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A SERVICE THAT COVERS THE DOMINIO

From Halifax, Nova Scotia, to Victoria, British Columbia, reputable b

tiers have secured bottling rights for

and are now serving the ever-increasing demand for these pure fruit beverages.

Wherever Orange Kist, Lemon Kist and Lime Kist appear, they become tremen-

dously popular with young and old. They must be good drinks to have attracted

so many bottlers.

This is the season for big sales of Kist Drinks. Order now from your nearest

bottler—it means quicker service and lower cost.

Sold in bottles or in syrup form for fountains.

Wfrelan and Fprirusson,

Halifax, N. S.

Amhorsi, Mineral Water Co.,

Amherst, N. S.

R(>i>illiar(l and Cn.,

M<tntreal, Que.
Spring Water RdUling Work.s.

Niacrara Kails. Ont.
Hinds F. P. & Son.

Orillia. Ont.
Cochrane Rottlinc Works,

Cochrane, Ont.
Mack Mineral Sprinprs,

St. Catharines. Ont.
Cobalt Aerated Water Co..

Cobalt. Ont.
Montffomery Mineral Water Co.,

Brantford, Ont.
Lonjjfoot G. K.

Stratford, Ont.
Thomas Brothers,

Gait, Ont.
Silver Foam Bottling Works,

Sudbury, Ont.
Daw and Peterson.
Chatham, Out.

Brown, J. D.
Gravenhiirst. Ont.

Robertson, Alex.,
Mount Forest. Ont.

Bishop and Pringle,
Owen .Sound. Ont

Soo Falls Brewing Co.,

Sault Ste. Marie. Ont.
Royal Bottling Works.

F'ort Frances. Ont.
Kakabcka Falls Brewing Co..

Ft. William. Ont.
E. L. Drewry. I<imitcd,

Winnipeg, Man.
Portage Soda Water Works,
Portage La Prairie, Man.

Crown Bottling Works,
Dauphin, Man.

Chippewa Water Co.,
Estevan, Sask.

Paschals Bottling Works,
Yorkton, Sask.

Thompson Bottling Works,
Moo.se Jaw, Sask.

Prince Albert Mineral Water
Prince Albert, Sask.

Co..

.Swift Current Bottling Works.
Swift Current, Sask.

Blue Label Bottling Co..

Calgary, Alta.

Knterprise Brewing Co.,

Revelstoke, B.C.

Bowne.ss Exnorf Co.,

Cranbrook, B.C.

Fernie & Fort Steele Brewing Co.

Fernie, B. C.

Nelson Brewing Co.
Nelson. B. C.

A. McCulloch & Co.
Vernon. B. C.

Henley, J.

New Westminster, B.C.

Cross and Co.,

Vancouver, B. C.

Pioneer Bottling Works,
Nanaimo, B. C.

Fairalls Limited,
Victoria, B. C.

Bottled under the Authority of

CITRUS PRODUCTS COMPANY
WINNIPEG MANITOBA
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Dye
Soap

Colors ds it Cleans

and cleans as it colors

As a test in your own home will prove to you, the

well-known slogan we use in advertising Aladdin Dye

Soap is based on an important truth.

It means much to all women when dyeing any

garment to be able to start right in and dye it without

having to wash it first.

Aladdin cleans and dyes at one and the same

time—a strong talking point for this remarkable pro-

duct.

CHANNELL LIMITED - TORONTO

Distributors for Aladdin Dye Soap

Manufacturers of 0-Cedar Products
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CLARK'S
Tomato Ketchup

Mr. Grocer, makes a ^ood feature line at

this season. During- the warm months

your Customers naturally eat more of the

foods that are usually accompanied l^y a

"relish". Suggest CLARK'S TOMA TO

KETCHUP to them. It means sales—and

repeat orders.

CLARK'S
SPAGHETTI
With I'omato Sauce and (Cheese

is another front line Seller. Deliciously

prepared, cooked and put up in convenient

and attractive containers it is one of the

most popular "light meal" dishes.

See the CLARK list for "OTHLR GOOD
THINGS".

W. CLARK, Limited - MONTREAL
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"TRUE FRUIT"

Syrups and Fountain Supplies

"TRUE FRUIT"

QUALITY L INES

Fountain Syrups

Crushed Fruits

Orangeade

Rocliester Root IJeer

rerfection Coolers

and complete fountain

accessories.

tiecognized as (lie leaders in Ihcir line tor ovei-

Ihirty-tive years, J. HIJNGERFORU & SMITH'S
Syrups and Fountain Supplies offer grocers and
general merchants, who have fcnuid out the great

))ro(it in ice cream, an unusually high-grade line of

fountain requisites.

TRIiy FRUJT- FOUNTAIN SUPPLIES will make
a name for your ice cream business and speedily

increase your profits just iHs they have done for

Ihousands of Canada's leading dispensers.

For complete satisfaction specify "TRUE FRUIT"
brands.

THE J. HUNGERFORD SMITH
COMPANY, LIMITED

Makers of "True Fruit' Soda Foutitain P-eqvnsiies

TORONTO, CANADA
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Langley, Harris & Company, Limited

Montreal
TORONTO

Successors to Machire c- Langley Limited

Winnipeg
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Every

Housewife

Will Want

One !

Retails for

5c

ANCHOR OPENER
"I{«'iij(M«'s \\\v ( iij» Mitliitut -Uishap''

Fi!ls a Long-felt Want
Here is a chance to sell your customers the

handiest and mo.st satisfactory opener ever made
for removing caps from jars and tumblers sealed
with "Anchor" and similiar caps.

You know that goods sealed with "Anchor
Caps" are the best to handle. They don't leak and
they don't spoil. Your customers like them, too,

for this same reason. And they will like them all

the more when they learn that these snug-fitting

caps can now be lifted off in less time than it takes

to tell it, by means of the "Anchor Opener." That is

why you should have a supply of "Anchor Openers"
on your counter.

The "Anchor Opener" fills a long-felt want.
Your customers will actually be grateful to you
for selling them this ingenious device that takes

lids off without fuss, muss or trouble- Every "Anch-

or Opener" you .sell makes a satisfied customer

—

and a satisfied customer is our best advertisement.

By displaying the handsome "Anchor"

Carton on your counter you should sell

an "Anchor Opener" to practically every

customer, and many of these will pass

the good word along to their friends.

Order a Display Carton of Anchor Openers

for your counter

rackcrl Ilirt'P tlozeii in ;i luitulsoiiu- Cniiiiler Displnv

Carton, i|)1.2i) per Carton net to you. Sellng price,

5 cents each. You make 60 cents on each carton -

a profit of 50 per cent-

DON'T DELAY SEND IN YOUR
OKDER TO.DAY !

Anchor Gap 6 Closure
of Canada, Limited

WALLACE AVE. ^ . , TORONTO

THE ANCHOR OPENER MEANS PROFIT TO YOU

^CHOK opmsn

GET BUSY!
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BRITISH

^HE sales of Matdonald's Tobaccos are
sure P'or over sixty years Macdonald's

has been the outstanding success in Canada-
The sales of Macdonald's are profitable.
Speedy turnover and generous profit margin
have made them so.

Now, as a result of the present enormous
advertising campaign, the demand for
Macdonald's is greater than ever. Depend-
able as always is Macdonald's, but much
quicker its turnover and much more profiit-

able its sales.

Don't lose your share of this bigger business.

(^T^accou^^^^^^ea/it
==i^
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Think About Your
Oil Room

Think of the many minutes you lose in a day, hand-
ling g-asoline and oil, minutes you could save by
the use of up-to-date equipment.

Has each sale made actually paid you a profit, or
have the profits gone glimmering, because of over-

measure, oil spilled or lost through leakage and
evaporation and too much time spent in handling?

A

Sii miner Oi)eiis up Some More Opportunities
For Som-Mor Sales

Too hot to eat heavy food

—

Your customers will gratefully accept your suggestion that they buy

Som-Mor Biscuits-

__They know the light, crisp, freshness of the biscuit in the strip-

ed package and appreciate its appetizing and nourishing qualities. Your
suggestion will be all that is needed to make the sale.

Tie up with our consumer advertising by displaying the attractive

striped packages prominently, and make the most of the opportunities

for Som-Mor summer sales.

NORTH-WEST BISCUIT COMPANY LTD., Bdmontoii, Alta.

Winnipeg

Moose Jaw

Regina

Saskaloou

Calgary

Nelson

Vancouver

Victoria
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Order Stickney &- Poor's

Prepared Mustard Now!

Tliis is the season for cold meats, salads,

and sand^s'iches. This means Big Sales of

STICKNEY
PREPARED

& POOR'S
MUSTARD

Your customers will like this Mustard be-

cause of its purity, and fine flavor. When you
order—be sure and say "Stickney & Poor's"
to your jobber.

Your Co-operating servant,

MUSTARDPOT.

9
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings «

Imperial Grain and Milling

Co., Limited

VANCOUVER, B.C.

lAM RIC

Vancouvm.B.C. 3^

We are offering the best value

in Rice on the Canadian

market to-day.

^\IJISE/^

REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of :Col<l, dry air is

maintained. Thia fea-

ture fully covered by

paten t.s.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.
Don't repeat last summer'.s waste.

Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Montreal, Hamilton

lUilllllllllllllllllllllllilllllllllllllllllllllllllllllllllllllllllllllllllH^

I
rill'. ' HKsr Hl•^ in riii-; si.ickr ma rki:i

I DOMINION SLICER

M \in-: I\
C \\ \I>.V

Doiiiiiiioii SliitTs have tewcr
\vi>rkiiij4^ parts, arc more easily
eleaiK'd ami * 'per a ted and are
nu>re sanitary than other mach-
ines. Thc\ do anything that
other sliccrs will dt> and are
miicn ess expensive.

Oominion Siicers are made ir*>irt

the finest materials by skilled

Cnnadians. They arc the most
efficient and most reasonably
priced slicer made, and are g^aar-
antced for one vear'

I
WRITE FOR ILLl'STRATED ROOkLET

f
Dominion Slicer Corporation

i IIO Church St., Toronto

iiuiiiiiiiiiiiiiiiiiitiiiyiiuiiiiiiiiiHiiniiiyiiiiyiiii
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WFSTEIJN CANADA

FRANK H. WILEY
Mfrs.' Agenl and Importer

GKOCERIES and (IIEMKAI.S
Salesmen covering Manitoba. Saskalchewan,

Albera and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN &SON
Manufrs.' Agenta and Grocery Brokers

Cor. Princess'and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY,
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

When Writing to Advertisers

Kindly Mention this Paper

I

Le 75 French Cigarette Papers

finest

Quality

White Gummed
Paper

That Will

Satisfy

Your Trade

Thi.cuti^"

actual P«<^''««*

100 Leaves to Book

Automatic
Doubles

50 Books to Box

Order
to-day from
your jobber

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches:

SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON, ENG

I

Standard Goods^Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WF.STERN CANADA

H.P.PENNOCK&CO.,LTD.
WHOLESALE COMMIS^SION BROKERS '

H£AP WINNIPEC omcEMANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory — Manit "a, Saskatchewan and Alberta. They
get the business, and can get it for you. Write us, and we will <!xplain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
mSTRIBU-

TIOxN

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage rpace ninety-six
thousand square fe>!t of Bonded
or Free Storage. lYeated ware-
house. Excellent Tivick facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

WALLACE'S HERRINGS
Like Wallace's Salmon and

Pilchards, Give Splendid

Sadsfaction.

Your Jobbers Can Get Them
For You

WALLACE FISHERIES limitcd

VANCOUVER



10 CANADIAN GROCER July 8, 1921

w
~IA '—

:

LwM Iff

rM%^^r7^ A
Wii

^5= ?^=^i^^"^^ N
f^

1^

V j
-~.:^^^s::s5

r ^^^efi
>
—^^S^

=-= - B, ^
=^SEN.35 ^^ c^ -M^l^*—•^^^——

^

^g^g IB rm\MBllf^^^^ p- ; ^
^ (^ %^^

'^^^:\m^'^7==\^= u uV XT"*^ t/LlJX vl ^ }=\\y/^^iII11 t^^^ c^>J ^11 x^mi m
-— - ^

WESTERN CANADA

il/i'V

^.,

arketing Products in a '^Big Way"
The House of "Scott-Bathgate" holds an 18 year old rs-

putation for producing big results in the rich Western
Provinces. — a reputation that you should investigate bofore
you. assign your product.

We'll place your product on the market for you in the

same successful manner as we have done for Christie's Bis-

cuits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the

personal attention of experienced and
efficient heads.

We make ourselves your Business Right

Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

OAKEY'S
"WELLINGTON''
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc,

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington IVHUs, London, S.E.I, Eng.

Agerxtt:

F. Manlcy. 147 Barmatyne Ave. East.

Winnipeg

Sankcy and Mason. 839* Beatty Street

Vancouver
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehoi^se and Distributing

275-77-79 King Street West, Toronto
Reliable reoresenution. Centrally located.

Langley, Harris & Co., L(d.

Manufacturers' Ageni>>

Grocers, Corrfectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

CHADWICK-AVRIGHT

28 Duke St. Toronto.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatUfaclory Repretentation Guaranteed

JOHN J. O'DONNELL COMPANY
Commissifrn Brokers, Manufacturers' Agents

REPRESENTING
J. H. Wethey, Limited; Imperial Grain
and Millrng Co., Limited, Vancou'er;
Harry Hall & Co., Vancouver, and others

Correspondence Solicited Agencies Wanted

LAING BUILDING, WINDSOR, ONT.

W ANTKD
Oiu' or two !?. oJ il(<^.•llcil^ ill Food Hri>Juii^i

Give paiticuli r> in fir-ir letter. Ui-lercncc.-.

furnished.

LAING & WATERS
28 Wellington St. E., Toronto

1

1

D. W. Clark & Sons
248 Avenue Road

TORONTO

Grocery Brokers and

Commission Agents

Uo invite*'' corri'spoiidi'iuf from
Di)iin'slii- or I'oivijfii maimfaot-

urers wiio desire to scctiri' proper

tUstr buLioii.

HAMBllN-BRERETGN CO., Limited

ClKOt KKV and C ONI- ECTIONKK V
ac;i:nts atid lmi'okikrs

Toronto atid Kilihi'inT, C^m.
Wiiiiiipeji' and Caljjarv

W. G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-5.? \\ellington St. W., Toionto
<' ' I'ax. N .S. : WinnipeK, Man.

Let T. ASHMORE ICIDD
Brok^r

KINGSTON, ONTARIO
Superintend the successful merchandising of

yoar hnes in Kingston and district.

l*
WE COVEK OTTAWA DISTKICT g

fj I.A-t i«s demonstrate wVuit we can do for >out ^
*J pr.-dutt in lliii- rich territory. V\'e are espwally gg
?J «qiiipcd to produce the rtsidts \ oil are l»x>krinj lor gg .

*• E. .N & W. E. S<»I'EI« §
^ Manufaciuriii.-.' .\(ftTit» &• *-^''n. mission Urokers gg
!• «,{ SparkH St., <*t<Hwa 2»
'4 f>»

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beansis a guarantee

of their uniform lize and choice

quality

Only the very finest hand-picked
Canadian White Beam go into bags

tnarked

CROWN BRAND
Foryour own protection insist upon
having this line of linown quality.

Ridgetown, Ont.

AQEINCIES
We are open to accept sole agencies for first

class lines in connection with General Wholesale

Groceries. We cover Neva Scotia. Our affiliateJ

friends have branches in all parts of the world.

HOWARDS' LIMITED
W'liolewile Grocers Impo-rt ajid E.xport

Dobrees' Wharves.... Dartmouth.... Nova Scotia.

Affiliated with Messrs. Samuel Dobree & Son^,
London England
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EASTERN CANADA

VICTOR A. LEMIEUX
Labrador Lobster in I (one) pound tin,

S:uaranteed best qualitj- on tlic market,

Write for Quotations.

Wholesale Dealer
631 coRisniNE bloc;.. montre.\l

GEO. D. LACHAINE
Manufacturers' Af^vnt and Commission Broker

Ilfpresentinc :

The Dominion Molasses "o., Ltd., Halifax, N.S.
H. R. Silver Ltd.. Halifax. N.S.
Jos. Dufresne. Biscuits, Chocolates and Confectionery,

Joliette. P.O.
Over 30 years in Business. Beat References and

Connections.

18 Dalhousic Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Established IS76

Telephone Main 1581

When Writing to Advertisers

Kindly Mention this Paper

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importateurs
& Exportatean

Pois et Fevee
Produits Alimentaires

Importers
& Exporters

Peas and Beans
Food Products

ST. NICHOLAS BUILDING, MONTREAL

MAPLE SUGAR
I solicit your orders for.pure Maple Sug^ar. 35 years ex-

psiTCiice as wholesale dealer. Open tor agencies of all kinds.

Ag^ent for Mes.srs E. B. Eddy Co., Ltd., Hull; Gunns Ltd.,

Toronto; St.-Lawrence Starch Co., and several others.

Hardware Expert. Correspondence solicited if interested.

W-irehoi'se rapacity, 10,000 feel floor sp.ice. Best spot in town
on Main Street.

JOS. EMOND
2 & 4 rue St. -Joseph, Quebec. P. Q.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufa':*ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Prcducts, including:

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

MANUl ACTURERS !

!

Do you want excel-

lent storage and

first-class distribution

in OTTAWA
and District

Our larjjfe Ottawa «n rehouse on
till- V. P. R. is larger than our
usual stock demamls. We are

wilh'ng- to carry !>:oojs in storage
for .1 in.anufactrircr.- deliver or

ship from Ottawa- slock, and
possihiy take care of sales for

Ottawa and and District.

If interested, get in loticli with

us at once.

J. B. HUNT
Manufacturer of High Grade Flour and Feed
BROAD ST., OTTAWA. OIVT.
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Canadian and

British Made
PRODUCTS

for the

Canadian Trade

Vanillin "BUSH"
Emulsions

Oil Vanilla

Pure Fruit Extracts

Butter Flavor

^4«(TJ|^M

We guarartee (he quality of all these lines.

Write us for quotations.

The W. J. Bush & Co. Canada, Ltd.
MONTREAL TORONTO WINNIPEG

ture

will^put your tobacco sale^

on a firm footing

And tobacco selling is a money-makinp: line
that every grocer should carefully consider.

People there are in every community who are
"strong for a real, good Chewing Tobacco such
as King George's Navy." They like the paiate
tickling goodness of King George's Navy. A
first purchase brings them back for more and
clinches their tobacco" trade for the King
George dealer.

ili"iHiiiiiiiJlllliiJll|ll||||||lllllll||||||||liilllllllJllllllli
mmm

Rock City Tobacco Co., Ltd.

Quebec
and

Winnipeg
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i U'

Help to Conserve the

Nation's Health

All Insects, to greater or less

extent, are a menace to human
well-being. Infant mortality

—

particularly in summer—is often

directly traceable to this cSuse.

Healthy citizens are a national

asset . By recommending.

KEATING'S POWDER
you are actually perfroniing a service of value to

the whole community. No insect can live, once

it comes into proper contact with KEATIXG'S. It

is fatal to

—

Flies Ants Burs

Fleas Wasp** Cockroaches

]tfos({nilos ~ Beetles Mollis

—but b.-jmiless to human or animal life. Every

home needs KEATIXG'S. Keep your shelves well

stocked

.

Made 1)} TIIOM.VS KE.VTINO, London,

Kiitrlnnd. KstablNhed 17S8

Sole Aselits for Canada: 1

Harold F. Rilchie & Co., Limited |
10 IVlcCaul Street, Toronto J

IIBIII!IIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIII!ll!llii:!llll!lllll<lllll»^

C.A.MANN COMPANY
Strictly New Laid Eggs

Choice Creamery Butter

Fancy Dressed Poultry

special Attention to Grocers' Orders.

Satisfaction Assured

LONDON, ONTARIO
PHONE 1577

COLLECtlONS
Our ability to collect ae-

couata has been higtjly praia-
ti\ by iniMCIianti a!l over
Canada. We collect any-
where in Canada and the
United State.? on a .strictly

commis.sion basi.s. Ton are
under no oWiKation to us if

we do not collect. We guar-
antee yon a thoroughly hon-
est service. Prompt remit-
tances. Give as a trial. We
collect where others fail.

Established 1300.

Nagle Mercantilo Agency

Laprairie (Montreal) Quo

It has been brought to our attention that

some houses connected with the grocerj

trade, are under the impression that Mer-

chants Consolidated Limited sells only to a

restricted list of retail merchants in Western

Canada

.

THIS IS NOT A FACT

Merchants Consolidated Limited sells

groceries in wholesale quantities only to the

legitimate trade in open competition with

other jobbers. Further, Merchants Consolid-

ated Limited, is selling and will continue to

sell to any legitimate retail merchant in

good standing, on its regular terms.

The purpose of this announcement is to

correct any false impressions held by any

firm or individual.

Merchants Consolidated

Limited

Winnipeg Toronto

FIBER -GLASS
DISPLAY COVERS

Will • -1 lip sales of bulk lines and prevent

cwipi-ration and deterioration.

Mamilactiirod liy Flhfr-LW.is., Food CuMt Co., Cli'cag-o 111.

Soil' nistrlhutors for Ontario

Ebv-Hlaiii Limited
Wholesale Grocers Toronto
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A Very Effective Example of The "SINGLE IDEA" In Seasonable Display in a Montreal Store.

This Window Sold Over One
Thousand Pounds

-"-Figure The Profit Yourself

r\\]R Ottawa Manager sent in a small
^^ pliototicraph some time ago, showing:
a window display in a pood location. It

featured Cocoanut Cakes and sold 3i)

<lozen 1-lb. packages and about 200 lbs.

bulk during the week!

The display was not at all elaborate

nor did it demand any particular outlay.

But it pulled "like a dentist" on account

of its sheer simplicity. The window dis-

play that exhibits a single idea is the

most effective. The spectator gets a

single iinpression that is compelling. The
advertising high-brows call it "Fifth
Avenue" selling, because it first proved
its value on that famous street.

When Mr. Petrie, our Montreal Man-
ager, got hold of the photograph, ho
decided to make a little exi;cMime";t r

his own account. So he arr:int,cd to pi::

in the above display. Wl . n l:s. hjci:a

from, over a thousand pounds of the
Cocoanut Cakes had been soldi

A FRIENDLY rivabu hetweci
Mr. Louis Foitruier, Gano)u/'s

Oftuiva Manufjer niicf Mr. J. 11'.

Pitrie, Montreal Manager of the

same finn, uncovered an enor»(Oiif<

public appetite for that prot'ifuhlc

Slimmer spccialfn—Ganong's Toadi-

ed Cocoanut Cakes.
It a'so proved another import-

ant point—the simpler and more di-
/((•' the u-iudn)r disj>laii, the qv'ckrr
tin hitfici's reaction.

For any candy store seeking a v^arni

v;eather specialty that sells at sight and
turns "passers-by" into "comers-in," we
suggest if not a full window disp'.iy cf

Ganong's Toasted
Cocoanut Cakes

In l-lb. Pkgs. In 20-lb. Tubs
30c lb. 27c. lb.

Ganong's famous Toasted Cocoanut
Cakes, at least a good counter display. A
price card clearly marked adds the clos-

ing touch.

As the trade already knows and the buy-
ing public is quickly finding out, no one
but Ganong's has yet discovered the secret
of the crusty luscious freshness of these
Cocoanut Cakes. We call them "cakes"
because they are oven-baked like cakes, be-
cause oi' their crisp exterior and the moist
freshnccs of the interior that lasts till

caton. Outcide of ice cream and soft drinks,
we know of nothing that appeals as strongly
to the sluggish summer appetite.

You might mention to your store trade
that Ganong's import their cocoanuts direct
from Trinidad and shell tliem at St.

Stephen. The nuts are still dripping in

their own milk when grated, and the cakes
are toasted to retain the full flavour.

They sell on sight and "repeat" on taste!

Don't let the season go by. Send your

order in early for prompt service.

Ganong Brothers, Limited, St. Stephen, N. B.
Branch Offices: Halifax Montreal Ottawa Toronto Winnipeg Calgary
Sales Agents: St. John, N. B., Emery Bros. Quebec, Albert Dunn. Vancouver, Knowler & Macaulay
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The Wild Carnival of

High Prices is Over
The rrinler.«' I'liion.s of Toronto pay their dues ami take their orders from their head office

in the United States.

Some time ago lliey got in-truetions from their head office in Indianapolis, Ind.. to demand
shorter hours and more wages, and if these orders were not acceded to, to strike.

The Toronto Puhlishcrs and Employing Printers refused to grant tlic-c demands. So on

June 1st, tlie Prin(er< struck.

There is no use in (he Toronto Printers, or any other body of men. Mindly failing to realize

that the wild carnival of High Prices is o\er.

If the memliers of the Printers' Union go out to huy hoots to-day, they do not expect to pay
more than they did a year ago.

They demand, and get, cheaper boots.

They are not willing to pay more for clothe.s, or foodstuffs, or any olhc:' < inmodity.

They expect to pay, and do pay, less.

.\nd the jiulilic is not tolerant of any scheme or arrangement wliieh is going to make its

printing cost more. It is lower |)rices tliey are looking for. Why shouM printing co-is ad-
\ance, when prices of everything else are going down? That is why the Pulili-hers and
rhiiploying Printers are resolutely and nnaUeral)ly (-])po.-cd to the g;-antiug of shorter hours
and more jiay, because it, of n8ce.-\sity, means dearer ])rinting, and the public will not buy
dearer printing.

That i> why we are rcsi-ting and refusing to obey the mandate from the United States that
the Local Printers demand more wages and shorter hours.

The Purchasing Agents' Association of Toronto at their meeting, hehl June Sth. 10-21,

I'assed the bdlowing re.solution:

'AVe endorse the attitude of the Toronto Typoihclae in their efforts to prevent increased
cost of printing and deplore the action of some Employing Printers in granting the
Unions' demands, which, nece.s,sarily will result i'.i an increised e )-t of production, when
at this period economic conditions demand that produ.etion costs be lowered rather than
increased."

The ^fa(d.e;•n Pulilishin'^ Company are figlr iiig tlicsc unreasonable demands not only in the
interests of their own busin(>ss (and this incdudes tlie employee who are on strike) liut in
the interests of business conditions generally.

(uHu] times and healthy business conditions cannot return uidcss we ail do our part to get
through the readjustment period in a sane and reasonable way.

THE MACLEAN PUBLISHING CO., LIMITED
TORONTO MONTREAL WINNIPEG VANCOUVER NEW YORK. BOSTON CHICAGO LONDON, ENG.

TRADE AND TECHNICAL NEWSPAPERS AND MAGAZINE PUBLISHERS
MACLEAN'S MAGAZINE DRY GOODS REVIEW POWER HOUSE
FARMER'S MAGAZINE MENS WEAR REVIEW CANADIAN FGUNDRYMAN
THE FINANCIAL POST BOOKSELLER &. STATIONER MARINE ENCNEERING
CANADIAN GROCER DRUGGISTS' WEEKLY SANITARY ENGINEER
HARDWARE & METAL CANADIAN MACHINERY "RINT'ER &. PUBLISHER

CANADIAN MOTOR. TRACTOR AND IMPLEMENT TRADE JOURNAL.
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KEEP UP YOUR STANDARDS
Have you ever noticed how much your attitude towards your business plays in its

success? If you think good times, you will show it in your face, most likely, and dis-

play it in your actions.

It's a great thing, don't you think, to show your customers your quality, and, do

you know, you do this best by the character of the goods you sell. High class articles

go well with a cheerful disposition and a desire to serve.

Your customers have known for years the quality of RKD ROSE TEA. They
naturally look for it in your store. The sight of it there makes them say to them-

selves: "This grocer knows a good tea," and it follows that you must be selling other

good things, too-

Don't be tempted, when so many poor teas may be had for a song, to cater to a

cheap trade and lower your standards. Your success in the long run depends on

more than an extra cent's profit. It is based on a continued and satisfied customer gain-

ed and held through such quality lines as RED ROSE TEA.

T. H. ESTABROOKS CO., LIMITED
St. John Montreal Toronto Winnipeg

Calgary Edmonton

"DOMINION" BRAND TOMATO SOUP

Delicious, Appetizing

All Canadian Made
Here, fellow citizens, is an all Canadian Tomato Soup

which, to say the very least, is the equal to any imported

.soup.

Dominion Brand Tomato Soup is made the best we know
how. You simply can not make better soup- It has color

and body and flavor—such flavor—and honest to goodness

appetizing flavor that makes friends for life after one trial-

Stock it. Display it. Sell it.

Wholesalers ! Fall Orders Should be Placed Now.

DOMINION CANNERS Limited

l«BI

Hamilton, Ontario
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pXFORD

The Safest Brand
to Recommend

Keen's

Oxford Blue
(liiiinfii.'iii liouscwivc's lia\c (iiilh in Keen's

Oxford i)liie. Tliey know lluit Uxhiy il

si ill le;i(ls in (|unlil\ and dependability jnsl

as il did in llieii" i;randin()lliers' day. .InsI

say "Keen',-:" lo Nour enslonier— il's llie

hesi bland lo handle and reconiinend.

Maj^or, Son & Company, Limited
1{)1 Si. Paul Sf. West, M0:M1{I':AL '2:i Sc<.H S<reef, TOHONTO

AGEMS FOR THE DOMIMON OF CAi\ADA

Wisdom is the better part of Trading
"Satisfaction to your Customers speiis Profit to Yourself"

Furthermore you cannot gain profit unless you DO satisfy your customers, for they are the

source of your trade. ^

11mADAII

is the PERSONAL CHOICE of the great majority of tea-drinkers. No one is forced to drink

any particular tea, there is a wide choice' and the majority choo-e "Salada." I? it not wisdom,

therefore, to satisfy the majority? for what pleases them will satisfy all.

RECOMMEND ICED SALADA TEA
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Maintaining Volume of a Business
Fiaiik SlockfJale, Becoi^iiized Expert On Merchandisiui^, Tells

Toronto Retailers How To Faee Present Day Conditions

—

Tips On Hnviiii^, Selling, .\d\erlising And Display

Featured. "Let Goods Be Stolen and Sold, ' He Said

A/fany Points of interest to the retail

^ mti chant, no matter in what line

of business he may be engaged, were
brought out by Frank Stotkdale. conduct-
or of the Retail Merchants' Institute.

Chicago, and formerly chief of the Lect-
ure Bureau of the Assciciated Advertising
Clubs of the World, in addressing a body
of retail merchants in con'/cntion in

Toronto, but the greatest enthusiasm,
peiliaps, was occasioned when the speak-
er dwelt for some time on the advant-
:iges of display. A catchphrase that

caught tho popular fancy was hi.s ad-
monition to "buy in cold blood and .sell

with enthusiasm." Some retailers, add-
ed Mr. Stockdale, got their wires cross-
ed at times. They bought with enthusi-
asm and sold in cold blood. This policy,

he pointed out, could not fail to be dis-

astrous. Mr. Stockdale discussed in de-
tail the subject, "Meeting Present-Day
Conditions in Merchandising," his ad-
dress, which should be read and studied
by every man in business today, being
in part as follows:

.Vvoitl J)':il(Mis ( Oiiipelitioii

"There is so much legislation being

proposed and passed nowadays that it

is timely to refer to it in passing. We all

know that the man in good health does
not api)i'eciate his health. So the mer-
chant doe, not appreciate his freedom
from legislative annoyance until he feels

I he string of adverse legislation. In this

connection, too. 1 might say that the

most unfortunate thing that can happen
to a meichant is lor him to get into

jealous competition with his ojjpo.sition.

Mitterness in business should not be
allowed to exist. Get acquainted with the

other fellow and you'll find he's not such

a bad fellow, after all. He will also

find that you are not such a bad fellow,

after all. Think well of the other fellow

and let him see it, and there's no doul)t

but that he'll think well of you. In these

times the retailer is losing a good deal

of business to department stores. The
chain store, too, is taking quite a bit

of trade. The chain-store man gets a-

long O.K. and because he is winning
out his methods are all wrong. If he
were losing out, he and his methods

would be all right.

Day of <>rijaiii/ed Fi'iort

"This is asuredly the day of organ-

ized effort. The man who does not work

;.long organized lines has small chance

to succeed. Half the failures in the retail

business today would be wiped out if

retailers would get into their minds that

a surplus in the bank is the greatest

bulwark a merchant can have. The same

thing applies to the association with a

surphis. One idea is sometimes of more

value than all the efforts of all men for

centuries. Hustle, it must be remembered,

is in the head and not in the feet. The

man who really outthinks his competitor

is the one who is winning out. But organ-

izatin is needed as a backing. The idea

market is the one to go to now when a

man is staying in business on his merits.

During the war a nian stayed in business

because he happened to be there. At the

present lime he is in business because

he is a good merchant. Supposing, for a

moment, you jiavp nierchandi.-e and !

have a dollar. I go to you and hand over

my dollar for some of your goods. Von

rre glad to hand over some of your

goods for my dollar. In the end you

have the dollar, but not the goods, while

1 have the goods, but not the dollar.

But supposing you have an idea and 1

I'.ave an idea. We meet. You give me
your idea and I give ycu mine. We each

have two ideas where each, of us had l)u"

(jue.

"Now for a" brief analysis of the re-

tailer's position: Three things are to he

taken into consideration. They are:

"1. Buying.
"2. Selling.

":!. Control.

"The second of these I would iih

divide as follows:

"i. Display.
"2. Advertising.

"Z. Personal Selling.

"The third 1 would also put ini<> iIikc

classes:

"1. Cash.
"2. Help.
".3. Stock.

Art of Riiyiiig And Sellini^

"Now, It depends on how you do tUesa

things how many customers come in
and come back. John W^anamaker and
M,arshall Field still hang on because
they have mastered the policy of giving
satisfaction. As a rule, customers are
not interested in details. You are reallv
compelled to find out what vour cus-
tomer's idea of .satisfaction is and then
hnd out how to give this. The average
retail merchant is where he is in his
business today more because of the big-
ness of the job, than because of the lit-
tleness of the man. It is true that we
lack organization in our stores, in our
towns, in our provinces, in the Domin-
ion. We must start with organization
in the store.

"Now I am almost pr«j|pared to wager
that many men here today are much
better buyers th.an they are sellers. It
is true that some are better sellers than
buyers, but very few of us combine
these two in a high degree. There are
not very many of us who can both buy
well and sell well. The average retail-
er carries just about twice jas much
stock as he should, to take care of the
business he is doing. When he does
this he cripi)les hmself, puts shackles on
his feet and a load on his shoulders.
My advice would be to always buy in
cold blood and sell with enthuslam.
Quite often the retailer gets his wires
crossed and buys with enthusiasm and
sells in cold blood. What the merchant
should do is analyze and plan in cold
blood. Train yourself to lay out your
plans and you will always do it in a
cold, calculating manner. Your success-
ful competitors are doing this. The best
thing a travelling salesman c,an do is

to get a man buying on a right basis.
Such a man will sell the instjtutiou be-
iiind him.

Cost of Doing Kusiiicss

"Again, the man who conducts a small
store on ^a big store basis is bucking a
game he cannot successfully meet. As
for the small man who buys direct, I

may say that he will in the end pay the
manufacturer a good deal more than he
does the wholesaler. Remember, also,

that the big money is not made on the
things you buy for fifty cents and sell

(Continued on Page 17).
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No Heavy Movement of Sugar is Reported

But Price is Firm at Recent Decline

Manufacturers who are large users of sugar at this

time are pretty well supplied with considerable

carry-over of finished and semi-finished products

and their demand for sugar is comparatively light.

JN hjpite of the fact that the season for

the largest consumption of sugar is

at hand, there has been no heavy move-
ment from refiners, according to reports

Certain manufacturers who are usually

large usei's of sugar at this time, find

themselves with coniderable carryover

of finished and semi-finished products,

and their wants therefore are compar-
atively light.

Refiners have again resumed oper-

ation after being closed for some weeks,

during wiiich time there has been a re-

duction of stocks, indicating that there

has been some business passing. There

has been no further decline since June

25, and there is reason to believe that

all refiners (are holding firm to the basis

of $8.75 per hundred., Montreal. So

far as can be learned the jobbers' sel-

ling price is being generally mantained

in accordance with the Quebec conven-

t.-'on . It would therefore seem to be the

interest of the entire trade, both whole-

sale and retail th,at iprices should be

held steady, thus eliminating the dis-

trust that has prevailed for so long.

The raw market has maintained a

quiet, steady to firm bjasis, with some
advances recorded principally on full

duty sugars which sold recently at 2V^

and then 2% c.i.f. New York, including

2,000 bags San Domingos due to arrive

and 1,500 bags Surinams at the latter

figure, lalso a sale of 600 tons Porto

Ricos for .Inly and August shipment at

41/8 cents to New Orleans. Since then

5,000 tons Porto Ricos sold to a New
York refiner at 4 cents, at which price

the market stands steady to firm.

Rainy weather still continues in Cuba
and there now remains only 15 central

factories in operation. Factories which

have ceased working lately, closed with

a production less than estimated for the

season, and in some cases less than the

production for the two previous years.

Shiippers of West India sugars are

still firm with their ideas, jand we are

informed that business with Jamaica is

practically impos.sible as they appear to

be doing better in the United Kingdom
markets than possible in Can^ada.

Prices of Better Grade

Brooms Are Holding Up
Quotations on corn for broom manufacturing are

still at fairly high levels—indications so far point

to a decreased acreage--a great many prices are

being quoted on the poorer grades of brooms.

Tlierc is a steady demand for brooms,

but not quite so heavy as last year

nor for some years past. Like other

commodities, everyone has been reducing

their stocks to as low a point as possible.

Manufacturers are also reducing their

stocks so as not to get caught with high

priced stock, should the new crop be

cheaper. The new crop, however, will

not be ready tor the market until well

into the month of November, and with

present conditions, holding prices up.

due to the limited quantity of good broom

corn available, there cannot be expected

to be much change before the end of

Die year.

"Prices are holding up on the better

grades," stated M. S. Snyder of the

Waterloo Broom and Brush Conii)any,

Ltd., Waterloo, Ont., to Canadian Grocer.

"In the poorer grades all kinds of prices

are being quoted, but we tind, if we

want corn that will make even a good

looking cheap broom, we have to pay a

fair price for it. What the acreage or

tonnage of the new crop will be, no one

can correctly foretell at this time, but

reports thus far indicate a decreased

acreage in nearly all districts. However

since broom corn ^an be planted in some

districts as late as July 1 to 15, there

may be some changes in the situation

by the time planting is entirely over.

The matter of tonnage cannot be esti-

mated tor another few months. About

September 15 or October 1 usually re-

veal the situation pretty correctly so far

as tannage is concerned."

"The price of the new crop will no

doubt be governed very largely in the

first place by deiiiand, and also by the

l)ri<'es prevailing for other farm pro-

ducts," continued Mr. Snyder. "There
does not appear to be any heavy carry

over, of I'eally choice corn from last

year's crop, but even this report may
be proved to be entirely incorrect, for if

opening pi-ices on new crop should be

low, there will no doubt be a great rush
to unload what corn has been carried
over. Practically everything depends as

to what kind of weather they will have
from now until the time the broom croj)

is harvested."

Prize Winners
In Winnipeg
Travellers' Parade

The prize winners in the commercial
travellers industrial parade on Saturday,
July 2, have been announced, the judges
giving credit spcially to the exhibitors
in the industrial class for the care and
expense that they had given to their ex-
hibits.

The following are the winners in the
four sections:

Industrial—Dominion Rubber company,
first prize. Bathing girls. This float also
wen second prize in the sporting class.

Second prize Hudson's Bay company—
a float representing a York boat. Third
prize, Institute of the Blind—exhibit of
brooms manutactured by the inmates.
Sperling—First prize, Manitoba Curl-

ing Association—a huge curling stone,

.f3:>5. Second prize. Dominion Rubber
company—bathing girls, $15.

Aut( mobile— First prize. Western Can-
ada Motors—Packard bride's car, 50 gal-
lons electro gasoline. Second prize,

Western Canada Motors—decorated Stud-
ebaker.

Comic—First prize, D. F. Reid—cheese
ct police, and lieu Watson, hootch in-

spector, $25. Second prize, hoboes' band
!fl5.

The gorilla police collected $84 in the
course of the parade in "fines." The
money is being given to the Knowles'
Home lor Boys.

CO-OI'KKATIVE STORE
.VA.>.4GER IN DIFFICFLTIES

Hamilton, July 4.—A warrant has been
issued for the arrest of Manager Pritch-

ett of the Georgetown and Glen Williams
c;o-operative Society. The case was
heard at Oakville, before Magistrate
Shields, and the charge was that of issu-

ing a false financial statement.
Frank's Grocery has changed location

from .\icholas Street, to 791 Bank Street,

Bank and Tliirrt Ave. Ottawa.

READER'S NOTICE
Regarding

CHANGE OF ADDRESS

A Request For Change of

Address must reach us at

least thirty days before the

date of the issue with which

it is to take effect. Dupli-

cate copies cannot be sent to

replace those undelivered

llii'ougli failure to send this

advance notice. Be sure to

^i\e your old address as well

as the new one.
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Another Grocer Who Believes a

Gasoline Tank Helps Sale of Groceries

W. W Templeman, North River, Ont. states that

.since he has installed a gasoline tank, a number of

automobile owners now buy groceries from him,

whereas before they went elsewhere for them.

\\! W. Teir^pleman, North River, Ont.
• is another grocer who believes

that a gasoline tank Ls profitable invest-
ment. Mr. Templeman has a fine generial

^1 ne, situated in the north country, six

miles from Coldwater, in the township
of Matchadach. It is a thriving farming
community. Since the installation of the
tank, Air. Templeman has done a large

trade in gasoline. But as Mr. Temple-
man pointed out, the other day to a
Canadian Grocer representative, it is not

only the .sale of gasoline that has been
helped by the installation of the tank,

but the fact that peolple come here for

their gasoline, has meant more sales ot

groceries. "Since I put in the tank,"

Mr. Templeman remarked, "a great

many farmers who formerly went to

town for their weekly supplies of gro-

ceries )are buying them from me. While

the profit on sales of gasoline are small,

the fact that I am selling more groceries

makes the investment in the tank well

worth while."

.>fiik('s the Store AUractivo

Mr. Templeman has a gener,al store

that is worthy of a much larger place

than this little country centre of North
River. It is a spacious building, well

kiioi, and well equipped with proper

facillities for rendering the best pos-

sible service to his trade. Mr. Temple-
man has seen the profitable results tlyit

have resulted for making his sore as

attractive , as it is possible for him to

do. He has two windows and even in

country, he states, that these can be

used to advant,age for display purposes,

and can assist materially in the selling

of goods. Everything that tends to pro-

mote trade and increase his turnover

.\lr. Templeman is keen to ado^it.

( lit-csc CufttT is IiiTaliiable

He has ,-v cheese cutter that has been
invaluable to him, in the way of in-

creasing sales. In fact he states that a

glass enclosed cutter is the only way to

sell cheese, and he would not go back to

the way .again for anything. The cheese
is kept at all times in first-class condit-

ion. The case enclosing it, stands on
the counter in a conspicuous place, and
liiis too, Mr. Templeman claims, is an
important factor in the way of sales.

Mr. Templenijan is doing a business

of about thirty thousand dollars an-

nually, averaging about $2,.'')00 per

month. He pays iparticular attention to

the matter of turnover, and endeavors

to turn his stock once in every month
and a half. Quick turnovers, he realizes

constitute the best method of profitably

constructive business. In the readjust-

ment that has taken place in values,

it has been Mr. Tem pieman's policy to

follow the market downward, to take

his losses as soon as possible, and to

give his customers the benefit of declin-

ing markets. Following this plan he

got back normal quicker than the fel-

low who continued to sell his goods at

the old prices, and was slow to take

his losses.

.MKSSINA l,KMO\S IUKK( T KHOM
ITAI.V AKHIVH AT .^lONTKKAL

.\lontrtal.—The S. S. Canadian .Miller,

of the Canadian Government Merchant

Marine service, arrived in Montreal

early last week with a cargo of Messina

lemcns direct trcm Italy. This marks
practically the opening of Montreal as a

point of distributiim for fruit for the

Dominion of Canada. Although there was
;i tuU cargo of fruit, only 600 crates

were consigned to Montreal and the rest

were billed for dealers west of here as

far as Braiuh.n. Man. One dealer stated

that this undertaking sc far. has proved

satisfactory and may mean that Canada
will be more independent in the future

as lar as the fruit exchange is concerned.

At the time of the arrival of these lem-

ons prices are soaring. California lem-

ons are alinc^t done, and within twc

days the price went from $9 per case to

ifll with every indication that it will go

highei- with a scarcity of lemons.

L!VK KKTAILEH \0W
A CLOSK KADEK OF

TKAIH; I'l BLICATION

"How many of you r<'jul a trade

])ubIication rcffularly J" asked Mr.

Slockdalc, and like a flash , all

hands shot skywards.

"That's fjood," said the speaker.

"YoH will get in your trade puh-

licafioii a lot of thiiif^s you can-

not >jet anywli<«re else. It. fol-

lowed carefully, a good tragic

]Hil)lication should he a decided

asset. 1 want to cougratulate you

ou being such good readers of

trade puhlicatious.

New Goods Column
Grape -O-Phos is a new product being

placed en the Ontario market. It is man-
ufactured by the Grap-0-Phos Company,
Limited, of Toronto. It is a summer bev-
erage made from grapes. The drink is

made by putting a teaspoontul of Grap-0-
Plios in a glass of water with sugar add-
ed. The company also manufactures
fountain syrups fc>i' fountain use. The
president of the company is W. J. Ruth.
and G. Holden ot \'ancouver is the man-
aging director. Grap-0-Phos has been
n.anufactured in Vancouver for some
lime.

The National Casii Register Company
have designed a new cash register. The
new machine is called "Class 1100". It

is l)uilt in several different models, a-

(lapted for use in varied lines of busi-
ness. At each operation of the register,
;i receipt is printed and issued. This
receipt shows the merchant's name and
address, the amount and number of the
transaction, and the date. It is a lower
priced machine, the manufacturers
pionting out that it is designed to sell
lo merchants starting in business who
perhaps cannot afford or do not wish to
invest a large amount of money in a
cash register, such as the standard
models.

HAVK VtM HEAKI) THESE

(Being, on this occasion, advertise-
ments and signs found ,at various times
in various newspapers and places, and
which were funny without the authors'
intent.)

Wanted: Real estate broker, desires
jiartner, >iutoniobile preferred.

.Middle aged man of no habits wishes
position.

First-class ready to wear saleslady
wanted.

$250 buys a late model—This car
won't last over a day.

-Annual sale now on. Don't go else-
where to be cheated. Come in here.

Wanted: room, by two gentlemen a-
bout thirty feet long and twenty feet
l)road

.

Brown the furrier beg.s to announce
that he will make up cloaks, caps, etc.

for ladies out of their skins.

Bulldog for sale; will eat anything;
very fond of children.

Wanted a boy who can open oy.sters

with reference.

Bella Meads Sweats in the Corner
Drug Store..

Clothes pressed while you wait..
Please don't stand in the doorway.

Sign on a Restaur;ant: Closed. Gone
home to dinner.

Sign on Butcher Shop: I butcher my-
self every Saturday.

In a music shop: "Keep your eye on
the girl you love" and thirty others.

Wanted, a boy to be partly outside
and ipartly behind the counter.
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Providing UniqueService to Farmers in District

(iroccr in Ilumberslone, Onl., goes al'kr l)usincss with aulo-

in()l)ile rilled as a grocery store—covers fanners in all direc-

tions williin a radius of ten miles—slarled with serving collag-

ers on Lake Erie, biil extends ()j)eiations to take in rural

sections.

/'^oiiiR after business with an aiitomo-
^-' bile fitted as a grocery, moving here,

there and everywhere in the country sur-

rounding Humberstone, Ont., G. E. White
of this place is building a trade that is

increasing revenue in the most gratfying

mannei-. Covering a radius of ten miles
on all sides of the tov/n, the patronage
extended to this moving grocery store,

'las exceeded all exi)ectations.

Takes Well Willi Hiinii Seclions

Mr. White has a grocery stoie in llum-
lierstone, and it is just a year ago this

summer that he first conceived the idea
of seiving the summer residents along
Lake Krie, in this novel manner. Having
been encouraged with the results of his

first venture, lie extended operations to

the rural sections, and now the farms in

all the surrcninding country are vsiited,

and the whole system of calls is working
smoothly. The regular schedule that Mr.
White has outlined is bringing increased
business all the time. Each morning Mr.
White starts out, covering a different
section each day, and giving tiie people
(j{ the district a weekly service that is

very much appreciated. Mr. Whitte ad-
heres closely to his schedule of calls, so
that people always know just when he
is likely t(j turn up, iind they can de-
pond upon a certain time in which to

givV- their orders, and they know pretty

accurately just when the same will be

delivered. Mr. White uses a large Max-

well car.

Ciinies Slock With Him

The car is fitted with a number of

cupboard like compartments, on both

sides, with space down the centre for

moving about. A full stock of goods is

carried, and the assortment of course

is such as to please the most fastidious.

Everything that can be purchased in the

(ore can be bought from this car, and

Mr. White pays parti<;ular attention to

his stock, assuring his trade of his desire

to get them what they want in the way
of groceries, and if he happens not to

have the particular goods requested, he

gets it for the customer, and the same is

delivered on the next trip. In calling on

the farmers, he also makes a practice of

accepting farm produc? in exchange for

groceries. In the summer months, in ad-

dition to carrying the staple lines, he

carries fresh fruits in season, ice cream
and othei' seasonable lines that take well

with tlie public in the hot weather.

Appr<'(iale llie Seriicc

The service to the summer collagers

along Lake Erie is much appreciated l)y

them, and it is the accomodation tln.t has

meant so niucli in tlic ur(rwth of .\li-.

White's trade. One satisfied customer

has told another, and so the business

has grown. The fact too that farmers

can get groceries delivered right to their

(lo(,r has influenced a good many cust-

(miers to place their orders or to buy

direct from the travelling car. In the

busy hot days, when farmers are in the

liiick of the harvest, it is frequently

impossible to make a trip to town for

supi)lies. Mr. White realized this and the

solution of this problem of the busy

farmer's wife, is found in the trips that

he makes daily into the country.

Kp(iHir<s a Second Truck

This motor grocery trade of Mr.

White's has grown to such a degree that

this summer, in order to handle the

Ijcach trade, it was necessary to add

an( ther truck to look after the summer

re-idents. The difficulty appeared to be

one of getting the right man to handle

this business, Mr. White having looked

after the farmers' trade in the daily trips

out through the country.

".Vly car is really bringing the biggest

share of my .trade," Mr. White told a

representative of Canadian Grocer the

otiier day. While Mr. While has a clean,

liright, attractive little store, it is chief-

ly patronized by the townspeople, the

farmers giving their trade largely to

tile car.

Where Equipment Improves the Service And Has Meant A
Great Deal In Building And Increasing Trade

Interior view of the store of Adams Bros., Lindsay Ont. Dust proof pivoted bins, computing scales,

credit register, biscuit cabinet and other accessoriea have had a great deal to do with building up the

bualnesB of this firm by enabling them to give a hotter service to the cuslomer increasing the turn-

over aud cuttiug down waste which ns lower overhead expense.
naturally mea
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Stray Thoughts on Present Conditions
(joods arc worth present value and no more-

—

fieials make the statement that "grocers are the

ness men," clauning that they take earnings
that few of them make anything.

By Henry Johnston, Jr.

f am not going to talk about the war,
"optimism" or '•inspiration"; unless,

indeed, it be the continual war of busi-
ness—for. "business, is. war" as the
famous "Iron Woman" said—and for the
rest, I hope to put down homely com-
mon sense, perhaps a little logical "re-
:4piration." I say this because In so
many gatherings and conventions I get
such blasts of super-heated atmosphere
which gets us nothing in particular, and
I am heartily sick of it all.

Some months ago a government offic-

ial made an investigation of our busi-
ness and concluded from what he found
that "Grocers are the poorest of busi-
ness men." He showed how not only
have we not followed prices up but
that we take earnings so inadequate that
few of us make anything. His story was
copied far and wide and wus eagerly
devoured as a sort of justilicalion of the
grocer. Why did it not rather make us
Hang our heads in shame that he should
be relating the truth about us? We are

l)0()r business men; but let us not brag
ul)out it! Let us r,ather seek the reasons
and determine to improve. Let us rem-
' ;-ihf>!-. too. that fact.s are pitiless and
unforgiving. We may cry "unfair", but
so long as we cannot cry "nntrne" It is

up to U.S to win inside the rules of our
lulling. Let us, then, face issues.

(jloods Worth I'resi'iit Value—^ No More

The manufacturer of an advertised
chocolate has priced his goods ou the

decline so the grocer's cost is '.lHVz cents

the pound tin. The highest price reach-
til during the war was around 41c.

<'urtain other similar goods cost the

grocer SO cents to-day. Both are sold

;it 60c. and sales are rejported as "slow"'

Of course, they are! One is slow be-

cause it pays the grocer only 16 2-3 per

( out gross. The other because the gro-

!•( r tries to get the impossible margin
of 40 per cent . One grocer says, in pal-

liation, "perhaps what I have, cost me
more than to-day's prite." If it did, then

he bought too much, of with bad judg-

ment. In either case, market must rulo

or sales cannot result.

F'or justification of my contention let

nie say that the commonest experience

I had during the ytars 1918 and 1919

wa.s for grocers to ask me whelhe^r mar-

ket values should rule, or actual cost.

1 replied "inarkei value". And every

lime 1 did tkat, I was applauded vigor-

ously. More than a year ago a United

States judge ruled that a grocer v/as

entitled to market value as his basis of

figuring "because he is just as much
entitled to profit by enh«tnced values in

his goods as anybody else". That, too,

was heartily approved. But if you say
the same thing to-day, you will have
applause greet you. Xo: you will have
silence so thick you might cut it!

Result is that grocers everywhere are
losing sales to department stores and
chains. They are playing right into the

hands of those who are more wakeful
to business rules than ourselves.

Glance at the Department Store

Look at the department store. Do you
shy off and cry "unfair cmpetitior" and
otherwise play the baby act! Just face

department store is heer and heer to

condtions. For it is a condition that the

stay. Note, too, that it succeeds almost
universally, while grocers succeed only

live per cent worth-meaning that five ia

one hundred are money makers. Yet the

a\'«rage department store expense is a-

round twenty seven per cent while that

of the grocer is around sixteen -ten to

eleven handicap on the defljarlment

store. How, then, does the department
store man succeed so universally? Three
vital reasons:

He knows how to figure.

He faces facts and does figure.

He sells goods.

Per contra:

The grocer does not know how to

figure; he dodges facts: he does not
sell— he only buys!

Knowing the fatality of being out to

line on any staple article, or on any
article not exclusively conirolled, tne

department store keeps "shoppers' busy
all the time. These are women—Irom
three to a dozen in a store force—whose
sole business it is to buy competitors'

goods and bri.ig them in for comiparison.

This close observation is carried to the

finest point admitted by each depart-

ment manager'.s knowledge and skill,

and remember we are talking of the

best trained retailers there are.

You may be "right" on sugar, flour

and butter, but if your customer is ask-

ed 60 cents by you for a tin of chocolate

and kriows the department man has it

advertised regularly for 50 cents, you

are apt to find that such irregularities

ar^ fatal. Better sell at 50 cents, getting

full 29 per cent on the sale—and get-

ting it often on a rapid turn—and keup

your customer's confidence, rather than

keep it indefinitely on your shelves,

earnng you little or nothing and losing

your trade.

The FACT is that this kind of mer-

chandisins PAYS and the other DOES

government of-

poore:^! of busi-

so inadequate

.NOT PAY. Look again at the depart-

ment store. Study the antecedents of

any of the Ihem and you will find they

began small—"came into this town with

a |i)ack on his back," is the usual story.

Those meH have had no special privil-

ege. They have just worked hard, tak-

ing the rules as they found them; and
they are rich now. The way is open to

any grocer if he will but follow it.

Again, it is only practicing the same
rules as you approved when merchand
ise was on the advancing line— and
it's a poor rule that does not work both

ways

!

A Horrfble Example

One grocer in a large city does a

prosperous meat biLsiness, keeping good
meats and getting good prices for them.

At the peak of the rise in prices he sold

a certain can of pineapple for 60 cents.

.Months afterwards his price remained
60 cents, though his neighboring chain

units were getting 39 cents for the

identical brand and size. When he
learned this fact, he made his price 50

cents. Can you beat that for future

folly?

At 60 cents, when the market wai
high, he was getting a legitimate (jrice.

Toi-day at 50 cents he s a flagrant pro-

that is worthy of a much larger placa

fiteer, considering replacement value.

Who will be to blpme if he keeps his

stock and the chain store steals a lot

of his profitable business? 1 leave it to

you.

Let us draw an example from recent

history. Tiie tragic coasetiuences en-

tailed by the poor merchandising of our

surplus ships holds a striking lesson for

every grocer. When the war ended the

British government had many ships it

(lid not need. Those shjips had cost out-

rageous prices, but that "nation of

shrewd shopkeepers" knew that cost

could not be realized and, like all good

traders, they also knew it was the best

business to take their loss quickly and

start over without false values on their

hooks. So they priced them at $100 the

ton, regardle;;s of the fact that they had

paid $250. Rapidly they got rid of the

surplus—and everybody was satsfied.

Our shipping board was like a lot of

grocers, feeling that they "could n»t

sell" at such figure*?. They priced our

ships at $230, came down to $200, then

$175. They lagged behind real values

and sold few ships. Such as were sold

(Continued on Page 28).
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El FECTIVE WINDOW DISPLAYS

T^HE importance of window displays is everywhere
* admitted by progressive merchants, and all are
of the opinion that window displays go hand in

hand with newspaper advertising in the successful

merchandising of goods. The show window is a
great silent salesman, often selling more goods than
a staff of highly ti'ained clerks- It reminds the

great buying public of its necessities, and keeps

people informed with new suggestions and prices.

A good window is inexpensive and effective in pro-

moting sales.

Tffe well dressed window is the merchant's point

of contract with the public. It reflects the policy

and personality of the business. Effective advert-

ising and show window displays are the eyes of

your store. Careless, ill-arranged window displays

are fatal to business. Attractive window dsplays

have become a necessity. The inclination to buy is

aroused in the customer's mind, not his pocket

books.

It is up to the grocer to make the most of his

windows. Every opportunity for the displays of

seasonable lines should be taken advantage of. The
value of a good display has been proved time and

time again, and constitutes one of the big factors

in stimulating and increasing sales.

THE POSTMAN, THE DELIVERY BOY

THE problem of delivery is one that gives the gro-

cer a good deal of concern, but the merchants of

Los Angeles, California, have found the solution of

the difficulty, and henceforth the postman is to be-

come the grocer's delivery boy- It appears that the

experiment has proved to be a .success in St- Paul,

Minnesota- Under this system all merchandise will

be delivered by j^arcel post. The post office installs

depots in various localities for the assembling and

distributing of parcels in the familiar mail way.

According to reports from St. Paul, this plan has

proved a real boon to the grocery trade, and likewise

to the houswife. The latter knows that her order

must be in at a certain hour, and also the time

at which her goods will arrive.

It has proved to be a real, economy to the grocery

trade and the entire community has benefitted by the

experiment. Such a plan has not been considered

in this country, but undoubtedly retail merchants

in Canada will follow with interest the working out

of the plan, as it is gradually adopted in the United

States. Anything that will result in economy for

the retail merchant in the matter of delivery as

well as give real service to the public, will meet with

approval by merchants generally.

GOOD ADVERTISING

Most dealers think of their advertising as

.something that they must do in their own behalf

and overlook the fact that store news is something

people are entitled to, to justify their continued

trade.

Next to good store service nothing benefits

customers so much as good advertising. When it

expresses the definite convictions of the dealer it

multiplies his usefulness. That is the reason good

advertising pays. It multiplies opportunities of

service.

One grocer who at every opportunity denounces

the practice attempts to compromise with the evil

by stipulating that his "advertised bargains" can

only be .secured along with an order. It is very doubt-

fid if this plan succeeds, since two other grocers

within a block of him play "follow the leader" on

every move he makes. No one is any further ahead.

The public laugh to themselves at this wholesale cut-

throat business, and distrust in the fairness of the

general grocery price is bred in the m inds of those

who are carefully watching for the high cost of liv-

ing to come down

.

Let the merchant base his selling price on his

present csts and get rid of any surplus stock he may
have. But price cutting should be done with "kid

gloves."

EDITORIALS IN BRIEF

Do you ever take a look at the outside and the

inside of your store wth eyes of a customer? There

are many things you see every day and do not

notice at all
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

^Taritimes

The Maritime salesmen of the Dayton

Scale Division of the International Busi-

ness Machines Co., 'I'oronto, Ont., held

their annual mid -summer convention re-

cently at their Maritime Headciuarters,

44 Granville Street, Halifax, N.S. The
salesmen attending were: George Bonny-

castle, Sales Mgr.; C. H. Good, Maritime

Mpr. ; J. R. Clarke, Northern New Brun-

swick; E. F. Lawlor, St. John, N.B.;

N. E. Myrer, Charlottetown ; H. E. Bridge,

Sydney; George Harmeyer, St. Johns,

Nfld.; J. S. Thompson, Halifax; S. G.

Mifklewright, Halifax; J. M. Stein, Hali-

fax. The Convention lasted for two days

anfi on Saturday evening a banquet was
given the Salesmen at the Queen's Hotel.

Quebec

E. P. Roberts, representing the whole-

sale brokerage firm of John T. McBride

& Co., Montreal, is in England on a busi-

trip.

P. M. Gerard, of the wholesale grocery

firm of Hudon Herbert & C;ie Ltd.. of

Montreal, is on his holidays and will be

absent from his office until July IS.

C. G. Gray, manager of the tea de-

partment of Harrison's and Crossfield,

Ltd., of Montreal, will return from his

trip to England and Scotland on the S.

S. Carmania on the fifteenth of August.

Geoiges Patry, a grocer of the City

of Quebec, doing business at 22 Fabrique
Street, was drowned in the Jaques River

at Tewkesbury early a few days ago,

when ills daughter. Georgette, aged
eighteen, and his son Henri, aged ten,

also perished.

Ontario

N. Cohen, Alliston, Ont., has opened a

new general store.

Two Russians, Walter ' Scholte and
Fred Rutage, are charged in Milton, Ont.,

with burglarizing Taylor Bros.' store at

Burlington. They were placed un;!er

>Trest a few nights ago. and are novv o.i

a week's remaiui.

The Christie Brown Biscuit Co., To-
ronto, ha:; purchased the old De La Salle
Institute at Duke and George Stieets,
Toronto, and will us« the same for stor-
age purposes.

James Long, for ia.uiy years in the
flour and feed and grocery bu iness ui
Whitby, Ont., passed away in hi; 7kh
year, o.i Wednesday, Ju'.y 6th. He \\a; lij

years in business. He is aurviveil by hia
wife, two soiiS and live Caugiiterj.
The New Liikeara Farmer;' Co Optr-

ative Co. of New Liskeard, Ont, i; nov/
doing busineis in their new quarters,
lilt' old Watso.i retail store premises L.

A. Lapointe is the new manager.
The Guelph Retail Grocers' Association

will hold its Fourth Annual Picnic on

Wednesday afternoon, August 10th, to

Puslinch Lake.
The Border Cities Retail Merchants'

Association is arranging for its second

annual Pure Food and Electric show
which takes place in Windsor, Ont., the

week beginning October 17th.

C. A. Bartosh who for 11 years has

conducted a meat market at Essex, Ont.,

has disposed of his business to Hubert
Asscltine.

Joseph Vickers of Coatsworth, Ont.,

is rushing work on a new general stcn-e

and expects to be ready for opening a-

bout the end of the month.
R. C. Rathwell of Strathroy, Ont.,

has sold his grocery business to T. M.
Davis, of Petrolea. Mr. Rathwell plans

to go more extensively into the baking
and confectionery trade.

James Mclnlyre has been appointed

manager of the new general store at

Waidsville, Ont. Work is being rushed
on the building and it will be ready for

opening in a few days.

James H. Cardy, Broadview Ave., To-
lonlo. has sold to Israel Gimbel.

Phillips, Forrin & Kieiman, Hamilton,
have dissolved. Myer Kieiman is con-

tinuing the business.

John -Muir, grocer at 262 Danforth
avenue, Toronto, pioneer merchant, of

the Danfoith district, was awarded first

Ijrize for the best decorated store window
ill connection with the Danforth dis-

trict "gala week".

ONK IDFA OFTEN BHI.NGS .YIOKK

THAN SIBSCKII'TION PKICE

"We have taken Canadian (iro-

cer for 2S years, ">V. >V. 'I'enijtle-

nian ui North liiver, Ont. tol<l a
representative of Canadian <Jroeer

the other daj. .Mr. \V. W . Teniple-

nian lias only Iteen eonductiiip; the

store for the jtast eltfht years,

])art of which time was spent

overseas, hut his father for twenty
years liefore that, was reading;

Canadian (inieer. "It only means
a cost of eig'ht cents a week," .>Ir.

Tenipleton added, "and sometimes
one idea or sug'^estion from ('an>

adian (Grocer, to say nothing of

the valne of the market informat-

ion, is worth the price of an entire

year's SHbscrii)tion. We are quite

a distance from other grocers, and

Canadian Grocer serves to keep

lis informed as to what other

tfrocers are doing."

The Culture And
Manufacture Of

Tea Is Subject

All interesting address was given re

cently before the Rotary Club, St.

Jolin, N.B., by W. R. Miles of the T.

H. Estabrook Co. Ltd., the subject be-

ing the culture and manufacture of tea.

The speaker said that tea had beei.

grown in China in 3,000 B.C., but it was
not until alter the restoration that it

was introduced into Europe. It was first

gi(,\vn in (Miiiia and Japan and later,

under European culture, in Sumatra
.lava, Ceylon and India. Europeans lirst

started to raise the China plant in India,

but it was not successful. Later a tea

shrub was found growing wild in the

Himalaya UKnintains and the present

plant was produced from this. It took a

plant three years to c(;nie to bearing, and
seven years to full bearing. The size

of the estates ranged from 100 acres to

more than 1,000 acies. There are about

.VJO.OOO acres under cultivation now in

India. The shrub is picked every tea

days during the growing season, and is

allowed to grow to a height ot from two
to four feet. Cultivation is carried on
much the same as otlier farming elss-

where.

Plucking was the only operation done
by hand, all the lest being done by
machinery. The gathering is all done by
women and children. The sea.50ii lasts

ill China three months, in India eight

months and in Java, Cleyloii and Sumatra
all the year round. After plucking, the

leaf is brought into the factory, and the

manufacturer can make eitb^.- green or

black. Green tea isproduced by arti-

licial withering. Black tea is produced
by fermentation. During fermentation the

leaf turns from a green to a copper color,

and during the drying prcccss it turns

lilack.

One plant in a season v.'ill produce
four ounces ol finished lea. An acre will

produce ."JOO ix unds in a season, but in

some districts a plant will only produce
(lie and a half ounces.

Mr. Miles told how tea is (li.strihiited,

and said that St. John lankc'd with Mon-
treal and Toronto as a port of entry for

tea of all grades and I hat more black
tea passed Ihrciigh St. John than any
other Custom house in ("anada.

The Retail Merchants' Association of

Mai'ito'oa has moved into a larger and
nil I

^ ^•^lCiou' office and is now located

in Room 402, Canada Building, 352 Don-
ald Street, Winnipeg.
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Annual
In

Turnover
This Store

Is $46,000
Vancouver. July 6. -Cloverdale is typ-

ical of the towns on the lower mainland

ill British Columbia. Su-rroumled by

prosperous fruit, dairy and poultry

farms, where used to be heavy timber,

the town is one of the oldest in the Pro-

vince. Of the four pioneerins families

tiiat first settled in the community, long

before the City of Vanccuver was thought

of. it is interesting to note that all have

prospered and representatives of the

pioneer stock are today piomineiit in the

community's life.

The proprietor of the leading Clover-

dale general store is one of such. H. V^

Parr came into the- district as a boy of 6

years and today he owns the H. V. Parr

general store with a turnover of $46,000

per annum, farms a little tract of three

acres ris^ht in th'e town limits and recent-

ly sold another holding for $35,000.

Talking to a representative of Can-
adian Grocer, Mr. Parr remarked:
"My business has been built up, and

has paid me because I have been person-
ally present in contact with all my cust-

omers all the lime. Through good years

and bad years we have pulled along to-

gether and \s(- always come cut all

right. Last year this district suffered

an almost total loss. The crops on the

flats were inundated by an overflow of

the Fraser and tributary rivers, and the
crop=; rn the hills were caught iinharv-

ested by an early heavy rain that did

not let up tor weeks. Thousands of tons
of potatoes were never dug and acres
ot grain were never harvested—but we
have every prospect of a bumper crop
this year and everything will come out
a!) right. Invincible optimism pays well
here."

Maintaining Volume
Of A Business

(Continued from Page ;!7).

"(Jiinine" Store Described

"Perhaps some of you have he,ard of
the 'Gimme' store. Men who conduct
this class of business will stock any-
thing about which (people come in and
say 'Gimme'. There are some cases
where the 'gimmie' is so strong and so
insistent that the retailer cannot buck
it, but he should do ;all in his power
to prevent himself from falling under
its spell. On of the first essentials in
real selling is assortment. Some small
(kalers keep stationery hidden away in
a caise lor the man who comes in and
ifiys "Gimme a box of stationery". He
does not try to sell this line, but keeps
it hidden away with his money lied up
in it until such time as he is asked for
it.

"The man whose turnover is increased
two and a half times or more reduced his
cos»t of doing business to 25 per cent.
The slower the turnover the larger the
cost of doing business. The man who

CANADIAN GROCER

(Imiblos his liini()V(M' brings bis ('osl of

doing business down to 30 per cent. It

must lalways be remembered that things

done by halves are never done right.

Go, back then, to your stores and figure

out what you are doing by halves.

Fool-Hardy Competition

"There are places where such and
such an article is not to be found in

the town. One merchant thinks he can
cre,ate a demand and he stocks this line.

His opposition follows suit, and, per-

haps, in a short time three men are

trying to do business on something In

which there is not enough for even one.

Now, for the question of display, if you
want to learn something about this, go
to the Greeks. They pile the stuff so

high on the counters that it is hard for

them to get at their goods. However,
there is a lesson for you in their meth-
ods. Arrange your store for the cus-

tomer. The five and ten cent stores h^ve
shown just w'hat there is in this. Put
your goods out. They may get stolen,

but they get sold. Supposing I put

my goods out and some one takes five

out of every hundred I put out. If I

increase my sales a hundred per cent.,

who is better off? Am I or is the man
who does not do this? Put it down that

you are going to lose one or one and a

half per cent. But don't worry labout

your losses through stealing. Let your
profits be as high as your losses in

your mind. If the stuff is stolen you
will know that you are displaying the

right goods. If the goods stay there

until they get soiled, get rid of them
at any price, and don't put them out

again

.

Put (Joods Up High

"There are some retjajilers who do
not advertise enough. Printed matter
rolled up around (parcels helps to tell

customers about the goods in stock, but

advertising and the display first help to

sell the goods. So in placing goods in

the window don't put them where peo-

ple have to crane their necks to look.

Get the goods up. The depths of thv^

window does not cut much ice. The
height does. A window trimmed from

tc|j) to bottom sells goods. And don't

forget that goods eat up rent whether

they sell or not. The lower you get

goods in the window or Qase the less

effect. The upper shelves of a floor case,

if well lighted, will sell goods. But

they must aways l)e up where they can

be seen.

"With regard to nationally-advertised

goods we all know that some advertisers

take advantage of the retailer. There
are some advertised lines I would un-

hesitatingly put in the'gimme' class.

But in choosing between nationally-ad-

vertised and non-advertised lines 1

should take care to first anialyze both

carefully."

"What is a safe percentage for the

retailer to spend in advertising," asked
W. M. Maltby. president of St. Clair
Avenue Business Men's Association,
Toronto.

"I should S|ay about two iper cent, of
sales, if done wisely," replied Mr. Stock,
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(laic, adding; "The iiv(M-age retailer can
spend wisely al)out two per cent, of his

sales. If he lifts his volume ten per
cent, he's ahead of the game."

liUCiition of Cash Register

"Wh,at would you consider the best

location in the store for the cash reg-

ister?" asked another retailer. "Do you
believe in the psychology of following
their money?"
"The best place for the cash regster,"

was the reply, "is where it will bring

the most business to the store. If you
can bring the ^people back into the store

so much the better. But don't try to

overdo it, and lead them back too ^r."

Stray Thoughts On
Present Conditions

(Contiiuu-d ficm Page 2')).

cost the purchaser so much that profit

ill competition with cheaper ships was
impossible. Buyers everywhere went
liankrupt and instalment payments were;

not made. Only now,, thirty-two months
after the armistice, we have a new
( hairman of the board whose prime
duty it is to "liquidate"—that is, sell

—

those ships! Can you see how much wc
have lost that was needless, becjause we
hesitated to take our lose quickly?

Yes, any thoughtful merchant could

have foretold that the British way was
logical and best; but we do so hate

Ic) take the medicine ourselves. Yet face

the issue we must—now and always

—

that goods are worth replacement value

and no more! Not to beat the market

down—not to indulge in careless, indis-

ciiminate price cutting nor to imitate

those who do that, but to follow values

promptly either way. That is the les-

sdii we can absorb with profit from llie

experience of the Shipping Board.

A Case in Point

"O. but government—that's different",

say. you. Not a bit, as this will show.

A bright grocer found 200 bushels of

jjotatoes on hand last -inventory. They

li;-id cost him $2 the bushel laid in; but

the market then was $1. He took them

in at $2.00 and priced them at $1.25.

Then he figured he was making twenty

per cent gross on them—and he was.

They had "cost" him on his new invent-

ory $1 and no more. He said he could

not afford to fool himself. And it is

interesting to note th,at ne is prosper-

ous and grows rapidly. All around him

are old fogies who "can't sell below

cost" who are driving up, withering, and

will one day blow away^ while this man

will liourish!

This business rule is good every day

ill every year.

T. M. Conron, manager of the oleo-

iiiirgarine department of Swift Canadian

Limited, Winnipeg, is on a vacation to

< 'liicago.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres
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QUEBEC MARKETS
IyiVTONTREAL, July 6.— The grocery market is quiet this week as

far as price changes. Business in some lines shows improvement
but during this warm season buying is light and business too is

misettled. The fruit and vegetable market is brisk with a good de-
mand and fair supplies arriving. New potatoes are advanced with
lifhter supplies and smaller potatoes offered Lemons have taken
a big jump in one week and supplies are limited. Ontario tomatoes
are arriving in larger quantities through the week This will mean
lower prices. Cherries are in bigger supply but it is expected
that the season will be short. The sugar market is unchanged but
lacks the confidence of the buyers. Canned tomatoes are higher in

price and supplies are limited. There is no change in the tea or
coffee market. Rice is improved with a stronger market and a

better demand. Lower prices are quoted on molasses. Package goods
are steady in price and the cereal market is quiet Walnuts and
peanuts are stronger and raisins are short on spot stocks.

Canned Tomatoes Hii^her

CANNED GOODS. Pr:u;lit;illy tlie on-
l.v change in the canned Roods ni.arket is

nnother advance in tiie price of Icmatoe.s.

Supplies are limited to a few wholesale

houses with a big demand at this season.

The large size has already advanced and
No. 2 is now quoted at trom .fl. :'.;'» u $1.40,

i.Mi advance of ten cents a do/pn. It is

rjot unlikely that the price v/ill so still

higher. There is a good demand f< r near-

ly ::ll lines of canned
prices are steady.

Montreal.

roods the

CANNED VEGETABLES
Asparagus (Amer.) mam-
moth graen tips

Asparagus. Imported (2V^s) ....

Beans, golden wax 2 10

Do., Refugee 2 10

Corn, 2s 1 ^>0

Carrots (sliced), 2s 1 45

Corn (on cob), gallons .... 7 00

Spinach, .'!s 2 85

Squash, 2V-;-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do., (;aliforni".i, 2s .'! 1.")

Do. (wine gals.) 8 00

Sauerkraut, 2V2 H'- tins 1

Tomatoes', Is

Do., 2s

Do., 2V2K 1 fi")

Do., gallons .5 70

rnmpkins. 2y2S (doz.) 1 50

40

00

15

15

60

75

7 50

29

1 50

1 80

1 80
:: 50

00

1 65

1 40

1 70

5 75

Do.,

Peas,

Do.,

Do.,

Do.,

Do.,

1 55
gallons (doz.) .... 4 00

1 80 1Standard
early June 2

extra fine. 2s .3

Sweet Wrinkle 1

2-lb. tins 2

Peas, New Pack

—

Standard. 2-lb 1

Choice, 2-lb 1

Early June, choice 2
Do., standard 2

Fine French, 2-Ib 2

CANNED FRUITS
Apricots, 21/2 lb. tins 4

90

00

00

57 V2

75

821/2

871/2

05

00

80

75

Apples. 2'/2S. doz

Do., :Js. doz
Do., gallons, doz

Currants, black, 2s, doz.

1 4U

1 60

4 75

4 00

1 05

1 70

5 00

4 05

Do., gals., doz 16 00

Split Peas, per bag
Cherries, red, pitted, heavy

syrup, doz.. 1-lb. . .
•

"

Do., 2'/2 lb 5

Do., 2-lb 4

Do., white, pitted 50 4

Gooseberries, 2s, heavy sjnraft

doz 2

Peaches, heavy syrup

—

2-lb

2y2-lb. 5 00 5 25

1-lb 2 90

Pears, Is .3 20

10

75

5 00

10

00

00

75

75

.3 90

Do., 2-lb 4

Greengage Plums, liy. syrup 2 65 2

Lombard Plums, heavy
syrup, 2-lh. 2

Do., light syrup 2

Pineapples (grated and slic-

ed), 21/2 lb 4

Do., 2-lb 3

Do., 1-lb 2

Hod lUispberries 4 25 4

Strawberries 4 00 4

New Pack Strawberries

—

Standard No. 2, per doz 4

Choice grade 4

Fancy Preserved 5

Rhubarb, preserved 2

Do., gallon 5

Canadian Pineapp'o (sliced) .... 4

New niueberrio". 2 lbs 2 25

Do., 1 gal 12 00

Coffee Prices Stead

v

Montreal.

COFFF,R.—There is no change in the
I>ri(e (|uoted by wholesalers on coffee.

The market is firm and steady with a

good movement of supplies.

White Beans Hijj^her

.Montreal.

CEREALS. -There is no chanj-e

cpieals this week. The d(*in;ni(l, on :i(-

( ount of the warm weather is low. While
licar.s have been advanced 6 cents per
pound by a number of the local whole-
salers.

Oatmeal, gran., fine slanUard .... 3 60

Rolled Oats, 90 lbs 3 15

Pearl Hominy 3 25

Cornmeal, Gold Dust Brand 3 25

Graham Flour, 9S lbs 7 65

.\i'w Buckwheat Flour 6 75

I'ot Barley 4 25

Pearl Barley 5 25

Beans, Ont 3 50
Do., Can 3 30

Lima Beans 10

Green Peas, dried 17

Ground Oil Cake, per bag 3 00

Raisins Stronger

Montreal.

DRIED- FR["ITS. The feature of the
dried fruit market is the strength of

raisins. Smyrnas are scarce and supplies
of muscatels on spot are short. The larg-
er supplies of raisins in New York are
being held by banks and dealers cannot
get shipments. The whole dried fruit

market is firm with a go'.d movement of

supplies.

Apricots, fancy 33

Do., choice 27

Do., slabs 22

Apples (evaporatal) 12'^ 15

Peaches (fancy) 23

Do., choice, lb 25

Pears (choice) 22

Do., fancy 27 28

Peels

—

Choice 26

Ex. fancy 30

Lemon, new pack .... 46 47

New Pack

—

Orange 48 49

Citron 76

Choice, bulk, 25-lb. boxes,

lb 22

Peels (c«t mixed), do/. 3 25

Raisins (seeded)

—

Valencias 23

Muscatels, 2 Crown 22'/2

Do., 3 Crown 23

Do., 4 thrown 23'/2

Turkish Sultana, 5 frown 27 30

Fancy seeded (hulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12

oz 21 23

Do., 16 ounces 27»4

Cal. Seedless, in bulk . . I814 191/2

Cluster, 20 1-lb. pack 6 75

Currants, loose 15

Fard, 12-lb. boxes 3 25

Packages only 19 20

Dromedary (36-10 oz.) 19

Loose 11 14
Figs (layer), 10-lb. boxes,

2s, lb 32 36

Do., 2ViS, lb 40

Do., 21/2S, lb 4.3

Do,, 2%, lb 45
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Figs, white 70 4-oz. boxes) .... 5 40
Do., Spanish (cooking), 22-

Ib. boxes each 11
Do,. Tmkisli, S crown,

lb 22
Do., 5 crown.lb 28

Do., 7 crown, lb 30
Do., 10-lb. box 2 75
Do., mats 3 00
Do., 22-lb. box 1 90
Do. (12 10-oz. boxes) 2 20

Prunes (25-lb. boxes)—
20-30;; 25
30-40S 19
40-50S 17
50-60S 131/2

60-70S 121/2

70—80s 111/2

80-903 101/2

90—100b 091/2

Lemons Go Higher

FRIHT.—The most striking feature of
• the fruit market is the sudden advance
i.i the price of lemons. Inside of one
week the price has advanced from iflO.OO

to $15.00 per crate with a limited supply.
Oranges are in good demand with a firm
price, but the quality is not up to the
mark. Bigger supplies of cherries are
on the market with lower prices, but the
r.iJinion is that the very hot weather
will cause a quick ripening and a short
K'iason with big losses in the crop. More
trouble seems to be facing the fruit deal-
rs this year with regard to the accomo-
dation of refrigerator cars and there is

seme fear during these hot spells of a
tie-up in -jome lines of fresh fruit. Such
r tie-up \vill affect (he price of fruit
to a great extent in a very little time.

FRUIT-
APPLES—
Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch 7 00 8 00
Grapefruit, Jamaican, 64, SO, 96 5 75

Do., Porto Rico 5 00
Lemons, 300s 15 00
Cal Navel Oranges, 12(>-250s 6 00 7 25

Do., Florida. l.')0-216s 6 00
Do., Blood Oranges, % boxes 3 75

Tangerines 4 25
Strawberries, per pint 18
Pineapples, 24s, 30s, 36s, crate 8 00
Watermelons, C'lch 1 10
California Cherries, per box 5 50
Georgia Peaches, crate 5 00
California Peaches 3 25
Cantaloupes 5 00
California Plums 3 00

Package Goods Steady

Montroal.

PACKAGE GOODS.—There is no
change in the price quoted on package
goods this weeiv. The market is steady
with a fair demand in all lines, but a
particularly good movement of prepared
cereals.

Breakfast food, case IS 3 50
Cocoanut, 2oz. pkgs., doz ISVz

Do., 20-lb. cartons, lb 36
Cjrn Flakes, 3 doz. case '.'. 40 3 ,")5 3 75
Cornmeal, yellow, 24s ,1 00

Do.. 36s 4 Ig
Oat Flakes, 20s ., [[ 4 80
Rolled oats, 20s 5 00

Do., 18s 2 00
Oatmeal, fine cut. 20 pkgs 6 75
^''''^

' : 5 70
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Puffed Wheat 4 40
Farina, case, 24s 3 25
Hominy, pearl or gran., 2

doz 3 00
Health Bran (20 pkg.), case 2 85
Pancake Flour, case 3 60

Do,, self-rising, doz 1 50
Wheat Food, IS-li^s 3 25
Wheat Flakes, case of 2 doz 2 95
Porridge Wheat, 36s, case 6 40

Do., 20s, case 6 50
Self-rising Flour (3-lb. pkg.),

doz 2 75
Do. (6-lb. pack.), doz 5 40
Do., Buckwheat flour, per
doz 1 50

Corn Starch (preparde) lOVa
Potato Flour 12y2
Starch (laundry) O814
Flour, Tapioca 15 16
Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran, 12s

. 2 25
Euamel Laundry Starch, 40

pkgs. case
Celluloid Stares, -15 pkgs.,

„
,ca«e '.

, . . 4 20
Package Cornmeal 3 oo
Malt B'kfast Food (36 pkgs.) g 50
Quaker 2-Minute Oat Food 1 80
Puffed Rice Pancake Flour 2 90
Egg Noddles, case 24

.'

2 25
Macaroni

'

2 25
Quaker Quakies '

'

"

.

3 40

Rice Market Improved

RICE.—There is no change in the rice
market this week although the tendencies
point towards higher prices with a much
stionger market throughout. The im-
provement in tlie demand is noticeable
as a result of the improved market con-
ditions. Dealers express the opinion that
the market will steadily improve both
in price and in movement of supplies.

RICE—
Carolina, extra fancy 07

Do. (fancy) ." '

'

06
Honduras, fancy 05
Rangoon CC, pre cwt. ....... 3 90

Do., B, per cwt 4 15
T.ex'is '-'te ;; 041/2

^ ^'.*^"^ 06
Tapioca, per lb. (.seed) .... 08 O91/2

Do- (pearl) 08 09 1/2
Do. (flake) 08 O91/2
Honduras

07
siam /.;; ;;;; q ^^y^NCDTE—The rice market is subject to
frequent change and the price basis
IS quite nominal.

Sugar More Steady

SUGAR.—Sugar prices have remained
steady through the week following the
recent declines. The falling market has
not increased the confidence of the buy-
ers in the market and buying is limited
to immediate requirements.
Granulated Sugar, per cwt g 75

Do., barrels g yj
Granulated gunnies, 20/5 ... 9 15

Do., gunnies, lOalO ...'.' .'.'."" 92";
Do., cases, 20/5-lb. cartons 9 3.5
Do. rases. r.O/2 lb. cartons .. 9 50

Yellow, light, per cwt 9 55
Do., medium, per cwt g r/c,

Do., dark, per cwt ,'.',]
g 15

Another Drop in Molasses

MOLASSES.—Further reductions are
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made by the local wholesalers in the
prices quoted on molasses. The molasses
market has been weak for some time
and the number of rapid reductions is
mainly accounted tor by the desire to
get stocks moving. The price new quoted
for the city is 61 cents and outside the
city 58 cents. Corn syrups are steady
in price with a fair movement in stocks.

CORN SYRUP—
Barrels, about 700 lbs 2 06",^

Half barrels, about 350
lbs 06%

Quarter barrels, about 175
lbs 0714
2 gals., 25-lb. pails each 2 25
3 gal., 381/2 lb. pails, each 3 2.t

5 gal., 65-lb. pails, each 5 20
2-lb. tins, per case 4 00
5-lb. tins, per case 5 30
10-lb. tins, per case 5 00

Price for

Barbadoes Molasses— Isld. of Montreal

Puncheons 61

Barrels 64

Half barrels 66

Puncheons, outside city 5X

P'ancy Molasses (in tins)—

•

16-oz. tins, 2 doz. case,

per doz 2 40

2-lb. tins, 2 doz. in case,

case 4 40 7 25

3-lb. tins, 2 doz. in case,

case 5 75 10 75

5-lb. tins, 1 doz. in case,

case 8 95

10-lb. tins, 1/^ doz. in case,

case 8 60

Walnuts and Peanuts Higher

NUTS.-The feature of the nut market
this week is the added strength in wal-
nuts with an advance cf 2 and 3 cents
per pound. Supplies on hand are very low
and no more shipments can come
tilrough from France until September at
least on account of the warm weather.
There has been a big demand for peanuts
with Virginia in shells very strcmg. Other
lines are steady with a good demand.

Almonds, Tarragona, per lb. 20 24

Do., shelled 54
Valencia Shelled Almonds .... 44
Chestnuts (Italian) 18

Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb. ... 17 18
Brazil nuts (new) 15

Do., Barcelona 15i/4

Peanuts, .himbo 18
Do., shelled, No. 1 Spanish 18 20
Do., Java, No. 1 lli/^

Do., salted, red 21 23
Do., shelled, No.-Virginia I61/2 18

Peanuts (salted)—
Fancy, wholes, per lb 38
Fancy splits, per lb 35

Pecans, new Jumbo, per lb 75
Do., large, No. 2, polished 29 30

Pecans, shelled 1 00 1 50
Walnuts, Grenoble, in shell .... 29
-Alarbot Walnuts 24 28

Do., new Naples 26
Do., shelled, Manchurian .... 68
Do., Bordeaux 63 68
Do., Chilean, bags, per lb 40
Do., Spanish, shelled 60

NOTE—Jobbers sometimes make an add-
ed charge to above prices for broken
lots.
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Tea Market Unchanged

.Monfroal.

TKAS.—There is d steady demaiul for

supplies ill small (luantities since the

market is still lacking the confidence of

I ho trade. Thsi feature is perhaps to a

leat extent responsihle tor the tailure

1)1 the niiirket to re-ipond tc ihe improved
strength in the primary maikets in In-

dian and Ceylon teas. Some dealers ex-

pect low prices on Japan teas since

large Quantities still remain in the hands
of the producers.

Ceylon and Indians

—

Pekoes 22 26

Broken I'ekoe« •) ;;2 JO

Broken Orange Pekoes .... 18 55

Javas

—

Broken Orange Pekoes .... 48 5.5

Broken Pekoes (j 35 40

China

—

Common u 24 35

.Medium 42 48

Choice 50 (JO

JAPAN TEAS (new cropi 77

Above retail prices range of ([uotations

to the retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 75

Finest grades 75 90

Javas

—

Pekoes ?.5 40

Orange Pekoes 37 45

Broken Orange Pekoes 37 15

Inferior grades of broken teas may be

had from jobbers on request at favorable

prices.

Spices Steady

Montreal.

SPICES.— There is no change in the

(luctations made on spices. The market

is quiet at this season and prices are

.-leadv.

Allspice 18 20

Cassia (pure) 27 30

Cocoanut, pails, 20 lbs. un-

sweetened, lb 40

Do., sweetened, lb 36

Chicory (Canadian), lb 14

Cinammon

—

Rolls 35

I'urc. grounil 35

Cloves (gunindi (' 40 45

Cream of tartar (French
pure) 65 70

Do. American high test ... 75 SO

Cinger (Jamaica) 30

Ginger (Cochin) 27

Mace, pure, 1-lb. tins 60 65

Mixed spice 30 32

Do., 2>^ shaker tins, doz 1 15

Nutmegs, whole

—

Do., 64, lb 40

Do., 80, lb 3S

Do., 100, lb 35

Do., ground, 1-lb. tins 45

Popper, black 25

Do., white 33

Do. Cayenne ^ 32 34

Pickling spice 25 28

Do., package, 2 oz., doz 35 40
Do,, package, 4 oz., doz 65 70

I'.Tprika 50

Turmeric 28 30
Tartaric arid, per lb. (cry-

stars or powdered) .... 95 1 00

Cardamon seed, per lb., bulk,

nominal 2 00

Carraway (nominal) 25 30

Mustard seed, bulk 35 40

Celery seed, bulk (nominal) . . 70 75

Pimento, whole 15 20

Lampwicks Reduced

LAMPWICK.—Lower prices are quot-

ed on lampwick. Xo. 2s are quoted at

50 cents and No. Is at 25 cents. The large

size D is listed at 80 cents and No.

at 30 cents.

Local Vejretables iVrrive

\'K(;ET.\BL>:S.—The anival of local

and Ontatrio vegetables is the feature
of the vegetable market and witii it lower
Iirices on cabbages, cucumbers and to-

matoes. .Mississippi tlats are lower in

price on account of the competition ex-

pected ircm local gardens. These arc
selling at $2.25. (Quebec cabbages are
(|U()ted at 11.5(1 per dozen. The next
week or ten days will make quite a dif-

lerence bi;tb in the |)rices ipioted and in

quantities offered. Th sup|)ly is smaller

both on account of stunted growth and
curtailment in shipping.

New cabbage, per dcz 1 50 2 (m)

Celery, Florida, per crate .... 4 00 475
Do., California 11 Of

Carrots, per bag 75 1 00

Cucumbers, per hamper 5 00

Garlic, lb 50
Tlorseradish, lb 60

Leeks, doz 4 00

Lettuce
P.Trsley

Mint 60

Mushrooms, lb 1 00

Oyster plant, per doz 1 50

Parsnips, bag 1 00

Penpers, green, doz 50

Potatoes, Mtrl. (90-lb. bag) 90 1 00
New potatoes, bbls., 190 11)S 5 25

Do., sweet, hamper 5 50

.New potatoes, per bbl 6 5(»

.New potatoes, per bbl 5 00 7 00
Spinach, box
Spanish Onions, per case .... 5 00 5 50

Turnips, per bag 75 1 00
Red Onions, cwt 3 00
Texas Onions, per crate 3 5(.

Yellow Onions, cwt 3 25
.\'ew Tomatoes, per crate 5 00
Dc. .Mississippi Flats 2 25

Ontaiio Tomatoes. 11 qt. l)kt 3 50

ONTARIO MARKETS
TORONTO, July 6.— Sugar relin

few weeks have again conimen
so far is very light. The refiners

tained and although there is still

the irregularity in price that was
the past several months. New
at lower quotations. Cereals are

cereals show some price cutting

facturers are firmly maintaing
under an active demand. Syrups
ses has easier tendencies. Fruits

a ready demand and generally

New Jam Offered

Toronto.

CA.V.NKD GOODS. Canned vegetables

continue in a lirni position with stocks

of tomatoes and i)eas gradually becom-

ing cleaned up. The pack cf strawberry

jam promises to be a small one with

mannfactuters generally cutting their

make 75 per cent. Seme new strawberry

jam has appeared and one wholesaler is

ottering it at 70 cents for fours. The
majority of manufacturers and whcle-

saUrs are fairly .well cleaned up on

strawl)erry jam and with the short pack

thiv year there is a tendency lor a short-

iige on this line this coining season.

Salmon

—

Sockeye, Is, doz 5 60

Do., Vss, doz 3 00

Cohoe. Is, do;^

Do., i/^s, doz
Pinks, Is do/,

Lobsters, Vo-lb., doz 3 25

Do,. Vt- lb- itns 2 25

Whale Steak, Is, flat, doz. 1 75

Pilchards, 1-lb. tails, doz. 1 80

Canned Vegetables

—

Tomatoes, 2i'2S, doz I ii5

Peas, standard, doz 1 65

Do., Early June
Beets, 2s doz 1 45

5 80

3 20

2 90

1 90

1 15

3 50

2 40

1 90

1 70

1 70

2 15

2 45

ers after being closed for the past
ced operations but the movement
list price is being fairly well main-
some price cutting there is not

manifested on this commodity for
pack strawbeny jams are offered

steady to fii'm, while package
among wholesalers but manu-

their lists Nuts continue strong
are quiet and steady while molas-
and vegetables are meeting with
prices tend easier.

Beans, golden wax, doz
Asparagus tips, doz
Do , butts, doz

Canadian corn
Pumpkins, 2i4s, doz 1 45

Spinach. 2s, doz
Pineapples, sliced, 2s, doz. 4 00

Do., shredded, 2s, doz. . . 4 75

Rhubarb, p'served, 2s, doz. 2 01 Vz

Do., preserved, 214s, doz. 2 65

Do., standard, 10s, doz
.\pples. gal., doz \ 75

Pears, 2s, doz 3 00

Peaches, 2s, doz
Plums, Lombard, 2s, doz. 3 10

Do., Green Gage 3 25

Cherries, pitted, H.S
Blueberries, 2s 2 .".5

Strawberries, 2s, H.S 4 50

Raspberries, 2s 4 50

Jams

—

Apricots, 4s, each
Blk. Currants, 16 oz., doz. .

.

Do. 4s, each
Gooseberry, 4s, each

Do., 16 oz., doz
Peach, 4s, each

Do., 16 oz., doz
Red Currants, 16 oz., doz. .

.

Do., 4s, each
Raspberries, 16 oz., doz. . .

.

Do., 4s. each
Strawberries, 16 oz., doz. .

.

2 20

5 50

6 60

1 50

1 50

1 60
4 90
5 25

2 10

4 52 1^

5 00
.'1 00

4 25

3 50

3 25

3 40

4 25
'> 45

5 00
'•) 00

90

4 GO

94

89

4 10

3 75

83

4 40

94

4 60

94

4 60
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New Peels Offered

Toronto.

DRIED FRT'ITS.—New make of candi-
ed peels are being offered by the manu-
farturers. The prices are somewhat, low-
er than last year. Lemon and orange
around 40 cents and citron 55 cents per
pound. Prunes and apricots continue
steady with other lines at unchanged
quotations.
Lemon
Orange
Citron

Candied Peels

—

Lemon ^

Orange ,

Citron

Currants

—

G-eek, Filiatras, cases 17

Do.. Amalias 17

Do., Palras 17

Do., Vostizza 231/2

Dates

—

Excelsior, pkgs., 'i doz. in

case 5 50

Dromedary, 3 doz. to case .... 7 00

Fard, per box ap. 12 lbs 3 25

Hallowee dates, per lb Oil
Figs—

Smy.'-na lavers, 4 Crn., lb. 30 V^

Do., layer:^, 6 crn., lb. 36 38

Natural pulled, in bags 10V4

Prunes

—

30- 10s, 25s 20

40-508, 25s 16

50-60S, 25s 13

B0-70S, 25s 10

70-SOs, 25s 091/2

80-90S, 25s 09

90-lOOs, 25s 08

Reaches

—

Standard, 25-lb. box, pid. 261/2 28

Choice, 25-Ih. box, peeled 27 30

Fancy, 25-lb. boxes 19 30

ipricots

—

Fancy 46

Choice 42

Standard 34

Raisins

—

California, bleached, lb 271/2

Seedless, If.-oz. packets .... 29
Seeded. L)-oz. packets .... 28^4
Crn. MuE atels, No. 1, 25s 26

Turkish Sultanas, pkgs 27
Thompsons, Seedless 28i^

Valencia 23
Evaporated apples 14 15

Cereah Steady To Firm

Toronto.

CEREALS.—The market is ruling
'Steady with quotations generally firmly
held although there appears to be some
price cutting inore especially among the
smaller mills and some wholesalers.

F.o.b. Toronto

? irley, pearl. 9Ss 5 50
Barley, pot, 98s 4 75
Barley Flour, 9S.s 6 25
Buckwheat Flour, 98s 6 00
Cornmeal, Golden, 9Ss 2 75
©atmal. 9Ss 4 50
Corn Flour, 98s 3 75
Rye Flours, 98e 6 00
Rolled oats, 90s 3 20 3 30
Rolled whent. 100 lb. bbls. ...... 6 75
r'T-nr>i-e'i '''bo.nt. hag 5 00 •

Breakfast Food, No. 1 6 00
Do., No. 2 6 00

Rice Flour, 100 lbs 10 00
Linseed meal, 98s 6 50
Flaxseed, 98s 7 00
Peas, split, 98s 5 75
Marrowfat green peas 05i/i 06
Graham flour, 98s 4 75
Whole Wheat Flour 4 85
Wheat Kernels, 8s fi

"-,

Farina, 98s ^ 31;

Fruits Move Freely

PcauiilB, Spanish, lb 10'

Brnzil nutK, lb 75
Pecans, lb 140

Package Cereals Unchanged

Toronto.

FRUIT.—Raspberries are commencing
but the heaviest shipments will not ar-
rive for a couple of weeks yet. The hot
dry weather is having a serious effect
upon the crop and there is likely to be
a =^mall crop this season. Cherries are
arriving fairly plentiful with prices
gradually casing. Lemons are firmer and
higher while oranges are steady.
Oranges, Valencias, 100s,

126s 5 50 6 00
Do., 200s, 216s, 250s 6 50 7 50

Grapefruit, Cubans 6 00
Bc^nanas, Port Limons 09V^
Lemons, Cal

Do., Verdillis 9 00 10 00
Apples

—

Winesaps, per box 4 00
Watermelons, each 1 25
Peaches, fi baskets to crate .... 4 50
("antaloupes. Standard, 45s .... fi OO

Dri.. Pony, -15s
'.

5 oO
Do., Flat, I5s 2 50

Cal. Plums, pe.r box 3 50 4 50
r'n) A irir'o'':. :^- • ho": .... ' '

Cherries, sour, lis 115 1 25
Do., sour, fis 60 65
Do., bleak. 6s 1 75
Do., white. 6s 1 25

Gooseberries, Os 50 75
Do., lis 1 25 1 75

Raspherr-es 30
Blueberries 2 50 3 00

Nuts Hold Strong

Toronto.

NUTS.—This market continues to rule
firm with shelled Bordeau walnuts
steadily moving upward in primary
markets under a strong demand. Man-
churian walnuts halves are also firmer
with spot quotations ranging from 60 to
65 cents per pound. Cocoanut in prim-
ary markets is firmer with prices high-
er, spot quotations are unchanged.

Do., broken 47 52

Almonds, Tarragonas, lb 22 23
"Walnuts, Bordeaux, lb

Walnuts. Grenobles, lb 23 24
Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16
Pecans, lb. .: 28 30
Cocoanuts, Jamaica, saok 7 50
Cocoanut, unsweetened, lb 30

Do., sweetened, lb 35
Do., shred 25

'"anuts. Spanish, lb 21 25
Jrazil nut", large, lb 20 22
Mixed ni'ts, large, lb 32 34
Mixed nuts, bags 50 lbs 32

Shelled-

Almonds, lb 42 47
Filberts, lb. q 35
Walnuts, Bordeaux, lb 73 75

Do., Manchnrian 60 65
Do., broken 45 50

Toronto.

PACKAGE GOODS.—There arc no
chiinges in manufacturers Ust but Ih^rc

stil! appears to be considerable pricr

cutting among wholesalers and the fol-

lowing quotations can be consjiil«red as
nominal

.

PACICAGB GOODS

Rolled Oats, 20s, rd., c3«« 5 00

Do., 20s, square, case 5 00

Do., 18s, case 2 00

Do., Aluminum Prem., 20s .... S 40

Corn Flakes, 36s, case 3 35 5 T.^

Porridge Wheat, 36s, regular

case 6 00^

Do., 20s, family, case 6 SO

Cooker Pkg. Peas, 363- cs . . . . 2 85

Cornstarch, No. 1, lb. crtns 10%
Do., No. 2, lb. cartons 09%

Laundry Starch 08 '/,

Do., in 1 lb. cartonB 08%
Do., in 6-lb. wood boxes' 08%
Do., in 6-lb. tin canisters 12%

Celluloid Starch, case 4 15

Potato Flour, case 20 1-lh.

pkgs 2 50

Do., case 24 12-oz. pkgs 2 30

Fine oatn)eal, 20s 5 7S

Cornineal, 248 3 00
Farina, 24s 3 26
Barley, 24s 2 75

Wheat Flakes, 24s 5 00
Wheat kernels, 24s 4 50

Self-rising p'cake flour, 24s 3 00
Buckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed Wheat, case 4 4tf

Puffed Rice, case 5 7(1

Health Bran, case 2 8.5

F.S. Hominy, gran., case 3 00
Do., pearl, case 3 00

Scotch Pearl Barley, case 2 70
Self-rising Pancake Flour, 30

to case 4 20

Do., Buckwheat Flour, 30

to case 4 20

Self-rising Pancake Flour, 36
to case 7 15

Do., Buckwheat Flour, 18

to case 3 65
Do., Pancake Flour, 18 to

case 3 65
Puffed Rice Pancake Flour,

24s 2 90

Rice Holds Firm
"^

Torento.

UICE. -The primary markets continue
to hold a strong position. Spot quota-
tions are unchanged and there appears
to l)e a lighter demand than there has
lieen for some time past.

Honduras, broken, per lb. 07i^ 08

Blue Rose, lb O61/2 07

Siam, per lb 06 06 14

Japans, per lb 07 07i^

Do., broken 05

Chinese, XX
Do., SImiu 11 12

Do.. Mujin. No. 1 10 11

Do, Pakling 09 10

Hangoon 07 OT/2

White Sago 07 071/3

Tupioca, per 11) 07^ OS
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Syrups Are Quiet

)r(iiito.

SYRUPS.—There is no change in this

The demand is quiet with prices

4 steady to firm on corn syrups,
es is somewhat easier, but quota-
re unchanged.

)rn riyrups

—

Bbls., about 700 lbs., y'low 0G%
ilf barrels, ^Ac over bbls.;

1,4 bbls., V^c over bbls.

r s 2-lb. tins, white, 2

/.. in case 4 oO
Cu>es, 5-lb. tins, white, 1

doz. in case 5 90
r- -s, lO-lb. tins, white, Vs

'.. in case 5 60
'_. s, 2-lb. tins, yellow, 2

doz. in case 4 00
Cases, 5-lb. tins, yellow 1

doz. in case 5 .30

C;r es, 10-lb. tins, yellow,
y.. in case 5 00

;.. Syrups

—

Barrels & half barrels, lb

^ barrels, 14c over bbls.;

14 bbls., i^c over.

Cases, 2-lb. tins, 2 doz. in

, case G 00 6 50

Dlasses

—

Fey., Barbadoes, bbls.. gal 1 G5

Choice Barbadoes, burrels .... 1 35

New Orleans, bbls., gal. 46 56

Do., half blls., gal. . . 46 48

Tins, 2-lb., table grade,

case 2 doz., Barbadoes .... 7 75

%Mns, 3-lb., table grade,

case 2 do2., Barbadoes .... 10 75

Tins, 5-lb., 1 doz. to case,

Barbadoes S 95

Tins, 10-lb., '/_. doz. to case,

Barbadoes 8 60

Tins, No. 2, Laking grade.
case 2 doz 4 20

Tins, No.' 3, baking grade,
rnse of 2 doz 5 50

No. 5, baking grade,
-e of 1 doz 4 60

Ti:i.s, No. 10, baking grade,
case of 1 V2 doz 4 25

"U". St Indies, IVaS, 4Ss . . 4 6Q 6 95

Spice Quotations Steady

BPICES.—The market is steady under
Quiet demand.

llspice 19 22

issia 26

Innamon 41

loves 55 60

iyenne 35 37

Inger, Cochin 30
Do., Jamaica 45
ustard, pure 50
astry 28
ickling spices 19
ace .• 55 65
eppers, black 19 20
Do., white 29 30
aprika, lb 60 70
Allies, lb 60
utmegs, selects, whole, 100s .... 035
Do., 80s 45

Do., ground 35

'ustard seed, whole 25
elery seed, whole 40
oriander seed 18
arraway seed, whole 30
umeric 30
urry Powder 35

Cream of Tartar

—

French, pure 40

American, high-test, bulk 40

2-oz. packages, doz 1 25

4-oz. packages, doz 2 00

8-oz. packages, doz 3 50

The above quotations are for the best

quality. Cheaper grades can be purchased
for less.

Sugar Market Quiet

Ceylons and Indians

—

Pekoe Souchongs 35 50
Pekoes 32 60
Broken Pekoes 50 64

Broken Orange Pekoes .... 58 66
Javas

—

Broken Orange Pekoes 45 65
Broken Pekoes 45 50

Japans and Chinas

—

Early pickings. Japans 90 1 00
Do., seconds 55 55

Hyson, thirds 45 50
"

Do., pts 58 67

ST'GAR.— Rofinors have again resum^.d Do., sifted 67 72

operations but there does not appear to Above prices give range of quotationa
be a heavy movement principally be- to the retail trade,
cause many of the neavisst users,-—man-
ufacturer.^—tiiid themselves with consid- Outdoor Toitiatocs Offered
erable carryover of finished and semi-
finished product <. Refiners are holding
to their list with wholesalers generally Toronto.

doing the same, although we have heard VEGETABLES.—Leamington outdoor
of price cutting in some quarters. The g,.own tomatoes are arriving at $3.00 per
raw sugar market during the week has \^ q^^j., basket. Hothouse tomatoes are
been quiet with quotations stejuly to firm selling freely at 35 cents per pound.
and with sr,:ne slight advances recorded Qrcen peas beans, beets, carrots and
principally on full duty sugars. cabbage are all lower in price. Celery

St. Lawrence, extra gran., cwt. . . 9 09 from .Michigan is oifered at 85 to 90'

Atlantic, e.xtra granulated 9 09 cents per bunch of about one dozeiu

Acadia Sugar Refinery, extra gran. 9 09 heads. Hamper cucumbers are slightly

Dom. Sugar Refinerv, extra gran. 9 09 easier at $5.50, while the hothouse van-

Canada Sugar Refinerv, gran. .. 9 09 ety is bringing $2.uO to $3.00 per 11 quart

Differentials: Granulated, advance basket. Old potatoes have little demand,

over basis; 50-lb. sacks, 25c; barrels, 5c; but new potatoes have a ready sale ali

gunnies, 5/20s, 40c; gunnies, 10/lOs. 50c; ?5.75 per barrel for No. Is.

cartons, 20/5s, 60c; cartons, 50/2s, 75c. Cabbage 4 50)

Differentials on yellow sugars: Under Potatoes, per bag 70 80
basis. No. 1 40c; No. 2 50c; llo. 3 60c. Head Lettuce, crate 1 00 1 50

Tomatoes, 4-bkt. crates 2 8u

Ceylon Teas Again Advance W'^^TTu
''^'"

u n f

t

•' '^
Do., Hothouse, lb 35

Leamington, 11-qt. bkt 3 Oa

TE\S—A.dvices from primarv markets New Beets, per dozen 40

state that Cevlon teas have again moved New carrots, per doz 40

upward, with mere difficultv in procur- Green Peas, 11 qt. basket
. . 90 1 OO

ing the finer grades. Indias are holding Wax & green beans, 11-qt. bkt. 1 00 1 2o.

firm on all grades. Importers have not Cucumbers, hamper 5 50-

changed quotations to the rg tail trade. Do., Hothouse, 11-qt. bkt. .
. 2 50 3 OO

but there are indciations for higher New Potatoes, bbl 5 75

prices before the end of the year. Celery, bunch "85 9a

WINNIPEG MARKETS
\VINNIPEG, July 6.— Although there are few price changes the
^* markets generally have a steadier undertone- Wholesalers have
been cutting prices on sugar below refiners lists. There is a good

demand for fresh vegetables and fruits. Lemons are advanced in

price, while California fruit has shown a slight decline. There is

no change in canned goods prices. The rice market continues firm

and higher prices are expected locally. Tea, coffee and spice mar-

kets continues firm and higher prices are expected locolly. lea.

coffee and spice markets are steady. Nuts and dried fruits are firm

with the exception of raisons which are showing an easier tone-

The demand for light breakfast cereals is showing an improve-

ment. Cane syrup declined slightly during the week. ^
Coffee Market Advances

J>-!-^; IJ; ;::;:;:::: 2 g S S
Bogotas, lb 45 48;

TrJnninon- :\Iocha (types) 49 51.
Winnipeg.

Santos, Bourbon, lb 28 30,

COFFEE.—Reports from the Brazilian santos lb 27 29t

market state there is a strong upward '' "' ,, "^'V j-,.

movement in Brazil coffees and that both rSUlR UatS t irmcr
Rios and Santos are affected. New crop
Santos are now coming forward and CEREALS.—Bulk oats advanced lO
growers are demanding and getting a cents per 80 pound bag. New quotations
higher price than what tl>» old crop is are $2.65 per bag. Heavy sales are being
selling at in New York. It is anticipated made on the lighter cereals such as corn
that the New York market will have to flakes, etc., and while jobbers have made
follow Santos prices. The demand for concessions on these lines it is expected
coffee on the local market is showing an that in a very short while higher prices
improvement. will prevail.

COFFEE— PACKAGE CEREALS
Rio, lb 191/2 201/2 Rolled oats, 20s, rd. cartons 4 75 5 OO
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Do., 36s, Gs, square, bkts ?> 50
Do., 18s, case 2 10

Corn Flakes, 36s, case 3 .JO 3 80
Cornnieal, 2 doz. case, case .... 3 40
Puffed Wheat, 3 doz. cs., cs . . . . 4 4.5

Puffed Rice, 3 doz. cs, case .... 5 75
Grape Nuts, 2 doz. cs., case .... 3 80
Package Peas. 3 doz. cs., cs 3 00
Cream of Wh., 3 doz. cs, cs 9 1.5

BULK CEREALS
Rolled Oats, 80s, per bag 2 6."

Do., 40s, per bag 1 40
Do., 20s, per bag 73
Do., 10-8s, per bale 3 50
Do., 15-6s, per bale 4-05

Oatmeal, 98s, gr., std., bag 3 40 4 50
Wheat Granules, 98s, bag .... 6 50

Do., 16-fis. per bale 7 05
Peas, whole, green, 100-lb.

bag. per bush 4 50
Do., split, yellow, 98s. bag .... 7 95
Do., split, yellow, 49s. bag 4 00

Cornmeal, 98s, per sack 3 25
Do., 49s, per sack 1 65
Do., 2 Is, per sack 85
Do., 10s, per bale 3 65

Buckwheat grits, whole, 98-
Ib. bags, per bag 8 75

Beans. 100-lb. bags, bushel 3 70
Lima Beans, 100-lb. bgs., lb 10%
Barley, pot, 98s 3 S5

Do., 49s, 192
Do., 24s ;;;; ^ oo

B!'r^v. '-^o.^,.] OSs

Do.. Pearl, 49s 2 •")2

Do.. Pearl, 24s 1 28

Canned Goods Unchanged

Winnipeg'.

CANNED GOODS.- The canned goods
situation remains unchanged. There is
a good demand for sardines and odd
lines of salmon are cleaned up. The
market is in a good shape to absorb the
mew pack when ready. Prices continue
firm and local stocks are reported small
and not suf0cient to last until t!ie new
pack arrives. There is a fair demand for
all lines of canned fruit more especially
canned pineapple. New packed canned
goods are not expected until September
and from present indications the pack
will be small. The local market is hold-
ing firm on canned fruits. Although no
advances are anticipated declines mav be
in order when the new pack arrives. A
stronger tone is being shown on all lines
of canned vegetables. Peas, tomatoes
and corn are selling freely. Packers who
have for months been sacrificing these
lines are practically cleaned up and the
small stocks are being held bv whole-
salers are ruling at firm prices. Ship-
ments of high grade American corn have
arrived and are quoted at $4.00 per case
Shrimps, Is, 4 do?;, case, doz. 2 70 2 75
Finnan Haddie, Is, 4 doz. case 9 35 12 00

Do., Vzs, 8 doz. case, case 10 50 13 00
Herring (Can.), Is, 4 doz.

case, case 7 OO 8 00
Do., imp., Yzs, 100 doz. case 30 00 3-' 50

Lobsters, %s, 8 doz. case, doz 2 45
Do., i/^s, 4 doz. case, doz. . 4 20

Oysters, Is, 4 oz., 4 doz. cs., cs 9 40
Pilchards, Is, tall, 4 doz. cs, cs .

.
" 7 10

Do., i^s, flat, 8 doz. cs., cs 9 oo
Salmon

—

Sockeye, Is, tall, 4 doz. case 21 00
Do., i/^s flat, 8 doz. in case .... 22 00

R. Spring, Is, tall, 4 doz. cs 16 75
Do., i/zs flat, 8 doz. case 18 25

Cohoe. Is, tall, 4 doz. case 14 65
Do., Vzs flat, 8 doz. case 16 50

Pink, Is, tall, 4 doz. case 6 50
Do., 1/28 flat, 8 doz. case 8 25

CANNED P^RUIT (Canadian)

Apples, 6 tins in case, per case 2 SO 3 10
Blueberries, 2s, 2 doz. case .... 6 65
Cherries, Is, 4 dcz. case 7 00 8 00
Cherries, Is, 4 doz. case 7 00 8 00
Peaches. 2s, 2 doz. case 6 50 7 50
Pears. 2s, 2 doz. case 7 75 8 00
Plums, Greengage, 2s, 2 doz. cs 6 50 7 00

Do., Lombard, light syrup.
2s, 2 doz. case 4 75 5 25

Do., heavy syrup, 2s, 2 doz.

case 6 00 6 50
Raspberries, 2s, 2 doz. case' 8 50 9 00
Strawberries, 2s, 2 doz. case 8 00 8 50

CANNED FRUIT (American)
Apricots, Is, 4 doz. case 11 00
Peaches, 21/38, 2 acz. case 12 00

Do., sliced. Is, 4 doz. case 12 40
Do., halved. Is, 4 doz. case .... 12 40
Do., 2s, 2 aoz. case 8 25

Pears, Is, 4 doz. case 12 00
Pineapples, sled., 2s, 2 doz. cs 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2.

doz. case, per do.7 5 00
Beans, Golden Wax. Is, doz. 4 75 5 00
Beans, Refugee, 2s, 2 doz. case 4 75 5 00
Corn, 2s, 2 doz. case 3 00 4 00
Peas, Early June, 2s, 2 doz. cs. 4 50 4 80
Sw't Potatoes, 2-i^s, 2 doz. cs 7 00
Pumpkins, 2-I/2S, 2 doz. case 3 00 3 75
Sauer Kraut, 'Z-VsS. 2 doz. case .... 4 10
Spaghetti, 2 doz. case 2 15
Tomatoes. 2-1/38, 2 doz. case 3 75 4 00
Spinach, 2-%s. 2 doz. case 6 55

Raisin Market Easier

DRIED FRUIT.—The raisin market is

slightly easier and lower prices are quot-
ed for new crop. The prune market con-
tinues firm and is showing an improve-
ment in the demand at the low levels of
values. A firm market is looked for. There
is' not much change in present prices on
dried peaches. The demand is fair. Evap-
orated apples s-how no change and there
is no likelihood of further advances. The
arrival of new pack apricots is expected
during the next 30 days. Some of the old
crop is still available.

DRIED FRUIT
Evaprrated Apples, per lb 143 _

Currants, 90-lb., per lb. . . IS 19

Do., 8 oz. pkgs., 6 doz. cs,

lb 16"4

Dates, Hallowee, bulk, lb II14
Do., pkg., 3 doz. case, lb 15%

Figs, Spanish, per lb 15
Do., Smyrna, per lb 12Vi
Do., black, cartons, crtn 60

Loganberries, 4 dz. cs., pkt 30
Peaches, standard, per lb. 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 2."

Do., Cal., in cartons, cart 1 10
Do., unpitted, per lb 10

Pears, extia choice, per lb 25
Do., Cal., cartons, cart 1 25

Prunes

—

30-40S, 25s, per lb 21
40-50S, 25s, per lb I614
511-6OS, 25'-,, per lb 14
60-70S. 25s, per lb 12%
70-80S, 25s, per lb llVo
80-90S 25s, per 11) lliA
90-lOOs, 25s, per lb 10%
In 5-lb, oartrins, carton .... 68

Raisins

—

Cal., pkg., seeded, 15 oz..

fey., 3 uoz. to cs.. pkg 29

Choice seeded, 15 oz., 3 doz.
to case, per pkg 27

Fancy, seeded, 11 oz.. 4

doz. to"" case, per pkg. .... 23

Choice seeded, 11 oz., 4

doz. to case, per pkg 22%
Cal., bulk, seeded, 25-lb.

boxes 29
Do., pkt. .:;eedless, 11 oz., 3

doz. to case, per lb 22
Do., buk, seedless, 25-lb.

boxes, per lb 28
Apricots, choice, 25s, l"; 30

Po., 10s, lb 31
Do., Standard, 25s, lb 27
Do., fancy, 25s. lb 35
Do., fancy, 10s. lb 36

Sugar Prices Lower

of

;ir,

ote

ly

to

SUGAR.—There has been a decline
"•) cents per hur.dredweight on sus;

bringing refiners" prices to $10. 2S i.v

Winnipeg. Wholesalers continue to qv.

below refiners" lists and it is not lik

tliat they will continue much longer
sell at these reduced prices.
Extra gran., bags, 100 lbs 10 25

Do., gunnies, 5/20 lbs 10 i;5

Do., gunnies, 10/10 lb". 10 7".

Do., cartons, 20/5 lbs 10 S

Do., cartons, 50/2 lbs 11 T.'

Yellow. No. 1 It, bags. 100 lbs !» ^:>

Do., golden, barrs, 100 lbs 9 ;:.

Powdered Sugar, bbls lo :',5

Do., boxfe.s. 50 lbs 10 '."

Do., boxes, 25 lbs 10 ,

.'>

Icing, barrels 10 '<>

Do., boxe.-;, 50 lbs 10 cr.

Do., boxe«. 25 lbs 10 S5

LUMP SUGAR—
Soft Lump^ bo-^-^, 100 lbs 10 95

Do., boxes, 50 lbs 10 o",

Do., 25 lbs 11 1'5

Do., casc«, 20 cartons ". 12 00
Do., cases, 40 half cartons .... 11 75

Small Lumi boxes, 100 lbs 10 85
Do., boxes, 50 lbs 11 70
Do , boxes. 2." lbs 11 15
Do., cartons. 50/2 lbs 12 2B

Hard Lump Sugar, barrels .... 11 15
Do., boxes. 100 lbs 11 15
Do., boxes, 50 lbs 11 25
Do., boxes. 25 lbs 11 40

Spice Market Steady
Toronto.

SPICES.—There is on the whole a

steady tone to the spice market though
here and there holders who are anxious

to clean up aro inclined to shade prices

more or less. There is a normal demand
for seasonable varieties with buying in

small lots only.

Allspice, Jamaica, best qual.,

lb

Cassia, Batavia, per lb. .... .

Do., China, per lb

Chillies, per lb

Do., No. 1, per lb 53

Cinnamon, Ceylon, per lb. . . .

Do., No. 0, carton, doz

28

38

25

55

85

1 00

Cloves, Penang. per lb 95

Do., Amboyna, per Ih 90

Do., Zanzibar, per lb 55 60

Ginger, washed, Jamaica, No. 1 . . .

.

65

Do., Jamaica, No. 2 40

Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80

Nutmegs, extra large brown,
70 to lb., per lb 70

Do., Ig. l)rown. S.") to lb., lb 40

Do., med., brown, 110 to

lb., lb 38
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Do., carton of six, per doz 80

Pepper, blk., Singapore, ex., lb. 17 19

Do., white, per lb 30 35

Pickling, li-ib. pkg., per doz 1 00

Do., bulk, No. 1, per lb 28

GROUND SPICE
Ulspice, bulk, per lb 25

Do., Xo. 2, per lb 25

Do., 2 oz cartons 80

Do., 4 oz. cartons 1 20

Jassia. No. X bulk, per lb 30

Do., No. 2, bulk, per lb 25

Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 50

3innamon, bulk, per lb 45
Do., 2 oz. cartons 1 15
Do., 4 oz. cartons 1 75

Jloves, bulk, per lb 65
Do.. 2 oz., cartons '. 1 45

4 oz. cartons 2 00

I Cane Syrups Reduced

Gloss. 1-lb. pkgs.. per lb. .

.

Celluloid, 1-lb. pkgs., case
lOTg

4 3.5

SYRUPS.—Rogers can svrup is r^duc-
d 30 cents per case on 2s, 40 cents on
B and 3i^ cent"^ per case on 10s and 20s.
lorn syrups remain unchanged, but there
i every likelihood of an advance as it

1 generally Jthought that manufacturers
re losing money mi this line.

lANE SYRI.'P-

No. 2« G 55
No. OS 7 50
No. 10s 7 00
No. 20s 6 SO

ORS SYRUP—
Cases. 2-lb. tins, white. 2

doz. in case 4 >>5

Cases. 5-lb. tins, white, 1

doz. in case 5 75
Cases. lO-lb. tins, white, V2

doz. in case 5 50
Cas'3s. 20-lb. tins, white. V4

do3. in 'a' e .'50
Cases, 2-lb. tins, yellow, 2

doz. in ca' e ."; 40
Cases. 5-lb. tins, yellow. 1

doz. in case 4 53

Cases, 10-lb. tins, yellow,

Vs doz. in case 4 30
Cases, 20-lb. tins, yellow.

Vi doz. in case 4 30
[APLE SYRUP—
Pure, 2V2S. tins, cs. of 2 doz 24 85
Pure. 5s, per case of 1 doz 22 65
Pure. 10s. per case of V2 doz 21 05
ABLE SYRUP—
Maple flavdr, 2i^s, tins,

per cas3 of 2 doz 13 75
Do.. 2s. tins, case of 1 doz 12 00
Dc, Is, tins, ca'se ^/2 doz 11 50

[GLASSES. BARBADOES—
2-lb. tins. 2 doz. case S 30
3-lb. tins, 2 doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 5 per
?ri. 'li«count.

[GLASSES, BLACKSTRAP—
I'/ys. 4 doz. in case 5 25
2s. 1 do.'., in case 5 00
2V^s, 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

Starch In Demand

STARCH.—There is a big improvpment
1 fro demand for starch and quobnions
snnin unchanged. It is not likely that
le rrosnertive change in syrups will
ave air- ci'ect on the price of starch,
ornstarcl.'. 1-lb. pkgs.. lb O914
Do., No. 1 quality, per lb 10%

Nuts Continue Strong

NUTS.—Shelled walnuts continule to

hold :i stror.g position under an active

demand and limited stocks. Almonds also

continue in a strong position due to the

fact that Germany is now buying these
lines. Shelled peanuts are showing a

firmer tone while pecans remain scarce
and high

.

NUTS, SHELLED—
Almonds, per lb 45 47

Spanish Peanuts, No. 1, lb 1214

Pecans, per lb 1 40

Walnuts, per ib 7.')

NUTS IN SHELL—
Peanuts, rsted.. Jumbo, lb 25

Walnuts, per lb 25

Almonds, per lb 25

Brazils, per lb 25

Pecans, per lb 28

Cocoanuts, per doz 1 50

Cocoanuts, per sack 11 Oit

Flour Unchanged

FLOUR.—There are no new develop-
ments in the flour market. IMerchants
still continue to buy in small quantities
to meet their pre^^ent requirements. 9S-

Ib. sacks delivered are quoted at $5.47V2.
FLOUR—

9S-lb. sacks 5 ilVs
Two 49-lb. sacks .''. i>6

Four 24-lb. sacks 5 65

Jam Selling Freely

JAMS.—Only two cr three packers have
named their opening prices en strawberry
jam and figures quoted are higher than
wholesalers ar asking for present stock.

Other packers prices no doubt will be
ju'^i as high and new packed strawberry
will be offered to the retail trade at or
r.bout S5 to 90 cents for 4 pound tins.

At the present time there is a compar-
atively small pack and it is expected that
nigher price'-- will prevail later in the
season.

Eastern

Strawberry, 4s, per tin 86

Black Currant, 4s per tin SG
Raspberry, 4s, per tin 86
Apricots, 4s, per tin SO
Cherry, 4s, per tin SO
Peach, 4s, per tin 80
Compound (all flavors), 4s, tin 53 58

Western

Strawberry, 4s, per tin 95
Black Currant, 4s, per tin 95
Raspberry, 4s, per tin 93
Apricot, 4s, per tin 90
Cherry, 4s, per tin 90
Peach, 4s, per tin 90

Rice Market Firm

RICE.—The rice market continues firm
and whi'e 'ccal quotations remain un-
changed it is expected that prices will
advance within the next few days from
ri to V2 cent per pound on Carolina, Si-nm
and Japan rice.

Slam, 100-lb. bags OG

Do.. 30-lb. bags 06%
feago. sack lot'^. 130 to 150

lbs., per lb 09

Do., in less quantities, lb 09^4,

Tapioca, .pearl, per lb 08 08 Va

Raspberries On Market
FRUITS.— W.'^.'^hington raspberries have

arrived on the market and are selling

freely. The demand for California

peiuiies and plums is good. Peaches are

quoted at ?3.00 with plums at $3.50 to

.S4.i)0 per case. Washington brings

cherries declined 50 cents per lug and
are now quoted at *t^.00. California cant-

aloupes and Georgia watermelons are in

good demand. Oranges remain unchang-
ed at 5:7.00 per case. Lemons have ad-
vanced, and are new quoted at ?11.50 per
case. Bananas are in good demand at

11 cents per pound. New green apples
are expected shortly and will range about
f'lAM) per box.

riiprries, bings in lugs, case .... 6 00

Plums, Califcrnia, per ca^e 3 .50 4 00

Apricots, per case 3 30 4 00
Peaches, per case 3 00

Cantaloupes, tlats. per case .... 3 00

Do., standards, per case — .... 7 00
Watermelon, per lb 07

B. C. Celery On Market

VEGETABLES.—The first shipments of

B.C. celery has arrived on the market
and is quoted at 12 cents per pound by
the case and 13 cents for smaller quan-
tities. Mississippi tomatoes are lower in

pi ice and are quoted at $3.00 per case.
Ontario tomatoes in 11 quart baskets
jire arrivintr. and are being offered at
S4.50. Local vegetables such as spinach,
loaf and head Lttuce. radishes and green
onions are in good demand at greatly
reduced prices.

Rhubarb, local, per lb 11 02%
Spinach, per lb 11

Cabbage, by the crate, 11) 07
Do., broken lots, per lb 07*/^

Hci.'d Lettuce
Do., per dozen 1 25

Leaf Lettuce, per dozen 25
Radi^hes, per -loz 25

Green Onions, per dcz 25
Cucumbers, Davids' hoth'se,

doz 3 50
Toma'ces 3 00
Onion?. Valencia, per case ..,. H 50

Do., New Texas, Bermudas
crt 3 00

Do., B.C., per sack 2 00
New Carrots, Beets and Par-

snips, per lb 06
Potatoes, per bushel 1 00

Do., 25 bush. lots, bush 90

RICE—

No. 1 Japnn. 100-lb. sacks,
lb

Do., 50-lb. sacks, lb. . . .

08
08 1/3

Further Exemptions
From Sales Tax

Are Announced
Rolled wheat, buckwheat meal and pea

meal are now exempted from the Sales

Tax. Coffee beans, green, not roasted,

;M-e placed in the list as seeds in their

natural state and are also exempted from
the sales tax. Butchers who sell cured
and smoked hams and bacon and retail

same from stalls on the market are not
required to obtain a Sales Tax License
nor pay a Sales Tax thereon.
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WEEKLY MARKET REPORTS BY WIRE

^ifliiiiiiiiiij

Statements from Buying Centres East and West

Alberta Markets

FROM CALGARY, BY WIRE

CAGAUY. Aliii . July G.—Business is

holding steady l)ut splendid rains have
occurred during the week which \i mak-
ing merchants more cptiniistir. B. C.
syrup declined 30 cents per case on twos
and 35 cents on other sizes. One brand
of marmalade 4s advanced trcra $9.50

per case to J10.50. Lard advanced to

$10.50 for threes. Smoked meats have
higher tendencies. Eggs are firm at un-
changed fiuotations. Small white beans
are selling at $4.95 to $."5.50. B. C. rasp-
berries are arriving at $5.50 per crate.

Lard, pure, 3 10 50
Beans. B.C., per hundred 4 95 5 50

Rolled oats S 80

Rice, Siam 5 50 6 00
Japan, Xo. 1 7 50 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran.,

cwt 11 52

Cheese, No. 1, Ont., large 20i^ 22%
Alberta cheese, twins 20

Do., large 20 21
Butter, creamery, lb 35

Do. dairy, lb 25 30
Lard, pure, 3s 10 50 11 10
Eggs, new laid, local, case 9 50 10 25

Tomatoes, 2y3S 4 00 4 25
Corn, 2s, case 3 15 3 85

Peas, 2s, standard case . . 3 60 4 00

New early June peas, case .... 4 50
Strawberries, 2s, Ont., case 9 90 10 30
Raspberries, 2s, Ont., case 10 40 11 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted . . 9 00 9 50
Apples, evaporated, 50s .. 14 15 V^

Do., 25s, lb 141/2 161/2

Peaches, evaporated, lb. . . 22 221/^

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs OS 08%

Do., 70-80s OSi/i 11
Do., 60-70S 12 12%

Potatoes, local ton .... 25 00 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE

ST. JOHN, N.B., July 6.—Business is

about as usual with some slight price
changes. Granulated ccrnnieal is quoted
at $3.50 to $3.75 and ordinary at $2.30.
Rolled oats are selling at $8.xo. Molas-
ses is easier at 60 cents per gallon. Gran-
ulated sugar declined to $8.95 and yellow
to $8.45 per hundred. Cheese is easier at
17 to IS cents. Fresh eggs are finoted at

35 to. 36 cents per dozen. Pure lard is

quoted at 16% to 17 cents and compound
at 13% to 14 cents per pound. Canned
tomatoes are slightly higher at $4.00 per
case, corn at $3.50 and peas at $3.80.

Cc-rnmeal, gran., bags .... 3 50 3 75
Do., ordinary 2 30

RoUde oats 8 80
Rice. Siam. per 100 lbs. . . 6 50 7 00
Tapioca, 100 lbs 8 00 10 00
Molasses 60

Sugar

—

Standard, granulated 8 95

No. 1, yellow 8 45
Cheese, new, twins 17 18
Eggs, fresh, doz 35 36

Lard, pure, lb 16% 17

Do., compound 13% 14

Tomatoes, 2%s, std., case .... 4 00
American clear pork 31 00 33 00

Beef, corned. Is 3 45
Breakfast bacon 45 48

Butter, creamery, per lb. . . 30 33
Do., dairy ' 25 2i)

Do., tub 24 28

Corn, 2s, standard, case 3 50
Peas, standard, case 3 80
Apples, gal., N.B., doz 5 00
Strawberries, 2s, Ont., case
Lemons, case 11 00 12 00
Oranges, California 6 50 8 00
Bananas, lb 08 10
Grapefruit, case 8 50 9 50

Nova Scotia Markets t

FROM HALIFAX, BY WIRE

HALIFAX. X. S., July 6.—Business
continues goo'.l in all lines. Butter,

cheese and eggs all show advances.
Creamery butter is quoted at 32 cent.s

and dairy at 25 cents. Cheese is selling

at 20 cents per pound. Eggs are quoted
at 42 cents per dozen. Regular grocery
lines show few price changes over last

week.

Flour, No. 1 patents, bbl 11 00

Cornmeal, bags 2 50

Rolled oats, per bag 3 85

Rice, Siam, per 100 lbs. . . 06% 10

Tapioca, 100 lbs 10 00

Sugar, standard, gran 10 70

Do., No. 1, yellow 10 20

Molasses, gal 70

Cheese, Ont., twins 20

Eggs, fresh, rtoz 42

Lard, compound 14

Do., pure, lb 16

American clear pork, bbl 31 00

Tomatoes, 2%s, standard,
doz 1 90

Breakfast bacon 48

Hams, aver. 9-12 lbs 38

Do., aver. 12-18 lbs 38

Do., aver. 18-25 lbs 37

Roll bacon 33

Butter, creamery, lb 32

Do., dairy 25

Raspberries, 2s. Ont.. doz 4 00

Peaches, 2s, standard, doz 3 00

Corn, 2s, standard, doz 1 65

Peas, standard, doz 1 80

Strawberries, 2s, Ont., doz 4 00

Salmon, Red Spring, flats,

cases ....

Do., Pinks 7 00

New Beets, per dozen 75-

New carrots, hamper 3 50

New spinach, bushel 75
Do., Chum=? 6 00

Evaporatted apples, per lb 15

Dried peaches, per lb 26

Potatoes, Nat., 90-lb. bag 1 2.S-

Oiions, Bermuda, case 3 50-

Beans, white 3 35

Do., yellow eye 7 50

Banans, lb 10 11

Lemons, Cal 12 00
Oranges, all sizes 7 00 8 00
Grapefruit, Florida, case .... 8 50

Do., Jamaica 7 00 7 50
Oats, per bushel 75

BRITISH COLUMBIA 3IARKETS

VANCOUVER. B.C., July 6.—Straw-
berries are moving freely, some 46 cars
have been shipped from Fraser Valley
and 29 from Victoria at prices around'
S1.50. Raspberries are appearing at $2.65.

Clierries are selling at 25 cents for bings
;!nd black tartarians at $2.00 per crate.

Cabbage is quoted at five cents per
p(nind and green peas at eleven cents.

.\uw apricots are $3.50 per box. B.C.
( heese is quoted at 22% cents and On-
tario at 23 cents. Fresh eggs advanced
to 42 cents per dozen. Lard is iirni and
expected to advance. Old potatoes are-

selling at $1.00 and new at $2.75.

COFFEE PAINTED TO ORDER

Bra.3ilian coffee-dealers will paint cof-

fee any color desired. There is black,

coffee, brown coffee, yellow coffee, blue

coffee, and green coffee.

The health authorities of some coun-

tries will not permit the entrance of

painted coffee. Its entrance is not allow-

ed in the United States. However, many
of the South American countries prefer

colored coffee, and certain states in

South Africa also like to use coffee color-

ed to suit their taste.

The coloring matter is applied in big

revolving cylinders provided with pad-

dles. Each cylinder holds about six bags

of coffee. Vegetable coloring matter is

I'sed.
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How A Meat Deparment Can

Help The Sale Of Groceries

W. J. Penaligon, King Street- E. Hamilton, Ont. has
a Meat Department in connection with his grocery
store, and he says the two work well together.—

A

Meat Slicer Increases Sales.

/Conducting a fresh meat department in

^^ connection with a grocery store has
proved a good combination in a great
many instances. W. .J. Penaligon, King
Street, E., Hamilton, Ont. has a grocery
store with a meat department, and he
finds the two work well together. Mr.
Penaligon's store is situated on a cor-

ner, with the grocery part fronting on
King Street, and the meat depiartment

at the rear, with an entrance from the

side street. "One department helps the

other", Mr. Penaligon told Canadian
Grocer. "Very often when people are
in the store for groceries, knowing that

they can also purchase meat here, they

step into the meat department and buy
their meat supply. It is in this way that

the grocery section helps the sale of

meats, and vice versa. It is the same
with the telephone orders. If fx cus-

tomer is ordering meat, the suggestion

of some sipecial lines of groceries fre-

quently results in an order, and like-

wise meats can be sold in the same

way along with groceries."

Mr. Penaligon looks after the meat
department, and his wife has charge
of the groceries with the assistance of
a clerk'. Of course in the summer
months the sale of fresh meats falls off
very considerably on account of the hot
weather, but sales of cooked meats are
very heavy. Mr. Penaligon has a
modern meat slicer, that he declares, has
meant a good deal in the way of increas-
ing his turnover both in cooked and
smoked meats. In the busy seiason,

particularly when there is a big de-
mand for cooked meats, the slicer fac-
illitates service, enabling Mr. Penaligon
to serve people much more r,apidly than
he otherwise would be able to do.

In addition, he thinks it is an econ-
omic saving, and he is able to sell cook-
ed and smoked meats on a more profit-

able basis. "Pec(ple too", he said, "like

to get their meat nicely sliced, and of

course a slicer makes for unform
slicing."

Maintaining Volume of a Business
(Continued from Page 21)

lor a dollar. The money is made on
the goods you buy for fifty cents and
sell for seventy-five cents. The jeweller

gets the largest margin of any man in

lousiness, but long m,argins do not neces-
sarily mean long net profits. Now,
with regard to the tendency of price

decline, it is evident that some have
to step backward or step ,to one side.

When wages drop twenty per cent, a
man can pay only 80 cents where be-

fore he p,aid a dollar. This is a point

to be remembered.

"You are now faced ^sith holding up
the vclume of your business. What
happens when you do not succeed? Sup-
pose $10,000 is the volume of a business.
Say the average cost of doing busiaess
is 27.6 per cent. If this is the cost of
doing business it costs me in dollars
$2,760. Divide the cost of doing busi-
Hess by the volume and you get your

percentage cost of doing business. Xow,
this brings the volume of business down
to $8,000. How (about reducing ex-

ipenses ? There is just one way in which
you can cut down on your rent. That is

to take your stock to one side and rent

the other half of the store to a florist or

some other dealer of this kind. But such

a plan is not practiqal for a red-blooded

man. Here, too, the question of price

enters. Today the customer asks about
the price of a thing. It shows we are

getting back to normal. Can we reduce
selling expenses? We might cut wages
like the other fellow, but it is hard to

do this in a sm,all organization where
personality counts. Cut out your ad-

vertising, then. If you do this, though,

your volume dwindles because advert-

ising brought some of it. How about
getting along with fewer clerks? This

is hardly feasible, as people wait just

so long in a store and then go away.

This would cut in ,again on the volume.

In the face of all this, it looks as though
it is quite a man-sized job to cut down
that $2,760 without hurting the $8,000.
Bui unless you do something your cost
of business is liable to rise to 34.50 per
cent . This means that something has
to be done.

Perpetual Inventory Proposed.. ..

"In the first place, most of us aim
for a certain m^argin and then never
check up to see how close we come to

it. How many of you do not know at

the end of the month just how much
money you have made or have not
made?
Here there was what appeared to be

a unanimous showing of hands, and J.

E. W. Lescours, of Montreal, asked:
"How can you know this monthly with-
out taking inventory?"

"The only way," replied Mr. Stock-
dale, "is to keep perpetual inventory.

It is one of the simplest pieces of

machinery that can be devised in book-
keeping."

"Is it practical"? masked F. J. Roag,
of Kingston.

"Absolutely and easily attended to,"

replied Mr. Stockdale, going on to say:

"Those who have a perpetual inven-
tory know just what they have in stock,

should there be a fire or anything like

th,at, while others only guess. A
perpetual inventory is as good as an in-

surance policy. The only thing to watch
in keeping record is that you do not pay
more for a record than it is worth.
Sometimes we find a retailer who is a

iCial bug on system, and he will invari-

ably pay out too much for what he gets.

"I have in mind a retailer who would
not handle anything at less than fifty

cents. Later on he put in five and ten

cent stuff and he steadily doubled his

business. In this connection let me point

out that there is a great opportunity

for increasing volume in the handling
of hair nets. There are numerous other

lines, too, which might be pushed to ad-

vantage
.

(Continued on Page 28)

>E\V FRUIT ( ANMX;
FACTORY AT FEXOBSQULS

Sussex, N.B., July 7.—The Acadia Pro-
ducers, Ltd., is considering the advisa-

bility of erecting a fruit canning factory

at Penobsquis, X.B. The concern owns a
large tracts of blueberry lands at Dun-
sinane, between Penobsquis and Anag-
ance. W\ B. Fawcett of Sackville, is

president of the company, J. Herbert
Morey of Penobsquis, vice-president and
B. A. Keith of Anagance, a director.
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Produce, Provision and Fish Markets
QUEBEC MARKETS Lard Prices Firm

AjONTREAL, July 6— The prov
'^ -^or strong tendency in almost

alone shows weakness. Following

two weeks live hogs are lower in

smoked and cooked meats keeps

more active market for both butt

for export. Butter is up another

have started upward. Eggs are

but the demand for both domestic

is no change in fish prices. The
with a bigger demand and an adva

twenty pound pails.

Butter Goes Higher

Montreal.

BUTTER.—All the influences that taeai-

on the butter market tend to strengthen

up prices. The demand both tor home
consumpticn and exportation has notice-

ably increased and the hot dry spell does

not tend to increase the supply of butter

offered on the market. There is a keen

demand for creamery butter and prices

are strong with an upward tendency.

Creamery butter in prints is now selling

at 34 cents per pound.

. 34

. 33
Creamery prints, qual.. new

Do., «clids, quality, new .

.

Montreal.

Cooked Meats Steady

COOKWn MEATS.—The hot weather

has n;>ticeably increased the demand for

cooked meats. Packers state that sup-

plies are quite sufficient to meet the

demand a,nd prices are firm and steady.

Jellied pork tongues 38

Jellied pressed beef, lb 37

Ham and tongue, lb 42

Veal 30

Hams, cooked 54 6 57

Pork pies (doz.) 80

Mince meat, lb IIV2 19

Sausage, pure pork 25

Bologna, lb 14

Ox tongue, tins 59

Head cheese, 6-lb. tins, per
lb 16

Do., 25-lb. tin pails, lb 15

Cheese Market Stronger

CHEESE.—The cheese market, like the

butter market has during the past week
increasd in strength. Prices paid at the

cheese boards show an advance of from

one to four cents a pound during the

past week. The wholesale price on new
cheese is not yet changed, but it is evi-

dent that prices will score an advance.

Old cheese is steady in price. There is a

keener demand for export for the new
Canadian cheese and as p. result a firmer

cheese market may be expected for the

future

.

Large, per lb 18 19

Twins, per lb 18 19

Triplets, per lb 18 19

ision market is marked by a steady
all lines. The fresh meat market
the sharp advance of the past

price but the summer demand for
that market strong. There is a

er and cheese with a better call

cent a pound and cheese prices

firm with good .supply continuing
and export trade increased. There

lard market continues to improve
nee of half a cent a pound on the

Stilton, per lb 35

Fancy, old cheese, per lb. 34 35

Quebec 21 22

Eggs Are Steady

EGGS.—The egg market has remained
steady and strong rluring the week and
prices have held with a keen demand for

supplies both fcr home consumption and
export. The supplies of eggs arriving on
this market continue good despite the
warm weather and the demand for ex-

port is mainly respoiw;ible for the up-
ward tendency of the market.

EGGS—
Fresh, selects 40

Do., No. 1 36

Fish Prices Unchanged

FRESH FISH.—There is no change in

prices quoted on the fish market. The
supply of Gaspe salmon, halibut and
I'.addock nre good with a fair den and.
The supply o( lake fish is only sufficient

to meet requirement.-;.

Hog Prices Easier

FRESH i\(EATS.—A weaker feeOng
prevailed in the Canadian live hog mark-
et through the week and prices generally
have scored a decline, due to the in-

creased offerings. The high prices quoted
early in the week did not hold and fell

off with a decline of fifty cents a hun-
dred to $13.50 for selects weighed off
cars. There is no improvement in the
beef market. Packers still have large
supplies of front quarters on hand since
the demand has almost been entirely for
hind quarter;. The offerings have been
good and price-; are easy.

FRESH MEATS
Hogs, live (s'cted off cars) 13 00 13 50

Hogs, live (s'cted off cars) 13 50 14 00
Abattoir killed, 65-90 lbs 21

Fresh Pork

—

Legs of pork (foot on) 28i^ 29
Loins (trimmed) 29 30
Bone trimmings
Trimmed shoulders .... 20 22
Untrimmed 16 018

Pork sausage (pure) 25
Fresh Beef

—

(Cows) (Steers)

19 24 Hind quarters 21 36
08 11 Front quarters 09 13
27 30 . . . Loins ... 33 36

LARD.—A much better feeling has
incvailed in the lard market throughout
tlie week owing to the increased demand
lor supplies for export accounts ai-.d the
large trade being done for domestic and
( ountry accounts. There is no change ia
the price, but there is a noticeable addi-
tion o strength to the present prices.

LARD—
Tie4-ces. 360 lbs 15
Tubs, 60 lbs 1514.

Pails, 20 lbs 16
Bri<k<; 17 18

Barrelled Meats Unchanged

BARRELLED MEATS.—There is' n*
change in the prices quoted on barrelled
meats. The demand is limited in this line,

but prices hold steady.

Barrel Pork

—

Canadian Short cut (bbl),

' 30-40 40 06
C4ear fat backs (bbl.),

40-50 pieces 30 00
Heavy mess pork (bbl.) 31 00

Plate beef 23 00'

Smoked Meats In Demand
SMOKED MEATS.—There has been a

marked increase in the consumption of
smoked meats during the past few weeks,
which is attributed to the very hot
weather. The rfsult is an urgent demani
fcr supplies from all points and conse-
quently a stronger and more aetive mark-
et. There is no change in price although
there is every indication of a rising
market.

BACON
Breakfast, best 36 39
Smoked Breakfast 41 44
Cottage Rolls 29

Picnic Hams 24
Wiltshire 33 « 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 34

Do., :4-20 34 35
Do., 20-25 38

Over 35 lbs ©30
D3., 25-35 e 30

Fish Prices Steady

FISH.—There i.s very little change itt

the fish market. The demand for fresh-
fis4i is good and the supply of Gaspe-
salmon is improved with a price of 25
cents per pound quoted. Other lines of
fish are in good supply with prices un-
changed.

Gaspe Salmon 25

FROZEN FISH
Halibut, large and chicken 20 23
Haddock 07
Mackerel 15 16

Do.. Western, medium 21 22
Steak od 07i^ 08%.
Market Cod OSVa 07
Sea Herrings 06 07
Salmon, dr., B.C 20 21

Do., Cohoes, round .... 18 19
Do., Qualla, hd. and dd 11

Doree 12 17
Smeks 15 20»
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ONTARIO MARKETS
TORONTO, July 6.— The hog market has developed an easier

tone with quotations lower under a small demand. On the other
nand, fresh pork cuts are higher which i.s claimed is due to these
goods b^eing bought at the higher level. Smoked hams and bacon,
also cookd hams are higher attributed to the same reason as the
above. Butter is fairly steady although the tone of the market
is slightly firmer. Cheese has advanced considerably during the
week. Egg prices are unchanged but there is an easier tendency
with dealers bidding a lower price at country points. Lard and
shortening are somewhat higher. Fresh whitefish is lower but
otherwise fish quotations are unchanged- Spring chickens are low-
er but heavy fowl are slightly higher.

Toronto.

Butter Markets Firm

BKTTKR.—The market continues firm.

Quotations stand steady at 31 to i'i cents
per pound en creamery prints.

butter-
Do., No. 2 31

Creamery prints. .\'o. 1 32 33

Cheese Prices Higher

Torontou

t'HEESE.—The market made an ad-
vance of from IVz to 2 cents per pound,
briiising the price to the retail trade to
29 and 21% cents.

CHEESE—
Large, new 20 201^

Eggs Tend Easy

EGGS.—There is an easy tendency to
the egg market. Dealers are offering
lower prices at country points claiming
that there is a great deal of waste on
account of the warm weather and also
the lact that American eggs can be laid
down at a lower price. Quotations to the
trade are unchanged, but the feeling is

tor lower prices.

EGGS—
Selects 40 41
No. 1 38 39
Selects in cartons 42 43

Cooked Hams Higher

COOKED MEATS.—This market is

very firm under an active demand. Boil-
ed hams are quoted at .53 cents, but there
are some packers quoting as high as 5.5

cents. Square trimmed pressed hams are
quoted at .591/2 cents per pound.
Boiled hams, lb .53 55

Do., square pressed 59%
Boiled shoulders, lb 42%
Head cheese, 6s, lb 12
Choice jellied ox tongue, lb 63
Jellied pork tongue 37
Bologna 16 18
Macaroni & cheese loaf, lb 23

Above prices subject to daily fluctu-
ations of the market.

Hog Market Easier

FRESH MEATS.—The hog market has
further developed an easier tone under
light receipts, but a likewise small de-
mand. Quotations on live hogs dropped
iO cent-s during the week with a still
further drop in prospect. Cattle is also

in an easy position due to the light de-

mand during the hot weatheir. Fresh
perk cuts are advauced one to three
cents per pound. Calves, sheep, lamb and
beef aw lower.

Hogs

—

Dressed, light, per cwt 17 00

Do., Iieavy, pr cwt. . . 12 00 14 00

Live, off cars, per cwt. 11 75 12 00

Live, fed Sk watered, cwt. 11 50 11 75

Live, f.o.b.. per cwt. . . 10 75 11 06

Fresh Pork—
Leg-^ of pork, up to 18 lbs ^ioVo

Lci'is of pork, lb f> 31

Frsh hams, lb *> 37
Tenderloins, lb 55

Spare ribs, lb 12
Picnics, lb 19

New York shoulders, lb Q 20
Montreal shoulders, lb 21

Boston butts, lb e 24

Fresh Beef— from Steerj' and Herfers

—

Hind quarters, lb 21 24

Front quarters, lb 06 o«
Ribs, lb 18 26

Chucks, Ih 06 07
Loins, whole, lb « 28 « 30
Hips, lb 18 22

Cow beef quotations about 2c per pound
below above q>;otations.

Calves, lb 12 16

Spring lam,b, li; 9 28 30
Yenrlrng lamb, lb 12 15

Sheep, whole, lb 10 12

Above prices sHbject t» daily fluctu-
ations of the market.

Whitiefish Lower

FISH.—Heavy shipments of whitefi*h
are arriving which has resulted in lower
prices. Whitefish a few weeks ago was
quoted as high as 20 cents per pound
while this week quotations are down to

11 Va cents per pound. There are no other
changes in quotations, the market i«

steady under a seasonable demand which
is quiet.

FRESH SEA AND LAKE FISH
Cod Steak, lb 09 10

Do., market, lb 09

Halibut, chiicken 16 17

Do., medium 22 23

Whitefish, Government 11%
Do., Georgian Bay 6 11%

Frsh Herring 10 11

Flonnders, lb 10 Oil
Fresh Trout, lb 16 17

Haddock 10 Oil
Spring Salmon 24 2.5

Mackerel 11 12

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 09 12

Flounders 09 12

Pike, round « 06 07

Do., headless and dressed .... 08

Salmon. Cohoe
Do., Red Spring © 23 24

Sea Herring 07% 08

Brill 10 11
SMOKED FISH

Haddies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00
PICKLED FISH

Salmon Snacks, lb 24

Labrador Herrings, kegs, 100

lbs 6 25

Do., bbls., 200 lbs 11 75
Do., pails, 20 lbs '.

. .

.

2 00
Holland Herrings, Milchers .... 1 15

Do., Mixed 1 OO

Lard Quotations Up

LARD.—The market cwitinues to show
the effect of the higher hog market and
prices are again advanced during the
week. In some quarters as high as 18
cents is asked for one pound prints while
others are quoting 16 ceiits. On the tierce
basis quotations range from 14% to 15
cents per pound,

LARD—
1-lb. prints 16 18
1-lb. Tierces, 400 lbs 14% 15

In 60-lb. tubs, % cent higher than
tierces, pails % c*ent higher than tierces,
and 1-lb. prints, 2c.

Shortening Firmer

SHORTKXING.—A firmer feeling is
notL'd in the market in sympathy with
lard and hogs. Some packers have ad-
vanced quotations cue cent per pound,
but others are unchanged. Quotations on
one pound prints are 15 to 16 cents and
en the tierce basis 12 to 12% cents per
poHnd.

SHORTENING-
1-lb. priw'.s 15 16
Tirecos. 100 lbs 12 12%

Margarine Dull

:M.ARGAR1NB.—There is little demand
for margarine with quotations continu-
ing around 19 cents for the best quality.

Smoked Bacon Firm

PR0\'lS10Na.—The market is some-
what higher with quotations on hams and
baccn advanced. This is the result of
the higher priced hogs how arriving in
the finished state. The condition how-
ever cannci be considered a strong one
in view cf the fact that the hog market
has again reached a lower basis. Barrel
pork is also slightly higher.

Hams

—

Small, 6 to 12 lbs 37 39
Small, 6 to 12 lbs S7 30
Large, 20 to 25 bs. ea., lb. 34 37
Heavy, 35 lbs. & upwards 3a

Backs

—

Boneless, per lb 46 48
Rolled, per lb iS
Peameal 41 0' 43

Bacon

—

Breakfast, ordinary, lb. 30 42
Do., special trim 45

Roll, per lb 2,? 2T
Cottage rolls 30 3J
Wiltshire, smkd. sides, lb 28

Do., three-q'rter. cut 33
Do., middle 35
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Dry Salt Meats
Long clear bacon, a v. SO-

TO lbs 191/2

Do., av. 80-90 lbs 171/2

Clear bellies, 15-39 lbs 191/2

Fat backs, 10-12 lbs 13%
Out ot pickle prices range about 2c

per pound blow corresponding cuts above.

Barrel Pork

—

Mess Pork 33 00

Short cut backs, 200 lbs 40 00

Picked rolls, bbl., 200 lbs.—
Lighweight 46 00

Heavy 41 00

Above prices subject to daily fluctu-

;ations of the market.

Spring Chickens Lower

POULTRY.—The receipts of spring

chickens continue to increase with the

result that prices are lower. While on
the other hand heavy fowl has advanced
under small receipts. Quotations on other
lines ar3 unchanged.

Prices Paid by Dealers

Live Dssd.

Turkeys 30 40
Chickens, spring 30 40
Roosters 14 IS
Fowl, over 5 lbs 23 23
Fowl, 4 to r, lbs 20 20
Fowl, under 4 lbs 18 18
Ducklings 35 35
Guinea hens, pair 1 2.'j 1 50

Pries quoted to retail trade: Dressed
I'urkeys 55 '1O

Hens, heavy 30 32
Do., light 28 30

Chickens, spring 50 55
DucklingK 48

WINNIPEG MARKETS
"YyiNNIPEG, July 8— The hog market is slightly easier due to the

heavy receipts. The butter market is showing strength.
There is a good demand for smoked and cooked meats and prices
remain unchanged. Lard and shortening are firmer and higher.
Eggs are arriving freely and are meeting with a heavy demand-
Fresh lake fish are arriving and are selling freely. The cheese
market remains unchanged and a slight improvement is being
shown.

Butter Market Firmer

>Viniiii»es'.

BUTTER.—The butter market has de-

veloped a firmer tone and best table

grade creamery advanced 2 cents per

pound and is quoted at 35 cents. Large
supplies are arriving with a big demand
for this line.

BUTTER—
Creamery, best table grade 35

Una.Lry. best table grade 21 26

Margarine 24

Hog Market Easier
FRESH MEATS.—Heavy receipts

-coupled with inferior quality has caused

-an easier tone to the hog market and

.selected live hogs are quoted at .$11.25

per cwt. Good butcher heifers are being

sold from $fi.00 to $7.00 and real good

cows are realizing from $5.00 to $6.00.

Veal calves shared in the decline and

ar quoted $2.00 less than a week ago.

Best quality are ranging from $8.50 to

$9.50 with fair to good from $6.00 to

$7.50. The sheep and lamb market is

reported weak and good sheep are selling

from $5.00 to $5.75. Best quality lambs
•are quoted at $11.00.

Selected, live, cwt 11 25

Heavier 8 25 10 25

Light 11 25

Sows 6 25 7 25

yresh Pork
Legs of pork, up to 35 lbs.

lb 25 31

Spare ribs 18

Loins of pork, lb 29 32

Fresh hams, lb 18

Picnics, lb 16 20

Shoulders 13 19

Fresh Beef—from Steers and Heifers--

Hind quarters, lb 07 09

Front quarters, lb 07 09

Whole carcass, good grade,

lb 10'/^ 13

Mutton

—

Choice, lb 17

26

10

22

Choice long hinds (leg and
loin)

Choice Stews
Lambs

—

Choice, 30-45 lbs

Veal-
Good veal, 40 to 80 lbs.,

hind quarters 16

Smoked Meats Steady
PROVISIONS.—There is a good trade

being done in most lines of smoked and
curod mats i-rid hams have shown a slight
decline with bacon remaining practically
x:nchanged.

Hams

—

8 to 16 lbs., per lb 43 "o 44
16 to 20 lbs., per lb 43
Boneless, 8-16 lbs., per Ibb 48
Skinned, 14-18 lbs., per lb 47
Skinned, 18-22 lbs., per lb 44

Bacon—

.

Back, 6 to 10 lbs., lb 54
Cottage Rolls, boneless 31
Bellies, 6 to 3 lbs., per lb 40

Cooked Meats Active

COOKED MEATS.—Cooked meats are
in big demand and are selling freely at
imcha'.^ged quotations.
Bset q'lty. skinned, 8-13 lbs 57

Do., 13-16 lbs 52
Rost Ham, lb 56
Ro?.st shoulders, lb 38i/^

Head Cheese, 1-lb. tins 16
•Jellied Ox Tanf.ues, lb 65
Pork tongue.n, lb 42
Luncheon Cooked Meats, lb 22

Lard Advances

LARD.—The lard market is showing
an improvement with prices advanced
one cent per pound. No. 1 quality pure
lard is quoted at 16 cents per pound and
20 pound wooden pails are offered at

$3.60 per pail. Shortening also advanced

and is quoted at 13i^ cents per poun
in tierces of 400 pounds.
Pure lard, No. 1 qualty, per

lb. (in tierces 400 lbs.) 16
Do., wooden pails, 20-lb.

pails :; 60
Shortening (wooden pails,

20-lb. pails), per pall 3 10
Short'ing, tierces of 400 lbs. •. . . . 13^

Poultry Unchanged

POULTRY.—Receipts of live poulfa:
are very light and in consequence si

age stocks are practicallv cleaned
D.P. Chickens, 31/2 lb. & under

Do., ZV2 lbs. and over 3!l

D.P. Fowl, 3^4 lbs. and under 33

Do., 31/^ lbs. and over 3^

Turkeys, mixed weights .... 48 5(1

Cheese Unchanged
CHEESE.—Quotations are unchangei

but the situation is showing a firmeil
feeling. Production is steadily increasing
and a larger consumptive demand is not-
ed at the low prices.
CHEESE—

Stilton cheese, large, lb 24
Ont., large, lb 20

Ont., twins, lb 2014

Ont., triplets, lb 21

Eggs Selling Freely

EGGS.—Eggs continue to sell freely

and heavy shipments are arriving. Ecl;s

are quoted in cartons at 40 cents pei

dozen. No. Is at 34 cents per dozen ;iih!

fresh candled at 30 cents.

Whitefish In Demand

FISH.^—Good shipments of lake Winni-
peg white fish are arriving and are meet-
ing with a good demand and are quoted
at 16 cents per pound scaled. Kenora
white fish is also in active demand and
is quoeed at 14 cents pr pound scaled.
Fresh red spring salmon is selling freely
at 26 cents per pound with cohoe at 24
cents. Frsh halibut is quoted at 18 cents
per pound.

Black Cod, lb 13

Brills, lb 09

Herring, Lake Superior, 100

lbs, sacks, new stock .... 3 50

Halibut, chicken, cases 300

lbs 151/3

Do., broken cases 16i/^

Jackfibh, dressed
Pickerel, case lots

Salmon

—

Cohoe, full boxes, 300 lbs 19

Do., in broken cases 20

Red Spring, in full boxes 24

Do., broken cases 25

Soles 09
r?aby Whites or Tulibbees
Whitefish, dresf ed, case lots 131/;

Do., broken cases 14i/^

SMOKED FISH
Bloaters, Eastern National,

case 3 50

Do., Western, 20-lb. boxes,

box 2 10

Haddies, 30-lb. cases, lb 14

Do., in 15- lb. cases-., lb. .. .;.. 14
Kippers, East, Nat., 20 count,

p.?r coiiLt 3 75
Do., West. 20-lb. boxes,

box 2 25

P'lliets, 15-lb. boxes, lb 30
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PERFECTION BRAND
Smoked Bacon

This is the new brand name for Davies

highest grade product, replacing in our

Smoked Meats our former Dialstone

brand. The quaHty is of the same high

standard and dealers will profit by buying

DAVIES
Perfection

PRODUCTS
Send for a trial order of Perfection Brand Smok-

ed Hams, Backs, Breakfast Bacon, Rolls, Cooked
Hams, etc-

Special—
This is the season of the year to book standing orders for Bologna. Al-

ready numerous dealers have covered their weekly requirements of Davies'

Parrafin and Bung Bologna,

Ask our Salesman for prices, or write us direct.

Special attention given to Mail Orders

WIlLIAMLr/W IJClOLIMnED

Montreal Sydney v Hamilton

Head Office Toronto, Ont.
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WEST TORONTO

"EASIFIRST"

As fast as you gei it in

Your customers carry it away

Leaving you Profit and

Goodwill

'•The more they have

The more they want"

I"

ORDER TO=DAY I'hone June. ^4()()

EASIFIRST
^RtENIJ>lS

K!iiyi*i^fL^*i^<fyy?^i*ZffZf^yyx^

il'llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllillllilllllllllllllllllllllllllll^

5;i5

11

ill

The Business Builder
The grocer who keeps a close check on his bext

selling; most pi-ofitable lines recognizes the steady
all-llia-year-round denuind there is for Windsor
iirand -the salt which lor years has had first place
in purity, quality lUnd fiavor. It is a permanent
husinpss-lmilder . Is your stock complete?

WINDSOR BRAND
WINDSOR TABLE SALT

(for general Hoiisehold Purposes)

REGAL TABLK SALT
(free running in cartons)

WINDSOR DAIRY SALT
WINDSOR CHEESE SALT

Made in Canada by

The Canadian Salt Co., Limited
Windsor. Ontario

DWIGHT'S
cow BHAND^

/•_ BICARBONATE -\Baking sodA

CoW
Brand
Baking
5oda

II 1 1: RE'S a gfjar-

anloi' b;icU ol i-very

sale lit Cow Brand
Baking Scula — a

iLfuaranlee of over
^e\entv years' eiis-

l(Mnei' eoiifidenee

and posiiixi' salis-

l.u-lion.

I. i\\" Brand is jnsl

as bit;- a iavorid-

lo-ila\'. \'on t'an

sell il easily and
"liaidi on " slejidy

repeals.

CHURCH &DWIGHT, LIMITED

MONTREAL

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^
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For Dainty Summer Lunches Recommend

U Oil Sardines

I'i Mnstard Sardines

Finnan HaddJes

(Konnd Tins)

Kippered Herring

Herring in Tomato Sauce

Clams

Checlt oyer jonr stock to-

day and order a good sup-

ply of tliese popular Lines.

^Brunswick Brand'

Sea Foods

Brunswick Brand Sea Foods require no cook-

ing and are therefore ideal for preparing warm
weather luncheons and hurry up meals. Keep
your stock well displayed as their advantages

are so obvious that a mere display and a little

reminder will increase >our profits enormous-

ly.

Connors Bros., Limited
BLACKS HARBOR, N. B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg", Man.
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II

GALT'S
I

I

I

QUAIJIY

TEAS and COFFEES
"Satiifattion or Money Back" '

When Was Your Coffee Roasted?
Likely the same day it was shipped, if Gait sent

it. Most coffee sold in Canada is stale before it is

sold. You can't build up a really good business on stale
coffee. Why not try the Gait way. Order 25 lbs. at
the price you now pay and if it isn't miles ahead of any
you have ever had, send it back collect.

?8

G ALT
107 FRONT ST. E. TORONTO

S8sss?s;ssssssssssssi;s;s;2!s;sss;£%rs»s;sss?.s*2!s?sr*!5i;2;s?s;j*s!s;s;^

rz
Mm'ii Voii Alt' III .\»M'(I Of

GRAPE .JUICE

1{K>IKMBKI{ Til AT

MARSH'S
(iRAPE JUICE

Is priced to enable
you to sell at popular
prices and that the
result o f stocking
INIarsh's is larger sales
and more profit.

ORDER MARSHS
Tlie ((iinlity is right tiiii

The Marsh Grape

Juice Company

.Niagara Falls, Out.

Al;\m,1s tor t\.l;.rio. QiuIxt aiul

Al.irlll.iu- l',.,%i,ui-.:

Tlie Macliaren Wrlglil,

Ltd.

Toronto and Montreal

Asjiiils IVt Hrilisli Cnhimlil.i :

F. G. EVANS CO. Ltd.

T(>ri-'nIo .-iml Moiuri-.il

SAMUEL DOBREE
^ SONS

LONDON, ENGLAND
LsUihlislic'd 17lli (Iciilury

Growers and Producers of

SUGAR ' MOLASSES
COCOA

IMPORTERS AND EXI'DRTERS
I'.raiiclic' in ;ill jiarls of liie civilized world

Caiiiulian IJrancli

UPPER WATER STREET
HALIFAX, N S.

PRIDE OF CANADA
Pure Maple Syrup

Will plef.fs your most particular customers.

Gu^.ranteed Absolutely Pure.

Have a good Stock on hand for the Sprinti and Summer Trade.

KKPRE.SENTATIVES: W. I,. Markeizie & Co., LimiteJ Wn lipeg, Regina. Saskatoon. Calgary and Kdmon-
Kri; Oppeuheimer iiroc, LimiraJ, Wncoiiver, B. C; S. H. P. .\4ackenzie & Co.. 33 Yong« Si., Toronto, Can.
]. W. Cn>.ba'j.i &. Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
OFFICES: S8 WELLIiNGTON ST.W., MON
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The Leading Line in Patents

BEECHAM*S PILLS
The I^aryosl Sale of any Propriolory MtMlieliio in tli<» ^Vorlcl

The Proprietor of Beecham's Pills begs to notify the Retail Trade of

Canada that in consequence of the liberal advertising which is appear-

ing in the press throughout the Dominion and the fact that Beech-

am's Pills are so well known and valued by the residents who havo

come from the British Isles, the demand is rapidly increasing and

retailers are recommended to purchase Beecham's Pills in larger quan-

tities and obtain the advantage of a better price.

In boxes, 25c. and 50c.

Prepared by the Proprietor, THOMAS BEECHAM, St. Helens, England-

V

J
V
V
V
V
V
V
V
V
V
V
V

HAROLD F. RITCHIE & CO.. LTD., Sole Agents, Toronto. Ont., Canada »
V
V
V

, ij

Selling Products

Your Customers Know
EDDY'S Matches and

EDDY'S Indurated Fibre-

ware are known to every-

body, everywhere in Canada.

With most people, to think of Matches is 1o IhinU of

EDDY'S. The Eddy name to them is a symbol of that

Match (luality which some seventy years of match-making

experience has made possible.

. EDDY'S Indurated Fibreware Utensils are etiually i)opii

lar—and deservedly so. Lighter than wood and more

durable than metal, they are ideal for household or farm

use. Leak-proof, bulge-proof, rust-proof..

EDDY'S PRODUCTS are made in Canada, by Canadians,

for Canadians.

The E. B. Eddy Co., Limited, Hull, Canada
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5 Hot Woadier Fruits I

INDEX TO ADVERTISERS
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Le.iions Watermelons I
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Oranocs California Plums |
o»
•o

Gcori'ia Glberta Peaches I

Cantaloupes §§
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•o

Tomatoes Cherries P
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Raspberries |
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Full fresh stocks for prompt |
•o

Shipment ^
|
•o
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o»

WHITE & CO., LTD. I
•o

Fruits of Quality TORONTO

Car of

Paprus

Pie

Plates
Price Right

WALTER WOODS & Co.

Hamilton and Winnipeg

A

Anchor Cap & Closure
Corp 4

Artist Supply Co 47

B

Birdland Society 8

Bain & Co., Donald H. . . 8

Beecham's Pills 45
Bush & Co., W. J 13

Bowser & Co., Ltd., S. F. 6

C

Canada Barrels & Keg
Ltd 47

Canadian Salt Co 42
Chjadwick & Wright 11

Channel Limited, Inside
Front cover

Church & Dwight 42
Citrus Products Co. front

cover.
Clark & Sons. D. W 11

Clark Ltd., W 1

Codvllle Co 10

Connors Bros., Ltd 43

D

Davies & Co., Wni. Ltd. 41
Dayton Scale Co. back cover
Dominion Canners Ltd. . 19
Dominion Slicer 7
Dobree Samuel & Sons 44
Duncan & Sons, C 8

E

Eby-Blain Limited 14
Eddy Co., E. B 45
Escott Co., Ltd., W. H. 10
Estabrooks Co., Ltd., T.
H 19

Eureka Refrigerator Co.
Ltd 7

Edmond Jos 12

Frost Moormpn & Co .... 11

G

Gait D. A 44
Ganongs Ltd 17
Grimsly Brokerage 17
Gunns Ltd 42

H

Ltd 11
Hamblin-Brereton Co.
Hanson, Co., Ltd., J. H. 12
Hayne, John 47
Howard's Ltd H
Hunt J. B., & Co. ...'.'.'. 12
Hungerford-Smith, The

J. Co 2

I

Imlperial Grain & Mill-
ing Go 7

Inger.soll Ice Cream
Cone Co., Ltd. . . ig

K

Keating Ltd 1^
Kidd, T. Ashmore 11

Lachaine, Geo. D 12

Langley, Harris & Co.
Ltd 3-11

Laing & Waters 11

Lemieux, Victor A 12

M

Mann Co., C. A
Magor Son & Co
McLauchlan, J. K 11

McLay Brokerage Co ... 8

Macdonald Reg., W. C. 5

Mackenzie, W. L. 8

Maple Tree Producers'
Assn., Ltd 44

Marsh Grape Juice Co. . .44

Mickle, Geo. T H
Moore & Co. R. M 47

Merchants Consolidated
Ltd 14

N

Nagle Mercantile Agency 14

North West Biscuit Co. . .
fi

Oakey & Sons, Ltd., John 10

O'Donnell & Co., John J. 11

P

Patrick & Co., W. G. .. 11

Pennock & Co.. H. P. . . 9

Procter & Gamble 48

R

Red Rose Tea 19

Robertson Murphy Co.
In=ide back cover

Rock City Tobacco Co. . . 1.3

Ross Can Co 47

S

Salada Tea Co 20

Scott Bathgate Co., Ltd. 10
So-Clean Ltd . 47

Soper E. N. & W. E. .. 11

St. Arnaud Fils Cie 12

Standard Computing Scale
Co. of Canada Ltd., The 18

Stickney & Poor Spice Co. 7

Thum Co. (Tanglefoot)
O. & W 41

Tippet & Co.. Ltd 12

Toronto Pottery Co., Ltd. 47
Toronto Salt Works 47

Trent Mfg., Co 47

-Wallace Fisheries, Ltd. 9

Watson & Truesdale .... 9

White & Co. . .- 46
White- Cottell's 47
Woods & Co., "Walter .. 46
Williams Storage Co. .

.

9

Wiley, Frank H S.
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BUYERS' My\RKET GUIDE
Latest Editorial Market News

_^ STONEWARE JARS
New Stoneware Catalogue

just out, prices effective

April 1st. Yours for the

asking.

Ti e TORONTO POTTERY
CO, Lim.fed

6C8-9 Temfle BIdg.

Toronto

We are now located in our new and
rrorc spacious ware'ouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best Enolish Malt Vinegar

QUALITY VINEGAR
\V!ii:c, Co'.U'll & Co.. C'ainbcr-.vfli. Londnn. Kng.

.\K:rnls

\V. V. COI.CI.OIH.II, Koom 20! 2! Scott St.

Toronto

STFJOY.AN-ntNWOOnY fO.
Confcdc.-alion Life Htii!ilini;

Winnipeg. r.Jan.

OfPENJl.KIMER BKOS.. I.TI).

V'.Tncniiver, f). ('.

».AIUD & CO.. Mcrclianls. St. Jthn's, NflH.

Order from your Jobber (odii.v

'SOCLEAN"

SOCLEAN, LIMITED
M.inufac urcrs TORONTO, Ont.
.Mnntrf:!! Aicnts : Viirnc;iult & M !pGillivr;!y

7 Donsec!:u:'s .'^t.. Mor.'r.al. CJue.

()n.iu:i Attent.';:- W. R. BarnRid. 37 1 fi.nnk St.

BARRELS
l'"inii, .> (ii 'Ai (iaToriN. I-'.ir l.i(|uid Con'irni'rs

I-KOMt'T SIlll'.VIION rS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
a I" e many here

below. Use the

Want Ad. page

xnd get rid of a

few of them.

ITALIAN OLIVE CROP
REDUCED

Lucien iMemminger, con-

sul at Leghorn, Italy,

states that growers at

Lucca report that the

olive crop of Tuscany for

the year 1920-21 is gener-

ally below the average. In

certain zones the olive fly

has caused injury, thereby

limiting the quantity of

the extra fine product. On
this account an unusually

high price is being obtain-

ed for this grade, while

the inferior grades are sell-

ing at a reduction. Since

olive trees do not bloom
until ,Iune no estimate can
yet be made of next sea-

son's crop.

SMALL CARRYOVER
OF SOUTHERN RICE

Only 1,028,000 bushels

of rice, rough and clean

will be carried over into

the season of 1921-22. ac-

cording to calculations

made by Michael Lelong

& Co., rice dealers of New
Orleans. "The situation as

to the prospects of the rice

business, in view of the 35

per cent curtailment of the

next crop, places this com-
modity in a very strong

and safe position," said

Mr. Lelong. "The 1921-22

crop will be grown at a
low cost and the superior

prices and quality will al-

low us to compete with the

Asiatic product."

NO FEAR I IT'S AN Pj.M . FLEXIBLE!

'
<. AF.. rcm^ GAS MANTLES.

1, THE MANTLES THAT YOU

—

CAK TIE IN AI^MOT WITHOUT
DAMAC»;-SUPERSEDE ALL
OTHER STYLES FOmH»ERIfP_
CAS LIGHTS

„ ^ ..oOVCr

PACIFIC COAST MANTLE FACTORY

.50 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLfIus
•4-IN( H cr8HK)N FILLERS

< t»i;Kr(:ATK[) FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

- CANS
-Ml paper, all tin ami coiiibin

a I ion tin and paper for paints,

jam, cocoa, spices. diUK -special-

ties and luMLselioUl utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Qui.

BARRELS
I'or all puriioses. Tite best p.ick

ajre for e.xpoiiinff. 1 can make tiicm
to suit your proods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

StickyFlyPaper.StickyFlyRibbo.v.
TreeTasglffoot. Roach -AxtPowder.

TheOsW.Thum Co., Manufacturers.
GRANDRAPIDS.Mich. WAUaRVlLU.CAKADA.

SIGN WRITING
Do your own Card Writing

Wrile for our ('ala'osue »hir'.i v.i:i (;ll >u
what you need. liosl ithikIs at (' o e .s I'li-.-s.

ARTIST'S SUPPLY CO.
77 York St., Toronlti

Mrnlion thin paprr when wriline

•

The:=e one int li
^^I

aces

(iiily $2.20 per in «ei tioti

if lb cil cai-l i.<.--no ill the

yoar.
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Wherever mail is delivered =

There is no point in the Dominion, no mat-

ter how remote, that is out of reach of

the Procter & Gamble Products—and of

the Procter & Gamble representatives.

The Procter & Gamble salesman goes

wherever mail is delivered.

And every one of these thousands of

stores is a subject of vital interest to the

Procter & Gamble Company. Our organ-

ization is prepared to be of real help to

every grocer, in merchandising counsel

successful in other stores.

Backing this personal service is, of course,

the standard Procter & Gamble Products,

known to every household. This unequal-

led line of products alone means profitable

business for any .store. With the help-

ful service of our traveling represent-

atives it means definite success-

s./^ va^mCuX, f^y^^^-^-^.^^^^ -oo.
of Canada, Ltd.

50 Bay Street, Toronto, Canada

Send mail orders to nearest address

Gold
soeup
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Inexpensive, Effective Advertising

that will be read and re-read—
Made of

Extra

Quality

Rubber

»»

MOHICAN
Adi)ertisin^ Balloons

With

Special

Enduring

Qualities

uce

esM

Ptr

Thousand

Ui 00
28. UU
32 50
35. JU
42 UO
50 UO
:I5 50
62 50

125 00
250.00

PRICES
(Including Printing)

Appiox. Sue When Inftaled

No, Shape Circumference Lenflh

20 Airship »Mf 12'

35 "
1BV4 —

40 " 22 " —
45 "

24V2" —
50 Round 26 " —
«0 " 30 • —
65 Med. Airship IIM:" 18

SO L'ee Airship 16 ' 24"

150 Ei. Vge Air. 20 " 25'

300 Giant Airship 32" 32

Special quotations on quantity orders.

Grocers, General Stores, Packers and Man-
ufacturers will find MOHICAN ADVER-
TISING BALLOONS a most effective
advertising medium at trivial cost. One of
the strongest features of Balloon advertis-
ing is the fact that your imprinted ad. or
message will be read every time the bal-

loon is inflated while printed pamphlets
and folders are very often thrown away
un-read.

Few people can resist the natural impulse

For special quotations

on quantity orders—state

quantity, size of balloon, and

rinting desired.

to blow up these attractive balloons conse-

quently their messages make impressions

times without number. MOHICAN BAL-

LOON ADVERTISING is being used with

great effectiveness by many enterprising

business men. Comparing their cost with

other forms of advertising the results they

produce are surprising. Send a few out to

your mailing list and see what excellent

results they produce.

Robertson & Murphy Limited
247 St. Paul Street West MONTREAL, CANADA

(SOLE CANADIAN REPRESENTATIVES FOR

MOHICAN RUBBER CO., ASHLAND, OHIO)
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AGGURACYt

A gentle push
swings it

Would you waste the
time of the customer
you are serving and the
customer who is
waiting to be served, as
well as your own time,
by walking the full

length of the counter
and back again —
— would you do this,

not once, but many
times a day, if——IF you could with a
gentle push swing the
scale around to face you
while you are selling
goods ON THE OUT-
SIDE OF THE
COUNTER ?
if you have on your counter
the low-platform Swivel-
base Dayton^ you can do this
but not otherwise.

IF IT'S A
DAYTON

ITS RIGHT

YOU WON'T NEED SO MUCH
MONEY FROM THE BANK

If you let the Dayton save Dollars
in your store

p\AYTON SCALES on the merchant's counter work all day and every
*~^ day, for the benefit of the merchant's bank balance.
In these days, when competition is quickening in every branch of trade,

the merchant must ask himself: "How can I make LARGER bank de-

posits on SMALLER profit margins?"
To this man we suggest: Don't waste energy and time trying to do what
a machine can do better.

Dayton Scales will weigh your goods and compute their prices instantane-
ously and with hairsbrcadth precision.

Dayton Scales I'id your business of the multiplied careless, inaccurate
weighings and computations which eat dt'ep into your profits.

An investment in Daytons is an investment backed by the soundest busi-

ness judgment—an investment which works every business hour to fatten

your bank balance.

International Business Machines Co.
LIMITED

FRANK E. MUTTON, Vice-President and General Manager

Royce and Campbell Avenues, Toronto.

IT IS
MADE IN
CANADA

For your convenience we have Service" and Sales Offices in Vancouver, Cateary, Edmonton.
Saskatoon, Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa, Montreal, Quebec,

Halifax, St. John's, Nfld.

Mh'i miniiifiii:! iirrrn uf liitcniiitiriiiiil Timi Hi <iiitln-s innl I nici iiiiti(iii</l l.'lirliir '/'nliiildlni x :/ii(l Snrtrrt



Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV. PUBLICATION OFFICE: COLLINGWOOD, ONT., JULY 15, 1921 No. 28

5c bars packed 24 to a box

10c bars packed 12 to a box

90c per box
Thr««|h jreiir Wholculer

LORAINE CHOCOLATE CORPORATION
LIMITED

Toronto— Canada

"Chocolate Products of

Incomparable Quality"

Harold F. Ritchie & Co.
10-12 McCAUL ST.

LIMITED
TORONTO



C A N A D I A N G R C E R

YOUR CUSTOMERS TO-DAY
cannot afford new blouses and new lingerie as often as they may
desire these things. But—they can all afford to give frequent
color-change to such garments, by the use of ALADDIN DYE
SOAP.

You will be doing the women a favor—and multiplying profits
for your store—every time you bring this unique product to the
attention of your customers. ALADDIN does what it claims to do
—thoroughly. Its 18 colors are all delightful shades. It makes
repeat sales because of the perfect results it gives.

CHANNELL LIMITED - TORONTO
Distributors for Aladdin Dye Soap

Manufacturers of O- Cedar Products
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SI. CHARU5

For those week-end

fishing trips —

Whether your customers go fishing', camp-

ing, or spend their vacation at a summer

resort or at home, the great convenience,

economy and deliciousness of Borden's

Milk Products makes them ahnost an ab-

solute necessity.

When you dress your summer windows be

sure you include Borden's St. Charles Milk

(with the cream left in), Borden's Eagle

Brand Condensed Milk, Borden's Rein-

deer Coffee and Borden's Reindeer Cocoa.

These four popular Borden lines are es-

pecially good sellers during the vacation

season.

MONTREAL jAe^ IScffden/ ^o^^«^i!5gW^ Vancouver
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PuttheMacdonald packets
Where Tliey Will be Seen
£VERY tobacco-user in Canada

knows the Macdonald line by
sight. The extensive advertising and
the long standing of these tobaccos
have brought Macdonald's to his no-
tice- He looks on them, unconscious-
ly perhaps, as old and trustworthy
friends

.

Put them where he can see them—
in your display case and show-win-
dow—on your counter.

Your profit depends on your turn-
over; your turnover on your grasp-
ing the opportunity to build up sales.

Our advertising has increased our
sale of Macdonald's Tobacco. It will
increase yours if you turn it to vour
advantage.

Only a very slight sales-

effort is needed to make
^lacdonald's the leading

profit-maker of your busi-

nes. It is worth trying.

1 "*''^.v>V^

I
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CLARK'S
Pork and EANS

[Clark's
The ever popular Can-

adian Dish is well worth

your attention during

the summer season.

ALWAYS READY
and always in demand, with abso-

lutely the highest reputation.

They will turn over your money

quicker and to belter advantage

than any other.

W. CLARK, Limited - MONTREAL



CANADIAN GROCER July 15, 1921

By Appointment to h.M, the King

CrossedBlackwell
have the highest reputation for

quality. There is always a ready

market for goods that are of the

best, and it is recognized the

world over that

Crosse & Blackwell

maintain a unique reputation for

consistently supplying the best.

Price lists are obtainable from

Stewart Me n z i e s &
32 Front Street West

TORONTO

Co

Dominion Building, Vancouver, B.C.

209 McDermot Avenue, Winnipeg
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Anybody can cut prices but it

takes brains to make a good article

Price cutting will move an article, but when reputation and
quality, alone, will keep a product moving- rapidly, it cer-

tainly is a tribute to the high standard quality of that art-

icle. When we tell you that our entire "carry over" stock

of Stuart's Pure Strawberry Jam was completely sold out,

along with most of our other lines, before June 7th last, it

certainly proves to you more convincingly than words can
tell, of the sterling quality and populaiity of Stuart's Jams.

This season's strawberry pack will be only a small per-

centage of last year's pack and grocers whose stock of Stu-

art's rapid-selling jams is low, will be well advise to .~)rder

at once. Be sure you specify Stuart's to your v/hO-f;:iler.

They insure steady profitable sales and fresh, pure Jams.

STUART LIMITED
SARNIA, ONT.
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It Pays ^,
To Feature

In Warm Weather
All that is needed to bring you profitable .sales of O'Keefe's refreshing

Eeverages in warm weather, is the suggestion which is given by window

or coGnter display.

Quality, purity and distinctive flavor have made O'Keefe's the univer-

sal favorite, whether it is our Imperial Ale. Lager or Stout, or our famous

Carbonated Beverages, such as — O'Keefe's Ginger Ale, Sarsaparilla, Cola,

•Orangeade, Special Pale Dry Ginger Ale, Lemon Sour, etc-

We anticipate the biggest season in our history for these refreshing

beverages

.

O'KEEFE'S - TORONTO
iSS5SSSSSSiS»SS!i?*;*?iSSSSSSSS!!SSSSSSi!iSiSi;JSS?SSSSSSS8iiSSSiiSiSi;i
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If You Can Add

just one single quality line to your

stock this month it will increase your

prestige will it not?

If you can give that pernicity cust-

omer macaroni that she will really

enjoy it will help your standing with

her. Now won't it-

1

S^mi
kMaramir

Th^ Columbia Macaroni

Co., Ltd.

Lethbridge, Alberta

8S

SS
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QUAKER
BRAND
Quaker Brand canned fruits

and Tegetables are the choic-
est products of the fertile

valleys of British Columbia.

Canneries are located at
strategic points throughout
the I'rovlnce in the centres of
each district where certain
fruits or vegetables reach
their higlieat perfection.

In stocking Quaker Brand
you offer your customer the
best canned goods Canada
"an produce.

Dominion Canners B. C. Ltd.

Head Office: Vancouver, B.C.

Q

Q

«S?«SSSSSi!S:)iSio»Si5»
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SELL
MORE

CANADIAN GROCER

OUDF.R RV NAME!

TAPIOCA
You can--ir you will

stock and push . . .

STICKNEY & P00R;S
RAPID COOKING "^

TAPI OCA
This tapioca needs uo soak-

ing, and is ready in a minute.

Tell your customers about it.

It comes Tjacked in the familiar

Stickney & Poor packages

that st,and out prom-

inently on shelves and

counters. Order a sup-

ply of

Stickney & Poor's

tapioca to-day.

Your co-operating ser-

vant,
MrSTARDPOT.

STICKNEY & POOR SPICE COMPANY
1S15 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings «

IA Virile, Robust
Fighting Fish

^Of^DS

>LlAC£"?gMERlC<

The Pinks

packed under

"Kiltie"
BRAND

are caught in

the cool depths

around the

Queen Charlotte

Islands

Caught in Deep
Salt Water

,UJISEi^

REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.
Don't repeat last summer's waste.

Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Montreal, Hamilton

Imperial Grain and Milling

Co., Limited
VANCOUVER, B.C.

We are offering the best value

in Rice on the Canadian

market to-day.
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WF^JTKfl-X rAXAOA

FRANK H. V/ILEY
IVIfrs.' Acrnt and Importer

cii()ci:uii;s ai«(i c;iiemica;.s
Salesmen coverins: ^;.^^t<»ba, Saskalchcwan,

A'bcr-.i and liriiish Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs,' Agents and Grocery Brokers

Cor. PrinceasOand Bannatyne
WINNIPEG Estrab. 1899

W. L Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY,
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLES \LE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

wjyyivi.r, Manitoba

Stroyan-Dunwoody Co.
Whi^lfsal? Brokers and Commission Agents

Confederation Life BIdg. - Winnipeg
Service coupled with Reliability brings Results

We want your business. Write us.

Say you saw it in Canadian

Grocer; It will help to

identify you.

Le 75 French Cigarette Papers

finest

Quality

White Gummed
Paper

That Will

Satisfy

Yoar Trade

Thi*
facstr"»

*
L actual pac

^f the «ci"

100 Leaves to Book

Automatic
Doubles

50 Books to Box

Order
to-day from
your jobber

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches:

SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON, ENG

^iiiiiiiiMiriiiiiiiiiPiiiiiiiiiiiiiHiiiiiiiiiiiiiiiuniKiiiiiiiiiiiiiiiiiiii^iiiiiiiiiiiiiiiiiiiiiiii^^ Illllllllll!lllllllllllll1lllllllllllllllllllllllll11llllllllll1llll!i

YOUR WANTS are many here below. Use the Want
Ad. page and get rid of a few of them.

^wuiWiViiiiuiiaituiiywiHiiiiiiKUiiHiMiiiiititwiiiiiiiimniiiiiiiiiiiiiiiiii^
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WRSTERN CANADA

H.P.PENN CKaCO..LTD.k
MANITOBA
SA^ATCHEWAN

WHOLESALE ^iOMMIS'SION BfTOKCRS

H£AP WINNIPEC OFFKE

r

V^DSTBiag ON T.I

Watson & Truesdale, Winnipeg
have live men doing d<>tail work throug+iout our territory — Maniv ''a, Saskatchewan and Alberta. They
get the business, ;ind can get it f-or you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAG-E
STORAGE
DISTRIBU-

TION

ATTE N T I O N
.V(iKMS. M.VNlIF.VC.nUI'KS. KTC.

WIIOLKS.VM': tiHOCJKHY -- Sppfially IIoiinp

ill XanciHiViT, Hrilish Coliiiiihi.i

DcTlinir ill liitcli-il-iss fooJ prodmi-, iaiv ,
'

. 'riifjH;'*''' "•i"''''"^*'

mnfc-ttioiiery. oti-.. ilcslrt- io n-pn-^i-nt ii-li: I'l- j . . .iL-tiirfrs or .-ijfeiits

.'I high gr.iJi- I'ojJ pro-Uu-is .'!• ot;ur ui ....),e to their husint-ss.

Several speci.nlty nu'ii ,ii»a>s in ili ..vi unuli with the tr.ide.

Speiial arrangements can be maJc tv' do det.iil work on any jrooil

I'le in return lor excUi'.ive lepresentalion in Hritisli Coiinnhi.i.

First-clus> fmanci.'il and otlier rcUrences supplied.

Apply in first instame to AI)\ ICK iJblNl.; MAN At.KU.

I'UONlNLi; l.>FFI(i;. \AN\ OUVKR. H >-.

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage rpace ninety-six

thousand square fe'.'t of Bonded
or Free Storage, lleated ware-
house. Excellent Trick facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipejr WarehousinR Co.

OAKEY'S
"WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc,

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy, 147 Bannatyne Ave. East.

Winnipeg

Sankcy and Mason. 839 Bcatty Street

Vancouver
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WESTERN CANADA

k Marketing Products in a '^Big Way"

[.Ill
'*^',''i

1''.;:;

The house of "Scott-Bathgate"' holds an 18 year old re-

putation for producing big results in the rich Western
Provinces. — a reputation that you should investigate before
vou assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
niits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery BroJiers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

SAl.iCI) I'lANi I

|P'^'J^-.lSr«

E THOMPSON

Thompson's Sealed

Salted Peanuts
Packed in drum-shaped packages

lo retail at 5c. Forty packages to

a carton. M cartons to a case.

Order from your jobber To-day

"Nifty Brand" whole blanched

Ji;mbcs, in 5 lb. tins, with envelopes.

Packed in Canada by

A. E. THOMPSON
Box 2015 WINNIPEG

G. B. THOMPSON & CO., Western Distributors. Winnipei

£<i5(crn/?c,orescn(a.'r't • Waltjr 3. 3 «/!e/, 2 ) F > i : 5:. E , T >->i- > O i

iji f^Jyyn/ Vi€LcOl/ <AH^ tfffiA/.Co-cfiM^idi/.
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reoresentalion. Centrally located.

Langlcy, Han 's & |Co., Ltd.

Manufacii riTs' Agents
Grocers, Conleiii oners and Drug

Spttuilties

12 FRONT ST. EAST, TORONTO

CHADWICK^^WT^IGHT
WHQLESAli: CROC£/^r B/K>K£QS

28 Duke St. Toronto.

eniratfid representation within
|V>*. Province of Ontario

Frost, Moorman & Co,
BELLEVILLE, ONT.

Grocery Specialty Broilers

Agencies Wanted
SatUfactory Repreaentation Guaranteed

M.*iuit:ii"tiircr^

32 Front

TORONTO

w . G. PATRICK & CO.
LIMITED

51-

Manufacturers' Agents
and Importers

53 Wellington St. W., Toronto
Hnlif:IX. N.S. : Winnipeg, Man. 1

We Cover Western Ontario Thoroughly
Nou- ri-pri-snilinj; Sainvlmrv Mros ; |. H. W'c-

tlii'V. Limiti.'>i; II;irry Hall &( 'o.: Impcti.il Grain
.i.ui RiiH- .Milling t\>.; a.KlclHTs.
Wl.Io D.Iail Work (.ill in tiMuh willl us

JOHN J, O'DONNELL COMPANY
Commisxion Brokers, Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers

32 Front St. West,

TORONTO

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO
Superintend the successful merchandising of

yOur lines in Kingston and district.

WANTED
Ouv or t w»,> (^t>oJ aRcnfics in Fin>il Product*^

Give pailiculars in first Iftlcr. Ivitircnccs
furni>hcd.

LAING & WATERS
28 Wellington St. E., Toronto

HAMBIIN-BRERETON CO,, Limited

(IROCKRV and CONFECTIONKU

V

ACIKNTS and IMPORTERS

Toronto and Kitchener, Om.
Wiiniipej;- and Caltjary

..«•:•• « . • •,...o«u.o.o.o.j.c..o..:'...:.:«':>.ui»o.3
JO

:? K. N. & W. K. SOPKR '-

* ManiiracluriTs' .\(;i-nli &• Coir.nii^si.i. lirokcrs

% B.'J SpnrkH St.. 01l«wa

5* Li't US dcmonslrato what wc cm do ior ;>our

*8 pr>-Jutt ill this liili terrilorv. We arc tspcc-ially

*2 cquipt'tl to prouucc ihf rcsuhs you arc lov'kiiitj tor

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beansis a guarantee

of their uniforrii size and choice

quality

Only the very finest hand-picked

Canadian ^X hite Beans go into bags

marked

CROWN BRAND
Fcryour own protection insist upon
having this line ot known quality.

Ridgetown, Ont.

Let Us Quote You on Our

HIGH GRADE
BROOMS
Long life and great strength are

built into every one of our brooms

STANLEY
5 siring, fancy

corn, all selected

stock, pjlis[i;^d

handle.

BEAVER
S string, good
f|uality

CANUCK
4 ."itrin?, from
cheaper slocl(,v%ell

made, and worth

the price.

house
h r o o m, popular

weight. Stands

up to every test.

We also make a number of other lines, inclu lin;

Toy Brooms and Whisks.

Waterloo Broom & Brush Company, Limited

Telephone 286 Waferloo, Ontario

Special
aiteimon

to ma:

I

orders
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EASTERN CANADA

VICTOR A.LEMIEUX
Labrador Lobster in i (one) pound tin,

gruaranteed best quaKty on the market,

Write for Quotations.
Wholesale Dealer

' 6*1 f;oRisTiNE aux;.. Montreal

GEO. r>. LACHAINE
Mannfacturers' A-'ffnt and Commission Broker

R»pre«entnn(r :

The Dominion Molasses ^o.. Ltd., Halifax, N.S.
H. B. Silver Ltd., Halifax. N.S.
Jos. Dufresne. Biscuits, Chocolates and Confectionery,

Joliette, P.Q.
Over .10 years in Business. Best References and

Connections.

18 Dalhousie S*ieet, QUFBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Established 1876

Tcleplione Main 1581

When Writing- to Advertisers

Kindly Mention this Paper

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCEKY BROKERS

Importatenrs
& Exportateurs

Pois et Feves
Produits AlimeBl-aires

Importers
& Exporters

Peas and Beans
Food Products

ST. NICHOLAS BUIIDING. MONTREAL

MAPLE SUGAR
I solicit your orclers tor pure Maple Sug-ar. 35 years ox-

pariencc as wholesale dealer. Open for ag-eiicies of a'l kinds.

Asjent for Messrs E. B. Eddy Co., Ltd., Hull; ^.unus Ltd.,

Toronto; St. -Lawrence Starch Co., and several others.

Hardware Expert. Correspondence soliciied if interested.

Warehoi.iso capacity, 10,000 feet floor space. Best spot in town
on Main Street.

JOS. EMOND
2 & 4 rue St. -Joseph, Quebec, P. Q.

Be Surr y'ou Ask
Yovr Jobber for

Domidon Spring Clothes Pins

Manufac'-ured by

The J. H. Hanson Co., Ltd.
^'l ONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including*

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Ca.stor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

MANUFACTURERS ! !

Do you want excel-

lent storage and

first-class distribution

in OTTAWA
ar.d District

Our l.irffe Ott.iwa Hari.hmiM' on

tile ('. P. R. is larg-cr tliati Dur

usual stock demands. V\'c' ;iro

willing to carr\ ^iioJs in stt>rag:e

for a maiuitacturcr. deliver or

sliip from Ottawa stock, and

possibly take care (.>f s.alcs for

Ottawa and and District.

If interested, ^et in touch wiih

us at iMice.

J. B. HUNT
Manufacturer of Hig-h Grade Floin- and Feed
ItHOAD ST., OTTAWA, ONT.



J-uly 15, 1921 CANADIAN GROCER 13

HARRISONS

Coristine Bldg.

Import Dept.

OSFIELD
IMPORTERS OF EASTERN PRODUCE

Montreal

Teleohone Main 6959.

Allied

('oni|>aiii<'S

»w York
l>liila<l('l|)lriii

San Francisco
Shiinfp'hai

Haukon

F«i(tcli<>u

SintMMxirc

rename
Kiiantan
.|(>sk<'l1:in

Santlakaii
McllMiHnu'
SvdiM'V

Hri<l»ane
Adelaide
I'erth

Welliiiffton

Auckland
Dnnedin
Cliristcluirch

Head Office

Luiidon, En^.

Branches

( ()lonil)<»

(^ilcntta

( uli( ut
Cochin

()iii' 111

fiafavia

Haiidoentr
Taimjonw Haley
hiiain l.tinipiir

Medoii
Kolte

Tangier

BZPORTATIONS

Enquiries Soliciie^

FCR

ALL ^^ixxJDS OiL^' h'P.^ o

TAr.O.'.>AS

SAGOS
MILD COFFEES

COCOAS
Desiccated COCOANUT

Etc.

Canadian and

British Made
PRODUCTS

for the

Canadian Trade

Vanillin "BUSH"
Emulsions

Oil Vanilla

Pure Fruit Extracts

Butter Flavor
We guarantee the quality of all these lines.

Write us for quotations.

The W. J. Bush & Co. Canada, Ltd.
MONTREAL TORONTO WINNIPEG
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Supplythe Consumer Demand
All newspapers of prominence throughout the Dominion carry Carna-
tion Advertising.

Ycur customers are constantly reminded of the advantages of Carna-
tion evaporated milk—and of the convenience' of obtaining it from you—the JModern Milkman.

Are you in a position to meet the growing demand for Carnation Milk?
Increase your sales—link yourself with the Carnation campaign—get a
share of this new business.

Carnation advertising material is free. Ask our representative or write for some
of the following pieces:

Suggestions for Window Trims—Giant Carnation Carton—Counter Cutout—Coun-
ter Stand—Story of Carnation Recipe Book—Carnation Streamers or Hangers.

Address—CARNATION MILK PRODUCTS CO., LIMITED
Remember—your jobber can supply you.

Carnation

Aylmer, Ont.

Now in

"Hotel" Size

Carnation Milk is

now also put up in

a 82 oz. can. Tins

''hotel." size can

opens up big new
possibilities. Comes
packed 24 cans to

the case. A nd it

ivill pay you ivell to

push it.

"From Contented Cows"

Milk
The label is red and white

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll^

Tiic Biscuits that always open out

I'RESH, CRISP and

DELICIOUS

"Meadow Cream''

SODAS

Write for quotations on our com-
plete lines of f.ancy sweet biscuits

and chocolate bars. You'll find

them popular -sellers.

You can always depend on Crothers' Meadow Cream

Sodas . They are (packed in attractive air proof

cartons and tins, (from 6 oz. pkgs. up) that retain

every particle of their fine flavor and oven crispness

until they reach your customers' table. You'll never

have to make excuses if you specify "Meadow

Cream" to your wholesalers.

The W. J. Crothers Co., Limited
KINGSTON, ONTATIO

wawa:.
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J)j> Special Royal "Rermissior? ^
<i(i)4G 65CAR5RANP
-' -SARDINES* J

>fAt*C OSCAR
BRAN D

1

You give your customers the

best when you supply
them with

KING OSCAR SARDINES
These high-grade sardines have won a national re-

putation as the finest flavored, highest quality

brand on the market. They are packed from only

the finest selected Norwegian caught bristlings- in

the purest olive oil under the most hygienic con-

ditions. When your customers ask for sardines,

give them King Oscar Brand—it pays to give them

the best.

Order your requirements
from your wholesaler.

Canadian Agents:

John W. Hifkh* & Grooiiini^
Iliiiiiilloii. <)iil:iri(>

A Big Seller with the Grocery Trade

SANATAS TONIC
A body builder and a wonderful bloori purifier.

' SANATAS TONIC will be in great demand by Hospitals and
Invalids.

Every bottle guaranteed by Expert Chemists.
Buy Sanatas Tonic the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, 16 or 32 oz.

Watch for our travellers or order iirect.

SANATOR LIMITED
20 Jacques Cartier Square

Montreal

^^ontierfulObaic I

^•">^'Bloo6puririfiK

Western Agents
Richardson Green Ltd.,

170 Market St., Winnipeg

Quebec Agents

Hudson & Orsali,

St. Paul St., Montr^l

Ontario Agents

McGillivray Bros.

123 B^y St., Toronto

Agents required for Maritime Provinces and P. E. Island

illllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllilllllllllllllllllllllllllllll^^
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Li>^*»

Brings Health to Your
Customers and Profit

FRUIT SALT to You
Just as Good Health is your customers' great-
est asset. ,so is ENO your greatest asset. If

you stock ENO you can sell it with confidence
that your stock will move quickly, for ENO
customers are satisfied customers and know
the value of a reputable article which has held
universal favor for more than fifty years.

Are you ready to participate in the

profits created for you by this ever-

growing volume of ENO business?

The demand for this unrivalled Health Drink is increasing bv
leaps ami bounds, for the great national ENO advertising

campaign is daily creating new customers for progressive re-

tailers all over the country.

Prepared only by

J. (". EX), LTD., "Fruit Salt" Works, LONDON England

Agents for Xorth America:

HAKOLD F. KITt HIE k CO., Liinitod. 10 ircCniil. St., TORONTO
Also at New York and Sydney, Aiistrulia

•'-n^
--- '^

GOOD BUSINESS MEN
PURCHAASE OUR SCALES

BECAUSE BOTH ARE RELIABLE

BRAINS AND MONEY
CANNOT PRODUCE BETTER SCALES

Will Be Pleased To Show Them To You

No. Ill— The Uorlds Ucsi Coni^-iutiiig

Scale.

WANTED Salesmen

For All Provinces

Find Out What We Offer

The Standard Computing Scale Co.
OF CANADA, LIMITED

301 Davis Block, Windsor, Ontario

srs

>:=c ^
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Children of W. A. G. Love. 224
4th Avenue, Saskatoon. Sask.,

snarc)ed while having their after-
noon cup of RED ROSE TEA.

Sell a Tea That Makes Your

Customers as Satisfied as This

It places your business on a real foundation—good
will

.

For it means that your customers are not shopping

here for a thing, and there for a thing, but are coming

to you, steadily for all the good things you sell, includ-

ing RED ROSE TEA.

Then they'll be like W. A. G. Love of Saskatoon,

Sask., who likes our teas so well he photographed his

three boys drinking it, and wrote to our head offke in

St. John, N. B.

"We have been users of RED ROSE TEA for

some time. WE ARE QUITE SATISP^IED-"

Isn't this the kind of tea you'd like to sell?

It'll bring you the kind of customers you'd

like to have.

T. II. ESTAHKOOKS CO., LIMITKl)
St. John, N. B., Montreal. Que.. Toronto. Ont.. Winnipeg

Man. Calgary. Alta-

iiiiiiir^iKiiH i;vi!!i'--'ini'j';
ji"ii;

m

Write to-day for our illust-

rated catalogue. Thers's a G
& JMcC safe for every need

G. &. McC.
SAFES

— PROTECT YOUR VALUABLES AND
BOOKS FROM FIRE AND BURGLARS

If burglars should visit your

store tonight or (ire should

break out while you slept,

would your papers and valu-

ables be safe and intact in

the morning?

A (Joldle & :»rc('iilloch

Safe will protect them from
Ihene daily menaces G &
McC safes are strongly built

to resist fire and burglars.
For over forty years they
have successfully passed
through Canada's Greatest
fires. Get your G & McC
Safe l;efore it is too l.ate.

THE GOLLiE & McCULLOCH CO., LIMITED
Head Office and Works: GALT, Ontario, Canada

TOHONTO OFFICE: WESTEUX BT{.\>( H:
Suite 1101-2, 248 .HcDcrmott Ave.,

Bunk of llamilt(m Bldg. Wiiinipef?, Man.

M.VHITIME SAFE AGENT: E

ffliiGiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiii^

B. ( . SAFE ACCENTS: QUKKKt' AGENT:
r. L. Ford. Ross & Grieg,

5(!!) Ri«lianls St.. VaiicouTer 400 St. James St. Montreal

StoJUns* Box 423, Halifax, IV. S.

Illilllllilllllllllliil
IIIIIIIIIIIIIJIIII
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Nation-Wide Rapid Sellers

ilARlEY
MANUFACT'JRED BY

ieMMWt&c^p
^0>*t. v»«:>vir*\» tASTT\

Robinson's "Patent" Barley and

Robinson's "Patent" Groats are

the Best Foods for Infants and

Invalids and have won a promin-

ent place in the Canadian market.

It will pay you, Mr. Grocer, to

stock these products and replenish

frequently through your whole-

saler .

MAGOR, SON & COMPANY LIMITED
191 St. Paul St. West, Montreal 23 Scott St., Toronto

Agents for the Dominion

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllIU^^

1 MONTH'S INCREASE
The Sales of

II

SALADA"
in June 1921 were greater than those in June 1920 by

198,189 POUNDS
This is the increase in one month's sales. During the first six months of

this year we have sold 918,671 (or nearly one million) pounds more SAL-

ADA than in the corresponding six months of last year.

THE PEOPLE WflT. HAVE QUALITY

Miiiiiiiiiiiiiiiiniiiinii llllllliillllllllllllllllllllllliniiiii:!::;i;;;;;i:!i!;:illlliiiililllillllll Ill Illlllll I lllllll lllllllllllllllllllllllilllllllllllillllllllllllllllliilliilllllllllllllilllllllllllllllin^^
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''Are You Well Stocked With Summer Lines?''
TendtMicv on the part of loo many grocers is to stock too iiglillr

these (lays, with Ihe resnll thai goods asked for are not avail-

able—how one grocer lost an o|)norlunity.

"Y^U are certainly out of luck aren't you ?" replied
a grocer the other day to a customer, when the

latter had asked for three different articles, hot
weather specials they might be called, and was un-
able to get them . It was one of those sizzling hot
days, when the thermometer was hovering around
100 degrees, and people were only buying foods that
either were already prepared or required very little

energy on the part of a housewife to put them in

readiness for serving to a .sweltering family.

The Grocer Out of Luck

According to this grocer the customer was 'out
of luck.' Rather wasn't it the grocer himself, who
was out of luck? It was he who had not prepared
for the hot weather, and had neglected to stock
those lines that bring a brisk inquiry, at a time,
when people are looking for light foods and replac-
ing many of the heavier articles of diet, such as
meats, potatoes, etc.. with fresh fruits and veget-
ables.

Returning to this customer who in the grocer's
opinion was 'out of luck', she first asked for fresh
fruit. The grocer did not have any. Next, a tin

of potted chicken was requested. This too was not
in stock. "Have you any ginger ale?" was the third
quiry. and the reply again was a negative one. It

was here that the merchant proffered the remark
a referred to above, and it impressed the customer
who afterwards related the circumstance to a re-

presentative of Canadian Grocer, that the merchant
should be so shortsighted as to fail to see that it was
he who had lost an opportunity to maite sales, and
perhaps gain a permanent customer.

The Grocer's Opportunity

The hot weather is the time to pu.sh a number
of lines that represent appetizing and cooling re-

freshment to people, to whom the regular lines of
diet do not appeal. It is the grocer's opportunity,

and it is up to him to make the most of it. It is

only necessary to show these goods in order to sell

them . Fresh fruits and vegetables mean a quick
turnover and the profit is worth while. Soft drinks
and ice cream too. as has been shown by the ex-

perience of numerous enterprising grocers, and as

told in Canadian Grocr, are proving remunerative
sidelines- According to one merchant, in the course

of a conversation with Canadian Grocer, the sum-

mer meant increased business to him. and he avail-

ed himself of every opportunity to push and sell

lines that have a special appeal in the hot days.

Forty Hams in Five Days

"We have sold forty hams in about five days."

the manager of the meat department of F- Simpson
& Sons. Yonge Street, Toronto, told Canadian Grocer
on a day when the terrific heat wave was at its

peak. This was in addition to large quantities of

tongue and two other kinds of cooked meats. "We
have paid particular attention to our cooked meat
department in this hot weather," the manager add-

ed. People are looking for something already pre-

pared and cooked ham or tongue seem to be the

most popular. F- Simpson & Sons, have a nice dis-

play of cooked meats under glass on the counter,

and the manager asserts that this showing of meats
has increased the turnover materially. Picking up
a potted chicken, that was standing close at hand
the Canadian Grocer representative inquired as to

the demand for the same. "Since the hot weather
has reached such intensity." the manager replied,

"I have noticed a very marked increase in its sale-

I have been recommending and suggesting it to

people. It is a high priced line. b5t it sells well,

nevertheless- In fact all our packaged delicacies,

such as bottled shrimps, olives and such like are

brisk .sellers these days. People are in a quandary
as to what to have for meals in this hot spell, and a
suggestion of potted chicken, or other lines of a
similar character are appreciated .iust now, W^hen.

brought to the attention of the customer, a sale is

usually the result."

No Let Up In Bacon Sales

Asked if the sale of bacon had fallen off in the

hot weather- the manager remarked that bacon was
one thing that the customers appear to buy all the

time. "It is easily cooked of course," he said, "and
people want it for their breakfast all the year

through. We are averaging over one thousand
pounds of bacon every week, and we have not

noticed any perceptible falling off since the advent

of the hot spell."

Soft Drinks Sells Well

Other retail grocers were visited in Toronto on
this .same hot day and all told the story of increas-

(Continued on Page 20)
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The Jam Pack This Year Will Be Light
The siluatioii in jams is vastly different from
ago—with stocks fairly well cleaned up and
year, prices should be more stabili/.ed.

re situiition in jams is vastly different

than that of a year ago. Last season,

manufacturers were packing' heavily,

even far beyond their actual orders. This

jam was put up with sugar at the highest

priee, labor, fuel, containers and other

incidentals all being at the peak price.

Consequently the opening price on jams
reached a high altitude. Manufacturers,

however, had hardly finisihed their pack
when business depression set in. High
prices commenced to topple. People start-

ed to curtail buying and manufacturers
were facing heavy cancellation of orders.

Manufacturers were therefore forced to

take one of two alternatives, lower their

price immediately and ciean up, take a
heavy loss or hold stocks for another
seasin and take the chance of at least

getting their money back. Tiiey, however,
chose the first and although the amount
of money lost was appalling, the price

was dropped to such a figure that jams
commenced to sell, hut not until late in

the season

.

Heavy ('onsuiHptloH

The ronsumptiou of jams this past

season has been heavy, in spite of the
fact that some manufacturers are still

carrying fairly heavy stocks. It must be

remembered, too, that when the new
pack of jams was ready for delivery last

fall, both wholesalers and retailers were
carrying big stocks from the previous
year, which ' undoubtedly accounts for

the cancellation of orders on the new
pack

.

Slocks are now pretty well absorbed.
The manager of a large departmental
store recently stated," we have sold
double the amount of jams this season
than we ever did before, simply because
we were able to pick up large parcels
at a special sales. These prices undoubt-
edly did not represent the cost of pro-
duction and manufacturers must have
had a heavy loss."

Shcnld Tie a Good Demand

This brings us, then, to the present
situation. With stocks fr^.irly well cleaned
up and with a liglit pack this year, there
should be a good demand this coming
season, and at a price that will show a
fair profit to all concerned.

In past years it was the custom of
the retail and wholesale trade to cover
their requirements, thus giving the man-
ufacturer some idea of the quantity to

be packed. This year there is practically
no buying of futures which has resulted
in manufacturersx wjth their heavy
losses cf last season in view, proceeding
very cautiously. Manufacturers are mak-
ing on contracts for fruits, nor are they
packing any quantity, just sufficient to

cover what they actually sold.

1-ack Onr-Third

The pack will probably only be about

one-third of ether years, and perhaps
even less on some line^. The strawberry

I)ack is now practically completed and
with the extremely hot weatlier having

its effect upon the crop, the curtailment

of the pack asd little carry over from
la'^t season, there is a strong possibility

c! a shortage of strawberry jam by the

end of the year.

REGULATION IN REGARD TO
A3I0UNT OF ri:('!!N IN JA.>I

The ffillowing letter was recently sent

to all jam manufacturers in Canada.

Gentlemen:— I beg to advise you that

our attention has been drawn to the fact

that jam is. being manufactured in Can-
ada and labelle<l pure jam and that it is

heavily loaded with Pectin.

I would drav/ your attention to Section

12 of regulations which permits o-f the

use of not mnre than t-^ ^^rr cent, of

fruit juice instead of v.aer i.i V^e manu-
facture cf Pure Jam.

I would remind you that th", means
ten per cent, of natural fruit j"i-f>. not

ten per cent, of fruit pectin. Whe in

is used only such an amount a.i in e 'v.v-

alent' to ten per cent, unconcent-ate:!

fruit juice may be used, or not mor^ -han

two and one half per cent, o! Fos'

I would advise ycA further V" ' ', in

future, it is found that jam i" -i''>c;eil on

the market and marked Pnrc, r ' i. it ii

found to contain an excessi vo am^nnt of

foreign fruit juice or pectin. '
"''• a pro-

duct will be plpced under dcto.aon and
held until labelled correctly.

1 have the honor to be, Sirs,

Your obedient -Servant,

T. TORRANCE,

Veterinary Director General.

C.\LIFORNIA PRUNES
Sixty-four years ago Louis Pellier,

I'"'rench immigrant, brought with him to

California from his native d'Agen, in

France, two prune cuttings, which he

planted on his brother's ranch near San

Jose, thus beginning the prune industry

in California.

Today Calilornia produces an annual

prune crop of 225,000,000 pounds, grows

85 per cent, of all the prunes eaten in

the United States and exports hundreds

of thousands of pounds, some of which
goes back to the very fruit-growing dis-

tricts of France from where the original

plantings were brought hardly more
than three score years ago.

I hat of a year
light pack this

Retires After

65 Years In The

Grocery Trade

John Owens, of Fredericton, N.B., who
is in all probability the oldest grocer in

Eastern Canada, having been in business

for sixty-five year.s, has retired from

business. He has disposed of his stock.

Mr. Owens, who is now past the three

score and ten years' mark, is a native

of Queen's County, and worked on a farm
until lie was twenty-one years of age.

Ho started business in Fredea-icton in

18.55, and was continuously in the busi-

ness up until the present.

Mr. Owens during his long business

career supplied groceries to the grand
parents of many people now prominent
in the commercial life of the city. Rail-

ways were unknown in this section when
he started business, communications with
outside poinf^ being kept up by means of

steamboats and stage lines. In speaking
of the good o'.d days he said when he
started business of every one hundred
people who asked for and obtained crdit

ninety of them were sure to pay.

Mr. c '-
• one of Fredericton's old-

est a' ^ i,eemed citizens and his

lont
'

areer has been charact-
erized ; . r.lcrliiig honestly and fair deal-

ing. He feels, and rightly, too, that he
had done his bit and is now entitled to

spend the evening of his life in retire-

ment.

"ARR YOU WELL STOCKED WITH

SUMMER GOOD.S?"

Continued from Page 19)

ingly Large sales of cooked meats.

"We biTe sent out over fifty cases of

soft drinks in the last three of four

days," one merchant told the Grocer

man. "Our delivery man is down at the

factory now, endeavoring to get a fresh

supply, in order that we might keep up

with the demand", he added. "We are

selling it in case lots and also in small-

er lots of two, three and half dozen

bottles, and our turnover in the past

week has exceeded all previous sales."

The grocer who is not pushing sum-

mer lines with some effort these days,

is losing golden opportunities to build

new business. What are you doing in

this regard?
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^^Ctjstomers Want i heir Groceries Delivered^^
Alte*^ipts to establish cash and carry stores or groceterias iii

Saskatoon have failed, says T. F. Carson of i3utchcr and Car-

son, Saskatoon—the people like to give their orders over the
teleplione, and have the same deii-xered—f'f) a credit business.

THERE have been two attempts to est-

ablish cash and carry and groceteria

stores in Saskatoon," said T. F. Carson
of Butcher & Carson, to Can,ndian Gro-
cer. 'Each has failed. The groceteria

only lasted four wee4is. The people here
want to have their goods delivered. They
want to be able to order over the tele-

phone. They want to have n good gro-

cer's advice about their food purchases,

and they will not carry home their

purchases, nor come down town with

their money when tliey want a few
groceries."

Does A Credit Business

Mr. Carson sriys that he does a credit

husiness, by which he nie;iiis that he
does not make it an invariable rule that

he must have cash over the counter be-

fore the goods leave the store. "At the

same time," says this merchant, "the

credit I extend to 30 per cent of my
cutomers is really not credit, but ac-

commodation. I don't think that there

is orie of my charge customers who
could not pay me any time I asked her.

As a matter of fact I am very strict with

the arrangements I make. I do not

hesitate to insist o.i immeiate payment
at the end of thirty days, and I have
no trouble. The first loss is the best

if there is going to be a loss at all."

Is A Dranini^ Power

Mr. Carson is a firm believer in the

trade drawing power of good equipment.
He has two refrigerators. One large

one thafe stands ten feet high, which
holds all manner of perishal)les, also a

small display refrigerator fixture which
keeps the cooked meat in o'erfect coh-

dition. Computing' scales, machine sHcer,

etc., all add to the efficiency of the

sf.aff. Oak fixtures beautify the store

throughout, the counters extending the

entire length of the store on both sides.

Back of the counters, the bins have g»ass

fronts displaying the merchandise there-

iH, and the spice drawers have mirror
fronts that lend a great deal of bright-

ness to the general effect.

Mr. Carson has had considerable ex-

perience in outlaying stores, and states

that for such a store depending on wage
eariMjrs' trade the credit accounting

system is necess.ary. "I think," said Mr.
Carson that the retailer owes it to the

customer to show a total on every bill.

It is a flag of warning to him to keep
within his means, if his account

is likely to become a risk. It keeps hini

from getting beyond his depth. It keeps

the retailer from leaving to sustain a

The )i((4ac<iu' interior «i ihc uiain st:)re <»! Hufehcr :ind (arson. Saskatoon.

loss or lose a paying customer. My pre-

sent trade is with very few exceptions
well to do, but even so I am seriously

considering the installation of one ef the

modern accounting systems.

Use Advertising: Space

Butcher and Careon are regular ad-
vertisers in the daily papers. They use

space practically every day. It is not

their idea to make sen.sational advert-

isements, offering goods at cut-rnte

.•prices and such like, but they always
keep their advertisements fresh and
timely, featuring some seasonable lines.

It is their policy to advertise about 20

articles, that is giviiig the prices of that

number, each day. They always mention
prices, and believe grocery advertise-

mejits that do not mention prices are

not woijth while. This firm sells high-

grade foodstuffs that are particularly

known as reputable and trustworthy.

Selling these lines is a regular thing in

their stores, and selling effort that

brings results is applied to new goods

that can be recommended by the man-
agement. "It is no trouble to sell & new
line if you are convinced that it is

worth reeommending. At once you have

established the confidence of your cust-

omers, the salesaian can make sales."

remarked Mr. Carson.

A Mail Order Trade

Butcher & Carson have a large ware-

house i: Sa:;r.'oon. and it is from it

that I!. big :'-; ii order business of the
firm is carried o.i. This mail order busi-
ness is really getting after the farm
trade. The catalogue circulated through
the f.Trmir.g communities for mitch^ a-
round is an attractive and comprehen-
sive booklet, giving in detail informat-
ion ,-ind prices of every line carried by
this firni. Butcher & Carson slate thai

they have built up a business with the
farmers that is now reaching a very
large turnover. All orders are filled on
the Fame day ,is received, and if goods
asked for are not in stock, sub.stitutes

are sent unless in.s.tructions are other-
wise. Trading with the farm involves a
recprocal arrangement, the fanii buy-
ing large q-i.-intities of butter and eggs
from them

.

CAN YOU liEAT IT

The United States imported 1,7QS,731

dozen eggs in 1920. Of this amriiut, 816,-

863 dozen came from far distant China;

276,600 dozen from Canada; 26ft,o00 dozen

from Hong Kwig; 209,718 do-je:i from

Australia; 84,7r>5 from Japan, an;l Zl,9d0

dozea from Argemtina. The rest of the

eggs used were laid by American hens.
that not only provided all needed, but a
considerable quantity in excess of home
requirements.
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Official Text of Sales Tax Legislation
Full Text Of Amendnients To Special War Revenue Act Deal-

ing Willi Sales Tax As Applied Since May 10th—List Of Exempted Articles.

^he full text of the amendment made
to The Special War Revenue Act,

and which deals with the tax on sale

as it now exists, is as follows:

'•lOBBB (1) In addition to the present

duties of customs and excise there shall

be imposed, levied and collected an ex-

cise tax of one and one-half per cent.,

on sales and deliveries by Canadian man-
ufacturers or producers, and wholesale-
ers or jobbers, and a tax of two and one-
half per cent, on the duty-paid value of

goods imported, but in respect of sales

by manufacturers to retailers or con-
sumers, including sales to His Majesty,

whether in the right of His Majesty's
• Govenimenl of Canada or His Majesty's

Government of any province of Canada
for the purpose of re-sale, the excise tax

payable shall be three per cent.,, and 0!i

;goods impc rted by retailers or consumers,
.including importations by His Jlajesty.

wiiether in the right of His Majesty's

Government of Canada or His Majesty's

Government of any province of Canada
for the purpose of re-sale, the excise tax
3)ayable on the duty-paid value shall be
furnished with a written invoice of any
sale, which invoice shall state separately

the amount of such tax to at least the

extent of one-half per cent., but such
tax must not be included in the manu-
facturer's, producer's^ or whole,saler'R

*osts on which profit is calculated; and
4he tax shall be payable by the purchaser
to the wholesaler, producer or manu-
facturer at the time of such sale, and by
the wholesaler, producer or manufactur-
er to His Majesty in accordance with
such regulations as may be prescribed,

and such wholesaler, producer or manu-
facturer shall be liable to a penalty not
exceeding five hundred dollars, if such
Bayments are made, and in addition shall

be liable to a penalty equal to double
the amount of the excise duties unpaid;
the term "duty paid value" means the
value of the article as it would ))e de-
termined for the purpose of calculating

an ad valorem duty upon the importation
of same into Canada under the laws re-
lating to the Customs Tariff whether
such article be in fact subject to ad
valorem or other duty or not, and in ad-
dition the amount of the Customs duties,

if any, payable thereon.

Provided that in respect of lumber as
excise tax of two per cent, shall ))e im-
posed, levied and collected on sales and
deliveries by the Canadian manufacturer
and of three per cent, on importations,

and that no further excise tax shall be
payable on re-sale.

List of Exemptions

Provided that the taxes specified in

4hi3 section shall not apply to sales or

importations of:—Certain foodstuffs,
ores of metals of all kinds, fuels of all
kinds; gold and silver in ingots, blocks,
bars, -drops s-heets or plates unmanu-
factured; logs and round unmanufact-
ured timber; fence posts, railroad ties,

pulp-wood, tan bark, and other articles
the product of the forest, when' produced
and sold by the individual settler or
(farmer; materials for use only in the
construction, equipment and repair of
ships; calcium carbide; electricity; gas
manufactured from coal, calcium car-
bide or oil for illuminating or heating
purposes; settlers' effects.

Not Fayable on Exports

Provided further that the excise taxes

specified in this section shall not be

payable on goods exported, or on sales

of goods made to the order of each in-

dividual customer by a business which
sells exclusively by retail, under regula-

tions by the Minister of Customs and
Inland Revenue Vv'ho shall be sole judge

as to the classification of a business;

and a drawback may be granted of

ninety-nine per cent, of the said taxes

paid on materials used, wrought into or

attached to articles exported.

(2) The Minister may require every

manufacturer, producer, wholesaler or

jobber to take out an annual license for

the purposes aforesaid, and may pre-

scribe a fee therefor, not exceeding two
dollars, and the penalty for neglect or

refusal shall be a sum not exceeding

one thousand dollars.

(3) Any such tax, costs or penalties

may, at the option of the Minister, be re-

covered and imposed in the Exchequer
Court of Canada or in any other Court

of competent jurisdiction, in the name of

His Majesty.

(4) The provisions of this section re-

specting a tax on sales shall be deemed
to have come into force on the tenth day

of May, nineteen hundred and twenty-
one, and to have applied to all goods

imported or taken out of warehouse for

consumption on and after that day, and
to have also applied to goods previously

imported, for which no entry for con-
sumption was made before that day."

Federal Court decrees holding that

quantities of nitric acid imported by the

Aetna Explosives Company from Can-
ada during the war were entitled to

entry without payment of duty were
affirmed to-day Ijy the Ru'irome Court.

The acid, intended for use in the manu-
facture of explosives for the navy, was
mixed with sulphuric acid in order that

it might be shipped in compliance with

the law. Customs officials ruled that this

mixture formed a I'cw compound which
was dutiable.

New Stock Issue

By Canadian

Sanitary Can Co.
The Canadian Sanitary Can Company,

Ltd., is disposing of a new issiie of pre-
ferred and common stock, the former to

the amount of $1.'J0,000, and the common
to the extent of $210,000. The president of
tile company is James Dixon, Hamilton,
director and treasurer of the Dominion
Power and Transmission Company. The
first vice-president is Henry S. Gooder-
ham, Toronto, and other dir'^ctors are
W. H. Millman, of W. H. Millman &
Sons, wholesale grocery brokers, Toron-
to, and vice-president and general man-
ager of the Canadian Evaporated Apples,
Ltd., Wm. M. Turnley, Toronto, George
H. Babcock, and J. Gait Kingsmill, To-
ronto. B. N. Barrett, Toronto, is the
secretary-treasurer

.

The Canadian Sanitary Can Company
has been organized for the purpose of
manufacturing sanitary, solderless, seal-
ed food or packers' cans, complying with
pure food laws of Canada. The products
of the company will be marketed chiefly
in Toronto and Ontario.

Retail Merchants

In Sask. Plan

Get-together Meeting
Regina, July 11.—Plans are under way

for the holding of a get-together meet-
ing for all retail merchants of Saskatch-
ewan, in Regina, Monday, August 29. The
v,eek previous to this meeting, the an-
nual Dominion convention of the retail

merchants will be held in Winnipeg, and
several of the speakers there will after-
wards go to Regina lo speak at the Cap-
ital. Among them will be J. A. Banfield,
Winnipeg, Dominion president of the
Association, and E. M. Trowern. Ottawa
Dominion secretary. Several other mem-
bers of the Dominion board are also
expected to be present.

Invitation^ will be extended to mem-
bers of the Association from Moose Jaw,
Weyburn, and other towns in the south-
ern part of the province. This will be
an opportunity for all men in this part
who were unable to attend the provincial
convention in Saskatoon, to meet the Do-
minion president, and hear accounts of
the association's work throughout the
province.

The evening meeting on August 29,

will take the frra of a banquet, where
the various addresses will be given.
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Cash Basis Versus a Credit Policy is Discussed

J. F. Clarke of Watrous, Sask., and W. R. Phillips of Kind-
crslev, Sask,, believe that the cash system is the onlv l)asis

on which to do business successfully, G. W. Stockton- of
Carl vie, Alta., after trying the cash way returns to a credit

policy, and as he states to a greater turnover.

/^XE of the most interesting discus-

^-^ sions in connection with the con-

vention of the Retail Merchants' Assoc-

iation of the Province of S,asl<atchewan,

at Saskatoon, recently was that of a

cash business versus a credit policy.

J. F. Clarke of Watrous, Sask. and W.
R. Phillips of Kindersley, Sask. spoke
in favor of ,a cash system, and G. W.
Stockton of Carlyle, Alta., defended the

credit policy.

Mr. Clarke in speaking for the cash

system contended that the present sy-

stem of world finances is such that all

good government is advocating the cur-

tailment of further borrowings, and a

return to more conservjative methods
of carrying on. "What is good business

for our country is good business for

each individual in the country," he re-

marked.

Only 7 I'tT Cent Decrease

Mr. Clarke changed from a credit

busines* to a cash basis last year in

his own business, and his records show
rx decrease in the amount of turnover

of only 7 per cent. "When it is recall-

ed that the decrease in commodity
prices now averages 40 per cent, it

will be seen," the speaker continued,

"that we have really made a gain in

business on a cash biasis acts and en-

courages his trade to act in a sounder
manner. Each purchaser realizes that

•when he buys, he is actually handing
^noney over the counter, land each mer-
chant realizes that when he orders

^oods he is handing out the equivalent

for them in actual currency. A short

lime ago, I had an actual inventory tak-

en of each item of stock th,at could be
dispensed with, without either impair-

ing my assortment or giving my trade

a restricted choice.

$1.>.00() III Siiriilus Stock

All this stock was then shifted to a
special department and a concentrated
•affort made to dispose of it. This I

found to be a most healthy move, as it

released from bondage a really size-

able amount of capital I did not put
this back into surplus stock, but I con-
tinue to maintain as high a turnover,
without this qapital investment. To
those who still mantain a credit busi-

ness I urge a "coinpon system" whereby
each account is covered with negotiable
j)aper. The government will not per-
mit the banks to operate in such a slip

shod and dangerous m,anner as most
stores are operated".
An extract from the Financial Post,

wherein H. T. Hunter outlines the busi-
mess trend of the present time was here
Jead as follows:—

"The day is past when ,a merchant
will gain more by holding goods than
he will by selling them."

Ca.sh Store Ghes Better Values

The trend of agriculture in Sraskaiche-
wan, according to Mr. Clarke is away
from a straight gamble on wheat, and
towards mi.xed farming, dairying, stock
raising ,and other lines that give the
farmer a steady income. The merchant
is advised to fall in line and get steady
cash from these farmers. The cash
store gives better values. With all
stores on a cash business, said the
speaker, every one will have to work
for a living instead of workiiig the gro-
cer for a living. The credit merchant
cannot buy as well as the merchant with
ready cash,, and consequently must
either charge more for his goods, or be
content with less profit. The cash
store gives the public close prices. The
credit basis in any town is an invitation
to the large eastern chain store corp-
orations to step in with their branch.
This is being done in the east and this
movement will work west, if a cash
b,asis is not adopted to guard against
it. Increased bu.-iness aiwiiys followj;
reduced prices,, and the increased busi-
ness more than overtakes the losses,"
Mr. Clarke asserted. He instanced many
cases of motor car companies and
others who reduced their iprices, and
even in these times are forced to aug-
ment their staffs considerably to care
for the increased business that flowed
to them.

Ca.sh The Ideal to be Striycn For

Jlr. Phillips followed with the claim
that cash business was tho ideal to be
striven for, and each new business op-
erating on a cash basis contributed to
the education of the public toward this
end. At present, the speaker asserted,
the farmer and the town credit cus-
tomer hold the whip hand. Qash busi-
ne.ss gives the merchant the control of
his own money. A survey of the meet-
ing at this point revealed the fact that
the average on the books of the mer-
chants present was around $20,000. The
convention of 250 delegates represent-
ed therefore, .$5,000,000 of the merchant's
money over which the nierch;ants had
absolutely no immediate control; which
was not covered by any negotiable in-
strument; the amount of which indebt-
edness was not acknowledged in the
eyes of the law without court proceed-
ings

How Much Haye You Written Off

Mr. Phillips further stated, "If you
ask a merchant who has been in busi-

ness up to seven years how much he
has to write off, he will tell you he has
not written off anything yet. He is kidd-
himself. Ask the dealer who has been
in business twelve years. He will say
he wrote off $800 last yetiv. That was
not contracted in the last five years.
Most of that eight hundred was what
he thought was gilt edge five years be-
fore. And so it goes. At the fifteenth
milestone he is probably writing off

$1,200 for the preceding year, and it

increases as he learns from year to

year that there is no hope of collecting
much that he thought was good. He
has been showing these book debts as
assets to his tjanker, and has likely

been paying income ta.\ on them for the
last year or so.

The wholesalers will soon get to the
point asserted Mr. Phillips, of dictatin<<
how the merchants shall conduct their
business, if the merchants do not soe
the light for themselves in the mean-
time. When the time comes that you
wish to sell out, how much can you
realize on all these sterling book debts.
My experience in handling estates, help-
ing fellow merchants, and observing my
neighbors, all point to the figure of 25
per cent. As soon as you sever your
connection with your trade, your
chances of collecting are 1 in 4.

The Merchant Waits

With all the exemptions that thefarmer enjoys, the dealer has a slim
chance protecting his accounts unless
he has notes: The grocers and dealers
generally ,are financing many a farmer
while he experiments. Many a farmer
buys another quarter section, or at leastmakes the first payment on it with yourmoney. And you have to wait. If he has
eight he,ad of cattle, and you decide tomake a .seizure for your account, plast-
er the whole eight, or you will find he
will sell the four that are his. and keep
the four that you siezed, by exemption

Follow Their Procedure

Oil companies and implement manu-
facturers are ch,anging their policy andprocedure is a good thing for the mer-chant to follow. It is not basically sound
business to do what a banker cannot

bank Th"".
'\^'^' '" ""^'^^^ '' the

tiank. The merchant should have theuse and absolute control of his capital.
t shou d be either in the bank or onthe shelf. When it is any other placethe merchant never knows when or ToWhat extent he can count upon it at all.We five merchants in Kindersley h,ad alittle get-together meeting one day to
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A Cash Basis Versus A
Credit Policy Is Discussed

(Contimied from Page 23)

•discuss various customers, the name of
one man wa* mentioned. He owed me
$400. Slips were dropped in a hat by
each merchant of the indebtedncsss of
that consumer to him . The total was
$2500. Further investigation revealed to

the interesting fact that the total in-

debtedness of that farmer, to every one,
for lani, implements and store bills,

was $35.0GO. "Yet," said the speaker,
"the merchants were bJissfully handing
out their capitpl over the counter to

this customer. And we were doin.^ it

every day, and yovi credit merchants
are doing it yet. AikJ your customer
ices not worry at the amount he owes
you. He does i'.jc pay you smilingly.

But e.'pecls you to be profuse in your
gratitude for getting your own money.
—when you get it—and expects you to

hand out a tea pot, or jacknife for the

privilege of paying interest on the

money that it has cost you to carry him.

In closing the case for caah, Mr.
Clarke invited the next convention to

come to the Manitou Ljake Resort at

Watrous. "If you do a cash business

you will have the funds to enable you
to take i\ litlla holiday. If y®ii retain

the credit system, you wi-ll require a

little bracer to give you strangth for the

strenuous work of attempting to make
your collections," was the debater's

Piarting shot.

The Case For Credit

Speaking in defence of the credit busi-

ness, Mr. Stockton of Carlyle instanced

his own attempt to conduct a cash

business. After two years he found he

had reduced his turnover by h,alf, did

not have one customer that he could

konestly call his own, and had lost three

thousatd dollars in cash. His effort had

been pretentious enough. He called his

best credit customers into his confid-

ence three months before he made the

change. He made an arr^ngesient with

his railway payroll eustomers whereby

he would carry the current months ac-

count until convenient to pay and

would ask them to pay cash with the

current cheque and then carry on, a

cash basis. Still, as Mr. Stockton gtjat-

ei, "In a community auch as ours there

is not one customer who does not at

one point or other in the year reqwiro

credit. I found that customers whose

business was worth $600 la year may do

$575 for cash and at some time need

$2S credit. Because your principle will

not permit you to do that $25 credit ac-

commodation, you lose the rest.

CH!*4oiners Drop Off

On the opening day a big celebration

was held, and a band employed. The

biggest crowd that Carlyle ^ver had be-

fore or after came into town and with

appropi,ate ceremony. King Credit was
buried, and King Kash was crowned.
("I believe v^e must have buried King
CredR with his face ufp, because he dug
out" interjected the speaker.)
For a while everything hummed a-

long. Gradually, however, they dropped
off, one by one. If taxed for a re,ason,

they said that they had to have a little

accommodation one month, or that they
did not like to have the hired men
carrying their cash to town to make
their purchjases, etc. But soon not one
actual account regularly came to the
store.

Price Means Little

"I maintain as la cardinal truth in

merchandising," said Mr. Stockton,
"thiat price means little in the ultimate
analysis. Service means everything. The
impression gains favor among your cus-
tomers that you sell cheap, but (they
whisper) he sells cheap goods. Price
does not combat mail order competition.
You are attempting to fight their game,
find they have the best of that. Service
is the rrinedy. Where the nierchancs
are aggressive, courteous and give ser-

vice, the mail order house cannot g.iin a
foothold. Credit customers, with few ex-

ceptions are loyal. Cash customers are

indqicndent, fickle and cranky.

Gasli Cnstomers Impatient

To do a cash business you must c,arry

a larger stock, and greater variety. The
cash customer is impatient of any other

brand than the one she fancies, and
will not laccept an equal brand that you
have in stock. The credit customer is

not so cranky. Credit bAisiness main-
tains the personal contact that makes
steady customers. In the old days of

credit we had a dozen customers who
did not know what the inside of the

other merchant's stores W|as like. In

the days when we were attemjpting the

cash business we did not have one cus-

tomer who did not give a share of his

business to the other stores. Now we
have reverted to what is commonly call-

ed a credit business. A recent analysis

of our business disoiosed the following:

60 per cent is cash over the eounter,

25 per cent is short term credit, 10 to

30 d|ay?, 15 per cent is credit business.

One of our credit customers pays in

full and without fail.

Breaking Faitlj With Custom-ers

There are eircumstances when I

would recommend a strictly cash busi-

ness. Those are the times when a doctor

would recommend strychnine when a

radical ckange is necessitated by a

kick into a heart that is about to give-uj

serious condition. It will put la little

and probably tide over and ipermit of

recovery."

In opening his remarks Mr. Stoskton

attempted to give a definition of cash

business. It means currency over the

counter ;at the time of purchase. Some
merchants imagine that a thirty day

charge system is cash. Others that the
clo.-^iHg of accounts by note:^ i cash.
:\Ir. Stofekton disagees with the:,2 mer-
chaHtri' definition, and stressed the
point that some merchants advertised a
change to cash, and merely used it as
an excuse to drop undesireable risks,
which he referred to "as breaking faitlt

with the cash customers ."

Changes In

Freight Ratings

May Be Effective

The Manitoba Board of the Retail Mer-
chants' Association of Canada, Inc., is

calRng attention of members to the pro-
pr. cd Canadian Freight ("lassitication

Xo, 17, which will eventually be made
effective. There have been several pro-

po-ed changes from the old Classifica-

tion, No. 16, now in effect. A number of

the-c changes will bring higher ratings

on different commodities it they are al-

lowed to stand as proposed. A Committee
ha ; !;een appointed by the Association to

nir.Vc recommcndaticns to be presented
on t);ha!f ot the Manitoba Beard of The
Retail Merchants' Association at a meet-
ing oi the Classi-fication Committee and
the Board of Railway Commissicners of

Cans da which will be held in Winnipeg
in the near future.

The Retail Zilerchants' Association i»

(T.-operating with the Winnipeg Board of

Trade in tfatfie matters, as they believe

thtir interests are common. Tlie Commit-
tee acting for the Manitoba Board con-
sists of S. Kautman, Manager of Traffic

Division of the Hudson's Bay Co., Chair-
man, H. H. Shields. Freight Auditor with
The Retail Merchants' Association at

Winnipeg, and J. H. Curie, Secretary.

RGccmmendaticns or suggestions from
?iiy of the members will be given fuH
consideration by th committee.

( AXADIAN W. I. TRADE
AGREE.IIENT IS RATIFIED

Ottawa. Ont., July 13.—The Department

of Trade and Commerce announces the-

receipt of a cablegram from the Govern-

or of Barbados, stating that the Canada-
West Indies trade agreement had been

ratiiied and that the new tariff became
effective as from July 1. Imports from
Canada into Barbados are now given

preference of at least 50 per cent, over

imports fj-om any foreigm country.

It is also announced that a bill has

been introduced in the Legislature of

Antigua, the purpose of which is to give

effe-t to the povisions of the Cai|aila-

West Indies agreement so far as thejj^

affect that coiony.
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Get More Lines and Get Better Ones"
This merchant is advised to do a Hltle more selling, rather
than just hand out goods for which there alreacW is a demand—the solution of his problem.

(By Henry Johnson, Jr.)

r\ear Sir;— We enelose statement of

our affairs for your criticism. It
shows a net gain of $840 for the year
ending May 1st. This is a country busi-
ness, is a small community of about 250
population. There are three other small
stores so competition is very keen. Dur-
ing the year we saved $240 discounting
invoices. As our average stock is about
$4500 and our turnover $2620 (?j we
figure that we turn our stock abo«t
five times. Are we right? stock consists
of flour, groceries, dry goodss, boot* and
and shoes, etc. Inventory taken at re-
placement cost, not invoice cost. For
fnstance, fifty barrels flour at fifty cents
less than cost, ten boxes soap j\x $2.00
(per box less than cost, on account of
.deciine in prices; same on other lines,

particularly shoes and dry goods. Rea-
son for smaller stock this year, we were
low on flour. Last year at stoek taking
time we had just received a carload.
Fixtures which we value at only $220
cover a safe, typewriter, scales, show
cases, oil tanks, etc. Worth fully fifty

dollars more. In our bills received we
have not included any doubtful accounts.
While there is an increase of about $250
over last year this is not out of jjroport-
ion *o the increase Ih sales. Postage
stamps item of expense may seem high.
We sometimes maM circulars outside of
the place. Have a mailing list of heads
of families within a radius of about
fifteen miles. We are not using this list

perhag)s as often as we should . Salary
to partner of $1200: As we also get
$350 per year for keeping the postoflBce,

we consider this a fain salary—enoMgh
to live on. I put in all my time in the
business, however, and work hard. My
father (the other partner) puts in little

time. He does a little farming. Have
our own team which we use on small
fkrm. Our stand is near railway station
so our trucking is a small matter. Our
store is small and requires a lot of im-
provement ^v^^ich we cannot afford yet.
My father started here nineteen years
ago with three hundred dollars, with
which he bought the -building, then fif-

teen by twenty feet^we added to it

since—and a small stock of groceries
I read Camadian Grocer and find it very
helpful.

Yours very truly

STATEMENT
Assets, May 1st, 1920 M,ay 1st, 1921
Store $ 300.00 $ 300.00
Fixtures i 225.00 220.00
Warehouse 75.00 75.00
Mdge Inv*itry 6695.00 3890.00

Bills Rec.

Cash
2375.00

665.00

9735.00

LIABILITIFJS

Bills Pay. 3112.00

Net Worth 6623.00
Deduct WorLk 1920

Shows Increase 848.00

EXFE.NSE ACCOUNT
Postage Stamps % 74.15
Interset 31.30
Newspaper Advtsg. * 44.80
Salaries to Partners 1200.00
Insurance 58.96
Coal and Ught 41.00
Taxes aiW Subscriptions 19.00
Bags, Paper, Twine 41.00
Bad Dc^ts 52.00
Collecting accts. 8.63
Stationery etc. 77.30
Trucking 15.00
Other Expenses 42.00

1705.00

Ifcord Sfom.s rraotically ill lll^U

It is very difficult to offer construct-
ive criticism on a business of such a
character because there appears to be
a little space in which to construe t.

Here is a town of one quarter thousand
population. With four stores in it I

can imagine that "competition is very
keen." It is unlikely tl^at anyone can
get away with anything much except
the giving of solid value where so many
are grasping for the dollars. I should
say the pennies, perhaps. The chief re-
quirements should seem to be met, per-
haps when the manager keerps accounts
which make possible the rendering of
such a statement as he has sent to me,
for this shows that he knows where he
iB goin'g. V
And yet there is more to it than thrt.

There \s the fact that this man writes
to me, asking for suggestions and he
does that after he has diligently read
this paper ztnd another for a long time
Hence, he is a thinker, and as such has
possibilities which I do nrot waHt to
overlook. So let us analyze a bit-.

The total earnings, net, for the y§ar,
are $848—for theugh he says he saved
$304 in discounts, that item appears to
be absorbed in the 848, for ho other
earnings appear in any surplus. He
says hrs "tmrnover" is $2,620. But that
cannot be right. Maybe he meant to
say $26,000; yet I find $2,620 is the sum
of accounts outstanding, so I think he

2620.00 has simply slipped on this. He states
1591.00 that his expenses of $1705 equal '-just

about 61^ per cent on sales," so I cap-
8696.00 italize that and «nd sales run to just

short of 29,000. On that basis, his net

1225.00 P'lrnhigs is a trifle under tlM-ee per cent.

_^ That added to the expense ratio, makes
7471.00 '^'^ ^°*^' gross nine and one half per

6623.00
cent^—and that seems ricViculously low.

Turnover Ahout 5 1-3

T de not want to be unmindful of the
fact that some shrinkage was taken in
the inventory. He shows two items
whereon thirty dollars was taken, and
he mentions other lines which run into
greater values. So here we may find
another $200 or possibly $300. But even
that would only yield a not of between
three and four per cent net.

Margrins Too" :Tarrow—H«t\ Oef More

Such net earnings are not bad for th
grocery line alone, but for a misceli
aneeus stock, they certainly are nc
good enough. Means should be found i

»<Kh surroundings whereby, with sue.
Kght expenses, not less th^in ten per
cent n«t should be shown—Hnd I feel
it can be done.
Turn to this paper of last week and'

maybe you will find the suggestion. I
ask you to study the deparfmeat store
man, and emulate him in !*e!liiig goods.
But to sell goods, you must think and
plan; and you cannot do that if you are
alone handling nearly $:J0,0«0 worth of
goods a year. If I have not missed any-
thing, you are practically the omly man
im the store, for I find no ofcher wages
or salary charged ip. Prebably your
fatker is too old to do much. If that be
so, he should be retire* on a pemsion—
not sT)eaking flippantly, now, understand
and you should hire some assistants
It should be ea.sy for you to get a gir
for full time and another to eome in o:^
Sattfcrdays, for little money. Then yon
•an do more head work.

I think I know what you are doing
now. You are carrying lines for which
"there is a demand." That means that
your customers run to your store, and
they run it in "keen competition" with
your neighbors' stores. Thus ^1 of you
are scratchiag gravel and making &
bare living.

I believe thiat if you give youBself a
little chance, you can get ki some lines,
not carried by your neighbors. Get a
few numbers of things "just a little
better" than theirs. Go slow, but go
steadily in that direction. You are in

(€oHtinue<l on Page 27)
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THE EXCHANGE SITUATION

ITHERE has been much criticism by merchants, of
J- the exchange situationexisting between Canada
and the United States and on many occasions this

has been raised as a reason why trade in U. S.

goods in Canada should be curtailed. It has even
i'been hinted by some merchants who become parti-

cularly exasperated, that the United States is mak-
ing a profit because of the discount which is made
on Canadian funds in that country. Similarly, Can-

adian trade with Europe is falling off, due to the

depreciation of European funds in Canada, but no

one suggests that this is an advantage to Canada.

'These critics do not realize that the currency of one

country has no legal status in another country and

that a Canadian dollar is not a legal dollar in the

United States, but merely a promise to pay a dollar

in Canada.

Similarly a U- S. dollar in Canada is only a pro-

mise to pay, which must be collected in the United

States. It is at a premium in Canada because our

^currency is depreciated to the extent of our inabil-

ity to redeem our promises to pay in specie. This

is no fault of the United States, and they are doing

their best to correct it by the purchase of Canadian

vsecurities. Of the total Canadian bond sales last

,^ear more than two-thirds were sold in the United

^•States

.

The premium on New York funds with Canada is

^a destinct detriment to U. S- trade with Canada,

and the fact that a number of hotels and shops in

that country are advertising their willingness to

take Canadian money at par, is sufficient evidence

of their desire to retain it. even fore-going a con-

siderable part of their profit to do so. Much of

the criticism is due to the trade which exists for

certain classes of U. S. goods in Canada. True this

lielps to swell the balance of trade against us. but

this is another matter, due entirely to the belief

of the public and some distributors that they are

getting better value in quality and style, for their

money. Those who prefer to buy U. S. goods in

Canada must be willing to buy at the retail prices

in Canada which must allow for the duty as well

as the premium on U- S. funds. As long as this

willingness lasts, trade will continue along much
the same lines.

STRIKE ACCOUNTS FOR DELAY

THE continuance of the strike that has been in

effect among the printing trades in Toronto since

the beginning of June is still responsible for the

fact that Canadian Grocer, is reaching you some-

what behind time- The men struck for a forty-four

hour week instead of forty-eight, and higher wages
as well. The management asks your further in-

dulgence in this situation. While a few days late

each week, we are endeavoring to give subscribers

the same service in the way of market reports and
reading matter as in the past. Our editors are all

at work and endeavoring to give the latest news
of the trade, as well as practical ideas of merchand-

ising.

We trust, that understanding the circumstances

of delay, you will bear with us yet a while, and pro-

mise that in the near future your copy will again

reach you on time.

EDITORIALS IN BRIEF

A grocer offered a line of very low-priced high-
.grade goods and put up this saying: "If the price
was double, the quality could not be improved."
That inspires confidence and makes buyers feel that
they are getting "more than their money's worth."

Because your',s is a big store, don't think you are
a greater man than the chap running the small
store

. He may net more money profit annually
than you do.

Do you ever take a look at the outside and the in-

side of your store with eyes of a customer? There
are many things you see every day and do not
notice at all.

If you try only half as hard as you might to make
good on your job, you cannot expect to achieve
more than half a success.

Perhaps the reason you have made good only in

a small way is because you have never had "any
real opposition to overcome, nothing to make you
put in your best licks.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

^Hllli

Ontario

John Thomas Ostrom, of Banner and

Ostrom, grocery merchants in .North Bay,

passed a\vay at his home in North Bay

the other day, following a very brief

Illness. The late Mr. Ostrom had spent

practically all his life in North Bay. He
was born in Clareton, Que., but went to

North Bay with his parents when very

young. Twelve years ago he went into

business with Mr. Banner. He was in his

thirty-fifth year.

Herbert Pritchett, formerly manager

of the Georgetown and Glen Williams Co-

operaiive Society. Limited, appeared be-

fore Magistrate Shields at Oakville, Ont,

the other day and was remanded until

July 14th. He wa« summoned lor In-

formation and explanation of certain

transactions on which charges had been

laid.

J. Roberts has opened in the grocery

business at 1641 St. Clair Ave., Toronto.

Sainsbury Bros., Toronto, have moved
their offices from the Board of Trade

Building to 3.5 Front St. East.

Dan Carter, Richmond Street, London,

Ont., has sold to Garfield McCormick.
John Hamilton, Toronto, has sold to

•T. N. Farr.

Quebec

E. A. Whyte. manager of the Snap Co.

Ltd. of Montreal is out of the city, spend-

ing a two weeks' holiday on a motor trip.

A. C. Cavanagh, store manager of

Goodwin's grocery department wa^ ab-

sent from the store during the first two
weeks in July while he is on his holidays.

McVitie & Price, biscuit manufacturers

of England, have opened an agency in

Montreal in charge of William Henry,

with offices in the New Birks buildng.

Mr. Henry also carries the agency for

other English firms in this province.

Mr. Roberts, representing John T. Mc-
Bride & Co., merchandise brokers, Mon-
treal, is in England on a business trip.

E. W. Wallace, a'^sistint sales man-
ager of Aciulia -jajar Refineries, Ltd.,

Montreal, is away from his office for a
few weeks' vacation.

West .'III

C. W. Law, of tlie Swift Canadian Co.,

Winnipeg, has been transferred to Re-
gina as Manager of that Branch.
John E. Hunter, of the California As-

sociated Raisin Co., was a visitor to

Winnipeg last week, and renewed ac-
quaintance with his firms' western re-

presentative. The Donald H. Bain Co.

W. B. Carter, Crystal City, Man., has
opened a new grocery store, also carry-
ing ice cream.

ilirAlVV FAKIK Sr(( EEDS
I\ GETTING AWAY

WITH SlXTY-EKiHT DOLLARS

Kitchener, July.

—

A. cheque artist suc-

ceeded in getting away from here the

other day with $G8 in money and goods

secured from two King street merchants,

after being refused accomodation in the

way of getting cash for cheques from a

number of other merchants along the

street.

'The stranger used the cheque forms of

the Union Bank. At the bottom there was
a rubber stamping with the words. Pro-

vincial Government Highways per T. B.

Black, and besides this the wods, written

in ink. Superintendent R. H. Soger. The
cheques were payable to "Gorge Alder-

son" which was "the name" of the bear-

er who wrote this name across the back
in the usual manner. This signature,

whfle not exactly like the signature

"Supt. R. H. Soger," seemed fictitious

and had some traces of resemblance to

it. Each cheque was for $34. The scheme
apparently was to have it appear that

these were wage cheques issued by the

provincial department of highways which
is constructing roads in this district.

(TT I\ I. S. APPLE CROP IS

.MARKED, SAYS REPORT

Reduction in the apple crop is marked,
according to the T'. S. report of June 1st.

This production is estimated at 107,698,

000 bushels and the condition of 41.8 per

cent. The production last year was 240,-

422,000 bushels of the ten-year average
condition on June ], 69.2 per cent. Maine
has a 98 per cent, normal crop. New York
48, Pensylvania 24, Ohio 3.3, Indiana 2.5

and of the Far Western States Washing-
ton has 93 per cent., Oregon 90, Idaho 85

and California 58.

Of the normally heavy apple producing
states east of the Mississippi River Vir-
ginia has a condition of 7 per cent.. West
Virginia 9, Maryland 16, Tennessee 17,

Kentucky 18 and other states report the

crop killed almost entirely by freezes.

"GET MORE LINES AiVl) GET BETTER
ONES."

(Continued from Page 25)

good shape to begin that right now be-

cause you have more cash on hand, and
less stock, than a year ago. So you are

free to start now on the new basis.

Suppose you try three or four numbers
of better neckties than you have had.
But only two or three of each—go slow!

clean out one of your windows and de-

corate it with a sutable background

—

lis

the tie salesman can give you some
ideas. Then in that window—in the
center—dartp ONE TIE. Put it there,

alone, in ,a clean window, without a
price. Do not display it inside at all.

Then tackle the first likely looking
young man who comes in. Say to him:
"Say, Henry, I have something pretty
nice I want to show j'ou." Take him
over and select one tie from the lot

—

keeping stock under the counter—and
fold it attractively for display as you
bring it out. Let him admire it. If he
asks "How much" as he probably will,

dodge the question. Keep pointing out
its beauties and cut, and style, showing
him how it looks from every angle,

until he just must have it! Then tell

him as a sort of after thought the price

and make as if it were too fine for him,
and as if you are going to put it away.

Try The Angler's Art

Do not attempt to thrust it on him

—

"pretty fine, but too expensive for you,

probably, Henry"—and never mind if he
does not bite. Go about your business

and wait for another nibble. Be very
choice about those few ties. Get them
thinking nothing about price at all, but
about your fine ties

—"something diff-

erent from anybody else has." Go to

plenty of trouble and never permit
yourself to think whether all the work
is going to pay. For now you are not
merely selling those ties — you are

elevating your business to a more pro-

fitable level, and it cannot be done in a
day!

In similar ways, pick out fine looking

shoes, and put one pair in the window.
Keep things clean CLEAN and snappy
looking. Alw,ays have something to

show every customer who comes In.

Just as soon as the usual order is dis-

posed of, say: "now I want to show you
something new—and pretty nice!" If

you keep smiling and keep this up for a

few months—MONTHS, I said, note-
results will begin to come. People will

look to you for something out of the

ordinary. Then you will get out of the

class of price-competition, you will be
on a basis of taste, selection, orgininal-

ity, style. It matters not how small

the community. These things can be
done in some measure everywhere. You
can never know the measure until you
get into this work, nor need you think

the limits are set, for they are not. Try
this plan of SPELLING, and I believe

your next statement will show bigger

profits.
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Head of Large Grocery House

Celebrates 50 Years in Winnipeg

Alexander MacDonald, wholesale grocer in

Winnipeg buikls up a big business from a
small beginning—annual lurnover is now
around twenty millions.

liriXNIPEG. July.— Alexander Mac-
'^' Donakl, wholesale grocer of thif?

city, the other day, celebrated the fif-

tieth annirers.ary of his arrival in Win-
nipeg. Mr MacDonald's first engagement
in Fort Garry as Winnipeg was then

called, was in a general store conduct-

ed by Palmer Clark, where he rem,ain-

ed for a period of three years, leaving

to enter the employment of Higgins &
Young, pioneer merchants. It was when
this last mentioned firm went out of

business that he ventured into trading

on his own account. His first WArehouse
was located on Market Street east. Im-
porting articles and other fruits '.and

products from eastern points for local

consumption, his dealings extended by
le,aps and bounds. Ultimately he devised

and organized a wholesale business, al-

though his available capital was but

little more than $30,000.

Without Travellers

Mr. M.acDonald's ideals were ambit-

ious a» they were novel. The fact was
that he had calculated on the possibility

new to the west, or perha<ps to ajiy

other country at that time, of transact-

ing a wholesale grocery business with-

out the aid of travellers or solicitors of

any kind.

"The plan ultimately worked well,"

Mr. MacDonald commented recently.

"The principles on which we worked
were the right ones. 'Cash or 30 days

—

one price only, and that the lowest that

the goods could be sold for on these

terms.' Notwithstanding the fact that

for the first five years there was no pro-

fit, no interest on capital invested and
th,at the salaries paid ranged from $45

to $75 i.per month, although we worked
from 7 a.m. to 11p.m.—our rent being

$25 per month—we felt confident that

the system on which we were working
would proTe a success eventually. And
our confidence was well rewarded. Our
expansion was rapid because the prin-

ciple we had adopted was the right one.

At the end of 21 years we had Avorked

vfp a business of over $9,000,000 and we
hiad a paid up capital of $1,600,000,

which we sold at a premium of 50 per

cent., or equal to $2,400,000.

The Business To-day

"Our present business was started a-

bc|ut eight years ago by my old m^anager

to whom I gave financial aseistance.

The business has prospered in equal

fiToportions, and such an extent I be-

lieve, that to-day it is the largest of

its kind in the Dominion. We have 12

wholesale wai-ehouses and three fact-

ories; our turnover to-day is about

$20,000,000 per annum, and it is still

growing by leaps and bounds.

His Other Activities

Mr. M;acDonald in addition to being

head of the greatest wholesale grocery

organization in Canada, occupies other

important offices. He has been presid-

ent of the Great Western Life Assur-

ance company since th^t corporation

was established in 1894: he is also dir-

ector of the Northern Mortgage company
and he was associated in the establish-

ment of the Canadian Fire Insurance

company. In 1910 he was elected (presi-

dent of the Canada Free Leaguf. His

public offices have included those of

alderman; he was chairman of the fin-

ance committee 1887-88 and was elected

to the mayoralty in 1892.

Although 76 years olil, Mr. MacDonald

is still young and hearty in spirit, and

the active head of his business.

Will Look After *

The Marketing

Of B. C. Fruits

Vernon, B.C., July.—The British Col-

umbia Traffic and Credit association has

recently been organized to look after the

marketing of B.C. fruits and vegetables.

Represented in the association are the

British Columbia Berry Growers' associ-

ation, Hatzic, the B.C. Growers' Ltd.,

Kolowna, the Co-operative Farmers' of

B.G. Ltd., Vernon; the Co-operative

Fruitgrowers' Association of Wynndel,
Creston Fruit Growers' Union Limited,

Creston, Duggan and Davies Ltd., Kel-

owna, Keremees Packing Co., Ltd., Kere-

mees. The Kootenay Fruit Growers' Uu-
ioTi, Limited, Nelson, McDonald & Co.,

ArmstroHg, Wm. McNair, Armstrong,

Mutual Fruit Co., Ltd., Vernen, Oecident-

al Fruit Co., Ltrt., Kelowna, Okanagan
United Growers, Lmited, Vernon, Salm-
on Arm Farmers' Exchange, Salmon Arm,
B.C., the Vernon Growers' Limited,

Vernon, The Wallaehin Apple Growers'
Association, Wallaehin, and Willow Point

Emit Growers' Association, Willow Point.

The president of the association is E.

Doberer, the vice-president B. C. Skin-
ner, and the secretary-manager is R. M.

Winslow. The headquarters are in VerM-
on, B.C. The arrangements aud detaite

of the marketing problems of all these

concerns are being directed by thin As-
sociation. The first steps towa.ds the
lormatifflu of this association were taken
at the annual conventions last winter of

the B. C. Growers' association and the

Western Canada Fruit Jobbers' Associ-
atieu.

Elliott's Grocery

In Vancouver

Has Been Sold
After 11 years in business, W. Elliott,

at 3283 Main Street, Vancouver, has sold

the business known as "Elliott's Grocery"
to G. W. Bell of Revelstoke, B.C. This
business has been commented upon in

Canadian Grocer, and recently a picture

of the store was shown. Mr. Bell has
purchased a bright, clean and attractfve

store. He has been in the grocery busi-
ness in Revelstoke for 23 years. Old tim-
ers there will remember him first with
Bourne Brothers, later in partnership,

with Mr. Hobson, and for the last eleven

years as G. W. Bell Ltd. Mr. Elliott is

going to holiday for a while.

Cuba Now Lifts

The Embargo On
Southern Rices

A despatch from New Orleans states

that Cuba ha,s lifted the embargo on rice,

and that the large stocks of rice may now
find a legitimate outlet in Cuba. About
a year ago, the Cuban Government pro-
hibited further importations of rice in

order to protect Cuban rice merchants,
who were faced with great losses from
over supply and falling prices. Now that
stocks in Cuba are cleared up and the
embargo lifted, a brisk trade is likely

to develop.

On top of this report comes the em-
bargo placed by the British Government
on shipments of rice from Burma. This
is the result of the limited supply of

rangoon rice in India and it is feared
that the native population would suffer
privation if further rice exports were al-

Ipwed.

The closing of rangoon rice from this-

country and the opening up of another
market for Southern rice has already
had the effect of greatly stimulating the-

market in the South, with buyers assur
ing themselves of stocks in anticipation

of advance's.

TEXAS PEAC« CROP GOOD

The Texas pejich crop is generally-

good, according to the United States

Bureau of Markets. About 1,200 cars will

be shipped from Jacksonville and Sul

phur Springs districts.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres

^fH

QUEBEC MARKETS
ATONTREAL, July 13.— The grocery market is fairly quiet this
' -^week, principally on account of the summer season and the
very warm weather. Buying is limited to supplies for immediate
requirements and speculation is not entering into market condit-
ions. The trade however is steady and good business is passing.
The American sugar refineries have slightly advanced their prices,
which goes to stabilize this market. Canned tomatoes, peas and
corn are in big demand with an advance of five cents per dozen

.

There is a feeling that the new .supplies will not be large and the
drain on local stocks is being felt- In the tea market the only change
is a slightly easier feeling in Japan teas which are expected to go a
little lower. Coffee remains firm in yrrice. The improved condition of
the rice market continues but no change in wholesale prices arc
made. The cereal market is quiet and package goods are unchang-
ed- The most striking features of the market is the big advance in

the price of lemons. Oranges, imported peaches and plums are
lower. Montreal melons are on the market but prices are un-
steady. New potatoes are higher with doubtful prospects for the
crop. Cucumbers and cabbage from local gardens are lower.

Dried Fruits Steady

C'Orn and Peas Higher

M(mtreal.

CAXXED GOODS.—Canned tomatoes
iw further strength with another ad-

c-e of .') f :nts per do-'on, 2Vj'r are now
>ted at .fl.'i'O per dozen with a short-

. on the market. Canned corn and
s also advanced 5 cents per dozen

h the expectancy of a shortas^e in

.V of the adverse weather conditions

the crop of new peas. There is a big

iiaiid for these three canned lines,

ined fruit is steady in price with no
lUgHS of note.

CANNED VEGETABLES
Asparagus (Amer.) mam-
moth green tips

AflparaguH, Imported (2i^s) ....

Beans, golden wax 2 10

Do., Refugee 2 10

Corn, 2s 1 50

Carrots <sliced), 2s 1 45

Corn (on cob), gallons .... 7 00
' Spinach, 3s 2 85

Squash, 2%-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do., California. 2s 3 15

Do. (wine gals.) 8 00

Sauerkraut, 2V^ lb. tins

[ Tomatoes, Is

Do., 2s
' Do., 2V2S 1 65
! Do., gallons 5 70

,
Pumpkins. 2i^s (doz.) 1 50

Do., gallons (doz.)
' Peas, Standard 1 80

Do., early June
Do., extra fine, 2s
'->., Sweet Wrinkle
Do . 2-lb. tins

Pens. ^'<~^- Pack

—

' Standard. 2-lb

Choice, 2-lb

Early June, choice
Do., standard
Fine French, 2-lb

4 40

6 00

2 15

2 15

1 60

1 75

1 50
29 "0

1 50

1 80

1 80
.-)0

10 oa
1 m
1 65

1 40

1 70

5 75

1 55

4 00

1 90

2 00

3 00
1 57 1^

2 75

1 821/2

1 87%
2 05
2 00
2 80

CANNED FRUITS
Apricots, 2\^ lb. tins

Apples, 21/28, doz 1 40

Do., 3s, doz 1 60

Do., gallons, doz 4 76

Currants, black, 2s, doz. . . 4 00

Do., gals., doz
Split Peas, per bag
Cherries, red, pitted, heavy

syrup, doz., 1-lb. . .

-

Do., 2V2 lb

Do., 2-lb

Do., white, pitted ',' 50

Gooseberries, 2s, heavy syra^
doz

Peaches, heavy syrup

—

2-lb

2y2-lb 5 00
1-lb

Pears, Is

Do., 2-lb

Greengage Plums, hy. syrup 2 63

Lombard Plums, heavy
syrup, 2-lb

Do., light syrup
Pineapples (grated and slic-

ed), 2'/2 lb

Do., 2-lb

Do., 1-lb

Red Raspberries 4 25

Strawberries 4 00
Now Pack Strawberries

—

Standard No. 2, per doz
Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapple (sliced) ....

New Blueberries, 2 lbs

Do., 1 gal

4 75

1 65

1 70

5 00

4 05

16 00

5 00

Q. 10

5 00

4 00

4 l:^

2 75

3 90

5 25

2 90

3 20

4 10

2 75

2 25

2 00

4 20

3 20

2 00
4 35

4 10

4 GO

4 70

5 50
2 80

5 75

4 80

2 25

12 00

Coffee Market Firm

Montreal.

COFFEE.—The coffee market remains
steady and firm with a good demand and
shows more stable conditions than a
number of other line.? in the grocery
trade. ^

.MrtHtreal.

DRIED FRUITS.—There is no change
;n the dried fruit market. Business is

reported good as far as movement in

wholesale circles is concernsd. Raistns

are the strongest feature of the market
and ire short in supply. Other lines are

steady with prospects of a firm and
-^!t;uly ii-.arket ahead.

Apricots, fancy 3-3

Do., choice 27

Do., slabs 22

Apples (evaporated) 12% 15

Peiiehes (fancy) 23

Do., ehoice, lb 25

Pears (choice) 22

Do., fancy 27 28

Peels-
Choice 26

Ex. fancy 30

Lemon, new pac4c 46 47

New Pack

—

Orange 48 49

CitroH 76

Choice, bulk, 25-lb. boxes,

lb 22
.

Peels (c«t mixed), doz 3 25

Raisins (seeded)—
Valencias 23

Muscatels, 2 Crown 22%
Do., 3 Crown 23

Do., 4 Crown 23%
Turkish Sultana, 5 Crown 27 30

Fancy seeded (bulk) .... 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12

oz 21 23

Do., 16 ouHces 27%
Cal. Seedless, in bulk . . 18»4 19%
Cluster, 20 1-lb. pack 6 75

Currants, loose 15

Fard. 12-lb. boxes 3 25

Packages only 19 20

Dromedary (36-10 oz.) 19

Loose 11 14

Figs (layer), 10-lb. boxes,

2s, lb 32 36

Do., 214s, lb 40

Do., 2%s, lb 43

Do., 2%, lb 45

Figs, white 70 4-oz. boxes) .... 5 40

Do., Spanish (cooking), 22-

Ib. boxes each 11

Do., Turkish, 3 crown,
lb 22

Do., 5 crown.lb 28

Do., 7 crown, lb 30
Do., 10-lb. box 2 75

Do., mats 3 00

Do., 22-lb. box 1 90
Do. (12 10-oz. boxes) 2 20

Prunes (25-lb. boxes)

—

20-30S 25

30-40S 19

40-50S 17
50-60S 13%
60-70S 12%
70—80s 11%
80—90s 10%
90—100s 09%
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Package Goods Unchang:ed

. Montreal.

PACKAGE GOODS.—There is no
change in the package goods market.
Prices are rteady with a fair demand
which is mo.^tIy to cover immediate re-
quirements.

Breakfast food, case 18 3 50

Cocoanut, 2oz. pkgs., doz. ...... 78%
Do., 20-lb. cartons, lb 36

Corn Flakes, 3 doz. case 3 40 3 55 3 75
Cornmeal, yellow, 24s 3 00

Do.. 36s 4 16
Oat Flakes, 20s 4 80
Rolled oats, 20s 5 00

Do., 18s 2 00
Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 3 25
Hominy, pearl or gran., 2

doz 3 00
Health Bran (20 pkg.), case .... 2 85
Pancake Flour, case 3 60

Do,, self-ri,-,ing, doz 1 50
Wheat Food, IS-li-^s 3 25
Wheat Flakes, case of 2 doz 2 95
Porridge Wheat, 36s, case 6 40

Do., 20s, case 6 50
Self-rising Flour (3-lb. pkg.),

doz 2 75
Do. (6-lb. pack.), doz 5 40
Do., Buckwheat flour, per

doz 1 50
Corn Starch (preparde) lO^^
Potato Flour 121/^

Starch (laundry) 08^4
Flour, Tapioca 15 16
Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran, 12s 2 25
Euamel Laundry Starch, 40

pkgs. case
Celluloid Stares, 45 pkgs.,

case 4 20
Package Cornmeal 3 00
Malt B'kfast Food (36 pkgs.) 9 50
Quaker 2-Minute Oat Food 1 80
Puffed Rice Pancake Flour .... 2 90
Egg Noddles, case 24 2 25
Macaroni 2 25
Quaker Quakies 3 40

Rice Market Steady

Montreal.

RICE.--There is little chance in the
rice market, conditions remaining about
the same, maintainiiig the sti-ength that
it has gained during the pa'^'t two months.
Tapioca like rice shows more strength
and a more active market is expected as
soon ;is buying starts for the fall.

RICE—

Carolina, extra fancy 07

Do. (fancy) 06

Honduras, fancy 05

Rangoon CC, pre cwt 3 90
Do., B, per cwt 4 15

Texas rice 04 1/&

Siam 06

Tapioca, per lb. (seed) 08 091/2

Do. (pearl) 08 0091/2
Do. (flake) 08 09i^

Honduras 07

Siam 141/2

KOTE—The rice market is subject to

frequent change and the price basis
is quite nominal.

No Change In Cereals

CEREALS.—There is no change in the

rrir-es cji otcd on cereals. The market i-;

quiet during the summer season and buy-
ing is light.

Oatmeal, gran., fine standard .... 3 60

Rolled Oats, 90 lbs 3 15

Pearl Hominy 3 25

Cornmeal, Gold Dust Brand 3 25

Graham Flour, 98 lbs 7 65

New Buckwheat Flour 6 75

Pot Barley 4 25

Pearl Barley 5 25

Beans, Ont 3 50

Do., Can 3 30

Lima Beans 10

Green Peas, dried 17

Ground Oil Cake, per bag 3 00

Lemons Quoted Higher

FRUIT.—The most notable feature of

the fruit market is the big jump in the
price of lemons. Lemons have been ad-

vancing in price during the last few
weeks with a shorlagp of supplies until

now the price stands at .$14.00 per crato.

There is no hope for a dro)) for at least

the next month or six weeks when sup-
plies may be replenished. Other fruits

are on the downward trend. Oranges are
lower in price, principally on account of

their quality. Imported peaches and
plums are lower and watermelons are
down to 90 cents Montreal melons are
now on the market at varying prices.

FRUIT-
APPLES—

Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch 7 00 8 00

Grapefruit, Jamaican, 64, 80, 96 5 75
Do., Porto Rico 5 00

Lemons. 3o0-r!(;0s 14 00
Cal. Val. Oranges, 200-250 5 75

Do.. 150-176 5 25

Do., Blood Oranges, Yz boxes .... 375
Tangerines 4 25

Pineapples, 24s, 30s, 36s, crate S 00
Watermelons, each 9 00
California Cherries, per box .... 5 50
Georgia Peaches, crate 5 00
California Peaches 3 00
California plums 3 50
Cantaloupes 6 00
California Plums 3 00

Good Demand For Nuts

NUTS.—There is very little change in

the nut market. Walnuts and almonds
are strong in price following the advance
quoted last week. The peanut market is

also very firm with Virginias advanced
slightly. There is an active nut market
with good buying on all sides.

Almonds, Tarragona, per lb. 20 24

Do., shelled 54

Valencia Shelled Almonds .... 44

Chestnuts (Italian) 18

Cocoanut (shredded, bulk) 33 36

Filberts (Sicily), per lb. ... 17 18

Brazil nuts (new) 15

Do., Barcelona 15i/^

Peanuts, Jumbcj 18

Do., shelled. No. 1 Spanish 18 20

Do., Java, No. 1 11%
Do., salted, red 21 23

Do., shelled, No.-Virginia 161/2 18

Peanuts (salted)—
Fancy, wholes, per lb 38

Fancy splits, per lb 35

Pecans, new Jumbo, per lb 75

Do., large, No. 2, polished 29 30

Pecans, shelled 1 00 1 50

Walnuts, Grenoble, in shell 29

Marbot Walnuts 24 28

Do., new Naples 26

Do., shelled, Manchurian .... 68

Do., Bordeaux 63 68

Do., Chilean, bags, per lb 40

Do., Spanish, shelled 60

NOTE—Jobbers sometimes make an add-

ed charge to above price.'" for broken
lots.

Japan Teas Weak
TEAS.—The tea market remains prac-

tically unchanged. Conditions in prim-
ary markets show an improvement for

Cevlous and Indias, but Japan teas have
v.'eaker tendencies on account of the big

supplies held in the hands of the growers.
It is expected that lower prices will be
quoted on Japan teas. There is only a
lair demand for teas and l)uying is con-
fined to quantities for immediate re-
(luirements.

Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes .... 48 5S

Javas

—

Broken Orange Pekoes . . . . 4S 55

Broken Pekoes 35 40
China

—

Common 24 35
Medium 42 48
Choice 50 BO-

JAPAN TEAS (new crop) 77

Above retail prices range of quotations
to the retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 75
Finest grades 75 90

Javas

—

Pekoes 35 49
Orange Pekoes 37 45

Broken Orange Pekoes 37 45

Inferior grades of broken teas may be
had from jobbers on request at favorable
prices.

White Pepper Higher

Montreal.

SPICES.—The spice market is quiet at

this fc;cason, but an improvement is ex-
pected in August. The buying for the
lall trade commences in that month and
reports from primury market show firm-
er tendencies for white pepper. Black
pepper is in better supply and prices are
fairly easy. Other spices remain steady
with a fair movement of stock.

Allspice 18 20
Cassia (pure) 27 30

Cocoanut, pails, 20 lbs. un-
sweetened, lb 46-

Do., sweetened, lb 36.

Chicory (Canadian), lb 14
Cinammon

—

Rolls 35
Pure, ground 35

Cloves (ground) 40 45
Cream of tartar (French

pure) 65 7(i

Do. American high test ... U 75 SO'

Ginger (Jamaica) 30

Ginger (Cochin) 27

Mace, pure, 1-lb. tins 60 6.>

Mixed spice 30 32

Do., 'ZYs shaker tins, doz 1 IS
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Molasses Steady
iMOLASSES.—There is no change in

Ihe molasses market. Buyir?; is light
h"th on account of the lisht demand and
oil acco'int of the weather conditions,
which makes the handling difficult.
Prices on molasses, like the sugar mark-
et, have a firmer tendency following

es quoted on the primary market.
1 synipp remain steady in price with

a air demand.

CORN SYRUP—
Barrels, about 700 lbs 2 06'^
Half barrels, about 350

Ihs 06%
Quarter barrels, about 175
lbs ''1714

2 gals., 25-lb. palls each 2 25
". gal., 381,^ lb. pails, each 3 25
•". gal., 65-lb. pails, each .... 5 20
2-lb. tins, per case 4 00
•"-lb. tins, per case 5 30
10-lb. tins, per case 5 00

Price for

Barbadoes Molasses— IsUl. of Montreal

Puncheons CI

Barrels 64

Half barrels 66

I'uncheons, outside city 58

Fancy Molasses (in tins)—
IG-oz. tins, 2 d03. case,

per doz 2 40

2-lb. tins, 2 doz. in ca.se,

case 4 40 7 25

3-lb. tins, 2 doz. in case,

case 5 75 10 75

5-lb. tins, 1 doz. in case,

case S 95

10-lb. tins, 1/2 doz. in case,

case 8 60

Improved Sugar Market

SUGAR.—There is no change in th«
price of granulated su!;ar. American re-

finers have raised their price 10 cents
per 100 with the result that it gives a
firmer tendency to the Canadian market
A higner price is not expnctcd on this

market, bui indications are that quota-
lions will remain steady and with this

an improved buying on the part jf the
retailers und the public.

Granulated Sugar, per cwt S 75
Do., barrels S 80

Granulated gunnies, 20/5 9 15
Do., gunnies, lOa-iO 9 25
Do., cases, 20/5-lb. cartons D 35
Do., cases, 50/2 lb. cartons .... 9 50

Yellow, light, per cwt S 35
Do., medium, per cwt S 40
Do., dark, per cwt S 15

Potatoes Are Higher

VEGETABLES.—The feature of the
Vegetable market is the ariival of local
vegetables on the market in supplies suf-
ficiently large to make a noticeable
change in the prices. Montreal cabbage
and cucumbers arc now selling at $1.75
per dozen, which although lower in price
on the imported goods is still high. Yel-
low onions are slightly higher in price,
quoted at .$2.50 per hamper of 50
pounds. New potatoes have gone up
in price in account of the demand that

there has been for them and the fact
that the indications for the crop are
not as promising as they have been.
Missis.?ippi flats are advanced to $2.73
per crate of six boxes.

New cabbage 5 50
Montreal cabbage, per dozen .... 1 75
Celery, Florida, per crate .... 4 00 4 75

Do., California 1 1 OC

Carrots, per. bag 75 1 00
Montreal cucumbers, per doz 1 75
Garlic, lb 50
Horseradish, lb . . 60
Leeks, doz 4 00
Lettuce
Parsley
Mint 6U

:\Iushroonis, lb 1 00
Oyster plant, per doz 1 50
P;>rsnips, bag 1 00
Peppers, green, doz 50
Potatoes, Mtrl. (90-lb. bag) 90 lOO
Xew potit03s. bbls., 190 lbs. t" T". 5 75

Do., sweet, hamper 5 50
New potatoes, per bbl 6 50
New potatoes, per bbl 5 00 7 00
Spinach, box
Spanish Onions, per case .... 5 00 5 50
Turnips, per bag 75 1 00
Red Onions, cwt 3 00
Texas Onions, per crate 3 50
Yellow Onions, hamper 50 lbs 2 50r

New Tomatoes, per crate 5 GO'

Mi- sissipi.i flats, per box 2 75-

ONTARIO MARKETS
TORONTO, July 13.— There is

far as manufacturers' list

pears to be a great deal of price
wholesale trade- The principal
offered at 50 to 60 cents below re
pears to be as far from stabilizat

also featured in the price cutting
the price on certain lines as much
are higher with a stronger feeling
market. Heavy shipments of fruits

prices generally tending easier,

quotations-

Canned Peas Higher
CANNED FRUITS.—A strong feeling

prevails in the market for canned veg-
etabler;. Opening prices have not been
named as yet on the new pack but wiih
the old pack fairly cleaned up and the
short pack this season, prices are ex-
pected lo be as high or even higher tlian

those prevailing at the present time.

Standard peas have advanced to .'F1.90

per dozen in some quarters while others
still continue to quote nt the old figure.

New pack lobster is offered at $3.45 to

$3.75 for halves and $2.40 for quarters,
.lam manufacturers have not named a
price on the nc-w pack of strawberry jam.
The pack this year is not above a 25

per cent, one, £.nd as stocks of this line

is practically cleaned up Ihere is likely

to be a scarcity before the end of the
year. It is expected that the opening
prices will range around 80 to 90 cent-;

for fours, although there is some new
pack strawberry ofrerpd at pre.-ent in

some quarters at 70 cents.

Salmon

—

Sockeye, Is. doz 5 20 5 60
Do., i/^s, doz 2 65 3 00

Cohoe, Is, doz 2 90
Do., i^s, doz 1 90

Pinks, Is doz 1 45
Lobster.s, i/.-lb., doz 3 45 3 60

Do., 14-lb. ti •'•. 1 95 2 40
Whale Steak, Is, flat, doz. 1 75 1 90
Pilchards, 1-lb. tails, doz. 1 80

Canned Vegetables

—

Tomatoes, 2yos, doz 1 65
Peas, standard, doz 1 65 1 90

Do., Early June 2 15
Beets, 2s doz 1 45 2 45
Beans, golden wax, doz 2 20
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 50
Pumpkins, 21/2 s, doz 1 45 1 50

little change to the market in so
prices are concerned. Thei'e ap-
cutting -however, among the

one being sugar which is being
fmers' list, and the situation ap-
ion as ever. Package cereals are
campaign, some houses cutting

as 50 cents per case. Canned peas
to the whole of the canned goods
and vegetables are arriving with
Lemons are quite scarce at higher

Spinach, 2s, doz 1 60

Pineapples, sliced, 2s, doz. 4 00 4 90

Do., shredded, 2s, doz. . . 4 75 5 25

Rhubarb, p'served, 2s, doz, 2 07% 2 10

Do., preserved, 2V^s, doz. 2 65 4 5214,

Do., standard, 10s, doz 5 00

Apples, gal., doz 4 75 5 00.

Pears, 2s, doz 3 00 4 25-

Peaches, 2s, doz 3 50
Plums, Lombard, 2s, doz. 3 10 3 25

Do., Green Gage 3 25 3 40

Cherries, pitted, H.S 4 25

Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.S 4 .'0 5 00

Raspberries, 2s 4 50 5 OO-

Jams

—

Apricots, 4s, each 90

Blk. Currants, 16 oz., doz. .

.

4 60'

Do, 4s, each 94

Gooseberry, 4s, each 89

Do., 16 oz., doz 4 10

Peach, 4s, each 3 75

Do.. 16 oz., doz 83

Red Currants, 16 oz., doz. .

.

4 40

Do., 4s, each 94

Raspberries, 16 oz., doz. ... 4 60

Do., 4s. each 94.

StraAvberries, 16 oz., doz. .

.

4 6(?j

Cereals Hold Firm

Toronto.

CEREALS.—The cereal muxliet |s

firmly held although we hear of some-
irregularity in prices in rolled oats.

Millers are generally holding firmly to*

.^3.30 per bag in single bag lots, but some.-

wholesalers are offering at ?3.15.

Rolled o,ats, 90s 3 J 5 3 30>

ilolled wheat, 100 lb. bbls 7 OO-

F.o.b. Toronto.

Barley, pearl, 98s 5 56'

Barley, pot, 98s 4 75-

Barley Flour, 9.is 6 25
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Buckwheat Flour, 98s 6 09

Conimeal. GoldeH, 98s 2 75

•atraal, 98s 4 50

Corn Flour, 983 3 75

Rye Flours. 98s 6 00
Rolled oat-s, 90s 3 20 3 30
Rolled wheat, 100 lb. bbls 6 75
Cracked Wheat, bag 5 06
Breakfast Food, No. 1 6 00

Do., No. S 6 00
Rice Flour, 10« lbs 10 00
Linseed meal, 98s 6 50
Flax.'ieed, SSs 7 OA
Peas, s^lit, 9§s 5 75
Marrowfat .grean peas .... 05*^ 06
Graham flour, 98s 4 75
Whole Vvlieat Flour 4 85
Wheat Kernels, 8s G ";

Farina, 98s ^ 35

Dried Fruits Quiet

Raisins

—

California, bleached, lb.

Seedless, If.-QZ. packets . .

.

Seeded, 15-oz. packets ...

Cm. Muscatels, No. 1, 25s ...

Turkish Sultanas, pkgs. ...

Thompsons, Seedless ,

Valencia

21 V2

29

281/^

26

27

281/2

23

Toronto.

DRIED FRUITS.—Prices on this sea-
son's candied peels have been named bv
the Canadian manufactiTrers as follows.
Citron caps in 12 pound boxes 50 c-ents
per pound. Lemon caps in 12 pound
boxes 34 cents per pound. Orange caps
in 12 pound boxes 85 cents per pcund
Mixed in 12 pound boxes 40 cents per
pound. Drained peel mixed, cut ready
for use, in No. Is cartons, 3 dozen in
case per dozen :?4.60. These prices are
lower than last year, Avhen citron Avas
?ellin£: at 72 cents and lemon and orawee
at 12 cents. The market for other dried
fruits is quiet with no change in quota-
tions.

Candied Peels

—

Citron cai^s. 12 lb. boxes, lb 50
Lemon caps. 12 lb. box., lb 34
Orange caps, 12 lb. box., lb 35
Mixsd, containing 4i^ lb.

Lemon, iVz lb. Orange, 3
lb. Citron, Caps, per lb 40

Drained Peel, Mixed, cut
ready for use in No. I's

cartons, S dozen pe-r case,
per dozen 4 (50

Currants

—

G:'eek, Filiatras, cases 17
Do., Amalias 17
Do., Patms 17
Do., Vostizza 23^^

Dates

—

Excelsior, pkgs., 3 doz. in
case 5 50

Dromedary, 3 doz. to case 7 00
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb Oil

Figs—
Sniy.'-na layers, 4 Crn., lb. 30 32

Do., layers, 6 crn., lb. 36 38
Natural pulled, in bags 10%

Prunes

—

30-40S, 258 f, 20
40-50S, 25s 16
50-60s, 25s 13
60-70S, 2os « 10
70-80)5, 35s 091/2

80-90S, 25s 09
90-lOOs, 25s 08

Peaches

—

Standard, 25-lb. box, pld. 26i^ 28
Choice, 25-lb. box, peeled 27 30
Fancy, 25-lb. boxes 19 30

Apricots

—

Fancy 46
Choice 42

*

Standard 34

Evaporated apples 14 15

Nuts Continue Strong

ToroHto.

NITTS.—The market continues with a
stiong tone with quotations unchanged,
but the scarcity is gradually increasing
on BorcTeaux walnut;:.

Almonds, Tarragonas, lb 23 23
Walnuts, Bordeaux, lb

Walnuts, Grenobles, lb 23 24
Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 7 50
Cocoanut, unsweetened, lb 30

Do., swestened, lb 3S
Do., shr&d 25
eanutii, Spasish, lb 21 25

iJrazil nuts, large, lb 20 22
Mixed nuts, large, lb 32 34
Mixed nuts, bags 50 lbs 3^

Shelled-

Almonds, lb 42 47
Filberts, lb 35
Walnuts, Bordeaux, lb 73 75

Do., Manchurian 60 65
Do., broken 47 55

Peanuts, Spanish, lb 10
Brazil nuts, lb 75
Pecans, lb 140

Packaije Cereals Cut
PACKAGE GOODS.—There are no

piice changes insofar as manufacturers
are concerned, but wholesalers continue
to cut prices considerably. Shredded
wheat is offered in some quarters at

$4.^0 per case. Corn flakes range in

price from $3.25 to $3.55. Quaker Oats
Co. have dressed their Scotch Health
Bran in a new label, a little larger pack-
age and have advanced the price to
S3.50 per case of 20 packages.

PACKAGE GOODS

Rolled Oats, 20s, rd., case 5 00

Do., 20s, square, case 5 00
Do., 18s, case 2 00
Do., Aluminum Prem., 20s .... 6 40

Corn Flakes, 36s, case .... 3 35 3 75

Porridge Wheat, 36s, regular
case 6 00

Do., 20s, family, case 6 80
Cooker Pkg. Peas, 36s, cs 2 85

Cornstarch, No. 1, lb. crtns 10%
Do., No. 2, lb. cartons 09l^

L^indry Starch OSi/g

t>o., in 1 lb. cartons 08%
Do., in 6-lb. wood boxes « OSyg
Do., in 6-lb. tin canisters .... 12%

Celluloid Starch, case 4 15
Potato Flour, case 20 1-lb.

pkgs 2 59
Do., case 24 12-oz. pkgs 2 30

Fine oatmeal, 20s 5 75
Cornmeal, 24s 3 00
Farina, 24s 3 25
Barley, 24s 2 75
Wheat Flakes, 24s 5 00
Wheat kernels, 24s 4 50
Self-rising p'cake flour, 24s 3 00
Buckwheat flour, 24s 3 50

Two-minute Oat Food, 24s .... 1

Puffed Wheat, case 4

Puffed Rice, case 5

Health Pran, case
F.S. HomiHv, gran., case 3

Do., pearl, oase 3

Scotch Pearl Barley, case 2

Self-risin.g Pancake Floar, 30
to case 4

Do., Buckwheat Flour, SO
to ease 4

Self-rising Pancake Flour, 36
to case 7

Do., Buckwheat Flour, 18
to case 3

Do., Pancake Flour, 18 to

case 3

Puffed Rice Pancake Flour,
24s 2

Rices Look Firmer

80
40
79
3 59
00
0«

7,0

20

20

15

65

es

90

Toronto.

RICES—There is no c:hange in ty»e

h-cal 'ituatioTi but with the British Gov-
trninciit placing an embargo on ship-
ments of rice from Bvirma on account of
I he aliortage of Rangoon rice in that
(ountiy and the fact that the Cuban
Goveriiment has lifted the embargo on
hnjiortation of rice into that country will

in doubt have the effect of advancing
I'lict^s on Southern rices.

Honduras, broken, per lb. 07% 08
Blue Rose, lb 0G% 07
Siam, per lb 06 06%
Japans, per lb 07 07%

Do., bro«en 05

Chinese, XX
Do,, Simiu « 11 12
Do., Mujin, No. 1 10 11
Do., Pakling 09 19
Rangoon 07 07%
White Sago 07 07%

Tapioca, per lb 07% 08

Syrups Unchanged

Toronto.

SYRUPS.—There is a moderate con-
siunptive demand, but as no one is buy-
in?-; for future the market is quiet, but
ruling fairly firm. Mola-3ses continues
under a hand-to-mouth demand.

Corn Syrups

—

Bbls., about 700 lbs., y'low 06%
Half barrels, i^c over bbls.;

14 bbls., %c over bbls.
Cases, 2-lb. tins, white, 2

doz. in case 4 60
Cases, 5-lb. tins, white, 1

doz. in case 5 90
Cases, 10-lb. tins, white, %

doz. in case 5 60
Cases, 2-lb. tins, yellow, 2

doz. in case , .... 4 oo
Cases, 5-lb. tins, yellow 1

doz. in case 5 30
Cases, 10-lb. tins, yellow,

doz. in case 5 00

C ne Syrups

—

Barrels & half barrels, lb

% barrels, 14,0 over bbls.;

1/4 bbls., %c over.
Cases, 2-lb. tins, 2 doz. in

case 6 00 6 50

Molasses

—

Fey., Barbadoes, bbls., gal 1 65

Choice Barbadoes, barrels .... 1 35

New Orleans, bbls., gal. 46 56

Do., half blls., gal. . . 46 48
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Tins, 2-lb., table grade,

case 2 doz., Barbadoes .... 7 75

Tins, 3-lb., table grade,

case 2 doz., Barbadoes .... 10 75

Tins, 5-lb., 1 doz. to case,

Barbadoes 8 95
Tins, 10-lb., y^ doz. to case,

Barbadoes S GO
Tins, Xo. 2, baking grade,

case 2 doz 4 20
Tins, No. ;'>, baking grade,

case of 2 dog 5 50
Tins, No. 5, baking grade,

case of 1 doz 4 60
Tins. No. 10, baking grade,

case of Wi doz 4 25
West Indies, iy2S, 48s .. 4 60 6 95

Spices Are Steady
SPICES.—There are no chpnses in

quotations, the market i.^ quiet to steady.

Lemons Very Scace

Toronto.

Allspice 19 22
Cassia 26
Cinnamon 41

Cloves 55 60
Cayenne 85 37
Ginger, Cochtn 30-

Do., Jamaica 45
Mustard, pure 50-

Pastry 28
Pickling spices S 19
Mace 55 65-

Peppers, black 19 20'

Do., white 29 30-

Paprika, lb 60 70'

Chillies, lb OO'

Nutmegs, selects, whole, 100s .... 35

D»., 80s 45-

Do., ground 35

Mustard seed, whole 25-

Celery seed, whole 40

Coriander seed 18

Carraway seed, whole 30
Tumeric SO'

Curry Powder 35
Cream of Tartar

—

Frenck, pure 40-

American, higli-test, bulk 40
2-oz. packages, doz 1 25

4-oz. packages, doz 2 00
8-oz. packages, doz. . ._ 3 59
The above quotations are for the best

quality. Cheaper grades oan be purchas;ed
for less.

SMsar Prices Cut

SUGAR —The lopal market ai^peart to

be as far from stabilization as erei'. The
majority of wholesalers are not hoicHng
to refiners" list and p.riees are being cut
con.sidrably. The general quotation is

$8.50 per hunrirccl aliious^h refiners are
firmly nuiintainins, tiieir prite of ?9.69.

To wh:U cause this is attributed eaMno*
be determined as there does not appear
1,0 be any gre?.fe <;tGcks on hand among
the tr-ufc tl'.fit should be cleaned up in
anticJTiation of a further decline.

St. Lawrence, extra gran., cwt. . . 9 69
Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra gran. 9 09
Dom. Sugar Refinery, extra gran. 9 09
Canada Sugar Refinery, gran. . . 9 09

Differentials: Granulated, advance
over basis; 50-lb. sacks, 25c; barrels, 5c;

gunnies, 5/20s, 40g; gunnies, 10/lOs, 50c;
cartons, 20/os, 60c; cartons, 50/2s. 75c.

Differentials on yellow sugars: Under
basis. No. 1 40c; No. 2 SOc; No. 3 60g.

Toronto.

FRtr'IT.— Deliveries of Iruit were rath

er light the first of the week on acc-ount

of tne stcrm through ihe Niagara belt,

which kept many cf the pickers from
workins. Heavier shipments, however,
arc oromised for the balance oi the
week. Raspberric'-. sold at 32 cents for

the bf.st quality although some sold at

28 cent'^. Canadian peaches are starting
to arrive at 75 to $1.00 per small basket.
Canadian nrples are offered Jt Sl.OO per
11 qn;irt basket. There is no change in

oraneiis, but lomor.s are q',;ite scarce
and have advai'sed t» .?15.00 per box.
Oranges, Valercies, 100s; 5 50

126s 6 00
Do., 200s. 216s, .25«5 6 25 C 75

Grapefruit, Cubans 6 00
Bananas, Port Limons 09*4
Lemons, Cal

Do.. Verdillis 15 00
Wfttermc.lons, each 1 9^ \ 'i^

Peachts. 6 baskets to cratf .... 5 50
\\Tn^]ou))es, Standarl. 4?is .... 7 00

Dc. Flat, 15s 3 50
C;^ Plums, per box 3 OiO

Cal. Pears, per box 9 00
Gooseberries, lis. per bkt 1 25

Do.. 6s, per bkt 65
Chtrrio*. sweet, 6s 1 50 1 75

Do., Sour. 6s 65
Do., Sc-ur. lis 1 2» •

Ceylon Teas Strong:

. Pekoes 32 60

Broken Pekoes 50 64

Broken Orange Pekoes .... 58 66

Javas

—

Broken Orange Pekoes 9 45 6 65.

Broken Pekoes 45 50
Japans and Chinas

—

Early pickings. Japans .... 90 1 CO
Do., seconds 55 55

Hyson, thirds 45 50

Do., pts 58 67

Do., sifted 67 7a

Above prices give range of quotations
to the retail trade.

Prepared Icing Lower

Toronto,

MISCELLANEOUS.—Cowan's prepared
icings are reduced ^o %\Au per dozen.
Seafoam soap chips are down to $4.50
per case. Shirriffs jelly powder is re-
duced to $1 25 per dozen. Goblin soap is

down to ^2.05 per box and Lilac Rose
to .$3.50.

Vegetables Tend Lower

TEAS.—There is nothing new derel-
<.p(l in the tea situation. The nwjrket
coHtiniies strong at the advanced prices
in primary markets.

C'eylons and Indian*

—

Pekoe Souchongs 35 SO

WINNIPEG
WLXNIPEG. July 13.— Reports

ing that it is having the effect
Merchants generally report busin
ned goods are rrwving steadily
showing a firmer tone. Wholesal
ers' list. Dried fruits are quiet,
fees and nuts. The demand for
showing a big improrement with
higher.

Canned Vegetables Steady

VE:GETABLES.—Heavy slu'pments of
local vegeta!dc;- are arriving; daily and
prices generally are tending lower.
Cauliiiowers are offered at .'P2.00 to $3.00
per dozen. New potatoes are slightly
lirmer at $6.08 per barrel for No. 1.

Cabbage 4 sq.
Potatoes, per bag y 70 80.
Head Lettuce, crate l 50 2 OOi
Toniatoos. 4-bkt. crates 2 35

Do.. Hothouse, lb 35.
New Beets, per dozen 40
.New carrots, per doz 40
Green Peas, 11 qt. basket . . 75 80
Wa« A: green beans, 11 qt. bkt 'iO.

Cucumbers, hfmper .5 oo
New Potatoes, bbl \\ 6 00;

MARKETS
of crop conditions are so promis-
of increasing business materially.

ess taking on a better t®ne. Can-
with tomatoes, pees and corn
er.s are selling sugar belo\T refin-
There is no change in teas, cof-

fresh fruits and vegetables is
little change- Lemons are quoted

IfMinipe^.

CAN.NED GOODS.—There has been
fceavy sales of all canned vegetable*.
The Eastern market is showing firmer
tendencies and higher prices are likely

to prcTail.

Shrimps, Is, 4 doe. case, doz. 2 70 2 7i

Finnan Haddie. Is, 4 doz. case 9 35 12 00
Do., 1/28, 8 doz. ease, ease 10 50 13 00

Herring (Can.), Is, 4 doz.

case, case 7 00 8 00
Do., imp., V2S, 100 doz. cs 30 09 32 00

Lobsters, ^As, 8 doz. case, doz 2 45

Do., V^s, 4 doz. case, doz ''4 30
Oysters, Is, 4 oz., 4 doz. cs., cs . . . . 9 40
Pilchards, Is, tall, 4 doz. cs, cs .

Do., i/^s, flat, 8 doz. cs., cs .

Salmon

—

Sockeye, Is, tall, 4 doz. case .

Do., Vi^ flat, 8 doz. in case .

R. Spring, Is, tall. 4 doz. cs. .

7 10

9 00

21 00
22 00
16 75

Do., 1^8 flat, 8 doz. case
Cohoe, Is, tall, 4 doz. case
Pink, Is, tall, 4 doz. ease

Do., %s flat, 8 doz. case
CANNED FRUIT (Canadi^)

Apples, 6 tins in case, per case 2 90
Blueberries, 2.:. 2 doz. case
Cherries, Is, 4 doz. cas« 7 00
Chei-ries, Is, 4 do«. case 7 00
Pears, 2s, 2 doa. case 7 50
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. cs 6 50

Do., Lombard, light syrup,
2s, 2 doz. case 4 75

Do., heavy syrup, 2s, 2 doz.
ca«e 6 eo

Raspberries, 2s, 2 doz. case 8 50
Strawberries, 2f5, 2 doz. case -8 00

CANNED FRUIT (American)
Apricots, Is, 4 doz. case
Peaches, 2i^s, 2 doz. case

Do., sliced. Is, 4 doz. case
Do., kalved. Is, 4 doz. ca'se ....

IS 25.

14 65
6 50
S 25

3 10
6 65
S 00
8 00
8 00
8 00
7 00

5 25.

r> .50>

9>00
8 50)

11 0()»

12 Oft

12 40
12 40.
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Coffee Market Firm

COFFEE.—The condition of the coffee

market continues strong, and althougii

spot prices are unchanged at present, a

"higher level of values can be expected.

There has been very little movement of

late, but locally the demand is showing

an improvement.

COFFEE—

Rio. lb 191/2 20%
Mexican, lb 45 49

Jamaica, lb. .' 28 30

Bogotas, lb 4.'5 48

Mocha (types) 49 51

Santos, Bourbon, lb. 28 30

Santos, lb 27 29

Cereals Are Firmer

Winnipeer.

CEREALS.—The market generally has

firmer tendencies which is noticeable on

wheat and oats. Quotations on bulk rolled

oats are S2.80 per 80 pound bag. There is

a steady demand for the lighter break-

fast foods, and quotations remain un-

changed.

PACKAGE CEREALS
Rolled oats, 20s, rd. cartons 4 73 5 00

Do., 36s, cs, square, bkts 3 50

Do., ISs, case 2 10

Corn Flakes, 36s, case .... 3 50 3 80

Cornnieal. 2 doz. case, case .... 3 40

Puffed Wheat, 3 doz. cs., cs 4 45

Puffed Rice, 3 doz. cs, case .... 5 75

Grape Xuts, 2 doz. cs., case .... 3 80

Package Peas, 3 doz. cs., cs 3 00

Cream of Wh., 3 doz. cs, cs 9 15

BULK CEREALS

Rolled Oats, SOs, per bag 2 80

Do., 40s, per bag N 1 47

Do., 20s, per bag 75

Do^ 10-Ss, per bale 3 50

Do.. 15-6s, per bale 4 05

Oatmeal, 98s. gran, or stand-

ard, bag 3 40

Wheat Granules, 98s, bag 6 50

Do., 16-6s, per bale 7 05

Peas, whole, green, 100-lb.

bag, per bush 4 50

Do., split, yellow, 98s, bag .... 7 95

Do., split, yellow, 49s, bag 4 00

.Cornmeal. 24s, per bag 75

Do., 10s. per bale 3 65

Buckwheat grits, whole, 98-

Ib. bags, per bag 8 75

Beans. luO-lb. bags, bushel 3 70

.Liima Beans, 100-lb. bgs., lb lOV^

Barley, pot. 9Ss 3 85 .

Do., 49s, 1 92

Do., 24s 1 00

Br ev, H. •1.

Do., Pearl, 49s 2 52

Do., Pearl. 24s 1 28

Barley, Pearl. 9Ss, per bag 5 20

Do., Pot. 9*;s. per bag 3 90

Dried Fruits Quiet

DRIED FRUITS.—Dried fruit sales are

reported small on all liues with the ex-

ception of raisins, which are active with

prices holding firm. Prunes quotations

are maintained.

DRIED FRUIT
Evaporan^d Apples, per lb 143-,

Currants. 90-lb.. per lb. . . 18 19

Do., 8 cz. pkgs., 6 doz. cs,

CANADIAN GROCER

lb 16"-4

Do., Sn'.yrna. per lb 12Vn
Do., black, cartons, crtn 60

Dates, Hallowee, bulk, lb II14
Do., pkg., 3 doz. case, lb lo'g

Figs, Spanish, per lb l-"*

Do., Smyrna, per lb 23

Do., black, cartons, ctn 1 00
Loganberries, 4 dz. cs., pkt 3(i

Peaches, standard, per lb. 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 2.'

Do., Ca;., in cartons, cart 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb. ...

.

25

Do., Cal., cartons, cart 1 23

Prunes

—

30-40S, 2os, per lb 21

40-50s, 25s, per lb l^ii
511-6OS, 25s, per lb 14

60-70S, 25s, per lb 12^
70-80S, 25s, per lb ll^i
80-90S. 9'"-.. per !h loyg
90-lOOs, 25 ^, per lb 08
In 5-lb. cartons, carton .... 68

Raisins

—

Cal., pkg., seeded, 15 oz.,

fc.v., 3 doz. to cs., pksr 29

Choice seeded, 15 oz., 3 doz.
to case, per pkg 27

Fancy, seeded. 11 oz.. 4

doz. to case, per pkg 23

Choice seeded, 11 oz.. 4

doz. to case, per pkg 22V2
Cal., bulk, seeded, 25-lb.

boxes • 29
Do., pkt. seedless, 11 oz., 3

doz. to case, per lb 22
Do., buk, seedless, 25-lb.

boxes, per lb 28
Apricots, choice, 25s, lb 30

Do., 10s. lb 31
Do.. Standard, 25s, lb 27

Di., Standard, 10s, lb 29
Do., fancy, 25s, lb 35
Do., fancy, 10s, lb 36

Teas Hold Firm

July 15, 1921

Corn Syrups Unchanged

TEAS.—The firm tone which has char-
acterized the primary markets for some
time continues to be much in evidence.

Reports from Japan state that the first

crop of Japan tea is selling about twenty
five per cent, less than at last year's

prices. Locally the demand is moderate.

INDIA AND CEYLON—

Pekoe Souchongs, 1st qual. 35 40

Do., second quality .... 32 35

Pekoes, first quality 40 40

Do., second quality .... 35 40

Broken Pekoe, first quality 42 4S

Broken Orange Pekoe. 1st

quality 50 60

Japan 52 70

JAVAS—

Pekoe Souchongs .'. 30 32

Pekoe 32 40

Broken Pekoe 33 45

Broken Orange Pekoe 3S 48

Refined Sugar Lower

SYRUPS.—The market for co-rn and
cane syrups is holding steady at un-
changed quotations. The demand is only
fair at this season of the year.

CANE SYRUP-
No. 2s 6 55
No. 5s 7 50
No. 10s 7 00
No. 2O3 6 80

CORN SYRUP—
Cases, 2-lb. tins, white. 2

doz. in case 4 65
Cases, 5-lb. tins, white, 1

doz. in case 5 75
Cases, 10-lb. tins, white, V2

doz. in case 5 50
Cases, 20-lb. tins, white, 14

doz. in case 5 50
Cases, 2-lb. tins, yellow\ 2

doz. in case 3 40
Cases, 5-lb. tins, yellow, 1

doz. in case 4 55
Cases, 10-lb. tins, yellow,

V2 doz. in case 4 30
Cases, 20-lb. tins, yellow,

1/4 doz. in case 4 30

IMAPLE SYRUP—
Pure, 2y2S, tins, cs. of 2 doz 24 85
Pure, 5s, per case of 1 doz 22 65
Pure, 10s, per case of Vz doz 21 05

TABLE SYRUP—
Maple flavdr, 2V2S, tins,

p?r cas3 of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 50

AlOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30
3-lb. tins, 2 doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20

Molasses quotations subject to 5 per
cei:i. discount.

MOLASSES, BLACKSTRAP—
l%s, 4 doz. in case 5 25
2s, 1 doz. in case 5 OO
2I2S, 4 doz. in case 4 so
"s. 4 doz. in case 4 .-,0

10s, 4 doz. in case 4 20

Jams Moving Steady

SUGAR.—Refiners' prices on refined is

$10.00 per hundredweight, but wholesal-

ers continue to sell below these prices

and are offering same at $9.50.

JAMS.—Jam sales are moderate.
Strawberry pack is reported much small-
er than last season and the new pack is

now on the marke.t which is quoted at
S3 cents for fours.

Eastern

Strawberry, 4s, per tin 86
Black Currant, 4s per tin 86
Raspberry, 4s, per tin 86
Apricots, 4s, per tin 80
Cherry, 4s, per tin 80
Peach, 4s, per tin SO
Compound (all flavors), 4s, tin 53 58

Western

Strawberry, 4s, per tin 95

Black Currant, 4s, per tin 95
Raspberry, 4s, per tin 95

Apricot, 4s, per tin 90
Cherry, 4s, per tin 90
Peach, 4s, per tin 90
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Flour Reduced

I FLOUR.—The demand for flotir is

'owing no improvement and a decline

15 cents per sack is noted this week.

L!S-lb. sacks •' 321/2

Two 4"^ -lb. sacks r, 40

Four 2i-lb. sacks 5 .50

Spice Market Quiet

-PICES.—There is no change in the

e market. Prices are unchanged.

Allspice, Jamaica, best qual.,

lb 2S

Cassia, Batavia, per lb 38

Do., China, per lb 25

Chillies, per lb 55

Do., No. 1, per lb 53

Cinnamon, Ceylon, per lb S5

Do., No. 0, carton, doz 1 00
Cloves, Penang, per lb 95

Do., Amboyna, per lb 90

Do., Zanzibar, per lb 55 60

Ginger, wa.shed, Jamaica, No. 1 . . .

.

65
Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Wace, extra bright Penang, lb 80
Isutmegs. extra large brown,

70 to lb., per lb 70
Do., Ig. brown, S5 to lb., lb 40
Do., med., brown, 110 to

lb., lb 38
Do., carton of six, per doz SO

Pepper, blk., Singapore, ex., lb. 17 19
Do., white, per lb 30 35

Pickling, 14-lb. pkg., per doz 1 00
Do., bulk. No. 1, per lb 28

GROUND SPICE
Mlspice. bulk, per lb 25
Do., No. 2, per lb 25
Do., 2 oz cartons 80
Do., 4 oz. cartons 1 20
assia. No. I bulk, per lb 30
Do., No. 2, bulk, per lb 25
1)0., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 50
nnamon. bulk, per lb 45
Do., 2 oz. cartons 1 15
Do., 4 oz. cartons 1 75
oves, bulk, per lb 65
1)0., 2 oz., cartons 1 45
Do.. 4 oz. cartons ; 1 75

Nuts Continue Stron«^

Rice Continues Firm

NUTS.—The market for nuts continue
maintain a strong tone with stocks

miall.

UTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. ], lb I'^Vz
Pecans, per lb 1 40
Walnut'--, per I'l 75

UTS IN SHELL—
Peanuts, rsted., Jumho, lb 25
ilValnuts. per lb 25
Almonds, per lb 25
IBrazil.-i. per lb 25
Pecans, per lb 28
Cocoanuts. per doz 1 50
Cocoanuts, per sack 11 00

Starch In Demand

STARCH.—The starch market con-
tinues under a good demand. No change
in quotations.
Cornstarch. 1-lb. pkgs., lb 09Vs
Gloss. 1-lb. pkgs., per lb lOys
Celluloid, 1-lb. pkgs.. case 4 35

RICES.—There are no changes in this

market, but advances locally are ex-

pected. The primary markets continue to

hold firm.

RICE—
No. 1 .Japan, lOO-lb. sacks,

lb 08

Do., 50-lb. sacks, lb 08%
Siam. 100-lb. bags 06

Do., 50-lb. bags 00%
Sago, sack lots, 130 to 150

lbs., per lb 08%
Do., in les.s quantities, lb 01)^4

Tapioca, pearl, per lb OS OSVa

Raspberries Selling

FRUITS.—Shipments of B.C. rasp-
berries are arriving and are in good de-
mand at ?5.00 per case. As the season
advances lower prices will be in order
on this line. Lemrns have advanced con-
siderably and pre quoted at $15.00 per
case. B.C. cherries are offered at $5.^0
per case, and .$3.50 per basket. California
peaches and plums are selling freely at
?3.00 to .$3.75 per case. Fresh fruits of
all kinds are in active demand.

Oranges, all sizes, per case .... 700
Lemons. Cal.. per case 15 00
flrape Fruit, per case
Bananas, per lb Oil
APPLES—
Winesap. larger, cs 3 75
216s, per case 2 75

Raspberries, per case 5 00
Cherries, baskets 3 50 4 00
Phuns, per case 3 00 3 50
Peaches, per case 3 00
Cantaloupes, flats :', OO

Do.. Standards 7 oo
Watermelons, per lb 06>^

Vegetables In Demand

VEGETABLES.—The first shipment of
Virginia cobbler potatoes has arrived
and are offered at $7. .50 per bushel. Local
cauliflower is in good demand and is
quoted at $1.00 per dozen. Both Texas
and Ontario tomatoes are selling freely
at $3.00 per case for Texas, and $4.00
per basket for Ontario.

BEFORK THEY'D GROWN
Mrs. Newlywed was determined not to

show her inexperience when she started
off on the shopping round for the first

time.

Her first victim was the grocer.

"These eggs are very small," she
said.

"I know it," answered the grocer, "but
that's the kind the farmer supplies me
with. They only arrived this morning."

"Yes," said the bride, seeing her op-
portunity to show that in spite of her
youthful appearance, she was not to be
trifled with. "That's just the trouble
with these farmers; they are so anxious
to get those eggs of their's sold that
they take them too soon off the nest."

Canned Pineapple

Industry Grows
Iliiwaii's Pack Sold or $31,000,000 Last

Year

The rapid growth of the Hawaiian

canned pineapple industry is described

in a bulletin issued by the Natonal Cam-

ners' Assocation. In 1920, 144,000,000

cans of fruit were packed, while nineteen

years ago there was only one cannery in

Hawaii and this had a capacty of 48,000

cans.

The increase in production is indicated

by the followng figures:

Number of cans
Date

—

packed in Hawaii

1901 48,000

190G 2,000,000

1911 17,520,000

1915 64,070.784

1920 144.000,000

As in other industries improvement^
have been brought about in pineapple

packing. Canneries equipped with mod-
ern machinery, expressly for the handl-
ing of pinapple, and with a capacity run-
ning up to 900,000 cans a day from one
cannery alone, work smoothly and effic-

iently to supply the demand. The four

outstanding innovations which have con-
trKjuted most to the advancement of the

cultivation and canning of this fruit in

Hawaii, are: The utilization of the iron

sulphate spray to offset the lack of iron

in the soil, the development of a mechan-
ical coring and peeling machine, the in-

vention of the slicer and, finally, the

development of the "eradicator," which
recovers the pineapple left on the skin of

the fruit, after the first rough peeling

has been done by machine.

In the packing of pineapple, the fruit

is practically never touched by the hu-
man hand from the time it is peeled, the
rubber gloves of the sorter being the
nearest approach to it. As the pineapple
canning industry is of recent growth all

the factories and equipment are new.
To supply pineapple containers there

already are two can making plants in

operation in Hawaii. It required about
126,000,000 cans from these plants to

take care of the 1920 pack. The pine-
apple business in Hawaii is second only
to the sugar industry. In 1920 Hawaii\s
pneapple pack sold for $31,000,000

Approximately 20,000 people are en-

gaged in the pineapple industry n Ha-
waii, according to a recent report. It is

said that the industry occupies about

4G,000 acres of land and that the number

of people employed in the various oper-

ations of the industry range from a

minimum of 5,000 in the slack season to

a maximum of about 15,000 in the busy

season.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

^HMiiiniiitii

Alberta Markets

FROM CALGARY, BY WIRE

CALGARY, Alta., July 13.—Flour de-

clined 30 cents per barrel. Cheese market
is strong with higher <iuotations. Ontario

large is selling at 22i/i to 23 cents and
Alberta at 22 to 23 cents. New laid eggs
are in short supply and are now quoted
at $10.00 to $10.50. BMtter is unchanged,
but as cream pri'ces have advanced a
higher price is expected., New pack B.
C. strawberry jam fours is offered at

$10.50 per case and gooseberry at $9.75

per case. American granulated sugar is

offered at ;);9.20. New pack lobsters,

quarters is quoted at 2.30 to $2.45 Prunes
are one cent per pound higher. B.C.
raspberries are selling at $4.00 to $4.25

per crate.

Lard, pure, 3 10 50
Beans, B.C., per hundred 4 95 5 50

Rolled oats 8 80

Rice, Siara '.
. . 5 50 6 00

Japan. No. 1 7 50 8 00
Tapioca 6, 75 7 25

Sago 6 75 7 25

Sugar, pure oane, gran.,

cwt 11 52

Cheese, No. 1, Ont., large 201/2 22%
Alberta cheese, twins 22 23

Do., large 22i^ 23

Butter, creamery, lb 35
Do. dairy, lb 25 30

Lard, pure, 3s 10 50 11 10
Eg.^s, new laid, local, cs. 10 00 10 50
Tomatoes, 21/28 4 0« 4 25

Corn, 2 5, case 3 15 3 85

Peas, 2s, standard case . . 3 60 4 00

New early June peas, case .... 4 50
Strawberries, 2g, Ont, case 9 90 10 30

Raspberries, 2s, Out., case 10 40 11 #0
Gooseberries, 2« 11 30
Cherries, 2s, red, pitted . . 9 00 9 50
Apples, evaporated, SOs . . 14 15%

Do., 25s, lb 14% I61/3

Peachefi, evaporated, lb. . . 22 22%
Do., canned, 2s 7 45 7 90

Prunes, 90-lOOs OS 08%
Do., 70-80S 08% 11
Do., 60-70S 12 12%

Potatoes, local ton 25 00 00

New Brunswick Markets

FROM ST. JOHN, BY WIRE

to 17% to IS cents and compound 14%
to 15 cents. Corned beef is easier at
'tis.45 to J3.50. Creamery butter is firmer
at 32 to 35 cents. Potatoes are selling
at $1.75 to $2.25 per bag. Lemons jumped
to $16.00 to $18.00 per case. New Cali-
fornia peaches are offered at $3.0(1 to

$3.50 and plums at $3.50 to $4.00 per case.
Cheese, Out., twins 23 24

Cornmeal, gran., bags .... 3 50 3 75
Do., ordinary 2 30

RoUde oats 8 80
Rice. Siam, per 100 lbs. . . 6 50 7 00
Tapioca, 100 lbs 8 00 10 00
Mplasses 60

Sugar

—

Standard, granulated 8 95
No. 1, yellow 8 45

Cheese, new, twins 17 18
Eggs, fresh, doz 35 36
Lard, pure, lb 16% 17

Do., compound 13% 14
Tomatoes, 2%s, std., case 4 00
American clear pork .... 31 00 S3 00
Beef, corned. Is 3 45
Breakfast bacon 45 48
Butter, creamery, per lb. . . 30 33

Do., dairy 25 20
Do., tub 24 28

Corn, 2s, standard, case 3 50
Peas, standard, case 3 80
Apples, gal., N.B.. doz. 5 Od
Strawberries, 2s, Ont., case

Lemons, case 11 00 12 00

Oranges, California 6 50 8 00

Bananas, lb 08 10

Gra/pefruit, case 8 50 9 50

ST. .lOHN, N.B., July I.*,. -There was
a general trend upward in prices during
the week. Granulated cornmeal is firm
at $3.75. Cheese advanced to 23 and 24

cents per pound. Eggs are up to 40 and
41 cents per dozen. Pure lard advanced

CANNED GOODS WRONGLY BLAMED
pROM time to time, reports crop up of ptomaine

poisoning alleged to have been caused by eating
canned foods. A recent one comes from George-
town Medical School in Washington D. C. The
.statement was made that "twenty-six students were
in a serious condition from ptomaine poisoning

supposed to have been caused by eating canned
foods." Upon investigation, however, it was found
that the trouble was produced from bread pudding
which contained "a toxic producing organism."

While it is true that there have been some cases

of ptomaine poisoning due t© some chemical action

taking place in the can after it was sealed, the

number of actual cases is infinitely small in com-
parison with the alleged cases of illness and which
usuaHy turns out to be the result of other causes-

Recently it came to the writer's attention of a

a family of four were taken ill. and the case where
medical man was called in, laid the blame of the ill-

ness to having eaten canned salmon. The writer

personally investigated this case and found that the

family had partaken of canned salmon two days

prior ") their illness, but not consuming the whole

contents, the balance was left in the can and placed

aw.-iy for future use. Two days afterwards the

balance was consumed—after remaining in the open

can for nearly sixty hours—with the result that

the household was taken ill, but happily with no

carious consequences.
This appears to be chiefly the reason why people

become sick from eating canned foods- It is usual-

ly due to carelessness in allowing the contents to

remain in the can after being opened, in spite of

the fact that a warning appears on the label of each

can stating "to empty can as soon as possible."
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Butter and Cheese Markets Show
Advances in the Past Few Weeks

Scarcity of i^ocd pasture is said to be the

cause of ilit liigher quotations—Creanierv
l)utter advances seven cents i)er i)oun(l in

hvo weeks—trend of tlie market is towards

strouf^er levels.

Toronto, July 11.— Fiirth»r advani e5 are

recorded in the butter and cheese

markets. The best grades of creamery

butter are quoted to the retail trade at

"6 cents per pound, an advance of seven

cents during the past couple of weeks.
The scarcity of good pasture is given as

the main reasoH lor the strength of the

market.

I'rk'Ps Show Sliarp .Vdvain-*'

Abfjnt t'.^c beRinnins; of June, eheese
was selling to the trado around !•"> cents
and at country boards around 2V; cents.

Today the price to the re. ail trade is 23
cents per pound. Country boards quoting
2oi/^ to 'l') cents, the first quotation being
at Brockville and the second at Perth. At
the Toronto Produce Exchange one lot

of 110 large, not paraffined June cheese,
was offered at 23 V^ cents, also another
lot of 77 were offered at the same price,
but no bid was received, both lots being
on spot. The peculiar feature of this was
the fact that both these lots were offered
at almo.st the szfme level as those paid
iit outside points, and yet no bid was

made.
In some quarters it is stated that thene

high prices on cheese are the result of
the action of «ome eastern exporters who
sold short on orders to the United King-
dom and were endeavcrinf^ to obtain
supplies to cover their contract.s. Otherx
state that the strength of the market is

the result of e.xpcrt business together
with the shortage of milk created by the
drought Cndoubiedly the extremely hot
weather has something to do with the
situation, but if it Ik the former rea.son,
an easing off in the market can be ex-
pected when the overseas contracts are
filled.

Still .Vt Low Lerels

"Prices on both butter and cheese are
still considerably below the high levels
of last year, but with business not as
yet showing any signs of recovery and
with the possibility of a great deal of
unemployment this coming winter, I do
not think the high prices are justified,

r.nd that declines can be expected," statetl
one dealer in close touch with the situ-

ation. "Furthermore the prices received
by local dealers from Old Country deal-

ers do not give any basis for the high
prices now bei«g asked."

Butt*r Production In 1920

Canada's production of creamery but-

ter during 1928 amounted to 110,030,399

pounds, according to the report issued

l3y the Dominion Bureau of Statistics.

Returns were received from 3,165 dairy

factories, comprising 1.053 creameries, 1,-

(174 c^ieese factories, 410 combined butter

and cheese factoi-ies and 28 condonsories.

Cheese production ajuounted to 149,521,-

008 pounds, a decrease of 16,900,863

pounds from last year. The average price

at the factory was 26 cents a pound, as
against 26i^c in 1919. Production of con-
densed milk was 53,980,993 pounds, valu-
ed at ?10,217,803; evaporated milk was
produced to the amount of 30,469,642

pounds, valued at $3,809,653 and milk
powder 7,574, (ioS pounds at $2,178,176.

$144,483,188 In Value

The total value of all products of dairy
factories in 1920 was $144,483,188, an in-
crease of nine millions over the previous
year. Capital invested in dairy factories

was $32,767,317. Employees numbered
11,211 and the aggregate of salaries and
wages was $8,776,676. Quebec led in

creamery butter production, with a total

of 40,037,692 pounds, against 37,148,898

pounds for Ontario, but Ontario was an
easy leader in factory cheese output,
with 92,847,769 pounds, against 52,441,504
for Quebec.

Produce, Provision and Fish Markets
QUEBEC MARKETS

L

lyiONTREAL, July 1.3.—The provision market show.s more strength
this week, principally as a result of the hot dry spell which has

prevailed over the country effecting meats, butter, cheese, and eggs.
The demand for smoked and cooked meats has .shown a big improve-
ment and a stronger market- Hog prices are a little lower but fresh
pork and beef is unchanged. Lard maintains its strength with a good
demand both for local and countrytrade- There is a feeling that
the supply of butter will be cut down on account of the hot season
and coupled with a keen demand for both local and export trade
i'* has advanced the price by four and five cents a pound. The cheese
i^'^rket is much firmer on the same account but wholesale
pric' ^io not show a change as yet. The egg market shows stronger
tendencies with a wider range of prices quoted- The receipts show
no decrease but the demand for cold storage, export and local
trade has grown and prices have advanced on strictly fresh eggs.
The fish trade has been quiet but supplies show improvement with
more white fish, lake trout and gaspe salmon on the market.

Higher Prices For Butter

MonYreal.

BCTTER.—The butter market has ex-
perienced in the past week a great
strengthening up in prices due largely
to the keen demand for supplies both
for local and export account. Although
the receipts are larger than one week
ago the demand has increased and the
( nntinuing spell ' ot hot weather has to
some extent curtailed the make and lent
a feeling of strength to the market with
the natural expectancy of lighter sup-
plies and resulting keener demand.
Prices jumped in a few days to 39 cents
per pound for creamery butter in prints.

II is the feeling among the produce
dealers that prices will go still higher.

Creamery, prints 37 39
Do., solids 35 37
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Cheese Market Strong

CHEESE.—Although the cheese market
shows more strength hoth on account of
weather conditions and a bigger demand
local wholesale prices are unchanged on
new and old cheese. The higher prices
being paid lor cheese will no doubt ef-
fect the wholesale market as the supply
of milk is poorer and higher prices must
follow. The tendency throughout the
market is towards an advance in price.

Large, per lb 23
Twins, per lb 23
Triplets, per lb 23
Stilton, per lb 35
Fancy, old cheese, per lb. . . 33 34
Quebec 2*) 23

Cooked Meats Strong

COOKED MEATS.—There is a good
market for all lines of cooked meats on
account of the warm weather. The mark-
et is steady with a tendency towards
higher prices as a result of the keen
demand for supplies.

Jellied pork tongues 38
Jellied pressed beef, lb 37
Ham and tongue, lb 42
Veal 30
Hams, cooked 54 57
Pork pies (doz.) 80
Mince meat, lb 171/^ 19
Sausage, pure pork 25
Bologna, lb 14
Ox tongue, tins 59
Head cheese, 'G-lb. tins, per

lb ... 16
Do., 25-lb. tin pails, lb 15

Egg Prices Go Higher

EGGS.—Although the receipts of eggs
are not as large as they have been in
the past few weeks the demand for ex-
port has fallen off to some extent on
account of the weakness of sterling ex-
chan-g. The local demand however is
good and prices still maintain strength
with a little wider margin in prices
quoted on the Montreal market. Strictly
fresh eggs are selling at from 40 to 44
cents per dozen.

EGGS—
Fresh selects 40 o 44

Do., No. 1 35 36

Smoked Meats In Demand

SMOKED MEATS.—There has been an
active market for smoked meats with a
big demand in consequence of the warm
weather. This market is very firm but
prices are unchanged. The weakness of
the hog market to some extent counter-
balances the stronger tendencies result-
ing from the demand.

BACON

Breakfast, best 3G 39
Smoked Breakfast 41 44
Cott;igo Rolls 29

Picnic Hams 24
Wil'shiro 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 34

Dc, :4-20 34 35
Do., 20-25 ;iO

Over 35 lbs u 30
Do., 25-35 30

Live Hogs Easier

Fresh Beef-

(Cows) (Steers)

FRESH MEATS.—The very warm
weather has caused a weaker feeling in
the hoR market as the demand for the
live hogs has fallen off a little and with
it prices dropped 50 cents to $1.00 per
hundred. The offerings are more than
sufficient to meet the demand and this
lends a weaker tendency. Prices on fresh
pork have held as that market has been
very firm since the recent advances. The
b^ef market is unchanged with g*Dod
offerings of live stock and strength
shewn in some lines of fresh beef and
weakness in others.

FRESH MEATS

Hogs, live (selected off

cars) 2 50 13 00

Abattoir killed, 65-90 lbs 21

Fresh Pork

—

Legs of pork (foot on) 28% 29
Loins (trimmed) 29 30
Bone trimmings
Trimmed shoulders .... 20 22
Untrimmed 16 18

Pork sausage (pure) 25

19 24 Hind quarters 21 26
08 11 Front quarters 09 13
27 30 . . . Loins ... 33 36

Lard Market Firm

Lard.—There is no change in the lai'l

market, the strength of the past fev.

weeks being fully maintained under i

good demand with active business pa.^-

ing both for local and country account

.

LARD—

Tierces, 360 lbs 15
Tubs, 60 lbs 15»A
Pails, 20 lbs 16
Bricks IT 18

Fish Prices Easier

FISH.—The fi.-h market has been quiet

owing to the number of people who are

leaving the city during the hot weather

and the fact that as little down town
shopping as possible is being done. The
supply of fish oifered shows improve-
ment and prices are a little easier. Gaspe
salmon is quoted at 20 csnts and a better
supply C'f lake trout and white fish is oiv

the market at from 18 to 'M cents per
pound.

ONTARIO MARKETS
TORONTO, July 13.— The buttei' and cheese markets continue
•1 firm with quotations advanced- but there is some difference of

opinion expressed by dealers whether the higher prices will be main-
tained. Egg prices are fairly steady, receipts are not heavy but
as the demand has .somewhat slackened and the hot weather is

effecting the quality, dealers are showing much activity. Lard and
shortening are steady to firm. Cooked hams are inclined to be
scarce under higher prices and an active demand- Smoked hams are

active demand. Smoked hams active demand. Smoked hams are

higher while bacon show.s reductions. The hog market is easier

while fresh hams and legs of pork cuts showing reductions. Beef,

veal a nd lamb are steady. Fish and poultry are unchanged under

a seasonable demand.

Butter Prices Higher Cheese Quoted Higher

Toronto.

BUTTER.—The market continues

strong with quotations advanced three

cents per pound bringing the price to

35 and 36 cents. There is considerable

uneasiness among produce men, some
claiming that the high prices will not

hold and in view of the present business

conditions, the advances that have taken

place in the past tew weeks are not

justified.

BUTTER—

Creamery prints, No. 1 . . . 36

Toronto.

CHEESE.—The market has again ad-
vanced with large cheese quoted at 23

cents to the trade. It is stated that these
advances arc due to the export demand,
which may be partly true, but the bids
received recently bv local dealers from
Old Country buyers does not give any
basis for the prices being paid at country
boards. In other quarters It is stated that
these high prices are the result of a
certain Eastern exporter's having sold
short of cheese to the United kingdom
and are not endeavoring lo obtain suf-
ficient supplies to cc ver their contracts.
If thii is true it m.ay be po:sible for an
easing in the situation in the near tuture.

CHEESE—
Large 23
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Cocked Hams Higher

COOKED MEATS.—There has been
such a heavy demaml tor cooked hams
that a scarcity is noted and in tact one
packer stated that thy were out of hams
about three days a week. This iias re-
sulted in prices again moving upwards.
Ordinary trimmed hams are quoted at 57
cents and square pressed at 61 cents
with a tendency for even higher prices.
Jellied ox tongue is also firm at higher
prices. Other cooked meats show little

change.

Boiled hams, lb 57
Do., square pressed 61

Boiled shoulders, lb 42
Head cheese, 6s, lb 12
Choice jellied ox tongue, lb 66
Jellied pork tongue 37
Bologna U 16 18
ilacaroni & cheese loaf, lb 23

Above prices subject to daily fluctu-
ations of the market.

Eggs Hold Steady

EGGS.—The market is practically un-
changed from last week. Dealers are not
buying heavily on account of the waste
and the fact that hoc weather eggs are
not good for keeping purposes. The de-
mand has also fallen oft considerably.

EGGS-.
Selects 40 41
No. 1 .37 38
Selects in cartons M 42 43

Hog Market Ea. ier

FRESH MEATS.—The hog market
opened the first oi the week at prices
about the same as last week. Tne offer-
ings were light and most of the buying
was done by outsiders who mane pur-
chases on the basis of ^l(i.7;i F.O.B. The
big pa(;kers, hcnvever, are ottering oO
cents lower for the balance of the week.
Fresh legs of pork and hams are up two
cents per pound, but other cuts are re-
duced one to five cents per pound. There
is practically no change in beef, veal
and lamb.

Hogs

—

Dressed, light, per cwt 17 00
Do., heavy, per cwt. 10 Oo 12 00

Live, off cars, per cwt 11 75
Live, fed & watered, cwt 11 50
Live, f.o.b., per cwc 10 75

Fresh Pork-
Legs of pork, up to 18 lbs 28

Loins of pork, lb 30
Fresh hams, lb o 39
Tenderloins, lb 50
Spare ribs, lb 12
Picnics, lb 18%
New York shoulders, lb OS
Montreal shoulders, lb 20
Boston butts, lb 221/^

Fresh Beef—from Steers and Heifers

—

Hind quarters, lb 21 24
Front quarters, lb 06 08
Ribs, lb IS 26
Chucks, lb 06 07

CANADIAN GROCEii

Lcins, whole, lb 28 30
Hips, lb 18 22

Cow beef quotations about 2c per pound
below above qv.otations.

Calves, lb 12 16
Spring lamb, lb 28 30
Yearling lamb, lb 12 15
Sheep, whole, lb 10 12

Above prices subject to daily fluctu-
ations of the market.

Fish Quotations Steady

FISH.—Shipments of whitefish are be-
coming heavier and has resulted in low-
er prices, llie demand fcr fish at this sea-
son is not large, but quotations generally
remain unchangeci.

FRESH SEA AND LAKE FISH

Cod Steak, lb 09 10

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Government 1H4
Dc, Georgian Bay '» llVi

Frsh Herring 10 11

Flounders, lb 10 11

Fresh Trout, lb 16 17

Haddock 10 Oil
Spring Salmon 24 2.'>

Mackerel 11 12

FROZEN FISH

Halibut, medium 22 23

Do., Qualla 09 12
Flounders 09 12

Pike, round 06 07
Do., headless and dressed .... 08

Salmon. Cohoe
Do.. Red Spring 23 24

Sea Herring 07^^ 08

Brill 10 Oil

SMOKED FISH

Haddies, lb 10 12
Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24
Labrador Herrings, kegs, 100

lbs 6 25
Do., bbls.. 200 lbs 11 75
Do., pails, 20 lbs 2 00

Holland Herrings, Milchers 1 15
Do., Mixed 1 00

Lard Unchanged

LARD.—The market is steady to firm
with quotations unchanged.

LARD—
- 1-lb. prints 16 18

1-lb. tierces, 400 lbs 14i^

In 60-lb. tubs, V2 ^-ent higher than
tierces, pails % cent higher than tierces,

and 1-lb. prints, 2c.

Hams Up, Bacon Down

39

ive demand for cooked hams, which has
caused a real shortage on that product.
Smoked bacon, however, is slightly easi-
er with prices down one to two cents
per pound. Barrel and salt meats are un-
changed.

Hams

—

Small. 6 to 12 lbs 41
Medium. 12 to 20 lbs (i 41
Large. 20 to 35 lbs. ea.. lb. :io 37
Heavy. 35 lbs. and upwards .... 34

Backs—

•

Boneless, per lb 45
Rolled, per lb 50
Peameal 40

Bacon-

Breakfast, ordinary, per lb. 27 41
Do., special trim 45

Cottage rolls 32
oil. per lb 21 2(>

Wiltshire (smoked sides), lb 32
Do., three-qharter cut 37
Do., middle 39

Dry Salt Meats

Lend clear bacon, av. 50-
70 lbs 20"

Do., av. SO-90 lbs 18-

Clear bellies, 15-30 lbs 20'

Fat backs. 10-12 lbs U 14 Ift

Out of pickle prices range about 2c
per pound blow corresponding cuts above.

Barrel Pork

—

Mess Pork 33 OO
Short cut backs, 200 lbs 40 00

Picked rolls, bbl., 200 lbs.—
Lighweight 46 GO
Lightweight 46 00
Heavy 40 00

Above prices subject to daily fluctu-
ations of the market.

Poultry Prices Hold

POULTRY.— The market is quiet with
quotations unchanged.

Prices Paid by Dealers

Live Dssd
Turkeys •. 30 40
Chickens, spring 30 40
Roosters 14 18
Fowl, over 5 lbs 23 25
Fowl, 4 to 'j lbs 20 20
Fowl, under 4 lbs IS 18
Ducklings 35 35
Guinea hens, pair IS, 1 50

Pries quoted to retail trade: Dressed
1 urkeys .j5 60
Hens, heavy 30 32

Do., light I'S 30
Chickens, spring 50 0' 55
Ducklings O/ 4i8.

No Change In Shortening

PROVISIONS.—Smoked hams are up
two cents per pound, bringing the price
on small and medium sizes to 39 cents
per pound. This is the result of the act-

SHORTENING.—The market is un-
changed with quotations remaining at 15
to 16 cents for one pound prints and 12i/^

cents on the tierce basis.

SHORTENING—

1-lb. prints 16
Tierces, 40 lbs 12^6
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WINNIPEG MARKETS
"YYINNIPEG, July 13.— There is a strong tone to the produce
'*^ and provision markets. Cooked meats, bacon and ham have ad-
vanced. Butter is stronger also cheese. Egg receipts are lighter
with higher prices expected under a heavy demand. Shortening has
advanced while lard prices are holding holding firm. Fish and
poultry are unchanged.

Bacon

—

Back, 6 to 1» lbs., lb '.. 54

Cottag's Rolls, boneless 31

Bellies, 6 to 10 lbs., per lb 48

Butter Market Firm

Winiupec,

BUTTER.—The butter market is show-
ing a firmer tone. Xo. 1 table grade
creamery is quoted at 35 cents per pound,
a further advance is expected.

BUTTER—
Creamery, best table grade . . .

Dairy, best table grade
Margarine

Shortening Advanced

35

23

Cheese Prices Steady

""OHKESE.—The cheese marttet is

^wady with the local market showing a
iff.mer tendency and higher price=( are
xpected very shortly.
-Stilton cheese, large, lb 24

tSHEEiSE—
StiUon cheese, large, lb 24
'Ont., large, lb 20
•Ont., twins, lb 20i/4

•Ont., triplets, lb 21

Egg Prices Higher

EGGS.—The egg market continues to
liold a strong position with quotations
advanced. Receipts have fallen off, but
the demand is very active. New laid are
quoted at 40 cents per dozen. No. 1 candl-
ed at ZTy cents and fresh candled selling
at 35 cents per doeen.

Cooked Hams Higher

COOKED MEATS.—Cooked hams have
advanced and ar© now quoted at 57
cents per pound. Roast shoulders have
also shown an advance and are quoted
at 381^ cents per pound. Head cheese is
down one cent per pound. Jellied pork
tongires are selling freely at 42 cents per
pound. The sales of cooked meats of all
kmds are showing a big improvement.
Hams

—

Beet q"Ity. skinned, 8-13 lbs. o 57
Do., 13-16 lbs 52

Rest Ham. lb 56
'Ro.?.st shoulders, lb 38i/^

Head Cheese, 6-lb. tins, lb 16
Jellied Ox Tont:ues, lb 65
Pork tonguei5, lb 42
I.uncheon Cooked Meats, lb. . . ! ! 22

Smoked Meats Higher

PROVISIONS.—Following the trend of
^lie hog market, there is a strong tone In
evidence in the market for smoked meats,
and both ham and bacon have advanced.
There is a steady demand for these lines.

8 to 16 lbs., per lb 43 44
16 to 20 lbs., per lb. ...• 38
Boneless, 8-16 lbs., per Ibb 48
Skinned, 14-18 lbs., per lb 47
Skinned, 18-22 lbs., per lb 44

LARD.—There has been an advance
of half cent per p»und on shortening,
and is now quoted at 14 cents per pound
in tierces of 400 pounds with 20 pound
wooden pails offered at $3.20 per. pail.

The lard market continues steady.

Pure lard, No. 1 qualty, per
lb. (in tierces 400 lbs.) IC

Do., wooden pails, 20-Ib.

pails 3 60
Shortening (woodes paiis,

20-lb. pails), per pail 3 20

Short'iiig, tierces o' 400 lbs 6 14

Poultry Unchanged

POULTRY. -Tlie market is quiet under
light receipts and little demand. Quota-
tions remain unchanged.

D.P. Chickens, 3^2 lb. & under 36

Do.. 31/2 lbs. and over 39

D.P. Fowl, 3y2 lbs. and under 32
Do., 31/2 lbs. and over 34

Turkeys, mixed weights 48 50

Hog Market Steady

FRESH MEATS.—Hog quotations have
adyanced and selected live hogs are
quoted at |11.25 per hundredweight.
Choice killing steers are selling at %(i.2^t

to $6.75 while those of fair to good
quality are ranging from $4.75 to $8.00.

Butcher heifers of good choice quality
are offered from $5.00 to $6.50. Sheep
and lambs are lacking in quality and
are quoted at $2.50 to $3.50 with just a
few of the better grade selling at $5.50.

Selected, live, cwt 11 25
Light 11 00 11 50
Sows 6 06 6 50

lb 23 31
Fresh hams, lb 25 33
Picnics, lb 18
Shoulders 16 20
Hind quarters, lb 14 20
Front quarters, lb 0«i/^ 08%
Choice, lb

"
24

hoice Stews 08V&
hind quarters 25

Selected, live, cwt 11 25
Heavier 8 25 10 25
Light 11 25
Sows 6 25 7 25
Fresh Pork
Legs of pork, up to 35 lbs.

lb 25 31
Spare ribs 18
Loins of pork, lb 29 32
Fresh hams, 11) 18
Picnics, lb 16 20
Shoulders 13 19

Fresh Beef—from Steers and Heifers

—

Hind quarters, lb 07 09
Front quarters, lb 07 09
Whole carcass, good grade,

lb 101/2 13

MutlOH

—

Choice, lb 17
Choice long hinds (leg and

loin) 26

Choice Stews 10
Lambs-

—

Choice, 30-45 lbs 22
Veal-
Good veal, 40 to 80 lbs.,

hind quarters 16

Western Sir.elts Arrive

FISH.—A small shipment of Western
smelts have arrived and are selling freely
at 20 cents per pound. There is a fair

demand for all kinds ef fish with quota-
tions Hnchanged.

Wack Cod, lb

Brills, lb 09
Herring, Lake Superior, 100

lbs, sacks, new stock .... 3 80
Halibut, chicken, cases 300

lbs 15'^

Do., broken oases 16%
.lacktish, dressed
Pickerel, case lots

Salmon

—

'

Cohoe, full boxes, 300 lbs 19

Do., in broken cases 30
Red Spring, in fill boxes

Do., broken cases
Soles e 09
P.Hby Whites or Tubilees
Whitefish. dressed, case lots .... 13%

Do., broken casrs 14%
SMOKED FISH

Bloaters. Eastern National,
case 3 50

Do.. Western, 20-lb. boxes,
box 2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East, Nat., 20 count,
p.?r cov.i-t 3 75

Do., West. 20-lb. boxes,
box 2 25

Fillets, 1.5-lb. boxes, lb 20

SALT FISH
Steak Cod. 2s, Seely's, lb
Acadia Strip Cod, 30-lb.

boxes, lb

Acadia Cod. 12-as, wood
boxes, lb

Do.. 20-1 s, tablets, lb ..'. ..[',

Holland H'ring, Milkers, 9-lb.
Do., pails, per pail 1 35
Do., mixed, 9-lb. pails, per

pail 1 25
Labrador herrings. 100-lb.

bbls., per barrel 7 OO

GETTING TOGETHER
A country store*teeper was standing

in front of hi.s place one morning when
a man came along leadin,-; a couple of
old and weary-looking nags.
"Want a boss?" he inquired.
"Guess not."

"I'll trade yon one for goods," said
the man.

"I'll take it out in terbaccer, in fact."

"Alight make a dicker along? those
lines." said the storekeeper, "provided
we kin agree on a basis."

"What's your babsis?"

"Well, I'll trade with you plug for

plug."
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HEADCHEESE
Now that the weallier is becoming so iiuicii warmer, there is every opportunity lor a

dealer to increase Jiis voIunHs l)y featurinii; a line of cold luncheon delicacies,

which are admirably suitable for summer trade. Davies Headcheese is one

of these jellied meats which commands ready sale, l)ecause of its (jual-

ity and consistency- being of good texture, with no small

particles of bone or gristle.

There are many other lines of Cooked and Jellied Meats wliich can be featured to

good aiivanlage as cold luncheon specials, and which are bound to create demand.

Make vour customers know vou carrv them.

A few of these are

(<
Peerless" Bung Bologna, ''Perfection" Cooked Square

Davies Jellied Hocks Hams,
Davies Pressed Beef, im r .- >> r^ i i o
r\ • I 11- J D IT- Perfection Cooked bquare
Uavies Jellied Pork longue,

Davies Jellied Veal,
^^^**'

Davies Ox Tongue, "Perfection" Roast Hams,

We solicit your enquiries for any of the above, or will gladly supi)ly you wilii a

list of our complete lines, upon recjuest.

Write us to-day. Special attention given to Mail Orders.

" THE Tlm\ 7ffjQCOMPM
WILLlAMLfiW lEOuMlTED

TORONTO

MONTREAL Sfc'DNEY HAMILTON

'/
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7 Direct Lines Out of Stratford
Make It tlie Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones— Office 297 and 298. Residence 310, Shipping Room 256. Nighl Call 897.

James Lloyd & Son box no. 266 Stratford, Ont,

When You Are In Need Of

GRAPE JUICE
KEMEHBER THAT

MARSH'S
GRAPE JUICE

Is (priced to .enable
you to seU at popular
prices and that the
result o f stocking
Marsh's is larger sales
and more profit.

ORDER MARSH'S

The quality is right too

The Marsh Grape

Juice Company

Niagara Falls, Ont.

Agfiits lor Ont.nrio, Quebec and

Maritime I'ruvince-.:

The MacLaren Wright,

Ltd.

Toronto and Montreal

Agents for Rritish CoUimhia :

F. G. EVANS CO. Ltd.

T.-ronlo anil iMontre.il

Slllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllinimillllllira

y THE 'HKST lUV IX THK SI.ICEK MARK F. T 1

i DOMINION SLICER |

>IADE IN
CANADA

'.ir

S225

Dominioti Slirers have tewcr
workiny^ parts, are niore easily
cleaned and operated and are
more sanitary rhan other mach-
ines. They do anything: that
other sheers will do and arc
much ess expensive.

nomtnion Slicers aire m-ade trom
the finest materials by skilled

(Janadtans. They are the most
efficient and most reasonably
pnVetl slieer made, at^ui are g"aar-
anteeJ for one year*

I

WRITE FOR ILLUSTRATED BOOKLET

Dominion Slicer Corporation
110 Church St., Toronto

III uiiiiian:

^^J
1 T|||i

CANADA

1 MAPLESYRUP II
f^^r^-J'?-

III-""-=7—

"

IPjpr

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmon-
ton- Oppenheimer Bros., Limited, V»ficouver, B. C; S. H. P. Mackenzie & Co.. 33 Yonge St., Toronto, Can.

J. \V. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
OFFICES: 58 WELLINGTON ST.W.,MONTREAL

k
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PURiry pmuR I

f'URiTy FLOUP

98 Lbs.

BRANDON ""-LS^T eomQN'

_^ GOOEBICH ^

Window Displays

All the material for a successful window trim by

first mail, after we receive your request.

Attractive windows mean better business.

Drop us a line.

Western Canada Flour Mills Co.,

Limited

Toronto - - Winnipeg

OATS

PURITY OATS
Is Your

Guarantee

This name is your assurance of freshness— Pure sweet milk.

Do your customers like things fresh?

Drimilk made to-day and delivered to-morrow.

This means something.

THE DRIMILK CO,, LIMITED
Cortland, Ont

I

Donald H. Bain C!o.,

Winnipeg

Western Distributors

Executive Offices : Spadina Crescent, Toronto

Eastern Offices : 10 Ste. Sophie Lane, Montreal.

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiuBuiiyii^
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Cane's Pencils, extensively advertised,

are as good as represented to be both

as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

CHARM
is making a "hit"

everywhere

This ^^'ondt•rf^ll new

cleaner is proving an

unusually rapid selltT.

Sales everywhere injdi-

catc that housewives are

quickly finding out that

CVann fills a long-felt

want'

"CHARM cleans Everything''
It SAVES SOAP, CUTS GREASE, SOFTENS WATSK and
will not injure tabrics or the skin. L'se it on anything Ask your

wholesaler fi>r a trial order.

Gait Chemical Products, Ltd.

Gait, Ontario

I SAMUEL DOBREE
I ^ SONS

m

:»

Si

LONDON, ENGLAND
Eslahhshed 17lh Centurv

Growers and Producers of m

I SUGAR ' MOLASSES |

COCOA I

IMPORTERS AND EXPORTERS
Branches in all parts of the civilized world

Canadian Branch

UPPER WATER STREET
HALIFAX, N.S. 'M

^ttUiVAlliuklVAii^iiiiKililUiUii^^^^^

-OR„5TOVES
SHEET lROf< AMD
STOyt PIPES

GUARANTEED

N0N5UGH M"F'GC°LiMiTED
TORONTO

NONSUCH
Liquid Stove Dressing is guar-

anteed to make for you satis-

fied customers, it being the

highest grade and best polish

manufactured.

Also manufacturers of

LILY WHITE SHOE DRESS-
ING

LILY WHITE CAKE (for can-

vas shoes.)

NONSUCH BLACK CAT SHOE

DRESSING

"Made in Canada"

Selling Agenls tor Manitoba,

Saskatchewan and Alberta

Stroyan, Dunvvoody Co.

Confederation Lite Bldg.

Winnlpep^

THE NONSUCH MFG. CO.
LIMITED

TORONTO, CAN.
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True Orange
Marmalade

This delicious preserve has be-
come a favorite in thousands of
Canadian homes. It is a mar-
malade you can safely recom-
mend to those customers who
appreciate quality combined
with value.

Manufacturers

EtfPERIAX EXTRACT COMPACT
TORONTO

iiiiiHiiiiiniiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii!iiiiiiiiiiiiiiiiiiiiiiiii:iiiiii!iiiiiiiniiiiiiiiiiiiiiiiiiiiiii^

A LINE
WORTH
PUSHING

Jelly Powders
and Extracts

Two members of the Shirriff

"quality" group that it will pay

you well to push.

SHIRRIFF'S Jelly Powders

offer exceptional opportunities

during the summer months.

Sole Selling Agents

IIAHOLD F. RITCHIE & CO. LTD.

Toruiito und Montreal

Car of

Papnis

Pie

Plates
Price Right

WALTER WOODS & Co.

Hamilton and Winnipeg

4-ONE-BOXES
and CRATES
"SEALED TIGHT — KEPT RIGHT"

"We challenge even an expert to re-

move goods from our cases after they have

been properly sealed without leaving trace

of such tampering."

Wm. Wrigley Jr. Co.

They are Strong, Light, Economical.
Bound with steel wires— 4-One Boxes

simply cannot come apart.

They meet every requirement of the
domestic or export shipper.

Write for literature to Dept- "G"

CANADIAN WIREBOUND BOXES,
LIMITED

1000 Gerrard St. East, Toronto
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INDEX TO ADVERTISERS
Cool Fruits for

the Hot Weather

Watermelons Cantaloupes

California

Peaches Pears

Canadian
Cherries Raspberries

ALSO

Lemons Oranges

Plums

Blueberries m

Bananas

—Special Prices on Ice Cream Cones-

Order your requirements early to

avoid disappointments

I HUGH WALKER & SON, LTD.
|

1 The House of Quality

I GUELPH - ONTARIO |

liiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^'oiiuiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiii^

I For the Tourist
o*
•o
o*

i Trade
•o
•o

§8 __________
•o
o*
•o
o»

i California Plums, all good varieties
'§
o«

11 Georgia Peaches Cantaloupes
ss

Watermelons Tomatoes

Bananas Oranges Lemons

^

The best of everything in |
•o

Imported & Domestic |
•o

Fruits & Vegetables |
•o

- ss
^o
o*

WHITE & CO., LTD. I
•o

Fruits of Quality TORONTO I!

A

Acadia Sugar Refining
Co., Ltd. Inside backcover

Artist Supply Co 47

B

Bain & Co., Donald H. . , 8

Baker, Walter & Co 48
Bickle & Greening, John
W. & Co 15

Borden Co., Ltd 1

Bradstreet's 48
Bush & Co.. W. J 13

C

Canada Barrels & Keg
Ltd 47

Cane Wm. & Sons Co., Ltd 44
Carnation Milk 14
Can. Nashua Paper Co. . . ^8
Can. Wire Bound Boxes

Ltd 45
Ch<ad\vick & Wright 11
Channel Limited, Inside

Flront cover
Codville Co 10
Clark Ltd., W 3

Columbia Macaroni Co. .. 6

Crosse & Blackwell 4

Crothers W. J. & Co. .. 14

D

Davies & Co., Wm. Ltd. 41
Dayton Scale Co. back cover
Dobree & Sons ......... 44
Dominion Slicer 42
Dominion Canners B. C.

Ltd 6

Drimilk Co., Ltd 43

Duncan & Sons, C 8

E

Emond .Jos 12
Eno J. C. Co. Ltd 16
Elbs, John G 42
Escott Co., Ltd., W. H. 10
Estabrooks Co., Ltd., T.
H 17

Eureka Refrigerator Co.
Ltd 7

F

Frost Moorm;an & Co .... 11

G

Gait Chemical Co 44

Goldie & McCullough Co. 17

H
H.arablin-Brereton ..... 11

Harrisons & Crosfield ... 13

Hayne, John 47

Hanson, Co., Ltd., J. H. 12
Howard's Ltd 48

Hunt J. B., & Co IZ

I

Imperial Grain & Mill-

ing Co 7

Imperial Extract Co 45

Island Lead Mills Ltd. .. 16

K
Kidd, T . Ashmore 11

L

Lachaine, Geo. D 12
Laing & Waters 11

Langley Harris & Co. Ltd. 11

Laurane Chocolates Front
Cover.

Lemieux, Victor A 12

Lloyd Jas. & Son 42
Loggie Sons & Co 11

M
McLauchlau, J. K 11

McLay Brokerage Co ... 8

M,acdonald Reg., W. C. . 2

Mackenzie, W. L. 8

Mickle, Geo. T 11

Moore & Co. R. M 47

Magor, Son & Co 18

Marsh Grape Juice Co. .. 42

Maple Tree Producers'
Assn., Ltd. 42

N

Nonsuch Mfg., Co.

O

44

Oakey & Sons, Ltd., John 9

O'Donnell & Co., John J. li

O'Keefe's Ltd e

Patrick & Co., W. G. .. 1'

Pennock & Co., H. P. . . :*

R

Red Rose Tea 17

Rock City Tobacco Co. In-
side backcover

Ross Can Co 47

S

Salada Tea Co. Ltd. .. 18
Sanator Limited 15

Scott Bathgate Co., Ltd. 10
Scott & Thomas 11

So-Clean Ltd. 47
Soper E. N. & W. E. .. 11
St. Arnaud Fils Cie 12
Standard Computing

Scale Co. Ltd 16
Stickney & Poor Spice Co. 7

Stroyan-Dunwoody Co. . . 8
Stuart Limited »

T

Thompson, A . E 10
Thum Co. (Tanglefoot)
O . & W 47

Tippet & Co., Ltd 12
Toronto Pottery Co., Ltd. 47
Toronto Salt Works 47
Trent Mfg., Co 47

W
Walker Hugh & Son 46
Wallace Fisheries, Ltd . . 7

W^atson & Truesdale »
Waterloo Broom and
Brush Co 11

Western Can. Flour Mills 43

White & Co 46
White Cottell's -47

Woods & Co., Walter . . . 4S
Williams Storage Co. . . 9
Wiley, Frank H &
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BUYERS' MARKET GUIDE
Latest Editorial Market News

S<oiie>varo ilnrs
FI«>w«T I'ols

I oil I'cits

tilassware

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co, Cat^tbrrwell, London, Eng.

Agents

W. Y'. COLCLOUGH. Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Buildini;

Winnipeg, Man.

OPPENHEIMEK BROS.. LTD.
Vancouver, U. C.

BAIRD & CO.. xrerchcnts, St. Jotin's, Nfld.

Order f ;ini your Jobber today

"SOCLEAN"
the dustTcss sw? sn^np componntl

SOCLEAN, LIMITED
Manufacturers TOKUNTO. Ont.

.M'jiitrcal Agents:—Vigneault & MucGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:— W. R. Barnard, Zl \ Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid (Dnlaincrs

PROMPT SHFPME.NTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many here

below. Use the

Want Ad. page

and get rid of a

few of them.

CALIFORNIA FRUIT

PACK LIGHT

PRICES LOWER

Opening prices on the

1921 pack of California

canned fruits are not yet

announced; but an an-

noucement to this effect is

expected any time. Up to

the present time there are

only eleven factories pack-

ing The prices paid for

fruit is only about one-

third of the amount paid

last season. This would

indicate that prices on can-

ned fruits can be expected

to be considerably below

that of last year.

The packing of aspara-

gus is practically at an end

in California, Early in the

season, it was. announced

that the crop was coming

on in poor shape, and the

hope was expressed that

this condition would mend

but such did not prove to

be the case and the pack

will be even below the

early estimates.

GAS MANTLES.
THE MANTLtS THAT YOU-"
CAN TIE IN A KNOT WITHOUT
damact.tSuperscde all
OTHER STYLES FomH«RTK>_

PACIFIC CdAST MANTLE rACTORY

.30 DOZEN C.\SE FILLERS
ONE DOZEN C.VHTON FILLERS
%-lNCH CUSHION FILLERS
<(>iIi:rGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

^PRODUCTS §
StickyFlyPaper.StickyFlyRibbo.v,
TREeTaNGLEFOOT. ffOACH---'A\TPOWDLR.

TheO*W.Thum CcManufacturers.
CRANDRAPIDS.Micu. WAIK£KVILL£,Cai(ASA.

SIGN WRITING
Do your own Card Writing

Write for our Catalogue whicli will tell ; nil

what you need. Best i<:oods at Closets Price-.

ARTIST'S SUPPLY CO.
77 York S.., Toronto

Mention this paper when writinir

These one-inch spaces

only $2.20 per insertion

if used eacli issue

year.

in the
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WANTED
*Tpwo experienced butchers wanted in a

-*• brusy county town store. Give refer-

-ences and previous experience, also

"wjages. Apply, Box 56 Canadian Grocer
153 University Ave., Toronto, Ont.

"^orthern Ontario Salesmjan residing in
^ ~ ,the territory seeks Candy and Drug-
gists lines, if you want regular and con-
^sistent trade get in touch with Box 60

Canadian Grocer, 153 University Ave.,

Toronto, Ont.

POR SALE

l^or Sale:— General store, groceries,
* boots and shoes and drygoods, also

ice cream parlor attached. Doing very
goofl busines^s, located in best stand in

town near C. P. R. roundhouse and
station and chemical plant. Stock will

"be reduced if desired. All new fixtures

and most uip-to-date general store. Must
be sold quickly. Owner going on ex-

tended trip, reason for selling. Apply
Box 939, Trenton, Ont.

j*'~^eneral store for sale in small village

^in country near town of Renfrew,
«jnt., five miles from station. No oppos-

ition. Power line passes door. Eleccric.

lights about to be installed. Situated on
country highway. School and Presby-
terian Church in village. Turnover about
ten thousand could be increased to six-

teen or seventeen thousand. Apply Box
58. Canadian Grocer, 153 University Ave.

Toronto, Ont.

Tj^very merchant who seeks maximum
^ efficiency should ask himself whether

a Gipe-Hazard Cash Carrier, as a time

and labor saver, is not worth more than

the high-priced labor which it liberates.

Are you willing to learn more about our

carriers? If so, send for our new Cata-

logue J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

ESTABLISHED 1849

Brad street's
OfficesThroufihout the Civilized World

We Present a Record
N.«»t a I'rospectus

Reputation gained by years of

vigorou.<i, c'onscientlrus and
sucessful work.

John A. Thompson
General Maoatrer Western Canada

TORONTO

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of'

good housekeep-

ers.

Made in Canada by

Walter Baker & Co. Limited

Dorchester. Mass. Montreal, Can,

Established 1780

Say You Saw It In CaiiadiSan Grocer,
It Will Help To Identify Ton.

AQENCIES
We are open to accept sole agencies for first

class lines in connection with General Wholesale

Groceries. We cover Nova Scotia. Our affiliated

friemis have branches in all parts of the world.

HOWARDS' LljVIITED
Whole.sale Grocc

Oobrees' Wharves..

Import and Export

Dartmouth.... Nova Scotia.

Affiliated with Messrs. Samuel Dobree & Sons,
London England

Triangle

Sanitary

Waxed
Papers

A Quality line, winch Oualily Wholesale Grocers will wart
to handle. Our I'rices are competative and Service unexcelled.

Enquiries Solicited.

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough = ONT.
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ROYAL
^CADI/J
SUGAR

What Brand of Sugar Do You Recommend?
The grocers' recommendation is usually the deciding factor

in sugar sales.

Sugar as a rule is not asked for by name. But the dealer is

always justified in recommending ROYAL ACADIA—the

sugar that's always good.

Every Grain Pure Cane. When she asks for sugar give her

Royal Acadia brand.

Acadia Sugar Refining Co., Ltd.
Montreal, Que. - - - Halifax, N.S.

MasterMason
The Plug Smoking Tobacco which

MAKES AND HOLDS
CUSTOMERS

There is more real "smoke joy"
in a pipe packed tight with
Master Mason than your cus-

tomers ever dreamed of.

If you're anxious to please them,
with excellent profits to yourself,

just recommend Master Mason

—

the peer of "Joy Smokes."

Rock City Tobacco Co.
Limited

QUEBEC and WINNIPEG
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Confidence
The confidence that customers have in the grocer
and his clerks is based upon confidence in the
equipment the store employs.

High Grade Business Machinery

assures a customer automatic pro-

tection.

Dayton Scales, Dayton Meat Slicers

and Dayton Cheese Cutters are the

highest grade store service givers in

the world. They have stood the test

of time and have established a bond
of confidence and good will between
customers and merchants in a mil-

lion stores.

Dayton equipment assures to the

customer full value for money spent

and assures to the merchant his full

profits to the fraction of a cent.

DAYTON
INTERNATIONAL BUSINESS MACHINES Co.,

Limited

FRANK E. MUTTON, Vice-President and General Manager
HEAD OFFICE and FACTORY, - - 300 Campbell Avenue. Toronto.

For your convenience we have Service and Sales Offices in Vancouver. Caleary. Edmonton,
Regina, Saskatoon, Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa, Montreal,
Quebec, Haifax, St. John's, Nfld.

Also manufacturers of Internati :ud Time Recorders and International

Elecinc Tabulators and Sorters.

^AGGURACYt

Dayiom satt motions, minutes

money. They enable fewer clerlis

to.gite bellt serciee in less lime.
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A BEAUTIFUL WARDROBE
is no longer beyond the reach of the average woman—she

can do such wonderful things with Aladdin Dye Soap; re-

newing old dresses, adding a touch of color to under-gar-

ments, effecting any desired color-change in a blouse that

has become faded.

Aladdin is a wonderful economizer—instead of buying
new garments, the modern woman merely washes her old

ones with Aladdin—which gives them the freshness of a

delightful color-transformation.

It is this economy feature that has so much
to do with Aladdin saleability.

The Revolving Display Stand we supply is

a potent factor in directing your customers'

attention to the goods.

Put one of these Stands on your
counter—let Aladdin display its

power of sales-attraction.

CHANNELL LIMITED TORONTO
Distributors for Aladdin Dye Soap

Manufacturers of O-Cedar Products

^IIHUIIUIIMIMIMIIIIIMMIMIIIIIIIMMirillMIIMIIIMIIMIIMIMMMMIIIIIIIMIIIIIIIIIIIMMIIIIinilllUIIMIMIMIMIIMMJMMJIIHINIMIMIIIIMMIIMMMIMIIllllMIIIIMIMIIIIIMIIIMIMIIIM
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The grocer who works from the

neck up—never labors from the

neck down.

As Andrew Carnegie did more thioking, the less phys-

ics.! labor he indulged in.

The time for the grocer to do his best thinking is when

he buys.

That it takes ten times the labor and effort to move

certain unknown or poorly advertised goods is a fact

well known to every gf'Ocer.

The k'cason for the national popularity of Postum,

Grape-Nuts and Post Toasties is not accidental.

Advertising with the Jostum Cereal Company is not a

fad. It's a clean business policy.

That's why the sale of Postum, Grape-

Nuts and Post Toasties is guaranteed

—insuring to the grocer positive and

profitable turnover on a line of

leading, wholesome fcods uneq-

ualled in quality.

Canadian Postum Cereal Co», Ltd.

Windsor, Ontario, Canada
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THE ^^OUALITV" THAT SELLS

CLfARK*S
Prepared Foods
Corned Beef ^

Roast Beef

English Brawn

Irish Stew

Ox Tongue

Lunch Tongue

Pork and Beans

Soups (13 kinds)

Potted Meats

Cambridge Sausage

Veal Loaf

Beef Loaf

Tongue Ham & Veal, Canadian Boiled Dinner, Sliced Smoked Beef

Tomato Ketchup, Peanut Butter, Table Syrup

Spaghetti with Tomato Sauce and Cheese

And other good things

Mado In Canada—By a StricUy Canadian Company

Sell Clark's Make Satisfied Customers Increase Your Business

W. CLARK, LIMITED
iV\ont real



4 CANADIAN GROeER Jaly 22. 1921

Give a receipt
and get all yoisr money

The right way to handle a sale

1. Collect the goods at the

w.rapping counter beside

the register.

2. TeJl the customer the price

and get the money.

3. Register the sale.

4. Wrap the receipt in the

parcel.

5. Give parcel and change to

the customer.

The customer gets quick service.

The clerk gets credit for making the

sale.

The merchant gets all of his profits.

*A-1.50 -0126 JUM 18-21

"V,::' Amounr ''.'.X" Dale

THIS IS A RECEIPT FOR YOUR
• PURCHASE.

THE RANO-JOHNSON CO.

NEW YORK

Wrap this receipt in the parcel

Get thia receipt inside the register

/f^JOonal

And get all your money

We make cash re^isteS^s for every line of business

NATIOTSTAL
REGISTER
OF CANADA LIMITED
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Quarter Million Dollars

Teach Women io Bake
And more baking means more buying

Figuring our total investment in Five Roses Books on the basis of to-

day's actual net cost (over 40 cents per copy), the 600000 books in dis-

tribution would total over a quarter million dollars.

This is effective educational work on a big scale, practical work that costs
you nothing as a distributor- Yet it affords the consumer a constant
source of grocery-consuming sugges tions. the point of origin of countless
retail profits, because flour is only one ingredient in baking.

When you consider that out of Cana da's one and a quarter million fam-
ilies, every other home has one of these famous Five Rose:=; Cook Books,
using it daily, learning to bake from its pages, is it surprising that Five
Rose Flour has such a tremendous prestige?

If you don't handle this famous brand, it is merely because you don't
realize its tremendous sales influence.

How much easier and more profitable to go with the current ! Some day
you'll get tired of rowing!

To any legiiiniaie dtaler who has not \e: seen the famous h'iv ' !^\,.s - ..;A

Book, we will send Oi\B free on request The crnsuni r r- w • « -''"

cents each.

,„i,...ii.i«"""i""'
.,

>''
„

LAKE OF THE WOODS MILLING CO., LIMITED
Makers of Five Roses Flour

Montreal and Winnipeg W._ "l!'(fi(i5.|jr""'""

i'llllll,
,, ,,,, ;|l';i.''

,ll 'iPl,,,

Branches in:

Montreal, Toronto, Ottawa, London, St,

John, Quebec, Sault Ste. Marie, Sudbary,

"Winnipeg, Kceyyatin, Fort William, Port la

Prairie, Regina, Medicine Hat, Moose Jaw,

Calgary, Edmonton, Yancouver, Victoria.

I
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Inipcrial Floor Dressing comes in one

and four-gallon lithographed scaled cans

anl in half-barrels and barrels. Ask

tha Imperial Oil salesman for prices and

a demonstration.

Draws Trade—Holds Trade

Floor Dressing

A spotless store advertises itself. It draws steady

trade from old customers and creates new customers. Free-

dom from dust is the first essential of a spotless store

—

Imperial Floor Dressing will do the job quickly and effectively.

Why? Because Imperial Floor Dressing holds dust to

the ffoor. It cleans and preserves floors and prevents warping

and checking. It fills in the pores and cracks of wood, and
regular sweeping with a stiff broom removes all the accumu-

lated dust and dirt.

Imperial Floor Dressing does not gum or evaporate.

One gallon is sufhcicnt for treating upward of 700 square

feet. One application will last for several weeks.

It is the most sanitary and economical dressing you can

buy for your floors. It is also a fast-selling, profitable line

to handle.

The Imperial Oil salesman will gladly demonstrate the

superior quality of Imperial Floor Dressing the next time he

calls on you.

IMPERIAL OIL LIMITED
PoAver - Heat - Light - Lubrication

BRANCHES IN ALL CITIES
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For Bigger, Better and

More Satisfactory Mus-

tard Sales, order

STICKNEV & POOR'S

MUSTARD
It is a good trade builder, because it never

varies in strength or quality and never disai)points

your customers.
When you order mustard, spices or seasonings

it pays to order by name.

For this reason ask your jobber for

STICKXEY & POOR'S PRODUCTS
Your co-operating servant

MTSTARDPOT

J^ STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasoninfj^g

«

Imperial Grain and Milling

Co., Limited

VANCOUVER, B.C.

We are offering the best value

in Rice on the Canadian

market to-day.

,\V]ISiiEi^

REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.
Don't repeat last summer's waste.

Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited

Head Office: Owen Sound
Branches: Toronto, Montreal, Hamilton

SAPHO FLY and liNSECT POWDER
K.T llus. .\K.M|uiUns. Ki-J Hui^^. Kkv. C.h kri>;uhes. Moths. Mi!!, .-.in Mr.il. cW

P.'ukrd in all si/.».*s

SAIMIO I'lJ-KKK

Si./.S |H*r ilt>/.,
,i

do/., per cas

No. 2 i-i i-S ll>. net $s-<^ per dt>/. . .? do/, per case

\<> i 1-4 Ih. nrt S5.00 per do/., i doz. per case

N\>. 4 — io oy . lU'l $12.00 per do/., i doz, per case

lU'Lii sPK \vi:k

It is our latest in-
J

v
vent ion and is quick \ ,^

.irid convenient. I- Ji;'

C.-m"t ^^et out o\' or \t^
vier.

$1.00 eaci) -.^y.oo per do/.

Filled tVoni packaj^^es

... ^

POWOKR GLNS

For Sail- by all Whok-saK'i s

MaiK- Siil.-ly by

The Kennedy Manufacturing Co.
588 Henry Julien Ave., Montreal, Can.
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WESTERN CANADA

FRANK H. WILEY
Alfrs.* Aeent and Imporicr

GRO<Ji.l'.li.b and CIllMlCALS
Salesmen covcrin!,' JVIiinitnha. Sn salchcwan.

Alhcr-a and Rrili'^h Columbia.

.33-537 Henry Ave., Winnipeg

THE McLAY BROKERAGE CO.

WHOLES-\!.F. GROCJ-RY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

C.DUNCAN &SON
Manufrs.' Agents ai»d Grocery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY,
EDMONTON, VANCOWVER

When Writing to Advertisers

Kindly Mention this Paper

1Silxcrji:E 75 French Cigarette Papers

Finest

Quality

White Gummed
Paper

That Will

Satisfy

Your Trade

rhi* c«*
3 a facs.mnc

tu«I P-*^'^"^^
of the ac

CANADIAN DISTRIBUTORS

100 Leaves to Book

Automatic
Doubles

50 Books to Box

Order
to-day from
your jobber

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches:

SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON, ENG

f

Standard GoodsJWin Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

H.P.PENNOCKaCO.,LTD.k
\A/i-ir>i rciAi r rn m Mic;-<lir> kj DDnvr-oc. ' -SSSWHOLESALE COMMIS-SION BROKERS

MANITOBA
SASKATCHEWAN HEAP WINNIPEC

Watson & Truesdale, Winnipeg
have live men doing detail work throuffhottt our territory — Maniv %a, Saskatchewan and Alberta. They
get the business, an.1 can get it for you. Write us, anil we will explain our .sy.stem.

Wholesale Grocery Brokers and Manufacturers' Agents

T.RACKAGE
STORAGE
DISTRIBU-

TION

The Largest

in Western Canada
We are the largest Storage,
Distributing' and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square fe';t of Bonded
or Free Storage, lieated ware-
house. Excellent Track facili-

ties. The Western House for
- SERVICE.

Williams Storage Co,
WINNIPEG

and

Winnipeg Vy'arehousing Co.

WALLACE'S HERRINGS
Like Wallace's Salmon and

Pilchards, Give Splendid

Satisfaction.

Your Jobbers Can Get Them.
For You

WALLACE FISHERIES limited

VANCOUVER
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WESTERN CANADA

Marketing Products in a '^Big Way"

\
)

The house of "Scott-Bathgate" holds an 18 year old re-

putation for producing big results in the rich Western
Provinces. — a reputation that you should investigate bofore
vou assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
"uits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
V/holesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broilers—Manujadurers

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the

personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders,

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

OAKEY'S
"WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.
Manufacturers of

Emery, Black Lead, Emery Glass and
blint Cloths and Papers, etc.

Wellington Mills. London, S.E.I, Eng.

Agents:

F. Manlcy. 147 Bannatyne Ave. E^st.
^X'innlpeg

Sankcy and Mason. 839 Beatty Street

Vancouver

7;i, nuMamy ^t^AJtn^xkXy oa/iy
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Aeent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto

Reliable recresentation. Centrally located.

Langley, Han s & Co., Lid.

Manufant.riTs' Agents
Grocers, Confi-iii oners and Drug

Specialties

12 FRONT ST. FAST. TORONT®

W. G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. VV., Toronto
Halifax. N.S. ; Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies \\antcd

Satitfactory Representation Guaranteed

We Cover Western Ontario Thoroughly
N.n^ r>-pr.-<.»-iilini: S,,iTi~l.i:rs i!ro^.:|.ll \\\-

lluy. Lulil.cl; ll.irrv 1 Lill & ( ». ; 1 mpc, i.iU.riii.l

aiui xiie Milling Co.: ;ind loluTs.
Wc d.> Ufiail Work Oct In touch 'villi ii>

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents

LAING BUILDING. WINDSOR, ONT.

D. W. Clark & Sons
248 Avenue Road

TORONTO

Grocery Brokers and

Commission Agents

Wo invite correspomlence from

Domestic or Foreijfii mauufact-

tirers who desire to scctire proper

tlislribiitioii.

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO

Superintend the successful merchandising of

ydur lines in Kingston and district.

O.c»:.o.c>.o«5.0.o.o.o.o.:-.ojo.o.c.o.o<>£.o.o.o.j<^^50gogog
.0.0.0*3.0.0.0.0.0*OWJ.C.U.O.O.O*3.0.0.0.0.0.0.Q*0»0*0»0

i B. N. & W. E. SOPKR I

?8

MaiiulailiirirN' .\(iiMili 6- Cor. iiil>slon lirokers

H.'t Sparks St., uttbwa

Let us dfiiionstratc wliat we can do lor >our
product in this- i ich territory. We are especially

cquipcd to produce the results you are looking for

\\".\.\ TK[)
One or two good ajfencies in Food Products

Give paiticulars in tir-sr letter. References
furnislu-d.

LAING & WATERS
28 Wellington St. E., Toronto

HAMBIIN-BRERETON CO., Limited

CROC Ki;V .likI C(.).\l-r.CTIOM;K\'

.\c;i:.\T.S and IMPORTKR.S

Toronto ai>d Kitchener, Ont.
Winnipejj and Caljjarv

W. G. A. LAMBE & CO.
TORONTO

Established 1883

SUGARS FRUITS

BRAND
G. T. MICKLE

TVle

CROWN
Trade-Mark

ansis a guarantee

size and choice

on a bag of <*liitc !

of their uniform

quality

Only the very finest hand-picked
Canadian ^'hite Beans go into bags
marked

CROWN BRAND
Fcryour ov»n protection insist upon
having this line oi known quality.

Ridgetown, Ont.

C. A. MANN COMPANY
Strictly New Laid Eggs

Choice Creamery Butter

Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured

LONDON, ONTARIO
PNONE 1577
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EASTERN CANADA

ARSENIS & CO.
Patrus, Greece

Established 1893.

"Wholesale (T'RRA^T and Dried

Fruit Exporters.

Grocery Broker Wanted
in Western Canada and Ontario

Write us just now.

First-class References upon re
quest.

GEO. n. LACHAINE
Manufacturers' A>'ent and Commission liroker

Rvpresentine :

The Dominion Molasses "o.. Ltd., HaMfax, N.S.
H. R. Silver Ltd.. Halifax. N.S.
Jos. Dufresne, Biscuits, Cliocolates and Confectionery,

Jolie<te. P.Q.
Over 30 years in Business. Best RcfereRces and

Connections.
l.s Dalhousie S.i-ecl, QlirBEC.

When writing xA.d-

vertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Established 1876

T i' ! > I . 1 ; M »in l581

TELEPHONE MAIN 7I4.-J

ST. ARNAUD FILS CIE
GROCEHY BROKERS

Importatenrs
& ExportatcarB

Poig et Feves
Produils Alimen^aires

Importers
& Exporters

Peas and Beans
Food Products

ST. NICHOLAS BCILDING, MONTREAL

MAPLE SUGAR
I solicit youi- ordei.s lor piite Maple Sut^ai-. 35 \ eai.s ox-

pirienco as wholesale dealer. Open for ag-eiicios of all kinds.

.Aj<-eiU for Me.ssr.s E. B. Eddy Co., Ltd., Hull; Guiiiis Ltd.,

Toronto; St. -Lawrence Starch Co., and several others.

Hardware Expert. Correspondence soliciteil if interested.

Warehoiise capacity, 10,000 feet flo.ir space. Best spot in town
on Main Street.

JOS. EMOND
2 «& 4 rue St -Joseph, Quebec. P. Q.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac'-ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the IIOMCO Products, including"

Hard and Soft Soaps, Soap Chips, Salad Oils,

Coinpound Lard, Castor Oils, Sanctuai'v Oil, etc.

ENQUIRIES INVITED

When Writing to

Advertisers Kindly

Mention this Paper
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will put your tobacco sales

on a firm footing

And tobacco selling is a money-making: line

that every grocer should carefully con.<idcr.

People there are in every community who are
"strong lor a real, good v^hewiiig iooac.j s^,..
?.s King George's Navy." Tney like the pji^ce
tickling g;oodiiess ot' King George'^ i\a\i. .A.

first purchase brings ihem back lor more and
Clinches their tobacco trade for tne King
George dealer.

m
iiii

Rock City Tobacco Co., Ltd. wi

uebec
and
nnipeg

! SAMUEL DOBREE y

I ^ SONS I

j LONDON, ENGLAND I

i Hslal)Iishe(l 17lh Century 1

1

II
Growers and Producers of |rj

I SUGAR ' MOLASSES
[j

I COCOA
I

I IMPORTERS AND EXPORTERS Ij

all Branches in all parts of the civilized world y

II
Canadian Branch . |

I
UPPER WATER STREET |

1 HALIFAX, N.S. |

f miiiyiiiiiiiiiiiiiu!iiiuiiiiiiiiiifliiiiiiiiiiiiiiHiiiiiiiiiiiiiiuiiiiii!uii!ii»i:L!i;i;!iiDiiiiii

I III: •i'.KSr BLV IN THK SLICER MARKKr- j

I DOMINION SLICER I

MADE IN
i A > / DA

^ Dominion SHrcrs have tewer
s working parts, arc more easily

^ cleaned and operated and are= more sanitary than other mach-
M ines. They do anything that

§ other slicers will do and are

^ niuch ess expensive.

Dv>niinion Slicers .'ire inatle rri'i»

the tint-st materials hy skilled

l^anadians. They a-^e the most
efficient and niosi reason;* hi y
priced slieer made. ;ind are g^iar-

anteed for one \ear'

WRITE FOR ILLUSTRATED BOOKLET

Dominion Slicer Corporation
110 Church St., Toronto
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Selling Products

Your Customers Know
EDDY'S Matches and

EDDY'S Indurated Fibre-

ware are known to every-

body, everywhere in Canada,

With most people, to think of Matches is to think of

EDDY'S. The Eddy name to them is a symbol of that

Match quality which some seventy years of match-making
experience has made possible.

EDDY'S Indurated Fibreware Utensils are equally popu-
lar—and deservedly so. Lighter than wood and more
durable than metal, they are ideal for household or farm
use. Leak-proof, bulge-proof, rust-proof.

EDDY'S PRODUCTS are made in Canada, by Canadians,

for Canadians,

The E. B. Eddy Co., Limited, Hull, Canada

Canadian and
British Made
PRODUCTS

for the

Canadian Trade

Vanillin ''BUSH''
Emulsions

Oil Vanilla

Pure Fruit Extracts

Butter Flavor
We guarantee the quality of all these lines.

Write us for quotations.

The W. J. Bush & Co. Canada, Ltd.
MONTREAL TORONTO WINNIPEG
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Did You Get Any of the Million?
Canada has a million more customers for the grocers in 1921 than in 1911,

scattered all over the country.

Hardly a community but's had its increase yours among 'em. New
trade went to somebody- Did you get you share?

Maybe there'll be a gain of two millions in the next ten years. How
many new customers do you think you'll get—this week- this month- this year?

It depends on the quality of goods j'ou sell.

If it's tea, you'll have noticed already how tired people are of the

trash they've been buying. They've had enough of it. Indian and Ceylon

gardens are anxious to produce quality as against quantity

.

You you'll always have new people to do business with- Sell them a real

tea. one that's been on the market for than 26 years—RED ROSE TEA. the

tea other Canadians like to drink.

T. H. ESTABR0OKS CO., LIMITED
St. John Montreal Toronto Winnipeg

Q3B

Calgary

Pkiyit Sales ThaLt Pay a
Yen want a profit on

every sale, and you
should have it. But with
the present high cost of

paint oils you stand a big

chance of losing your
profits, unless 3'^our me-
thods of handling are

systematic and free from
loss of time, labor and oils.

One unit or as mi .

in a compact row
tulips on Salesroom Floor, i

lESTABLISHED 18851

I

Paint Oil Storage Systems
prevent paint oil losses. The pumps measure accurate quantities: no over measure, no leakage, no
spilling, or evaporation. Everything is exact, systematic and saving. The sooner you install a Bowser
System tne sooner you will begin to reap the profits from proper storage equipment,

S._F.^BO\A^ER CO., LIMITED~"^ -- 66-68,;FRASER AVE . TORONTO. ONT.
Sales offices in all centres Representatives everywhere

I
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The Very Best Selling

Infant's Food

Especially During the Summer
Months

You will appreciate the satisfaclorv resulls in

handling Robinson's Patent Barley. Every pur-

chase means a contented custonier.

Rci)!enish your slcidv of Robinson'o "Patent"

Barley and "Patent" Groats now.

C an.'uliaii Aiji'nts i

MAGOH, SON &: CO., I.I M ITEl), 191 St. Paul Street. MONTREAL
TOUONTO lUJANC.II: 2.'? S( OTT STH KKT

KLIM Preverts Waste of Valuable Milk Food
Warm weather means more sour milk—KIim

will not turn sour in hottest weather

r^URIXG the summer months, KLIM whipping briskly uiiMl dissolved. KLIM

sales are larger than at any other pasteurized, skimmed milk in powder

time of year, because it remains sweet form— fills most needs in the home. It

and fresh until all used. Not a bit is gives .satisfactory results in cooking,

wasted. For breakfast, lunch and din- Many people use it altogether for table

ner just the required quantity can be use and in tea, coffee and cocoa. Direct-

prepared by placing a few tablespoon- ions for use are printed on every tin—
fulls of KLIM on top of pure w.ater and half pound, pound and ten pound sizes.

Ptis/i Klim sales no:v--It will pay yon. Order from

your wholesale grocer.

CANADIAN MILK PRODUCTS LIMITED
Head Office - TORONTO

St. John Montreal Winnipeg
i
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Merchants Conform with Replacement Values
Results of analysis of a questionaire sent lo

reveal this tact—merchants have made
able i)r()gress since the I'irsl of the

—results bv Provinces.

bank managers
consider-

vear.

TT will be remembered that the Finan-
cial Post in one of its issues in the

arly part of the year analyzed a
uestionnaire submitted to bank man-
ners all over Canada in which it was

' laimed that the retailer at that time
ad not taken his loss, having in view
he replacement value of merchandise
arried on his shelves. This was the
pinion of bank ma.iagers all over the

I ountry at that time and the inferewce
was th.at the retailer was holding up de-
flation more or less.

A second questionnaire has been sub-
I .itted to bank managers across Canada

id the analysis p^ppearing in the issue
f tl:e Financial Post recently shows

t'lat a different conclusion has been a,r-

1 ived -it by managers. They are of the
pinion that the retailer has taken a
)ng step toward marking his goods on
placement value basis and that., since

he first of the ye.-ir. he has made con-
iderable progress in this direction.

What the Post Sars

Here is what the Financial Post says
in its general analysis of the question-
naire submitted to the bank m,nnagers:
The Financial Post is in receipt of

-ome hundred or more replies to a ques-
Monnaire submitted to bank managers
cross Canad.i. Several phases of the
usiness situation are discussed particu-
.rly applying to industry, to retail

rade. to building and to agriculture,
rom ,a careful analysis of these replies

may be stated definitely that business
n the whole throughout Canada is be-

ing conducted along restricted lines. The
retailer is meeting altered conditions
nd is marking his goods dow.i to con-
irm more closely with replacement

values. The extent of this reduction of

course varies, but on the whole substan-
tial progress has been made. One ho::.-.

Eul feature of the situation, a^ vever'-l
through these replies is ,,"_'.3 fac; tlir.t LLj

retail trade has not suffered to be same
e.xtent as industrial lines of enterprise.

The reports indicate that retail sales are
continuing in practically as large -i vol-

ume as for the corresponding period a
year ago. In a number of instances re-

duction is reported but when it is con-

sidered that the prices have been reduc-

ed since a year ago it is quite probable
that the volume of goods actually handl-
ed is as large or larger. This condition
removes from the consumer the onus
of responsibility for the "buyers' strike."

There is no strike among the consuming
pul)lic although there is no doubt that
the individual is buying more carefully,

and in smaller quantities, but he comes
back to the market oftener. The retail-

ers are however, ailopting a conservat-
ive policy .nnd are strictly limiting pur-
chases to meet immediate needs onlv.

Stocks in retailers' and wholesalers'
hands must be cleaned up before manu-
facturers will again find anything like

a normal demand.

Siiiiunnr.v of ProriiK-es

The article in the Post is a lengthy
one. but such ^parts of it as deal with
the retail trade are of considerable in-

terest. Conditions, generall.iy, in British

Columbia are improving and there is a

feeling that the worst is over. "In the
smaller centres of British Columbia."
says the Financial Post, "the retail

de.ilers have been loath to cut prices,

but the fact that a large lunnbQr of

consumers have been sending to the

larger cities for their supplies has com-
pelled action in this respect."

From the prairie provinces, reports

come that the crop outlook is favorable.

"Retail prices." it says, "are slowly de-

clining and there is room for further

movement yet. Sales on the whole are

on a smaller scale than last year, one
correspondent estimating the total for

the first three months of the year at

least 2.5 per cent, below the correspond-
ing period of last year. Stocks in the

hands of retailers are generally much
lower than at this time last year and
Western retailers are not entering the

markets freely for goods."

A correspondent from Kamsack,
Sask.. writes:

Retailers are m.arking down their

goods somewhat, but they have to mark
them down a good deal yet before the

public can be induced to see that they

are getting real barr.ains. So far as I

can see, retailers are buying very little,

in fact only enough to replace sold out

lines. Payments of all kinds are very

slow except .among those merchants
who have been conducting business Oii

cash lines.

Ontario

The most hcjpeful phase of the situa-

tion in Ontario is the fact that the retail

dealers are doing ,as large business as
in the other provinces of the Dominion.
At no time since the adverse turn In

trade materialized last fall has the turn-
over of the retailer suffered any drastic

decline. The turnover iji without doubt
above the average of the previous year.

Profits have suffered, but in the fact that

the dealer is able to sell his goods freely

lies the solution of the present situation.

With the distributing agencies rapidlr
depleting their own stocks, they must
cme into the market more and more for

news goods and this will in time be re-

flected upon the industrial field.

The replies without exceiption indicated

that retail trade was at or near last

ye.ar's level, and in some few cases

distinctly above. There ajppears to be
room for a still further adjustment of

piice.s, btit on the whole merchants hdve
made progress in the movement toward
normal price- levels. At the moment,
however, retail buying is proceeding
cautiously, and there is ,a tendency to

buy only for immediate i-equirements.

Qiielipc

Reperts from a number of centres ia

the province of Quebec lead to the con-
clusion that retail trade has on the

whole been very s.atisfactory. As yet no
decided improvement can be traced, but

there is a feeling of hopefulness for the

future. Accounts ajjipear to have been
met in a satisfactory manner in this

proTince. At Gaspe, however, a town
which depends largely on the fishing in-

dustry, the report is distinctly unfavor-
able. Our correspondent writes that

business is largely at a standstill in this

district. The fl,at failure of the fisher-

ies last Summer coupled with the col-

lr<pse of the market has wiped out a

large number of the smaller merchants.

These that survive are not in a iposition

to grant credit for fitting out boats, etc.

(Continued on Page 25.)
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Ten Per Cent, of Sales Constitute Expense in

Wholesale Grocery Business

Some interesting facts are revealed in rela-

tion to the wholesale grocery business both
in Canada and the United States—reports
are gathered from 322 wholesale grocers.

COME interesting facts in relation to
^ the wholesale grocery business both in

Canada and the United States have just

been completed by the Bureau of Busi-
ness Research, Harvard University. The
report says in part :

The statements from three hundred
and twenty-two wholesale grocers
videdand twenty-two wholesale grocers

tf)rovided the data. These firms were lo-

cated in Canada and in forty-five states.

Their aggregate sales in 1920 were $643,-

949,000. The net sales of the individual

firms ranged from $176,000 to $28,400,000.

About half of the firms had sales between
$5000,000 and $1,500,000.

Smaller Sales Higher Expense

Grouping the firms in all the districts

according to the volume of their net sales

it was tound that the common figure for

total expense was highest—9.5 per cent

in the case of firms with sales less than
$500,000 and the firms with sales exceed-

ing $2,000,000 had a common figure for

total expense of 9.3 per cent of net sales.

The intermediary groups showed common
figures for this item varying from 8.6

per cent, to 8.9 '.per cent. In cities with a

PQpulation from 100,000 to 749,000, 9 per

cent, whereas in cities with a population

of 750,000 and over it was 11.3 per cent.

Salp!') Per Salestiiaii

For average annual sales per s,ales-

man, which have a direct bearing on
salesforce expense, the common figure

for the country as a whole w,as $173,000

in 1920. In cities with a pqpulation of

750,000 and over, the average annual
sales per salesman were $103,000 wihch
is less th,an 750,000 population. This ap-

parently is one of the chief reasons why
the total expense was higher in the lar-

ger cities with less than 750,000 Qiopul-

ation.

10 Per Cent Total Expense

A comparison of the annual reports

received from fifty-three firms for the

past five years show that in 1916 the

common figure for total expense was 10

per cent of net sales; in 1920 it was 9

per cent which is less than in any of

the other years. This probably reflects

the unusual efforts that were made to

reduce expenses during the depression

of 1920.

8JJ I'^-r Cent Grosis Profit

The common figure for gross profit

for the trade as a whole in 1920 was 8.5

per cent of net sales, varying from 7.1

per cent to 10.4 per cent. For the for-

ty-three firms for which complete re-

ports were available for five ye,ars, gross

profit declined from 13.5 of net sales in

1917 to 8.2 per cent in 1920. Gross pro-

fit is determined by deducting net cost

of merchandis'e sold from net sales. It

is the amount out of which expenses

must be paid and in normal years a net

profit obtained. Net profit is the amount
that remains after deducting total ex-

pense from gross profit.

Although the percent;age of total ex-

pense to net sales was generally lower

in 1920 than in other years, neverthe-

less^ the severe slump in prices reduced

the gross profit of many firms to a point

below total expense. The common figure

for net loss shown by the wholesale

grocers reporting to the Bureau for 1920

was 0.5 per cent of net sales.

THE PRICE OF CARELESSNESS

Carelessness is more destructive of

profits and works greater injury to the

character of a grocery store than to any

one other line of trade. This is due to

the tperishable nature of a large part

of stock. For instance, five pounds of

butter may be sent to the wrong address

on a hot and muggy day—when the mis-

take is discovered the butter must go

back to the store, half spoiled, to be

sold at a loss, and this added to the

first coS(t of the service and the annoy-

ance of a disappointed and veiced cus-

tomer, makes the mistake costly.

Careless wrapping, the use of imper-

fect containers, thoughtless handling of

goods in glass, mistakes in weighing,

whether over or under weight, the mix-

ing of orders, putting i:ip a grade oi'

goods different from that bought, error:,

in calculations or footing, making wrong
change, non-observance of instructions

about d?livery, are only a few evidences

of the carelessness that marks the ser-

vice of every store and costs an inest-

imable loss. The contingent expense of

carelessness is a frightful burden for

any store to carry.

A good rule is to compel clerks to

go over everything twice, and another

is to insist on good penmanship, plain

figures and no abbreviations. Let every

address be distinct and specific, and if

it is gone over twice the chances are

that errors in delivery due to a wrong

addrc :; will be few.

MORE ACTIVITY MARKS THE
PRESENT RICE SITUATION

Montreal.—The rice market continues

to show more strength and with it comes,

more interest on the part of buyers ou

all sides of the market. Following this

for supplies and so the circle runs, ever

gaining strength and the mere fact that

renewed interest comes a keener demand
interest is being stiown in the market

is strengthening up the price. But this is

by no means the only factor that is

bringing rice back into prominence.

There are indications th,at the return to

a higher price will be speedy and as

soon as the fact is established buying

will become more energetic.

Exports JU'stricted

The Indian Government has restrict-

ed the issuing of export licenses for

consuniiption in that country. This will

keep many thousand tons of rice from

the western market and .supplies

counted on in this country will not

be as large as expected. Already, th*

very mention of this fact on the mar-

ket h,is strengthened up the price bi

from three quarters to 1 cent a pound

3Iore Interest In Mairket

With the imuirovement in the pric<j

fonie.s more interest in the marke*

and an air of speculation which meaii-

ihat heavier stocks will be bought.

This in turn results in a gre0,ter co.i-

sumption, although the Iwo feaitaires

do not seem to be directl|y related.

When the merchant buys more heavily

perhaps an account of the speculation

he takes more c.are to keep the stock
moving. His mind is ever centered on
his venture and for that reason he is

always pushing that line and bigger
i.ales result. There is no doubt that

limited speculation in business is ,a

healthy condition and with its return

and a stronger market the sluggishness
should leave the rice market.

KETALL GKO( KS WILL BE

KEPRESE.MEl) IX THE PARADE

Toronto, Ont., July 18.—There will be

a monster iparade for the grand open-

ing of the Central Canada Exhibition

on Sept. 9th. In the procession will be

a car representing the "Pure Food Show"

which will be arranged by the Ottawa

retail grocers who are members of the

Association. They have always taken

such a keen interest in the "Show" that

it can be guaranteed that the car will

he one to attract much ,attentiou and

will add its full share to the beauty of

the parade.
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Lemons Soar in Price as Supplies Grow Short
Wholesalers quote lemons at from $15 to $18 per case, with
the prospect of even higher levels if the hot weather continues.

—California crop is normal but the hot spell has rendered the

demand abnormal.

R. M. A. Seeks To
Prove Reductions

In Cost Of Living

LEMONS continue to soar in price and
the s,upply Ls noticeably lacking in

quantity. A few weeks ago the best
quality of lemons was selling around
$4.00 to $4.50 per case, but since then,

with the rising temiperature, lemons are
at a premiun even at the high figure of

from $15 to $18 per case with a pros-
pect for even higher levels if the
hot weather continues. This (advance in

price is solely attributed to hot weather
conditions, which has created an except-
ionally heavy demand, and has not any
thing to do with crop conditions.

Crop Is A Normal One .

The crqp in California this season is

well up to normal, but the protracted
heat both in Canada and the United
States has brought about an abnormal
consumption of lemons with the result
that the demand is greater than the sup-
ply. California -packers are doing their

utmost to get a supply to the market,
and since the first of July shipments
averaging 70 cars a day have been leav-

ing California. These cars contain about
405 boxes of lemons each which means
a exceptionally heavy consumption this

season as compared with other years
when average shipments were only about
ten to fifteen cars a day.

Hot Weather Is Responsible

"The high prices and shortage of lem.
ons is entirely due to the hot weather,"
stated J. E. Brownlow, Toronto District

Manager for the California Fruit Grow-
ers' Exchange, in an interview with
Canadian Grocer. "This has brought a-

bout such an exceptionally heavy de-

mand in the United States, that it has
t osome extent curtailed shipments to

Canada. The Association is practically

working night and day to get off ship-

ments but the demand is so keen that

shipments are practically sold before

they leave the coast. Last week lemons
sold at auction in New York from
$11.50 to $13.00 per c.ase and on the

„'s9jn3ij aiuBS aqi punojB jasiJBui uojsoa
The supiply of lemons is very limited,

many dealers' being entirely out, while

others have a few cases which they are

dealing out in half c,ase lots. One dealer

in Toronto just returned from Buffalo

where he has been in search of supplies

and was fortunate in picking up a few
cases. One car of California lemons ar-

rived in Toronto last week and three

or four are expected to arrive this week.
These, however, are not all for Toronto
as they will be distributed throughout
this district.

Small Crop in Italy

The Italian crop of lemons this year

isi a small one and with the bigger de-

mand in Eurctpe, Italian packers are
paying more attention to the trade in

that quarter where they are command-
ing high prices. There have been few
shipments to New York this summer
which in other years has been a clear-

ing house for Messina lemons. Some ar-

rangements have been made with the
Canadian Merchant Marine for direct

shipments to Montreal.

The Canadian Ranger, one of the fleet

of the Canadian Government Merchant
Marine docked in Montreal on Wednes-
day of last week with 6,000 cases of

Mesina lemons. This seems ^ big ship-

ment but when it is realized that these
are to supply the whole of Canada, it is

seen that it is a mere drop in the buck-
et as compared with the demand. Of
this shipment only eleven hundred cases
are for :Montre,al, not enough to give

every legitimate grocer in the city a
the new shipment had arrived in poor
case each. A report was circulated that

condition and was unfit for sale. This is

entirely false. A Canadian Grocer re-

presentative inspected, with one of the

buyers, inart of the shijpment and found
that the whole consignment was in ex-

ceptionally good condition.

Prices' Will Kemain High

There seems every indication that the

price of lemons will remain high dur-
ing the summer. Supplies arriving and
booked to arrive are only sufficient to

mejt immediate requirements. There is

i misunderstanding with regard to the

shipment that has just arrived that leads

to talk about unfair manipulation of

prices. Because these 6,000 boxes of lem-
ons hainpened to be transhipped through
Montreal some believe that they are for

the iruit uealers there. Montreal is not
even getting a proportionate share of

the shipment and car loads h,ave already

left for points as far west as Edmonton.

FOURTEEN PER ( ENT IS

FREIGHT EXCHANGE RATE

Ottawa, July .—The Board of Rail-

way Commissioners announces th,at, in

accordance with the judgment and order

of the board dated January 14, 1921, the

rate of exchange in connection with
shipments of freight between points in

("liiiada and the United States from July
15 to July 31, inclusive, will be 14 per

cent., and the rate of surcharge of the

said traffic will be 8 iper cent. The rate

of surcharge on international p.assengers

busliness will be based on 14 per cent,

exchange.

The Retail Merchants' Association of

Canada has sent to all grocers in Can-
ada a questionnaire, in an effort to se-

cure the retail prices of foodstuffs, that

existed during June 1-15, 1920, and June
1-15, 1921, for the purpose, the question-
naire, states whether the present cost

of living has decreased or increased. A
letter to the retail grocer trade accom-
panies the questionn,aire and in the

same it is pointed out, that the assert-

ion is made by a great many workmen,
claiming tb.at declines that have taken
place in a wholesale way, in a number
of staple commodities, are not shown in

the actual prices charged by the retail

triade.

"It seems to us," the letter continues,

"to be the old story of trying to find

someone upon whom to place the blame,
and of course the retail merchant is

again selected as the responsible, al-

though facts prove the retail merchant
b,ns been doing more than his share in

responding to any reductions in prices
that have been made."

(;RAI»ES WILL BE READY THE
LAST IVEEK IX AUGUST

Hamilton, July 20.—Grapes will be
picked in the Niagara district about the
last week of August, stated Thomas J.

Mahoney, General .Manager of the Niag-
ara Penins,ul,a Growers, Ltd.

While the extremely warm weatlier had
played havoc with the berry and other
early fruit crops, Mr. Mahoney said tl^at

the strong sun, coupled with the gener-
ous rain of last week, was most pro-
pitious fr peaches and grapes. These
two fruits, he continued, were farther
advanced at present than they had been
in years. Mr. Mahoney estimated that
both peaches and grapes would be 'pick-

ed from three to four weeks earlier this

season as ,i direct result of weather con-
ditions.

"Our grapes are showing remarkable
progress. We expect to have grapes
which, for size and sweetness, will out-
rival even the superior [products of
southern Italy. The gr,ape crop, to my
knowledge, has never been so promising
as it is now. We honestly expect to pick
the finest grapes in the world right here
in Niagara, commencing abouv the latter

end of August," Mr. .Mahoney said.

Positive proof of the earliness of the
pe,ach crop was cited by Mr. Mahoney
when he said that, beginning next week,
carload lots of Carman peaches would

be shipped to various points.
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The Wild Carnival of

High Prices is Over
Tlic Printers' Unions of Toronto pay their dues and take tlieir orders from their head office

in the United States.

Some time aiio tliey got in-trnttions from their liea4 office in Indianapohs, Ind., to demand

shorter hours and more waoe^i. and if these orders were not acceded to, to strike.

The Toronto Pubhshers and Emi>loyin2: Printers refuseil to i^rant these demands. So on

June Isl, the Printer^ struck.

There is no use in the Toronto Printers, or any otlicr l(ody of men, hlindly failini^ to realize

that the wild ciMiiixal of High Prices is over.

If the members of the Printers' Union go out to buy boots to-day, they do not expect to pay

more than they did a year ago.

They demiuid, and get, cheaper boota.

They are not willing to pay mere for clothes, or foodstuffs, or any other commodity.

They expect to pay, and do pay, less.

And the pulilic is not tolerant oi aiiy si heme or arraiiienienl which is .loin'f to mako its

printing cost more. It is lower price.s they are lookin ; f :r. Why shor" ;ng costs ad-

vanco, when prices of everythin'.;: else are going dounV "''at i< wl;; li-hers and
I'jmploying Printers are resolutely ;;nd unalterably opjn/.-c . :o the gran.i..: 'v.; .-iU)rter hours
and more pay, because it, of nece.-sity, means dearer printin'' . and the pubhc will no; buy
dearer printing.

That i- why we are resistinsi and refusing to obey the ; i
. d ite from the United States that

the Local Printers demand more wages and shorter hour-.

The Purcl)a-im': Agents' Association of Toronto at I'^ei.' mer-t;".'. Iield .Tmie Sth. 1021,

[la.ssed the following resolution:

"We endorse the attitude of the Toronto Typolhciae in their cfiV;rts to prevent increased

cost of printing and deplov;> the action of some Employing Printers in granting the

Unions' demands, which, v.ecessarily will ro-ult in an increaseil c >-l of production, wher.

at thi- ])eriod economic conditions demand that jiroducticm cost< I'e lowered rather than
increased."

The M:uLo;;n Publi.-hing Company are figh' ing these unreasonable demands not oniy in the

interests of their own lousiness (and thi- includes the em])loyees who arc on strike) but in

the interests of busine.s- conditions generally.

T.ood times and healthy business conditions cannot return unless we all do our part to get

through the readjustment period in a sane and reasonable way.

THE MACLEAN PUBLISHING CO., LIMITED
TORONTO MONTREAL WINNIPEG VANCOUVER NEW YORK. BOSTON CHICAGO LONDON. ENG.

TRADE AND TECHNICAL NEWSPAPERS AND MAGAZINE PUBLISHERS
MACLEANS MAGAZINE DRY GOODS REVIEW POWER HOUSE
FARMER'S MAGAZINE MENS WEAR REVIEW CANADIAN FOUNDRYMAN
THE FINANCIAL POST BOOKSELLER & STATIONER MARINE ENGNEERING
CANADIAN GROCER DRUGGISTS' WEEKLY SANITARY ENGINEER
HARDWARE &. METAL CANADIAN MACHINERY »RINT^R &. PUBLISHER

CANADIAN MOTOR, TRACTOR AND IMPLEMENT TRADE JOURNAL.
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Maintaining the Turnover
in the Summer Months

SeHiiii; ice cream, suiiinier drinks and kindred lines, solves liie

j)r()bleni of maintaining i)nsiness ai a lime when sales ol" regu-

lar grocery commodities usually show a falling-off. Sales of ice

cream in Fred Crapper's grocery store, Toronto, average $8").

per week.

THH extresiely hot weather of th«

p«st few weeks has been particular-

ly ravorable from the standpoint of mer-
chants who sell ice cream, summer
drinks and sundry lines. Sales en these

good.'i have been exceptionally heavy,

but on the other h^nd sales on gen-

eral grocery commodities have been
quieter than is usual at thre season,

unquestionably the result of weather
conditions which have turned people's

thoHghts to lighter foods. Merchants
who have provided for this contin-

gency are certainly reaping a harvest

wilile those merchants who are not
taking advantage of the opportunity to

ipush these lines are no doubt show,
ing it in the amount of money in the

cash register at the cl-ose of the day's

business.

A Sstoeiis (if Ice Creyni

There are merchants who have been
selling ice cream and making a suc-

cess of it for several years. Some
stores just sell rt by the brick and in

bulk 'lOr home consumption. while
there are others w'no have installed

regular fountain equipment, and have
set aside a certai.i portion of the store

for the sole purpose for serving tke
pqpular summer refreshment. The
stories of the methods of merchants
who have successfully conducted an
ice cream department in connection
with their regular grocery business is

interesting and undoubtedly h.ave been
an inspiration to others to do likewise.

That at least is claimed by Fred Crap-
per, Toronto. Ont.. who recently stated

to a representative of Canadian Grocer
-that he had been reading the stories that
iiave been appearing in Canadian Grocer
from time to time, with much inter-

est, and has found the ideas contained
in them to be a source of valuable in-

formation, even though Mr. Crapper
has had several years' experience in

selling ice cream.

Gets A Better Class of Trade

"Outside of the direct profit in ice

cream, there are many other benefits

that affect the whole business," said

Mr. Crapper . "I find that selling ice

crejam has a tendency to bring a better
class of trade to the store. And when
you get them started' on buying ice

cream, we have a chance to get ac-

quaiHted which eventually leads to

other business."

In this store the ice cream dep.irt-

ment is situated next door to the gro-

cery. There are really two stores, in

fact, with a connecting door and both

having street entrances. It is equipp-

ed with soda fountain, ice cream stor-

age cabinets and all that is necessary

to give excellent service to the patrons.

The department is in charge of a

young woman who has assistance as

the occasion demands. A vegTil-

ar soda sundae list is provided be-

sides facilities for handling brick and
bulk ice cream for home consumption.

Overriilul Ol»jk?<lioii

Sundaes and soda« are served in

sanitary paper cups or dishes, held in

silver holders that are made especiallv

for the purpose. The use of these pap-

er cups eliminate costly breakage
and the expense of dish washing. In

referring to the use of these sanitarv

dishes, Mr. Crapper recalled an incid-

ent that happened shortly after this

system was in use. "A funny thing oc-

curred when I first started to use the

paper dashes." said Mr. Crapper.
"There was a customer, a middle

aged woman, who was in the habit of

dropping into the ice cream room re-

gularly for a dish of ice cream, accom-
panied very often by a friend and
sometimes there would be three of

them. The firs't time we served her

with ice cream in the paper dish, she

refused to take it. remarking that she

did not intend to eat ice cream from
out of a piece of dirty paper. I ex-

pilained to her that the paper was as

clean and perhaps cleaner than glass

dishes often are. I also told her that

the cups were made from paper
especially manufactured and prepared
for that purpose. fThey we're absol-

utely' waterproof, wriild not absorbe
any moisture and that no hands touch-

ed them from the time the raw mat-
erial went into the machinery until it

was set before her. I also told her
that there was no possibility of them
being used the second time as they

were immediately thrown away after

being used. I impressed this so strong
ly upon her that she finally became
convinced, and do you know that she

has become one of our best customers

She bi:vs all her ':iipp!ies here an'V
has been the means of bri.;giu3 us
other customers."

I U'culiirizes f ;ns(onirrR

The season for selling ice cream is:

short, although ice creain i^ gradullv
becom.'ng .ecogv.izoL a. an all the
year re and article of food. Mr. Crap-
per, leiieves in '•n:.'vk!ns hay while the
sun skinsj" and theref.:re ktep.^. the
ice cream department cicn in tJie

evenings. The grocery store, however
is closed every evening at six-Uiirty
o'^icck excepting Saturady ev*;niugj3.

Early in the spring, Mr. Crapper-
finds it a splendid pl.tn to mail circul-

;irs to customers and others w'uom he
wishes to reach, reminding them that
the ice cream season is about to opeo
and tha' the ice cream departmeDt
v.ill r. -:,;-i le at their service. These
circuL -J ,arc also placed ii parcels
when I elive.ctl and when handed over
the counter.

Averagres $350 per Week

The big end of this business, is nat-
urally groceries. Ice cream is entirely
a side i?sue, a medium to augment sales
when business in general grocery com-
modities is practically at a standstill.

Sales of ice cream during the early part
of the season ran into $150. per week
but during the past three of four weeks,
or since the middle of June sales aver-
aged .$350. per week and have every
indication of continuing so for the bal-
ance of the summer.

WILL ASK POLK E TO (iET

AFTER THE GKOCEKV PEDLEKS

Ottawa. Ont.. July 18.—The Ottawia
Retail Merchants' Association has taken
up with the police officials the matter of
pedlers in groceries and simil,ar liaes in
the city carrying on busines,-^ without
taking out the necessary pedlers' lic-
enses. Competition that is fair and a-
bove board is not causing annoyance
but as retailers have to keep up the ap-
pearance of their premises, pay high
rents and taxes, those who get out of
all these expenses are not paying their
iJhare ©f the burden.
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"pop a painy Day"-

The man who consistently invests a few

hundreds each year never has to worry

about the future—the rainy day or his old

age has no financial terrors for him.

Whether you have already sufficient invest-

ed or whether you are still looking out for

probable "buys," for the sake of your own

future you must take every precaution for

safety.

THE FINANCIAL POST specializes in an

Inquiry Service noted for its accurate and

sound replies regarding investments. This

service is free at all times to subscribers.

Write now for a copy of THE FINANCIAL

POST. The subscription price—$5.00 a

year of fifty-two issues—is really insurance

on your invested money.

THE FINANCIAL P03T
143 UNIVERSITY AVE., TORONTO

lllilffllliHlIlilllllliiliH
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Makes a Study of His Customers' Tastes
H. .1. Buchan, Barrie, Out,, l)elieves in i^iving special attention

to his trade, and aims to give tiieni I he l)est service possible

—

a well pleased customer is a booster for the store, according to

his theorv—always keeps his store atlraclive with goods well

displayed.

Are you making a study of your cus-

tomers' tastes?

H. J. Buchan. Barrie, Ont., is one

grocer who has followed this plan in

the past, and still adhering to it. In

his opinion it pays to give some attent-

ion to this subject, to learn more ac-

curately just what pleases certain cus-

tomer.'5, and if not give them the very

line that they ask for, then to sell them

on some other make of the same mer-

chandise convincing them that it is

«qually good. Mr. Buchin recently

told a representative of Canadian Gro-

cer that it is always his endeavor to

give his customers the very best of ser-

vice. To do this, he states, requires

something more than merely handing

out groceries as the man or woman at

the counter or on the phone asks for.

"Women are waiting for their grocer to

make suggestions of groceries to them,"

he remarked, "and the grocer who is

not doing this, is missing a big opport-

unity to increase his sales, and at the

same time is not creating that confid-

ence between customer and merchant,

that is so essential to the success of

his business.

IVill Tell Her Friends

"A pleased customer, one who feels

that her grocer is taking a real inter-

est in her purchasing, will do a whole

lot to bring the trade of he-r friends to

your store. I have found that it always

pays me to specialize in the best goods

obtainable. Goods of a high-class order

will advertise your store, and will bring

a certain trade to your place that is

well worth handling. I allow nothing to

go out of my store I do not know that

it is in first-class condition. For in-

stance I never let a box of berries go

out from my store that has not been

picked over. It is the same with all

fruits, vegetables or in fact anything

that goes from my store is in the very

best condition. When I receive a fresh

consignment of fruit I take the trouble

to call my customers on the telephone

and tell them about it. I handle a great

deal of fresh fruit in the summer months

and in the winter I sell large quantities

of the citrus fruits. These display tables

down the centre of the store are usually

used for showing these fruits and tables

of this kind are great factors in selling

oranges, lemons and graipefruit for me."

Mr. Buchan has built up la big cof-

fee trade too and this feature of his

business has been the means ®f briag-

ing new customers to the store. He
buys a particular blend of coffee all the

them, and take care to see that it is

always the same. His coffee s,ales are

on a large scale, and it is because of

the special attention given to blending
and grinding. He has an electric coffee

mill, and like a good many other gro-

cers, Mr. Buchan is of the opinion that

the aroma of fresh ground coffee is an
incentive to people to buy it. In fact he
stated th.at ."leople have often dropped
into the store for the sole purpose of

buying only a pound of coffee, but be-

fore they got out, Mr. Buchan or some
one of his assistants, had sold them
other goods. In fact permanent cus-

tomers have been gained for the store

in this w,ay.

A Store .Must Be Attraodve

Believing that a grocery store must
be attractive in order to first secure the

patronage of the public. Mr. Buchan has
alwyys paid more than ordinary attent-

ion to the matter of arrangi.ig his stock

and p.esenting it to the public in as

neat and as clean a way as possible.

Well ar.anged displays fill the windows
and he has fresh flowers in the windows
and on the counters al the time. This
store is situated on the main thorough-
fare of the town, and is seen by the

townspeople two and three times a

day, as they pass to and from their

work. Consequently the value of keep-
ing the public informed and attracted

is of prime in'jportance according to Mr.
Buchan . "Good window displays will

sell goods all the time," he asserted,

and he has proved it by the practical

and profitable results that have come
from catching the eye of the public.

"Statistics prove that Marriage is

a (Preventive against suicide," said I\Irs.

Gabb

.

"Yes," growled Mr. Gabb. *'And sta-

tistics also prove that suicide is a pre-

preventive against marriage."—Cincin-

nati Enquirer.

"In some parts of Africa a man does

not know his wife until after he has

m^arried her," said Mrs. Gabb, as she

looked from the paper she was reading.

"Huh!" replied Mr. Gabb. "Why men-
tion Africa especially?"—Homelife.

THE HOrSE OF GKOC ERS
IX E1).>I0>T0X IS

DIVIDED AGAINST ITSELF

Edmonton, July 19.—About a year ago

the Merchants' Association was accord-

ing to several merchants, partially

wrecked on the rock of early closing,

and a half holiday. The astute City

oflicials passed the buck "much as Great

B'^itain could have easily done in Ire-

land, my saying, "well, when yon mer-
chants decide which day you want your
half holiday, just rush over and lev us

know. There is always "WELCOME" on

the civic door mat to the good merchant
of this gateway to the riches of the

Xorth, etc., etc."

The consequence? Can you ask! Half
the merchants close on Wednesday, and
part of the remainder on Saturday noon.

But as all must clo.se at 6 o'clock every

night there is still some disatisfaction

Yet a tIJanadian Grocer representative

ItVissed a grocery store at 10.30 of a

fine Saturday night, and the said grocer

was still passing out the odd packet of

prunes, which leaves one wondering.

It is a long hark back to the day
when every merchant kept his door

open till the last laggard bought his

packet of yeast cakes, but it is not such
a long hark to those benighted days, if

there is no cc-operation.

steady

steady

THE HEAL SALESMAN

By Cahlwell Henderson

One who has a steady eye, a

nerve, a ste.ady tongue and
habits.

One who understands men and who
can make himself understand man.
One who turns up with a smile, and

still smiles if he is turned down.

One who strives to out-look the buy-
er rather th,an out-talk him.

One who is silent when he has nothing
to say, and also when the buyer has
something to say.

One who takes a firm interest in his

firm's interest.

One who wins respect by being re-

spectable and respectful.

One who can be courteous in the ^ace

of discourtesy.

One who keeps his word, his temper,
and his friends.

One who has self-confidence, but does
not show it.

One who Is loved by his fellow men.
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The Segregation and Analysis of Expenses
Grocers are too a])l to think that if Ihey have the general figure
near the mark of the average coslof'operation tliev have done
well enough—hindsight turned into foresight.

By Henry Johnson, Jr.

A blanket ratio of expense is useful

as a very broad target at vvhich to aim.

It i5 inuch better than nothing. But the

next step, and a vital one, is to learn

in detail what items make up the blanket

figure, how they vary from season to

season, aiid how they can be controlled

and reduced. For surely the object of

ioned not to make his estimate too lov.-.

He must, make it wide enough so that—
except in certain unforseable circum-
stances he would not exceed it. With
some exceptions that are worthy of
note, the thought was that any re-
duction that was ma^e would be pure
gain.

The effect as reflected in the report
foi" the secoiKl six months of last year

keeping track of expenses is to control *^ ^^^^ every item is reduced except two
them GO they n3ver get beyond safety,

and to rs'Jv.cc *
.: -- that earnings may

be increa cd.

Thi-; q;;es,i,u i.-j not new, except in

thG grocery business. Grocers always
resm to think that if they have the gea-
oral figure near the mark of the average
cost of operation over the country, they

have done "well enough." Of course, if

a nun i ; satisfied with "well enough''

where his own money is involved, also

his- figure prosperity, the rest of us

should n')t find fault, maybe. But exam-
ination show.? that such men act that

way from ignorance and are* glad ta

have light cast on their mistaken ways.

While it is r.ot a new question, the

few who have dug into it analytically

have kf)pt their findings to themselves.

Few grocers h,ave done it, and they have

not tke means of spreading the iiiform-

ation widely. Dry good merchanto have
gone ?ar in this work; but they have
exchanged their information privateh,

among themselves, where they could get

reciprocal help.

Hindsight Turned into Fore«iisrht

Accounting, generally speaking is

hindsight. Your books show what hap-

pened last week, last mouth, last year.

It's nice as a record, but. except in the

crudest way, mostly by guess, how can

you .put that history to use in making

your business more prosperous?

One firm .answered that question by

drawiHg off a chart of the various items

of expense, covering several months .iust

past, and getting estimates from every-

body for a basis for expenses during

the coming six months.

For instance, here is the manager of

the delivery department. It costs him,

1.16, 1.33, 102, .85, .88, and .94 per

cent on total sales to deliver all orders

during the first six months of 1919.

Taking season into account, allowing for

increased volume of business, what is

it going to cost him during the next

ched things closely and in the first

week in August he had his expenses for
July. They should have been about
seventeen per cent and they were twen-
ty-three! He woke ug) to the fact that
by being easy-going and careless he
had kept his sales force intact from
from winter and spring while the dull
summer months had resulted in greatly
reduced sales.

.
- Contrasted with the reduction of sales

with the result that the average exj)ense expense is as in the case of this de-was curtailed almost five per cent!
That is some gain, you will observe.

Lilural WiMi Advertisiner Appropriation

In common with most, in not all, pro-
frcssive concerns, this house is liberal,
with i.s advertising money. Why? Be-
cause the reduciio.i of fixed expenses
can be accomplished only through in-
increased volume. Increased volume can
be obtained only throigh greater sales
in the same i^pace, and advertising is the
g.eiitest sales force there is.

Hence, the advertising manager v/as
specially cautioned not to make his
estimates too low. The manager says
he will stretch a point any time to get
increased volume—and surely he is

right! For note that re.it is a charge
so fixed en any business that it can be
reduced in three ways only. You can
either move to a cheaper location, or
you can curtail your rooms, or you can
increase your volume of sales in the
present space. Heat and light, ice, ele-

vators, office and buying, cleaning, in-

surance and telephones, rep,airs, re-

ceiving room, suiperintendence. the exe-
cutive expenses— all these can be re-

duced only by doing more business.

Hence, the advertising was not inter-

fered with. The result was that the

advertising expense was even itself re-

duced seventeen hundredths per cent by
increased business.

The effect on the other departments
is also noticeable. Reductions are ap-

parent in decorating, delivery, heat and
power, elevators, office, cleaning, insur-

ance, telephones and the rest.

Decreased Selling Expense

The decreased selling expense is

especially notable under this plan and
it reminds me of a story. Some years

ago a grocer moved into a new locat-

ion, where his business increased very
rapidly. He did fine dtiring the first

year. He was running along so smoothly
that he ran into his first mid-summer
under full steam. He noted that business

six months? The same question was

put to the superintendent of decorations, slackened up a bit, but he was used to

of the office'; of the cleaning depart- customers who went away for the sum-

menf of the receiving room; of the mer and thought the lull was temporary,

superintendeal's office. Each wai^ caul- Fortunately he was a man who wat-

partment store whose plan is here out-
lined from six to four and one half. Then
you can sense the utility of such a
system as is in use in the department
store.

Of course, you, as an average groser,
have no department heads to whom you
can go with instructions ihat they make
estimates thus and so; but you have
something much better and more easily

kept in order—your own head!

With this plan as a guide—you can
lay out segretations of your exipenses
with estimates percentages based on
what experience you have. When you
l?,ive thus laid out the figures, you can
total them, and it may surprise you to

find that you have overstepped the lim-

its of good business and safety.

Then your task is to cut and trim
the estimate until it fits in with what
you know is safe and sane and then
move within it. After that, your job is

to make your business grow.

You Cannot Have Too 3Iany Clwrts of

Your Business

You cannot study the insides of your
business too diligently. If you keep
track of various items of expense for a

year, it is certain that you cau come
closer to an accurate estimate of what
your expense is a^pt to be in any month
of any succeeding year. You can tell in

advance what is should be, as a max-
imum. Generally speaking, there is no
minimum.

Did you ever try this: Figure up your

daily average expenditure for all things,

and take in everything—merchandise,

expense, living, everything. For it is

obvious that the sum total you get in

must exceed what you pay out, or you
will make nothing. This is a crude test,

but it is often illuminating.

Get busy and study your expenses

from behind your own desk. Include

in it. interest on your own capital, nor-

mal rent whether you own the (place or

not; your own salary on a correct basis

compared with what you could earn in.

a similar position elsewhere. Make
charts. Test. Make tbese charts work

for you.
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Brings Business Back to What It Was When
He Quit Five Years Ago

W. A. Macdonakl, Listowel- Out., retired
fixjiii tlie grocery trade five years ago, but
decides to enter it again, and in less tlian one
niontli has turnover equal to what it was
when he disposed of iiis busmess,

and in the store itself is not lost sight
of. in Mr Macdonalds scheme of mer-
chandising. Goods are displayed all the
cb,anged. Display tables are used to ad-
time, and displays are constantly being
vantage, and are placed down the centre
of the store. They are utilized chiefly

for showing fruits, but at tmes. other
lines of merchandise are shown on them
too. From them Mr. Macdonald states

tli.at he sells large quantities of fruits,

particularly oranges, lemons and grape-
fruit. Displays on floor, well to the front

of the store too sell goods. In fact every-
where that it is possible to show goods,
they are prominent before the eye of the
customer. Windows are changed some-
wlltinies twice a week. Good window dis-

plays will bring pecjple into the store.

'"I have done a great deal in building
my business and bringing it back, after

being away from :he trade for so long,

by just making the best use of displays,

and they always bring results that are
well worth while." Mr. Macdonald re-

marked to Canadian Grocer.

After an absence of five years from
the grocery trade, W A. Macdonald. of
Liistowel, Ont.. again took up the reins
of business, a short time ago, and in less

than ,a month, he recently told Canadian
Grocer, he had his trade back to the

point where he had left off five years be-
fore. Mr. Macdonald has a bakery in

connection with his grocery trade, sit-

uated in an adjoining building. He caters
to a large farming community, and he
has gone after this trade, paying par-
ticular attention to giring the farmers
the best possible service, ?is well as mer-
chandise at reasonable yet profitable
prices.

Listing? Prices »« Blackboard

A feature that Mr. Macdonald has
found very satisfactory, and that he be-
lieves has helped to build his business,
is the placing of prices of leading staple
commodities on a blackboard at the front
of his store. This has been the means of

very frequently attracting new customers
to the store. Passersby stopping to read
over the price list tabulated on the
blackboard, often enter the store to make
a purchase. At once they are in the store,

Mr. Macdonald endeavors to sell them
other lines th|an merely the ones listed.

In this way sales are increased, and in

some instances new customers are gained
for the store.

I)is]»lay Important Factitr

The value of display both in windows

(alls Customers on 'I'liono''

Whenever Mr. .Macdonald has any
special line of goods just in or has any-
thing, in fact, to offer in the way of mer.
chandise at a special price or just new
goods he calls his customers on the tele-

phone to tell them of it. Invariably this

little service on his part results in scle.s

being made, and it is particularly appre-
cated by the peofple who are in the habit

of making his store their buying "centre

for groceries.

Air of Mystery Enshrouds Sugar Market

Wholesale Grocers And Most Of The Refiners Cannot Explain

Reason For The Break. Price Claims To Be Below That

Warranted By Raw Market And American Price.

MONTREAL, (Especial).— More trouble

that may lead to other developments
is in sight in the sugar market. Trouble
,and forebodings are rife in this market
with regard to the future. Those most
closely connected with the sugar market
are asking, "What will happen next?"

"How long can this thing last?" "Who
is responsible for this step that appears
on the face of it to be disastrous to the

industry?" It is only natural that the

topic should command much attention in

grocery circles in view of tli.e sharip

declines and there is no denying the

seriousness of the situation.

On Wednesday morning, July 20, ap-

parently without any warning and little

provocation on the part of market con-
ditions for raw sugar, the price of re-

fined dropped to $7.60 with the usual

discount to wholesalers which makes
the refiners price $7.22 per hundred.
This price seems to be away out of line

of the American price. It is figured out

according to list prices, that sugar from
across the border can only be laid down
here at $7.59. Prominent men in the

trade therefore think that a new reason

must be looked for to account for the

sudden break. To those watching this

market carefully, it does not seem that

any of the refiners are in a financial

po»itiom to foree the price downward
and yet it has been done. There ar&
many suppositions ex,pressed by those
interested but nothing official can be
gathered from the officials of the refin-

eries. In the opinion of those who dis-

euss the matter most freely one refin-

ery is for some purpose seeking to break
the market and yet in view of losses
sustained by all such a move is dilTieult.

for the others to explain. lu the first

place sugar men argue that present,

(prices of raws does not permit of such
a break. These who are selling at this

new price are evidently loosing money
by it but their loss is for some pur-
pose. \yh.at that purpose is can only be-

surmised.

Orocery Trade Suspicious

Some refiners talk candidly about the
situation and profess to be at sea for
an explanation of the situation. Others„
those who are alleged to be the center
of the move, maintain an air ©t' mystery.
The president of one of the wholesale
grocery firms speaking to Canadian
Grocer about the situation said: "The
sugar situation is bad. There is no
reason for the cut and .-tome one, yes
everyone is losing money by it. I am.
sorry to see the thing happen. It wrecks,
the confidence of tbe trade in the mar~
ket and creates a misunderstanding of
conditions which is detremental to the-

trade. I have no idea of the underlying;
cause ef this break in price and I auk
sure that from a financial standpoint
there ii* Hone."
There is every reason to believe that

at least two of the Montreal refineries,

do jjot understand the situation. What
the next move will be it is hard to say.

At least one of the refineries is curtails

ing sales at the present price.

Merchants Conform With
Replacement Values

(Continued from Page 17.)

Many fishermen will not be able to
equip themselves in consequence.

The Markimes

With the balance of the Dominion the
Maritime provinces ,are suffering from
the curtailment of business operations.
No definite trend can as yet be traced,
although there has been some slight in-
dications of improvement. Retail trade
is being conducted along fairly norm.al
Ines, and merchants have made progress
in marking down their goods and stocks,
appear to fee fairly well reduced. Orders,
for new goods are restricted as rnuwh. as:
possible however. Accounts on the whole-
are being paid for fairly but not as; free-
ly as during the (previous year.
From the city of Sydney Mines, N.S.,,

it is reported that business during- the!
spring and early summer has been ^r-
ahead of the previous months of thQ.
year.
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BUSINESS APATHY AFFECTS TAXES

and adding the revenue of the year would appear

likely to approximate $57,822,000.

That figure is not likely to be an under-estimate

will be realized when it is recalled the decline in

prices which has already greatly reduced the pro-

fitableness of the tax will, in all probability, affect

the new rates further in the same direction in order

to have a comprehensive view of the tax revenue

from manufacturing and commodity sales, the 1920

yield from the 1 per cent, manufacturers' tax

—

being approximately $21,698000—should be added

to the above $57,822,000, making a total minimum
estimate of $79,422,000, for 1921.

IPHE result of the Sales Tax for the month of

* May at the old rates recently made public the

other day by the Minister of Customs and Inland

Revenue is worthy of examination, along with the

eleven months in which it was in force- It is

evident from this comparison that there has been

a big falling off in the proceeds of this tax of late,

and this fact suggests speculation as to what will

be the results of the new tax in the year now cur-

Tent. The revenue from the sales tax for April was
r$2.873.219, of which $2,186,649 was obtained from
the tax on domestic trad^ and the balance on im-

jpijrts- The revenue from this tax, reached its peak

,'in October last, when it totalled $5,020,474; and

with the exception of March, ti has been falling

steadily since. The average figure of the ten

: months contained in the last fiscal year, which end-

>3fl with March, was $3,802,516, so that the April

returns are nearly a million below the average. The

xeturns for March were $3,404,571. and this, though
it was an exception from a general decline was con-

siderably below the average for the ten months

during the which the Sales Tax was in operation

Jast year.

What do these figures suggest as to the fruitful-

-jness of the sales Tax under the new scale of rates?

Another fact that has to be taken into account, is

that last year, imports supplied little more than

one-quarter of the revenue obtained by the sales

tax. The total revenue of the ten months was

$38,025,164; of which $27,900,669 came from dom-

estic sales. Taking these two considerations into

account, it would look as if the proceeds of the new

tax would not be underestimated, if it were assumed

that the domestic taxes are increased by fifty per

cent.,and the tax on imports by one hundred and

fifty per cent. On this basis, taking the April figures

as a starting point, you get the total revenue for

-eleven months under the new rates as $54,949,367;

VALUE OF A PLEASED CUSTOMER

THE value or service to customers cannot be ever-

estimated, according to the opinion of a retail

grocer who lays special stress on this feature of

his business. There is no doubt but pleased cus-

tomers will do much to increase the grocer's trade.

The personal endorsement of a retailer's goods

serves to bring new business to the store.

Advertising in the newspapers will attract people

to your store, competent salesmen and fair, satis-

factory prices will sell the goods the first time, but

it rests with the service and courtesy one shows

these new customers together with the trust worthi-

ness of the goods whether they become permanent

ones. It is transforming an occasional purchaser

into a regular one. that should be the particular ob-

ject of every merchant.

In the selection of products merchants should

have in mind the pleasing of their customers. Hav-
ing his relations with his clients so pleasant that

they will pass the good word along, will create a
measure of good-will that will prove of lasting and
profitable good to one's busines.s-

EDITORIALS IN BRIEF

Life isn't in holding a good hand, but in placing

a poor hand well, quoting a well known motto. The
same can be applied to trade at the present time, the

moral being that the grocer by exerting extra sell-

ing effort to certain lines, can maintain business at

levels that compare favorably with a year ago.

Real Sales ability will always Iiold old and at-

tract new customers. Keep a watchful eye on the

man who has not this gift
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

Wu

QUEBEC

J. L. Kraft of Chicago president of

the Kraft-]VI,acLaren Cheese Co. was in

Montreal last week looking over the

company's new plant on St. Paul St.

Henry Wright of Toronto, one of the

directors of the Kraft-MacLaren Cheesii

•Co., Ltd. was in Montreial last week
on business.

J. G. Watson, Montreal was recently

elected representative of the Qubec Re-

tail Merchants' Association, on the Dom-
.inion executive.

MARITIMES

S. Allan Thompson. Donald W. Arm-
strong and T. :\I. Bell, all of St. Jonn.

N.B. have been incorporated as McRae's
Armstrong and Bell, Limited, to take

over the brokerage business carried on

by the members individually. The cap-

ital stock is .$20,000, and the head office

is in St. John

.

Frederick J. McRae. Allen A. McRae
and Hugh A. Carr, all of Canipbellton,

N.B. have been incorporated a.s MlRae's

Limited, with capital stock of $40,000

"With he;id office in Campbellton. The
company is authorized to carry on gen-

eral wholesale and retail mercantile

business.

ONTARIO

As a means of encouraging citizens to

spend their money in Hamilton stores,

the Ch;amber of Commerce of that city

has arranged for the showing of films

there, with the argument "Buy in Ham-
ilton" well emphasized.

W. J. Leece, has opened a new bak-

ery in Bracebridge. Ont.

The resignation of Tred. Mvason. pres-

ident of the Shredded Wheat Co. N'ia-

itara Falls, Ont. is announced. Mr.
Mason has been elected vice-|president

of the Sugar Refining Co., New York.
He will continue as director and retain

his substantial holdings in the Shredded
Wheat Co.

The fourth attempt to blow up build-

ings in St. Catharines since a year ago
last spring was made on Sunday last,

-when a bomb w.is placed at Tittering-

ton Bros.' fruit warehouse on Balfour
Street. Two Italians caught running a-

way from the building just after the

explosion are being held.

The Somerville Paper Box Co., 0-Pee-
Chee Gum Company land the London

Paper Box Co., all of London, Ont. com-
bined forces on Saturday last and held

a very enjoyable ipicnic at Port Stanley.

The council of New Toronto placed

itself on record ,at a recent meeting as

favoring the licensing of businesses in

the town, the licenses to vary in amount
accoriiing to the kind of business con-

ducted. A by-law is to be prepared for

adoption at the next council meeting.

The Roncesvalles avenue Business

Men's Associ,ition, Toronto rcently held

a picnic in High Park. The event was
very largely attended by the merchants
their employees, their wives, families,

and friends. An interesting program of

sports was run off, ,as well as a base-

ball match. Donald McLean and W. R,
McCaw, grocer on Roncesvalles avenue
were on the committee that looked after

the arrangements.

The Canadian Wholesale Grocers As-

sociation have moved their offices from
the Board of Tr.ade Building, Toronto,

to 35 Front St. East.

WESTERN

F. H. Semmens, manager of the

Western Grocers Ltd., Saskatoon, was a

visitor to the Office at Winnipeg, during

the week

.

R. B. Campbell of the W. L. MacKen-
zie & Co.. Ltd., of Saskatoon, Sask.,

w,as a visitor to the head Office last

week

.

J. Rollo, manager of the Regina
Branch of the W. L. MacKenzie Co.,

Ltd., is taking a months vacation, due

to ill-health, .and Harvey Waters of the

Winnipeg Office, is filling his position

during his absence.

"The World Would
Perish If Retailer

Were Done Away With>»

Adressing a body of retail merchants
the other day in Toronto, Wm. Pidgeon,

Jr., of Rochester, X.Y. declared that

the vetail merchant held la strategic

position in the world, not accessible to

anyone else. People must go to him, he

said, because he is the collector who
makes the sensible, orderly, construct-

ive grouping of materials which con-

stitutes the treasure house of the

world

.

The retailer alone of all commercial

agents of our economic system is able

to unlock and interpret the material

things of life," he added. "He alone

touches the human procession from the

huma.i standpoint. In this he may be
placed on a par with the preacher, who
interprets spiritual things and the pro-

fessor who interprets mental things".

"If to-morrow some sinister power
would wipe out the retailer it would be
only a few days till the world would be
starving and freezing and dyi.ig".

"The retailer has, therefore, one of

the greatest of all opportunities to pass
out courage, patience and sympathy ^d
the fine spirit of fairness through the

great touch of human hearts with other
human hearts."

one Of MontreaFs

Oldest Grocers

Has Passed Away
:»rO>TREAL, (Special).— The death

occurred suddenly at Bic, Quebec, on
Saturday, July 16, of Alexander For-
rester Gr.aham, proprietor of the George
Graham retail grocery at the corner of

St. Catherines and Drummond Streets.

Montreal. Mr. Graham, who was in his

sixty-seventh year, had not been in good
health during the ipast year and had
gone to Bic for the summer. Three of

his sisters were with him when he died.

Mr. Graham entered the grocery busi-

ness, founded by his fatherthe lata

George Gr.aham, sixty years ago, at the

age of thirteen years. He has now
been in the grocery business for fifty-

four years. The business was establish-

ed on Notre Dame Street and later mov-
ed to Victoria Square. Thirty years ago
the present store was built on the
corner of St. Catherine and Drummond
Streets and up to a few months ago
Mr. Graham personally .attended to the

management of this store.

Mr. Graham, who was unmarried, is

suxvived by four sisters. He was not
only well known in the grocery busi-

ness in Montreal, but through his con-
nections in. the grocery tr.ade made
many friends among the travellers from
other places who come to Quebec.

The Bachelor: "A man must have a^

lot of trouble keeping a wife properly
gowned these days!"
The Married One: "Not nearly as

much as he'd h,ave if he didn't.—Judge.
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Canned Pineapple

Industry Grows

Hawaii's Pack Sold or 1^31 000,000 Last

Year

The rapid growth of the Hawaiian

canned pineapple industry is described

in a bulletin issued by the Xatonal Can-

ners- Assocation. In 1920. 144.000,000

cans of fruit were packed, while nineteen

years ago there was only one cannery in

JHawaii and this had a capacty of 48,000

cans.

The increase in production is indicated

by the followng figures:

Number of cans

Date

—

packed in Hawaii

1901 48.000

1906 2.000,000

1911 17,520.000

1915 64.070.784

1920 144,000,000

As in other industries improvement^
have been brought about in pineapple

packing. Canneries equipped with mod-
ern machinery, expressly for the handl-

ing of pinapple, and with a capacity run-

ning up to 900,000 cans a day from one

cannery alone, work smoothly and effic-

iently to supply the demand. The four

outstanding innovations which have con-

trHjuted most to the advancement of the

cultivation and canning of this fruit in

Hawaii, are: The utilization of the iron

sulphate spray to offset the lack of iron

in the soil, the development of a mechan-
ical coring and peeling machine, the in-

vention of the slicer and, finally, the

development of the "eradicator,'' which
recovers the pineapple left on the skin of

the fruit, after the first rough peeling

has been done by machine.

In the packing of pineapple, the fruit

is practically never touched by the hu-
man hand from the time it is peeled, the

rubber gloves of the sorter being the

nearest approach to it. As the pineapple
canning industry is of recent growth all

the factories and equipment are new.

To supply pineapple containers there

already are two can making plants in

operation in Hawaii. It required about

126.000,000 cans from these plants to

take care of the 1920 pack. The pine-

apple business in Hawaii is second only

to the sugar industry. In 1920 Hawaii's

pneapple pack sold for $31,000,00«

Approximately 20,000 people are en-
gaged in the pineapple industry n Ha-
waii, according to a recent report. It is

said that the industry occupies about

46,000 acres of land and that the number

of people employed in the various oper-

ations of the industry range from a

minimum of 5,000 in the slack season to

a maximum of about 15,000 in the busy

season

.

ArHAT AI)VEKnSEME>TS
OF A KETAIL STORE

MUST ACCOMPLISH

THE ADVERTISEMENTS of a re-

tail store, to obtain and hold

the interest of the reader, must do

five things, according to an auth-

ority who addressed the retail

section of the world convention of

the Associated Ad. Club of th*?

World. They are:

1.—Acquaint people with un-

tamiliar goods.
2.—Remind people of things

they need.
3.—Give information about goods

wanted.
4.—Develop a sense of value in

the goods.
5.—Educate people how to use

the goods.

Transl;'iting this into terms of

the store, he continued it means:
1.—Move goods out of the store

by telling people you have what
they want.

2.—Stimulate interest in dif-

ferent kinds or similar goods.
3.—Sustain people's interest in

the store between purchases or be.

tween visits.

4.—Dveloips a sense of v,alue in

the customer's mind.
5.—Multiply the customer's buy-

ing impulse. That is, induce the

buying of merchandise which will

leave so favorable an impression
that customers will come back to

your store for their other needs
or w.ants.

In the prepar.ation of advertis-

ing copy he said department man-
agers and others could make their

.advertising interesting by follow-

ing an outline like this:

chandise.

1.—Tell how you got the mer-
2.—What it is?

3.—What it is used for?
4.—What it is made of.

5.—What colorings?

6.—How trimmed or ornament-
ed?

7.—What size?

8.—Prices?
9.—Any other infrmation that

would help in telling an interest-

ing story to the (public.

J. N. HiiiUer, with the California As-
sociated Raisin Comipany, Montreal, has
returned from an extended trip to Cali-

fornia where he visited his principals.

Mr. Hunter left in May. He returned
home by way of Vancouver, Winnipeg
and Toronto. D. H. Bottrill also of the

Montreal office of the Associated Rais-

in Company met him in Toronto (and

spent a few days at a number of Ont-

ario points before returning.

Oat Market Is

Stronger With
Heavier Demand

The oat market during the past

month has been showing considerable

strength. This strength is attril)ut9d to

the fact that the old crop is becoming
fairly well depleted under a heavy de-

mand for feeding /purposes The hot

Vv6|ather bringing about a drought, es-

pecially in the eastern provinces has

created a demand that is little short of

What will develop after the new crop

phenonimal for this season of the year,

^nd the demand which under preseat

conditions will in all probability be a

big one. The crop in Ontario appears

to be light. In Western Provinces and
in some parts of the east there are

indications of a good crop but ia other

I),arts of the world, the crop reports are

not very favorable.

On June 15, cash oats were selling

at Fort William at 46% cents per

bushel and on July 15 the price was
53 cents per bushel.

This condition is reflected in a strong-

er market for rolled o.ats, both in bulk

and in packages with a tendency for an

advance on these lines.

Inquiry

Will you please advise me names of

wholesale tobacco dealers in cigar-

ettes in Toronto as I want to get in

touch with thera?

Ans.

Names of a number of the der.lers

in cigarettes were sent.

Would you be so kind to (publish

the names of a firm who manufacture
raw W09l into flannel.

Answer— W. J. Westwood, & Co..

Hamilton, Ont., and Porritts & Spencer
(Canada) Ltd., Hamilton, Ont.

BEFORE THEY'D GR01VX

Mrs. Newlywed was determined not to

show her inexperience when she started-

off on the shopping round for the first

time.

Her first victim was the grocer.

"These eggs are very small," she

said.

"I know it," answered the grocer, "but

that's the kind the farmer supplies me
with. They only arrived this morning."

"Yes." said the bride, seeing her op-

portunity to show that in spite of her

youthful appearance, she was not to be

trifled with. "That's just the trouble

with these farmers; they are so anxious

to get those eggs of their's sold that

they take them too soon off the nest.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres
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QUEBEC MARKETS
\/fONTREAL, July.— The grocer

in nearly all lines and a
More confidence is demonstrated
been weak in the past- Rice is

this since the market has streng
fruit lemons are still the feature
pects are good for domestic fruit

be heavy. The rains of the past
for vegetables and already the
in prospect of a better crop. The
cucumbers and other market gar
market is offered with prices vary
good market for canned goods and
strong at the advanced price in

There is little change in the tea

Canned Tomatoes Strong

y is steady with a good movement
noticeable improvement in buying,
by the trade in lines that have
the most outstanding example of
thened up with better buying. In
with the high price. The pro.s-

this season and the apple crop will

week have improved the outlook
prices on potatoes are easing off

supplies of local cabbages and
den produce are good and a ready
ing from day to day. There is a
tomatoes, corn and peas are

view of the limited stocks on hand.
market.

Montreal.

C.A.NXKn GOODS.—There is no actual
change in quotations on canned goods.
The supplies of canned t(;matoes. peas
and. corn on the Icoal market warrant a
strong price with a tendency towards an
advance. Stocks are limited to a few
warehouse . Ofhc* lin» •. of canned goods
are steadv with a gor^ 1 market in view
of the prices on fresh fruit and veget-
ables.

CANNED VEGETABLES
Asparagus (Amer.) mam-
mot ti green tips

AsparaRUM. Imported (2V^s) ....

Beans, golden wax 2 10

Do,. Refugee 2 10

Corn. 2s

Carrots (sliced), 2s 1 4.5

Corn (on cob), gallons .... 7 00

Spinach, ?>s 2 So

Squash, 2V^-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do.. California, 2s .? 1»

Do. (wine gals.) 8 00
Sauerkraut. 2i^ lb. tins
Tomatoes, Is

Do., 2s

Do.. 21/2S 1 6.5

Do., gallons 5 70
Pumpkins. 214s (doz.) 1 50

Do., gallons (doz.)

Peas, Standard 1 80
Do., early June
Do., extra fine, 2s

Do., Sweet Wrinkle
Do,, 2-lb. tins

Peas, New Pack

—

Standard, 2-lb

Choice. 2-lb
fairly June, choice
^^'^.. standard
Kine French. 2-lb

4 40

6 00

2 15

2 15

. 1 65

1 75
7 50

29

1 50
1 80

1 80

.3 50

10 00

m
65

40

70

75
55

4 00
1 90
2 00

3 00

571/2

75

1 8214

1 871/2

2 05

2 00

2 80

CANNED FRUITS
Apricots, 21/^ lb. tins 4 75
Apples, 21/^8, doz 1 40 1 65

Do., 3s, doz 1 60 1 70
Do., gallons, doz 4 75 5 00
Currants, black, 2s, doz. . . 4 00 4 05

Do., gals., doz
Split Peas, per bag
Cherries, red, pitted, heavy

syrup, doz.. 1-lb. . . - -

Do., 21/2 lb

Do., 2-lb

Do., white, pitted "e 50
Gooseberries, 2s, heavy syni^

doz
Peaches, heavy syrup'

—

2-lb

2y2-lb 5 00
1-lb

Pears, Is

Do., 2-lb

Greengage Plums, hy. syrup 2 65

Lombard Plums, heavy
syrup, 2-lb

Do., light syrup
Pineapples (grated and slic-

ed). 2y2 lb.

Do., 2-lb

Do.. 1-lb

Red Raspberries 4 25
Strawberries 4 00
New Pack Strawberries

—

Standard No. 2. per doz
Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapp'e (sliced) ....
New Blueberrie", 2 lbs

Do., 1 gal

16 00

5 00

a 10

5 00

4 00

4 75

2 75

3 90

5 25

2 90

3 20

4 10

2 75

2 00

4 20

3 20

2 00
4 35

4 10

4 fiO

4 70

5 50

2 80

5 75

4 80
2 25

12 00

Dried Fruits Active

Jlontreal.

DRIED FRUITS.—There is no change
in tlie prices quoted on the dried fruit

market. The trade in this line is renorted
to be in excellent condition witli an
active demand on all sides. Rai=ins are
tlie strongest feature of the market and
are holding firm in price with stocks on
hand light. Other lines are steady except
dried apples, which are easing up in

prospect of the new crop.

Apricots, fancy 33

Do., choice 27

Do., slabs 22

Apples (evaporated) .... 12% 15

Peaches (fancy) 23

Do., choice, lb 25

Pears (choice) 22

Do., fancy 27 28

Peels

—

Choice 26

Ex. fancy 30

Lemon, new pack .... 46 47

New Pack-
Orange 48 49

Citron 76

Choice, bulk, 25-lb. boxes,

lb 22

Peels (c«t mixed), doz 3 25

Raisins (seeded)—
Valencias 23

Muscatels, 2 Crown 221,^

Do., 3 Crown 23

Do., 4 Crown 23i^

Turkish Sultana. 5 Crown 27 9 30

Fancv seeded (bulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartans, 12

oz 21 23

Do.. 16 ounces 27^4

Cal. Seedless, in bulk . .
18i,4 19%

Cluster, 20 1-lb. pack 6 75

Currants, loose 15

Fard, 12-lb. boxes 3 25

Packages only 19 20

Dromedary (:56-10 oz.) 19

Loose Oil 14

Figs (laver), 10-lb. boxes,

2s, lb 32 36

Do., 214s, lb 40

Do., 21/2S, lb 43

Do., 2%, lb 45

Figs, white 70 4-oz. boxes) .... 5 40

Do., Spanish (cooking), 22-

Ib. boxes each 11

Do., Turkish, 3 crown,
lb 22

Do., 5 crown.lb 28

Do., 7 crown, lb 30

Do., 10-lb. box 2 75

Do., mats 3 00

Do., 22-lb. box 1 90

Do. (12 10-oz. boxes) 2 20

Prunes (25-lb. boxes)—
20-30S 25

30-40S 19

40-50S 17

50-60S 13%
60-70S 121/3

70—80s 11%
80—90s 10%
90—100s 09%

Walnuts and Peanuts Strong

Montreal.

XUTR.—The nut tniirket in firm with
strong tendencies continuing in walnuts
and peanuts as a result of an active

, ummer business. Prices on peanut.s

vary with the many qualities offered on
the market. Walnut stocks are low with
little prospect of replenishment to any
great extent since stocks in both New
York and France are reported short.
Almonds, Tarragona, per lb. 20 24

Do., shelled 54
Valencia Shelled Almonds .... 44
Chestnuts (Italian) 18

Cocoanut (shredded, bulk) 33 36
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Filberts (Sicily), per lb. ... 17 18

Brazil nuts (new) 15

Do., Barcelona 15^^

Peanuts, Jumbo 18

Do., shelled, No. 1 Spanish 18 20

Do., Java, No. 1 11%
Do., salted, red 21 23

Do., shelled, No.-Virginia I6V2 18

Peanuts (salted)—
Fancy, wholes, per lb 38

Fancy splits, per lb 6 35

Pecans, new Jumbo, per lb 75

Do., large, No. 2, polished 29 30

Pecans, shelled 1 00 1 50

Walnuts, Grenoble, in shell 29

Marbot Walnuts 24 28

Do., new Naples 26

Do., shelled, Manchurian .... 68

Do.. Bordeaux 63 68

Do., Chilean, bags, per lb 40

Do., Spanish, shelled 60

N0TE3—Jobbers sometimes make an add-
ed charge to above pricer ior broken
lots.

Lemons Hold High Prices

Good Market For Starch

Montreal.

FRUIT.- Lemons are still the centre
of interest in the fruit market. Prices

are tirm at the high level and the demand
is still good with light supplies at hand.
There is little change in the orange
market. Niagara fruit is arriving here,

but the se.rvice is poor and heavy losses

are being experienced which keep the
prices high. Montreal melons are plenti-

ful and prices vary considerably as the
supplies become more plentiful.

FRUIT-
APPLES—

Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch 7 00 8 00

Grapefruit, Jamaican, 64, 80, 96 ...

.

575
Do., Porto Rico 5 00

Lemons, :!0(i-.360s 14 00 1.^ 00
Cal. Val. Oranges. 200-250 5 7.5

Do.. 150-176 ',2')

Do., Blood Oranges, % boxes .... 3 75
Tangerines 4 25
Pineapples, 24s, 30s, 36s, crate 8 00
Watermelons, each 9 00
California Cherries, per box .... 5 50
Georgia Peaches, crate 5 00
California Peaches 3 00
Califoriiia plums 3 50
Cantaloupes 6 00
California Plums 3 00

Cereal Market Quiet

CEREALS.—There is no change in
cereals this week. Prices are steady with
the usual light demand during the sum-
mer season since retailers are only
carrying stocks for immediate require-
ments.

Oatmeal, gran., fine standard .... 3 60
Rolled Oats. 90 lbs 3 15
Pearl Hominy 3 25
Cornmeal, Gold Dust Brand .... 3 25
Graham Flour, 98 lbs 7 65
New P.uckwheat Flour 6 75
Pot Barley 4 25
Pearl Barley 5 25
Beans, Out 3 50

Do., Can 3 30
Lima Beans 10
Green Peas, dried 17
Ground Oil Cake, per bag 3 00

PACKAGE GOODS.—Package {(bods

are steady in price with a steady sale

in all lines. The only change is a slight

advance in the price of Health Bran
which is now quoted at $3.50 per case
ot twenty packages. The reason for the
new price on this cereal is that it is

being packed in a new package with
mere weight. There is a good trade for

all starches at this season and prices
are firm.

Breakfast food, case 18 3 50
Cocoanut, 2oz. pkgs., doz 78%

Do., 20-lb. cartons, lb 36

Corn Flakes, 3 doz. case 3 40 3 55 3 75
Cornmeal, yellow, 24s 3 00

Do.. 36s 4 16

Oat Flakes, 20s 4 80
Rolled oats, 20s 5 00

Do., 18s 2 00
Aluminum package, 20-. 6 10
Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 3 25
Hominy, pearl or gran., 2

doz 3 00
Health Bran (20 pkg.), case 3 ."^0

Pancake Flour, case 3 60
Do,, self-rising, doz 1 50

Wheat Food, 18-1 V2S 3 25
Wheat Flakes, case of 2 doz 2 95
Porridge Wheat, 36s, case 6 40

Do., 20s, case 6 50
Self-rising Flour (3-lb. pkg.),

doz 2 75
Do. (6-lb. pack.), doz 5 40
Do., Buckwheat flour, per

doz 1 50
Corn Starch (preparde) 10%
Potato Flour 12%
Starch (laundry) 08%
Flour, Tapioca 15 16
Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran, 12s 2 25
Euamel Laundry Starch, 40

pkgs. case
Celluloid Stares, 45 pkgs.,

case 4 20
Package Cornineal 3 OO
Malt B'kfast Food (36 pkgs.) 9 50
Quaker 2-Minute Oat Food 1 80
Puffed Rice Pancake Flour 2 90
Egg Noddles, case 24 2 25
Macaroni 2 25
Quaker Quakies 3 40

Corn Syrups Steady

CORN SYRUP.—The corn syrup mark-
et is holding steady with a fair demand,
considering the season. There is no
change in molasses this week and prices
have declined twice during the past
month and are new fairly steady at the
prices quoted below.

CORN SYRUP—
Barrels, about 700 lbs 06%
Half barrels, about 350

lbs 06%
Quarter barrels, about 175
lbs 0714
2 gals., 25-lb. pails each 2 25

3 gal., 38% lb. pails, each 3 25
5 gal., 65-lb. pails, each .... 5 20
2-lb. tins, per case 4 00
5-lb. tins, per case 5 30
10-lb. tins, per case 5 00

Price for

Barbadoes Molasses— Isld. of Montreal
Puncheons 61

Barrels 64
Half barrels 66
Puncheons, outside city 58

Fancy Molasses (in tins)—

16-oz. tins, 2 doz. case,
per doz 2 40

2-lb. tins, 2 doz. in case,
case 4 40 7 25

3-lb. tins, 2 doz. in case,
case 5 75 10 75

5-lb. tins, 1 doz. in case,
case 8 95

10-lb. tins, % doz. in case,
case 8 60

Rice Market Improves

Jlontreal.

RICE.—The rice market continues to
show improvement with signs of a good
future ahead. Primary markets show
mere strength and buying on local mark-
ets show improvement. The action of the
Indian Government in withholding ex-
port licenses is to a great extent respons-
ible fer the strength of the market.

RICE—
Carolina, extra fancy OT

Do. (fancy) 06
Honduras, fancy 05
Rangoon CC, pre cwt 3 90

Do., B, per cwt 4 15
Texas rice 04i,^

Siam 06
Tapioca, per lb. (seed) 08 09%

Do. (pearl) 08 09%
Do. (flake) 08 09%
Honduras 07
Siam 14%

NOTE—The rice market is subject ta
frequent change and the price basis,
is quite nominal.

Tea Pricez Unchanged

TEA.—There is very little change in
the tea market. Dealers are looking for-
ward to a lower price in Japan teas, but
Ceylon and Indian stand firm with a
lair trade passing. There is a lack of
confidence in the tea market which is

detremental to its strength. The stocks
of teas carried by importers are, like the
retail stocks, being cut down with th(
result that in the future the tea market
will be more sensiive to the conditions
in the primary market. At the preseni
time prices are steady.

Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes 48 55

Javas

—

Broken Orange Pekoes 48 55
Broken Pekoes 35 40

China

—

Common 24 35
Medium 42 48
Choice 50 60

JAPAN TEAS (new crop) 77

Above retail prices range of quotations
to the retail trade.
JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 75
Finest grades 75 90

Javas

—

Pekoes 35 40
Orange Pekoes 37 45

Broken Orange Pekoes 37 45

Inferior grades of broken teas may be
had from jobbers on request at favorable

prices.
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Spice Market Quiet

Montreal.

SPICES.—Xo change is reported' in

quotations on spices. The market is

steady with a light demand, but dealers

are looking forward to a more brisk

business during the next month when re-

tailers and wholesalers will be looking

up for the Fall trade. Black pepper is

ihe strongest teature of the market at

the present time.

Allspice 18 20

Cassia (pure) 27 :^0

Cocoanut. pails. 20 lbs. un-

sweetened, lb 46

Do., sweetened, lb 36

Chicory (Canadian), lb 14

Cinammon

—

Rolls 35

Pure, ground 35

Cloves (ground) 40 45

Cream of tartar (French
pure) f).T e TO

Do., American high test ... 75 SO

Ginger (Jamaica) 30

Ginger (Cochin) 27

Mace, pure, 1-lb. tins 60 65

Mixed spice 30 32

Do., 'ZVs shaker tins, doz 1 15

Nutmegs, whole

—

Do., 64, lb 40

Dc, 80. lb 38

Do., 100 lb 35

Do., ground, 1-lb. tins 45

Pepper, black 33

Dc, white 33

Do., Cayenne 32 34

Pickling spic3 25 28

Do., package. 2 cz., doz 35 40

Do., package, 4 oz.. doz 65 70

Paprika 50

Tumeric 28 30

Tartaric acid per V"). (cry-

stars or pt Vile red) .... 95 00

Cardaraon seed, per lb., bulk.

nominal 2 00

Carraway (mmnali 25 30

Mustard seed, balk 35 40

Celery seed, bulk (nominal) . . 70 75

Pimento, v.hole 15 20

ONTARIO
TORONTO. July 20.— The butter

an upward trend attributed to

in churning cream advancing four

good export demand wnich has
stronger market. Eggs are easier

and a lighter demand. Cooked
a scarcity noted under a strong

are steady to firm while fresh

spring chickens are lower with
ening are firm at slightly higher

Canned Meats Lower

Good Crop Of Vegetables

Toronto.

CANXrOD GOODS.—A change in quota-
tions is made on Clark's canned goods.

No 1/^ tins roast and corn beet is quoted
at $2.40 per dozen; all soups are now
$1.20 per dozen with the exception Of

chicken which is $2.40 per dozen; pork
and be'.uis are also slightly easier. No.
1 tins are quoted at .$1.20 per dozen. No.
IV2 at $1.60. No. 2 at $2.SO and No. 3 at

$2.45 per dozen. No official price has yet
been named on this season's pack of

strawberiy jam, but some wholesalers
are quoting fcurs at 671/2 cents and 16
ounce jars at $3.00 per dozen. Tomatoes,
corn and peas are firmer at slightly
higher quotations.

VEGETABLES.—So far there is very
little change in the vegetable market,
but the rains of the past week should
improve local conditions with a better

supply in view and consequent easier

prices. Cabbages and cucumbers are
plentiful and are tinding a ready market.
The rains have so improved the prospect
for the potato crop that market prices
have already begun to show easier tend-
eno.eo following a very strong^ tone.

There is everv indication that the local

crtp ct tomatoes will be large and prices

on imported tomatoes should ease up in

view of this. Prices however show little

change, but there should be an easier
trend to the market through the week.

New cabbage 5 50
Montreal cabbage, per dozen .... 1 75

Celery, Florida, per crate .... 4 00 4 75

Do., California 11 OC

Carrots, per bag 75 1 00
JMontreal cucumbers, per doz 1 75

Garlic, lb 50
Horseradish, lb . . 60

Leeks, doz 4 00
Lettuce
Parsley
-Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag l 00
Peppers, green, doz 50
Potatoes, Mtrl. (90-lb. bag) 90 1 00
New pot it03s. bbls., 190 lbs. 6 75 5 75

Do., sweet, hamper 5 50
New potatoes, per bbl 6 50
New potatoes, per bbl 5 00 7 00
Spinach, box

Spanish Onions, per case .... 5 00 5 50

Turnips, per bag 75 1 00

Red Onions, cwt 3 00

Texas Onions, per crate 3 50

Yellow Onions, hi'inper 50 lbs 2 50

New Tomatoes, per crate 5 00

Mi'sisKipi.i flats, per box 2 75

MARKETS
and cheese markets continue with

the drought which has resulted

cents per pound. There is a

also something to do with the

and lower under smaller receipts

hams have again advanced with

demand- Smoked hams and bacon

meats are quiet. Ducklings and
fowl unchanged. Lard and short-

prices.

Salmon

—

Scckeye. Is. doz 5 20 5 80

Do., V^s, doz 2 65 3 00

Cohoe, Is, doz 2 90

Do., V2S. doz 1 90

Pinks, Is doz 1 45

Lobsters, Vj-lb.. doz 3 25 3 60

Do., 14-Ib. ti-.'S 1 95 2 40

Whale Steak. Is, flat, doz. 1 75 1 90

Pilchards, 1-lb. tails, doz. 1 SO

Canned Vegetables

—

Tcmatoes. 2I/2S. doz 1 65 1 75

Peas, standard, doz 1 70 1 90

Do., Early June 2 15

Beets. 2s doz 1 45 2 45

Beans, golden wax, doz 2 20

Asparagus tips, doz 5 50

Do., butts, doz 6 60

Canadian corn 1 50 1 60

Pumpkins, 2i/^s, doz 1 45
Spinach, 2s, doz

Pineapples, sliced, 2s, doz. 4 06
Do., shredded, 2s, doz. . . 4 75

Rhubarb, p'served, 2s, doz. 2 07 1^
Do., preserved, 2i/^s, doz. 2 65
Do., standard, 10s, doz

Apples, gal., doz 4 75
Pears, 2s, doz 3 00
Peaches, 2s, doz
Plums, Lombard, 2s, doz. 3 10

Do., Green Gage 3 25
Cherries, pitted, H.S
Blueberries, 2s 2 35
Strawberries, 2s, H.S 4 50
Raspberries, 2s 4 50

Jams

—

1 50
1 60
4 90
5 25
2 10

4 52 1&
5 00

00
4 25
3 50.

3 25-

3 40.

4 25-

2 45-

5 00-

5 00>

Apricots. 4s. each
Blk. Currants. 16 oz., doz.

Do.. 4s, each
Gooseberry, 4s, each ....

Do., 16 oz., doz
Peach, 4s, each

Do.. 16 oz., doz. ...
Red Currants. 16 oz.. doz.

Do.. 4s, each
Raspberries, 16 oz., doz.

Do.. 4*;. each
Strawberries, 16 oz., doz.

Dried Fruits Quiet

DRIED FRUITS.-This market is quiett
locally, with a small movement noted
Brokers, however, report a good business
on prunes for the Western provinces in-
preparation for the harvest season.
Candied Peels

—

Z,^^™"" .34

^,'^''^" 50
Mixed 40.
Mixed, cut ready for use.

No. 1 cartons, per doz 4 60
Currants

—

G-eek, Filiatras, cases 17
Do., Amalias IT
Do., Patras 17
Do., Vostizza 23^

Dates

—

Excelsior, pkgs., 3 doz. in
case 5 50

Dromedary, 3 doz. to case 7 00
Fard, per box ap. 12 lbs 3 25-
Hallowee dates, per lb 11.

Figs

—

Smyrna layers, 4 Crn., lb. 30 32"

Do., layers, 6 crn., lb. 36 38
Natural pulled, in bags .... 10^,

Prunes

—

30-40S, 2?3 f> 2%

40-50S, 25s 16

50-60S, 25s 13

«0-70s, 25s 10'

70-80S, 25s 09%:
80-90S, 25s 09

90-lOOs, 25s 08>

Peaches

—

Standard, 25-lb. box, pld. 261/2 28:

Choice, 25-Ib. box, peeled 27 30'

Fancy, 25-lb. boxes 19 '^ 30'

Apricots

—

Fancy 46;

Choice 42.r
Standard 34

Raisins

—

California, bleached, lb 27%
Seedless. 1.5-oz. packets 2Y 29
Seeded, 15-oz. packets .... 28%
Crn. Muscatels, No. 1, 25s 26
Turkish Sultanas, pkgs 27
Thompsons, Seedless 28%
Valencia 2.3

Evaporated apples 14 IS
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Marrowfat Peas Higher

T»ront».

CEREAIjS.—The market generaUr ii

holding firm. Marrowfat peas have ad-

vanced to seven cents per pouad. Whole

wheat flour is up ten cents per bag now
quoted at .'54.So. Millers are holding roll-

ed oats firm at $3.50 per bag, but whole-
salers prices vary from $3.1.5 to $3.30

per single bag.

F.o.b. Toronto

Barley, pearl. 98s 5 50
Barley, pot, 98s 4 75
Barley Flour. 98s 6 25
Buckwheat Flour, 9Ss 6 00
Cornmeal, Golden, 9Ss 2 75
^•atmal, 98s 4 50
•CoTH Flour, 98s 3 75
Rye Flours. 98s 6 00
Rolled oats, 9es 3 1-'. 3 30
Rolletl wheat. 100 lb. bbls 7 00
Cracked Wheat, bag 5 00
Breakfast Food, No. 1 6 00

Do., No. 2 6 00
Rice Flour, 100 lbs 10 00
X.inseed meal, 9Ss 6 50
Si'laxseed, 98s 7 00
iPeas, split, 98s 5 75
."^larrowfat green peas 07
Graham flour. 9Ss 4 75
"Whole Wheat Flour 4 9."

"Wfreat Kernels, 8s « "-,

Parina, 98s
(; 35

Lemons High And Scarce

Fruit.—Lemons continue scarce al-
though a shipment of Verdillis have ar-
rived thi.s week. Ttie price, however is
firm at m,M per case, but it is expected
If cool weather prevails prices wll dropOranges are somewhat easier at $5.30 to
?6.50 per case. Raspberries have beencoming in poor shape, but it is expected
that now with the change in the weatherthe duality will be better. Lawton ber-

I^'rf'' ^"if f'"""& at 20 to 25 cents perbox. The break in the hot weather withrains has had reviving effect upon thefruit crop and the quality arriving i<very much improved.

Oranges. Valencias, loOs
12Bs

•

Do., 150s. 200s. 216s: 250s ! !

."

'

^50
Grapefruit. Cubans .

.

P 00Bananas. Port Limons .. " ' ,'

ftqi/
I-.emons. Cal. ^^

Do.. Verdillis
'.".'.'. ,;;,•

Watermelens, each 1 ^aPeaches. 6 baskets to crate 5 00 5 ."o

Do Sflfs^"'""'''
''' ' ''

'
»'

^aj. Plums', per' box" ...•; 20. 4 2StJal. Pears, per box . o ,[1
Cherries, sour., lis ..:.":: Toft i

,"
Do,, sour, 6s 60 ri rk

Gcjoseberries. «s ....]::: [^ 2S
BilSe"^-:.

I'-l iz
l^awtcn Berries V.'

"

' 20 n "r

^^o^-;]?-^'- •• 00

Black Curantts'.'es". J o? 7 ??
^^•^i«

::: .. l^
Nuts Continue Firm

Toronto.

NUTS.—There is nothing new develop-
ed in the nut market. All lines continue
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finn snrter a fair demand.

Almonds, Tarragonas. lb 22 23

Walnuts, Bordeaux, lb

Walnuts. Grenobles, lb 23 24
Do., Marbot 22 23

Do., California 39 40
Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 7 50
Cocoanut, unsweetened, lb 30

Do., sweetened, lb 35
Do., shred 25
eanuts, Spanish, lb 21 25

iJrazil nuts, large, lb 20 22
Mixed nuts, large, lb 32 34
Mixed nuts, bags 50 lbs 32

Shelled-

Almonds, lb 42 47
Filberts, lb 35
Walnuts. Bordeaux, lb 73 75

Do.. Manchurian 60 65
Do., broken 52 5"

Peanuts. Spanish, lb 10
Brazil nuts, lb Q 75
Pecans, lb l 40

One Line Oats Lower

Toronto.

PACKAGE GOODS.—There is an act-

ive demand for package cereals with the

raiirket generally lickling firm at un-
changed quotations. Tillsons Aluminum
package is reduced from $6.40 per case
to .?t;.lO.

package^'goods

Rolled Oats, 20s, rd.. case 5 00

Do., 20s, square, case 5 00

Do., 18s. case 2 00

Do., Aluminum Prem., 20s .... 6 40

Corn Flakes, ^jf}^, case 3 55 3 7.5

Porridge Wheat, 36s, regular
case 6 00

Do., 20s. family, case 6 80

Cooker Pkg. Peas, 3Gs. cs 2 85

Cornstarch. No. 1. lb. crtns 10%
Do.. No. 2, lb. cartons 0913

Laundry Starch OS^'g

Do., in 1 lb. cartons 08%
Do., in 6-lb. wood boxes 08T4

Do., in 6-lb. tin canisters 12%
Celluloid Starch, case 4 15

Potato Flour, case 20 1-lb.

pkgs 2 56

Do., case 24 12-oz. pkgs 2 30

Fine oatmeal, 20s 5 75

Cornmeal. 24s 3 60

Farina. 24s 3 2i

Barley, 24s 2 75

Wheat Flakes, 243 5 00

Wheat kernels, 24s 4 50

Self-rising p'cake flour, 24s 3 00

Buckwheat flour. 24s 3 50

Two-minute Oat Food, 24s 1 80

Puffed Wheat, case 4 40

Puffed Rice, case 5 7d

Health Fran, case 3 50

F.S. Hominy, gran., case 8 00

De., pearl, case 3 00

Scotch Pearl Barley, case 2 70

Self-rising Pancake Flour, 30

to case 4 20

Do., Buckwheat Flour, 30

to case 4 20

Self-rising Pancake Flour, 36

to case 7 15

Do., Buckwheat Flour, 18

to case 3 65

24s 2 90

Do., Pancake Flour, 18 to

Puffed Rice Pancake Flour,
case 3 65

July 22, 1921

Rice Market Strong

RICES.—The primary rice markets
ccr.tii'ue with a strong tone. It is re-
ported that many of the Louisiana rice
lills have sold out and have closed for
the season. If this is correct, with the
embargo on India rice and the opening
cf Cuban markets for Southern rice there
is a strong possibility for higher prices
in the near future. Local quotations are
unchanged, but there is a strong tend-
encv on the nart of wholesalers to hold
prices firm and there is a more stabilized
toiie to the situation.

Honduras, broken, per lb. 07% 08
Blue Rose, lb 06% 07
Siain. per lb 06 06%
Japans, per lb 07 07%

Do., broken 05
Chinese, XX

Do., Simiu Oil 12
Do.. Mujin, No. 1 10 11
Do,. Pakling 09 10
Rangoon 07 07%
White Sago 07 07%

Tapioca, per lb 07% 08

Syrups Unchanged

SYRUPS,-^orn: lyrupi ai'e stea^
under a quiet demand that is regulated
by consumption. ;\I(ilasses are easy and
quiet.

Corn Syrups

—

Bbls., about 700 lbs., y'low 06%
Half barrels. I/4C nver bbls.;

1,4 bbls,. %c over bbls.

Cases, 2-lb. tins, white, 2

doz. in case 4 60
Cases, 5-lb. tins, white, 1

doz. in case 5 90
Cases, 10-lb. tins, white. %

doz. in case 5 60
Cases, 2-lb. tins, yellow, 2

doz. in case 4 00
Cases, 5-lb. tins, yellow 1

doz. in case 5 30
Cases. 10-lb. tins, yellow,

doz. in case 5 00

C ne Syrups-

Barrels & half barrels, lb

% barrels, i/4c over bbls.;

V4, bbls.. %c over.

Cases. 2-lb. tins, 2 doz. in

case 6 00 6 50

Molasses

—

Fey., Barbadoes, bbls,, gal 1 65
Choice Barbadoes, barrels , . . . 1 35
New Orleans, bbls., gal. 46 56

Do., half blls,. gal. . . 46 48
Tins, 2-lb.. table grade,

case 2 doz., Barbadoes .... 7 75
Tins. 3-lb., table grade,

case 2 doz., Barbadoes .... 10 75
Tins. 5-lb., 1 doz. to case,

Barbadoes 8 95
Tins, 10-lb., % doz. to case,
Barbadoes 8 60

Tins, No. 2, baking grade,
case 2 doz 4 20

Tins, No. 3, baking grade,
case of 2 doz 5 50

Tins. No, 5. baking grade.

case of 1 doz 4 60

West Indies, l%s, 48s .. 4 60 6 95

case of 1% doz 4 25

Tins, No. 10, baking grade,
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Pickling Spice In Demand

SPICES.—Alfhough the pickliKg sea-

son has hiii-dly commenced, manuiactur-
«rs report a big movement in pickling

spices. Chillies are scarce and quotatiens

firm at 50 cents per pound. The spice

market jjenerally shows little change
with prices fairly steady.

Allspice 19 22

Cassia 26

Cinnamon . . . : 41

Cloves 55 60

Cayenne 35 37

Ginger, Cochin 30

Do., Jamaica 45

Mustard, pur« 050
Pastry 28

Pickling spices 6 18

Mace 5') Go

Peppers, black 19 20

Do., white 29 30

Paprika, lb 60 70

Chillies, lb 50

Nutmegs, select^s, whole, lOOs .... 35

Do., 80s 45

Do., ground 35

Wustard seed, whole * 20
Celery seed, whole 40

Coriander seed 18

Carraway seed, whole 30
Tumeric 30
Curry Powder 35

Cream of Tartar

—

French, pura 40
American, high-test, bulk 40
2-oz. packages, doz 1 25

4-oz. packages, doz 2 00
S-oz. packages, doz 8 50

The above quotations are for the bf-st

(juality. Cheaper grades can be purchased
for less.

Sugar Drops 50 Cents

SUGAR.—Refiners announce a reduc-
titon of 50 cents on refined sugar. For
the past couple of weeks there has been
considerable irregularity is quotations
by wholesalers. It is understood also

that some of the refineis have b*en
making certain concessions or rebates
and this reduction brillg^ the price on
the otficial list in line with prices which
have been quoted for the past ten days.
There is only a fair movement of re-
fined sugar locally considering the sea-
son of the year, owing to limitation of

purchases by Hianufactnrors who are
ordinarily hrp.vy buyers at this time of

the year. The raw market during th«
week has been firmer with the .American
refiners advancing their prices.

St. Lawrence, extra gran., cwt. . . 8 59
Atlantic, extra granulated Si 59

Acadia SNgar Reiinery, extra gran. 8 59
Dom. Sugar Refinery, extra gran 8 59
Canada Sugar Refinery, gran. . . 8 59

Differentials: Granulated, advaoce
over basis; 5e-lb. sacks, 25c; barrels, 5c;

gunnies, 5/20s, 40c; gunnies, 10/lOs, 50c;
cartons, 20/5s, 60c; cartons, 50/2s. 75c.

Differentials on yellow sugars: Under
basfs. No. 1 41c; No. 2 50c; No. 3 60c.

Teas Unchanged

TEAS.—Ceylons continue to hold a
firm position. Indias have also a firmer
tendeney. The local situation, however,
is unchanged.
Ceylons and Indians

—

Pekoe Souchongs 35 50

Pekoes 32 60

Broken Pekoes 50 64

Broken Orange Pekoes *8 66

Javas

—

Broken Orange Pekoes .... 45 65

Broken Pekoes « 45 60

Japans and Chinas

—

Karly pickings. Japans .... 90 1 00

Do., seconds 55 55

Hyson, thirds 45 50

Do., pts 58 67

Do., sifted 67 72

Above prices give range of quotationa
to the retail trade.

Potatoes Higher

Honey Unsettled

HONEY.—The ideas that dealers and
prouucers have iin regard to tne pricp o£

inis year's noney uiiier considerably.
:';' (iu:.eis are a-.Kiiig .iiounU 16 ceuta

per pound, out ueaiers claim this is too
Migh and are oiiecing 11 to 12 cents. As
Lar as we can lear.., so tar tiie*'e has
iiuc been any .sales maile at eitncr price.

11 IS estiiuateu mat tne carry over oi.

last years crop i* about 15 per cent,

borne ci this is m dealers' haaids and
bome reHiaiii with the producers.

Flour Holds Firm

VEGETABLES.—New potatoes, im-
ported Tariet\-. have adranced 50 to 75

cents per barrel, m«king No. Is $7.00 to

•$7.»0 per barrel. Lccal new potatoes are
starting and arc selling at $3.00 per hag
The crcp of early potatoes this year is

a light one. Out door grown tomatces
are arriving in lair size shipments both
irc'in Leamington and the Niagara dis-
trict, prices are holding around $2.50

to 12.75 per 11 quart bnsket. Beans are
plentiful at 4(t to 50 cents per basket.
Green corn is selling at •I2.2.J per bag
containing seven dozen. Celery is arriy-
ing ironi Ircal groners Tt 75 to i^l.OO

per bunch of 12 heads. Cabbage is plsnti-
lul and tower at 75 cents to $1.00 per
dozen

Cabbage, per dozen 75
Potatoes, per bag u 70
Head Lettuce, crate 15*
Toaiato*--, 11 qt. bkt 2 50
New Eeets, per d .zen
New carrots, per doz
Green Peas, 11 qt. basket . . 75
Wax & preen bsans. ll-qt. bkt. 40
Cucumbers, 11 qt. bkt 1 25
New Potatoes, bbl 7 00
Celery, bunch of 12 75
Corn, 7 rioz. to bag

1 00

60
2 «t0

•)
T.'i

u 25
2«

80
« 50

1 5u
7 50
1 00

FLOUR.—The matket coiit-iaues firm
under a demand lor immtiuute require-
ments. Whetner tnis sonuition will last
will depend altcgiither upon the wheat
crop. The crop lu tne West has every
iiukcatiou for oeing a bumper one, tiut

the reports lor the world crop in general
is none too premising, wnicn will have
some bearing on tlie Hour situatiou. lu
tne meantime flour is firmly held and
will proOauly continue to tio so until the.

CMU Li' .August.

FLOUR—
Patents firsts, in jute bag3,

ijarrel 10 5ft

Do., seconds, in jute bag*.
per barrel 10 Oft

Milifeeds In Demand

Toronto.

MiLLFEEDS.—There is a strong de-
iiKHid Sor milUeeds. The hot weather
drving up the pastures to such an extent
that many cattlemen are resorting to
dr.\ leeds. Thi:-, condition evists more in
the Eastern Provinces than in Ontario
and the Wc>t. The market si tirni at
quota'ions given below.

WINNIPEG MARKETS
IVINNIPBG, July 20— Markets

goods on spot are practically
quoted for the new pack. The
with the exception of raisins which
kets have shown an advanec.
practically cleaned up and new
Western manufacturers. Raw.
ing on the primary market, have
for fruits and vegetables is active

Coffee Unchanji:ed

Winnlpop.

COFF'EE.—The only <.hange en the spot
coffee market is a nominal advance in

the prices of Rio due to the tirmness of
futures. Santos and milds are also un-
changed and the market for all kinds is

inactive. Locally the demand is showing
a large improvement.

COFFEE—
Rio, lb 191/^ 201-^

Mexican, lb 45 49

Jamaica, lb 28 30

Bogotas, lb 45 48
Mocha (types) 49 51

Santos, Bourbon, lb 28 30

Santos, lb 27 29

Package Cereals Steady

GBREALS.—There are no price

are showing a firmer tone. Canned
cleaned up and higher prices are
demand for dried fruits, is quiet,
advancing on the primary mar-

Spot stocks of old pack jam, are
prices ai-e by both Eastern and
and refined sugar, while advanc-
shown a decline The demand
with little change in quotation-

changes in this market, and the situation
is fairly steady. There appears to be
price cutting among the wholesalers on
many lines of piickage cereals, although
no price changes have been made by the
manufacturer;:. The demand fc'.i the
lighter breakfast foods is good. Bulk
rolled oats has a tendency for higher
prices. Beans are reported firmer.

PACKAGE CEREALS
Rolled oats, 20s, rd. cartons 4 75 3 GO

Do., 36s, cs, square, bkts 3 50
Do.. ISs, case 2 10

Corn Flakes, 36s, case 3 50- 3 80
Cornmeal, 2 doz. case, case 3 40'.

Puffed Wheat, 3 doz. cs., cs 4 45,
Puffed Rice, 3 doz. cs, case 5 75,
Grape Nuts, 2 doz. cs., case 3,80)
Package Peas, 3 doz. cs., as 3. OOi
Cream of Wh., 3 doz. es, cs 9» 1.5,

BULK CERE.4LS
Rolled Oats, 80s. per bag 2 65;

Do., 40s, per bag 1 4(k
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Do., 20s. per bag 70

Do., split, yellow. 49s. bag 4 03

Do., 15-6s, per bale 4 05

Oatmeal, 98s, gran, or stand-
ard, bag 3 40

Wheat Granules, 98s, bag 6 50

Do., 16-6s, per bale 7 05

Peas, whole, green, 100-lb.

bag, per bush 4 50

Do., split, yellow, 98s, bag .... 7 95

Do., split, yellow, 49s. bag 4 00

Cornmeal, 24s, per bag 75

Do., 10s, per bale 3 65

Buckwheat grits, whole, 98-

Ib. bags, per l)ag 8 75

Beans, 100-lb. bags, bushel 3 70

Lima Beans, 100-lb. bgs., lb 10%

Dried Fruits Quiet

Fine Teas Advance

DRIED FRUITS.—There is a quiet de-

mand for dried fruits, with the exception

of raisins. New apricots will be arriv-

ing shortly, and lower figures are ex-
pected. There is a steady demand for

prunes, but with the approach of the

harvest season, an improved demand is

expected. The primary marl^et remains
firm, due to the export demand. l)ut local

quotations remain unchanged. Evaporat-
ed apples have shown a firmer tone and
local wholesalers have advanced their

prices.

DRIED FRUIT

Evaporated Apples, per lb 15%
Currants, 90-lb., per lb. . . 18 19

Do., 8 oz. pkgs., 6 doz. cs,

lb 16%
Do., Sniyrna, per lb <• 12i/o

Do., black, cartons, crtn 60

Dates, Hallowee, bulk, lb II14

Do., pkg., 3 doz. case, lb 15%
Figs, Spanish, per lb 15

Do., Smyrna, per lb 23

Do., black, cartons, ctn 1 00

Loganberries, 4 dz. cs., pkt 30

Peaches, standard, per lb. 20 21

Oo., choice, per lb 23 <» 24

Oo„ fancy, per lb 24 i)
2"

Do., Cal., in cartons, cart 1 10

Do., unpitted, per lb 10

Pears, extra choice, per lb 2.5

Do., Cal., cartons, cart 1 25

Prunes

—

30-40S, 25s, per lb 21

40-50S, 25s, per lb 16%
5O-6OS, 25s, per lb <• 14

60-70S, 25s, per lb 12%
70-80S, 25s, per lb 11%
80-90S, 25s. per lb 10%
90-lOOs, 25s, per lb 08

In 5-lb. cartons, carton .... 68

Raisins

—

Cal., pkg., seeded, 15 oz.,

fey., 3 uoz. to cs., pkg 29

Choice seeded. 15 oz., 3 doz.

to case, per pkg 27

Fancy, seeded, 11 oz., 4

doz. to case, per pkg 23

Choice seeded, 11 oz.. 4

doz. to case, per pkg 22%
Cal., bulk, seeded, 25-lb.

boxes 29

Do., pkt. seedless, 11 oz., 3

doz. to case, per lb 22

Do., buk, seedless, 25-lb.

boxes, per lb 28

Apricots, choice, 25s, lb. .
.' 30

Do., 10s, lb 31

Do., Standard, 25s, lb 27

Di., Standard, 10s. lb 29

Do., fancy, 25s, lb 35

Do., fancy, 10s, lb 36

TEA.—Reports from the primary
market state that there has been a sharp
advance in prices on the fine grades of

Ceylon teas; all teas of quality have been
snapped up. There is very little move-
ment of the lower grades. The trade
locally is quiet and merchants are buy-
ing only what they need to keep up their

assortment.

IXDIA AXD CEYLOX—

Pekoe Souchongs. 1st qual. 35 40

Do., second quality .... 32 35

Pekoes, first quality 40 42
Do., second quality .... 35 40

Broken Pekoe, first quality 42 48

Broken Orange Pekoe. 1st

qualitv 50 60
Japan 52 70

JAVAS—

Pekoe Souchongs 30 32

Pekoe 32 40

Broken Pekoe 33 45
Broken Orange Pekoe 38 48

Jams Moving Freely

JAMS.—Prices on the new pack jam
have been announced by both the Eastern
and Western packers, and are quoted at

88 cents for fours, on strawberry, rasp-
berry, black currant and loganberry. The
old pack is pretty well cleaned up, and
wholesalers expect to advance their
prices to the above basis in the near
future.

Eastern

Strawberry, 4s, per tin 86
Black Currant, 4s per tin 8G
Raspberry, 4s, per tin 86
Apricots, 4s, per tin 80
Cherry, 4s, per tin D 80
Peach, 4s. per tin 80
Compound (all flavors), 4s, tin 53 58

Western

Strawberry, 4s, per tin 95
Black Currant, 4s, per tin 95
Raspberry, 4s, per tin 95
Apricot, 4s, per tin 90
Cherry, 4s, per tin 90
Peach, 4s, per tin 90

Flour Market Firm

FLOUR.—The market continues with
a firm. ton§ under a fair demand. Quota-
tions are unchanged.

98-Ib. sacks 5 32%
Two 49 -lb. sacks 5 40
Four 2-t-lb. sacks 5 50

Nuts Hold Firm

NUTS.—There is little change In the
nut situation. Almonds and walnuts con-
tinue in a strong position. It is claimed
that there is not more than three to four
thousand cases of walnuts in France.
Reports from Spain state that almonds
are very scarce, and no question but
higher prices will rule, as the new crop
does not reach the Western market much
before Christmas. Spanish shelled pea-
nuts are slightly easier. ' Pecans are
scarce and high. Brazils show no change.

NUTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40
Walnuts, per lb 75

NUTS IN SHELL—
Peanuts, rsted.. Jumbo, lb 25
Walnuts, per lb 25
Almonds, per lb 25
Brazils, per lb 25
Pecans, per lb 28
Cocoanuts, per doz 1 50
Cocoanuts, per sack 11 00

Syrups Steady

SYRUPS.—There is no change in the
syrup situation. Buyers are not buying
more stock than is actually needed, as
the demand is very quiet.

CANE SYRUP-
No. 2s 6 85
No. 5s 7 90
No. 10s 73.-.

No. 20s 7 15

CORN SYRl'P—
Cases, 2-lb. tins, white, 2

doz. in case 4 65
Cases, 5-lb. tins, white, 1

doz. in case 5 75
Cases, 10-lb. tins, white, %

doz. in case 5 50
Cases, 20-lb. tins, white, 14

doz. in case 5 50
Cases, 2-lb. tins, yellow, 2

doz. in case 3 40
Cases, 5-lb. tins, yellow, 1

doz. in case 4 5.5

Cases, 10-lb. tins, yellow,
% doz. in case 4 30

Cases, 20-lb. tins, yellow,
14 doz. in case 430

MAPLE SYRUP—
Pure. 2%s, tins, cs. of 2 doz 24 85

Pure, 5s, per case of 1 doz 22 65

Pure, 10s, per case of % doz 21 05

TABLE SYRUP—
Maple flavdr, 2%s, tins,

per cas3 of 2 doz 13 75

Do., 2s, tins, case of 1 doz 12 00

Do., Is, tins, case % doz 11 50

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30
3-lb. tins, 2 doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20

iMolasses quotations subject to 5 per
cer.'L. discount.

MOLASSES, BLACKSTRAP—
l%s, 4 doz. In case 5 25
2s, t doz. in case 5 00
2%s, 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

Starch Selling Freely

STARCH.—The sale of starch is show-
ing a marked improvement. There is no
change in quotations.

STARCH—

Cornstarch, 1-lb. pkgs., lb 0914
Do., No. 1 quality, per lb 10%

Gloss, 1-lb. pkgs., per lb 10%
Celluloid, 1-lb. pkgs., case .... 4 35
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Rice Market Firm

CANADIAN GROCER

RICES.—The rice market continues to

Tule firm, due largely to buyers taking

the cheaper grades for export to France

^nd Germany. Local prices remain un-
changed. The demand tor tapioca is only

.as required fcr present use, but the

market is firm.

RICE—
Xo. 1 .TapiMi, 100-lb. sacks,

lb « 08

Do., 50-lb. sacks, lb OSVa

Siam, 100-lb. bags OG

Do., 50-lb. bags OSV4.

.i;?o, sack lots, 130 to 150

lbs., per lb 08%
Do., in less quantities, lb 09^/4

Tapioca, pearl, per lb 08 OSI/2

Spice Market Steady

SPICES.—The spice market is quiet;

some lines being in good demand while

others are virtually neglected. Interest

in peppers -s s'.istained. although buying,

is on a moderate scale. Japanese red

peppers are reported scarce. Cloves are

showing a lirmer tone, but I he (IcmanM

is quiet. Jamaica ginger is dull and
slightly easier, as al>o nutmegs.

Allspice, Jamaica, best qual.,

lb 28

Cassia, Batavia, per lb 38

Do., China, per lb 25

Chillies, per lb 55

Do.. Xo. 1, per lb 53

•Cinnamon, Ceylon, per lb S5

Do., Xo. 0, carton, doz 1 00

Cloves, Penang, per lb 9.")

Do., Amboyna, per lb 90

Do., Zanzibar, per lb .')5 60

-Ginger, washed, Jamaica, Xo. 1 . . .

.

65

Do., Jamaica, Xo. 2 40

Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80
Kutmegs, extra large brown,

TO to lb., per lb 70
Do., Ig. brown. 85 to lb., lb 40

Do., med., brown, 110 to

lb., lb 38
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex., lb. 17 19
Do., white, per lb 30 35

Pickling, 14 -lb. pkg., per doz 1 00
Do., bulk, Xo. 1, per lb 28

GROUXD SPICE

Allspice, bulk, per lb 25
Do., Xo. 2, per lb 25
Do., 2 oz cartons 80
Do., 4 oz. cartons 1 20

•Cassia, Xo. L bulk, per lb 30
Do., Xo. 1. t.aU:. p;T U; 25
Do., No. 1, Z oz. cartons 1 00
Do., Xo. 1, 4 oz. cartons 1 50

•Cinnamon, l)ul;;, per i.) 45
Do., 2 oz. cartons 1 15
Do.. 4 oz. cartons 1 75

Cloves, bulk, per lb 65
Do., 2 oz., cartons 1 45
Do., 4 oz. cartons 2 00

Sugar Prices Lower

SI'GAR.—The Xew York market on
both raw and refined sugar is showing
;a firmer tendency. Canadian refiners
prices on refined is lower, now quoted
at ?9.25 per hundredweight F.O.B Win-
nipeg.

Extra gran., bags. 100 lbs 9

Do., gunnies, 5/20 lbs 9

Do., gunnies, 10/10 lbs 9

Do., cartons, 20/5 lbs 9

Do., cartons. 50/2 lbs 10

Yellow, Xo. 1 It, bags, 100 lbs 8

Do., golden, bags. 100 lbs 8

Pc wderod Sugar, bbls 9

Do., boxo«, .=;;0 IbF 9

Dl.. boxes. 2.') lbs 10

Icing, barrels 9

Do., boxes, 50 lbs 9

Do., boxes, 25 lbs 10

LUMP SUGAR—

Soft Lumps, boxes. 100 lbs 10

Do., boxes, 50 Ibi 10

Dc, 25 lbs 10

Do., cases, 20 cartons 11

Do., cases, 10 Vz cartons .... 11

Small Lump, boxes, 100 lbs 9

Do., boxes. 50 lbs 10

Do., bores. 25 lbs 10

Do., cartons, 50/2 lbs 11

Hard Lump, barrels 10

Do., boxes, 100 lbs 10

Do., boxes, 50 lbs 10

Do., boxes, 25 lbs 10

Canned Goods Firm

25

65

75

85
00

85
75
65

85
05
75

95

15

05
15

35

00
85
95
05
25
35
25
25

45

50

00
50

45

20

2

4

9 40

CAXXED GOODS.— There is a marked
demand for all lines of canned goods.
Retailers' stocks are low, and present
prices on many lines arc bolow the pri<^^'es

( n thi^ now pack. The market in general
is firmer.

Shrimps, Is. 4 doz. case, doz 3 05

Finnan Uaddic, Is, 4 doz. js. 10 00 12 00

Do.. %s, 8 doz. case, case 10 50 13 00

Herring (Can.), Is, 4 doz.

case, case 7 00

D).. imp., i/os. 100 doz. case 30 00
Lobsters, >4s, 8 doz. case, doz. . .

.

Do., i/^s, 4 doz. case, doz. . .

.

Oysters, Is, 4 oz., 4 doz. cs., cs . .

.

Pilchards, Is, tall, 4 doz. cs, cs . .

.

Do., V^s, flat, 8 doz. cs., cs . .

.

Salmon

—

Sockeye, Is, tall, 4 doz. case . .

.

Do., YnH flat, 8 doz. in case . .

.

R. Spring, Is, tall, 4 doz. cs. ...

Do., 14s flat, 8 doz. case . . .

Cohoe. Is. tall, 4 doz. case . .

.

Do., lAs flat, 8 doz. case
Pink, Is. tall, 4 doz. case ...

Do., 14s flat, 8 doz. case . .

.

CAXXED FRUIT (Canadian)

Apples, 6 tins in case, per case 2 90
Blueberries, 2s, 2 doz. case ....

Cherries, Is, 4 doz. case .... 7 00
Cherries, Is, 4 doz. case .... 7 00

Pears, 2s, 2 doz. case 7 50
Pears. 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. cs 6 50

Do., Lombard, light syrup,
2s, 2 doz. case 4 75

Do., heavy syrup, 2s, 2 doz.
case 6 00

Raspberries, 2s, 2 doz. case 8 50
Strawberries, 2s, 2 doz. case 8 00

CAXXED FRUIT (American)

Apricots, Is, 4 doz. case
Peaches, 2s, 2 doz. case .... 6 50

Do., sliced. Is, 4 doz. case . .

Do., halved. Is, 4 doz. case
Peach<:s, 'ZYon, 2 doz. case .

.

Do., 2s, 2 doz. case
Pears. Is, 4 doz. case
Pineapples, sled., 2s, 2 doz. cs.

CAXXED VEGETABLES

Asparagus Tips, Is, tins, 2

doz. case, per doz 4 75

21 00
22 00
16 75

18 25
14 65

16 50

6 50
8 25

3 10
6 65

8 00
8 00

8 00
S 00

7 00

5 25

6 50

9 00
8 50

11 00
7 50

12 40
12 40
10 00

8 25
12 00

7 60

35

Beans. Golden Wax, Is. doz. 4 75 5 00
Beans. Refugee, 2s, 2 doz. case 4 75 5 00
Corn, 2s. 2 doz. case 3 00 4 00
Peas. Early June, 2s, 2 doz. cs. 4 50 4 80
Sw't Potatces, 2-i^s, 2 doz. cs 7 00
Pumpkin'^, 2-ios, 2 doz. case 3 00 3 75

Sauer Kraut, 2-i/^s, 2 doz. case .... 4 10

Spaghetti, 2 doz. case 2 15
Tomatoes. 2-i,2S. 2 doz. case 3 75 4 00
Spinach, 2-V^s, 2 doz. cape 6 55

Fruit Market Active

FRl'ITS.—The market is fairly active

en all lines with prices generally tend-
ing easier. Raspberries and blueberries
are arriving in good quantities and sell-

inr; freely.

Oranges, all sizes, per case .... 700

Lemons, per case 14 00
Bananas, per lb 11

Watermelon, per lb 06
Grapefruit. California, 80s, cs 7 00
Apple.i. l.>01]63. per case 4 00

Do., 216. per case 2 50
Strawberries, B.C., per case .... 4 00
Cantaloupes, flats 3 00
Peaches, per case 3 00
Per bfisket 1 20

Plums, California, per case . . 3 00 3 50
Apricots, pf-.T case 2 50
Cherries, per case 2 50 5 00

Vegetables In Demand

VEGETABLES.—There is very little

chn.nge in the vegetable market. The de-
mand for all green goods is excellent.
B.C. celery is quoted at 12 cents per
j.ri:nd. Xew potatoes are in good demand
nt %~.')0 per barrel.

Rhubr.rb 02i''2

Spinach, per lb 11
Cabbasre. by tlie crate, lb 07

Do., b-oknn lets, per lb 07»A
Head Lettuce

Do., per dozen 1 2.i

Leaf Lettuce, i)er dozen 25
Radishes, per dozen 25
Green Onions, per dozen 25
Cucumbers, Davids' hoth'se,

doz 3 50
Tomatoes 3 50
Onions, Valencit, per lb 06
Dc Xew Texas, Bermudas

crt 3 00
Xew Carrots, Beets and Par-

snips, per lb 06
Potatons-. per bushel 1 00

Do., 25 bush, lots, bush 90

WH.VT TO DO?

The mother of the young husband went
to the bridal nest and found her daught-
er-in-law in tears.

"My child," she gasped, 'what is the
matter?" Has anythiii'' happened to

George?'

"Xo." sobbed the young wife; "but my
heart is b-b-breaking. He's taken to stop-
ping out late at night!"
"What, already!" said his mother in

consternation. It doesn't seem possible.
How late does he stop out, dear—very
late?"

"Well,* said the bride, "you know he
usually leaves his office at half past
five. The night before last he didn't get
home till half past six and last night,"
she sobbed bitterly, "last night it was
a quarter to seven! What shall I do?"
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

Alberta Markets

FROM CALGARY, BY WIRE

CALGARY. ALTA.. July 20.—Creamery
butter advanced three cents per pound,

the market is firm and further advances
are expected. Criscc is up cne cent per

pound. Campbells ."^oups are 50 cents per

case hisjher. Tomatoes 2y2S are quoted at

S4.00 to .?4-20 per case. Corn is tirm and
standard peas have advanced tc .$.3.80

to .$4.26 per case. Eggs are higher at

ijSll.SO to .$12.00 pr case. Choice pack
B.C. raspberries 2s, a-re selling at $8.50

per case and strawberries at $8.40. Lard
threes, adranced to -$10.80. Smoked hams
are one cent per pound higher. B. C.
raspberries are selling at $;i.80 per crate.

Beans, B.C., per hundred 4 95 5 50

Rolled oats 8 80

Rice, Siam 5 50 6 00

Japan, Xo. 1 7 50 8 00

Tapioca 6 75 7 25

Sago 6 75 7 25

Sugar, pure cane, gran.,

cwt 11 52

Cheese, Xo. 1, Ont., large 20V^ 22i^

Alberta cheese, twins 20

Do., large 29 % 1\

Butter, creamery, lb 38

Do., dairy, lb 25 30

Lard, pure, 3s 11 50 12 00
Eggs, new laid, local, es. 10 00 10 50
Tomatoes, 2Vis 4 00 4 25

Corn, 2s, case 3 15 3 S5

Peas, 2s, standard case . . 3 ?0 4 20
New early June peas, case .... 4 50
Strawberrie-s, 2s, Ont, case 9 90 10 .50

Raspberries, 2s, Ont., case 10 40 11 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted . . 9 00 9 50
Apples, evaporated, 50s . . 14 15%

Do., 25s, lb 141/2 161/2

Peaches, evaporated, lb. . . 22 22i^

Do., canned, 2s 7 45 7 90
Prunes, 9O-1O0S 08 0S%

Do., 70-80S 081^ 11
"

Do., 60-70S 12 12%
Potatoes, local ton 25 00 00

New Brunswick Markets

FROM ST. JOHN, BY WIRE

ST. JOHX, X.B.. JulT 29.—Business is

steadily improving, this past week being

exceptionally good. The markets gener-

ally are showing an npwr.rd tendency.

Granulated eornmeal advanced ten cents
per bag. Sugars are down 50 cents.
Ch-^ese firmer at 25 to 26 cents per
pound. Pure lard advanced to ISi^ to

1S% cents per pound. Creamery butter
is higher at 35 to 3ii cents, dairy at 28
to 32 cents and tub 26 to ,30 cents. Old
potatoes are in demand at $2.50 to $3.00
per bushel and new at $2.75 per bushel.
Oranges are easier at §6.50 to $7.00 per
case. Bananas are slightly firmer at SV^
to 10 cents per pound.

Cornmeal, gran., bags .... S 40 3 65

Do., ordinary 2 30

Rollde oats 8 80
Rice, Siam, per 100 lbs. . . 6 50 7 00

Tapioca, 100 lbs 8 00 10 00
Molasses 60

Sugar

—

Stiuulai'd. granulated S 4S

Xo. 1, yellow 7 95

CJieesc, now, twins 25 26

Eggs, fresh, do2 35 36

Lard. pure, lb I814 1$%
Do., compound 131/2 14

Tomatoes, 2i/^s, std., case .... 4 00

American clear pork .... 31 00 33 00

Beef, corned. Is 3 45

Breakfast baco;i 45 48

Butter, creamerv, per lb. #35 37

Do., dairy 28 32

Do., tub 26 30

Corn, 23, standard, case 3 50

Peas, standard, case 3 80
Apples, gal., X.B., doz 5 00

Strawberries, 2s, Oiit., ease
Lemoos, case 11 00 12 00
Oranges, California 6 50 7 00
Bananas, lb O81/2 ') 10

Gra>pefruit, case 8 50 9 50

Potatoes, eld. bushel 2 50 3 00

Do., new, bushel 2 75

Novia Scotia Markets

FROM HALIFAX, BY WIRE

HALIFAX, X.S., July 26.—Another
drop in sugar is noted in this week's
market. Granulated is now quoted at

$8.45 and yellcw at $7.95. Caniaed goods
are generally firmer; tomatoes are ad-
vanced to $2.10, corn to $1.90 and peas
to il.'-J^i per dczen. Creamery butter is

firmer at 38 cents per pound and dairy

at 30 cents The seascn for Bermuda
onions is ove.' and Jersey take their

nlace at $4.00 per basket. Bananas, or-
aiise.s and r;-"-P3fruit are all higher.

Flour, No. 1 patents, bbl 11 00

Cornmeal, b:ngs 2 50

Rolled oats, per bag 3 85

Rice, Siam, per 100 lbs. . . 06% 10

Tapioca, 100 lbs. ; 10 00

Sugar, standard, gran 10 70

Do., No. 1, yellow 10 20

Molasses, gal 70
Cheese, Ont., twins 20

Eggs, fresh, doz 42

Lard, compound 14

Do., pure, lb 16

American clear pork, bbl 31 00

Tomatoes, 2i/os, standard,

doz. 1 90

Breakfast bacon 48

Hams, aver. 9-12 lbs 38

Do., aver. 12-lS lbs 38

Do., aver. 18-25 lbs 37

Roll bacon 33

Do., dairy 25

Butter, creamery, lb 32

Raspberries, 2s. Ont., doz 4 00

Peaches, 2s, standard, doz 3 00

Corn, 2«, standard, doz 1 65

Peas, standard, doz 1 80

Strawberries, 2s, Ont., doz 4 00

Salmon, Red Spring, flats,

cases ....

Do., Pinks 7 00

New Beets, per dozen 75-

New oarrots, hamper 3 50

New spinach, bushel 75

Do., Chums .- 6 00

Evaporatted apples, per lb 15

Dried peaches, per lb 26

Potatoes, Nat.. 90-lb. bag 1 li'

Onions, Bermuda, case 3 .00'

Beans, white 3 35
Do., vellow eye 7 50

Eanans. lb 10 11

Lemons. Cal 12 00
Oranges, all sizes 7 00 8 00
Grapefruit, Florida, case .... 8 80

Do., Jamaica 7 00 7 50-

Oats, per bushel 75

Say You Saw It In Canadian Groeer^

It Will Help To Identify Ton.

READER'S NOTICE
Regarding

CHANGE OF ADDRESS

A Request For Change of

Address must reach us at

least thirty days before the

date of the issue with which

it is to take effect Dupli-

cate copies cannot be sent to

replace those undelivered

through failure to send this

advance notice. Be sure to

give your old address as well

a:? the new one.



July 15, 1921 CANADIAN GROCER S7

Selling Cooked Meats Profitable in Summer
J. W. Jones, College Street, Toronto, believes cooked meats are

profitable lines in these hot days—has a sheer which he
states i-educes waste to a niininunn—increases liirnover in past

few weeks in spite of the fact IhvA many grocery lines are

moving slowly.

\\J^ have been selling two cooked
hams daily, since thi s hot spell

irted." said J. W. Jones, grocer at

V ;0 College Street. Toronto, told a re-

l>resentative of Canadian Grocer the
her d.ny. "Tongue is not such a hig
Her with us," he added. "Onr sales of

•iigHes have amounted to about three

week in the hot weather. Pecjile want
the foods already prepa»red these days,

find cooked ham is called for more than
anything else."

Are rrofitahlc Linr^

Mr. Jt)nei! ha-; solved the problem of

5e]ling smoked and cooked meats at a

irofit. He has very little waste from
ihe.se lines, and believes that these

meats constitute ,a profitable turnover
well worth while. He has a good slicer

located on one end of a counter running
along the end of his store. Part of tliis

counter, along side the meat slicer is

enclosed in glass, and when the we-ither

is not too hot. Mr. Jones displays cook-
ed and smoked meats under this glass,

resulting, he believes in greatly increa.*-

iiig sales. With his slicer, he states

that he is able to cut up a ham witheut

any waste worth speaking of.

Waste Is Very Slicrht

While the Canadian Grocer represent-

ative was in the store. Mr. Jones placed

a ham on the slicer and showed just

what waste there is. and it only amount-
ed to a couple of slices of fat at the end.

"I handle the ?,ime brand of bacon and

hams all the time,, he stated. I can de-

pend pretty well o.i the quality of the

same, and in my experience. I believe

the best plan is to adhere to a brand

that I know is giving real satisfaction

to my trade. In these hot days when
there is such a demand for cooked
meats, the slicer renders service not

only more economic, but quicker than in

the old way or slicing by hand."

Turnover I« Increased

Discussing tlie matter of turnover the

summer months with Mr. Jones, he stat-

ed that business w,is well maintained

and that trade had even increased dur-

ing tlie second week of July as com-

pared with the first. Certain lines of

groceries are moving slowly at the pre-

sent, he remarked, "but cooked me,nts,

fresh fruits, canned salmon and sardines

are selling briskly."

Gettincr The ( afcli Trade

Mr. Jones' store is situated on Coll-

ege Street near the intersection of Dor-

good deal of catch trade from people

ercourt Road, and his store attracts a

waiting for cars or even transfering

from one line to another. "I use nay

window altogether for the display of

fresh fruit," he told Canadian Grocer.

"Not only in the summer months but

throughout the year, I display fruits and
fresh vegetables. I sell a lot of fruit

twelve months of the year, and the

window assists a great deal in the sale

of it."

Introducing New Lines

.Discussing the introducmg of neir

lines, Mr. Jones spoke of recently stock-

ing a line of pickles including pickled

walnuts, and certain relishes. He had
never before had them, but he has creat-

ed a very encouraging demand for the

same. They are high priced goods, and
their reputation for quality is of th«
best. He introduced them to his cus-

tomers by shewing them over the

counter, giving them his personal re-

commendation. They are now selling

quite readily and he has had to give an
order for another supply.

Send

For

Your

Copy

To-day

Because of an unusually well balanced and complete editorial

service- The Financial Post of Canada is carefully read of Can-
ada's foremost business executives—financial directors — salesman-
agers and. investors. It contains business and financial information
valuable to any forward-looking business men.

One evening spent with it in the quiet of your home will answer
all your questions about The Financial Post.

The Financial Post
143 University Avenue, Toronto
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Produce, Provision and Fish Markets
QUEBEC MARKETS

A/fONTREAL, July20.— The inte

around dairy produce. Butter
sells at varying prices with an
abroad. A slight falling off in the
to be the only factor that goes
advance. The consumption of
and the production remains about
strong with a good demand for
in the wholesale price- Hog prices
hogs have also dropped slightly,

consequence of the big demand-
market. Lard is gaining strength
lines of fresh fish with slightly

Higher Prices For Butter

Montreal.

BUTTER— The butter market con-
tinues to hold its strong position and
prices were advanced through the week
by 3 and 4 cents a pound. Prices vary
for the different qualities and a margin
of three cents stands between pasteur-
ized creamery and fine creamery butter.

Pasteurized in prints is selling at 43 and
44 cents per pound. Fine creamery in

prnts is quoted at 41 cents while solids
are selling at 40 cents. There is a good
demand for butter l)0th for domestic and
export trade and the strength of the
market is unimpaired.
Pasteurized Creamery 43 44
Creamery, prints 37 39

Do., solids 35 37

New Cheese Higher

rest in the produce market centres
is advancing in price and now

active market both at home and
demand for eggs for export seems

to keep the price from another
fresh eggs locally is still large
the same- The cheese market is

export and an advance is quoted
are a little easier and dressed
Cooked meats are stronger in

There is no change in the beef
. There is a good supply of all

easier prices.

Smoked Meats Firm

CHEESE.—Further advances are quot-
ed on the domestic cheese market as a
result of an improved export demand
and a lighter make of cheese as a result
of the very warm weather. There ap-
pears to be a fairly stable strength to
this market with an advance in the
wholesale price to 25 cents a pound for
the new make and 32 cents a pound
quoted for year old cheese.
Large, per lb 2.5

Twins, per lb 25
Triplets, per lb 25
Stilton, per lb 25
Fancy, old cheese, per lb 35
Quebec 2.5

Cooked Hams 60 Cents

COOKED MEATS.—There is no change
in the quotations made on cooked meats
although the whole market is strong
under a keen demand for supplies ow-
ing to the hot weather. Cooked hams
are selling at 60 cents a pound and will

likely go higher.

Jellied pork tongues 38

Jellied pressed beef, lb 37

Ham and tongue, lb 42
Veal 30
Hams, cookr-d 57 GO
Pork pies (doz.) 80

Mince meat, lb ITV^ 19

Sausage, pure pork 25

Bologna, lb 14

Ox tongue, tins 59

Head cheese, 6-lb. tins, per
lb ... 16

Do., 25-lb. tin pails, llj 15

SMOKED MEATS.—Prices on smoked
meets remain steady and unchanged with
a firm tone due to a good demand for

nearly all lines. Prices may be expected
to at least remain steady if not moving
up.vard. The good off?!;ngs rf hoirs ^.nfl

easier prices balances up the tendency
towards a higher price following the iii

-

creased consun.ption.

BACON
Breakfast, best 36 39

Smoked Breakfast 41 44
Cottage Rolls 33

Picnic Hams 23yo
Wiltshire 34 39

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut . . 37 38

Do., 14-20 (> 36

Do., 20-25 34

Over 35 lbs o 30
Do., 25-35 31

Halibut Prices Easier

FRESH FISH.—Gaspe salmon is a
little cheaper this week quoted at 23

cents. Fresh halibut is in good supply
with an easier price. Mackerel is scarce
hut lake lish, trout and doree is in good
supply.

FRESH FISH
Doree
Lake }''ish

Gaspp Salmon
Halibut
Whitefish
INIackerel

Shore Haddock

FROZEN FISH
Halibut, large and chicken 20
Haddock
Mackerel 15

Do., Western, medium 21

Steak Cod OlVz
Market Cod OeVz
Sea Herrings 06

Salmon, dr., B.C 20
Do., Cohoes, round .... 18
Do., Qualla, hd. and dd

Finnan Haddie 11

Fillets, 15-lb. box
Rimeless Herring, per box ....

Smoked Herrings
K'ppers, new, per box
Bloaters, new, per box
Smoked Salmon

SALTED FISH
Salted Trout, half barrel .

20

20
>?

21
18
13

071/2

23

07
16

22

081/2

07
07
21

19

11

12
17

1 60

21

2 75

2 50

35

Salted Salmon, barrel 27 00

Boneless Cod (20), per lb. 16 20

SMOKED
Chicken H'dies, 15-lb. box 07

Barrel Meats Unchanged

BARRELLED MEATS.—There is no-

change in the prices quoted on barrelled

meats. The demand for domestic trade is

light, particularly at this season.

Barrel Pork

—

Canadian Short cut (bbl),

30-40 40 00'

Clear fat backs (bbl.), 40-

50 pieces 30 00-

Heavy mess pork (bbl.) 31 00

Plate beef 23 00-

Easier Pork Market

12 00

FRESH MEATS.—The hog market has
cased up slightly this week with heavier

otferings and a lighter demand. Selects-

are now selling at ^13.00 per cwt. weigh-
ed off 'Cars and dressed hogs are also

easier. The choicest dressed young hogs
are offered at 20 cents per pound. There
is nothing on the market to warrant a
liigher price at tne present time. Little

change is noticed in the beet market.
The demand is light at this season and
still runs in one direction leaving prices

low and stocks heavy of front quarter
cuts.

FRESH MEATS
Hogs, live (selected off

cars) 12 00 13 00
Abattoir killed, 6-5-90 lbs. 15 20

Fresh Pork

—

Legs of pork (foot on) 28% 29
Loins (trimmed) 29 30
Bone trimmings
Trimmed shoulders 20 22
Untrimmed 16 18

Pork sausage (pure) 25
Fresh Beef

—

(Cows) (Steers)
19 24 Hind quarters 21 26-

08 11 Front quarters 09 13
27 30 . . . Loins ... 33 36

More Strength To Lard

LARD.—The strength of the market
has been maintained with a tendency
towards another advance. There is a
good demand tor lard and buying is more
free and heavier principally on account
of the upward tendency of the market.

Tierces, 360 lbs 16
Tub.", 60 lbs 161/^.

Pails, 20 lbs 17
Bricks 19 21

Egg Market Steady

EGGS.—The '-eg market has stood
steady through the week and may be ex-
pected to remain the same for a little

time. The receipts have kept up well
and the domestic ccnsumption is large,
but the export demand which was re-
sponsible tor the strong position has
fallen off to some extent and the strength
of the market is not so pronounced.
Specials are quoted at 40 cents and fresh
eggs at 35 cents. These prices vary even
in the city limits and some eggs are
quoted as high as 44 cents.

Fresh eggs, per doz 40
Xo. 1, fresh 35
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ONTARIO MARKETS Fish Market Quiet

TORONTO, July 20.— Canned
ed higher. These lines are

liklihood of a .short pack this year,
er prices. No official price have
pack of strawberry jam but some
considerably lower than last year
firm with millers firmly maintain
tinues to be irregularity in quota
me-nts of Messina lemons have
are still high but if cooler weatner
The primary rice markets show
in the' local situation except that
hold quotations firm. Refiners an
There is little change in teas, coff

higher but other vegetables tend

Butter Prices Higher

Toronto.
BUTTER.—The market continues

strong with prices again advanced four
cents per pound, bringing tthe price to

39 and 40 centts per pound. Ontario
stocks of creamery butter, July first

were 46,572 boxes, compared with 49,014

same date last year.

BUTTER—
Creamery prints 29 40

Cheese Again Moves Upward

tomatoes, corn and peas are quot-
inclined to be scarce and with a
the trade is looking for even high-

yet been named on this seasons
wholesalers are quoting, which is

The cereal market generally is

ing their prices but there con-
tions by wholesalers. Some ship-

arrix'ed during the week, prices
prevails, a drop in price islikely.

strength but there is no change
wholesalers are more inclined to

nounce a reduction on sugar,
ees and nuts- New potatoes are
easier.

Egg Market Easy

Toronto.

CHEESE.—The market hclds the same
strong position as gained a couple of

weeks ago. Quciations to the retail

trade are advanced to 2.") cents per
pound. Some small lots of old cheese is

available at 34 cents per pc;and. There
still appears to le a diversity of opinion
in regards to ijture condition ot the
market. Some dealers stale that the
present flurry is c.ily temporary and that
general business coudiliciis dc not war-
rant the present high prices and that
the market will again be lower. Ontario
stocks of cheese on July first were
9,835 boxes as against 8,440 at the same
date la«?'i year.

CHEESE—
Large, new 2.j

Twins Ic higher than large.
Triplets IV2C higher than larc?.

Cooked Hams Scarce

COOKED .MEATS.—There is a marked
scarcity of hams, some packing houses
being out entirely two and three days
a week. This is due to the extra demand
since the hot weather prevailed and the

fact that packing houses are keeping
purchases of hogs down to the lowest
possible point. Cooked hams, ordinary
round trimmed are quoted at -59 cents
per pound, an advance of two cents over
last week, with square trimmed selling

at 62 to 63 cents. There is practically

no change in quotations on other lines

of cooked meats.
Boiled hams, lb 59

Do., square pressed ?... 62 63
Boiled shoulders, lb 42

Head cheese, 6s, lb 12

Choice jellied ox tongue, lb 66
Jellied pork tongue 37

Bologna 15 17
Macaroni & cheese loaf, lb 23

Above prices subject to daily fluctu-

ations of the market.

EGGS.—The market continues easy
with quotations down one or two cents

per d07en. The quality of eggs continues
to be pt3r, dealers claiming that there is

a great deal of waste and consequently
are taking little interest in the market
outside ot buying only sufficient quantity
to fill immediate wants, which has been
considerably lessened since the hot

weather ccmmenced. Storage stocks in

Ontario on the first of July were 9S.n03

cases against 121,351 cases in lii20 at the

same date. Stocks of fresh eggs on July

first were 14,666 cases compared with
12,677 cases last year on the same date.

EGGS—
Selects 41

No. 1 M 37 38

Selects in cartons U 42 43

Fre-:h Meats Quiet

FRESH -MEATS.-The hot weather has
caused a l)ig slump in the demand for

fresh meats, consequently receipts have
been light during the week which per-
haps has something to do with the mark-
et holding at last week's quotations. Il:

heavier receipts had been offered the big

packers no doubt would have been suc-
cessiul in lowering prices.

Live, off cars, per cwt 12 00

Live, fed & watered, cwt 11 7'.

Live, f.o.b.. per cwt 1100
New York shoulders, lb 19

Hogs

—

Dressed, light, per cwt 17 00

Do., heavy, per cwt. 10 00 12 00

Live, olf cars, per cwt 11 75

Live, fed & watered, cwt 11 '0

Live, f.o.b., per cwt 10 75

Fresh Pork

—

Legs of perk, up to 18 lbs 38

Loins of pork, lb 30

Fresh hams, lb 39
Tenderloins, lb 50

Spare ribs, lb 12

Picnics, lb 18ii

New York shoulders, lb 9

Montreal shoulders, lb 20

Boston butts, lb 22V3

Fresh Beef—from Steers and Heifers

—

Hind quarters, lb 21 24

Front quarters, lb 06 08

Ribs, lb 18 26

Chucks, lb 06 07
Loins, whole, lb 28 30
Hips, lb 18 22

Cow beef quot.iticns about 2c per pound
below above qv.otations.

FISH.—There is little of interest to

report in this market. The demand is

quiet and quotations are unchanged.

FRESH SEA AND LAKE FISH

Cod Steak, lb 09 10

Do., market, lb 09

Halibut, chicken 10 17

Do., medium 22 23

Whitefish, Government 11%
Do., Georgian Bay 11%

Frsh Herring 10 11

Flounders, lb. 10 11 •

Fresh Trout, lb 16 17

Haddock 10 11

Spring Salmon 24 2.5

Mackerel Oil 12

FROZEN FISH

Halibut, medium 22 23

Do., Qualla 09 12

Flounders 09 13

Pike, round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring 071/2 08

Brill 10 11

SMOKED FISH
Haddies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24

Labrador Herrings, kegs, 100

lbs 6 25

Do., bbls.. 200 lbs 11 75

Do., pails, 20 lbs 2 00

Holland Herrings, Milchers .... 1 15

Do., Mixed 1 00

Lard Market Steady

L.A.RD.—There is practically no change
in the market. Quotations on one pound
prints remaining at 17 cents and on the

tierce basis 15 cents per pound.

LARD—
1-lb. prints 17

1-lb. tierces. 400 lbs 15

In 60-Ib. tubs, Vz cent higher than
tierces, pails % cent higher than tierces,

and 1-lb. prints, 2c.

Hams and Bacon Steady

PROVISIONS.—There is little change
to this market, whih is steady to firm

under an active demand.

Hams

—

Small, 6 to 12 lbs 41

Medium. 12 to 20 lbs 41

Large, 20 to 35 lbs. ea., lb. 35 37

Heavy, 35 lbs. and upwards .... 34

Backs

—

Boneless, per lb 46

Rolled, per lb 50

Peameal 43

Bacon

—

Breakfast, ordinary, per lb. 27 41

Do., special trim 45
Cottage rolls 31

Roll, per lb 26

Wiltshire (smoked sides), lb 32

Do., three-qharter cut 37
Do., middle 39

Dry Salt Meats

Lond clear bacon, a v. 50-

70 lbs 20
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Do., ay. SO-90 lbs 6 2»

Clear bellies. 15-30 lbs 13

J\»]t backs. 10-12 lbs 16

Out of pickle prices range about 2c

per pound blow corresponding cuts above.
Barrel Pork

—

Mess Pork 33 00
Short cut backs, 200 lbs :i9 00

Picked rolls. bl)l., 200 lbs.—
Lighweight 46 00
Lightweight 46 00
Heavy 41 00
Above prices subject to daily fluctu-

ations of the market.

Shortening Up Half Cent

SHORTENING.—The market is firmer
at 16 t-ents for one pound prints and 12%
cents per pound on the tierce basis.

Ir-lb. prints 16
Tierces, 400 H>s 12%
In 60-lb. tubs I/2 cent higher than

tierc-vs, pails % cent higher and 1-lb.
^jrinrs ? (;ents hi.slier than tierces.

Duckling? Lower
POULTRY.—Receipts of ducklings and

spring chickens are increasing with
prices somewhat lower. Other quotations

are unchangefl.
Ducklings 24 ns

Chickens, spring 4.5 Q 50

Ducklings 40 4'

Prices Paid by Dealers
Live Dssd.

Turkeys 30 40

Chickens, spring 30 40

Roosters'. 14 1

S

Fowl, over 5 Ib.s 23 25

Fowl. 4 to 5 lb« 20 20

Fowl, under 4 lbs IS 18
Ducklings 35 6 35

Guinea hens, pair 1 25 1 50

Pries quoted to retail trade: Dressed
1 urKeys • 55 '^0

Hens, heavy . 30 32

Do., light 28 30
Chickens, spring 50 55

Ducklings 48

WINNIPEG MARKETS
\yiNNrPEG, July 20.— The prod

tinue with a firm tone with
lines. Butter and cheese are high
causing advanced prices. Cooked
under a heavy demand. Fi.sh
Shortening advanced during the

Cheese Market Higher

Winnipeg.
CJJEESE.—Tliere is a firmer tone to

the tfee«>se market witk prices advanced
to 25 rents per pound.
•Onr., large, ft 25
'Onl., twins, lb 25y,
Ont., triplets, lb 26

"

Stilton cheese, larga, lb 30

Higher Prices For Butter

BITTTER.—The strength which kas
^characterized the local butter situation
lately has been more pronounced and
the best creamery butter has advanced to
40 cents per pound, and tendencies point
to higher prices. Good supplies are ar-
riving and the demand is showing an
increase.
BUTTER—
Creamery, best table grade 9 40
Dairy, best table grade
Margarine "

"

.

" q
'

04

Egg Prices Advance

EGGS.—A firmer feeling prevails in
the egg market owing to smaller receipts
a decrease in production throughout the
country and higher prices being offered
by Eastern packers. There is a big de-
mand. Prices quoted show an advanceNew laid eggs are selling at 44 cents
per flozen with No. 1 candled quoted at
32 cents.

Cooked Hams Higher

COOKED MEATS.—Under stimulus of
an active demand and a higher and
firmer market for hogs, cooked meats
have iigain advanced. New quotations
are as follows:
Hams

—

Bset q'lty, skinned, 8-13 lbs . 57
Do.. 13-16 lbs 52
Roast Ham, lb 57

Roast shoulders, lb 381^
Head Cheese, 1-lb. tins 21
Jellied 0.x Tongues, lb 85

uce and provisions markets con-
tendencies for advances on most
er. Light receipts of eggs are
ham is showing ,a firmer tone

quotations are well maintained-
week-

Pork lonpuen. lb 42

Luncheon Cooked Meats, lb 22

Poultry Unchanged

POILTRY.—There is i(o chang'e in

quotations on poultry. Spot stocks are
low. and few live poultry is rnrivi".?

.

D.P. Cbickens, 31/2 lb. & under
Do., 3% lbs. and over 49

D.P. Fowl, 31/2 lbs. and under 33

Do., 3V2 lbs. and over. 34

Turkeys. nii.\ed wei^lus

Smoked Hams Higher

PROVISIONS.—Following the hii^her

prices on ho^s, smoked hams have ad-
vanced. Bacon so far has shown no
change, as the demand is not as great
as for hams.

8 to 16 lbs., per lb 44

16 to 20 lbs., per lb 43

Boneless, 8-16 lbs., per Ibb 48

Skinned. 14-18 lbs., per lb 47

Skumed, lS-22 lbs., ner lb 47

Back, 6 to 10 lbs.. I'b 53

Cottage Rolls, boneless 31

Bellies, 6 to 10 lbs., per lb. ..... 40

Shortening Advances

LARD.—The shortening market coti-

tinues strong with quotations ^lightly

advanced, now ouoted at 14 Vo cents in

tierces. Lard shows no change.

Pure lard. No. 1 qualty, per
lb. (in tierces 400 lbs.) 16

Do., wooden pails, 20-lb.

pails 3 SO
Shortening (wooden pails,

20-lb. pails, per pail 3 60

Shorfing. tierces of 400 lbs 141/3

Fish Prices Steady

FISH.—There is very little change in

the fish market. The demand is good for

all kinds of fish, particularly salmon
and halibut. Quotations remain unchang-
ed.

Do., broken cases
Do., iu lo-lb. cases, lb © 1»

Black Cod, lb

Brills, lb 09

Herring, Lake Superier, 100

lbs. sacks, new stock .... 3 50

Halibut, chicken, cases 300

lbs 15%
Do., broken cases 16%

Jackiish, dressed
Pickerel, case lots

Salmon

—

Cohoe, full boxes, 300 lbs 19

Do., in broken cases 20

Red Spring, in fill boxes
Do., broken cases

Soles 09

Baby Whites or Tubilees
Whitefish. dresied. case lots 13%

Do., broken cases 14%

SMOKED FISH

Bloaters, Eastern National,

case 3 50

Do.. Western, 20-lb. boxes,

box 2 10

Haddies, 30-lb. cases, lb 14

Do., in 15-lb. cases, lb 14

Kippers, East, Nat., 20 count,

p.jr cova.t 3 75

Do.. West. 20-lb. boxes,

box 2 25

Fillets. 15-lb. boxes, lb 20

SALT FISH

Steak Cod. 2s, Seely's, lb

Acadia Strip Cod, 80-lb.

boxes, lb

Acadia Cod, 12-2s, wood
boxes, lb

Do.. 20-ls. tablet . lb '.

.

Holland H'ring, Milkers, 9-lb.

Do., pails, per pail 1 35

Do., mixed. 9-lb. pails, per

pail 1 25

Labrador herrings, 100-lb.

bblb.. per barrel 7 00

Hog Market Firmer

FRESH MEATS—The hog market has

fhown a firmer tone and advanced 25

centii per cwt. Live selected hogs are

quoted at ?11.50.

Selected, live, cwt 11 50

Heavies 8 50 10 50

Light 11 50 12 00

Sows 5 50 7 50

Fresh Pork

Legs of pork, up to 35 lbs.

10 23 31

Spare ribs 18

Loins of pork, lb 29 32

Fresii hams, lb 25 © 33

Picnics, lb ... - - IS

Shoulders 16 20

Fresh Beef—from Steers and Heifers

—

Hind quarters, lb 15 20

Front quarters, lb 06% 08%
Whole carcass, good grade,

lb 101/2 13

Mutton

—

Choice long hinds (legs and

lions) 26

Choice Stews • 7%
Lamb

—

Choice, 30-45 lbs 28

Veal-
Good real, 40 to 80 lbs.,

hind qiKirters 25
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DAVIE
HEA

41
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Now that the weatlier is Ijecoming so mucli warmer, there is every opportunity for a

dealer to increase his vottime, by featuring a line of cold luncheon delicacies,

which are admirably suitable for summer trade. Davies Headcheese is one

of these jellied meats which commands ready sale, because of its qual-

ity and consistency- being of good texture, with no small

particles of bone or gristle.

There are many other lines of Cooked and Jellied Meals which can be featured to

good advantage as cold luncheon specials, and which are l)ou nd to create demand.

Make j'our customers know you carry tjiem.

A few of fliese are :

—

"Peerless" Bung Bologna,
Davies Jellied Hocks
Davies Pressed Beef,

Davies Jellied Pork Tongue,
Davies Jellied Veal,

Davies Ox Tongue,

^'Perfection"

Hams,

"Perfection"

Rolls,

"Perfection" Roast Hams,

Cooked Square

Cooked Square

We solicit your enquiries for any of the above, or will gladly supply you with a

list of ®ur complete lines, upon re(iuest.

Write us to-day. Special attention given to Mail Orders.

'THE

WILLIAMDAVIESCOMPANY

IIMITEB

MONTREAL

TORONTO

SYDNEY HAMILTON

J
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M Oil Sardines

M Mustard Sardines

Finnan Haddies

(Round Tins)

Kippered Herring

Herring in Tomato Sauce

Clams

Check over your stock to-

day and order a good sup-

ply of these popular lines.

'Brunswick Brand'

Sea Foods

Brunswick Brand Sea Foods require no cook-

ing and are therefore ideal for preparing warm
weather luncheons and hurry up meals. Keep
your stock well displayed as their advantages

are so obvious that a mere display and a little

reminder will increase your profits enormous-

ly.

Connors Bros., Limited
BLACK'S HARBOR, N. B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg-, Man.

For Dainty Summer Lunches Recommend
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What Are You Going to

Sell Her?
It is for you to say whether she will ever come

back or not What are you doing to sell her? The
best that is to be had—or something indifferently

good? Something that is going to bring her back

—

or something that will send her elsewhere in fut-

ure. Thousands of dealers—men who are making
money—have solved this problem by selling Rose
Brand Products—the purest, most wholesome, delic-

ious and appetizing foods human skill can prepare-

And their increased sales—their well pleased cust-

omers bear out the wisdom of their course. You.

too. will find it profitable to carry only Rose Brand
Products

.

CANADIAN PACKING CO., LIMITED
Toronto Ontario

Packing Houses Branches

Brantford Fort William
Toronto Sudbury
Peterboro Syrtney, X. S.

Montreal Charlottetown, P
Hull Winnipeg, Man.

RAND
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"EASIFIRST
Every Package Means

A Sure Sale

A Good Profit

A Pleased Customer

"The more they have

The more they want"

V
V
VV
V

V
V
V
V
V
V
V
V
V
V
VV
V
»

WEST TORONTO ORDER TO-DAY Phone June. 3400

EASIFIRST
^rtening

i<*i<*:o:<*io:o>>io:<*i€<'Co:<<*i<^^^^

The Star

System

For Safe

%
Handling

EFFICIENT DELIVERY SERVICE PAYS

Gets trade. Holds trade.

MAKE your delivery efficient. STAR
EGG CARRIERS and TRAYS save

time in the store and on the wagon- Most

convenient for the housewife.

Prevent breakage—eliminate complamts.

Let us show you how in actual figures.

Cost less to use.

JOHN G. ELBS

STAR EGG
CARRIER &
TRAY M'FG
COMPANY

ROCHESTER, N. Y

1037

JAY STREET
ROCHESTER
EW YORK

SAL SODA
No Wrapping

No Weighing

Saves Time

and Money

Arm and Hammer Brand
Sal Soda in handy 2"/^ lb.

cartons will be greatly ap^
ipreciated by your customers.
Don't waste time, paper and
twine weighing out and
packaging Sal Soda. Give
your customers Arm and
Hammer, the strongest and
best in convenient cartons.

There are 36 of these 2y2 lb. packages to a box.

At your wholesalers .

CHURCH & DWIGHT, LIMITED
MONTRBAL
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BLISS
NATIVE
HERBS

BLISS
NATIVE
OIL

MADK IN CANADA

BLISS
NATIVE
BALSAM

Our Advertising Makes Sales Our Free Goods Make Profit

We Buy Back Unsaleable Goods

ALONZO O. BLISS MEDICAL COMPANY
12 1 St. Paul Strt'ct Fast, Montreal, Quebec

•o -•

Hot Weather Fruits for

for the Tourist Trade

With so many visitors and holiday seekers through-

out the province the following fruits find quick

sale

BARTLETT PEARS and PLUMS
GEORGIA PEACHES

CANTALOUPES
LEMONS ORANGES BANANAS
Watermelons Tomatoes Corn

CUCUMBERS COCOANUTS etc

All the above lines are received regularly from the

best source of supply and are priced always in ac-

cord with the market conditions.

Prompt and efficient attention to orders.

WHITE & CO., LTD.
Fruits Of Quality TORONTO

I

n

ss

\

Car of

Paprus

Pie

Plates
Price Right

WALTER WOODS & Co.

Hamilton and Winnipeg

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Mackenzie 8c Co., LimiteJ, Winnipeg, Retina, Sasltatoin, Calgary and Edmon -

ton, Oppenheimer Bros., Limited, V\ncouver, B. C; S. H. P. Mackenzie & Co., 33 Yonge St., Toronto, Can.
J. W. Goiham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
OFFICES: 58 WELLINGTON ST.W.,MONTREAL
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When You Are In Need Of

GRAPE JUICE
REMEMBER THAT

MARSH'S
GRAPE JUICE

Is [priced to enable
you to sell at popular
prices and that the
result o f stocking
IMarsh's is larger sales
and more profit.

ORDER MARSH'S

Tlie quality is right too

The Marsh Grape

Juice Company

Niagara Falls, Out.

Affents for Ontario. Quebec and

]Waritinic Provinces:

The 3IaeLaren Wright,

Ltd.

Toronto and Montreal

Ag-cnts for Brhisli Cohimhi.-i :

F. G. EVANS CO. Ltd.

Toronto and Montreal

£8 THE NEW DISCOVERY FOR REMOV-
ING RUST .AND IODINE ST.AINS

From all kinds of silks, cottons, wool-

lens, colored goods, etc., without in-

jury to the most delicate fabric.

ss

ss

?8
•o

i

si

?8
•o

i
•o
*?

ERUSTO
is a long felt want in

every household. Here
is your chance to make many an ex-

tra dollar by supplying your trade
with this wonderful discovery. Guar-
anteed to do work instantly and
satisfactorily

.

We require representatives in every

province— "write us"

National Specialty Company
95 Canning Street, Montreal

NDEX TO ADVERTISERS

ERUSTO

ti

?8
S8
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'^BUYERS' MARKET
Latest Editorial Market News^^B

S(one\*-are .lars
Klo>vor Pols

I ea I'olN
Glass>*-nro

Pli'ase ask for copy of
latest cataloiiiii'

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottcll & Co., C'arr.borHell, London. Eng.

Acents

W. Y. COLCLOi;t;H, Room 20.5-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, i;. C.

BAIRD & CO., .IcrchLnts, St. Jchn'», Nfid.

Order f.-om your Jobber today

"SOCLEAN"
the dustfess swrrpincr corrpound

SOCLEAN, LIMITED
Manufacturers TOJJONTO. Ont.
.Montreal Anents :— Vijrncault & MacGiiliviay

7 Bonsecours St., Montreal, Que.
Ottawa Agents:— W. R. Rarn.nrrl. Z'A Rnn': Pt.

BARRELS
From 5 to 50 (gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many here

below. Use the

Want Ad. page

and get rid of a

few of them.

SiMYRNA RAISIN CROP
LOOKS PROMISING

A despatch from Turkey
on the raisin crop says,

"A good raisin crop is ex-

pected, which should total

about thirty thousand to

thirty-five thousand tons.

So far the weather has

been favorable, although

August may yet spring

some surprise. On the

whole, however, the crop

prospects are excellent."

LEMON SITUATION

Lemons continue to be

quoted at a high figure;

whether this will continue

will all depend upon weath-

er conditions. There is a

good crop in California.

The Italian crop is not a

large one. but there is a

better demand in Europe

for the Italian variety. If

the weather remains hot

for the balance of the

summer, lemons will likely

continue higher on account

of the heavy demand but

if cooler weather prevails

which will result in a lesser

demand, then lower prices

can be expected.

GAS MANTLES.
THE MANTLES THAT YOU"-
CAM TIE IN a KNOT WITHOUT
OAMAGC-SUPERSEDE ALL
OTHER STYLES F0« mvrwfo
CAS LIGHTS

f, -nOVCr

PACIFIC COAST MANTLE fACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
COinil GATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all puri)oses. The best pack

age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial BIdg. SARNIA, ONT.

It products y
"^J^

StickyFlyPaper.StickyFlyRjBBOff.
Tree Tasglefoot. ffoACH-ANTPowdeh.

TheO&W.Thum Co-Manufacturers.
GrandRapids.Mjcu. Walkirville.Canada.

SIGN WRITING
Do your own Card Writing

Write for our Catalocue which will tell you

what you need. Best coods at ('losets Prices.

ARTIST'S SUPPLY CO.
77 York S!., Toronto

Mention this paper when writing:

These one-inch spaces

only $2.20 per insertion

if used each issue

year.

in the

'1
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Rates For Classified Advertising
Advertisements under this heading 3c per word for first iiisertio<i; He for each sub-

sequent insertion.

Where answers co«ie to Box number in our care to be forwarded, 5 cents per inser-
tion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany aW advertisements. In no case can
ithia rule be overlooked. Advertisewents received without remittances cannot be acknow-
ledged.

WANTED

l^xperieaoed Grocery Clerk wants pos-

^il.ioiB. At present in charge of store

in Toronto. Desires change in wholesale
or retailer anywhere in Ontario. Refer-
ences. Box 64 Canadian Grooer, 153

University Ave., Toronto, Ont.

"VJortliern Ontario Salesman residing in

^ ^ the territory seeks Candy and Drag-
gists lines, if you want regular and coa-

Bistent trade get in touch with Box flO

Canadian Grocer, 153 University Ave.,

Toronto, Ont.

partner wanted for Grocery store with
•* $2,500.00 to invest. A good opport-

unity for live man. Replies confidential.

Box 62. Canadian Grocer 153 University

Ave., Toronto, Ont.

•npwo experienced butchers wanted m a
* bwsy cpunty town store. Give refer-

ences and previous experience, also

wiages . Apply, Box 56 Canadian Grocer

153 University Ave., Toronto, Ont.

FOR SALE

T^or Sale:— General store^ groceries,
•* boots and shoes and drygoods, also

ice cream parlor attached. Doing very

good business, loeated in best stand in

town near C. P. R. roundhouse and
station and chemical plant. Stock will

be reduced if desired. All new fixtures

and most ugi-to-date general store. Must
be sold quickly. Owser going on e:.;-

tended trip, reason for selling. Apply

Box 939, Trenton, Ont.

/General store for sale in small village
^-^ in country near town of Renfrew,
Ont., five miles from station. No oppos-
ition. Fewer line passes door. Eleccric

lights about to be installed. Sitaatod on
country highway. School and Presby-

terian Cfcurch in village. Turnover about
ten theusand could be increased to six-

teen or seventeen thousand. Apply Box
58. Canadian Grocer, 153 University Ave.

Toronto, Ont.

COLLECTIONS
®iiir rtlltty to c»U*ct »c-

ooiints had been tiisbly praii-
0*1 bf niscehn»>Ei all o^er
fauarta. -We oaBsct »Dy-
where in CRD*4a a«A the
Ijwteil SteUis oi» a tt*i»t)y

commHsioD hisis. You ura
iit*^ ne obl(Bati(»n to ns if

wp ^ mM I'ollect. VTe (Oiar-

antfc T<Mi a l*foi-»iif!M4? litwi-

Rit scr^irs. Pmtaft rwrrif-

tooof";. Ofvp lis n trial. We
cnWi'Ct. ?#HMe othets fail.

RsfnkHshed R03.

NagJe MercBBlJlo Agenej

La-prairio (Montreal) Quo

r>ritish Business—Do you want a good
distributing house to push your

goods. Agents all over Britain. CommlB-
sion representation, or sole buying ar-
rangement. Box 97, MacLeans, 88 Fleet
St., London, Engl.and.

Say you saw it in Canadian

Grocer; It will help to

identify you.

Send

For

Your

Copy

To-day

Because of an unusually well balanced and complete editorial

service- The Financial Post of Canada is carefully read of Can-
ada's foremost business executives—financial directors— salesman-
agers and investors. It contains business and financial information
valuable to any forward-looking business men.

One evening spent with it in the quiet of your home will answer
all your questions about The Financial Post.

The Financial Post
143 University Avenue, Toronto
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Feature it regularly

and add dollars to

your profit column

There is no bigger favorite any-
where than Coca-Cola,

^^ide-awahe Grocers are selhng

this popular drink—suggesting it by
the bottle and by the case—and
putting good, sound profits in their

cash registers as a result.

^^hy leave all this extra business

to the other fellow?

*'Get in" on it right now. Order a
stock of Coca-Cola today. Hang
up our free advertising signs in

your store. Then watch it move

—

and your increased profits.

The Coca-Cola Co.
WINNIPEG

TORONTO

^:.^^^^^^^^:^:;^^^^^s^^^^^
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The Fag-end of this Pound is Yours
—Why give part of it away in overweights?

JOBBERS

SHARE

75U52324<

THIS

SHOWS
THAT

8)CENTS

REMAINS

AFTERTHF

JOBBER
IS PAID

One pound
at

32 cents

The package
shown on the

scale weighs one

pound.

We have divided

it into four parts.

It shows hov/ a

pound of merchan-

dise is divided to

meet its cost.

We have given

this weight a val-

ue of 32 cents per

pound (the aver-

age cost of merch-

andise).

Each item of ex-

pense and loss is

represented by a

division.

Note carefully

that you have bat

2 1-5 cents remain-

ing out of the

pound of merchan-

dise after you
have accounted for

the many charges

against it. Ten
per cent of the

pound is rightful-

ly yours.

10 per cent of 32

cents

—

3 1-5 cents.

Consider this pound of goods at 32 cents. This price includes 10%
or 3 Vs cents for profit. PAPER profits are easily made. ACTUAL
profits must come from "WHAT IS LEFT" of your pound after
jobber and overhead are paid.

"What is left" depends largely on the correctness of your weighings.

Did you ever figure it out this way

:

If you are the average merchant making 200 weighings a day at the
average value of 32 cent,s a pound, vour profits will amount to
200x3 1-5 cents or $6.40 NET PROFIT BUSINESS per day and

.40, or $1,996.80 net profitin 312 working days you will do 312 x
business for the year.

IT'S THE HALF OUNCE YOU MUST WATCH.
200 X 1-2 ounce, at 32 cents a pound—$2 a day.

312 X 2—$624 for a year.

Measure this against the price of a Dayton Scale and you'll see why
the Dayton is so costly to be without.

INTERNATIONAL BUSINESS MACHINES CO., LIMITED
Frank E. MuHoti, Vice-President and General Manager HEAD OFFICE AND FACTORY - Royce and Campbell Avenues, Toronto

For your convenience we have Service and Sales Offices in Vancouver, Calgary. Edmonton, Saskatoon, Winnipt-i;. W'alkerville, London,
Hamilton, Toronto, Ottawa, Montreal, Qu.^bcc Halifax, St. John's, Nfld.

Also Manufacturers of International Time Recorders and International Electric Tabulators and Sorters
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Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

VOL. XXXV.

THE MACLEAN PUBLISHING COMPANY, LIMITED

PUBLICATION OFFICE: TORONTO, ONT., JULY 29, 1921 No. 30

THE SPOON INSIDE
Will start a sale but quality is necessary to bring repeats. MINTO
shows all there is in tea—quality and strength. Poor tea at any price will

not bring a second order.
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To Sell at. Complete^ $1.25

To meet the demand—which we believe exists

generally—for a Mop as good in every particu-

lar as the regular O-Cedar Polish Mop, but

somewhat lower in price.

To place in your store a "Polish" Mop you can

sell at $1.25—explaining to your customers that it

has all the quality of the larger one—the only differ-

ence being that it is i 1-2 inch smaller diameter than

the Mop you sell at $2.00; and the steel centre is not

japanned. Price includes handle.

To enable you to say "Here's the best Mop value

ever offered in Canada—treated with 0-Cedar
Polish, just like the large Mop that has proved

so great a success as a floor polisher."

We are now ready to ship this new
Mop—order through your jobber.

CHANNELL LIMITED
Toronto
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SICHARLES
Brand Milk

" With the Cream Left in,"

jt. CHARLES

EVAPORATED MaK

—A size for every need

Sells itself
You don't have to waste any selling effort

on BORDEN'S ST. CHARLES MILK.
It's half sold before you place it on your
counters.

Years of quality leadership have built up

for it a reputation from coast to coast—

a

reputation that, backed by a continuous,

national advertising campaign is ringing

up unusually good profits for Grocers who

sell this rich, pure, country milk "with the

cream left in".

i BORDEN'S LINES

"EAGLE BRAND" CONDENSED MILK

"ST. CHARLES" EVAPORATED MILK

MALTED MILK- SQUARE PACKAGES

"REINDEER" CONDENSED COFFEE

"REINDEER" CONDENSED COCOA

"REINDEER" CONDENSED MILK

Just keep your ST. CHARLES stock well

displayed—it will sell itself.

The Leader* Since I8S7

Montreal and Vancouver
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Every

Housewife

Will Want

One!

July 29, 1921.

Retails for

5c

ANCHOR OPENER
"Removes the Cap without Mishap"

Fill a Long-felt Want
Here is a chance to sell your customers the

handiest and most satisfactory opener ever made
for removing caps from jars and tumblers sealed
with "Anchor" and similar caps.

You know that goods sealed with "Anchor
Caps are the best to handle. They don't leak and
they don't spoil. Your customers like them, too,
for this same reason. And they will like them all

the more when they learn that these snug-fitting
caps can now be lifted off in less time than it takes

to tell it, by means of the "Anchor Opener." That is

why you should have a supply of "Anchor Open-
ers" on your counter.

The "Anchor Opener" fills a long-felt want.
Your customers will actually be grateful to you
for selling them this ingenious device that takes
lids off without fuss, muss or trouble. . . Every
"Anchor Opener" you sell makes a satisfied cus-

tomer—and a satisfied customer is our best adver-
tisement.

By displaying the handsome "Anchor"

Carton on your counter you should sell

an "Anchor Opener" to practically

every customer, and many of these will

pass the good word along to their

friends.

Order a Display Carton of Anchor Openers
for Your Counter.

Packed three dozen in a handsome Counter Display

Carton, $1.20 per Carton net to you. Selling price,

5 cents each. You make 60 cents on each carton

—

a profit of 50 per cent.

DON'T DELAY—SEND IN YOUR
ORDER TO-DAY!

Anchor Cap 6 Closure Gorporalion
Of Canada, Limited

WALLACE AVE. - - - TORONTO

THE ANCHOR OPENER MEANS PROFIT FOR YOU—GET BUSYf
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OPPORTUNITY
TO MAKE REAL MONEY
IS NOW BEFORE YOU

As we have decided to devote all our time to the sale of food pro-

ducts, we are going to sell our entire stock of these machines, along

with the moulds, dies and patent rights and machine for making
Ball Gum. In fact everything that is connected with the machine

and the gum. The business is already well established and will make a bunch of

money for some good smart man, who has the time, money and energy to devote to

the production and sale of this little money-making silent salesman, which has al-

ready proved itself a success on the market. The entire Ball Gum business with

patents, etc., will be sold at a reasonable figure, with reasonable cash payment
and teiTTis arranged for the balance.

To the man or men who vant to i lake mone}- honestly and quickly, and hax'e at

least $2,ooo to invest in a proposition of this class, communicate with Harry Home,
1297 Queen St. W., Toronto, in care r>:

THE HARRY HORNE CO., LTD.

Golden Gate (brand)

SUMMER DRINKS
We are mighty busy at the moment with Golden Gate Summer Drinks.

8-oz. Bottles • $2.25 doz. 14-oz. Bottles 3.25 doz.

20-oz. Bottles $4-25 doz. i-(jallon Jars $3-25 Gal.

Golden Gate Brand is the concentrated Fruit Juice, added to a heavv Svrup and at-

tractivelv packed. It is produced in ORANGEADE, LEMONADE, 'LIMEADE
and CHERRYADE.
It is built up to a strength where it may be diluted i part to 10 parts of water and
produce a real Drink.

For fountain use and use in coolers, it is made in up to a strength of 16 to i and
this strength is sold only in one-gallon jars in the four varieties above mentioned,
and the price is $4.50 per gallon, and makes 16 gallons of finest fruit flavored bev-

erage. Bottles are packed 2 doz. to case. Gallon jars, 2 jars to case.

The weather man figures there are Two Months of Hot Weather ahead of us, so

mail in your orders for a sample case of each line, s'''' discount will be allowed if

this advertisement is attached to your order. Orders shipped same day as received.

THE HARRY HORNE'CO., LTD.
Makers and Distributors of good things to eat and drink.

1297-99 Queen St. West - - TORONTO, CANADA

111111111111111111
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CLARK'S SPAGHETTI
With Tomato Sauce and Cheese

Delicious Eating - Reasonable in Cost

Display It - It Sells Itself

CLARK'S CORNED BEEF

The Favorite for Cold Lunch

Let your customers know you

have it

u**iaiaaa*i*aiaa«Ajk*nj

SSSXSZXZBI

CLARK'S PORK & BEANS

With Tomato, Chili or Plain Sauce

Just as good as ever,

Just as popular, and

Just your best seller.

W. Clark, Limited
MONTREAL
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Increased Sales—Quicker

Turnover—More Profit

AT the present time Macdonald's
Tobaccos offer the retailer greater
inducements than any other com-

modity. The profit on Macdonald's—
always a generous one—is now bigger
than ever and constantly increasing.

Macdonald's Tobacco shows you a hand-
some return on your money. Naturally
this return is multiplied by every turn-

over. The Macdonald turnovers are un-
questionably rapid, and the persistent,

extensive Macdonald advertising is creat-

ing a still greater demand for these

popular tobaccos, speeding your turnover

and increasing your profits.

Then, too, there is the extra profit from
the four to six plugs overrun in every

10 lb. caddy you buy.

Three sources of profit surely make Mac-
donald's a line worthy your sales-efforts.

O
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You Can
Depend Upon

gSTICKNEY & POOR'S
CREAM OF TARTAR
To satisfy your customers, because it is a

pure leavener, made from grapes, that has
been famous for its quality through many
generations.

Next time you order Cream of Tartar, be
sure and say to your jobber "Stickney &
Poor's Cream of Tartar." It will pay you to

order by name.

Your co-operating servant.

MUSTARDPOT.

If

STICKNEY*& POOR SPICE COMPANY
1815 Century^Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings

«

I

A Virile, Robust
Fighting Fish

^OILTDS

The Pinks

packed under

"Kiltie"
BRAND

are caught in

the cool depths

around the

Queen Charlotte

Islands

Caught in Deep
Salt Water

0}umB^
REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.

Don't repeat last summer's waste.
Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited

Head Office: Owen Sound
Branches: Toronto, Montreal, Hamilton

Imperial Grain and Milling

Co., Limited
VANCOUVER, B.C.

We are offering the best value

in Rice on the Canadian

market to-day.
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WKSTERN CANADA

FRANK H. WILEY
Mfrs.' Atrent and Importer

GROCERIES and CHEMICALS
Salesmen corerinK Manitoba, Saskatchewan,

Albert-a and British Colombia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufra.' Agents and Grocery Brokers

Cor. Prinoessfand Bannatyne
WINNIPEG Estab. IS99

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY,
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

Stroyan-Dunwoody Co.
Wholesale Brokers anil Commission Agents

Confederation Life BIdg. - Winnipeg
Sernts couplsd with Ralisbititj brin|< Ruall*

We want jeur butinest. Write os.

SayYou Saw It In

Canadian Grocer,

It Will Help To
Identify You.

Le 7S French Cigarette Papers

finest .t is
«'««=*•'"•'*

Quality

White Gummed
Paper

That Will

Satisfy

Your Trade '"'^ actual P«c'
of the ac^"

100 Leaves to Book

Automatic
Doubles

50 Books to Box

Order
to-day from
your jobber

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches:

SASKATOON REGINA CALGARY EDVIONTON VANCOUVER MONTREAL LONDON, ENG

f

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

H.P.PENHOCK&CO.,LTD
WHOLESALE COMMISSION BROKERS '

H£A£ WINNIPEC 2mL'
MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory— Manitoba, Saskatchewan, and Alberta.

get the business, and can get it far you. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

They

TRACKAGE
STORAGE
DISTRIBU-

TION

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square fe<it of Bonded
or Free Storage. I'leated ware-
house. Excellent Truck facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are competitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough Ont.

OAKEY'S
''WELLINGTON^
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

ManufacturerM of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agenti:

F. Msniey. 147 Banna tyne Ave. Eatt,

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver
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WESTERN CANADA

Marketing Products in a '*Big Way'^
The house of "Scott-Bathgate'' holds an 18 year old re-

putation for producing big results in the rich Western
Provinces. — a reputation that you should investigate bofore
you assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
cuits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-
tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

Thompson's Sealed

Salted Peanuts
Packed in drum-shaped packages

to retail at 5c. Forty packages to

a carton. 30 cartons to a case.

Order from your jobber To-day

"Nifty Brand" whole blanched

Jumbos, in 5 lb. tins, with envelopes.

Packed in Canada by
, J JtAkilS

A. E. THOMPSON
Box 2015 WINNIPEG

G. B.iTHOMPSON & CO., Western Distributors. Winnipeg

Eastern Reprutnlatioe : Walter S. Bayley, 20 Front St. E., Toronto, Ont.

'/jl nuKumy
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable renresentation. Centrally located.

Langley, Harris & Co., hi.
Manufacturer*' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONT©

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO

Superintend the successful mercliandising of

our lines in Kingston and district.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatU/aetory Repretentation Guarmntted

w. G. PATRICK & CO-
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto |

Halifax. N.S. ; Winnipeg, Man.

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros: J. H.

Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.
We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brotkers, Manufacturers' Agents
LAING BUILDING, WINDSOR. ONT.

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

Winnipegjand Calgary.

E. N. & W. E. SOPER
Manufacturers' Asents & Commission

Brokers

63 Sparka St., Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are lookinK for.

LAING AND WATERS
Manufacturers Agents& Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this'dlstrict.

SCOTT & THOMAS
Manufacturers' Agent*

Confectionery and Grocery Brokers

32 Front St. West,

TORONTO

W. G. A. LAMBE & CO.

TORONTO
Establishd 1885

SUGARS FRUITS

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beansis a guarantee
of their unifortn gae and ohoic«

quality

Cbly the very finest hand-picked
Canadian White Beans go into bags
mariced

CROWN BRAND
For > our own protection insist upon
having this Kne of known quality.

Ridgetown, Ont.

Let Us Quote You on Our

HIGH GRADE
BROOMS
Long life and great strength are
built into every one of our brooms

cheaper stock, well

made, and worth
the price.

STANLEY BEAVER CANUCK
5 string, fancr 5 airing, good 4 airing, from
com, all aelected quality houae
a t o ck, poliahed broom, popular
handle. weight. Slanda

up to tittj teal.

We alao make a number of other linea, iiKluding
Toy Brooma and Whiaka.

Waterloo Broom & Brush Company, Limited

relephone 286 Waterloo, Ontario

Spulal
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importatenrs
& Ehcportatenn

PoiB et Perea
Prodnits Alimentair

Importers
& Exporters

Peas and Beans
Food Products

ST. NICHOLAS BUILDING, MONTREAL

ARSENIS & CO.
PATRAS, GREECE

ESTABLISHED 1893

Wholesale Currant and
Dried Fruit Exporters

GROCERY BROKERS WANTED
In Western Canada and Ontario

Write us just now. First class refer-
ences on request.

GEO. D. LACHAINE
Manufacturers' Agent and Commission Broker

Rrpresenting

:

The Dominion IHolasses "N)., Ltd., Halifax, N.S.
H. R. Silver Ltd.. Halifax. N.S.
Jos. Dufresne, Biscuits, Chocolates and Confectionery,

Joliette, P.Q.
Over 30 years in Business. Best Reference* and

Connections.

18 Dalhousie Street, QUKBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

EMtabliihed 1876

Telephono Main 1581

When Writing- to Advertisers

Kindly Mention this Paper

MAPLE SUGAR
I solicit your orders for pure Maple Sugar. 35 years

experience as wholesale dealer. Open for agencies of all kinds.

Agent for Messrs E. B. Eddy Co., Ltd., Hull; Gunns
Ltd., Toronto; St. Lawrence Starch Co., and several others.

Hardware E.xpert. Correspondence solicited if interested.

Warehouse capacity, ro,ooo feet floor space. Best spot in

town on Main Street.

JOS. EMOND
2-4 Rue St. Joseph, Quebec, P.Q.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufacf'ured by

The J. H. Hanson Co., Ltd.
MONTREAL

BUY REINDEER FLOUR
Because it carries an absolute guarantee to the

baker, the merchant, and the consumer, for its

uniform qualities of strength, color, big yield, fine

flavor, and tempting appearance.

PETERBORO CEREAL COMPANY, PETERBORO, ONT.

Getietal Sales Office, Peterboro, Ont. Branch Mill, Campbellford, Ont.
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CanadasMostFamous Dessert

cJell-0
(JlJliere demand pulls so strongly

no pushing is required.

The Genesee Pure FoodCompany of Canada, Ltd.

Two Fctctojries

Drid<jebur(j,Ont.LeRotj.N-'Y.

1 c L^^^^zAJm

^ininjlllj|JMiii:iiiiiiliiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiliilillillililiiiiiiiiiliiiiilllilililllililJiiiiiliiiiiiiliiiiliJiiniiiiiiiiiiNiiiillilliliiiiJilili!j

I THE "BEST BUY" IN THE SLICER MARKET |

I DOMINION SLICER I

ADE IN
NADa

Dominion Slicei-s have fewer
working parts, are more
easily cleaned and operated
and are more sanitary than
other machines. They do
anything that other slicers
will do and are much lesM

expensive.

Dominion Slicers are made
from the finest materials by
skilled Canadians. They are
the most efficient and most
reasonably priced slicer

made, and are guaranteed
for one year.

I WRITE FOR ILLUSTRATED BOOKLET I

I
Dominion Slicer Corporation

I 110 Church St., Toronto
|

JiiiniriiiniiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii?

If You Can Add
just one single quality line to your

stock this month it will increase your

prestige will it not ?

If you can give that pernicity cust-

omer macaroni that she will really

enjoy it will help your standing with

her. Now won't it.?

S^ll
^^mm

The Columbia Macaroni

Co., Ltd.

Lethbridge, Alberta
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§\\*irnH's

JELLY POWDERS

A SUMMERTIME DAINTY

Your customers will appreciate your suggesting

Shirriff's Jelly Powder as a hot-weather delicacy. De-

liciously cool and refreshing, in a wide selection of true-

fruit flavors, Shirriff's Jellies become a regular dessert-

treat in any home where they have once been used. Here

is an opportunity to build up a profitable summer's busi-

ness in Shirriff's Jelly Powders.

Made by the makers of

Shirriff's Extracts and Orange

Marmalade.

IMPERIAL EXTRACT
COMPANY

Toronto, Canada

Sole Selling Agents

Harold F. Ritchie & Co.
Limited

Toronto - Montreal

^TQonderfulQonic

I

anO^looftporiripn

A Big Seller with the Grooery Trade

SANATAS TONIC
A body builder and a wonderful blood purifier.

SANATAS TONIC will be in gi-eat demand by Ho.«pitals and

Invalids.

Every bottle guaranteed by Expert Chemists. ,

Buy Sanatas Tonic—the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, 16 or 32 oz.

Watch for our travellers or order direct.

SANATOR LIMITED
20 Jacques Cartier Square

Montreal

Western Agents

Richardson Green Ltd.

170 Market St., Winnipeg

Quebec Agents

Hudson & Orsali

St. Paul St., Montreal

Ontario Agents

McGillivray Bros.

123 Bay St., Tofonto

Agents required for Maritime Provinc€s and P. E. Island
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Every Bottle of

Represents Quality

All that quality, purity, skill and

absolutely sanitary conditions of man-

ufacture can contribute to refreshing

beverages, is found in every bottle of

O'Keefe's.

There is a constant demand for

O'Keefe's Imperial Brews

Ale—Lager—Stout

O'Keefe's Soft Drinks

O'Keefe's Ginger Ale—Cola

Special Pale Dry Ginger Ale,

Sarsaparilla—Lemonade.

O'KEEFE'S, TORONTO
PHONE-MAIN 4202



16 CANADIAN GROCER July 29, 1921.

ROYAL
ACADIA
SUGAR

What Brand of Sugar Do]You Recommend?
The grocers' recommendation is usually the deciding factor

in sugar sales.

Sugar as a rule is not asked for by name. But the dealer is

always justified in recommending ROYAL ACADIA—the

sugar that's always good.

Every Grain Pure Cane. When she asks for sugar give her

Royal Acadia brand.

Acadia Sugar Refining Co., Ltd.
Montreal, Que. ... Halifax, N.S.

HjllllinilMIIIIIMIMIIMIMMIIIIIIIIIIIIIIIIIIIIIIMIillllll IIIMIIIIMIMIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIMIIIIIIIMIIIIItnillllllllllllMllim

I SAMUEL DOBREE
|

I
& SONS

I

I
LONDON, ENGLAND

|

I Established 1 7th Century i

I Growers and Producers of
|

I SUGAR MOLASSES |

I
COCOA

I

I
IMPORTERS AND EXPORTERS |

I Branches in all parts of the civilized world |

I • Canadian Branch
|

I
UPPER WATER STREET

|

I HALIFAX, N.S. I

Cane's Pencils, extensively advertised,

are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order <

through Your Wholesaler.

Wm. Cane & Sons Co., Ltd,
Newmarket, Ontario

ifillllllliiniiiliiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiriiiiiiiiMiiiiiiiiiillliililiiiiiiiii iiiiiMiiiiiiiiiiiiiiiiiiiiililiiiiiiiiiiiiiiiilililJiiiiiiiiii.- 1^
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TRUE ECONOMY
People are getting back^to more econonnical ways. When you hear a customer ask

for something "cheaper" it is sometimes a good answer to show^ something a

little better. True economy and mere *'cheapness" are not the same.

Red Rose Tea is economical because of its extra strength and quality. It makes
more tea.

T. H. ESTABROOKS CO., LIMITED
St. John, Montreal, Toronto, Winnipeg, Calgary, Edmonton

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

TEA LEAD
{Bett Incorrodible)

Buy PRIDE OF THE ISLAND" Brand
as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address: "Laminated," London.
A..B.C. Codes used, 4th & 5th Editions.

Canadian Agents:

LIMEHOUSE,
LONDON, E.,

England

J. HUNTER WHITE. ST. JOHN, N B
CECIL T. GORDON. MONTREAL.
HUGH LAMBE & CO.. TORONTO.

A Phenomenal Cleaner

and a Remarkable Seller

Order from >-our wholesa er

CHARM
fills a

Long-felt

need

This wonderful new
cleaner is proving an
unusually rapid .sell,
er. .Sales everywhere
"idicate that house-
wives are quickly
finding out that
cliarm fills a long-
felt need.
Charm Cleans Every-
thing, saves soap,
cuts grease, softens
water and will not
injure fabrics or the
skin. Cuts grease
hut does not combine
with it—a new prin-
ciple in cleaning. A
little goes a long
ways. Key up with
champ advertising by
keeping Charm well
displayed.

Gait Chemical Products Limited
Gait, Ontario.
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Crue ^lue
^True ^lue Means Reliable

KEEN'S OXFORD BLUE—Is That In

Every Sense Of The Word.

The Summer Season Brhigs A Big De-

mand For Blueing.

Feature -KEEN'S OXFORD BLUE-
And Make The [Best Of The Op-

portunity.

It Justifies The Reputation Of BeingI

Magor, Son &i,Co., Limited
191 St. Paul Street, W.

MONTREAL
23 Scott Street

TORONTO

A Counter Display Stand like this

will make your sales even more easy.

We will gladly send you one of these.

SUPERLATIVE QUALITY
The infallible proof that this is the GREEN TEA that suits the public taste

is in the figures of sales:

Toronto Branch, (Ontario and N. W.), INCREASED 88%
Montreal Branch, (Quebec and Maritime), INCREASED 75%

This is comparing the first 6 months of this year with the corresponding

period of last year.

There is nothing like the OuaUty and Flavor we are giving in SALADA GREEN
TEA on the market at any price.

— Same Prices as for Salada Black Teas —



Canadian Grocer
VOL. XXXV. TORONTO, JULY 29, 192L No. 30.

Dealers Won't Pay Honey Producers" Price
Honey Producers' and Wholesalers' Views Differ as to the Cor-

rect Price This Season—Producers Asking High Prices—Stocks
of Last Season's Crop Not Yet Cleaned Up—Crop Estimate a

Good One.

TORONTO July 25. (Special)—A good deal of

uncertainty surrounds the honey market and
bids fair to display as much difference as last

year, between dealers, Beekeepers' Association

and honey producers in general. The price asked
by the producers is around 18 cents per pound, but
dealers have an entirely different idea as to what
the price should be. Dealers are offering 11 cents

to 12 cents per pound and declare they will not pay
any higher. They point to the uncertainty pre-

vailing in business conditions and claim it is un-
wise to lay in any stock unless the price is a safe

one. They also point to the fact that the sugar
market is much lower, w-hich also tends to lower
the price of honey.

Producers' Price Too High
"The price honey producers are asking for this

year's crop of honey is beyond all reason" stated
one dealer to Canadian Grocer. "They want 18
cents per pound, country points, which means to

the consumer around 25 cents. People will not
pay any such price. They will go without. Then
everything else is coming down. Sugar is less than
half the price it was. Farm products are away
down, and honey producers will also have to take
a lower price. About 11 or 12 cents would be
more in line with the correct price."

Considerable Carryover
Another factor entering the situation, is the fact

that there are still considerable stocks of last year's
honey yet to be sold. Some dealers have quite a
size stock upon which, no doubt, they will be com-
pelled to take a loss. Some producers have also

some of last year's crop yet to dispose of, and it is

estimated that the carry over will run ten to fifteen
per cent.

"The fact that there is quite a stock of last year's
honey still on hand, just proves that people will not
buy when the price gets beyond a certain point."
stated another dealer. "If the price had not been
so high last year, there would have been no carry-
over, and no doubt, honey producers might have
secured a little better price this year. But as the
situation now stands, producers' ideas of prices and
ours are altogether different. We won't pay the
price they want, in fact we would sooner not handle
honey at their price".

Imported Honey A Feature Last Year.
Last year one of the features of the market was

the importation of a considerable quantity from
New Zealand. This honey was laid down at around
23 cents per pound when Ontario producers were
asking as high as 28 cents per pound. Later in the
season Ontario prices were also reduced, and around
the first of the year, dealers state they were able
to pick up honey around 18 cents per pound, coun-
try points, the same price that honey producers are
asking for this season's crop. While dealers have
not as yet received offers of honey from outside
quarters, they firmly maintain they will not pay
anywhere near the price that producers are asking
at present.
On the other hand, producers claim that the cost

of containers has not come down, in fact they point
out that the cost of containers increases the price

of honey just 3V2 cents per pound. The open win-
ter, much to the surprise of many people, was a

detriment to the wintering of the bees and many
colonies were lost. This past summer, being dry
and hot, they claim, has also been a detriment to

the bees.

Crop Outturn Not Definite.

In regard to the volume
of this year's crop, noth-

ing can be learned with

definiteness, until after

the meeting of the Bee-

keepers' Association. It

is generally considered,

however, that the crop is

a good one and it appears

probable that prices will

be lower than those of last

year. Undoubtedly the

course of the market will

be watched very carefully,

the next few weeks, by all

interested in the merchan-
dising of this commodity.
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Putting the Human Interest

Touch in Advertising
Robert Kirby, Sarnia, Ont., Embodies Canadian Grocer Market

Reports in His Advertising With Telling Effect—Believes it

Good Plan to Keep Customers Advised on Market Conditions-

Specials Arranged Each Week but Always at a Profit.

Advertising is the education of the

public, as to who you are, where yon are

and what you have to offer in the way of

skill, talent, or commodity. The only ma^n

who should not advertise is the man who

has nothing to offer the world m the way

of commodity or service, —tlbert Jtuo-

bard.

WHETHER a merchant's store is

situated in the heart of the bus-

iness section or off to one side of

the city, the judicial use of advertising

space in the daily newspaper is sure to

result in increased sales. If the adver-

tisement contains some live news story

that will hold the readers' attention and

interest and cause them to turn over the

naees when the next copy of the paper

reaches their hands, seeking the mer-

chant's advertisement, creating a desire in

the reader's mind to possess some of the

articles mentioned in the store's an-

nouncement, then the time and money

spent is indeed a profitable investment.

Some merchants look upon advertising

in this light, but some consider that when

they buy advertising space, it is just a

certain amount of space, to fill up with

any announcement, with no definite

object in view. The latter was not the

view of Robert Kirby, Sarnia, Ont., when

he hit upon the idea of embodying the

market reports from the pages of Can-

adian Grocer in his daily store news to

the public.

People interested In Prices

"Next to the actual price of an article,

I don't know of anything that the people

are more interested in than the prospect

of prices, whether they will be higher or

lower, or whether articles are scarce or

plentiful," stated Mr. Kirby to a repre-

sentative of Canadian Grocer.

Mr. Kirby's plan is to make report of

some article or articles that are most

seasonable, and use it word for word in

his advertisement as it appeared on the

pages of his trade paper. During the

summer season he follows the fruit mar-

ket, mentioning the condition of the var-

ious crops, when certain varieties will

arrive, if they are plentiful or scarce.

Each season is followed up in a like man-

ner, sugar, canned goods, cereals etc.

Each line of commodities is used and the

market gossip published 'in Canadian

Grocer each week is used in the store's

advertisement. This acts as a strong

feature in building up more confidence

and a larger list of steady customers.

Source Of Information

"The market pages of Canadian Grocer

have always been a source of valuable

information to me," continued Mr. Kirby

"Not only a benefit to me in the buying

end, but valuable information to my cus-

tomers, which, when imparted to them in

a proper method, comes back to me in

increased sales. I just as ireely use the

reports that state a certain article is

likely to decline as I do the ones that show
the market is advancing. If an article is

likely to be lower in price, then I think

it good policy to tell the customers that

fact, advising them to buy just what they

need. On the other hand if an article

is going up, then I advise them that it is

good buying. In this way I have
cemented a friendship and confidence

with the trade that is steadily growing.

An advertisement to bring the best re-

sults should contain something of interest

and above all else be truthful. If an

article is not up to the standard, why say

so and more business will materialize

than if the defects are covered up in

flowery terms."

Mr. Kirby further stated that even

the newspapers were commencing to look

to him for market reports. They had
got the habit of calling him on the phone
for information on market subjects.

Where Salesmanship Counts

Mr. Kirby is likewise a strong believer

in window displays. The windows are

changed each week and sometimes twice a
week as the season and occasion requires.

It is his idea to have a special each week.
These specials are picked up from time to

time from wholesalers and manufacturers
who are willing to sacrifice the price on
lines they are overstocked with in order

(Continued on page 38)

Kihbys Grocery
Savings on Saturday

Old .Mill Soap—
3 bars for ,25c

Glycerine Soap

—

(5 bars for . , 25c

Pork and Beans

—

(J tins for . . . $1.00

I'Lii'c Lard—
.{ lb. Pail ..95c

Molasses Snaps

—

s
2 lbs. for 45c S

Cream of Peas — =
.50 Bowls for 25c S

Classic Cleanser

—

M
3 tins fqr- ... 25c M

Queen Flour

—

=
24 lbs. for $1.81 i'

^ Market Reports.—Strawberries nearly done. Early Cherries will

M be on next week. The fruit situation in this district never was
= belter. Crops are good and everything has been most favor-

^ able up to date.

1 2—PHONES—

2

VAN SUPPLIES 2—PHONES—

2

= 54

M.^RKET REPORTS—Cherries — .Momrnorency, the

best canncr. now on. Richmond fimshed. _ Raspberries, ciir-

raots. anJ gooselicrries. picking delayed by heavy rains. We
can attend to all your orders for fruit.

Kirby's Grocery
2 PT. EDWARD DELIVERY 2—Phones—

2

Some of Robert Kirby's, Sarnia, Ont., advertisements, showing how he embod-
ies Canadian Grocer Market reports in the copy.
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Mutual Fire Insurance for Merchants
Operation of Insurance on Mutual Basis—Pay Dividends of 30
to 35 Per Cent.—Tariff Rates Collected—Advantage of

Inspection Feature

Address by Norman S. Jones, Manager Northwest Mutual Fire Ass'n, Before a Recent Convention of Ontario Retailers.

I
WISH to express my appreciation of
having the opportunity to speak to
you on the subject of insurance, and
to thank you for having a part in

your convention program.
You are an interesting body of men to

any insurance man, because, as retail mer-
chants, you represent the largest class of
business men in any community; and, with-
out you, no real community could exist.
But, you are especially interesting because
you represent a class of risk which has,
in this Canada of ours, been contributing
about 50 per cent, of the premiums paid
for fire insurance protection, and, yet, have
been producing only about 15 per cent, of
the losses.

It is not any wonder that you reached
the conclusion many years ago that, as a
class, you were paying too much for your
insurance and that the subject has, in

consequence, been a lively one at your
conventions.

Referring to the program, I see that your
secretary has indicated the subject of what
I am to say to you as, "Mutual insurance
as carried by Retail Associations," from
which I take it that I am expected to tell

you something of the arrangement which
the Northwestern Mutual Fire Association
has made with the various Provincial
Boards of the Retail Merchants' Associa-
tion of Canada, Inc.

I come now to the definite proposition,
which, as manager for Canada, of the North-
western Mutual Fire Association, I have
had the pleasure of concluding with the
various Provincial Boards of the Retail
Merchants' Association of Oanada, Inc.,

from coast to coast. I am presuming that
while you are the members of your own
Ontario Merchants' Association, the great
majority are also members of the Retail
Merchants' Association of Canada, and, as
such, you will have been aware that the
matter of an insurance service has been a

very prominent topic for, at least, the last

ten years, in the councils of that organi-
zation.

Insurance on Mutual Basis

The basis of the Retail Merchants' Asso-
ciation is co-operation, which means mu-
tality of interest, and therefore, the logical

insurance for the Association to adopt was
one modelled on Mutual lines.

The agreement provides that the North-
western Mutual Fire Association shall op-

erate a special Retail Department, which
is known and registered as "The Retail

Merchants' Underwriters Agency." No
policy will be issued to other than bona
fide members of the Retail Merchants' As-
sociation of Canada, but policies will be
available to only such members that have
risks that measure up to the Northwestern
Mutual standard.

In discussing the matter of an insurance
service with the officials of the various

Provincial Board Executives, and at some
of the conventions, it was recognized that

no plan for insurance service could be
considered that did not measure up to the
dignity that the Retail Merchants' Asso-
ciation had itself obtained. The first

requisite was one of unquestionable finan-

cial responsibility. The second was un-
derwriting or line capacity. Any service,

that did not include these two important
features would not provide the service re-

quired nor be worthy of the Association.
Neither of these two features are obtain-
able with a new or comparatively young
organization.

It is necessary that the Retail Mer-
chants' Association insurance service shall

have the ability to write large amounts.
The Northwestern re-insured the Retail
Merchants' Mutual Fire Insurance Com-
pany, of Saskatoon, on December 1st last.

The main reason for the local company
concluding such an arrangement was that

they had found that as they could safely

write a policy for only $2,000, the service

was too small to interest a very large num-
ber of the merchants. It was therefore, re-

alized that any insurance service that

would be of real value to the Association
membership must have an underwriting
capacity equal to the largest average pro-

NORMAN S. JONES

Manager Northwest Mutual Fire Asso-

ciation

tection required by an individual mer-
chant. The Retail Merchants' Underwrit-
ers Agency has a capacity of approximate-
ly, $100,000, subject to one fire area, of

which 85 per cent, will be re-insured in

other Mutual Companies, who contribute

the same rate of dividend and, at the same
time, add their combined assets to the re-

serve fund of the Northwestern.
The Northwestern Mutual has made full

government deposit at Ottawa, and holds a

Dominion license. The company is also

registered with every Provincial Insurance
Department.

No Mutual Company Has Failed

The company was organized 19 years ago,

and is now in its 20th year. It has been
very successful, right from the start, and
is now the largest mutual organization in

the United States. The financial statement
of December 31st last showed that the

company had a reserve fund of practically

a million and three-quarters, more than
nine times the amount, having which no
Mutual Fire Insurance Company has ever
been shown to fail.

In addition to building up such a
splendidly strong reserve, the company has

returned to its policy-holders in dividends,
over SM millions, which, in a stock com-
pany organization, would have gone to the
shareholders. Mutual insurance in Can-
ada has always been identified with the
premium note, assessment, or contingent
liability of some kind, and most, if not
all. Mutual Insurance Organizations in the
United States, except the Northwestern,
operate on an assessment contract. Some
years ago the Northwestern reached the
point where its reserve was sufficiently

adequate to enable the company to issue
its policies on a cash, non-assessable basis.
As a result, for the first time, in the history
of Canadian insurance, a policy is offered
which is on an absolutely cash basis—non-
assessable, and, yet, participating in the
profits of the organization.
When it is understood that the partici-

pating feature has never meant less than
a dividend of 25 per cent, on any class and
that the average, for the last ten years is

over 30 per cent., some idea of the attrac-

tiveness of such a contract may be
gathered.

Dividend of 35 Per Cent.
When the arrangement with the Retail

Merchants' Association of Canada was
made, it was intimated that a dividend, on
the retail class, of 30 per cent., might be
expected and we have been proceeding on
that basis. Last week I received a tele-

gram from head office at Seattle, advising
that the dividend, on the retail class for
this year had been struck at 35 per cent.

It is also important for you to know that
the dividend rates have never been changed
except to be increased.
Some of you may wonder how such a

wonderful dividend can be paid. I'll tell

you. The total net premium income of the
company for 1920 was, approximately, $2,-

149,000. The losses amounted to only
$538,000—practically 25 per cent, as against
the experience of the average company of

55 per cent.—there's 30 per cent, of a dif-

ference there. As a matter of fact the
Northwestern figures show that only 60c

of each dollar, collected for premiums, is

used in the payment of losses and expenses.
Thus, an average margin of 40c has been
the record, as against the margin of 5 and
10c of the average company; and, remember,
this is not only the record of last year,

but it is the record of the company for the
past 20 years, and, surely, 20 years is long
enough to establish a record that can be
relied upon.

The Canadian management is absolutely
in the hands of Canadians. All Canadian
premiums will remain in Canada. All loss-

es are passed by and paid from the Can-
adian head office. No loss claims are
submitted to Seattle.

I am well aware that some of our com-
petitors are endeavoring to make capital

for themselves by "waving the flag" and
lamenting that the Retail Merchants' As-
sociation of Canada should affiliate with
an American institution. It is not to be
supposed, for a minute, that that phase of
the proposition was not fully considered.
It was recognized that a Mutual organiza-
tion, that would be of any value to the As-
sociation membership, could not be created
for many years to come. The experience of
the local company at Saskatoon was good
evidence of that fact. As already explain-
ed, everything about the organization in

Canada is Canadian, and, therefore, the
only feature of the proposition that is

American is the guarantee fund.
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Vancouver Grocers Enjoy Picnic
Annual Event is Held at Bowen Island With Twelve Hundred

People in Attendance—Sports Are Keenly Contested and Many
Win Prizes.

By ROY A. HUNTER, Resident Correspondent

Bowen Island, Vancouver, B. C,

VANCOUVER July 23 (Special) The

fourteenth annual picnic of the Vancou-

ver Grocers was held a few days ago and

was without doubt the finest the.v have

ever had. Twelve hundred men, women,

and children disported themselves at

Bowen Island as the guests of the Gro-

cers' section of the Retail Merchants'

Association. Three steamers were

chartered by the merchants and they

were all required. The day broke fair

and from 8.30 until the ropes were cast

off, streams of picknickers gathered on

the' Union wharf from all parts of the

city, all went on a day of real pleasure.

After ninety minutes sail the boats ar-

rived at the picnic grounds, where many

boilers were already boiling and from

then until noon the serious business of

eating kept all hands busy. Tea and

coffee, milk and sugar, ices and pop,

-were dispensed to the hundreds of lun-

cheon parties seated at the long tables.

Sports Keenly Contested

The sports were keenly conte^taJ and

the announcers and starters made it

"snappy" under the direction of Jack

Merillees. James Harkness was chief

picnic officer, and the popular president

-was never more popular. He was highly

complimented on the smoothness with

which his excellent committees managed

their several tasks. The sun was hot,

the breeze was cool, and the many wlio

brought their swimming togs claimed

that the salt water of the "Sound" was

delightfully warm. The butchers"pulled"

the grocers. The married men "pulled"

the single men, at least they must have,

for they all got prizes.

Dancing in the Evening

The homeward bound boats left at 7

o'clock^. 7.30 and ^0.30 and a few tire-

leKs fm6s remained ,to enjoy the dancing.

The "pace ho^i^fi^^r had been so fast and

furious for 'the' kiddies all day that by

showing part of the crowd tlmt accompanied the Retail Grocers on their

annual picnic.

far the larger part of the passengers

returned on the early boats.

It was a good picnic. All the officers

and chairman, and all the important

chaps missed the last boat in the morn-

ing through a mis-understanding, and

the boat had to go back to the wharf for

them. That is quite the traditional way
to start a good picnic. Then all the

kiddies shrieked madly every time the

whistles blew, which is quite as it should

be. In fact—it was a great picnic.

Never Store Honey in the Refrigerator

LIQUID or extracted honey should

never be allowed to remain for a

length of time in the cellar or re-

frigator, as there it is likely to absorb

moisture and become thin, and, in time,

sour. With comb honey the case is even

worse, for the appearance as well as the

quality is likely to become damaged.

Put honey where it will be dry and

warm and even hot will not hurt it any.

Under proper conditions honey will keep

for months and some has been known to

keep in oerfect condition after four years

had elapsed.

Occasionally honey will be found to be

slightly or almost entirely granulated

Or "gone to sugar". The crystals are not

a mark of adulteration—far from it.

Only the purest honeys will solidify.

The presence of crystals shows simply

that under conditions of cold or of chang-

ing temperature, granules of sugar have

been formed, in no way injuring the in-

trinsic quality or wholesomeness of the

honey.

If honay has gi-anulated or candied,

place the can containing it in a larger

vessel holding hot water, place on the

stove, but be careful not to allow the

water to become too hot, that is boiling,

as that tends to darken the honey. Re-

member th,a.1;, honey contains the most

delicate of all flavors, the perfume of

the fl'o-wers ft'om which it is taken. This

flavor is'' io e'asily injured that, when

a can of honey is placed in water, it is

better to support it with a block of wood
half an inch or so off the bottom of

the vessel containing the water. The
honey should not come too close to the

heat from the stove beneath.

MONTREAL GROCERS
HOLD PICNIC

Montreal—The grocers and clerks held

a picnic on Sunday July 24 to Isle Gros-

Bois. The occasion was significant since

it marks an effort on the part of the gro-

cers and their clerks to come closer to-

gether with a better understanding? even

apart from business. In Montreal each

have their organization which is united

under the Grocer's branch of the Retail

Merchants' Association. This is the first

picnic of its kind that has been held.

M.A. Sarrazin is president of the Re-

tail Grocers' Association, M.J.E. Poirer

vice-president, and M.U. Sansregret, sec-

retary. Of the Grocery Clerks' Union,

A. Fonlaine is president, M. F. Lamere,

vice-president, and M.E. Boucher, secret-

ary.

Instead of bemoaning the fact that

you have certain bad business habits,

why not determine to overcome those

habits? No habit should be stronger

than you i)' you are a man.
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Hamilton Grocers Make Merry

Annual Picnic of Hamilton Retail Grocers Proves
Biggest of the Season—Big Program of Sports

—

Baby Show a Feature—Travellers Win
Baseball Match.

Hamilton July 20 (Special)—The most
successful picnic of the season was the

Retail Grocers annual picnic held to day
at Wabasso Park. The weather was
ideal and the result was that nearly

10,000 people attended the picnic. The
steamers were kept busy plying back
and forth transporting the men-y pic-

nicners and although many left the park

between five and six o'clock, the crowd

kept surging over at each return of the

boat. Dancing in the pavilion continued

throughout the afternoon and evening,

and dancing was one of the most pop-

ular items on the programme, which was
a lengthy one providing sports and ath-

letic evenLs for all.

Baby Show A Feature

The baby show was one of the fea-

tures on the programme and there was
no lack cf entrants. Over 135 proud

mothers presented gurgling and healthy

looking youngsters, much to the bewild-

erment of the three judges, Dr. McClen-
ahan, Mrs. T. Kelly and A. A. Adams.
There was some difficulty in selecting

the first prize but the final outcome
was that all the babies carried off a

prize.

Travellers Win Baseball

The baseball game staged between
the grocers and the travellers resulted

in the former losing by a score of 27

to 18. The travellers were mighty proud

of their success as they have been train-

ing for this event all the summer, and
well may they have been, this be-

ing the first ball game they have been

successful in winning, having always
been losers at previous grocers

picnics. The grocers were cap-

tained by Bob Wilson and the travellers

by A. Platers.

The races were run off in a roped-off

enclosure which was surrounded by a

crowd of interested spectators. There
were thirty-two events in all which under
the able management of the sports com-
mittee composed of, Gus Ante, S. Mit-

chell, H. Young, Frank Smith, Fred
White, J. Kenny, Jas. Dale and Wm.
Lockhart, were run off in about four

hours.

The third Machine Gun Brigade band
accompanied the merry makers and

rendered martial and popular airs during

the afternoon.

The lost and found booth which has

become an institution of the picnic prov-

ed its value on more than one occasion

when kiddies were lost.

London Grocers

Hold Picnic

London July 20. (Special) The Re-

tail Grocers Association held their an-

nual picnic at Port Stanley today, and

as usual, proved one of the biggest of the

season. Over 10,000 people attended and

thoroughly enjoyed the long list of games
sporting events and other features pro-

vided by the energetic committee, and

there was not a dull moment during the

entire day.

A novelty baseball match attracted

much interest, while a remarkable re-

production of the Dempsey-Carpentier

fight was in itself worth the journey to

the Port.

The lovers of dancing found ample
opportunity to gratify their desire, while

the Port board walk was the scene of

a carnival in which there was fun for all.

Caterers Hold

Enjoyable Picnic

Winnipeg Man. (Special) Fully twelve

thousand caterers', wholesale and retail,

with the following of families, relatives,

and friends spent Wednesday at Grand
Beach, it being the 35th annual caterers'

picnic. From the first train in the morn-
ing, until the last train at night, crowds

filled every car of the 11 trains on the

Canadian National railway, were taken

to Grand Beach, and there witnessed or

took part in the games, sports and dan-

ces pi'ovided in the programme of the

day.

During the games in the afternoon, a

government seaplane, piloted by Major
Basil Hobbs, D.S.C., flew from the sta-

tion at Victoria beach, and circled over

the crowds, dropping papers warning
against carelessness in leaving camp
fires. So anxious were some of the

crowd to catch the leaflets as they fell

that they rushed into the lake before

realizing where they were going. The
machine circled over Grand Beach for

more than half an hour, swooping over

the lake and beach, taking pictures of

the crowds.

The athletic competitions began at 1

p. m., a large programme of events

starting with a baby boys' race and end-

ing with a baseball game between the

"Pork and Beans athletes and the Cherry
Giants," the first team winning.

A Tru3 I. W. W.

Bicks—"Has Jones returned to his

pre-war woi-k
''

Hicks—"Yes. he is looking for the

same job he was looking for then."

Are you getting any pleasure, any
recreation, any fun out of life further

than what your business offers If not,

why not get your nose off from the

grindstone and see what life is like?

The London Retail Grocers' Picnic at Port Stanley. The first group shotvs the committee who were responsible for the

success of the outing. Reading from left to right, W.Carter, H. P. Rosser, Tom Shaw, Harry RhMnahan, Alf. Thrower,
Frank Pearce, Joseph McLeod, Aid. Gordon Drake and C. F. Lapthorne.
The second group shows a small corner of the big audience, ivatching the program of sports.
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Boosting Tea, Coffee

and Cocoa Sales During
Hot Days of Summer

When Business is Inclined to be Quiet Suggest

Tea, Coffee or Cocoa Iced—Window Displays

Drive Home the Point.

DURING the hot days of the sum-

mer the merchant puzzles how to

increase sales when there is a ten-

dency on the part of customers to lessen

their purchases especially on lines that

come under the heading of general gro-

cery commodities. Even the confirmed

tea" coffee and cocoa drinker is inclined

to do without his daily potation of the

"cup that cheers", and substitute a cool-

ing beverage and often with doubtful

satisfaction.

It is a good plan during, these times to

push the sale of tea, coffee and cocoa as

a cold refreshment in place of the usual

custom served hot.

For serving tea cold, it is made in the

usual manner, poured off the leaves and

set aside to cool. Just before serving

add a clash of lemon juice, a piece of

ice and top off with a slice of lemon.

Sweeten to taste. Coffee is made in the

same manner. With cocoa the method

of serving is a little different. A good

plan is to make a syrup of one cup

each of cocoa, sugar and water. Place

on the fire until ingredients are dissolved

and has come to a boiling point. A
small portion of this syrup is placed in

Selling Stunts

For Boosting

Hot Weather Sales

IT IS hardest to interest people in

foods when the thermometer is high.

Therefore it is all the more necessary

to make your store attractive.

Keep it as cool as possible and well

aired out with electric fans.

Have a sprinkler on your fresh vege-

tables.

Use the awning. Do not let the di-

rect sun rays reach the articles in your
window or in your store.

Keep meats and all other perishables

in the refrigerator or in a refrigerated

show case. Make use of plenty of at-

tractive signs to tell about these goods
that are hidden from view.

Get a neat market basket, fill it with

a number of package products, and put

a placard on it "For Your Picnic Lunch."
Have an assortment of ready-to-serve

items on a counter or special table with

a sign reading "These Do Not Have To
Be Cooked."
Make an assortment of drinks—Grape

Juice, Lime Juice, Ginger Ale, Root Beer
etc., with a card "Put a Few Bottles in

Your Refrigerator."

the bottom of a glass and then filled

with ice cold milk.

A merchant in Toronto recently trim-

med a window with cocoa that was in-

teresting from the point that it was of

an educational character. Along the

front of the window and next to the glass

were show cocoa pods in the natural
state, then came the pods broken open
showing the beans, cocoa beans. Each
stage of the bean had a neat card at-

tached, explaining what it was. Be-
hind this display were arranged cocoa
in tins and a jar containing bulk cocoa.

There were also shown various sized

cakes of chocolate. In a prominent posi-

tion was placed a card reading "Direct
from the Bean to You—Come in and Get
a Refreshing Glass of Iced Cocoa".

This idea could also be worked out
with tea and coffee. Using a small pile

of each of the various kinds of tea or
coffee along the front of the window
and backing it up with larger packages.
A card then placed in the center sugges-
ting that they be used as an iced bever-
age during the summer, would help sales

considerably on these lines that other-
wise might fall off during the hot days
of summer.

CANADIAN SUGAR IN ENGLAND

A shipload of Canadian sugar recently
arrived in Manchester, England, and an-
other is on the way. This marks the
resumption of a trade which promised
well after the armistice, when large or-

ders were taken in the United Kingdom
by Canadian refiners.

SUGGESTIONS FOR DISPLAY CARDS TO STIMULATE
SALES ON TEA, COFFEE AND COCOA DURING THE HOT
WEATHER.
An Old, Old Drink in a New Form—Iced Tea.

When Your Collar Starts to Wilt Drink Iced Coffee.

A Delicious Bracer—Iced Cocoa.

Try Your Daily Dish of Tea Iced—And Get a Fresh Start.

In the Good Old Summertime Drink Iced Cocoa.

Cooling, Refreshing, Sustaining—Iced Tea.

Display canned meats of all kinds; al-

so bottled goods such as pickles, olives,

relishes and condiments.

Use these and other summer touches'

and not only will they help you sell more

goods but they will also make your

store the more inviting to everyone.

Watch Cereal Stocks

During Summer Months

Millions of dollars are lost by cereal

manufacturers each year through dam-

ages caused by cereal insects.

1: Do not pile new stock in front of

old.

2: As soon as a shipment of cereals

is received, mark the month received on

each case—figures can be used for this

purpose, for May use the figure "5,"

June, "6", July "7", and so on. This

will enable you to know whether or not

your floormen are piling new stock in

front of old.

3: Have floor clean—a good scrub-

bing with soap and water at stated in-

tervals is urged.

4: Sprinkle lime on floor and in the

cracks.

5: Clean up on broken cases—do not

leave open cases or packages in regular

stock—place them in your packing room
which should at all times be kept clean

and the stock examined at stated inter-

vals.

6: Do not overstock at any time, es-

pecially not in the spring or summer
months.

7: A good plan is to change the cereal

space at stated intervals and not always
have it in the same place. It is also

well not to pile the different cereals to-

gether—a row of canned goods in be-

tween is advisable.
8—We suggest that once or twice a

year your warehouse be most thoroughly
fumigated. This will not only clean up
on cereals, but also get rid of mice, and
rats.

PUTS IN SUPPLY OF GROCERIES
Peterborough (Special) —
So numerous has grown the colony

ofcampers on the Otonabee river south
of the city that H. B. Rye is stocking
his pavilion with a complete line of
groceries.

Not only will there be the substantial
foods and other, groceries required in
everyday use, but also the relishes a.nd

specialties that have a special appeal
to campers, for those who are lunching
on the river, or going on a picnic.

A supply boat will make the rounds
of the tents and cottages as far down
as the more populous section extends.
Trips will be made at least once a day,
and if necessary twice.
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Historic Site Now Plant of Cheese Company
Kraft-MacLaren Cheese Co. Occupies Old Mon-

treal Building—J. L. Kraft is President and

C. H. Howell, Vice-President.

Montreal (Special)—One of the old

historical water front sites On St. Paul

Street, Montreal, that dates back to the

days when stone buildings were erected

with the view to protection from the

Indians has been reclaimed and is being

used as a commercial and manufact-
uring plant. This stone structure built

in those early days faces on Place Roy-

ale, and tf -day has been reconstructed in

steel and concrete as the new home of

the Kraft-MacLaren Cheese Company,
which has recently been organized by the

amalgamation of the Canadian cheese

interests of the MacLaren Imperial

Cheese Company Limited of Toronto and
the Canadian domestic and export inter-

ests of the J. L. Kraft & Brothers, Com-
pany, Limited of Chicago. The main
offices and factory will now be in Mon-
treal but other plants are owned and
operated in Holmesville, Woodstock and
Wellesley, Ontario.

Directors of Company

The officers and directors of the new
organization are:—President, J. L.

Kraft; Vice-President, C. H. Howell,
who is in charge in Montreal; Secretary,

Oliver A. Blackburn; Treasurer, Ernest
Ridgeway. Among the directors of the

firm are W. H. Dunn of Montreal, and
Henry Wright of Toronto. W. H. Dunn,
president of the William H. Dunn Lim-
ited, Montreal, is the general agent for

the Company in Quebec. C. H. Howell
comes to Montreal from Chicago ttj be
active head of the concern and Neil

Stronach, also of Chicago, will be super-
intendent of the Montreal plant.

Old Architecture

The old architecture of the building

centre of the city and almost on the

docks where a large part of the export
trade of Canada is carried on.

A Center of Interest

Behind the factory in the centre of

some of the oldest and busiest sections

of Montreal are the historical Seminary
Gardens which although they have been
there for two centuries are seen by
few since they are surrounded by the old

stone wall of which the new Ki-aft-Mac-

Laren Cheese Company's plant forms
a r>art.

India Tea Yield

Shows Decrease

J. L. KRAFT
President, Kraft-MacLaren Cheese Co.

lends itself to the business of its new
occupants with advantages that a new
building might not have. Being built

of the sturdy type of the old days with
walls, in some places four feet thick,

all of cold stone, the building is always
cool and presents an appearance of solid-

ity. It comprises four floors and a base-

ment entirely of concrete and of fire-

proof sanitary construction built in "L"
shape with a concrete inner court-yard

which now facilitates shipping. In view
of these facts it is readily seen that the

building is particularly adapted to the

manufacture and handling of cheese. Be-
sides these features it is also in the

A recent despatch fi-om the London tea

market says, "The India Tea Association

announced the new season's crop to the

end of May is 23,750,000 lbs., in con-

trast with the yield in the correspon-

ding period of last year of 38,500,000

lbs., or a decrease of 14,750,000 lbs com-
pared with last year's crop. The re-

duction is due to the restricted output
of tea in the early stage of the Indian

new season's ci-op. Producers reached
an agreement recently whereby output
was to be restricted by reduced planting

and finer plucking. The tea market for

a long time past has been inundated with
teas of more or less indifferent quality,

poor, mixed and nondescript kinds, which
are most difficult to handle. The mar-
ket is in a most irregular condition at

the present time. There appears no
limit to the price of best teas, whereas
the poorest grades seem to be more or

less unsaleable. It remains to be seen

what effect the reduced output in India

will have upon the market."

C. H. HOWELL
Yice -J) resident and general manager of

the new company.

THE MENACE OF THE PEDLAR
Fourth of a Series by A.B.C.

IN previous articles on the pedlar question the point has been made that

the pedlar goes after tea business first and foremost because he can make
a good profit on tea. Merchants who do not make it a policy to

maintain quality and blend in the tea they sell are much more likely to

lose out through the pedlar than those who stick to uniform blends and
quality. The average tea pedlar does not make much of an effort to sell

anything but just "tea." He usually quotes a sufficiently low price to

undersell the retailer, and by aggressive selling methods makes the house-

wife believe that the quality is superior to that she has been buying from
her regular merchant at a higher price.

This puts it up to the dealer to make sure that he is buying and selling

uniform grades of tea from week to week and month to month, and advis-

ing his customers that he is doing this and that this is the only way in

which they can purchase the same kind of tea each time.
A travelling salesman told the writer recently of an instance showing

the careless method of at least one pedlar of tea. He found the tea
pedlar staying at the same hotel in a certain town as himself on one
occasion. He had two or three chests of tea with him, and these were
warehoused in the horse stable where he kept his horse. He weighed
out the tea from these chests as he required it for the customers to whom
he had sold tea. This is an absolute fact and is just another reason why
the pedlar should not and would not have the tea trade anywhere if every
merchant foUewed the proper method of going after it himself.
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RUST IN WHEAT CAUSE FOR ANXIETY

"D ECENT reports of the Western wheat crop are

not SO encouraging as they were a few weeks
ago. The news of the crop had been highly favor-

able, although it was realized that a period of dang-
er still existed and would continue until the end of

the harvest. Reports right from seeding time had
been so favorable that the recent reports of rust ap-

pearing is all the more unexpected and regrettable.

"The crop situation is not so favorable" says

a report from the Merchants Bank of Canada,
Winnipeg. "Black rust is in evidence in Mani-
toba and Southern Saskatchewan. As yet it is

impossible to estimate the damage done, and
future damage will depend largely on weather
conditions during the next three weeks. There
has been considerable hail damage in scattered
sections. The total damage from this source
is above the average for the past ten years.

Although the later reports of the crop are some-
what adverse in some parts, the crop on the whole,
undoubtedly will be good. Even supposing the
crop will not come up to last year, the return in

money should go a long way to restoring business.
Last year's wheat crop in Canada was 263,000,000
bushels, against 193,000,000 bushels in 1919 and
the record year of 1915 which was 393,000,000
bushels. The average price paid in 1915 was 91
cents per bushel, giving a return of $356,000,000
whereas the average price in 1919 was $1.89 mak-
ing a total valuation of $364,000,000 or $8,000,000
greater than the bumper crop of 1915. Wheat
prices for 1921 are still in the making, but it is ex-
pected that the total value of last year's crop will
equal that of 1915. This does not mean, however,
that the buying power will be as great, because
prices of commodities have not yet reached the
level of 1915.

Reports of the wheat crop in other parts of the
world are none too promising and there is altogeth-
er likely to be a big demand for Canada's wheat
that should dispose of it speedily at a good price.

RECOGNIZING THE TRADE PAPERS

J>
ECOGNIZING the fact that Business and Tech-
nical newspapers were becoming essential fac-

tors in commerce and industry, Herbert Hoover,
Secretary of the Commerce Department at Wash-
ington, sent an invitation to the heads of the lead-

ing Business and Technical Newspapers of the
United States to meet him in Washington to discuss
the problems of his Department.

Sixty-two men accepted the invitation, and at

the meeting, Mr. Hoover gave evidence of his high
appreciation of the value of Business papers by
saying : "My view of the matter is that we may well
consider the trade publications of the country as
the mouthpieces of the Department of Commerce

—

the contact points by which the business world is

to know what we are doing and how we are doing
it, and also to carry to our industry this message of

co-operation which it is my hope to place before
every manufacturer in every industry in the coun-
try.".

The outcome of this initial conference was that
monthly meetings were arranged and Mr. Hoover
has admitted that the meetings with the heads of
Business and Technical Newspapers are of mater-
ial benefit to him, giving him a clearer view
of the situation than he can procure from any other
source.

The Minister of the Canadian Department of
Trade and Commerce might profit by the experi-
ence of Mr. Hoover. A conference with the heads
of the various Business papers in Canada, would
give him some vitally important information about
trade conditions in Canada.

ADULTERATED FOODSTUFF
17 ROM time to time we hear of merchants being

fined quite a sum of money for selling adulter-

ated foodstuff. A recent report comes from Que-
bec. Several merchants were haled before the
Court and fined twenty-five dollars each for sell-

ing adulterated sausage. The charge was made
by the Federal Food Inspector. One of the mer-
chants claimed he was hot the manufacturer and
asked that the manufacturer who sold him the
sausage be called in warranty. This was granted
and the case was held over for a week.

This instance again drives home the point, that
merchants when buying their supplies should not
fail to see that they come from reputable sources.

EDITORIALS IN BRIEF

If people have less inclination to buy than' they
had a year ago, are you trying harder to interest
them, or are you letting up on your efforts?

The trade journal that comes to your desk is an
opportunity. It has some information in it that
will help you do more business—if one follows
that information.

Don't waste any time croaking about what times
were a year or so ago. If you have the energy to
tackle the job, you can make your business better
than it ever was in boom times.

You haven't time to listen to the fellows who
want to talk about business dullness. You are too
busy making your own business lively.

If business does not come your way, put the
blame where it belongs; on the shoulders of the
management of the store. Some stores are getting
business. Why not you?
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Makes Rapid Computations Easy
Plan of Marking Goods With the Date of Their Arrival in the

Store is a Good One and is Now Being Generally Adopted-
Suggestions Which Every Merchant Can Adopt With Profit.

by HENRY JOHNSON, JR.

To make rapid computations easy

among his department heads, the

owner of a big store devised the

table which I reproduce herewith. On it is

shown the margin on the sale price which

•will result from the addition of a percen-

tage on the cost, beginning at 25 per cent

In making the computations, the figure

has been made to include only two de-

cimals in each case—which is plenty fine

enough for practical purposes.

This is one of the most convenient and

practical helps I have ever seen. The

only fault I can find with it is that the

word "profit" is used. I should always

say "margin." Why? Because margin

means the total spread between cost and

sale price out of which all expenses must

be deducted before any profit can be

realized. It is therefore always prpper

to talk about a margin. It never can be

proper to talk about a profit until we

are sure that a profit is realized. But

after all that is a minor fault.

I hope you will cut out this table and

use it regularly. We cannot look at this

matter of correct computation from too

many angles'. • We must learn it so well,

and absorb its principles so thoroughly,

that we become more expert in its use

daily. All business success centers

around our ability to arrive at correct re-

sults in figuring our margins.

"Speeding The Turnover"

The plan of marking goods with the

date of their arrival in the store is being

adopted more generally all the time. I

find wideawake merchants everywhere
' with merchandise stamped, say, Jul-21,

meaning that it came in in July, 1921.

Any clerk who is looking after his own
advancement through promoting the pro-

sperity of the store—and let me say that

is the ONLY highway for him to travel

with such end in view, whether he thinks

so or not—will sell an article so marked
before he will one marked Sep-21

A clothing merchant carries this plan

further. He has tags on which are prin-

ted A, B, C, D in big capital letters.

A, goes on goods six months in stock,

B on goods 'a year in stock, C on what
is in for 18 months, and D marks the

deadline of two years. So just as soon

as a tag appears anywhere, it is a sig-

nal to speed the sale, and the pressure

gets more insistent as the letters ad-

vance until, when D shows up, the goods
so marked must be sold no matter .what
price they bring.

Nor is this idea applicable only to the
-clothing business. It is a system which
can be put in use in any line. For there
;is no line in which dead stock is not

fatal, and none in which dormant stock

is not a serious malady. We must re-

member not only that no profit can be

realized until a sale is made, but that ex-

pense and deterioration are piling up

against goods with every passing hour.

This same merchant has another' plan

which we might adopt with advantage.

He has a daily tickler on his desk into

which he puts his invoices as received

and checked, putting each into the sec-

tion dated when he expects to pay it

Each day he opens the section marked

for immediate attention, he glances over

the stock covered by the bill to see if

any of it has been sold and if so, how
much. Then the paid bill is put away
into another file on top of his desk di-

vided into months only. On the first or

second of each month he takes out those

bills and makes another inspection ol

the stock.

In this way, he is kept in constant

personal touch with the exact condition

of his stocks and can put pressure on

them whenever and wherever they need

it. Such systems of careful marking

not only have their immediate and ob-

vious values, but any thoughtful mer-

chant will learn a lot from them. For
example, he will know intimately just

how long it takes him to move a given

line of goods. He also will note at once

whenever the popularity of any line

begins to wane—a thing which happens

constantly and is generally unobserved

until we have a lot of unsaleable stock

on hand.

Wrong Slant On Volume

In thinking of volume, we must be

careful that we get the right idea. Mere
volume, or size of sales, is valuable even

on a narrow margin, provided the mar-

gin covers expenses and leaves a pro-

fit, but not otherwise. Moreover, while

thinking volume, we must not overlook

things which, from the beginning and on

small turnover, yield big returns. The
seller of a device for making orange

juice and lemonade illustrates this weak-
ness as follows: ,

A disadvantage with an operative

machine that makes big profits for the

merchant possible is that most merchants

figure on volume more than they do on
profits. They are more interested in

$20,00 of sales that may not pay more
than 15 or 20 per cent than they are in

$6.00 of sales that make them 70 or 80

per cent.
•

The ramifications of that statement are

almost endless, if we stop to think it

over. First let us compare the fig-

ures.

Sales of $20.00 at 15 per cent yield

$3.00; at 20 per cent, $4.00. Sales of

$6.00 at 70 per cent yield 4.20; and 80

per cent, $4.80.

Next, in the particular case mentioned,
the making of orange and lemonades dis-

continued on Page 38

riOflT cou«t* MOriT lOttAL* PROPIT COUAL* P«0PIT tOUALS
OM fuortj OH OM raOPiT ON OH PItOPtt ON OH PHOPIT ON

COST (tkLIN« COST SCLLIM* CO*T SlkUNC COST SCLLINS

Pl« CmT Ml Ciar Pit ciar Pt* CfNT rt» ciHT Pt* C<aT Pt* CINT PI* CIRT

25 20 44 30.55 63 38.65 82 45.05

26 20.63 45 31.03 64 39.02 83 45.35

27 21.26 46 31.50 65 39.39 84 45.65

28 21.88 47 31:97 66 39.76 85 45.94

29 22.48 48 32.43 67 40.11 86 46.23

30 23.07 49 32.88 68 40.46 87 46.52

31 23.66 60 3Z% 69 40.82 88 46.80

32 24.24 61 33.77 70 41.17 89 47.08

33^ 25 52 34.21 71 41.52 90 47,36

84 25.37 63 34.64 72 41.86 91 47.64

35 25,92 64 35.06 7t 42^0 92 47.91

36 26.47 65 35.48 74 42.68 93 48.18

37 27 56 35.90 76 42.86 94 48.4$

38 27.54 67 36.81 71 43.18 96 48.71

89 28.06 68 36.71 77 43.60 96 48.97

40 28.57 69 37.11 78 43.82 97 49.23

41 29.08 60 37.50 79 44.13 98 49.49

42 29.57 61 37.89 80 44.44 99 49.75

43 30.07 63 38.28 81 44.75 100 50

Table Slioiving Easy Computation of profit.
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ONTARIO

John Charles, Toronto, has sold to V.

Voisin.

E. 0. Rawson, Coldwater proprietor of

the "Veterans Store" has sold to C. E.

Stevens.

J. P. Ramsey, Tillsonburg has sold to

C. E. Nobbs.

F. Johnson has opened a store at 136

Davenport Road, Toronto.

M. Egeberg, Fort William, has opened

a grocery store at the corner of Brock

and Sprague Streets.

T. J. Brady, Lindsay is giving up bus-

iness and has removed the stock to the

store next Victoria Loan & Saving Co.

where it will be disposed of.

H. N. Schmidt, 109 Cambria St. Strat-

ford, has purchased the store at 351

Ontario St., formerly the F. Well's

store.

D. S. Perrin & Co., London, held their

40th annual picnic to Port Stanley on

Saturday last. Over 800 employees and

their friends attended and participated

in the many games provided.

The canning factory at Cobourg have

completed their pack of peas for the

season. The pack was a small one,

only half the usual amount being han-

dled.

The Lake Simcoe Ice Co., Toronto, is

planning to sell ice in much the same

manner as ice bricks. Their plan is to

establish stations throughout the city,

where people can go for their ice.

A man was recently arrested in Cha-

tham for being intoxicated and explained

that he became that way through drink-

ing extract of lemon. The police located

the merchant, who appeared before the

court charged with selling six bottles

of extract of lemon without using a re-

venue stamp. The case was enlarged

for further investigation.

QUEBEC

F. M. Lamere asks CANADIAN GRO-
CER to state that although his name

has appeared several times lately in the

press as vice president of the Union des

Commis-Epiciers de Montreal (Associa-

tion of Grocery Clerks of Montreal)

and which appears as such on the letter

head used by the organization, that he

has no connection with the same.

WESTERN

L. J. Johnson, formerly of Bull River

B. C, where he was engaged with Oscar

Jostad, general merchant, has bought

the Anton Dahl business at Yahk. Mr.

Dal)l, it will be recalled died last win-

ter, and the business has since been

conducted by Mrs. Dahl, who, having
disposed of it to Mr. Johnson, has left

for Europe.

SEED ELEVATORS BURNED

Chatham — Fire of an unknown or-

igin, but thought by some to have been
caused by spontaenous combustion, com-
pletely destroyed the elevators of the

Rennie Seed Company. T^e elevator,

which was several stories in height, be-

sides containing a complete milling out-

fit, contained several hundred bushels of

grain, all of which were completely de-

stroyed. It is estimated that the dam-
age will be in the neighborhood of $20,-

000.

SARNIA GROCERS AND
BUTCHERS PLAN PICNIC

Sarnia.—The assembly room in the

Chamber of Commerce was the scene of

an enthusiastic meeting of the butchers
and grocers of the city to plan their

twelfth annual picnic. This mammoth
affair will be held on the 17th of August
at Lake Huron Park, and from the im-
mense programme that was outlined, it

will be one of the season's events. The
seventeenth falls on Wednesday, and af-

ter much debate the entire day was set

aside as a holiday. Some of the prizes
advocated are worth the endeavors of the
most finicky athlete, and it is anticipat-

ed the rich prizes will draw competitors
from the entire surrounding country. The
following officers and committees were
elected:

Honorary president, William Kenny;
honorary vice-president, M. P. Clark;
president, Joseph Lackie; treasurer,

Thomas Gammon; secretary, R. Kirby;
assistant secretary, R. Haynes.

DOLLAR DAY A SUCCESSFUL
EVENT

Kingston (Special)—Over 65 mer-
chants co-operated in the Dollar Day
sale and proved to be one of the greatest

single days of business ever experienced
by many merchants of the city. It was
as if two or three Christmas eves had
been crammed together and judging
from the volume of trade done by the

merchants in the Dollar Day area, the
sale was one which will be remembered.

LIBBY COMPANY HOLD ANNUAL
PICNIC

CHATHAM (Special) — What proved
to be a very enjoyable picnic was held at

Government Park by Libby McNeill &
Libby, of Canada, Ltd., for their em-
ployees, families and friends. At lunch,

pickles, olives and lemonade were fur-

nished by the committee to all those on
the grounds, and there was plenty of
lemonade for everyone for the entire day.

A ball game was held before noon, the

games commencing at one o'clock, and
lasting until 4.30. A large number of

contestants took part in every event, all

eager for the very attractive prizes

awarded. Dancing was enjoyed by the
younger set from seven until ten, the
feature of the evening being the prize
waltz and fox trot.

PACKS WILL BE SMALL

Summerland B. C^ (SpecSal)—'Hhe'

Dominion Canners, B. C. Ltd., operating
at Penticton, will pay the growers 4c a
lb. for peaches. No cherries have been
packed, this year by fhat cannery,
and there will be only a small
pack of apricots, for which the
growers will be paid 4 l-2c and
5c. An unsatisfactory market, with
low prices being paid by American pack-
ers, is said to be the reason for the
small pack by the Dominion Canners.

EMPLOYEES OF WOODWARD'S
HOLD PICNIC

VANCOUVER.—July 24 (Special)
The numerous employees of Woodward's
Department Store held their annual pic-

nic the other day. The store was closed
all day and 800 of the staff and friends

boarded the 'Princess Patricia' for Sea-
side Pai-k. A day of great pleasure
was spent by ail, water sports, games,
and music and dancing and good eats,

all contributed to the fun. At a late

hour in the evening everyone voting the

affair a splendid success., the party ar-

rived home.

WHICH IS WHICH

A cross-eyed judge was trying three
cross-eyed defendants. The judge looked
at the first defendant and asked, "Do you
plead guilty oir not guilty?"
The second defendant promptly an-

swered "Not guilty."

The judge looked at the second man
and said sharply, "I didn't speak to

you."
Whereupon the third man remarked,

"I didn't say anything."
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Pioneer Store

Celebrates

Golden Jubilee

Chilliwack, B. C. — (Special) — This

month the Ashwell department store, of

which G. R. Ashwell was the founder, is

celebrating its 50th anniversary. The
first Ashwell store was opened by George

R. Ashwell in 1871; the store occupied a

portion of the residence on the farm
which was situated on the Yale Road,

and embraced the property where the

home of F. B. Stacey, M. P., now stands.

The business flourished there for a few

years until Mr. Ashwell decided to buy

out the store and stock of R. C. Garner

at the Fraser River landing, and to

carry on business there; the landing

at that time being about a quarter of a

mile east and half a mile north of the

present river bank at the Beaver landing,

the repeated washing away of the bank
necessitating the moving of the store

building several times.

In 1890 Mr. Ashwell bought out the

business of the late Uriah Nelson, who
was operating a store on the present site

of the Ashwell department store. The
stock at the landing was removed to the

newly acquired premises and the busi-

ness established at its present location.

In 1878 the store was both burglarized

and burned down, but neither flood, fire

nor burglars could daunt the spirit of

Chilliwack's pioneer merchant, and as the

destructive work of the Fraser had only

caused him to move to more convenient

quarters, so the havoc wrought by fire

only resulted in the erection of more
permanent and commodious store prem-
ises on the ashes of the old.

The same year saw the entry into the

firm of Messrs. J. H. Ashwell and George
H. W. Ashwell, the name being changed
to that of George R. Ashwell and Son.

CANADIAN GROCER

On the death of Mr. Ashwell, Sr., in

December, 1913, Ashwell Limited was in-

corporated as a limited liability com-

pany, with George H. W. Ashwell as pre-

sident, N. Allen, M.D., vice-president,

and J. H. Ashwell as secretary.

The Ashwell store from its inception,

has always; been an advocate of patron-

izing home industry, Canadian made and

B. C. merchandise have always found a

prominent place on the shelves and in its

windows; its policy being to utilize B. C.

money in building up B. C. industries.
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CHANGES IN N. C. R. EXECUTIVES

LIVE STOCK HATES MAY
SOON BE REDUCED

Ottawa, July 29.—An important re-

duction on live stock railway rates pn all

Canadian lines is assured, as the result of

a conference held here yesterday between
representatives of the live stock industry

and the railways. A basic 25 per cent,

decrease is probable. In view of the

sympathetic attitude of the railway com-
panies, it was felt that an order of the

railway rtommission would be unnecess-

ary. The lailvvays will submit their offer

to the board wihin one week.

FIRE DAMAGES VINEGAR WARE-
HOUSE

Calgary, Alta., July (Special).—About
$30,000 damage was done by a fire that

razed to the ground the storage ware-

house of the Standard Vinegar company
on 12th street East. Stocks belonging to

the Standard Vinegar company, the Roy-
al Crown Soap company, and several

other firms, were completely destroyed

and the building burned to the ground.

SPANISH RAISIN PACKER DISCON-
TINUES EXPORTING

Owing to the death of Ramon Mar-
sal, successor to Wm. Rogers & Co.,

Denia, Spain, the export business of

raisins etc. will be discontinued.

John H. I'atterson Resigns as President

And Is Succeeded By His Son

John H. Patterson has resigned as pre-

sident and general manager of the

National ^. asn Register Company but
will continue actively in directing the

affairs of the Company. As chairman
of the Board of Directors, Mr. Patter-

son will advise the directors and help

formulate the policies of the Company.
His son, Frederick B. Patterson, was
elected to succeed him as President,

while J. H. Barringer was made General.

Manager.

John H. Patterson has been President

of the National Cash Register Company
for 37 years. He is regarded as one of

the world's greatest business leaders.

He built the present factory at Dayton
Irom a workshop of one room with two
employees to an organization employing
more than ten thousand men and women.

Frederick B. Patterson is 29 years,

old. His first work was on a farm. He
attended school for two years in Eng-
land, and has been connected with the

N. C. R. for 11 years. He started in as

a workman in the foundry. He has vis-

ited all of its agencies, except Africa,

Australia, India Ru.ssia and Mexico.

He was manager of the Foreign Depart-
ment for two years, and until he entered!

the service of his country in 1917. In

the late war he rose from a private in

the ranks to a commission in the air

service.

J. H. Barringer, the new general man-
ager, was promoted from the ranks. He
started with the company 14 years ago,

holding a minor position. He earned
promotion rapidly and in 1918 was made
First Vice-President and Assistant Gen-
eral Manager. Mr. Barringer is only 38
years old.

M. J. E. POIRIER

Vice President, Montreal Grocers Associa-

tion.

M. A. SARRAZIN M. U. SANSREGRET
Frecident, Montreal Retail Grocers Ass- Secretary, Montreal Retail Grocers

ociation. Association.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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QUEBEC MARKETS
MONTREAL July 27.—The attention of the grocery trade is cen-

tered on the sugar market this week after the sudden drop
in price of last week. Neither the price quoted by the Amer-

ican refiners nor the trend of the raw market seems to warrant the
drop and as some of the refiners are declining to sell at the present
price it is significant that they nominally quote the price. It is the
opinion of many connected with the trade that the price of sugar will

advance. There is no change in the prices quoted on molasses or
corn syrups. Canned fruits are a little easier in price since the de-
mand has fallen off with the arrival of fresh fruits. Salmon is high-
er since stocks are light and canned peas, corn and tomatoes hold
their advanced price. Despite the fact that latest reports on Japan
teas show increased strength, lower prices are quoted on stocks on
hand by local wholesalers. There is no new report on black teas.

Higher prices are quoted on rolled oats and oatmeals. Rice continues
to gain strength with three advances on different grades. A small
drop in the price of yellow corn meal is the only change in package
goods. Coffee is steady with a good demand. There is an improv-
ed movement of spices with the approach of the fall season.

CANNED FRUIT LOWER
Montreal

CANNED GOODS—The movement of

canned fruit has been slow lately, on ac-

count of the fresh fruit on the market,

and wholesalers have dropped prices

slightly on some lines, such as a reduc-

tion of 50 cents on both apricots and
peaches, making the price on 2 1-2's

$4.50. There is still the good demand
for canned peas, corn and tomatoes, and
prices hold at the advanced level. On
account of a slight shortage in the sup-

plies of canned salmon on the local mar-
ket, wholesalers have advanced the price

on some brands. Clover leaf flats are
advanced to $2.60 for the halfs, and $4.85

for the one pound tins. Red Spring
salmon is also advanced to $3.75.

COFFEE PRICES STEADY
Montreal

COFFEE—There is no change in cof-

fee prices. The market is firm and
steady with a good demand. No change
is looked for in the near future.

ROLLED OATS HIGHER
Montreal

CEREALS—Higher prices are quoted
on rolled oats and oatmeals, despite the
fact that this is the quiet season for
cereals. Spot stocks are low and the
advance in price is general. On both
rolled oats and oatmeals the advance in

price amounts to 25 cents a bag. There
are no other changes in cereals. The
market is quiet with only a small move-
ment.

PRUNES AND CURRANTS EASIER
Montreal.

' DRIED FRUITS ^ The market for
some lines of California dried fruits
shows a weakness, particularly in prunes,

which have been lowered in prices by
some local jobbers to the extent of from
1-2 to 1 cent per pound. This and a drop
on Malaga cluster raisins amounting to

50 cents per box is the only change in

the price. Raisins are firm in price,

with a good demand, but currants have
been reduced to 12 cents and 15 cents

per pound loose by some of the whole-
salers. For other lines the market is

firm.

TEA MARKETS STRONG
Montreal

TEAS—On the local market there is

a weakness in Japan ieas with lower
prices qquoted by some of the wholesal-
ers, but reports from primary markets
show a decidedly stronger tendency. Ca-
bles state that basket fired Japan teas

are in small supply, and the same is the
case in fannings, siftings and nibs. The
second crop is coming to the market lat-

er than last year and the quality is not
good. The market is therefore strong,
although local prices on present stocks
are quoted lower. There are no new
reports on black teas, but the market
is steady and firm with prices un-
changed.

IMPROVED SPICE MARKET
SPICES—The spice market has begun

to show improvement in prospect for the
the fall trade. Both retailers and whole-
salers have begun to stock up for the fall

demand which begins in September. The
demand centres around mixed spices,
cassia, peppers and cinnamon. Prices
are unchanged, but are firm with strong
tendencies in peppers.

HIGHER PRICES FOR RICE
RICE—The strength of the rice mar-

ket is more pronounced with higher

prices quoted on Honduras, Texas and
Carolina rice. The advance is from 1-4

to 1-2 cent a pound. Caroline rice is

now 7 cents and Honduras rice is 5 1-2

cents a pound. Further advances are
looked for with improved buying.
RICE

—

Carolina extra fancy 07
Do., fancy) 06

Honduras, fancy 051^
Rangoon CC, per cwt 3 90
Do.. B., per cwt 4 1.5

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08 O914
Do. (pearl) 08 09'/4
Do. (flake 08 09)Vi
Honduras 07

"

Siam 14'/^

NOTE—The rice market is subject to frequent
r\iange and the price basis is quite nominal.

NUT PRICES UNCHANGED
NUTS—There is no change in the nut

market. Prices are steady vnth a little

more quiet market. Buying has fallen

off slightly, but the strength of the wal-
nut and peanut prices is still maintain-
ed.

NO CHANGE IN MOLASSES
SYRUPS—There is no change in the

molasses market this week. Prices are
steady with a fair trade passing. Corn
syrups are steady with a good demand,
and as far as can be seen at present,
prices will hold firm.

SUGAR FUTURE INDEFINITE

SUGAR—Although the sugar market
dropped during the past week to $7.60
per 100 and so far appears to be steady
at that basis, there is an undertone
which suggests an advance at the slight-
est provocation. A number of the re-
finers are dissatisfied with the present
price, and in comparison with American
prices on refined sugar, they claim there
is no reason for the low level. The mar-
ket for raws has been firm with slight
advances, and in fact, it is hard to ac-
count for the present drop in the price.
There seems to be every reason to believe
that the next move in the sugar market
will be upwards. Some of the refiners
are curtailing their sales at the present
price on account of the loss that is en-
tailed in such sales.

Granulated sugar, per cvrt 7 60
Do., barrels 7 60

Granulated, gunnies, 20-5 8 00
Do., gunnies, 10-10 8 10
Do., cases, 20-5-lb. cartons 8 20
Do., cases, 50-2-lb. cartons 8 35

Yellow, light per cwt 7 20
Do., medium, per cwt 7 20
Do., dark, per cwt. 7 00

LEMON PRICES HOLDING
FRUIT—The feature of the fruit mar-

ket is the downward trend in prices due
to the fact that our own fruit is nearing
the marketing stage and imported fruits
•niust come down to something like a com-
petitive basis. There is no change in
the price of lemons. The demand is
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still big, and supplies are no larger than
they have been in the past month. Some
local apples are on the market, but they
are very small and of poor quality. The
price asked is two dollars a bushel. There
is a good supply of cherries selling at

90 cents for the six quart basket, but
reports are that this is the last week of

the season. Although the last of the
grapefruit are on the market, prices

stand at $6.25 a case and the quality is

good.

APPLES—
Boxes, 1758, 216s 4 50
New crop, per bushel 2 00

Bananas (as to grade), bunch .. 7 00 8 00
Grapefruit, Jamaican. 64. 80, 96 .... 6 25

Do., Porto Rico 6 00
Lemons, Cal., 300-360s 5 25

Do., 176s and 200s 10 00
Cal. Navel Oranges 126-250s . . 6 00 6 75

Do., Florida, 150-216s 6 50
Do., Blood Oranges, half boxes .... 3 75

Tangerines 4 25
Watermelons, each 90
Cherries, six- qt 90

VEGETABLES LOWER
VEGETABLES — Local vegetables

feature the market with lower prices on
cabbage, cucumbers and potatoes. Mon-
treal potatoes are selling at from $2.50

to $3.00 per bag, but it is expected that

as soon as the American potatoes are off

the market that higher prices will be
asked for new potatoes. There is a

good demand for new vegetables. Mont-

real tomatoes on the market have
brought down the price to $3.50 per box.
New cabbage, per doz 1 00
Celery, Florida, per crate 4 00 4 75

Do., California 11 00
Carrots. p«r bag 75 1 00
Cucumbers, per doz 1 00
Garlic, lb 50
Horseradish lb 60
Leeks, doz 4 00
Lettuce ....
Parsley ....

Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green .doz 50
New potatoes. Mont. (90-lb. bag) 2 50 3 00..

Do., sweet, hamper 5 50

Spanish onions, per case 6 25

Turnips, per bag 75 1 00
Egyptian onions 5 00
Red Onions, per cwt 3 25
Texas Onions, per crate 3 60
Yellow onions, per cwt 2 50

Montreal tomatoes, per box 3 50

CORNMEAL REDUCED

PACKAGE GOODS-The only change
in package goods is a drop in the price

of Quaker yellow cornmeal to $2.85 a

case, a decline of fifteen cents. Other
prices are steady with a good trade pass-

ing, particularly for starches.

COTTON TWINE HIGHER
COTTON TWINES — An advance of

one cent is quoted on all cotton twines,

making the price for the 1-4 inch twine
36 cents.

ONTARIO MARKETS

TORONTO July 27.—The markets generally show few price
changes with a steady movement in small quantities. Some
lines are showing firmness in primary markets, particularly teas

and rices. Canned vegetables are firmer under recent slight ad-
vances. This season's pack of peas is about one-third pack and
prices are expected to be higher than last season. Rolled oats con-
tinue firm with a likelihood of higher prices. In package goods,
some price changes are noted on one brand of cornflakes, pancake
flour and cornmeal. New crop apricots are rolling and prices are
some lower. Sugar at the moment is steady under recent declines.

The potato market is firmer under higher prices. Lemons are easier,

with other fruits generally showing few price changes.

CANNED VEGETABLES FIRMER

CANNED GOODS.—No announcement

has yet been made of opening prices on

this years pack of canned vegetables, but

prices are expected on peas within the

week. The pack of peas are only ex-

pected to run about one third of other

years, partly on account of the short crop

and partly due to the policy of the ear-

ners in cutting down the volume of pack-

ing this season. Prices on canned vege-

tables are expected to be fairly high but

upon this point, a great deal will depend

on the carryover, upon which nothing de-

finite can be learned at the moment. New
pack Mephisto lobster ¥28 is quoted at

$3.75 per dozen. Blue Sea Tuna fish V2S

is quoted at $4.35 per dozen. Gallon

cans of apples are showing signs of scar-

city, and in some quarters the price has

advanced to $5.50 per dozen. New pack
strawberry jam is still offered around
70 cents, for fours, although there is a

tendency for higher prices.

Salmon

—

Sockeye Is doz 5 20 5 CO
Do., V-js. doz 2 65 3 00

Cohoe Is. doz 2 90
Do., %s, doz 1 90

Pinks, Is doz 1 45

Lobsters, Vj-lb.. doz 3 45 3 75
Do., Vi-lb. .tins 1 95 2 40

Whale steak. Is. flat, doz 1 75 1 90
Pilchards. 1-Ib. tails, doz 1 80
Canned Vegetables —

Tomatoes, 2'js, doz 1 65
Peas, standard, doz 1 65 1 90

Do., Early une 2 15

Beets. 2s doz 1 45 2 45

Beans, golden wax. doz 2 20
Asparaprus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 50

Pumpkins, 2\'iS, doz 1 45 1 50

Spinach, 2s. doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90

Do., shredded, 2s. doz 4 75 5 25

Rhubarb, preserved 2s, doz. .. 2 O714 2 10

Do., preserved, 2yjs, doz. ... 2 65 4 52%
Do., standard, lOs. doz 5 00

Apples, gal., doz 5 00 5 50

Pears, 2s, doz 3 00 4 25

Peaches, 2s, doz 3 50

Plums, Lombard, 2s, doz 3 10 3 25

Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25

Blueberries, 2s 2 35 2 45

Strawberries, 2s, H.S 4 50 5 00

Raspberries, 2s 4 50 5 00

CEREALS CONTINUE FIRM
Toronto.

CEREALS—The market generally is

holding firm at unchanged quotations. In

some quarters an advance is expected on
rolled oats, in view of the fact that oats

are becoming scarce and the big demand
for feeding purposes. Rolled oats are

quoted at various prices ranging from
$3.15 to $3.30 per bag. Stocks of white
beans are fairly well exhausted, but the

demand at this season is not heavy and
prices are fairly steady.

F.o.b. Toronto
Barley, pearl, 98s 5 50
Buckwheat flour, 98s 6 00

Barley, pot. 98s 4 75
Barley Flour, 98s 6 25
Cornmeal, Golden, 98s 2 75
Oatmeal, 98s 4 50
Corn flour, 98s 3 75
Rye flour 9 85 6 00
Rolled oats, 90s 3 15 3 30
Rolled wheat, 100 lb. bbls 7 00'

Cracked wheat bag 5 00-

Breakfast food, No. 1 6 OO
Do.. No. 2 6 OO

Rice Flour. 100 lbs 10 00
Linseed meal. 988 6 50
Flax.seed. 98s T 00
Peas, split, 98s 5 75-

Marrowfat green peas 07 OS
Graham flour, 98s 4 75«

Wlhole wheat flour 4 9B
Wheat Kernels, 8s 6 25
Farina, 98s 6 86

NEW APRICOTS ROLLING
Toronto.

DRIED FRUITS—A shipment of new
crop apricots is rolling, which is expect-

ed to arrive within the next ten days.
Although no definite price to the retail

trade is yet announced, the prices will be
considerably lower than last year's op-

ening; standard grade will probably be
around 23 cents and fancy around 35
cents per pound. Prunes are moving
well in small quantities, but there is a
heavy movement for the western prov-

inces; one broker stated he had booked
12 cars of prunes for the west during the

past week. New Valencia raisins are

offered at 23 cents per pound to arrive

about first of September. A new pack-
age of Sunmaid seedless raisins will be
on the market in about ten days; this

package retails for five cents, packed in

cartons of 24 packages and sells for 85

cents per carton.

Candied Peels

—

Citron caps, 12 lb. boxes, lb 60

Lemon caps, 12 lb. box, lb 34

Orange caps, 12 lb. box, lb 36

Mixed containing 4Vi lb. lemon,

4^2 Ih. orange, 3 lb. citron caps,

per lb 40

Drained Peel, mixed, cut ready
"

for use, in No. I's cartons, 3
3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases 017
Do., Amalias 17
Do., Patras 17

Do., Vostizza 23i/^

Dates

—

Excelsior, pkgs, 3 doz. in case .... 6 50
Dromedary 3 doz. to case 7 00
Fard, per box ap. 12 lbs 3 26
Hallowee dates, per lb 11

Figs

—

Smyrna layers, 4 Crn., lb 30 32
Do., layers, 6 cm., lb 36 38

Natural pulled, in bags 10^^
Prunes

—

30-40S, 25s 20
40-50S, 25s 16
50-60S, 2os 13
60-70, 2.5s 10
70-80S, 2.5s 09'/i
80-90S, 25s 09
90-lOOs, 25s 08

Peaches

—

Standard, 25-lb. box peeled . . 26% 28
Choice, 25-lb. box, peeled ... 27 30
Fancy 25-lb. boxes 19 30

Apricots

—

Raisins —
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STRENGTH IN WALNUTS GROWS
Toronto.

NUTS—All nuts continue strong and
as the season advances this is more ac-

centuated especially on shelled Bordeaux
walnuts, as the small stocks are grad-
ually becoming disposed of. In Cali-

fornia walnuts and almonds there is a
good movement in futures noted. The
California Almond Growers Association
announce that the new season's crop is

practically all hooked.
PACKAGE GOODS — Price changes

are announced on some lines of Quaker
goods, cornflakes are now at $3.10 per
case, cornmeal at $2.8.5, and puffed rice

pancake flour $2.8.5 per case. Other quo-
tations on package cereals and starches
are unchanged.

RICE MARKET STRONG
Toronto.

RICE—The primary markets are very
strong. Higher quotations are noted in

the southern markets, but on the local

market prices are unchanged, although
the feeling is decidedly firmer with pros-
pects for advances.

SYRUPS UNCHANGED
Toronto.

SYRUPS—Corn syrups and molasses
continue to be quiet with no change in

quotations.

SPICE MOVEMENT BETTER
Toronto.

SPICES—There is an improved move-
ment in spices, especially the varieties

for pickling and preserving purposes.
Wholesalers and retailers are commenc-
ing to stock up in anticipation for -the

pickling season. Market conditions are
ruling steady with no change in quota-
tions.

SUGAR PRICES DROP
Toronto.

SUGAR—As we were going to press
last week a reduction was made in refin-

ed sugar, making the price $7.94, Toron-
to, or $7.60 Montreal basis. Whether
this price will hold is very uncertain,
some of the refiners claiming that they
are losing money at this price, and ac-

cording to the price of raws it is practi-

cally at replacement cost. On the other
hand, one other refiner is selling 25
cents below the $7.60 basis. The raw
sugar market during the week has been
particularly active, with sales for the
week close to 100,000 tons, which an-.ount

is greatly in excess of any week for sev-

eral months past. Prices for Cubans
were holding firm at three cents, which
figure*? 4.61 cents, duty paid. Porto Rico
sugars sold so freely that no more July
shipment is available. It is also re-

ported that all the uncontrolled sugars
in Cuba are about cleaned up, and al-

though there are still heavy holdings of

Cuban sugar, what remains in the island

is under the control of the committee.

St. Lawrenpe, extra granulated, cwt 7 94

Atlantic, extra granulated 7 94

Acadia Sugar Refinery, extra srnulated . . 7 94

Dom. Sugar Refinery, extra granulated . . 7 94

Canada Sugar Refinery granulated 7 94

Differentials : Granulated, advance over basis

;

r>0-lb. Racks, 25c, barreU, 5c; gunnies, 5-20, 40c;

Kunnies 10-lOs, BOs ; cartons, 20-5s, 60c ; cartons,

50-23, 75c.

CANADIAN GROCER
TEA MARKETS CONTINUE STRONG
Toronto.

TEAS—The primary tea markets con-
tinue with a strong tone, with prices
again advanced on the better grades.
There is also a hardening tendency for
the lower grades, which, with the de-
crease in the pickings of Indians, is com-
mencing to reflect in higher prices. The
local situation is unchanged.

BIG SHIPMENTS OF FRUIT
Toronto.

FRUIT—Lemons are easier at $12.00
to $14.00 per case. Elberta peaches are
arriving and selling at $6.50 to $7.00 per
bushel basket. Shipments of Montmor-
encie cherries have been fairly heavy
during the week, and are expected to
continue for this week; prices on 6s
range from 65 to 75 cents per basket and
lis at $1.25 to $1.50. Red and black
currants and gooseberries are in good
supply at slightly higher prices. Huckle-
berries are cheaper at $2.50 to $2.75 per
basket. Good quality apples from Mary-
land are offered at $5.00 per bushel ham-
per. Lawton berries are in fair supply
at 20 cents per box.

Oranges Valencies lOOs 5 50
Do., 126s 5 75 7 00
Do. 150s and smaller 6 00
and smaller 5 75 7 00

Bananas, Port Limons 09
Lemons, Messina 12 00 14 00
Watermelons, each 75 1 75
Peaches, 6 baskets to crate 6 00

Do., Elbertas bus. bkt .... 6 50 7 00
Canteloupes, Standard, 45s 6 00

Do., flat, 15s 3 00
Cal. plums, per box 3 00
Cal. Pears, per box 5 50 5 75

July 29, 1921.

Gooseberries, lis, per bkt 1 QO
Do., 6s, per bkt 2 00

Cherries, Sour, 6s 65 75
Do., sour, lis 1 25 1 50

Red currants, 6s 75 1 00
Do., lis 1 .50 2 00

Black currants 6s 1 25 1 50
Do., lis 3 00

Hucgleberries 2 50 2 75
Lawton berries 20

POTATOES FIRMER
Toronto.

VEGETABLES—Potatoes are com-
mencing to take on a firm and higher
feeling. Virginians are about over and
have advanced as high as $7.50 per bar-
rel, although $7.25 is about the general
price. Local new potatoes are firm at

$3.50 per bag. The first shipment of

Spanish opions is on the market at

$6.50 per large crate, and $3.50 for half

crates. California yellow opions are
offered at $5.00 per 100 pound sack. To-
matoes are easier at 75 cents to $1.25

per basket. Cucumbers are lower at

$1.00 per basket. Butter beans have
advanced to $1.00 per basket, while a
week ago they were selling at 60 cents.

Cabbage, perjdoz 75 1 00
Potatoes, old, per bag 70

Do., New Virginia, bbl 7 00
Do., new local, per bag 3 50

Head lettuce, crate 1 50 2 00
Tomatoes, lis 75 1 25
New beets, per dozen 25

New carrots, per doz 25
Green peas, 11 cjt. basket 75 80
Wax and green beans, 11 qt. bkt 1 00
Cucumbers, lis 1 00 1 25

Corn, per doz 30
Onions Spanish, crate 6 50

Do., Cal., sack, 100 lbs 5 0«
Do., hampers 3 00

Celery, bunch 75

California Pack of Canned Fruit Light

Many Canning Factories Not Operating—Heavy
Carry Over at First of Year—Stocks

Now About Cleaned Up.

THERE are indications that the

pack of California fruits and veg-

etables will be a small one this

season. Many of the factories are not

operating at all and most of the others

are operating on a reduced scale and the

output is expected to be considerably

below last year.

"The carry over of the first of the

year was very heavy but during the

past four months these stocks have been
moved; most of them on a basis that

represented a heavy loss to the owners,
as the goods were sold not only below
the cost of production, but, in many
cases, actually below replacement cost

this season." stated C. H. Bentley of

the California Packing Corporation, San
Francisco, Calif., to Canadian Grocer.

"We have already passed through the

season on important products like spin-

ach, peas, string beans, asparagus, cher-

ries and strawberries, so that we are in

a position to say positively that the pack
has already fallen way below normal
conditions. It is difficult at this time
to give accurate figures, but on canned
peas we have not packed in California

more than 25 per cent of the normal.
The other varieties will show a serious

shrinkage, although probably not so

great as that on peas.

"Unfavorable crop conditions as well

as unfavorable market conditions have
brought about this result. In a general
way, the same conditions will affect the

pack of peaches and pears. So far as
tomatoes are concerned, the pack cannot
reach 50 per cent of normal and pro-
ably not 30 per cent for the reason
that there is iconsiderably Ijrss thani
half the normal acreage in the state"'.

In every town there are some men
who have a lot to say about the "good
old times." Don't degenerate into that
class until you have ceased to feel any
interest in future times.

* *

If you think no acquaintance and no
trade paper can tell you anything about
running your business, you are going
to seed and you need advice more than
you know.

* *

It's a wise merchant who knows
enough bo give his employes a chance
to tell him what they think about the
management of the store.
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WINNIPEG MARKETS
WINNIPEG, July 27.—Grocery markets are quiet as far as price

changes are concerned. Business in some lines shows an im-
provement but buying for future is light and unsettled. Sugar

has been reduced to $8.50 per cwt. The bulk oat market is firm
and advanced slightly. Sockeye salmon pack is reported light and
spot stocks are practically cleaned up. Opening prices have been
named on California peaches and figs and are much lovv^er than last

year. The nut market is showing a firmer tone and walnuts are re-

ported scarce due to the poor crop. The rice market is firmer and
spot stocks of Siam are reported light. Latest reports from Ceylon
state that the tea market is showing a firmer tone and an advance
of 20 per cent is noted. Fruits and vegetables are in good demand
and prices are slightly easier.

SYRUP MARKET QUIET

SALMON PACK LIGHT
Winnipeg.

CANNED GOODS_It is an established

fact that the salmon packers at the coast

are buying sockeyes only. The pack has
been extremely disappointing and is

much lighter at the present time than

it ever has been previously. Spot stocks

at the coast have been considerably re-

duced during the last 60 days, and as

France has bought a large quantity of

pinks, this line is practically cleaned up.

Chums are moving slowly and heavy
stocks are held but a large proportion of

same are not of the best quality. Last

year's pack of red-springs, sockeyes and
chums are practically cleaned up. Can-

ned fruits are showing a firmer tone,

and gallon apples are reported scarce,

and have advanced. A good pack of rasp-

berries is expected from the west. Can-

ned vegetables have advanced and spot

stocks are light.

BULK OATS FIRMER
Winnipee. —

—

CEREALS — The market is ruling

steady with quotations generally, firmly

held with bulk rolled oats advanced 10

cents per bag on 80s and other sizes in

accordance. There is no change in quo-

tations on packed cereals. Light cer-

eals such as corn flakes, etc., are in good
demand.

COFFEE RULING STEADY
Winnipeg. ,

COFFEE—The coffee market is ruling

steady, but very little activity is being

shown by buyers. Local quotations re-

main unchanged and a better demand is

noted.
COFFEE—

Rio, lb 191,2 20io

Mexican, lb 45 49

Jamaica, lb 28 30
Bogotas, lb 45 48

Mocha (types) 49 51

Santos, Bourbon, lb 28 30
Santos, lb 26 29

RAISINS IN DEMAND
Winnipeg:.

DRIED FRUIT—Opening prices have
been named on peaches and figs, and they
are considerably lower than last year's

prices. The difference in price between
peeled and unpeeled is only about one
cent per pound and no doubt at the slight

difference the peeled will be greatly in

demand. Raisins and evaporated ap-
ples are in good demand and selling free
ly. The California market remains firm
on prunes. New apricots are expected
on the local market shortly.

DRIED FRUIT
Evaporated apples, per lb 15% 16
Currants, 90-lb., per b 18 10

Do., 8 oz. pkRs., 6 doz. case, lb.

Dat«s, Hallowee, bulk, lb

Do., pkge., S doz. case lb. .

Figs, Spanish, per lb

Do., Smyrna, per lb

Do., black, cartons, per carton
Loganberries, 4 doz. case, pkt. ..

16%
14%
15%
15

12%
60
30

Peaches, standard, per lb 20 21
Do., choice, per lb 23 24
Do., fancy, per lb 24 25
Do., Cal., in cartons, per carton . 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

Prunes

—

30-40S, 25s, per lb 21
40-50s 25s, per lb 16V4
30-60s, 25s, per lb 14

60-70S, 2.5s, per lb 12%
70.80s, 25s, per lb IIU.
80-90S, 25s, per lb lO'i
90-lOOs, 25s, per lb 08
In 5-lb. cartons, per carton 68

Raisins

—

Cal., pkg., seeded, IS oz., fancy,
3 doz., to case per pkB 29

Choice seeded, 15 oz., 3 doz. to

case, per pkg 27

Fancy seeded, 11 oz., 4 doz. to
case, per pkg 23

Choice seeded, 11 oz., 4 doz. to

case, per pkg 22%
Cal., bulk, seeded. 25-lb. boxes 29

Do., pkt., seedless, 11 ozs., 3

doz. to case, per lb 22

Apricots choice, 25s, lb 30

Do., 10s, lb 31

Co., standard, 25s, lb 27

Do., fancy, 258, lb 35
Do., fancy, 10s. lb 36

SUGAR PRICES LOWER
Winnipeg. -^-^—
SUGAR—The sugar markets are firm

in both United States and Canada, and
Canadian refiners have reduced their

prices to $8.50 per cwt.
Extra gran., bags, 100 lbs 8 50

Do., gunnes, 5-20 lbs 8 90
Do., gunnies, 10-10 lbs 9 00
Do., cartons, 20-5 bs 9 10
Do., cartons, 50-2 lbs 9 2"

Yellow, No. 1 It., bags 100 lbs 8 10
Do., golden, bags. 100 lbs X 00

Powdered Sugar, bbls 8 90
Do., boxes, 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs 9 20
Do., boxes, 25 lbs 9 40

LUMP SUGAR—
Soft lumps, boxes, 100 lbs 9 30

Do. boxes, 50 lbs 9 40
Do., 25 lbs 9 60
Do., cases, 20 cartons 10 25
Do., cases, 50 half cartons 11 10

Small Lump, boxes, 100 lbs 9 20
Do., boxes, 50 lbs 9 30

Do., boxes, 25 lbs 9 50
Do., cartons, 50-2 lbs 10 60

Hard lump sugar barrels 9 50
Do., boxes, 100 lbs 9 50
Do., boxes, 50 lbs 9 70
Do., boxes, 25 lbs 9 75

SPICE MARKET STEADY
Winnipeg.

SPICE—The market for spices remains
steady, although the demand from con-

suming channels has eased off. Latest
cable advices from the East and Holland
report very firm markets with upward
tendencies. Peppers, cassias, cloves and
nutmegs are in good demand.

Winnipeg.

SYRUPS—The market is quiet with
no change in quotations on either com
or cane syrup.

STARCH SELLING FREELY
Winnipeg:.

STARCH—There is a big improvement
in the demand for starch and quota-
tions remain unchanged.
STARCH—

Cornstarch 1-lb. pkgs., lb 09^^
Do., No. 1 quality, per lb 10%

Gloss, 1-lb. pkgs., per lb 10%
Celluloid, 1-lb. pkgs., case 4 35

SHELLED WALNUTS FIRM
Winnipeg.

NUTS—The market for shelled Bor-

deaux walunts halves is firm and further

advances are expected due to the fact

that the crop is very light. Shelled al-

monds are showing a firmer tendency,
and although the demand is light at the
present time, higher prices will prevail

when the fall crop arrives. No. 1 shell-

ed Spanish peanuts are slightly easier.

Shelled pecans continue firm and higher
prices are expected for future deliveries

on shelled Brazils.

FLOUR MARKET STEADY
Winnipeg.

FLOUR—The flour market continues
steady and merchants are buying in

small quantities to meet their present re-

quirements.
FLOUR—

98-lb. sacks 5 32'4
Two 49-lb. sacks 5 40
Four 24-lb. sacks a 50

JAMS IN GOOD DEMAND
Winnipeg.

JAMS — Practically all prices have
been named on new packed jams, but
jobbers are selling old stocks at the old

prices. Higher prices will likely pi'e-

vail just as soon as the balance of the

old pack is cleaned up.

RICE MARKET FIRMER
Winnipeg. ——

—

RICE—The rice market is firmer,

and higher, and has advanced about $10
per ton. The quality coming forward
is only fair and available stocks in the

Orient consist of very poor grades. Spot

stocks of Siam are very light.

FRUIT MARKET ACTIVE
Winnipeg.
FRUITS—The market is fairly active

on all lines, with prices generally tend-

ing easier. Raspberries are commenc-
ing to show signs of the end of the sea-

son, and are quoted at $4.25 per case.

Lemons remain high at $14.00 per case..

Apricots, cherries, plums and peaches are-

selling freely.
Cherries, bings in lugs, case ... 4 00 5 00
Plums, California per case .... 3 00 3 50
Apricots, per case 2 50 2 75
Peaches, per case 2 75
Cantaloupes, flats, per case 3 00

Do., standards, per case ("50
Watermelon, per lb 07

VEGETABLES IN DEMAND
Winnipeg.

VEGETABLES — Local cucumbers
have arrived on the market and are sell-

ing freely at 50 cents per dozen. Good
shipments of tomatoes from Ontario are
arriving and are quoted at $2.75 to $3.00.

TEA MARKET HIGHER
Winnipeg. ^—

—

TEAS — The Ceylon tea market is

showing a firmer tone and advanced
about 20 per cent. There is no change
in the Indian market. Quotations on
spot stocks remain unchanged under a
light demand.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

CALGARY Alta. July 27.—B. C. Sugar
declined 25 cents on the nineteenth and
75 cents on the twenty-first. In some
quarters an advance is looked for on
sugar. Rolled oats advanced 35 cents.

Lard is up to 60 ents on threes, making
the price $11.40. Cooked hams are one
cent per pound higher. One brand of

maple syrup is quoted lower. Crisco in

bulk is slightly higher. Large Ontario
cheese is quoted at 26 ta 26 1-2 cents

per pound. Strawberries 2s, are selling

at $8.15 to $8.40 per case. B. C. ripe

tomatoes are now on the market at $4.00

per crate. Raspberries are selling at

$4.25 to $4.50 and California lemons are

selling at $13.50.

Alberta Markets

FROM CALGARY, BY WIRE

Lard, pure, 3 10 fiO

Beans B.C., per hundred 4 9.5 .5 .SO

Rolled oats 9 1 T)

Rice, Siam ,5 ,50 6 00
Japan. No. 1 7 50 8 00
Tapioca 6 7.5 7 2.5

Sago 6 75 7 25
Sugar, pure cane, gran., cwt 10 52
Cheese, No. ], Ont, large 26 26',i
Alherta cheese, twins 22 23

"

Do., large 22"^ 2.'?

Butter, creamery, lb .35

Do., dairy, lb 25 .30

Lard, pure 3s 11 40
Eggs, new laid, local, case .... 10 00 10 .50

Tomatoes, 2'/js 4 00 4 25
Corn, 2s, case 3 15 3 85
Peas, 2s, standard case 3 60 4 00
New early June peas, case 4 50
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case . . 10 40 11 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted 9 00 9 50
Apples, evaporated, lb 14 15'/.

Do., 25s. lb 1411, IB'/I,

Peaches, evaporated, lb 22
"

22'/{.

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 08 08''.

Do., 70-80S 08% 11 "

Do., 60-70S 12 \2-%
Potatoes, local, ton 25 DC .30 00

St. John N. B. July 27.—There are sev-

eral changes in quotations on general

grocery commodities, most of these are

upward, with one or two exceptions.

Sugar decli'ied 65 cents per hundred.
Lemons are also sl'ghtly easier at $14.00

to $15.00 per case. Granulated cornmeal
advanced to $3.75 to $4.00. Cheese is fir-

mer at 27 cents per pound. American
clear pork is higher at $32.00. Canned
vegetables are higher, tomatoes advanced
20 cents, corn 30 cents and peas 10 cents

per case. Fresh eggs are firmer at 40

to 42 cents per doz. Old potatoes ad-

vanced to $3.00 to $3.70 per barrel while

new potatoes are easier at $2.00 to $2.25

per bushel.

nnnnii

New Brunswick Markets
FROM ST. JOHN, BY WIRE

Cornmeal gran., bags 3 75 4 00
Do., ordinary 2 30

Rolled oats 8 80
Rice, Siam, per 100 lbs 6 50 7 00
Tapioca, 100 lbs 8 00 10 00
Molasses 60
Sugar

Standard granulated 8 30
No. 1, yellow 7 80

Cheese, new, twins 27
Eggs, fresh, doz 40 42
Lard, pure, lb 16';j 17

Do., compound 13''i 14
Tomatoes. 2'..s, std., case 4 20
American clear pork 32 00 35 00
Beef, corned. Is 3 45
BreaUfa.st bacon 45 4S
Butter creamery, per lb 30 33

Do., daii-y 25 29
Do., tub 24 28

Corn, 2s, standard, case 3 SO
Peas, standard, case 3 90
Apples, gal., N.B.. doz 3 00
Strawberries, 2s, Ont., case ....

Lemons, case 1 4 00 15 00
Oranges, California 6 50 8 00
Bananas, lb 08 10
Grapefruit, case 8 50 9 50
Potatoes old, bbl 3 OO 3 70

Do., new. bush 2 00 2 25

Halifax N. S. July 27.—While few
cvianges it! price are shown this,

week, staple groceries are still slid-

ing downwards. Granuated and'

yellow sugars show the greatest

decline, being a reflection on the

flat markets of Cuba and the West
Indies. Local wholesalers state that the

chaotic condition of the market makes
forecasts extremely difficult, but think

that there is still a further decline to

come before sugar will get back to the

prices that were obtained this spring.

New potatoes are now on the market and
are quoted at $2.50 per bushel which is

much lower than last season.

Nova Scotia Markets

FROM HALIFAX, BY WIRE

Getting business is just like courting

a >gii'l—you have to present the right

kind of goods and keep on calling.

Flour, No. 1 patents, bbl 11 00
Cornmeal, bags 2 50
Rolled oats, per bag 3 85
Rice, Siam, per 100 lbs 0S% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran 7 80

Do., No. 1, yellow 7 30
Molasses, gai 63
Cheese, Ont. twins 27
Eggs, fresh, doz 36

Lard, compound 16

Do., pure, lb 20
American clear pork, bbl 32 50
Tomatoes, 2'/js, stan.. doz 2 10

Breakfast bacon 40

Hams, aver. 9-12 lbs 40

Do., aver. 12-18 lbs 40

Do., aver. 18-25 lbs 36
Roll bacon 25

Butter, creamery, lb 38

Do., dairy 30
Raspberries, 2s Ont., doz 4 00

Peaches, 2s, standard, doz 3 00

:!ifliiiiniii

Corn, 2s, standard, doz .... 1 90
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do.. Chums 6 00

Evaporated apples, per lb 15
Dried peaches, per lb 22
Potatoes, Nat., 90-lb. bag 1 25
Onions, Jersey 4 00
Beans, white 3 35
Do., yellow eye 7 25

Bananas, lb 09 10
Lemons, Ca 15 00
Oranges, all sizes 7 00 8 00
Grapefruit, Florida, case 9 50
Potatoes, local ton 25 00 00

Do., Jamaica 7 00 7 50

Oats, per bushel 75

WHITE TUNA FISH PRICES
Bluefin packers and fishermen have

at last agreed upon prices for tuna and

$50 a ton will be paid the fishermen.

The Albercore fishermen, who are nearly

all Japanese are still holding out, but

opinion in Los Angeles is that these

fishermen will soon consent to terms

that the packers can afford to pay
Formal opening prices cannot yet be

named, but white meat tuna, standard

y2S, should be about $7,00 a case at the

coast judging from prices named for

other canned foods of this season.

JAPANESE CRAB MEAT SHORT
PACK

Japanese crabmeat will not reach a

normal supply this year, according to the

report prepared by the Yokahama Board
of Trade. Various pickers in Saghalien

have combined under the name of the

Saghalien United Industrial Corporation,

and will operate together this season,

with improved methods of fishing and
packing.

The extensive fishing of late years has
seriously depleted the crab fisheries. The
crab run is falling each year, and only

65,000 to 75,000 cases are counted upon
this year. Added to poor runs of crabs

are the financial troubles of the packers.

Many of the small packers have suspend-

ed operations.

TRUE WORDS SPOKEN IN JEST

"Aren't you in favor of the spelling re-

form?"
"Not at all," answered the young steno-

grapher. "Many a man would be writ-

ing his own letters if he knew how to

spell all the difficult words."

* * *

Some merchants are constantly on
the watch for opportunities to add new
and bef^er equipment and fixtures.

These are the men who are getting the

trade away from their old fashioned

comnetitois.
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Selling Eggs by Weight
Again in the Limelight

Sherbrooke Merchant Believes It A Good Plan to Sell Eggs by
Weight—Produce Dealers and Montreal Retail Merchant Says

Present Plan of Selling Eggs Cannot be Improved.

THERE are varied opinions with re-

gard to the sale of eggs by weight.

In Sherbrooke CANADIAN GRO-
CER representive found the popular
opinion among the grocers to be in favor

of selling by weight. One merchant sug-

gested that eggs should be sold not by the

pound but by the dozen at a price of so

much a pound. This grocer claimed that

the computnig scales now used by the

grocer has made such a system very sim-

ple and overcomes what would be an an-

noying mathematical problem He
claimed that it would be a very simple

matter for the wholesale produce mer-
chants to bill the eggs to the grocer at so

much per pound for the net weight of

eggs in the crate. This grocer was
heartily in favor of the scheme although
he had not yet adopted it. He stated

however that he was prepared to try it

out in the near future.

Fairness To Customers

Another Sherbroke grocer said, "To
my mind it seems to be the only just and
fair way to sell eggs from the stand-
point of the producer, the grocer and
the consumer. The public are quite will-

ing to fall in line with any plan which
they can see is giving justice to every-
one. I feel sure that there would not be
any complaint 'rom one of my customers
if I adopted the plan and at the same
time explained the idea to them. If the
customer comes to the store to buy her
eggs and in buying one dozen claims the
right to pick out the big ones it is only
fair that she should pay more for these
than the customer who telephones h r
order and takes just what is given to her.
If a grocer adopted this plan it would in-

crease the confidence his customers had
in his fair dealing. For another thing I

am sure that the grocer would find that
he was getting more for his eggs wnile it

would not work a hardship on anyone
since the people who are satisfied with a
small egg have the satisfaction of know-
ing that they are paying less for them

than they would pay for the large ones.

I can see nothing but an advantage in

adopting this system but I am in favor
of selling at so much per pouna per
dozen and not at a set price per dozen.

It seems to me too that it would mean
bigger sales of eggs by that system."

More Interest In Poultry

W. Johnston of Lennoxville brought
out another point when expressing his

opinion in favor of selling eggs by the

pound to CANADIAN GKUCER repre-

sentative. This he claimed would en-

courage the farmers to keep better

poultry. As Mr. Johnston said "Some
species of poultry lay better eggs than
others. It is only fair that the farmer
should get a better price for these than
he would for smaller eggs. This system
would encourage him to keep the better

line of poultry. This system is not only
fai)' to those who want to buy the bigger
eggs but also to those who are quite sat-

isfied with the small ones since they are
then getting them cheaper than they
would if they were buying them by the
dozen. I am in favor of selling eggs by
the dozen at a given price per pound."

Produce Men Doubtful

Some of the Montreal grocers and pro-
duce men do not look upon the scheme of
selling eggs by weight with as much
favor as do the merchants of the smaller
cities in Quebec. The manager of one of
the wholesale produce fii-ins in this city in

conversation with CANADIAN GROCER
representative said, "This is a gooa idea,
I believe a revival of a plan laid before
the Federal Government some years ago
by Sir George Foster. However I cannot
see how it will work out in general prac-
tice. For the grocers who buy their eggs
direct from the farmers it will be alright
but I am sure that the wholesale produce
merchants cannot adopt it since any
system that is adopted for domestic trade
must necessarily be used for export and
that is out of the question in this case.
It is impossible for dealers to weigh all

the eggs they sell and as the weight of

crates and containers vary considerably

there is no way of determining the net

weight without weighing the eggs separ-

ately. I am sure that the public would
accept the plan with satisfaction, as they
do most novel schemes and I am also of

the opinion that it is quite fair to all con-

cerned. It might also help to improve
the quality of the eggs produced. We
must not forget that there is already
legislature that sets a minimum weight
on a dozen of eggs. By the grading
system that is now in force in Canada
No. 1 eggs are fresh eggs of uniform size,

weighing 25 oz. to the dozen or over or
47 pounds net to the 30 dozen case; clean
and free from stain, strong in shell; air
cell small not over 3-16 of an inch in

depth ; white of egg to be firm and clear
and yolk dimly visible. Every grocer
can demand all these qualifications in
eggs bought as No. I's. Other eggs are
graded accordiingly. Virtually the
grocer is already buying his eggs by
weight. He can at least count on that
minimum weight. ,1 admit the fairness
of the scheme but I cannot see that it can
be adopted generally or see that it is

even practical as a standard system."
The manager of one of the down town

grocery stores in Montreal also disaproves
of the scheme on the ground that it en-
tails more work for the grocer and makes
his accounting system more complicated.
He claims that the public and the grocer
are satisfied with the present system and
that the merchants are only piling up
more trouble for themselves by suggesting
a new system.

SAVING THE HOLES
Commissioner C. B. Connelly, of the

Department of Labor and Forestry,
Pennsylvania, says the United States
Bureau of Engraving and Printing is ac-
tually saving the "holes" resulting from
perforating postage stamps. Four bar-
rels of these tiny disks are collected ev-
ery day and sold to pulp mills.
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Produce, Provision and Fish Markets
MONTREAL July 27.—There is an easier trend to the produce

market which is in most cases traced to a weaker feeling in

sterling exchange which has caused a dropping off in the ex-

port demand. As a result of this butter is two cents cheaper this

week and cheese has dropped one cent. For a time there was a

movement upward in both of these on account of the very dry sea-

son but supplies have kept up and now that the export trade is drop-
ping off prices are coming down slightly. Eggs are also a little

easier and receipts are larger than they were one week ago. On the
other hand the demand for live hogs is greater than the offerings of
selected stock and prices paid have advanced giving a very strong
tone to smoked meats and cooked meats both of which have been in

big demand lately. Stocks of these on hand are light and the
strength of the pork market may mean higher prices on these lines

if the strength holds. Lard is maintaining its strength with a good
movement. There is only a small demand for barrelled meats.
Fish prices are unchanged with a fair demand.

BUTTER DROPS TWO CENTS
BUTTER—The feature of the market

has been a decided weakness which de-
veloped in the market through lower
prices being bid at the country boards.
This to some extent was attributed to the
weak market for sterling exchange and
a falling off in the demand from English
importers. There is also an increased
supply of creamery butter on the mar-
ket, especially supplies from the west.
Prices quoted this week on dairy butter
are slightly easier.
BUTTER—
Creamery, prints, qual., new. .39 40

Do., solids, quality, new ... 38 39

CHEESE DOWN ONE CENT
Montreal.

CHEESE—A much weaker feeling has
prevailed in the cheese market through
the last week, resulting from the same
influences that have weakened the but-
ter market mainly the smaller demand
from English importers. Prices paid
at the cheese boards are slightly lower,
and whole.sale cheese prices are reduced
one cent a pound to 24.

Large, per io
Twins, per lb

Triplets, per lb .

,

' Stilton, per lb. ... ... .

Fancy old cheese,
,
per b.

Quebec

24
24
24
3.T

34 35
24

SELECTED EGGS EASIER
Montreal.

EGGS—Receipt of eggs on this market
are holding up well with an increase ov-
er that of the previous week. The export
demand, however, has increased and the
demand for home consumption is also
good, making the market firm, with
stronger tendencies. The only change
in the local market is a drop of one cent
per dozen on extras, all other grades
holding firm.
EGGS—

Fresh, selects 040
Do., No. 1 3.")

BARREL MEATS QUIET
Montreal.

BARRELLED MEATS — There is no
change in the market for barrelled
meats. Prices are unchanged under only
a small demand for local trade.
Barrel Pork

—

Canadian Short cut (bbl) 30-40
Clear fat backs (bbl) 40-50 pes 30 00

Heavy mess pork (bbl)
Plate beef

31 00
23 00

SMOKED MEATS LOOK HIGHER
Montreal.

SMOKED MEATS — The trade in all

lines of smoked meats continues active,

owing to the hot weather prevailing,

and a large home consumption. Stocks
in packers' hands are kept low by the
demand, and if the hog market continues
strong higher prices may be looked for
in the near future.

BACON—
Breakfast, best 36 39
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24
Wiltshire 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 31

Do., 14-20 34 3.5

Do., 20-2.5 30
Over 35 lbs 30

Do., 25-35 30

LIVE HOGS HIGHER
Montreal

FRESH MEATS A stronger feeling

prevails in the live hog market, which
is attributed principally to a keener de-

mand for supplies from packers and to

smaller offerings. Prices paid here
range from $13.00 to $13.50 per 100, and
in some cases $14.00 per 100 paid for se-

lect weighed off cars. The advance in

price amounts to about .50 cents per 100
with a firm tendency.

FRESH MEATS—
Hogs, live (selected off cars). 13 50 14 00
Abattoir killed, 65-90 lbs 21

Fresh Pork

—

Legs of pork (foot on)
Loins (trimmed)
Trimmed shoulders 20 22
Untrimmed IC 18
Pork sausage (pure) 25

Fresh Beef

—

28 Vi 29
29 30

(Cows)
19 24
18 11

27 30

Hind quarters
Front quarters
. . . Loins . .

.

(Steers)
21 2(;

09 13

33 36

COOKED MEATS STRONG
COOKED MEATS — There is an act-

ive market for cooked meats with a good
demand for home consumption. Prices
are firm and unchanged, but if the hog
market maintains its strength higher
prices may be looked- for, since supplies
on hand are only sufficient to meet im-
mediate requirements.
Jellied pork tongues 38
Jellied pressed beef, lb 37

Ham and tongue, lb 42

Veal 30

Hams, cooked 51 57

Pork pies (doz.) SO

Mince meat, lb 17Vi 19

Sausage, pure pork 25

Bologna lb 14

Ox tongue, tins 59

Head cheese. 6-lb. tins, per lb 16

Do., 25-lb. tin pails, lb 15

LARD HOLDS FIRM
Montreal

LARD — The lard market continues

active with a firm undertone. Prices are

unchanged, but are steady with the

strength that has characterized this mar-
ket for some weeks.

LARD—
Tierces. 360 lbs 18

Tubs, 60 lbs 18Vi
Pails. 20 lbs 19

Bricks 20 21

FISH UNCHANGED
Montreal

FRESH FISH—There is no change in

the prices quoted on fresh fish. There

is a fair demand and the supplies of hal-

ibut, white fish and Gaspe salmon are

good.
Gaspe Salmon ... 22

White fish 18

Haddock 06
Halibut 18

Trout 18

FROZEN FISH
Halibut, large and chicken . . 20 23

Haddock 07

Mackerel 15 16

Do., Western, medium 21 22

Steak Cod 07% OS'^
Market Cod 06M! 07

Sea Herrings 06 07

Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19

Do., Qualla, hd. and dd Oil
Doree . . 12 17

Smelts 15 20

TEA CONDITIONS IN JAPAN

Tea Street is busy, says a despatch

from Shidzuoka, Japan, dated May 24,

1921. The working fund of the Central

Tea Association is raised by the sale of

stamps which each package of tea must
bear that is shipped out of Shidzuoka

—

a 31-sen stamp for export and a 43-sen

stamp for home consumption. To date

the comparative sale of stamps has been

as follows:

1920 1921

Pounds Pounds
Export 1,500,000 500

Local 1,250,000 2,500,000

Total 2,750,000 2,500,500

This 2,500,000 pounds for domestic

consumption comprises the choicest pick

of the first crop. Some of the rest

may reach America at a heavy loss to the

grower. Already where the picking of

first crop is finished it is 20 to 30 per
cent short of last season, and settlement
for export, according to newspapers,
foot up to 500,000 pounds.

All Wool

"Are caterpillars good to eat?" asked
little Tommy at the dinner table.

"No," said father; "what makes you
ask a question like that while we are
eating,"

"You had one in your lettuce, but it's

gone now," replied Tommy.
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TORONTO July 27.—The butter market continues in a strong
position with quotations again advanced. Cheese is also strong
while eggs are tending easier. Lard and shortening maintain

the strong position gained a couple of weeks ago, and with the sur-

plus stocks fairly well disposed of, there is a tendency for prices re-

maining firm. Cooked hams are again advancing under a heavy
demand and limited stocks. Smoked bacon is fairly active but salt

and pickled meats are quiet. Live hogs are steady under light re-

ceipts. Fresh whitefish and trout are higher but other lines of fish

are unchanged. There are no price changes in poultry, the market
is fairly quiet but there is an active demand for broilers from rest-

aurants and hotels.

BUTTER AGAIN MOVES UPWARD
Toronto.

BUTTER The market continues in

a strong position, with prices advanced
two cents per pound, bringing quotations
on first grade ci'eamery to 42 cents and
second grades to 40 cents per pound.
BUTTER—
Creamery prints 40 42

CHEESE HOLDS STRONG
Toronto.

CHEESE—Quotations are firm and
unchanged at 2.5 cents per pound. There
are still small lots of old cheese available

which is quoted at 34 cents per pound.
CHEESE—

Large, new 23
Do., old 34

EGG PRICES STEADY
Toronto.

EGGS — Theie are no new develop-
ments in this market. Receipts are not

heavy, but the quality continues poor.
The demand, however, is light, and the
market has an easy tone.
EGGS—

Selects 40 41
No. 1 37 38
Selects in cartons 42 43

COOKED HAMS MOVE UP
Toronto.

COOKED MEATS—There appears to

be no slackening in the demand for cook-
ed hams, which has resulted in a scarcity

on this line, with prices advanced one
cent, making the regular round trimmed
60 cents per pound and the square press-
ed 63 to 64 cents. Other lines of cook-
ed meats are unchanged.
Boiled hams, lb KO

Do., square pressed 63 64
Boiled shoulders, lb 42
Head cheese, 6s, lb 12
Choice jellied ox tongue, lb 66
Jellied pork tongue 37
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

HOG PRICES STEADY
Toronto.

FRESH MEATS—An unusually heavy
run of cattle at the Union Stock Yard
was the feature on Monday, more than
twice the number being offered than for

several weeks past, which resulted in the

market dropping 50 cents per hundred.
In the hog market it was quite the re-

verse, the offerings were light, with the

market holding fairly steady at last

week's prices. There are no changes in

quotations on dressed meats.
Hogs

—

Dressed light, per cwt 17 00
Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt 13 25
Live, fed and watered, cwt 13 00
Live, f.o.b.. per cwt 12 00

Fresh Pork

—

• Legs of pork, up to 18 lbs 38
Loins of pork, lb 30
Fresh hams, lb 39
Tenderloins, lb < 50
Spare ribs, lb 12
Picnics, lb 18%

New York shoulders, lb 19

Montreal shoulders, lb 20
Boston butts, lb 22V,

Fresh Beef—from Steers and
Heifers

—

Hind quarters lb 21 24
Front quarters, lb 06 08
Ribs. lb 18 26
chucks, lb : 07 07
Loins, whole, lb 28 30
Hips, lb 18 22
Cow beef quotations about 2c per pound below

above quotations.
Calves, lb 12 16

Spring lamb, lb 28 30
Yearling lamb, lb 12 15

Sheep? whole, lb 10 12

Above prices subject to daily fluctuations of

the market.

FRESH TROUT HIGHER
Montreal.

FISH—The market continues with the

usual summer quietness. All lines are

well represented and prices are unchang-
ed, with the exception of Georgian Bay
whitefish, which has advanced to 13 and
14 cents per pound. Fresh trout is

also slightly higher at 17 and 18 cents

per pound.
LARD MARKET STRONG

Toronto.

LARD — Surplus stocks of lard are

practically cleaned up, which has result-

ed in the market maintaining the strong

tone developed a couple of weeks ago

.

Quotations are up two cents per pound,

making one pound prints 19 cents and

on the tierce basis 17 cents per pound.
LARD—

l-lb. prints 19

1-lb. tierces. 400 lbs 17
In 60-lb. tubs. y> cent higher than tierces,

pails % cent higher than tierces, and 1-lb. prints,
two cents.

NO CHANGE IN SMOKED MEATS
Toronto.

PROVISIONS.—There are no changes

in this market. There continues to be an

active demand for smoked hams and

bacon, but salt and pickled meats are

quiet.

BROILERS ARRIVING FREELY
Toronto.

POULTRY—Receipts of spring chick-

ens are fairly heavy, but small on heav-

ier fowl. There is a good demand for

broilers for restaurant and hotel use, but

in other sections of the trade the de-

mand is quiet. Quotations remain as

last week.
Prices Paid by Dealers

Live. Dressed.

Turkeys 30 40
Chickens, spring 30 40

Roosters 14 18

Fowl over 5 lbs 23 25

Fowl, 4 to 5 ibs 20 20

Fowl, under 4 lbs 18 18

Ducklings 24 35

Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 55 60

Hens, heavy 30 32

Do., light ...... 28 30

Chickens, springs 45 50

Ducklings 48

SHORTENING UP HALF CENT
Toronto.

SHORTENING—Following the strong

situation in the lard market, shortening

is advanced one half cent per pound,

making one pound prints 16 1-2 cents,

and on the tierce basis 13 14 cents.

16 Ve
13%

SHORTENING—
,

1-lb. prints . . .

Tierces. 40 Ibs.

BETTER DEMAND FOR MARGARINE
Toronto.

MARGARINE — The demand for

margarine shows a slight improvement,

no doubt the higher prices on butter

having something to do with it. The

market is also a shade firmer with the

best quality quoted at 20 cents per pound.

MANITOBA MARKETS
WINNIPEG, July 27.—The provision market is marked by a

steady to upward tendency in almost all lines. Butter, cheese,

lard and shortening have advanced. Eggs are in good de-

mand and prices are slightly higher. During the warm weather the

demand for cooked meats has been exceptionally good and packers

report a scarcity of hams. Indications point to higher prices on

these lines. Fish is in good demand with quotations unchanged.

HIGHER PRICES FOR BUTTER Ont.. triplets lb. ... . .

.

Stilton cheese, large, lb. ,^1

28%
.iO

Winnipeg.

BUTTER—The market continues with

a firm tone and creamery butter has ad-

vanced. There is a good demand for

creamery butter and best table grade is

quoted at 43 cents per pound.

BUTTER—
Creamery, best table (Trade 42

Margarine 21

CHEESE MARKET STRONGER

EGGS ARE STEADY

25

Winnipeg.

CHEESE—The cheese market, like th^

butter market, during the week has in-

creased in strength. The market ad-

vanced from 1 to 1 1-2 cents per pound,

bringing the price to the retail trade to

26 cents per pound.

Winnipeg.

EGGS — The egg market remains

steady and prices are holding firm, due

to the keen demand. Good supplies of

eggs are arriving on the market and are

selling freely. New laid eggs are quot-

ed at 44 cents per dozen in cartons, and

32 cents per dozen for No. 1 candled.

COOKED MEATS STEADY

Ont., large, lb.

Ont., twins, lb.

26
26 Va

Winnipeg.

COOKED MEATS—The hot weather

has increased the demand for all lines

of cooked meats. Packers state that

supplies are not sufficient, especially

hams, to meet the demand, and an ad-

vance is expected shortly.
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HAMS—
Best quality, skinned 8-13 lbs 57

Do., 13-16 lbs 54
Roast Ham, lb 58
Roast shoulders, lb 38%

Head cheese, 1-lb. tins 16
Jellied ox tongues, lb 66
Pork tongues, lb 40
Luncheon cooked meats. lb 21

SMOKED HAM IN DEMAND
Winnipeg.

PROVISIONS There has been a

marked increase in the demand for smok-
ed ham during the week, which is attrib-

uted to the hot weather, with the result

that there is a scarcity of ham and in-

dications point to higher prices. Bac-
on, while in fair demand, shows no
change.
Hams

—

8 to 16 lbs., per lb 43 44
16 to 20 lbs., per lb 43
Boneless, 8-16 lbs., per lb 48
Skinned, 14-18 lbs., per lb 47
Skinned 18-22 lbs., per lb 44

Bacon

—

Back, 6 to 10 lbs., lb 54
Cottage Rolls, boneless 31
Bellies, 6 to 10 lbs., per lb 40

LARD AND SHORTENING UP
Winnipeg.

LARD—The market continues to show
the effect of the higher prices quoted for
hogs, and advanced during the week. On
the tierce basis lard is quoted at 17
cents per pound. Shortening has also
advanced and is now quoted at 14 cents
per pound in tierces lots.

Pure lard, No. 1 quality per lb.

(in tierces of 400 lbs.) 17
Do., wooden pails, 20-lb. pails 3 80

Shortening (wooden palls), 20-lb.
per pail 3 20

Shortening, tierces of 400 lbs 14

POULTRY UNCHANGED
Winnipeg. ,

POULTRY—There is no change in the
poultry situation and quotations remain
unchanged.
D.P. chickens, S^j lb. and under ....

Do., 3'/4 lbs. and over
D. P. fowl. 3Vo lbs. and under

Do., 3Vi lbs. and over

HOG MARKET STEADY

36
49
33

34

Winnipeg.

FRESH MEATS—The hog market is

ruling steady and selected live hogs are
quoted at $13.00 per cwt. Trading on
the cattle market has been generally
steady with a liberal demand for the of-

ferings. Good steers are ranging from
$6.00 to $6.50, while the heavy kind are
quoted from $3.50 to $5.50. Butcher
heifers are quoted at $5.00 to $5.50 with
fair to good finding ready sale at $3.00

to $4.50. Veal calves are reported
scarce, and the good kind ranging from
$6.00 to $8.00, with the common $3.00 to

$4.00. The sheep and lamb market has
been fairly active. The bulk of good
lambs are selling at $12.50 to $13.00,
with good mutton sheep being quoted at

$6.00.

Selected, live cwt 13 00
Heavies 10 00 12 00
Light 12 00 13 00
Sows 8 00 9 00

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 23 31
Sipare ribs 13

Loins of pork, lb 27 30
Fresh hams, lb 25 33
Picnics, lb 18

Shoulders 15 18

Fresh Be^ef—from Steers and
Heifers

—

Hind quarters, lb 14 21

Front quarters, lb 061/2 08 1/2

Whole carcass, good grade, lb. lO'/a ISMi
Mutton

—

Choice, lb 24

Choice long hinds( leg and
loin) 26

Choice stews 07%
Lambs

—

Choice, 30-45 lbs 22

Veal-
Good veal, 40 to 80 lbs, hind
quarters 15

FISH PRICES STEADY
Winnipeg.

FISH—There is very little change in

the fish market. The demand for fresh

salmon and halibut is good. Other lines

of fish are in good supply with prices

unchanged.
Black cod, lb

Brills, lb 09

Herrings, Lake Superior, 100
lbs., sacks, new stock 3 50

Halibut, chicken, cases 300 lbs LSV,

Do., broken cases 16^
Salmon

—

Cohoe full boxes, 300 lbs 19

Do., in broken cases 20

Soles 09

Baby Whites or Tulibees 09

Do., broken cases 14%
SMOKED FISH

Bloaters, Eastern National, case 3 50

Do., Western, 20-lb. boxes, box .... 2 10

Haddies, 30-lb. cases, lb 14

Do., in 15-lb. cases, lb 14

Kippers, East, Nat, 20 count,

I)er count 3 75

Fillets, 15-lb. boxes, lb 20

SALT FISH
Steak Cod, 2s, Seclys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail „;
Do., mixed, 9 lb. pails, per pail 1 2o

Labrador herrings, 100-lb. bbls.,

per barrel ^ 00

PUTTING HUMAN INTEREST TOUCH

IN ADVERTISING.

(Continued from page 20)

to clear them up. These specials are

then advertised by newspaper and window

display, by simply stating tne pnce and

all selling ability is then placed on some

other article that is kindred. For in-

stance, if there is a special sale on maca-

roni, then every effort is made to swell

the sale on canned tomatoes, soda biscuits

and cheese. "It is no -trouble to sell an

article at a reduced price. That requires

no special salesmanship beyond mention-

ing the price. After the price is men-

tioned my plan is to concentrate on other

articles, but always on something that is

required in the preparation of the spec-

ial." concluded Mr. Kirby.

As mentioned above, Mr. Kirby pur-

chases the articles that are on special

sale at a reduced price, therefore he is

able to make a fair profit even though

the retail price is reduced. He does not

cut the price on lines that are bought in

the regular way. He believes in making

a fair profit on everything he sells.

MAKES RAPID COMPUTATIONS
EASY

(Continued from Page 27)

poses of all stock of shriveled and under-

sized fruit, or such as may be getting

over ripe, thus making a positive econo-

my through working out a by-product of

the fruit department.

Again, the figures of 70 to fO per cent

are based on small volume and a stan-

dard size of glass. As volume is in-

creased, the wideawake merchant

can find possibilities in serving a larger

glass for the same money. That will

tend to increase volume still further until

first thing he knows, he has a regular

department for that service and is buy-

ing oranges and lemons in large lots

out of which he is selecting a big propor-

tion of his fruit for drinks thus making
his displays of whole fruit all the more
attractive and therefore profitable.

So, in thinking volume, get your fac-

tors all into the equation.

Extending The Inventory.

It may seem rather late to say any-

thing about inventory, but not in this

connection. I have suggest^ed before

that you extend your figures both ways
—on a cost basis and also on the basis

of regular retail prices. The value of

this is many fold.

The first thing that will strike you
when you add the two columns and note

the wide spread between the two totals

is that something must be wrong, for you
will be sure that you are not making
any such margin as the figures indicate.

Further reflection will show that the

reason why the margin seems so un-

usually wide is because, at inventory

time, you have little or no butter, eggs,

vegetables and other perishables on
hand. If you follow the course of the

wise merchant, you will buy sugar week-
ly hence have little on hand at any time.

Then if you recall that these narrow
margin goods of which you carry such

light stocks make up such a big pro-

portion of your daily sales, you will see

how your sales-margins are pulled do'wn,

while your permanent stock-margins re-

main high.

Perhaps you will think of other things

too. Maybe it will occur to you that a
grocer's life would be happy if he might
confine his sales only to staple, dry gro-

ceries. But the true thought is that

the wide-margin, slow-moving stock

should be held down like the rapid-turn-

ing stuff and that attention
should be devoted to turn-
ing the narrow margins still more ra-

pidly. Anyway you look at it, these

studies are mighty valuable.

It puzzles a horse sometimes to know
what a woman is driving at.

* « *

Anybody can cut prices, but it takes
brains to make a better article.

RULES FOR SUCCESS
For the merchant who is developing

his store there are certain definite prin-

ciples which have helped and may also
help the merchant who is striving for

success. Chief among these are:

"Give a square deal for a round dollar."

"Make courtesy the keynote of the en-

tire store."

"Keep the organization wound up and
running properly by showing friendship

to the employees."
"Absolute integrity in every verbal

transaction and in every written state-

ment."
"Use plenty of printer's ink."
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HEADCHEESE
Now that the weather is becoming so much warmer, there is every opportunity for a

dealer to increase his volume, by featuring a line of cold luncheon delicacies,

which are admirably suitable for summer trade. Davies Headcheese is one

of these jellied meats which command ready sale, because of its qual-

ity and consistency, being of good texture, with no small

particles of bone or gristle.

There are many other lines of Cooked and Jellied Meats w^hich can be featured to

good advantage as cold luncheon specials, and which are bound to create demand.

Make your customers know you carry them.

A few of these are :

—

"Peerless" Bung Bologna,

Davies Jellied Hocks,

Davies Pressed Beef,

Davies Jellied Pork Tongue,

Davies Jellied Veal,

Davies Ox Tongue,

"Perfection" Cooked Square

Hams,
"Perfection" Cooked Square

Rolls,

"Perfection" Roast Hams,

We solicit your inquiries for any of the above., or will gladly supply you with a

list of our complete lines, upon request.

Write us to-day. Special attention given to Mail Orders.

THE

WILLIAMDAVIESCOMPANY

LIMITED

MONTREAL

TORONTO

SYDNEY HAMILTON
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SCHNEIDER'S POPULAR BOLOGNAS

A FAST SELLING
SUMMER LINE

16 VARIETIES OF SAUSAGE.
If you want to offer your customers a real treat give them Schneider's Bologna.
Order a trial supply along with Schneider's other Cold Luncheon delicacies such as
Ham Sausage, New England Ham Sausage, Jellied Tongue, Meat Loaf, etc. You'll
find them remarkably fast-selling summer lines. Special attention to mail orders.
Satisfaction guaranteed.

J. M. SCHNEIDER & SON, LIMITED
KITCHENER, ONTARIO

For large stores

or small stores

—

there is a

special type for

each.

REFRIGERATORS
are dependable because a perfect circulation of cold, dry air is

assured at all times.

Write for Catalogue

John Hillock & Co., Limited
Office and Factory

154 George St., Toronto •

Agencies:— A. Tilley, .54 McGill College Ave., Montreal: George
Cameron Sparks Street, Ottawa : J. McMillan 280 Main St., Win-
nipeg ; Western Butchers' Supply Company, Regina, Sask.

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them
moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY
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Says a Reader of Many
Years Standing:

"I do feel that your paper is the most interesting

and readable financial journal published in this

country and, perhaps, in the entire North
American Continent. Each week I somehow
find time to read every word of it—mostly in

bed, late at night. I find I have to read THE
FINANCIAL POST in order to maintain myself
properly abreast with the bigger things and
movements taking place in this country."

THE FINANCIAL POST is published for men who are

interested in big things—not necessarily men who
personally have big financial interests at stake, but for

men who are eager to know what is happening that will

have a bearing on business and the well-being of Canada
generally.

THE entire editorial organization of the MacLean Pub-

lishing Company is at hand to co-operate with the

editors of THE FINANCIAL POST. Specialists in many
businesses write for THE POST. A practical farmer, in

constant touch with the farming conditions, deals with

crop prospects.

TPHE POST is a paper edited by specialists for business
-*- specialists.

The Financial Post
MONTREAL TORONTO WINNIPEG

128 Bleury Street 143 University Ave. Union Trust Bldg.

Subscription Price per year (52 Issues) $5.00
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The Best Display We Have Ever Seen

!

'

l
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^^'"^ MACLEAN'S *3f
1 I 'omKS NATIONAL MAGAZINE" A YEA?MONTH

VVORLO EVENTS-CANAWAM PROBLEMS - BUSINESS -FmAMCE
POETRY-WIT-HUMOUR-BEST STORIES a MACAaNE/wT^ryVHOli FAMILY I

I >4Aci,CA«vt

ifllb

MAcitxfsj

The Winnipeg photogra-

pher who took this picture

was anxious to show how

the whole store-front looked.

So he had to set his camera

away out near the curb

—

and consequently the detail

'a the window does not

stand out clearly. But you

get the splendid general

effect.

THIS great window display of MACLEAN'S MAGAZINE is particu-

larly noteworthy for two reasons: ist—It is the best display we have ever

seen, of MACLEAN'S or any other magazine; 2nd—It was put on by Rus-

sell-Lang, of Winnipeg, which is the largest bookstore in Canada.

See how the Union Jack was used in the window to emblematize "Canada's

National Magazine." Note how the magazine has been displayed in the show

cases on each side of the windows, as well as in the windows. See the big spec-

ially-painted banner which stretched across the entire store front, also the spe-

cial big show cards in the window.

Mr. Druggist—When it pays the biggest bookstore in Canada to boost MACLEAN'S
like this it will pay you also. You want to make more money, naturally. MACLEAN'S
offers you that opportunity.

There's a good profit in selling single

copies of MACLEAN'S over the counter.

Then, we furnish you with a handsome card-

board sign, showing that you take yearly:

subscriptions for MACLEAN'S as well—and

on each of these yearly subscriptions we pay:

you 75c. commission !

And remember that MACLEAN'S is

" Canada's National Magazine," and a credit

to your country.

If you are not already handling MAC-
LEAN'S, clip the coupon and mail it NOW.

Circulation Manager,

MACLEAN'S MAGAZINE, Toronto.

I'm interested.

MACLEAN'S.

Please send me particulars about

Name

Address

D. W.
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shippini Room 256. Night Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.

Good business men purchase our

scales—because both are reHable.

Brains and money cannot produce

better scales.

WILL BE PLEASED TO SHOW THEM TO YOU

Wanted—Salesmen for all

provinces. Find out what
we offer.

No. Ill

The Word's Best Computing Scale.

The[Standard Computing Scale Co,

OF CANADA, Limited

301 Davis Block, Windsor, Ontario.

CAHAJ>A

riAPLESYRUP

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmon-
t n: Oppenheimer Bros., Limited, V\ncouver, B. C; S. H. P. Mackenzie & Co.. 33 Yonge St., Toronto, Can.
]. W. Gorham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
(II (15 ff V IlLl^C^C^ST.W.,MONTREAL

PRIDE '

"A'.VJAD/
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Now as Never Before—

You Need Sound
Financial Information

THERE never wa^ a time when
business merchants needed sound,
sane, financial knowledge of com-

mercial happenings on which to base
present and future investments as they
do right now.

For your bibsiness profits are not real

profits until you have them safely in-

vested in reliable securities.

Why not invest profits from your
shop and the coupons from your Vic-
tory Bonds in genuine securities, news
of which you will find every week in

THE FINANCIAL POST Investors^

Enquiry Service, a feature for sub-
scribers which will give you the benefit

of investigators in all the big financial

centres? This service is just as if you
paid a man $10,000 a year to be your
own personal investigator in Toronto,
Montreal, Winnipeg—in fact, every
city in the Dominion.

But you cannot hire the services of
this staff—you get them free with a
subscription to THE FINANCIAL
POST, through this splendid Investors'

Enquiry Service, which is free to all

readers.

But that is not the only thing—this

commercial newspaper gives you the
financial, industrial, banking news of
the country in convenient readable
form—just the data you need for your
business—just the facts you need for

your investments—in fact, a splendid
partner of the ambitious merchant.

When 8,425 merchants, business
executives, bankers, lawyers find in
THE FINANCIAL POST the verv
facts which will help them in their

business, will you not find a weekly
reading of its pages very beneficial?

THE FINANCIAL POST
143-153 University Ave., Toronto, Ont.

.192
THE FINANCIAL POST,

143-153 University Ave., Toronto.

On the understanding that THE FINAN-
CIAL POST contains just the facts I need for
safe investment of profit, you may send me a
recent issue.

Name .

.

Address

IITIC

NIISTER N/ISON

J
It's^i

|3|_UC SMOKING
'<?</ Tohcicco*' ^^ A.

\i^.

The man who smoke*
the big plug hat

reaaont aplenty, atide
from the real pipe en-
joyment he Qet« from
Matter Maton. There
ii no waite: there's
no lots of flavor: and
there's the satisfying
economy. For the big
Matter Maton plug it

high quality tobacco at
the rock bottom price.

TheBigPlu^aO*^

Pays the

Biggest Profit

MASTER MASON Plug Smoking To-
bacco pays the retailer a larger margin
of profit than any other tobacco on the

Canadian market to-day. You always

make more money on the MASTER
MASON you .«ell. NOW you can sell

more MASTER MASON—becau.^e our

advertising campaign running at pre-

sent is making scores of new frieni^s for

this popular tobacco. The ad .•=li(i\vn

aliove is one of a series, (erne quculer

actual .-^ize) now appearing in the Can-

adian newspapers. These ads are mak-
ing it ea.^ier for you to .*ell vaore

MASTER MASON, and get more
PROFIT. Don't delay. Stock up now.

ROCK CITY TOBACCO COMPANY
QUEBEC - CANADA

MASTER
IMSON

PLUG SMOKING
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Is Your

Guarantee

This name is your assurance of freshness

—

Pure sweet milk.

Do your customers like things fresh ?

Drimilk made to-day and delivered to-morrow.

This means something.

THE DRIMILK CO., LIMITED
Cortland, Ont.

Donald H. Bain Co.,

Winnipeg

Western Distributors

Executive Offices : Spadina Crescent, Toronto

Eastern Offices : lo Ste. Sophie Lane, Montreal

liT^

H.'IIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIInlMIIMIIIIIIIIIIIIIIH IIIMItlllllllllllllllllllllllllllllllllllllllUIIIIIIMIIIIIIIIIIIi;'

SAL SODA

I
IN THE HANDY 23^ lb |

I Carton—Saves Wrapping And-

1

I
Weighing 1

I
Don't waste time, paper and twine weighing |

i out and packaging Sal Soda when you can give |

I your customers Arm and Hammer, the strong- |

I est and best, in handy 2 1-2 Ih. cartons. |

I There are 36 of these 2 1-2 lb. ])ackages to |

I a box. I

I
CHURCH & DWIGHT, LIMITED 1

I MONTREAL |

7HIIIIIIIIIIIMIIIIMIMIIMIMIIIIIIMIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIII^

Grocers who use

p*Q.Q^ the N. B. Pulp

Egg Carrier

Save

Money, Time

Eggs

ind

Order from your wholesale grocer
or from

Walter Woods, Limited

Hamilton Winnipeg
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WHITE & CO., LTD.

Fruits of Quality TORONTO

•'

MIMiMliyilMliyJ!}yJ!il^lMiiL^IMIU^lM^IMIiL«!MIMIMlMlMl^^

Hot Weather Fruits for the

Tourist Trade

With'so many visitors and holiday seekers throughout the province

the following fruits find quick sale -fj

BARTLETT PEARS and PLUMS
GEORGIA PEACHES

CANTALOUPES
LEMONS ORANGES BANANAS
Watermelons 1 Tomatoes Corn

CUCUMBERS COCOANUTS etc.

All the above lines are received regularly from the best source of

supply and are priced always in accord with the market conditions.

Prompt and efficient attention to orders.

^1k'<lt7^l,^,lfrglgglj^l.?r,lfrr,l,7r,lt7^i??^lr^^

!5^ ^Iw-Tita^ The popular summer[sellers

MARSH'S
BEVERAGES

You can depend on good pro-
fits and steady repeat sales
if you fill your customers'
soft drink requirements with
Marsh's Grape Juice, you
can sell it at popular prices
and secure larger sale and
profits.

Marsh's Grape Juice.
Unfermented Port
Black Cherry Wine
Raspberry Vinegar
Marsh's Pure Apple

Cider.

The Marsh Grape

Juice Company
Niagara Falls, Ont

Agents for Ontario, Quebec

and Maritime Provinces

:

The MacLaren Wright,
Ltd.

Toronto apd Montreal

Agents for British Columbia :

F. G. Evans Co., Ltd.

Toronto and Montreal

so^^iaaiJWiaaia^tvsaiaaiaijiayiaaiaaiaai^

INDEX TO ADVERTISERS
Acadia Sug* Refining
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BUYERS' MARKET GUIDE
j^,

o \^

Latest Editorial Market News^P_ ,

Sioue^-are .lars
Flo^ver Puts

I ea I'ntH
Cilassware

Please ask for copy <»f

latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Mall Vinegar

QUALITY VINEGAR
White, Cottell & Co:, Camberwell, London, Engr.

Agents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Baildinr

Winnipeg:, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., MerchanU, St. John'*, Nfld.

Order from yoar Jobber today

"SOCLEAN"
the dastless sweeping: compound

SOCLEAN, LIMITED
Manufacturers TORONTO. Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard. 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many he re

below. Use the

Want Ad. page

and get rid of a

few of them.

RICE PLANTING LESS

The Rice Millers Asso-
ciation, Los Angeles re-

ports that the acreage of

rice planted this year is

400,000 acres less than
last year. In 1920 the
acreage planted was
1,300,000 and 900,000 for

1921.

TEA PRICES
MOVE UPWARD

The Tea Brokers Asso-
ciation of London report
that the tea markets con-
tinue to rise. Cables were
recently received advising
the partial failure of the
monsoon and consequent
short crops and rapidly ad-
vancing prices. Ceylon
teas in London auctions
during June and July have
fetched the highest aver-
age prices ever recorded.

CAS MANTLES.
THE MANTLES THAT YOU"-
CAH TIE IN A KNOT WITHOUT
DAMAGE-SUPERSEDE ALL
OTHER STYLES FO«INyERIEB_

PACIFIC COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
C(»UR1 GATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

atioil tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

^•products y
10

StickyFlyPaper.StickyFLirRjBBOiif.
Tree Tanglefoot. Roach--A\rPowder.

ThEOiW.THUM Ca.MANUFAaURERS.
GRANDRAnDS.MlCH. WAUCERVIUX.Cmum.

MAKE BUSINESS
BETTER

By Boosting Your

Business

These one-inch spaces

only $2.20 per i»sertion

if used each issue in the

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED

pXPERIENCED GROCERY CLERK WANTS
position. At present in charge of store in

Toronto. Desires change in wholesale or retailer

anywhere in Ontario. References. Box 64, Can-
adian Grocer, 153 University Ave., Toronto. O.it.

TVTORTHERN ONTARIO SALESMAN RESID-
ing in the territory seeks Candy and Drug-

gists' lines. If you want regular and consistent
trade get in touch with Box 60, Canadian Grocer
153 University Ave., Toronto, Ont.

PARTNER WANTED FOR GROCERY STORE
with $2,.t00.OO to invest. A good opTJO'tunitv

for live man. Replies confidential. Box 62, Can-
adian Grocer, 153 University Ave., Toronto, Ont.

Y'OUNG MAN, 28, THOROUGHLY BXPER-
ienced and efficient : a hustler and one who

knows what to do and how to do it, wants posi-

tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-

versity Ave., Toronto.

FOR SALE

gVERY MERCHANT WHO SEEKS MAXIMUM
efficiency should as himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,
is not worth more than the high-priced labor
which it liberates. Are you wiling to learn
more about our carriers ? If so, send for jur
new Catalogus J. Gipe-Hazard Store Sers-ice Co.,
Limited, 113 Sumach St., Toronto.

pENERAL STORE FOR SALE IN SMALL
village in country near town of Renfrew,

Ont., five miles from station. No oppositio.T.

Power line passes door. Electric lifrhts about to

be installed. Situated on country highway. School
and Presbyterian Church in village. Turnover
about ten thousand could be increased to sixteen
or seventeen thousand. Apply Box 58 Canadian
Grocer, 153 University Ave., Toronto. Ont.

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Mmdm in Canadm by

Walter Baker & Co. Limited

Dorohetter. Mass. Montreal, Can

Establlshsd 1780

Say You Saw It In Canadian

Grocer, It Will Help Identify You

Send

For

Your

Copy

To-day

Because of an unusually well balanced and complete editorial

service, The Financial Post of Canada is carefully read by
Canada's foremost business executives—financial directors

—

salesmanagers and investors. It contains business and financial

information valuable to any forward-looking business men.

One evening spent with it in the quiet of your own home will

answer all your questions about The Financial Post.

The Financial Post
143 University Avenue, Toronto
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When You Think of Flour

Think of

PURIiy FLOUR
When You Sell Flour

Sell

PURIty FtQUR
Western Canada Flour Mills Company Limited

TORONTO : : WINNIPEG

INGERSOLL ICE CREAM CONE CO., Limited, Ingersoll, Ont.

Every

Cone

Inspected.

Made

By

Canadians

In

Canada.

m^.

CRYSTAL CAKE DOMINION CAKE HONEY CAKE

nw T^m

In

the

heart

of

the

dairy

county

of

Canada.

If your Jobber cannot supply you with cones of Quality, send your order in direct, at once.

CRYSTAL CAKE 4.50 per 1000 i FREIGHT
DOMINION CAKE 4.25 per 1000 '

HONEY CAKE 3.25 per 1000 ' PAID
Every cone guaranteed to be perfect. Manufactured from the purest and most wholesome ingredients in the most sanitary cone factory in the British Empire

We ship same day as order is received. Please state how you wish shipment, Express or Freight.
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Price, Appearance and Utility

Ensure Sales Of

EDDY'S ONLIWON
Toilet Paper Holders

Yf)u have merely to show them to sell them—a fact by
which merchants everywhere are profiting. Grocers.,

general stores, hardware stores, and drug stores are taking
advantage of the popularity of Eddy's Onliwon Toilet

Paper Holders to counteract the falling off in other lines.

The profits on Onliwon sales are particularly useful at

this time.

The handsomely nickelled finish of the Onliwon stimu-

lates inquiries. Its thousand sheets of fine toilet paper
seiTcd but two at a time to prevent waste, appeals to

economy. Its strons construction and moderate price

rarely fail to close a sale.

The demand for Refills which it creates is useful business

which you might as well have. Send in a small first

order to your jobber and watch how quickly Eddy's Onli-

won Toilet Paper Holders find purchasers. The profits

arc good enough to make it decidedly worth your w^hile.

ASK YOUR WHOLESALE HOUSE

D Taking The Place

I
Of The Old Roller Towel

EDDY'S ONLIWON

y Paper Towel Holder

N Your women customers Avon't need much convincing to see the

M merits of Onliwon Paper Towels and Holder. The neat white

Q enamelled cabinet with its extra large, Onliwon Paper Towels

B

always get their attention and interest.

Women quickly see the economy of Onliwon Paper Towels—the

,^ money they save in wear and tear on fabric towels, the time and

labor they save in reducing the weekly wash.

There's a steady demand for Refills too, from every Onliwon

Paper Towel Cabinet you pell. Try out a small quantity.

Your vhoh'sale house can siipph/ you.

The E. B. Eddy Co. Ltd.

D Hull Canada
BRANCHES AND AGENCIES:

Halifax
St. John
Quebec
Montreal
Ottawa

Brockville
Kingston
Toronto
Hamilton
London

Fort William
Winnipeg
Regina
Moose Jaw
Saskatoon

Victoria

Calgary
Lethbridge
Edmonton
Camrose
Vancouver
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THE MACLEAN PUBLISHING COMPANY, LIMITED

No. 31VOL. XXXV. PUBLICATION OFFICE: TORONTO, ONT., AUGUST 5, 1921

% Oil Sardines
'4 Mustard Sardines
Finnan Haddies

(Round Tins)
Kippered Herring
Herring in Tomato Sauce
Clams

Camping time is Sardine time

—

feature

"Brunswick Brand '*

Sardines in Oil

Sardines form an important part of

most every camper's kit and there are few

lunch hampers that do not contain a good
supply of them. During these warm
months hundreds of people in your locality

will be going on camping and outing trips

w here the great convenience of these pop-

ular priced BRUNSWICK Brand
SARDINES will make them much in de-

mand.

A good "campers' supplies" window featur-

ing these low priced, fine flavored sardines along

with the other popular BRUNSWICK Brand
"ready cooked" Fish Foods will bring this profit-

able extra campers' trade to your store. Try a

window of this kind. Hundreds of Brunswick
dealers have found this plan most successful.

I

I Connors Bros., Limited
Black's Harbor, N. B.

Winnipeg Representative: Chas. Duncan & Son, Winnipeg, Man.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to any one interested.
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18

Beautiful

Colors

Retails

15c

per Cake

A BEAUTIFUL WARDROBE
is no longer beyond the reach of the average woman—she

can do such wonderful things with Aladdin Dye Soap; re-

newing old dresses, adding a touch of color to under-gar-

ments, effecting any desired color-change in a blouse that

has become faded.

Aladdin is a wonderful economizer—instead of buying
new garments, the modern woman merely washes her old

ones with Aladdin—which gives them the freshness of a

delightful color-transformation.

It is this economy feature that has so much
to do with Aladdin saleability.

The Revolving Display Stand we supply is

a potent factor in directing your customers'

attention to the goods.

Put one of these Stands on your

counter—let Aladdin display its

power of sales-attraction.

CHANNELL LIMITED TORONTO
Distributors for Aladdin Dye Soap

Manufacturers of 0-Cedar Products

MIJIIIIIMIIIIIIirMIMIIIIIIMIM IIMMIMIMIIIIIIIIIIII IIIIIIIIMIIIMIMIIIMIIMMMIMIflMIIIIIIIIIIIMMIIIIMIMIMIIIMMIMMIIIMIIMMIIMIMIIIIM IIIIMIMIMIJMIIIMIMIIIIIIIIIJJIMirMIIJIIMIIIIMIMIIIIMIIIMIIMninillJHMMIIIinilMMIIiniMIIIIINMniMI^ IIIIIIMIJIIIIIIirun:
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MR. GROCER—MR. BUTCHER

Here is Something to Think About !

You're going to lose your perishable goods—your customers—your business

—

your money— If you haven't good Efficient Refrigeration Equipment to

Protect Yourself with

Eureka Refrigeration Equipment

You have lost money in the past on account of improper and makeshift refriger-
ation equipment—BUT why keep on doing it when you can have the best possible
protection from loss through installing an Eureka refrigerator or Eureka Freezer
Counter Case? There is positively no doubt attached to any Eureka refriger-
ation products.

It is the safest way to invest your money; it will give you the greatest satisfaction
and security from loss and the Eureka Refrigerator Co. stands for the greatest
Service.

You are still our customer after you have placed your order with us; we are in-

terested in you and in any Eureka equipment you may have.

It is therefore to your advantage to let us know what difficulties you may have

;

wtth your refrigeration problems.

We are well equipped to look after any orders for any refrigeration equipment
and can therefore make early shipments of any kind of special butcher refriger-

ator, or Eureka Freezer Counter Cases, etc. We also have a large variety of stock
Grocers' models for immediate shipment.

Model 105. Size 40 in. by 36 in. by 10, 12, 14, 16 and 18 feet lengths.

Call on or write to your nearest Eureka representative and he will give you the

benefit of his wide experience as all our salesmen are thoroughly acquainted with
refrigeration problems and their equipment.

EUREKA REFRIGERATOR CO., Ltd.

OWEN SOUND, ONT.
Agents in the following cities:

St. John, N.B R. R. Rankine, 14 Prince Arthur Ave. Hamilton. Ont J. H. Galloway, 138 Erie. Ave.
Montreal. P.Q.—Notre Dame Butchers Supply Co., 882 Notre Winnipeg, Man J. J. Mcmillan, 280 Main St.
Dame St.. W. Regina, Sask M. Rigelhof, 1807 Cornwall St.
Kingston Ont G. C. Gardhouse, 430 Princess St. Calgary, Alta Butchers and Packers' Supply Co., Ltd.
Toronto, Ont F. C. Letts, 11 Colborne St. Vancouver, B.C J. J. Gilmore, 2230 Cornwall St.

HEAD OFFICE AND FACTORY. OWEN SOUND, ONT.
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CLARK'S
Canadian Boiled Dinner

Dinner

in

five

Minutes

and

a good

Dinner

too

That is what Clark's Canadian Boiled Dinner

means to your customers. They are saved the

worry and labour of Preparation, they economise in

fuel cost, and they have a perfectly] balanced comb-

ination of the choicest beef, a variety of the very best

fresh vegetables, with pure beef gravy. The whole

is cooked to a nicety and only a few minutes heat-

ing is required.

The price is popular—
Your margin is right.

W. CLARK, Limited
MONTREAL.
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Kkovah
OUR GOODWILL

and your goodwill are built up on
g-iving satisfaction. We will not en-

danger our goodwill by supplying
inferior goods. Will you?

"KKOVAH"
CUSTARD

•

Merits your attention. Your cus-

tomers demand the best. Full par-

ticulars from

Langley Harris & Company Limited
WINNIPEG TORONTO MONTREAL

Manufactured by

Sutcliffe & Bingham, Limited
MANCHESTER, ENG. TORONTO, ONT.
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^^Here^^ Mr Grocer is a Big Seller

Showing a Nice Profit

The Children's

DeHght

A Favorite

with

Grown-Ups

At Popular Prices

Packed attractively in fancy boxes containing several sizes, shapes and colors.

Place a box on your counter

See how quickly they sell,

Look over the follow^ing assortment— pick out your requirements. Then order from

your jobber. Should your jobber not be able to supply you write us direct.

ASSORTMENT "D" Sells for $4.90 and the contents bring the dealer

$8.28. It contains one two-cent compartment
and three five-cent ones.

ASSORTMENT "A" Sells fol- $7.50 and brings $11.88. Contains

a two-cent compartment, two fives and one ten.

ASSORTMENT "B" Sells for $9.50 and brings $17.40. This assort-

ment contains three five-cent compartments and
one ten.

Don't delay — Order to-day

and get your share of this New Business.

Robertson and Murphy Ltd.

247 St. Paul St. West, Montreal
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Saving

your time

and your

customer's

time

A large number of grocers have

adopted the "P & G. Corner"

—a feature which not only saves

their own time, but makes shop-

ping easier and quicker for the

customer. The picture at the

left shows a typical corner—all

of the Procter & Gamble pro-

ducts being displayed effective-

ly, yet without wasting valuable

store space, or compromising

any other goods in the store.

Our sales representatives will

gladly help you install such a

display in your store. The re-

sults will prove surprising to you.

of Canada Limited

50 Bay Street, Toronto, Canada

Send mail orders to any wholesale grocer

^
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Increased Demand iBrings

An Increase of Profit

As the result of over sixty years'

leadership, aided by successful

advertising, Macdonald's is in

greater demand now than ever

It is now possible for the retailer

to get larger returns from his stock

of Macdonald's Tobaccos than

from almost any other commodity
on the market.

Because

—the always generous Macdonald
profit is increased as the turnover
is speeded up.

—there is an extra profit in the
four to six plugs overrun in each

lo-lb. caddy.

—little or no sales-effort

is required to move Mac-
donald's.

So keep your stock of Mac-
donald's well displayed and
see that the increased de-
mand brings an increase of

profit TO YOU.
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Califorivia Frttit Grower^ Exchai\ge.

10,500
GROWERS

206 PACKING 20 SUB- CENTRAL 68SALES 2,500 400,000 UO.OOO.OOO
ASSOCIATIONS EXCHAN(iES EXCHANGE OFFICES JOBBERS RETAILERS CONSUMERS

UNITED STATE5 & CANADA

What "Sunkist" Means
It's a REAL Service to Growers

and Sellers of

California Oranges and Lemons
THE C. F. G. E. keeps no profits—de-

clares no dividends. Does business at

actual cost.

Twenty-seven years ago it was formed by a sturdy

group of California growers. In the face of early dis-

aster, these pioneers saw the light of relief which uniform

grading, co-operative packing and marketing could bring

them. And their dreams came true!

Here's the C, F. G. E.

TODAY the Exchange is comprised of 206 separate

associations or shippers handling the fruit of over

10,500 members and has its own representatives in 88

markets.

Shipments in a normal year are ten times as large as

when the organization was formed and when growers

believed a period of over-production was being faced. Its

function in distributing the growers' crops is a national

benefit.

The trade finds it much more satisfactory to deal with

Ejcchange representatives on the ground than to negotiate

personally with many individual shippers who are pos-

sibly 3,000 miles away.

The jobber and retail merchant find that the fruit keeps

better, is more uniformly graded and more attractively

packed—hence easier to sell—and that supplies are avail-

able with greater regularity.

"Sunkist" is a household word in America.

Thirteen years of faithful advertising to increase the

consumption of California oranges and lemons, has

brought us,—growers,—and you,—sellers,—better busi-

ness; and we both have benefited.

—And What It Does

THE C. F. G. E. is a co-operative agency. It has

placed the orange and lemon business on a sound

merchandising basis. And now a fraction of a penny per

dozen is given by our growers to establish a fund for

advertising the many uses of oranges and lemons to the

millions of housewives and for helping merchants handle

these fruits at a safe profit.

Wise business co-operation—nothing else.

We're ready to help the trade in many waj's. For
instance, we send men from town to town every month to

help retailers make profit-winning fruit displays in their

windows. Such displays are the life of a fruit business.

Write for our free sets of Sunkist cards, "strings" and
banners for your counters and windows. They have been

made, after careful study, to meet your needs.

Or maybe you are thinking of advertising in local papers

or neighborhood movies. We'll gladly send you free

"cuts "—for use on price lists and letterheads—or free

Sunkist lantern-slides with your name in striking colors.

Write us your problems. Perhaps we can help solve

them. We've an experienced retail man whose job is to

give you the benefit of his thirty-six years behind the coun-

ter. His name is Paul Findlay. Hundreds of grocers

welcome his brass-tacks talks.

Anybody who sells California oranges and lemons is

entitled to our help. Last year more than 10,000 retailers

asked for our services; and they profited. Were you one
of them?

California Fruit Growers Exchange
A Co-operative, Non-profit Organization of 10,500 Growers

Dealer Service Department

Los Angeles, California

California Fruit Growers Exchange, ag
Dealer Service Department, Los Angeles, Calif.

Send me your booklets on the C. F. G. E.; also your
Dealer's List of Selling Helps, and your booklet on
"Displays That Sell Fruit," absolutely free to me.

Name

Address

City State ....-
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' Agent and Importer

GROCERIES and CHEMICALS
Salesmen coTerino: Manitoba, Saskatchewan,

Albert-a and British Columbia.

533-537 Henry Ave., Winnipeg

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

C.DUNCAN&SON
Manufrs.* Agents and Grocery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY,
EDMONTON, VANCOUVER

If you have anything to sell to the

Trade, you should advertise it in this

paper.

Le 75 French Cigarette Papers

Finest

Quality

White Gummed
Paper

That Will

Satisfy

Your Trade

rhi» <:"*

actvi'^^

CANADIAN DISTRIBUTORS:

100 Leaves to Book

Automatic
Doubles

50 Books to Box

Order
to-day from
your jobber

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches:

SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON, ENG

When Writing to Advertisers Kindly Mention
this Paper.
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WESTERN CANADA

H.P.PENNOCK&CO..LTD.
WHOLESALE COMMISSION BROKERS

H£A£ WINNIPEC OTHKE

T
MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT

Watson & Truesdale, Winnipeg
hav« live men doing detail work throughout oar territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for you. Write as, and we will explain our gystem.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feiit of Bonded
or Free Storage. Tieated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co«
WINNIPEG

and
Winnipeg Warehousing Co.

WALLACFS HERRINGS
Like Wallace's Salmon and
Pilchards, Give Splendid

Satisfaction.

our Jobbers Can Get Them
For You

WALLACE FISHERIES limited

VANCOUVER
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WESTERN CANADA

Ml
j^'

Personal Marketing Service
The "House of Scott-Bathgate"
offers manufacturers who are de-
sirous of successfully placing their
products in the rich Western field

a personal selling organization
with an 18-year-old reputation for
producing big results.

We have successfully placed such
products as Christie's -Biscuits,

Robertson's Confectionery and
Hungerford & Smith's Fountain
Supplies and we can do the same
for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broilers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the

personal attention of experienced ' and
efficient heads.

We make ourselves your Business Right

Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
Tb. Q.tfiy PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Panter, Ltd., Bristol, England
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ONTARIO

Jos. K. McLauchlan
Hanofaeturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reoresentation. Centrally located.

Frost, Moorman & Co,
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satiafaetory Reprttentation Guaranteed

We Cover Western Ont. Thoroughly

Now representinif Sainsbury Bros ; J. H.
Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers. Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

LAING AND WATERS
Manufacturers Agents& Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

Langley, Harris & Co., \XL
Manufacruren' Aftenta

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

D. W. Clark & Sons
248 Avenue Road
TORONTO

Grocery Brokers and
Cotntnission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

WinnipcB and Calcary.

J. R. Wilson & Company
BROKERS

EXPORTERS IMPORTERS

Dried Fruits-- Food Products

27 Wellington Street, East

'TORONTO, CANADA

w . G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51- 53 Wellington St. W., Toronto
Halifax. N.S. ; Winnipeg, Han.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparka St., OtUwa
Let us demortatrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

W. G. A. LAMBE & CO.
TORONTO

Establishd 1885

SUGARS FRUITS

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

GO a bag of white beantit a guarantee

of their uniforni OBt and choice

quaUty

Otoly the very fineit hand-picked
Canadian White Bean* go into bags

marked

CROWN BRAND
For your own protection inaitt upon
having this Une of known quality.

Ridgetown, Ont.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importateurs
& Ezportatenn

Pois et Feves
Produits Alimentaires

Importers
& Ezporten

Peas and Beans
Food Prodacts

ST. NICHOLAS BUILDING. MONTREAL

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Established 1876

ARSENIS & CO.
PATRAS, GREECE

ESTABLISHED 1893

Wholesale Currant and
Dried Fruit Exporters

GROCERY BROKERS WANTED
In Western Canada and Ontario

Write us just now. First class refer-

ences on request.

SayYou Saw It In

Canadian Grocer,

It Will Help To

Identify You.

^"-^4
CANADA

NAPLESYWIP

Jr

PRIDE OF CANADA
Pure Maple Syrup

Will plente your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Macksozie & Co., Limited, Winnioeg, Regina, Saskatoon, Calgary and Edmoo-
uat Oppenh«imer Bros., Limited, V^ncouver, B. C; S. H. P. Mackenzie & Co., 33 Yonge St., Toronto, Can.

J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
OFFICESt 58 WELLINGTON ST.W.,MONTREAL

/JIMMIMIJLaMlMlMlMIMIMIiyJIiyJliL^IMIiL^IMliyJIMIMIM!^

BABY'S OWN SOAP
SO p. c Profit

Buy direct from the factory. Freight prepaid. Minimum quantity, 2 gross.

$38.40 less 20 p.c. and 5 p.c. - $29.18 Sell at 15c. per cake - $43.20

on Sask., Alta. and B.C. add 60c. per gross and retail at 50c. per box of 3 cakes. Ask for price list on other line

ALBERT SOAPS, Limited. 168 McCord St. Montreal, Que.

.<&!^;ffl?'?J1Wfe^lfr^fl>fgl>g<lfrg^^
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ESTABLISHED 1842

COFFEE COFFEE
We specialize in this line

Our Coffees are Imported, Roasted and Ground in our own Plant

Choicest and Purest Produced

PRIMUS BRAND
1 lb. tins, cases 30 lbs. 50c. lb.

Z ,. •• ,• ox) •> 47C. ,.

RAJAH BRAND
1 lb. cartons, cases 24 lbs. 40c. lb.

ALSO

COFFEES

IN BULK

"OWL" BLEND
D

1 POUND NET

IMPORTED
ROASTED

AND
GROUND

L.CHAPUT FlLS5rClEJ.iniitee

MONTREAL- CANADA

Roasted Whole or Ground
EXTRA FANCY 50c /b.

A.l 42c „
No. 10 40c „
French Roasted, black, No. 1 40c ,,

No. 30 38c „
No. 40 (compound) ground only 35c ,,

French Roasted, black, No. 2 33c ,,

AVA (compound), ground only 30c ,,

RIO 25c „
Put up in 5, 10, 15, 25 and 50 lb. tins and cartons. Freight paid on

lots of 200 lbs., one kind or assorted.

Try them, they are unequalled and will please you.

SPECIAL DISCOUNT TO JOBBERS

Our Motto, "SATISFACTION ALWAYS"

L. CHAPUT, FILS & CIE, LIMITEE
DISTRIBUTORS, IMPORTERS, WHOLESALE GROCERS AND MANUFACTURERS

MONTREAL
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BLACK TEA
The indisputed leader in popularity and the stan-

dard bearer of "Quality."

GREEN TEA
For those who used to take Japan and China Greens.

The Quality is so unique that the sales this year have

practically doubled last year's to date.

MIXED TEA
Blended "just right." There is a tremendous sale

for this blend in city and country.

Each blend in all grades--Brown,

Blue, Red and Gold.

Don't lose business through haying to say: "We don't carry that.'

always good stock for it is returnable at any time.

Do you stock all blends?

SALADA stock is

HARRISONS AND CROSFIELD, LTD.
IMPORTERS OF EASTERN PRODUCE

Bldg.

Dept.

Allied

Companies

New York
Philadelphia

Foochow
Singapore
Penang
Kuantan
Je-sselton

San Francisco Sandakan
Shanghai Melbourne
Hankow Sydney

Brisbane

Adelaide

Perth

Wellington

Auckland

Dunedin
Christchurch

Head Office Quilon

London, Eng. Batavia
Branches Bandoeng

Colombo Tangjong
Calcutta Baley
Calicut Kuala Lumpur
Cochin Medon
Tangier Kobe

Montreal

Telephone Main 6959.

IMPORTATIONS

Enquiries Solicited

FOR

PEPPERS
ALL KINDS OF SPICES

TAPIOCAS
SAGOS

MILD COFFEES
COCOAS

Desiccated COCOANUT
Etc.
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An Old Stand-by

in Key with Modern Methods

When Messrs. Lea. & Perrins, eighty years ago, originated "Worces-

tershire Sauce," they recognized the trade-value of Reputation found-

ed on Quality. They not only invented a sauce of unique piquancy

—distinct from any other known condiment'—but made it a prime

requisite that the quality of every ingredient—the care taken in

every process—should be irreproachable. And so they founded the

reputation for

The Original

Worcestershire Sauce

vvhich—even before the era of modern advertising—by sheer force

of inherent merit—in households and trade circles throughout the

world had come to typify Quality Supreme.

To-day Lea & Perrins'—the original Worcestershire Sauce—still

stands without a peer. To-day it is more than ever in key both with

consumer demand and approved business methods, which unite in

stipulating that Quality shall be considered paramount. Lea &

Pen-ins' is a provedly sure and steady builder of prestige and profit.

HAROLD SEDDON
C. P. R. Building TORONTO Canadian Agent
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Be on the Lookout for No. One

When you really consider it, to you it's not what we gain by seUing Red Rose Tea,

but it's what you lose by not selling it that counts, isn't it? Many thousands of grocers

throughout Canada have answered this question profitably. Many have sold Red Rose
Tea e\'er since we started business 26 years ago.

If it's easy for you to sell other teas, how much easier for you to sell Red Rose Tea.

As soon as you show it in your store, you benefit from years of advertising that has car-

ried the name into e\ery nook and corner of the country, so it's become a by-word for

goodness on the tip of every woman's tongue.

So you see when you're selling Red Rose Tea you're looking out for No. One,
yourself. People like Red Rose because its brimful of quality. Give them what they want,
and send them home happy rather than have them go elsewhere for it.

Wouldn't you like a small case, and test the truth of what we've said.^ If you'd
rather not wait for a traveler, you can mail an order to any of our offices.

T. H. Estabrooks Co., Limited
St. John, N.B., Montreal, P.Q., Toronto, Ont., Winnipeg, Man., Calgary, Alta.

INGERSOLL ICE CREAM CONE CO., Limited, IngersoU, Ont.

Every

Cone

Inspected.

Made

By

Canadians

In

Canada.

CRYSTAL CAKE DOMINION CAKE HONEY CAKE

In

the

heart

of

the

dairy

county

of

Canada.

If your Jobber cannot supply you with cones of Quality, send your order in direct, at once.

CRYSTAL CAKE 4.50 per 1000 \ FREIGHT
DOMINION CAKE 4.25 per 1000 > .

HONEY CAKE 3.25 per 1000 j PAID
Every cone guaranteed to be perfect. Manufactured from the purest and most wholesome ingredients in the most sanitary cone factory in the British Empire

We ship same day as order is received. Please state how you wish shipment, Express or Freight.
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YOU MAY BE
SURPRISED

O find what a demand there

is for a special food for in-

fants and invalids among
your customers if you rec-

ommend to them—

Robinson's "Patent" Barley
and

Robinson's "Patent" Groats

It has a national reputation behind it. Thfe summer demand is always largest and if you look for it, in-

creased sales will reward the effort. Keep a fair size stock always on hand.

MAGOR, SON and COMPANY, LIMITED
23 SCOTT STREET. TORONTO 191 ST. PAUL ST. W., MONTREAL

If ever your customers will appreciate

a treat in canned fish—it*s NOW!
Hot, sticky weather—the cnjoyahlenes?: of a cool

meal—prepared in the cool kitchen without fire

—the keeping qualities of (Tosse-Millerd products

throughout this trying period—the economy of

buying in quantities and being prepared

for emergencies—these are talking points which

should help you do profitable business when folks

are not in the mood to buy. Try it. The Gosse-

Millerd line is under one label and include^

—

Sockeye Salmon
Pink Salmon
Kippered Salmon
Hand Packed Pilchards

Herring.s in Tomato Sauce
Kippered Herrings
Fresh Herrings
Deep Sea Trout

Every can guaranteed—and we'll back you to the

limit in giving your customers genuine satisfaction.

Check up your stock now.

Gosse - Millerd Packing Co., Ltd.

Vancouver
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The Maritimes Are Rich In Production
A Review of the Past Year Indicates a Wealth of Production and
Industry That Looms Large in the Sum Total of Canada's Resour-
ces—New Brunswick Had an Agricultural Production in 1920 of

Eighty-six Million Dollars.

TX7ITH this issue of Canadian Grocer, interest
^^ centers in articles telling of merchants in the

maritime provinces. This eastern part of Canada
representing the older settlements of the Dominion,
is rich industrially and in its production, to say no-
thing of its importance in having within its borders
two of the chief seaports of the Atlantic.

New Brunswick, the largest of the three provinces
constituting the maritimes, looms large in the sum
total of Canada's wealth. Great and growing value
is realized in the farm products of this province. Ag-
ricultural production of New Brunswick in 1920
was valued at $86,000,000, a majority of the
people engaged in farming, owning their own farms.
Root crops flourish and the New Brunswick potato
iii eminently exportable. In 1919 there were pro-
duced 7,070,600 bushels of potatoes that were sold
for consumption in other provinces of the Dominion
and in the United States. Mixed farming is gen-
erally engaged in. More than twenty-five per cent
of the farm land areas of New Brunswick were un-
der cultivation ten years ago, and a steady develop-
ment is being made annually to the corresponding
increase of the assets of the province, and the
wealth of its population of some 400,000.

Its Seaport Situation

New Brunswick is well situated for the exporta-
tion of products of farm, forest, mine and factory.
There are many splendid seaports available, and
logs can be run by water from almost every forest
area of the interior to the sea. Enterprise bringing
still greater development of abundant resources in
timber, pulpwood and water power meets with the
confident encouragement of capital. Industries
utilizing raw materials available and very access-
ible in the province are securely established and
flourish. Besides forest resources covering eighty
per cent, of the area of the province which is 27,985
square miles. New Brunswick possesses coal meas-
ures estimated to be equal to a production of at
least another 150,000,000 tons; and water powers,
the horse power of which has hardly yet been one-
half harnessed.

Farming Leads In Nova Scotia

Agriculture is the leading industry of Nova Scotia,
with fishing second in importance. The province
is favored with a favorable climate and all the hard-
ier grains can be grown with profit. There is a

vast wealth of natural resources here awaiting de-

velopment, and lumbering and mining operations
are steadily expanding. The finances of the prov-
ince have been carefully administered for many
years and are now in excellent condition. The
municipalities too have been established upon a firm
basis, and there is a large measure of safety behind
their securities.

During 1920 the total market value of the fish-

eries of Nova Scotia was $13,890,000. 21,598 per-

sons were engaged *in the work of the fisheries on
sea and shore.

The lumber cut for 1920 in Nova Scotia is esti-

mated at 350,000,000 feet, the home consumption
about 100,000,000 feet.

Nova Scotia had 2,147 manufacturing establish-

ments in 1917, the latest year for which figures are
available. The capital invested amounted to

$136,521,655, and the value of products $176,369,-
025. The province ranks fourth as a manufactur-
ing province.

A Million Acre Farm
Prince Edward Island, the "1,000,000-Acre

Farm," in the most intensively cultivated province
of the Dominion. A comparatively large percent-
age of the population too is engaged in the fishing
trade, for Prince Edward Island is advantageously
located in a rich fishing belt.

The value of Prince Edward Island's fisheries in

1920, was $1,645,939. A sum of $1,333,736 was
invested in the industry, including $411,386 in lob-

ster canneries. Some 4,691 persons in all were em-
ployed.

Agriculture is one of the chief occupations of the
people of the island. In 1920 the yield in the prin-
cipal field crops were: wheat, 2,477,993 bushels;
oats, 5,298,945 bushels; barley, 147,160 bushels;
peas, 2,706 bushels; buckwheat, 82,164 bushels;
mixed grains, 547,537 bushels; potatoes, 6,174,740
bushels; turnips, 4,167,750 bushels.
The number of livestock in the province in 1920

was: horses, 35,567; cattle, 139,143; sheep, 72,-
552; lambs, 55,997; swine, 49,917.

In 1920 there were 24 cheese and 17 butter fac-
tories on the Island. The production of cheese
amounted to 2,081,276 pounds which was valued
at $526,078.20; production of butter totalled
1,157,527 pounds, valued at $675,047.25.
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Travelling Grocery Store Serves Halifax
Innovation in the Way of Selling Groceries is Introduced in the

Maritime City—Motor Truck Specially Constmcted and Fitted as

Grocery Store Covers the City—Retail Store is Base of Supply.

HALIFAX—Halifax from a busi-

ness standpoint has always kept

up to the times, and is never found

lagging behind other cities in tlie Domin-

ion. New ideas are constantly springing

up In the grocery world this is true, as

in other lines. Here there is the "Cash

and Carry" system, various "Co-opera-

tive" stores, and the "Serve Yourself"

grocery. The latest innovation however

has been recently introduced by the

"Motor Groceries Limited." It is the

latest idea in grocery service.

Is Fitted As Grocery

This company has as its president, J.

M. Granville, formerly of the B. Houde

Tobacco Company, the shareholders being

a number of business men of the city.

The idea is selling groceries from a motor

truck, fitted up as a grocery store, carry-

ing all the regular lines. Their rolling

stock at present consists of one two ton

motor truck. The promoters of the idea,

told the representative of CANADIAN
GROCER, that while the large two ton

truck has its advantages, the one ton

truck would really be better.

Instead of keeping up a warehouse,
they have conceived the idea of having as
their base of supply a retail grocery
store, which is situated in the north end

How Motor Groceries Ltd., serve people of Halifax-
motor car.

grocery fitted in a

of the city. Thus their stocks are not

lying idle, while the truck is covering its

various routes. The principal businiss

lies in the suburbs of the city, as Halifax

city is well supplied with grocery estab-

lishments. The city has been divided into

routes, and by advertising in the local

press, the public are informed when to

expect the travelling store.

How The staff Is Constituted

The staff consists of a clerk at the

supply base and retail store, the driver

of the car, and the grocery clerk, who
makes sales from the car. Thes'-e men
with the exception of the driver are paid

a commission over a certain amount of

sales, as well as a regular salary. Its

final success is not yet established, and

o"wing to the peculiar topography of the

city, it IS not yet icnown whether the

venture will prove a success-- or not.

However, the idea is yet in its infancy.

'^Business Looks Brighter

Than a Year Ago''
Manager of Halifax Chain of Stores Has no Fear For the
Future—Operates Eleven Stores—Capital Stock $50,000.—Stock is Taken in Each Store Once a Moiith.

HALIFAX, N.S. (Special).—Thos.
A. McGill is president and manag-
ing director of the Economy Gro-

cery Company of Halifax, Limited. Mr.
McGill came to Halifax in 1919 from the
United States to form a ch'sin of grocery
stores in the city. He has now eleven
stores throughout the city.

The c<.'npany is incorporated under

the Nova Scotia Companies Act and is

conducted on a "cash and carry' basis.

Not a cent of credit is allowed in any of

the eleven stores. The capital stock of

the Company is $50,000.

The stores are scattered in every dir-c-

tion in Halifax, and two of the stores are

in Dartmouth across the harbor. Each
store is numbered and has the name
.stamped on the window in gold letters.

Mr. McGill's aim has been to give prompt,
and courteous service, and a careful se-

lection, aiid attractive display of goods
has obtained many customers.

The prices to be charged for goods in

these stores are fixed at the main store

on Young Street, and when on special

occasions a sale is held, it takes place in

all the stores at once.

The advertising is done by Mr. McGill
himself who personally writes the copy
which appears in the local press unce a

week. Instead of each store advertising

separately the advertisement covers all

the stores and at the bottom is given the

addresses of all the branches, so when the

cost of the advertisement is divided a-

mong them it amounts to a mere trifle. A
large amount of circular advertising is

also done. When business seems to slack-

en in one of the stores, circulars are dis-

tributed broadcast in the neighborhood.

Managers Get Commission On Sales

The management of each store operated

by the company is in the hands of an ex-

perienced grocery man, who in addition

to his salary gets a commission on all

sales. The . managers of these stores

almost without exception are holders of

stock in the company. This tends in the

opinion of the management to stimulate
interest and create aggressiveness on the
part of the managers. In addition to the

manager, each store has a clerk or clerks,

according to the volume of business in

that particular store. On Saturdays
extra help is hired to handle the larger
volume of business.

Take Stock Once A Month
Stock is taken in each of the stores at

the end of every month by a method
usd by the large chain stores of the
United States.

When asked as to the future, Mr. Mc-
Gill believed there was no limit to the

possibilities of this business. Notwith-

standing the talk of hard times, business

looks brighter than a year ago, and

though money is said to be scarce the

a few more stores are added, a central

warehouse is to be established in which

stocks will be kept for all the stores in

the city.

Some of the buying is done direct from

the farmers, but they are a little inclined

not to sell to retail stores, as they would

rather sell to wholesalers. In time Mr.

McGill says he hopes to buy direct from
the manufacturers as his business grows.
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Summer Campers are Good Customers
Beer and Goff, Merchants In Charlottetown, P. E. L, Cater To

Large Summer Colony And Greatly Increase Turnover By So

Doing—Give Auto Deliveries—A Trade Worth Cultivating

CHARLOTTETOWN, P.E.I. — Op-

portunity for the merchant to de-

velop a fine summer resort trade

is not lacking in Charlottetown, Prince

Edward Island. Beer and Goff, mer-

chants in this city, have gone after this

summer resort trade in the past few

years, and have made a very gratifying

success, in the way of developing trade

of this kind. It is business well worth

cultivating, according to the manage-
ment of this firm, and time devoted to

serving tourist and summer resort peo-

ple is amply repaid in the greatly in-

creased turnover.

The City of Charlottetown, Prince Ed-

ward Island, is fortunate in the posses-

sion of two summer resorts within rea-

sonable distance of the city, and as there

is rarely any excessive heat in the sum-

mertime on the island, the residents

do not have to go far afield for their

summer vacation, but need only seek one

or other of the summer resorts situated

close by on the sea-shore. The Kep-

pouch resort, a colony of cottages owned
mainly by residents of Charlottetown,

is situated at the mouth of Charlotte-

town harbor and only about five miles

from the city. The other colony, known
as the Charlottetown Summer Resort, is

just on the opposite side of the harbor,

and is reached by ferry and then by a

drive of two or three miles.

Auto Delivery Weekly.

The customers are five miles distant

instead of in the comparatively imme-
diate neighborhood, and they have to be

kept track of and encouraged to con-

tinue their trade with the store.

Deliveries are made once a week to

each of these resorts at certain times,

so that the housewife can order things

by mail or telephone, and be sure of

having them delivered at a certain spe-

cified time. That definite time of de-

livery, even if the service is less exten-

sive tlian the housewife has been accus-

tomed to, has been a great factor in re-

taining the trade of the store.

This service does not injure the regu-

lar service of the store either, and auto

delivery truck can deliver the orders in

a comparatively short space of time,

and with everything arranged to allow

for this service there is rarely a hitch.

The delivery man on his trip also

takes orders from the housewife that will

be delivered on his next trip, and in

that way a substantial volume of trade

is secured.

The Householder a Good Buyer.

Then there is a nightly movement of

business men between the city and the

shore, and the store makes a strong bid

for their trade, because a great burden

of the buying of most summer resorts

falls on the shoulders of the man who
spends his day in the city. It is easy

for him to stop at the store in his car

and pick up an order, and a very con-

.

siderable amount of business comes from
this item of trade.

The store makes a specialty of con-

fectionery and fruit, two lines that have

an unusually strong summer appeal. This

appeal is given every opportunity to

exert its influence. Window displays

are extensively used, and attractive fix-

tures for displaying fruit are given a

prominent place in the store.

There is also a considerable emphasis
placed on the stock of fancy groceries,

of which the store makes a feature.

These are the items that are calculated

to interest the summer buyer, and per-

haps the master of the house is even

more subject to this appeal than is the

mistress, and he is less likely to weigh
the cost of these goods. So it is that

Mr. Wellner has found it very good
business, indeed, to exert an especial

effort at this time of year, to interest

the purchaser of summer grocery needs.

CALIFORNIA ALMOND GROWERS
WANT PROTECTION OF

ALMONDS
Virtually all of the agricultural or-

ganizations of California representing

about 75,000 farmers, are either urging

on their lobbyists in Washington or send-

ing telegrams to Congressmen in an en-

deavor to raise the import duty on for-

eign almonds, according to the Los
Angeles "Examiner" of July 13. Twenty-
five associations are insisting that Cali-

fornia's almond growing district shall

be protected against the encroachments

of the almond growing nations of south-

ern Europe. California almond acreage

if laid out compactly would nearly cov-

er a bit 01 the State slightly less than

13 miles square, and to protect this area

California demands that 15 cents a

pound be added by the tariff to the price

of imported shelled almonds.

Thief Takes Scale to Weigh the Meat
Burglars entered a butcher shop re-

cently, carrying off:

One roast of beef
One ham
Two chickens

Three butcher knives to carve them
And a $235 scale with which to weigh

them.
Police were wondering if the robbers

took the scale along to see that they had
not short-weighted themselves.

Illustrating the provincial highway bridge and the C. P. R. cantilever bridge across the Reversing Falls to the
northwest of the harbor in St. John, N. B., and showing the harbor and city of St. John in the distance.
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These Grocers Believe In Advertising
Halifax, N.S., Has More Grocers Energetically Advertising Than
Any Other Place of Similar Size—Are Getting Turnover as a

Result—The Writing of an Advertisement.
*

Written for Canadian Grocer by HOWARD WALLACE of the Wallace Advertising Agency

To begin with, Halifax where my .

pencil is poised, has more grocers
energetically advertising in the pa-

per than any other place in the world.

Pick up Thursday's issue of the chief

home journal and you'll find twenty of

them getting turnover out of spaces run-
ning from a third to two columns at ab-
out a dollar an inch. Only two or three
are big fellows in area; the rest are just

good, average sized groceries that be-
come uncommon in volume of sales.

Post war reconstruction brought a lot

of new grocers and many of these new-
comers set about establishing themselves
with "bargain" offerings. Cash and car-

ry came. Competition cut deep into the
old favorite channels of trade. Price
counted, especially as some of the ar-

ticles marked down were well known
through the manufacturers' national ad-
vertising and some through long use by
the housewife. Wherefore the old local

dealer had to trim his sails to the new
business breeze or see his sales trimmed
for him, those situated in the poorer
and middle class districts had to meet
this new competition or lose, as nine in

ten did lose until they went bankrupt or
retorted in kind. And there's the Gro-
cery situation in Halifax to-day; a low
percentage of wide quality-range gro-
cers maintaining a credit and delivery
trade and thus holding much of the com-
fortably situated and particular family
trades, with the great majority fighting
for gross profits and getting them by
advertising prices.

Produce Results

Price advertisements produce immedi-
ate results and satisfy the merchant with-
out any fatally important wait. But
price and quality can be equally well ad-
vertised as a few have been converted
to understanding and here enters more
particularly the delicate art of printed
persuasion—putting important convinc-
ing facts forward in the sequence that
catches favorably the reader's eye and
carries her interest to the point of con-
vincing her you have good fresh stuff
.inexpensively marked.

The Writing of An Ad.

This brings one to the writing of a
grocery ad. There is room here to deal
with the printed matter only and the
outstanding practices that have domin-
ated the Halifax struggle here follow.

If you are a war price dealer, do not
use flasn phrases such as "economy,"
"quality," or "service." Put your best

leader in your headline. A mere list of

leaders gets results, but a few sensible,

reassuring words of accompaniment help
to point out the worth of the article and
the quotation. Brevity of course prevail-

ing. Variety of descriptive words is

Good Eating

News

Monk Made
Cheese

For a new sensation,

Oka cheese, made by
Monks in Quebec. 75c
lb. and worth it. Fresh
shipments of Nippy
and Limberger cheese.

50c lb.

Chicken
Olive
Sandwiches

Just spread them light-

ly with Sandwichola
and yon've chicken,
olive and pimento
sandwiches in a wink
of an eyo. 25c tin.

A Saltier Salt
Even the taste of this

English table salt is

richer. Composed of

minute salt crystals

that dampness Can't ef-

fect. l\i lb. tins, 20c.

Pickling
Snaps

Crisp young pickling

onions, 5 lbs. for 25c—
a quick snap. Besides
everything for pickling
and preserving.

£: McDonald
The People's Grocer.

AROYLE & JACOB STS

necessary because "nice, beautiful, splen-

did, reasonable, etc.," get worn with use

and lose novelty of interest. Pack fact

and argument.

Use Selling Talk.

If you are a quality and moderate
but not cut and slash price maker, you
must afford to pay for stuff that is just

in season but which is rather high as

always at the start. Perhaps you have
bought it while the "Cash and Carry"
waited for the low price point to come
before advertising it. Therefore pub-
lish the news and watch your price a
little. It won't hurt to make a few
leaders; if it is impossible because you
bought new goods high, then dress them
up with selling talk, proclaiming the

offer just as strongly as its interest as
store news justifies. But get the inter-

esting fact into the headline and follow

right through with interesting fact. If

the fact is good enough to make you en-

thusiastic in offering it it's always pos-

sible to rouse the enthusiasm of your
reader if you'll convey description of out-

standing features in each article accord-

ing to Jits news or sale importance.
Breezy suggestion of the uses of the
article advertised help a lot.

Arouse News Interest.

If you are a higher price but higher

class grocer, your prices won't all stand
the light of day, but the pill can be si^-
ared with the news interest of the reader
being reached along with words to tease

the appetite. For that matter this should
enter into all grocery advertising. The
reader does not want a dull recital only.

Most any kind of an advertisement will

get some results but the effort of a store

or salesman (such as its advertisement
is) is to attract as many buyers as pos-

sible and put them all into a confident,

satisfied fianio of mind. He must tell

of his wares briefly and as completely
as the importance of its interest value
justifies. He must avoid generalizing
and specify what is inviting.

Grocers of every 'class advertise regu-
larly and generously in Halifax where
it costs them something to try per turn-
over.

Showing how R. N. McDonald advertis-

es daily in Halifax papers. His ads. arc
pointed, easily read and quote prices.

About the hardest thing in the world
is to persuade people who knew you
when you were a boy to believe you have
succeeded strictly upon your own merits.

* * *

Among the blessings of peace is the

feeling that one can howl about the gov-
ernment without being locked up.

* *

Why will dealers sell twenty-five dol-

lars worth of goods on credit to men
to whom they would not think of loan-

ing five dollars ?
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Illusti-ati)ig one of the beauty spota of Halifax, N .S.—the public gardens. These gaidens constitute one
of the most beautiful parks '> Canada.

Neglecting Windows is a Bad Policy
This Grocer Gets Most of His Business Over the Telephone and
Pays Little Attention to the Appearance of His Store—A Grocer

Should Pay Strict Attention to Cleanliness.

MONTREAL AUG 4.—The other
day a representative of CANA-
DIAN GROCER stood on a cor-

ner of one of the main streets of a town
which borders on the St. Lawrence Riv-
er in the Province of Quebec. The street
spoke of a prosperity that had almost
come over night during the early years
of the war. Uniike most Quebec towns,
the stores and dwellings were new and
judging by the appearance of most of
the stores, business in that town was
good. On one corner of the street stood
a large drug store with three carefully
and attractively dressed display win-
dows. Opposite to it on the same side
of the street was an imposing stone
building with a clock tower the very
architecture of which labelled it the post
office. On the third corner was a three
story dry goods store, built of red brick
with lar^e artistically dressed windows
across two sides of the store. But on the
third comer there was a grocery store
that presented anything but an attract-
ive appearance. The store was not small,
but it was in a very poorly kept con-
dition. It had every advantage of a good
location but it was a scar on the main
street of the town. Still it gave the im-
pression that a good business was being
done there. A big covered delivery wag-
gon stood in front of the door with a
half fed dejected looking horse between
the shafts. The delivery waggon sig-ni-

fied prosperity but by no means sug-
gested any business aggressiveness.

Even less inviting than the weather

beaten approach to the store or the bony
old horse were the two display windows
that migiit have represented anything
from a pawn-shop to an east-side res-

taurant. The window bore absolutely no
significance and the hundred and one
things that lay there looked as though
they had been thrown there and for-

gotten a nionth or two before. Smacked
up against the glass of the front win-
dow were three half rotten lemons, that

had in days gone by fallen down below
the false floor of the window. From the

inside of the window this decayed
fruit could not be seen, but on the out-

side they were the first thing that caught
the eye of the passer-by. If there was
any attraction to the window, it lay
in the curiosity that was aroused in what
lay beneath the dirty lid of a soap box
that had been carelessly thrown into

the centre of the window. A few
cakes of ?oap and a dozen or so
tins of canned vegetables gave an ink-

ling of what might be hidden. A careful
glance over the window and a lit-

tle thought revealed the fact that some
time in the past, some one had had en-
terprise enough to cover the floor of the
window with blue crepe paper. A tinge
of blue showed beneath some of the can-
ned goods where the sun had not had a
chance to bleach it to a dirty white.
Dead flies lying around the front of the
window gave evidence to the fact that
either soir.eone had taken a few min-

utes off tc swat them or that they had

died there of old age. Such was the sor-

did appearance of the front of the store.

Hardly m inviting advertisement to a

new-comer to the town who might be

seeking a place to buy the necessities of

life. The side window offered an ap-

pearance no more pleasing. In fact as

far as could be determined by appear-

ance it was used as a storage space for

empty delivery boxes, more evidence

that business was really done at the

store.

A Maze Of Foodstuffs

The interior was a maze of food-

stuffs that offered food for thought.

One with any imagination could not help

but wonder how far back some of the

cans and packages dated. Branded lines,

long since off the market, still held their

dusty places on the top shelves and un-

covered boxes, of biscuits in various

stages of preservation lined both sides

of the store. One new but greasy glass

show-case graced the front of the store,

but piles of bread and a few cakes on

a crumbly shelf above a shabby assort-

ment of odd and ends in branded lines

alone made use of the equipment which

was intended for advertising purposes.

The shelves, cases, counters and even

the old step ladder that leaned up

against a shelf of canned goods might

have in the past been painted a ma-

hogany red but even that cannot be said

with any certainty.

Evidence Of Good Business

On the other hand there was evidence

Continued on Page 38
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Sells Forty-Five Barrels

Vinegar In Six Weeks
Hood & Bennalick, Guelph, Ont., Builds Extensive

Sales on Vinegar—Pushing Pickling and Preserving
Material.

To SELL 45 barrels of vinegar in

about six weeks, appears to be a

big task especially in a town where
the merchants are all alive to seasonable
opportunities, and competition, therefore,

keen. Such, however, is the record of

Hood & Bennalick, Guelph, Ont. This
firm has the faculty of following up
every season, displaying and otherwise
pushing sales on goods that are partic-
ularly required for that season of the
year. This applies equally to the pickling
and preserving season.

During last pickling season, covering a
period of about six weeks. Hood & Benna-
lick, sold 45 barrels ot vmegar or over
1100 gallons, besides several hundred
pounds of spices and other pickling in-

gredients, to say nothing of the car loads
of vegetables for pickling purposes.

This big volume of business was ob-
tained, by the simple rule of salesman-
ship, and is characteristic of their meth-
od of conducting business. Selling talks
over the counter, over uie pnone, news-
paper advertising and window displays
are fundamentally the factors in building
a business, and in this instance they were
the ones responsible for the high annual
turnover which this firm enjoys.

Window Displays A Feature

From one year's end to the other, win-

dow displays In the store of T. A. Rowat
& Co., London, Ont., are always a feature

and a point of interest on Dundas Street.

This applies equally to the displays, dur-
ing the pickling season. Large glass jars
were filled with the difi^erent varieties

and grades of vinegar were used for a
background for a pickling display.

Around the jars of vinegar were small
trays containing the different sorts of
spices and other necessary ingredients,
which made a very attractive display and
together with advertising have built up
a turnover on pickling goods that has
been steadily increasing year after year.
A feature of the firm's vinegar business
is the fact that the greater percentage
of the volume of sales is on a specially
high grade vinegar which cost the con-
sumer fully one third more than other
makes. • Sales on this vinegar alone run
into 30 barrels for the season, besides
the numerous barrels of other grades
and varieties.

The season of the year is fast aproach-

isg when oceans of vinegar and tons of

spices to say nothing of the vast quan-
tities of sugar, jam jars, rubber rings,

sealing wax etc that will be needed to

supply the requirements of the housewife,
from now until the end of September.
Whether the merchant will get his

share of this business or not, will depend
upon the effort made to procure it.

There are merchants who have been mak-
ing a regular business of going after
pickling and preserving business for a
number of years and their success is

shown in their sales which each year
shows a substantial increase. The stories

of the two merchants mentioned above
is a fair example of what can be done
during the pickling and preserving
season.

Getting Returns On Empties

In handling vinegar, one of the biggest

problems and probably the most difficult,

the merchant has to contend with, is get-

ting speedy returns on jars used for de-
livery purposes. Householders, the
country over, seem to think that when
a gallon of vinegar is sent to the house
in a jar that the merchant has provided
for convenience and at a big investment,
that she has a perfect right to retain it

as long as she likes. Some people have
even been known to fill the jugs with
catsup etc.,

D. W. Clark, Avenue Road, Toronto,
Ont., has an admirable system for check-
ing empties, which, he says has saved him
thousands of dollars a year. The system
is to charge every jar and bottle that
leave the store on the invoice and credit
the same when returned. On all con-
tainers that are returnable, appears a la-
bel on which is stamped the value, thus
avoiding errors when making returns.
Each delivery man is provided with a
credit book. This book is similar to a
regular counter check dook, with a line
for every style of container with the
price opposite. The driver or wh>.ever
receives the empty, fills in the sheet with
the customer's name and the container
returned. The book being in duplicate,
one slip is presented to the customer and
the other remains in the book. Each
nigfit these books are sent to the book-

keeper, who makes the entries in the

proper place in the ledger.

R. E. Powell, Ottawa, Ont., charges all

containers on the invoice. In the case of

vinegar, however, Mr. Powell does not

provide jars for delivery purposes. The

vinegar is bottled and no bulk vinegar

is sold, except when the customer pro-

vides the vessel. During quiet hours, the

vinegar is put up in quarts and pint

bottles, and a price set, that will cover

the cost of the bottle.

SUCCESSFUL METHODS
OF GETTING AFTER

BUSINESS NOW

"Business can be obtained if mer-
chants will go after it in the right
way," is the way one retail gro-
cer put it recently.

He outlines his successful meth-
od as follows:

1: Good specials.

2: Write and circulate the right
kind of advertising.

3: Put the feature goods in the
show v^rindows, attractively.

4: Arrange the store interior to

conform to advertising and show
windows.

5: Use plenty of price cards in

the store and windows.
He sells close and advertises

heavily. He turns over fast in

spite of heavy buying because he
is far from a market. He had a
display recently of 114 articles

from his general stock which a

year ago sold for $67. This year
he is selling the assortment for

?27. Folks know when they read
his advertising and put their heads
into his store that prices are low-

er. They like it.

Last year, he declares the big

mail order houses shipped carloads

of catalogues into his district,

which does $90,000,000 of business

at retail, one third of which goes

to the mail order houses. It goes

largely, he says, because retailers

don't believe in advertising. He
says only 15 per cent of the retail-

ers really do intelligent advertis-

ing and 75 per cent do none at all.

They quit ^lay down on the job.
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Campers and Picnickers will appreciate

"BRUNSWICK BRAND"
SEA FOODS

These exceptionally fine flavored Sea Food deli-

cacies are perfectly cooked before leaving our
plant, and are ready to serve on opening the tin

Keep them prominently displayed during the
warm weather months and suggest them for camp-
ers, picnickers, fishing trips and for preparing
tasty summer meals and hurry-up lunches that re-

quire no cooking.

Connors Bros., Limited
Black's Harbor, N.B.

Winnipeg Representatives
Chas. Duncan & Son, Winnipeg, Man.
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Maritime Merchants - are you selling

MADE ^
IN

CANADA
SUijSglNE ' 9

If you have never before sold this HIGH GRADE
MACARONI—it will pay you to try a sample order!

Wherever it has been introduced, it has proven a remark-
ably fast seller with continued repeat orders

!

Not a pinch of cheap soft wheat flour is used in mak-
ing "SUNSHINE" Macaroni—just the FINEST CANA-
DIAN HARD 3\^HEAT SEMOLINA containing the

maximum and best gluten. Our plant is equipped with

the most modern machinery (imported from Italy) and a

perfected hygenic, artificial drying system. Consequently,

"SUNSHINE" Macaroni has the required qualities found
only in the very best Macaroni, namely—Strength, elastic-

ity, superior taste, and retains its shape, firmness and
tenderness after cooking.

Packed in attractive, dustproof cartons of i6-oz. net

contents—30 cartons per case.

P. Pastene & Co., Limited, Mfrs. Montreal, Que.

Sales Agent : J. Hunter White, St. John, N. B.
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MAKE
THIS TEST

(ACTUAL SIZE)

their success.

Write us for samples of our im-

proved Fig Bar Biscuits. When
they arrive, take a knife and cut

one in two across the centre

and you will see the reason for

The lavish filling of genuine, finely

ground Smyrna Figs,—we don't spare the filling,

—

and the texture of the cake that holds it in make

HAMILTON'S
FIG BARS

your one best buy in a Fig-filled Biscuit. They

"taste like mother's mince pies."

G. J. Hamilton & Sons
BAKING BISCUITS SINCE 1840

FACTORY and HEAD OFFICE : : PICTOU, NOVA SCOTIA
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The Business Interests of the Maritimes will be strikingl)' represented at

this Big Industrial, Agricultural and Live Stock Display. Every business man
will find ideas there.

Manufacturers of Food Products should not lose this opportunity of

cultivating this rich market. Link up sales and advertising plans \vith the

first and biggest of Maritime Fairs.

Write for reservation. Special Railway Rates.

St. John Exhibition Association
St. John, N. B.

**The Quality Warrants The Name '

'

Grocers of the Maritime Provinces are great admirers of our Family; They find all its members willing to get out and hustle for

themselves, and they are called back on the job time and again by the pleased housewife.

All members bear the

"PERFECT/
Trade - Mark

Some of the lines :-

Perfect Baking Powdei* « - - - Perfect Prepared Tapioca

Perfect Flavoring Extracts - _ - Perfect Spices

Perfect Coffee _ _ _ - Perfect Lemon Pie Filling

Perfect Shredded Cocoanut _ - - Perfect Jelly Powders

Now being offered to the Trade of other parts of Canada. Jobbers inquiries solicited.

Canada Spice & Specialty Mills, Ltd.

St. John N. B.

C. C. Dennis, Montreal Representative.

Open to Good Connection in Toronto for Ontario Representation.
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A N energetic staff of Salesmen each with a connection, always

•^ ^ on the job, is bound to get the business. That's why Pyke Bros,

have earned such a reputation for successfully marketing products

through Nova Scotia, New Biunswick, Prince Edward Island and

Newfoundland. We are at present marketing lines for the under-

mentioned firms with excellent results. Your products will meet

with the same success if we represent them. Get in touch with us.

W. C. Macdonald Regd., Inc.

Carnation Milk Products Co., Ltd.

Canadian Postum Cereal Co., Ltd.

Canadian Salt Co., Ltd.

British Columbia Fishing & Packing Co.,

The John T. McBride Co., Ltd.

Guggenhime & Co.,

Swift & Co.,

J. C. Whitney Co.

Dominion Canners Ltd.,

Chas. B. Knox Co. Inc.,

Robertson Bros., Ltd.,

Wm. Cane & Sons Co., Ltd.,

Ltd. Peerles-s Cereal Mills, Ltd.,

Dominion Macaroni Co., Ltd.,

L. Schepp Co.,

Megantic Broom Mfg. Co., Ltd.

Dunbar-Dukate Co.

PYKE B
Wholesale Grocery Brokers

Halifax^ N. S.

Sydney, N. S. St. John, N. B.
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HALIFAX
CANADA

J. W. Gorham & Co.

GROCERY
BROKERS

Meadow-Sweet

Lemon
Pie Filling

FOR
PIES, CAKES
ICE CREAM
SAUCES
ETC.

A quick-selling popular-pric-

ed specialty on which you
can make good money.

One package makes four pies, without the use of

Butter and Eggs. Once sold it repeats regularly.

Made in Chocolate and Vanilla Flavors too.

Also inquire about our Peanut Butter and Maple
Butter.

Write for samples and prices

SELLING AGENTS

ANGEViNE & Mclaughlin
St. John Truro

Made in Montreal by

Meadow Sweet Cheese Mfg. Co. Limited

APPLE CIDER
Made from the Best Nova Scotia Apples

Guaranteed to be absolutely pure and

it is a rare treat for your customers

Sold in 1-2 barrels, kegs and bottles

Place your order for Fall requirements

AnnapolisValley CyderCompany Limited

Bridgetown, N. S.
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Please Investigate

We claim that the five following products are of the highest quality ob-

tainable, and, as such, deserve the recommendation of the Grocer.
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"NEPTUNE" VICHY \A ATER
Bottled at St. Yorre. Bassin de Vichy, France.

Recommended by the Academy of Medicine, Paris.
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"ROBERT" \'ICHY LIMONADE
Bottled at St. Yorre, Bassin de Vichy, France.

Pure Vichy Water. Pure Lemon Juice. Pure Cane Sugar.

((

iiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiJiiijriiiiiininiiMiiijiiiiiiiiiiiiiiiiiiiiiiiiiiiinMiiiiiiiiiiMiiiMiiiiiiiiiiiiiiiiiiiiiiiiijiiiii

EVIAN CACHAT" TABLE WATER
From Evian les Bains, France.

120,000,000 bottles sold each year.
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"JAMES PLAGNIOL" OLIVE OIL

From Marseilles, France.

Pure Virgin Olive Oil of the Highest Type.

Really Superior to All Others.
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"SOLEIL" CASTILLE SOAP
From F. Milliau Fils., Marseilles, France.

Absolutely Pure.—72% Olive Oil.

Please investigate. Write for Samples, giving the name of your Grocer.

LAPORTE MARTIN LIMITEE
Importers

584 St. Paul St. -- Montreal

Established 1870
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ASSOCIATED GROCER
—

is an Association of Retail Grocer

pose of buying on as economi

Stores, and C

CONSOLIDATION IS ES

THE Associated Grocers of Ontario, Limited, make '

it possible for the independent merchant to successfully

compete with any retail selling organization.

Buying strength is essential to the Grocers' ability

to meet all competition.

BECOME AN ASSOCIATED GROCER. BUY RIGHT. HCi

into other channels, cutting your business to «

THE Retail Grocer is i

Distribution. Benefit ad

link in this i

Full particulars of this new buying and distributing power—r^

J. G. BEATY i

6 King Street, W. - -

Let us get together and place our buying and disti
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fof ONTARIO, Limited
vho have established for the pur-

I a basis as Departmental

n Stores.

SITIAL TO SUCCESS !

THE Associated Grocers of Ontario, Limited, will

establish the greatest Buying and Distributing Power

of the Times and any responsible retail Grocer in On-

tario may be a partner in this powerful organization.

Great savings will be effected and the progressive

merchants will reap the benefit.

YOUR TRADE and remove the possibility of it drifting

h proportions that it becomes unprofitable.

essential source of

ingly by becoming a

aization.

be had by communicating with

t COMPANY,
TORONTO, ONT.

dng on a sound practical money saving basis.
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J. E. Sansregret Chosen in Quebec
Succeeds G. J. A. Filion as President of The Quebec Branch of The Retail Merchants

Association— Enthusiastic Interest Shown By Members In Recent Con-
vention in Montreal— Matters of Interest to Every Merchant Taken up

GENERALLY credited with being
the most successful convention of

its kind that has so far been held,

the Fourteenth Annual Convention of

the Retail Merchants' Association of

Canada, Quebec Provincial Board, is now
a matter of history. The convention,

which was well attended, was held in the

Place Viger Hotel, Montreal, P.Q., in

mid-July.

From the accompanying- photograph,
taken on the steps of Frontenac Brew-
eries, Limited, a good idea may be se-

cured of the class of men who were
present. There were a good many more
but they were not on hand when the pho-
tographer pressed the button.

Officers of the Association.

The three smiling gentlemen right in

the centre of the picture, front row,
reading from left to right, are: Joseph
F. Elie, First Vice-President; J. E. Sans-
regret, President, and M. Lapointe, sec-

retary of the Quebec Branch of the Re-
tail Merchartts' Association, to whom
"Canadian Grocer" is indebted for the
information conveyed in this article. E
Sauve, Second Vice President, is the
gentleman in the dark suit looking over
the shoulders of Mr. Sansregret and Mr.
Lapointe. Henry Walters, of Ottawa,
may be sccr, in the grey suit to the left

of the officials.

The convention was opened with an
address of welcome by Aid. J. E. Sans-
regret, representing Mayor Martin of
Montreal.

G. J. A. Filion, president of
the Quebec Provincial Board, occupied
the chair and extended a warm welcome
to the visiting members. He thanked
them for their attendance.

At 2.30 p.m. of the first day, an auto-
mobile promenade was made of the city
and from 4 p.m. to 6 a tour of the Mont-
real harbor was made on the harbor boat,
Sir Hugh Allan, through the courtesy
of the secretary of the Harbor Com-
mission, who accompanied the party, ex-
plaining all the works and plans for
development. At the conclusion of the
trin all were served with refreshments.
At 8 p.m. the annual banquet was

held in the Place Viger Hotel and proved
a big success.

President Filion Retires

Henry Watters, of Ottawa Ont.,

and treasurer of the Dominion
Association, assisted with the ceremo-
nies and delivered his address in the
French language.

The Quebec Government was repre-

sented by Mr. Bladeau who, with Presi-

dent Filion, also spoke.

The convention finally got down to

business at 10 a.m. on Wednesday, when
the election of officers took place.

G. J. A. Felion who has so ably guided
the association for the past three years,
was again proposed as president, but
declined to stand, as he thought it only
fair to give someone else a chance.

J. E. .Safnsregret was then 'elected

President; Joseph F. Elie, First Vice-
President; E. Sauve, second Vice-Presi-
dent; M. Lapointe, Secretary, and G.
Filiatrault, Treasurer.

A review of what the association has
done for the retail merchant was given
the members and problems facing the
retail trade were also discussed.

The members, as a whole, took a more
active interest in the association than
ever before. The necessity for the re-

tail trade being organized and the reali-

zation of the work done by the associa-
tion brought about this feeling.

Little Behind the Times.

An interesting case brought to light

during the convention was that of a
man in a town in Quebec who, until he
attended the convention, did not know
the luxury tax had been removed from
patent medicines, etc. He had con-
tinued to use and attach war tax stamps
on his sales. He, needless to say, was
not previously a member of the associa-
tion.

The members of the association are
particularly enthusiastic over the sys-
tem of insurance which is handled
through the association. This system is

such that a member can insure his busi-
ness or home, properties and contents,
at the regular insurance rates and at
the risk carried, receive a dividend on his

prem(ium. This year the dividend is

35 per cent, and during the past ten

years it has varied from 25 per cent, to

40 per cent. This arrangement is only

made with members of the Retail Mer-
chants' Association and has been used

as a wonderful means of increasing the

ranks of the association, the dividend

u.^ually more than offsetting the mem-
bership fee.

Some Questions Taken Up.

Matters that have been taken up by
the association with the Federal Gov-
ernment this year include the follow-

ing:

Amendment to the law on opium and
other narcotics.

Duty on American magazines.
Amendment to the law on fraudulent

advertising.

Amendment to the Criminal Code to

forbid hazardous competitions.

Amendment to the Criminal Code to

prohibit such methods as were used by
the Certificate Shoe Co.

Amendment to the Criminal Code to

prohibit the Three Card monte game.
Amendment to the Criminal Code to

prevent manufacturers from giving cou-

pons.

Amendment to the law allowing an
extension of time for the sale of oleo-

margarine.
Amendment to the law of Maple Pro-

ducts.

Amendment to the law on Failures.

Amendment to the law on gold and sil-

ver stamping.

Amendment to the law on weights and
measures to the effect that the names
of those who bale pressed hay will ap-
pear on each bale.

Optional regulation allowing merchants
to sell wood by weight.

Amendment to the law on Weights
and Measures to allow merchants to sell

all fruits and vegetables by weights and
to establish necessary standards.

Amendment to the Law of Interpre-
tation, to define the words "retail mer-
chant."

(Continued on page 38)
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The Future For Wheat Prices

AS THE days pass and the Western crop moves
further towards safety, there is increasing con-

fidence, and interest centered in the probable mar-
ket conditions. Last year the United States exported
360,000,000 bushels of wheat, and imported 60,-

000,00 bushels, leaving a net export of 300,000,-

000 bushels. It is expected that this year's export-
able surplus will be 200,000,000 bushels, and a sim-

ilar surplus may be available in Canada. A year
ago it was estimated that the countries importing
wheat would require 572,000,000 bushels for the
year ending August first. Of this amount up to

July first, 568,000,000 had been shipped. While
it is claimed that wheat in Great Britain and France
this year, bids fair to be a good crop, other Euro-
pean countries have greatly suffered by the drought
and the outturn of the wheat crop is materially
lessened. The importing countries, therefore, will

depend mainly on Canada and the United States
and to some extent upon Argentine and Australia.

Trading in wheat for December delivery opened
at around $1.45 per bushel and although there may
be many changes in prices during the next few
months, it is anticipated that the 1921 crop will

average $1.50. As regards Argentine and Austra-
lia, harvesting does not commence until January
and it is yet too early to estimate the crop and very
uncertain whether the return will be great enough
to depress the market later on.

Replacing Ice Cream Sales

A GREAT many grocers all over Canada have
developed a splendid trade in ice cream, sum-

mer beverages, and soda fountain drinks. Our rep-
resentatives have discussed with these merchants
the success of the ice cream department and in

every case have been told that it has been the means
of greatly stimulating turnover during a period
when turnover was needed.

Many of the retailers interviewed are making
preparations to utilize the ice cream departments
next winter as tea rooms where hot drinks such as
tea, coffee, cocoa, meat extracts, etc., will be
served.

This is business that can readily be picked np by
the grocer as his store is visited by more customers
than any other during the day and week. One
Ontario grocer who had a tea room of this charac-
ter points out that last winter it was the means of
selling more tea, coffee, and cocoa. Customers

would like, for instance, a certain kind of coffee
which they would try and would order a supply at
the counter for home use.

Now is the time to make preparation for this busi-
ness during the coming fall and winter season. This
can be done particularly by the dealers in the small-
er centers.

Colored Bologna and Watered Vinegar

^ MERCHANT in Toronto was fined $30.00
and costs the other day for selling adulter-

ated Bologna sausages which he had man-
ufactured himself. Coloring matter had been add-
ed to the sausages. Another retailer was fined

for selling adulterated malt vinegar. There was
too much water in the vinegar.

These two cases again emphasize the point so

often made by Canadian Grocer that merchants
should confine their buying to manufacturers of

standing that have reputations for manufacturing
quality goods. There are plenty of this type of

manufacturer today so that it is unnecessary to

take a chance. If a retailer is at all in doubt he
should demand a statement of warranty from the

manufacturer that the goods are as represented.

The onus then falls on the manufacturer and not on

the retailer.

Government Interference in Sugar
n A. SPRECKLES, president of the Federal Sugar

Company, and the outstanding man in the
sugar industry on this continent, has been
criticized for discriminating against Cuban sugar.
The U S. Department of Commerce recently asked
for explanations. He promptly denies the story and
points out that his Company purchases sugar where
it can get the smallest price, which was then in the
Philippine and Porto Rican sugar markets He says
the economic catastrophe which overtook Cuba was
greatly due to the efforts of the Cuban Government
to keep up the price of sugar.

In conclusion Mr. Spreckles predicts that unless
the supply and demand law be recognized a very
deplorable condition is likely to exist. The 1922 crop
will be large he says, and the 1921 carry over not
less than 2,000,000 tons, and, he asserts, there will
be no market to absorb both.

It was Mr. Spreckles' frank criticism in October
last that seriously upset the whole sugar situation.

Editorials In Brief

Carelessness in appearance robs a store of pat-

rons. They dislike unkempt hair, untidy linen,

dirty hands or any other evidence of indifference

to the proprieties of life or common decency.

There is no place for deception in business, but
if one must fool somebody, see that it is neither
one's banker nor one's wife.

The reason why most men do not develop their

business into anything very big is that they do not

trv verv hard.
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This Statement Reveals No Profits
An Analysis of This Merchant's Affairs Brings Out Almost Dis-

couraging Conditions—Seme Advice as to How to Remedy the

Situation.
By Henry Johnson Jr.

grocer writes meA CANADIAN
thus:

"I have been reading your ar-
ticles for four years and feel they have
been of much benefit to me. Enclose-i
is statement of business which extends
from April 15, 1920, to June 15, 1921. I

would like to have you thresh it out in
your own way and tell your readers what
you think of it. I do not think we have
made any money, but do know that our
inventory is present market value. Con-
sidering the year, I think we have. Stock
consists mainly of groceries, with a
small line of hardware, notions and drugs.

"Yours for more Modern Business,"

rather unusual courage to inventory at

present replacement values. So we have
here a basis for a new start.

One point in his letter I did not quote
above because I wanted to emphasize it

here. He writes: "I would like to write
more, but am at a loss just what to say.

If this is not complete enough for you,

I will be glad to furnish any desired

information."

I pick that out for emphasis because
such a promise appears in many letters

which are woefully incomplete; but when
I review them and ask for further par-

ticulars, usually I hear no more. Now,
in this instance, many things are up
in the air. More information is needed.

STATEMENTS

June 1, 1921, Tj J CASH
Received $34553 . 70 June 1, 1921, Disbursed $ 34643.17

Balance 10.53

April 15, 1920, Invty 2777"46
June 1, 1921, Purchases ' 31054 20
June 1, 1921, Profit 5323 ^SO

$34653.70
MERCHANDISE

June 1,

$ 34653.70

1921, Sales $ 36819 . 92
June 1, 1921, Inventory 2335.03

June 1, 1921,

June 1, 1921,

39154.95

FURNITURE
Purchased 1003.90

FIXTURES
June 1, 1921, Inventory-

Loss

$ 39164.95

. $ 960 . 00
43.90

$ 1003.90

ACCOUNTS
Sales $36819.92

$ 1003.90
RECEIVABLE
June 1, 1921, Received $ 34653 . 70

Bad accounts
Balance

June 1.

36819.92

ACCOUNTS
1921, Payments $25551 72

Balance 3018.74

PAYABLE
June 1, 1921,

426.47
1739.75

$ 36819.92

Purchases $ 28570.46

$ 28570.46

PROFIT
Freight and express IOQ4 04
^e'ivery 4ji;77
^alaries

1756. ig
general 507
Fuel
Rent ........['..
Taxes
Insurance

. 170
Returned cheques [[ g58
Furniture & Fixtures ,[ 43 90
Accounts uncollectable 426 47

& LOSS
Merchandise
Loss, to investment

$ 28570.46

.$ 5323.30
750.88

37
67.30

300.00
12.88

00
15

April 15, 1920,

$ 6074.18

INVESTMENT ACCOUNT
Investment 2777.45 June 1, 1921,

$ 6074.18

Loss . . .

Balance
750.88

2026.57

$ 2777.45

^ ,
FINANCIAL

Cash
$ 10.53

Merchandise 2335 . 03
Accounts receivable I739 75
Furniture and fixtures PHoioO

$ 5045.31

$ 2777.45
STATEMENT
In\estment $ 2026.57
Accounts Payable 3018.74

$ 5045.31

These figures reflect a condition that
is nearly discouraging; but there is the
,'rood point that this man feels he has not
made money; and now has had /the

as will be seen. I hope, therefore, that
this correspondent will keep his promise,
so we may follow this out and thereby
do greater service to him and others.

To face conditions here with a show of

profit, let us note first that the Accounts

Payable equal more than 129 per cent,

of the stock. This means that debts are

more than one quarter greater than the

merchandise holdings. That is an in-

tolerable condition.

But worse than that is the further

fact that the net Capital Investment

is $2,026.57 while the Accounts Payable

is $2,018.74. Here, therefore, we have
indebtedness to the extent of 150 per

cent, of the entire net worth. That is

worse than intolerable. It is extremely
dangerous!

What Are the Troubles—and Hopes

I am not sure that I get everything

from these figures. For example, sales

seem to total $36,819.92. Yet credit sales

were $34,653.70. Can it be that the

cash sales are only a little less than
six per cent, of total sales? Can it be
that more than 94 per cent, of the sales

are made on credit? If this condition

exists, it is remarkable that the business

survives—also wonderful that the bad
debts losses—bad as they are at 1.13 per
cent, plus—are so light.

Assuming sales of $36,819.92, the ex-

penses, $6,074.18, show a ratio of I614

per cent. plus. Considering other condi-

tions, character of business and environ-

ment, I should consider this ratio ex-

cessive. I don't think any such ex-

pense is justified in such a business.

But here, too, certain things must be
cleaned up and explained before I can
be sure.

The item of salaries if taken as stated

at $1,756.18, shows only 4.77 per cent,

on sales, and therefore is very modest.
But there are two items. General $507.37,
and Miscellaneous $658.15, making a to-

tal of $1,144.09, that are not sufficiently

explained. Together these equal over
3.10 per cent, on sales. It is enough to

have one indefinite segregation of ex-

penses, and that should be so small in

total as to be negligible. A total such
as we have here is inexcusable and re-

flects a condition of carelessness or want
of appreciation of the seriousness of
business that is disconcerting.

To dispose of one of these items, I have
added it to Salaries. The salaries as
stated and the general make $2,263.55
and equal only a little over 6 per cent.

on sales.

Freight and Express Are Not Expenses
If my friend has read my stuff for

years, how has he failed to notice my
analysis of freight and express as dis-

tinguished from expenses? Here is an-
other item in the expense account, which
equals nearly if not quite 3 per cent, on
sales, which reflects laxity enough to
explain want of earnings. For if such

Continued on Page 38
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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QUEBEC

J. A. Marven, proprietor of the Mar-
ven Biscuit Co., Ltd., of Moncton, N.B.,

was in Montreal on business last week.

A. Lorrain has recently opened a gro-

cery business in St. John's, Que.

W. A. McKay of the Gold Standard

Manufacturing Company, has been con-

fined to his home through sickness.

W. Murray, Western Manager of the

W. G. Patrick Company, is away on i
few weeks vacation.

G. G. Shortt, advertising: manager of

Acadia Sugar Refineries, Ltd., of Mont-
real, is spending a few weeks' summer
vacation at his home in Dartmouth, Nova
Scotia.

ONTARIO

Hickman and Stoddart, 232 Bank St.,

Ottawa, are now operating the grocery
store formerly occupied by F. D. Her-
bert.

The grocers of St. Thomas, Ont. held

their annual picnic at Port Stanley on
July 20. There was a very large turnout
and a very enjoyable time was spent.

M. Egeberg, Fort William, Ont. has
opened a new grocery in that town.

The Dominion grocery stores are open-
ing a store on Wallace Street, Listowel,

Ontario.

There is a movement on foot in Sud-
bury, Ont. to have the grocery stores

close early on Saturday night. It is sug-
gested that they close at 9 o'clock, in-

stead of as now at midnight and some-
times later.

Rodger and Fyffe, grocers, have suc-

ceeded J. H. Halpenny and Company,
591 Bank Streetn Ottawa. Mr. Rodger
comes to the city from Almonte, while
Mr. Fyffe is known to Ottawans, having
been with several firms in the city for

a number of years.

George Pourpouska, a foreign grocer
in Chatham, Ont. was recently charged
in the Chatham police court with buying
goods on the market before ten o'clock,

with the intention of reselling the same.
He had sent a boy to the market who had
bought 13 dozen eggs. He was remanded.

George Timtana, conducting a general
store in Niagara Falls, Ont. was shot

through the lung on Monday morning of

this week, by two hold-up men. The
burglars were masked, and when Tim-
tana put up a fight he was struck on the
head and shot. Ninety-three dollars in

money were stolen, and the bandits got
away.

J. Porter has opened a grocery store

at 74 Marchmount Road Toronto.

R. T. Pearson has commenced busi-

ness at 1225 Shaw St. Toronto.

Messrs Cook and Sutton have com-
menced bu.siness with a grocery store at

141 Cowan Ave Toronto.

Meyer and Curran have commenced
business in a store at 3071 Dundas St.

West, Toronto.

The Business Men's Association in the

Bloor-Bathurst district, Toronto, held its

annual picnic at Long Branch recently.

Over 200 soldiers of the Christie Street

hospital were guests of the association.

A very enjoyable time was spent.

the administration committee comprised
of 0. Gignac, Henri Geoffrion, E. Auber-
tin, J. D. Denis, Jos. Archambault, J. F.

Laurin, J. E. Dussault and A. Breton.

Pioneer in Grocery
Trade Passes

in St. John N. B.

St. John N. B., August 1, (Special).—
Another link between the past and the

present in the grocery business in St.

John was broken on Sunday morning,
July 31, when Hiram B. White passed

away. Mr. White was one of the pioneers

of the wholesale grocery business in St.

John.

He was born in Belle Isle, King's
county, eighty- eight years ago and in his

earlier days was a member of White
Brothers in Sussex. Moving to St. John
in 1864 he went into partnership with F.

E. Titus and conducted a wholesale gro-
cery business for some years.

Mr. White was also active in other
channels in tha city being a past presid-

ent of the Y. M. C. A. and held many
offices in the Royal Arcanum. He is sur-

vived by two daughters and two sons.

One of the sons is J. Hunter White, who
is at present carrying on a manufact-
urer's agency business in this city, and
who is also secretary of the Wholesale
Grocers' Guild.

MONTREAL BUTCHERS ENJOY
PICNIC

The Butchers' Association of Montreal
held its 39th annual picnic at Delorimer
Pai-k on Wednesday, July 27. The guest
of the occasion was Mederic Martin, may-
or of Montreal. An elaborate program
of games and races was carried out and
a number of cash prizes was awarded.
The weather was fine and an enjoyable
afternooi' v/rs spent. The success of the
picnic is largely due to the efforts of

Sample Trains

Will Advertise

France in Canada

As a means of stimulating export
trade between Canada and France, what
is known as "sample trains" are to be
used. By this exchange of facilities both

,
countries can rapidly, economically, gra-

tuitously advertise their goods. France
has made a careful selection of her goods
and ware, aand the same will be entrain-

ed at Montreal, constituting the "French
Sample Train" which in the months of
September and October will tour Canada
from ocean to ocean. This exhibition ore

wheels will be accompanied by moving
pictures of the most beautiful scenery
of France, of her historic monuments,,
architectural wonders, objects of art, etc.

This project has the full approbation
and collaboration of the French and Can-
adian governments, of transportation,
manufacturing, commercial and other
large interests in both countries.

PERISHABLE FOODS TAKEN BY
EXPLORER.

New York, July 20.— If Donald E.
MacMillan and his six: venturesome
companions who sailed from Wiscasset,
Maine, last week, succeed in reaching
Baffin Land in the frozen north, they
probably will celebrate with a banquet
on shipboard, in which such delicacies
as "fresh" raspberries, spinach and
green com will figure largely.

It was learned to-day that the Mac-
Millan party had taken along a quan-
tity of perishable foodstuffs prepared
by a new process of dehydration which,
its sponsors claim, leaves the dried pro-
ducts capable of restoration to their
original bulk, color and taste by soak-
ing in water.

In addition to fruits and vegetables
the MacMillan party's dehydrated food
supply included roast beef hash, reduc-
ed to withered bits, unrecognizable fish
also capable of being made fresh again,
and a few bales of grass for the party's
dogs and catnip for the ship cat.

A good salesman should be able to
handle a man as an astronomer handles
a telescope—that is, he should be able to
draw him out, see through him and shut
him ut).
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How Jones Keeps His Trade
By Lester G. Herbert, reprint from Tea and Coffee Trade Journal

WHY do I like to deal with Jones?

He always seems pleased to see

me, whether I meet him in the

street or in his store.

Invariably he acts as though I were

an individual with a real personality,

with likes and dislikes, and genuine in-

terests in life, instead of an animated

pocketbook.

He and his clerks serve me as though

they were eager to find out what I really

wanted and needed, rather than to work
off something on me that they wanted

to get rid of.

If everything is not right he is cordial

in his efforts to make it right, either at

the time or later. I can always depend

upon his fairness and honor, so I may
write or telephone for what I want if I

am away or at home, and feel sure that

he will serve me as though I were there

in person.

He has never told me an untruth er

misrepresented a fact.

He never claimed to be one of those

know-it-alls, although he is remarkably

well posted. It is his modesty, however,

that makes me ready to display my own
ignorance and to ask his advice.

When my boy was killed in France,

he took time to write me a personal.

hand-written letter, which somehow
made me feel very near to him. He didn't

do this, I know, to get more business,

but rather to let me know that he under-

stood and cared.

More than once Jones has gone out

of his way to do me a good turn, to give

,me a friendly tip, or to throw something

my way. Naturally I should be an in-

grate if I did not do the same.

His place of business is not elaborate,

but it is attractive, and there is a home-
like atmosphere about it that seems to

extend a welcome to the man who enters

its doors. The atmosphere is that of

friendly, businesslike, courteous service.

Jones is filling an important local of-

fice, but this doesn't make any difference

with him or with his manner to his pat-

rons. He doesn't neglect business, and
is just as cordial and friendly as in the

old days when he was in the little place

around the corner, struggling to get

along.

The reason I like to deal with Jones
is the same reason that other people en-

joy doing business with him also. Jones

is sincere, and some way or other he calls

forth that which is the finest and the

best, in old and young, rich and poor,

with whom he comes in contact.

J. E. SANSREGRET CHOSEN IN

QUEBEC
(Continued from page 34)

Constitution of a Committee appointed

to appear before a special committee of

the Senate whose duty it is to investi-

gate the costs of transportation by mail

of parcels and catalogues.

Study of the amendments to the Copy-
right Law.

Immigration: Re Merchant-tailors.

NEGLECTING WINDOWS IS A BAD
POLICY

(Continued from page 23)

of a good business, although there were
absolutely no signs of any business a-

bility or system about the place. At the

far end of the store almost surrounded
with shelves and biscuit tins stood a

good sized safe with even the name of

of the owner painted upon the face of it.

There wus a merry ring to the finger

combination of the money drawer as it

was opened. A number of spike files

nailed to the shelves behind the main
counter carried a promising looking

number of orders and a goodly number
of orders already put up lay in boxes

on the floor awaiting delivery.

Business Too Easy

No doubt in that fact lay the very

cause for the careless untidy appearance

of the store. Business came too easily.

Doubtless the proprietor at one time had

noticed the shabby appearance of his

store but he never could find time to re-

arrange it and clean things up. It is true

that in that town there was very little

opposition and people there had made
money quickly. Besides, a large number
of people came there every summer
from Montreal and although they dwelt

there perhaps for several years few had
ever seen the place. A large part of the

business vas done over the telephone

and hence the carelessness. Still, should

one of these particular customers call

on that store it is doubtful if the grocer

could have retained their patronage
longer. This grocer either had never

thought of the chance he was taking of

losing his trade or else believed that

"what you don't see won't hurt you."

Some day a eener competition will come
his way and he will be surprised how
fickle his customers can really be when
they are offered something more pleas-

ing to the eye.

New Goods
The California Associated Raisin Com-

pany of Fresno, California, is putting on

the market a novel confection in a small

five cent package. It is a miniature of

the Sun Maid Seedless package, con-

taining 1 1-2 ounces of Thompson Seed-

less Raisins. These little packages are

bright red like the large 15 ounce pack-

age. They are packed in an attractive

display carton, containing twenty-four
packages.

THIS STATEMENT REVEALS NO
PROFITS

(Continued from page 36)

things are put into expense and are not

added directly to cost of merchandise,

the goods so affected are insufficiently

priced. This alone would indicate point-

edly why this business showed a loss

last year.

Freight and Express charges are part

of cost. Such charges, together with

drayage, must go right onto the invoice

and be taken into consideration as cost.

Then they are made to come right back
with each sale just as invoice cost comes
back. I cannot see on what theory such

charges are treated in any other way.
Now, if they are put into the cost when
pricing goods, why are they also figured

. into expense?
Right here, I feel sure, is one explana-

tion of why this store has made a loss. •

What is the detailed make-up of the

items, "General" and "Miscellaneous" in

this expense account?
Insurance at $170.00 on a business the

net capital whereof is less than $3,000

—how can that come about? Surely,

somebody is overselling this man on
insurance.

What is that item of $636.72 listed as

"Returned Chocks"? I don't "get" that

at all.

How come that any such business

—

any business, for that matter—can get

down to $10.53 cash on hand?
What to Do is a Grave Question.

It would be hard indeed, to say what
this man should do, even if I had com-
plete information. It is impossible to

say anything very definite with so many
items not clear. There is little use giv-

ing my usual advice to quit buying

—

though that always is helpful as a first

step—for if no buying at all were done,

if the entire stock were depleted and
cleaned up—there would remain a deficit

of over $1,000, regardless of contingent

current expenses.

But I feel sure that study and drastic

action will result in squeezing at least

$1,000 a year out of that expense account
—probably more. If the freight and ex-

(
press have been handled as looks to be
the case, we shall here have another

•fresource which may yield $1,000 more a

«year.

If such items can be cut to the bone
and some active, aggressive sales work
done, with care taken to see that cor-

rect margins are obtained, maybe this

business can be rehabilitated. The sign

of hope is that this man has faced read-

justed values and seems not inclined to

fool himself very much—though the note

of optimism in face of the figures is

rather difficult to understand."

But I must have full information at

once. Possibly this may be delayed be-

cause I have laid the scene of this man's
exploits far from his actual environ-

ment. But I have to do this always to

insure protection of identity—so my read-

ers must look for their own stuff care-

fully and respond to my requests for

further enlightenment. With such ful-

ler knowledge maybe I can help. Here's
hoping!
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B. C. Provincial Board R. M. A.
Reviews Its Work For Past Year
Annual Convention is Held at Duncan, B.C., on 27th and 28th of

July—B.C. Merchants Are Given a Goodly Share of Credit for

the Abolition of the Luxury Taxes—Many New Branches Are
Organized in B.C.

By staff Correspondent Canadian Grocer

I

D-UNCAN, B.C., Aug. 1—The Pro-

1 vincial Board of British Columbia
of the Retail Merchants' Associa-

tion of Canada met in Duncan on July

27 and 28. There was a very good at-

tendance of the members and many mat-
ters of importance to the trade were
dscussed. The president, M. Y. Phillips

of New Westminster, was in the chair

and delivered his address at the opening
of the proceedings.

Delegates in Attendance.

The delegates attending the meeting of

the Provincial Board of the R.M.A. were
as follows: G. H. Jacobson, R. W. Smith,
Walter G. Ing (secretary), Stanley Ross,

M. G. Phillips (president), Wm. Kerr,

A. P. G. McDonald, all of New West-
minster, B.C., Richard Thompson, North
Vancouver, D. H. Kent, James Hark-
ness (president Grocers' section), H. B.

Neelsen, J. F. McDowell, grocer, E. E.

Bent, Roy A. Hunter, Maclean National
trade papers, George S. Hougham (sec-

retary), R. H. Fairley (organizer), J. T.

Crowder (president Vancouver branch),
Arnold B. Derifield, Frank M. Grey,
Chas. Stinson, and George Herring, all

of Vancouver, J. A. Knight, Ladysmith,
Currie G. White, Duncan (druggist), J.

P. Fink, general merchant, Cranbrook,
A. Peterson, R. A. Thorpe, furniture
dealer, S. R. Kirkham, grocer, W. N.
Dwyer, F. G. Aldersey, Duncan, L. E.
Richards, baker, A. E. G. Cornwell,
baker, N. B. Whitley, insurance dept.,

A. Brockhurst, Walter W. Ballard, Vic-

toria, J. H. Ashwell, Chilliwack, Fred G.

Cox, dry goods merchant. Port Alberni,

Harvey Murphy, J. C. Dakin, R. H.
Ormand, George E. Armstrong, Nanaimo,
D. Leckie, hardware, Kelowna, A. T.

Bind, furniture dealer. Port Alberni, T.

J. Wilcox, hardware and Chas. Marsh,
auto dealer, Kam^oops.

President's Address

Ti'ibute to the retail merchants of

British Columbia for the fight they put
up for the taking off of the Luxury "Tax

was paid by M. G. Phillips, New West-
minster, president of the British Colum-
bia Board of the Retail Merchants' As-
sociation in his annual report presented
at the convention in Vancouver recently.

The president, in dealing at length with
this matter, said in part:

"Upon no subject have the retailers

of this Province ever stood so solidly

together as they did upon this issue. It

was a most remarkable demonstration
and was an experience for your execu-
tive officers which greatly encouraged
them at the time and proved beyond a
shadow of doubt that any honest and

legitimate thing that the retailers want
to do can be done if they only want it

badly enough. The first shot in the cam-
paign in B.C. against the stamp method
of collecting the Luxury Tax was fired

by the Nelson Branch and the finishing

broadside was given by the Vancouver
Branch, who staged a demonstration at a

luncheon in Vancouver, at which the Fed-
eral members for the Lower Mainland
were pre!^ent, who were informed in

language that could not be mistaken that

the retailers of B.C. would not stand

for departmental inefficiency so flagrant

as the stamp method of collection was
proved to be.

B.C. Board in the Lead.

"In connection with this issue your
provincial executive, assisted by an ad-

visory committee of representative re-

tailers, waited upon the Hon. Arthur
Meighen, Premier of Canada, and his

Minister of Immigraton, the Hon. J. A.
Calder, upon their visit to Vancouver
and presented a memorandum, which was
printed verbatim in the Press at that

time. The two Ministers were obviously

impressed by the weight and sincerity of

the arguments presented to them in con-

nection with the Luxury Tax as a whole,

and the stamps and cancelling machines
in particular, and your Executive offi-

cers have no doubt that the impressions

created at that time and deepened by
other impressions made upon the Pre-

mier upon his return to Ottawa, were
largely responsible for the Government's
decision to cancel the Luxury Tax entire-

ly. It is interesting to know in this con-

nection that other provincial boards, not-

ably Alberta and Saskatchewan, followed

the initiative taken by the B.C. Board
and in the case of Alberta the same
memorandum that was presented to the

Premier at the Hotel Vancouver was
again presented by a representative dep-

utation at the Palliser Hotel in Calgary.

E. R. Golding Secured

The feeling of relief which every re-

tailer experienced in connection with the

abolition of the Luxury Tax was coupled

with ungrudging admission on the part

of members and non-members alike, ex-

pressed privately and through the press

that the Retail Merchants' Association

was largely, if not wholly, responsible

for the removal of the Luxury Tax."
It was pointed out by the president

that the association's credit reporting
and collection departments are now un-
der one management, E. R. Golding,

formerly departmental solicitor for the
Attorney-General of Alberta, having been
secured as collection manager.

George H. Hougham, secretary, sub-

mitted a lengthy report in which he

gave a comprehensive review of the work
of the Association during the past year.

Touching on the question of membership,

he said that it gave him a great deal of

pleasure to report a substantial increase.

"Our membership now stands at 882

members in the province," he said, "341

of whom are in greater Vancouver and
the balance of 541 scattered throughout

the province. The total membership of

882 is represented in 18 branches in good
standing which shows a net increase of

193 members and an addition of 5 organ-

ized branches since the convention of

1920."

Work of Local Organizations.

While the secretary expressed satis-

faction over the provincial increase, he
was not so encouraged over the work of

the local organizations throughout the

province. In his report, he pointed out
that there seemed to be an altogether
false impression on he part of new mem-
bers as to the actual meaning of mem-
bership. Their impression seemed to be
that results could be obtained by the

R.M.A. only for the asking or the seek-

ing; whereas it was a fact that the mere
payment of a year's membership fee did

not bring about this expectation. There
was abundant evidence, he said, that
members joined without the faintest idea

of the scope of the association or its

work, or of their privileges as members.
Somehow, he said, they had failed to

bring about that personal contact be-
tween the individual and the provincial

or the Dominion office that was desir-

able. The suggestion of the secretary
was thrt this was due to failure to hold
meetings in the different local centres.

"In other words," he said, "we need to

commercialize the association idea and
sell it to each individual line of business
in a practical manner. It may well be
that after the idea has been so sold and
definite results obtained, the member
may have so far advanced along the line

of association work as to respond to an
appeal to join his local branch for the
sake of lining up wath his fellow retail-

ers on common ground, but this mast
necessarily be a later development and
cannot be the starting point." In con-
cluding this part of his report, the secre-
tary urged strongly the formation of
local association as links in the bigger
chain called the R. M. A.

Resolutions.

Among the resolutions passed was one
calling on the Dominion government to

prohibit further Oriental immigration on
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account of the large number of returned

men out of employment; another asking

the provincial government to co-ordinate

with the Dominion government in- the

assessment and collection of income tax;

a third making it an offence punishable

by three years imprisonment for issuing

a cheque for which there are no funds

if the cheque is issued with intent to de-

fraud; and a fourth asking the provincial

office to obtain the views of the mem-
bership of the provincial association re-

garding the inauguration of a system of

collective buying as an offset to the com-

petition of the mail order houses and to

meet manufacturers and wholesalers who
sell direct to the consumer.

It was pointed out that the Existing

Provincial Shop's Regulation Act Re-

lating to Early Closing is considered by

the Grocers' section of the R. M. A. to

be inadequate, inasmuch as' it does not

close establishments carrying fruits and

confectionery and other lines of mer-

chandise other than, groceries, and a

large number of such establishments are

thus permitted to sell groceries at hours

when other grocers are compelled to

close. The Shops Regulation Act now
effective in Manitoba would meet the

situation in Vancouver, and the resolu-

tion to have the B.C. Board apply for

similar legislation at Victoria was en-

dorsed.

Organizer's Report

R. H. Fairley, provincial organizer for

British Columbia, in his report, stated

that from March last up to the present

date, 87 new members had been added

to the association and 123 had renewed

their membership. On the trip from Vic-

t rin to _>urtenay and Cumberland dur-

ing the month of December, in the inter-

ests of the provincial Automotive Retail

Dealers' section, 37 new members were
obtained. In January three new branches

were organized, namely, Ladysmith with

24 members, Oourtenay, Cumberland,
Comix and Union Bay with 22, known
PS the Comix district branch, and Ab-
bottsford Local with a membership of

12, making a total on these trips of 95

new members. The organization of the

baby branch has just been completed at

North Vancouver with a membership of

23. The cost to the association including

salary, commission and travelling ex-

penses, is $1404.65. The balance accruing

to the B. C. board from the 305 new
members and renewals amounts to $3,-

660. The percentage of revenue is ap-

proximately 40 per cent.

There is a general recognition of the

valuable work which this association is

accomplishing in matters of legislation,

luxury tax, sales tax, etc. Individual ser-

vice to the members should be given, by
assisting them in their income tax re-

turns, their bookkeeping problems, etc.

Work of Dominion Executive

G. H. McRobbie, vice-president Dom-
''nion Executive Council, R. M. A. of Can-

ada, reviewed the work of the Dominion
Board. He outlined legislation that the

Board had been able through their ef-

forts to bring about, and other matters

directly dealing with the retail trade.

with which the executive council had tak-

en prompt action in the interests of the

retail merchants.

Amended Earlv

Closing Bylaw
Effective Sept. 1

Winnipeg.— On September first the

amended early closing by-law will come
into force. The amendment defines the

establishments that may sell goods aft-

er regular closing hours. The amended
early closing by-law as it becomes effect-

ive September first is as follows:

—

1. Section 1 of by-law numbered 1853 of

the City of Winnipeg is hereby amended
by striking out the words "(but not

where the only trade or business carried

on is that of a tobacconist, news agent,

hotel, inn, tavern, victualling or refresh-

ment house,)" in the thii-d, fourth, fifth

and sixth lines thereof, and by adding to

said Section 1 the following:

(a) Provided that this by-law shall not

apply to any shop where the only trade

or business carried on is that of a fruit-

erer, confectioner, pastry cook, tobaccon-

ist, news agent, hotel, inn, tavern, vict-

ualling or refreshment house, nor shall

this by-law be held to apply to any such

shop merely because bread, butter or

milk is sold or offered for sale therein.

'b) The words "shop" or "shops" where
contained in this by-law shall mean and
include any building or portion of a

building, booth, stall or place.

Retailers' Dav at

Canadian National

the first Wednesday

An innovation of the Canadian Nation-
al Exhibition this year will be Retail

Merchants' Day on the first Wednesday,
August 31. An effort is being made to

have retail merchants present in large
numbers from all over Canada, and the

entire day will be one of special interest

for the retailer. The noon day luncheon
will be addressed by Dominion officers,

and it is likely that all the Dominion
executive officers will attend, following
the annual convention in Winnipeg on
August 22. It is not definitely arranged
just who the speakers will be on this

occasion, but the program for the R. M.
A. will be sufficiently interesting to at-

tract merchants from all over the Dom-
inion. It is up to the retailers to make
this day of the big Fair a success, the
first R. M. A. day.

B. C. Farmers Want
Closer Inspection

Of Imported Eggs

Vancouver, (Special)—Farmers in

British Columbia are signing an "Egg"
petition to submit to the Hon. S. F. Tol-

mie, Minister of Agriculture, Ottawa.
They believe there should be certain

protective measures in their favor and
against imported eggs, particularly those

from China.

The petition reads as follows:

Sir.

"To safeguard the interests of the

Poultry Industry of the Dominion and
of this Province in particular, I respect-

fully urge that the following Clauses be
added to the present Regulations gov-
erning th^ importation and sale of eggs.

Yours respectfully

The clauses referred to are as follows:

"CLAUSE. 2-C-l.—Cases of eggs
shall not be imported into Canada for

domestic consumption in lots of

cases or more until a cer-

tificate of inspection has been
granted by an Egg Inspector, charged
with the enforcement of these Regula-
tions, grading the eggs contained there-

in as equal to or better than the grade
'Firsts' in the Standards prescribed in

these Regulations.

"In the instance of the grade 'Firsts'

referred to in this section, the

maximum allowance at time of inspection

shall not exceed 24 eggs per case below
the grade stated.

,

"2-C-2.—Eggs that have been im-
ported into Canada for domestic con-

sumption, when repacked shall be re-

packed in the packages in which they
were imported, and the original marking
showing the country of production shall

not be removed or obliterated, provided
always that in any case where such eggs
cannot be repacked in the original pack-
age other packages may be used, but .

such packages shall be marked to show
the counti-y of production, and the marks
used shall be the same in form and char-

acter as those on the original package."

A. Bowron, of Bowron Brothers, Lim-
ited, on his return from the Coast, spent
a few days in Winnipeg with their West-
ern representatives, Stroyan-Dunwoody
Co.

GOODS MUST BEAR NAME OF
COUNTRY

Regulations covering the marking of

goods with the name of the country of
origin, as required under the amended
customs regulations of last season, are
now being drawn up by the Department
of Customs and Excise, it is stated these
will probably be issued within a week or

so. The new regulations, which require
that all goods imported to be marked
with the name of the country where they
are manufactured, do not come into ef-

fect until October 1 of this year, so the
regulations will be distributed in plenty

of time to covpr any importations which
are affected.

H. W. Dryden, of the H. P. Pennock
Company, has been transferred from Sas-
katoon, Sask., to the head office, Win-
nipeg.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

//////////vyyyy/wv/vyy/^^^^^

QUEBEC MARKETS
MONTREAL, August 5—The grocery market for this week seems

to be holding fairly steady except in some lines of fruit. Or-
anges have increased in price, while lemons have taken a de-

cided drop. The local fruit ancl vegetable market is on the decline.
Many lines of vegetables are coming on the market this year at much
reduced prices owing to the early season. Meats of all kinds hold-
ing fairly steady with a slight drop in fresh pork. The sugar market
is holding firm at present prices. In general the market seems to be
marking time on most of the staple lines.

CANNED GOODS QUIET
Montreal.

CANNED GOODS—The market for

canned ^oods is inclined to be a little

quiet on account of the plentiful supplies

of fresh fruits and vegetables. Prices

on some lines of fruits have shown de-

clines recently, but for the most part

quotations are steady. Canned salmon
IS selling freely, and prices show a

tendency to advance.

3 15

8 00

1 55

CANNED VEGETABLES
Asparagus (Amer.) mammoth green tips
Asparagus, imported (2%s)
Beans, golden wax 2 10

Do., Refugee 2 10
Corn, 2s 1 50
Carrots (sliced), 2s 1 45
Corn (on cob), gallons 7 00
Spinach, 3s 2 85
Squash, 2^Ib., doz
Succotash, 2 lb., doz

Do., Can. (2s)
Do., California. 2s.

Do., (wine gals.)

Sauerkraut, 2''4-lb. tins
Tomatoes, Is

Do., 2s

Do., 2%s 1 65
Do., gallons 5 70

Pumpkins, 2'4s fdoz.) 1 50
Do., gallons (doz )

Peas, standard 1 80
Do., early June
Do., extra fire 2s
Do. Sweet Wrinkle
Do., 2-lb. tins

Peas, New Pack—
Standard, 2-lb
Choice, 2-lb
Early June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2V4-lb. tins
Apples, 2V2S, doz 1 40

Do., 3s, doz 1 60
Do., gallons, doz 4 75

Currants black, 2s, doz 4 00
Do., gals, doz ,...

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do., 2^-lb
Do., 2-lb

Do., white, pitted 4 50
Gooseberries, 2s, heavy syrup, doz
Peaches, heavy syrup

—

2-lb

2M!-lb

1-ib .".. ;;.;
Pears Is

Do.. 2-lb '.'
.'..'.' .'..'.

Greengage Plums, heavy syrup . . 2 65
Lombard Plums, heavy syrup, 2-lb

Do., light syrup
Pineapples (grated and sliced), 2%-lbs.

Do., 2-lbs
Do.. 1-lb ,'.'.'.' '. .

Red Raspberries 4 25

4 40

6 00
2 15

2 15
1 60
1 75
7 50
2 90
1 50
1 80
1 80
3 50

10 00
1 60
1 60
1 40
1 70
5 75
1 55
4 00
1 90
2 00
3 00
1 57%
2 75

1 82H
1 87%
2 05

2 00
2 80

4 50
1 65
1 70
5 00
4 05

16 00

3 10
5 00
4 00
4 75
2 75

Strawberries 4 00 4 10
New Pack Strawberries

—

Standard No. 2, per doz
Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapple (sliced) ....
New Blueberries, 2 lbs

Do., 1 gal

COFFEE PRICES FIRM
Montreal

4 60
4 70
5 50
2 80
5 75
4 80
2 25
12 00

COFFEE—There i.s no change in cof-

fee prices this week. There continues a
very good inquiry, and prices show a
tendency to remain firm for the present.

CEREALS ARE UNCHANGED
Montreal.

CEREALS—The market in cereals as
far as Montreal is concerned is holding
steady, with no changes in quotations,

as compared with a week ago. Most
lines are selling well, buying being fair-

ly active at the present time.

Montreal.

Oatmeal, gran, fine standard
Rolled Oats, 90 lbs
Pearl Hominy
Cornmeal, Gold Dus t Brand
Graham Flour, 98 lbs
New Buckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Do., Can
Lima Beans
Green peas, dried 03
Flaxseed
Ground Oil Cake, per bag
Split Peas, per bag

4 00
3 60
3 25
3 25
7.65
6 75
5 25
5 25
3.50
3 30

10

05%
06

3 00
5 00

DRIED FRUITS QUIET
DRIED FRUITS—The inquiry for

Montreal

some lines of dried fruits at the present
time is rather slow, but raisins and cur-
rants are selling freely, the latter be-
ing steady at the reduction quoted last

week. Raisins show no change as com-
pared with prices of a week ago. Other
lines are steady.

Montreal.
Apricots, fancy

Do., choice
Do., slabs

Apples (evaporated)
Peaches (fancy)

Do., choice, lb

Pears (choice)
Do. fancy

Peels—
Choice
Ex. fancy

13

27

33
27
22
15

28
25
22
28

26
30

Lemon, new pack 46 47
New Pack

—

Orange 48 49
Citron 76
Choice, bulk, 25-lb. boxes, lb 22

Peels (cut mixed), doz 3 25
Raisins (seeded)

—

Valencias 23
Muscatels, 2 Crown 22%

Do., 3 Crown 23
Do., 4 Crown 23%

Turkish Sultana, 5 Crown 27 30
Fancy Seeded (bulk) 26 28

Do., 10-oz : . . . 25 27
Cal. Seedless cartons, 12 oz. . . 21 23

Do., IG oz 27%
California Seedless, in bulk . . 18% 19
Cluster, 20 1 lb. pack 675

Currants loose 12 15
Do., Greek 13 15

Dates, Excelsior (36-lOs), pkg 4 85
Fard, 12-lb. boxes 3 25
Packages only 19 20
Dromedary (36-10 oz.) 7 00
Loose 11 14

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do. 2i4's, lb 40
Do., 2'/.s, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each Oil
Do., Turkish, 3 crown, lb 22
Do., 5 crown, lb 2S
Do., 7 crown lb 30 •

Prunes (25-lb. boxes)—20-30s 25
30-40s 19

40-50S 17

50-60S 131,2

60-70S on
70-80S 10'/.

80-90S 00:'/.
90-lOOs 09

TEAS LOOK STRONGER
Montreal

TEAS—Reports from primary mar-
kets indicate stronger tendencies in the

prices of teas. The market is inclined to

be firmer, although prices this week
show no change. Black teas are firm
with price.-^ unchanged, and reports 'from

primary centres on black teas are lack-

ing.

Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes 48 55

Javas

—

Broken Orange Pekoes 48 55
Broken Pekoes 35 40

China

—

•Common 24 33
Medium t 42 48
Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of u lotations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 7'.

Finest grades 75 . G 90
Javas

—

Pekoes C ?> 40
Orange Pekoes 37 4.'

Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

SPICE DEMAND IS BETTER
Montreal.

SPICES—Already there is a very
good inquiry for spices, that will im-
prove as the pickling season becomes
more general. Both wholesalers and re-

tailers ara stocking up well with sup-
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plies for ihe fall trade. Prices this week
show no change, but the market gener-
ally is firmer.
Allspice 18 20
Cassia (pure) ... ., 27 30
Cocoanut, pails, 20 lbs., unsweet-

ened, lb 46
Do., sweetened, lb SG

Chicory (Canadian), lb 14
Cinnamon

—

Rolls
Pure, ground

Cloves (ground)
Cream of tartar (French pure)

Do. American high test 7.5

Ginger (Jamaica) ....
Ginger (Cochin)
Mace, pure, 1-Ib. tins GO
Mixed spice 30

Do., 2% shaker tins, doz
Nutmegs whole

—

Do., 64, lb

Do. 80, lb

Do., 100, lb

Do., ground. 1-lb. tins
Pepper, black

Do., white
Do., Cayenne

Pickling spice
Do., package, 2 oz., doz. .

Do. package, 4 oz., doz. .

Paprika
Tumeric 28
Tartaric acid, per lb. (crystals or
powdered) 95

40
65

35
3 .'lo

4-|

70
80
30
27

65

32
25
35
65

32
1 I.-,

10

3S

35
45
25
33
34
28
40
70
50
30

1 00

BUYING OF NUTS SLOW
Montreal.

NUTS—Prices are steady on nuts,

with the market more or less quiet.

Buying is inclined to be a little slow, but
the demand for walnuts and peanuts is

very fair.

Almonds, Tarragona, per lb 22
Do., shelled

Valencia shelled almonds
Chestnuts (Italian)
Cocoanut (shredded, bulk) .... 33
Filberts (Sicily), per lb 17
Brazil nuts (new)

Do., Barcelona
Peanuts, Jumbo

Do., shelled. No. 1 Spanish . . 18
Do., Java, No. 1

Do., salted red'
Do., shelled, No. 1 Virginia

Peanuts (salted)—
Fancy wholes, per lb
Fancy splits, per lb

Pecans, new Jumbo, per lb

Do., large. No. 2. polished . . 29
Pecanss, shelled 1 00
Walnuts Grenoble, in shell
Marbot Walnuts 26

Do. new Naples
Do., shelled, Manchurian
Do. Bordeaux 63
Do.," Chilean, bags, per lb
Do., Spani.sh, shelled

NOTE—Jobbers sometimes make an added
to above prices for broken lots.

21
Ifil'o

24
54

44

18

36
18

20
151/2

151/,

20
IIV.
23
18

38
35
50
30

1 50
29
28
26
68
68
40
60

charge

SYRUPS HAVE FAIR DEMAND
Montreal.

SYRUPS—The market for molasses is

slow as i£ generally the case at this

time of tho year. Corn syrups are exper-
iencing a fair demand, with prices hold-

ing firm, showing no changes as coin-

pared wiith a week ago.

Price for

Barbadoes Molasses

—

Island of Montreal
Puncheons 77Vi
Barrels
Half barrels
Puncheons, outside city

Fancy Molasses (in \ins)

—

16-oz. tins, 2 doz. case, per doz
2-Ib. tins, 2 doz. in case, case 4 40
3-lb. tins, 2 doz. in case, case 5 75
5-lb. tins, 1 doz. in case case ....

10-lb. tins, 14 doz. in case, case ....

Corn Syrup

—

Barrels, about 700 lbs

Half barrels, about 350 lbs.

Quarter barrels, about 175 lbs.

2 gals., 2.5-lb. pails, each .

3 gal., 38V2-'lb. pails, each .

5 gal., 65-lb. pails, each .

2-lb. tins per case
S^lb. tins, per case

10-Ib. tins, per case . . .

.

79%
79 Vi

72>/a

2 40
7 25

10 75

8 95

8 60

06 V,

06%
07J/+

2 25
3 25
5 20
4 00
5 30

00

White Corn Syrup

—

2-Ib. tins, 2 doz. in case, case
5-lb. tins. 1 doz. in case, case ....
10-lb. tins, ij, doz. in case, case ....

PRICES TEND HIGHER

4 60
5 90
5 60

Montreal.

PRICES—Tendencies in the market for

rice point to higher prices on Honduras,
Texas and Carolina rices. Carolina rice

is now quoted at 7 cents per pound, with
fancy Honduras quoted at 514 cents.

Carolina extra fancy 07
Do., fapcy) 06

Honduras, fancy 05%
Rangoon CC, per cwt 3 90
Do., B.. per cwt 4 15

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08 09'/'>

Do. (pearl) 08 09'/"

Do. (flake 08 09)Vj
Honduras 07 '

Siam I4V2

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

SUGAR IS UNCHANGED
SUGAR—The sugar market is hold-

ing firm at present prices. The price

quoted Montreal basis is still $7.60 per
cwt. The tendency of the raw sugar mar-
ket may be towards higher levels and
changes in the refined market may be
toward stronger prices.
Granulated sugar, per cwt .... 7 60
Do., barrels 7 60

Granulated, gunnies, 20-5 8 00
Do., gunnies, 10-1,0 8 10
Do., cases, 20-5-lb. cartons 8 20
Do., cases. 50-2-lb. cartons 8 35

Yellow, light per cwt 7 20
Do., medium, per cwt 7 20
Do., dark, per cwt 7 00

LEMONS ARE EASIER

FRUITS—The feature of the fruit

market this week is the decline reported

in lemons. Lemons, 300—360s' are now
quoted to the trade at $9. per case. The

ONTARIO

demand f.;r the same is somewhat easier

as compared with the period of the hot
spell. On the other hand oranges are

selling at higher prices. They are quot-

ed as high as $7.50 per case. California

peaches arc $3.75 to $4. per box.

APPLES—
Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch . . 7 00 S 00
Grapefruit. Jamaican, 64, 80, 96 .... 6 25

Do., Porto Rico 6 00
Lemons. 300-360s 9 00
Cal. Naval Oranges, 126-250s . 6 00 6 75

Do., 150-176 7 00 7 50
Do.. Blood Oranges, half boxes 3 75

Tangerines 4 23
Watermelons, each 90
Georgia Peaches, crate 3 00
California plums 3 75 4 00

VEGETABLES DECLINING

VEGETABLES—Declines are noted in

a number of vegetables as supplies be-

come more plentiful. New cabbages are

quoted at one dollar per dozen. Cucum-
bers are from 50 to 75 cents a dozen
Spanish onions are from $5.50 to $6.25

per case.

New cabbage, local 1 00

Celery, Florida, per crate 4 00 4 75
Do., California 11 00

Carrots, per bag 75 1 00
Montreal cucumbers, per doz 50 75
Garlic, lb 50
Horseradish lb 60
Leeks, doz 4 00
Lettuce ....
Parsley ....

Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green .doz 50
New potatoes, Mont. (90-Ib. bag) 2 50 3 00..
Do., sweet, hamper 5 50

Spanish onions, per case 5 50 6 25
Turnips, per bag 75 1 00
Egyptian onions 5 00
Red Onions, per cwt 3 25
Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50

MARKETS
TORONTO Aug. 3—There are few changes of note in the market

for general commodities. With the travellers away on their

vacation, business is inclined to be quiet. The feature is the
naming of the opening prices on canned peas, which are lower than
last year. The pack of canned fruit packed so far this season is

only about 50 per cent, of last year but in spite of this opening prices

on strawberries, raspberries and cherries are about one-third lower
than last season. Teas, rices and nuts continue to rule in a strong
position. The movement in spices is greatly improved, especially
pickling varieties. Cereals are maintaining a firm situation with
1 tendency for higher prices.

CANNED FRUITS LOWER
Toronto.

CANNED GOODS — Opening prices

are named by the canners on this sea-

son'.-? pack of peas. Those who were for-

tunate in placing their orders previous

to July 15 will probably receive their

supply at around $1.60, but on account

of the canners advancing their prices

immediately after that date, others will

probably pay around $1.75 for standards.

The pack this season is about 30 per

cent, of last year, and with practically

very little last season's pack available,

there is a strong possibility of standards

reaching $1.90 before many weeks are

past. Canned fruits, although only about

a 50 per cent, pack, bid fair to be con-

siderably lower in price. In fact straw-

berries and raspberries opened at

$3.60 per dozen as against $4.50 and
$5.00 last year. Cherries 2s opened at

$3.15 per dozen.
Salmon

—

Sockeye Is doz 5 20 5 60
Do., %s, doz 2 65 3 00

Cohoe Is, doz 2 90
Do., Vzs. doz 1 90

Pinks, Is doz 1 45
Lobsters, 'i-lb.. doz 3 45 3 75

Do., 14-lb. tins 195 2 40
Whale steak. Is, flat, doz 1 75 1 90
Pilchards, 1-lb. talis, doz 180
Canned Vegetables —
Tomatoes, 2V2S, doz 1 65
Peas, standard, doz 1 65 1 90

Do., Early une 2 15

Beets. 2s doz 1 45 2 45

Beans, golden wax, doz 2 20
Asparagus tips, doz 5 50

Do., butts, doz 6 60

Canadian corn ... 1 50

Pumpkins, 2V4s, doz 1 45 1 50

Spinach, 2s, doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90

Do., shredded, 2s, doz 4 75 25
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Rhubarb, preserved 2s, doz. .. 2 OTVi 2 10

Do., preserved. 21/28, doz. ... 2 65 4 52 1/0

Do., standard, 10s, doz 5 00

Apples, gal., doz 5 00 5 50

Pears, 2s, doz 3 00 4 25

Peaches. 2s, doz 3 50

Plums, Lombard. 2s. doz 3 10 3 25

Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25

Blueberries, 2s 2 35 2 45

Strawberries, 2s, H.S 4 50 5 00

Raspberries, 2s 4 50 5 00

CEREALS IN STRONG POSITION

Toronto

CEREALS— Manufacturers are firmly

maintaining their quotations, but whole-

sale quotadons to the trade are some-
what irregular. For instance, the manu-
facturers' price generally to the retail

trade for rolled oats is $3.30 but some
wholesalers are offering at $3.15. The
whole cereal market is in a strong posi-

tion and many millers are talking of

higher prices.
Barley, pearl, 98s 5 50
Buckwheat flour, 98s 6 00

Barley, pot. 98s 4 75
Barley Flour. 98s 6 25
Cornmeal, golden. 98s 2 75
Oatmeal, 98s 4 50
Com flour, 98s 3 75
Rye flour 9 85 6 00
Rolled oats. 90s 3 15 3 30

Rolled wheat. 100 lb. bbis 7 00
Cracked wheat, bag 5 00

Breakfast food. No. 1 6 00
Bice flour, 100 lbs 10 00
Linseed meal, 988 6 SO
Flaxseed. 98s 7 00
Peas, split, 98s f 75

Marrowfat green peas 07 -IS

Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 88 6 25
Farina, 98s 6 35

PACKAGE CEREALS UNCHANGED
Toronto.

PACKAGE GOODS — This market is

ruling firm under a brisk demand for

cooked cereals and starches. Quotations

are unchanged.
PACKAGE GOODS

Rolled Oats, 20ss, round, case 5 00
Do., 20s. square case 5 00
Do.. 18s, case 2 00
Do.. Aluminum Pram.. 20s 6 10

Corn Flakes 36s. case 3 10 3 75
Porridge Vv~ieat. 36s, reg., case 6 00

Do.. 20s. family, case 6 80
Cooker package peas, 36s, case 2 85
Cornstarch. No. 1, lb. carton 10%

Do.. No. 2, lb. cartons 10%
Do., No. 2, lb. cartons 09}'^

Laundry starch 0816
Do,, in 1-lb. cartons 08%
Do., in 6-lb. wood boxes 08%
Do., in 6-lb. tin canisters 12%

Celluloid starcli, case 4 15
Potato flour, case 20 1-lb. pkgs 2-50

Do., case 24 12-oz. pkgs 2 30
Fine oatmeal, 20s 5 75
Cornmeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 248 5 00
Wheat kernels 24s 4 50
Self-rising pancake flour 24s 3 00
Buckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed wheat, case 4 40
Puffed rice, case 5 70
Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

DRIED FRUITS QUIET
Toronto.

DRIED FRUITS—As far as the local

condition is concerned there has nothing
new developed during the week. The
car of new crop apricots that was due
this week has not yet arrived so nothing
to the retail trade.

Candied Peels

—

Citron caps, 12 lb. boxes, lb 50

Lemon caps, 12 lb. box, lb 34

Orange caps. 12 lb. box, lb 35

Mixed containing 4% lb. lemon,
4 1/2 lb. orange, 3 lb. citron caps,

per lb 40

Drained Peel, mixed, cut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases 17
Do., Amalias 17
Do., Patras 17
Do., Vostizza 23%

Excelsior, pkgs. 3 doz. in case .... 5 50
Dromedary 3 doz. to case 7 00
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Figs-
Smyrna layers, 4 Crn., lb 30 32

Do., layers, 6 crn., lb 36 38
Natural pulled, in bags lOVi

Prunes

—

30-408. 25s 20
40-50S, 25s 16
50-608, 25s 13

60-70, 25s 10
70-808, 25s 0914
80-908, 25s 09

Peaches

—

Standard, 25-lb. box peeled . . 26% 28
Choice. 25-Ib. box. peeled ... 27 30
Fancy 25-lb. boxes 19 30

Apricots

—

Fancy 46
Choice 42
Standard 34

Raisins"
California, bleached, lb 27%
Seedlees, 15-oz. packets 27 29
Seeded 15-oz. packets 281/2

Crn. muscatels. No. 1, 25s 26
Turkish Sultanas pkgs 27
Thompsons, seedless 28'/->

Valencia 23
Evaporated apples 14 15

NUTS MAINTAIN STRONG TONE
Toronto. —^—
NUTS—Stocks of French shelled wal-

nuts, both in France and on spot are

steadily becoming smaller. Manchurians
are also firmer with a slight advance in

primary markets. There is a strong

movement in primary markets with local

demand, steady and seasonable.

Almonds. Tarragonas. lb 22 23
Walnuts. Grenobles, lb 23 24
Walnuts. Bordeaux, lb 23 24

Do.. Marbot 22 23
Do.. California 39 40

Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 35
Do., shred 25

Peanuts, Spanish, lb 21 25
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 42 47
Filberts, lb 35
Walnuts, Bordeaux, lb 73 75

Do., Manchurian 60 65
Do., broken 52 55

Peanuts, Spanish, lb 75
Pecans. lb 1 40

JAPAN TEAS LOOK FIRMER
Toronto. -^^^

TEAS—Advices from Japan are to the

effect that the second crop is practically

cleared. It is also understood that the

shortage of the new crop will be par-
ticularly acute in basket fired, of which
owing to the character of this season's

leaf, comparatively little has been made.
Local wholesalers are quoting lower
prices on Hysons this week. These re-

ductions run from five to fifteen cents
per pound. Ceylons continue to hold a
strong position with some advances in

primary markets, these prices are now
fully 3 d. over the low point. Indies
are also showing firmer tendencies with
quotations now about IVz d. higher than

the low point. The tea markets have

every appearance of having reached too

low a level as prices have been lower

than the cost of production which has

resulted in many of the gardens closing.

This condition is reacting in a strong

market and there is a strong possibility

for prices to swing upward.

Ceylons and Indians

—

Pekoe Souchongs 25 35

PeVoes 30 58

Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings, Japans 65 80
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 57

Do., sifted 55 60
Above prices give range of quotations to the

retail trade.

COFFEE STEADY TO FIRM
Toronto.

COFFEE—This market is firm with

a steady demand at unchanged quota-

tions.
Java, Private Estate 51 63
Bogotas. lb 43
Guatemala, lb 45 52

Mexican, lb 55

Maraeaibo, lb 47 48

Jamaica, lb 35

Mocha, lb 52 55

Rio, lb 22 24

Santos 35

RICES LOOK HIGHER
Toronto.

RICES—Since the embargo was placed

on Rangoon rice and the lifting of the

embargo by the Cuban government per-

mitting rice to be imported into that

country, the market has taken on a
strong tone. Spot stocks are light and
we understand that Southern markets
are also fairly well cleaned up of good
grades. There is no change locally, but

the outlook has a decidedly upward
trend.

Honduras, broken, per rib. ... 007 V- 08
Blue Rose, lb 06% 07%
Siam, per lb 06 06%
Japans, per lb 07 07%

Do. . broken 05
Chinese, XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 07%
White Sago 07 07%

Tapioca, per lb 07 Vi 08

PICKLING SPICE IN DEMAND
Toronto.

SPICES—There is an active demand
for the principal varieties, especially

those for pickling purposes. The market,
however, is ruling steady with no change
in quotations.

Allspice 19 22
Cassia 26
Cinnamon 41
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 50
Pastry 28
Pickling spices ' 18
Mace 76
Peppers, black 19

Do., white 31
Paprika, lb 60 70
Chillies, lb 50
Nutmegs, selects, whole. 100s 85

Do.. 80s 46
Do., ground 35

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whote 30
Turmeric 30
Curry powder Q 35
Cream of Tartar

—

French, pure 40
American high-test, bulk 40
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2-oz. packages, doz 1 25

4-oz. packages, doz 2 00

8-oz. packages, doz 3 50

The above quotations are for the best quality.

Cheaper grades can be purchased for less.

SYRUPS QUIET AND STEADY
Toronto.

SYRUPS—This market is quiet under

a fair demand for small quantities for

present requirements.

Corn Syrups

—

Barrels, about 700 lbs., yellow .... O6V2
Half barrels, YiC over bbls ; Vi

bbls. %c over bbls.

Cases, 2-lb. tins, white, 2 ;loz.

in case 4 60
Cases, 5-lb. tins, v'lite, 1 doz.

in case 5 90
Cases, 10-lb. tins, white, % doz.

in case 5 60
Cases, 2-lb. tins, yellow, 2 doz.

ir. case 4 00
Cases, 5-lb. tins, yellow, 1 doz.

in case 5 SO
Cases, lO-lb. tins, yellow, % doz.

in case 5 00
Cane Syrups

—

Barrels and half barrels, lb ....

Half barrels, V^c over bbls; %
bbls.,V2C over.

Cases, 2-lb. tins 2 doz. in case 6 00 6 50
Molasses

—

Fancy, Barbadoes, barrels, gal .... 1 65
Choice Barbadoes, barrels 1 85
New Orleans, bbls.. gal 56

Do., half bbls., gal 46 48
Tins, 2-lb., table grade, case 2

doz., Barbadoes 7 ".5

Tins, 3-lb., table grade, case 2

doz., Barbadoes 10 75
Tins, 5-lb., 1 doz. to case, Bar-

badoes 8 95
Tins, 10-lb., % dozen to case,

Barbadoes • 8 60
Tins, No. 2, baking grade, case

2 doz 5 50
Tins, No. 5, baking grade, case

of 1 doz 4 60
Tins, No. 10, baking grade, case

of 1 1/2 doz 4 25
West Indies, IViJs, 48s 4 60 6 95

SUGAR SITUATION PECULIAR
Toronto. ^—^—

SUGAR—The situation in sugar is ra-

ther peculiar. In spite of the fact that
all refiners claim that the present basis

of $7.60 Montreal, is at replacement cost

and shows a loss to the refiner, some of

the refiners are selling at even below
this quotation. The raw market during
the past ten days has been firmer and
one refiner points out that to buy raws
at the present price, figures out to ex-

actly the net price to the wholesale
trade. There is a feeling that sugar is

due for an advance, but the unsettled
situation both in refined and in the
raw market, makes it difficult to fore-

cast the future with any degree of defi-

niteness.

St. Lawrence, extra granulated, cwt 7 94

Atlantic, extra granulated 7 M
Acadia Sugar Refinery, extra gmulated .. 7 94

Dom. Sugar Refinery, extra granulated . . 7 94

Canada Sugar Refinery granulated 7 94

Differentials : Granulated, advance over basis

;

50-lb. sacks, 25c; barrels. 5c; gunnies, 5-20, 40e

;

gunnies 10-lOs, 50s; cartons, 20-5s, 60c; cartons,

50-2S, 75c.

LEMONS ARE EASIER

FRUITS—Lemons are quoted at low-

er levels this week, dealers qujoting,

Messinas at from $10. to $11. per case.

The demand for the same is not quite

as brisk as during the hot spell. Oranges
are unchanged in price. Canteloupes,

sugar sweets, 16 quart baskets are quot-

ed at from $1.25 to $1.50 each, and the

salmon flesh at $1.50 and $1.75.

C A N A D 1 A iN a K U U H. K
I G A >: A D

Oranges Valencies 100s 5 50

Do., 126s 5 75 7 00

Do. 150s and smaller 6 00

and smaller 5 75 7 00

Bananas, Port Limons 09

Lemons, Messina 10 00 11 00
Watermelons, each 75 1 75

Peaches, 6 baskets to crate 5 25

Do., Elbertas bus. bkt 6 50 7 00
Canteloupes, Standard, 45s 6 00

Do., flat, 15s 3 00

Canteloups

—

16-qt. baskets 1 25 1 50
D^o., salmons 1 50 1 75

Cal. plums, per box . 3 00
Gal. Pears, per box 5 50 5 75
Gooseberries, lis, per bkt 1 00

Do., 63, per bkt 2 00

Cherries, Sour, 6s 65 75

Do., sour, lis 1 25 1 50

Red currants, 6s 75 1 00
Do., lis 1 50 2 00

Black currants 6s 1 25 1 50
Do., lis 3 00

Huckleberries, 11 qts 1 50 1 75
Lawton berries 20

VEGETABLES PLENTIFUL
Toronto.

VEGETABLES—Vegetables are now

August 0, IV^^ii.

arriving very plentifully and prices show
lower levels as a result. Cabbages are

quoted at from 75 cents to $1. per dozen.

New Canadian potatoes are quoted at

from $3.50 to $3.75 per bag. Head let-

tuce is offered at from $1.50 to $2. per

crate, Beets and carrots are 25 cents per

dozen. Spanish onions are quoted at $6.50

per crate.

Toronto.

Cabbage, per doz 75 1 00

Potatoes, old, per bag 70

Do., New Virginia, bbl 7 00

Do., new local, per bag 3 75
Head lettuce, crate 1 50 2 00
Tomatoes, lis 65 85

New beets, per dozen 25
New carrots, per doz 25
Green peas, 11 qt. basket 75 80
Wax and green beans, 11 qt. bkt 1 00
Cucumbers, lis 1 00 1 25
Corn, per doz 30
Onions Spanish, crate 6 50

Do., Cal., sack, 100 lbs 5 09
Do., hampers '. .

.

3 00
Celery, bunch 75

salmon flesh at $1.50 and $1.75.

WINNIPEG MARKETS
WINNIPEG, August 5—Wheat cutting is in progress in some

sections of the country and the demand for grocery commodi-
ties is reported excellent. There is a general shortage of sup-

plies and merchants in order to meet with the demand for the coming
harvest are buying freely to replenish their present stocks. There
is a firmer tone to practically all lines of groceries. Sugar advanced
during the week 25 censt per hundredweight. Rolled oats are show-
ing a firmer tone while canned vegetables, more especially tomatoes
and peas are very firm and higher prices will prevail within the next
few days. Tea and coffee remain firm. Jams are moving steadily
at the new prices and manufacturers have advised an advance at a
very early date. Local vegetables are arriving freely and are in

good demand.

CANNED GOODS FIRMER bushel .... 4.50
Do. split, yellow, 98s, bag 7 95

CANNED GOODS—There is a firm- Do., split, yellow 49s, bag 4 oo
. ,, ,. J. 11 Cornmeal, 98s, per sack 3 25

er tone on all lines of canned goods more p^ 49^ p^^ ^^^^^ ^ g5

especially canned vegetables. Tomatoes Do., 24s, per bag 85

J , J 1 • 1. • Do., 10s, per bale 3 6.5

and peas are strong and higher prices Buckwheat grits, whole, 98iib.

will prevail within a few days. The de- bags, per bag 8 75

J . J i J iu 1
• Beans. 100-lb. bags bushel 3 70mand is moderate and the supply is umn. Beans, loo-ib. bags, lb lO^i

small. The pack of sockeye salmon is Barley, pot, 98s 3 85

reported light and indications point to d^'' 24s ..." .".'. .'.'.' ....... .... i oo

higher prices. Canned fruits are ruling Barley, pearl, 98s, per bag 4 95
, 1 Do., pearl, 49s, per bag 2 52

steaay. jy„ pga^i 24s l 28

ROLLED OATS FIRM COFFEE MARKET QUIET
CEREALS—The cereal market is Winnipeg

holding firm more especially on rolled COFFEE—There is very little inter-

oats which have tendency for higher est shown in the coffee market and al-

prices. There is no change in the prices though tha market is firm there is very

quoted on package cereals. The market little trading going on. In the local mar-
is steady with a fair demand and buying ket the itmand for coffee has sh^n
is light during the summer season. an improvement and quotations are un-

PACKAGE CEREALS changed.

Rolled oats 20s, rd. cartons . . 4 7.5 5 00 COFFEE
Do., 36s, case, square, bkts 3 50 Winnipeg
Do., 18s, case 2 10 rjo jb. 191/, 20^^

Corn Flakes, 36s, case 3 50 3 80 Mexican lb 45 49
Cornmeal, 2 doz. case, case 3 40 Jamaica,' lb. ... ..'. ..'. ... 28 30
Puffed Wheat, 3 doz. cs., case 4 45 Bogotas, lb 45 48
Puffed Rice, 3 doz. cs., case 5 75 Mocha (types) 49 51
Grape Nuts 2 doz. cs. case 3 80 Santos, Bourbon, lb 28 30
Package peas, 3 doz. cs., case 3 00 Santos, lb 26 29
Cream of Wheat, 3 doz. cs., case .... 9 15

BULK CEREALS DRIED FRUITS FIRMER
Rolled Oats, 80s, per bag a 75
Do 40s ner bair 1 45 Winnipeg.

Do:; 20s, ^erbfg .:... ::;: :::: 0*5 dried fruits—The dried fruit
Do., 10-8S, per bale 3 50 market is showing a firmer tone. Prunes
Do., 15-6s, per bale 4 00

, .

'^
, . .... , .,

Oatmeal, 98s gran, or stand., bag 3 40 4 50 are showng a moderate activity while
Wheat granules, 98s, bag 6 50 apricots have a tendency for higher

Do., 16-6s, per bale 7 05 . _ . , n ^ i.

Peas, whole, green, 100-lb. bag, per prices. Reports from Patras on currants
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state that there is a very small 1920

crop carry over and that the new crop

prospects are very fair. New prices are

expected around the end of August.

There is ?- shortage of seedless raisins

on the local market.

DRIED FRUIT

£vai>orai«d Apples per lb

Currants, 90-lb., per b. .

.

Do., 8 oz. pkgs., 6 doz. case, lb

Dates, Hallowee, bulk, lb

Do., pkge., 3 doz. case lb.

Figs, Spanish, per lb

Do., Smyrna, per lb

Do., black, cartons, carton .

.

Loganberries, 4 doz. case, pkt.

.

Peaches, standard, per lb

Do., choice, per lb

Do., fancy, per lb

Do., Cal., in cartons, per carton
Do., unpitted, per lb

Pears, extra choice, per lb. ...

Do.. Cal., cartons, per carton
Prunes

—

30-40S, 25s, per lb. ...

40-50s 25s, per lb. ...

50-603, 25s, per lb. ...

60-703, 25s, per lb. ...

70-808, 25s, per lb. ...

80-90S, 25s, per lb. ...

90-lOOs, 253, per lb. .

.

In 5-lb. cartons, per carton.

Raisins

—

Cal., pkg., seeded, 15 oz., fancy,

3 doz., to case per pkg
Choice seeded, 15 oz., 3 doz. to

case, per pkg
Fancy seeded, 11 oz., 4 doz. to

case, per pkg
Choice seeded, 11 oz., 4 doz. to

case, per pkg
Cal., bulk, seeded, 25-lb. boxes

Do., pkt., seedless, 11 ozs., 3

doz. to case, per lb

Apricots choice, 25s, lb

Do., 10s, lb

Oo., standard. 25s, lb

Do., fancy, 25s, lb

Do., fancy, 10s, lb

15 V,
18

20
23
24

24
25

1 10
10
25

1 25

16

10

16%
HVi
15%
15

12Vi
(iO

30
21

21

I6V4
14

I2V4
IIV2
10%
08
68

29

27

23

22 y.

29

22
30
31
27

w
36

REFINED SUfxAR HIGHER
Winnipeg.

SUGAR—The New York refined su-

gar market is showing a firmer tone

and Canadian refined advanced 25 cents

and is quoted at $8.75 per cwt. During

the preserving season sugar has been in

good demand and a scarcity of same is

noted on the local market.

Extra gran., bags, 100 lbs. .

Do., gunnies, 5-20 lbs. . .

.

Do., gunnies, 10-10 lbs. ...

Do., cartons, 20-5 lbs. . .

.

Do., cartons 50-2 lbs. ...

Yellow, No. 1 It., bags. 100 lbs

Do., golden, bags, 100 lbs. .

Powdered sugar, bbls

Do., boxes, 50 lbs

Do., boxes, 25 lbs

Icing, ban-els
Do., boxes 50 lbs

Do., boxes, 25 lbs

LUMP SUGAR—
Soft Lumps, boxes, 100 lbs.

Do., boxes, 50 lbs

Do., 25 lbs

Do., cases, 20 cartons ... .

Do., cases, 40 Vi cartons
Small lump, boxes, 100 lbs.

Do. boxes, 50 lbs

Do., boxes, 25 lbs

Do., cartons, 50-2 lbs. . .

.

Hard lump sugar, barrels ... .

Do., boxes. 100 lbs

Do., boxes, 50 lbs

Do., boxes, 25 lbs

8 75
9 15
9 25
9 35
9 50
8 3.5

8 25
9 30
9 50
9 70
9 50
9 70
9 90

9 70
9 80

10 00
10 6."

11 50

9 90
10 00
10 20
11 30
9 70

9 70
9 90
9 95

SPICE MARKET STEADY
Winnipeg:.

SPICES—The spice market is ruling

steady. Cloves are showing a stronger

tone and an advance is expected very

shortly. Cassias are back to pre-war lev-

els and a good demand is noted. In other

lines trade is of moderate extent with

prices unchanged.

CORN SYRUPS UNCHANGED
SYRUPS—The situation in cane sy-

rups is still uninteresting the demand
being light and the prices are unchang-

ed. Corn syrups are selling fairly well

but buyers are not booking ahead for

the future. The molasses market is

steady and buyers are buying in small

quantities.

CANE SYRUP—
No. 2s 6 55

No. .5s 7 50

No. 10s 7 00
No. 20s 6 80

CORN SYRUP
Cases. 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases, 10-lb. tins, white, Vi doz.

in case 5 50
Cases, 20-lb. tins, white, V4 doz.

in case 5 50
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases, 5-lb. tins yellow, 1 doz. in

case 4 55
Cases, 10-lb. tins, yellow, Vi doz.

in case 4 30
Cases , 20-lb. tins, yellow, V4 doz.

in case 4 30

MAPLE SYRUP—
Pure, 21/2S, tins. cs. of 2 doz 24 85
Pure, 5s, per case of 1 doz 22 65
Pure. 10s, per case of '/• doz 21 05

TABLE SYRUP—
Maple flavor 2Vis, tins, per

case of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case 'o doz 11 50

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. cafe 8 30
3-lb. tins, 2 doz. case 1160
5-lb. tins, 1 doz. case 9 50
10-lb. tins. 1 doz. case 9 20
Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
l'/2S. 4 doz. in case 5 25

23, 4 doz. in case 5 00

2'/is 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

STARCH MOVING FREELY
Winnipeg.

STARCH—There has been an active

demand for lines of starch with no

change in quotations.

STARCH—
Cornstarch, No. 1 quality, per lb 10''f<

Cornstarch 1-lb. pkgs., lb 09Vi>

Gloss. 1-lb. pkgs., per lb 10%
Celluloid, 1-lb. pkgs., case 4 35

NUTS CONTINUE FIRM
Winnipeg.

NUTS—The market continues with a

strong tone with quotations unchanged

but the scarcity of Bordeaux walnut

halves is gradually increasing. Shelled

almonds are showing a firmer tendency

under a light demand at this season of

the year. Shelled peanuts, pecans and

brazils remain unchanged.

NUTS, SHELLED—
Almonds, per lb 4.1

Spanish Peanuts, No. 1. lb..

Pecans, per lb

Walnuts, per lb

NUTS IN SHELL—
Peanuts, roasted. Jumbo, lb. .

.

Walnuts per lb

Almonds, per lb

Cccoanuts per sack
Cocoanuts, per doz

47
12i.->

1 40

75

25
0 25

25
11 00
1 :>o

NO CHANGE IN FLOUR
FLOUR—There is no change in the

flour situation. Buying is confined to

quantities for immediate requirements..

Prices are unchanged.

FLOUR—
98-lb. sacks . .

.

Two 49-lb. sacks .

Four 24-lb. sacks

5 3214
5 40
D bO

TURKEY RESUMES TARIFF ON
FOOD IMPORTS

According to a despatch from the Am-
erican High Commissioner in Constan-

tinople, an imperial decree has caused

foodstuffs, flour, and cereals to be re-

moved from the list of commodities im-

ported free of duty in Turkey. Effective

July 1, 1921, wheat flour, regardless of

quantity, will be subject to a specific

duty of 95 piasters per 100 kilos, with a

duty of 30 piasters per 100 kilos on
wheat and other cereals. (The normal
value of the piaster is |0.044; 100 kilos,

220.46 pounds.) The duties on other

foodstuffs, which were removed at the

beginning of the armistice, have been
restored.

The Paquet store, Quebec City, open confectionery boxes for display purposes and claim this

method gets them good business.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West
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Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Aug. 2.—Sugar has ad-

vanced twice since last report twenty-
five and fifteen cents, it is now $9.67.

Lard is higher, threes being $11.40 to

$11.70. Eggs are around $12 to $13 per
case, but lower prices are expected in

some quarters. Large Ontario cheese is

quoted at 26 ^/^ and 27% cents. Cream-
ery butter has advanced two cents per
pound. Canned tomatoes are firm, 2V^'s
being from $4.10 to $4.35 per case. B.C.
tomatoes, four basket crates, are $2.75.

Raspberries are $3.50. Lemons have
advanced to $15 per case.
Lard, pure, 3 11 40 11 70

Beans B.C., per hundred 4 95 5 50
Rolled oats 9 15
Rice, Siam 5 50 6 00
Japan, No. 1 7 60 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran., cwt. 9 67
Cheese, No. 1, Ont., large .... 20'^ 27'^
Alberta cheese, twins 22 23

Do., large 2214 23
Butter, creamery, lb 37
Do., dairy, lb 25 30

Lard, pure 3s 11 40
Eggs, new laid, local, case ... 12 13
Tomatoes, 21/23 4 10 4 35
Lemons, case 15 00
Corn, 2s, case 3 15 3 85
Peas, 2s, standard case 3 60 4 00
New early June peas, case 4 60
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case . . 10 40 11 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14 15i,^

Do., 253, lb 0141/2 I6I/2

Peaches, evaporated, lb 22 221/2

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 08 08%

Do., 70-803 08 1/0 on
Do., 60-70S 12 12%

Potatoes, local, ton 25 00 .30 00

New Brunswick Markets

FROM ST. JOHN, BY WIRE

St. John, N.B., Aug. 2.—Prices again

show an upward tendency this week.

Business remains fair. Ordinary corn-

meal has increased five cents. Siam rice

is fifty cents per cwt. higher. New
cheese is slightly easier at 26 to 27

cents. Pure lard is firmer at 20% to

21 cents. Compound is 14% to 15 cents.

American pork has advanced $1. Lemons
are lower at $12. Grape fruit is easier

at $8 to $8.50. Butter is firmer, cream-
ery being 40 to 43 cents, dairy 35 to 38

cents, tub 22 to 25 cents.

Rolled oats g 80
Rice, Siam, per 100 lbs 7 00 7 60
Tapioca, 100 lbs 8 00 10 00
Molasses 60
Sugar

—

Standard granulated 8 30
No. 1, yellow 7 80

Cheese, new, twins 26 27
Eggs, fresh, doz 40 42
Lard, pure, lb 20% 21

Do., compound 14^ 16
Tomatoes, 2M!8, std., case 4 20
American clear pork 32 36
Beef, corned, Is 3 45
Breakfast bacon 45 48
Butter creamery, per lb 40 43

Do., dairy 35 38
Do., tub 22 25

Corn, 2s, standard, case 3 80
Peas, standard, case 3 90
Apples, gal., N.B., doz 5 00
Strawberries, 2s, Ont., case ....
Lemons, case J2 00
Oranges, California 6 50 8 00
Bananas, lb 08 10
Grapefruit, case 8 00 8 50
Potatoes old, bbl 3 00 3 70

Do., new, bush 2 00 2 25

WINNIPEG PRODUCE MARKET

RICE MARKET FIRM

Nova Scotia Markets

FROM HALIFAX, BY WIRE

Cornmeal gran., bags
Do., ordinary ... .

3 75 4 00
2 35

Halifax, N.S., Aug. 2.—The grocery
markets here are reported steady, with
business good. Butter, both creamery
and dairy, has advanced in price, the new
quotations being 42 cents and 32 cents.

New native potatoes are more plentiful

at $2 per bushel. Spanish onions are
now on the market at 6 cents per pound.
On the whole, business has been good
duiing the past week.

Flour, No. 1 patents, bbl 11 00
Cornmeal, bags 2 50
Rolled oats, per bag 3 85
Rice, Siam, per 100 lbs 06% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran 7 80

Do., No. 1, yellow 7 30
Molasses, gai. ... 63
Cheese, Ont. twins 27
Eggs, fresh, doz 36
Lard, compound 16

Do., pure, lb 20
American clear pork, bbl 32 50
Tomatoes, 2iAs, stan., doz 2 10
Breakfast bacon 40
Hams, aver. 9-12 lbs 40

Do., aver. 12-18 lbs 40
Do., aver. 18-25 lbs 36

Roll bacon 25

Butter, creamery, lb 42

Do., dairy 82
Raspberries, 2s Ont., doz 4 00
Peaches, 2s, standard, doz 3 00
Corn, 2s, standard, doz .... 1 90
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per lb 15

Dried peaches, per lb 22
Potatoes, Nat., 90-lb. bag 1 26
Onions, Jersey 4 00
Onionss, Spanish, lb 06

Beans, white 3 35

Do., yellow eye 7 25

Bananas, lb 09 10
Lemons, Ca _ 15 00

Oranges, all sizes 7 50 8 50

Grapefruit, Florida, case 9 50

Potatoes, local ton 25 00 00

Do., Jamaica 7 00 7 50

Oats, per bushel 75

08

08%
06
O614

08%
0914
08%

Winnipeg:. ——^
RICE—Latest advices from New Or-

leans were to the effect that the rice

market showed a strong undertone that

should eventually raise prices. Avail-

able stocks from the Orient which are

arriving are only fair quality. Spot
stocks are reported light.

RICE—
No. 1 Japan, 100-lb. sacks, lb

Do., 50-lb. sacks, lb

Siam, 100-lb. b^gs
Do., 50-lb. bags

Sago, sack lots, 13 to 15 lbs.,

lbs., per lb

Do., in less quantities, lb

Tapioca, pearl, per lb 08

BARTLETT PEARS ON SALE
Winnipegr,

FRUITtr'—The first shipment of bart-

lett pears has arrived on the market
and are selling at $6, per case. Craw-
ford peaches at $3. per case, Washing-
ton peach plums at $2.50 per case and
apricots at $2.75 per case are in good
demand. The last shipment of olivette

cherries is expected this week and is

quoted at $4.25 for 4 baskets to the case.

There is an active demand for all kinds

of fresh fruit and prices show no change.
Oranges, all sizes, per case 7 00
Lemons, Cal., per case 15 00
Grape Fruit, per rcase 7 50

Bananas, per lb 11

CORN 40 CENTS DOZEN
Winnipeg:. '

VEGETABLES—Heavy shipments of

local vegetables are arriving daily. Lo-

cal corn has an-ived on the market and
is quoted at 40 cents per dozen. New
beets, radishes, carrots, are selling free-

ly at 25 cents per dozen. Ontario toma-
toes are offered at a lower figure and
are quoted at $1.75 per basket. New
potatoes have also arrived and are sel-

ling at $1.80 to . .2.00 per bushel. B. C.

celery is meeing wih a ready demand at

11 cents per pound.
Rhubarb, per lb

Head Lettuce, per dozen
Leof Lettuce, per dozen
Radishes, per dozen
Green Onions, per dozen
Cucumbers, per dozen
Tomatoes, basket
Onions, Oregon
New carrots, beets and parsnips,

per lb

Potatoes, per bushel
Do., 25 bush, lots, bushel

02i'i

60
20
25
25
40

1 75
4 00

05
1 40
1 50

P. C. Fergusson of the staff of the

W. G. Patrick Company, Winnipeg, is

spending a week's vacation at Minaki.

A. J. Burridge of William Davies

Company Limited of Toronto, was on a

business trip to Winnipeg last week and

called on the firm's Western represent-

atives Donald H. Bain Company.
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Who Pays for Wrapping Paper on Cooked Meats?

Packers Claim That They Cannot Help But Charge For The Gross

Weight Of Wrapped Meats—One Grocer Finds A Solution But

It Must Be General.

MONTREAL— (Special)—A num-

ber of Montreal grocers and but-

chers have taken up unofficially

among themselves the matter of packing

bacon, hams and other smoked meats in

heavy wrapping paper and parchment

and then quoting to the retailer the gross

weight at the price per pound of the

meat. One grocer stated to a CANAD-
IAN GROCER representative that a

good deal of the profit in the sale of this

line was eaten up in the price paid for

the paper and wrappings that come on
the meat.

Discussed At R.M.A. Convention

This matter was brought up later by
some of the grocers at the recent conven-
tion of the Quebec branch of Retail Mer-
chants' Association when they held their
sessions in the Place Viger Hotel, Mont-
real It was alleged that the grocer is

robbed of a considerable part of his profit
on the sale of smoked and cooked meats
seeing that he is charged at the quoted
price per pound of the meat for the gross
weight of the meat and the wrapping.
The grocer takes off the paper and sells

the net weight of meat at the current
price.

Packers Make Statement

The matter was taken up with several
of the local packers by CANADIAN
GROCER representative. The sales

manager of one of the firms said: "We
have no other recourse. As soon as the
meat is cooked or othei'wise prepared for
the market, we have to wrap it not only
to protect the purchaser but ourselves
from losses due to shrinkage and deterior-

ation. Naturally we do not put any more
paper in the wrapping than we can help.

The piece is not weighed until it is order-

ed and then the gross weight is taken. I

cannot see how it can be otherwise ; there

is no other arrangement that would be

either satisfactory to the retailer or to

the packer. On the other hand there is

not more than a few ounces of wrapper
on the meat and the charge on that paper

should be covered by the price asked by

the retailer.

"While it may seem quite unfair that

anyone should have to pay forty or fifty

cents a pound for wrappmg paper m this

case there is no other recourse. Still the

extra cost, or the over-charge should by

no means be laid at the grocers' door.

This item should be taken into consider-

ation when the retail price is being deter-

mined. Too often this uein is foi gotten.

The grocer weighs the meat when it is

received, checks off the delivery receipt,

puts the meat in the cutting machine and
sells a pound to a customer at a price

which he figures from the invoice will give

him a profit of a few cents a pound. He
has forgotten that he has paid forty or
'"'fty cents a pound for the wrapping
paper that he has already thrown into the
v/aste box in the back yard. Later he
wonders where the leakage in his profits

comes. He has figured a profit of so

much on the hams and he hasn't got the
money to show for it,

"Then too his competitor who may be

even more thoughtless than he, has al-

ready set the price for cooked meats

which for the sake of competition he must
adopt. The result is that neither of them
is making any money and taking into

consideration the cost of doing business

both are losing money.

One Remedy

"The one remedy, which seems to be
the only one possible at the present time,

is that the grocer should carefully cal-

culate the net cost of the meat per pound
before he sets his price and then the dis-

astrous menace of price cutting should be
avoided. Prices on cooked and smoked
meats of standard quality are usually

maintained at list quotations and there-

fore one grocer is not buying any cheaper

than the other. A fair retail price should

be set, taking all the little losses into con-

sideration, and maintained by the grocers

of the district if there is to be any profit

in it for anyone."

Calculating Cost

One Montreal grocer has adopted the

system whereby he figures his own cost

of meats bought regardless of the invoice

price per pound. For instance if the bill

reads: "One eight pound ham at forty

cents a pound $3.20"—he immediately

unwraps the ham and puts it on the scale.

Supposing it weighs 7% pounds, which is

about the average weight of meat, he

divides the total cost of 7% which gives

him tlfe actual cost per pound of the meat.

From this cost he determines the price he

must ask from his customers.

This system is sometimes hard to main-

tain when there are grocers in the district

who do not take time to figure out these

little losses. However if the business is

to pay at all, these little things must be

taken into consideration for cooked and
smoked meats are not the only lines in the

grocery trade that offer an excellent op-

poiiunity for leakages in profits.

SWEETER THAN SUGAR

A new plant containing many times
the sweetening qualities of the sugar
cane is reported to have been discovered

twenty years ago. The plant belongs to

a species now styled Stevia Rebaudiana,
found by an Italian botanist, Dr. Ber-
toni, in Paraguay, where the leaves are

used by Indians to sweeten tea, coffee
and other beverages.

The leaves are remarkable for their

extraordinary sweetness—said to be
about 200 times greater than that of

sugar—and they are easily prepared. All

that seems needed is to collect the leaves,

dry them in a hot sun or cool oven, and
reduce them to a powder. This powder
it is claimed, can be kept dry for an
indefinite period without losing any of

its sweetening properties.

The plant it is stated could apparently
be cultivated with ease under glass.

If all the tales are true, a dozen full

grown plants should furnish a household
with sufficient sugar for a twelve-

month.

The plant of Dominion Canners, B.C.,

Limited, was visited recently by a dis-

astrous fire and quickly spread to the

Western Canners' plant, completely des-

ti-oying both. Next day the fire again

became active and burned the Sheppard
Fruit Products, Limited, building. The
loss is estimated at $150,000.
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Produce, Provision & Fish Markets
QUEBEC MARKETS

MONTREAL Aug. 4—The provision market shows strength

throughout. Butter is from one to two cents per Dound high-

er in spite of the fact that receipts show an increase. A but-

ter export inquiry has had a tendency to boost the cheese market.
There is also a firmer undertone to the market for eggs. Meats are
practically unchanged from a week ago.

BUTTER PRICES ADVANCE
Montreal.

BUTTER—The butter market strength-

ened up to an advance of from one to

two cents a pound in spite of the fact

that receipts show an increase. This is

on account of a better local demand and

a keener demand for export. The future

of the market is very strong

in view of the pasture conditions

in Quebec province. It is stated

that farmers are already buying
feed for their cattle and this will

result in a higher price for butter in the

future. Thf^ prospects are for a strong
market.
Creamery, prints 41 42

Do., solids 39 40

CHli;ESE PRICES ADVANCE
Montreal.

CHEESE—An improved inquiry for

chesse from abroad has lent strength
to the cheese market and prices have re-

turned to the 25 cent mark of a week
At the same time receipts of cheese on
this market show a decline which would
indicate .'> stronger future for cheese.

Large, per lb 25
Twins, per lb 25
Triplets, per lb 25
Stilton, per lb 35
Fancy old cheese, per lb 33 34
Quebec 24 25

EGGS LOOK HIGHER
Montreal.

EGGS—There '.s more evidence of a
firmer undertone to the egg market, al-

though prices are unchanged. The ex-
.port market shows more activity and
this strengthens the market. Receipts
this week are slightly smaller than a
week ago and many look for a dropping
off in the production.

EGGS—
Fresh selects 41 42

Do., No. 1 3 37

SMOKED MEATS FIRM
Montreal.

SMOKED MEATS—A good demand
for smokoa meats continues. With prices

holdinp- firm.
BACON—

Breakfastt .best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24
Wiltshire 33 37
MEDIUM SMOKED HAMS—

Weight, 8-14, long cut 44
Do. 14-20 42
Do., 20-25 39
Do., 25-35 35

Over 35 lbs 33

BARRELLED MEATS STEADY
Montreal.

BARRELLED MEATS—No change is

reported in the market for barrelled

meats thi3 week. There is a quiet

inquiry for the same. .

Heavy mess pork (bbl) 31 00
Plate beef 23 00
Barrel Pork

—

Canadian Short cut (bbl) 30-40

SLIGHT WEAKNESS IN HOGS
FRESH MEATS—Considerable in-

crease in the volume of offerings of live

hogs on the market has weakened prices

but since during the week there was an
advance in price quotations stand just

about where they were a week ago. Se-

lects are holding fairly well at from .13

to .14 per pound but heavies at .10 and
.11 show e weakness. There is a fair de-

mand for dressed hogs at .22 per pound.
There is very little change in the quot-

ations on beef. Front cuts are still weak
in price with a small demand and other

cuts are holding fairly well at a price

that will balance up the cost of the

beef on hoof.

FRESH MfiATS—
Hogs, live (selected off cars) .. 11 00 14 00

Abattoir killed. 65-90 lbs 22 23

Fresh Pork

—

Legs of pork (foot on) 28Vi 29
Loins (trimmed) 29 30
Trimmed shoulders 20 22
Untrimmed 10 18
Pork sausage (pure) 25

Fresh Beef—
(Cows) (Steers)

19 24 Hind quarters 21 2C
18 11 Front quarters 09 13

27 30 ... Loins ... 33 36

COOKED MEATS STEADY
Montreal

COOKED MEATS—There is no
change in the quotations on cooked
meats. Prices are firm with a good de-

mand in all lines due to the continuing

hot weather.

Jellied pork tongues 38
Jellied pressed beef, lb 37
Ham and tongue, lb 42
Veal 30
Hams, cooked 51 57

Clear fat backs ibbl) 40-50 pes 30 00
Pork pies (doz.) 30
Mince meat, lb IT/i 19

Sausage, pure pork 25
Bologna lb 14
Ox tongue, tins 59
Head cheese, 6-lb. tins, per lb 16

Do., 25-lb. tin pails, lb 15

LARD PRICES ADVANCE
Montreal

LARD- The lard market has strength-

ened up to an advance of from two to

three cents a pound with small supplies

on the market and a keen demand. Lard
is now quote i at twenty cents a pound
in 20 pound pails. This is an advance
of 2V^ cen's over the price quoted one

week ago.

LARD—
Tierces 360 lbs 19

Tubs, lbs 191/2

Pails, 20 lbs 20
Bricks 22 23

PACKAGED GOODS STEADY
Montreal.

PACKAGED GOODS—The demand
for packaged goods is very good at the

present lime. Prices are unchanged as

compared with a week ago. There s a

very good trade in starches at presen':

prices.
.-ACKAGE GOODS

Breakfast food, case 15 3 50
Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-lb. cartons, lb 3C
Corn Flakes. 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85

Do., 363 4 16
Oat Flakes 20s 4 80

Do., 18s 2 00
Do., aluminum, pkg 6 10

Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 3 25
Hominy, pear! or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 50
Pancake Flour, case ."

.

3 60
Do., self-rising, doz 1 50

Wheat Food, 18-1 V2S 3 25
Porridge wheat 36s, case 6 40

Do., 20s, case 6 50
Self-rising flour (3-lb. pkg), doz 2 80

Do., (6-lb. pkg.), doz 5 50
Do., buckwheat flour, per doz 1 50

Com starch (prepared) 10%
Potato flour 121/2

starch (laundry) OSVs
Flour, tapioca 15 16

Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran. 123 2 25
Enamel Laundry Starch, 40 pkgs.

case ....

Celluloid starch, 45 pkgs., case .... 4 20
Package cornmeal 3 00
Malt Breakfast Food (36 pkgs.) 9 50
Quaker Two-Minute Oat Food 1 80
Puffed Rice Pancake Flour 2 90
Egg Noodles, cas« 24 2 25
Macaroni 2 25
Quaker Quakies 3 40

FISH PRICES UNCHANGED
Montreal

FISH—No changes are reported in

fish quotations, with the demand for

the same v.'ell maintained. Supplies com-
ing forward are ample for all inquiry.
Gaspe Salmon 22
White fish 18

Haddock Ofi

Halibut 18

Trout , . . : 1?

FROZEN FISH
Halibut, large auif chicken .. 20 23
Haddock 07

Mackerel 15 16

Do., Western, medium 21 22

steak Cod 07% 08^/2

Market Cod 06% 07

Sea Herrings 06 07

Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd 11

Doree 12 17

Smelts 15 20

A "Sample" Tragedy
Hoping against hope, the commercial

walked into a one-time friendly store

with his bag of samples.

"Nothing doing, old man," said the

shopman promptly. "Don't open your

bag."

"But I " said the hopeful one.

"Don't open the bag!" repeated the

shopman.
"Then I'll look at my samples myself,"

retorted the bagman. "I haven't seen

the darned things for a fortnight!"

"Why do you always drink your coffee

out of your saucer?"
"Because if I drink it out of my cup the

tea spoon gets in my eye."
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TORONTO MARKETS

TORONTO Aug. 3—Butter prices are unchanged this week,
but the market is very firm. Cheese is quoted at higher

levels, and eggs too show an advance of from two to three cents

per dozen. An upward tendency is also reported in lard. Cook-
ed meats remain unchanged but smoked meats are finner. Live
hogs are quoted at higher levels this week, the tendency in the

fresh meats being also upward.

BLTTER PRICES STEADY
Toronto.

BUTTER—steady prices are quoted
on butter this week, the prices on cream-
ery being 40 to 42 cents.

Creamery prints 40 42

CHEESE IS HIGHER
Toronto.

CHEESE—The tendency of the cheese

market is towards higher levels. Deal-

ers are quoting prices higher this week,
large new cheese being offered at 25

cents per pound, and large old cheese at

35 cents per pound.

CHEESE—
I-.arge, now 25

Do., old 35

EGGS ARE ADVANCING
Toronto.

EGGS—Higher prices are named on
eggs this week. Supplies are not as
freely offered, selects being offered at

from 39 to 40 cents, number ones at
from 39 to 40 cents and selects in cartons
at from 45 to 46 cents.

EGGS—
Selects 43 44
No. 1 39 40
Selects in cartons 45 46

LARD SHOWS ADVANCE
Toronto.

LARD—An advance of half a cent a
pound is reported on pound prints of

lard this week, with the pounds, tieree

basis, being quoted at 17 14 cents. The
market is showing much stronger tend-
encies.

LARD—
l-lb. prints 19H
1-lb. tierces, 400 lbs ]7Vi

COOKED MEATS UNCHANGED
Toronto.

COOKED MEATS—No changes are
reported in the market for cooked meats
this week. There is a very active inquiry
for boiled hams at 60 cents per pound.
Boiled shoulders are 42 cents per pound.
Choice jellied ox tongue is quoted at 66
con+s per pound.

Boiled hams, :i>.

Do., square pressed 63
Boiled shoulders, lb
Head cheese, 6s, lb

Choice jellied ox tongue, lb.

Jellied pork tongue
Bologna 16
Macaroni and cheese loaf, lb.

Above prices subject to daily fluctuations of
the market.

60
64
42
12

66

37
18

23

HOGS ARE HIGHER

which wliile not affecting the prices of

fresh po)k immediately, has a tendency

to strengthen the market. Live hogs on

the fed and water basis were quoted at

13.50 this week. Loins of pork are now
strong at 38 cents. Beef quotations are

steady.

Toronto.

FRESH MEATS—The feature of the
market for meats this week is the high-
er figure being quoted for live hogs.

Hogs

—

Dressed light, per cwt :^0 .50

Do., heavy, per cwt 18 Oi 20 00
Live off cars, per cwt. 13 75
Live, fed and watered, cwt 13 50
Live, f.o.b., per cwt 12 50

Fresh Pork

—

Legs of pork, up to 18 lbs 38
Loins of pork, lb 30
Fresh hams, lb 39
Tenderloins, lb 50
Spare ribs, lb 12
Picnics, lb ISVi
New York shoulders 19

Montreal shoulders, lb 22
Boston butts, lb 22>/2

Fresh Beef—from Steers and

Heifers

—

Hind (luarters. lb 21 22
Front quarters, lb 06 08
Ribs, lb 18 26
chucks, lb 06 06

Loins, whole, lb 28 30
Hips, lb 18 20
Cow beef quotations about 2c per pound below

above quotations.
Calves, lb 12 16

Spring lambs, lb 18 22

Yearling lamb, lb 12 15

Sheep, whole, lb 10 12

Above prices subject to daily fluctuations of

the market.

SMOKED MEATS STEADY
Toronto.

SMOKED MEATS—Steady prices are

quoted on smoked meats this week. The
tendency however is towards higher lev-

els, on account of the stronger position

of the market for live hogs. Ordinary

breakfast bacon is quoted all the way
from 27 to 41 cents, the special trim

breakfast bacon being 45 cents. Small

hams, 6 to 12 pounds are 41 and 42

cents per pound, the larger ones being

from 34 to 37 cents.

Toronto.

Hams

—

Small. 6 to 12 lbs 41 42

Medium, 12 to 20 lbs 41 42

Large, 20 to 35 lbs. ea. lb 35 37
Heavy, 35 lbs. and upwards 34

Backs

—

Boneless, per lb 42 45

Rolled, per lb 50
Peameal 40

Bacon

—

Breakfast, ordinary, per lb. . . 27 41

Do., special trim 45
Cottage rolls 32 34
Roll, per lb 21 26
Wiltshire (smoked sides), lb 32

Do., three-quarter cut 37
Do., middle 39

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs 20

Do., av. 80-90 lbs 18

Clear bellies, 15-30 lbs 20

Fat backs 10-12 lbs ' 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork

—

Mess Pork 33 00
Short cut backs, 200 lbs 40 00

Picked rolls, bbl., 200 lbs.—
Lightweight 46 00
Heavy 40 00
Above prices subject to daily fluctuations of

the market.

POULTRY IS STEADY

Toronto.

POULTRY—The market for poultry
is more oi less steady with no changes
reported in prices as compared with a

week ago. There is an active inquiry,

and supplies appear ample.

Prices Paid by Dealers

Live. Dressed.
Turkeys 30 40
Chickens, spring 30 40
Roosters 14 18

Fowl over 5 lbs 23 25
Fowl, 4 to 5 lbs 20 0*20
Fowl, under 4 lbs 18 18
Ducklings 24 35
Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 55 60
Hens, heavy 30 32

Do., light 28 30
Chickens, springs 45 50
Ducklings 48

SHORTENING STEADY
Toronto.

SHORTENING—Steady in the pound
prints is quoted to the trade at 16%
cents, and on the tieree basis at 13%
cents.

SHORTENING—
1-lb. prints 16^4
Tierces, 40 lbs 13%

A FAIR INQUIRY FOR FISH
Toronto.

FISH—Dealers report a fair inquiry

for fresh fish, with prices showing little

change as compared with a week ago.

The usual sumnaer quietness rules in the

market and prices are for the most part

steady. Fresh trout is selling well at

from 16 lo 17 cents per pound.
BUTTER—

FRESH SEA AND LAKE FISH

Cod Steak, lb 09 10

Do., market, lb 09

Halibut, chicken : 1(1 17

Do., medium 22 23
Whitefish, Government IIH

Do.. Georgian Bay ll'/4

Fresh Herring .. 10 11

Flounders, lb 10 11
Fresh Trout, lb . . . . 16 17

Haddock 10 11

Spring Salmon 24 25
Mackeral 11 12

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 09 12
Flounders 09 12

Pike round 00 07
Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring 07y2 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12
Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24
Labrador Herrings, kegs, 100 lbs 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

Holland Herrings, Milchers 1 15
Do., Mixed 1 00
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WINNIPEG MARKETS
INNIPEG, August 5th, 1921.—The provision market is show-

ing a firmer tone with the result that butter, cheese and eggs are
ruling steady. The demand for smoked and cooked meats has
shown a big improvement and many lines have advanced. Due to

the light receipt of hogs which are arriving the market has advanc-
ed. Lard and shortening have also advanced a cent per pound.

BUTTER MARKET FIRM
Winnipeg.

BUTTER—The butter market is rul-

ing steady and is showing a firmer tend-

ency due to productions throughout the

prairie provinces being much smaller

than was at first anticipated. Cream
which is arriving in many cases has

gone too sour to make the best grade

creamery t utter and will have to be used

in the cheaper grades.

BUTTER—
Creamery, best table grade 40
Dairy, best table grade ....

Margarine 21 25

CHEESE MARKET STEADY
Winnipeg:.

CHEESE—The cheese market is rul-

ing steady and as large quantities are

being shipped overseas tendencies are

that cheese will be higher later in the

season.
CHEESE—

Stilton cheese, large, lb 30
Ont., large, lb 26
Ont., twins, lb. ... 26Vi
Ont., triplets, lb 26%

EGG PRICES HIGHER
Winnipeg:.

EGGS- -Although the receipts of eggs

are not as large as they have been for

the last few wees the local demand is

good and prices have advanced. Fresh
eggs in cartons are quoted at 46 cents

per dozen. A further advance is ex-

pected.

COOKED MEATS HIGHER
Winnipec.

COOKED MEATS—There is a good
demand for all lines of cooked meats
on account of the warm weather and a

scarcity 13 noted for cooked hams which
has resulted in prices again moving up-

ward. Jellied ox tongues is also firm at

higher prices. Other cooed meats show
little change.

Hams-
Best quolity, sl.-inne<l, 8-14 lbs 60

Do., 13-16 lbs 57

Roast ham, lb 61
Roast shoulders, lb 38%

Head Cheese, 6-lb. tins, lb 16

Jellied Ox Tongues, lb 66
Pork tongues, lb 40
Luncheon cooked meats, lb 21

PROVISIONS—Smoked hams are up

Winnipee.

2 cents per pound bringing the price of

small and medium sizes up to 45 cents

per pound. This is the result of the act-

ive demand for all kinds of ham which

has caused a shortage on this product.

Smoked bacon however, is unchanged
and the demand is light.

HAMS—
8 to 16 lbs., per lb 45 46

16 to 20 lbs., per lb 43

Boneless, 8-16 lbs., per lb 60

Skinned, 44-18 lbs., per lb 49
Skinned, 18-22 lbs., per lb 45

Bacon

—

Back, 6 to 10 lbs., lb 54
Cottage Rolls, boneless 31
Bellies, 6 to 10 lbs . per lb 40

LARD AND SHORTENING HIGHER
Winnipeg.

LARD—There has been an advance
of a cent a pound on lard and shorten-

ing. Lard in tierces of 400 pounds is

quoted at 1 cents per pound and short-

ening at the same basis is quoted at 15

cents.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 18

Do., wooden pails. 20-Ib. paila .... 4 00
Shortening (wooden pails, 20-lb.

pails), per pail 3 40
Shortening, tierces of 400 lbs 15

Winnipeg. ——^
POULTRY PRICES STEADY

POULTRY—The market is quiet un-
der a light demand with very few live

poultry arriving. Quotations remain un-
changed.

D. p. Chickens, 3Vj lb. and under 49
Do., ZV2 lbs. and over 49

D. P. fowl. 31,4 lbs. and under 83
Do., 3V2 lbs. and over 34

HOG MARKET FIRMER

FRESH MEATS—Due to light re-

ceipts the hog market showed a sharp
advance and selected are being quoted
at $14.25 per cwt. Good steers are sel-

ling from $6. to 6.50 with the remain-
der from $4. to ..5. Good sunplies of

veal calves are arriving and the mar-
et is showing a firmer tone. Choice
inds ranging from . .8. to $9. and good
kinds from $7.50 with the cheaper grades
offered at S4. to $5. The sheep and lamb
market has developed a weaker tone

and good lambs are selling from $11. to

$11.25 with sheep from $5.50 to 6.50.

Common and fair lambs are quoted at

..$5. to ..$8 with common sheep from
$3. to $4.

Selected, live, cwt 14 25
Heavier 11 25 13 25
Light 14 25
Sows 9 25 10 25

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 028 3B
Spare ribs 15
Loins of pork, lb 29 32
Fresh hams, lb 30 38
Picnics, lb 18
Shoulders 19 22

Fresh beef—from steers and heifers

—

Hind qunrters, lb 41 21
Front quarters, lb 06Vn 08
Whole carcass, good grade, lb. 10% 13%

Mutton

—

Choice, lb 24

Choice long hinds (leg and loin) .... 031
Choice long hinds (leg and

loin) 31

Choice Stews 07%
Lambs

—

Choice, 30-45 lbs 22
Veal'
Good veal, 40 to 80 lbs., hind

quarters 19

09
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FISH QUOTATIONS STEADY
FISH—The demand for fish at this

time of the year is only fair and quota-
tions remain unchanged.

Black cod, lb

Brills, lb

Herrings, Lake Superior, 100
lbs., sacks, new stock . .

Halibut, chicken, cases 300 lbs . .

Do., broken cases
Salmon

—

Cohoe full boxes, 300 lbs
Do., in broken cases

Soles
Baby Whites or Tulibees

Do., broken cases

SMOKED FISH
Bloaters, Eastern National, case .

.

Do., Western, 20-lb. boxes, box . .

Haddies, 30-lb. cases, lb

Do., in 15-lb. cases, lb
Kippers, East, Nat., 20 count,

per count
Fillets, 15-lb. boxes, lb

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail

Do., mixed, 9 lb. pails, per pail .

.

Labrador herrings, 100-lb. bbls.,

per barrel

3 50

15%
16 Ml

19

20
09
09

14%

3 50
2 10
« 14

14

3 75
20

1 35
1 25

NEW PRICES ON JAMS
7 00

Winnipeg.

JAMS- Prices on the new packed jams
are now in effect, and both Eastern and

Western packers are quoting strawber-

ry, blackcurrent and raspberry at 89

cents per ain of 4 pounds with apricot,

cherry ad peach selling at 83 cents per

tin. Old stocks are practically cleaned

up and wholesalers are selling the new
pack at above figures. However, manu-
facturers have advised that another ad-

vance will be in effect very shortly.

Retailers are taing advantage of the

low prices quoted and jams are report-

ed selling freely.

JAMS
strawberry 4s per tin 89
Black Currant 4s per tin 89
Raspberry 4s per tin 89
Apricots 4s per tin 83

Cherry 4s per tin 83
Peach, 4s, per tin 83

Compound (all flavors), 4s, tin 57

TEAS FIRMER
Winnipeg.

TEA—Latest reports from the primary
market state that all grades of both

Ceylon and Indian teas are showing a

firmer tone. Locally the tea business has

been quite bris with no change in quot-

ations noted. Spot stocks are getting

considerably lighter.

INDIA AND CEYLON
Pekoe Souchongs, 1st qual 03 35 40

Do., second quality 32 35
Pekoe, first quality 40 40

Do., second quality 35 40
Broken Pekoe first quality 42 48
Broken Orange Pekoe st quality 50 60
Japan 52 7P

JAVAS—
Pekoe Souchongs 30 32

Pekoe ^32 ,-,40
Broken Pekoe 33 45

Broken Orange Pekoe 38 48

(See Also Page 46)

SODAS TO BE CHEAPER
The price of ice cream sodas is com-

ing down. Following sixteen hearings

in Chicago in the office of Russell J.

Poole, High Cost of Living Commission-
er for the city, numerous confectionery

dealers and ice cream parlor proprie-

tors announced they would trim their

profits and sell sodas for 15 cents.
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HEADCHEESE
Now that the weather is becoming so much warmer, there is every opportunity for a

dealer to increase his volume, by featuring a line of cold luncheon delicacies,

which are admirably suitable for summer trade. Davies Headcheese is one

of these jellied meats which command ready sale, because of its qual-

ity and consistency, being of good texture, with no small

particles of bone or gristle.

There are many other lines of Cooked and Jellied Meats which can be featured to

good advantage as cold luncheon specials, and which are bound to create demand.

Make your customei^s know you carry them.

A few of these are :

—

"Peerless" Bung Bologna,

Davies Jellied Hocks,

Davies Pressed Beef,

Davies Jellied Pork Tongue,

Davies Jellied Veal,

Davies Ox Tongue,

"Perfection" Cooked Square

Hams,
"Perfection" Cooked Square

Rolls,

"Perfection" Roast Hams,

We solicit your inquiries for any of the above, or will gladly supply you with a

list of our complete lines, upon request.

Write us to-day. Special attention given to Mail Orders.

THE

WILLIAMDAVIES
COMPANY

LIMITED

MONTREAL

TORONTO

SYDNEY HAMILTON
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"EASIFIRST"
HERE'S Your Opportunity

You want profits

Your customers want "Easifirst"

*'The more they have
The more they want'*

Order to-day WEST TORONTO
Phone Junction 3400

BACON
Although weather is warmer,

demand for Breakfast Bacon

continues good.

Prices are no^w about as low

as tKey will be—market al-

ready show^s a tendency,

upw^ards.

Let us have Your Order Now

F. W. Fearman Co.
HAMILTON

Every time your man delivers an order

of eggs the STAR way—unbroken and in

a clean, convenient tray—you are building

Good Will which means success. Your ser-

vice is not complete unless your egg de-

partment is building Good Will by using
STAR EGG CARRIERS and TRAYS.

Ask today for "Ten Reasons Why"
STAR SYSTEM Builds Good Will and saves
money besides.

STAR EGG
CARRIER &
TRAY M'FG
COMPAN'

IOJ7

JAY STREET
ROCHESTER
NEW YD RK
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FRESH, FROZEN AND CURED

FISH
OF ALL KINDS AT MARKET PRICES

Why not Leave a Standing Order for Weekly Shipments ?

QUALITY AND PRICE GUARANTEED

D. HATTON CO. LTD.
MONTREAL
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I SAMUEL DOBREE
|

I
& SONS

I

I
LONDON, ENGLAND

|

I Established 1 7th Century |

I Growers and Producers of |

I SUGAR MOLASSES |

I
COCOA

I

I
IMPORTERS AND EXPORTERS

|

I Branches in all parts of the civilized world i

I Canadian Branch |

I
UPPER WATER STREET

I
HALIFAX, N.S.

J
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THE "BEST BUY" IN THE SLICER MARKET

DOMINION SLICER

MADE IN
CANADA

Dominion Slicers have fewer
working parts, are more
easily cleaned and operated
and are more sanitary than
other machines. They do
anything that other slicers

will do and are much less

expensive.

Dominion Slicers are made
from the finest materials by
skilled Canadians. They are
the most efficient and most
reasonably priced slicer

made, and are guaranteed
for one year.

I WRITE FOR ILLUSTRATED BOOKLET |

Dominion Slicer Corporation
|

I
110 Church St., Toronto |
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Speed up your bulk goods sales with

FIBRE -GLASS
DISPLAY COVERS

Your customors will buy more when things are temptingrly
and sanitarily displayed under these ideal display covers.
They will also prevent loss throiigh evaporation and deter-
ioration. Write for particulars and price list.

Sole Distributors for Ontario:

EBY-BLAIN LIMITED,
WHOLESALE GROCERS Scott and Front Sta., TORONTO
Manufactured by FIBER-GLASS GOODS COVER CO.. Inc.

Chicago, Illinois.
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When You Are In Need of Grape

Juice Remember that

MARSH'S
GRAPE JUICE

• Is priced to enable

you to sell at popular

prices, and that the re-

sult of stocking Marsh's

is larger sales and

more profit.

ORDER MARSH'S

The Quality Is right too

The MarsK Grape

Juice Company
Niagara Falls, Ont.

Agents for Ontario, Quebec

and Maritime Provinces

:

The MacLaren Wright,

Ltd.

Toronto and Montreal

Agents for British Columbia :

F. G. Evans Co., Ltd.

Toronto and Montreal

OVER a quarter of a century's ex-

perience in tea blending has en-

abled us to develop some unusually-

fine blends of bulk teas. Careful and
exacting attention to tea cup tests

uniformly maintains them.

FLOWERDALE
Our Largest Seller

You'll like selling FlOWERDALE
because it is a sure repeater.

Write us for prices and samples.

R. B. HAYHOE andCO.
IMPORTERS

7 Front St. E. Toronto

wmim'cm!ms^iimmms&mmim\mmi\mmm&m^m'immi^^^

MANUFACTURERS AGENTS

LACOA FINISH—Is not a greasy, oily

polish. It is a real non-fingering finish

for any polished, varnished or paint sur-

faces, including fumed oak.

LACOA FINISH—will go four times

further than any of the well-known so-

called polishes. We will guarantee this.

"LACOA" is the purest and lowest-

priced finish on the market to-day and we
want responsible representatives through-

out Canada to test this product.

Send in for a sample and when you have sat-

isfied yourself that "LACOA" is the only

thing on the market of its kind—we can talk

business.

Write to-daij—Lacoa is a big -money maker.

Lacoa Finish Coy.
HAMILTON ONTARIO.
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August-Stewed

Wild Raspberries
ONE POUND

MADE IN CANADA

PURE
CORN STARCH
is manufactured under conditions

where expert practical knowledge is

combined with absoltue cleanliness,

and is composed of the finest parts

of

Selected Indian Corn
which has not undergone any

fermenting process

SFLAWRENCE STARCH C0.C5

PORT CREDIT, ONT. CANADA

.

During Care-free vacation

days, girlies and boys and
their daddies want something

nice for lunch. The mother^

look to you for help

with

Corn Starch

Pudding

Stewed Wild Raspberries

and delicious cool corn starch

pudding. Shake up the boxes

of berries and stack St. Law-
rence Corn Starch all around,

with the sign. Make double

sales and two profits.

ST. LAWRENCE STARCH CO.
LIMITED

PORT CREDIT, ONTARIO
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Mustard, Spices
and Seasonings

Ydur customers can depend upon.
In the complete line there's a spice or
seasoning for every need.

Display S. & P. Products
prominently on .shelves and counter. In

their red, yellow and hlack containers,

particular hou.sevvives easily recognize

them.

There's a Good Profit

for you, if you will stock and
push S & P products.

Be sure and order from your

jobber by name.

Your Co-operating Servant,

"MUSTARDPOT"

A^ STICKNEY & POOR SPICE COMPANY
JH| 1815 Century Old Century honored 1921

Mustards
HALIFAX

- Spices - Seasonings

4

Imperial Grain and Milling

Co., Limited
VANCOUVER, B.C.

We are offering the best value

in Rice on the Canadian

market to-day.

m REINDEER
FLOUR

—an unu.sually high-grade
.flour prepared from the fin-

est No. 1 Canadian hard
wheat. Reindeer Flour is

milled under the most sani-

tary conditions by an uniqu.e

[)rocess that enhances its

food value. You can highly
recommend it and know-
that it will never fail to

please.

Peterboro Cereal Company,

Peterboro, Ont.

General Sales Office: Peterboro Ont.

Branch Mill: Campbellford, Ont.

Eggs
Grocers who use

the N. B. Pulp

Egg Carrier

Save

an(Money, Time

Eggs
Order from your wholesale grocer

or from

Walter Woods, Limited

Hamilton Winnipeg
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STILL THE BEST . .

.

Cow Brand Baking Soda today

still leads in popularity with tluif-

ty Canadian housewives, just as it

did in their grandmothers' time.

Its great strength, eoononiv and

uniform purity have built up a na-

tional reputation that makes sales

talk unnecessary. If you want to

give your customers the best, say

"Cow Brand"' to vour wholesaler.

Church & Dwight, Ltd.

Montreal

There are many uses in

every household for

KEATING'S

POWDER
The Universal Insecticide

"Keating's" properly used KILLS every

insect pest. You can confidently recom-
mend it to your customers for the exter-

mination of

Flies Ants Bugs
Fleas Wasps Cockroaches
Mosquitoes Beetles Moths
Keating's is harmless to human or animal
life. Keep a good stock on hand—especial-

ly during hot weather.

Made by THOMAS KEATING, London
England. Established 1788

Sole Agents for Canada:

Harold F. Ritchie & Co., Limited

10 McCaul Street, Toronto.

g/'iMiMi}y,'itLaMiMiiy!i'i^iMiMiMiMiMiiyiiiyjiiyiiiy.'iLvsit^^^^

ERUSTO
THE NEW DISCOVERY FOR REM()\'-

ING RUST AND IODINE STAINS

ERUSTO

From all kinds of silks, cottons, wodl-

lens, colored goods, etc., without injury

to the most delicate fabric.

is a long felt want in

every household. Here

is j'our chance to make many an extra

dollar by supplying your trade with

this wonderful di.*covery. Ghiaranteed

to do work instantly and satisfactorily.

We require repreaentativea in ever)/

province—"write us."

National Specialty Company
95 Canning Street, Montreal

Sixty-five Years' Eperience

When you buy a Taylor Safe you get the benefit

of our 65 years' experience in Safe building.

A Taylor Safe represents the most advanced sci-

entific methods of fire construction.

It provides a repository—for your documents and
other valuables—that resists the hottest fire and
greatest fall.

Taylor Safes are made in 40 different sizes

Write for quotations on Taylor Safes
and Steel Cabinets.

J. & J. TAYLOR LIMITED
TORONTO SAFE WORKS

TORONTO - ONTARIO
Branches: MONTREAL WINNIPEG VANCOUVER
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A Summer Drink For a Summer Day

The Iced Tea Season presents every merchant
with an opportunity to increase his tea business.

Everywhere there is a growing appreciation of the

wholesome stimulus of Iced Tea.

It Sustains and Refreshes

"SEAL BRAND"
Is Nice Tea for Iced Tea.

CHASE & SANBORN MONTREAL

No. m
The World's Best Computing Scale.

More than 100,000 in use

Absolutely Accurate and Durable

Notice the Very Artistic Design

Let us Demonstrate One of Them

We Invite the Most Careful Comparison

Salesmen will find our Scales easy to sell and
always satisfactory.

It will pay you to handle our line.

The Standard Computing Scale Co.
OF CANADA, Limited

301 Davis Block, Windsor, Ontario.
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/''\_anufocfurers of

The Barr Account Register

a renton,(!)n*.

Mr. RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10.00 a Month?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper

—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a com-
plete statement showing every item purchased?

III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock?
IV. After 15 months to continue to give you this service for nothing as long as you remain

in business?

That is what the Barr Register will do.

GEORGE LANE, Western Representative

Write us and let us demonstrate,

227-231 McDermol Avenue, Winnipeg, Man.

Malcolm

Milk Products

THE great convenience of these whole-
some il/^LCOLM MTLK PRODUCTS
aspecially for campers, picknickers, etc.,

makes them ideal lines to feature in your
windows during the vacation season. Get up
a good Malcolm display today. The quality

of these "all Canadian" milk products ranks
them with the most popular summer .fellers.

Order your requirements from your whole-
saler.

The Malcolm Condensing Co.,^Limited
ST. GEORGE, ONTARIO
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You Want Satisfied Customers

—

SELL THEM

SunsetSoapDyes
THE REAL DYE

Sunset sales make friends for Sunset dealers—and the reg-
ister rings up the steady profits of "repeats." Satisfied
buyers boost Sunset be<'a,use it ''does all the advertising
claims for it. Honest quality, truthful national advertis-
ing, linked up with attractive Sunset store display move
Sunset quickly at good margin—PUSH IT for permanent
good will.

SHOW the Sunset COLOR CARD. If your card
is soiled or lost, write us for a new one. If you
have any trouble getting Sunset, write

Sales Representatives:

HAROLD F. RITCHIE & Co., LTD.
Toronto. Canada

North American Dye Corporation Ltd., Manufacturers^.
Toronto, Canada

CounterNew Window
Cut-OutFREE

Size 28" X 40".

Many beautiful
colors. If you
have one, use it

for profit ; if not,
write the manu-
facturers of Sun-
set. Sent fre?.

22
FAST
COLOR
Keep Your .Stock

Complete

Display Case
Your jobber can
supply Sunset
packed I gross as-
sorted in this at-
tractive display
ca.se, with Color
Card. Ask him.

mSTER NHSON
It's^ood Tobacco**

Selling Tobacco for You
Here's one of the many ads that are helping
to sell more MASTER MASON Tobacco-
only of course the actual ads appearing in
the papers are over four times as big as this
one. These ads are increasing the demand
for MASTER MASON—and building up big-
ger profits for the men who sell it. The
profit margin on Master Mason is always
larger than on any other tobacco. Now,
Master Mason is more profitable than ever.
Don't miss any of this extra generous profit—stock up now with MASTER MASON.

ROCK CITY TOBACCO CO.
QUEBEC -:- CANADA

MIIS11R MASON
PLUG SMOKING
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•V INVITATtON

MakeYoiirStrcet Bin
Can you see the possibilities for pro-

fitable business in the automobiles

passing your store?

Put in a

Gasoline Pump
Our literature explains how and why Bowser Gasoline and
Oil Storage Systems are popular with automobile drivers and
profitable to store owners. It will be sent to anyone
interested.

S. F. BOWSER Company, Limited

Representatives
Everywhere

66 to 68 Fraser Ave.

Toronto, Ontario, Can. Sales Offices in

all Centres

Maintaining
A Reputation

Every Eddy Product you stock carries

with it the responsibility of maintain-

ing a reputation for superiority sus-

tained continually since 185 1,

Better Quality and Better Value are

assured by the name Eddy. Eddy
Advertising keeps the public "sold"
on the merits of Eddy's Matches, In-

durated Fibreware, Paper Specialties,

etc.

Let your customers know you handle
Eddy products.

Made in- Canada, by Canadians,

for Canadians

THE

E. B. Eddy Co.
Limited

HULL CANADA
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INDEXjTO ADVERTISERS

DOMINION SALT CO LIMITED
SARNIA ONT

If your joDber cannot supply you we invite your inquiry, when
price lists and full information will be promptly sent you.

DOMINION SALT CO., Limited, SARNIA, Canada
Manufacturers and Shippers.

IMPORTED PEARS
California Mountain Bart-

letts are noted for their De-

licious Flavor, long- keeping-

qualities and splendid ap-

pearance. This variety is now
arriving on the market.

Oranges Lemons
Bananas Peaches Plums

Cantaloupes

etc, also all the local Fruits

and Vegetables.

White & Co., Limited
TORONTO

A
Albert Soaps Ltd 12

.4ngerine & McLauchlin . 30

Arsenis & Co 12

Associated Grocers of

Ontario 32, 33

B
Bain & Co., Donald H.. . 8

Barr Registers Ltd 59

S. F. Bowser & Co. Ltd.. 61

C
California Fruit Grow-

ers Exchange 7

Canada Barrels & Keg
Ltd 63

Canada Spice & Special-

ty Mills Ltd 28

Channel Limited, Inside

Front Cover
Chaput Fils & Cie 13

Chase & Sanborn 58
Church & Dwight Co. .

.

57
Codville Co 10

Clark Ltd., W 2

Clark D. W 11

Connors Bros. Limited
25 and Front Cover

D
Davies & Co., Wm. Ltd.. 51

Dobree & Sons 53
Dominion Slicer Corp.... 53

Dominion Salt Co., Ltd.. . 62
Duncan & Sons, C 8

E
Eby-Blain Ltd 54
Emond Jos 64
Eddy, E. B. Co. Ltd 61

Escott Co., Ltd., W. H... 10

Estabrooks Co., Ltd.,T.H. 17

Eureka Refrigerator Co.

Ltd 1

Evangeline Cyder Co. ... 30

F
F. W. Fearman Co 52
Frost Moorman & Co 11

G
J. W. Gorham & Co 30

Gosse-Millerd Packing
Co 18

Gunns Limited 52

H
Hamblin-Brereton 11

G. J. Hamilton & Sons .

.

27
Harrisons & Crosfield ... 15

D. Hatton & Co 53

R. B. Hayhoe Co 54

Hanson Co., Ltd., J.H.. . 64

Hull Oil Mfg. Co 64

I

Imperial Grain & Milling

Co 56

Ingersoll Ice Cream Co... 17

K
Keatings Ltd 57

Kkovah Co., Ltd 3

L

Lacoa Finish Co 54

Laing & Waters 11
Langley Harris & Co. Ltd. 11
W. G. A. Lambe 11
Laporte-Martin 31
Lea & Perrins Ltd 16

M
McLauchlan, J. K 11
McLay, Brockerage Co.. 8
Macdonald Reg., W, C. .

.

6
Mackenzie, W. L 8
Mickle Geo. T 11
C. A. Mann & Co 11

Malcolm Condensing Co.. 59
Magor, Son & Co 18
Marsh Grape Juice Co... 54
Maple Tree Producers

Association, Ltd 12
Moore, R. M. & Co 63

N
National Specialty Co. .

.

57
North American Dye.

Corporation 60

O
Oakey & Sons, Ltd., John: 64
O'Donnell & Co., John J.. 11

P
P. Pastene & Co 26
Patrick & Co., W. G 11
Pennock & Co., H. P 9
Peterboro Cereal Co 56
Pyke Bros 28
Proctor & Gamble Dis-

tributing Co 5
Purnell & Panter, Ltd. . . 10

R
Red Rose Tea 17
Robertson-Murphy Co. . . 4
Rock City Tobacco Co. .

.

60
Ross Can Co 63

S.

St. John Exhibition
Association 28

Salada Tea Co. Ltd 15
Scott Bathgaje Co., Ltd.. 10
So-Clean Ltd 64
Soper, E. N. & W. E. ... II
St. Arnaud Fils Cie 12
Standard Computing

Scale Co 58
St. Lawrence Starch Co.. 55
Starr Egg Carrier Co. .

.

52
Stickney & Poor Spice C. 56

T
J. & J. Taylor Safe Co. . . 3

Thum Co. (Tanglefoot)
O. & W 63

Tippet & Co. Ltd 12

Toronto Pottery Co. Ltd.. . 63
Toronto Salt Works 63
Trent Mfg. Co 63

W
Wallace Fisheries Ltd.... 9

Watson & Truesdale 9

White & Co 62

White, Cottell's 63

Wilson, J. R. & Co 11

Woods & Co., Walter ... 56

Williams Storage Co 9

Wiley, Frank H 8
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-BUYERS' MARKET GUIDE
Latest Editorial Market News

Stoneware Jars
FloM^er Puts
lea Pots
Glassware

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Cambarwell, London, Engr.

Agents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Baildinir

Winnipeg, Man.

OPPENHEIMER BROS., LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John's, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeping compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many he re

below. Use the

Want Ad. page

and get rid of a

few of them.

MALAGA RAISIN CROP
REPORTED LOW

Advices from Spain state

that the new crop of Ma-
laga raisins is much re-

duced by mildew and
black rot on the low lying

tracts through prolonged

heavy rains. The remain-

der of the crop that does

mature should be of good

quality. Prices will be

named after the crop is

assured.

A5K FOR
SAMPLES
£. PRICED

' FOR LIGHTING SYSTEMS

R.M.Moore l^Qo.l^\^^''%.C
PAUFli^ COA^T MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
COURl'GATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack

age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

^'products y
StickyFlyPaper.StickyFlyRibbo\.
Tree Tanglefoot. Roach-j^-AntPowder.

THEQsW.THUM Ca.MANUFAaURERS.
Grans Rafiss.Micu. Waucerville.Canai>a.

MAKE BUSINESS
BETTER

By Boosting Your
Business

These one-inch spaces

only $2.20 per iasertion

if used each issue in the

year.
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Rates for Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2c for each
subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED

pARTNER WANTED FOR GROCERY STORE
with $2,500.00 to invest. A good opportunity

for live man. Replies confidential. Box 62, Can-

adian Grocer, 153 University Ave., Toronto, Ont.

YOUNG MAN, 28, THOROUGHLY BXPER-
ieneed and efficient ; a hustler and one who

knows what to do and how to do it, wants posi-

tion in grocery or general store. Highly recom-

mended. Apply Box 72, Canadian Grocer, Uni-

versity Ave., Toronto.

MAPLE SUGAR
I solicit your orders for pure Maple Sugar. 35 years

experience as wholesale dealer. Open for agencies of all kinds.

Agent for Messrs. E. B. Eddy Co., Ltd., Hull; Gunns
Ltd., Toronto; St. Lawrence Starch Co., and several others

Hardware Expert. Correspondence solicited if interested

Warehouse capacity, 10,000 feet floor space. Best spot in

town on Main Street.

JOS. EMOND
2 4 Rue St. Joseph, Quebec, P.Q-

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac'-ured by

The J. H. Hanson Co., Ltd.
MONTREAL

OAKEY'S
''WELLINGTON^
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc,

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. East.

Winnipeg

Sankey and Mason, 839 Bcatty Street

Vancouver

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED
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Packed ill England

We Are Prepared-
THE announcement that

Tetley's has come back to

Canada to stay has resulted in a

steadily increasing number of

orders each day. But the frequent

shipments of Tetley's which we
are receiving enable us to fill all

orders promptly. We shall be

glad to take care of you, too.

Naturally there is bound to be

a big demand for teas that are as

good as Tetley's Golden Tips and

India and Ceylon Sunflower teas.

They have a clear deep color and

refreshing fragrance that is the

result of the careful selection of

leaves. And a knowledge of their

blending has been gained from
ov er 100 years experience. Here
you find superior cup quality.

Your orders will receive
prompt attention.

TETLEY'S TEA
Knowler & Macau LAY, Ltd.

Vancouver
Selling Agents for

British Columbia

Makes good tea a certainty. Mason & Hickey
Head Office, Winnipeg, Manitoba

Selling Agents for

Manitoba, Saskatchewan and Alberta
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THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV. PUBLICATION OFFICE: TORONTO, ONT., AUGUST 12, 1921 No. 32
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A Source of Profitable Sales
If you only knew the splendid big extra

profits that Perfection Coolers are daily

reaping for hundreds of Canadian
Grocers and General Merchants you
would write us at once for particulars

on these speedy money makers.

Few of your customers can resist a

Perfection Cooler filled with delicious

thirst quenching, iced Golden Orangeade
or Limo Lemon—two of the fastest selling
and most popular of fruit drinks. Perfec-
tion Coolers are well made, economical
on ice and easy to fill. They soon pay
for their installation many times over.
Get your share of the big warm weather
trade. Order your Perfection Cooler
Now,

Perfection Cooler Company
LIMITED

27 Alice Street - Toronto
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WIDESPREAD BELIEF
in the Dependable

Quality of 0-Cedar Products

results in effortless selling of both Mop
ind Polish—always at full sale prices,

hus the dealer is assured both satisfactory

ume of sales and satisfactory profit per sah

storekeeper who is mindful of such advantages in

he sells, quite naturally keeps 0-Cedar products well

the foreground.
'

CHANNELL LIMITED, TORONTO

In bottles

30c and 60c
In tins

$1.50 $2.50 and $3.50

0-Cedar Polish Mop LARGE SIZE
SMALL SIZE

$2.00
$1.25
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Hamper Days are Here
—feature these necessary

yiortUm. Milk Products
The great convenience and delicious-

ness of Borden's St. Charles Milk (with

the cream left in), Borden's Eagle

Brand Condensed Milk, Borden's Rein-

deer Coffee and Reindeer Cocoa make
them exceptionally popular summer
lines. Hundreds of people in your lo-

cality will go on outing trips and these

handy Borden lines will occupy a prom-

inent place in their lunch hampers. A
"Picnic hamper window display" with

plenty of Borden Milk Products in-

cluded will bring this profitable extra

trade to your store. Try it.

Montreal and Vancouver

/

•Xf m SL CHARl»
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By Appointment to H.M. the King

Crosse & Blackwrell
have the highest reputation for

quality. There is always a ready

market for goods that are of the

best, and it is recognized the

world over that

Crosse & Black\A^ell

maintain a unique reputation for

consistently supplying the best.

Price lists are obtainable from

Stewart Menzies & Company
32 Front Street West

TORONTO
Dominion Building, Vancouver, B.C.

209 McDermot Avenue, Winnipeg
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CLARK'S SPAGHETTI
WITH

TOMATO SAUCE AND CHEESE

Prime Kj^^^^^ Highest

Cj* IP^AGHETjB r* Janadian ^ w.th S urade

Cheese ^!^I^^H Spaghetti

Selected red ripe fresh Tomatoes

Is one of the most popular sellers you can handle for

the simple reason that it stands first in quality^ is ab-

solutely unrivalled for deliciousness and is above all

economical.

Don't miss sales — order now

W. Clark, Limited, Montreal
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FRESH, CRISP and

DELICIOUS

"MeadowCream"
SODAS

Write for quotations on our complete lines

of fancy sweet biscuits and chocolate bars

You'll find them popular sellers.

You can always depend on Crothers'

Meadow Cream Sodas. They are packed

in attractive air-proof cartons and tins,

(from () oz. pkg8. up) that retain every

particle of their fine flavor and oven crisp-

ness until they reach your customers'

tahle. You'll never have to make excuses

if you specify "Meadow Cream" to your

wholesalers.

The W. J. Crothers Co., Limited
KINGSTON, ONTARIO

Is Your

Guarantee

This name is your assurance of freshness—Pure sweet milk.

Do your customers like things fresh ?

Drimilk made to-day and delivered to-morrov\^.

This means something.

THE DRIMILK CO., LIMITED
Cortland, Ont.

Donald H. Bain Co.,

Winnipeg

'N estern Distributors
Eastern Offices : lo Ste. SophieLane,Montreal.
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True Orange
MARMALADE

This delicious preserve has
become a favorite in thous-

ands of Canadian homes. It

is a marmalade you can
safely recommend to those
customers who appreciate
quality combined with
value.

Manufacturers

IMPERIAL EXTRACT COMPANY
TORONTO

A Line

Worth Pushing Jelly Powders

and EXTRACTS
Two members of the Shirriff

"quality" group that it will

pay you well to push.

SHIRRIFF'S Jelly Powders

offer exceptional opportuni-

ties during the summer

months.

Sole Selling Agents:

HAROLD F. RITCHIE & CO., LTD.

Toronto and Montreal

Hot Thirsty Weather

Creates an increased demand for

INVIGORATING BREWS AND CARBONATED BEVERAGES

There are big profits for the wide-awake dealers, who see the possibi-

lities of hot weather sales, and who invite custom by displaying

O'Keefe's. The quality, purity, piquant flavor and refreshing tang

of our beverages, make them the favorites w^ith young and old.

Order now for immediate delivery.

O'Keefe's Imperial Brews—Ale,—Lager—Stout.

O'Keefe's Ginger Ale, Sarsaparilla, Cola, Lemon Sour, Special Pale Dry

Ginger Ale, Lemonade, Cream Soda.

O'KEEFE'S TORONTO
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QUAKER
BRAND
Quaker Brand canned frulU
and rsfetables are the ebolc-
eat produota of the fertile
Talleys of British Columbia.

Canneries are located at
stratedc polnta throufhout
the Province In the centres of
each district vhere certain
fruits or Tefetablea reach
tbelr highest perfection.

In stocking Quaker Brand
you offer your oustomer tbe
beet canned goods Canada
can predoee.

Dominion Canners B. C. Ltd.

Head Offioci VancouTer, B.C

B

B

THE ITALIANS
are connoisseurs of Maca-
roni. They know the good
quality article when they
see it-^and especially when
they cook it.

Do you know that it is prac-
tically impossible to sell the
Italians of Western Canada
anything except macaroni
made by the Columbia
people?

It's a fact.

Your Canadian customers
will get the same way, once
they have tried it.

@i^ai
^^9M

The Columbia Macaroni

Co., Ltd.

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street,

Track P. 18 Winnipeg

Lethbridge, Alberta

jiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiijiiiiiiiiiiiiiiiii iiiiMiiMiuiriiiiiiiiiiiiiJiiiMiiiiiiiiiiiiiMiiiiiiiiiriiiiiiiiiuiiiiiiiiiiniiiiiiiii^

I
SAMUEL DOBREE

|

& SONS
j

LONDON. ENGLAND
|

Established 1 7th Century |

Growers and Producers of
|

I

SUGAR MOLASSES
|

COCOA I

IMPORTERS AND EXPORTERS I

I
Branches in all parts of the civilized world |

1 Canadian Branch J

UPPER WATER STREET

HALIFAX, N.S. |

nilllllllllinnilllllJIIMIIIIIMIMIIIIIIIIIIIIMIIIIIIIIJIIimillMIIIIIMIIIIIIIIII IIIIIIIIJIIIIIIIIIIIIIIirillinilllllMIIMIIIIIIIIIIMIIIIIIIIT
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Pure, Strong and
Satisfying Spices

that is just what you get when you order

STICKNEY & POOR'S SPICES

The Stickney & Poor

Standard of Excellence has stood the test

of time and competition for more than a

century

But be sure and order

S&P Spices by name

Your Co-operating servant

"MUSTARDPOT"

«
STICKNEY & POOR SPICE COMPANY
1815 Centur/Old - Century honored 1921

HALIFAX
MutUirds - Spice* - Seasoninps

«

AVirile, Robust
Fighting Fish

The Pinks

packed under

"Kiltie"
BRAND

are caught in

the cool depths

around the

Queen Charlotte

Islands

^Dt'irDS

Caught in Deep
Salt Water

^\LllSE%j

REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-

ables sweet and wholesome.

Don't repeat last summer's waste.
Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited

Head Office : Owen Sound
Branches: Toronto, Montreal, Hamilton

Imperial Grain and Milling

Co,, Limited
VANCOUVER, B.C.

lIMPERIAUIlAIN JJIIlllHC W-'i;

^' Vancouvm.B.C. /f|

We are offering the best value

in Rice on the Canadian

market to-day.
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' A^ent and Importer

GROCERIES and CHEMICALS
Salesmen coverinsr Manitoba, Saskatchewan.

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrft.* Ag«nt6 aivl Grocery Brokers

Cor. Prinoess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

Stroyan-Dunwoody Co.
Wholetale Brokers and Commission Agents

Confederation Life BIdg. - Winnipeg

Sernca coupled with Reliabililr brinft Reralls

We went roar busineo. Write ui

.

Say You Saw It In

Canadian Grocer,

It Will Help To
Identify You.

I £^ 7S F^'^'^^h Cigarette Papers

Finest Quality-Order to-day

from your jobber
Thi* cut is a facsimile

White Gummed
Paper

That Will

Satisfy

Your Trade

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches: SASKATOON REGINA CALGARY ED.MONTON VANCOUVER MONTREAL LONDON, ENG.

When ^vriting to advertisers kindly mention

this paper
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD.
WHOLESALE COMMISSION BROKERS

H|A£ WINNIPEC ojmt

J

MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for you. Write as, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feijt of Bonded
or Free Storage. Heated ware-
house. Excellent Truck facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

W. H. ESCOTT CO-
LIMITED

Wholesale Grocery Broilers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

RELIANCE
Water-Glass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your jobber or write us

RELIANCE INK CO., LTD., WINNIPEG

vi f^Jlyt^ l^i€LC(jl/ t^H^ t/<nA/. Co-vfOA/di/.

8

Let Us Quote You on Our ^ jp;

HIGH GRADE
'

BROOMS
Long life and great strength are
built into everyone of our brooms
STANLEY BEAVER CANUCK

5 string, fancy 5 string, good 4 string, from
com, ill selected quality house cheaper slock, well

slock, polished broom, popular made, and worth

handle. The broom weight. Stands the price. Above
worth while. up to every test, the average in

quality.

We also make a number of other lines, including

Toy BrooTiu and Whisks.

Waterloo Broom & Brush Company, Limited

Telephone 286 Waterloo, Ontario

Spec ia I

aiUniion

to mail
orders BRAND

G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beansis a guarantee

of their uniform g^e uid choice

quatity

Only the very fine»t hand-picked

Canadian Whiu Beam go into b»g»

mvked

CROWN BRAND
For your own protection inaitt upon

having thit Kne oficnown quality.

Ridgetown, Ont.
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable renresentation. Centrally located.

Langley, Harris & Co., Ltd.

Manufacturers' Agents
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST. TORONTO

w . G. PATRICK & CO
LIMITED

Manufacturers' Agenti
and Importers

51- 53 Wellington St. W., Toronto
Halifax, N.S. ; Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SaH*factoTy Reprttentation Guaranteed

We Cover Western Ont, Thoroughly

Now representing Sainsbury Bros; J. H.
Wethey. Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Broikers, Manufacturers' Agents

LAING BUILDING. WINDSOR, ONT.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and importers

Toronto and Kitchcnc-r, Ont.

Winnipeg and Calgary.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St.. Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresenteJ in this district.

If you have anything to sell to the

Trade, you should advertise it in this

paper.

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are coTipetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough Ont.

OAKEY'S
'^WELLINGTONS'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. East.

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importatenra
& Exportatcnn

Pois et FeTea
Prodoits Alimentaim

Importers
& Ezporten

Peas and Beans
Food Prodacts

ST. NICHOLAS BUILDING, MONTREAL

When writing- Ad-

vertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

EtlabliMhed 1876

Telephone Main 1581

MAPLE SUGAR
I solicit your orders for pure Maple Sugar. 35 years

experience as wholesale dealer. Open for agenciesof all kinds

Agent for Messrs. E. B. Eddy Co., Ltd., Hull; Gunn-
Ltd., Toronto; St. Lawrence Starch Co., and several others'?

H a rdware Expert. Correspondence solicited if interested

Warehouse capacity, 10,000 feet floor space. Best spot in

town on Main Street.

JOS. EMOND
2 4 Rue St. Joseph, Quebec, P.Q-

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac*^ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

Advertising to Buyers is one
way to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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A Big Seller with the Grocery Trade

SANATAS TONIC
A body builder and a wonderful blood purifier.

SANATAS TONIC will be in great demand by Hospitals and

Invalids.

Every bottle guaranteed by Expert Chemists.

Buy Sanatas Tonic—the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, 16 or .32 oz.

Watch for our travellers or order direct.

SANATOR LIMITED
20 Jacques Carticr Square

Montreal

Western Agents Quebec Agents Ontario Agents

Richardson Green Ltd. Hudson & Orsali McGillivray Bros.

170 Market St., Winnipeg St. Paul St., Montreal 123 Bay St., Toronto

Agents required for Maritime Provinces and P. E. Island

^

anO]5loo<)paririfi«
*"*^ >.«„ .-,., .*'-
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PURiry FLOUR

""DRiTy FLOUP

98 Lbs.

Window Displays

All the material for a successful window
trim by first mail, after we receive your re-

quest.

Attractive windows mean better business.

Drop us a line

Western Canada Flour Mills Co.,

OATS

Brandon ""-i-s*^ eoN'OfJ^

_^ GOOERICH ^
Limited

Toronto Winnipeg

PURITY OATS
.^1
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7 Direct Lines Out of Stratford
Make It tlie Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shipping Room 256, Nighl Call 897.

James Lloyd & Son Box no. 266 Stratford, Ont.

Cane's Pencils, extensively advertised,

are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

I^IIMIIIIIIIIIIIIIIIUIHMIIIIMIIfllllMIMMMMIMIIIIIIIIIIInillllllllMIMIIIIIIIIIIIIMIIIIIIIIIMIIIMIIIIIIIIIIIIIIIIIIIMIIIIIIIIIMtlllllllllMIIIJIIIJIIII!:

I
THE "BEST BUY" IX THE SLICER MARKET |

I DOMINION SLICER I

MADE IN
CANADA

Dominion Slicers have fewer
working parts, are nnore
easily cleaned and operated
and are more sanitary than
other machines. They do
anything that other slicers

will do and are much lesf

expensive.

Dominion Slicers are made
from the finest materials by
skilled Canadians. They are
the most efficient and most
reasonably priced slicer

made, and are guaranteed
for one year.

I WRITE FOR ILLUSTRATED BOOKLET

Dominion Slicer Corporation
I

110 Church St., Toronto

.^IJII Ill Illllllllllllllllllllllllllllllllllll Ill IIIIIIIIIIIIIM Illlllllllllllllllll IIMIIIIIIIIIIIIIM: Illlllllltll

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

-..^^'^Hj
m 1

PPglPE
CANADA

rMPLESYROP
1 1

?^^.:^-„i'f^
1

"ir:^ir"
IIjpr

^•^RlbE ^

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmoo.
t< tu Oppenheimer Bros., Limited, Vancouver. B. C; S. H. P. Mackenzie & Co.. 33 Yonge St., Toronto, Can.

J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is part of the service you buy. We are glad to be of any

assistance to our readers and enquiries are solicited. Write if you want to know where to buy a certain product, agents for

any particular line, manufacturers of a special article, etc.

VINEGAR FIRMS

Will you kindly give me names and ad-

dresses of all the vinegar firms in Can-
ada?

Joseph Grant,
Ottawa, Out.

Answer:—List has been mailed.

TRAILERS FOR AUTOMOBILES

Please give me names of firms manufac-
turing trailers for automobiles in Canada.
Also is it against the law to sell gasoline on
Sunday?

N. L. Smith,
Harvey, Albert County, N. B.

Answer:—The Commercial Bodies, Guelph,

Ont. Acason Galusha & Rudd, Walkerville,

Ont. Wm. Gray & Son, Chatham, Ont.
Guy Matthew Co., Oshawa, Ont. Hutchin-
son & Son, Toronto, Ont. The Toronto Auto
Top & Body Co., 157 Simcoe St., Toronto.
Dowel] Daniel, Montreal, Que. Ledeaux
Carriage Company, Montreal. Robert Elder
Carriage Works, Soho St., Toronto.

No, it is not against the law to sell Gas-

oline on Sunday.

U. S. A. HAY BUYERS

Could you givee me names of some reli-

able hay buyers in the United States?

V. Philip,

Sarsfield, Ont.

Answer:—For reliable hay buyers in the
United States, we submit to you names of
the following firms: Geo. N. Reinhardt &
Co., New York. John A. Murray 14 Church
St. New York. J. Walter Sanborn & Co. Inc.

504 Chamber of Commerce, Boston. E. D.
Dusenburrv 10 New York Hay Evchange,
N. Y.

TANGLEFOOT.

We would appreciate the address of a

Broker or Firm handling Tanglefoot Sticky

Fly Paper.

Guite Freres Limited,
New Richmond Station,

Quebec, Quebec.
Answer:—We do not know of any broker or
firm handling Tanglefoot Sticky Fly Paper

You would have to apply to the manufactur-

ers direct for this. The O. & W. Thum
Company, Detroit, Mich..

WHERE TO GET A STIMSON SCALE
REPAIRE DAND REFITTED

Is there any place in Toronto where we
could get a Stimson No. 46 Scale repaired

and refitted with some new parts?

The Spanish Mills Co., Limited
General Merchants,

Cutler, Ontario.

Answer:—International Business Machines
Company Limited, 300 Campbell Avenue,
Toronto, Ontario.

ALMOND FLOUR.

Where could we procure almond flour?

England & Son,
Milveton, Ontario.

Answer: —W. G. Patrick, 51 Wellington
Street West, Toronto, Ontario.

ICE CREAM CONES, SANITARY
DISHES AND SPOONS.

We would appreciate your sending us
names and addresses of Manufacturers deal-

ing to the Wholesale Trade in Ice Cream
Cones, Sanitary Dishes and Spoons.

A. E. Kaiser
Vermilion, Alta.

Answer:—Real Cake Cone Company, 81 Jar-
vis St. Toronto. St. Lawrence Baking Co.

23 St. Francis Xavier, Montreal. Union Cone
& Wafer Co. Cor Christie & Yarmouth Rd.
Toronto. The Canadian Cone Co. 12 Alice
St. Toronto. Consolidated Wafer Co. Front
St. E. Toronto. Maple Crispette Co. Mont-
real, Quebec. IngersoU Ice Cream Cone Co.
Ingersoll, Ont. W. H. Escott Co. Winnipeg
Man. The WVn. A. Rogers Co. Toronto, Ont.
(Tl:ey also hanlle the Vortex dishes for ice

cream). The J. M. Hart Company, Old Col-

ony Building, Chicago, 111. The Geo. R.

Gregg, 50 York Street, Toronto, Ont. The
Lion Mfg. Company, Yonge Street, Toronto,
Ontario.

WANTS TO BUY FERRETS.

Can you tell me where I can buy ferrets,
a small animal like a weasel?

D. A. LEVERS,
Parrsboro, N.S.

Answer:—We would refer you to Mr.
Harry Hawker, Western Hill, St. Cath-
arines, Ontario.

I want to find out through your "Canadian
Grocer" where I could get in contact with re-

liable firms who would buy Spruce Shingles,

lumber and laths.

W. J. Marchand

Louisdale, Richmond Co., N.S.

Answer:—Parrsboro Lumber Co., Parrsboro,

N. S. Davison Lumber Co., Ltd, Bridge-

water, N. S. Alfred Dickie Lumber, Co.

Stewiacke, N. S. Rhodes, Curry Co., Lessees,

Amherst, N. S. Rood & McGregor, New
Glasgow, N. S .

CENT GUM SLOT

Please let me know from whom I can get

a Gum Box that works by the dropping of a

cent.

Dennis Myatt

Grand Desert, Halifax N. S.

Answer:—The Harry Home Company, 1257

Queen Street West, Toronto, Ontario.

REAL ESTATE BROKER

Would you kindly give me the address of

a Real Estate Broker in Niagara Falls to

whom I could communicate with reference

to the purchase of a busines.T there.

J. A. Hart

Kentville, N. S.

Answer:—We would refer you to Mr. W. C.

Gonder. Mr. Gonder is president of the

Real Estate Board there.

Please give me names of Wholesale Manu-
facturers of wine. Wholesale Druggists and

Wholesale Liquor Dealers in Toronto.

John A. Morrison,
Tasbot Vale,
Victoria, Co., C. B., N. S.

Answer:— National Drug Company, Rich-

mond St. W, Toronto. Drug Trading, On-

tario Street, Toronto. Lyman Bros, Front

St. E, Toronto. E. G. West, George St,

Toronto.

Wholesalers and Manufacturers of Wine:
Niagara Wine Company, Niagara Palls, On-

tario. Marsh Grape Juice Co.,. Niagara

Falls, Ont. Corono Wine & Syrup Co., Lim-
ited, Quebec. T. A. Little, Sterling Road,

Toronto.

There are no wholesale liquor dealers in

Toronto.

CANADIAN GROCER, ^°^ Subscribers

143-153 University Avenue,, INFORMATION WANTED
Toronto.

Date 1921

I

Please give me information on the following :t—Name • •

Address

i

I

•
•
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Resultful One noon re-

Business cently we
Panpr ^^^^ looking

. ,
*»Kci over a confec-

Advertismg tioner's dis-
play with the idea of selecting
a post-prandial tidbit, when we
happened to notice that a cer-
tain old, favorite package had
returned. The prodigal had
been off to war for five or six
years, and we had forgotten all
about it. In the meantime the
company that made this pack-
age had been putting the same
candy in a carton of a different
shape and size and at a higher
price.

"How long has this old fel-
low been back?" we inquired of
the manager.
"We just got it in," he said.
"How did you know it was

on the market again?" he was
asked.

"I saw it in a salesman's
sample kit recently," the dealer
responded, "and stocked it be-
cause I believe it is better value
than the company's war pack-
age."

"Didn't the manufacturer tell

you he was ready once more
to deliver his famous old pack-
age?,'" we asked. "Didn't he
announce the fact in his busi-
ness paper advertising or at
least send you a letter or a
circular about it?"

"He did not," said the con-
fectioner. "Too often when
manufacturers have new pro-
positions to offer the trade, they
act as though they wish to
keep the news under cover.
Frequently they advertise the
new product or the new pack-
age to the consumer, and for-
get to say anything to the re-
tailer about it. Half the time
we do not ge't the new offer at
all until the salesman comes
around. By the time he gets
here, our large competitors,
such as the chain and depart-
ment stores, have had the thing
for weeks. This puts us small
distributors at an unfair dis-

advantage and often is the

cause of the retail antagonism
which exists toward certain
products."

Even a cursory examination
of the question will show that
this man's criticism is well
founded. It is indisputable that
many manufacturers are en-
tirely too reticent in their trade
advertising. They fill their deal-
er copy jvith generalities, and
then grumble because it does
not bring them direct returns.
If they would put "news" into
this advertising, they would be
surprised with what eagerness
the enterprising section of the
trade would respond to it.

Of course we are aware that
a manufacturer is not always
able to make a uniform pro-
position to all his prospects. He
therefore refrains from making
any sort of proposition public
and entrusts to his salesmen the
task of carrying all new offers

to the trade. This method, how-
ever, operates too slowly and
frequently results in an in-

justice to the retailers at the
foot of the salesman's route
card.

While we may have' to con-
cede that in a few lines it may
be inadvisable to advertise
wholesale prices publicly, we
must insist that manufacturers
have many other "newsy" pro-
positions up their sleeves that
can and should be advertised in

the business press. Certainly
anything new in the way of a
package or a product, or a
method of selling or of display-
ing, should be advertised in

this manner. The progrescive
retailer is always looking for
information of thi? sort. He
wants to get anything that is

offered, either in the way of a
product or of a scheme to sell

it, before his competitor gets
it. He will quickly respond to

any trade advertisement that
offers something definite.

Fortunately, a number of

manufacturers do not have to

be told this. Already their
business paper advertising bris-

tles with brass-tacks. Ideas that
will help the sale of the product
have been successfully adver-
tised to the dealer by such con-
cerns as E.G. Atkins and Co.
and the Winchester Repeating
Arms Co., to mention just two
out of many. Why isn't v;indow
display material that is avail-
able and window ideas more
generally advertised to the deal-
er? The Millers Falls Co., the
Beech-Nut Packing Company,
the Derryvale Linen Company
and the Perkins Campbell Com-
pany are a few of the com-
panies that have found this

topic a live one for retailer
copy.

The California Fruit Grow-
ers' Exchange advertises how
a Battle Creek dealer in a
twenty-foot store retails six

carloads of oranges a year. The
Hoover Suction Sweeper Co.
takes trade paper space to say
that even in a town of only
8,000 population as many as
three Hoover dealers have been
known to do well. The Bristol
Woollen Mills makes its unas-
ual sampling plan the subject
of effective trade copy. Hart
Schaftner and Marx buy busi-

ness paper space to tell how
Wallach Bros., their New York
dealers, found it advisable to

advertise to the Japanese in

their own language. The Hol-
comb and Hoke Manufacturing
Company advertises to the
merchant to show him how he
can make money out of the
waste spaces in his store. Many
other examples of this type of
advertising could be cited.

These advertisers have discov-

ered that the way to get re-

tailers to respond to their ad-
vertisements is to make them
some definite proposition or to

give them some sales idea that
can be put to work without any
further ado. The sky is the
limit when it comes to the op-
portunity for this kind of ad-
vertising.

(Reprint from Printers' Ink, is-

sue of June 9, 1921.

Do you send your personal message through the trade or technical newspaper that
is read? MacLean Trade and Technical Newspapers are read from coast to coast
by the thousands of Canadians who find the answers to their problems within
these modern aids to up-to-date business.

THE MACLEAN PUBLISHING COMPANY LIMITED

Publishers of the following specialized trade and technical newspapers:

Technical Newspapers MagazinesTrade Newspapers

Druggists' Weekly
Hardware and Metal
Canadian Grocer
Dry Goods Review
Men's Wear Review
Sanitary Engineer
Bookseller and Stationer

Power House
Printer and Publisher
Canadian Poundryman
Marine Engineering
Canadian Machinery
Motor Tractor and Imple-
ment Journal

Farmer's

MacLean's

Financial

The Financial Post
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mil ROYAL
5xCADI/J
SUGAR

In 2 and 5 lb. cartons,
10, 20 and 100 lb. bags;
half barrels and barrels

fliHiiuiiiiiiiiiiiiiiir ROYAL
5\CADI/J
SUGAR

In 2 and 5 lb. cartons;

10, 20 and 100 lb. bags;
half barrels and barrels

ROYAL ACADIA
—the name of a sugar that is always 100 per cent, pure
and 100 per cent, sweet—a sugar that is known from

' coast to coast and appreciated for its purity and great

strength.

Grocers can highly recommend Royal Acadia and feel

absolutely assured that its superior qualities will never
fail to please because its purity never changes from one
year's end to the other. It is "Every grain pure cane"

—

always.

The Acadia Sugar Refining Co., Limited

HALIFAX - - MONTREAL
iiiiiiiiiiiiiiiiiiiiiiifiwiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiniiiiiiiiiiiiniiiiiiiiiiiiiiiiniiiiiiii iiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiniiiiiHiiiiiHiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiH

Is It a Good Man You Want?
Wishing and wanting won't get him for you. Advertising probably will. You ask what paper to use?

Well, you can waste a lot of good money using wrong papers. The best one to use is CANADIAN
GROCER.
This newspaper is probably read by the man you will engage. At any rate, if you want a man trained,

the chances are that he sees and reads CANADIAN GROCER. If your advertisement tastes good to

him, the chances are he'll answer it. Then it's up to you to land him.

But look for him where he's likely to be—behind some counter or desk in a retail or wholesale grocery

house.

You never can tell what's in the mind of men to make them willing to change. Perhaps it's money

;

perhaps a cranky boss; perhaps climate; perhaps a girl. But it will be something or other.

Sometimes the first insertion of an advertisement finds the man. Sometimes you will have to keep on
advertising.

Our part is not to guarantee you answers, or to promise any. We have no control over such things.

But we can put your advertisement—and do—into about 6,500 grocery stores, wholesale " and retail,

all over Canada. This is our part. And surely 6,n00 is enough.

Rate is 3 cents a word first insertion and 2 cents per word each subsequent insertion. Numbers count
as words. Use a Box Number if you prefer. Five cents per insertion extra for Box Number. Make ad-
vertisements brief as a telegram.

Payable Strictly in Advance
Address to:

CANADIAN GROCER Want Ads.
153 University Ave. Toronto, Ontario
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When you suggest "Colman's"

or "Keen's'^ you say something

— because you "tip"
your customers to the

most reliable mustards.

Also your suggestion

will have brought its

own reward in satisfied

customers.

Canadian Agents:

Magor, Son & Co., Limited
Montreal Toronto

Wants Rid of Other Teas
to Sell ONLY Salada

Copy of letter received

by us recently.

SALADA Tea Co.

Toronto, Canada.

Dear Sirs;

I have always been a great seller of SALADA
Tea. Now the result is I have a lot of other kinds of
package tea on hand, and I was wondering if you would
exchange with me. If so let me know by return mail.
I will let you settle the price. Give me whatever you
can for it.

I have some , , , ,

and also some , with spoon and knives and forks
in it. I will let you have it all and sell only SALADA.
I will clean out on all package tea but SADADA.

Yours truly,

(Signed)

T^HIS is but one of the many such letters
J- we are receiving all the time.

We cannot, of course, do as this letter sug-

gests, but the requests shows the popular
appreciation of SALADA and the reason for

our steadily increasing sales.

When ordering please remember, we prepay

freight on sixty pounds or more.

THE SALADA TEA CO., of CANADA, LIMITED
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Sugar Now Shows A Sharp Advance
All but One Canadian Refinery Increases Price This Week $1.15
Per Hundred, Making Quotation Basis Montreal $8.75 — Raw
Market is Higher and Europe is Absorbing Some Sugar Now

—

Stocks are Still Heavy.

CANADIAN refineries with the ex-

ception of Canada Refinery have

advanced the price of sugar $1.15

per cwt. this week, the price basis Mon-
treal being $8.75. Canada refinery is

not offering any sugar for sale, the old

quotation being only a nominal figure.

The market for refined sugar in the

United States is also stronger, Ameri-

can refined sugar being quoted at $6.15.

Federal quoted nominally $6.00 and Ar-

buckle refinery has withdrawn its price.

The raw market shows steady advance-

ment, the price of raws being the equiv-

alent of $4.86, duty paid.

Another cause to which the higher

price of sugar on spot is attributed is

the increased demand in Europe on ac-

count of the drought over there. Buy-
ing has been greatly stimulated from
overseas, although more recent reports

indicate some relief in the intense

drought that has been prevailing. Rain
continues in Cuba, and four centrifugals

are operating.

Now at $4.86 Basis

Referring to the present situation in

raws, Willet & Gray in the sugar trade
journal say:

—

"The Sugar Finance Committee ad-
vanced the price of Cuban sugars to

3^/4c c. & f., last week, which figures

4.86c when Duty and Insurance are add-
ed. This move was well approved of by
the trade in general and was only affect-

ed after the Committee had given every-
one interested about all the sugars they
desired at the 3c c. & f. basis. The to-

tal sales at 3c c. & f. figured 251,514
tons and included large sales to the
United Kingdom at a Sterling equiva-
lent of this quotation.

With the advance to 3^4 c c. & f. for

Cubas,Porto-Rico and Phillippine holders

advanced their views coiTespondingly,

and sales were made of Porto Rico sug-

ars at the duty paid equivalent of this

quotation, 4.86c. The interesting feat-

ure of the week was the purchase by
one refinery of 15,000 tons of prompt
Cubas from the Committee at 3^/4c c. &
f. These refiners for some time past

have not been believers in the market
and considered the asking price of the

Committee too high and hence had re-

frained from buying.
The market is somewhat quieter this

week and Porto Rico and Phillippine

holders are not quite so confident and
there is some indication that their hold-

ing price of 4.86c may be shaded some-
what

Serious Drought in France

The markets on this side of the world
are very much interested in the reports
regarding the European Beet crops,

where the weather has been too dry for

the best development for the beet crop
now growing. The drought is particu-
larly serious in France and our latest

cable stated that the dry spell was still

bad although the weather is dry in Ger-
many and other nearby beet producing
countries, the crop could regain a large
part of its loss development provided
the weather is favorable from now on.

.A.ugust is a critical month in the devel-
opment of beet crop in Europe, and if

the weather during this month is not
favorable, but continues too dry, it will

undoubtedly have a serious eff'ect on the
outturn of the crops.

In France the markets naturally are
influenced by these conditions and new
crop. Crystals have made a further
advance.

The United Kingdom reports an active

and higher market with raws up to 19s

4d and Granulated quoted at 60s.

Exports Nearer Normal

The renewed activity on the selling of

Cuban sugars has naturally been reflect-

ed in the crop movement although as yet

only to a limited extent. The exports

have approached nearer to normal and
amounted to 42,450 tons total, distribut-

ed as follows: U. S. Atlantic Ports 29,-

334 tons. New Orleans, 5,285 tons, Gal-

veston 2,144 tons, Savannah 3,328 tons,

Europe 2,359 tons. Receipts at the ship-

ping ports comprised 18,273 tons and as

this amount is less than the exports, the

stock shows another slight falling off,

standing at the end of last week at 1,-

410,886 tons. The old crop stock of 18,-

066 tons continues on hand.

Stocks in Ports

Stocks in all U. S. Refining Ports and
in all Cuban Shipping Ports are report-
ed as follows:

United States 3 Atlan-
tic Ports (New York,
Boston and Phila-

delphia) 104,558 99,598
New Orleans, July 30 21,680 14,053
Savannah and Galves-

ton, July 30 6,241 28,350
San Francisco, July 30 12,425 22,455

Total in United States 144,904164 ,456

Cuba, all Ports, Ju. 30 1,428,952 383,686

Total in U. S. & Cuba

together 1,573,856 548,-324

Increase from last year, 1,025,532 tons.

E. B. Nettlefield & Co. have moved
from 50 Front Street E. to 35 Colborne
Street, Toronto.
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Fifth Avenue Grocer Attracts

Crowd By Unique Display
Canadian Grocer's Representative in New
York Draws Attention to a Display in a High-

Class Store in That City and Believes That
Canadian Stores Might Follow the Example

NEW YORK—Park & Tilford, one

of the high class retail grocery

stores have attracted a good deal

of attention by a window display in their

Fifth Avenue window. While passing to-

day I made a note of the contents of

same. They are as follows:

In the center of tthe window were a

barrel of flour and a 1001b. sack of Gran-

ulated sugar; on the right hand side of

this displayed on glass shelves were the

following articles:—Half size tin cans

of Salmon; 3 lb. package Rice; Full size

tins Salmon; Package Gravy Mixture;

Small tin of Tuna Fish'; 11 bars Soap;

Medium size jar Apple Jelly; Small size

jar Raspberry Jam; Quart bottle Olive

Oil; lib. Cheese Wafers; one half pint

jar Clover Honey; Large can Peas; 3 lbs.

Bacon, wrapped; 2 qt. jar Maple Syrup;

1 pt. jar Chow-chow; 2 half pt. bottles

Tomato Catsup; 1 lb. Soda Biscuits;

Package Washing Powder; 1 pt. Queen

Olives; 1 tin Mustard; Medium size jar

Orange Marmalade; 1 tin Pepper; 1 half

pint jar Quince Jelly; 1 half pint jar

Blackberry Jelly; 2 lbs. Graham Crack-

ers.

On the other side of the window were

:

Large size tin of Yellow Cling Peach-

es; 2 one quart tin Tomatoes; 2 pt. jars

Queen Olives; 2 cans Peas; 1 can Pears;

3 tins Sardines; 1 large tin Hawaiian
Pineapple; 1 tin Table Salt; 2 packages

1 lb. Coffee ; 3 small tins Clam Chowder

;

One half pt. Horseradish; 1 glas.= Sliced

Bacon; 2 jars Peanut Butter; 1 small
jar Pinepple Jelly; Large tin Aspara-
gus; 2 lbs. Tea; 1 lb. Mixed Chocolates;
1 package Seedless Raisins; Large tin

Apricots; 2 qts. Apple Cider; 1 large
package Seeded Raisins and I lb. Soda
Biscuit.^.

A large sign in this window announ-
ces the fact that the entire contents can
be purchased for $40.85. No other com-
ment is made. There is a crowd assemb-
led continually before it, and from com-
stopped, the main idea in most people's

ments made by a number of those who
minds was whether it would be cheaper
to buy the contents as they were or to

buy each item individually. In other

words everybody was looking for a bar-

gain. While I was making notes on the

contents of this window, there were at

least 50 people crowded around. This has
certainly been a good advertisement on

the part of Park & Tilford.

Park & Tilford are considered one of

the highest class i-etail grocery stores in

New York where they maintain several

large stores as well as one in Brooklyn,

and stores in some of the other large

cities in the Eastern States. This com-

pany also have a store in Paris, France.

This idea might be followed out by

some of our own Canadian retail stores

in the large cities.

The Proper Care of Cereals

Will Save Many Dollars

tt'l' "I'E who comes into equity must

I
—I come with clean hands" would

-^ -^ be a pretty good maxim for

every grocer, both wholesale anl retail, to

inscribe upon his calendar now and for

all time to come, writes J. H. McLaurin,

president. Southern Wholesale Grocers'

Association. "In perfect frankness I must

call your attention to some of the charges

against grocers that reach my office, and

I shall mention only a few of the out-

standing ones," he continues.

Improper Care

"Improper care of perishable goods

in our stock where quality and price have

been guaranteed by the manufacturer:
For instance, it is stated by some man-
ufacturers of cereals and like perishable

products that in knowing that the job-

ber has nothing to lose, there are some

grocers who make no effort to move the

products in the order that shipments are

received and that in many instances

they are called upon to "take up" goods

from a grocer that have laid on his

floor for months, while newer shipments

have been distributed.

Was in Warehouse too Long

"A letter before me advises that a

manufacturer has just sent to a whole-

saler a check for nearly $400 covering

cerealswhich represented three different

shipments of goods having been in the

jobber's hands for more than a year
had been found stored back in a dark
corner of the warehouse and forgotten.

"We receive frequent letters of this

nature, and we must agree that in

transactions of this kind we are unable

to show clean hands. If these goods

had been carried in stock at this job-

ber's own risk, would they have been

more carefully stored and more prompt-
ly shipped out? We think so."

In view of the fact that the loss sus-

tained on account of spoiled cereals am-
ounts to millions of dollars annually,

much of this loss can be avoided if Job-

bers and retailers will:

—

1st—Turn out old stock first

2nd—Sprinkle lime on floor and in

cracks

3rd—Have floors clean—give them a
weekly scrubbing.

4th—Fumigate the cereal room at

stated intervals.

MAY START PINEAPPLE
GROWING AND CANNING

IN ISLE OF CEYLON
An American pineapple expert is now

investigating the possibility of found-
ing a pineapple growing and canning
industry in Ceylon, say advices from
that island.

In Ceylon the pineapple grows well,

practically anywhere up to 2,000 feet.

Plenty of excellent pineapple land is

purchaseable at a fair price in the Ke-
galle, Gale and Ratnapura districts. La-
bor is cheap. At Kegalle pineapples of

the sweet, hardy Mauritius variety have
been grown, largely for local consumpt-
ion for a long time. To a lesser extent
che Kew variety is also grown. A record

fruit weighed 28 pounds. It is quite easy
to raise fruit weighing 8 to 10 pounds.

The sweet rock variety, which weighs
between one and two pounds, is common
all over the country.

It is believed that there are excellent

prospects for a pineapple canning fac-

tory. The British Government is anx-
ious to help new industries and there

is a steady improvement in the steam-
ship services between Ceylon and the
United States and Europe.

Big German Beet Sugar Crop

Latest figures of German beet sugar
production for the period from Septem-
ber, 1920 to April of this year show 1,-

074,719 tons, in terms of raw sugar, as
compared with 691,457 tons for the
same period last year. The quantity of
beets worked was 6,658,500 tons, as
compared with 4,796,248.

Imports and exports of sugar have
been extremely rare, aljowed by the
Government only under rigid restric-

tions. The establishment of a state
sugar monopoly is under consideration,
Berlin reports.

LESS THAN LAST YEAR
Potato production for the United

States as forecast July 1 is 376,997,
000 bus., compared with the December
estimate of last year's crop at 430,458,
000. Forecasts for leading States include
Maine, 23,794,000 bus.; New York, 33,

566,000; Minnesota, 31,853,000; Wis-
consin, 30,929,000; Michigan, 28,502,000;
Pennsylvania, 24,806,000; Colorado, 11,

South Dakota, 6,772,000; Nebraska, 7,

985,000; S. Dakota, 6,772,000; Nebraska.

7,031,000; New Jersey, 7,698,000 Virgin-
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A busy morning at the Geo. Rowntree & Sons store, Dundus St., West, Toronto. This firm handles large

quantities of fruit, following each variety as it comes along. During ten days, lust season-, they disposed

of six cars composed of peaches, pears and plums. Advertising by hand bills and big displays are accred-

ited to the heavy volume of tu7~nover.

Make Fruits Always Show a Profit
Too Many Grocers Take Losses on Fmits, That, if Closer At-

tention Were Paid Them, Might be Avoided—A Good Profit

in Fi-uits if Handled Properly—Get Orders Ahead

(Written Specially for Canadian Grocer)

IF
every grocer in every town in Can-

ada knew how many crates of fruit

his customers wanted before he plac-

ed his order, selling such a perishable

commodity would be plain selling, but

unfortunately the grocery business has

not been ?o aiTanged.

There is'nt a grocer this side of the

Atlantic d- the Pacific, who has not time

after time counted up his losses in fruit.

And every time he figured so much
in lost profits, he has no doubt said to

himself, "I wish there was no such thing

as fruit."

But thoi-e is a good profit in fruit if

it is handled properly. Fruit demands
care and attention, and it has to be pro-

perly attended to every day.

One Man's Job

In nearly every big gi'ocery store there

is one clerk whose special duty it is to

look after the fruit. This plan has prov-

en itself in many stores. It has been fol-

lowed out with much success by more
than one retailer. E. R. McTaggart, head
of McTaggart and Son, Vancouver, B. C,
gives personal attention to all the order-

ing and handling of fruit in the store.

One Saturday afternoon about five

o'clock, during the strawberry season,

the Mc Taggart store ran short of ber-

ries and as this store is prominently lo-

cated on a downtown corner the cash

trade was heavy, the berries moved

quickly. In fact they moved so fast that

they were all gone about 5.10.

The clerks apoligied to all those ask-

ing for strawberries and said that there

had been a 'brisk demand.' Mr. McTag-
gart "when questioned as to why he

did'nt buy more berries for the day's

trade said that he had based his order

on the average Saturday's sales and that

as the demand was somewhat heavier

than usuil, naturally the store ran short.

"But it is far better to run short on
such a perishable commodity as berries,

than to have three or four crates left

over late Saturday night. People know
that fruit is seasonable and that when
once it comes into its own season it goes
quickly, therefore no one was offended
by telling them that the berries were
all gone."

John Irwin, of Calgary, Alta., and
Stone's of Winnipeg are retailers who
give special attention to fruit, both in

their windows and in their store. To look

after the fruit in these stores is one
man's particular job.

Take Orders In Advance

But where the biggest profit is to be

made in fruit is by getting your custom-
ers to order in advance. To follow out
this idea is not a difficult matter by any
means. The wholesale fruit men are kept

posted on the movement of different

fruits, while the grocers themselves
know fairly well when the different

varieties of preserving fruits are leaving
the orchards. From such sources as

these, every clerk in the store should

be told about the movement of fruit,

when it will be here, at about what price

it will be sold, what the crop is like.

whether apricots will be scarce or
whether they will be plentiful. All these
things should be drilled into the men.
When this is done and the clerks are

enthusiastic about fruit, talk fruit to

your trade. When Mrs. Jones and Mrs.
Smith and all the other customers in

your circle phone or give their orders
tell them that apricots will be here about
such and such a time, and suggest that

they order theirs right now, lest they
be disapDointed.

This is being done every fruit season,
by hundreds of grocers throughout the
country. And, when all these orders are
in a week or more before the fruit even
starts to leave the orchards, you have
a pretty lair idea of about how many
crates you will need, and what is more,
you are performing a service for your
customers that they will appreciate. But
what is of even greater importance you
are gauging your sales and ordering ac-

cordingly. You are ordering fruit in

broad daylight, not in the dark as so

many dealers have done and are doing.

The idea of ordering fruit well in ad-
vance of its arrival, if carried into effect

by the majority of retail grocers of Can-
ada, would put the business on a much
more substantial basis than it is today.

More Lemons Sold Tn Winter

Someone said a few years ago that
lemons could not be sold in winter time
and that lemons—"Why, shucks, whoever
thought cf selling lemons in winter, ex-

(Continued on Page 22)
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This Business is 50 per cent Credit
George Stables Fifty Years Ago Started a Grocery Business in

Newcastle, N. B., that Is Now Being Operated by his Son—Cred-

its Accounts Are All Good—What Good Equipment Means in a

Grocery

(By staff Correspondent Canadian Grocer)

SOME fifty years ago a boy of six-

teen, an immigrant from Scotland,

with no money or friends and all his

possessions in a carpet bag, came to

Newcastle, N. B. Although he was poor

in worldly goods, he was rich in deter-

mination to make good. After working

for three years for a local merchant he

decided to go into business for himself.

He had everything but capital but this

did not baffle him as during the time he

had worked for others he had built a re-

putation for honesty and reliability. Con-

sequently it was not a hard matter to

get a note endorsed. Upon presenting the

note to the bank, the first thing asked

by the manager was whether he was pay-

ing anything for the accommodation, and

if so to return the note as he could get

it then for nothing. His start was there-

fore made easier.

Now in Charge of Son

This man was George Stables who up

to three years ago carried on a grocery

business in Newcastle. Mr. Stables is

to day in good health but has given up

the business and is spending his time on

a small farm he owns.

The business has passed into the hands

of Mr. James Stables, the eldest son. who

got all his training under his father. The

store to-day still enjoys the distinction

of being the best business of its kind in

the town, and last year had a turnover

exceeding $126,000.

Must Have Good Eauipment

As the present owner remarked to a

i-Ptjresentai-ive of Canadian Grocer,

"When I took this business over I did

have any capital and it was necessary

for me to issue notes, but I made it a

point to always meet them, and when
possible to be just a little ahead of time."

This is the system under which Mr.

Stables conducts his business and is in

a large way responsible for his healthy

financial condition.

Mr. Stables believes in spending his

money on trying to improve his business

and surr-^undings. He has some gigantic

plans which he intends putting in oper-

ation in the future. "A man should al-

ways plan and build for the future," he

added. "When a man stops planning he

begins to slide back." He also claims

to have the cleanest store and ware-

houses and invites his customers to in-

spect the same.

Mr. Stables' business is fifty per cent,

credit which he claims is all good. A close

check is kept on credit trade and if an

account is not paid in time, a personal

letter is sent. There have been very

few losses from this end of the business.

That there is not enough co-operation

among merchants is a point which Mr.

Stables regrets. If the merchants were
all members of a retail association, when
a customer defaults payment the matter

could be referred to the association and
all the members could be notified. A lot

of the present losses would then be avoid-

ed.

An account register is used for keep-

ing of records in this store and when
goods are charged the bill is made in

triplicate, one copy going to the custom-

er one, for the register and one to the

office. By the use of the register a cus-

tomer can be told in a few seconds the

exact standing of the account, and in

commenting on its help, Mr. Stables said,

"If I had to do without it I would cut

all credit."

Must Have Good Equipment

This man is on the job at five every

morning although he doesn't consider it

necessary but he prefers to get up earlier

so he can work undisturbed for a couple

of hours. In this time he makes up all

his books for the preceding day and every-

thing is kept up to date. Nothing is

received or paid out without being

entered in the book, and at a moment's

notice one can find how much business

has been done for the month, year, last

year, or any other information wanted.

"Any grocer who wishes to do business

along modern lines can't succesfully do so

unless he has the modern equipment,"

remarked Mr. Stables, and this thought

is borne out by the fact that in his own
business he has such equipment as com-

puting scales, cheese cutter, cash register,

bins and drawers for stock and sliding

glass doors on his shelves and show cases.

At present he is waiting for a meat slicer

which has been ordered. With the latter

he hopes to increase many times his

present sale of cooked meats.

Bread Should Be Wrapped

Mr. Stables is an enthusiast on

wrapped bread and claims it shouldn't be

sold in any other form. On a Saturday
he sells about 350 loaves.

MAKE FRUITS ALWAYS SHOW A
PROFIT

(Continued from Page 21)

cept for hot lemonades or when one has
a cold."

But looi' at these facts: The California

Fruit Growers' Exchange, by judicious

advertising and the active co-operation
of the retailers, increased the sale of
lemons during the cold months 18.8 per
cent, over the ten year average, while

for a similar four year period summer

lemon sales showed an increase of but

6.3 per cent.

Read that and let it sink in. Lemon
sales increased three times more dur-

ing cold months than they did in the

summer months.
There are the facts. If such a thing

can be done with lemons why can't it

be done with Canadian preserving

fruits ? It can. There are no "ifs" and
"ands" and "buts" about the matter. It

can be done by studying the fruit trade

a little more than usual, by telling your

customers, and by becoming enthusias-

tic yourself.

There's money in the handling of fruit.

Do it right and you'll be well repaid.

MILLION COCOANUTS STORE IN
PANAMA

It is estimated that a million cocoa-

nuts are stored at various warehouses in

Panama City and Colon, awaiting ship-

ment to the United States or Europe.

On the present market they cannot be

sold. They are of the highest quality,

and ai-e used principally in the manufac-
ture of candy or of shredded cocoa.

A year ago these nuts would have sold

quickly at from five to seven dollars a

hundred, but now there is no demand
for them at two dollars a hundred. Some
of the nuts collected within the last six

months have been dried in the sun and
are available for sale as copra, but most
of them are still in the shell awaiting
any offer. The rainy season has come,

making further drying in the open air

impossible. One of the richer haciendas
is purchasing artificial driers with the

end in view of making copra and stoi'-

ing it until a better price can be had.

The people in Panama most affected

by the slump in the cocoanut market are

the San Bias Indians, a tribe whose
country has never been exploited by the

white man. They do not know there has

been a world war, or anything about the

universal depression; they only know
that the tradei's no longer come to their

coasts to carry away nuts and leave

food and clothing. All this trade is done
by barter, and when cocoanuts are in

demand fifty small schooners ply be-

tween the San Bias coast and Colon.

THAT NEW CLERK
Customer—Have you canned toma-

toes?
New Clerk—It's a little early and I'm

afraid we haven't done any canning yet

this year. However, I'll ask Mr. Smith
and find out.
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Records of Extract Sales Not Required
Law in this Respect Still Stands but is Not Being Enforced—In

View of Changes in Ontario Temperance Act—The Government
Regulation in Regard to the Sale of Honey.

EDITOR, "Canadian Grocer"—
Will you please advise me as to

the following:

—

Is the government enforcing the Act
that requires grocers to keep a detailed

record of each and every bottle of ex-

tracts sold, or have they practically al-

lowed the Act to become a dead letter?

I have enquired of many grocers and I

find not one who is keeping the record.

I note in the paper recently that a

grocer was before the magistrate for

not having revenue stamps on his bot-

tles of extract of lemon. Is there a law
requiring this?

I am informed that a fine of $100 may
be imposed on us if we sell a section of

honey without the stamp of the apiarist

thereon. Is there a law requiring this?

Not Enforcing Law.

Editor's Note:—The government is not

enforcing the law in respect to keeping
a detailed record of every bottle of ex-

tract sold. The Act still stands, but on
account of the various changes in the

Ontario Temperance Act, it was found
not necessary to enforce this law. It

was first enacted to correct the evil of
persons buying extracts for the purpose
of making intoxicating beverages. After
the Temperance Act came into force,

people were buying extracts in quantities

never before thought of, and the practice
was becoming a dangerous one to the

health of the people. Consequently the
Act requiring the keeping of a record
of all sales of extracts was enacted.
With changes in the Temperance Act, it

was not necessary to insist on these re-

cords. Whether complete prohibition as
now in effect will have any effect on the
sales of extracts remains to be seen.

No Stamps Now
In regard to the second question.

There is no law requiring the affixing of
revenue stamps to a bottle of extract of
lemon. In the new taxation laws brought
down in the budget this spring, the law
requiring the affixing of stamps on pro-
prietary medicines, etc., was rescinded.
Regarding the name of the apiarist

on a section of honey, it is not necessary
to have the name of the apiarist on the
same when making a sale. It might be
well to cite here the law in respect to
honey, as enacted in 1920. It is as fol-

lows:

The Law in Regard to Honey
Feeding bees with sugar, except for

the purpose of being consumed by them
as food, or with glucose or any sweet
substance other than such as bees gather
from natural sources, with the intent
that the same shall be used by the bees
in the making of honey, or excepting as
aforesaid, the exposing of any such sub-
stance, with such intent, shall be deemed

a wilful adulteration of honey within the

meaning of this Act.

The word "honey" shall not be used

either alone or in combination with any
other word or words on the label or

other mark, illustration or device on any
package containing any article of food

which is or which resembles honey, and
which is not pure honey made by bees,

and no package ocntaining any article

of food which is not pure honey, shall be
labelled or marked in such a manner as is

likely to make people believe it is pure
honey; and any article of food labelled or

marked in violation of this section shall

be deemed to be adulterated, within the

meaning of the Food and Drugs Act,

1920.

The Penalty.

Everyone who is guilty of wilful adul-

teration of honey under section two or

who violates any provision of section

three of this Act is guilty of an offence
and liable upon summary conviction to

the penalties provided by section 16, of

the Food and Drugs Act, 1920.

JUDGMENT FAVORS
EXPRESS COMPANIES

RE CARRYING FRUIT

Ottawa—In a judgment just issued

the Board of Railway Commissioners re-

fuses the application of the Ontario
Fruit-Growers' Association, the Niagara
Fruit-Growers' Association and the Ni-
agara Peninsula Growers, Limited, for

an order directing the express compan-
ies to restore the arrangement for un-
limited loading of carload fruit and veg-
etables from stations in Ontario to

points in the Maritime Provinces and
western Canada. This privilege gave
shippers the right to have fruit unloaded
from carload lots, at different points in

addition to the final destination.

Chief Commissioner F. B. Carvell in

his judgment declares that he is not able
to convince himelf that it is the duty of
the board to order transportation com-
panies to lose money in cai'rying goods
in order that there may be no interfer-

ence with an old established business.
Hon. Mr. Carvell says he realizes that
the judgment will probably result in

consumers paying more for their fruit,

but that, although he regrets it person-
ally, he is compelled to refuse the ap-
plication.

B. C. FISHING CO. PASSES
ITS QUARTERLY DIVIDENDS

Montreal, Aug. 8.—The directors of
the British Columbia Fishing & Packing
Co., Ltd., have passed the quarterly divi-

dend on the stock. The dividend here-
tofore has been 1% per cent, per quar-
ter, or at the rate of 6 per cent, per an-
num. The action is presumably based

upon the poor result of the salmon pack
in British Columbia this year.

The dividend has been maintained on
the stock since the company was organ-
ized in 1914, as a holding company for
the British Columbia Packers' Associat-
ion. In that year 13.4 per cent, was
paid, 3V2 per cent, in 1915, 4 per cent,
in 1916, 4 per cent, in 1917, 5 per cent,
in 1918, 51/2 per cent in 1919, and 6 per
cent in 1920.

Mrs. E. B. Eddy, widow of the late
President of the E. B. Eddy Limited,
Hull, Que, died at her home, "Dunara,"
on the Aylmer Road. She was born at
Chatham, N.B., 56 years ago. In 1894
she married E. B. Eddy. She is surviv-
ed by one sister in California and a bro-
ther, J. T. Sheriff, a director of tlfe E.
B. Eddy Company.

BUSINESS MEN IN ENGLAND
OPTIMISTIC

Mr. St. Alphonse, managing director
of W. J. Bush Company, Limited, Mon-
treal, recently returned from a two
months' trip to the Old Country. Leav-
ing here on May 27th and returning last
month gave Mr. St. Alphonse and his
wife a pleasant and enjoyable time vis-
iting friends in the Old Country. In
speaking of conditions existing in Eng-
land at the present and during the sum-
mer, Mr. St. Alphonse said that while
the strike and the drought seemed to be
felt in the country, generally speaking
It was not very noticeable in the larger
centers. Business people were optimis-
tic in regard to the future prosperity of
their country and were going about
their business as usual and expected to
be back to their old form inside of two
or three years' time.

TOWN BUSINESS
STOPPED BY BEES

Business was paralyzed, scores of per-
sons ran to cover and traffic ceased for
more than an hour for a distance of three
blocks in the business dictrict of Boze-
man, Mont., when thousands of bees,
that apparently had lost their queen,
swooped down on that section and filled
the air.

Tourists driving into Bozeman over
the Yellowstone train stopped their cars
and parked them. Finally a city street
foreman with a shovel and hammer suc-
ceeded in attracting the bees into a city

park, a short distance away, by a con-
stant clanging.

McJannet, Ltd., Creemore, Ont., has
disposed of their Creemore branch to

Fisher, Norton Co., Ltd.
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Long-Profit Specialties Should Occupy
Prominent Position in Proper Store Layout

Western Merchants Stresses Important Points in Store Arrangement—Staple Merchandise in

Less Prominent Place—The Value of Equipment— Discussion on
Advertising.

ADDRESSING a gathering of retail

merchants in Western Canada re-

cently, T. L. Arnett of Souris,

Manitoba, spoke of the value of equip-

ment and fixtures in a store. His re-

marks are very timely and should be

found interesting to all retailers.

When you want heat you build a fire.

If you want to make money in your bus-

iness, create the fire of service to your

community and the warmth of profits

will be your reward. Profit follows ser-

vice as day follows night. The man who
accepts his business as a sacred trust,

and discharges his responsibilities justly

will receive honor and riches in abund-

ance.

Proper store arrangement or layout is

essential to efficient public service. The
customer should be enabled to purchase

requirements with the least effort and
in the shortest length of time. People

know the necessities of life they require,

so less prominent position in the store

can be allotted to such goods. Prominent
positions and display should be given to

merchandise for recreation, adornment,

or luxury. These are the things which
lift us above the common level. All who
can afford them should buy them.

If a customer comes into your store it

should not be necessary for him to have

to ask you whether or not you stock the

line of merchandise which he wishes to

buy. If a customer leaves your store

with money in his pockets and walks in-

to another store and completes his pur-

chases or sends to the mail-order house

for the balance of his requirements, you

have failed to create the fire of service

and you have missed the portion of pro-

fits as your reward.

The arrangement of the merchandise

in the store is called the layout of the

store. It determines the placing of your

shelving, counters, show cases and other

equipment. There are certain definite

laws, certain underlying principles which

must be observed in the layout of a

store. Men, guns and munitions do not

make a victorious army, neither does a

building and equipment and merchandise

make a successful store. In laying out

a store we must consider the principles

to be observed in order that the store

layout may contribute its share to the

attainment and maintenance of your ser-

vice and profit. The principles underly-

ing the layout of a store are inherent in

the nature of the merchandise, the cus-

tomer and the working force. I will

state these principles without much com-

ment, and will leave them for your dis-

cussion.

1: Place long profit specialties in pro-

minent display.

2 : Place goods near the entrance, the

specialties most prominent.

3: Place staple lines department in

less prominent positions, in such a way
that in order to reach them men will

that in order to reach them the women
will pass through the long profit special-

ties department.

These principles are governed oy the

very nature of merchandising; they will

apply equally to the smallest village

store or the largest department store on

the continent.

Purpose of Equipment

Along with the discussion of the lay-

out of a store, the nature of the equip-

ment must be discussed. Appearance as

well as use must be taken into considera-

tion. The merchandise should be featured

and fixtures should be unobtrusive. If

the dirt of your store and fixtures, or

the uncalled-for elegance of your fix-

tures attracts the attention of your cus-

tomers, their mind is centred in the

wrong place. It should be upon the mer-

chandise.

The purpose of store equipment is

three-fold:

1: Care of stock: The first care in de-

signing fixtures should be to have a place

for every item of the stock. This as-

sists in giving a definite knowledge of

the stock and tends to keep the stock

well assorted.

2: The second purpose of fixtures is to

reduce labor costs, by a proper arrange-

ment of stock and display. The quantity

of labor required per thousand dollars of

turnover can be reduced.

3: The third purpose of store equip-

ment is to increase sales. Proper store

equipment will increase your sales by

helping you render a bigger service to

your community. If you can feed your

community with the right kind of food,

di'ess them in the right kind of clothes,

furnish their homes in good taste, you

will soon forget your competition. You
will have none.

Proper store equipment will help you

to do these things. It will add to the

prestige of your store, it will enable you

to keep your goods in perfect condition.

Proper equipment will so display your

stock that you will have satisfied custom-

ers and your bank account will show you

that you have made $2 grow where there

was only $1 before.

The Retail Merchant is an important

link in the economic chain of distribu-

tion. Capital and labor would not avail

much were it not for the retailer who
distributes the manufactured goods to the
ultimate consumer. Goods piled in the
factory warehouse are useless. The con-

suming public alone gives them value.

The people of town and country would
soon sink to primeval conditions of bar-
ter unless the products were easily avail-

able. The retail merchant is responsible

for bringing the results of labor and cap-
ital to the ultimate consumer, to the ad-
vantage of both the manufacturer and
consume!-. With the retail merchant
lies the responsibility of caring for the
wants of his community. If his work is

well done, food, raiment, shelter and the

luxuries of life are freely distributed,

making for community content and hap-
piness.

So Shall Your Profits Be

Merchandising is a study more inter-

esting and profitable than any other
subject to the man who is prepared to

concentrate on it. We cannot reach
perfection in it, but we can strive for an
ideal. The successful man is the one
who has tried, not cried; who has work-
ed, not shirked; who has shouldered re-

sponsibility, not evaded it; who has got-

ten under the burden, not merely stood
off looking on, giving advice and phil-

osophizing on the situation.

This is going to be a good year for

thinkers and workers, and remember the
law: according as you serve your com-
munity so shall your profits be!

Advertising

The editor of the Saskatoon Star, Mr.
McTavish, was scheduled to speak on
"Advertising," but his time was devoted
more to a general discussion on the sub-

ject, rather than to remarks by Mr. Mc-
Tavish. "Besides the purpose of mak-
ing sales," said the speaker, " there is a

great purpose that should never be ov-

erlooked—that of building good will. The
character and service of a store should
always be promoted. Never cry 'Wolf!

Wolf!' Never say 'cut price' and sell at

regular. Never mislead. Advertising
will bring people into the store, but if

you mislead them you do yourself ines-

timable haiTn; you waste your money."
The opinion was expressed that of all

the media for advertising, the country
weekly was one of the most profitable.

One merchant said that in his town
there was a good weekly of 800 cir-

culation in which he used a full page.

In the neighboring town was another
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good weekly in which the local mer-

chants did not advertise. This man stat-

ed that he also used a half page in this

weekly and obtained very good results

from it.

Mr. McTavish spoke of the advantages

to be gained in linking up with the na-

tional advertisers. The linking up with

the big concerns gave prestige to the lo-

cal merchant.

Typography

The subject of typography came up
for discussion, and it was pointed out

that the choice of type was a most im-

portant factor in the layout of an ad-

vertisement. The suggestion was thrown
out that the advertiser should consult

with the printer as to the best types for

use. A few general rules were mention-

ed in the course of the, discussion. It

was pointed out that the eye naturally

travels from the centre to the right side

of the page, and thus the statement at

the right-hand side of the page would,
everything else being equal, get the most
attention. Heavy titles and captions can
either make use of this tendency or can
ove/come it. A heavy type line at the

bottom of the page is in danger of rush-

ing the reader's attention through the

preceding copy. Speaking of advertis-

ing, Mr. McTavish recommended the set-

ting aside of an appropriation and stick-

ing to it. He mentioned the so-called

advertisements that should be more pro-

perly called donations; he advised that

price should always be put in adver-

tisements.

Some one asked if the farmer would
not continue to trade where he had al-

ways traded despite the advertising, but

it was claimed by the speaker that a di-

rect appeal to the farmer, among others,

would eventually create an interest that

would ultimately win at least a share of

the farmer's trade.

One merchant who is located in a dis-

trict where there is a large foreign ele-

ment, opened a discussion on how to

reach the foreigner who is ignorant of

the English language.

Many interesting solutions were sug-

gested, , but the best seemed to be the

statement of one merchant who said that

in the foreign schools of the west Eat-
on's catalogue was a text book. It was
so easy to point at the picture of a sauce-

pan, for instance, and get the child to

connect it with the correct English word.
The idea was that the local merchants
should prepare a special sheet with pic-

tures and text-book phrases describing

a few of the lines handled by the mer-
chants. A small advertisement at the

back of the sheet should keep and help

to make sales.

Mr. Reis remarked that the standing
advertisement was worthless except that

it advertised that the merchant using it

was a "near-dead one."

T. L. Arnett closed the discussion with
the plea that in advertising the merchant
should be ultra-conservative. "Better
under-state the case than to be found
guilty of exaggeration," was his ad-
vice.

What Is A Grocer?
This question was recently debated in

a London, England, Police Court, rela-
tive to prosecutions under the Grocers'
and Provision Dealers' Closing Order.
The magistrate decided that the term
"grocer" might now be held to denote the
keeper of a general store although
originally intended to apply to a man
who sold "by the gross." Further in-

vestigation brings one to the spelling of
the word in the Middle Ages—"Grosser"
meaning any wholesale dealer who sold

goods in large or '"gross" quantities.

"Grosser" coming to us through the
French from the Latin "Grossus," mean-
ing "Great.". The "Grocer" of to-day
was then known as a "spicer".—The
Gipsyville Journal.

W. J. Bradley of Sainsbury Bros.,
Toronto, spent a few days at the firm's
branch Dil'ice at Winnipeg.

J. H .Sharpe, manager of the McCor-
mick Mfg. Co. at Calgary, Alta., has
been transferred to the position of man-
ager .at the Winnipeg office.

Where Good Equipment and Attractive Fixtures Assist in Increasing Sales

The arrangement of this store with handsome display cases well to the front, is such that long profit specudties as
shown here, at once catch the eye of the customer.
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WHY CUSTOMERS WERE LOST

IN A KKCKNT investigation carried on for the purpose
of determining why a certain list of households had

?toi)ped trading at certain store.s some interesting data

and information was obtained. This investigation was
carried through a list of 197 households and it was sliown

that over 40 per cent of the lost customers were made
so because of faults directly traceable to the attitude of the

salespeople. These causes included indilference on the

part of the clerk or salesperson, in-oience and over-in;-is-

tence.

A summary of the reasons for which these 197 house-

holders changed stores should have the careful attention

of every retail merchant. It is a chart that will bear

frequent perusal and repeated reference.

Indifference . 47
Attempted substitution 24
Errors 18
Tricky methods 18
Slow deliveries 17
Over-insistence 16

Insolence 16
Unnecessary delays in service 13
Tactless policies . 11
Poorly arranged store 9

Ignorance of goods 5

Refusal to exchange goods 3

Every one of these causes is avoidable and can be cor-

rected. Most of them are absolutely inexcusable. Two
items, those referring to errors and to slow deliveries are

natural human failures which cannot, as long as human
beings are employed, l)e entirely eliminated, though thev

can be reduced to a minimum through eternal vigilance.

All of the others, however, have no excuse for existence

as sales barriers.

This list of "reasons for lost customers" also emphasize-

the importance of having polite, competent sales people,

and an insistence that "clerks" act the part of "sales peo-

ple" rather than merely "store equipment."

750 barrels, which at 20 per cent, ad valorem would yield

2,404,618. Potatoes to the amount of 4,204,684 bushels
were exported to the United States. The duty on these

at 25 cents a bushel would total $1, 501, 171.
"^

Cattle for breeding purposes exported during 1920
amounted to 294,009 head, the duty on which, at 30 per
cent, ad valorem, would total $6,369,765.30.

Meat, fresh or frozen, to the extent of 430,142 hun-
dredweight, was sent across the border, the duty on which,
at 2 cents per pound, would reach $860,284.

Canada's exports of wool in 1920, totalling 7,128,065
pounds would have paid a duity of 15 to 45 cents per
pound, hut, taking thelower figure, the total duty would
have been $1,069,209.75.

JAMS AND CANNED GOODS FFRM

AN INTERESTING feature of the grocery busi-
ness at the present time is the more stabilized

condition of the jam and canned fruit trade. Jams
have firmed up considerably during the last few
vv^eeks since the putting on the market of stocks
that could not be held by manufacturers. Some
firms at considerably below cost in order to satisfy

t he demands of the banks and now it would appear
that the majority of these stocks have been got rid

of. Prices are now quite firm and particularly so

since the advance in the sugar market the other
day.
A canvas made by Canadian Grocer of jam man-

ufacturers not only in Canada but in Great Britain
and the United States, shows that the packers have
not put up anywhere near the quantity of jam they
did last year. Careful consideration has been
made on stocks held over from last year and in

some instances packers scarsely packed any of
certain kinds at all.

In so far as wholesale prices on general lines are
concerned the month of July shows the smallest de-
cline in any month since the peak was passed.
Prof. H. Michell of Toronto University estimates
this decline as only 1.7% from the June figures.

He also estimates a total decline of 44% from the
peak registered in May 1920. This seems to indi-

cate that in a good many instances at least the bot-
toin has been reached. It is up to the merchant
to study the individual markets exceedingly close

so that he may adjust his business accordingly.

HEAVY DUTIES FOR CANADA
Dl'TIES amounting to $27,229,237.97 would it)e

levied on Canadian farm produce exported to the

T'uited Slates under the provisions of the proposed new
United States tariff, according to a statement by the De-

partment of Agriculture. The figures were based on the

volume of exports to the United States of 12 different

articles of Canadian farm produce during the year 1920.

Last year Canada exported to the United States 42.324,

804 bushels of wheat. The duty on that quantity at the

proposed rate of 35 cent.e a bushel would amount to$14,

713. 712.90. The expoK- of wheat ffour totalled 1.187,

EDITORIAL BRIEFS
The cash discount may look small, but when you figure

out two per cent of your year's purchases, it doesn't look

so small.

It takes even more than hundred per cent salesmanship

to offset inefficient buying. See how near to a hundred
])er cent efficient you can bring your buying. ?

The merchant wdio buys often always has a more up-to-

date stock than the fellow who buys only at certain "sea-

sons."

There is nothing to be said in favor of having an over-

stock of goods unless in an advancing market, but on the

other hand, if you do not have the goods you cannot sell

them.

Clean windows, polish show cases, increase the effect-

iveness of displav. Likewise a clean shaven face and
spotless linen add to the personality of store salesmen.
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Speed Sales Through Advertising
August Is a Good Month to Study Expenses and Turnover

—

Use Newspaper Space, Good Displays, Keeping the Windows
Well Dressed to Boost Business in the Dull Season

A RECENT survey of retail busi-

ness reveals some quite startling

jondltions. It shows that expenses

have crer^t up in aln'Oit r'll lines, but

particularly so in the grocery business.

The dull month of August will be a

mighty good time to digest these facts

and plan remedies. Also, study now may
obviate losses later on. The man who

knows what losses he may be in for if

he doesn'c watch out is apt to watch and

so avoid the losses—and prevention is

better than cure.

In 1915, Harvard showed that grocers

operated on a mean figure of 12 per

cent, if they handled groceries alone—14

per cent if groceries and meats were

handled. In 1919, the figure crept up to

14.6 per cent, and that was .6 per cent

higher than the 14 per cent, flat of 1918.

I have never regarded Harvard as quite

accurate in its averages, because my
investigacicns all point to an average

of around 16 2 3 per cent—say one sixth

of the money received by the grocer.

But whether Harvard is representative

of the entire country or not is secondary.

The main fact is that it has pointed the

way whereby any grocer can get right

down to earth and learn how his business

stacks up and apply remedies.

But now come the latest figures, said

to be a resume of Harvard, System, Rit-

chey and i. lot of newspaper folks, plus

Babson; and the figures are arresting,

not to say startling. We find the grocery

avei-age stated at 18.91 per cent- It is

made up this way:
Rent 3.07

Salaries 8.46

Heat & Light 39

Delivery 2.53

Advertising 1 . 83

Supplies 37

Ins & Taxes 58

General 45

Deprecialion & Shrinkage ... .76

Bad Debts 47

18.91%
Note no charge for interest.

Compare with 1919

Let U3 compare these with the Har-
vard average of 1919, thus:

Rent 1.10

Salaries 6.90
Advertising 20

Heat & Light 23

Delivery 5? . 40

Supplies 10

Insurance & Taxes 35

General Expense 50

Depreciation & Shrinkage 34
Bad Debts 30

for 1919

(By Henry Johnson, Jr.)

I do not give all Harvard's figures

because ihe classifications are not simi-

lar; but what I have given will indicate

how considerably certain items have en-

hanced. Together, the enhancement of

4.3 per cent is something to think about.

What is the cause? The same as op-

erated in a reverse direction in 1917-

1919. Then the increased volume and
steadily appreciating values more than

offset advancing costs of operation, so

that expense ratios declined. For the

last year or more, values have been

shrinking and volume has dropped off

greatly, while operating costs have not

declined ni similar proportion.

A rental of $75 per month, $900 per

year, works out to 1.8 per cent on a

business of $.50,000. If, now, that busi-

ness is slowed down to the ratio of $30,

000, the figure of the rent remaining
constant runs that item up to 3 per cent

on sales. If the decrease is to $40,000,

the rent then becomes 2Va, per cent on
sales. Of course, you may say— and be

honest in your conviction—"Oh, but my
business could not fall off forty per

cent, not even twenty per cent, without

my knowing enough to curtail expenses

in some proportion." True—as applied

to an entire year, but the trouble with

times like these there is that the de-

crease in sales runs along for two or

three months before we know it. And
two or three months of unprofitable or

losing bu.^iness eats into our showing
for the entire year most woefully.

Certain Expenses Cannot Be Cut
But rent cannot be cut except in re-

sponse to very radical changes in con-

ditions, such as come about slowly. If

depression continues over a term of

years, rents will be affected; but if

leases are in vogue, changes are slow to

mature. Just as men who held long

leases during the past four years have
thereby saved a nice percentage on their

rents, so landlords who made leases a

year or two since for terms of five years

or more are now eating their clover. So
rent is an expense that cannot usually be

cut. We must look elsewhere for some-
thing to curtail.

Salaries is the first item, also the

most important, to be considered and
handled. I put it that way because per-

haps you do not want to cut them, as

we shall see. Harvard shows that in

1915, salaries constituted 7 per cent on
sales on the average, with 5 per cent

attained by the group called "more ef-

ficient stores." In 1919, Harvard shows
salaries averaging 6.9 per cent with the

"more efficient" group omitted. This

bears out—or seems to bear out— my
conclusion that expenses were reduced

all along- the line during the era of high
values and easy sales.

Now contrast those figures with the
tabulation of today's expenses—8.46 per
cent for salaries—and you can see where
slow business may make you get off if

you let things slide. Two courses are
always open to you whereby expense^
may be reduced. You can cut the ex-

penses where possible, or speed up turn-
over to increased volume so that present
costs will bear a lower ratio to sales.

If you are one who thinks he "can't

do anything about it," the one course
open to you is to cut wages by dropping
every clerk or other helper you can poss-
ibly get on without. Make your selection

carefully among your help, to keep those
who havj proven most valuable to you,
and drop the rest regardless. But if

either you are one who feels that" what
others can do, I can do," or now feel

within you the conviction that you can
do from now onward what others have
done and are doing, another course is

open to you with possibilities far more
promising that the simple curtailment
of wages expense.

Speeding Sales through Advertising and
Other Means

Grocery store advertising has had a

remarkable development during the past
six years. In 1915, according to Harvard,
the high ratio was 1.8 per cent, the low
figure, .01 per cent, the mean average,
.1 per cent. Let that be emphasized: one
and eight tenths per cent, one one hun-
dreth per cent, with an average of one
tenth per cent. In 1919, this had im-
proved to 3 per cent for the high, .01 for
proved to 3 per cent for thehigh, .01 for

the low and .2 for the mean; or putting
the two figures differently, the low was
still one one hundreth but the mean had
risen to one fifth per cent. Today, ac-

cording to the latest computations, the

average among grocers is 1.83, or near-
ly two j)or cent on sales. This seems to

show that gi'ocers have grown to appre-
ciate the value of advertising.

Let us look at this from another im-
portant angle—the department store.

That stoie laboi-s under an average ex-

pense of from seven to ten per cent more
than the grocer sustains. Yet you nev-

er hear of the failure of a department
store, while failures among grocers are
everyday news. One important reason
why department stores thus succeed is

that advertising is used more liberally

in slow times than when things run a-

long briskly "by themselves".

Suppose, then, that you work on both
plans. Cat out everyone about the shop
whose ATork is not of the best. Simul-

Continued on page 37
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MARITIMES

A. C. Carson has just completed a new
store on Highfleld St. Moncton, N. B.,

and is operating a cash grocery busi-

ness.

, Mrs. M. P. Canthers, High St. Monc-

ton, N. B., has recently entered the gro-

cery field adding this department to her

present ladies' wear business.

The grocery business formerly oper-

ated by W. M. MacNut on High St.

Moncton, N. B., has recently been taken

over by M. I. Blackman.

A meat market and grocery store in

Newcastle, N. B., has recently been open-

ed by Joseph Mitchell. The store is being

operated by his sons.

F. S. Maher former manager of the

grocery department of W. S. Loggie and
Co., has recently taken over the grocery

business formerly operated by B. M.
Moran and Son in Chatham N. B.

Edmund Bourgeous, grocer, Henry
St. Moncton, N. B., had his store and
contents recently destroyed by fire.

ONTARIO
The St. Clair Provision Shoppe has

commenced business at 996 St. Clair

Ave., Toronto, H. Schierholtz is the

proprietor.

The Loblaw Stores have opened up a

new branch at 1175 St. Clair Avenue,
E. G. Saigle is in charge.

J. H. Price has opened up a store at

706 Kingston Road.

W. B. Earle, Cornwall, Ont., repres-

enting the Hornton-Cato Mfg. Comp-
any, Windsor, Ont., is in the Western
Canada on a business trip. Mr. Earle
reports good business conditions in the

west, no doubt due to the promising
cropi that is being harvested. Several
manufacturers are reporting similarly,

all of which is a good indication that
the west expects at least an average
fall and winter trade.

The staff of the Harris Abattoir Co.,

Limited, held their annual picnic at
High Park, Toronto, last Thursday af-

ternoon. There was a very large at-

tendance of the employees and their

friends, all of whom had a very enjoy-
able outing.

The first reading of a bylaw to give
New Toronto the privilege of licensing
practically all forms of business, took
place at the meeting of the council of
New Toronto this week. The bylaw lic-

ensing businesses astonished the coun-
cillors by its scope.

A. F. Appleford, of Minneapolis, who
has been in Woodstock in connection

with th^ location of the Oxford Milk
Products Co. there, was taken violently

ill a few days ago, and little hope is held

out for his recovery.

The north end grocery, Oakville, Ont.,

owned by Mr. Fisk, has been sold to Ar-
thur Turk.

BUSINESS CHANGES
Hopper and Oder have commenced in

the grocery business at Hamilton, Ont.

Mrs. Isaac G. Hough has bought out
the grocery business of H. B. Kennedy,
Toronto.

Gilbert Bros., conducting a general
store at Bishop's Crossing, Que., have
dissolved partnership.

The Italian War Veteran Co-Opera-
tive Ltd., wholesale grocers, have dis-

posed of their stock.

Wilfred Rinquette, grocer, at Mont-
real, has disposed of his stock.

WESTERN
W. A. McKay of the Gold Standard

Mfg. Company of Winnipeg, who has
been confined to his house for several

weeks vvrith sickness, is out again and
attending to his duties.

W. C. Walker, manager of the Fruit
Dispatch Company, Winnipeg, is spend-
ing a two weeks' vacation at Chicago
with relatives.

MONCTON N. B. RETAIL
MERCHANTS ENJOY PICNIC

The retail merchants of Moncton, N.
B. held their first annual picnic on July

27/21. A special train of seventeen

cars carried the party to Point Du
Chese, twenty miles away where there

is a magnificent bathing beach. While
the cars were filletj to capacity there

were also several hundred automobiles
which made the trip. .

All merchants closed for the day and
everyone dug in and helped to make
it a success. This is the largest crowd
which has ever attended this famous
resort. The citizens band accompanied
the joy seekers and did much to enliven
things.

RICHIBUCTO N. B. IS

SWEPT BY FIRE
The principal street of business, in

the town of Richibucto, N. B., was
swept by fire in the early hours of the
morning Aug. 2nd.

About twenty buildings were burned
including the stores warehouses and
freezers of A. & R. Loggie & Co. and
those of O'Leary & Montgomery. These
were the largest merchants there. Both

the Kent and Le Blane hotels were also

destroyed. The cause is unknown.

General Manager
Is Appointed
for Thos. J. Lipton

R. P. Langford, formerly manager of

the export department of the Bowes Co.

Ltd., Toronto, has been appointed gener-

al manager for Thos. J. Lipton. Mr.
Langford has been travelling through-
out Europe for the past two years. He
brings with him a thorough knowledge
of the Canadian market, having many
years experience in Western Canada as

a retail merchant, and having covered
the western country as a traveller from
Port Arthur to Dawson City. He is also

well acquainted in Ontario and the East.

0. C. Moffat recently with the Good-
year Tire and Rubber Co. Inc. of Akron,
Ohio, and formerly credit manager of
John Sloan and Co., Toronto, has been
appointed sales manager for Thos. J.

Lipton, Mr. Moffat is now on a trip to
Victoria, B.C.

Sir Thomas has closed his Montreal
office, and has made arrangements with
Hudon, Hebert. and Cie Ltd., who have
established a special tea department to
handle Lipton's lines. Hudon, Hebert &
Cie will represent Thos. J. Lipton in the
Province of Quebec.

A. McDonald & co., ltd. have
ENJOYABLE PICNIC

VANCOUVER (Special).—The staff

of A. McDonald & Co. Ltd., wholesale

grocers, spent an enjoyable day at Bow-
en Island Park recently.

The steamer "Cheam" was chartered

and an early start was made on an exten-

sive program of sports. Not only were
the ordinary ground games played but a
great number of aquatic
stunts were pulled on the bathing
beach. The baseball game between Mac
Donald's, and an Imperial Oil team was
called off on account of the "White Star"
slugger losing the ball in the "Sound"
Among the visitors noticed at the

picnic were Percy Chapman, General
manager of the A. Macdonald grocery
houses and resident in Winnipeg. H. H.
Cooper, Edmonton manager was also
with the party. The Moose Jaw mana-
ger, John Crawford was also enjoying
the jaunt.
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Export Clubs Will Be Formed in

Every City and Town in Canada

Canadian National Exports Club, Formed
Early This Year, Will Have Local Organiza-

tions in Every Town and City in Canada

—

The Object of the Clubs

UNDER the direction of the Can-

adian National Export Club,

which was formed in April of

this year, export clubs are being organ-

ized in every town and city in Canada.

The movement was started by the

Canadian Manufacturers' Association.

The first local club to be formed was
that in Toronto and is known as the

Export Club of Toronto. The officers

of the Toronto Club are:—president—B.

B. Holliday, Canada Cycle & Motor Co.,

first vice-president—L. L. McMurray,
Gutta Percha and Rubber Co., second

vice-president—Basil Wedd, Massey-
Harris Co., Secretary, P. M. McKerrich.
Active membership in these clubs is

confined to the export managers or oth-

er reponsible representatives of export-

ing firms.

One of the most interesting features

on the constructive side of your commit-
tee's work, and one which it believes

will be very fruitful in results, has been
the formation of the Canadian National

Export Club under the aegis of the As-
sociation.

Objects of the Club

The objects of the Club as stated in

the Constitution are:

Sec. 2. The objects of this Club shall

be by the interchange of ideas and by
the study and discussion of questions of

mutual interest:

(a) To promote friendly relations be-

tween members;
(b) To ascertain sound principles on

which the further development of

Canadian export trade may be bas-

ed, and distribute outlines of these

principles to members;
(c) To spread reliable information

dealings with subjects relating to

export trade;

(d) To co-operate with the Department
of Trade and Commerce, the Can-
adian Manufacturers Association

and other organizations having sim-

ilar objects on questions of national

importance to the export trade;

(e) To assist in the formation of local

export clubs in Canada;
(f) To act as a general clearing house

for useful ideas developed in local

clubs;

(g) To call general meetings of Cana-
dian export men whenever it is

feasible, desirable and necessary.
Exchange of Information

There is without question a great
fund of general and specific information
about export trade stored up in the
minds of the men conducting the export
business of Canadian companies. A
great deal of this information could be

very readily exchanged among the var-

ious members without in any way in-

juring the interests of the individual

companies concernde. That this is true

is shown by the fact that very large ex-

porters, who are so well informed that

they will be giving very much and more

than they will receive, and very deeply

interested in associatin gthemselves with

the Export Club. In addition to this

interchange of points of information a-

bout documents, banking facilities, trad-

ing customs in various countries, etc.,

there are many other subjects of a gen-

eral character that can be very freely

discussed with much benefit to the mem-
bers, and to the development of Canad-
ian export trade, such as:

Ascertaining the principles of good
export policy:

(1) P^or a company producing other

manufacturers' raw materials;

(2) For semi-finished goods:

(3) For completely manufactured pro-

ducts ready for sale to the ultimate

consumers.
Better means of obtaining credit in-

formation on export customers.

The bearing of foreign exchange on
Canadian export trade.

The comparative merits of manufact-
urers' agents and big export houses as

foreign representatives.

Working out of suitable forms of ex-

port agency contracts.

Discussion on the functions of for-

warding agents.

Good methods of handling cancellat-

ions, suspensions and refusals.

Factor governing and extension or

curtailment of credits.

National in Character

Many other questions of vital interest

will doubtless readily come up and un-

questionably everyone, no matter how
able or experienced, would gain much
from a capable summaTy on any of

these questions by one of two speakers
followed by an open discussion and in-

formal question and answer.

The representatives of any firms now
members of the association are ispo fac-

to members of the Club without addit-

ional fee on signifying their interest in

export trade. Provision is made for

other active members of the Club by
having the men engaged in the export
departments of members of the CM.A.
take out additional membership in the

CM.A.
The organization is thus constituted

to include all members of the CM.A.,

and is therefore national in character
and scope. Provision has also been
made for the formation of local export
clubs at all points in Canada where

there are enough manufacturers inter-

ested in export trade to warrant the

successful operation of a club.

Owing to geographical difficulties it

would not be possible for members of

the C. M. A. and of the Export Club to

meet frequently in any one place. This

condition renders it necessary to have

local clubs in operation at various

points throughout the country. Mem-
bership in the Canadian National Export
Club will carry with it membership in a

local club, and it will be the duty of the

local clubs to furnish a record of the

proceedings of their meetings to the

Secretary of the Canadian National Ex-
l)ori Club, who, on the advice of the Ex-
ecutive Committee, will circulate any
good ideas worked out by a local club
among all the other local clubs. The
Executive Committee will thus act as a
clearing house for the local clubs and
will form the proper channel of com-
munication with the parent body, the
Canadian Manufacturers Association,
All the oficers of the Clubare, of course
members of the C M. A., and the sec-

retary-treasurer is one of the officials.

Must Now Issue

Invoices With
All Articles Sold

Winnipeg, Aug.—Every retailer and
wholesaler in Winnipeg has been reques-

ted by city ordinance, beginning Monday,
Aug. 1, to issue invoices for all articles

sold by weight, measureor count to pur-
chasers, Robt. Ridd, manager of the city

market and weigh-scales department
told Canadian Grocer to-day.

The new regulations are designed to

give the department authority to check
commodities sold in local stores to as-

certain if purchasers get full value for

their money.
Dealers already have been warned

that the invoice system is to be estab-

lished, and in order to give them time
to prepare the invoices or selling slips,

the department is suspending prosecut-

ion operations until next month, Mr.
Reid said.

The invoice system includes virtually

every article sold over retail counters.

Many dealers already issue invoices.

LAYING REAL EGGS
Two more Edmonton, Alta., hens made

bold bids for the big-egg championship
recently. Both of the ambitious fowls
were of the White Wyandotte breed. The
first belonged to Hugh Duncan, a city

druggist, and presented its master with
the makings of a good-sized omelette,

which weighed 4% ounces and measured

8V2 by GVi inches. A. Redelberger of

9842 88th Avenue is the proud owner of

the second prodigy,whose claim for fame
weighed 4 ounces exactly. The egg in

this case was perfectly formed and meas-
ured 8 by GVz inches.
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B. C. Apple Estimate Shows Increase
Latest Reports Predict a Yield of Slightly More Than 4,000 Cars,

An Increase of Practically 2,300 Cars Over Last Year, and 1,200

Cars Over Previous High Water Mark—It Is British Columbia's
Big Crop Year

VERNON, B.C. August (special)

—

Kelowna is rapidly forging- ahead as This development of the ice-cream

Latest estimates of the British an apple shipping centre due to the new trade was revealed in the course of an

Columbia apple crop predict a orchards which are just coming into investigation to discover whether the

yield of slightly more than 4000 cars. bearing. prohibition era, and the subsequent com-

This is an increase of~practically 2,300 Other Districts ing of moderation, had in any way af-

cars over last year and about 1200 cars At Creston in the Kootney the apple ^^';^^'' *^^
^f"^

°^ ice-cream and soft

over the previous high water mark of crop is reported to be from 80,000 to ^J'^^' . A^ ^^^' ^^ '^""•'^ ^e learned the

1919. These figures only include the ioo,000 boxes.This valley is putting up a ''"^7' '\ ^""y'.,!}^^
'^^.t"

"eghgible. A
crop for the principal districts and where good pack and has won a goodname for

^^^^ter ot a million gallons of ice-cream

the fruit is shipped in carlots. itself on the prairie markets. The apple l'^^
consumed here annually; this, allow-

Riir rron Year crop in the Kootenay is estimated at 65 '"^ ^°^" ^'^'^«^^ ,^"^ *«""«*«' "^^^^^^ 7*B.g Crop Year
per cent, of a normal crop. The Grand ft

around one gallon per capita. To make
There IS no doubt about this being

^^^^^ ^.^^^.^^ ^.^^ ^^^^^ ^^^ ^^^^
the figures more easily intelligible to the

British Columbia s big crop year. The
^^^.^^^^^^^ ^^^ ^^^^ ^^^^^

small boy, a quarter of a „,,ilion gallons

trees never earned such a heavy bloom •' are equal to 20,000,000 cones, or eighty

as they did this Spring. At that time Crop Conditions Good cones per inhabitant,

some shippers estimated that the crop
^-u r -^ • Although the Chinese are now showing

would exceed five thousand cars but the
Generally speaking the fruit is sizing

^^^^^ partiality for ice-cream, the Jap-

exceptionally heavy June drop cut down ^"J
^0'°""^ particularly well through- ^^^^^ ^^ ^^^ ^^ ^^^ .^ ^.^^ ^^^^ ^^J

that estimate very materially. Horti-
out, in every apple section of the pro- ^^^ positively will not consider soft

cultural experts have not yet assigned a
^l^^'^ ^.^^

^"^^^ ^^^/"t '" ^7^ «' drinks. But beer is getting a strong hold

reason for the extremely heavy drop. Jje
Coldstream orchards near Vernon j^ Kobe, Tokio, Yokohama and other

Some growers say that the bees failed
^^e other day and the exceptional size important Japanese centres, according to

to do their work while others claim that ^"^ color of the Duchess was astonish- q R^jf^i^ ^ Vancouver brewer who has

Jack Frost must have nipped some of '"^ ^^^^ *« f^"'* ^^'ppers who had gone be^n spending several months in the

the trees. The frost theory is not borne ^/'' % ^he orchards a week or so be- Orient.

out however for districts which were im- ^^^j ^^.'•°^'"g
conditions have been gake, for centuries the national drink

mune from any cold nights when the
'^^^^ ^^'^ Spring hence the exceptional of the Nipponese, is being more and more

thermometer dropped more than usual,
^'^*^ ^^^ '^°'"^- forsaken by the Japs, who are ercour-

experienced a heavy drop as well. Marketing aged by the government to drink beer
^

No difficulty, will it is thought, be ex-
'".Place of the native liquor, which con-

Wealthies are Heavy
perienced in marketing this year's crop *^"l^ ^^ P^^ ^^"t- ^^^°^'^^:

^"f
^^ich, ac-

Wealthies will be a heavy crop while of apples. Generally speaking, as ev-
cording to some authorities, has had not

"Mcintosh and Jonathans, two of the pro- ^^y ^pple shipper in the country knows, ^
^>*V^

*°. "^'^ Japanese being of

vince's big shippers, will not run in some ^he North American apple crop is short. f^^^'^
^^^'^"^^- ^f^y

internal revenue

districts as heavy as was thought a few Ontario, British Columbia's chief com-
^axes are imposed on sake, but not on

weeks ago. Delicious, were so hard hit petitor is short on apples so that works
beer. Although no licenses are required

during the drop that they will be com- to the advantage of the Pacific Coast .°
^^" beer, bars are not permitted. The

paratively light and the pack of this shippers.
^'^"''^ refreshment can be bought in fruit

variety will be away down in comparison Australia has barred B. C. apples on
stores, candy stores, cigar stores, res-

.,,,,„ i ^ £ 1 1- 1 . 1. ^ , -11 ^1 u taurants, tea shops, or any place where
with last year. account of fire blight, but still the old n i * J; i 4.1, a e ^i,- ^

, ,, , ^ .,, ^ ,
men are likely to feel the need of a thirst

Estimates by Districts country and other markets will take
^er.

. ,, J. .,„ what the commonwealth has taken and a i\/r 4- ^f j-u i,„„„ ,•„ ™„„„.p„„+ j
The first estimate of the crop for the

additional cars besides Then there
^''^* ""^ ^^^ ^^"^ '^ manufactured on

Okanagan Valley which is the big apple
±ew additional cais besides. Ihen there

^^^ .^^^^^ ^^^ ^^^^^j ^^^ ^^ ^-^^ ^^_

TZZ district' of the Province, issued ^Vh:r';it bef re tt'tat'nT^eT; ^'"^^^^ ^' ''''''''' ^a-els. Methods of

by the district horticulturist's office at
f^"/:^;^^^^^ Overseas markets which

'^'-^""f^^t"^'^ correspond to the American

Vernon has lust been made public. t
advanced. Overseas markets which system , and the amber liquid is oi veryvernon nas jusl "cc.i

, , have every year taken a proportion of ,„„„u fi,„ c..,w,q ^„Qiif-.r
Some shippers criticise the report as be-

^^^ ^Jjj ^^ ^^^^.^ much the same quality.

ing too high, but those who have been
^^.^^ ^^^ ^^^.^.^ provinces British Col-

cut in the orchards and have caretuiiy
^^^^^^^,^ principal market will be harv- IT DOES MAKE A DIFFERENCE

looked over the ditferent varieties back
^^ ^^^ naturally will be . „^^^„ emnloved at one of the movie

up the government men m their estimate ^ market for aonles
A negro employed at one ot the nio^ie

which is being generally considered a- "^ ^^^ "'^'"'^^ *°^ ^PP^*"'- studios in Los Angeles was drafted by a

bout right — director to do a novel comedy stunt with

This estimate takes each district sep- ^ t r-,t • • ^ ^'""'
• ,.,,,, j j .^

arately and the figures follow:- NoW ShlDDinP* "^°"
^f ^"^°

,n J" Iv, °l ^didieiy ct ^ ^^^^ i-^v^vy vjiaij^l^xii^
director, "and we'll bring the lion in and

Salmon Arm and Sorrento 193 \cQ Cream frOIIl P'^* ^^"^ *° ^'^ ^^'^ y^"' ^' ^^^^ ^' ^

C. PR. Main Line points 92%
C^n^A^ fnThlnn

"
"Pu" the lion in bed with me!" yelled

Armstrong and Enderby 27 V.anaGa tO Unilia. ^ ^^^, Not a-tall! I quits
Vernon and Oyama iiuo

. , ^ , . »

r>W«nafran Centre 1'72 VANCOUVER:—Thousands of gal- right here and now

K^lownr 1285 Ions of ice cream are being shipped "But," protested the director, "this

p^achland
'.'.'. 50 every month from this port to China, Hon won't hurt you. This lion was

qummerland and Naramata 67.5 the frozen dainty being forwarded in brought up on milk.

Prtkton 350 specially constructed containers holding "So was I brought up on ™lk, wail-

Keremeos .'

:

.' .' .' .' .' .'

!

' ! i 75 about 500 gallons. ed the negro, "but I eats meat now.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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QUEBEC MARKETS

MONTREAL, Aug. 10.—As forecast in recent reports sugar has

taken an advance of $1.15 per 100 lbs., making the price now
$8.75 per cwt. There seems to be quite a strong feeling to the

sugar market at the present time. Other products show very little

change except butter, the best creamery butter has advanced 1 cent

per pound. Dried fruits are holding firm around last week's prices

with demand very light All kinds of spices are selling well and hold-

ing firm. Canned goods seem to be holding steady. Upon the whole

the Montreal market seems to have taken a little jump upwards. This

may be attributed to a better outlook for the export business.

CANNED GOODS ARE UNCHANGED

3 15

8 00

1 55

Montreal

CANNED GOODS—No change is re-

ported in the market for canned goods

this week. There is only a moderate

inquiry for canned lines, on account of

the plentiful supply of fresh fruits and

vegetables. There is a good demand for

canned salmon at strong but unchanged
prices.

CANNED VEGETABLES
Asparagus (Amer.) mammoth green tips 4 40

Asparagus, imported (2V48) 6 00

Beans, golden wax 2 10 2 15

Do., Refugee 2 10 2 15
Corn, 28 1 50 1 60
Carrots (sliced), 2s 1 45
Com (on cob), gallons 7 00
Spinach, 3s 2 85
Squash, 214-lb.. doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do., California, 23

Do., (wine gals.)

Sauerkraut, 2l^-lb. tins
Tomatoes, Is

Do., 2s

Do., 2Hs 1 65
Do., gallons 5 70

Pumpkins. 2^4s (doz.) 1 50
Do., gallons (doz.)

Peas, standard 1 80
Do., early June
Do., extra fine, 2s

Do. Sweet Wrinkle
Do., 2-lb. tins .'

Peas, New Pack

—

Standard, 2-lb

Choice, 2-lb

Early June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2%-lb. tins

Apples, 2Vis, doz 1 40
Do., 3s, doz 1 60
Do., gallons, doz 4 75

Currants black, 2s, doz 4 00
Do., gals, doz ....

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do.. 2%-lb
Do., 2-Ib

Do., white, pitted 4 50
Gooseberries, 2s, heavy syrup, doz
Peaches, heavy syrup

—

2-lb 3 90
2%-lb 4 50
1-lb 2 90

Pears Is 3 20
Do., 2-lb 4 10

Greengage Plums, heavy syrup . . 2 65 2 75
Lombard Plums, heavy syrup, 2-lb 2 25

Do., light syrup 2 00
Pineapples (grated and sliced), 2%-lbs. 4 50

Do., 2-lbs 3 60
Do.. 1-Ib 2 00

Strawberries 4 00 4 10
New Pack Strawberries

—

75
60
90
50
80
80

3 60
10 00
1 60
1 60
1 40
1 70
5 75
1 55
4 00
1 90
2 00
3 00
1 57%
2 75

1 82%
1 87%
2 05
2 00
2 80

4 50
1 65
1 70
5 00
4 05

16 00

3 10
5 00
4 00
4 75
2 75

Standard No. 2, per doz.

Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapple (sliced)

New Blueberries, 2 lbs

Do., 1 gal

CEREALS ARE FIRM

60
70
50
80
75
80
25

12 00

Montreal.

CEREALS—The market for cereals is

very strong, with quotations to the

trade showing no change however as

compared with last week. There is a

good inquiry, and the position of the

market for rolled oats is very much

stronger. Rolled oats in bags of 90 lbs.

is quoted at $3.60 per bag.

Oatmeal, gran, fine standard
Rolled Oats, 90 lbs

Pearl Hominy
Cornmeal. Gold Dus t Brand
Graham Flour, 98 lbs
New Buckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Do., Can
Lima Beans
Green peas, dried
Flaxseed
Ground Oil Cake, per bag ....
Split Peas, per bag

03

4 00
3 60
3 25
3 25
7.65
6 75
5 25
5 25
3.50

3 30
10

05%
06

3 00
6 00

DRIED FRUITS ARE SLOW
Montreal.

er slow inquiry for dried fruits at the
present time, and the market presents
little in the way of changes. Prices are
holding steady. Raisins are moving
fairly well with prices firm, In most
lines of dried fruits the inquiry is light.

DRIED FRUITS QUIET
loronto.

Apricots, fancy .... 3.?

V>o,, choice .... 27
Do., slabs 22

.\pplts (evapor..t-<1) 13 :5
Peaches (faiici' 2 s

Di\, choice, 1") -lb

P"H r? (choice' 22
Do. fancy 27 28

Peels-
Choice 26
Lemon, new pack 46 47
New Pack

—

Orange 48 49
Citron 76
Choice, bulk, 25-Ib. boxes, lb.. 22

Peels (cut mixed), doz 3 25
Raisins (seeded)

—

Valencias .... 23

Muscatels, 2 Crown 22%
Do., 3 Crown .... 23
Do., 4 Crown 23%

Turkish Sultana, 5 Crown .... 27 30
Fancy Seeded (bulk) 26 28

Do., 16-oz 25 27
Cal. Seedless cartons, 12 oz. .

.

21 23
Do., 16 oz 27%

California Seedless, in bulk . . 18% 19
Cluster, 20 1 lb. pack 6 75

Currants loose 12 15
Do., Greek 13 15

Dates, Excelsior (36-lOs), pkg. .. 4 85
Fard, 12-lb. boxes 3 25
Packages only • 19 20
Dromedary (36-10 oz.) 7 00
Loose 11 14

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do. 2%"s. lb 40
Do., tViS. lb . . .

.

43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each 11
Do., Turkish, 3 crown, lb. ... 22
Do., 6 crown, lb 2.t

Do., 7 crown lb 30
Prunes (25-lb. boxes)—20-308 . 25

30-40S 19
40-508 17
50-608 13^
60-708 OP
70-808 10 Mi
80-908 O:"/^
90-1008 09

26

40
55

55
40

TEAS TEND HIGHER
TEAS—Imqorters of teas report mar-

kets at primary points as looking high-
er, and while prices on spot are un-
changed, opinion seems to be that the
trend of the tea market is in the up-
ward direction. Supplies on hand appear
to be ample for all inquiry, but new buy-
ing, it would seem, must be at higher
levels.

Ceylon and Indians

—

Pekoes o 22
Broken Pekoes 32
Broken Orange Pekoes 48

Javas

—

Broken Orange Pekoes 48
Broken Pekoes o 35

China—
Common o 24 35
Medium (,42 43
Choice 50 60JAPAN TEAS (new crop) 77
-Above retail prices range of .notations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55
Early picking 60
Finest grades 75

Javas

—

Pekoes 35
Orange Pekoes 37
Broken Orange Pekoes 37
Inferior grades of broken teas may be had

•saoua aiqeaoABj }b jsanboj uo sjaqqoC uiojj

BETTER DEMAND FOR SPICES
Montreal.

Spices—Dealers report a much bet-
ter inquiry for all kinds of spices. The
preserving and pickling season now at
hand has created the usual brisk move-
rnent that is characteristic of this
time. The pepper market looks higher,
bfth black and whito being quoted at
fairly strong figures. Allspice is quoted
at from 18 to 20c. per lb., with pure
cassia offered at from 27 to 30c.
Allspice 18
Cassia (pure) 27
Cocoanut, pails, 20 lbs., unsweet-

ened, lb

60
75
90

40
45
45

20
30

46
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fkimtfeeiened, 'lb.

ory (Canadian), lb

uinnamon

—

P.'oIIs

Pure, ground
Cloves (ground)
Cream of tartar (French pure)

Do. American high test

Ginger (Jamaica)
Ginger (Cochin)
Mace, pure, 1-lb. tins
Mixed spice

Po., 2V4 shaker tins, doz
Nutmegs whole

—

Do., 64, lb

Do. 80, lb

Do., 100, lb ,

Do., ground, 1-lb. tins
Pepper, black

Do., white
Do., Cayenne

Pickling spice
Do., package, 2 oz., doz
Do. package, 4 oz., doz

Paprika
Tumeric
Tartaric acid, per lb. (crystals or
powdered )

28

95

SiJ

14

3,-

^o
45

70
80
30
27
6,5

9 .S2

1 1.5

40
38
.3.5

45
25
33
34
28
40
70
50
30

1 00

NUT QUOTATIONS FIRM
Montreal

NUTS—There is nothing to indicate

that prices of nuts will show any fur-

ther declines of a marked character.

The tendency of the market is in an
upward direction, and present prices are

very firm, in spite of the fact that de-

mand for the same is not on a large

scale.

Almonds, Tarragona, per lb 22 24

Do., shelled 54
Valencia shelled almonds 44
Chestnuts (Italian) 18

Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb 17 18
Brazil nuts (new) 20

Do., Barcelona 15%
Peanuts, Jumbo 15%

Do., shelled. No. 1 Spanish . . 18 20
Do., Java, No. 1 llVa
Do., salted red 21 23
Do., shelled. No. 1 Virginia . l(i% 18

Peanuts (salted)

—

Fancy wholes, per lb 38
Fancy splits, per lb 35

Pecans, new Jumbo, per lb 50
Do.. large. No. 2, polished .. 29 30

Pecanss, shelled 1 00 1 50
Walnuts Grenoble, in shell 29
Marbot Walnuts 26 28

Do. new Naples 2G
Do., shelled, Manchurian 68
Do. Bordeaux 63 68
Do., Chilean, bags, per lb 40
Do., Spanish, shelled 60

NOTE—Jobbers sometimes make an added charge
to above prices for broken lots.

SYRUPS ARE UNCHANGED
Montreal

SYRUPS—The market for syrups is

very quiet, there being not very much
movement in them at the present time.

Prices are unchanged as compared with
a week ago.

Montreal. —^—

Barbadoes Molasses

—

Puncheons
Barrels ...

Half barrels
Puncheons, outside city

Fancy Molasses (in tins)

—

16-oz. tins, 2 doz. case, per doz
2-lb. tins, 2 doz. in case, case 4 40
3-lb. tins, 2 doz. in case, ease 5 75
5-lb. tins, 1 doz. in case case
10-lb. tins, % doz. in case, case

Corn Syrup —

Barrels, about 700 lbs

Half barrels, about 350 lbs.

Quarter barrels, about 175 lbs

2 gals., 25-lb. pails, each
3 gal., SSVa-lb. pails, each
5 gal., 65-lb. pails, each
2-Ib. tins per case ... .

5-Ib. tins, per case ... .

10-lb. tins, per case .

.

White Corn Syrup

—

2-lb. tins, 2 doz. in case, case.
5-lb. tins, 1 doz. in case, case
10-lb. tins, % doz. in case, case

Price for

Island of Montreal
771/2

79 V.

79%
72%

2 40
7 25

10 75
8 95

8 GO

06%
06%
OlVi

2 25
3 25
5 20
4 00
5 30
5 00

4 60
5 90
5 60

RICES LOOK STRONGER
RICES All reports from buying

centres indicate a stronger market for
rices. Impoi-ters state that new buy-
ing is at higher levels, which of course
must reflect on spot quotations. Carolina
extra fancy rice is quoted at 7c. per lb.

with the fancy quoted at 6 cents. Hon-
duras fancy is offered at 5%c.
Montreal.

Carolina extra fancy 07
Do., Taney) 06

Honduras, fancy 05V4
Rangoon CC, per cwt 3 90
Do., B., per cwt 4 15

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08- 09i'.

Do. (pearl) . 08 09'^
Do. (flake 08 09)%
Honduras 07

"

Siam I4V2
NOTE—The rice market is subject to frequent
cbange and the price basis is quite nominal.

SUGAR PRICES ADVANCE
Montreal.

SUGAR—The stronger feeling which
has been developing for the past few
weeks in the Canadian market for re-

fined sugar crystalized at 9 o'clock Sat-
urday morning in a general advance in

prices by the Canadian Refiners, with
one exception, of $1.1.5 per 100 lbs.

This advance brings the basis price back
to $8.75 per 100 lbs.

Granulated sugar, per cwt 8 75
Do., barrels 8 75

Granulated, gunnies, 20-5 9 15
Do., cases. 20-5-Ib. cartons 9 35
Do., gunnies, lO-lO 9 25
Do., cases. 50-2-lb. cartons 9 50

Yellow, light, per cwt. 8 35
Do., medium, per cwt 8 35
Do., dark, per cwt g i;

FRUITS HAVE BIG INQUIRY
Montreal

FRUITS—The demand for all fresh
fruits now available continues very act-

ive. Supplies are arriving in plentiful

quantities antl prices are at fairly easy
levels. Lemons" are now quoted at $9
and ome sales have been reported at

even a lower figure. Oranges are from
i'i to $6.75 per case.

APPLES—
Boxes, 175s, 2163 4 50

Bananas (as to grade), bunch .. 7 00 8 00
Grapefruit, Jamaican, 64. 80, 96 .... 6 25

Do.. Porto Rico fi 00
Lemons, 300-360s 9 00
Cal. Naval Oranges, 126-250s . 6 00 6 75

Do.. 1.50-176 7 00 7 50
Do., Blood Oranges, half boxes .... 3 75

Tangerines 4 25
Watermelons, each 90
Georgia Peaches, crate 3 00
California plums 3 75 4 00

VEGETABLES PLENTIFUL
Montreal

VEGETABLES—Vegetables o n the

Montreal market are now ruling at fair-

ly easy levels, and there is a very good
inquiry for all lines available. New po-

tatoes are quoted at from $2.50 to $3 per

bag, and corn which is in great demand
is offered around 20 cents per dozen.

New cabbage, local ... 1 00

Celery, Florida, per crate 4 00 4 75

Do., California 1100
Carrots, per bag 75 1 00
Montreal cucumbers, per doz 50 75
Garlic, lb 50

Horseradish lb 60
Leeks, doz 4 00
Lettuce ....
Parsley ....

Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green .doz 50
New potatoes. Mont. (90-lb. bag) 2 50 3 00
Do., sweet, hamper 5 50

Corn, per doz 20

Spanish onions, per case 5 50 6 25
Turnips, per bag 75 1 00
Egyptian onions 5 00
Red Onions, per cwt 3 25
Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50

ONTARIO MARKETS
TORONTO, August 10—The feature of the grocery markets is

of course the announcement of the advance in the price of sugar
by all Canadian refineries with the exception of one, and that

refinery is merely nominally quoting the old price. New canned lob-

sters are quoted higher. Rolled oats also show an advance, bags
of 90 pounds being quoted at $3.50. The tendency in the rice mar-
ket is towards higher levels, and there is more activity reported in

the spice market, with pepper particularly showing an inclination'

to advance Oranges show slight advances while lemons are eas-

ier. Domestic fruits and vegetables are arriving freely and selling

well. Prices are at fairly easv levels.

CANNED LOBSTERS HIGHER
Toronto. —^—

—

CANNED GOODS—Wholesales are

quoting new pack of lobsters this week,
half lb. boxes at $3.90 per dozen. At
this figure canned lobster shows -^n ad-

vance as compared with previous quo-

tations. Standard peas, new pack, are

quoted at $1.75 per dozen. Tomatoes
2V^s. are $1.65 per dozen, and corn is

$1.50 per dozen. Canned fruits are un-

changed. One wholesaler is quoting a

new shipment of gallon apples at $5.50

per dozen.

Salmon—
Sockeye Is doz 5 20 5 60

Do., %s, doz 2 65 3 00
Cohoe Is, doz 2 90

Do., %s, doz 190
Pinks, Is doz 1 45

Lobsterss. %-lb., do« 3 90 3 75
Do., 14-Ib. tins 1 95 2 40

Whale steak. Is, flat, doz 1 75 1 90
Pilchards. 1-lb. tails, doz 1 80
Canned Vegetables —
Tomatoes, 2%s, doz 1 65
Peas, standard, doz 1 65 1 75

Do., Early une 2 15

Beets, 2s doz 1 45 2 45

Beans, golden wax, doz 2 20
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 50
Pumpkins. 2V2S. doz 1 45 1 50
Spinach, 2s. doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90
Do., shredded. 2s. doz 4 75 5 25

Rhubarb, preserved 2s, doz. . . 2 07% 2 10

Do., preserved, 2%5, doz. ... 2 65 4 52%
Do., standard, 10s, doz 5 00
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Apples, gal. doz. ... 5 00
Pears, 2s, doz 3 00 4 23
Peaches, 2s, doz 3 50
Plums, Lombard, 2s, doz 3 10 3 25

Do. Green Gage 3 25 3 40
Cherries, pitted H.S 4 25
Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.S 4 50 5 00
Raspberries, 2s 4 50 5 00

ROLLED OATS HIGHER
Toronto.

CEREALS—The feature 'of the mark-
et for cereals this week is the higher
price quoted for rolled oatsi in 90-lb.

bags, these bags being quoted at $3.50.

Five bag lots are quoted on the basis

of $3.40 each. Other cereal quotations
are unchanged, and there is reported a
very good demand for the staple lines.
Barley, pearl. 98s 5 50
Buckwheat flour, 98s 6 00
Barley, pot. 98s 4 75
Barley Flour, 98s 6 25
Cornmeal, Kolden, 98s 2 75
Oatmeal. 98s 4 50
Corn flour, 98s 3 75.

Rye flour 9 85 6 00
Rolled oats, 90s 3 50
Boiled wheat, 100 lb. bbls 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00
Rice flour, 100 lbs 10 00
Linseed meal, 98s 6 50
Flaxseed, 98s 7 00
Peas, split, 98s F 75
Marrowfat green peas 07 18
Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 8s 6 25
Farina, 98s 6 35

PACKED GOODS STEADY
Toronto.

PACKAGE GOODS—No change is re-

ported in prices of package goods this

week. There is a very good inquiry for
most lines. Cornmeal, 24s is quoted
on the basis of $2.85 per case. Corn-
flakes are steady at from $3.10 to $3.75,

and rolled oats 20s, are $5 per case.

PACKAGE GOODS
Rolled Oats, 20ss. round, case 5 00

Do., 20s, square case 5 00
Do., 18s, case 2 00
Do.. Aluminunt Prcm.. 20s fi 10

Corn Flakes 36s, case 3 10 3 75
Porridge Wlieat, 36s, reg., case i. UU

Do., 20s. family, case 6 80
Cooker package peas, 36s, case 2 85
Cornstarch, No. 1, lb. carton 10%

Do., No. 2, lb. cartons 10'4
Do., No. 2, lb. cartons 091-^

Laundry starch 08'/s
Do., in 1-lb. cartons 08%
Do., in 6-lb. wood boxes OS'ii

Do., in 6-lb. tin canisters 12%
Celluloid starcli, case 4 15
Potato flour, case 20 1-lb. pkgs 2 50

Do., case 24 12-oz. pkgs 2 30
Fine oatmeal, 20s 5 75
Cornmeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
Wl.jat kernels 24s 4 50
Self-rising pancake flour 24s 3 00
Buckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed wheat, case 4 40
Puffed rice, case 5 70
Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

ACTIVE INQUIRY FOR COFFEES
Toronto.

COFFEES—Prices on spot coffees

show no changes as compared with a

week ago. The demand for coffees is

steady a^d fairly active. The market
in coffee at primary points presents no
new developments.

Toronto.

Java, Private Estate 51 n 53
Bogotas, lb 43
Guatemala, lb 45 52

Mexican, lb 55
Maracaibo, lb 47 48
Jamaica, lb 35
Mocha, lb 52 55
Rio, lb 22 24
Santos 35

DRIED FRUITS FIRM
Toronto. —^—
DRIED FRUITS—Wholesalers are

quoting citron caps, 12-lb. boxes, at

from 72c to 75c per lb. Lemon caps,

12-lb. boxes are quoted at 37c, and
some wholesale houses are quoting
them as high as 42c per lb. The or-

ange caps are from 39c to 44c per
pound. Seedless raisins, 15 ounce pack-

ets are from 27c to 29c per lb., and the
seeded raisins 28c. The Crown muscat-
els, No. Is, 25s, are 25c per lb. Other
dried fruits are unchanged.
Candied Peels

—

Citron caps, 12 lb. boxes, lb 72 75

Lemon caps, 12 lb. boxes, lb 37 ....

Orange caps. 12 lb. boxes, lb 39

.Mixed containing 4',4 Jb. lemon,

4',i lb. orange, 3 lb. citron caps,

per lb 40
Drained Peel, mixed, eut ready

for use, in No. I's cartons, 3
3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases 17
Do., Amalias 17
Do., Patras 17
Do., Vostizza 23V4

Excelsior, pkgs. 3 doz. in case .... 5 50
Dromedary 3 doz. to case 7 00
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Figs-
Smyrna layers, 4 Cm., lb 30 32

Do., layers, 6 cm., lb 36 38
Natural pulled, in bags 10V4

Prunes—

•

30-lOs, 25s 20
40-50S, 25s 16
50-60S, 25s 13
60-70, 25s 10
70-80s, 25s 091^
SO-OOs, 25s 09

Peaches-
Standard, 25-lb. box peeled .. 26V2 23
Choice, 25-lb. box, peeled ... 27 30
Fancy 25-lb. boxes 19 30

Apricots

—

p'nncy 46

Choice 42

Standard 34
Raisins"

California, bleached, lb 27M!
Seedless, 15-oz. packets 27 29

Seeded, 15-oz., packets 28
Crn., muscatels. No. 1, 25s 25

Turkish Sultanas pkgs 27
Thompsons, seedless 28(4
Valencia 23

Evaporated apples 14 15

NUTS ARE VERY FIRM
Toronto.

NUTS—The market in nuts is very

Irm, and advances on some lines are not

unlikely. Supplies of French nuts are

growing light, with reports from prim-
ary markets showing stronger tenden-

cies. Prices to the trade this week are

steady but strong.
Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts. Bordeaux, lb 23 24

Do., Marbot 22 23

Do., California 39 40
Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 35
Do., shred 25

Peanuts, Spanish, lb 21 25
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 42 47
Filberts, lb 35
Walnuts. Bordeaux, lb 73 75

Do., Manchurian 60 65
Do., broken 52 55

Peanuts, Spanish, lb 75
Pecans, lb 1 40

RICES TEND HIGHER
Toronto,

RICES—The market in rices at prim-
ary points is reported strong with quo-

tations on spot showing a tendency to

firmness. Wholesalers are selling a
fancy Blue Rose rice at 8%c and 9c

per lb., a lower grade Blue Rose rice

being offered at 6y2C and 7y2C. Other
rices are steady and firm.

Honduras, broken, per rib. ... 07^4 08
Fancy Bl\ie Rose, lb O8I/2 09

Blue Rose, lb OeVi 07Vi
Siam, per lb 06 O614
Japans, per lb 07 07^

Do., broken 05
Chinese, XX ....

Do., Simiu Oil 12
Do., Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 07*
White Sago ... 07 0071/2

Tapioca, per lb 07M! 08

TEAS HOLD STEADY
Toronto.

TEAS—No new developments are re-

ported in the market for teas, prices

on the primary markets showing a ten-

dency to firmness. There is a good de-

mand for practically all kinds of teas,

according to reports, and it seems to be
the opinion that the lowest price lev-

els in teas have been reached. Spot
prices are unchanged, but the likelihood

of higher prices is freely expressed.
Ceylons and Indians

—

Pekoe Souchongs 25 35
Pel-oes 30 68
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings. Japans 65 80
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 57
Do., sifted 55 60

Above prices give range of quotations to the
retail trade.

SPICES ARE MORE ACTIVE
Toronto.

SPICES—There is an improved in-

quiry for prices, and prices while show-
ing little change as far as spot quotat-

ions are concerned, there is a firmness

to the market that has not characteriz-

ed it for some time past. Allspice is

quoted at from 15c to 18c per lb. and
cassia at from 22c to 24c. Cayenne is

quoted at from 30c to 35c per lb. Pure
mustard is quoted at from 35c to 40c per
lb. There is a stronger feeling in the

pepper market, black pepper being quo-

.ted at from 18c to 20c per lb., and
white pepper at 30c per lb.

Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica '. 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18 ^

Mace 75
Peppers, black 18 20

Do., white 30
Paprika, lb 60 70
Chillies, lb 60
Nutmegs, selects, whole, 100s . 22 26

Do., 80s 35
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 30
Curry powder 35
Cream of Tartar

—

French, pure .... 40
American high-test, bulk 40
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2-oz. packages, doz 1 25

4-oz. packages, doz 2 00

8-oz. pacl^ages, doz 3 50

The alwve quotations are for the best quality.

Cheaper grades can be prurchased for less.

SYRUPS SHOW NO CHANGE
Toronto.

SYRUPS—This market shows no

change as compared with a week ago.

Demand for syrups and molasses is slow,

as is usual at this season.

Corn Syrups

—

Barrels, about 700 lbs., yellow 06^
Half 'barrels, ViC over bbls ; Vi

bbls, V^c over bbls.

Cases, 2-lb. tins, white, 2 cloz.

in case 4 60
Gases, 5-lb. tins, v'lite, 1 doz.

in case 5 90
Cases, 10-lb. tins, white, ^ doz.

in case 5 60
Cases, 2-lb. tins, yellow, 2 doz.

in case 4 00
Cases, .5-!b. tins, yellow, 1 doz.

in case C 30
Cases, 10-lb. tins, yellow, V4 doz-

in case 6 00
Cane Syrups

—

Barrels and half barrels, lb .

Half barrels, VtC over bbls ; %
bbls.,Vic over.

Cases, 2-lb. tins 2 doz. in case 6 00 6 50
Molasses

—

Fancy, Barbadoes, barrels, gal .... 1 65
Choice Barbadoes, barrels 1 85
New Orleans, bbls., gal 56

Do., half bbls., gal 46 48

CANADIAN GROCER
Tins, 2-lb., table grade, case 2

doz., Barbadoes 7 "5

Tins, 3-lb., table grade, case 2

doz., Barbadoes 10 75

Tins, 5-lb., 1 doz. to case, Bar-
badoes 8 95

Tins, 10-lb., V2 dozen to case,

Barbadoes 8 60
Tins, No. 2, baking grade, case

2 doz 5 50

Tins, No. 5, baking grade, case
of 1 doz 4 60

Tins, No. 10, baking grade, case
of IV2 doz 4 25

West Indies, iVaS, 483 4 60 6 95

SUGAR NOW ADVANCES
Toronto.

SUGAR—All but one Canadian refin-

ery has advanced its price of sugar,

$1.15 per hundred, making the price

Toronto basis, $9.09 per hundred. Eur-

ope is in the market for Canadian sugar,

and this is no doubt accounting partly

for the strength of the market, together

with the higher prices that are ruling for

raws. Practically all the American re-

fineries have advanced their prices.

St. Lawrence, extra granulated, cwt 9 09

Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09

Dom. Sugar Refinery, extra granulated ... 9 09

Differentials : Granulated, advance over basis

50-lb. sacks, 25c ; barrels, 5c ; gunnies, 5-20, 40c
atunnies, 10 10s, 50s ; cartons, 20-5s, 60c ; cartons.

50-2s, 75c.

WINNIPEG MARKETS
WINNIPEG, August 12—There is a stronger tone to all grocery-

commodities, and a little more activity is noted in the demand
for practically all lines. The sugar market is firm and an ad-

vance is expected. Te aand coffee markets are ruling firm. All

canned goods are much firmer in tone, more especially canned veg-
etables. Opening prices on raisins have been named by the raisin

association and are quoted lower than last year. Good shipments
of fruits and vegetables are arriving and are selling freely.

CANNED GOODS FIRMER
Winnipeg. ___
CANNED GOODS—The sockeye pack

this year is reported very light and up
to the end of July only 116,000 have
been packed and 85,000 of this number
have been sold for export purposes. The
association have not as yet named their

opening prices but they are expected to

be lower than last year. Good quality

pinks are firming up and in many in-

stances wholesalers have had to advance
their prices $1 per case. There is a

firmer tone noted on canned vegetables
and peas and tomatoes have advanced
There has been a good movement for

canned vegetables and spot stocks are
Ijfjht. There is no change in the canned
fruit situation.
Shrimps, Is, 4 doz. case, doz. . 2 70
Finnan Haddie, Is, 4 doz. case . 9 35

Do., %s, 8 doz. case, case . 10 50
Herring fCan.), Is, 4 doz. case,

per ca.se 7 00
Do., imp.. Vis, 100 doz. case . . 30 00

Lobsters, %s, 8 doz. case, doz
Do., V4s, 4 doz. case, doz

Oy.sters, Is, 4 oz., 4 doz. case, cs
Pilchards, Is, tall, 4 doz. case, cs

Do., '/4s. flat, 8 doz. cs., case ....
Salmon

—

Do., i/^s, flat, 8 doz. in case ....
R. Spring, Is, tall, 4 doz. case ....

Do., V^s, flat, 8 doz. case
Cohoe, is, tall, 4 doz. case .

Do., i/^s flat, 8 doz. case .

Pink, Is, tall, 4 doz. case
Do., y^s flat, 8 doz. case .

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case 3 25

Blueberries, 2s, 2 doz. case
Cherries, Is, 4 doz. case 7 00
Peaches, 2s, 2 doz. case 6 50
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. case 6 50

Do.. Lombard, light syrup, 2s,

2 doz. case 4 75
Do., heavy syrup, 2s, 2 doz.

ease 6 00
Raspberries, 2s, 2 doz. case ... 8 50
Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)
Apricots, Is, 4 doz. case ....
Peaches, 2%s, 2 doz. case

Do., sliced. Is, 4 doz. case
Do., halved. Is, 4 doz. case

Peaches. 2V2S, 2 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case ....

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz.

2 75
12 00
13 00

8 00
32 50
2 45
4 20
9 40

7 10
9 00

Beans. Golden Wax, Is, doz.
Beans, Refugee, 2s, 2 doz. case
Corn, 2s, 2 do^. case 3 25
Peas, 2s, 2 doz. case ..... ... 3 90
Sweet Potatoes, 2I2. 2 doz. case
Pumpkins, 2%s, 2 doz. case ....

Sauer Kraut, 2V2SS, 2 doz. case
Spaghetti, 2 doz. case
Tomatoes, 214s, 2 doz. case .

.

Spinach, 2M.>s, 2 doz. case ....

4 75
4 75

3 00

3 95

6 65

8 00
7 50

8 00
7 00

5 25

6 50
9 00
8 50

11 00
12 00
12 40
12 40
10 00
8 25

12 00

7 60

5 00
5 00
5 00

COFFEE MARKET ADVANCES

22 00
16 75
18 25
14 65
16 50
6 50
8 25

Winnipeg.

COFFEE—The latest reports from the
coffee market state that Santos have ad-
vanced from IVo to 1% cents per pound
and is higher than spot coffee in New
York. This is due largely to the fact
that Europe has been buying freely. Mild
coffees are also firmer and will probably
follow Santos if the advance is main-
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tained. Wholesalers report a firmer

local market and an improved demand.

COFFEE—
Rio, lb 191/2 201^
Mexican, lb 45 49

Jamaica, lb 28 30
Bogotas. lb 45 48

Mocha (types) 49 51

Santos, Bourbon, lb 28 30
Santos, lb 26 29

CEREALS CONTINUE FIRM
Winnipeg.

CEREALS—The market generally is

holding firm with unchanged quotations.

Rolled oats are showing a firmer tone

and indications point to higher quota-

tions. There is no change in package
cereals and prices are ruling steady un-

der a good demand.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 60
Do., 183, case 2 10

Corn Flakes, 363, case 3 50 3 80
Cornmeal, 2 doz. case, case 8 40
Puffed Wbeat, 3 doz. cs., case 4 45
Puffed Rice, 3 doz. cs., case 5 75
Grape Nuts 2 doz. cs. case 3 80
Package peas, 3 doz. cs., case 8 00
Cream of Wheat, 3 doz. cs., case .... 9 15

BULK CEREALS
Rolled Oats, 80s, per bag a 75

Do., 40s per bag 1 45
Do., 20s, per bag 76
Do., 10-8s, per bale 3 50
Do., 15-6S, per bale 4 00

Oatmeal, 98s gran, or stand., bag 3 40 4 50
Wheat granules, 98s, bag 6 50

Do., I6-63, per bale 7 05
Peas, whole, green, 100-lb. bag, per
bushel 4 50
Do. split, yellow, 98s, bag 7 95
Do., split, yellow 49a, bag 4 00

Cornmeal, 98s, per sack 3 25
Do., 49s, per sack 1 65
Do., 24s, per bag 85
Do., 10s, per bale ' 3 65

Buckwheat grits, whole, 9811b.
bags, per bag 8 75

Beans, 100-Ib. bags bushel 3 70
Lima Beans, 100-lb. bags, lb 10'/^

Barley, pot, 98s 3 85
Do., 49s 1 92
Do., 24s 1 00

Barley, pearl, 983, per bag 4 95
Do., pearl, 49s, per bag 2 52
Do., pearl 24s 1 28

DRIED FRUIT STEADY
Winnipeg.

DPJED FRUIT—The raisin association

has named their prices on new crop rai-

sins and they are much lower than last

year. Prunes are showing a firmer tone,

as large quantities are still being ship-

ped for export and independent packers
are reported to be buying old crop
prunes for their own needs.

DRIED FRUIT
Evaporaited Apples per lb 15% 16
Currants, 90-lb., per b 18 10

Do., 8 oz. pkgs., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb 14%

Do., pkge., 3 doz. case lb 15%
Figs, Spanish, per lb 15

Do., Smyrna, per lb l^Vi
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 30
Peaches, standard, per lb 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 25
Do., Cal., in cartons, per carton .... 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

FLOUR MARKET STEADY.
Winnipeg.

FLOUR — The demand for flour is

showing a slight improvement and mer-
chants are buying oftener although in

small quantities. Quotations remain un-
changed.

FLOUR—
98-lb. sacks 5 32'^
Two 49-lb. sacks 5 40

FouJ* 24-lb. sacks 8 50



Aug-ust 12, 1921. CANADIAN GROCER 35

NUTS CONTINUE FIRM
Winnipeg. -^—
NUTS—All nuts continue strong, es-

pecially on shelled Bordeaux walnuts, as

spot stocks are practically unobtainable.

French shippers are asking higher prices

for September cracks and as the new
crop does not arrive before January or

February, lowe r prices cannot be ex-

pected. The almond market continues
to rule firm and are being sold at pre-

war prices and with the high value of

other varieties they are considered good
buying at the present prices, as the new
crop is reported light. No. 1 Spanish
shelled peanuts are slightly easier and
with the increased demand in the ap-
proaching season, it is expected that

they will show an advance. Pecans still

continue scarce and high, and prices

on the new crop are expected to be
higher.

NUTS. SHELLED—
Almonds, per lb 45 47
Spiinish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40
Walnuts, per lb 77'/.

:
NUTS IN SHELL—

Pesnuts, roasted. Jumbo, lb 25
Walnuts per lb 25
Almonds, per lb 25
Cocoanuts per sack 11 00
Cocoanuts, per doz 1 50

RICE MARKET FIRM

RICE—The primary rice markets are
very strong. Higher quotations are noted
in the Southern markets but on the local

market prices are unchanged although
the feeling is firmer with prospects for

advances.
rice-

No. 1 Japan, 100-lb. sacks, lb 08
Do., 50-lb. sacks, lb O8V2

Slam, 100-lb. b.:,gs 06
Do., 50-lb. bags 06V4

Sago, sack lots, 13 to 15 lbs.,

lbs., per lb 08%
Do., in less quantities, lb 09%

Tapioca, pearl, per lb 08 08V-!

SUGAR MARKET FIRMER
Winnipeg.

SUGAR—The American raw sugar
market is ruling steady and refined has
advanced. There is no change in quota-
tions on Canadian refined at present,

but local dealers arc expecting an ad-
•vance very shortly.

Extra gran., bags, 100 lbs 8 75
Do., gunnies, 5-20 lbs 9 15
Do., gunnies, 10-10 lbs 9 25
Do., cartons, 20-5 lbs 9 35
Do., cartons 50-2 lbs 9 50

YeUow, No. 1 It., bags, 100 lbs 8 3.5

Do., golden, bags, 100 lbs 8 25
Powdered sugar, bbls 9 30

Do., boxes. 50 lbs 9 50
Do., boxes, 25 lbs 9 70

Icing, barrels 9 50
Do., boxes 50 lbs 9 70
Do., boxes, 25 lbs 9 90

LUMP SUGAR—
Soft Lumps, boxes, 100 lbs 9 70

Do., boxes, 50 lbs 9 80
Do., 25 lbs 10 00

Do., cashes, 20 cartons 10 65
Do., cases, 40 H cartons 11 50

Small lump, boxes, ' 100 lbs 9 90
Do. boxes, 50 lbs 10 00
Do., boxes, 25 lbs 10 20
Do., cartons, 50-2 lbs 11 30

Hard lump sugar, barrels 9 70
Do., boxes, 100 lbs 9 70
Do., boxes, 50 lbs 9 90
Do., boxes, 25 lbs 9 95

WHITE PEPPER FIRMER
Winnipeg.

SPICES—There is an improvement in

the demand for spices especially the

varieties for pickling and preserving pur-

poses. Local market conditions are steady
with no change in quotations, but re-

5

28
3.>J

25
0.)

5.j

85
1 00

95
90
6U
«!5

40

:;o

80

70
40

3.S

80
19
3.")

1 00
2s

25
2.-.

80
1 20

30
23

1 00
1 50

45

1 15

1 75
05

1 45
2 00

ports from the primary market state

that peppers, more especially white pep-

per, is showing a firmer tone and that

the crop will only be about half of what
it was last year. Jamaica ginger is also

firmer.
Allspice. Jamaica, best qual., lb..

Cassia, Batavia, per lb

Do., China, per lb. ...
Chillies, per lb

Do., No. 1, per lb

Cinnamon, Ceylon, per lb

Do., No. 0, carton, doz
Cloves, Penang, per lb

Do., Amboyna. per lb

Do., Zanzibar, per lb

Ginger, washed, Jamaica, No. 1 .

Do., Jamaica, No. 2 .

.

Do., Japan or Africa, lb

Mace, extra bright Penang, lb. .

Nutmegs, extra large brown, 70 to

lb., per lb

Do., large brown, 85 to lb. .

Do., medium, brown, 110 to lb.,

per lb

Do., carton of six, per doz. . .

.

Pepper, blk., Singapore, ex., lb.. 17
Do., white, per lb 30

Pickling, '4-lb-. pkg., per doz.
Do., bulk. No. 1, per lb

GROUND SPICE
Allspice, bulk, per lb

Do.. No. 2. per lb

Do., 2 oz. cartons
Do., 4 oz. cartons

Cassia. No. 1 bulk, )ier lb. ....
Do . No. 2. bulk, per lb

Do., No. 1, 2 oz. cartons
Do., No. 1, 4 oz. cartons ....

Cinnamon, bulk, per lb

Do.. 2 oz. cartons
Do., 4 oz. cartons

Cloves, bulk, per lb

Do., 2 oz., cartons ...
Do., 4 oz. cartons

CORN SYRUP UNCHANGED
Winnipeg. -^—
SYRUPS—There is no change in quo-

tations on either corn or cane syrups
and buying is confined to immediate re-

quirements.
CANE SYRUP—

No. 2s 6 5.")

No. .")3 7 50
No. 10s 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 05
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases. 10-Ib. tins, white, li> doz.

in case
Cases. 20-lb. tins, white, Vi doz.

in case
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases. 5-lb. tins yellow, 1 doz. in

case 4 55
Cases, 10-Ib. tins, yellow, % doz.

in case 4 30
Cases , 20-lb. tins, yellow, % doz.

in case 4 30
MAPLE SYRUP—

Pure, 2%s, tins, cs. of 2 doz 24 85
Pure, 5s, per case of 1 doz 22 65
Pure, 10s, per case of V-> doz 21 05

..TABLE SYRUP—
A Maple flavor 2%s, tins, per

case of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do.. Is, tins, case 1.' doz 11 50

MOLASSES. BARBADOES—
2-lb. tins, 2 doz. case 8 30
3-lb. tins, 2 doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 5 per cent, dis

count.

MOLASSES, BLACKSTRAP—
I'/is, 4 doz. in case 5 25
2s, 4 doz. in case 5 00
21-2S 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

STARCH CONTINUES STEADY

5 50

5 50

Winnipeg.

STARCH. — There is no change in

quotations on starch but a marked im-
provement is noted in the demand.
STARCH—

Cornstarch, No. 1 quality, per lb 10%
Cornstarch 1-lb. pkgs., lb 09Vi
Gloss, 1-lb. pkgs., per lb 10%

Celluloid, 1-lb. pkgs., case 4 35

TEA MARKETS STRONG
Winnipeg.

Tea.—The piimary tea market contin-

ues with a strong tone. Prices are hold-

ing firm on al! grades of Ceylon tea. Lo-

cally the demaiid has been very active

with no change in quotations.
rNDIA AND CEYLON

Pecoe Souchongs. 1st qual. . . 35 40

Do., second quality 32 35

Pekoe, first quality 40 40
Do., second quality 35 40

Broken Pekoe first quality 42 48

Broken Orange Pekoe st quality 50 60
Japan 52 7P

JAVAS
Pekoe Souchongs 30 32

Pekoe 32 40

Broken Pekoe 33 45

Broken Orange Pekoe 38 48

JAM MARKET FIRM
Winnipeg.

JAMS.—Theie is very little change in

the jam situation. Old pack is practically

cleaned up and wholesalers are selling

new pack at a slight advance. Strawber-

ry jam in 4 lb. tins is quoted at 49 cents.
JAMS

Strawberry 4s per tin 89

Black Currant 4s per tin 89
Raspberry 4s per tin 89

Apricots 4s per tin 83

Cherry 4s per tin 83
Peach, 4s, per tin 83

Compound (all flavors), 4s, tin 57

GRAPES NOW AVAILABLE
Winnipeg.

FRUIT—California grapes are arriv-

ing on the market and are quoted at $6.-

50 per case. Tho last shipment of oliv-

etts and English morella's cherries are

ex];ected this week and are selling freely

at .S4.25—4 baskets to the case. Califor-

nia bartlett pears are in good demand at

$6.00 per case and the first car of Wash-
ington ba' tie t pears is expected very

shortly. Bananas are slightly easier

and are quoted at ten cents per pound.

All lines of fresh fruits are in

good demand and heavy shipments have

been arriving.
Cherries, 4 baskets to case, case .... 4 25
Plums, per case 2 25 2 50

Peaches, per case 2 75 2 90
Pears, Cal. Bartlett, per case 00

Do.. Washington Bartlett, cs 4 00
Apricots, per case 2 50 2 7.5^

Cantaloupes, per case . 2 75 6 00
Apples, per case 3 75 4 00
Bananas, per lb 10

Oranges, all sizes, per case 7 00
Lemons, California, per case 14 00

Blueberries, per basket 2 50

Grapefruit, California, all sizes,

per case ... 7 00

Blackberries, B. C, per case 1 00

VEGETABLES MOVING FREELY
Winnipeg.

VEGETABLES — There has been a

good demand for all kinds of local vege-

tables. Vegetable marrow is now on the

market and is quoted at 75 cents per doz-

en. Tomatoes are selling freely and Ont-

arios are quoted at $1.25 per basket and
Manitobas at 17 1-2 cents per pound. B.

C. celery is arriving in good shipments
and is selling freely at 9 to 11 cents per

pound.

Head Lettuce, per dozen 60

Ler^f Lettuce, per dozen 20
Radishes, per dozen 25
Green Onions, per dozen 25
Cucumbers, per dozen 30
Tomatoes, basket 1 25

New carrots, beets and parsnips,
per lb 04

Potatoes, per bushel 1 35
Do., 25 bush. lots, bushel 1 25

Celery, B.C., per lb 09 Oil
Cauliflower, per doz 1 50 2 .59

Vegetable marrow, per doz 75
Tomatoes, Manitoba, lb 17^^
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Big Profits on "Coolers''

Grocers of Toronto Not Accused of Profiteering on Ice Cream
* and Soft Drinks Altiiough Other Dealers Have Been Send-

ing Prices Up Daily—No Wholesale Increases to

Warrant Exhorbitant Prices.

TORONTONIANS in many parts of

the city are in the hands of those

who profiteer in the sale of ice

cream and soft drinks, but, as far as

can be Jearned, grocers with soda

fountains are not involved. The mat-

ter has been drawn to the attention of

Dr. C. 0. Hastings, and the medical

officer of health is going to make im-

mediate investigation with a view to

putting a stop to the charging of ex-

orbitant prices. The law of supply and
demand is blamed for the outrageous

prices charged in some sections. It

seems that Torontonians have to pay
any old price in some places if they

are to get either a cone or a soft drink.

Some idea of the profit to be derived

may be gathered from prices charged in

three different places for a standard

drink, for which the wholesale price is

40 cents per dozen bottles. The prices

charged in the different parlors was 5,

10 and 15 cents, respectively. The one

person was satisfied with 20 cents a

dozen profit, the second demanded 80

cents profit and the third charged

prices equivalent to a profit of $1.40 per

dozen or at the rate of 366 per cent,

gain. From this margin of profit must
be deducted an almost negligible tax of

2 per cent, on the wholesale irice.

Big Money in Drinks.

Almost all over the city ice cream

parlors are now charging 10 cents per

bottle for soft drinks, for which they

pay from 40 to 45 cents oer dozen. This

gives nearly 200 per cent, profit to the

retailer. Some places are even more
ambitious in the way of money-making.

They buy quart bottles of soft drinks

form the manufacturers at $1.40 per doz.,

plus 2 per cent. tax. A patron asks for

a glass of lemonade and is charged 5 or

10 cents. Each quart bottle yields four

glasses. Sold in this manner the dozen

bottles, which cost $1.43, at the rate of

5 cents per glass, yield $2.40, or at 10

cents per glass $4.80.

Huge money is being made in ioe

cream. The wholesale price is now $1.30

per gallon. Officially, there are two

sizes of scoops used. One is the equiv-

alent of 96 to the gallon, and the other

80. Actually the retailer only averages

about 80 and 60 to the gallon. Cones

are of two qualities, the one worth about

$3.50 per 1,000, and the other $5.50 per

1,000, so that the retailer only pays

about half a cent for each cone. If

he uses the larger scoop, he will receive

$3 for what cost him about $1.60. If

he uses the smaller scoop, he will re-

ceive $4. All this is figured on. the re-

tailer selling at 5 cents a cone, but

some are charging 10 cents.

Fancy Dishes Come High.

Persons who wish to sit down in the

most humble ice cream parlor in the

city now have to pay 10 cents for a di.sh

of ice cream. The retailer gets official-

ly 48, actually about 40 dishes out of
each gallon, so that the profit here runs
around 200 per cent. Few people, how-
ever, are satisfied with an ordinary dish
of ice cream. They must have sundaes.
In almost every ice cream parlor to-day
the lowest charge for a plain sundae,
which only differs from the plain ice

cream in that it has an almost unnotice-
able dash of syrup on the top is 15
cents so that the profit here must be
immense.

Fancy sundaes are away out of sight.

The prices for these have soared al-

most as high as the thermometer of late.

The prices here average between 25
and 35 cents each.

An Attractive Arrangement of a Grocer y Store in the City of Montreal.
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SPEEDING SALES
THROUGH ADVERTISING

Continued from page 27.

taneously, cast about for ways to speed

tur.iover. The minute that any such

efforts result tn increased sales, take on

new clerks again,to give the right char-

actor and speed if seraice. Together,

these plans will result in many benefits.

(1) You will reduce expense ratio; (2)

you will increase business. (3) you will

revamp your salespeople and service on-

to a higher plane of efficiency and pro-

fitableness.

Specifically, it is very difficult to
'

make suggestions as to advertising be-

cause local conditions differ so widely.

But there is one fundamental that you
must grasp: that advertising must be a

continuing investment—so much every
month—with variations in season as ex-

perience niay teach you. Close behind
this, and I am not sure that it should

not come first, is the thought that to ad-

vertise anything does not mean to cut

prices on it. Let me get that in big:

TO ADVERTISE ANYTHING DOES
NOT MEAN TO CUT THE PRICE ON
IT. If you can grasp and digest this

latter thought you will have gone a

long way on your advertising enlight-

enment.

Consult Your Newspaper Publisher

Consult your publisher frankly. Tell

him exactly what you plan to spend, con-

sistently, on sales, and see whether you
can learn from him the most effective

way to spend it in your locality. Us-
ually, in ihe small town, the best bet is

the local news column. People always
read local gossip, and little three or

foui'-line items about your goods and
store, sand-wiched therein regularly,

changed daily or with each issue, will

have an effect out of all proportion to

the space they occupy or their cost.

Shun sensationalism. Do not try to be

funny or striking. Stick right to plain

talk such as you would use if each cus-

tomer were to come into your store and
meet you face to face for a quiet talk on
cheese, butter, tea or any other item.

You know you would simply tell anyone
who asked the real merits of any spe-

cial item, and you would indicate the

best uses for it. Do precisely that in

your ads, and they will win.

For the rest, use displays. Remembeer
your windows, to keep them clean and
attractive. 0, be careful of the front you
show your people daily! The best plan

is to wash the windows not less than
twice weekly, inside and out. Study
display with a view to getting into the

windows such goods in such a manner
as will enhance the appearance of your
store, Keep fresh goods looking fresh

by rearranging them twice or three

times daily. Work? Oh, yes: it's work
but that won't hurt you a bit. Saturday
night, last thing, pull out all ragged dis-

plays, all perishables, wash all windows
and put in some " dry" groceries—

a

few, on the window floor—for over Sun-
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day. Boost inside and out diligently.

Such are some of the ways to increase

turnover, reduce expense and build busi-

ness ahead of the other fellow for the

better times that are ahead of us.

BRANCH AT WEYBURN
Another wholesale distributing house

ha** been added to the wholesale district

Weyburn, Sask. The Coca-Cola Co.,

37

established a branch house there recently,

taking over the old Saskatchewan Cream-

ery Co.'s brick building on Railway Ave-

nue for the present with a view to sub-

sequent purchase. The company will en-

deavor to secure the construction of a

spur track to facilitate the handling of

the goods which they will be distributing

throughout southeastern Saskatchewan.

Don Eraser of Regina has been appoint-

ed manager at Weyburn.

Layout of this Store Always Permits of Splendid

Displays that are the Means of Interesting Sales

FRUIT ALL

WINDOW~| DOOR,
I
winoow"\OPE:n

ALONG TI-IE TRONT
OPCN/ WIMOQW 1 000 Ft

BISCUIT DISPLAY

orriCEL

Double Coffee-Grinder
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^^/lH DOW/

DISPLAY COUNTElPt.

BULK GOODS

STOrJC HOU5C

SCR.ECN scale:

CH]

MEATS

MEAT COOLEIR,

RCrRlGCRATOFL

The above plan is that of the store of C. E. Shepherd at Crystal Beach, Ont.

It is what is called an open front store, and affords splendid opportunity to show
goods to the best possible advantage. The customer is really into the store be-

fore he or she realizes it, and is confronted on all sides with a fine array of mer-
chandise.
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Blames Public for High Meat Prices
H. Bessner, Montreal, States That the Blame Is not the Butcher's

But it is the People's, Who All Want the Choicest "Cuts" of

Meat—Public Hard to Convince

MONTREAL:—Recently in the

local press there has been some
controversy on the price of beef.

Some blame has been laid at the door

of the butchers for this price and even
cartoons have been drawn to shovf the

comparison in the prices paid to the

cattle dealers, and the price paid for

the dressed meat by the public. When
spoken to by a representative of CANA-
DIAN GROCER, H. Bessner, proprietor
of Bessncr's Meat Market, St. Catherine
St., Montreal, took up the defense of his

fellow tradesmen, and laid the greater
share of responsibility for the high price

of meat upon the extravagant public.

"The public alone is to blame for the
high meat prices," said Mr. Bessner. "No
matter which member of a household is

buying they all demand one cut, and
will buy the most expensive one only.

It is this that forces the butcher to ask
such high prices for his meat, because
he is obliged to cover a heavy loss on
shucks, brisket and flanks, which have
sometimes to be thrown away."

Restaurants Get Low Price

When asked what the butchers were
in the habit of doing with this meat
which they cannot dispose of themselves,
Mr. Bessner said that it was of excellent
quality and was usually sold to the res-
tarants at from five to eight cents a
pound. "This same cut," he stated, "is
sold to the retail custom'ers at from
twelve to twelve and a half cents a
pound, thf' difference in price being ac-
counted for by the fact that the meat is

then sold in small quantities only and
there then being a certain waste in cut-
ting."

Demand Expensive Cuts

"The blade roast cut from a choice
Western steer for which 18 cents a pound
is asked is exactly as good as a roast
which sells for 45 cents a pound, yet
the customers keep on asking for more
expensive cuts, unless the butchers take
time to persuade them to buy the cheap-
er meats. Time after time I have had
twenty rib? in the store and have only
sold the first cuts from each, while
the twenty blade cuts were left.

In f> loin of sixty pounds there

are only ten pounds of porterhouse,

and this is the part that every-

body wants. This leaves forty pounds

6f meat for which it is hai'd to

find a market."

Public Hard To Convince

"Sometimes if ycu suggest to a cus-

tomer that a cheaper piece will be quite

as satsfactory as the one he wants, he

will take it in the right way, but very

often they are annoyed at a suggestion

of thatkind. It is at this point that sales-

manship can do much in getting rid of

the cheaper cuts, but the task of the man
behind the counter who tries to help to

equalize sales of various cuts is not

always .smooth. Many customers resent

being asked to take the cheaper cuts,

believing that the butcher is trying to

sell them inferior meat."

Prices Lower In The Fall

Mr. Bessner stated that he saw no

reason why in the Fall, when meat can

be kept longer and hard times have com-
pelled people to buy that which is cheap-

er, prices should not be lower on all

meats. At the present time, however,

sales are so small and wastage so great

that the butcher is making only a small

profit even at the present high prices.

"You cannot compare charges to-day

with pre-wai- prices," he said, "as busi-

ness is so slack." Mr. Bessner thinks

that he is doing well if he gets 28 per

cent, over the original cost of the meat
to cover ihe overhead and profit, but a

"cash and carry" business should' be

able to sell 15 per cent, below the price

he is forced to ask with a delivery sys-

tem.

STORING APPLES IN GAS

In storing apples there is a very in-

teresting alternative to cold storage,

known as "gas storage." The apples

aie placed in an air-tight chamber filled

with the gas produced by the respiration

of the apples themselves. An electric

instrument is used to determine whether
at any time the proportion of carbon di-

oxide in this gas becomes excessive, and
when that condition occurs air is admit-

ted to dilute the gas. The air is kept in

slow circulation by its own temperature
and various means are taken to re-

move excess of moisture. It is stated

that this system doubles the time dur-

ing which apples can be kept in good
condition, and that the cost of working
is very much below that of any kind of

cold storage. The merits of the system
are being closely studied by the British

Investigation Board.

display front corners, and a refrigerator meat case.

One view of the store of A. ./. Nicholas at Port Stanley, Ont., showing
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This Season's Pack Of Sockeye

Salmon Likely To Be Light
Few Sockeye in the Fraser River—Fishing Results
Meagre Thus Far—Greater Efforts Being Taken

For Protection.

VANCOUVER, B. C. (Special.—In
theory 1921 is a big year for sock-
eye salmon in Fraser River, but

actual experience thus far in the season
leads to the conclusion that packers will

again be disappointed. Not since 1913
has a "big run" come up the waters of
the Fraser to the spawning grounds in

its upper reaches. Poor results were se-

cured by fishermen up until July 11.

At Hell's Gate Canyon, where the river
was blocked by bridge consti-uction
work in 1913, a Dominion fishery offic-

er counted 40 sockeye during an hour's
watch.

The season opened on July 1, and
according to present legislation it is

open until September 30. The Washing-
ton State Fishery Board has approach-
ed the British Columbia canners sug-
gesting that a close season can be de-
clared from August 15 to September 15
urging that such a move would be ben-
eficial to the fishing industry, because
more sockeye would be able to reach
the spawning grounds. A decision on
the Washington suggestion will prob-
ably be reached by the Government and
private interests.

An alarming decrease in the catch
of sockeye salmon has been a matter
of much concern for B. C. interests and
for Canadians generally, who have been
accustomed to obtaining the highest
grade of salmon at a moderate price be-

fore the small catches of the past few
years sent prices skyward. The Domin-
ion Government, working in co-opera-
tion with the United States officials,

and the canners and fishermen them-
selves are making great efforts to in-

sure a rich annual harvest of high-
grade salmon, and the preservation of a
unique industry that has made the Fras-
er River famous the world over.

Fordney Bill Will

Bar Canadian Fish

from U.S. Markets
Montreal, Aug.—If the United Stat-

es adopts the Fordney Tlariff bill it will

practically prohibit the enti'ance of most
varieties of Canadian fish into the Am-
erican markets, declared A. H. Brittan

of Montreal, past president of the Can-
adian Fisheries Association and vice-

president and business manager of the

Maritime Fish Corporation, recently

stated. Lobsters will still be on the

free list, as they have been since the
treaty entered into by Great Britain and
the United States in the time of George
III., long before the birth of the Can-
adian confederation.

"Adoption of the fish clauses of the

new Fordney bill will undoubtedly lead

to a strong agitation among Canadian
fishermen to induce the Canadian Gov-
ernment to abrogate the privileges Am-
erican fishing vessels now enjoy in Can-
adian parts," Mr. Brittain added. "This

is an important matter for the -Boston

and Gloucester interests employing sail-

ing vessels in the fisheries, as they rely

largely on our maritime ports for crews
and bait.

"Canada has in close proximity to its

Atlantic seaboard the finest fishing

grounds in the world, and it is the duty
of the Canadian Government to conserve

its strategic position in respect to these

fisheries for the benefit of the Canadian
fishermen and the Canadian consumer.
With the growth of our population we
will need this important food asset.

"As yet Canada has no adequate nat-

ional fishing policy, but the new Ford-
ney Bill may lead to more systematic
effort to develop our home markets and
other foreign markets, which are more
important to us than the United States.

At present, though Atlantic sea fish are

selling at pre-war prices, the Canadian
per capita consumption of fish is very
small.

U. S. SALT PRODUCTION
AVERAGES 130 LBS.

TO EACH PERSON
About 130 pounds of salt, possibly

the weight of Lot's wife, was produced
in the United States in 1920 for each

person in the country. Of course, ev-

eryone o;- anyone of the 106,000,000 in-

habitants did not use or eat that much
salt, but salt is employed for many oth-

er than culinary uses. It is used in

per capita cinsumption of fish is very
frigerating, preserving products from
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deterioration, making a glaze on pot-
tery, enameling, curing hides, making
pickles and salting live stock, and it is

used in some chemical industries, as in
preparing soda ash and caustic soda.
According to figures just compiled by

the United States geological survey, de-
partment of the interior, the quantity
of salt produced in the United States in
1920 was 6,965,177 short tons, or only
slightly less than that produced in the
peak year, 1917. The value of the pro-
duct was $30,539,168, or nearly $3,500,-
000 more than in any other year. The
average price per ton of all salt sold by
$3.93 to $4.38. The average price and
total value has increased more than 30
per cent since 1916.

The imports of salt in 1920 amount-
ed to 137,654 short tons and were prac-
tically balanced by the exports, which
amounted to 139,272 short tons.

Oranges and Grape Fruit Defined
The following definitions for oranges

and grape fruit have been recommended
and these standerds are expected to be-
come effective prior to the next ship-
ping season:

"The juice of the mature orange shall
contain not less than eight parts of sol-

uble solids to each part of acid calculat-
ed as citric acid without water of cry-
stallization, and the juice of the mature
grape fruit shall contain not less than
seven parts of soluble solids similarly

apportioned."

HOW COME!
A young Swede in the West who had

been sent out to collect bills for the gen-
eral store, returned with the report:

"Yon Brown, he say he pay when he sell

his wheat; Ole Olson, he say he pay
when he sell his oats; and Yon Yohnson
he say he pay in Yanuary."
"In January," repeated the proprietor

surprised. "Why he never set a (lefinite

date before. Are you sure he said Janu-
ary?"

"Veil, Ay tank it bane Yanuary, or

maybe February. He say it bane damn
cold day when you get your money."

Another view of the store of A. J. Nicholas, at Port Stanley, Ont., givhig

a closer view of the meat department.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL Aug. 10—Produce prices as far as the Montreal market is

concerned, show Httle change as compared with a week ago. The
butter market is stronger witli quotations on creamery hutter sliowing a ten-
dency to advance. Eggs are very firm, andj)resent indications point to
advances in the near future. All kinds of smoked meats are selling well and
holding firm at last week's prices. There is a better inquiry for fish, with
prices showing steady levels.

BUTTER IS HIGHER.
Montreal.

BUTTER—The butter market at Mont-
real shows strength this week, prices
named by practically all dealers being
very firm. Pasteurized creamery butter
is quoted at iOVz and 41 1/^ cents per
pound, while the finest creamery butter
is 39% and 40% cents per pound.
Fine Creamery, lb 03SV, -- 039i/.

Finest Creamery, lb 039'^ — OlOlS
Pasteurized Creamery, lb 040% — 04H4

CHEESE IS UNCHANGED
Montreal.

CHEESE—No change is reported in

the market for cheese this week. Prices
are firm, and there is a very good in-

quiry, with both the large and twin
cheese being quoted at 25 cents per
pound.

Large, per lb 25
Twins, per lb 25
Triplets, per lb 25
Stilton, per lb 35
Fancy old cheese, per lb 33 34
Quebec 24 25

EGGS HOLD STEADY.
Montreal.

EGGS—Eggs are holding steady and
firm, with receipts in fairly good vol-

ume. Dealers are quoting specials at
43 and 44 cents per dozen, with extras
at 41 and 42 cents. Number ones are
35 and 36 cents, and number twos 31
and 33 cents.
EGGS—

Specials 43 44
Extras 41 42
No. 1 . . . 35 36
No. 2 31 33

SMOKED MEATS ARE FIRM
Montreal.

SMOKED MEATS—Bacon and ham
are again selling more freely and the
market for the same is inclined to be
strong. Dealers, however, are quoting
the best breakfast bacon unchanged at
from 37 to 40 cents per pound. The cot-
tage rolls are 29 cents per pound.
BACON—

Breakfastt ,best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24
Wiltshire 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 44

Do. 14-20 42
Do., 20-25 39
Do., 25-35 35

Over 35 lbs 33

BARRELLED PORK UNCHANGED
Montreal.

BARRELLED MEATS—There is only
a fair inquiry for barrelled pork. Prices
to the trade are unchanged. Heavy
mess pork is quoted at 31 per barrel.
Heavy mess pork (bbl) 31 00

Plate beef 23 00
Barrel Pork

—

Canadian Short cut (bbl) 30-40

Ham and tongue, lb 42
Veal 30
Hams, cooked

. 54 57
Clear fat backa (bbl) 40-50 pes 30 00

Pork pies (doz. ) SO
Mince meat, lb 17Vi 19
Sausage, pure pork 25
Bologna lb 14
Ox tongue, tins 59
Head cheese, 6-lb. tins, per lb 16

Do., 25-lb. tin pails, lb 15

LARD IS FIRM
Montreal

LARD—No change is reported in the
market for lard. Tierces are quoted at

18c per pound, and tubs at 18%c per
pound.

LARD—
Tierces 360 lbs 19
Tubs, lbs 19^
Pails, 20 lbs 20
Bricks 22 23

SALMON SLIGHTLY HIGHER
Montreal.

FISH—Few clianges are noted in prices

of fish this week. Gaspe salmon is quot-
ed slightly higher this week at from 22
to 25 cents per pound, and whitefish is

quoted at 19 cents. There is a much
better inquiry for fish, and the market
is generally strong.

LIVE HOGS STEADY
Montreal

FRESH MEATS—The market for live
hogs at Montreal is steady and unchang-
ed. Offerings are not large, but appear
io be ample for the demand. Fresh pork
is aufied steady, and fresh beef is also
holding at steady levels.

FRESH MEATS—
Hogs, live (selected off cars) .. 11 00 14 00
Abattoir killed, 05-90 lbs 22 23

Fresh Pork

—

Legs of pork (foot on) 28% 29
Loins (trimmed) 29 30
Trimmed shoulders 20 22
Untrimmed IG 18
Pork sausage (pure) 25

Fresh Beef—
(Cows) (Steers)

19 24 Hind quarters 21 2G
18 11 B'ront quarters 09 13
27 30 ... Loins ... 33 36

COOKED MEATS FIRM
Montreal

COOKED MEATS—The demand for

cooked meats is not quite as active, but
the market maintains a very firm posi-

tion. Boiled hams are quoted at from
54 to 57 cents per pound. Other prices

show no changes as compared with a

week ago.
Jellied pork tongues 38
Jellied pressed beef, lb 37

ONTARIO MARKETS
TORONTO, August 10—Practically all the produce markets show

a tendency to advance. Butter is unchanged, but cheese, eggs
and lard are all higher as compared with the preceding week.

The market for live hogs is stronger, and this fact has had a tendency
to firm prices on smoked meats as well as on lard and fresh dressed
pork. Poultry shows slightly easier levels, while fish is more active
than for some time. Prices of the latter are unchanged.

Gaspe Salmon 25
White fish 19
Haddock 06
Halibut 18
Trout 18

FROZEN FISH
Halibut, large ami chicken .

.

20 23
Haddock 07
Mackerel 15 16

Do., Western, medium 21 22
steak Cod 07% 08%
Market Cod 061/2 07
Sea Herrings 06 07
Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd 11

Doree 6 12 17

Smelte 15 20

BUTTER STEADY ADVANCE IN EGGS
Toronto.

BUTTER—No change is reported in

the market for butter this week. Pric-

es are steady with an active inquiry,

the creamery prints being quoted to the

trade at from 40c to 42c per pound.

Creamery prints 40 42

CHEESE HIGHER

Toronto.

EGGS The market for eggs shows

advances this week, with wholesalers

quoting sleets at from 45c to 46c per

doz. Number one eggs are from 41c

to 42c per doz. and selects in cartons

are from 48c to 49c per doz.

Toronto.

CHEESE—The market for cheese is

firmer, and slightly higher prices are

quoted this week. Large new cheese

are selling at 25 %c per lb.,' and large

old cheese are quoted at 34 cents per lb.

There is a very good inquiry for the

same.

CHEESE

—

Large, new
Do., old

Selects 45
No. 1 41

Selects in cartons 48

46
42
49

LARD HIGHER
Toronto.

LARD^A slight advance is also re-

ported in lard, with dealers asking 21c

for the lb. prints and 19l^c for the

tierces.

251/2

34

LARD—
1-lb. prints
1-lb. tierces, 400 lbs.

21

19%
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COOKED MEATS DULL
Toronto.

COOKED MEATS—The demand for

cooked meats is not quite as active as

it has been, but prices remain fairly

firm. Boiled hams are quoted at 60c

per lb. and jellied ox tongue at 66c.

Jellied pork tongue is 37c.

Boiled hams, r&- 60
Do., square pressed 63 64

Boiled shoulders, lb 42

Head cheese. 6s. lb 12

Choice jellied ox tongue, lb 66
Jellied pork tongue 37

Bologna 16 18

Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

SMOKED MEATS FIRMER
Toronto.

SMOKED MEATS—There is a good

inquiry for all kinds of smoked meats,

with the market showing a tendency

to advance, on account of the strength

of the market for live hogs. While pri-

ces are very firm, no changes are re-

ported as compared with last week.

Hams

—

Small, 6 to 12 lbs 41 42

Medium. 12 to 20 lbs 41 42

Large. 20 to 35 lbs. ea. lb 35 37

Heavy, 35 lbs. and upwards 34

Bscks—
Boneless, per lb 45

Rolled, per lb 50

Peameal 42

Bacon

—

Breakfast, ordinary, per lb. . . 30 36

Do., special trim 45
Cottage rolls 30

Roll, per lb
." 21 26

Wiltshire (smoked sides), lb 32

Do., three-quarter cut 37

Do., middle 39

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs 20
Do., av. 80-90 lbs 18

Clear bellies, 15-30 lbs 20
Fat backs 10-12 lbs 14 16

Out of pickle prices range about 2 cents per
pound below corresponding cuts above.

Barrel Pork

—

Mess Pork 33 00
Short cut backs, 200 lbs 40 00

Picked rolls, bbl., 2P0 lbs.—
Liuhtweiglit 46 00
Heavy 40 00
Above prices subject to daily fluctuations of

the market.

SHORTENING ADVANCES
Toronto.

SHORTENING—Shortening in pound
prints is quoted at 17c, while tierces are
14i^c. At these prices the market
shows a slight advance.

l-lb. prints 17

Tierces, 40 lbs
' 14%

FISH—There is a much better de-

mand for fish this past week, dealers

state than for some time past. There
is reported a scarcity of trout at from
16c to 17c per lb.. Yellow pickerel is

offered at 14 c per lb. and is exper-

iencing a fair activity. Rainbow sal-

mon is quoted at from 13c to 14c per lb.

FRESH SEA .A.ND LAKE FISH
Cod steak, lb 09 10

Do., market, lb 09
Halibut, chicken 10 17

Do., medium 22 23
Whitefish, Government 11V4

Do., Georgian Bay 1H4
Fresh Herring 10 11

Flounders, lb 10 OH
Fresh Trout, lb 16 17

Haddock 10 11

Spring Salmon 24 25
Mackeral 11 12
Yellow pickerel, lb 14

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 09 12

Flounders 09 12

Pike round 06 07

Do., headless and dressed 08

Salmon. Cohoe
Do., Red Spring 23 24

Sea Herring 07^4 08

Brill . 10 11

SMOKED FISH
Hadies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24

Labrador Herrings, kegs, 100 lbs 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

Holland Herrings, Milchers 1 15

FRESH MEATS—The tendency of

the live hog market is towards higher
levels. Some buyers this week paid as

high as $13.75 per cwt. on the fed and
watered basis, while others bought at

last week's figure of $13.50. The firm-

ness in the live hog market has had a

tendency to stiffen prices of fresh meats.

Fresh legs of pork up to 18 lb. are quot-

ed at. 28c. Spare ribs are ISV^c and
20c per lb., with tenderloins ruling firm

at 50c. The market for fresh beef is

also firmer, although prices quoted
show no change as compared with a

week ago-
Hogs

—

Dressed light, per cwt '.fO .50

Do., heavy, per cvrt 18 00 20 00
Live, off cars, per cwt 13 75 14 00
Live, fed and watered, cwt. ... 13 50 13 75
Live, f.o.b., per cwt 12 75 13 00

Fresh Pork

—

Legs of pork, up to 18 lbs 38
Loins of pork, lb 30
Fresh hams, lb 39
Tenderloins, lb 50
Spare ribs, lb 12

Picnics, lb 18^^ 20
Montreal shoulders, lb 22

Boston butts, lb . 22'4 24
Fresh Beef—from Steers and

Heifers

—

Hind quarters, lb 17 20
Front quarters, lb '. ... 05 08
Ribs, lb 18 26
chucks, lb 06 06

Loins, whole, lb 25 30
Hips, lb 15 17

Cow beef quotations about 2c per pound below
above quotations.

Calves, lb 13 14

Spring lambs, lb 17 20
Yearling lamb, lb. .' 12 15
Sheep, whole, lb 10

^ 12
Above prices subject to daily fluctuations of

the market.

LEMONS AGAIN EASIER
Toronto.

FRUITS—Oranges show somewhat
higher prices as compared with last

week. Wholesalers are quoting Valenc-

ia oranges 100s at $6 per case, the 126s

at from $6.50 to $7., and the 150s at

from $6.75 to $7.50. Lemons are easier,

verdillis being quoted at low as $7.50

per case, and Messinas as $9. Bananas
are steady at 9c per pound. Watermel-
ons range in price fi'om 90c to $1.75 ea.,

according to size. Canteloupes, large

sized baskets, salmon flesh, $1.50 to $2.

Imported canteloupes, standards, 45s

are from $6 to $6.50. Huckleberries

are from $2.50 to $3 per eleven quart

basket. Lawton berries are 20c And 22e

per box. Apples in 11 quart baskets

are from 60c to $1.

Oranges Valencies 100s 6 00
Do., 12(js 6 50 7 00
Do., 150s and smaller ....... 6 75 7 5ft

Lemons, Messinas 9 00
Lemons, Verdillis 7 50
Watermelons, each 90 1 7.t

Peaches, 6 baskets to crate 6 25
Do., Elbertas, in boxes 2 50
16-qt. baskets 1 00 1 50

Do., salmons 1 50 2 00
Huckleberries, 11 qts. , . . 2 .")0 3 00
Lawton berries 1 20 22

VEGETABLES PLENTIFUL
Toronto.

VEGETABLES—Vegetables are ar-

riving on the market in great quantities,

as a result of which prices tend to eas-

ier levels. Cabbages are quoted at

from $1 to $1.50 per dozen. New po-

tatoes home grown, are $3.65 per bag,

and large baskets of tomatoes are from
40c to 50c. Corn is in much demand
and prices have declined to from 18c

to 20c per dozen. Spanish onions are

$6.50 per crate, sacks of 100 pounds be-

ing quoted at $4.75. Practically all veg-
etables are easier.

Cabbage, per doz 1 00 1 50
Potatoes, local, per bag 3 65
Head lettuce, crate 1 50 2 OO
Tonuitoes, lis 40 .if

New beets, per dozen 25
New carrots, per doz 25
Wax and green beans, 11 qt. bkt 1 00
Cucumbers, Us 1 00 1 25
Corn, per doz , .. 18 2;»

Onions Spanish, crate 6 50
Do., Cal., sack, 100 lbs ! 75
Do., hampers 3 00

Celery, bunch 75

WINNIPEG MARKETS
WINNIPEG, August 12.—The butter market continues strong,

with quotations again advanced. Cheese is steady. Egg re-

ceipts have fallen off considerably and packers are now selling

out of storage stocks and every tendency points to higher prices.

Cooked hams have also advanced and there is a heavy demand with
limited stocks. Smoked ham is also higher and in good demand.
Live hogs are firm under light receipts. There are no price changes
in poulti'y, lard or shortening. Fish prices are unchanged with a
fair demand.

BUTTER MOVES UPWARD
Winnipeg. ^—^
BUTTER—The market continues in a

strong position, with prices advanced 2c

per pound, bringing quotations on first

grade creamery to 44 cents per pound.

Winnipeg. ——

^

BUTTER—
Creamery, best table grade 44

Dairy, best table grade ....

Margarine 21 25

CHEESE HOLDS STRONG
Winnipeg.

CHEESE—The cheese market is hold-

ing firm and quotations are unchanged.

The demand however has shown a slight

improvement.

CHEESE—
Stilton cheese, large, lb 30
Ont., large, lb 26'

Ont., twins, lb 26%
Ont., triplets, lb 26%,
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EGG MARKET FIRM
Winnipetr. -^—

—

EGGS—Receipts of eggs on this mar-
ket are light and storage stocks are used
as the quality is very much superior to

the few eggs that are arriving. The de-
mand is exceptionally good, with strong-
er tendencies. New laid eggs are being
quoted at 46 cents per dozen and No. 1

candled at 37 cents.

COOKED HAM ADVANCES
Winnipegr. —

^

COOKED MEATS—There appears to
be a good demand for cooked ham, re-

sulting in a scarcity on this line. Prices
have advanced 2 cents per pound and
ham is now quoted at 63 cents per pound.
In fact, all lines of cooked meats have
shown a slight increase.

HAMS—
Best quality, skinned, 8-14 lbs 6.3

Do., 13-16 lbs 61
Roast ham, lb 64
Roast shoulders, lb 39

Head Cheese, 6-lb. tins, lb 16
Jellied Ox Tongues, lb 66
Pork tongues, lb 40
Luncheon cooked meats, lb. ... t .... 021

SMOKED HAM ADVANCES
Winnipeg.

PROVISIONS—The trade in all lines
of smoked meats continues active, as
stocks in packers' hands are low, caused
by the good local demand and with the
hog market continuing firm, higher pri-
ces may be looked for in the near future.
Hams

—

8 to 16 lbs., per lb
16 to 20 lbs., pe rib. ..'.

,

Boneless, 8-16 lbs., per lb. .

Skinned, 14-18 lbs., per lb.

Skinned, 18-22 lbs., per lb.

Bacon

—

Back, 6 to 10 lbs., lb. ...
Cottage Rolls, boneless . .

.

Bellies, 6 to 10 lbs , per lb.

48
47
52
51

50

53
31

40

POULTRY UNCHANGED
Winnipeg.

POULTRY—Storage stocks of poultry
are reported low as there are very few
live poultry arriving on the market. Quo-
tations remain unchanged.
D. p. Chickens, 31^ lb. and under 49

Do., 3% lbs. and over
D. P. fowl, 3% lbs. and under .. ..

Do., 3% lbs. and over

49
33
34

LARD HOLDS FIRM

quiet with only a fair demand in evi-

dence. Lambs of fair to good quality
are quoted at $7.25 to |9.25 while the
common ones ranged from $4.50 to $5.

Mutton sheep are ranging from $5.50 to

$6.50.

Selected, live, cwt 14 26
Heavier 11 25 13 25
Light 14 00 14 50
Sows 8 25 10 25

Fresh Pork-
Legs of pork, up to 35 lbs., lb 28 36
Spare ribs 15
Loins of pork, lb 29 32
Fresh hams, lb 30 38
Picnics, lb 18
Shoulders 19 22

Fresh beef—from steers and heifers

—

Hind quarters, lb 12 19
Front quarters, lb 06% 08
WTiole carcass, good grade, lb.. 08 " 13 ','2

Mutton

—

Choice, lb 22
Choice long hinds (leg and

loin) 31
Choice Stews 07%

Lambs

—

Choice, 30-45 lbs 26

Veal'

Good veal, 40 to 80 lbs., hind
quarters q 29

FISH UNCHANGED
Winnipeg:.

FISH—There is no change in prices
quoted on fresh fish. There is a fair
demand and the supplies of halibut and
salmon are good.

Black cod, lb

Brills, lb ".
.

..'. '.".'.'. 0' 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, chicken, cases 300 lbs 15%
Do., broken cases 16%

Salmon

—

Cohoe full boxes, 300 lbs 19
Do., in broken cases , 20

Soles 09
Baby Whites or Tulibees 09

Do., broken cases 14%
SMOKED FISH

Bloaters, Eastern National, case 3 50
Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East., Nat., 20 count,
per count 3 75

Fillets, 15-lb. boxes, lb 20
SALT FISH

S4«ak Cod, 2s, Seelys, lb. . .

.

Holland Herring, milkers, 9-lb.
pails, per pail 1 35

Do., mixed, 9 lb. pails, per pail .... 1 25
Labrador herrings, 100-lb. bbls.,

per barrel 7 00

Winnipeg.

LARD—The lard market continues ac-
tive with a firm undertone. Prices are
unchanged, but are steady with a
strength that has characterized this mar-
ket for some weeks.
Pure lards. No. 1 quality, per lb.

fin tierces 400 lbs.) 18
Do., wooden pails, 20-lb. pails .... 4 00

Shortening (wooden pails, 20-lb.
pails), per pail 3 40

Shortening, tierces of 400 lbs 15

HOG RECEIPTS LIGHT

Alberta Markets

FROM CALGARY, BY WIRE

Winnipeg.

FRESH MEATS—Hog receipts are re-

ported light and selects are quoted at
$14.25 per cwt. Offerings on the cattle

market have been only sufficient to meet
requirements. Choice killing steers are
selling from $6 to $6.50 with fair to good
kinds moving from $4.50 to $5.75 and
the remainder of medium quality from
$3.50 to $4. Butcher heifers of fair to

good quality are quoted from $4 to $5.25,
while the better kind are selling from $5
to $6. The sheep and lamb market is

Calgary, Aug. 10.—Sugar advanced

twenty cents on Saturday and seventy-

five cents this morning. It is now $10.67

for hundreds. Lard is up again this

week, threes being $12.00 to $12.30.

Lighter averages of hams and bacon are

two to three cents higher. Some lines

of pickles are lower. Seedless and seed-

ed raisins are considerably lower. One
line package green tea is down seventeen

cents a pound. Eggs are lie to 12c, but

the quality is poor. B.C. white beans

are from 5.30 to 5.50 per hundred.
Ontario cheese is from 26y2C to 28c

per pound. Albertas large are 24V2C,
twins 25 1/2 c. Corn is $3.50 to $3.85. Ev-
aporated apples, twenty fives, are seven-
teen cents per pound.

Lard, pure, 3 12 00 12 30

Beans, B.C., per hundred 5 30 5 50

Rolled oats 9 15
Rice, Siam 5 50 6 00
Japan, No. 1 7 50 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large .... 26% 28
Alberta cheese, twins 25%

Do., large 24%
Butter, creamery, lb 37

Do., dairy, lb 25 30
Lard, pure 3s 11 40
Eggs, new laid, local, case Oil 12
Tomatoes, 2%s 4 10 4 35
Lemons, case 15 00
Corn. 2s, standard case 3 50 3 85
Peas, 2s, standard case 3 60 4 00
New early June peas, case 4 50
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case . . 10 40 11 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14 15%

Do., 25s, lb 17
Peaches, evaporated, lb 22 22%

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 08 08%

Do., 70-80S 08% 11
Do., 60-70S 12 12%

Potatoes, local, ton 25 00 ."0 00

Showing the attractive interior of the store of Fred. Laughton at Parkhill, Ont.
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PERFECTION
The Better Brand of Bacon

There is considerable satisfaction when buying some articles by
name. In one instance we know you will not be disappointed, and
that is when you buy "Perfection" brand Hams and Bacon.

This "Perfection" brand Bacon is our highest grade product,

Mild ,Cure, very jselect, and in every way prepared to 'please the

most fastidious buyers.

Try a shipment of :—
((Perfection

»»

Smoked Hams

Boneless Backs

Breakfast Bacon

Backs in Casings

We would like your instructions to make a trial shipment.

Write us for prices.

Special attention given to Mail Orders.

w^n
TORONTO

Sydney, N. B. Hamilton

^•U^ ^V^[^ ^H^*^^ ^1^^^
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The Grocer, s Standby
Of all the pure foods made or sold in

Canada there is none that can hold a

higher place in the grocer's esteem than
the famous

WINDSOR BRAND SALT
For years it has been his stand-by, his

standard of purity and quality.

It pays to keep well stocked
in the following lines:-

WINDSOR TABLE SALT
[for general household use]

REGAL TABLE SALT
[free running—sold in cartons]

WINDSOR DAIRY SALT
WIDSOR CHEESE SALT

Orders Carefully and promptly filled

The Canadian Salt Co., Limited.
Windsor. Ontario.

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them
moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven
Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COIMPANY

The *' Quality** brand that you can

always count on to repeat

KING OSCAR SARDINES

These tempting flavored highest grade sardines are
hygienically packed from the finest carefully selected

Norwegian caught bristlings in the purest of olive oil.

You can highly recommend them to your better class

of trade and know that their unusually fine flavor and
high standard quality will always insure steady repeat

orders. The big sardine time is in full swing. It will pay
you to keep KING OSCAR BRAND well displayed.

Your wholesaler will supply you.

CANADIAN AGENTS:

John W. Bickle & Greening
Hamilton, Ontario
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A "LIVE" SELLER

Charm

Softens

Water

This remarkable new cleaner, cleans everything perfectly

without injury to fabrics or hands. Use it on the filmiest

silks and heaviest woollens, for washing: dishes, etc. It

cuts grease—does not combine with it, therefore requires

less cleaner. Charm is pure. safe, effective. Its sales

records already show it to be an unusually rapid seller.

Order from \-oiir vvholc';aler

Gait Chemical Products Limited
Gait, Ontario.

jMiMijyji'ijt

MMa
WHI¥S
l'l?l*.-i.SL'lH

CANVAS SHOES
THE

Nonsuch Mfc.C^
LIMITED

TORO NTO

VC

NONSUCH
Lily White Shoe

Dressing

The best that can be

produced.

Also manufacturers of

NONSUCH liquid Stove

Dressing

Nonsuch Jumbo Stove

Enamel.

Nonsuch Black Cat
Shoe Dressing

Made in Canada

Selling Agents for

Manitoba, Saskatchewan & Alberta

STROYAN, DUNWOODY CO.
Confederation Life BIdg:.,

Winnipeg.

The Nonsuch Mfg. Co.
Limited

Toronto, Can.

i]Mi»^ii^iiLL'iMi}y{iMiiy{iMiMiMi>yjiiyj

1 You Are In Need of Gi

Juice Remember that

^ \ \ When You Are In Need of Grape

MARSH'S
GRAPE JUICE

Is priced to enable

you to sell at popular

prices, and that the re-

sult of stocking Marsh's

is larger sales and
more profit.

ORDER MARSH'S

The Quality Is right too

TKe MarsK Grape

Juice Company
Niagara F'alls, Ont.

Agents for Ontario, Quebec

and Maritime Provinces:

The MacLaren Wright,

Ltd.

Toronto and Montreal

Agents for British Columbia :

F. G. Evans Co., Ltd.

Toronto and Montreal

gSMBHSMlMlMIMlMMBLmM^ilMli^J^^^

Grocers who use

Pg.«g the N. B. Pulp

Egg Carrier

Save

Money, Time

Eggs

nd

Order from your wholesale grocer
or from

Walter Woods, Limited

Hamilton Winnipeg
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NHSTER N/ISOH
I9I-UC SN10K.INC

'iS

It!s^ood Ibhacco** .^Ai%.Xi'

fffTf^

l"\ -^

The man who smokei
the big plug has

reajons aplenty, aside
from the real pipe en-
foymenl he gets from
Master Mason. There
is no waste: there's
no loss of flavor : and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

Is This Ad
Helping You?

It is if you are one of those re-

tailers who are selling MASTER
MASON Tobacco—the plug that
pays the dealer the largest profit-

margin of any tobacco in Canada.
Advertisements—over four times
the size of the one above — are
boosting the sales of MASTER MA-
SON among men who know tobacco
value. You can sell more MASTER
MASON now than ever before

—

and make more money selling it.

Why not put in a stock of this po-
pular tobacco immediately?

ROCK CITY TOBACCO COMPANY

QUEBEC CANADA

MASTER

Index to Advertisers

Acadia Sugar Refining

Co., Ltd 17

B

Bain & Co., Donald H. . 8
Baker, Walter & Co 48
Bickle & Greening, John

. & Co 44
Birdland Society 9

Borden Co., Ltd 1

C

Canada Barrels & Keg
Ltd 47

Cane Wm. & Sons Co.,

Ltd 14

Can. Nashua Paper Co... 11

Channel Limited, Inside

Front Cover
Canadian Salt Co 44

City Dairy Co 6

Codville Co 10

Clark Ltd., W 3

Columbia Macaroni Co... 6

Crosse & Blackwell .... 2

Crothers, W. T. & Co. .

.

D

Davies & Co., Wm. Ltd.. . 43

Dobree & Sons 6

Dominion Canners, B. C,
Ltd 6

Dominion Slicer Corp. . . 14

Drimilk Co., Ltd 4

E

Emond Jos 12

Enquiry Page 15

Escott Co., Ltd. W.H. . . 10

Estabrooks Co., Ltd. T.H. 17

Eureka Refrigerator Co.

Ltd 7

F

Frost Moorman & Co. ... 11

G
Gait Chemical Co 45

Gipe Hayard & Co 48

H

Hamblin-Brereton 11

Hayne, John 47

Heinz, H. J 44

Hanson Co., Ltd., J. H. . . 12

Hull Oil Mfg. Co 12

Hungerford Smith Co.

Fi'ont Cover

I

Imperial Grain & Milling

Co 7
Imperial Extract Co. ... 5

L
Lake of the Woods Mill-

ing Co., Back Cover
Laing & Waters 11
Langley Harris & Co. Ltd 11
Lloyd Jas. & Son 14
Loggie Sons & Co 11

M
McLauchlan, J. K ll
McLay, Brockerage Co. .

.

8
Macdonald Reg., W. C.

Inside Back Cover
Mackenzie, W. L 8
Mickle, Geo. T 10
Moore & Co., R. M 47
Magor, Son «fi; Co 18
Marsh Grape Juice Co... 45
Maple Tree Producers

Ass'n., Ltd 14

N
Nonsuch Mfg. Co 45

Oakey & Sons, Ltd. John 11
O'Donnell & Co., John J. 11
O'Keefe's Ltd 5

P
Patrick & Co., W n
Pennock & Co., H. P. . . 9

R
Red Rose Tea 17
Rock City Tobacco Co... 46
Reliance Ink Co 10
Ross Can Co 47

S

Salada Tea Co. Ltd IS
Sanator Limited 13
Scott & Thomas ]i
So-Clean Ltd 47
Soper, E. N. & W. E.!!! 11
St. Amaud Fils Cie 12
Stickney & Poor Spice Co. 7
Stroyan-Dunwoody Co. .

.

8

T
Thum Co. (Tanglefoot)

0. & W 47
Tippet & Co., Ltd 12
Toronto Pottery Co., Ltd. 47
Toronto Salt Works .... 47
Trent Mfg. Co 47

W
Wallace Fisheries, Ltd... 7
Watson & Truesdale 9
Waterloo Broom and

Brush Co 10
Western Canada Flour

Mills 13
White & Co 48
White, Cottell's '47
Woods & Co., Walter . . 45
Williams Storage Co 9
Wiley, Frank H 8
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JSoters* market r? x^

Latest Editorial Market News ^P^^,
Stone>vare Jars
Flo>ver Pots
Tea Pots
Glass'ware

Please ask for cop\- ot
latest catalo<^ue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, CotUll & Co., Camberwell, London, Eng.

Agents

W. Y. COLCLOUGH. Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS., LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John's, Nfld.

Order from your Jobber today

"SOCLEAN"
the dastless sweeping: compound

SOCLEAN, LIMITED
Manufacturers TORONTO. Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many he re

below. Use the

Want Ad. page

and get rid of a

few of them.

ROLLED OATS SHOW
SHARP ADVANCE

The market for rolled

oats shov»^s a sharp ad-

vance this week Dealers

are quoting bags of 90 lbs.

at $3.50 each, or five bag

lots at the rate of $3.40

each. The demand for

oats is decidedly more act-

ive, and the strength of

the market for raw oats

has been a factor in the

increase in the price of

rolled oats to the trade.

' IFOg THEjiriEgT- • • BUY AW Rl
ASK- FOR
SAMPLES
£. PRICES

IRECOOniZEDASThESTAMpARDWAKE

FOR LICMTINC SYSTEMS
« roR MANCING I.AMPS .to

R.M.Moore UCo.tfVfrS^'B.c
RA&IFIC COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRl GATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

StickyFlyPaper.StickyFlyRjBBO/f,
Tree TangleFOOT. Roach-^AstPowder.

THEQaWmUM Ca.MAHUFAaURERS.
CRANDRAPIDS.Micu. WAIXERVIUX.CAMAM.

MAKE BUSINESS
BETTER

By Boosting Your
Business

These one-inch spaces

only $2.20 per iHsertion

if used each issue in the

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE

YOUNG MAN, 28, THOROUGHLY EXPER-
ienced and efficient ; a hustler and one who

knows what to do and how to do it, wants posi-
tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

YOUNG MAN (28) SINGLE WITH POUR
years banking and eight years grocery store

experience, capable of taking full charge, desires
change about Sept. 15. Could invest small
amount. Future prospects considered before
high wages. Box 70, Canadian Grocer, 1.53

University Ave., Toronto, Ontario.

Jh'VERY merchant who seeks maximum
efficiency should ask himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,
is not worth more than the high-priced labor
which it liberates. Are you wiling to learn
more about our carriers? If "o, send for jur
new Catalogue .1. Gipe-Hazard Store Service Co.,
Limited, 113 Sumach St., Toronto.

pOR sale:—GENERAL STORE IN NORTH-
ern Saskatchewan village, good district, good

crops and good business, purchaser must have
.$10,000. Box 74, Canadian Grocer, 153 Univer-
sity Ave., Toronto, Ont.

Cantaloupes
Season now at its height.

Very fine Salmon Flesh now arriving.

Also New Mexico Pinks in flat cases

California Pears Peaches

Plums Oranges Lemons

and Bananas

Everything in the line

WHITE & CO., LTD.
TORONTO

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Made In Canada by

Walter Baker &, Co. Limited

Dorchester. Mass. Montreal, Can

Established 1780

READER'S NOTICE
Regarding

CHANGE OF ADDRESS

A Request For Change of

Address must reach us at

least thirty days before the

date of the issue with which
it is to take effect. Dupli-

cate copies cannot be sent to

replace those undelivered

through failure to send this

give your old address as well

as the new one.
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Women to-day are buying
their flour "By the Loaf"

Enforced economy has made women more efficient
purchasing agents than ever before.

Even in the selection of a staple necessity, the food dol-

lar must perform its duty to the full.

During the war, women learned to make flour go farth-

est. They learned to figure the cost of a bag of flour by
the number of loaves it produced. It was when thrifty

housewives learned to buy flour "by the loaf" that the
demand for FIVE ROSES leapt ahead. And to-day
more families than ever before are keeping down their

cost of living by using FIVE ROSES in all their baking.

Your interest and that of your customers is identical.

Sell the flour that has the best selling points.

Lake of the Woods Milling Company Limited
Offices in i6 Canadian Cities

MONTREAL WINNIPEG

FIVE ROSES FLOUR
>Sa Breads- Cakes -Puddings -Pastries
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A complete line

under one label.

CHOICE
PINK SALMON

Packers generally are slowing down this year in the

canning of many varieties of Northern Pacific fish.

Customers will be turning from Sockeyes to the

less expensive varieties. Never was there such an

opportunity to build up a quick profitable sale for

guaranteed pinks. The excessive hot weather has

also brought you many new customers for canned

ocean products.

Take advantage of the demand which advertising

and your customers' own praise has created.

The advertising we have recently done across Canada
of our introductory packages, sold pink salmon in

thousands of households. Folks were delighted, and

told their neighbors. Now—cash in on this publicity

—

stock, display and boost Goose-Millerd Pink Salmon.

Get all information about it, while the season is on.

There's satisfaction in handling a line in which
every can is backed by the firm who packs it.

GOSSE-MILLERD PACKING CO., Limited

Vancouver, B. C.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to any one interested.
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"Aladdin Dye Soap ?"-
"Yes, we have it/

Will this be the dialogue in your store—or will you have to disappoint

your clientele and send them else-

where?

The demand for Aladdin is daily be-

coming greater. Let your store be

known as one that carries a full as-

sortment of Aladdin's 18 colors. It

will add to your reputation, as well

as to your profits.

CHANNELL LIMITED TORONTO
Distributors for Aladdin Dye Soap Manufacturers of O-Cedar Products.
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The Pickling Season is Very Near
The new government regulations as to the sale of vinegar are as follows :

—

"Cider Vinegar, Apple Vinegar, is vinegar made by the alcoholic and sub-

sequent acetous fermentation of the juice of apples. It is laevo-rotatory, and

contains in 100 cc. not less than 1.6 grammes of the apple solids, of which not

more than fifty (50) per cent is reducing sugars; and not less than 0.25

gramme of apple ash. The water soluble ash from 100 cc. contains not

less than 30 cc. of decinormal acid to neutralize its alkalinity. 100 cc. of

the vinegar contains not less than 0.15 gramme of glycerin."

Every keg and barrel of

"EVANGELINE"
BRAND

Apple Cyder Vinegar
has the following guarantee printed on it

:

"WE GUARANTEE that the Vinegar in this barrel when it left our factory

contained absolutely nothing but the juice of choice Nova Scotia apples.

No acetic acid, coloring or foreign substance of any kind has been added.

It is also guaranteed to be ABOVE the Government strength required for

XXX Vinegar and to keep pickles if properly put up."

"Land of Evangeline" Brand Pure Apple Cyder Vinegar, doesn't just

"happen" to be better than other vinegars—it is made better—infinite

pains are taken in every detail of its production. It should be as good
as it is made by Whiteway's, who have been estabhshed in Devonshire,
England, for over 300 years. In the selection of the apples, in the
cleanliness and efficiency of the machinery, in the many stages of ma-
turing and refining in every process, right up to the filling of the kegs
and the bottles, the greatest care is exercised.

"EVANGELINE" Apple Cyder
The most popular beverage in the Maritime Provinces. Put up in kegs
and bottles. It will keep sweet, clear and sparkling indefinitely in any
climate. A very profitable line to handle.

ALSO
"EVANGELINE" ORANGE, CHERRY AND GRAPE CYDER
"EVANGELINE" GINGER ALE, ETC.
"EVANGELINE" WHITE WINE VINEGAR

All Good Wholesalers Sell It Refuse Substitutes

ANNAPOLIS VALLEY CYDER CO., LIMITED
BRIDGETOWN, Nova Scotia



CANADIAN GROCER August 19, 1921

OF YOUR MERCHANT
There are two kinds of business policies of the merchandising field to-day.

The first believes the goods are sold when they have been sold to the merchant. Hav-
ing bought the goods it is up to him to sell them and to get rid of them the best way he
can.

The other thinks of merchants in terms of th eir capacity to sell his goods to the ultimate
consumer, and having sold them to keep them sold and keep them coming back for more.
The former very often finds new competito rs coming into the field, and taking away a
great deal of the business he has come to expect should be his.

The second approaches his merchant on a man to man basis. He encourages him to

build. He shows him clearly and carefully what he is doing to help him create a market
for the products he is distributing. Through the business newspapers the merchant reads,

he shows him the turnover possibilities in his line. In fact, he shows him how to make
more money for himself, and incidentally make more for the wholesaler or manufacturer.

The second and most successful type of business realizes that training does not stop when
he has trained and sold his own selling forceon the goods he is merchandising. He realizes

that this is only a beginning, that the great force of retail merchants who finally dispose

of his goods to the ultimate consumer must be trained, must have knowledge, must have
information, so they in turn can prove and sell the ultimate consumer.

The one great way to reach the merchants who are selling your goods is through the

MacLean Trade newspapers, which merch ants are reading every day and every week of

the business year. They are reading them for new ideas, methods, for merchandising plans,

for schemes to make more money. Now as n ever before they are studying the market
pages and price quotations of every issue. Firms who are taking advantage of this avenue
to better business are finding results far in advance of their expectations.

THE MACLEAN PUBLISHING

COMPANY LIMITED
TORONTO MONTREAL WINNIPEG VANCOUVER

Publishers of the following specialized trade and technical newspapers:

Trade Newspapers
Weekly Monthly _. . ,

Financial
Druggists' Weekly Dry Goods Review

Hardware and Metal Ppnitary Engineer (Semi-Monthly) ^he Financial Post

Canadian Grocer Bookseller and Stationer
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CLARK'S

PREPARED FOODS
"READY TO SERVE" DISHES FOR ALL

SEASONS

CLAR]^1

SOUP

Corned Beef, Roast Beef, Ox Tongues

Lunch Tongues, Soups,

Potted Meats, Loaf Meats

Cambridge Sausage, English Brawn,

Beefsteak and Onions, Irish Stew,

Canadian Boiled Dinner

Spaghetti with Tomato Sauce and Cheese

Tomato Ketchup, Table Syrup,

CLARK'S PORK AND BEANS
and other good things.

W. CLARK, LIMITED MONTREAL

.
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Tobaccos That Satisfy

MACDONALD'S Tobaccos have heeu
on salo ill Canada for more than
sixty years and we don't know of a

sin,iile dealer who lias liad troul>le sellin.si-

-Macdonald's. Because Macdonald's satisfies

tlie customer.

-Maciloiiald's sells constantly and rei)eat-

edly—and pvofitahlij. Profitably because
its steadily growing demand assures a fast

turnover and larger returns from your in-

vestment.

Investigate for yourself the "proHtablenesr"

<if Macdonald's Tobaccos, and you will learn

wliy it_ is the retailer's most safisfactor
ij

foliar en.

cJo&xcco zcntna. ^neoAt \

'^^^^s^^^^^^v^^s^^^^:?
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They always come-back.

Sell your customers

STICKNEY & POOR'S
EXTRA FINE

MUSTARD
once and they'll always come back for the

second box. It's the full strength, excel-

lent color and fine flavor that pleases them.

If you want easy selling, rapid repeat

sales and public confi-

dence be sure to say

STICKNEY & POOR'S
to your jobber when
you order

MUSTARD,
SPICES and

SEASONINGS.
Your co-operating

servant,

"MUSTARDPOT"

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings

«

MMriiiiiMiiiiiii;itiiiiiiiMiiiii tiiiiiiiiiiiiiriiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiJMiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir

I THE "BEST BUY" vN THE SLICER MARKET I

I DOMINION SLICER I

MADE IN
CANADA

Dominion Slicers have fewer
working parts, are more
easily cleaned and operated
and are more sanitary than
other machines. They do
anything that other slicers

will do and are much less

expensive.

Dominion Slicers are made
from the finest materials by
skilled Canadians. They are

the most efficient and most
reasonably priced slicer

made, and are guaranteed
for one year.

I WRITE FOR ILLUSTRATED BOOKLET |

Dominion Slicer Corporation
I

110 Church St., Toronto
|

?iiiMnMinifiiiiiiiMiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiJiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiilr.

REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.
Don't repeat last summer's waste.

Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Montreal, Hamilton

Imperial Grain and Milling

Co., Limited
VANCOUVER, B.C,

We are offering the best value

in Rice on the Canadian

market to-day.
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WE COVER THIS FIELD
August 19, 1921

The
Distance
from
Calgary
to

Vancouver
is 642 /
miles.

Ft. William to Wpg. is 426 mis.

\ Winnipeg to Regina is 3.57 mis.
Wpg. to Saskatoon is 479 mis Head of

\ Winnipeg to Calgary is 840 mis. Great

Lakes

The
Distance

r from
<^' Halifax

We have six big houses covering this territory and are ready to give your product aggressive
and intelligent representation, provided, of course, it doesn't clash with the lines we are now carry-
ing.

Drop us a card and tell us about your line and
we'll give you all particulars by return mail.

W. H. ESCOTT CO., LTD.
Manufacturers' Agents and
Wholesale Grocery Brokers

WINNIPEG, FORT WILLIAM, REGINA, SASKATOON, CALGARY, EDMONTON

Fort
William

is 1748
miles.

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street,

Track P. 18 Winnipeg

I'MII II IIMIMini MMIMIIIM inMllMIIIIIMMlrllllMMMIIIIIMIIMIINIIII lllllinillllllllllllllMIIIIIMIIIIinill'illlllllt^

I SAMUEL DOBREE I

I
& SONS

I

I
LONDON, ENGLAND I

I Established 1 7th Century , |

I
Growers and Producers of

|

I
SUGAR MOLASSES '

I
COCOA

I

I IMPORTERS AND EXPORTERS |

I Branches in all parts of the civilized world |

I
Canadian Branch

|

UPPER WATER STREET
|

I HALIFAX, N.S.
|

r.lllMIMIMIIIIIMIIIIIMIMlMIIMIMIMIIMIIMIIIIMIIMIMIIMIMIMIMMIIMMIMIIIIMIMIIIMHMIMIIMNMMMIIIIIMIIMIIMMniMMIIinillllllr
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Mason & Hickey
MANUFACTURERS' AGENTS

Head Office at Winnipeg, Manitoba
BRANCHES:

Fort William Regina Saskatoon Calgary

Edmonton Lethbridge Vancouver

WE REPRESENT THE FOLLOWING FIRMS

ANGLO-BRITISH COLUMBIA ITHE)
PACKING CO., LTD. VANCOUVER

Salmon.

ARBUCKLE BROTHERS . NEW YORK
Green Coffee.

ARROZ MILLING CO. NEW ORLEANS
Rice.

BORDEN (THE) CO., LTD., MONTREAL
Canned Milk.

CALIFORNIA PACKING CORPORATION
SAN FRANCISCO

Canned Goods, Dried Fruits, etc.

CANADA NUT CO., LTD., VANCOUVER
Peanut Butter and Salted Peanuts.

CANADA STARCH (THE) CO., LTD.,
MONTREAL

Starch, Syrup, Glucose, Mazola and Gluten
Feed.

CREAMETTE (THE) CO., MINNEAPOLIS
Macaroni Products.

CRESCENT MANUFACTURING CO.,
SEATTLE

Mapleine.

CROWN BROOM WORKS, LTD.,
VANCOUVER

Brooms.

DOMINION SUGAR CO., LTD.,
CHATHAM, ONT.

Sugar.

DUNBAR MOLASSES & SYRUP CO.,
NEW ORLEANS

Molasses.

DYSON (THE) VINEGAR CO., LTD.,
WINNIPEG

Vinegar.

FOSTER & HOLTERMAN, LTD.,
BRANTFORD

Honey.

GORMAN, ECKERT & CO., LTD.,
LONDON, ONT.

Olives, Spices, etc.

HARPER PRESNAIL CIGAR CO., LTD.,
HAMILTON

Cigars.

INGERSOLL (THE) PACKING CO., LTD.,
INGERSOLL,ONT.

Cheese.

KELLOGG TOASTED CORN FLAKE CO.,
TORONTO

Corn Flakes.

KING-BEACH ^THE) MFG. CO (1920)
LTD. MISSION CITY, B. C.

-Jams.

LOGGIE, W. S., CO., LTD. CHATHAM
Lobsters and Blueberries.

NATIONAL LICORICE CO., MONTREAL
Licorice.

NICHOLSON & BROCK TORONTO
Bird Seed.

PROCTER & GAMBLE (THE) DISTRI-
BUTING CO. OF CANADA, LTD.,

Bulk Crisco. TORONTO
SIDNEY TRADING CO., LTD.,

SIDNEY, B.C.
Clams.

STANDARD EXPORT-IMPORT CO., LTD.
STAVANGER, NORWAY

Sardines.

TAYLOR, W. A., CON. & MFG. CO. LTD.,
WINNIPEG

Horseradish.

TETLEY, JOSEPH & CO., LTD.,
LONDON, ENG.

Tea.

WETHEY, J. H., LTD., ST CATHARINES
Jams and Mincemeat.

Mason & Hickey
287 STANLEY STREET WINNIPEG, CANADA
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Representing

CONNORS BROS., Ltd.

Brunswick Brand Sardines, ett.

Representing

GEO. PAYNE & CO., Ltd.

England, Ceylon and India Teas

An Established
Record for
Real Service

We enjoy the Confidence and Goodwill of

ALL the WESTERN TRADE and Guaran-
tee to give careful attention to any reliable

agencies entrusted to us.

C. DUNCAN & SON
GROCERY BROKERS

WINNIPEG, CANADA
ESTD. 1899

Representing

ARNOLD DORR & CO.,N.Y.
Coffee.^

Representing

SUFFOLK PEANUT CO.
Peanuts

And other First-Class Firms

CABLE ADDRESS
"STUWAT"
CODES

WESTERN UNION
UNIVERSAL EDITION

A. B. C. 4th and Sth EDITION
BENTLEYS FIRST EDITION
J. K. ARMSBY'S LATEST

CROSS

To MANUFACTURERS
and

PACKERS

You are looking for

RESULTS
Write us and we will give you our references who will tell you what we

have done for them.
Our staff of detail men operating from the wholesale centres in Mani-

toba, Saskatchewan and Alberta are at your disposal.

Business is improving in the West and prospects are very good.

Regina

WATSON & TRUESDALE
Wholesale Grocery Brokers

Saskatoon WINNIPEG Calgary Edmonton
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tit* »
•'

The Western Market

Are you thinking of entering a new "quality" product in

the rich Western market? We have 14 aggressive salesmen calling

regularly on both the wholesale and retail trade in the West.

The House of Scott-Bathgate Co., Ltd.

If your product is a new one that

needs introducing in this large,

wealthy field, or one whose sales are

not now measuring up to your ex-

pectations, our aggressive, personal

service, backed up by over 18 years

of successful marketing experience,

will produce the results you are look-

ing for.

What we have done for such lines

as CHRISTIE'S BISCUITS,
HUNGERFORD and SMITH'S

FOUNTAIN SUPPLIES and

ROBERTSON'S CONFECTIONERY,

we can do for your products, pro-

viding of course that they do not

conflict with our present list. Write

us to-day for further information.

SCOTT-BATHGATE CO., LIMITED

Importers and Commission MercKants

149 NOTRE DAME AVENUE E., WINNIPEG
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Cable Address—All Branches

^DONBAIN"
WINNIPEG

CODES:
ABC. 4lh and 5lh Editions

Armsby 1911 . IVeslcrn Union
and Benileys

DONALD H .BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service we mean we
give our principars account

preferred attention in every

respect; we have a sales orga-

nization second to none ; ex-

ceptional warehouse accom-

modation at all points, along

with the financial responsi-

bility which means much to the

manufacturer who wants some

guarantee of stability from a

broker.

THE NATIONAL BROKERS

Branches:

HEAD OFFICE:

WINNIPEG, MAN.
REGINA SASKATOON EDMONTON CALGARY VANCOUVER MONTREAL

Also Saracen's Head, Snowhill, LONDON, EC. 1, England
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WESTERN CANADA

H.P.PENNOCKaCO.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£AP WINNIPEC omcE ALBERTA
WESTERN ONT

I The Largest

in Western Canada
We arc the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-sii

thousand square feot of Bonded
or Free Storage. Heated ware-
house. Excellent Truck facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

WALLACE'S HERRINGS
Like Wallace's Salmon and

Pilchards, Give Splendid

Satisfaction.

Your Jobbers Can Get Them
For You

WALLACE FISHERIES limited

VANCOUVER
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WESTERN CANADA

FRANK H. WILEY
Mfrs.' Agent and Importer

GROCERIES and CHEMICALS
Salesmen covering Manitoba. Saskatchewan.

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN &SON
Manufrs.' Agents artd Grocery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

Stroyan-Dunwoody Co.
Wholesale Brokers and Commission Agents

Confederation Life BIdg. - Winnipeg
Service coupled with Reliiblliljbrinfs Results

We want your business. Write us.

W. LLOYD LOCK & CO.

Wholesale Manufacturers' Agents and
Commission Brokers

Storage Warehouse and Track
Facilities

Winnipeg, Manitoba

THE W. A. MARSHALL CO.
WINNIPEG, MAN.

GROCERY SPECIALTY BROKERS
Agencies Wanted

Satisfactory Representation Guaranteed

G. B. THOMPSON & CO. Ltd.

Wholesale Commission Broker
and Manufacturers' Ascnt

Old Country Agencies Wanted

Storage, Warehouse and Transfer Track

149 Notre Dame Ave.. East, WINNIPEG
Established 1898

Say You Saw It In

Canadian Grocer,

It Will Help To
Identify You.

ATTENTION!
AGENTS, MANUFACTURERS, ETC.

Wholesale Grocery—Specialty House in

Vancouver, British Columbia.
dealing in high class food products, jams, jellies, druggist's

sundries, confectionery, etc., desires to represent reliabl? man-
ufacturers or agents of high grade food products or other

articles suitable to their business. Several specialty men al-

ways in direct touch with the trade.

Special arrangements can be made to do detail work on any
good line in return for exclusive representation in British

Columbia.

First class financial and other references supplied.

Apply in first instance to

ADVERTISING MANAGER
PROVINCE OFFICE, VANCOUVER, B. C.

'/;^ nuMunv

OAKEY'S
"WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc,

John Oakey & Sons, Ltd.
Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:
F. Manley. 147 Bannatyne Ave. East.

Winnipeg

Sankey and Mason. 839 Baatty Street

Vancouver

Advertising to Buyers is one
way to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reoresentation. Centrally located.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatiMfactory Repreaentation Guaranteed

We Cover Western Ont, Thoroughly

Now representing Sainsbury Bros : J. H.

Wethey. Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

Winnipeg and Calgar\

.

Langley, Harris & Co., Ltd.

Manufacturer*' AftenU
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONT©

D. W. Clark & Sons
248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

\Vc invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

W. G. PATRICK & GO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W.. Toron
Tlalifax, N.S. : Winnipeg. Man.

MANUFACTURERS
Not Represented in this

District

Get in touch with us

LAING & WATERS
Manufacturer.s Agents
And Grocery Brokers

28 Wellin/rton Street East

TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-
sults you are IfKjking for.

C. A. MANN COMPANY
Strictly New Laid Eggs

Choice Creamery Butter

Fancy Dressed Poultry

Special Atterxtion to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
Phc 1577

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beam is a guarantee

of their untform size and choice

quality

Only the very finest hand-picked

Canadian White Beans go into bags

marlced

CROWN BRAND
For your own protection insist upon

having this Kne of known quality.

Ridgetown, Ont.
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importateurs
& E^zportatean

Pois et Feyes
Prodaits Alimentaires

Importers
& Exporters

Peas and Beans
Food Products

ST. NICHOLAS BUILDING, MONTREAL

When writing Ad-

vertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Ettablished 1876

Telephone Main 1581

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., L td.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard^ and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

m^i^lMliy-'IMI>yiliyaiyilMlMIMIMIMlMIMlMlMlMIMI^

BABY'S OWN SOAP

on.

SO p. c. Profit
Buy direct from the factory. Freight prepaid. Minimum quantity, 2 gross.

$38.40 less 20 p.c. and 5 p.c. - $29.18 Sell at 15c. per cake - $43.20

Sask., Alta. and B.C. add 69c. per gross and retail at 50c. per box of 3 cakes. Ask for price list on other lines.

ALBERT SOAPS, Limited, 168 McCord St. M3ntreal, Que.

When Writing to Advertisers Kindly

Mention This Paper
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THE SURE WAY TO PROSPERITY
i§ through your customers. Nothing is too g
them the better they'll like your store and
Red Rose Tea, with the remarkable qualities

do more to. promote the lasting success of

mand for it is steadily kept up by advertising

Why not take advantage now of the increase
bring you?

You'll always be glad you did

ood for them. The better the things you sell

the quicker you'll prosper.

that have made it famous for 26 years, will
your business than any other tea. The de-
, and the quality never changes.

in good will and sales Red Rose Tea will

T. H. ESTABROOKS CO., LIMITED
St. John, N. B. Montreal, P. Q. Toronto, Ont. Winnipeg, Man. Calgary, Alta.

Welcome Exhibition Visitors

.We extend to retailers a most hearty

invitation to pay us a visit when attend-

ing the Toronto Exhibition. Our ware-

house is scarcely five minutes' walk east

from the Union Depot.

FLOWERDALE
Come and see with what exacting care

we maintain the high quality and uni-

formity of our various blends, including

our big leader, "Flowerdale"—the tea

you've heard so much about.

R. B. HAYHOE & CO.
IMPORTERS

7 FRONT ST. £., TORONTO

Canadian National Exhibition,

Toronto

AUG. 27 — Inclusive — SEPT. 10

To be opened by

Lord Byng

of Vimy,
Canada's new

Governor-General

Color of the

Orient

Gaiety of a

Mardi Gras

Complete exposition

of Canada's resources,

skill of men,
wealth of material.

"OVER HERE"—Super Pageant
of Regal Magnificence drama-
tizing vividly Canada's Origin,
Growth and Achievements.

Color — Symbol — Allegory —
Hundreds of Performers—Music';
—Fine Arts—World's Largest

'

Collection of War Photographs
—Thrillers of Many Kinds-
Fireworks on a larger scale than
ever before—Scores of Features
only to be seen at Toronto.

Canada's Greatest Live Stock
and Farm Display—Machinery
and Equipment of Endless De-
sign for increasing the Effi-
ciency of the Farm and the Com-
fort of the Home.

— Admission 25 Cents. —
Reduced Fares on All Lines of

Travel

John G. Kent, Robt. Fleming,
Managing Director. President.
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First in Quality

and Dependability

Your most particular women
customers will appreciate its real

high quality as a blueing. It has

a great reputation on the market.

Every grocer wishing to keep
up his sales record should never
be without KEEN'S OXFORD
BLUE.

It will satisfy every purchaser.

Magor, Son & Co., Limited
191 St. Paul Street, W.

MONTREAL
30 Church Street

TORONTO

1896 - 1921
There are many still with us who braved the 'Pioneer' days of the packet tea

business. Read this from the dean of our Toronto travelling staff.

' iWcSntpre llouge

Button, Ontario

August iOth, 1921.

P. C. Larkin, Esq.,

Toronto.

Dear Sir:

—

Twenty-five years ago today you marked out my first ti'ip on the road. This was
done at your office, 25 Front St., E. In that first week I sold 350 pounds—50 pounds

of which was not shipped. Today, under separate cover, you will find orders for 3,135

pounds, a day's work. Hoping Salada shall continue to increase in the measure it

deserves. I am, sir

Yours very truly,

A. S. GORMALY.

We recall Mr. Gormaly's first trip very well and thought it a good one at the time!

SALAMTEA COMPANY OF CANADAIIMITED
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The Retailer and the Exhibition
Many Advantages Will be Gained by the Groc3r who Attends the
Canadian National Exhibition at Toronto—The Merchant's

Opportunity to Learn More About the Goods He is Selling.

HUNDREDS of grocers from the province of Ontario,

from Quebec and the Mai-itimes, from the prairies

and even as far west as the Pacific coast, will visit the Can-

adian National Exhibition at Toronto, commencing Sat-

urday August 27th. In a pre-exhibition number, such

as this issue, Canadian Grocer aims to direct the attention

of the retail merchant to the advantages to be gained

from visiting Toronto and this great exhibition, at this

time. It is an opportunity not only for a holiday, but it

affords a means whereby the retailer can enlarge his

knowledge, gaining a closer, more intimate understand-

ing of the goods he is selling. He will be able to go back

to his store, freshened with new idea.s, determined to put

them into practice.

Manufacturers and producers generally regard this ex-

Iiibition as the gateway to the Canadian market, through
which, as through no other medium, they can be brought
in touch with the distributor and the ultimate consumer.

It is a specialized market where the whole nation concen-

trates itself. Brought together here is the whole range of

Canadian i)roduction, and it is the one big opportunity

during the year for direct contact between buyer and sell-

er. It depicts and demonstrates Canadian activities

artistic, technical, cultural, agricultural, industrial and
commercial, and registers the enterprise, the energy and
the development of the country. It is an ai-ena for the

display of the industrial strength of Canada, and the

testing ground for much that other nations have to offer.

The entrance to the Canadian National Exhibition ivhere re tailers will find much to interest them.
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The exhibits of foodstuffs at the Can-
adian National exhibition will provide

much of interest for the avei-age grocer
It is among- these exhibits that he will

find a great deal of profit and instruc-

tion. These exhibits tell all about the

products showni, and every effort is put
forth by expert attendants to enlighten
visitors at the various booths, in regard
to the lines sliown. It will help the
grocer to increase his sales, if he sees

the practical work involved in the mak-
ing of the product. The dairy building

and the manufacturing building should
be among the chief attractions for the

retail grocers. The newest ideas in

store equipment and fixtures will be on
exhibition, and will be well worth in-

vestigating.

Visit the Plants

Retailers visiting Toronto at this time
will be welcomed at the plants of manu-
facturers where they can learn first

hand, the various processes of making,
which will be found not only profitable

from an educational standpoint, but
valuable in assisting in the sale of the

goods. Five of Canada's largest pack-
ing plants are located in Toronto, as

well as several large cereal and flour

mills, two large biscuit factories, three

soap plants, a cocoa plant and several

chocolate factories.

Visiting grocers are reminded of To-
ronto's many fine retail stores where
progressive merchandising ideas abound,
and which might be followed with suc-

cess in some of the smaller places in

the Dominion. In the grocery depart-

ments of Toronto's large departmental
stores will be found much to help in

the way of ideas. Where ideas are daily

Deing put into effect that bring new
business. Display is a big feature in the

selling plans of these stores and at ex-

hibition time, some splendid window dis-

plays are to be seen.

While the exhibition will be the chief

attraction for the visiting merchant at

this time, Toronto presents plenty of

scope for other pleasure jaunts. A list

of the attractions in the city during the
two weeks of the big Fair, and also of the

podnts of interest will be found in an-

other column, and these will provide
plenty of amusement and entertainment
for the guests from out of town. For
those who prefer to motor there are
splendid highways leading to the city,

particulaily from the west, while around
and about are many attractive points
within easy distance. Toronto is the
holiday Mecca for all holiday Seekers,
especially during the exhibition.

Retailers' Day
'^f special interest to the retail trade

should be retailers' day on the Wednes-
day of the second week of the exhibi-

tion. Many officials prominent in the
retail trade of Canada will attend, and
the noon day luncheon on this occasion
will be addressed by a prominent re-

tailer. Merchants will profit by attend-

ing the exhibition on this day, and ex-

changing ideas with other retailers from
different parts of the country.

Matter of Pure Food Building Will

Again Be Taken Up During Exhibition

A Meeting of the Executive Committee Will
Be Held During the First Week of the Exhibi-
tion, and a General Meeting of all Manufac-
turers Interested Will be Held the Second

Week
Toronto, August 17,— (Special)—

The Food Products' Association which
was formed a year ago to endeavour
to secure a now Pure Food Building at

the Canadian National Exhibition have
this matter again in hand. There will

bs _ an executive committee meeting

MAY BE POSTPONED
Ottawa, Aug. 16. — There is

reason to believe that there will b?
a postponement until Jan. 1, 1922,

of the going into effect of the
Customs regulations requiring all

imported goods, other than those
used by manufacturers in their in-

dustries, to have plainly marked on
them the country of origin.

A memorandum issued by the
Department under date of Aug. 4,

1921, stated that this section would
come into force on Oct. 1 next, and
reminded importers that non-
observance of the provision would
result in an additional ad valorem
duty of 10 per cent, being levied

on the value of the imported goods
for duty purposes. This included
the United Kingdom, the British
colonies and British possessions.

during the first week of the Exhibition

and likely a general meeting of all

manufacturers interested the second

week.

It will be remembered that in the

spring when the tenders for the new

building were opened the lowest was

some $50,000 above the estimated cost

of $150,000. This meant too high a

figure per square foot rental so that 4t

was decided jointly with the Exhibition

Board not to to proceed with it for this

year. It is quite likely that, as plans

are being revised, the building will be

erected for approximately the $150,000.

This would mean an annua) rental of

about 60c per squai'e foot. It is ex-

pected that something definite in re-

gard to the cost will be ready in time

to present to the manufacturers at their

meeting during the second week of the

exhibition.

If such is the case the contracts can
be let at once which would give the

contractors plenty of time to have the

building finished in good time for next

vear.

An Attractive Window That Won Much Favorable
\

Comment During a Special Campaign Week

How Donald McLean, Roncefiralles Avenue, Toronto, decorated his ivindoiv ivhen

the merchants in this district made a special drive to keep trade in their ovjn

district.
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Retail Grocers Visiting Toronto During Exhibition Should See The Store of R. Barrov Ltd. Yonge Street Whet-e Attrac-
tive Displaus Are Always a Feature.

The Present is a Good Time to Buy
George Barron, Buyer for R. Barron, Ltd., Yonge Street, Toronto
Believes That the Trend of Certain Grocery Commodities is Now
Upward, and that Buying of the Same at Present Quotations is

Good Business—Looks for Shortage Particularly of Some Canned
Fruits and Vegetables

I
<< X think the preseiic is a good time to

buy a number of leading groceries,"

George Barron of R. Barron,
Ltd., Yonge Street, Toronto, told a rep-

resentative of Canadian Grocer the

other day. Coming from one of the big
grocery buyers in Toronto, Mr. Barron's

statement indicates the trend of markets
in many lines at the present time. It is'

the opinion of many buyers in close

touch with market conditions, that the

bottom of prices has been reached, and
that from now on, the tendency will be
in an upward direction.

Canned Goods Will Be High

"Indications point to strong prices for

canned goods," Mr. Barron remarked.
"The pack has not bean heavy, and I be-

lieve there will be a shortage of certain

lines before another season's pack is

available. Peas were only a thirty per
cent, crop this year, and in fact the pack
of all fruits and vegetables this year has
been light. Take California peaches for

instance. The crop of peaches out there

has been light, and of course the pack
will be small as compared with good
years. I anticipate high prices on Calif-

ornia pineapple, and I believe buying of

it as well as other canned fruits and veg-
etables, at present values, is good busin-

ess. Personally, I am' in the market to

buy for the reason that I think prices

will go higher than quotations now
ruling."

Customers Get Benefit

Mr. Barron told Canadian Grocer that

it was his policy to give his customers
the benefit of wise buying. In an ad-

vancing market he frequently advised

them to buy in case lots of canned goods.

"My customers look to me for advice in

their buying," he stated, "and have suf-

ficient confidence in me, as to be guided

by my judgment. I think a grocer
should always be in the position to ad-

vise his customers in their buying, and
people as a rule look to their grocer for

this advice. By keeping in close touch

with market conditions and giving the

people correct information In regard to

price changes, the grocer at this time
can do a great deal to stimulate trade."

1,200 Lbs. of Bacon in a Week
Twelve hundred pounds of bacon in

one week, and that during the second

week of this mionth, constitutes a record

sale in Barron's store. Sales of both

smoked and cooked meats are always
on a large scale in this store. All bacon

is sliced in readiness for sales ahead of

orders. It is sliced in pound lots and

wi-apped in paper, and put away in th3

refrigerator. Slicing is always of uni-

form thickness. "We do not have two
ounces of waste in slicing bacon," the

manager of the meat department of

Barron's remarked. "The same is true

of cooked hams and tongues. We have

absolutely no loss in slicing them up."

No Particular Brand

No particular brand of bacon is given

exclusive sale in Barron's. Two or three

brands of first-class, standard quality

are carried. If a customer happens to

ask for one kind of bacon and the same
is not in stock, the manager of the meat
department has no hesitation in filling

the order with another brand, believing

it to be of equal quality.

Display plays an important part in

selling in this store. The visitor to Tor-

onto, particularly if he is a retail grocer

during the weeks of the exhibition, will

find a visit to this store well worth
while. Goods are displayed to advantage

Continued on Page 40
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Must Mark Place of Origin on Goods
All Goods Imported Into Canada which are Capable of Being
Marked, Stamped, Branded or Labelled, Without Injury, Shall be
Marked, Stamped, Branded or Labelled in Legible English or
French Words in a Conspicuous Place, so as to Indicate the Coun-

try of Origin.

A REPRESENTATIVE of a United
States manufacturer of Toy Bal-
loons asked Canadian Grocer re-

cently if it was necessary to stamp the
words, "Made In U. S. A. on each of
their sma'l balloons or simply on the car-
ton from which they were sold.

It was found on inquiry there was con-
siderable uncertainty about how goods
made outside of Canada were to be
marked. Some were of the opinion that
the country of origin was to be marked
on each and every individual item or
package whereas others thought that it

was only necessary to put the marking
on the case or large container.
Canadian Grocer took this point up

with the Commissioner of Customs and
Excise at Ottawa and received the fol-
lowing reply;

"If toy balloons can be marked with-
out injury they should be marked or
branded so as to indicate Country of
origin. If it be impracticable to so
mark the balloons, the cartons in which
they are offered for sale should be
marked so as to be indicative of the
country of origin."

How The Regulation Reads

This answers all questions in connec-
tion with the marking of goods. Legis-
lation covering this point was passed at
the last session of parliament which
closed on June 4, last and comes into

force on October 1 of this year. The
clause referring to this subject reads as
follows!

Marking of Goods

"The Customs Tariff, 1917, has been
amended by inserting the following sec-

tion imanediately after section 12;
" 12a. That all goods imported into

Canada which are capable of being
marked, stamped, branded, or labelled

without injury, shall be marked, stamp-
ed, branded, or labelled in legible Eng-
lish or Trench words, in a conspicuous
place that shall not be covered or ob-
scured by any subsequent attachments,
so as to indicate the country of origin.

Said marking, stamping, branding, or
labelling shall be as nearly indelible
and permanent as the nature of the
goods will permit.

"Provided that all goods imported in-

to Canada after the date of the coming
into force of this section which do not
comply with the foregoing requirements
shall be subject to an additional duty
of ten per centum ad valorum to be levied

on the value for duty purposes and in

addition such goods shall not be re-

leased from Customs possession until

they have been so marked, stamped,
branded oi- labelled under Customs sup-

ervision at the expense of the importer.

The Penalty

"Provided further that if any person
shall violate any -of the provisions re-

lating to the marking , stamping, brand-
ing, or labelling of any imported goods,

Or shall deface, destroy, remove, alter,

or obliterate any such marks, stamps,
brands, or labels, with intent to con-
ceal the information given by us con-
tained in such marks, stamps, brands, or
labels, he shall be liable on summary

conviction to a penalty not exceeding

one thousand dollars, or to imprison-

ment not exceeding one year, or to both

fine and imprisonment. The Minister of

Customs and Inland Revenue may make
such regulations as are deemed necess-

ary for carrying out the provisions of

this section and for the enforcement

thereof.

"Resolved, that anv enactment found-

ed on the preceding resolution shall be

deemed to have come into force on the

first day of October, nineteen hundred
rnd twenty-one."

FACTS ABOUT TORONTO IN BRIEF

Capital of Ontario'-

On the north shore of Lake Ontario.
40 miles due north of Niagara Falls.
Population 499,278.
Assessment 8642,816,690.
Tax rate (1919) 28"/2 mills.

A city of homes.
30 miles from the nearest United States point.

A one-night ride from any of the centres of population in Central Canada
or the Central and Eastern States.

Clearing House returns .'>4,251,644,.30.3.

Telephones, 8.3,.500.

Custom House returns $37,812,.519.

Inland Revenue collections .$3,763,216.

Value of buildings erected, $19,819,436.
Number of manufacturing establishments 2,500.

Capital invested $259,660,000.
Number of employees 98,000.

Annual salaries and wages $63,460,000.
Annual value of products $288,460,000.
Home of the largest departmental store in the world—T. Eaton Co.
Has a 10-mile water-front.
Toronto Harbor Commission spending $25,000,000 to develop harbor.
Owns 11 miles of street railway.
Will take over Toronto Street Railway in 1921.

Largest public recreation ground in the world—Toronto Island.

There are 60 parks, having an area of 1,837.48 acres.

There are 300 churches in Toronto.
Hub of education in Canada.
Toronto University, with affiliated colleges, is second to none on the

continent.
There are 95 public schools, 10 high, or collegiates, and the Technical and

Commercial High School are the largest and most efficient in the
Dominion.

There are 91 standard hotels in Toronto.
The leading hotels are: King Edward, capacity 700; Queen's, capacity 400;

Walker House, capacity 450; Carls- Rite, capacity 400; Prince G«orge,
capacity 200.

Automobile centre of Canada.
Mecca of trade and commerce.
Wholesale jobbing centre of Canada.
Second largest city in the Dominion.
Has the finest temperate uniform climate in Canada.
Toronto was founded as a French trading post in 1749.

Toronto's Exhibition Grounds cover an area of 264 acres.
Toronto has nine public hospitals for the care of the sick. Altogether, there

are 65 hospitals, asylums and public homes.
The City Hall has a floor space of 5'/2 acres, is valued at $2,500,000, has a

clock with a diameter of 20 feet, which is 300 feet from the sidewalk.
Each year there is the largest exhibition on the continent held in Toronto.

In 1919 1,201,000 people attended this exhibition.
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Find Fruits Profitable in Small Lots
Notter Bros., 1265 King Street West, Toronto sell fruits by bask-
ets or crates, only when customers place orders in advance—Be-

lieve in selling only first quality commodities—public does not
'kick' against price if quality is right

*'TT7-E sell only first quality goods

yy in our store, and we find that

the price makes little differ-

ence if the customer is sure she is get-

ting the best," J. R. Notter of Notter

Bros. ,1265 King Street, Toronto, told a

representative of Canadian Grocer.

Notter Bros, store is situated in Park-

dale and this firm caters to the residen-

tial district. In close proximity to the

store are several very large apartment

houses. Visiting retail grocers to the

exhibition will pass this store on the

way to the grounds, and will find in this

grocery, attractive window displays as

well as attractive interior arrangements
of goods. Goods a^e so well displayed

that they mvite inquiries that more often

than otherwise result in sales. Notter

Bros, in their long grocery experience

both in Western Canada as well as in

Toronto have long been convinced of the

profitable results that come from the

proper display of merchandise

Get The Catch Trade

Situated as they are, on a corner, they

have two fine windows to show goods,

and they are always used to the best

possible advantage. In a location such as

Notter Bros.' store, there is a good deal

of catch trade as well as family busi-

ness. It is in getting this transient trade

that window displays play such an im-

portant part, and it is well worth while,

for as frequently happened, a transient

customer becomes a permanent one.

"The Best We Can Buy"

"Our customers demand the besi

goods we can buy", Mr. Notter stated.

"They do not complain of the price as

Irng as they know what they are buying
is of high grade quality. The people in

this district constitute a fairly well-to-do

class who are good buyers. It pays to

rive them service as well as creating a

reputation for ourselves., for carrying

only the best. A good deal of our business

is done over the telephone, and we aim to

give prompt service in the way of deliv-

eries."'

"In this period of declining markets,
and when people are naturally looking

fcr lower quotations on almost every-

thing, have you any difficulty in dispos-

ing of high-priced commodities?" the

Canadian Grocer representative asked.

"We are still selling only top quality

goods, although these lines too have
shown declines as compared with prev-

ious high levels," Mr. Notter replied.

"People who are discerning buyers want
quality first irrespective of price, and in

a district such as this, inferior or the

poorer grades of foods will not sell. It

always pays to maintain one's reputa-

tion for only the best."

Fruits In Small Quantities

At this season the front window of

Notter Bros, is used almost entirely for

the display of fruits. Large quantities

of fresh fruits are disposed of daily, and

as Mr. Notter pointed out, sales were

usually in small lots. In the peach season

they did not handle baskets, but sold the

peaches, pears, and plums in bulk. Can-

teloupes were sold in two, three, or

more, and never in baskets. Of course,

Mr. Notter stated that where customers

ordered baskets or crates of fruits, they

secured them, but it was only when or-

ed that they sold them this way. He ex-

plained that as a large number of his

customers lived in apartment houses,

they did not buy in big quantities, and
he had found that they would rather buy
fruit in small lots, say a dozen peaches
or plums or a few melons. Handling
fruit in this way, Mr. Notter stated, was
more profitable, and there was scarcely

any waste. When people wanted fruit

for canning he ordered it especially for

them, and he knew that he was not going
to have any left over.

A pretty scene in Centre Island, Toronto, one aj thu prcttuxt parkf; iu the Dominion of Canada.
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Kind of Grape that Makes the Raisin
A Lot of Things the Merchant Wants to Know About the Raisin

Are Here Explained—Just Dried Grapes, But All Grapes Do Not
Make Raisins

Mr. Earnest Groceryman,
Back East,

Canada.

Dear Em

—

Every merchant wants to know about

a lot of things connected with the raisin

growing business and I thought it would

be a mighty food idea if I would write

you a letter from time to time, when the

the work on the ranch was a little slack,

to give you retailers some idea of what
we people in California have to do to

get the raisins ready for you to sell.

Sue, that's my wife, says that when I

get to writing real serious letters I get

"preachy", whatever that is. I don't

want you to think I am preaching ser-

mons, or that I am trying to imitate one

of those scientific professors the boys

used to write home about when they

were at college. They are all right in

their place, but they have their facts all

dressed up in high sounding words.

What I want to do is to tell you about
this raisin growing business in common
every-day language.

Just Dried Grapes

I got a letter the other day from an
old school mate now in Niagara Falls,

who wanted to know what raisins were
made of, and I can just imagin his sur-

prise when he gets my letter telling him
that they are just dried grapes of a cer-

tain kind. I sure hope that he doesn't

go out and pick all the grapes he used
to have on the arbor, between the back
door and the woodshed, and try to make
raisins, and then "cuss" me when he finds

it won't work. But, I'll tell you why.
I was looking this thing up in a book

the other day and a fellow, who has
studied botany, says there are from forty
to sixty species of grapes in the world;
that almost all of these grapes are found
to be natives of the Northern Hemis-
phere, and they say they are pretty well

distributed. More than half of them are
natives of Canada and the United States,

and nearly all of the others come
from China and Japan. When you come
to think about it Canada, the United
states, and China do make a pretty big

chunk of the Northern Hemisphere at

that.

Grapes With A History

What surprised me most, was to find

that one kind which is a native of South-

western Asia, and the bordering coun-

tries of Europe, is the kind which is of

the greatest commercial importance, and

that is the kind we grow here in Califor-

nia. Some fellows, who like to dig

around in the pages of history, found out

that this kind of grape, called the Eur-

opean grape, was the one Noah planted

after he got out of the Ark, when the

flood was over, and that it was this

This article on the raisin indus-

try in California is the first of a

series by Fred K. Howard. Mr.
Howard's close connection with the

raisin industry began as inspector

for Fresno County Commission of

Horticulture. This was followed by
four years as County Horticultural
Commissioner for King's County in

California, a district that produces
some of the finest muscat raisins

in the world. He then became at-

tached to the State Board of Agri-
culture as field man. He is now
head of the Growers' Service De-
partment and Consultory Horticul-

turist of the Associated Raisin
Growers. The series is a most in-

formative one and every article

should be carefully read by all de-

siring more knowledge on import-
ant article in every grocery store.

—The Editors.

kind of a grape that was found in the

"Promised Land." In fact, they said

that when the"Vine" is mentioned in

the "Good Book" it means this same
kind of grapes I grow right here on my
ranch. It seemed pretty interesting to

think this one species of grapes consti-

tutes ninety per cent, of all the grapes

gi'own in the world. And, in spite of the

fact there- are a lot of different kinds in

the East, California is about the only

place in the United States where these

fine European grapes can be grown.

Right here, you are perhaps wondering
why, if these grapes are so good the folks

back there don't grow them instead of

the "Slip Skin" kind like the Concord,

Isabella, and some others. Well, it's

climate, my friend, climate. But I will

tell you a little more about that some
other time.

Varieties of Raisin Grapes

I don't want you to think all of the

European grapes, that is, every veriety

that has a name, make good raisins. In

fact, there are only three or four kinds

which have the right sort of stuff in them
to make real good raisins. I grow three

main varieties right here on my place.

There is the one we call the Muscat,

that is th» bic; nvaly follow you ye:

around Holiday Time on the stem
Clusters, we call them. Some of these

Muscats are seeded. You know the kind.

Probably you sell more than I raise in a

year. Then the Thompsons, that's the

seedless kind—different flavor than the

Muscat, and a darned good raisin. We
have a few Sultanas too. They ai'e a

little smaller than the Thompson and the

berries are nearly round. But, this is

getting ahead of my story, and I will

tell you more some other time.

As I said before, not all of the grapes

we grow out here make good raisins,

but sometimes some of the other kinds

are dried, but they get the common name
of "Dried Graeps." Of course these

grapes are good for other things besides

making poor raisins. The juicy ones that

have a lot of color, and a good flavor,

are the varieties that were crushed and
made into wine in the old days before

we voted he ccnntry dry A lot of rhese

>>iapes are 'iijide into grape syrup, tnd
such like products. Some of the other

kinds have rather thick skins, and are

pretty good eating. We call these the

Table grapes. Most of this kind are

packed in crates, or drums, and shipped

in refrigerator cars back east to be eaten

fresh. They have to have a pretty good
solid skin, so they won't break open,

being jolted around over three thousand
miles of railroad track.

No Sugar Added to Raisins

The grapes which make good raisins

are too tender skinned to ship so far, and
they contain a lot more solid matter and
sugar than the others. Of course, we
folks think the sugar is the most impor-

tant thing, and don't you let any of those

Eastern folks tell you that we have a
patent process for putting the sugar into

the raisins. It isn't so. Our raisins are

simply sun dried.

The company of growers with which I

am connected have one department for

the purpose of helping us produce better

quality fruit. I was talking to a man
in the Service Department the other day
about how grapes grow. Maybe you
would be interested in what he said.

He put it this way: "You know that the

grape vine is a living, breathing body
that has tissues, which correspond to our
own veins and arteries, and a regular

circulation system that is just as essen-

tial to it's life as the circulation of blood

is to our own bodies." When I confessed

that I didn't, and asked him to explain

it, he went on to say: "Besides all this,

the vine has digestive organs which make
stuff it gets out of the soil and the air

into material, which makes it do what we
call "grow." All this was very interest-

ing, but I couldn't see how all this had
nnything to do with the sun making the

raisins. T hen he explained that the vine

was just like an ordinary manufacturing
plant. Every leaf that spreads it's green

color to the sun is in fact a laboratory,

or manufacturing unit, devoted to the

production of starch or sugar.

The Grape Vine A Factory

Each leaf contains many thousands

of very small openings on its under sur-

face, through which air enters. These

gases, which are taken up from the air,

combined with the water, minerals, and

vegetable materials taken up by the roots
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is the food of the vine and is the ma-
terial of which raisins are made. Every
factory must have a power plant to run
it and the power that runs these small
grape factories is the energy from the
sun. He said no one knew just how is hap"
pened, but that the sunshine on the green
leaves changes the crude material into

sugar, which is redistributed through the
circulation system to all parts of the vine

where it is needed for new growth, and
for the production of fruit. Then I

asked him how the sap got up to the
leaves from the roots in the first place,

and he told me the sun probably fur-
nished, to a large extent at least, the
necessary energy for this purpose.

After I got out of the office and on my
way home, I got to thinking of all he

had told me, and couldn't help but think

what a wonderful process this food fac-

tory of nature really is. You couldn't

ask for anything more sanitary, because
the grapes are made without being touch-

ed w^ith human hands and in a daylight
and sunlight factory.

Well, this is a pretty long letter for a
starter, but when I get to writing about
raisins naturally have to run down be-

fore I can stop. I am going to tell you
more about the business, and I hope, if

you don't quite understand what I am
writing about, you will drop me a line

and ask me about it.

Yours very truly,

Fred. K. Howard

Fresno, Cal., Aug. 2, 1921.

Why Make a Statement of Your
Financial Standing?—The Answer

I
«"|-HAD BEEN in the grocery busi-

ness a month or two when one
day a representative from a large

commercial agency called," a well-known
dealer said recently. "He was court-

eous, said one of his clients asked for

some information about me, and wanted
to know if I would make a financial

statement. I thought it was a "nosy"
piece of business, and told the man
point blank it was none of his com-
pany's business how much stock I car-

ried or how much I owed. We talked

for a time and he finally went out.

"The next day another man called.

He was from another commercial agen-

cy and I told him the same thing. I

thought then I had put the kibosh on
the trio and dismissed the subject from
my mind. I was paying cash for every-

thing I bought and planned to continue

in that way, quite an unusual undertak-
ing for anyone in business, no matter
what it might be. I was just as inde-

pendent as they make them.

Thought Credit Was Goad

"Things went along for several

months. My trade was good, and finally

I reached a point where it became nec-

essary to increase my stock. I knew if

I bought in large quantities I could do
better all round, and at the same time
increase my profits, for I was turning
away customers every day because some-
thing was wanted I did not carry. But
I found I lacked the ready cash to swing
the proposition as I wished. I remem-
bered that I always had paid cash and
thought there would be no trouble what-
ever getting all the credit I wanted

—

with no questions asked or any one pry-
ing into my affairs. So with much con-
fidence I applied to one of the whole-
salers I had dealt with for some time.

Two or three days passed, when one
morning a salesman dropped in. I was
waiting on a customer at the time. This
customer, by the way, had bought from
me off and on, and had always paid cash

for everything. Not once had he asked
for credit. He ordered quite a lot of
stuff—a good sized order of groceries.

The whole bill came to several dollars.

While I was wrapping up the order he
asked if I would charge it. He was
short of ready cash, he said, and
probably would be unable to pay for two
or three weeks. The salesman from the

wholesale house stood near and heard all

the conversation. I am rather a careful

man "when it comes to financial matters.
I wanted to accommodate the customer
and naturally started in to find out some
thing about him. So I began to ask ques-
tions as to where he worked, how long
he had been in town, what his income
was, etc. Well do you know that man
took offence. He simply turned and
walked out of the store.

A Fifty-Fifty Proposition

"I turned to the salesman who had,

stood some distance away from us.

'What do you think of that?' I said.

'Here that fellow asks for credit, and,

then takes offence when I try to find outj

something about him.'

"The salesman looked at me for a

minute, and then he laughed—not an ir-

ritating laugh, just a good natured one.
" 'Do you know, I am here for just the

same favor that you asked of your cus-

tomer. It's an odd coincidence that I

should happen to be in just at this time.

But I am glad of it. You know you
made a request for credit from our house
a short time ago. We know you have
paid cash for everything, that you are
doing a good business and all that, but
according to our policy, which evidently
is just the same as your own, we have
to have a financial statement from our
customers. You have refused to make a

statement to the commercial agencies

and so long as you paid us cash we gave
the subject no special ^attention. So
you see we are asking no more from you
than you are asking from those who ask
credit from you.'

"Well, I capitulated," said the dealer.

"There was no other way round it. I

could see plainly that the wholesale

house was asking no more from me than

I was asking from one of my own cus-

tomers. And I saw at once that I had
been just as unreasonable in the past as

was the customer who had left my store

in a huff simply because I wanted to

know something definite about him be-

fore I granted him a credit favor.

Has Made Him Many Friends

"I made out a financial statement

forthwith, for I was keeping fairly good

records and knew how I stood at the end

of every week. I have had the best of

relations with that wholesale house ev-

er since, and it is just the same with the

others, for I never hesitate a minute now
when a financial statement is asked of

me. I endeavor to make a statement

once a year whether asked for one or

not.

"Does it pay? I should say it does.

Besides saving me a lot of annoynance,

my frankness has made me many friends

in both commercial and financial circles,

that I have found invaluable in more
ways than one."

CREAM OF TARTAR
Cream of tartar is obtained from argol

or crude tartar. In the casks or bottles

in which wine is stoi'ed while under-

going fermentation, a deposit is formed

which is argol. It is yielded by red and
white wines, though richer in the former.

A ton of grapes yields from one to two
pounds of this substance, 8-3 per cent, of

which is cream of tartar.

Soil, species of grape and climate are

influences upon the grape and its com-

ponent parts. The soil is of special im-

portance, while the coloring matter, oil,

tannic acid, etc., all pass into the juice

when the grape is pressed. The juice is

mostly extracted by some form of cen-

trifugal machine or it may be pressed

out in the ordinary manner. On the

average wine contains one part of tar-

taric and oxalic aeids to 16 of sugar.

The name cream of tartar was orig-

inally given to the crust of crystals that

formed on the surface of the liquid as

it cooled down. It is a colorless, trans-

parent salt, crystallizing in four-sided

prisms, and is precipitated when a po-

tassium salt is added to a solution of

free tartaric acid. It is soluble in alka-

line carbonates, but insoluble in alcohol

or acetic acid. It is because of this that

it separates from the wine as it matures.

Cream of tartar has several uses. In

medicine it acts as a refrigerant, diuretic

and mild purgative; in dyeing it acts as

a mordant for wool; it is, used in the

manufacture of potassium carbonate and
tartaric acid; then with alum and pow-
dered chalk it makes the best silver

polish.

Again, Rochelle salts, used in medicine

as a laxative, are made from it, and the

"blue powder" in the seidlitz. Tartar
emetic is made by boiling it with three-

fourths of its weight of antimony tri-

oxide, and filtering and crystallizing the

solution.
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What Should Grocers Know of Trade?
Subject of IntereSwing Address Delivered by J. T. Crowder,
Vancouver, Before Body of Retailers at Duncan, B.C.—Too Many
Men Enter Grocery Business Without the First Knov^ledge of It.

By Staff Correspondent Canadian Grocer

DUNCAN, B.C., Aug.—Considered
from every angle, the 1921 con-
vention of the B.C. Board, Retail

Merchants' Association of Canada, Inc.,
held at the beautiful town of Duncan, b!
C, was a great success. The attend-
ance was representative of almost all
the settled districts of British Columbia
being represented by one or more mer-
chants. The Kootenay and Okanagan
centres sending strong delegations, who
came well prepared to voice the wishes
of the various trades represented.

The Farmer and the Retailer
President "Mat" J. Phillips, of New

Westminster was in the chair and wiel-
ded a busy gavel keeping the deliber-
ations at a purposeful gait.

Walder Patersos, Manager of the
Cowichan Creamery Association spoke
on the subject "Co-operation between
the Farmer and the Retailer." G. Y
Copeman, president of the Cowichan
District United Farmers of B.C. spoke
on the significance of the United Far-
mers' movement and indicated, to the
approval of the delegates that as yet
the farmers did not propose to go into
the retail business in competition with
the present retail system but that far-
mers generally were keenly interested
in the "Economics of Retailing." A rep-
resentative of the Vancouver Signcraft
Association was present and gave a
short and snappy talk on "The selling
value of the show card." This address
caused considerable discussion and
brought out the remark by the manager
of a large department store in Victoria
that It even paid a large store best to
send out to show card writers for the
store's show cards. The workmanship
was better and the expense was less
This store spent last year $1,300 for
show cards, and considers that the show
cards, like any other aid to selling pay
for themselves and show a profit.

What Should a Grocer Know?
A splendid address was given by J.

T. Crowder, (since elected provincial"
president) on the subject "what should
a grocer know about the grocery bus-
iness." This address will be .given in
full in a later issue as it outlines clearly
a movement that is gaining force
throughout the Dominion—that a grocer
should have a good knowledge of goods
and retailing before he is entitled to
launch forth in the retail grocery bus-
iness.

Will Separate Offices

It has been decided to separate the
Provincial oflice in Vancouver from the
office of the Vancouver branch at the
earliest feasible moment. The smaller
branches felt that they could have more

of the attention of the Provincial of-

ficers if this change were made.

A resolution forwarded by the Im-
plement Dealers' section of the Sask-
atchewan Board, dealing with the pro-
fit allowed to the retailers of implements
was brought up for endorsation. It did
not receive the interested support of

the B.C. convention, some pointing out
that this matter did not concern British
Columbia. At this point Canadian Gro-
cer representative might point out that
at the last convention in Saskatoon
which he attended, a resolution from
B.C. dealing with the Chinese egg men-
ace found the same state of disinterest,

the Saskatchewan dealers stating that
the matter was no concern of theirs.

Would it not appear that the whole
advantage of a National Association
such as the Retail Merchants' Assoc-
iation of Canada Inc. will be lost if

each Provincial body insists on dealing
with each issue of any province from a
too provincial standpoint. It is true

that the B.C. grocers are not well in-

formed regarding the conditions under
which the implement dealers of Sask-
atchewan struggle, and likewise the
Saskatchewan hardware men will not
appreciate fully what the coast dealers
are trying to do to Chinese eggs,, but
still, it is evident that in each case,
those who are best qualified to know
are recommending a course of action,
and their fellow merchants elsewhere
might give them support, being reas-
onably sure of the wisdom of the "oth-
er fellow."

The work of the Dominion Board was
reported by G. H. McRobbie, vice-pres-
ident of the Dominion Executive coun-
cil, R.M.A. of Canada.

Make Facts Public

The Bakers' section brought in a res-
olution asking that cake manufacturers
and ice-cream manufacturers be forced
to prominently display the fact if they
are using Chinese eggs or Chinese egg
powders. At present the restaurant and
the i-etail baker must do this and a dis-

crimination in favor of the wholesale
manufacturers is alleged.

The Bakers' section also asked for the
appointment of a travelling secretary,
salary to be paid by the provincial

board and expenses to be borne by the
locals having his services. It was poin-

ted out that a regular monthly meeting
in each district presided over by a pro-
vincial officer is almost a necessity, if

the interest is to be maintained and
the membership increased.

Put Onus on Manufacturer

Another resolution asks that steps be

taken to have the Food and Drugs Act
amended so that the onus shall be on
the manufactui'er and importer in con-

nection with the genuineness of the art-

icle over which the retailer has not
control. Maple Syrup was the example
mentioned. One merchant from New
Westminster stated that his wholesal-

er had re-imbursed him for a fine that

he had to pay for selling a maple syrup
which was found to be sub-standard by

a government inspector. "Still you had
to bear the stigma, and suffer the op-

probium" said another.

Entertainment and Dance

The convention visit to Duncan was
concluded with an entertainment and
dance given at the Agricultural Hall
under the auspices of the Cowichan Am-
ateur Orchestra Society. The Duncan
Community is intensely musical and a
thirty piece symphony orchestra, assis-

ted by Visconu artists provided a very
high-class entertainment.

Officers Now Ruling

The following officers were elected for
the following year:—J. T. Crowder,
druggist. Vane, president; Harvey Mur-
phy, mens wear, Nanimo, 1st vice-pres-

ident; Ross Smith, Dry Goods, New
Westminster, and vice-president; Daryl
Kent, Piano House, Vancouver, Treasur-
er.

The convention, city for next year
will be decided by the incoming execut-
ive.

COUNTRY MUST BE CLEAN
Canada spends in the neighborhood of

fourteen million dollars a year on soap
according to a report issued to-day from
the Dominion Bureau of Statistics relat-

ing to the mianufacture of soap in Cana-
da during 1918. Exports of soap amount-
ed to over $100,000 while imports totalled

over a million. Canadian plants manu-
factured over a hundred million pounds
worth over $13,000,000 during the year.

Twelve buildings including a bank, two
mills a butter factory, a general store,

a grocery store and a blacksmith shop,

were destroyed by a fire which threat-

ened to wipe out the entire village of

Ste. Martine, about 30 miles from Mon-
treal.

FAIR AND WARMER
"Well, Bill," asked a neighbor. "Hear

the boss has had a fever? How's his

temperature today?"
The hired man scratched his head and

decided not to commit himself.
" 'Tain't fer me to say," he replied.

"He died last night."
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How These Grocers Found Success
These Merchants are Sellers and Sell Groceries All the Time

—

''Try Being a Seller for a While"—Makes a Success in Spite of

Warnings.

By Henry Johnson Jr.

I

FRED. P. MANN did the "impos-

sible" in DeviFs Lake—and he con-

cinues to do it now. But— though

Fred continues young, despite advan-

cing years—we all get a little mental

astigmatism as time passes. Thus when
Warren Adams, who had grown up in

Fred's store, told Fred he wanted to

start for himself, Fred counselled him
not to do it.

You see, Warren had a notion he could

go over into the tiny town of Tokio, a

few miles southeast of Devil's Lake
set up shop and win out. But
Fred's circulars covered Tokio so li'.e

a blanket and Fred's customers came so

thickly from all regions around Devil's

Lake for some 90 miles to the north-

west and 40 to the southwest that he

felt Warren would starve in that

town. And, because he felt kind-

ly toward the young man he strongly

advised him not to try Tokio.

But Warren was young and just

as much bent on showing up well as

Fred had been when, 2.5 years before,

he had upset all traditions in Devil's

Lake. Besides, Warren had recently

married a young woman who had been
clerking beside him in Fred's store, and
she was just as determined as he was to

get into business for themselves, also as

sure they could win.

So the young couple went to Tokio.

There were twelve buildings in the town
and about 50 people all told. Warren
had $2,000 and he borrowed $500 more.
In two years he and his wife had made
$16,000 net! It was Warren and his

wife alright too, for she tended the

store while he went out among the far-

mers and sold things. Doing this, he
learned conditions in the wool market.
With this knowledge, he made a turn
in sheep. I don't know details, and it

does not matter anyway, for condit-

ions to-day are not what they were
when he made the turn. The point is

that Warren had the courage of his

convictions. He and his wife planned
carefully, worked together devotedly

—

and are to-day really well to do, though
still very young people.

Good Will Between Competitors
Warren and Fred are now keen com-

petitors, but, bless you! nothing like

that ever bothers Fred or any man of
his character. He tells Warren's story
with glee, and is mighty glad to show
how Warren proved his warnings to be
without foundation! They consult to-

gether constantly now and are as
frankly helpful to each other as they
could be if they were partners. Both
prosper because they have the right
slant on co-operation—which means
give and take, not merely take!

In another Western town there is a

merchant named Peterson. Peterson is

a bug on advertising, but he is this be-

cause merchandise speaks to him every

time he looks at it so forcefully that he

feels he must pass the story along.

Sometime ago, for example, when ev-

erything woollen was high priced, when
everybody was kicking about costs, he
happened on an analysis of wool and
learned that there was 31 per cent, wool
fibre in Shropshire wool. Immediately
it flashed on him why yarn could be $2
the pound when raw wool was fetching

only 30 cents the pound. He considered

the 31 per cent, fibre and saw that more
than 8 pounds of raw wool were
required to furnish fibre for one pound
of yarn. Then he thought of the wash-
ing, carding, spinning, dyeing and other
processing, and he was prepared to

show his customers precisely how and
why $2 was a justifiable price for yarn.

He advertised what he learned, as he
always does, and that is one reason
why this particular Peterson is so pros-
perous. You, being probably with-
out imagination, are likely to say;
"Oh, I knew that all along—everybody
knows that!" Well, maybe "every" mer-
chant knows that, though I doubt it, but
not every consumer of yarn knows it,

or there would not have been such a howl
about prices.

Peterson told what he learned. That
was the difference. Maybe you knew it,

but you kept still about it. Peterson
heralded the news from the housetops

of newspaper space. So he prospers be-
cause he keeps his light where it can
shine abroad. You hide yours, and lose
out.

Try Being a Seller for a While

0, if merchants could only raise their

eyes occasionally from the buying end
of their business and turn to observat-
ion and selling, there would be vastly
less to complain about in business. Russ
& Thomas, also in the West, are sellers

of groceries—get me? I wrote sellers.

Therefore, they did $900,000 business in

1920 in one room. They run a credit,

delivery, full service business, yet got
by last year on 15 per cent expense.
Their credit loss was $15.00—you can
figure what percentage that is on sales.

Yes: that's a big store. But it was
not always big. When it was started
it was small, and had just the same
chance as others. Many of the others
have fallen by the wayside. This one
wins out big and prospei's. Why? Well,
mainly because this one sells goods al-

ways—observes—keeps wakeful and
therefore abreast of conditions—adver-
tises and keeps on its toes.

Probably not many blocks away in the

same city there is today working a gro-
cer who is destined to rival Russ &
Thomas in a few years from now. If

you were to look at this man hastily,

yiu would see nolhir.g very pror.\is';>g

about him; but he has within him the
magic of success—the ability to judge
conditions quickly and fit sales policies

to conform thereto. Look closely and
you will note that this man is busy.
He works all the time with head, heart
and hand—and there is no other way,
though this way is sure.

Small Town Success

W. C. Fish runs a grocery store in

Appleton, also in the West. He was not
an unusual success until he happened
to hear a talk on correct margins and
turnover at a grocer's meeting. He got
the idea—"came home daffy about it"

as a neighbor told me. Result is, he is

forging ahead rapidly and to-day can
take time to talk about it as he smiles.

0, yes, he can afford to smile to-day,
because he had the faculty to "notice"
and then apply what he learned through
noticing. Wakefulness pays.
John J. Feeney, Davenport, is one

of the most vigorously enthusiastic gro-
cers I know. He is up-to-the-minute
and wakeful most of the time. But
John had one fool notion. He thought
he "could not" sell small sized oranges
—never had done it, you know. It's not
like John to have such a notion but he
had this one and had it bad.
But there was a fruit jobber in Dav-

enport who was a sort of persistent;
maybe he also was of Irish Extraction,
like John! Anyway, he had a lot of
252 and 288 oranges to sell and he stay-
ed with John until he persuaded him to
take on 10 boxes—then at $4.75. John
mixed the two sizes and marked them
29 cents the dozen—which paid him 25
per cent margin. Soon he had to send
for more oranges.
At the time I saw John and he told

me this story he had been cleaning up
10 to 20 boxes of small sizes oranges
each week. "I did not believe it pos-
sible," said he; "but I sure have learn-
ed something—as I generally do when
I keep my ear to the ground."

Common Sense And Observation

There is nothing mysterious about all

this. Look back over the stories and
see whether there is. All of them are
simply tales of good judgment, indus-
try, common sense, courage and wake-
fulness.

So often I see grocers leaning up a-

gainst their show-cases in their ill-

( Cont'd on Page 39)
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Easy Credit Causes Many Failures

AMONG tlie various causes given by commercial

agencies for business failures little attention is giv-

en to what a writer in Printer's Ink considers the funda-

mental causes, namely: dishonesty, expanded credit, and

too much capital. A national trait is for people to do

the things about which they know the least. ^V farmer

comes to town, starts a store and fails. A city man buys

a farm and finds it a permanent source of loss. In Eur-

ope there is a widespread opinion that a person should

know something of the business he undertakes. Trades

are handed down from father to son. With us it is just

the reverse.

Too much capital causes more failures than lack of

capital. AVIiat is often called lack of capital is really ex-

|)anded credit. The dealer expands his business more

than his credit will allow, and the result is failure. The

fault is mistaken generosity of the banks and not lack of

capital. Study the history of a hundred retail l)usmess-

es that have lasted forty years, and you will find that

nearly all were established by men who lacked capital.

They were so limited in regard to credit and capital that

they had to watch every penny and devote all their at-

tention to business. They could not afford bad habits,

j-ersonal extravagance or outside speculation.

The man with plenty of capital, or who can command

a great deal of credit, usually does several things that

pro\"e fatal to liusiness. He starts out with too great an

overhead. He rents a larger store than his business re-

cjuires. He buys goods in such quantities that he can-

not make the number of turnovers needed to show a sub-

stantial profit. The rate of failures in England and

France is not so great because the people in the retail

business are better prepared to succeed. Here, however,

it is easy to go into business, easy to borrow money, easy

to get credit—and th(> easier it is to get credit, the easier

it is to fail in business.

Lack of capital does not cause bu.siness failure. In-

stead, it often leads to busine.ss success. Woolworth nev-

er made a success until he had failed in busines-' three

times. The less credit and capital a man has the moi-e

carefully he must watch his business. The man who is

so short of capital and credit that he must buy new goods

every day is bound to make money provided he has even

an average degree of intelligence.

People's Tastes Are Not Stable

THERE is nothing stabilized about people's tastes.

They may like one line of foodstuffs to-day, and
to-morrow may demand an entirely different brand. Cer-

tain goods enjoy "runs," very popular for a time, and
then passing into le.'js favor, as the public turn their pat-

ronage to something new.

That this condition exists in a very real sense indeed,

is born out in the fact that the National Jobbing Confec-

tioners' Association in the United States, at its recent

convention discussed the necessity of establishing a cimdy

clearing house to cope with the varying demands of the

candy buying public. The jobbers explain that the

customers' taste is far from being stable, that one ;-onfec-

tion will be popular for a time, and then another will

suddenly "catch on." The clearing house would then

i-edistributc the unpopular brand to new territory, re-

lieving the dealers of stationary stock, and at the same

time releasing capital that othervvi.se would be tied up.

What is true of candy is true of other lines of edible

products. People want one thing for a time, and then

without any particular reason, other than a varying taste,

demand something else.

Where Bragging is Permissible

THE majority of people are more likely than not to

hide their light 'neath the bushel. They dislike

to talk about themselves even in advertising. This

i-ourse often results to their detriment.

^\'hile one abhors the braggart, something of his art

jjiay be borrowed to carry on legitimate advertising. For

instance it is good business to brag about a piece of new

equipment that has just been installed, and which tend.s

to make the service of the store better, or the merchandise

cleaner and more wholesome. If a new counter has just

been put in the store, or a new silent salesman, or a new

meat cutter or cctffee grinder, do not hesitate to call at-

tention to it, and point out just what it means to the cus-

tomer.

The merchant who operates a perpetual inventory, for

example, is in a particularly fine position to brag about

the oppoi'tunity it allows him to keep track of his stocks,

to buy close and at the market at all times. There is

such a thing as being too slow to announce these facts

when they may mean more business.

Editorials In Brief

A man who is pretty nearly honest is just about as

trustworthy as an egg that is pretty nearly good.

* * *

Most dealers think of their advertising as something

that they must do in their own behalf and overlook the

fact that store news is something people are entitled to,

to justify their continued trade.

* * *

Make use of the v;aste spaces in your store. If you

cannot afford to instal silent salesmen, use tables until

you can, but by all means use the waste floor space to

display goods. It will mean increased sales.
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"SALADA" BUILDING, 459-461 KING ST. W , TORONTO

WILL YOU VISIT US?

E extend a cordial invitation to every member of the Grocery Trade to

visit this modern tea warehouse and view the interesting process of

packing Salada Tea. We are situated almost at the corner of Spadina
Ave. and King St. W. If you can call between 12 and i o'clock on any day but

Saturdays, perhaps you will lunch with us in the company's dining-room? At
Exhibition time make this your headquarters.

II

SALADA'
li
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We extend a hearty invitation to all the Retail Grocers visiting the Can-

adian National Exhibition, to visit us during their stay in Toronto.

You can pay the expenses of your visit by taking advantage of some of the Spec-

ial Savings we are offering in staple and fancy Groceries.

Come and see us—we would like to meet you.

EBY-BLAIN, LIMITED
Wholesale Grocers TORONTO

Corner Front and Scott Streets
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Every

Housewife

Will Want

One!

Retails for

5c

ANCHOR OPENER
"Removes the Cap without Mishap"

Fills a Long-felt Want
Here is a chance to sell your customers the

handiest and most satisfactory opener ever made
for removing caps from jars and tumblers sealed

with "Anchor" and similar caps.

You know that goods sealed with "Anchor" Caps
are the best to handle. They don't leak and they
don't spoil. Your customers like them, too, for this

same reason. And they will like them all the more
when they learn that these snug-fitting caps can now
be lifted off in less time than it takes to tell it, by
means of the "Anchor Opener." That is why you
should have a supply of "Anchor Openers" on your
counter.

The "Anchor Opener" fills a long-felt want.
Your customers will actually be grateful to you for
selling them this ingenious
device that takes lids off
without fus"-', muss or
trouble. Every "Anchor
Opener" you sell makes
a satisfied customer

—

and a satisfied custom-
er is our best advertise-
ment.

By displaying the handsome "Anchor" Car-

ton on your counter you should sell an "An-
chor Opener" to practically every customer,

and many of these will pass the good word
along to their friends.

ORDER A DISPLAY CARTON OF
ANCHOR OPENERS FOR

YOUR COUNTER
Packed three dozen in a handsome Counter

Display Carton, $1.20 per Carton net to you.

Selling price, 5 cents each. You make 60

cents on each carton—a profit of 50 per

cent.

Aachor Cap & Closure Corporation
275 WALLACE AVE, TORONTO.

^BMAIL TIM I nil III—
Anchor Cap & Closure Corporation

275 Wallace Ave., Toronto

P. 0.

Enclosed find money order for $. . . .

express

for which mail me cartons

of Anchor Openers.

NAME

ADDRESS
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WHILE YOU ARE IN TORONTO

PLEASE TAKE TIME
TO VISIT OUR SHOW ROOM

AT 172 KING ST. WEST

AND LET US PROVE TO YOU
THAT OURS ARE THE BEST

COMPUTING SCALES ever made

No. Ill

The World's Best Computing Scale.

The Standard Computing Scale Co.
OF CANADA, Limited

W. M. FRIEND, DISTRICT MANAGER

Do you need
a good man?

Are you looking for a suitable partner, a

wide-awake clerk, or an aggressive salesman?

Our Want Ad. Page is the most direct, the

surest way to reach the man you want. Thei

men who will read your ad. in the Canadian
Grocer are men of ambition, keen-edged
fellows—the very best class from which to

select the man to fit in with your require-

ments.

And it only costs you three cents a word to

talk to these men through a Canadian
Grocer Want Ad. Ju.st three cents a word
to reach your man quickly I

Send alone jvot ad. to-day. Forms close
Tuesday each week. Rates: 3c word first

insertion, 2c word for each 8ub8e<iaent in-

sertion ; 5c extra for Box No. per insertion.

Send along your ad. to-day.

The Canadian Grocer
143-153 University Ave., Toronto

What's Wanted
A.lmost every week you want some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best

of them read Canadian Grocer ami
watch the "Wanted" page for new-

opportunities.

Possibly you want to buy or sell a

grocery business. Canadian Grocer's
subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the

Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion; 2 cents per word for subse-

quent insertions of the same ad. Box
Wumber 5 cents extra.
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VISIT THE HOUSE OF HOLBROOK
in the Manufacturers* Building when at-

tending the Toronto Exhibition this year.

Come and have a little talk with us

and let us show you some of our profit-

able, rapid sellers that will put extra

profits in your cash register.

Every one of Holbrooks* lines is a

seller of the highest calibre, worthy

partner of those three popular sellers,

Holbrooks' Sauce, Holbrooks'

Pickles and Holbrooks' Malt
Vinegar,

Make it a point to visit our booth.

You*ll find it well worth your while.

HOLBROOKS, LIMITED
TORONTO and VANCOUVER
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Visit the Stirling

when at the

TAKE COLLFOe CA.R. V© ^ GJE-

Toronto's four prominent manufacturers extend to you and yours a

hearty invitation to visit their plants during the Exhibition- Come a-

long and see with what exacting care and under what ideal conditions

their popular products are manufactured.

YOU ARE INVITED
to visit our factory and see for

yourself how Cocoa and Chocolate
are made.
Wo are especially anxious for our
friends in the trade to see our
plant and note the care and clean-

liness that suiTounds every opera-
tion in the manufacturing of our
products.

COWAN'S
The Great Chocolate Industry of Canada

72 STIRLING RD., TORONTO

Telephone, Junction 31S0.

TELFER
Biscuits

By Appointment

to H.R.H.

The Prince of

Wales

AN INVITATION.

We would like to move our factory to the Exhibition

grounds so we could show you how Telfer biscuits are made.

As this is impossible we cordially invite you to visit our

factory on Stirling Road where you will find the process of

biscuit making both interesting and instructive. In fact we
feel sure a visit to the Stirling Road industries will be one

of the things to be remembered with the greatest interest in

connection with the Exhibition.

Our Booths Nos. 11 and 12 in the Manufacturers' Build-

ing will also merit your attention. We think you will be

pleased with our Exhibit and we will be glad to have a

chat with you. In addition to TORONTO we will also have
Exhibits at LONDON, OTTAWA and WINDSOR.

Sincerely yours,

TELFER BISCUIT CO., LTD.

Stirling Rd., Toronto, Phone No.—Junction 4400.
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Road Section
Exhibition

I^VUREM

OUNOA& C^R

From the Union Station take a College

Stirling Road.

From the Exhibition Grounds take either

Dundas or College Car and get off at S

From City Hall take a Dundas car direct

Car direct to either Sorauren Ave. or,

a King or Bathurst car and transfer to

orauren Avenue or Stirling Road,

to Sorauren Avenue or Stirling Road.

U M
STERLING BRAND

Products.

The popular Sterling Brand catsups

—

Pickles, etc. will be exhibited this year at

Toronto, Ottawa and London

Look for these displays—and when in

Toronto—please try and visit our plant.

We will be very glad to see you and your

friends.

T. A. LYTLE & CO., Limited

STIRLING ROAD - TORONTO

Telephone, Junction 3160

Come out to the Jack Frost plant and see

the Refrigeration Machine that will bring

business to your store. And when at the

Exhibition be sure and see our booth.

You will find it at the extreme west end

of the centre wing of the Industrial

Building.

Toronto Laundry Machine

Company, Limited
Sorauren Ave. and Dundas St., Toronto

Phone : Junction 9596
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WELCOME EXHIBITION VISITORS

Make Our Large and Convenient

Sample Rooms Your Head-
quarters When Down Town

At the Fair Grounds make Our Exhibits your

headquarters, Midland Vinegar Co., Products,

Main Aisle Manufacturers' Building.

Sharps Super-Kreem Toffee Exhibit

Main Aisle Manufacturers' Building.

W. G. PATRICK & COMPANY, Limited

51-53 Wellington Street West, TORONTO
Southam Building, Bleury Street, MONTREAL 137 Bannatyne Ave. East, WINNIPEG

80 Bedford Row, HALIFAX
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COME AND SEE US
AT THE EXHIBITION,

AT OUR PLANT.

If you want to make more money in your business it will certainly pay

you to inspect our modern, high quality line of Maple Leaf Brand Pro-

ducts. See how handsomely they are packaged—learn how our modern

methods and the highest quality of materials ensure quick, easy and re-

peated sales in your store.

Maple Leaf Smoked Hams Maple Leaf Bacon

Maple Leaf Sandwich Hams Maple Leaf Bologna

Maple Leaf Pork and Beans Maple Leaf Pure Lard

Maple Leaf Breakfast Sausage

See us at the Exhibition—or, better yet, come and let us show you

through our Plant at Gunns Road, West Toronto. It is a visit that

should mean money for you.

LIMITED

WEST TORONTO
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ROS

Choice

Products

of a Great

Institution

RAND
When Stores Had
No Street Numbers

Before street-numbers came into being, a mercbant

was known by the sign under whicb he traded. And
even to-day, though there is a number over your

door, i)eople are apt to identify your store by a sign

—because signs are so easily remembered; Wherever

meats and farm produce are sold, the sign of the

Kosc is recognized as the means of distinguishing a

high-quality product. Surely it is to your advantage

to identify your store with a name so high in repute

as Rose Brand—the name that has stood for many
years as an assurance of the very highest quality

and value.

CANADIAN PACKING CO. LIMITED
Toronto — Ontario

Packing Houses Branches

Brantford Fort William
Toronto Sudbury
Peterboro Sydney N. S.

Montreal Charlottetown, P. E
Hull Winnipeg, Man.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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Maritimes

Bogul and Allain who formerly oper-

ated Le Blanc Hotel in Campbell-

ton, N. B. have recently entered the re-

tail business with a grocery and meat

business.

M. J. Renault recently opened a gro-

cery business in Campbellton, N. B.

W. E. Gregory, 261 Germain Street,

St. John, N. B. has taken over the gro-

cery business that was operated by the

late James McCarthy at that address.

J. McKim has started a grocery store

at 105 Ludlow Street, West, St. John,

N. B.

Ontario

Andrew Leacock who has conducted

a grocery, flour and feed business for

the past 19 years in the Mansfield dis-

trict of Arnprior, Ont., has retired from

active business life and has sold his pro-

perty and stock to John Wormke.

Fred. W. Hunt is opening a general

store in IngersoU, Ont. He will stock

groceries, hardware and stationery.

Lt. Col. J. G. Wright of Toronto has

bought the assets and liabilities of the

Elgin Milk Products, Ltd. St. Thomas,

Ont. The reorganization of the company

will take place in the near future.

The Dominion Stores have opened up

two new branches at 162 Roncesvalles

Avenue and 931 Keele St. Toronto, un-

der the management of W. Markle and

W. J. Dawson, respectively.

J. H. Eraser has commenced business

at Long Branch, Ont.

W. Ri^.hards has opened up a new

groceteria at 834 Danforth Avenue,

Toronto.

S. Chapman has commenced business

with a store at John and Picton Streets

Hamilton, Ont.

William Wyatt has commenced busi-

nes at John and MacCauley Streets Ham-
ilton, Ont.

Mrs. Humphreys has commenced busi-

ness at 209 Wood Street, Hamilton, Ont.

A. B. Wilson has commenced business

with a groceteria in Dundas, Ont.

W. J. Gibbons announces the opening

of a grocery and meat store at 915 King

Street East. Hamilton, Ont.

I TRADE MARKS
• Trade Commissioner, E. H. S. Flood

advises Canadian firm? that are export-

ing to the West Indies and are proprie-

tors of trade narks, t^ have hhem regis-

j
tered in each of the West Indian Colon-

I
ies.

Re-organization of

Walter Woods & Co.

Is Announced
Hamilton, Aug. 15—Announcement is

made of the transfer of the business of

Walter Woods & Company, to the new

WALTER WOODS,
president of the re-organized com-
pany, Walter Woods, Ltd.

firm of Walter Woods Ltd. The com-

pany includes several of the employees,

many of whom have been asociated with

this business for years.

In this manner the founder com-
memorates the 50th anniversary of the

establishment of this business, as it

was in 1870 that he commenced in

Brantford the manufacturing of brooms
which has continued to be the principal

line to which attention has been given.

In 1874 a move to Hamilton took place

and that city has been the headquarters
of the firm since. Gradually many
staple lines were added, including pa-

per, paper bags, woodon and willow-

ware, cordage, twine, etc.

In 1902 a Branch Warehouse was
opened in Winnipeg, which has kept

pace with the development of the Cana-
dian North-west.

The Officers of Walter Woods Limit-

ed, are,—Walter Woods, President; J.

A. Pottruff, Vice-President; J.H. Pick-

ett, Secretary-Treasurer; W. J. Jackson
Director: T. F. Cummings, Director; E.

F. Clarke, Director and J. M. Proudfoot
Director.

Believes Many
Lines of Foods

Will Go Higher
W. M. Bowman, Canadian manager

for Holbrook's Ltd. has just returned
from England, and reports business in.

the British Isles as very much improved
during the past six months. The settle-

ment of the coal strike appears to have
greatly improved the labor situation.

The government is facing big problems
with the Irish question, unemployment
and the handing back of the railroads to

the companies, but in spite of these con-
ditions and the fact that export markets
are in- a somewhat unsettled state, bus-
iness is proceeding, slowly, but satisfac-

torily. People are generally realizing

that they must settle down to work.
There is a good deal of comment, Mr.

Bowman states, in regard to the activ-

ity in Germany and Belgium, and the
people of the old land are determined
to restore England's predominant export
business. Mr. Bowman stated that Hol-
brook's trade is on the whole very sat-

isfactory. The firm has 75 travellers,

covering the British Isles, and they are
getting good business. Export trade is

improving, and in Canada their busin-
ess for July 1921 was ahead of that of
July 1920.

Owing to the long hot spell in Eng-
land and Scotland, the crops have been
more or less affected. Mr. Holbrook be-
lieves that the tendency in many lines of
food products will be towards higher
levels.

Grocers Sufifer

Heavy in Fire

At Aylmer, Que.
Ottawa—Among those who lost heav-

ily in the severe fire that swept through
the town of Aylmer, Que. August 10.

were several grocers.

T. G. Lortie, who had conducted a gen-
eral store at Notre Dame and Court.
Street, for many years, was killed when
a building collapsed upon which he was;
standing using a hose to fight the fire.

His body was recovered later in the
evening.

Mrs. N. E. Cormier, lost a building-

valued at $7,008 with stock of groceries
worth $5,000. H. Moore suffered the
loss of a building $4,000 and stock $5,
500. T. D'Arcy $3,000 and $3:,Q0Q stock
and F. C. Boucher $2,500.



38 C A N .\ D I A N G R C E R August 19, 1921

About 125 buildin!?s were destroyed,

700 people rendered homeless and a

loss estiriated at $750,000 is the toll

caused by the fire which originated in

a shed at the rear of the Holt Hotel

about 2. P. M.—in less than two hours

it had ruined the business and part of

the residential parts of town despite

every effort to save them.

CANDY SHOULD NOT
BE EXPOvSED TO HEAT OR

ATMOSPHERIC CONDITIONS

"Hard-Boileds" Are Susceptible to Mois-

ture in Atmosphere

A customer reported that chocolate*;

which he had purchased a few days be-

fore were old and stale. An investiga-

tion disclosed the fact that the choco-

lates had been made within the week,

but that they had been placed for sev-

eral hours next to a steam pipe. They
had softened or melted, and when cooled

were uneatable. Had the boxes been

placed in a window, with the sun shin-

ing upon them for a time, the result

would have been similar. This is frcm
the Commercial Bulletin (Los Angeles).

A California firm is regularly sending

bonbons and chocolates to Europe and

leven to China and other far-distant

countries where many weeks are re-

quired for delivery. They arrive in per-

fect condition. The candy is packed se-

curely and not exposed to heat or atmos-

pheric changes.

Hard-boiled candies are susceptible to

moisture in the atmosphere, and, when
combined with heat, will first become

sticky, then change to a sugary consist-

ency. This change will take place in

two days if exposed, yet if the same

PLACES OF INTEREST IN TORONTO AND WHERE SITUATED

City Hall—Head of Bay street.

Queen's Park—In the heart of the city— at the head of University

Avenue.
Parliament Buildings—In the centre of Queen's Park.

Toronto General Hospital—College and University Ave.

^ University of Toronto—Queen's Park.

Public Library—Central Builr'ing at College and St. George streets.

Observatory—Bloor West.

Royal Ontario Museum—253 B'.cor W. Open every day from 10

a. m. to 5 p. m.

Art Gallery of Toronto—339 Dundas St. W. Open daily.

Exhibition Park—Comprising 264 acres. Situated along water-

front. Reached from downtown by King and Bathurst cars.

Allan Gardens—Toronto's botanical park at Carlton and Sherbourne
streets.

Riverdale Park—Off Broadview Ave.

Island Park—Across the Bay—Ferries to the Park leave Bay street

wharf every twenty minutes.

Hanlan's Point—An amusement park acro.-i.s the Bay. Hanlan's
Point Stadium, the home of the Toronto Ball Club.

Scarborough Beach Park—lies just east of the city—an amusement
park reached by King East street cars.

High Park—located at the western city limits—a natural piece of
woodland cut up by ravines and small creeks.

candies are enclosed in an air-tight tin

box, and in a uniform temperature, they

will remain dry, clear and fresh in ap-

pearance indefinitely.

POISON IN OLIVES

The California olive packers have a

very grave problem—the botilinus pois-

oning problem. Many deaths within the

last several months, the latest in Green-

burg, Pa., only a week or so ago, have

demonstrated that a mysterious poison
is apt to develop in ripe olives, a poison
so deadly that the eater of it almost
invariably and very quickly does. This
has been ascribed to the character of

the containers, or the processing, and
the packers thought they had it cured.

But they haven't—the deaths in Greens-
burg show that. At the present time
their product is unfit and unsafe to sell.

Not all of it, certainly not, but who is

to pick out the safe from the unsafe?

In Allan Gardens, on CarAon Street, Toronto.
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Watson and Truesdale, Winnipeg',

have been appointed representatives for

Guggenhime and Company of San Fran-

cisco, packers and shippers of dried

fruits, raisins, nuts, etc., for the provin-

ces of Manitoba and Saskatchewan.

A. M. L. Long, of the Western Gro-

cers Limited, Winnipeg, is spending his

two week's vacation at Kenora.

W. E. O. Jones of the Western Gro-

cers Ltd., Winnipeg is on a business trip

in the interests of his firm throughout

the West.
J. Dodd, secretary-treasurer of the

W. L. MacKenzie and Co., Ltd., is spend-

ing a two week's vacation at Winnipeg
Beach.
Watson and Truesdale, Winnipeg have

been appointed i-epresentatives for Man-
itoba and Saskatchewan for Tupman-
Thurlow Ltd., of Chicago, packers of

all kinds of canned meats. This firm

operates factories in Australia, New
Zealand^ The Argentine and United

States.

Silas Harris, representative of Gug-
genhime and Company, San Francisco,

spent a few days in Winnipeg with their

western representatives—Watson and
Truesdale and while here called on the

trade in the interests of his company.

E. B. Nettlefield, general sales agent

of the Old City Manufacturing Company
Quebec, spent a week in Winnipeg call-

ing on the trade with their Western
representatives, Richardson, Green, Ltd.

Carl J. Eastman, Canadian sales man-
ager of Kings Food Products Co., spent

a week in Winnipeg with their Western
representatives, Richardson, Green Ltd.

E. A. Clark, president of the Kings
Food Products Company, Portland, was
in Winnipeg last week and renewed
acquaintances with their Western rep-

resentatives, Richardson, Green, Ltd.

R. Robertson of Robertson-Morris

Company of Vancouver, B. C. spent a

week in Winnipeg with their western

representatives, the McLay Brokerage
Company.

A. D. Norman, has severed his con-

nection with Norman and Screaton and
W. H. Whiteside has been admitted as

a member of the firm. In future it will

be known as Screaton and Whiteside,

with offices in 208 Scott Block, Main
Street.

H. C. Fortier of W. C. Macdonald
Reg'd Inc., Montreal, P. Q. spent a few
days with their western representatives

W. L. MacKenzie Company, Winnipeg
Man. Mr. Fortier intends going as far

as the coast.

The City Dray Company, of Winnipeg,
which has been operating a general

transfer business until the last two
years, whi^n they decided to go into the

storage business, have recently taken

hold of a modern building where they

can offer manufacturers who are ship-

ping goods for stoi-age to the West, at

a low insurance rate, and are now fully

prepared to give manufacturers in Can-

ada a complete service in storage and

distribution.

Will Manage
Hudson's Bay
Store at Calgary

Winnipeg, Aug. 16—Fletcher Sparling,

general manager of the Hudson's Bay
Company's retail store here, has been

appointed general manager of the firm's

Calgary retail establishment, according

to announcement just made. Mr. Sparl-

and Washington department stores for

18 years as department buyer, merchan-
dise manager and merchant. In 1911,

Mr. Sparling left the West and going to

Montreal, began service with Goodwin's,

Ltd., big department store of that city.

Shortly afterwards, he was appointed

general manager of Goodwin's and for

three years was engaged with the com-
plete re-organization of that store on a

two-language basis, English and French
In 1915, Mr. Sparling was called to Win-
nipeg as general manager of the Hud-
son's Bay Company's store.

FLETCHER SPARLING
who has received impoitant appoint-

ment in Hudson Bay Co.

ing will succeed J. M. Gibson, who was

appointed assistant stores commissioner

for the Hudson's Bay Company, with

headquarters at Winnipeg. Mr. Sparl-

ing will leave to take up his new duties

within a fortnight. W. R. Ogston has

been appointed acting manager of the

Winnipeg store.

Since coming to Winnipeg Mr. Sparl-

ing has been closely associated with the

commercial, civic and sport life of the

city. He is a director of the Employers'

association, and the Retail Credit ex-

change, and was closely associated with

Board of Trade activities. He has had a

long experience in the department store

field. He left his father's Ontario farm
in 1889 to go into the Robert Simpson
store at Toronto at the age of 15. Later

he served with the R. H. White company
in Boston for three years; in Montana

^-.««^

Conditions are

Much Impro\ed
in the West

E. B. Nettlefield of E. B. Nettlefield

Co. has just returned from a trip through
the West as far as Regina and reports

conditions very much improved since

his last visit in May.
In Winnipeg he states both jobber an.l

retail stocks are light and they are now
buying in fair quantities. Prospects for

Fall business appear good as the crop
generally, is better than last year. Mr.
Nettlefield reports a considerably better

feeling among jobbers and retailers aiKj

in view of improved conditions is antic-

ipating another trip this year.

HOW THESE GROCERS
FOUND SUCCESS

(Cont'd from Page 25)

kempt, disorderly stores who say they
are "too-busy" to do certain things. Al-
ways I am forced to think that their

main trouble is indolence—let us use
plain English and say they are too blank
lazy for any use. For it happens that

such is the fact.

The grocery business holds rich re-

wards for the man who will work at it

with head, heart and hand—also foot.

But there is no short cut around the

work portion of the equation. Success

calls for work from the minute one
gets to his store until he turns the key
in the lock at night. It means finding

work for everybody every minute in the

day.

It is absolutely true that no grocery
store is properly run wherein there is

one idle moment any day. It is also true

that any man who has the instinct of a

real grocer will never fail to see work
for everybody for every minute of the

day.

"Easy?" Depends on the way you look

at it. To be actively busy all day is

"easy" and pleasureable for the man
who has the making of a grocer in

him. And really no other can attain

real success.
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A Big Turnover for a Little Town
A Two Million Aggregate of Business in a Place of a Population
of Only Three Thousand—R. T. Holman, Ltd. of Summerside,

P.E.I. Makes Fine Record.

ALTHOUGH it is located in a town

of only 3,000 population, and the

diverging railway lines and coun-

try roads punctuated every few miles

by a country village with its ubiquitous

general emporium, the store of R. T.

Holman, Limited, of Summerside, Prince

Edward Island, last year had a turnover

of nearly $2,000,000, a feat which would

tax the buying and selling forces of a

metropolitan establishment.

It has been said that every successful

institution is but the lengthened shadow

of a single directing mind, so assuredly

this Island store, with its big turnover,

its mammoth display and storage spac-

es, its payroll of more than 150 men and

women, is a long, long shadow of the

small general store started more than

sixty years ago by Robert T. Holman,

since deceased.

The business was founded during a

period of commercial depression, when

going concerns were retrenching more

than anything else, or making very cau-

tious advances for new trade. But Rob-

ert Holman had the right idea, years

ahead of his time, which held the cus-

tomer to be right always, and that one

sale to a pleased customer was better

than twenty to so many dissatisfied

ones.

Using this principle, the business has

increased yearly, until from a very mod-

est beginning it has grown to be known

as the largest business of its kind in

the world, in proportion to local popula-

tion. The business now comprises a

mammoth retail store of three floors,

with a length of 2,605 feet, extending

back 128 feet and supplied by fifteen

warehouses, which in turn are fed by

manufacturers through a modern wharf

j)roperty and three railway sidings.

Although the turnover is large, it is

secured with a comparatively small sales

staff. It is the constant endeavor of

the director of this department of the

business, who was trained by the foun-

der, to so simplify selling that the cus-

tomer can find what she wants without

any delay or trouble. The goods are

-well displayed and the prices are con-

sistently low. It is an axiom of the de-

partment head that "goods well bought

are half sold," and with full belief in

this adage, full advantage is taken of

every discount and concession that large

buying can make possible. The buyers

of these departments are always ready

to see and hear the best offers of sales-

men in any line handled in their depart-

ments, and as the store does a local and

mail order retail business, the individual

orders placed frequently amount to sev-

eral thousand dollars.

Sales plans, embracing all depart-

ments of Holman's big store, are much
out of the ordinary. Summerside is

about 48 miles from the only city in the

province, and the only other place of

1,000 poi5ulation is some nine miles from
Summerside. With a high passenger

rate on the Island railway, and a market
,so widely scattered, a very popular plan

. originated by Holman's was to refund
all transportation charges to every cus-

tomer who bought goods valued at more
than $20. Some of the customers who
took advantage of this offer came from
Nova Scotia, New Brunswick, and from
the opposite ends of P. E. Island.

Later, this plan was developed so that

complete trains were hired from the C.

N. R. board, and with a representative

of the store on the train, trips were
made covering a radius of 48 miles from
Summerside, collecting the store's cus-

tomers. At times standard passenger
cars would be crowded, with standing
room in great demand.

Appealing to the "something for noth-
ing" fad and the sporting spirit of the
average citizen, Holman's secured the
co-operation of the leading stores in the
town in staging a bean-guessing contest,

prizes to the value of $50 being award-
ed those who most successfully guessed
the number of beans in a large glass jar.

Every person spending one dollar at any
of the co-operating stores was entitled

to a vote.

Quite recently the store conducted a

schoolboy popularity contest, some 22

suitable prizes being awarded the boys
adjudged the most popular in town.
More than one hundred entered, and the

winner polled a vote in excess of 175,-

000, every vote representing a cent's

purchase at the store which had been in-

fluenced by him. During the contest the

boys held weekly meetings at the store,

wore distinctive badges, and at the close

were the guests of the store manage-
ment at a banquet and theatre enten-

tainment.

The store of R. T. Holman, Ltd., with
an annual turnover approaching 2,000,-

000 a year and covering acres of floor

space, is considered the largest store in

the world in proportion to local popula-
tion. Recently under the direction of

the management, the male clerks and
salesmen formed a "fellowship club"
for social and commercial improvement,
and at the opening banquet more than
one-tenth the voting population of the

town, all employees of the store, were
present, and the mayor of the town pre-

sided.

THE PRESENT A GOOD TIME TO
BUY

Continued from Page 19

here, and the tempting array of fruits,

canned goods, and meats could not fail

to invite sales. In fact everything is so

well arranged that the customer is sur-

rounded on every side, with suggestions
for purchases. The glass enclosed refrig-

erator counters down one side, show the

meats as well as produce, such as cheese
and butter. These counters are always
attractive, and are the means of greatly
stimulating trade.

Detroit, Aug.—Charging "conspiracy

to limit, control, restrict and regulate

production of fruits, vegetables and pro-

duce and to regulate the market price

and to prevent free competition in the

city of Detroit," Prosecutor Paul Voor-

hies issued a warrant recently for the

arrest of sixteen prominent wholesale

fruit and produce dealers.

The Menace of the Pedlar

One of a series by A. D. C.

THE pedlar who starts out with tea very soon works into other lines as

well. These include spices, coffee, sometimes baking powder, ex-

tracts, etc., etc. The retail dealer must remember that tea was used

to get a foothold and it is his business to conduct his tea trade in such a way
that no pedlar can take it away from him.

The point cannot be too strongly emphasized that the merchant should

purchase a blend and grade of tea that he can duplicate at any time. Some
of the best blends of tea contain 12 to 16 or more different kinds of tea and
it is only an expert that can produce the same blend or practically so every

time.

Merchants should not therefore buy their tea promiscuously simply
because they are offered a better price. Poor tea is dear tea no matter what
price is charged for it. It very often loses a customer and is one of thei

chief reasons why the pedlar can call at the door and secure the housewife's
order without much difficulty.

A high grade and high priced tea is not a dear tea because it will make
more cups to the pound than the cheaper grades.

If each merchant studied his only section or community carefully and
set his plans so that he could buy and sell the same blend of tea each time
there would not be nearly so much business go to the pedlar.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

W/V/wyyyyy/y///////y^^^^

QUEBEC MARKETS
MONTREAL, Aug. 17—Almost the whole of the grocery market

shows a marked improvement in strength with better buying
and more confidence on the part of the trade which in many

cases has almost been forced upon them at the last moment as in the
case of the sugar market. Despite the recent artificial drop in the
price the advance has come with a more steady outlook and a

stronger market for raws. The tea market has started on an upward
trend and dealers almost at the last minute are forced to realize the
situation and already prices on Japan teas are advanced. Ceylons
and Indians are strong. The rice market is retaining its strength
with improved buying. Canned salmon will be scarce and higher
prices are already quoted on sockeye. Walnuts, particularly shelled,

are very scarce with a big jump in price. The spice market shows
improvement. The vegetable market is active with higher prices
on potatoes. The apple crop is light this year and prices are still

high but lemons, with a lighter demand are lower in price. Lower
prices are quoted on raisins.

CANNED SALMON HIGHER
Montreal

CANNED GOODS—Canned goods
show marked strength for salmon and
some lines of jam while other lines of

jams are reduced in price. The reason
being purely a matter of supply and
demand. All grades of salmon are on
the upward trend with indications of

permanency, in consequence of reports

of very light pack. Canned fruits and
vegetables are steady with a somewhat
lighter demand.

CANNED VEGETABLES
Asparagus (Amer.) mammoth green tips
Asparagrus, imported (2V48)
Beans, golden wax 2 10

Do., Refugee 2 10
Corn, 2s 1 50
Carrots (sliced), 2s 1 45
Com. (on cob), gallons 7 00
Spinach, 3s 2 85
Squash, 2%-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do., California, 2s 3 15
Do., (wine gals.) 8 00

Sauerkraut, 2H-lb. tins
Tomatoes, Is 1 55

Do., 2s

Do., 2Hs 1 65
Do., gallons 5 70

Pumpkins, 2%s (doz.) 1 50
Do., gallons (doz.)

Peas, standard 1 80
Do., early June
Do., extra fine. 2s
Do. Sweet Wrinkle
Do., 2-lb. tins

Peas, New Pack

—

Standard, 2-Ib

Choice, 2-lb

Early June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2%-lb. tins

Apples, 2y2S, doz 1 40
Do., 3s, doz 1 60
Do., gallons, doz. 4 75

Currants black, 2s, doz 4 00
Do., gals, doz

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do., 2%-lb
Do., 2-lb
Do., white, pitted 4 50

Gooseberries, 23, heavy syrup, doz

4 40
6 00
2 15

2 15
1 60
1 75
7 60
2 90
1 50
1 80
1 80
3 50

00
1 60
1 60
1 40
1 70
5 75
1 65
4 00
1 90
2 00
3 00
1 57%
2 75

1 82%
1 87%
2 05
2 00
2 80

4 50
1 65
1 70
6 00
4 05

16 00

3 10
6 00
4 00
4 75
2 75

Peaches, heavy syrup

—

2-lb

2%-lb
1-lb

Pears Is

Do., 2-lb
Greengage Plums, heavy syrup .

.

Lombard Plums, heavy syrup, 2-lb.

Do., light syrup
Pineapples (grated and sliced), 2H-

Do., 2-lbs

Do., 1-Ib

Strawberries
New Pack Strawberries

—

Standard No. 2, per doz. ....
Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapple (sliced) ....
New Blueberries, 2 lbs

Do., 1 gal

2 66

lbs.

4 00

90
50
90
20
10
75
25
00
50
60
00
10

60
70
50
80
75
80
25

12 00

BEANS AND PEAS HIGHER
Montreal

CEREALS—The cereal market shows

improvement in demand on account of

the cooler weather and the prospects of

the fall trade. On account of the in-

creased demand for mill feeds, the cer-

eal market shows a firmer tone with

improved buying on the part of the re-

tailer. There is every reason to be-

lieve that the cereal market is now on

a fairly steady basis. Split peas in

bag lots are advanced 50 cents per bag

to $6.00 and Canadian white peas are

up 1-2 cent a lb. to 6 1-2 cents.

Oatmeal, gran, fine standard
Rolled Oats, 90 lbs
Pearl Hominy
Cornmeal, Gold Dus t Brand
Graham Flour, 98 lbs

New Buckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Do., Can
Lima Beans
Wlhite Beans ...
Green i)eas, dried 03
Flaxseed
Ground Oil Cake, per bag
Split peas, per bag

4 00
3 60
3 26
3 2S
7.65
6 75
5 25
5 25
3.60

3 30
10

06 V.

05%
06

3 00
6 00

PACKAGE RAISINS LOWER
Montreal.

PACKAGE GOODS—There is very

little change this week in package goods

The trade is fair and steady. Kraft
McLaren Pimento Cheese Loaves is ad-

vanced 2 cents per lb. to 36 cents. Pack-
age seedless raisins are lower in price.

The fancy seeded packed 36, 15 oz. pack-

ages are now selling at 22 cents. The
choice seedless are selling at 21 cents.

Other lines are steady in price.

rACKAGE GOODS
Breakfast food, case IS 3 50
Cocoanut, 2-02. pkgs., doz 78*

Do.. 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85

Do., 36s 4 16
Oat Flakes 20s 4 80

Do., 18s 2 00
Do., aluminum, pkg 6 10

Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 3 25
Hominy, pearl or gran., 2 doz 3 00'

Health Bran (20 pkgs.), case 3 50
Pancake Flour, case 3 60

Do., self-rising, doz 1 50
Wheat Food, Ig-lV^s 3 25
Porridge wheat 36s, case 6 40

Do.. 20s, case 6 50
Self-rising flour (3-lb. pkg), doz 2 80

Do., (6-lb. pkg.). doz. 5 60
Do., buckwheat flour, per doz 1 50

Com starch (prepared) W%
Potato flour 12',^

starch (laundry) 08',i
Flour, tapioca 15 16
Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran, 12s 2 25
Enamel Laundry Starch, 40 pkgs.

case ....
Celluloid starch, 46 pkgs., case 4 20
Package cornmeal 3 OOi

Malt Breakfast Food (36 pkgs.) 9 50
Quaker Two-Minute Oat Food 1 80
Macaron i 2 25
Quaker Quakies 3 40

LOWER PRICES ON LEMONS
Montreal.

FRUITS—The striking feature of the
fruit market is the lower prices on
lemons. With the cooler weather the
demand has fallen off and supplies are
larger with the result that the price
has now dropped to $5.50 a case. There
is a better supply of apples on the mar-
ket but the price is still high; $2.50 per
bushel is being asked on the local mar-
ket. Oranges are higher in price being
quoted from $7.50 to $8.00 per ease.

Fruit this season seems to be scarce
and plums, peaches, and pears are high
in price.

APPLES—
Hampers, per bushel 2 50
Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-54s 7 00
Grapefruit, Jamaican, 64, 80, 96 6 25

Do., Porto Rico 6 00
Lemons, .300-360s » 50
Cal. Naval Oranges, 126-150s . . 7 50 8 OO

Do., 176-200-216-250S 8 00
Do., Blood Oranges, half boxes .... 3 75

Tangerines 4 25
Watermelons, each 90
Georgia Peaches, crate 3 00
California plums 3 75 4 00
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5 75

71

73
73
i;n

2 40
7 25

10 75
8 95
8 60

061/,

06%
07%

2 25
3 25
5 20
4 00
5 30
5 00

4 60
5 90
5 60

MOLASSES ADVANCED
Montreal. —^—

^

MOLASSES—A higher price is quot-

ed on molasses this week by local whole-
salers. The advance amounts to 4 cents

in the City of Montreal and the price

stands now at 71 cents delivered. The
price quoted at both points is 69 cents.

The trade discount on Domoloco Barba-
does Molasses has been reduced from
15% to 10 per cent. Corn syrups are
steady in price with a fair trade pars-
ing.

Price for
Barbadoes Molasses

—

Island of Montreal
Puncheons .

Barrels
Half barrels
Puncheons, outside city ...

Fancy Molassea (In tins)

—

16-oz. tins, 2 doz. case, per doz.
2-Ib. tins, 2 doz. in case, case 4 40
3-lb. tins, 2 doz. in case, case
5-lb. tins, 1 doz. in case case
10-lb. tins, V4 <Jo2. in case, case

Corn Syrup

—

Barrels, about 700 lbs

Half barrels, about 350 lbs.

Quarter barrels, about 175 lbs.

2 erals., 25-lb. pails, each
3 gal., 38'/2-lb. pails, each
5 gral., 65-Ib. pails, each
2-ib. tins per case .

5-lb. tins, per case
lO-lb. tins, per case . . .

White Corn Syrup

—

2-lb. tins, 2 doz. in case, case.
5-ib. tins, 1 doz. in case, case
10-Ib. tJiw), 14 doz. in case, case

WALNUTS ARE HIGHER
Montraal. —
NUTS—The feature of the nut mar-

ket is the sudden advance in the quota-
tions on walnuts and a very severe short

age in spot stocks. There can be no re-

plenishment until after the first of

September since it is too risky to make
shipments from France until cooler

weather is assured. The whole nut
market shows more activity. Prices at

the present time on walnuts are nomi-
nal and while some quotations are un-
changed, they are only temporarily so

until the cost of replacement is realized.
Almonds, Tarragona, per lb 22 24

Do., shelled
Valencia shelled almonds
Chestnuts (Italian)
Cocoanut fshredded, bulk) .... 33
Filberts (Sicily), per lb 17
Brazil nuts (new)

Do., Barcelona
Peanuts, Jumbo

Do., shelled. No. 1 Spanish
Do., Java, No. 1

Do., salted red
Do., shelled. No. 1 Virginia

Peanuts (salted)—
Fancy wholes, per lb
Fancy splits, per lb

Pecans, new Jumbo, per lb. .

Do., large. No. 2, polished
Pecanss, shelled
Walnuts Grenoble, in shell
Marbot Walnuts 26

Do. new Naples
Do., shelled, Manchurian
Do. Bordeaux 63
Do., Chilean, bags, per lb
Do., Spanish, shelled

NOTE— Jobbers sometimes make an added charge
to above prices for broken lots.

SPICE MARKET IMPROVED
Montreal.

18

b 21

IGVa

29
1 00

54
44
18

36
18

20
151/2

151/n

20
111/2

23
18

38
35
50
30

1 50
29
28
26
68
68
40

60

SPICES—There is a marked improve-
ment in the movement of spices in pros-

pect of the fall trade and although there

is little change in the prices there is a

firmer feeling in the market.
Allspice 18

Cassia, pure 27
Cocoanut, 20 lb. rails, per lb

Do., sweetened, lb

Chicory (Canadian), lb

Cinnamon

—

Rolls
Pure, ground

20
30
46

?.C,

14

3?
35

Cloves (ground) 40 4",

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Ginger (Jamaica) .... 30
Ginger (Cochin) 27
Mace, pure, 1-lb. tins 60 C 65
Mixed spice 30 9 32.

Do., 2V2 shaker tins, doz 11,',

Nutmegs whole

—

Do., 64, lb 40
Do. 80. lb 38
Do., 100, lb 35
Do., ground, 1-lb. tins 45

Pepper, black 25
Do., white 33
Do., Cayenne 32 34

Pickling_,8pice 2."> 28
Do., package, 2 oz., doz 35 40
Do. package, 4 oz., doz 65 70

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

UPWARD TENDENCIES ON TEA
Montreal

TEAS—Prices on Japan teas have
moved upward this week with a marked
change in the tea market. Almost sud-

denly the trade has awakened to the

fact that spot stocks are very light

and that as soon as buying is stimulat-

ed by a rising market that a scarcity

will be realized. The production of

tea this year is light and export is cut

almost in two with higher prices quot-

ed on primary markets. This will be al-

most immediately reflected in this mar-
ket and higher prices may be looked for

in teas in the near future.
Ceylon atid Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes 48 55

Javas

—

Broken Orange Pekoes 48 5.")

Broken Pekoes 35 40
China

—

Common 24 35
Medium t 42 48
Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of q lotations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60.
Early picking 60 75
Finest grades 75 90

Javas—

•

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

RICE MARKET STRONG
Montreal.

RICE—The rice market continues to

hold the strength that it has carried
during the last two months and there
is a marked improvement in buying.
Prices at the present are steady but
with the increased activity there is an
upward trend to the market.

Carolina extra fancy 07
Do., fancy) 06

Honduras, fancy O514
Rangoon CC, per cwt 3 00
Do., B., per cwt 4 15

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08 09i'i

Do. (pearl) 08 OOL'.

Do. (flake : ... 08 09)1,:.

Honduras 07
Siam 14i/i

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

LOWER PRICES ON RAISINS
Monlreal

DRIED FRUIT—The feature of the

dried fruit market is the change that

has come in the raisin market. Lower
prices ware listed on Thompsons on Au-
gust the first and now wholesalers

prices show a decline of from two to

four cents a pound. This dro]) is not a

result of immediate conditions but an

adjustment that has come after some
months of bolstering up the market.
These prices are quotations on the last

part of the California crop and there

are indications, that seem quite reliable

that the new prices, particularly on
seedless raisins will show an advance on
the price lately put in force. It is also

evident that lately there has been a big

drain on seedless raisins and that they
may be even scarcer in the future on ac-

count of the damage that was done by
frosts in April last. Other lines of

dried fruits are steady with a good trade

passing.

Apricou-. 'i>i.cv C 3S

Do., rhoic^ i1

Do.. s.»?« i'^

Appltf I «>}, (K't . —r. F ].J lo

Peach?* {U.i'C' 2S
Do., choiC', /, .... i) io

Pears I •toifr « "i

Do. fancy 27 28

Peels

—

Choice 26

Lemon, new pack 46 47

New Pack

—

Orange 48 -0 49

Citron 76
Choice, bulk, 25-lb. boxes, lb 22

Peels (cut mixed), ^oz 3 25

Raisins (seeded)

—

Valencias 23

Muscatels, 2 Crown 22V4

Do., 3 Crown 23

Do., 4 Crown 23H
Turkish Sultana, 5 Crown 27 30
Fancy Seeded (bulk) 26 28

Do.. 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23

Do., 10 oz 27V*

California Seedless, in bulk . . 18% 19

Cluster, 20 1 lb. pack 6 75
Currants loose 12 15

Do., Greek 13 15

Dates, Excelsior (36-lOs), pkg 4 85

Fard, 12-lb. boxes 3 25
Packages only 19 20
Dromedary (36-10 oz.) 7 00
Loose 11 14

Figs (layer), 10-lb. boxes, 2s, lb. 32 36

Do. 214's, lb 40

Do., 2V>s, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40

Do., Spanish (cooking), 22-lb.

boxes, each Oil
Do., Turkish, 3 crown, lb 22

Do., 5 crown, lb 2S

Do.. 7 crown lb 30
Prunes (25-lb. boxes)—20-30s 25

30-40S 19

40-50S 17

50-60S 13V2
60-70S 12

70-80S lOVi

80-90S ' 0; 1/2

90-lOOs 09

SUGAR MARKET STRONGER
Montreal

SUGAR— All sugar refiners are now
quoting granulated sugar on the basis

of $8.75 per hundred. This is the price

that was quoted last July at the time

when the break occurred. At that time

CANADIAN GROCER pointed out that

this price was abnormally low and below

the cost of replacement and therefore

coud not last. At the present time

sugar shows more strength with a

stronger market for raws.
Granulated sugar, per cwt 8 75

Do., barrels 8 80

Granulated, gunnies, 20-5 9 15

Do., cases, 20-5-lb. cartons 9 35

Do., gunnies. 10-10 ....

Do., eases, 50-2-Ib. cartons 9 50

Yellow, light, per cwt 8 35

Do., medium, per cwt 8 35
Do., dark, per cwt t li.

POTATOES ARE HIGHER
Montreal.

VEGETABLES—Now that the supply

of potatoes from the United States is

almost cut off and the dealers are realiz-
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ing that they have over estimated the

local crop the price is beginning to

rise again. Potatoes are selling here at

$3.50 per 80 pound bag. Tomatoes are

in good supply with a good demand as

is also the case with corn. The local

vegetable market is active at the pre-

sent time and buying is quite free.

New cabbage, local 1 00

Celery, Florida, per crate 4 00 4 75

Corn, per doz 40

Do., California 1100
Carrots, per bag 75 1 00

Montreal cucumbers, per doz 50 75
Garlic, lb 50

C A N A D I A N GROCER

Horseradish lb 60

Leeks, doz 4 00

Lettuce • • •

Parsle/ ••;•

Mint 60

Mushrooms, lb 10°
Oyster plant, per doz 1 50

Parsnips, bag 1 "0

Peppers, green ,doz 50

New potatoes, Mont. (90-lb. bag* 3 50

Do., sweet, hamper 5 50

Corn, per doz ; • • 20

Spanish onions, per case 5 60 6 25

Turnips, per bag 75 1 00

Tomatoes, Mont., per box 2 .50

Egypti.in onions 5 00

Red Onions, per cwt 3 2o

Texas Onions, per crate 3 50

Yellow onions, per cwt 2 oO

ONTARIO MARKETS

Plums. Lombard. 2s, doz.

Do. Green Gage
Cherries, pitted H.S
Blueberries, 2s

Strawberries, 29, H.S. . .

.

Raspberries, 2s

3 10

3 25

2 35
4 50
4 50

3 25
3 40
4 25
2 45
5 00
5 00

STRONG MARKET FOR CEREALS

T3R0NT0, Aug. 17.—There are few price changes in general

rrocery commodities, but there appears to be a more stabilized

'one to the situation. This is attributed to the firmed condition of

many of the markets which has created more confidence on the part

of buyers who appear to be more inclined to purchase more heavily

than they have for several months past. In canned vegetables there

are indications for advances. Jams are higher, although m some

quarters the low price is still quoted. Rices, teas and coffees are

maintaining the higher level in primary markets with a possibility

of higher quotations. Supplies of spices are small and it is claimed

that all lines are due to an advance before the end of the tall sea-

son. Cereals are firmly held while nuts are in a strong position.

CANNED GOODS LOCK HIGHER
Toronto.

CANNED GOODS—With a small car-

ry over of last year's pack of canned

vegetables and the extremely small

pack of this year there are indications

for advances in the very near future.

The opening prices on pack peas as an-

nounced a couple of weeks ago were

lower than last year, but as few whole-

salers and retailers booked ahead there

are only a limited number who have

been able to take advantage of the low-

er prices. Since then, packers have ad-

vanced their quotations and at present

the market is strong at $1.75 for stan-

dards and $2.00 for Early June. Prices

on tomatoes and corn are not yet an-

nounced. The crop on these lines is a

large one, but canners state that the

pack is being curtailed, which no doubt

will be reflected in a stronger market

and higher prices. Although the jam
situation is considerably stiffened, and

the general price appears to be around

87 cents for fours, in some quarters

strawberry and raspberry is offered at

70 cents, but they too state that this

price is shortly to advance.

Salmon

—

Do., V,s, doz 2 65 3 00

Cohoe is, doz 2 90

Do., V2S. doz 1 90

Pinks, Is doz 1 45

Lobsterss, V>-lb., doz 3 90 3 75

Do., %-lb. tins 195 2 40

Whale steak, Is, flat, doz 1 75 1 90
Pilchards, 1-Ib. tails, doz 180
Canned Vegetables —
Tomatoes, 2%s, doz. ...

Peas, standard, doz. .

.

Do., Early une
Beets, 2s doz
Beans, golden wax, doz
Asparagus tips, doz. . .

.

Do., butts, doz ,

Canadian corn

Toronto.

CEREALS—The market generally is

ruling strong. There is a marked scar-

city of marrowfat and split peas. No
new peas have as yet been offered but

as the crop this year was short and with

old crop practically cleaned up there is

a .strong possibility for higher prices

both on green and split peas. Rolled oats

are firm under the recent advance.
5 50
6 00
4 75
6 25
2 75
4 50
3 75
6 00
3 50
7 00
5 00
6 00

10 00
e 50
7 00
5 7

08

4 7.5

4 9.i

6 25
6 3.i

1 45

Pumpkins, 2I/2S, doz 1 45

Spinach, 2s, doz
Pineapples, sliced, 2s, doz 4 00

Do., shredded, 2s, doz 4 75

Rhubarb, preserved 2s, doz. .. 2 01 Vj

Do., preserved, 2iAs, doz. ... 2 65

Apples, gal, doz. ... ... •.

Pears, 2s, doz 3 00

Peaches, 2s, doz

1 65
1 75
2 15
2 45
2 20
5 50
6 60
1 50
1 50
1 60
4 90
5 25
2 10
4 521/2

5 00

4 25
3 50

Barley, pearl, 983

Buckwheat flour, 98s

Barley, pot, 98s

Barley Flour, 98s
Cornmeal, golden, 98s ... .-

Oatmeal, 98s

Corn flour, 98s

Rye flour 9 85

Rolled oats, 90s

Rolled wheat, 100 lb. bbls

Cracked wheat, bag
Breakfast food. No. 1

Rice flour, 100 lbs

Linseed meal, 98s

Flaxseed, 98s
Peas, split. 98s .^

Marrowfat green peas '
. •

Graham flour, 98s

Whole wheat flour

Wheat kernels, 8s

Farina. 98s

PACKAGE CEREALS UNCHANGED
Toronto.

P.\CKAGE GOODS—There are no

changes in quotations. Package oats ap-

pear to occupy the strongest position

and although bulk oats have recently

shown advances, there is no immediate

prospect for advances on package oats,

according to some manufacturers. There

is still some price cutting in some quar-

ters on cornflakes and shredded wheat

but generally speaking, price lists are

being fairly well maintained.

PACKAGE GOODS
Rolled O.its, 20ss, round, case 5 00

Do.. 20s. square case 5 00

Do.. ISs. case 2 00
Do., .aluminum Pvem.. 20s fi 10

Corn Flakes 36s, case 3 10 3 75
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Porridge Wheat, 36s, reg., case 6 00

Do., 20s, family, case 6 80

Cooker package peas, 36s, case 2 85

Cornstarch, No. 1, lb. carton 10%
Do., No. 2, lb. cartons 10%
Do., No. 2, lb. cartons 09%

Laundry starch 08%
Do., in 1-lb. cartons 08%
Do., in 6-lb. wood boxes 08%
Do., in 6-lb. tin canisters 12%

Celluloid starcli, case •* 16

Potato flour, case 20 1-lb. pkgs 2 50

Do., case 24 12-oz. pkgs 2 30

Fine oatmeal, 20s 5 7

5

Cornmeal 24s ^ °^
Farina, 24s * 25

Barley, 24s 2 75

Wheat flakes, 24s 5 00

Wl.tat kernels 24s 4 50

Self-rising pancake flour 24s 3 00

Buckwheat flour, 24s 3 50

Two-minute Oat Food, 24s 1 80

Puffed wheat, case 4 40

Puffed rice, case 5 70

Health bran, case 3 50

F. S. Hominy gran, case 3 00

Do., pearl, case 3 00

Scotch pearl barley case 2 70

Puffed rice pancake flour, 24s 2 85

NO CHANGE IN DRIED FRUITS
Toronto.

DRIED FRUITS—There is no change

in the market locally and prices are well

maintained.
Candied Peels

—

Citron caps, 12 lb. boxes, lb 50

Lemon caps, 12 lb. boxes, lb 34 ....

Orange caps, 12 lb. boxes, lb 35

Mixed containing 4'/<! lb. lemon,

iU, lb. orange, 3 lb. citron caps,

per lb 40

Drained Peel, mixed, eut ready

for use, in No. I's cartons, 8

3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases « "
Do., Amelias 17

Do., Patras 17

Do., Vostizza " 23^
Excelsior, pkgs. 3 doz. in case 5 50

Dromedary 3 doz. to case '50

Fard, per box ap. 12 lbs 3 25

Hallowee dates, per lb " 11

Smyrna layers, 4 Crn., lb 30 32

Do., layers, 6 crn., lb 36 38

Natural pulled, in bags 10%
Prunes—

30-40S, 25s ° 20

40-50S, 25s 16

50-60S, 25s " "
60-70, 25s 10

70-80S, 25s „ Sa
80-90S, 25s " "''

Peaches

—

Raisins" ,,

California, bleached, lb
„ oq

Seedless, 15-oz. packets 2. 29

Seeded, 15-oz., packets 28

Cm., muscatels. No. 1, 25s 25

Turkish Sultanas pkgs 27

Thompsons, seedless ?; '^

Valencia - ^ 23

Evaporated apples 14 Id

NUTS HOLD STRONG
Toronto.

NUTS—Shelled almonds are advanced

to 45 cents per pound in case lots and

five cents higher in broken case lots.

Shelled Bordeaux walnuts are strong at

73 to 75 cents and Manchurian at 60 to

65 cents. Sweetened cocoanut is reduced

three cents per pound but unsweetened

is quite firm at unchanged quotations.

Almonds, Tarragonas, lb 22 23

Walnuts, Grenobles, lb 23 24

Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23

Do., California 39 40

Filberts, lb • ^^ 16

Pecans, lb 28 30

Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30

Do., sweetened, lb 28 32

Do., shred 25

Peanuts, Spanish, lb 21 25

Brazil nuts, large, lb 17 20

Mixed nuts, bags 50 lbs 32

Shelled —
Almonds, lb 4 50

Filberts, lb 35

Walnuts, Bordeaux, lb 73 75

Do., Manchurian 60 65

Do., broken r>2 55

Peanuts, Spanish, lb 10

Pecans, lb 1 *0

Brazils
''^2
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RICE HOLDS STRONG
Toronto.

RICES—The strong position gained
in this market some weeks ago is being
firmly held under higher prices. At pri-

mary points the demand has been keen
with the result that stocks are becoming
low, especially on the better grades.
Some local wholesalers have advanced
quotations on fancy Blue Rose but in

other quarters the old price of 7 1-2 and
8 cents is still quoted.
jHonduras, broken, per rib. ... 07% 08
Fancy Blue Rose, lb 08% 09

"B'ne Rose, lb 06 1/2 07%
:Siam, -per lb 06 O6IA
Japans, per lb 07 07%

Do., broken 05
Cliinese, XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Bo., Pakling 09 10
Rangoon 07 07*
White SasTO 07 07%

Tapioca, per lb 07% 08
"

TEAS RULE FIRM
Toronto.

TEAS—This market continues to hold
a strong position with the prices in pri-

mary markets firmly maintaining the
higher level. Importers state they s-.re

finding it more difficult to obtain teas of
good cup quality at prices to meet their

present quotations to the retail trade
and although they are not inclined to ad-
vance prices under present business con-
ditions they claim that there is a strong
possibility for quotations on the better
blends being advanced to bring them
more in line with replacement values.
Cevlons and Indians

—

Pekoe Souchongs 2.5 35
PeVoes 30 58
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings, Japans 65 80
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 57
Do., sifted 55 60

Above prices give range of quotations to the
Tetail trade.

SPICE SUPPLIES SMALL
Toronto. —.^__
SPICES—There is a strong tendency

in this market for an advance all along
the line. Supplies are small and it ap-
pears that distressed goods,, which in

the main has been a factor in reducing
prices, have practically been cleaned up.
There is also a firmer feeling in prim-
ary markets and with supplies now
practically all arriving from the count-
ries of origin, it is freely expressed by
spice millers that prices can be expect-
ed to advance.

All&pice 15 18
"Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 76
Peppers, black 18 20
Do., white 30

Paprika, lb 60 70
Chillies, lb 50
Nutmegs, selects, whole, 100s . 22 26

Do., 80s 35
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
TTurmeric 30
Curry powder 35
Cream of Tartar

—

French, pure 40
American high-test, bulk 40

2-oz. packages, d 1 25
4-oz. packages, doz 2 00
The above quotations are for the best quality.
8-oz. packages, doz 3 50

cheaper grades can be purchased for less.

SYRUPS QUIET
Toronto.

SYRUPS—The demand for corn syr-
ups is quiet with quotations unchanged.
Rogers sugar syrup No. 2 tins show a
slight reduction to $2.90 per dozen.

Barrel*, about 700 lbs., yellow .... O6V2
Half barrels, Vic over bbls ; %

bbls, %c over bbls.
Cases, 2-lb. tins, white, 2 ;loz.

in case 4 60
Cases, 5-lb. tins, v'lite, 1 doz.

in case 5 90
Cases, 10-lb. tins, white, % doz.

in case 5 60
Cases, 2-lb. tins, yellow. 2 doz.

i~ case » 4 00
Cases, .5-lb. tins, yellow, 1 doz.

in case B 30
Cases, 10-lb. tins, yellow, % doz.

in case 5 00
Cane Syrups

—

Barrels and half barrels, lb
Half barrels, V^c over bbls; %

bbls.,%c over.
Cases, 2-Ib. tins 2 doz. in case 6 00 6 60

Molasses

—

Fancy, Barbadoes. barrels, gal .... 1 65
Choice Barbadoes, barrels 1 85
New Orleans, bbls., gal 56

Do., half bbls., gal 46 48
Tins, 2-lb., table grade, case 2

doz., Barbadoes 7 75
Tins, 3-lb., table grade, case 2

doz.. Barbadoes 10 73
Tins. 5-lb., 1 doz. to case, Bar-

badoes ? 95
Tins, 10-lb., % dozen to case,

Barbadoes 8 60
Tins, No. 2, baking grade, case

2 doz 5 50
Tins, No. 5, baking grade, case

of 1 doz 4 60
Tins, No. 10, baking grade, case

of 11/2 doz 4 25

SUGAR UNCHANGED
Toronto.

SUGAR—There are no new develop-
ments in this market since the advance
of last week. The market for both re-

fined and raws is quiet.
St. Lawrence, extra granulated, cwt 9 09
Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09
Dom. Sugar Refinery, extra granulated ... 9 09

Differentials: Granulated, advance over basis
50-lb. sacks, 25c : barrels. 5c ; gunnies. 5-20, 40c
zunnies, 10 10s, 50s ; cartons, 20-5s, 60c ; cartons,
50-2s, 75c.

ST. JOHN PEACHES ARRIVING
Toronto.

FRUITS—The season for peaches is

about ten days earlier than usual and
the first shipments of yellow St. John
have arrived on the market. Blueberries

are in heavy supply at $2.50 to $3.00

per 11 quart basket. Heavy shipments of

cantaloupes are expected during the

week and prices are likely to be consid-

erably lower. Canadian Bartlett pears
are arriving freely at 75 cents to $1.00

per basket while the California variety
is bringing $5.00 to $5.50 per case.

Apples are rather scarce and are selling

from 60 to 90 cents per basket.

Oranges Valencies 100s 6 00
Do., 126s R 75 7 00
Do., 150s and smaller 6 00 7 50

Lemons. Verdillis 3 .50

Watermelons, each 8

Peaches, Elbertas, in boxes 2 1

5

Huckleberries, 11 qts. ... 2 50 3 00
Lawton berries •) 20 22
Cantaloupes, 16qut. bskts 1 OO 1 50
Pears, Cal. Bartlett, box 5 00 5 50

Do., Canadian lis 75 1 00
Bananas, per lb, ... 09

Apples, Eating, per bas 75 90
Do., Cooking per bag 60 70

Plums, 6 quart bas 50 fiO

Do., 11 quart bas 1 00 1 25
Grapes, Cal. Malagas, crate 5 50

POTATOES CONTINUE HIGH
Toronto.

VEGETABLES—With the excention

of potatoes the market tends lower on
most lines as the supply is gradually in-

creasing. Potatoes are a small crop

barely sufficient of local stuff arriving

to meet the demand with the result,

supplies are rolling from New Bruns-
wick and the West. The price remains
firm at $.3.25 to $3.50 per bag although
some are asking as high as $3,75.
Cabbage, per doz 1 00 1 50
Pot?toes. local, per bag 3 25 3 .50

Head lettuce, crate 1 50 2 00
Tomatoes, lis 30 40
New beets, per dozen 25
New carrots, per doz 25
Wax and green beans, 11 qt. bkt 1 00
Cucumbers, lis 50 75
Corn, per doz. 15 20
Onions Spanish, crate 6 50

Do. sack, 100 lbs 4 50

Celery, bunch 75
Egg Plant, 16 qt. bskt 1 00 1 25

WINNIPEG MARKETS
WINNIPEG, August 17—The grocery market during the week is

holding fairly steady and wholesalers report business showing
an improvement. Dried fruits of all kinds are firm. Canned

vegetables have firmed up, especially tomatoes and peas with an
active movement. The tea and coffee markets remain firm. With
the preserving season at hand the demand for sugar is good under
the recent advance. Nuts of all kinds are firm and higher prices are
expected. Many lines of vegetables are arriving on the market and
prices generally are lower. Fruits are also in good demand.

CANNED VEGETABLES FIRM
Winnipeg.

CANNED GOODS—Canned vege-
tables are ruling firm and tomatoes
and peas have advanced. There is a

good demand for these lines and indi-

cations point to higher prices. There
is no change in the canned fruit situa-

tion. First quality pink salmon ad-

vanced. Salmon of all grades are show-
ing firmer tendencies and it is likely

prices will be maintained.
Shrimps, Is, 4 doz. case, doz. . 2 70 2 75
Finnan Haddie, Is, 4 doz. case . 9 35 12 00

Do., %s, 8 doz. case, case . 10 50 13 00

Herring (Can.), Is, 4 doz. case,

per case 7 00
Do., imp., %s, 100 doz. case . . 30 00

Lobsters, V^s, 8 doz. case, doz
Do., %s, 4 doz. case, doz

Oysters, Is, 4 oz., 4 doz. case, cs

Pilchards, Is, tall, 4 doz. case, cs
Do., %s, flat, 8 doz. cs., case ....

Salmon

—

Do.. %3, flat, 8 doz. in case ....

R. Spring, Is, tall, 4 doz. case ....
Do., %s, flat, 8 doz. case

Cohoe, Is, tall, 4 doz. case
Do., %s flat, 8 doz. case •

Pink, Is, tall, 4 doz. case
Do., %s flat, 8 doz. case

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 7 00

8 00
32 50
2 45

4 20
9 40
7 10
9 00

22 00
16 75
18 25
14 65
16 50
6 60
8 25

3 25

8 00
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7 50

8 00
7 00

5 25

6 50
9 00
8 50

11 00
12 00
12 40
12 40
10 00
8 25

12 00
7 60

5 00
5 00
5 00
4 00
4 10
7 00
3 75
4 10

2 15

4 15
6 55

Peaches, 2s, 2 doz. case 6 50
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. case 6 50

Do., Lombard, light syrup, 2s,

2 doz. case 4 75
Do., heavy syrup, 2s, 2 doz.

case 6 00
Raspberries, 2s, 2 doz. case ... 8 50
Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)
Apricots, Is, 4 doz. case
Peaches, 2%s, 2 doz. case

Do., sliced, Is, 4 doz. case .

.

Do., halved. Is, 4 doz. case .

Peaches. 2i,-2S, 2 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. . . 4 75
Beans, Refugee, 2s, 2 doz. case . 4 75
Corn, 2s, 2 doz. case 3 25
Peas, 2g, 2 doz. case ..... ... 3 90
Sweet Potatoes, 2%, 2 doz. case ....
Pumpkins, 2%s, 2 doz. case 3 00
Sauer Kraut, 2i/^ss, 2 doz. case ....
Spaghetti, 2 doz. case
Tomatoes. 2%s, 2 doz. case . . 3 95
Spinach, 2%s, 2 doz. case

CEREAL MARKET ACTIVE
Winnipeg-. -^^—
CEREALS—The cereal market is

holding steady with no change in quo-
tations. The demand for corn flakes
continues heavy and improvement is

noted in the demand for package oats.
All lines are selling well and buying is

fairly active.

PACKAGE CEREALS
Rolled oats 203, rd. cartons . . 4 75

Do., 36s, case, square, bkts. .

.

Do., 18s, case
Corn Flakes, 363, case '.

Cornmeal, 2 doz. case, case . .

.

Puffed Wheat, 3 doz. cs., case .

.

Puffed Rice, 3 doz. cs., case .

.

Crape Nuts 2 doz. cs. case . .

.

Package peas, 3 doz. cs., case .

Cream of Wheat, 3 doz. cs., case ....

BULK CEREALS
Rolled Oats, 80s, per bag

Do., 40s per bag
Do., 20s, per bag .....' '...'. ',',,'.

Do., 10-8s, per bale ...'.

Do., IS-Gs, per bale .'.

Oatmeal, 98s gran, or stand., bag 3 40
Wheat granules, 98s. bag

Do., 16-63, per bale
Peas, whole, green. 100-lb. bag, per
bushel
Do. split, yellow, 98s, bag ... . ..

.

Do., split, yellow 498, bag '.

Cornmeal, 98s, per sack
Do., 49s, per sack
Do., 24s, per bag \]
Do., 10s, per bale

Buckwheat grits, whole, 9811b.
bags, per bag

Beans, lOO-lb. bags bushel ... ...'.

Lima Beans, 100-Ib. bags, lb
."

Barley, pot, 98s .

.

Do., 49s
Do., 24s '.',' .'.'.'.'..'. ;;

Barley, pearl, 98s, per bag ... ...

.

Do., pearl, 49s, per bag . . . ,

Do., pearl 24s

3 50

5 00
3 50
2 10
3 SO
3 40
4 45
5 75
3 80
3 00
9 15

a 75
1 46

75
3 50
4 00
4 50
6 50
7 05

4 50
7 95
4 00
3 25
1 65

85
3 65

8 75
3 70

101^
3 85
1 92
1 00
4 95
2 52
1 28

STRONG COFFEE MARKET
Winnipeg. __^_
COFFEE—The coffee market is firm

with every indication of higher prices.
There have been no advances on the lo-
cal market but indications point to up-
ward tendencies in the near future.
The demand locally is showing an im-
provement.
COFFEE—

R'o. lb 1914
Mexican, lb 45
Jamaica, lb 28
Bogotas, lb 45
Mocha (types) 49
Santos, Bourbon, lb 28
Santos, lb 26

SUGAR IN DEMAND
Winnipeg. ..^^__

SUGAR—The sugar market is rul-
ing firm since the recent advance and
refined is now quoted at $10 per cwt.

20Vi
49
30
48
51
30
29

The demand is exceptionally good due

to the preserving season.

Extra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies, 10-10 lbs 10 50

Do., cartons, 20-5 lbs 10 60

Do., cartons, .50-2 lbs 10 75

Yellow, No. 1 It., bags. 100 lbs 9 60
Do., golden, bags, 100 lbs.

.
9 50

Powdered sugar, bbls 10 10

Do., boxes, 50 lbs 10 30
Do., boxes, 25 lbs * 10 50

Icinig, barrels 10 20
Do., boxes, .50 lbs. ... 10 40
Do., boxes, 25 lbs 10 60

LUMP SUGAR—
Soft lumps, boxes, 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do.. 25 lbs 11 00
Do., cases, 20 cartons 11 75
Do., cases, 40Vi cartons 12 50

Small Lump, boxes. 100 lbs 10 60
Do., boxes, 50 lbs 10 70
Do., boxes. 25 lbs 10 90
Do., cartons, 50-2 lbs 12 00

Hard Lump, barrels ... 10 70
Do., boxes, 100 lbs.

'. 10 70
Do., boxes, 50 lbs 10 80
Do., boxes. 25 lbs 11 00

CLOVES ARE HIGHER
Winnipeg.

SPICES—The spice market is ruling

firm. White cloves have advanced 3

cents per pound due largely to the

small crop this year. There is a better

demand for spices on account of the

pickling season approaching.
Allspice. Jamaica, best qual., lb 28
Cassia, Batavia, i)er lb 38

Do., China, per lb 25
Chillies, per lb 55

Do., No. 1. per lb 53
Cinnamon, Ceylon, per lb 85

Do., No. 0. carton, doz 1 00
Cloves, Penang. per lb 95

Do., An»boyna. per lb 90
Do.. Zanzibar, per lb 55 60

Ginger, washed. Jamaica, No. 1 ()">

Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80
Nutmegs, extra large brown, 70 to

lb., per lb 70
Do., large brown, 85 to lb 40
Do., medium, brown, 110 to lb.,

per lb 38
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex.j lb.. 17 19

Do., white, per lb 30 35
Pickling, '/4-lb., pkg., per doz 1 00

Do., bulk, No. 1, per lb 28

GROUND SPICE
Allspice, bulk, per lb 25

Do., No. 2, per lb 25
Do., 2 oz. cartons 80
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . 30
Do., No. 2, bulk, per lb 25
Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 50

Cinnamon, bulk, per lb 45
Do., 2 oz. cartons 1 15
Do., 4 oz. cartons 1 75

Cloves, bulk, per lb 65
Do., 2 oz., cartons ... 1 45
Do., 4 oz. cartons 2 00

SYRUPS STEADY
Winnipeg. —^-^
SYRUPS—There is no change in the

syrups. The market is quiet under a
fair demand. The demand for molasses
is fair.

CANE SYRUP—
No. 2s 6 55
No. 5s 7 50
No. 1 Os 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases, 10-lb. tins, white, % doz.

in case 5 50
Cases, 20-lb. tins, white, % doz.

in case ' 5 50
Cases, 2-Ib. tins, yellow, 2 doz.

in case 3 40
Cases, 5-lb. tins yellow, 1 doz. in

case 4 65
Cases, 10-lb. tins, yellow, % doz.

in case 4 30

Cases ,20-lb. tins, yellow, % doz.

in case 4 30

MAPLE SYRUP—
Pure, 2 Vis, tins, cs. of 2 doz 24 85

Pure, 5s, per case of 1 doz 22 65

Pure, 10s, per case of Vi doz 21 05

TABLE SYRUP—
Maple flavor 2ViS, tins, per

case of 2 doz 13 75

Do., 2s, tins, case of 1 doz 12 00

Do., Is, tins, case Vi doz 11 50

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30

3-lb. tins, 2 doz. case 11 60

5-lb. tins, 1 doz. case 9 50

10-lb. tins, 1 doz. case 9 20

Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
l>4s, 4 doz. in case 5 25

2s, 4 doz. in case 5 00

2%s 4 doz. in case 4 80

5s, 4 doz. in case 4 50

10s, 4 doz. in case 4 20

STARCH UNCHANGED
Winnipeg.

STARCH—There is no change in the

price of starch, the demand continues

active.

STARCH—
Cornstarch, No. 1 quality, per lb 10%

Cornstarch 1-lb. pkgs., lb 09Vi
Gloss, 1-lb. pkgs., per lb 10%

NUT MARKET STRONG
Winnipeg.

NUTS—The walnut market continues

firm. Shippers of Bordeaux's are ask-

ing high prices for September and Oc-

tober shipments. The almond market

is decidedly stronger. Spanish shelled

peanuts have advanced 1 cent per pound

over last week's quotation. Pecans are

in short supply with prices ruling high-

er. Brazils are firmer and with the in-

creased demand the tendencies are that

higher prices will prevail.

NUTS, SHELLED—
Almonds, per lb 45 47

Spanish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40

Walnuts, per lb 77'/2

NUTS IN SHELL—
Peanuts, roasted. Jumbo, lb 25

Walnuts per lb 25

Almonds, per lb 25

Cocoanuts per sack 11 00

Cocoanuts, per doz 1 50

FLOUR MARKET STEADY
Winnipeg.

FLOUR—The market is steady at

unchanged quotations. Small quantities

for immediate requirements are being

purchased by buyers.
FLOUR—

98-lb. s-acks 5 32'^

Two 49-lb. sacks 5 40

Four 24-lb. sacks 8 50

JAMS ARE FIRM
Winnipeg.

JAM—There is a steady demand for

this line and from reports received from
the Ease the fruit crop is not turning

out as good as expected and with the

present advance in sugar they are con-

sidered good buying.
JAMS

strawberry 4s per tin 89
Black Currant 4s per tin 89

Raspberry 4s per tin 89

Apricots 4s per tin 83

Cherry 4s per tin 83

Peach, 4s, per tin 83

Compound (all flavors), 4s, tin 57

RICE IS FIRM
Winnipeg.

RICE—The primary markets continue

to show a firm tone and advances have
been reported. Spot stocks are light

and good grades of Southern rice are

cleaned up. Locally there is no change
(cont'd on Page 46)
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

Nova Scotia Markets
FROM HALIFAX, BY WIRE

Halifax N. S. Aug. 17.—Fruit markets
arc very active, both in native and Cal-
ifornia lines. Oranges show increase
boing quoted at $9.00 for all sizes. New
potatoes are plentiful at $1.50 per bushel.
Creamery butter is quoted at 43 cents
and dairy at 38 cents per pound. Eggs
are higher at 39 cents per dozen. Sugar
shows substantial increase, granulated
is selling at $8.95 and yellow at $8.45 per
hundred.

Flour, No. 1 patents, bbl. .. 11 00
Cornmeal, bags 2 50
Rolled oats, per bag ,,[', 3 g5
Rice, Siam, per 100 lbs .' 06% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran g 9.5

Do., No. 1, yellow
] ,_[\ g 45

Molasses, gal "/

'

q
(•'-

Cheese, Ont. twins 27
Eggs, fresh, doz " '

" .
.' " q 39

Lard, compound '

16Do
, pure, lb .

'

.'

'
. .

.'

22
American clear pork, bbl 32 50
Tomatoes, 2y2s, stan., doz .'..'.

2 10
Breakfast bacon 40
Hams, aver. 9-12 lbs. ....... 40

Do., aver. 12-18 lbs
" '

40
Do., aver. 18-25 lbs 36

Roll bacon q 25
Butter, creamery, lb 43

Do., dairy 38
Raspberries, 2s Ont., doz .... 4 oo
Peaches, 2s, standard, doz 3 00Com, 2s, standard, doz .... 1 90
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz. ... . . .

.

4 oo
Salmon, Red Spring, flats, eases

Do., pinks 7 00
Do., Cohoes

]

.'

.'

14 oO
Do., Chums 6 00

Evaporated apples, per lb 15
Dried peaches, per lb 22
Potatoes, Nat., 90-lb. bag .... 1 50
Onions, Jersey 4 00
Onionss, Spanish, lb. ... 06
Beans, white 3 90

Do., yellow eye 7 25
Bananas, lb 09 10
Lemons, Ca 15 00
Oranges, all sizes 9 00
Grapefruit, Florida, case 9 50

Do., Jamaica 7 00 7 50
Oats, per bushel 75

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John N. B. Aug. 17.—Cornmeal is

firmer and higher, granulated is now
quoted at $3.85 to $4.00 with ordinary

at $2.40. Siam Rice is higher at $7.00

to $7.50. Molasses is quoted at 65 cents

per gallon, an advance of five cents.

Granulated sugar is advanced to $8.95

and yellow to $8.45 per hundred. Cheese
is easier at 26 cents per lb. while eggs
are easier at 38 to 40 cents per dozen.

Pure lard is higher at 21 1-2 to 22 cents

and cowrpound at 15 1-2 to 16 cents per

pound American clear pork is higher

at $43.00 to $37.00.
Cornmeal, gran., bags 3 85 4 00

Do., ordinary 2 40
Rolled oats 8 80
Rice, Siam, per 100 lbs 7 00 7 50
Tapioca, 100 lbs 8 00 10 00
Molasses 65
Sugar

—

Standard granulated 8 95
No 1 yellow 8 95

Cheese, new. twins 2(1

Eggs, fresh, doz 38 40
Lard, pure, lb 2IV2 22

Do., compound .. 15Vo 16
Tomatoes, 2 '/is, std., case 4 20
American clear pork . 34 00 37 00
Beef, corned. Is 3 45
Breakfast bacon 45 48
Butter creamery, per lb 40 45

Do., dairy 32 35
Do., tub 30 35

Com, 2s, standard, case 3 80
Peas, standard, case 3 90
Apples, gal., N.B., doz. 5 00
Strawberries, 2s, Ont., case ....
Lemons, case 12 00
Oranges, California 6 50 8 00
Bananas, lb 08 10
Grapefruit, case 8 00 8 50
Potatoes, old. bbl 4 50

Do., new, bush 2 25

Alberta Markets

FROM CALGARY, BY WIRE

Calgary Atla. Aug. 17.—Lard again

advanced, threes are now quoted at $12.

90 per case. All fats and soaps are quite

firm. Rolled oats are slightly lower at

$3.00 for 80s. Soda biscuits in bulk are

down one cent per pound and family

size i-s down 25 cents per dozen. Can-
ned raspberries 2s, are lower at $8.40

to $10.00 per case. Prunes are some
higher, 90—100s are quoted at 9 1-2 to

10 cents per pound, 70—80s are 11 to 12

cents and 60—70s are 12 1-2 to 13 cents.

Ontario blueberries are selling at $3.50

per basket. B. C. blackberries are quo-

ted at $3.25. Yellow peaches, trumps
are offered at $2.25. Crabapples are

$2.25 for a 40 pound case. Ripe to-

matoes are $1.50 for 20 pound case while

apricots are selling at $3.00 per crate.
Beans, B.C., per hundred 5 30 5 50
Rolled oats, 80s 3 00
Rice, Siam 5 50 6 00
Japan, No. 1 7 50 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large .... 261/2 28
Alberta cheese, twins 251^

Do., large 24%
Butter, creamery, lb 87

Do., dairy, lb 25 30
Lard, pure 3s 12 90
Eggs, new laid, local, case Oil 12
Tomatoes, 21^8 4 10 4 35
Lemons, case 13 00
Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 3 60 4 00
New early June peas, case 4 50
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case ... 8 40 10 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted 9 00 9 50

B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated. lb 14 15%

Do., 25s, lb 17
Peaches, evaporated, lb 22 22%

Do., canned, 2s 7 45 7 90
Prunes. 90-lOOs 9% 10

Do., 70-80S Oil 12

Do., 60-703 12% 13
Potatoes, local, ton 25 00 30 00

GENERAL MARKETS
(Cont'd from Page 45)

but the outlook has a decidedly upward
trend.
RICE—
No. 1 Japan, 100-lb. sacks, lb 08

Do., 50-Ib. sacks, lb 08%
Siam, 100-lb. br^gs ... 06

Do., 50-lb. bags 06%
Sago, sack lots, 13 to 15 lbs.,

Ibe., per lb 08%
Do., in less quantities, lb 09%

Tapioca, pearl, per lb 08 08%

STRONG MARKET FOR TEAS
Winnipeg.

TEA—Reports from primary markets
indicate stronger tendencies in the price

of teas. All grades of Ceylons are
high and Indians are firming up con-

siderably. The demand for tea on the

local market is showing an improve-
ment.

VEGETABLES TEND LOWER
Winnipeg.

VEGETABLES'—Vegetables are ar-

riving plentifully and prices show lower
levels. Ontario tomatoes are quoted
from 85c to $1 per basket. Oregon
onions are higher and are quoted at

$5.50 per sack. New potatoes are in

good demand and are quoted fi'om $1.10

to $1.15 per bushel.

LEMONS EASIER
Winnipeg.

FRUIT—Lemons are quoted at lower
prices this week; California quoted at

$11.00 per case. Oranges have advanced
50 cents and are quoted at $7.50 to $8.00

The demand for bananas is improving
and are selling at 9 cents per pound.
Peaches, pears, plums, and apricots

are in good demand at lower prices.

Thompsons grapes are on the market
and are selling freely at $4.25 per case.

DRIED FRUITS FIRM
Winnipeg.

DRIED FRUITS—Peaches, apricots

and plums advanced on the primary
market last week and will be reflected

in the prices of these goods upon the

arrival of the new pack. Wholsesalers

in the meantime are selling spot stocks

at the old prices and stocks are report-

ed low. Evaporated apples have ad-

vanced 1 cent per pound which price

will be maintained until the new pack
is available. Currants are easier in

price and a drop in price is expected.

Opening prices on raisins are much
lower than last seasons and are selling

freely as some packers have reduced
their prices on spot stocks.
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Four Year Cycle Fails to Bring Salmon
Outlook for the Salmon interest is not bright—a closed season is

proposed—twenty year decline in harvest leads to consideration

of drastic action—sockeye catch has been very poor to date.

VICTORIA, Aug. 13.— (Special).

Cannerio? mu.st be content witli

one of the smallest sockeye runs

in history. Indications now are that the

run this summer will be the smallest on

record, although, according- to the four-

year cycle theory, which has been infall-

ible in the past, there should be an in-

crease over the last three years.

John P- Babcock, assistant commis-
sioner for fisheries for British Columbia,

has just returned here following a trip of

inepection through the pi'incipal fishing-

waters of the province. He expects a bad
year from the production standpoint. He
says there have been small runs in Alert

Bay and Smith's Inlet, but the catch

there so far has not produced a pack of

more than 4,000 cases, and the season is

practically over.

"The sockeye catch at Rivers Inlet has

been poor so far, notwithstanding that

over 1,000 gill nets are being used there,

as again.sr, 850 last year," stated Mr.
Babcock. '"The fish are small, indicating

that the srreater proportion of the run
consists of four-year-old fish. Unless the

run there is very much better this week
than at any time this season, the pack
will be one of the smallest recorded

there. All canneries on the inlet are op-

erating, and the cannery at Namu is op-
erating with fish taken at Rivers Inlet."

Although 1,000 boats are fishing there
and all the canneries are in operationl

the sockeye run to the Skeena is the

worst ever, according to Mr. Babcock.

The pack will not exceed 50,000 cases

unless a notable improvement is shown
from now on in the catches. The same,

relatively speaking, is true of the Naas
River, another important salmon centre.

The pack will probably total not more
than 10,000 cases. Four canneries are

working.

It is still too early to report anything

definite about the Fraser River, although

the forecast of fisheries officials is that

the run will be exceedingly light. The
first ten days in August will tell the

story. There have been a few good catch-

es in the Straits of Juan de Fuca,

through which the fish pass in from the

Pacific Ocean, and the Fraser nets have

caught a few fish, but the harvest so far

has been less than at the same time four

years ago.

The sockeye situation is a matter of

serious concern to the province as a

whole and the salmon packing industry

'

in particular. The trend of the harvest

during the last twenty years shows an
unmistakable decline, with only a few ad-

vances here and there to give contrast

to a record otherwise definitely down-
ward. There is small doubt in the minds
of most operators that a long closed sea-

son on sockeye would assist in rehabil-

itating the supply, but there seems to be
a good deal of hesitancy on the part of

every interest concerned to try this out.

Meat Sales Are Five Times As Great
Since Installing A Meat Slicer

W. A. Jones, Tillsonburg, Ont., Believes That
the Only Way to Successfully Sell Cooked and
Smoked Meats is to Have the Proper Equipment

for Handling the Same

CLAIMING that his meat-slicer in-

creased his sales five times what
they were previous to its installa-

tion, W. A. Jones, Tillsonburg, Ontario,
believes that the only way to successful-

ly sell smoked and cooked meats is to

have the prober equipment for handling

same. "The increase in my turnover in

meats as a result of having a slicer has

more than paid for the cost of one," Mr.

Jones remarked. Mr. Jones belie.ves in

having the proper facilities for handling

his trade, and what is characteristic of

his meat department is characteristic of
his entire store. He declares that he
waits on more people in a shorter period

of time, since he got the slicer, than he

could before. Particularly now in the

warm weather, when there is such a de-

mand for cooked meats, he can slice up a

ham much more i-apidly, and give a bet-

ter service to his customers.

Why Little Waste
"We have very little waste from

hams and bacon in our store," Mr. Jones
told a representative from Canadian
Grocer. "A ham or a side of bacon, can
be sliced right down to the end, and there

is scarcely anything that cannot be sold

as real good meat. We have no trouble

in selling the entire side or whole ham,
without having to dispose of the ends at

a sacrifice?. The real advantage of a slic-

er is not only the fact that it facilitates

service, but that with it, the slicing is of

uniform thickness, thus giving greater

satisfaction to the customer."

Sales Are Heavy
Sales of cooked meats and bacon are on

a large scale in Mr. Jones' store, and he

has built up his trade in this connection,

because, as he believes, he carries the

best bacon and ham obtainable, and he is

pushing its sale all the time. His turn-

over in cheese, too, is in good propor-

tions. He has a cheese cutter that he

says paid for itself in less than a year.

It is a computing cutter, giving the

exact weight. In his opinion it is also

a great saver, and from an economic

standpoint it is well worth having, apart

from the service it renders.

Equipment that means saving of time,

and better service to his customers, is

everywhere in evidence in the Jones

store, as previously stated. Mr. Jones

believes that good equipment makes for

bigger business.

T. Sedwell has opened up for business

at 241 James Street, North Hamilton,

Ont.



48 CANADIAN GROCER August 19, 1921

Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Aug. 17—There is a very steady and firm trend
to the produce market, principally on account of a better de-

mand for export trade which is mainly responsible for higher
prices on butter and eggs. Cheese also shows more strength on the

same account, but the supply of eggs is smaller and this too is a feature

which makes more permanent the higher prices on eggs. The hog
market is steady and prices on fresh pork are unchanged but the wide
range of prices on beef is remarkable. The lard market is holding
firm with another advance during the past week. There is no change
in either smoked or cooked meats. The fish trade is still dull with
higher prices quoted on haddock, halibut, and Gaspe salmon, the lat-

ter being off the market this week.

HALIBUT HIGHER
Montreal.

. . FISH—The fish business has not yet

shown signs of improvement and this is

accredited to the fact that so many peo-

ple are out of the cities at the present

time. Prices are fairly high on most
lines and as Gaspe salmon is out of date

this week prices on stocks on hand
are higher at 26 cents. Halibut is up to

21 cents and haddock is also up two
cents a pound.

Gaspe Salmon 26

White fish 19

Haddock 08
Halibut 21
Trout 1?

FROZEN FISH
Halibut, large ami chicken . . 20 23
Haddock 07
Mackerel 15 16

Do., Western, medium 21 22
Steak Cod 07% OSVa
Market Cod 06% 07
Sea Herrings 06 07
Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd .

Doree
11
17
20

12
Smelts 15

SMOKED MEATS STEADY
Montreal.

SMOKED MEATS— There is a nor-
mal demand for smoked meats and
prices remain steady and firm.

BACON—
Breakfast- ,best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24
Wiltshire 33 37

MEDmM SMOKED HAMS—
Weight, 8-14, iong cut

Do. 14-20
Do., 20-25
Do., 25-35

Over 35 lbs

44
42
39
35
33

COOKED MEATS UNCHANGED
Montreal.

COOKED MEATS—There is no
change in the prices on cooked meats.
The demand is fair and supplies are suf-
ficient to meet immediate requirements.
Jellied pork tongues 38
Jellied pressed beef, lb 37
Hams, cooked . 54 57

Clear fat backa /bbl) 40-50 pes 30 00
Pork pies (doz.) SO
Mlnee meat, lb 17 "4 19
Sausage, pure pork 26
Bologna lb 14
Ox tongue, tins 59
Head cheese, 6-lb. tins, per lb 16

Do., 25-lb. tin pails, lb 15

STEADY MARKET FOR HOGS
Montreal

FRESH MEATS—There is very little

change in the hog market. Prices are

steady with a slight increase in the de-

mand and lighter offerings, particularly

of select light-weights. The latter are

being bought at $14 per hundred. The
beef market is fairly steady, but it is

interesting to note the wide margin be-

tween hind and front quarters. Front
quarters are selling at from 5 to 8 cents

and at that price there is a big waste
since the demand is all for the best cuts

and consequently the price on these cuts

are keat up.

FRESH MSATS—
Hogs, live (selected off cars) .. 11 00

Abattoir killed, 65-90 lbs 22
Fresh PorK

—

Legs of pork (foot on) 28%
Loins (trimmed) 29
Trimmed shoulders
Untrimmed
Pork sausage (pure)

Fresh Beef—
(Cows)

17 21

04 06

26 28

20
10

14 00
23

29
30
22
18

25

quartersHind
1- ront quarters

. . Loins

(Steers)
21 2Z

50
26

08
30

NO CHANGE IN BARREL MEATS
Montreal

BARRELLED MEATS—There is no
change in the prices quoted on barrelled
meats.

Heavy mess pork (bbl) 31 00
Plate beef 23 00
Barrel Pork

—

Canadian Short cut (bbl) 30-40

EGG MARKET HIGHER
Montreal.

EGGS—There is an upward tendency
to the egg market which is attributed

to the smaller supplies arriving and an
increase in buying for export as well as

a good steady local trade. The margin in

prices on graded eggs is widening and
varies from 38 to 50 cents.

EGGS—
Extras 50
Fresh selects 44

Do., No .1
'

38

STRONG LARD MARKET
Montreal.

LARD—The lard market continues to

hold its strength with an advance in

price. There is a good demand for local

account and stocks are moving freely.

There is every indication that the pre-

sent strength of the market will hold.

Canadian pure lard is selling in twenty
pound wooden pails at 20% cents per
pound.

LARD—
Tierces, 360 lbs 19'/4

Pails, 20 lbs 20Vo
Tubs, lbs 20 "

Bricks 23 24

CHEESE IS FIRMER
Montreal.

CHEESE—Although there is no actual

change in the prices quoted on cheese
there is a stronger feeling following the
weakness of last week. Receipts show
an improvement but the export also

shows an increase.
Large, per lb 25
Twins, per lb 25
Triplets, per lb 25
Stilton, per lb 35
Fancy old cheese, per lb 33 34
Quebec 24 25

BUTTER PRICES HIGHER
Montreal.

BUTTER—The trend of the butter

market i.-^ much firn«er partly due to

the improved inquiry for export and also

to a steady demand for home consump-
tion. Produce dealers predict a further

advance in price during the next few
days although the receipts for this week
are larger than those of a week ago.
Creamery, prints 42 43

Do., solids 40 41

ONTARIO MARKETS
TORONTO, Aug. 17—The produce and provision markets are

generally ruling firm and stronger. Butter is higher while
cheese is steady and unchanged. Eggs are stronger and higher

under an increased production and a better demand. Live hogs
are higher which is reflected in a stronger market and higher quota-
tions on lard, shortening and fresh pork cuts. There is a better de-
mand for margarine with a tendency for higher levels. Poultry and
fish are unchanged.

BUTTER AGAIN MOVES UP
Toronto. —
BUTTER—The firmness that has

characterized this market for sometime
still prevails. Quotations during the

week advanced two cents per pound

bringing the price on the best quality

to 44 cents per pound and on the second

grades around 40 cents. The tendency
is that the market will now remain firm

and in some quarters even higher prices

are talked of. This is attributed to the
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higher prices of feed and the fact that

pasturage is none too good.
Creamery prints .... 40 44

CHKESE STEADY TO FIRM

Toronto.

CHEESE- -This market is ruling fairly

steady wich prices firmly held.

CHEESE—
Large, new 2.5 25Vj

Do., oM 34
Stilton, New ... 27%

STRONG MARKET FOR EGGS
Toronto.

EGGS—The egg market continues

strong with prices slightly higher in

spite of the fact that production shows
an increase with the quality improved

since the cooler weather. No. I's are

quoted at 43 to 44 cents per dozen with

selects three cents higher.
SelecU 46 47

No. 1 43 44

Selects in cartons 48 49

LARD SLIGHTLY HIGHER
Toronto.

LARD—In some quarters one pound
prints are advanced one cent, making
the price 22 cents. Others however, con-

tinue to quote the same as last week.

LARD— » a U
l-lb. prinU 21 22
1-lb. tierces. 400 lbs 19Vi 19V4

COOKED HAMS EASIER
Toronto.

COOKED HAMS—An easier feeling

prevails in the market for cooked meats.
This is attributed to the fact that since

the weather has become cooler, the de-

mand has somewhat lessened and con-

sequently stocks are fairly heavy. Or-
inary round trimmed hams are quoted
at 58 cents and square trimmed at 62
cents, a decline of two cents per pound.
Boiled hams, lb 58

Do., square pressed 62
HAMS—
Boiled shoulders, lb 42
Head cheese, 6s, lb 12
Choice jellied ox toneue, lb 66
Jellied pork tongue 40
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

ACTIVE DEMAND FOR MARGARINE
Toronto.

MARGARINE—The demand for mar-
garine is steadily improving. One manu-
facturer stated that a short time ago
their output had dropped to about five

hundred pounds a week, but during the
past two or three weeks, since butter has
been rising in price, their sales have in-

creased to three thousand pounds a
week. Usually margarine is around ten
cents per pound less than butter, but
the price at present is around twenty
cents less. Under this condition and also
the fact ohat the demand is increasing,
a firmer market with higher prices can
be expected. The best quality margarine
is selling r.t 20 to 22 cents per pound.

BACON SOME HIGHER
Toronto.

PROVISIONS—This market is firmer
with prices all along the line slightly
liigher, due to the firmer market and
iiigher prices recently paid for hogs.
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Boneless backs are firm at 46 to AiVz

cents per pound. Ordinary breakfast

bacon is unchanged but special trimmed

shows an advance of two cents, now

quoted at 42 to 47 cents. Dry salt meats

are up one to one and one half cents

per pound while mess pork is advanced

$1.00 per barrel making the price $34.00.

Short cut backs and pickled rolls are al-

so his-ber.

Hams

—

Small, 6 to 12 lbs 42 42Mr

Medium, 12 to 20 lbs. .. . . . 42 42%
Large, 20 to 3.5 lbs. ea. lb 29% 38%
Heavy, 35 lbs. and upwards 28%

Backs

—

Boneless, per lb 40 48%
Rolled, per lb 53%
Peameal 43 43%

Bacon

—

Breakfast, ordinary, per lb. . . 30 36

Do., special trim 42 47

Cottage rolls 37

Roll, per lb 21% 28%
Wiltshire (smoked sides). lb 33

Do., three-quarter cut 37

Do., middle 39

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs 21%
Do., av. 80-90 lbs 19%

Clear bellies, 15-30 lbs 18 20
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork

—

Mess Pork 34 00
Short cut backs, 200 lbs ... 41 00

Picked rolls, bbl.. 2P0 lbs.—
Lightweight 49 00
Heavy 40 00
Above prices subject to daily fluctuations of

the market,

SHORTENING TENDS HIGHER
SHORTENING—The market has a

tendency for higher levels. In fact in

some quarters quotations have advanced
one cent per pound mlaking one pound
prints 18 cents. Others however, con-
tinue to quote at 17 cents. On the tierce

basis, prices range from 14 1^ to 15

cents per nound.
l-lb. prints
Tierces. 40

17 18

14% lo

FISH PRICES STEADY
Toronto.

FISH—There is practically no change
in this nvarket. There are good supplies
arriving jind the demand is likewise

good for this season of the year.
FRESH SEA AND LAKE FISH

Cod steak, lb 09 10
Do., market, lb 09

Halibut, chicken 10 17
Do., medium 22 23

Whitefish, Government 11%
Do.. Georgian Bay

, 17 18
Fresh Herring .. 10 11
Flounders, lb 10 11
Fresh Trout, lb 16 17
Haddock Q 10 11
Spring Salmon 24 25
Mackeral o 11 12
Yellow pickerel, lb. 14

FROZEN FISH
Halibut, medium 22 23

49

Do.. Qualla 13 14

Flounders 09 12

Pike round 06 07

Do., headless and dressed 08

Salmon. Cohoe
Do.. Red Spring 23 24

Sea Herring 07% 08

Brill 10 11

SMOKED FISH
Hadies. lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24
Labrador Herrings, kegs. 100 lbs 25

Do., bbls., 200 lbs 11 75

Do. pails. 20 lbs 2 00

Holland Herrincs, Milchers 1 15

LIVE HOGS HIGHER
Toronto. ;

FRESH MEATS—Notwithstanding
the fact that receipts of hogs during the

week wei'e heavy, prices advanced 75

cents per hundred. On the basis of

weighed off cars, live hogs are quoted

at $14.50 to $14.75 per hundred and

there are indications that the market
will remain firm. Fresh pork cuts are

advanced one cent per pound. Live calves

and lambs are easier but there is no

change in dressed. Dressed beef is also

unchanged.

Hogs

—

Do., heavy, per cwt 18 00 20 00
Live, off cars, per cwt 13 75 14 00
Live, fed and watered, cwt. . 14 25 14 50
Live, f.o.b., per cwt 13 50 13 75

Fresh Pork

—

Legs of pork, up to 18 lbs 30
Loins of pork, lb .... 36
Fresh hams, lb 38
Tenderloins, lb 48
Spare ribs, lb 10 12

Picnics, lb 21
Montreal shoulders, lb 22%

Boston butts, lb 26

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb • 17 20

Front quarters, lb 05 08
Ribs, lb 18 26
chucks, lb 06 06

Loins, whole, lb 2.5 30
Hips, lb 15 17

Cow beef quotations about 2c per pound below
above quotations.

POULTRY UNCHANGED
POULTRY—There are no changes in

quotations on poultry as compared with

last week. The market is steady under
a fairly active demand.

Prices Paid by Dealers

Live. Dressed.
Turkeys 30 40
Chickens, spring 30 35

Roosters 16 20
Fowl over 5 lbs 23 28
Fowl, 4 to 5 lbs 20 20
Fowl, under 4 lbs 18 18

Ducklings 24 35
Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 55 60
Hens, heavy 30 32

Do., light 28 30

Chickens, springs 45 .10

Ducklings 40

WINNIPEG MARKETS
WINNIPEG, August 17—Butter prices are unchanged, but the

market is firm. Cheese is quoted at higher prices and egg
receipts are light with no change in quotations. Cooked meats

as well as smoked meats are in good demand. An upward tendency-
is noted on lard. The hog market remains steady. Fish is in good
demand at this season of the year.

Butter Prices Steady
Winnipeg.

BUTTER- -Steady prices are quoted on

butter this week. Creamery best quality

is in good demand at 44 cents. Indica-

tions point to higher prices.
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BUTTER—
Creamery, best table grade 44
Dairy, best table grade ....
Margarine 21 25

CHEESE PRICES ADVANCE
Winnipeg.

Cheese—The tendency of the cheese
market is toward higher levels. Dealers
are quoting prices higher this week. On-
tario new cheese being offered at 27
cents per pound.

CHEESE—

-

Stilton cheese, large, lb 30
Ont., large, lb 27
Ont , twins, lb ' 27'/.
Ont., triplets, lb 28

"

EfxG RECEIPTS HIGH
Winnipegr.

Eggs—There is evidence of a firmer
undertone to the egg market, prices are
unchanged. Receipts are much smaller
and in many cases eggs are being ship-
ped from storage to meet the heavy de-
mand; New laids in cartons are quoted
at 46c per dozen with No. 1 candled at
37.

COOKED MEATS UNCHANGED
Winnipeg. _—

—

Cooked Meats—There is no change in

quotations on cooked meats. Prices are
firm with a good demand for all lines.

Hams are scarce.

Best quality, skinned, 8-14 lbs. ... 63
Do., 13-16 lbs 61

Roast ham, lb 64
Roast shoulders, lb 64

Head Cheese, 6-lb. tins, lb. . . !
...'. o 16

Jellied Ox Tongues, lb 66
Pork tongues, lb 40
Luncheon cooked meats, lb 21
Winnipeg.

Provisions—Steady price.? are quoted
on smoked meats this week. The ten-
dency however is toward higher levels,
on account of the firmness shown
the hog market. Best quality ham has
advanced one cent per poun.!, w>i!.3
bacon rernains unchanged.
Hams

—

8 to 16 lbs., per lb 48
16 to 20 lbs., pe rib. .

.'
.'

o 47
Boneless, 8-16 lbs., per lb 52
Skinned, 14-18 lbs., per lb .51

Skinned, 18-22 lbs., p«r lb 50
iiacon

—

Back, 6 to 10 lbs., lb 54
Cottage Rolls, ooneless 031
Bellies, 6 to 10 lbs, per lb 40

POULTRY QUIET
Winnipeg.

Poultry—There is no change in the
poultry market. The demand is light
with very few arriving.
D. p. Chickens, 3% lb. and under 49

Do., 3% lbs. and over 49
D. P. fowl, 3% lbs. and under .. . .

.'

.

o 33
Do., 31/^ lbs. and over 34

LARD PRICES HIGHER
Winnipeg.

Lard—An advance of one half cent per-
pound is reported on lard. No. 1 qua-
lity in tierces of 400 pounds is quoted
at 181/2 cents. The market is showing
stronger tendencies. Th.jre is no change
in quotations on shortening.
Pure lards. No. 1 quality, per lb.

(in tierces, 400 lbs.) IS'A
Do., wooden pails. 20-lb. pai^s 4 10

Shortening (wooden pails, 20-lb.
pails), per pail 3 40

Shortening, tierces of 400 lbs. . . .... 15

HOG MARKET STEADY
Winnipeg. _^.^

Fresh Meats—The hog market is stea-
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dy and selected live hogs are quoted at
$14.25. Receipts are light. Butcher hei-
fers are fairly plentiful and the best
grade is selling from $5.25 to $5.50 while
the remainder of fair to good kind are
quoted from $4.00 to $5.00. The sheep
and lamb market is showing a weaker
tone. Only a few lambs are being of-
fered and best grade is c.uoled at $9.00
the n'ljority being offered at $5 75 v.,

$6.00.

Selected-, live, cwt 14 25
^^aj'er . . li'25 13 25
Light ]4 00 14 50
Sows 8 25 10 25

Fresh Pork-
Legs of pork, up to 35 lbs., lb 28 36
Spare ribs q J5
Loins of pork, lb 29 32
Fresh hams, lb

'

.

.'.

30 38
!"'<="','/• 'b 18
shoulders 19 22

Fresh beef—from steers and heifers-
Hind quarters, lb 12 19

-.^r?"/
f>"arte>-s. lb .;. O6V2 08

Whole carcass, good grade, lb.. 08 13 1/,

Mutton

—

Choice, lb
q 22

Choice long hinds (leg and
loin)

31
Choice Stews

; „ g^y^
Lambs

—

Choice, 30-45 lbs q 26
Veal'

Good veal, 40 to 80 lbs., hind
<l'"''te'-s

29

FRESH TROUT SCARCE
Winnipeg.

Fish—Fish dealers report a fair en-
quiry for fresh fish at this season of
the year. The demand for saimon and
halibut is active with fresh lake trout
reported scarce.

Black cod, lb.

B"iis. lb .".. ;;. .'.: ;:
b'^gHerrmgs, Lake Superior, 100

lbs., sacks, new stock .... 3 50
Halibut, chicken, cases 300 lbs .... 15V,
Do., broken cases g 16%

Salmon

—

Cohoe full boxes, 300 lbs 19
Do., in broken cases n 9n

Soles
.•

11°
Baby Whites or Tulibees 09

Do., broken cases '

q 141/

SMOKED FISH
Bloaters, Eastern National, case 3 50

Do., Western. 20-lb. boxes, box . .

"
2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-ib. cases, lb ." .

"

14
Kippers, East., Nat, 20 count, •

per count 3 75
Fillets, 15-lb. boxes, lb.'..'.'...; 020

SALT FISH
Steak Cod, 2s, Seelys, lb. ...
Holland Herring, milkers, 9-lb.

pails, per pail ... 1 35
Do., mixed, 9 lb. pails, per pail 1 25

Labrador herrings, 100-lb. bbls.,
per barrel 7 qq

Cassina Plant

Makes a Drink
Like Coffee

Washington, Aug. 16.—Applying
scientific methods of tea manufacture
to the curing of a wild weed of the South
Atlantic states and devising a system
of preparing the delicious beverage for
human consumption, George F. Mitchell,
tea specialist of the U. S. department
of agriculture, has rendered available a
new, stimulating native and national
drink which, potentially, promises to be
the cheapest beverage used in our diet-
ary. Mr. Mitchell is not the discoverer
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of the new drink—the primitive Indians

and early settlers in the Carolinas,

Georgia and Florida ascertained the

stimulating properties of the native cas-

sina plant, a most prolific and profusely

growing weed which occurs on even the

poorest soils of the section under dis-

cussion—but he has accurately apprais-

ed its commercial possibilities, and after

intensive effort he has devised ways and

means of curing the cassina leaves and
converting them into a mild and sooth-
ing beverage.

The cassina plants are very abundant
in sections of Texas, Alabama, Missis-
sippi, Georgia. Florida, the Carolinas
and Virginia, attaining a height of from
15 to 20 feet. Cassina plants are fre-

quently used for hedgeing purposes, un-
der which conditions they often grow 18
to 20 feet wide and several miles long.

All the leaves of the bushes can be
used for making the new drink. This is

an outstanding feature which adapts
the cassina plant for beverage manu-
facture, inasmuch as the cutting and
curing of the leaves are simplified and
not. expensive hand-labor operations as
in the case of the tea leaf harvest. About
two decades ago Uncle Sam acclimated
and adapted many varieties of tea to
cultural conditions in South Carolina,
but his representatives were unable to
produce the tea satisfactorily on a com-
mecial scale due to the fact that the
choice, tender leaves and buds of the tea
plants have to be cut by hand, making
the cost of harvest labor excessive.

This impediment to the development
of a commercial industry will not hand-
icap the cassina beverage project be-
cause mechanical harvesters can be us-
ed to expedite cutting.

At present large amounts of wild cas-
sina are available as waste weeds on
abandoned land which could be profit-
ably harvested and cured for beverage
purpose^ Mr. Mitchell purposes to con-
tinue his investigations and to attempt
to breed^and cross-breed varieties of the
wild cassina which are richest in caf-
feine so that ultimately he can specialize
in the production of these superior
strains under painstaking conditions of
proper cultivation and care. He makes
the drink exactly like coffee by either
boiling for three minutes or percolating-
for five minutes.

CANADIAN CHILLED BEEF ARRIV-
ES IN ENGLAND

Montreal, Aug. 16.— The two ship-
ments of Canadian chilled beef which
were recently despatched to England by
a packing company in Toronto on ves-
sels of the White Star Dominion Line
with the idea of testing the British mar-
ket, are now reported from the other
side to have met with a splendid recep-
tion, the meat being found to be in ex-
cellent condition and of first-class qual-
ity. English trade journals, commenting
on the arrival, hold out very encourag-
ing hopes for the future of the industry.
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Visit Us at the

Toronto Exhibition-

Retail Merchants Day August 3 1st.

A special day has been arranged this year at the Toronto National
Exhibition for the Retail Merchants, upon which occasion we invite

every merchant in Ontario to come and see our two displays. One in

the Manufacturers' Building and the other in the Dairy Building.

Come along and see our fine show of fresh Beef and Lambs also

these other lines of Davies Quality products:

—

Cooked & Jellied Meats

Smoked Hams & Bacon

Peerless Pickles

Davies Canned Foods

And those many other delicious products which represent many of

our attractive lines. You'll find these displays most pleasing and

you will have the opportunity of seeing a number of lines you
probably would like to handle.

Write us for a complete list of our products.

Montreal

TORONTO
Sydney Hamilton

Send for our prices.

Special care given mail or-

ders.
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BrunsAvicK Brand
Sea Foods

Exceptionally Popular
Summer Sellers

Recommend B r u n swick Brand
"ready to serve" Canned Sea Foods to

your customers for preparing dainty

and appetizing warm weather

lunches that require no cooking.

For campers, picnickers, etc. they

are ideal. Suggest and display them

well during these remaining summer

days. Their high-standard quality,

reasonable price and excellent flav-

or will bring good returns.

"/, Oil Sardines
Finnan Haddies
Kippered Herring
Clams
14 Mustard Sardines
(Oval and round tin3)

Herring in Tomato Sauce

Connors Bros., Limited
BLACK'S HARBOR, N. B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg, Man.
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The Trend
of Business

AN important factor in commercial success is the study of

world conditions and consideration of their effect on the
markets of the future.

/^ UR Monthly Commercial Letters, which we shall send
^^ you regularly on request, contain analyses of agricul-
tural and trade developments which will assist you in reach-
ing sound conclusions.

The CANADIAN BANK
of COMMERCE

Capital Paid Up $15,000,000 Reserve Fund $15,000,000

Head Office: TORONTO

"Dominion Brand"

TOMATO SOUP
The New Soup with the New Label

All Canadian Made

A rich, thick, savoury soup packed full of goodness and appetising
flavor; flavor that makes friends for life after one trial.

Stock It!

Display It!

Sell It!

Wholesalers!

Place Fall

Orders Now.

\
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"EASIFIRST" -dniiii^~ m 1^^^^^^ LIMITED

' •
* WEST TORONTO

EVERY TIME you hand a

package over the counter

you make:

—

A FIRM FRIEND and

A GOOD PROFIT

"The more they have

The more they want'

/ASIFIRST Order Now

REFRIGERATORS
For Grocers

Perfect ventilation and

a constant circulation

of dry, cool air are the

features of Arctic con-

truction. Our special

Refrigerator for Gro-

cers is scientifically

correct in design to en-

sure perfect cooling of

food products with the

$mallest consumption
of ice. Arctic Refrigerators have been built by
us for more than fifty years and the Arctic you
buy today has been developed to the highest
efficiency through our long experience' in study-
ing the requirements of our customers.

Catalogue sent upon request.

John Hillock & Co., Limited
Offices. Showrooms and Factory

154 George St., Toronto
Agencies: -A. Tilley, 54 McGill ColleKe Ave Montrp^,! • rCameron Sparks Street. Ottawa: J. M^MilTan sorMa; St W fnipeg; Western Butchers' Supply Company, Reeina qaol/ i« ^"
Watt. 572 Knox St., Vancouver, B. C

«<^'?'na. Sask.
: M. E.

.BACON
Good Bacon is the result of
good selection of the well

fed pig in the first

place and good
curing in the second.

You have both in

"Star'; Brand
English Bacon

Put up by

F. W. Fearman Co.
HAMILTON
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ASK YOUR WHOLESALER

FOR PRICE ON

KING OSCAR SARDINES

TO ARRIVE

Push Som-Mor Biscuit

and Pull Some More Profits

The Biscuit in the Striped Package is an attractive, convenient-
ly packed, fast selling line that sells faster after each new cus-

tomer has been induced to try it. A little push will greatly in-

crease your volume of Som-Mor sales, and increase your pro-

fit in greater proportion, through ease of handling, and
rapid turn-over.

Sell them Som-Mor and they'll want Som-Mor.

North-West Biscuit Company, Limited,
EDMONTON, ALTA.

WINNIPEG
MOOSE JAW

REGINA
SASKATOON

CALGARY
NELSON

VANCOUVER
VICTORIA
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MUSTER NHSON This Advertisement
I9I-UC SMOKING

"I^'s&ood Tobacco ff

The man who smokes
* the big plug has
reasons aplenty, aside
from the real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor : and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

TheBig Plug tlO'^

is one of a series now running in the Canadian
newspapers. The ads actually appearing
are, of course, over four times the size of this

one. They are making scores of new friends

for MASTER MASON and sending them to

the store where MASTER MASON is sold.

They'll go to you if you sell Master Mason.
And it will pay you to sell Master Mason be-

cause it gives you a bigger margin of profit

than any other tobacco.

ROCK CITY TOBACCO CO.
QUEBEC -:- CANADA

MASTER MASON
PLUG SMOKING

BLISS
NATIVE HERBS

BLISS
NATIVE OIL

BLISS
NATIVE BALSAM

For each $ 8.42 ordered through your Jobber we send you direct without charge

:

Half Dozen Bliss Native Oil or Bliss Native Balsam, large size or

One Dozen Bliss Native Oil or Bliss Native Balsam, small size or

One-Fourth of a Dozen Bliss Nat. Oil or Bliss Nat. Balsam, large size and
Half Dozen Bliss Native Oil or Bliss Native Balsam, small size.

ALONZO O. BLISS MEDICAL COMPANY
124 St. Paul Street East, Montreal, Quebec

Send

For

Your

Copy

To-day

Because of an unusually well balanced and complete editorial

service, The Financial Post of Canada is carefully read by
Canada's foremost business executives—financial directors

—

salesmanagers and investors. It contains business and financial

information valuable to any forward-looking business men.

One evening spent with it in the quiet of your own home will

answer all your questions about The Financial Post.

The Financial Post
143 University Avenue, Toronto
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MakelbiirStreet Riii

Can you see the possibilities for pro-

fitable business in the automobiles ^
passing your store?

Put in a

Gasoline Pump
Our literature explains how and why Bowser C^asoline and
Oil Storage Systems are popular with automobile drivers and
profitable to store owners. It will be sent to anyone
interested.

S. F. BOWSER Company, Limited

}S^\

Representatives
Everywhere

66 to 68 Fraser Ave.

Toronto, Ontario, Can.
Sales Offices in

all Centres

Maintaining
A Reputation

Every Eddy Product you stock carries

with it the responsibility of maintain-

ing a reputation for superiority sus-

tained continually since 185 1.

Better Quality and Better Value are

assured by the name Eddy. Eddy
Advertising keeps the public "sold"

on the merits of Eddy's Matches, In-

durated Fibreware, Paper Specialties,

etc.

Let your customers know you handle
Eddy products.

Made in Canada, by Canadians,

inr Canadians

THE

E. B. Eddy Co.
Limited

HULL CANADA
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There is nothing like KLIM

—

no source of milk supply that

is fresh, sweet and pure under

all conditions. Pure pasteur-

ized skimmed milk, powdered

by our exclusive "spray" pro-

cess, in our own i/.ants, which

are located in the heart of

Canada's finest dairy farms.

Hot Weather has made
thousands of new users

Thousands of homes
throughout Canada now
know the convenience

and quality of KLIM. Dur-

ing the hot weather, they

have learned that they can

have a week's—or a month's

supply of milk ahead—that

they can be sure of pure

milk, always fresh and sweet
whenever they need it.

They have learned, too,

that KLIM can be used for

almost every purpose ordin-

ary milk is used in the homes

as a drink, for table use or

for cooking.

And they know that for pic-

nics, camping, summer
homes, etc., KLIM is ideal.

Get the extra profits KLIM
sales mean. Your customers
are paying out four or five

dollars a month to the milk-
man. You can have that
profit by featuring KLIM in

your windows, on your count-
er and shelves—and by sug-
gesting it to your customers.

Order from your jobber.

Canadian Milk Products Ltd. - Toronto

St. John Montreal Winnipeg.

B.C. Distributors: Kirkland & Rose, Vancouver.

Is It a Good Man You Want?
Wishing and wanting won't get him for you. Advertising probably will. You ask what paper to use?

Well, you can waste a lot of good money using wrong papers. The best one to use is CANADIAN
GROCER.
This newspaper is probably read by the man you will engage. At any rate, if you want a man trained,

the chances are that he sees and reads CANADIAN GROCER. If your advertisement tastes good to

him, the chances are he'll answer it. Then it's up to you to land him.

But look for him where he's likely to be—behind some counter or desk in a retail or wholesale grocery

house.

You never can tell what's in the mind of men to make them willing to change. Perhaps it's money

;

perhaps a cranky boss; perhaps climate; perhaps a girl. But it will be something or other.

Sometimes the first insertion of an advertisement finds the man. Sometimes you will have to keep on

advertising.

Our part is not to guarantee you answers, or to promise any. We have no control over such things.

But we can put your advertisement—and do—into about 6,500 grocery stores, wholesale and retail,

all over Canada. This is our part. And surely 6,500 is enough.

Rate is 3 cents a word first insertion and 2 cents per word each subsequent insertion. Numbers count

as words. Use a Box Number if you prefer. Five cents per insertion extra for Box Number. Make ad-

vertisements brief as a telegram.

Payable Strictly in Advance
Address to:

CANADIAN GROCER Want Ads.
153 University Ave. Toronto, Ontario
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FIBRE-GLASS
DISPLAY COVERS

Prevent Evaporation-Speedup Sales

These ideal display covers protect your bulk

goods from dust, prevent deterioration and evap-

oration and afford such ideal display that they

invariably speed up sales.

Fibre Glass Display Covers are light, durable

will not crack, are easy to clean and are cheap-

er than glass. They are made in a great variety

of styles and sizes.

Write for particulars and price list.

Sole Distributors for Ontario

Eby-Blain, Limited
Wholesale Grocers, TORONTO

FIBRE-GLASS FOOD COVER CO., INC.
CHICAGO, ILL.

So Much More Thickly Filled
The housewife notes ai

a glance the extra heavy
filling of "Keystone"
Brushes and the superior

quality of bristles and fi-

bre employed. She wants
a good, serviceable brush

—so she buys a "Key-
stone."

FAR FINER FINISH

Nor does you customer
overlook the fine finish

given the backs of even
the cheapest brushes. No
argument is ever requir-

ed to sell

"KEYSTONE" HOUSEHOLD
BRUSHES

This splendid Brand has

been the means of help-

ing many Canadian deal-

ers to build up a perman-
ent Household Brush
business.

Send for a small supply

today and compare them
with the brands you are

now handling.

Stevens-Hepner

Company Limited

Port Elgin, Ontario.

Erusto
^HEHANDY RUST

REMOVER
'^'""oUarm finest line"

^9/ionalSpecialty(i)

'^^ontreal

Your Customers need

ERUSTO
The rust and Iodine Stain

Remover, and Straw Hat

Cleaner.

Their needs make your

profits. Keep it in Stock.

ERUSTO removes rust

and Iodine Stains instantly

from the finest Silks, linens

andJ1('colored goods, it

cleans old straw hats like

new.

National Specialty Co.

95 Canning Street, Montreal

Sole Agents for Dominion

of Canada

Brysen Import Agency Co.,

Limited

25-29 Latour Street, Montreal
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Old English Xmas Pudding (?f

MINCEMEAT LEMON CURD
* llli>5 (Genuine Melton Mowbray)
PRICE LISTS AND FURTHER PARTICULARS:-

Tehhutt & Co.

asins ancl\
n Moulds/

London OfHces:

45 Chancery Lane, London, W.C.2.
ALSO-
A. C. CHAPMAN, 93 Durocher St , Montreal

"Established upwards of a century"

The Works, Melton Mowbray,
England.

The "Easy ' way to

sell SAL SODA
Arm and Hammer Brand Sal Soda in handy

2V2 lb. cartons saves you time and money
formerly lost in weighing and wrappiii;!' the

bulk article. Bulk Sal Soda deteriorates

while Arm & Hammer Brand Sal Soda in

handy cartons insures the arrival of this super-

strength soda at your customer's home in per-

fect "full strength" condition.

Ask your wholesaler to supply you.

Church & Dwight, Ltd.

MONTREAL

A Good Idea

—would be the pur-

chasing of a small

stock of- Marsh's
Grape Juice — but

the profits will re-

pay you doubly.

This delicious Grape
Juice is of a high

standard quality —
pressed from sound

Concord grapes.

The Marsh

Grape Juice

Company
Niagara Falls, Ont.

Atrents for Ontario.

Quebec and Maritime
Provinces

:

The MacLaren
Wright, Ltd.

Tcron'.o and Montreal

Agents for British Col-
uml^ii?.

F.G. Evans Co., Ltd.

Toronto and Montreal

CANADA

MAPIiSYRUP

PRIDE OF CANADA
Pure Maple Syrup

Will plense your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and FaH Trade

RESENTATIVES: W. L. Mackeniie & Co., Umited Winnipeg, R«gina, Saskatoon, Calgary and Edmon.
Oppenh«imer Bros., Umit«d, Vmcouver, B. C; S. H. P. Mackenzie & Co.. 33 Yong* St., Toronto, Can.

REPRESENTATIVES: W. L. Mack»niie & Co., Limited Winnijjeg, R«gina,_Saskatoon, Calgary and Edmon.
t<n} Oppenh«imcr Bros., Limit«d,

"' — ~
~ —

J. W. Gorham & Co.. Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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mi
.^BUYERS' MARKET
Latest Editorial Market News

Stoneware Jars
Flower Pots
Tea Pots
Glassware

Please ask for copy of
latest catalog^ue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Cambsrwell. London, Eng.

Agents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Baildinr

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants. St. John'*, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeping compound

SOCLEAN, LIMITED
Manufaeturers TORONTO, Ont.
Montreal Agents :—Vigneault & MacGillivray

7 Bonsecours .St., Montrpal, Que.
Ottawa Agents:- W. R. Barnard, 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

Your Wants
are many he re

below. Use the

Want Ad. page
and get rid of a

few of them.

EUROPE BUYING
CALIFORNIA FRUITS

California fruit interests
are well satisfied with
present market conditions
according to reports re-

ceived from many sources
on the Coast. Green ship-
ments to the East by rail

have doubled this year
over the corresponding
period of 1920. During
;he past thirty days there
has been a great increase
in shipments through the
Panama Canal direct to
European ports. On Aug-
ust 15 reduced rail rates
become effective, and
this is expected to add to

the activity.

The following estimates
of fruit production for
California are given by
authoritative sources: Ap-
ples, about 4,802,400
bushels; peaches, 244,950
tons; pears, 63,000 tons;
prunes, 62,450 tons; apri-
octs, 51,750 tons; cherries,
9,900 tons; plums, 21,700
tons.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
COURIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

^' products ^
StickyFlyPaper.StickyFlyRiBBOif.
Tree TangleFOOT. Roach-^-AntPowder.

"DieOsW.Thum Co.,Manufacturers.
GransRards. Mich. WAiJC£RviLi£.CAiuiM.

MAKE BUSINESS
BETTER

By Boosting Your
Business

These one-inch apacea

only $2.20 per iasertion

if used each issue in the

year.
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The Canadian Peach Crop

is now beginning to move.

Good Yellow St. Johns are now
coming. As usual we will be large

factors handling some of the largest

accounts. The season is fully ten

days earlier than usual.

BANANAS—We have special faci-

lities for ripening and shipping, and

handle only the choicest fruit.

Full supplies of California Pears,

Peaches, Plums, etc.

White & Co. Ltd.
Wholesale Fruits

Toronto
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Dust tells the Story —It settles on

goods that doiit settle with you

As you read this message, look over

your stock and see where dust finds a

permanent home.

Not a pleasant thought, yet it brings

forcibly to mind the reason for the quick

and profitable turnover of Postum, Grape-

Nuts and Post Toasties.

There is a reason. It's the Postum

Persistent Publicity Policy. Not a whim-

sical stab at filling the grocer's eye with

a spasmodic advertising campaign.

But a year 'round schedule of Postum,

Grape-Nuts and Post Toasties messages

direct to the consumer in every

legitimate advertising channel.

This eliminates all risk on

the part of the grocer, guar-

antees the sale, and on the

basis of a wholesome profit

on every package.

CANADIAN POSTUM CEREAL CO., Ltd.

WINDSOR, ONTARIO, CANADA
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE

YOUNG MAN, 28, THOROUGHLY EXPER-
ienced and efficient; a hustler and one who

knows what to do and how to do it, wants posi-
tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

yOUNG MAN (28) SINGLE WITH FOUR
•^ years banking and eight years grocery store
experience, capable of taking full charge, desires
change about Sept. 15. Could invest small
a«nount. Future prospects considered before
high wages. Box 70, Canadian Grocer, 153
University Ave., Toronto, Ontario.

pOR SALE—GENERAL STORE IN NORTH-
ern Saskatchewan village, good district, good

crops and good business, purchaser must have

$10,000. Box 74, Canadian Grocer, 153 Univer-

sity Ave., Toronto, Ont.

READER'S NOTICE
Regarding

CHANGE OF ADDRESS
A Request For Change of

Address must reach iis at

least thirty days before the

date of the issue with which
it is to take effect. Dupli-

cate copies cannot be sent to

replace those undelivered

through failure to send this

give your old address aa well

as the new one.

Gives You Reliable Information

In six years the Audit Bureau of Circulations has solved the per-

plexing problem of circulation statements. By a systematic analysis

of distribution and methods, this organization is able to supply just

the data an advertiser needs. The darkness is dispelled and the bright

light of verified facts takes its plaze. Space buyers no longer find it

necessary to grope in the dark.

There are no dark spots in Canadian Grocer's circulation.

Our records are audited by the Audit Bureau of Circulations. Copy
on request.

All MacLean Publishing Co.'s papers (sixteen) have the

A.B.C. audit.

=^i
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Merchants need National Cash Registers

now more than ever before

(1) They stop mistakes.

(2) They stop losses.

(3) They decrease expenses.

(4) They improve trade.

(5) They increase profits.

We make cash registers for every line of business.

Price $110 and up.

Easy payments. Liberal allowances for old registers.

Old registers bought, sold, repaired, and exchanged.

We make cash re^istefrs for every line of businessNATIONAL
CA.SH REOISTER CO.

OF CANADA LIMITED
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The Banker's Tests
"If I want to know how much money I can lend safely to a

storekeeper," says a wise banker, "I apply five tests. I look
at his window, his mechanical equipment and fixtures, his stock,

his delivery and his advertising."

No equipment in your store inspires greater confidence than
Dayton Equipment. The appearance of a Dayton on your coun-
ter is far-reaching in effect. It ensures absolute accuracy in

weights and price computations, of course. But aside from this

—every visitor to your store is favorably impressed with the
evidence of progressiveness. Daytons are handsome as well as
durable, and add substantially to the smart appearance of your
store, appealing especially to the feminine sense of neatness and
order. In the minds of your clerks, who know them, they are
H symbol of speed and efficiency.

Under the banker's searchlight, the Dayton will loom up as one
of the outstanding assets of your store. It stands for sound and
healthy business. It stops profit leaks through faulty weights;
it speeds up service ancl fosters confidence between merchant
and customer.

INTERNATIONAL
BUSINESS MACHINES CO., LIMITED

FRANK E. MUTTON—Vice-President and General Manager.

For your convenience we have Service and Sales Offices in Vancouver. Calgary, Eamonton,

Saskatoon, Regina, Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa, Montreal,

Quebec, Halifax, St John's, Nfld. »

Also manufacturers of International Time Recorders and International
Electric Tabulators and Sorters.
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Sixteen

Tasty

Varieties-

Each One
a Real

Treat!

They're different—that's w^hy they're so popular

SCHNEIDER'S
COUNTRY
PORK SAUSAGES

Made From Pure Pork Meat Only

The unusually fine flavor of Schneider s

Sausages has made them remarkably fast
sellers wherever they have been introduc-
ed. Each one of the sixteen tempting var-
ieties is a real achievement in the art of
sausage making. They'll make friends
for you as well as customers.

Order a trial supply along with Schneider's
popular cold luncheon delicacies—the big
summer sellers. These lines include
Square Pressed Boiled Hams, Jellied Pork
Tongues, Bolognas, Ham Sausage, Jellied

Corn Beef, etc. Your orders will receive
prompt and careful attention.

J. M. SCHNEIDER & SONS Ltd.
KITCHENER, ONTARIO

We specialize in Mail Order business Write for Our Price List
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This Poster as displayed throughout Canada, is 10' high by 25* long.

tzmmssssEs

MAKE BORDEN'S POSTER ADVERTISING
YOUR POSTER ADVERTISING

The above Borden "St. Charles" Poster impressive in size, and rich in color is

unquestionably one of the most pleasing and efficient advertisements that has ap-
peared in years.

It emphasises the Colored-to-Life image of the St. Charles tin and label, just as

it is seen in your store. It temptingly suggests some of its uses, and graphically
illustrates that it conveniently fills every milk need.

But, it goes further in depicting the real pasture fields upon which the cow^s

are fed, and suggests the class of farms from which St. Charles milk is collected.

These posters will show at intervals during the year from one end of Canada
to the other, they will meet your Customers, and the other fellows' Customers here,
there, and everywhere many times a day.
»

Aside from the direct profits you derive and the prestige that goes to the store that pushes
popular and fully recognized brands, you can ma ke an added profit on Borden's by keeping ST,
CHARLES packages and store displays conspicuous in your windows, on your counters and shelves,
while Borden's poster advertising is current in your town.

Advertising is the motive power of business. You may not be able to employ the big impressive
Posters that are possible with the manufacturer doing nation wide business, but you can make the
big manufacturer's Posters your own Posters by closely identifying your store with them.

MONTREAL J^ ISoTtle^V Gx^^ml^ecl Vancouver
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CLARK'S
TOMATO KETCHUP

This is the time Mr. Grocer, to BUY and

SELL CLARK'S Tomato Ketch^

The TIME TO BUY because CLARK'S is

positively the best on the market.

The TIME TO SELL because the demand is

on and steadily growing, aided by the

extensive CLARK advertising.

Link up with the advertising. Replenish

yovir stocks,-and persuade your cus-

tomers to try one bottle. Then watch

them come back for more.

W. CLARK, LIMITED. MONTREAL
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Kkovah
Specialties
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St. Williams'
Jams and
Marmalade

Langley-Harris
and Company, Limited

FOR

Kkhovah Products
Lemonade, Orangeade, Health Salts
Custard Powder—Lemon and
Cho"olate Pie Filler—Lemon Cheese

St. Williams' Jams and Jellies
Armour's Coffee Essence
Armour's Worcestershire Sauce
Curling Brand Package Peas
Maggi Soups—Handsome display case free with

half gross.

Grimble's Vinegar
Norseland Sardines
Stower's Lime Juice
Wm. Edge, Bolton, England—Drummer Dyes,

Dolly Tints, Dolly Creams
Jeyes' Fluid

Craven's Gums
Aromints
Zem Zem Rolls

Bassett's Confectionery
Fisk Chocolate Bars
Hovell's Wedding Cake Ornaments
Harper's Xmas Stockings
Gibson's Medicated Drops
Kennersly's Pure Licorice
Pascall's Confectionery
Murray's Caramels

Winnipeg Montreal Toronto

Curling
Package
Peas

>;•>?

iliiiiiiai!!iili

Armour's
Coffee Essence

and Sauce
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British Columbia Apples Now
Available for Eastern Markets

Wealthy Apples

Two weeks earlier than
usual on account of per-

fect ribening weather
B. C. "Wealthies" are now
being shipped in quality

and condition rarely
touched in the past, no
finer September fiiiit than

a B.C. Wealthy Apple. See
your jobber at once if you
would keep faith with and
delight your customers.

Mcintosh Apples

''Mcintosh Red" is the
next B. C. Apple to come
your way. The entire

crop is of exceptional size,

color and quality. Make
this — B. C.'s finest apple
—your October special.

Shipments will arrive from
September 25th. Make
sure of your supply.

There's Profitable Business For You In These
Advertising space used frequently and g enerously in the principal dailies of your

territory backed by the perfection of the product itself will make the sale of

B.C. apples a clean, quick job, bearing a substantial net profit. We'll keep you

posted and help to get your customers to order early. Producers and Distri-

butors of B. C. Fruits are behind a definite plan to sell for you the fruit you

buy.

Don't be afraid to display 1921 B. C. Fruit. Line up now—the show will

do you credit.

All B. C. Fruits two weeks early on account of unpre-
cedented ripening weather.

Eat - Talk - Boost - Sell - B. C. Apples
This series of advertisements issued by the Producers and Distributors of B. C. Fruits.
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The Meaning of

Tobacco Value

THE reason why Macdonald's

Tobacco is so overwhelmingly

preferred by Canadian smokers
is the same reason why it proves so at-

tractive to the retailer. That reason is

VALUE.

Value, to the smoker, means "More
Tobacco for His Money"—to the re-

tailer "More Money from His Tobac-

co." There really is more money in

Macdonald's for the man who sells it.

—largely because there is moj^e tobacco

in Macdonald's for the man who buys

it.

Ads that will not be ignored are in-

sisting that you stock up on

- m : : ''''t^^.rz
:'•; v;.-. i y%:r^>'^^i^-t^

o
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Now as Never Before—

You Need Sound
Financial Information

THERE never was a time when
business merchants needed sound,
sane, financial knowledge of com-

mercial happenings on which to base

present and future investments as they

do right now.

For your business profits are not real

profits until you have them safely in-

vested in reliable securities.

Why not invest profits from your
shop and the coupons from your Vic-

tory Bonds in genuine securities, news
of which you will find every week in

THE FINANCIAL POST Investors^

Enquiry Service, a feature for sub-

scribers which will give you the benefit

of investigators in all the big financial

centres? This service is just as if you
paid a man $10,000 a year to be your
own personal investigator in Toronto,

Montreal, Winnipeg—in fact, every

city in the Dominion.

But you cannot hire the services of

this staff—you get them free with a

subscription to THE FINANCIAL
POST, through this splendid Investors'

Enquiry Service, which is free to all

readers. -

But that is not the only thing—this

commercial newspaper gives you the

financial, industrial, banking news of

the country in convenient readable

form—^just the data you need for your
business—just the facts you need for

your investments—in fact, a splendid

partner of the ambitious merchant.

When 8,425 merchants, business

executives, bankers, lawyers find in

THE FINANCIAL POST the verv

facts which will help them in their

business, will you not find a weekly
reading of its pages very beneficial?

THE FINANCIAL POST
143-153 University Ave., Toronto, Ont.

.192

THE FINANCIAL POST,
143-153 University Ave., Toronto.

On the understanding that THE FINAN-
CIAL POST contains just the facts I need for

safe investment of profit, you may send me a

recent issue.

Name .

.

Address

rill!l'lll!l!lllll!lllllllllllllll!lll'lll>ll|l|llllllilllllllllllllllllllllllllllllll

Canadian Fruits

PEACHES—Fancy.Yellow St. Johns.

PEARS—Some Fancy Bartletts— Now com-

ing—also other varieties.

PLUMS—Crop Short—Now at their Best-

All varieties;

Also

—

Tomatoes—Canteloupes—Peppers

—

Pickling Onions—Pickling Cukes ;

And-
CALIFORNIA

Fancy Malaga Grapes.

WASHINGTON
Fancy Bartlett Pears.

All Orders Promptly attended to.

Hugh Walker & Son Ltd.
THE HOUSE OF QUALITY
Guelph - Ontario

What's Wanted
A.lmost every week you want some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best

of them read Canadian Grocer and
watch the "Wanted" page for new
opportunities.

Possibly you want to buy or sell a

grocery business. Canadian Grocer's

subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the

Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion; 2 cents per word for subse-

quent insertions of the same ad. Box
Number 5 cents extra.



August 26, 1921 CANADIAN GROCER

= There is every indication that =
= for the next three months =
= prices of Pure Jams will have a =
= strong tendency to advance. =
= The wise retailer will buy =
S Jams now and insure his cus- =
S tomers the bast grades of Pure =
= Jam by specifying the "GRIMS- =
g BY LINE." E
= Order thi-ough your whole- =

1 The Grimsby Fruit 1
= Growers, Limited 1
1 GRIMSBY - ONTARIO 1

fillllllllllllllllilllllllllilllllllllllilllllllllllillilllllllllllliiilii

GRiMfDY
LIME
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' A^ent and Importer

GROCERIES and CHEMICALS
Salesmen coTerinj Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents and Grocery Brokers

Cor. Prinoess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS' AGENTS
Take advantage of our Service

WINNIPEG MANITOBA

I p 75 f^^^'^^h Cigarette Papers

Finest Quality—Order to-day

from your jobber
This cut is a facsimile

White Gummed
Paper

That Will

Satisfy

Your Trade

Le75
PARIS

"^PAPIERSaCIGARE^

rfS-vALDo^.

PARIS

I

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.
Branches: SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON, ENG.

If you have anything to sell to the

Trade, you should advertise it in this

paper.

When writing to advertisers kindly mention
this paper
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD
MANITOBA
SASKATCHEWAN

WHOLESAI.E COMMISSION BROKERS

H£A]> WIHNIPEC oma ALBERTA
WESTERN ONT

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feut of Bonded
or Free Storage. Heated ware-
house. Excellent Truck facili-

ties. The Western House for
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for yon. Write tis, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broilers—Marxujacturers

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the

personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

RELIANCE
Water-Glass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your jobber or write us

RELIANCE INK CO., LTD., WINNIPEG

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-
shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Baiiels,

also Display Cards 36 pkgs. Each.

Try ''Nifty Brand t *

Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. £• Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
Box 2015, Winnipeg
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ONTARIO

Jos. K. McLauchlan
Maniifacturers' A^ent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto

Reliable representation. Centrally located.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satitfaetory Repretentation Guaranteed

We Cover Western Ont. Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

Langley, Harris & Co., hi.
Manufacturers' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

32 Front
TORONTO

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

Winnipeg and Calgary.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers

32 Front St. West,

TORONTO

w . G. PATRICK & CO.
LIMITED

Manufacturers' Agents
|

and Importers
51- 53 W (llington St. W., Toron

•Halifax, N.S. ; Winnipeg, Man. 1

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

suits you are lookin^r for.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

Say YouSawItIn
Canadian Grocer,

It Will H elp To
Identify You.

To get buinesss y ou must go

after it. Others do it—

^

ivhy

not YOU?

The

CROWN
Trade-Mark

on a bag of wfadte beam iia guarantee

of tfceir unXorm am «n<l choice

quaHty

Ckly the vtry fineat hand-picked

Canailcan Whke Beans go into ba«s

mariced

_^ —^ _ - - r^ CROWN BRAND
r^ 1^ m\ ^^M I^ For your own protectaon insia upon

G. T. MICKLE

having this Kne of known quality.

Ridgetown, Ont.
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY

Importatenrg
& Exportatenn

Poig et Feveg
Prodoits Alimentaires

BROKERS
Importers

& Exporters
Peas and Beans
Food Producto

ST. NICHOLAS BUILDING. MONTREAL |

When writing- Ad-

vertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Eslabliahed 1876

Telephone Main 1581

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac'-ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

TEA LEAD
(fiett Incorrodible)

Buy * PRIDE OF THE ISLAND" Brand
as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. A'ddress: "Laminated," London.
A.B.C. Codes used, 4th & 5th Editions.

Canadian Agents:

LIMEHOUSE,
LONDON, E..

England

.1. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON. MONTREAL.
HUGH LAMBE & CO., TORONTO.

OAKEY'S
'^WELLINGTON''
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. East,

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver



August 26, 1921 CANADIAN GROCER 13

Suggest

STICKNEY & POOR'S.
PURE GROUND

NUTMEGS
to your customers

STICKNEY & POOR'S

nutmegs are packed in

handy shaker top cans.

This is an appreciated

convenience and will

help you sell these

goods.

Always

Order

By Name

Your co-operating servant

" MUSTARDPOT."

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century Honored 1921

HALIFAX
MuRtards - Spices - Seasonings

«

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street^

Track P. 18 Winnipeg

0}^BB^
REFRIGERATORS

are so built that a con-

stant, positive circula-

tion of cold, dry air is

maintained. This fea-

ture fully covered by

patents.

Your customers will appreciate the
care you give to keep your perish-
ables sweet and wholesome.

Don't repeat last summer's waste.
Get a Eureka.

Write for our new catalogue.

Eureka Refrigerator Co., Limited
Head Office : Owen Sound

Branches: Toronto, Montreal, Hamilton

A CUSTOMER
who has been using inferior

macaroni, is very likely to use

more of this food if supplied

with a really good quality.

Try it out with Columbia.

•i^^^Smir

The Columbia Macaroni

Co., Ltd.

Lethbridge, Alberta
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Did You Ever Think
You'd Be Selling "Hired Help"?

.-SX'
mk. ^

MIR AtLE
^>vs CR^^'

Well, when you start selling Mir-A-cle Washing Cream that's
practically what you will be selling.

Housewives all over the country are just learning of the wonder-
ful saving there is in using Mir-A-cle to help do the wash. The in-

stant success of this household help is almost a "miracle" in itself.

You know from your sale of other wash day aids how quickly
the modern housewife grasps at something to lessen toil and
save time.

The beauty of Mir-A-cle is that it really does all that is claimed
for other wash aids, and more too. That's why it has met with
a whirlwind sale everywhere it has been introduced.

^MIRACLE
Washing Cream

Not a Soap Substitute but a Dirt Solvent
Used With Any Laundry Soap.

Dealers everywhere are welcoming the addition of Mir-A-cle to

their household necessity lists, because its use does not call for
a cutting down of the soap order, and repeat orders mean steady
business. There is also a wonderful profit in it for progressive
dealers.

Order From Your Wholesaler
or Mrrite direct to

McLennan Chemical Company^ Limited,

Windsor, Ont.
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Willing to Sacrifice Other Teas

to Sell ONLY Salada
Last week we heard from one of our

customers thus:- i

Dear Sirs:

I have always been a great seller of SALADA
Tea. Now the result is I have a lot of other kinds of

package tea on hand, and I was wondering if you would

exchange with me. If so let me know by return mail.

I will let you settle the price. Give me whatever you

can for it.

I have some ,

—
, , and also some

, with spoon and knives and forks in it. I

will let you have it all and sell only SALADA. I will

clean out on all package tea but SALADA.
Yours truly,

(Signed)

T HIS is but one of the many such letters

we are receiving all the time.

We cannot, of course, do as this letter sug-

gests, but the request shows the popular ap-

preciation of SALADA and the reason for our

steadily increasing sales.

When ordering please remember, we prepay

freight on sixty pounds or more.

SALADATEA COMPANY OF CANA]]A,1IMITED

''URixy FLOUP

98 Lbs.
caloA.1

bV

GODERICH

NtOf

We Want to See You

It's more than likely that we know your hand-

writing, but let's meet face to face at the Ex-

hibition Booth of

''VJRiTy FUOUf*

PURIiy FUQUR
Make it your headquarters

Main Aisle—Manufacturers' Building

Western Canada Flour Mills Co.^ Limited
Toronto Winnipeg

pURITv

OATS
IMPROVED
SCOTCH
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Cane's Pencils, extensively advertised,

are as good as represented to be both

as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

Toilet Paper
A staple commodity

which w a r r a n ts

your careful buying
judgment.

INTERLAKE
Assumes full responsi-

bility for Quality —
Value — and Appear-
ance of all their papers.

Will you write us for our

booklet of samples.

The Interlake Tissue Mills

Co., Limited.

Head Office: Branch:
Toronto. Montreal.

Mills at Merritton

THE

RED BIRD

See it at the Fair

An invitation is extended to you to visit

our exhibit and see our complete line of

Computing Scales
and

Meat Slicers
Booth 109 Industrial Bldg. No. 4

WE INVITE COMPARISON
Mr. Thos. Ferguson will be in charge of the

exhibit and he will be glad to explain to you

the many new features and improvements.

The Canada Scale & Slicer Co., Limited

Bowmanville, Ontario
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A SATISFIED TEA CUSTOMER
is always a steady customer.

This is why grocers like to get behind Red Rose Tea and push
it, because people quickly recognize that they are getting greater

value in Red Rose Tea although it costs them no more than other

teas.

A Red Rose Tea customer will learn to like your store and the

other goods in it and you'll put your business on a solid foundation
of quality-

If you sell Red Rose Tea

T. H. ESTABROOKS CO., LIMITED
St. John, N. B. Montreal, P. Q. Toronto, Ont. Winnipeg, Man. Calgary, Alta.

Is Your

Guarantee

This name is your assurance of freshness—Pure sweet milk.

Do your customers like things fresh "^

Drimilk made to-day and delivered to-morrow.

This means something.

THE DRIMILK CO., LIMITED
Cortland, Ont.

Donald H. Bain Co
,

Winnipeg

Western Distributors
Eastern Offices : lo Ste. Sophie Lane, Mrntrea!
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Every good grocer should

stock these proven "sellers"

ROBINSON'S
"PATENT" BARLEY

and

ROBINSON'S
"PATENT" GROATS

The sales records of any products are infallible

signs of their popularity. Judged by these Rob-
inson's "Patent" Barley and Robinson's "Patent"

Groats are popular sellers of the highest rank
and their sales make for satisfied customers.

MAGOR, SON & COMPANY, LIMITED
191 St. Paul St. West, Montreal 23 Scott Street, Toronto

$100 SAVED
And a More Sanitary Machine

Think of a machine composed of Reinforced Porce-

lain, only 1 in. metal in contact with your meat.

And You Have the Dominion
A Machine without Frills

Few parts, equal in performance and capacity to

any the world over.

MADE IN CANADA

EXHIBITION VISITORS

Give us a call and see machine demonstrated. Write for

circular and booklet. Dominion Slicer Corporation, 110 Church

St., Toronto

CHARM
a sure repeater

CHARM
The wonderful new
cleaner tbat is irmMfrg
a big hit everywhere It

has heen Introduced.

It cleans everythinf per-

fectly without injury to

hands or fabrics.

I

HAJiMLESS
rJVTERNALLY

EXTEftNAlLY
WILL >/0T INJURE
SKIN OR FABRIC

MANUFACTURED BY

GAirOsFMioiiPjmms,
GALT LIMITED CAAAOAs

CHARM
Softens water. cuts

grease, saves soap and
does things soap cannot
do. It forms no suds,
has no odor and is a
pure safe effective clean-
er. Every household
has many uses for
Charm—Order a .siii>j)ly

from your wholesaler.
It's a sure repeater.

Gait Chemical Products Limited
Gait, Ontario
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Careful Buying and Quick Turnovers
A. Hodges, 1660 Dufferin Street, Toronto, Doubles Business in

Five Months, in Spite of Reported Depression—Turns Stock Once
a Month—Sells for Cash Only But Delivers Goods—Alive to Good

Delivery Methods

FIVE months ago, A. Hodges, 1660

Dufferin Street, Toronto, took

over the business he is now con-

ducting, and in that time he has doub-
led the turnover of his predece.ssor.

Mr. Hodges feels gratified at the re-

sults to date, and believes that in the

coming five months he will again double

his present business. He is an optimist

and sells goods all the time. Present
conditions or depression of trade that

has been the chief topic of conversation
since the beginning of the year, have
not discouraged him, and when he took

over the grocery business he gave his

energy, thought, and time to its devel-

opment. Now that he has doubled his

sales he is not content to rest, but with
renewed effort, he declares, he is going
after bigger things.

Requires Close Attention

Situated in a very good part of the
city, he has clients to draw upon for his

trade, but he also has plenty of com-
petition, so that the path to success
has not been an easy one. Discussing
his progress in the retail grocery bus-
iness, with a representative of Canad-
ian Grocer the other day, he stated
that the grocery business was not an
easy one to master, that it required
constant attention, and careful thought.
In the past few months when markets
have shown such rapid changes, and
chiefly in the downward direction, the
most important thing for a grocer has
been his buying. "Just what to do was
sometimes puzzling, but I realized from
the outset that I must proceed caut-
iously, and if I bought all right, I was
bound to get along" he said. I watch
the markets closely, (and just here he
spoke of the value of the trade paper
in this regard. He had taken Canadian
Grocer from his first start in business.
"I have aimed to turn my stock over
once every month. I don't think I ac-
complished this right at the first, but
at present I don't think I have any lines

that T am not turning at least once a
month, and of course, a great many
things I turn oftener than once in

thirty days. It is only in quick turn-
overs that a grocer can make a success.

particularly the grocer with a small be-

ginning. Since I have taken over this

store I have bought often, and made
quick turnovers.

Do Not Be Out Of Things

"In carrying too light a stock, is there

not a dan.t,er in sometimes being with-

out lines tiiat your customers may ask
for?" the representative of Canadian
Grocer asked.

"It is not necessary to have your stock

so light that you are apt to run out of

things," Mr. Hodges replied. "I always
endeavor to keep my stock in plentiful

supply, at the same time endeavoring
not to over buy. I do not want to have
any dead stock on my shelves, and every-
thing in my store, I want to keep mov-
ing. Too often a grocer creates loss for
himself, by permitting stock to lie on
his shelves unsold."

Sells Only For Cash
Business is conducted by Mr. Hodges

on a strictly cash basis. Credit accounts
are not extended to anyone, with the ex-
ception of permitting a few days for
payment in instances where Mr. Hodges
knows the customer to be absolutely
trustworthy. Monthly or even weekly
accounts arc not granted. Mr. Hodges
believes that the cash business is the
better plan, and in starting out that
way, people become used to it, and very
rarely ask for credit. Mr. Hodges' store
is not cash and carry. He believes in

giving his customers the service of de-
livery. In p, district such as where he is

located, there are a good many telephone
orders, and delivery is almost essential.

"People want their groceries delivered,"
Mr. Hodges added, "and I do not think
that the cash and carry idea will ever
eliminate the legitimate service gro-
cery."

Goods Carry Price Tickets

All goods in this store carry price
tickets, and the customer who is shop-
ping here, can see at once the price of
practically any line she wants to buy.
Everything has its price conspicuously
displayed. Mr. Hodges believes this plan
of pricing everything aids sales. He is

of the opinion that in careful buying,

turning his stock over quickly, and in-

sisting on cash transactions, he can sell

at an attractive figure. He does not aim
to cut prices nor to especially undersell
his competitors, but he does endeavor
to give his customers the benefit of good
buying, and by watching this end of his

business very carefully, he perhaps is

enabled to sell a little lower, but at the
same time at a profit. Goods are well
displayed, and display is an important
factor in promoting sales in this store.

"Get the goods out where the people
can see them" is Mr. Hodges' idea, and
he finds that this feature is not to be
lost sight .of, in the successful conduct
of a grocery store. Goods are suggested
to customers in this way, and particular-
ly if the price ticket is on them, inform-
ing them of the cost. Sales are frequent-
ly the result.

Leaders Bring Customers

Mr. Hodges, at all times, buys certain
lines of goods at what he declares is

an attractive price. He offers them at
a reasonable profit, attracting the peo-
ple to the store to buy the particular
line that 13 a leader. For instance the
other day, when the Grocer represent-
ative was calling at this store, a brand
of salmon of very good quality, was
piled near the main door, where people
on entering could not fail to see it. The
price on it was sufficient to warrant
further inquiry. A good deal of it was
sold. Severa] times has Mr. Hodges fol-

lowed this plan of selling, and he has
found it a very gratifying method of
increasing sales, as well as winning new
customers for the store. A woman
brought into the store to buy a partic-
ular line at a special price, very often
buys other goods, and not infrequently
gives a good sized order before leaving.
Permanent customers are secured in this
way.
While a comparatively short time in

the grocfi.-y business, Mr. Hodges is en-
thusiastic about it, and what he has al-

ready done in the way of building his
trade. He is alive to good selling meth-
ods, and is ready and willing to put
them into practice, where they recom-
mend themselves to him.
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Indications Point to Changes in Tea Markets

Canadian Spot Stocks Are Light and Primary
Markets Are Advancing — Japan Teas Are

Already Moving Upv^ards

MONTREAL--Tea, being one of the

first commoduic'f to face a

severe and continuous decline,

is quite naturally also one of the

first lines to show unmistakable signs

of activity and advance when conditions

change. Although there has been con-

siderable talk of overstocking of teas

in Canada, at no time have stocks in

this country been really large, but the

Impression comes from a comparative

standpoint on account of the very con-

servative buying of the retail -tirade

and the public. Figures that show that

importation of all grades of tea during

the last three years show that the im-

portation for the eleven months ending

May 31st, 1921 were almost half of the

same eleven months of 1919. Under

these circumstances it can be easily

seen that stocks in Canada have been

sharply reduced. The decrease in Jap-

an teas alone amounts to over 15,000,

pounds this year.

J}ir>an Market Higher

When rhese facts have been taken in-

to consideration, it is interesting to note

that cable and mail advice from China

to-date indicate that the agi'eement not

to produce black tea, is being well ad-

hered to .Only 15,000 half chests of Hoo-

chows have come to the market and the

Pingsuey production is but a fraction

of the normal supply. The Japan market

has advanced sharply on account of the

extreme shortage. The expected offer-

ings of first crop did not materialize

and second crops are very poor in qual-

ity, small in supply and high in price.

The supply of baskets, also by products,

such as dust siftings and nibs seem to

be the shortest of all. If not more than

15,000,000 lbs.'' of Japan teas come for-

ward, which seems to be quite probable,

it seems assured that a shortage is

ahead.

Exnect Half of Normal

After the heavy losses of the past two

seasons, the tea men are extra cautious.

Last year's export was less than half

of normal, and this year taking pre-

cautions they have reduced their

production. A recent cable from Calcut-

ta, India, is the information that black

tea production to-date shows a shortage

of 7,000,000 lbs. Colombo. Calcutta and

London have all advanced their prices

sharply. In summarizing this, in view

of the fact that spot stocks in Canada

are lighter than they have been in years,

the affect of the primary market must

be almost immediately reflected in the

Canadian wholesale market. To those
who take these facts seriously it seems
evident thet prices on both Japan and
black teas must be higher in the near
future.

HUGE STOCKS OF SUGAR WILL
SOON PRESS ON THE

MARKET
New York, Aug. 27.—The bubble

in the sugar market will burst soon

predicts the Federal Sugar Refining

Company in its last weekly review
of the sugar situation, and while

prices may stay at or near present

levels temporarily, it says a break
may be expected with unforetellable

results.

"Buyers will find it advantageous
to stay close to shore," advises the

Federal review, calling attention to

the huge stocks which will soon be
pressing on the market. "The Cu-
ban stock is estimated at over 2,-

000,000 tons as compared with 600,-

000 tons this time last year. There
are also still the sugars to arrive

from Porto Rica, Hawaii, Philippine

Islands, St. Croix, Brazil, San Dom-
ingo and other outside sources, in

addition to the old Louisiana and
domestic beet sugar stocks still un-

marketed and the new Louisiana

cane and domestic beet crops com-

ing soon.

"Only 46 per cent of this year's

crop has been so far shipped from

Cuba, as compared with 82 per

cent at the corresponding date last

year, according to the Federal stat-

isticians. Of the 1920-1921 crop,

up to the present, only 1,765,582

tons of the estimated total of 3,850,-

000 has been exported. At this time

last year the shipments totaled

3,065,174 tons out of 3,728,975 tons.

"Cuban legislators are severely at-

tacking the Sugar Finance Com-
mission, expressing the prevailing

belief that there is a movement in

progress to extend the commission's

control to the coming crop. It is

demanded that the planters be al-

lowed to dispose of their crops free-

ly by abolishing the commission.

Added to the local situation is the

concern of the island about the

tariff legislation in the United

States. Cuban feeling is strong

that the island is not receiving the

benefits intended in the reciprocity

treaty between the two countries

"The Federal correspondents in

Europe report good weather for the

growing beet crops, favorable rains

prevailing in France and in central

southern and eastern Germany."

Ten Cents Per Cwt.

Is Charged For

Delivery of Salt
Montreal—It has been brought to the

attention of the Wholesale Grocers' As-
sociation that some members, that is,

Montreal wholesalers, are not adher-
ing to Che standard price list of salt,

particularly in not confonning with
the practice of adding ten cents to the

cost per hundred pounds as listed on all

sales of salt delivered by motor truck
in the vicinity of Montreal. It is sug-
gested by the executive that the ten

cents per hundred pounds be more
strictly added to the invoice price of
salt delivered by motor truck to all

points mentioned in the "special supple-
ment to the Quebec Equalized Rates'
Book 1919"

It can be easily seen that in the case
of a heavy and low priced commodity,
like salt, that the wholesaler must
charge something for delivery or lose

money on the transaction. It will make
it easier for all, if wholesalers stand
together ii such an arrangement and
if the retail grocers will understand
and accept the arrangement as a just

and fair charge on a commodity that

yields such a small profit and rela-

tively costs so much for delivery.

Wants Change
In Regulation In

Regard to Gelatine
Montreal — Since according to

legal definition of certain food
proucts by present regulations

gelatine and glue are t'ne same thing,

manufactuiers and importers of gela-

tine ha/e moved to have the Government
regulations changed. These manufactur-
ers and importers met at the Montreal
hrduch of the Canadian Manufacturers
Association and, it is announced by R.

W. Gouid. secretary of the Association,

than thos'? now in force in this regard
are taking steps to have the Govern-
ment formulate some better regulations

than those now in force in his regard.
It was po/nted out that the test for gel-

atine is a chemical one and not that of a
pure food law with the result that glue
can lawfully be supplied to fill an order
for gelatine

Recommendations were drawn up and
sent to Toronto with the r-equest that

Toronto manufacturers and importers
confer on them, after which the matter
will be taken up with the authorities at
Ottawa.

Out of Business
"Is there an undertaker in this great

town of yours you speak of so highly?"
"Not now. There was one, but as no-

body ever died he quit and began run-
ning a repair shop for the Centenarian
Motorcycle Club."
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Proving Price Declines in Groceries
Almys Ltd., Montreal Adopt Idea of Window Display Showing
Price Comparisons and Pointing Out Declines That Have Taken

Place as Compared With a Year Ago.

AyfONTREAL—Another grocery has
^^*- adopted the plan of demonstrating to

the public through a window display the

increased value in grocery lines. This

plan is particularly effective at this time

since everybody is standing off watching

the markets in different lines for in-

creased value >for their money. In

clothes it seems more evident than in

food, for the average purchaser is buying

a suit or a hat once or twice a year, and

in that time the difference in price is

more noticeable. On the other hand in

grocery lines, purchases are made almost

every day and as the drop in prices has

come gradually, the people are apt to let

it pass unnoticed and later turn around

and ask when grocery prices are going to

come down.

Proving Prices, are Lower

Then too such a demonstration proves

that prices are lower at a mere glance,

and in that way tends to counteract the

restraint in buying that has come with

the high prices. It is conceded that when

the public realizes the prices are down

they will buy more freely. Some lines

that at one time reached a peak were

almost boycotted by the buying public,

but with the decline conies increased

sales in these lines. It is therefore the

duty of the retailer to impress upon the

public the fact that prices are coming

down, or rather that they have already

come down and in that way renew confi-

dence in the market and increase sales.

The grocery department in Almy's Ltd.

Montreal under the management of Herb-

ert Taylor has dressed a grocery window
on the stret floor and conveys vividly to

the passing public that the buying power
of a dollar in grocery lines has greatly

increased in the last year. There are

many ways of demonstrating this fact.

One way may be to put one bag of sugar
on one side of the window with a price

ticket on it, quoting the cost of one year
ago. Then have a red ribbon stretching
from the window glass to the rear of the
window dividing the display in two. One
the other side of the window another
bag of sugar may be placed with a num-
ber of grocery lines the cost of which
balanced up will aggregate the value of
sugar one year ago. A sign over this

side of the window will convey the idea
that all these groceries can be purchased
for the price of one bag of sugar a year
ago. A sign on the inside of the window
on one side may bear the year 1920 and
on the other side 1921.

The accompanying photograph shows
the method used by Almy's Ltd. to demon-
strate a fact that the public in general

Illnst>at.in(/ how Ahnij'f Ltd., Montreal, showed public prices were down.

are eagerly looking for in all linen these

days, a fact that when once realized by
the buying public will increase business

and do much to get things back to

normal.

Retailers Must
Pay Sales Tax

In Certain Cases
Montr.^.il—Accoi'ding to a Govern-

ment circular recently received by the

Montreal Board of Trade retailers will

be held responsible by the Department
of Customs and Excise for the payment
of sales tax under conditions indicated

in that circular.

Firms selling exclusively by retail,

and not subject to this sales tax, and

making goods to a consumer's order,

are not subject to this sales tax, it is

stipulated, but firms selling exclusively

by retail, and manufacturing goods to

the order of the individual customers

and also for stock, must pay sales tax

on the goods made for stock.

If a firm sells partially by retail, but

also does business with the trade, the

department rules that the tax applies in

respect of their entire business. But
the accounts of the manufacturing and
wholesale branch may be segregated
from those of the retail branch. The
departmciit will hold retailers respon-
sible under the above rulings on all

sales made after May 10th, 1921.

Extension of Time
In Stamping Act

Is Appreciated
MONTREAL—Recently numerous ob-

jections have been raised by manufact-
urers, ImLcrters, and particularly manu-
facturers' agents in the city, to the
recent provisions of the Budget which
was passed last session and which stip-

ulated that the country of origin of the
manufactured goods must be plainly
stamped on all imported goods and that
this should be in force on October 1st
of this year. It is the latter clause
which has met with such serious object-
ion by merchants throughout the coun-
try since in many cases it would nec-
essitate an unvoidable financial loss.

The official report, however, has come
from Ottawa, to the effect that this
law will not be in force until the first

of the year 1922. This announcement
is greeted with satisfaction by the ma-
jority of importers in this city since it

has cleaved up a matter which has caus-
ed considerable worry in the past few
months. Large quantities of goods
ordered before the Act came into force
have already been shipped to this coun-
try and do not bear the name of the
country and do not bear the name of
the country in which they were manu-
factured. In this case it would mean a
considerable loss to those importing
these lines. However, the extension of
time granted by the Government will

make it considerably easier for the
manufacturers and importers to com-
ply with the regulations of the Govern-
ment.
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The Basis for Selling Gasoline
Some Merchants Report Losses in this Line—In all Petroleum Pro-
ducts There is a Natural Expansion and Contraction of Volume

Due to Temperature

IN
view of protests which have been

inade at various times by merchants,

particularly those in Western Can-
ada concerning the basis for selling gas-

oline and other petroleum products,

an investigation of the subject was re-

cently made setting forth some new
angles showing why some merchants
report losses on selling these products

and showing where lies the responsib-

ility for rectifying the situation. Con-
sidering the large number of grocers

and general merchants who are now
selling gasoline, this article should

prove particularly interesting.

In all petroleum products there is a
natural expansion and contraction of

volume due to temperature and briefly,

the trouble arises over the fact that

the merchant who buys gasoline, coal oil

lubricating oils, and other petroleum

products such as turpentine and linseed

oil on the weight basis and in turn sells

them on measure basis, loses when the

temperature is lower than the standard

temperature at which the weight is

taken. This loss is directly due to the

fact that a lesser volume will weigh the

required amount for a gallon when the

temperature is a colder than the stndard

and in turn if the temperature is high-

er than the standard at which it is

weighed by the oil companies, the mer-
chant will have a greater volume.

Where the Variation Comes In

Thus in the case of gasoline the stan-

dard temperature at which the weight of

gallon is taken is 60 degrees Fahrenheit

allowance being made for specific grav-

ity. A drum is filled with gasoline and
it is weighed, the number of gallons to

a certain weight being ascertained by
refeiTing to a chart which the oil com-
panies have prepared on the basis of

varying density. If the contents of

this drum show on a weight basis to

be .^)0 gallons and this gasoline is sub-

sequently emptied into a tank and pump-
ed out in Imperial gallons by a gasoline

pump when the temperature is about

20 degrees there is a variation of 40

degrees from the standard. The oil

companies figure there is a variation,

due to contraction and expansion, of ap-

proximately 1 per cent, for each 20

degrees, so that in this case there would

be a loss of 2 per cent, or 1 gallon in

.50. On the basis of a profit of two

cents per gallon, and with gasoline

selling at 40 cents per gallon it is evid-

ent that the ordinarly small profit of

$1.00 on the 50 gallons is cut to 58 cents

due to the entire loss of one gallon at

40 cents, and the 2 cents profit on it.

Similarly on 100 gallons the ordinary

profit of $2.00 is cut to $1.16 when sold

at 40 cents per gallon due to the entire

loss of 2 gallons when sold at 40 de-

grees lower than the standard.

When the temperature rises above 60
degrees the merchant stands to gain by
securing a .larger volume by weight
than the imperial gallon measure will

give. Wh'^a this condition prevails he
benefits to the same extent as he loses
when the temperature is below 60 de-
grees. Thus or: 100 gallons of gasoline
purchased in dinims and sold at 80 de-
grees he would have 101 gallons if

measured out by Imperial gallon meas-
ure. If sold at 100 degrees, such as
frequently prevails at this season of
the year the content of the drums would
measure out 102 gallons Imperial meas-
ure, being 2 per cent, greater due to

the variation of 40 degrees from stan-
dard and this difference being in such
a direction as to expand the gasoline.

Of course the temperature of the air

cannot be taken as an example, the
temperature of the gasoline itself must
be taken. It is noteworthy tnai gaso-
line is generally a few degrees differ-

ent to the temperature of the air.

Loss from evaporation is a very min-
or consideration in the sale of these
products, so that some means of equal-

izing the basis on which these products
are bought and sold to overcome the

difference due to buying on a weight
basis and selling on a measure basis

is the important factor.

Motorist Affected Too

It is not the intention to discredit the

sale of gasoline by weight, rather it

appears that this is a fairer way in

which to sell gasoline than on the

measure basis such as is done where
sales are made direct from tank wag-
gons. As far as the ultimate consumer
is concerned—the motorist—it must be
kept in mind that the gasoline in his

car just prior to use is heated up to ap-

proximately the same degree no matter
whether it is used winter or summer.
Its value per unit is therefore the

same at time of use. Therefore if he
purchased his gasoline on a weight bas-

is he would be sure to get the same
number of units at all times, which is

not the case on the present basis of

sale. Thus the present system is un-

fair to the merchant and to the cus-

tomer.
Broad Question

The question is a broad one, taking

in the attitude of the pump manufact-
urers toward the matter of providing

a pump which might measure on a

weight basis or make other allowance

for varying temperatures, and it also

brings in the Weights and Measures
Department at Ottawa which appears
to have been very lax in not having
amended the regulations to cover the

needs of the present day while sending

inspectors around to prosecute where

any variation is found. If an inspect-
or comes around when the temperature
is 20 degrees and he measures out what
should be 100 gallons of gasoline from
a tank he will find only 98 gallons be-
cause of the contraction due to temp-
erature. The merchant is then penal-
ized unjustly. The problem is to find

a basis for standardizing the basis of
sale with the basis of purchase so that
the retailer and the consumer will be
treated fairly. This is up to the
Weights and Measures Department
which so far has shown little attempt
to amend the law to meet today's con-
ditions.

This subject will be discussed further
in the next issue giving some of the
opinions of the oil companies and pump
manufacturers and extending its scope
to the other products mentioned.

TESTING OLIVES BY
SMELL FOR POISON

Poinonous ripe olives have an odor
somewhat sharper and more gamy than
Roquefort cheese, while non-poisonous
olives are entirely free from this odor.

The distinguishing mark has been
proved by Dr. Randle C. Rosenberger,
professor of hygiene and bacteriology

at Jefferson College. The physician

had obtained olives from the bottle

which contained those that killed three

persons in Greensburg„ Pa., recently,

as well as olives from the store where
the bottle was bought.

The peculiai- odor of the poisonous

olives was noticeable as soon as the cork

was removed.

A PATRON'S FEELINGS

How does he feel as he leaves your

store ?

Feel as if should purchase more?
Feel as if he should come again

To stop five minutes or maybe ten,

And bask in the welcome your place af-

fords ?

Or does he feel he's at naked swords

With all your salesmen, as forth he

wends ?

On patron's feelings your trade depends.

When sober thinking regains its sway
He may discover his weekly pay
Will purchase maybe a fiftieth more
When spent with you at your little store.

And yet if he leaves with his feelings

hurt

—

A feeling that maybe you'd "done him
dirt,"

He'll trade elsewhere till the sore place

mends

—

On patrons' feelings your trade depends.
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Guelph Grocers Enjoy Picnic
Annual Event is Held at Puslinch Lake with Many Wholesalers

And Travellers as Guests of the Guelph Association—Retailers

Win The Ball Game

GUELPH (Special). The fourth,

annual picnic of the Guelph Re-
tailers Association held recent-

ly to Puslinch Lake, added another suc-

cess to the list of similar events. In fact

it can be said that this year's picnic eas-

ily eclipsed any that preceded it. The
weather was all that could be aesired,

although at one stage thb lowering clouds

threatened to dampen things, but noth-

ing happened to mar the pleasure of the

outing, and it is a certainty that a tired

but happy lot of men made their way
home from the lake in the early hours
of the evening.

Committee Deserves Credit

The arrangements made by the com-
mittee, composed of H. Todd, W. Morris,

F. stout, S. Tovell, C. C. Borden, and
S. E. Wiggins with Archie Bennelick

as president, and E. J. Drake as secre-

tary, were complete in every detail, and
to them must go the credit for the splen-

did success that attended their efforts.

There was close to one hundred in the

party, comprising nearly all the local

grocers and representatives of whole-
"ilors -Tf' rn.iTufactur'^rs. which left the

Y. M. C. A. corner, taking devious routes

to the scene of the outing. They all arri-

ved in due time, and there was but one

mishap, which fortunately did not turn

out to be serious. There is always a sup-

ply car for this picnic, and this year it

was the one belonging to the Hicks-

Groom Co. When they had almost reach-

ed the lake they ran into a wire which
had been stretched across the road, and
which was not seen by the driver until

they had run into it. Whether this was
an attempt to injure somebody, or

whether it was intended to cause a

wreck and get what was in the car is

not known, but the driver of the car had
to get out and take the wire off the crank

handle of his car before he was able to

proceed. It was over fifty feet long, and
he still has it in his possession. Fortun-

ately no one was injured.

Retailers Win Ball Game

The first thing on the program after

the arrival at the lake was the baseball

game of the Wholesalers and Travellers

against the Retailers. The latter won by
a score of 12 to 10. Those who played

with the Travellers and Wholesalers were
Robt. Moore, G. W. Walker, E. J. C.

Walker, Copeland, Kent, Hadden,
Schmuck, J. H. Simpson, Quillie, Hicks,

Hind, Groom and Rogers. On the Re-
tailers' team were: Benallick, Barber,

Northmore, Love, Morris, Nichols, Spir-

es, Borden, Elsley, Hood and Scott.

The ball game was followed by the

holding of the races, and the program
was a long one. Through the kindness of

the wholesalers and manufacturers
splendid prizes were available lor the

different events, and this resulted in

making the competition in every event
exceedingly keen. There were many amus-
ing incidents in connection with the races,

and the best of good feeling prevailed

throughout the afternoon. Thjb prizes

were pretty evenly distributed.

At six o'clock everybody sat down to

a bountiful supper, spread on long tabl-

es on the lawn outside of the hotel, and
to judge by the way those grocers went
to it, they must have had a strenuous
afternoon.

After supper, President Archie Ben-
nelick in a short address extended a
hearty welcome to the guests of the
afternoon. He hoped that everybody had
a good time, and that next year they
would all be back again. A few short
addresses were delivered by the guests
in response to the welcome accorded
them.

Winners of the Races

Following are the results of the var-

ious events of the day:
Baseball game—The Travellers and

Wholesalers, captained by Archie Groom
defeated the Retailers, captained by
Frank Barber, by a score of 12 to 10.

Sack race— 1, W. Thatcher; 2, N.
Northmore; 3, R. Elsley; 4, R. Torpey.
Three-legged race— 1, Elsley ana Hind;

2, Love and Northmore; 3, Bennelick and
Barber.

Lath race— 1, N. Northmore; 2, F.

Stout; 3, A. Bennelick; 4, C. Hicks.

Leap frog race— 1, Hind and Elsley;

2, Barber and Scott; 3, Chappie and
Connor.

200 yard dash— 1, N. Northmore; 2,

E. L. Robinson; 3, A. Bennelick; 4, A.
C. Robinson.

Centipede race— 1, Elsley; Hadden;
Torpey, Copeland, Love and Hood; 2,

Schmuck, Groom, Hind, Thatcher, Free-
land and Connor.
Egg race— 1, Chappie; 2, Thatcher; 3,

Hicks; 4, Copeland.

Fat man's race—1, C. Spires; 2, W.
G. Hood; 3, J. C. Hadden; 4, Copeland.

Somersault Race—1, Benellick; 2,

R. Elsley; 3, W. Thatcher.

0x0 skirt race— 1, Chappie; 2, F. H.
Barber; 3, F. Stout.

Boot race— 1, F. Stout; 2, R. Torpey;
3, F. Love; 4, G Freeland.

Medicine ball relay race—1, Readwin,
Hicks, Thatcher Tiffen, Barber and
Husson; 2, Elsley, Hadden, Nichols, Hind,
Hartley, Northmore; 3, Love, Torpey,
Hood, Gable, Warner and Walker.
Wheelbarrow race— 1, Hind and Tor-

pey; 2, Elsley and Northmore; 3, Love
and Hicks.

Married men's race— 1, Chappie; 2,

Thatcher: 3, Bennelick; 4, Husson.
Donkey race—1, Elsley, Nicholis, Hood

(Continued on page 25.)

A happy assembly of Guelph Grocers at their- annual pic nic at Puslinch Lake recently.
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Retailer Knows Power of Advertising
Hugh Savage, Editor of the Cowichan, B. C. Leader, Addressing
a Body of Retail Merchants, Says that Every Wide-Awake and
Progressive Retailer Knows that in His Newspaper Advertising

He Has An Indispensable Business Builder

THE FOLLOWING is an account

jf an address given by Hugh Sav-

ag-?, editor of the Cowichan B. C.

Leader, at a gathering of retail mer-

chants in Vancouver:
In the country newspaper and those

who are engaged in the retail vrade I

see two of the greatest forces in com-

munity building. In scores of centres in

this province these forces are amicably

allied, woiking toward a common goal.

Indeed I might venture the assertion

that the i.iogress of these centres is in

direct ratio to the firmness of the bonds
which link retailer and editor.

What do I mean by these bonds ? Is

it the link of materialism, of business,

of buying and selling? To a certain ex-

tent it is, but it would be a grevious

error to imagine that this business tie

was the jole tie.

Far greater and more lasting is the

pride they share in belonging to and
working for the development and bet-

terment cf their common community.

The retailer is a business man, but,

stiipped of his apron and obliging mien,

we see him playing a greater part on
the stage of our rural life. He is the

pillar of the church, the backbone of the

Board of Trade, the business brain be-

hind the activities of the fall fair. I

frequently see him the object of those

countless appeals for charities and sub-

scriptions for every cause under heaven.

Once a ."ariner supported his desire to

canvass the storekeepers for subscrip-

tions by the statement that they were
making their money out of him and his

kind. Of a piece with this fallacy is the

sentiment of those who strive to fan
enmity between the rural town dweller

and those actually on the land.

We knov/ that the country town or

its neucleus, the store and post office

near the vailway station, are the result

of the development—agricultural or

otherwise—of the surrounding country.

The interest of store and farm are one.

As a centre grows is becomes the duty
and in general, actually is the self-im-

posed task, of the retailer, allied with
his fello>v.'5, to induce settlement, initiate

industries, and speed up the wheels of

progress.

Retailers Build up Towns

It is the retailer who is building up
the superstructure of our village, on the

foundation laid by agriculture or other
development. It is the retailer who is

in ths ma' >. rcs-iTn.sible for the inaugur-
ation of the weekly newspaper. He may
or may not found it himself—the paper
I represent was so founded—but it is he
who provides it with that business, with-

out which it would be exceedingly dif-

ficult for it-^o operate.

In turn, the advertising columns of

the weekly press are his greatest ally in

creating an influence which, in propor-

tion to its quality restricts the outflow
of that trade which might and does still

go outside to build up fortunes for the

few in the big cities, instead of remain-

ing at home, a life giving trade, creating

opportunities and livelihood for more
local people.

The weekly newspaper is the shop-

window ')f the individual retailer in

which his displayed goods are inspected

in every country home, by the entire

family. It is a whole town of shopwin-
dows, compelling attention from the out-

side—holding up the mirror of country
life, not merely in its function of a re-

tailer of news, but a m.essage bearer,

a salesman of salesmen, serving every
progressive retailer in its community.

Power of Advertising

The past eight years has seen a great
change in the relationship of the retail-

er and the country newspaper. No longer
is it necessary for the editor, in his cap-
acity of advertisement salesman, to

pound and pound into prospective cus-

tomers che truths of that great power
We call advertising.

Every Vv^ide-awake and progressive re-

tailer knov/s and realizes that in news-
paper advertising he has an indispens-
able business builder. The rank and file

in many branches of trade have awaken-
ed to the amazing power of publicity.

The trail blazers are those whose names
are household words in commerce.

There are still those who look on
newspaper advertising as an "expense."
The ranks of retailers who have "ar-
rived" are swelling with those who look
on their advertising as a dividend-pay-
ing investment, as an additional and
indispensable member of their sales

staff.

Consider your advertising in the same
light as buying merchandise. The pos-
sesion of merchandise alone, no matter
how advantageously bought, will nev-
er make a merchant rich. He must sell

it at a profit to make money. And it

is adverf;ising of the right kind that
will accomplish this. There are many
forms of advertising, but experience
has shown that the newspaper is by
long odds the best and most remun-
erative.

The Logical Medium

The weekly paper is the logical med-
ium, for it is taken into the home by at

least 85 per cent of the people. It is

read by aH members of the family. It

is the one journal from which the
people buy, thi'ough the advertisements.
For this reason every merchant

should devote more time to the prepar-

ation of his announcements. Many re-

tailers pay little or no attention to the

arrangement or composition of their

advertisements. They scribble them
off at the last minute on a piece of
wrapping paper, sending them to the
publisher without any particular mes-
sage, resulting in an advertisement
which represents the skill of the print-

er in mind reading. He may or may
not interpret aright the features the

retailer desires to be stressed. It is

like throwing a lot of iniscellanaDus

merchandise into the shop window, and
leaving its arrangement to change.
The main thing is that advertising,

properly thought out, and persistently

inserted in the paper, will bring re-

sults. Do not overlook the value of il-

lustrating your message with cuts.

Spasmodi-; advertising will not accom-
plish results, for its effect is lost just

at the time when it is beginning to be
felt. Watching a garden once in the
season will never make a bountiful
crop.

As Important as Delivery

The retailer's advertising is as im-
portant as his delivery wagon. Does
it not feed the wagon. The combined
pulling power of the retailer's adver-
tisements of any given community is

the best antidote to that bane of rural
interests—the city mail order house.
The country newspaper is, therefore,
the greatest bulwark against mail or-

•der onslaught.

Take any section of this province, and
it will be found that, where every re-

tailer in it is alive to the menace, and
appreciative of the preventive—as
shown by the advertising columns of
the weekly press— the percentage of
business going outside is less than in

the community where lack of advertis-
ing patronage is evident.

Retailers, like other classes in busi-
ness, must hang together or hang sep-
arately. Yet in every community there
are men who take advantage of the
benefit their town derives from its pro-
gressive retailers and give nothing.
They do not believe in newspaper ad-
vertising, neither do they join the
local retail merchants association.

A Stran^re Reason for Advertising

One of the sti'ongest reasons I ever
heard as an argument against news-
paper advertising was that of the re-
tailer who said that he would not ad-
vertise as he would have to put on more
help to handle the business, and he
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Merchants attending the convention of the B. C. Board, R. M. A. at Duncan, B. C.

couldn't afford to pay the help. This

is unbelievable, but true. Your asso-

ciation, like others, has a wide field for

the education of some retailers in ele-

mentary business principles.

Your combined advertising, as shown
in the weekly press is the barometer of

the proi^Tess and prosperity of your
comjnunity. It not merely protects

you from losing business, but it de-

velops and creates the maximum of

business. Adveitising is the vital

spark of business. It has brought
cheaper and better goods to the pub-
lic and made many retailers rich.

The country newspaper has changed
greatly iii the past eight years. The
introduction of modern machinery, the

knowledge of costs, the adoption of

business methods, is becoming the rule

—not the exception—in the weekly
office.

The public is a little shaken in its

old idea that anything will do to "fill

up" its columns—news or advertising.

The weekly press is giving better ser-

vice to its patrons, subscribers and ad-

vertisers.

You are chiefly concerned with its

function of bringing together buyer
and seller. Let me say that the bane
of every weekly publisher is the re-

tailer who brings in his change of ad-
vertisement an hour or so before the
paper goes to press.

Change Advertisement each Issue

Every retailer should change his mes-
sage each week. It means more work
for the newspaper, but the paper is out
to render the maximum of service and
the publisher knows that the best pos-
•sible resulls for the investment of the
retailer's money means more business
for both.

A word about printing. This was the
last commodity to go up in price. It

will be the last to go down. Labor
costs havri recently increased, machin-
ery prices have not lowered, while pap-
er, whicri was a small percentage of
"the total cost, is dropping but slowly

—

and appea.s to depreciate in quality

with the drop.

Every country newspaper has a job

printing business in connection with
it. The retailer, intent on keeping bus-

iness in the community, prices being
equal, will give the printer-publisher a

fair chance. He is among you to stay.

Don't buv loose leaf ledgers from city

travellers and pay through the nose for

the re-fills, as some do. Don't be
misled by the first order "cheap
price," which attempts to show your
fellow resident is the grossest profiteer.

Indispensable to One Another

The retailer and country newspaper,
insofar as its advertising columns are
concerned, are indispensable to one
another. They are allied links in the
vast complexity of the ma,chine we
call business. How important a mach-
ine this is we may gather from the
fact that business—trade—in its sheer
materialistic sense—is at the bottom of
that frightfulness we know as modern
war.

The publisher and the retailer touch
the lives of their communities at many
points. Both minister to the needs
and pleasures of their fellows. To
both is assigned a great measure of
public responsibility.

Napoleon called the English a nation
of shopkeepers. To you I say be
proud of your shopkeeping. "Keep the
shop, and the shop will keep you," said
old Benjamin Franklin.

It is easy to jump the counter and
march off to war. It is hard to smile
at business worries and to ride straight
when the devil pulls. Let me quote a
hard-headed business American who
told a meeting I attended that the
greatest text book on business was the
Bible. Do not despise his advice, and
be sure the Quakers have lost nothing
by their practice of it. Go back from
this convention resolved that hence-
forth men shall know you by your
works, and that the best place to tell

them how you do it is in the country
newspaper.

GUELPH GROCERS ENJOY PICNIC
(Continued from page 23.)

Chappie, Northmore anu Kenny; 2, Tor-
pey, Hind, Thatcher, Connor, Love, Hus-
son.

Croquet relay race— 1, W. G. Hood's
team, 10 men; 2, G. Freeland's team, 10

men.
Coat race— 1, Northmore and Love;

2, Hood and Elsley; 3, Moore and Borden.
Skiddoo race— 1, Connor; 2, Gable;

3, Rogers.

In addition to the above there were two
drawings, one for a fifty pound sack of

sugar, which was won by J. C. Walker,
and one for Macdonald's Cut Brair tob-

acco, won by Joe. Hadden. The Simpson
Co., furnished the cigars at the supper
table, and the Canadian Gum Co. kept
everybody supplied with gum during the

progress of the sports.

SAIDY DATE
The U. S. Department of Agriculture

is experimenting with some new dates
at Indio. California.

In the spring of- 1920 Prof. S. C. Ma-
son, of the Bureau of Plant Industry, was
sent to Egypt by the department to se-

cure offsiioots of the Saidy date. About
1,000 offshoots of this variety were se-

cured from the Libyan desert and about
as many from the Nile Vallf-y near
Cairo. About 800 other offshoots, large-
ly of the Hayany variety, were also se-

cured in the Nile Valley.

All of the offshoots reached California

late in A'.'.gust and were set out in the
offshoot-vooting houses of the Govern-
ment date garden at Indio, early in Sep-
tember, 1920. The offshoots are doing
well but at last reports were still under
quarantine.

Might Bring 'Em
Proprietor—Have you had many evi-

dences of the effect of our magazine
campaign of advei'tising, "Sunshine in

Every Room?"
Manager—Not a word. You see our

rival, the Grand Mazazzam, is adver-
tising "Moonshine in Every Room" and
turning 'em away."
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Indicates Improved Business

THE STATEMENT of a Canadian manufacturer to

the effect tliat the sales of his product, a certain food

preparation, for the first six months of this year, have

exceeded those of any other corresponding period in the

history of liis business, is interesting. This manufacturer

looks for continued good business with the approach of

the fall season. That there is a very marked improve-

ment in the demand for goods, there seems to be little

doubt, and merchants appear to be buying with more con-

fidence.

Discassing present conditions, the president of the

National Wholesale Grocers' Association recently said :

—

"I think it unfair to make comparisons with 1920, and

because sales do not reach the record of that year in dol-

lars and cents to say that the public is not buying.

"Why not make comparisons with 1918 when things

were just a little better than what we call normal ? When
this is done you will find that the housewives are buying

what they need. We must not expect them to buy can-

ned corn when fresh on the cob is available and the same

thing applies to other vegetables, but, heaven knows, the

grocer has thousands of other items to sell if he brings

them to the attention of his trade, but in most instances

he does not try—^ he simply waits for the people to come to

him to buy what he has to sell.

"If some of the retail gTocers would take a leaf from

the tea and coffee peddler he would get a surprise. Yes-

terday, on my way to the office, I noticed one of these

fellow^? at work. I stopped him, asked some questions

—

looked into his basket. This fellow carried a basket with

him that had several specials in it that he took in the

houses with him to show his customers. I asked what

success he had with this method. His reply was: "I

sell something in each place and I change my basket

each week." This basket contained seasonable sugges-

tions entirely foreign to the tea and coffee business, but he

brought to the housewife's table suggestions that evidently

interested her.

''>^o my an.'^wei" is, show seasonable goods; do not offer

snow shovels in dog days at regular prices."

Keep Your Stocks Up
NOW THAT prices of grocery commodities have

reached rock bottom, it remains for the merchant

to keep his stock well up to standard, and keep business

iiioving by selling all the time. Business men in close

touch with market conditions in foodstuffs believe that

the lowest price levels have been reached, and shrewd buy-

ers are already in the market for certain commodities,

asserting that buying of these lines at present quotations

is good business,

"Sitting on the side of the road looking at a flat tire, is

certainly not going to mean progress" remarked a busi-

ness man the other day. Likewise standing back in

one's store, reading newspaper reports of business depres-

sion, and thinking along the same lines will not increase

sales. The enterprising merchant will counteract this

feeling by adopting measures to keep up his sales. He
will not neglect his buying, but will keep his purcha.sing

within bounds, at the same time, maintaining his stock

in such volume, as to always be able to meet the re-

quirements of the public. Advertising, constantly dis-

playing, and selling talks to the customer at the counter

and on the telephone, will stimulate trade, keeping your

stock moving and enlarging your buying power. There

.-liould be no room for the pessimist in the grocery trade,

and with energy applied to turning one's stock, there

>liould be no grounds for complaint.

Retailers' Day
RETAILERS are reminded that next Wednesday,

August 31, is retailers' day at the Canadian National

Exhibition. Hundreds of merchants will be in atten-

dance on this day, and retailers generally should make it

a point to be present. Opportunity will be afforded for

exchanging ideas helpful in the development of trade,by

meeting fellow business men. This is bound to result

profitably for the dealer, to say nothing of his chance to

get first-hand knowledge of the goods he is selling, by

\ iewing and getting in touch with the demonstrations of

various food products. He will learn as he can in no

other way, facts about certain foodstuffs, that will aid

him materially in increasing his sales. It will be well

worth while for the merchant to set this day apart and

come to the Canadian National .

Editorials in Brief

Every line in your store will sell better if so displayed

as to make it appear attractive. Many lines will sell them-

selves if you give them proper display.

If people are less inclined to buy than sometimes, cure

that tendency by urging them harder with better adver-

tising and more of it, and with better displays and better

salesmanship.

He * * *

The reduction in freight rates in the United States ^N^ill

have a direct bearing upon many lines of grocery com-

modities, and will result in these lines being laid down at

a considerably lower cost. For instance, the old rate, on

dried fruits, such as raisins and prunes, was $2.00 per

hundredweight from the coast to Toronto. The new rate

is $1.25 per hundredweght or three-quarters cents per

pound reduction.
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Correct Margins Are Again Explained
Grocer Writes Inquiring re Margins and What They Should Be
on Certain Commodities—"If My Overhead is 20 per cent., What

Should the Gross Profit be on the Average?" He Asks.

By HENRY JOHNSON Jr.

DEAR SIR:—Would you kindly

state the average gross profit a
merchant should get on the follow-

ing grocery items:

Cereals, canned goods, bottle goods,

fruits and vegetables, butter and eggs,

cheese, soap and soap powder and sun-

dries.

If my overhead is 20 per cent., what
should the gross profit be on the aver-

age?

I have figured gross profit on the sel-

ling price, but my net gain does not

show up as it should. Yours very truly,

It is my thought that the grocery bus-

iness needs to have a condensed guide,

in dictionary form, of correct margins

—

and if somebody does not write it soon,

I believe 1 shall write it myself. I'll do

that if only to get rid of some of these

perrenial questions on elementary mat-
ters'. Surely, that knowledge is needed
badly enough to be tabulated and put
within the reach of all. It would do more
to stabilize the grocery business on the

basis of something near to a science

than any other thing I can think of.

"Cereals?" What are cereals? That
classification runs into a wide variety

of items. Rice is a cereal. The correct

margin must begin at 20 per cent; but
it can work up 40 per cent on the high-

er grades in certain circumstances. The
wise merchant will have two or three

popular priced rices with which to meet
competition; but he will get fine mar-
gins on his fancy heads. Let us think of

3 for 25 cents and 10 as the popular
ones. But there can be one at 12 V^ cents

and another—"the very finest thing to

be found anywhere, madame," at 15

cents. Now note that the 3 for 25 cents

can cost, say, 6 cents or even at a pinch,

6% cents. If 6 cents, the margin at 9

cents for a single pound, will be 33 1-3

per cent, and in full 20 cent lots, you will

have 25 per cent. But your 10 cents
may cost only 6% and thus yield you
35 per cent, or if 7 cents, 30 per cent
flat. The 12 '72 should not cost more than
8 cents on this schedule, thus yielding

35 per cent, and the 15 cents can cost

not more than 8%, possibly only 8 cents,

thus giving you 43 1-3 down to 40 per
cent.

Good Goods Sell Best Anywhere

Now, tho fun of this is that judicious

display, .plus moderately good sales-

manship will result in the sale of a much
greater proportion of the 15 cent and
12% cents than of the lower priced lines.

Indeed, you will find your lower priced
ones neglected after a time, for folks
like big, whole beaned rice. Yet if you
had no 'ow priced lines, you would be

regarded as "a high priced merchant."

Such is human nature.

I have not included any at 20 per

cent. That is apt to take care of itself.

If there is strong offering competition

where your trade can buy a fair rice

for, say, 7 cents, four for 25 cents, you
must have something as low as that;

and maybe you will have to work on 20

per cent to get an acceptable quality

to sell on that basis; but strive always
for something better, and you can make
it so.

So you can reason out your oats, tap-

ioca, sago, barley, starches both laundry

and cooking. The aim must be to en-

hance the average margin. That can be
accomplished by judicious assortments

and varieties so you can cultivate the

tastes and preferences of your custom-
ers.

In all this work you must ever re-

member that "nobody can please every-

body." You can neither sell to nor meet
the approval of every customer. Do not

try it. Be happy if your work appeals

to a majority—as it will if you work it

right—and you will find that you are

gradually attracting more discriminat-

ing people to your store. Let me say,

too, that money is to be made, ordinarily

speaking, only out of the discrimina-

ting folks—those who want something
besides mere price. Even the cash gro-

cer, even the cash-and-carry grocer

—

finds this to be true.

Many Items in Broad Classifications

There arc so many items in any broad
classification that they are apt to mis-
lead and confuse us. In "cereals," for

example, we find rolled oats which very
often is a highly competitive item. Quite
possibly you have to sell this, sometimes,
on a margin less than 20 per cent. But
here too, you can be your own master
provided you know how to lead custom-
ers' attention away from price to quality,

wrapping or any other character of ser-

vice.

All such subdivisions run into details

which must be studied by each merchant
in the light of his location, environment
and the kind of service he expects to

render.

"Canned goods" again is a term so

broad that it could cover an entire stock.

Boned chicken is canned goods; so also

is the lowest grade tomatoes that any
packer may have the nerve to label

"standard." Yet the two items are as
wide apart in character as are kerosene
and tea. Tomatoes in themselves run in-

to five general grades: Baltimore stand-
ards, extra standards, choice, extra
choice solids and fancy solids, to put
it roughly. The same applies to corn.

Both must bear margins varying from
20 to 30 per cent, though it is easier

to follow out the corn argument logic-

ally than that of tomatoes. Think of

corn this way:
Food value is about the same—barring

the variation in the sugar-water, called

"cream," which is added to some grades
in greater or lesser proportion, so we
start with standard Illinois or Iowa su-

gar corn at 20 per cent. Next choice

westerns at 22 ^/^ per cent; then stan-

dard easterns—New York, and Maine,
for example—at 25 per cent; next extra
easterns at 27% and finally fancy Maine
at 30 per cent.

The justification here from the stand-
point of the consumer is that food value
is about ihe same and the variations oc-

cur in taste, tenderness and other mere
palate tickling properties. The merchant
looks at them from the standpoint of

earnings; and he grades the margins
in proportion as they may be items the
consumer can afford to pay more for,

plus those which turn more slowly and
thus must bear more margin. The stand-
ard westerns at 20 per cent are apt to

be bigger profit producers than the 30
per cent items in many stores because
they are near to the people, sell freely in

volume and can be turned monthly,
while the fancy, high-brow stuff may
turn only once a season and thus show
very modest earnings even at 30 per
cent.

Luxuries versus Necessities

An item like fancy pineapple middles
in glass is purely luxury. It is no better
than the same goods in tin, but it costs

much more and is much more risky.

Thus a margin of 40 per cent is not only
justifiable but about fundamental on
that. Ordinary No. 2 tins of slices should
bear 22% to 25 per cent for obvious
reasons.

"Bottle goods"—what is that? Bluing
and East India Chutney are both in bot-
tles! Singularly enough, bluing, which is

a low-dov/n staple of little intrinsic val-

ue, is one which bears a wide margin.
But taking something like ordinary ket-
chup (or catsup, if you prefer), we shall

strike margins of 25 down to less than
19 per cent and yet be on solid ground.

For here we shall have the less popu-
lar brand which costs us $2.25 and which
we sell at 25 cents, thereby realizing 25
per cent, or which costs $2.10 and sells

at 23 cents or 2 for 45 cents, realizing

22% per cent or better, down to the
ready seller which costs us, say, $1.95
and sells for 20 cents, yielding us just
short of .9 per cent.

Our figures and conclusions are al-

(Continued on page 36.)
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Quebec

Small's Limited, Montreal, who have
undergone re-organization and are now
known as Small's Maple Products Co.,

have appointed H. Harris, who has been

associated with them for many years as

sole representative for Toronto and part

of Ontario.
Ontario

Arthur Tuck has opened a grocery

store in Oakville, Ont.

Pleading guilty to the charge of

selling adulterated bologna sausage, a

Toronto grocer was fined $35. and
costs in the police court.

Amos B. Gordon & Co. Toronto have
moved their offices from the Board of

Trade Building 26 Wellington Street E.

The Dominion Match Co. has also

transferred its offices from the Board
of Trade Building to 26 Wellington
Street E.

WILL RECEIVE THE MEMBERS OF
FRENCH SAMPLE TRAIN

Ottawa Ont. Aug 22—A. J. Mayor
of S. J. Mayor Limited, Wholesale Gro-
cers, second vice-president of the Ottawa
Board of Trade, has been appointed
chairman of the committee to receive the

members of the French "sample" train

when it arrives in the city on its way
West sometime this month.

JAPANESE TEA EXPORTS.

In 1918 there were 50,000 tons of tea

exported from Japan to America, while

in 1919 the amount exported decreased

to 30,000 tons, and in 1920 there were
only 23,000 tons exportod.

New Goods

The Fisk Chocolate Co., Limited., 4-

6-8 Clifford St., Toronto, Ont., has re-

cently been organized, for the purpose

of manufacturing high-grade chocolate

products. It is the intention of the

company to specialize in one cent lines,

giving the kiddies a pure one cent bar.

The company expects to commence ship-

ning September first,

department.

Langley Harris & Co., Ltd., Toronto
are the selling agents for the new pro-

ducts.

HENRY WATTERS
of Ottawa, Ont. treasurer of the Domin-
ion Board of the R. M. A. tvho will be one of
the speakers at the Directors' luncheon on
Retailers' Day, Wednesday, Aug. 31, at

the Canadian National Exhibition, Toronto.

Burglars Robbing
Smaller Stores

In Owen Sound
One or more burglars are operating

in and around the small stores in Owen
Sound and vicinity. One day last week
a man, carrying a small oil can, step-

ped into John McMillan's grocery at the

corner of Fifth Ave. and Eighth St. E.,

with the request to purchase a half gal-

lon of coal oil. Mrs. McMillan, who
was alone in the store at the time, pro-

ceeded to the rear of the building to

fill the order. While she was doing so

she thought the young gentleman act-

ed rather queerly in the manner in

which he slid off the counter; she look-

ed into the till almost at once, and dis-

covered that hills to the amount of $10

were missing. She followed the burg-

lar outside, and when he turned around

to see if he was being followed, beck-

oned to him to return. He was by this

time about two-thirds of the way down
the block on Fifth Ave. between Eighth

and Ninth Streets.

On finding that he had been suspect-

ed, he at once dropped the oil can, and
started on the run doi.'n Fifth Ave.,

turning the comer and going west on
East Ninth St., when he disappeared
from view.

It is said that there are a couple of

these young men going around to the

small stores in Owen Sound as only a

few days ago, another lady storekeeper

lost fifteen dollars in a similar manner.

President of The
Patterson Candy

Co. Passes Away
Toronto, Aug. 23—John Patterson,

President of the Patterson Candy Co.,

Ltd., Queen street west, died last Thurs-

day at his home, 71 Indian Grove, in his

61st. year. The immediate cause of
his death was pneumonia, but Mr. Pat-

terson had not been well for some time
and for the past two years had been
virtually retired from business.

Mr. Patterson come to Canada from
Ireland over 40 years ago, and in 1888
founded the business which he carried

on until his death. At first he was in

the retail business, still having a store

on Yonge street, but a year later en-

tered the wholesale field, paying partic-

ular attention to it, especially during

the past 15 years. He was a member
of St. Patrick's Chapter and Alpha
Lodge, and also was a member of the

Canadian Manufacturers Association.

Mr. Patterson for some years had been
a director of the Merchants Fire Insur-

ance Co.

He leaves two sons, William A. and
B. J., who carry on the business found-

ed by their father.

ADVERTISING AFFILIATION CON-
VENTION WILL BE HELD

IN HAMILTON
The Advertiising Affiliation Convention

will be held in Hamilton, Ont. ,at the

Royal Connaught Hotel on September 30
and October 1, when it is expected that
over 1,000 members will attend. In

addition to the present clubs which hold

membership in this organization, viz.,

Cleveland, Rochesteit Buffalo, Canton
and Hamilton, five new clubs will line up
for the event. It is expected that Erie,

Toledo, London, Ont. and Toronto and
Montreal will be granted permanent
membership in the organization.

Lawrence P. Murphy, for the past 12

years with Bate & Co, Sparks street

Ottawa, passed away suddenly in the

store on Saturday August 14th, at 1.30.

The deceased was employed in the meat
department.
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Western
F. D. Britton, who conducted a groc-

ery stx)re at 42nd street and Victoria

Road, South Vancouver, for ten years,

has now opened a ^ocery store at 177
Ewen Avenue, New Westminster.

H. Woolison of Clayoquot Sound Pack-
ing Company, while in Winnipeg last

week called upon the Company's western
representatives, H. R. Pennock & Co.

Filling Orders
For Dried Fruits

With Difficulty
A. Rosenburg, of Rosenburg, Bi-os., San

Francisco, packers of figs, raisins prunes,
etc., is at present touring Vancouver Is-

land accompanied by Lionel Heyneman,
also of San Froancisco. Mr. Rosenburg
was holidaying in this country two years
ago, hence the return visit. The party
motored up in a"Pierce Arrow" and de-
clare the reads from San Francisco to
Port Angeles to be in excellent condition.
According to advices from California the
western jobbers are filling their require-
ments for dried fruits with great diffi-

culty. The western policy has been to
postpone the purchase of all merchandise
and in the meantime European buying of
some magTiitude has ueveloped and
visible supplies have rapidly decreased.
Now the wholesalers are coming into the
market in almost a panic, and the prices
have been greatly strengtneiied by this
action. Some are goine to be disap-
poited accordig to one broker.

Wholesale Grocery
Employees Have

Enjoyable Picnic
WINNIPEG, Aug. 24—The employees

and friends of the Campbell Bros. &
Wilson Co., wholesale grocers held their
annual picnic in Selkirk park the other
day. Due to the generosity of the pat-
rons, the twelth annual picnic, afforded
mucli enjoyment to over two hundred
people, ranging in ages from wee kid-
dies in arms to veterans of many years
service. The programme, a long and
varied one, kept every one at concert
pitch, for the greater part of the day,
and for those who preferred the light
fantastic, dancing to the music of the
firm's five-piece orchestra, was the at-
traction, in the pavilion.

The patrons, to whom the picnic owed
ifcs being are R. J. Campbell, R. R.
Wilson, S. A. Campbell, W. R. Camp-
bell. A. D. Campbell, and Mrs. J. L.
Bathgate. The success of the day was

.;. A. BANFIELD
of Winnipeg, who is presiding at the

(uinual convention of the Dominion

Board of the R. M. A. meeting in

Wiitnipeg this week.

due in a great measure to the activities

of S. A. Campbell, W. R. Campbell, W.
Duff and W. Hull.

MARKETINGS OF LIVESTOCK FOR

THE FIRST HALF OF 1921

Marketings of livestock at Canadian

stockyards for the first half-years of

1920 and 1921, respectively, show the

number of head handled to have been

made up as follows:

—

1!I20. 1?21.

Cattle 2SS.76:) 26.5.690

Calves 1.3.">.387 100. .ilO

Sheep 91.957 .S2,6.5.3

Hoes 354.7HI 311.067

The recorded sales at the various yards

were:

—

CATTLE. CALVES.

1920. 1921. 1920. 1921
Toronto 14.5, .530 14.5,874 48, .523 38,699
Montreal

:

East End 17.133 12.928 33,71.5 22.827
Pt. St. Charles . 15.179 15.296 42.354 32,573

Winnipeg 46,031 42,346 4.884 4.872

CalKary 45,469 33,403 3,290
Edmonton ... . 14,423 15,843 1,611 1,122

HOGS. SHEEP.
1920. 1921. 1920. 1921

Toronto 173,846 144,786 28,330 39.563
Montreal

:

East End 22.473 20.336 9,059 7,550
Pt. St. Charles . 32,767 42,453 9,802 11.386

Winnipeg 84.442 65.r,;iO 6.887 5.564
Calgary 23.866 21.571 35.714 16,516
Edmonton 17.390 16.261 2 159 2,074

Returns at Moose Jaw and Prince Al-

bert are not included in the above fig-

ures.

Illlllifg

Plans To Build

A Good Ice House

And Refrigerator

Editor, Canadian Grocer;-

Can you tell me where to get plans

to build a good ice house and refriger-

ater that will keep meat dry and cool?

W.P.R.

Eckville, Alta.

Answor.—Ice can be stored in a very

inexpensive building if a few of the fun-

damental rules for the storing of ice

be followed. Cold air does not rise but

rather it falls and therefore it is nec-

essary Lo have the ice above or at

'least on the same level as the cold

room. Your best plan would be to

build in the ice house, say, 18 feet square.
In the interior of the house build a
small stv)iage room leaving room above
and around it for the storage of the ice.

The walls for this small room will

have to be quite tight and strong, and
the ceiling may be low, say six feet. It

would be better to have a little ante-
room or hall from this room to the out-
side and the doors both outer and inner
miust be well made, and always kept
closed. Regarding the storage of the
ice the first thing is to see that the bot-
tom of the ice will be well drained so
that no water will collect and melt if

from the bottom. The next essential
is sufficient ventilation over the top of
the sawdust which covers the ice.

The ice ihould be packed in during cold
we.^ther and the joints between the
blocks should be broken to stop the
movement of air. We have heard of the
joints being filled with water and al-
lowed to freeze and no doubt this
wculd help considerably in keeping the
ice. There should be a space left from
8 to 12 inches wide between the outside
walls and the ice and this should be
packed well wit!» dry sawdust. Tramp-
ing too hard Js not recommended). At
least a foot of dry sawdust should be
spread over the top of the pile and this
should be kept dry, at least the first two
or three inches of it, by having' windows
in the ends of the roof. These should
^^" left open at least during the nights.
Building the house in the shade of
trees or of some other building will al-
so help considerably. Provide drainage
at the bottom by putting in an open
drain and using about one foot of
broken stone, coarse ashes, straw,
branches of trees, etc., under the saw-
dust and ice to allow the water to es-
cape.
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MARKETS AT A GLANCE

A WHOLESALER recently remarked "from now
on we can look for better conditions and I firm-
ly believe that the lowest levels have been

reached on most general lines and a firmer market
can be expected. We are buying fairly heavy and
think it good advice for the retail trade to do
the same on such lines where strength is shown,
particularly in the primary markets."

This appears to be the sentiment throughout the
entire trade, both manufacturers and wholesalers
freely express the opinion that the turn has come
and that the pendulum of low prices has swung to

the lowest levels and in fact, on many lines of
grocery commodities it appears, that in some
instances, the reductions were too drastic and now
that distressed stocks are fairly well liquidated, an
upward tendency can be expected.
There is no change in refined sugar. All re-

finers continue to quote on the basis of $8.75 f.o.b.

Montreal. There appears, however, to be some ir-

regularity in wholesalers prices, some sales going
at below the regular basis. There has been a
series of declines in the raw market during the
week under review. Porto Ricos opening at 4.85
cents and finally resting at 4.50 cents, at which
price the market appears to have steadied. There
has also been sales of other sugars such as Philip-
pines and St. Croix at the declines recorded. There
were apparently no full duty sugars offered,
though it is understood that Canada paid 2.65

cents f.o.b. for 18,000 bags of San Domingo. Other
sales of these sugars were made to New York re-

finers to be refined for export. One American
refiner reduced the price ten points making the
price $5.90, but the others continue at $6.15. The
European beet crops are turning out better than
at first estimated and the weaker condition on the
New York market is being reflected in lower prices
for raws in the United Kingdom.

There is a more active movement in teas, prin-
cipally by speculative buyers who are apparently
taking all the blacks on spot that are offered. This
is the result of the stronger condition in primary
markets which have shown considerable advance
over the lowest points. With stocks of good teas
low and production lessened, there is no doubt but
that from now on, higher tendencies can be ex-
pected.

Shelled walnuts are practically cleaned up both
on spot and in primary markets, many importers
being entirely out with no prospect for further
supplies until the new crop arrives which rarely
does much before Christmas. Shelled almonds are
also firmer while brazils and pecans hold steady
to firm.

Canned goods are stronger and it is intimated
that the market will be higher, attributable to the

short pack and small carryover. This same condi-
tion also exists in jams although in some quarters
the low price is still quoted.

QUEBEC MARKETS
MONTREAL, Aug. 24—The grocery market shows improvement,

and merchants are looking forward to a good fall business which
has been hastened on by cooler weather. This has shown itself

plainly in more active buying and is also warranted by a stronger
market almost throughout. The grocery market in many phases
creates more interest on the part of those concerned than it has for
some time. The sugar market is more stable with stronger tendencies.
Rice is holding its strength with a slight advance quoted by the
millers. Perhaps the most striking feature is the interest that is being
taken in the tea market with every prospect for higher prices -and an
absence of cheaper grades, particularly the lower grade Japans. The
cereal market is also steadier with improved movement. Consider-
able interest has been lately attached to the quotations on canned
salmon and an announcement made last week shows the new prices
to be higher than last year's. Canned tomatoes are also higher in
price and some jams are advanced. In vegetables lower prices are
quoted on local produce with a slight drop in potatoes, corn, and a big
drop in tomatoes, while cabbages are higher.

CANNED TOMATOES HIGHER
Montreal

CANNED GOODS—The only change
in canned vegetables is another advance
made by local wholesalers in the prices
quoted on canned tomatoes. There is

a .'shortage and a good demand which
accounts for a further advance of five

cents a dozen. There is little change
in canned fruit apart from an advance
quoted on Raymond jams, which is pure-
ly a matter of supply and demand. The
four pound tin of strawberry is ad-
vanced 50 cents to $13.2.5 per dozen and
raspberry to $12.00.

CA>fNED VEGETABLES
Asparagus (Amer.) mammoth green tips 4 40

Asparagus, imported (2V4a) 6 00
Beans, golden wax 2 10 2 15

Do., Refugee 2 10 2 15
Corn, 23 1 50 1 60
Carrots (sliced), 28 145 176
Com (on cob), gallons 7 00 7 50
Spinach, 3s 2 85 2 90
Squash, 2%-lb., doz 1 60
Succotash, 2 lb., doz 1 80

Do., Can. (2s) 1 80
Do., California, 23 3 15 3 50
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2%-lb. tins 1 60
Tomatoes, Is 1 55 1 60

Do., 2s 1 45
Do., 21/28 1 80 1 8.5

Do., gallons 5 70 6 75
Pumpkins, 2%s (doz.) 1 60 1 55

Do., gallons (doz.) 4 00
Peas, standard 1 80 1 90

Do., early June 2 00
Do., extra fine, 2s 3 OO
Do. Sweet Wrinkle 1 57%
Do., 2-lb. tins 2 75

Peas, New Pack

—

Standard, 2-lb 1 82V4
Choice, 2-lb 1 87V4
Early June, choice 2 05
Do., standard 2 00
Fine French, 2-Ib 2 80

CANNED FRUITS
Apricots, 2%-lb. tins 4 50
Apples, 2%s, doz 1 40 1 65

Do., 3s, doz 1 60 1 70
Do., gallons, doz 4 75 5 00

Currants black, 2s, doz 4 00 4 05
Do., gals. doz. 16 00

Cherries, red, pitted, heavy syrup,
doz., 1-lb 8 10

Do., 2V4-lb 5 00
Do., 2-lb 4 00
Do., white, pitted 4 50 4 75

Gooseberries, 23, heavy syrup, doz 2 75
Peaches, heavy syrup

—

2-lb 8 90
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2 65

ibV."

400

2%-lb
1-lb

Pears Is

Do., 2-lb

Greengage Plums, heavy syrup .

.

Lombard Plums, heavy syrup, 2-lb.

Do., light syrup ",>
v.

Pineapples (grated and sliced), 2n-

Do., 2-lbs

Do., 1-lb

Strawberries
New Pack Strawberries

—

Standard No. 2, per doz

Choice grade
Fancy Preserved

Rhubarb, preserved
Do., gallon

Canadian Pineapple (sliced)

New Blueberries, 2 lbs

Do., 1 gal

IMPROVED BUYING OF CEREALS

60
90
20
10
75
25
00
50
60
00
10

60
70
50
80
75
80
25

12 00

4 00
3 60
3 25
3 25
7.65

6 75
5 25
5 25
3.50

3 30
10
06 Vi;

05%
06

3 00
6 00

Montreal

CEREALS—There is no change in

quotations on cereals. The market is

quite firm with a marked improvement

in buying due to the cooler weather and

the approach of the fall season.

Oatmeal, gran, fine standard

RoUed Oats, 90 lbs

Pearl Hominy
Commcal, Gold Dus t Brand
Graham Flour, 98 lbs

New Buckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Do., Can
Lima Beans
White Beans ...

Green peas, dried 03

Flaxseed
Ground Oil Cake, per bag
Split peas, per bae

HIGHER PRICES ON SALMON
Montreal. '

CANNED SALMON—The new sea-

son's prices on canned salmon were is-

sued the latter part of last week and

they show an advance throughout. As

pointed out previously the catch was

small and the supplies will be limited.

The advance was even more than was

expected. Coupled with this there is a

big demand from Europe and the ship-

ments there will cut down orders placed

here to 60% on halves and 35% on tails.

Reports state that the pack is smaller

than last year's which was also short.

Wholesalers have advanced chums to

$1..50, pinks to $1.60, echoes halfs flat

to $1.80, Red Spring to $3.75, Clover

Leaf halfs, to $2..80 and flats and tails

to $5.30 and $5.20. Other sockeye

brands are advanced to $5.20. The in-

dications are that at this price it is a

good buying market.

COFFEE MARKET STEADY
Montreal. —^^—
COFFEE—There is no change in the

prices quoted on coffee. This market

is steady and quite firm with a good de-

mand which is improving in prospect

for the fall trade.

DRIED FRUITS STRONGER
Montreal.

DRIED FRUITS—The dried fruit

market shows improved activity with

buying tparticularly free on currants

and raisins. The whole market is firm

with good prospects for the fall. Dried

apples are off the market until the new

crop and it is expected that the opening

price will be around 15c.

Montreal

Apricot-s. fancy 9 ?§
Do., choice
Do., slabs

Apples (evapor_ted>
Peaches (fancy)

13

27
22
15
28

CANADIAN GROCER

Do., choice, V:i 25

P^nrs (choice' " '--

Do. fancy 27 28

Peels-
Choice 26

Lemon, new pack 46 47

New Pack

—

Orange 48 49

Citron 76

Choice, bulk, 25-lb. boxes, lb 22

Peels (cut mixed), doz 3 25

Raisins (seeded)—

-

Valencias 23

Muscatels, 2 Crown 22V4

Do., 3 Crown 23

Do., 4 Crown 23%
Turkish Sultana, 5 Crown 27 30

Fancy Seeded (bulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27H
California Seedless, in bulk .. 18% 19

Cluster, 20 1 lb. pack 6 75

Currants loose 12 15

Do., Greek 13 15

Dates, Excelsior (36-lOs), pkg 4 85

Fard, 12-lb. boxes 3 25

Packages only 19 20

Dromedary (36-10 oz.) 7 00
Loose 11 14

Figs (layer), 10-Ib. boxes, 2s, lb. 32 36
Do. 214's. lb 40

Do., 2V2S, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-Ib.

boxes, each Oil
Do., Turkish, 3 crown, lb 22

Do., 5 crown, lb 2S

Do.. 7 crown lb 30
Prunes (25-lb. boxes)—20-30s 25

30-403 19

40-503 IT

50-60S 13^
60-70S 12

70-80S lOVj

80-90S 0; %
90-lOOs 09

PACKAGE GOODS UNCHANGED
Montreal. ^-^—
PACKAGE GOODS— There is no

change in the quotations made on lines

listed herewith. The market in these

lines is steady with a fair trade pas-

sing. Toro soap tablets are reduced one

dollar per gross and Pastene's Pastes

are. reduced to $4.05 per case. It is in-

timated that there will be further re-

ductions in macaroni and spaghetti but
to date these have not come.

.-ACKAGE GOODS
Breakfast food, case IS 3 50
Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85

Do., 36s 4 16

Oat Flakes 20s 4 80
Do., 18s 2 00
Do., aluminum, pkg 6 10

Oatmeal, fine cut, 20 pkgs '
. . .

.

6 75
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case. 24s 3 25

Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 60
Pancake Flour, case 3 60

Do., self-rising, doz 1 50
Wheat Food, 18-1 y2S 3 25
Porridge wheat 36s, case 6 40

Do., 20s, case 6 50
Self-rising flour (3-lb. pkg), doz 2 80

Do., (6-lb. pkg.), doz 5 50
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 10%
Potato flour 12'^
Starch (laundry) 08%
Flour, tapioca 15 16

Shredded Krumbles, 36s 4 35
Shredded WTieat 4 95
Cooked Bran, 12s 2 25
Enamel Laundry Starch, 40 pkgs.

case . . .'.

Celluloid Starch, 45 pkgs., case .... 4 20
Package cornmeal 3 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
Macaroni 2 25
Quaker Quakies 3 40

SUGAR MARKET STEADY
MontreaT ——

—

SUGAR— There has been very lit-

tle change in the sugar situation. The

31

raw market has had varying drops and

rises but none are sufficient to affect

this market. There is a steady trend to

the market which encourages heavier

buying and sales are improving.
per cwt. 8 75

8 80
9 15
9 35

9 50
8 35
8 35
8 Ic

20
30
46
SS
14

Granulated sugar.
Do., barrels

Granulated, gunnies, 20-5 ... .

Do., cases, 20-5-lb. cartons
Do., gunnies, 10-10

Do., cases, 50-2-lb. cartons .

Yellow, light, per cwt. ......

Do., medium, per cwt
Do., dark, per cwt

SPICES IMPROVED
Montreal

SPICES— Business in spices shows
a marked improvement in prospect for

the fall trade and although there is no

change in quotations the trend of the

market throughout is steady.
Allspice 18

Cassia, pure 27
Cocoanut, 20 lb. pails, per lb

Do., sweetened, lb

Chicory (Canadian), lb

CinnaiTion—

•

Rolls
Pure, ground

Cream of tartar (French pure) 65
Do. American high test

Ginger (Jamaica)
Ginger (Cochin)
Mace, pure, 1-lb. tins
Mixed spice 30

Do., 2% shaker tins, doz
Nutmegs whole

—

Do., 64, lb

Do. 80, lb

Do., 100, lb

Do., ground, 1-lb. tins
Pepper, black

Do., white
Do., Cayenne

Pickling spice
Do., package, 2 oz., doz.
Do. package, 4 oz., doz.

Paprika
Tumeric 28
Tartaric acid, per lb. (crystals or
powdered) 95

75

60

35-

S5-

70-

80-

30
27
65
32

1 15

40
38
35
45
25
33

32
25
35
65

34
28
40
70
60
30

1 00

HIGHER PRICES FOR RICE
Montreal

RICE—The rice market has not oflT-

ered, since the early days of the war
such a buying opportunity as is at pre-
sent afforded. Prices are on the upward
trend and millers here have in the past
week again advanced their prices on
the better grades by 25c. per cwt. Many
of the wholesalers have however not
made any change corresponding as
yet , but with the present strength of
the market it seems evident that this

change must come.
Carolina extra fancy 07

Do., fancy) 06
Honduras, fancy 05%
Rangoon CC, per cwt 3 90
Do., B., per cwt. 4 15

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08 09%
Do. (pearl) 08 09%
Do. (flake 08 09)%
Honduras 07
Siam 14%

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

MOLASSES PRICES STEADY
Montreal.

MOASSES— There is no change in

the molasses price this week follow-

ing a decline made by certain Mon-
treal wholesalers one week ago. The
present price stands with every appear-
ance of steadiness although the buying
of molasses is slow at the present time.

Price for
Barbadoes Molasses

—

Island of Montreal
Puncheons
Barrels
Half barrels
Puncheons, outside city ... .

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz.

71
73
73
69

2 40
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2-lb. tins, 2 doz. in case, case 4 40 7 25

3-lb. tins, 2 doz. in case, case 5 75 10 75

5-lb. tins. 1 doz. in case case .... 8 95

10-lb. tins. % doz. in case, case .... 8 60

Corn Syrup

—

Barrels, about 700 lbs 06"n

Half barrels, about 350 lbs 06%
Quarter barrels, about 175 lbs 07%
2 gals., 25-lb. pails, each 2 25
3 gal., 38M;-lb. pails, each 3 25

5 gal., 65-lb. pails, each 5 20

2-Ib. tins per case 4 00

5-lb. tins, per case 5 30

10-Ib. tins, per case .5 00

White Corn Syrup

—

2-lb. tins, 2 doz. in case, case 4 60

5-lb. tins, 1 doz. in case, case .... 5 90
10-lb. tins. V4 doz. in case, case .... 5 60

CHEAPER TEAS WILL BE SCARCE
Montreal

TEAS— While there is no change in

the quotations made at the present time

on teas, cable reports indicate that there

will be a shortage of the cheaper grades,

particularly low grade Japan teas. The
advice is that the new crop will be

marketed at a higher price with smaller

supplies to draw from and a much
stronger market. It may be easily un-

derstood that when Canada starts to

buy tea on a big scale, the present low

state of supplies on hand will be sud-

denly realized.
'Ceylon and InJians

—

Pekoes 22 26

Broken Pekoes 32 40

Broken Orange Pekoes 48 55

Javas

—

Broken Orange Pekoes 48 5."

Broken Pekoes 35 40

China

—

Common 24 35

Medium t 42 48

Choice 50 60
JAPAN TEAS (new crop) 77

Above retail prices range of g lotations to the

retail trade.

JAPAN TEAS mew crop)—
Choice (to medium) 55 50

Early picking 60 3 75

Finest grades 75 G 90
Javas

—

Pekoes C 35 40

Orange Pekoes 37 45

Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

LEMONS REDUCED AGAIN
Montr«aI.

FRUIT—Another reduction in lemons
is recorded this week which brings the

price down to $4.75 per case. Oranges
are also lower in price, but bananas
seem to be able to hold up despite the

fact that fruit dealers claim the price

should be lower. Malaga grapes are

listed now at $7.00 per crate. Canadian
peaches and plums are selling here at

$1.25 per basket, wholesale.

APPLES—
Hampers, per bushel 2 50

Boxes, 175s. 2163 4 50

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-54s 7 00

Lemons. 300-3605 4 75
Cal. Naval orange.s. 126-150s .. 7 00 7 50

Do.. 17«-200-216-250s 7 00

Do., Blood Oranges, half boxes .... 3 75
Plum.s, Canadian, ll-qt. basket 1 25

Peathe;^. Canadian, ll-qt. bas 1 25

Tangerines i lo
Watermelons, each 90
Georgia Peaches, crate 3 OO
California plums 3 75 4 00

Malaga grapes, per crate 7 00
Montreal melons, per crate 2 hi)

WALNUTS STRONG IN PRICE

Montreal.

NUTS—The only feature of the nut

market is the strength of walnuts with

higher prices reported for shipments

row on order. The spot stocks of Bor-

deaux are offered at 80 cents but the

new crop will have to be quoted at 85

cents at least. There is nothing ship-

ped yet for this market and supplies

are low.
Almonds, Tarragona, per lb 22 24

Do., shelled 54
Valencia shelled almonds 44
Chestnuts (Italian) 18
Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb 17 18
Brazil nuts (new) 20

Do., Barcelona 15%
Peanuts, Jumbo 15^!

Do., shelled. No. 1 Spanish . . 18 20
Do., Java, No. 1 ll'/o

Do., salted red 21 23
Do., shelled. No. 1 Virginia . ir>V2 18

Peanuts (salted)

—

Fancy wholes, per lb 38
Fancy splits, per lb 35

Pecans, new Jumbo, per lb 50
Do., large. No. 2, polished . . 29 30

Pecanss, shelled 1 00 1 50
Walnuts Grenoble, in shell 29

Marbot Walnuts 26 28
Do. new Naples 20
Do., shelled, Manchurian 68
Do. Bordeaux 63 68
Do., Chilean, bags, per lb 40
Do., Spanish, shelled 60

NOTE—Jobbers sometimes make an added charge
to above prices for broken lots.

LOCAL VEGETABLES LOWER
Montreal.

VEGETABLES—The feature of the

vegetable market is the lower quotations

made on local produce. The biggest

drop is in tomatoes, due to a big crop

and the average price now asked is

$1.25 per box. Corn is selling lower

and new Quebec potatoes show a de-

cline of 50 cents in the majority of

cases. Buying is very free in these

lines and the supply is also good. On
the other hand cabbages, which are not

so plentiful, are selling higher at $1.50

per dozen. New red onions show an ad-

vance of 75 cents on the old price.

New cabbage, local 1 50

Celery, Florida, per crate 4 00 4 75

Corn, per doz 35

Do., California 11 00

Carrots, per bag 75 1 00

Montreal cucumbers, per doz 50 75
Garlic, lb 50
Horseradish lb 60

Leeks, doz 4 00
Lettuce ....

Parsley ....

Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green ,doz 50

New potatoe.s. Mont. (90-lb. bag) 3 00

Do., sweet, hamper 5 50
Corn, per doz 20

Spanish onions, per case 5 50 6 25

Turnips, per bag 75 1 00
Tomatoes, Mont., per box 1 25

Egyptian onions 5 00
Red Onions, per cwt 4 00
Texas Onions, per crate 3 50
Yellow onions, per cwt. 2 50

ONTARIO MARKETS

TORONTO, Aug. 24.—The markets for general grocery commodi-
ties continue to show^ indications for firmness and it appears that
the lowest level on most lines has been reached and that the

trend is now inclined to be upward. The pack of sockeye salmon is

the smallest on record and the deliveries will probably only be about
half of last year which it will be remembered was only 25 per cent,

of normal. Canned peas are holding firm. Jams are also firm at the
higher prices although in some quarters the low price is still quoted.
Cereals are firm at unchanged quotations. The Prune and Apricot
Association have named opening prices on the new pack. Shelled
walnuts are practically cleaned up, both in primary markets and on
spot. Teas show an active movement and there appears to be con-
siderable buying by speculative brokers. Chilies are scarce with a
firmer feeling throughout the whole spice market. Potatoes are
easier, also lemons and oranges.

CANNED GOODS SHORT
Toronto.

CANNED GOODS—There is a pro-

nounced shortage in this season's pack

of sockeye salmon. The deliveries this

season will probably be about one half of

last year. It will be remembered that

last year there was only a 25 per cent

delivery and this year it will probably

run only about 12% per cent. New
pack Alaska Reds are offered to arrive

at $4.00 per dozen for tails. Standard

peas are firm at $1.75 per dozen. The
nev; li?t price on strawberry jam,

fours, is 90 cents; raspberry fours, 80

cents and 16 ounce' jars $.3.75 per doz-

en. Some wholesalers, however, con-

tinue to quote, raspberry fours at 70

cents, strawberry fours at 75 cents, 12

ounce jars at $2.40 per dozen and 16

ounce jar? at $3.25 per dozen. As the

pack this year was a light one, there

are every 'ndications for higher prices

on these lines. Clark's pork and beans
in chili snuce show an advance, follow-

ing are the new prices: Individual 95

cents per dozen; No. Is, $1.35 per doz-
en; No. iy2S, $1.75 per dozen; 2s, $1.90
per dozen and 3s, $2.85 per dozen.

Salmon

—

Sockeye Is, doz 5 35 5 60
Do., %s, doz 2 65 3 00

Cohoe Is, doz 2 90
Do., %s, doz 190

Pinks, Is doz 1 4.5

Lobsterss, %-Ib., doz 3 90 3 75
Do., %-lb. tins 195 2 40

Whale steak. Is, flat, doz 1 75 1 90
Pilchards, 1-lb. tails, doz 1 80 ....
Canned Vegetables —

"Tomatoes. 2Vis, doz 1 65
Peas, standard, doz 1 75

Do., Early une 2 15
Beets, 2s doz 1 45 2 45
Beans, golden wax, doz 2 20
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 50
Pumpkins, 2%s, doz 1 45 1 50
Spinach, 2s. doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90
Do., shredded, 2s, doz 4 75 5 25

Rhubarb, preserved 2s, doz. . . 2 07^^ 2 10
Do., preserved. 2i4s, doz. ... 2 65 4 52V4

Apples, gal., doz 5 50
r e„rs, 25, doz 3 00 4 25
Peaches. 2s, doz 3 50
Plums, Lombard, 2s, doz 3 10 3 25

Do. Green Gage 3 25 3 40
Cherries, pitted H.S 4 25
Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.S 4 50 5 00
Raspberries, 2s 4 50 5 00



August 26, 1921 CANADIAN GROCER 33

CEREALS HOLD FIRM
Toronto.

CEREALS—The market continues to

hold firm with rolled oats in active de-

mand under stronger tendencies. There

are no price changes.
Barley, pearl, 98s 5 50

Buckwheat flour, 98s 6 00

Barley, pot, 98s 4 75

Barley Flour, 98s 6 25
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 50

Corn flour, 98s 3 75

Rye flour 9 85 6 00
Rolled oats, 90s 3 50

Rolled wheat, 100 lb. bbls 7 00

Cracked wheat, bag 5 00

Breakfast food. No. 1 6 00

Rice flour, 100 lbs 10 00

Linseed meal, 98s 6 50

Flaxseed. 98s 7 00

Peas, split, 98s t. 5 7

Marrowfat green peas 08
Graham flour, 98s 4 75
Whole wheat flour 4 95

Wheat kernels, 8s 6 25

Farina, 98s 6 35

IRREGULARITY IN CORNFLAKES
Toronto.

PACKAGE GOODS—There still ap-

pears to be considerable irregularity in

prices on cornflakes and shredded wheat,

the former being offered at $3.25 to

$3.50 and the latter at $4.50 per case.

Manufacturers, however, are holding

firmly to their list prices. Other lines

•are firmly maintained at unchanged
quotations.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 5 00

Do., 20s, square case 5 00
Do., 18s, case 2 00
Do., Aluminum Prcm.. 20s fi 10

Corn Flakes 36s, case 3 10 3 75
Porridge Wlieat, 36s, reg., case G 00

Do., 20s, family, case 6 80
Cooker package peas, 36s, case 2 85
Cornstarch, No. 1, lb. carton 10%

Do., No. 2, lb. cartons 10%
Do., No. 2. lb. cartons 09^^

Laundry starch 08%
Do., in 1-lb. cartons 08%
Do., in 6-lb. wood boxes 08%
Do., in 6-lb. tin canisters 12%

Celluloid starcli, case 4 15
Potato flour, case 20 1-lb. pkgs 2 50

Do., case 24 12-oz. pkgs 2 30
Fine oatmeal, 20s 5 75
Cornmeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
W).«at kernels 24s 4 50
Self-rising pancake flour 24s 3 OC
Buckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed wheat, case 4 40
Puffed rice, case 570
Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

NEW PRUNE PRICES NAMED
Toronto. .

DRIED FRUITS—The opening prices

on new crop prunes have been named by
the Prune and • Apricot Growers Asso-
ciation. These prices are considerably
lower than last year and compare very
favorably with those in 1917. Whole-
salers have not yet definitely named
their resale price, but 30/40 will prob-
ably be around 17 cents and 60/70
around 13 cents a pound. There is a
good Eur_^pean demand for prunes and
the tendincy in the market is more in-

clined to be upward than downward.
The reduction in United States freight
rates, means that ' California dried
fruits will be laid down at a reduc-
tion of three quarter cents per pound.
Candied Peels

—

Citron caps, 12 lb- boxes, lb 50

Lemon caps, 12 lb. boxes, lb 34 ....

Orange caps, 12 lb. boxes, lb 35
Mixed containing 4^2 'b. lemon,

4'/> lb. orange, 3 lb. citron caps,

per lb 40
Drained Peel, mixed, eut ready

for use, in No. I's cartons, 3
3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases 17

Do., Amalias 17

Do., Patras 17

Do., Vostizza 23»«i

Excelsior, pkgs. 3 doz. in case .... 5 50

Dromedary 3 doz. to case 7 60

Fard, per box ap. 12 lbs i Zo

Hallowee dates, per lb 11

Figs-
Smyrna layers, 4 Cm., lb 30 32

Do., layers. 6 crn., lb 36 38

Natural pulled, in bags .... lOVi

Prunes

—

30-40S. 25s 20

40-50S, 25s 16

50-60S, 25s 13

60-70, 25s 10

70-80S, 25s 09M!
80-90S, 25s 09

Peaches

—

Raisins"
California, bleached, lb 27%
Seedless, 15-oz. packets 27 29

Seeded, 15-oz., packets 28

Crn.. muscatels. No. 1, 25s 22

Turkish Sultanas pkgs 27

Thompsons, seedless 28%
Valencia 23

Evaporated apples 14 15

SHELLED WALNUTS VERY SCARCE
Toronto. —^—
NUTS—There is a decided scarcity on

shelled walnuts; this applies to both the

French and the Manchurian varieties.

Stocks in France are pi-actically clean-

ed up. S\»t stocks are extremely low,

many importers being entirely sold out

and have no further supplies in sight

until the new crop arrives. The new
crop is estimated to be below normal

and prices 50 far available on the new
crop, practically means that the retail

trade will pay around 75 or 80 cents per

pound for Bordeaux halves. As the

new crop rarely arrives in Canada much
before Christmas, it looks as though

shelled walnuts will be almost entirely

off the rnarket before that time. Al-

monds are also stronger while brazils

and pecans are holding fairly steady.
Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts. Bordeaux, lb 23 24

Do.. Marbot 22 23

Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30

Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 21 25
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 45 50
Filberts, lb 35
Walnuts, Bordeaux, lb 73 75

Do., Manchurian 60 65
Do., broken 52 55

Peanuts, Spanish, lb 10

Pecans, lb 1 40

RICE CONTINUES FIRM
Toronto.

RICES--There are no new develop-
ments in the rice market which contin-

ues in a strong position with tenden-
cies for higher levels.

Honduras, broken, per rib. ... 07% 08
Fancy Blue Rose, lb 08% 09

Blue Rose, lb
' 06% 07%

Siam, per lb OS 06%
Japans, per lb 07 07%

Do., broken 05
Chinese. XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Do., Pakling- 09 10
Rangoon 07 07*

White Sago 07 07%
Tapioca, per lb 07% 08

ACTIVE MARKET FOR TEAS
Toronto.

TEAS—The market is extremely ac-

tive for blacks and speculative brokers

are buying freely of spot supplies.

With the production considerably les-

sened and prices in primary markets

advanced 8 to 12 cents per pound from
the low point, the tendency is that

spot stocks will also be advanced as

the higner priced goods reach this

market. New crop Japans are offered

on spot at 58 cents per pound for first

pickings as compared with 90 cents

last year. The stock of Japans avail-

able for export is only about one half

of former seasons or approximately

15,000,000 pounds. Canada imports be-

tween 6,000,000 and 7,000,000 pounds of

Japan,s annually, so on the face it

would apjx ar that there is likely to be

a shortage before next seasons crop is

available.
Ceylons and Indians

—

Pekoe Souchongs 25 35

PeVoes 30 58
Broken Pekoes 35 58

Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings. Japans 58

Do., seconds 50
Hyson thirds '.

. . . 30 35
Do., pints 45 57
Do., sifted 55 60

Above prices give range of quotations to the"

retail trade.

CHILIES SCARCE
Toronto.

SPICES — Generally speaking the

market is ruling firm on all lines, un-

der an active demand. Chilies are

scarce and some wTiolesa'ers are ask-

ing as high as 70 cents per pound, but

others continue to sell at 50 cents.

Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 (SO

Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 20 23
Do., white 30

Paprika, lb CO 70
Chillies, lb 50
Nutmegs, selects, whole, 100s . 22 26

Do., 80s 35
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 018
Caraway seed, whole 30
Turmeric 30
Curry powder 35
Cream of Tartar

—

French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality.
8-oz. i>ackages, doz 3 50

cheaper grades can be purchased for less.

SYRUPS STEADY AND QUIET
Toronto.

SYRUPS—This market is quiet with
quotations holding steady.

Barrels, about 700 lbs., yellow 06%
Half barrels, y^c over bbls ; Vi

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 -loz.

in case 4 60
Cases, 5-lb. tins, v'lite, 1 doz.

in case 5 90
Cases, 10-lb. tins, white, % doz.

in case 5 60
Cases, 2-lb. tins, yellow 2 doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.

in case C SO
Cases, 10-lb. tins, yellow, % doz.
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in case .> 5 00

Cane Syrups

—

Barrels and half barrels, lb ....

Half barrels, l^c over bbls ; %
bbls.,%c over.

Cases, 2-lb. tins 2 doz. in case 6 00 6 50
Molasses

—

Fancy, Barbadoes, barrels, gal . — 1 65
Choice Barbadoes, barrels 1 85
New Orleans, bbls., gal 56

Do., half bbls., gal 46 48
Tins, 2-Ib., table grade, case 2

doz., Barbadoes 7 75
Tins, 3-Ib., table grade, case 2

doz., Barbadoes 10 73

Tins, 5-lb., 1 doz. to case, Bar-
badoes 8 95

Tins, 10-lb., i^ dozen to case,
Barbadoes 8 60

Tins, No. 2, baking grade, case
2 doz 5 50

Tins, No. 5, baking grade, case
of 1 doz 4 60

Tins, No. 10, baking grade, case
of IVa doz 4 25

SUGAR SELLING UNDER BASIS

Toronto.

SUGAR—There is no change in refin-

ed sugar. All refineries continue to

quote on basis of $8.75 F.O.B. Mon-
treal, and wholesalers list remains at

$9.09 Toronto. There appears, how-
ever, to be some irregularity in whole-

salers prices, some sales being made at

below the regular basis.
St. Lawrence, extra granulated, cwt 9 09
Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09
Dom. Sugar Refinery, extra granulated ... 9 09
Canada Refinery granulated 9 09

Differentials : Granulated, advance over basis
50-Ib. sacks, 25c : barrels, 5c ; gunnies, 5-20, 40c
gunnies, 10 10s, 50s; cartons, 20-5s, 60c ; cartons

PEACHES COMING FORWARD
Toronto. —^—
FRUITS—The feature of the fruit

market during the week was the heavy
supply of cantaloupes, which resulted

in prices dropping about 75 cents per

basket. Sugar sweets are quoted at

40 to 50 cents per basket and Salmon
flesh at 65 cents. Yellow St. John
peaches are arriving and are selling at

85 cents to $1.00 for sixes and $1.35

to $1.50 for elevens. Bartlett and
Clapps favorite pears are arriving

freely. The pear crop is a promising
one but peaches are a short crop in

contrast to the glut of last year. Lem-
ons are again lower, now quoted at

$5.00 to $5.50 per case. Oranges also

dropped 30 cents per case, the prices

now running from $6.00 to $7.00 per
case according to size.

Oranges Valencies 100s K on
Do., 126s 6 75

Do., 150s and smaller 7 00
Lemons, Verdillis 5 00 5 60
Watermelons, each 75
Peaches, Elbertas, in boxes 2 00
Do., St. Johns, 6-qt. bkt 85 1 00
Do. Do. 11-qt. bkt. ... 1 35 1 50
Do., white 6-qt. bkt 75

Huckleberries. 11 qts 2 75
Lawton berries 1 20 22
Cantaloupes, 16-qt. bkt 40 €5
Pears. Cal. Bartlett. box 5 00

Do., Canadian lis 75 1 00
Bananas, per lb 08
Apples, Eating, per bas 75 90

Do., Cooking per barrel .... 5 00 7 00
Plums, fi quart bas 50 60
Do., ll-qt. bkt 85 100

Grapes. Cal. Malagas, crate 5 00

POTATOES EASIER
Toronto.

VEGETABLES—Several cars of po-

tatoes have arrived from New Bruns-
wick and also from the West, which
has resulted in an easier market, at

$3.00 to $3.25 per 90 pound bag. Deal-

ers have been complaining about the

quality of potatoes arriving from On-
tario points. They point out that the

Ontario producers have not been grad-

ing sufficiently and that too many
small ones are in the bag. With the

New Brunswick variety, dealers point

out that producers in that Province

grade closer and that the stuff now ar-

riving is of the best quality. Cucum-
bers are cheap at 35 to 40 cents per

basket. Celery is in good demand at

60 to 65 cents per dozen with the qual-

ity steadily improving. Pickling on- _

ions are commencing to move also red m
and green peppers. *
Cabbage, per doz 1 00 1 50
Potatoes, local, per bag 3 00 3 25
Head lettuce, crate 1 50 2 00
Tomatoes, lis 30 40

New beets, per dozen 30 40
New carrots, per doz 30 40
Wax and green beans, 11 qt. bkt 1 00

Cucumbers, lis 30 40

Corn, per doz 15 20

Onions Spanish, crate 6 60

Do., sack, 100 lbs 3 86

Celery, per doz 60 65

Egg Plant, 16-qt. bkt 75 1 00

WINNIPEG MARKETS
WINNIPEG, August 24.—There is a steady demand for all lines

of groceries and the primary markets are showing a firmer
tone. Tea and coffee markets are ruling firm under a good de-

mand. The pack of sockeye salmon is considered very light and in

consequence halves and tails are being offered at higher quotations.
The sugar market remains steady under a heavy demand. All lines

of dried fruit from reports just received from the primary market
state that the market is firming up. All lines of nuts are showing a
firmer tendency and spot stocks are low. Siam rice has advanced.

CANNED GOODS UNCHANGED
Winnipeg.

CANNED GOODS—There is a good
demand for canned corn, peas and to-

matoes and a light demand for canned
fruits. Sockeye salmon is in good de-

mand and the pack is considered very
light in fact almost a failure, and in

consequence halves and tails are being

offered at higher quotations.

Shrimps, Is, 4 doz. case, doz. . 2 70
Finnan Haddie, Is, 4 doz. case . 9 35

Do., %s, 8 doz. case, case . 10 50
Herring (Can.), Is, 4 doz. case,

per case 7 00
Do., imp., %s, 100 doz. case . . 30 00

Lobsters, 14s, 8 doz. case, doz. .

.

Do., V^s. 4 doz. case, doz. .

.

Oysters, Is, 4 oz., 4 doz. case, cs.

Pilchards, Is, tall, 4 doz. case, cs.

Do., %s, flat, 8 doz. cs., case

Salmon

—

Do., i/^s, flat, 8 doz. in case
R. Spring, Is, tall, 4 doz. case

Do., %s, flat, 8 doz. case .

.

Cohoe, is, tall, 4 doz. case . .

.

Do., V2S flat, 8 doz. case . .

.

Pink, Is, tall, 4 doz. case .

.

Do., %s flat, 8 doz. case . .

.

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 7 00
Peaches, 2s, 2 doz. case 6 50
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. case 6 50

Do., Lombard, light syrup, 2s,

2 doz. case 4 75
Do., heavy syrup, 2s, 2 doz.

case 6 00
Raspberries, 2s, 2 doz. case ... 8 50
Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)

Apricots, Is, 4 doz. case
,

Peaches, 2%s, 2 doz. case
Do., sliced. Is, 4 doz. case .

.

Do., halved, Is, 4 doz. case .

Peaches, 2%s, 2 doz. case ....

Do., 23, 2 doz. case
Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. . . 4 75
Beans, Refugee, 2s, 2 doz. case . 4 75
Corn, 2s, 2 doz. case 3 25
Peas, 2s, 2 doz. case . ... 3 90
Sweet Potatoes, 21^, 2 doz. case ....
Pumpkins, 2'/4s, 2 doz. case .... 3 00
Sauer Kraut, 2'/iss, 2 doz. case ....
Spaghetti, 2 doz. case
Tomatoes, 2 Vis, 2 doz. case .. 3 95
Spinach, 2M>s, 2 doz. case

2 75
12 00
13 00

8 00
32 50
2 45
4 20
9 40
7 10
9 00

22 00
16 75
18 25
14 65
16 50
6 50
8 25

3 25

8 00
7 50
8 00
7 00

5 25

6 50
9 00
8 50

11 00
12 00
12 40
12 40
10 00
8 25

12 00
7 60

5 00

STEADY COFFEE DEMAND
Winnipeg.

COFFEE—The coffee market remains
firm and prices on spot show no change.
The demand is steady and fairly active.

COFFEE—
Rio, lb 19% 20%
Mexican, lb 45 49
Jamaica, lb 28 30
Bogotas, lb 45 48
Mocha (types) 49 51
Santos, Bourbon, lb 28 30
Santos, lb 26 29

Winnipeg.

CEREALS—Higher prices are quot-

ed for rolled oats and 80s are offered

at $2.80 per bag. The market for cer-

eals is fitm. No change is reported in

prices of package cereals. There is a

good demand for most lines.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 50
Do., 18s, case 2 10

Corn Flakes, 363, case 3 50 3 80
Cornmeal, 2 doz. case, case 3 40
Puffed Wheat, 3 doz. cs., case 4 45

Puffed Rice, 3 doz. cs., case 5 75
Grape Nuts 2 doz. cs. case 3 80
Package peas, 3 doz. cs., case 3 00

Cream of Wheat, 3 doz. cs., case 9 15

BULK CEREALS
Rolled Oats, 80s, per bag 2 80

Do., 40s, per bag 1 48

Do., 20s, per bag 77

Do., 10-8s, per bale 3 60
Do., 15-6s, per bale 4 10

Oatmeal, 98s gran, or stand., bag 3 40 3 50
Wheat granules, 98s, bag 6 50

Do., 16-6s, per bale 7 05
Peas, whole, green, 100-lb. bag, per
bushel 4 50
Do. split, yellow. 98s, bag 7 95
Do., split, yellow 49s, bag 4 00

Cornmeal, 98s, per sack 3 25
Do., 49s, per sack 1 65
Do., 24s, per bag 85
Do., lOs, per bale 3 65

Buckwheat grits, whole, 9811b.
bags, per bag 8 75

Beans, lOO-lb. bags bushel 3 70
Lima Beans, 100-lb. bags, lb 10%
Barley, pot, 983 3 85

Do., 49s 1 92
Do., 24s 1 00

Barley, pearl, 98s, per bag 4 95
Do., pearl, 49s, per bag 2 52

Do., pearl 24s 1 28

DRIED FRUIT FIRM
Winnipeg. —^—

^

DRIED FRUIT—Prunes are in good
demand and are selling freely to take
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care of the harvest requirements. Cali-

fornia markets on all lines of dried fruits

are firm and prunes are quoted from
1 to 2 cents per pound higher than
wholesalers locally are asking for same.
Raisins are selling well and there is a
general shortage of several varieties un-
til the new crop arrives.

DRIED FRUIT

18

20
23
24

18

16

19

16%
14%
15%
15
121^
60
30
21
24
25
10
10
25
25

19

o 21
16%
14

12%
111/,

lOii
08
68

21

20

21%

19

24

22

24
30
31

27
29
3.-)

36

Evaporated apples, per lb

Currants, 90-lb., per lb

Do., 8 oz. pkgs., 6 doz. case, lb.

Dates, Hallowce, bulk, lb
Do., pkge., 3 doz. case lb. .

Figs, Spanish, per lb

Do., Smyrna, per lb

Do., black, cartons, carton . .

.

Loganberries, 4 doz. case, pkt. .

.

Peaches, standard, per lb

Do., choice, per lb
Do., fancy, per lb

Do., Cal., in cartons, per carton
Do., unpitted, per lb

Pears, extra choice, per lb.

Do., Cal., cartons, per carton .

Currants, 90-Ib., per lb

Prunes

—

30-40S, 25s, per lb

40-50S, 25s, per lb

50-60s, 25s, per lb

60-70S, 25s, per lb
70-80S, 25s, per lb

80-90S, 25s, per lb '.

. .

90-lOOs, 25s, per lb.

In 5-lb cartons, carton
Baisins

—

3 doz .to case, per pkg
Choice seeded, 15 oz., 3 doz. to

case, per pkg
Fancy, seeded, 11 oz.. 4 doz. to

case, jjer pkg
Choice seeded, 11 oz., 4 doz. to

case, per pkg
Cal., bulk, seeded, 25-1'b. boxes .

Do., pkt.. seedless, 11 oz., 3

doz. to case, per lb
Do., bulk, seedless, 25-lb. bo^cs

per lb

Apricots, choice, 25s, lb
Do., 10s. lb

.

Do., Standard, 25s, lb '.

.

Do., Standard, 10s, lb
Do., fancy. 25s, lb

Do., fancy, 10s, lb .

NUT MARKET FIRM
Winnipeg.

NUTS—The shelled walnut market is

verj' firm. Bordeaux walnuts have firm-
ed up considerably owing to the steady
demand and lack of supplies from
France. Spanish shippers of shelled
almonds have withdrawn quotations for
September delivery which indicates
higher prices on this line. Spanish
shelled peanuts have advanced from 1 to
1% cents per pound.
Winnipeg. -^-^—
NUTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. 1, lb 121^
Pecans, per lb 1 40
Walnuts, per lb 77 'A

NUTS IN SHELL—
Peanuts, roasted, Jumbo, lb 25
Walnuts per lb 25
Almonds, per lb 25
Cocoanuts per sack 11 00
Cocoanuts, per doz 1 50

FLOUR IMPROVING
Winnipeg. —

^

FLOUR—The demand for flour is

improving although merchants still con-
tinue buying in small quantities. Quo-
tations remain unchanged.
FLOUR

—

98-lb. sacks 6 82^^
Two 49-lb. sacks 5 40
Four 24-lb. sacks 8 50

SIAM RICE HIGHER
Winnipeg. —^^—
RICE—Reports from primary mar-

kets indicate a stronger market for rice.

Siam has advanced on the local market
and is quoted at 6 1-4 to 6 1-2 cents per

pound. Carolina and Japan however,

have shown no change as yet.

RICE—
No. 1 Japan, 100-lb. sacks, lb 08

Do., 50-lb. sacks, lb O8V2
Siam. 100-lb. bags OeV*

Do., 50-lb. bags 06%
Sago, sack lots, 13 to 15 lbs.,

lbs., per lb 08%
Do., in less quantities, lb 09%

Tapioca, pearl, per lb 08 08%

SUGAR UNCHANGED
Winnipeg. •^—^—

SUGAR—Refined sugar is ruling

steady under a good demand.
Extra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies. 10-10 lbs "10 50
Do., cartons, 20-5 lbs 10 60
Do., cartons. 50-2 lbs 10 75

Yellow. No. 1 It., bags. 100 lbs 9 60
Do., golden, bags. 100 lbs. . 9 50

Powdered sugar, bbls 10 10
Do., boxes, 50 lbs 10 30
Do., boxes. 25 lbs 10 50

Icinig, barrels 10 20
Do., boxes, 50 lbs. ... 10 40
Do., boxes, 25 lbs 10 60

LUMP SUGAR—
Soft lumps, boxes, 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do., 25 lbs 11 00
Do., cases, 20 cartons 11 75
Do., cases, 40% cartons 12 50

Small Lump, boxes, 100 lbs 10 60
Do., boxes. 50 lbs 10 70
Do., boxes, 25 lbs 10 90
Do., cartons, 50-2 lbs 12 00

Hard Lump, barrels ... 10 70
Do., boxes, 100 lbs. 10 70
Do., boxes, 50 lbs 10 80
Do., boxes. 25 lbs 11 00

SPICES IN DEMAND
Winnipeg. ^—^^

SPICES—There is an improved de-
mand for spices and prices show very
little change as far as spot quotations
are concerned. The preserving and
pickling season has created a brisk
movement. The pepper market remains
very firm.

Allspice, Jamaica, best qual., lb 28
Cassia, Batavia, per lb 38

Do., China, per lb 25
Chillies, per lb 55

Do., No. 1, per lb 53
Cinnamon, Ceylon, per lb 85

Do., No. 0, carton, doz 1 00
Cloves, Penang, per lb 95

Do., Amboyna, per lb 90
Do., Zanzibar, per lb 55 60

Ginger, washed, Jamaica, No. 1 65
Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80
Nutmegs, extra large brown, 70 to

lb., per lb 70
Do., large brown, 85 to lb 10
Do., medium, brown, 110 to lb.,

per lb 38
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex., lb. .0 17 19
Do., white, per lb 30 35

Pickling, %-lb., pkg., per doz 1 00
Do., bulk. No. 1, per lb 28

GROUND SPICE
Allspice, bulk, per lb 25

Do., No. 2, per lb 25
Do., 2 oz. cartons 80
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . 30
Do., No. 2/ bulk, per lb 25
Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 50

Cinnamon, bulk, per lb 45
Do., 2 oz. cartons 115
Do., 4 oz. cartons 1 75

Cloves, bulk, per lb 65
Do., 2 oz., cartons ... 1 45
Do., 4 oz. cartons 2 00

SYRUPS QUIET
Winnipeg. -^-^—

SYRUPS—The demand for syrups at
present is very quiet. Molasses show
no change.

CANE SYRUP—
No. 2s 6 55
No. 5s 7 BO

No. 10s 7 00
No. 20s € 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case .... 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75

Cases, 10-lb. tins, white, % doz.

in case 5 50
Cases, 20-lb. tins, white, % doz.

in case S 80
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases, 5-lb. tins yellow, 1 doz. in

case 4 65
Cases, 10-lb. tins, yellow, % doz.

in case 4 30
Cases ,20-lb. tins, yellow, % doz.

in case 4 SO

MAPLE SYRUP—
Pure, 2%s, tins, cs. of 2 doz. 24 85
Pure, 5s, per case of 1 doz 22 65
Pure, 10s, per case of % doz 21 05

TABLE SYRUP—
Maple flavor 2%s, tins, per

case of 2 doz 13 75

Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30
3-lb. tins, ?. doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
1 %s, 4 doz. in case 5 25
2s, 4 doz. in case 5 00
2%3 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

NO CHANGE IN STARCH
Winnipeg. ^—
STARCH—There is no change in quo-

tations on starch but there is a good de-

mand for same.

STARCH—
Cornstarch, No. 1 quality, per lb 10%

ComsUrch 1-lb. pkgs., lb 09%
Gloss, 1-lb. pkgs., per lb 10%

MEAT EXPORTS FROM CANADA
HIGHEST IN VALUE IN 1920

Exports cf meat from Canada reached
their highest point in value during the

year ending March 1920. The total then
was 96,161,234, The growth in the ex-

port trad,! since 1913 is seen from the

follov/ing table, though the effect of in-

flation cf prices, which took place be-

tween 1915 and 1920, should be kept in

mind when the yearly figures are being
compared:

—

1913 $ 6,263,936

1914 5,814,852

1915 22,067,941

1916 38,196,542

1917 54,147,743

1918 79,899,705
1919 85,590,161
1920 96,161.234

1921 44,501,520

Hard lines

"Unfair, I say," remarked the sales

girl with the red hair.

"What is unfair?"

"The way they treated that ship that
just landed from England."

"What did they do to it?"
"It had been only four days crossing

the Atlantic, hadn't laid off an hour,
had run every minute „
"Yes?"
"And still, when it got here, they

docked it!"
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

::iniiiiiiiiiiI

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John, N.B., Aug. 24.—There is a

decided improvement in business and
dealers anticipate a big increase in Au-
gust over the previous month. Rolled

oats are 50 cents higher. Lemons are

much lower at $6.00 to .$7.00 per case

while oranges are firmer at $6.50 to

$8.50 per case. Bananas are easier at

8 to 9 cents per pound. Stocks of old

potatoes are nearly depleted with no

change in price while the new variety

has declined 25 cents per bushel.

Cornmeal, ptran., bags 3 8.5 4 00
Do., ordinary 1 i<\

Rolled oats 9 .SO

Rice, Siam, per 100 lbs 7 00 7 50
Tapioca, 100 lbs 8 00 10 00
Molasses 6.",

Sugar

—

Standard granulated 8 fl.5

No 1 yellow 8 9.5

Cheese, new, twins 2G
Efegs, fresh, doz 38 40
Lard. pure, lb 21'/2 22

Do., compound .. 15% 16
Tomatoes, 2'/2S, std., case

"

4 20
American clear pork . 34 00 37 00
Beef, corned. Is 3 45
Breakfast bacon 45 48
Butter creamei-y, l>er lb 40 45

Do., dairy 32 35
Do., tub 30 35

Corn, 2s, standard, case 3 80
Peas, standard, case 3 90
Apples, gal., N.B.. doz 5 00
Strawberries, 2s, Ont., case ....

Lemons, case 6 00 7 00
Oranges, California 6 50 8 50
Bananas, lb 08 09
Grapefruit, case 8 00 8 50
Potatoes, new, bush 2 00

Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Aug. 24.—A reduc-

tion is announced of five cents per

pound on one brand of cocoa and cho-

colate. Baked beans are up 10 cents

per dozen on ones, 15 cents on one and
halves and 20 cents on twos. Canned
tomatoes 2 l-2s, are quoted at $4.25

per case. Peas are firm at higher pric-

es, standards are quoted at $4.20 and
Early June at $4.75 per case. B. C.

cantaloupes a-'e arriving. Evaporated
peaches, choice, are selling at 16 to 18

cents per pound. Clover Leaf salmon,

halves, is quoted at $21.00 to $22.00 per

case and ones at $19.80 to $20.00. Prunes

are firm. Smoked meats are steady.

Beans, B.C., per hundred 5 30 5 50

Ro)!ed oats, 80s 3 00

Kr", Siam 5 50 6 00

.1.1 pan, No. 1 7 50 8 00

Tapioca 6 75 7 25

Sago 6 75 7 25

Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large .... 261/2 28

Alberta cheese, twins 25%
Do., large 241/2

Butter, creamery, lb o7
Do., dairy, lb 25 30

Lard, pure 3s 12 90
Eggs, new laid, local, case Oil 12

Tomatoes, 2 ' os 4 25

Lemons, case 15 00
Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 4 20

New early June peas, case 4 75

Salmon Sockeye Is. case 19 80 21 00
Do,. Sockeye ijS, case 21 00 22 00

Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case ... 8 40 10 00
Gooseberries, 2s 11 30
Cherries, 2s. red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14 15%

Do., 25s, lb 17

Peaches, evaporated, lb 16 18

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 91/2 10

Do., 70-80S 11 12

Do., 60-70S 12% 13

Potatoes, local, ton 25 00 ."0 00

British Columbia
FROM VANCOUVER, BY WIRE

Vancouver, B.C., Aug. 24.—Two pac-

kers have named opening prices on sal-

mon. Sockeye, halves, are quoted at

$17.00 to $18.00. Red Spring, $12.50

to $14.00. Cohoes, $10.00 to $11..50.

Pinks, $4.50 to $6.00 and Chums at

$4.00 to $5.25. The salmon pack is

light, and some exporters state they

are unable to buy their requirements

even at these figures. Hot house to-

matoes are weak, selling as low as

$2.00. Peaches are in demand at $1.70.

Plums at $3.25 and cantaloupes at $4.25

Frush ep'^'s are selling at 45 cents per

dozen. The potato market is strength-

ening, present price is $25.00 per ton.

CORRECT MARGINS ARE AGAIN
EXPLAINED

(Continuedd from page 27.)

ways to be modified by what money we
can make on all such things. The 20 cent

ketchup may bring us more cash earn-

ings in a year than all the higher priced

ones put together. Yet here is one fund-

amental tliat no manufacturer should

have our ear—let alone our orders—on

any basis that shows us less than 25

per cent on ketchup until he has made
his stuff so popular that a lower mar-
gin promises us adequate earnings.

So shall we give the ranges thusly?

Cereals, 20 to 40 per cent; bottle

goods, 16 2-3 to 50 per cent; fruits and
vegetable".—fresh, 20 to 50 per cent with

an average of 30 per cent; cheese, 25 to

30 per cent; soap, 20 per cent for laun-

dry to 50 per cent for toilet; and "sun-

dries"—well, that's too broad a class-

ification tor me! Incidentally, butter and
eggs are like sugar—margins fixed by
competition—unless you break away by
the magic of SALESMANSHIP.
Chances Everywhere to SELL Things
How to make more than open compet-

ition will allow on eggs, for example?
Oh, say—t'se your think-tank a bit! Here
is what one successful grocer does: He
buys eggs in the usual way—all fresh.

Then he sorts them into large white,

large yellow and small mixed. When I

saw him last he was getting 31, 36 and
41 cents for the small mixed, the large

yellow and the large white, respectively.

The fun was that he had greatest trouble

keeping enough supply of the large
white—at 41 cents—the highest priced.

He is always in competition with the

man who buys and sells without select

ion—so he is not "high priced." Yet this

little headwork and hand work make
him big extra profits. You can do like-

wise. Only if your region be one where
yellow eggs are the favorite, price your
large yellows high and your large whites
at the seccnd r^rice.

That is about the size of it. You must
figure thih in all 90 per cent THINK
TANK and 10 per cent INK TANK. Get
me?

BUTTER QUALITY BETTER THAN
ANY PREVIOUS YEAR

Ottawa, Aug. 24.—The quality of the
butter submitted to date by the Provin-
cial creameries in the Dominion educa-
tional scoring contest is better than in

any previous year, according to the Do-
minion Dairy Commissioner, J. A. Rud-
dick. Edmonton City Dairy secured the
highest .score of any sample since the
competition commenced in 1919, with 98
points for the July sample. The highest
scoring sample for June was supplied
by the Central Creameries, Calgary,
with 97.5 points, and for May by the

Shoal Lake Creamery of Manitoba, with
97 points.

CITY DAIRY EMPLOYEES
ANNUAL PICNIC

HAVE

The City Dairy Company of Toronto
held its annual picnic at Scarboro
Beach, recently. Twelve hundred em-
ployees attended. A program of sports

supper and music by the 75th Battalion

band provided plenty of pleasure. A tug-

of-war between teams from the City

Dairy and the Scarboro Beach Park was
won by the City Dairy. The baseball

game went to Scarboro Beach the scorS

being 18 to 3.
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Display is Important in Selling Meats
St. Clair Avenue Shoppe at 996 St. Clair Avenue, Toronto is Pro-

viding Unique Service in District—Sells Only One Brand of

Bacon, and Believes in Pushing Its Sale Over All Others.

c LEANLINESS our motto" is the

way a card reads in the St. Clair

Avenue Shoppe, 996 St. Clair Ave.

west, Toronto, and a visit to this store

impresses one at once with the fact that

the motto is being observed to the very

letter. Everything in white enamel, with

glass enclosed counters, the glass being

polished to the shining point. Every-
thing is so attractively displayed that

one feels at once that this is a delightful

place to shop. The St. Clair Avenue
Shoppe is under the management of Mr.
Grant. It only opened for business a

month ago, but already it has proved
very popular with the people of this

district. Both fresh and cooked meats
are stocked, with certain lines ot gro-

ceries.

The store is finished in white, and
the counter is all enclosed in glass. A
large meat slicer also finished in white

stands between two counters, separat-

ing the fresh meats from the coaked

and smoked meats. Computing scales

too are located for the convenience of

service, and facilitate the handling of

customers, as expeditiously as possible.

Only One Brand of Bacon

"We sell only one brand of bacon, and
one line of cooked ham," Mr. Grant

remarked to a representative of Canad-
ian Grocer. "I believe there is no
better bacon on the marKet today, than
the kind we are selling hei'e. It is a
specially fine bacon, and since we opened
our store, we have had people coming
in their cars, quite a distance, ana from
districts fa¥ removed from St. Clair

avenue section, to buy this particular

bacon. I believe in handling only one
brand and I intend to push its sales

over all others."

Speaking of the glass enclosed count-

ers, Mr. Grant remarked that display

of goods always means sales, and what

(Continued on Page 40)

Showing the attractive interior of the St. Clair Avenue Shoppe, 996 St. Clair Avenue, Toronto.—Glass enclosed counter makes
for effective displays that mean sales.



38 CANADIAN GROCER August 26, 1921

Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Aug. 25.—There is an easier trend to the produce
market, which is mainly accounted for in the fact that the Eng-
lish buyers seem to have lost confidence in the stability of this

market, at least for the time being. This is particularly the case in

butter and cheese and as a result there is an easier market for both
although the local prices are unchanged. There is a good demand for

eggs with a wider range of prices between selects and No I's. The
hog market is also lower on account of larger offerings and a smaller
demand. Fresh cuts of pork are not changed. The beef market
shows little change with the same wide margin between the high and
low prices quoted on account of the public's refusal to buy the cheaper
cuts of meat. Haddock and cod are scarce this week and higher
prices are asked. Most fresh fish show higher prices. Frozen fish

are a little easier. There is a better supply of halibut on the market
with some improvement in the demand. There is no change in

smoked or cooked meats.

BUTTER PRICES EASIER
Montreal.

BUTTER—Owing to the fact that bid-

ding from English importers has fallen

off considerably, prices on butter show

weakness on the local market. The re-

cent strength of the market has appear,
ed unsteidy to the foreign buyers who
are holding off with the result that the

condition is reflected in this market al-

though there is no change in the quota-
tions made by the wholesalers.

CHEESE MARKET WEAK
Montreal

CHEESE—A weaker feeling has de-

veloped in the cheese market principally

on account of the strength it rapidly de-

veloped during the past few weeks. Eng-
lish buyers are not disposed to pay the
present prices asked in Canada and buy-
ing has fallen off, developing a weaker
feeling in the market although there is

no specific change in the price quoted
by the wholesale trade.

Large, per lb 25
Twins, per lb 25
Triplets, per lb 25
Stilton, per lb 35
Fancy old cheeee, per lb 33 34
Qnebec 24 25

COOKED MEATS UNCHANGED
Montreal.

COOKED MEATS—There is nol

change in the quotations on cooked
meats. The demand is fair for all lines

with a steady market.
Jellied pork tongues
Jellied pressed beef, lb. ...
Hams, cooked

Clear fat backa ^bbl) 40-50 pes
Pork pies (doz.)
Mince meat, lb

Sausage, pure pork ,

Bologna lb

Ox tongue, tins
Head cheese, 6-lb. tins, per lb.

BARRELLED MEATS QUIET
Montreal.

BARRELLED MEATS—The market
for barrelled meats is quiet with prices
ruling steady.

Heavy mess pork (bbl) ... .

Plate beef
Barrel Pork

—

Canadian Short cut (bbl) 30-40

54

nV2

38
37
57

30 00
SO
19
25
14
59
16

SMOKED MEATS ACTIVE
Montreal.

SMOKED MEATS—There is a fair-

ly active market for smoked meats with

the demand running for small lots for

local and country account. On account

of the cooler weather the demand is

picking up and prices are steady. The
supplies available are sufficient to meet
requirements.

BACON—
Breakfasf ,best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24

Wiltshire 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 44

Do. 14-20 42

Do., 20-25 39
Do., 25-35 35

Over 35 lbs 33

EGG PRICES ADVANCED
Montreal.

EGGS—Owing to the cooler weather
there is an increased consumption of

eggs as bhow'n by the egg market. This

coupled with the fact that there is a

keener lemand for export has lent a
stronger tone to the domestic market,
with indications of higher prices. The
prices quoted this week show an ad-

vance of one cent a dozen on selects

with a bigger demand running in that

direction. No. I's are selling at 40 cents

which is also an advance on the price

price quoted one week ago.

EGGS—
Extras 50
Fresh selects 45

Do., No. 1 40

31 00
23 00

LARD MARKET STEADY
Toronto.

LARD—Lard maintains the strength

it has gained during the past few weeks
and with a good demand holds the price

of 2014 cents a pound in 20 pound pails.

LARD—
Tierces, 360 lbs ; .

.

19%
Pails, 20 lbs 2OV2
Tubs. lbs 9 20
Bricks 23 24

FRESH FISH GO HIGHER
Montreal.

FRESH FISH—Haddock and cod are

scarce and prices are advanced one cent.

Lake trout is advanced to 20 cents per
pound. Belter shipments of halibut from
the Pacific coast are arriving. The first

car of Labrador salt herring arrived in

Montreal early this week. Frozen cod
is a little easier in price. The fish busi-

ness is picking up a little but shipments
of fresh fish are not as large as was
expected.

23
07
16

22
08'

'a

07
07
21
19
11
17

20

are

Montreal.

Market Cod 06
Steak Cod 09
Gaape Salmon 26

Dressed B. C. Salmon 25
White fish 19
Haddock 08
Halibut '.

22
Trout, Lake 20

FROZEN FISH
Halibut, large ami chicken . . 20
Haddock
Mackerel 016

Do., Western, medium 21
Steak Cod 08
Market Cod 05%
Stea Herrings 06
Salmon, dr., B. C 20

Do., Cohoes, round 18
Do., Qualla, hd. and dd

Doree 12
Smelts 15

LOWER PRICES ON HOGS
Montreal -^—^—

FRESH MEATS—Lower prices

quoted on live hogs as a result of bigger

offerings on the market and a less keen

demand for supplies. Selects show a de-

cline of one half cent a pound being quot-

ed at $13.50 per hundred and heavies
are selling at between $10.10 and $11.00.

There is very little change in the beef
situation. Prices still show a wide mar-
gin as a result of the big preference
that is ihown for front quarter cuts.

FRESH MSATS—
Hogs, live (selected off cars) .

Abattoir killed, 65-90 lbs
Fresh Pork-
Legs of pork (foot on) ....
Loins (trimmed)
Trimmed shoulders
Untrimmed
Pork sausage (pure)

Fresh Beef

—

(Cows)
17 21 Hind quarters

04 06 Front quarters
26 28 . . Loins .

.

10 00
22

13 50
23

28%
29
20
16

29
30
22
18
25

(Steers)
21 23

50
26

08
30

Truth Crushed to Earth

A London temperance orator was in

the habit of holding forth in a work-
man's hail, and was constantly being
interrupted.

The next time he lectured in that hall

he engaged a prize-fighter to sit in the
gallery and keep order. He was contrast-
ing the clean content of home life with
the squalor of dninkenness.

"What do we want when we re-

turn from our daily toil?" he asked,
"What do we desire to ease our burdens,
to gladden our hearts, to bring smiles
to our lips and joy to our eyes?"
As the orator paused for breath the

prize-fighter shook his fist at the un-
ruly members of the gallery and whisp-
ered in 1 loud undertone;

"Mind yer, the first bloke what says
'beer,' out he goes!"—Everybody's.
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ONTARIO MARKETS
TORONTO, Aug. 24.—Speaking generally the produce and pro-

vision markets have an easier tone. Live hogs have shown a

substantial decline during the week, with the big packers en-

deavoring to further reduce the price. This is reflected in an easier

tone on all pig products. Lard and shortening are unchanged in quo-
tations, but in some quarters it is predicted that reductions will ma-
terialize in the near future. Cooked hams are again marked lower.
Smoked hams are also lower while bacon is unchanged. Eggs are
steady to firm at slightly higher prices on selects. Cheese is easier,

with prices down about one half cent. Butter is firm at slightly

higher quotations. In the fish market there appears to be a scarcity
on fresh trout and in consequence prices on this line are somewhat
higher, but on the other hand, reductions are noted on fresh herrings,
haddock and flounders. Spring chickens are easier under heavy
receipts.

BUTTER AGAIN HIGHER
Toronto.

BUTTER—The market continues with
a firm Lone with prices advanced one
cent one pound, bringing the best qual-

ity creamery to 45 cents per pound, while

second grades are selling around 41

cents.

Creamery prints 41 45

CHEESE SLIGHTLY EASIER
Toronto.

CHEESE—The market is slightly

easier with quotations down one half

cent per pound. Large cheese is being
offered at 24% cents to 25 cents Some
old cheese is still available at 34 cents.

New Stilton is quoted at 27% cents and
old at 36 cents.

CHEESE—
Large, new 24% 25

Do., old 34
Stilton, New ... 2TA

Do., old 36

EGGS HOLD FIRM
Toronto.

EGGS—The miarket is firm at 44 cents

per dozen for No. 1 and 47 to 48 cents

for selects.

Selects 47 4t
No. 1 44 44

Selects in cartons 49 50

EASIER TREND TO LARD
Toronto.

LARD—The lard market has a slight-

ly easier undertone and although quot-
ations are unchanged, in some quarters
lower prices are being talked of.

LARD—
1-lb. prints 21 22
1-lb. tierces, 400 lbs 19% 19%

SHORTENING STEADY
Toronto.

SHORTENING—The market is un-
changed. Prices are ruling fairly steady.

1-lb. prints . . .

Tierces, 40 lbs.

17 18
14% 15

COOKED HAMS AGAIN DROP
Toronto.

COOKED MEATS—Quotations on
cooked hams again declined one cent pe
pound during the week, making a decline
of five cents per pound since the high
prices which prevailed some weeks ago
and which was created by the heavy de-
mand during the excessive hot weather.
Ordinary round cooked hams are quoted
at 57 cents and square pressed at 61

cents. Other cooked meats are unchanged
but the tone of the market is an easy
one.

BoOed Hams, lb 57
Do., square pressed 61

HAMS—
Boiled shoulders, lb 42
Head cheese, 6s, lb 12
Choice jellied ox tongrue, lb 66
Jellied pork tongue 40

Bologna 16 18

Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

MARGARINE ACTIVE
Toronto. •^—^—
MARGARINE—There continues to be

an active demand for margarine. This

activity i.^ due to the higher prices on
butter and the fact that there is such

a large spread in prices as compared
with butter. The best grades of margar-
ine are quoted at 21 to 22 cents per

pound.

SMOKED HAMS EASY
Toronto.

41 41

41 41

27 35
27

PROVISIONS—Smoked hams are

down one cent per pound making the

small and mediumi sizes 41 cents. Heav-
ier sizes are down in proportion. There
is no change in bacon.

Hams

—

Small, 6 to 12 lbs

Medium, 12 to 20 lbs

Large, 20 to 35 lbs. ea. lb. ...

Heavy, 35 lbs. and upwards

Backs

—

Boneless, per lb a 46 48%
Rolled, per lb 53%
Peameal 43 43%

Bacon

—

Breakfast, ordinary, per lb. . . 30 36
Do., special trim 42 47

Cottage rolls 30
Roll, per lb 21% 28%
Wiltshire (smoked sides), lb 33

Do., three-quarter cut 37
Do., middle 39

Dry Salt Meats

—

Long clear bacon, av. 50

—

70 lbs 21%
Do., av. 80-90 lbs 19%

Clear bellies, 15-30 lbs 18 20
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents i)er

pound below corresponding cuts above.

Barrel Pork

—

Mess Pork 34 00
Short cut backs, 200 lbs 42 00

Picked rolls, bbl., 2P0 lbs.—
Lightweight 49 00
Heavy 40 00
Above prices subject to daily fluctuations of

the market.

FRESH TROUT SCARCE
Toronto.

FISH—There is a scarcity of fresh
trout, which, coupled with an active de-
mand has resulted in higher prices be-

ing quoted. Fresh trout is selling at 18

cents an advance of one to two cents

per pound. Fresh herrings, flounders

and haddock are easier at 9 to 10 cents

per pound.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Government 11%
Do., Georgian Bay 17 18

Fresh Herring 09 10

Flounders, lb 09 10

Fresh Trout, lb 18

Hadock 09 10

Spring Salmon 24 25
Rainbow Salmon 13 14

Mackeral 11 12

Yellow pickerel, lb 14

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 13 14

Flounders 09 12

Pike round 06 07

Do., headless and dressed 08

Salmon, Gohoe
Do., Red Spring 23 24

Sea Herring 07% 08

Brill 10 11

SMOKED FISH
Hadies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24
Labrador Herrings, kegs, 100 lbs 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

LIVE HOGS DROP $1.25
Toronto.

FRESH MEATS—A combined effort

of the packers brought about a decline

in live hog prices during the week, a-

mounting to $1.25 per hundred. As we

went to pvfiss last week, hogs on the fed

and watered basis were selling at $14.25

but owing to heavier receipts and the

lack of outside competition, packers

were successful in reducing prices to

$13.00 On the fed and watered basis.

This week they are bidding one dollar

below this figure but as we go to press

no sales have been made at that price.

The heaviest run of cattle this year was

a feature at the Union Stock Yard du-

ring the week. These heavy shipments

are the result of the shortage of feed

and despite the falling market, farmers
are disposing of their holdings sooner

than carry them over. Dressed hogs are

easier with lower prices on all lines of

pork cuts. There is little change in other

dressed meats.

Hogs-
Dressed light, per cwt 20 50

Do., heavy, i>er cwt 18 00 20 00
Live, off cars, per cwt 12 50
Live, fed and watered, cwt 13 00
Live, f.o.b., per cwt 12 25

Fresh Pork

—

Legs of pork, up to 18 lbs 35
Loins of pork, lb 35
Fresh bams, lb 39
Tenderloins, lb 46
Spare ribs, lb 10

Picnics, lb 20
Montreal shoulders, lb 22

Boston butts, lb 25

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 17 20
Front quarters, lb 05 08
Ribs, lb 18 26
chucks, lb 06 06

Loins, whole, lb 25 30
Hips, lb 15 17
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Cow beet quotations about 2c per pound below
above quotations. ,

Calves, lb 13 14

• Spring lambs, lb 17 20
Yearling lamb, lb 12 15

Sheep, whole, lb 10 12

Above prices subject to daily fluctuations of
the market.

CHICKENS EASIER
Toronto.

Poulti'.v—Receipts of spring chickens

are becoming heavier and in consequence
prices are easier. Ducklings are also

down five cents per pound.

C A N A D T A N G R O C 1^ R

Prices Paid by Dealers

Live. Dressed.

Turkeys 30 4U

Chickens, spring 30 35

Roosters 16 20

Fowl over 5 lbs 23 28

Fowl, 4 to 5 lbs 20 20
Fowl, under 4 lbs 18 18

Ducklings 20 30

Guinea hens, pair 1 25 1 50
Prices quoted to retail trade : Dressed :

Turkey.s 40 50

Hens, heavy 30 32
Do . light 25 2S

Chickens, springs 40 45

Ducklings 35

August 26, 1921

WINNIPEG MARKETS
WINNIPEG, August 24.—The produce and provision markets

show very little change. The butter market continues firm
while cheese, eggs and lard show a slight decline. Smoked

meats are selling well and holding firm at unchanged quotations.
There is a good demand for fish.

BUTTER STEADY
Winnipeg.

BUTTER—No change is reported in

the market for butter this week. Piices

are steady under an active inquiry.

Best table grade creamery is quoted at
^4 ce.!i.5 ,^ci- pound.

BUTTER—
Creamery, best table grade 44
Dairy, best table yrade ....
Margarine .. ..' 21 25

CHEESE PRICES FIRM
Winnipeg.

. J ) caar.j;e is reported in

r ' : :. cliuese this v/em. Prices

are firm and there is a good demand
for both large and twin cheese. Mani-
toba large cheese is quoted at 25 cents

per pound, and Ontario at 27 cents.

CHEESE—
Stilton cheese, large, lb 30

Ont, large, lb 28Vi
Ont., twins, lb 27
Ont, triplets, lb 28

EGG MARKET STEADY
Winnipeg.

EGGS—Eggs are holding steady and
firm and receipts have fallen off' consid-

erably. The demand is good and new
laid eggs in cartons are quoted at 46

cents per dozen with No. 1 candled at

87 cents,

COOKED HAM LOWER
Winnipeg.

COOKED MEATS—The demand for

cooked meats is not quite as active, due
to the cooler weather. Cooked ham has

declined and is now quoted from 56

cents to 61 cents per pound.
Best quality, skinned, 8-14 lbs 61

Do., 13-16 lbs 59

Roast ham. lb 62

Roast .shoulders, lb 40
Head Cheese, 6-lb. tins, lb 1(5

Jellied Ox Tongues, lb 65
Pork tongues, lb 40
Luncheon cooked meats, lb 21

NO CHANGE IN SMOKED MEATS
Winnipeg.

PROVISION—There is a good de-

mand for all kinds of smoked meats, and
quotations remain unchanged.

Hams

—

8 to 1 eibs. per lb 48 46

16 to 20 lbs., per lb 47

Boneless, 8-16 lbs., per lb 52

Skinned, 14-18 lbs., per lb 51

Skinned, 18-22 lbs., per lb 50

Bacon

—

Back, 6 to 10 lbs., lb 54

Cottage Rolls, ftoneless 31

Bellies, 6 to 10 lbs . per lb 40

POULTRY MARKET QUIET
Winnipeg.

POULTRY—There is practically no
change in the poultry market. Receipts
are light under a quiet demand.
POULTRY—
D. P. Chickens, 3'.. lbs. and under . . . 44

Do.. 3i{. lbs. and over 46
D. P. fowl, 3'-> lbs. and under 28

Do., 314 lbs. and over 30

LARD STEADY
Winnipeg.

LARD—No changes are reported in

the lard or shortening market. Lard in

tierces is quoted at 18 1-2 cents per
pound and shortening at 15 cents.
Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs. I ISVi
Do., wooden pails. 20-lb. pails .... 4 10

Shortening (wooden pails, 20-lb.

pailsi. per pail 3 40
Shortening, tierqes of 400 lbs 15

BETTER DEMAND FOR FISH
Winnipeg, ——

—

FISH—No changes are quoted in the

price of fish this week. The demand
has been better than for some time past.

Fresh halibut and salmon are selling

freely.
Black cod, lb ....

Brills, lb 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, chicken, cases 300 lbs I5V2
Do., broken cases 16%

Salmon

—

Cohoe full boxes, 300 lbs 19

Do., in broken cases 20

Soles 09

Baby Whites or Tulibees 09

Do., broken cases 14V4

SMOKED FISH
Bloaters, Eastern National, case .... 3 50

Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-lb. cases, lb

Do., in 15-lb. cases, lb

Kippers. East., Nat., 20 count,

per count
Fillets, 15-lb. boxes, lb

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail 1 35

Do., mixed, 9 lb. pails, per pail 1 25

Labrador herrings, 100-lb. bbls.,

per barrel 7 00

LIVE HOGS LOWER

14
14

3 75
20

Winnipeg.

FRESH MEATS—Due to heavier re-

ceipts of hogs arriving on the market

live selected have shown a decline and

are quoted from $13.50 to $14.00 per

cwt. Loins of pork have advanced and

are quoted at 31 to 36 cents per pound.

Picnics have also advanced 2 cents per

pound and are selling at 20 cents.

Selected, live, cwt 13 50

Heavier 10 50
Light
Sows 8 00

Fresh Pork

—

Legs of pork, up to 35 lbs., lb 28

Spare ribs

Loins of Pork, lb 31

Fresh hams, lb 30
Picnics, lb

Shoulders 19

Fresh beef—from steers and heifers

—

Hind quarters, lb 12

Front quarters, lb 06 'j

Whole carcass, good grade, lb. 10';

Mutton

—

Choice, lb

Choice long hinds (leg and loin)

loin)

Choice stews
Lambs

—

Choice, 30-45 lbs

Veal'
Good veal, 40 to 80 lbs., hind
quarters

14 00
13 00
14 00
10 00

36
15
36
38
20
24

20

08
13 li

22
35
31
07-/2

22

25

DISPLAY IS IMPORTANT IN SELL-
ING MEATS

(Continued from page 87)

is true of wearing apparel or other mer-
chandise is true of meats and groceries.

No matter what the article is, if it is

put out where the pople will see it, it is

going to sell. As the photograph of this

shop indicates, cooked meats as well as

the fresh and smoked varieties are well

displayed, under glass, free from con-

tamination of dust and dirt, and yet so

placed that everyone can see for herself,

just what she is going to buy. Several

customers were served while the Can-
adian Grocer representative was in the

store, and in almost every instance the

woman puixhased something because

she had first seen it in the window, or

after entering the store, saw just what
she wanted in the counter. According
to Mr. Grant the location of the meat
slicer saves a good deal of time, and on

Saturday nigiht particularly when he

says they are the busiest, customers
can be served very quickly. Discussing

the question of waste in slicing up a

cooked ham or a side of aeon, Mr. Grant
said that with a slicer, waste was an
unknown quanfity. He wa|3 always
able to cut these meats up, without hav-

ing to discard ends or sell them at a re-

duced figure. He was always able to

get the same price for both the entire

ham or side of bacon.

Will Prepare Meats on Order

A feature of the trade of the St. Clair

Avenue Shoppe, is the service provided

to customers, in the way of cooking meats
for them. For instance if a customei

wants a chicken cooked and preparec

for dinner, the St. Clair Shoppe will d<

it. Roast meats, and salads, are pre-

pared for customers on order. At th«

rear of the store is a large oven for thi

purpose. Already people are apprecia^

ting this service, as orders tor roasti

and salads during the pasf week havi

been on a large scale..

It is the aim of the management of th(

St. Clair Avenue Shoppe to handle onl;

best of meats and produce, and to rendei

a service to the public that will be apprec-

iated. Bu.siness is conducted on a casl

basis, but deliveries are made, telephoni

orders being payable on delivery.
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PERFECTION
The Better Brand of Bacon

There is considerable satisfaction when buying some articles by

name. In one instance we know you will not be disappointed, and

that is when you buy "Perfection" brand Hams and Bacon.

This "Perfection" brand Bacon is our highest grade product,

Mild Cure, very select, and in every way prepared to please the

most fastidious buyers.

Try a shipment of:

((Perfection'

Smoked Hams Breakfast Bacon

Boneless Backs Backs in Casings

We would like your instructions to make a trial shipment.

Write us for prices.

Special attention given to Mail Orders.

TORONTO
Sydney, N. B. Hamilton

>C%v ^^1!^ '^K'W' ^%.

^L
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HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is -what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

HWIirilllllllllMIIIIIMIirilllllllllMIIIIIIIIMIIIIIIIl I llltllllllllllllllllllllllllllllllllllllllMIIIIIIIIIIIIIIIIIMIIIIIIIItliriiiMM^.:

I SAMUEL DOBREE |

I
& SONS

I

I
LONDON, ENGLAND ; 1 :

\

I Established 1 7th Century |

j
Growers and Producers of |

I SUGAR MOLASSES I

I
COCOA

I

I
IMPORTERS AND EXPORTERS |

I Branches in all parts of the civilized world |

I Canadian Branch |

J
UPPER WATER STREET

I
HALIFAX, N.S.

^.IIIMlMIIIIIIIIIMIIIMIIIIIIIIIIIIIIIMMIIIIIMMIIIMIMIirilllMIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIMIIMIIMIIIIIMIIMIMIIIIMIIIIMIMIIIi;;

Complete satisfaction. Grocers are
pleased with the time saved, trouble

eliminated and added profit gained.
Housewives are delighted with the
convenient and sanitary Tray Delivery
and the fact that every egg is deliver-

ed sound and unbroken.

Star Egg Carrier Delivery will in-

crease your egg business and more
than double your profits. Write
for a copy of our booklet 184.
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dELL'O
CanadasMostFamous Dessert

*

THE steady growth of popularity which Jell-O has

enjoyed in the past 15 years was the natural result of

our endeavor to make the finest possible jelly powder.

THE GENESEF PURE FOOD COMPANY OF CANADA, Limited.

MADE IN CANADA
At Bridgehurg, Ontario.

A Big Seller with tlie Grocery Trade

SANATAS TONIC
A body builder and a wonderful blood purifier.

SANATAS TONIC will be in great demand by Hospitals and

Invalids.

Every bottle guaranteed by Expert Chemists.

Buy Sanatas Tonic—the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, 16 or 32 oz.

Watch for our travellers or order direct.

I
ant>Bloo<)poririr« SANATOR LIMITED

Western Agents

Richardson Green Ltd.

170 Market St., Winnipeg

20 Jacques Cartier Square

Montreal •

Quebec Agents

Hudson & Orsali

St. Paul St., Montreal

Ontario Agents

McGillivray Bros.

123 Bay St., Toronto

Agents required for Maritime Provinces and P. E. Island
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310, Shipping Room 256, Night Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.

A Good Idea

—would be the pur-

chasing of a small

stock of Marsh's
Grape Juice — but
the profits will re-

pay you doubly.

This delicious Grape
Juice is of a high
standard quality —
pressed from sound
Concord grapes.

The Marsh
Grape Juice

Company
Niagara Falls, Ont.

Agents for Ontario,

Quebec and Maritime

Provinces :

The MacLaren

Wright, Ltd.

Toronto and Montreal

Agents for British Col-

umbia :

F.G. Evans Co., Ltd.

Toronto and Montreal

QUALITY
AND

F L AVO R
ARE THE FOUNDATION OF

THE POPULARITY ENJOYED BY

BEVERAGES
Made of Purest Ingredients

in Scrupulously Clean Plant

ALWAYS BIG SALE FOR
O'Keefe's Imperial Brews

ALE - LAGER - STOUT
and SOFT DRINKS such as

O'Keefe's Ginger Ale - Cola
Sarsaparilla - Lemonade
Special Pale Dry Ginger Ale

Prompt Shipment of all Orders

O'KEEFE'S - TORONTO

CANADA

riAPLESYRUP

PRIDE OF CANADA
Pure Maple Syrup

Will plente your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

._ ..._. , ,_ --. nipe„. - _, - . _ -

tcnj Oppenh«imer Bros., Limited, Vancouver, B. C; S. H. P. N4ack«nzie & Co., 33 Yonge St., Toronto, Can.
REPRESENTATIVES: W. L. Mackcniie & Co., Umited,_VVianij>eg, Rogina,_Saskatopn, Cajgary and Edmoo-
tcDt Oppenh^imer Bros., Limited,

J. W. Gorham & Co., Halifax. N.S

MAPLE TREE PRODUCERS ASSOCIATION LIMITED



August 26, 1921 CANADIAN GROCER 45

§h\rT\ffs
TRUE ORANGE

MARMALADE
The Reason Is -

It's Good Marmalade

SHIRRIFF'S Marmalade
finds a ready sale always

—

because it's good marmalade
There is no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a lux-

ury, but a necessity, in thous-
ands of homes in Canada.
The fact is, Shirriff's is so

delicious that people who
have once tried it, would
never be without a jar (or

pail) of Shirriff's Marmal-
ade in the house. If you
have some customers who do
not know how delightful

good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most cer-

tainly it will uphold your
store's reputation for qual-
ity.

IMPERIAL EXTRACT

COMPANY

TORONTO, CANADA.

Sole Selling Agents

Harold F. Ritchie

& Co. Limited

Toronto & Montreal

MASTER N/ISON
"irs^ood Tohacco" ^ ^

The man who smokes
* the big plug has
reasons aplenty, aside
from tlie real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor : and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

TheBigPlu^20^

Pays the

Biggest Profit
MASTER MASON Plug Smoking To-
bacco pays the retailer a larger margin
of profit than any other tobacco on

the Canadian market to-day. You
always make more money on the

MASTER MASON you sell. NOW you

can sell more MASTER MASON—be-

cause our advertising campaign run-

ning at present is making scores of new
friends for this popular tobacco. The
ad shown above is one of a series, (one

quarter actual size) now appearing in

the Canadian newspapers. These ads

are making it easier for you to sell

fDoi-f MASTER MASON, and get more

PROFIT. Don't delay. Stock up now.

ROCK CITY TOBACCO COMPANY
QUEBEC - CANADA

DUSTER
IMSON

PLUG SMOKING
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INDEX TO ADVERTISERS

Exhibition Visitors

Will be cordially received at the

Fruit Market (Foot of Yonge St).,

where aJfuU Display of

Crawford Peaches,

Grapes, Pears, Plums

from the best packers in the

Niagara Peninsula will be on

Display.

White & Co., Limited

TORONTO

Grocers who uSe

Egg Carrier

Save

,ndMoney, Time

Eggs
Order from your wholesale grocer

or from

Walter Woods, Limited

Hamilton Winnipeg

B
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BUYERS' MARKET
Latest Editorial Market News

' C:

^•t ^.
Stoiie>v^are Jars
Flo^ver Pots
Tea Pots
Glassware

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Gotten & Co.. Camberwell, London, Ene-

Agents

W. y. COLCLOUGH, Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Bnildinr

Winnipeg, Man.

OPPENHEIMER BROS., LTD.
Vancouver, B. G.

BAIRD & CO.. Merchants, St. John's, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeping: compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents :—W. R. Barnard, 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH GOBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

WILL CLEAN UP
1920 RAISINS

F. A. Seymour, assistant

to the Raisin Association's
president, states that on
the basis of sales reported
since the reduced price
was named by the associa-
tion on the holdover the
entire tonnage brought
over from the last crop
will be sold before the new
crop begins rolling. The
company already has with-
drawn layers from the
market and is preparing
now to writhdraw^ seedless
w^ithin the near future.
Orders have been taken
aggregating 6,800 tons.

These orders come from
central points only as the
sales forces have not had
time to get out from the
sales centers since the new
price announcement. Re-
ports indicate that sales
are continuing to hold up
to the first week, accord-
ing to Seymour.

^iAi«iS@n^i'T#j:f;«r
ASK FOR
SAMPLES
£. PRICED

FOR LIGHTING SYSTEMS
F-OR MANCING LAMPS ,CD

R.M.Moore £^Co.L?V^^^^Vc•
PA&IFI& COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRIGATED FLATS

The TRENT MFG. CO.
TRENTON, ONT.

LTD.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and houseliold utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

WIroducis ^T
I StickyFlyPaper.StickyFlyRiBBOJV. I
I TreeTasglefoot. Roach-^'AntPowder.

I "ftEO^W.THUM CcManufactorers. I
I CRANDRAPIDS.Mich. WALK£RVII±£.Canaca. I

MAKE BUSINESS
BETTER

By Boosting Your
Business

These one-inch spaces

only $2.20 per iasertion

if used each issue in the

year.
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Rates for Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.

Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot

be acknowledged.

WANTED
YOUNG MAN, 28, THOROUGHLY EXPER-

ienced and efficient ; a hustler and one who
knows what to do and how to do it, wants posi-
tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

VOUNG MAN (28) SINGLE WITH FOUR
years banking and eiglrt years grocery store

experience, capable of taking full charge, desires
change about Sept. 15. Could invest small
amount. Future prospects considered before
high wages. Box 70, Canadian Grocer, 153
University Ave., Toronto, Ontario.

VyANTED— I WISH TO RENT A STORE
about 15 X 40 feet, in a town of not less

than 3,000 population ; might consider buying out
grocery stock, but prefer renting store only. Ad-
dress Box 80, Canadian Grocer, 153 University
Ave., Toronto, Ont.

POSITION AS CLERK IN RETAIL GROCERY
business. Four years' good experience, or will

accept employment in "Wholesale house". Dis-

tance no object. Age 29. Address, Edgar Cooke,
Box 29, Redcliflf, Alta.

FOR SALE

pOR SALE—GENERAL STORE IN NORTH-
em Saskatchewan village, good district, good

crops and good business, purchaser must have

$10,000. Box 74, Canadian Grocer, 153 Univer-

sity Ave., Toronto, Ont.

pOR SALE — GENERAL STORE, IN LIVE
town in Alberta; population 1,800. Has High

School ; 20-bed, fire-proof hospital, etc. ; has good

pay roll and is recognized as one of the best

towns in the province. Turnover last year $150,000.

Write for terms. Box 82, Canadian Grocer, 153

University Avenue, Toronto, Ont.

pVERY MERCHANT WHO SEEKS MAXIMUM
efficiency should ask himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,

is not worth more than the high-priced labor

which it liberates. Are you willing to learn

more about our carriers ? If so, send for our

new Catalogue J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

I

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Mad* in Canada by

Walter Baker & Co. Limited

Dsrohester, Mass. Montreal. Can

Established 1780

Advertising to Buyers is one
Tvay to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are competitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough - Ont.
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There Are Two Ways
To Make Money Out Of

EDDY'S ONLIWON
Toilet Paper Holders and
Paper Towel Holders

Tliere is no reaH)n on earth why you caii'i add this hne to

your istock—and make the profits others are making. SelUuji
Eddy's Onihvon Toilet Pai)er Holders and refills calls for no
great sales effort. And you need not earry a hig stock. Every
one of your regular custiuners is a sales prospect tliat very
little persua.'^ion will convert into a purduiser.

Equipped with one thou.^and sheet.s of the hest and softest

Toilet Paper, Eddy's Onliwon can he sold at a very moderate
price, allowing you a very good profit.

It's a handsome fixture, nickel plated, neat and compact. It

keeps the paper in perfect condition and serves hut two slieets

at a time preventing wa.*te. Tt sells hecause there is nothing
as good or as reasonahle in price.

Then every luldy's Onliwon Toilet Paper Holder you serve out

ensures a steady trade in liefills. Try out a small order and
watch them go. (Jrocers. (ieneral Stores. Hardware Stores,

and Drug Stores are selling quantities. It is your oppor-

tunity now.

An Economy That Appeals To Women

EDDY'S ONLIWON
Paper Towel Holders

It's a moderately priced white enamelled cabinet equipped with ex-

tra large Paper Towels that are more absorbent than cotton and just

as soft and pleasant to use.

Eddy's Onliwon Paper Towels save finer towels and washing trouble.

They are clean, trifling in cost and a really great economy in. the
home.

Show them to your women customers. There's a good profit on each
sale and a constant demand for refills thereafter. We know you
can sell them—and there's money in it for you.

Your Jobber Stocks Them

THE E. B. EDDY CO., LIMITED
HULL CANADA

BRANCHES AND AGENCIES:

Halifax
St. John
Quebec
Montreal
Ottawa

Brockville
Kingston
Toronto
Hamilton
London

Fort William
Winnipeg
Regina
Moose Jaw
Saskatoon
Victoria

Calgarj-
Lethbridge
Edmonton
Camrose
Vancouver

m^:^m^^mr—im[ ^mi
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TRADE LOSERS-
have I any in my store?

Pennies are dollars

awaiting: an opportunity

to grovr. Pennies make

profits and profits make

success. The Dayton is

a vigilant guardian of

pennies all day and

every day.

"T. L."—it's a new title.

It may be given to thousands of salespeople

It stands for "Trade Losers!"

A few "T. L's." will soon play havoc with the

trade of any store, especially in times such as

the present when customers are hard to find.

An alert merchant recently conducted an inves-

tigation to ascertain the reason why a number

of customers had ceased to deal with him. His

inquiry revealed the following reasons:

Indifference of salespeople 40

Unnecessary delays in service

(Store under-equipped) 30

Attempts at substitution 20

Errors 10

Tricky methods 9

Slow deliveries 15

Over-insistence of salespeople 15

Insolence of salespeople 10

Poor arrangement of store 6

Refusal to exchange goods 4

International Business Machines
Company, Limited.

Frank E. Mutton, Vice-Pres. and Gen. Manager

Head.Office and Factory, Royce and Campbell Avenues, Toronto

For your convenience we have Service and Sales Offices in Vancouver,
CalKary. Edmonton, Saskatoon, Resina, Winnipeg, Walkerville, London,
Hamilton, Toronto, Ottawa, Montreal. Quebec, Halifax, St. John's, Nfld.

Also m^nufaclurtrs of Inlernallonal Time Ruordtrs and JnUrnalional Electric

Tabulators and Sorters.

vfcoSNbVP<i

Dayton store equipment elimin-

ates DELAYS and ERRORS. It

is modem, accurate, automatic.

Dayton service means that cus-

tomers leave the store with a

feeling of good will, realizing

that they have received hon-

est weight, to the fraction af

an ounce.

Dayton equipment lightens the

w^ork of clerks, making it eas-

ier to correct faults and weak-

nesses in the salespeople.



(British Columbia Number)

Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

No. 35VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., SEPTEMBER 2, 1921
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H The Biggest Selling
S and Most Profitable

Line in Canada
Today
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11
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Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to any one interested



CANADIAN GROCER

Women Must Have Frequent
COLOR CHANGE
for their Garments

The steady sale of Aladdin Dye
Soap is but the natural outcome of

its "place in the scheme of
things".

It occupies a place of some im-
portance in the life of the average
woman of to-day.

Women will dye things. They
have discovered how easy home-
dyeing can be—and how econo-
mical.

And in the use of Aladdin Dye
Soap they have found the simplest

way of all—and the most depend-

able.

No wonder it sells readily—it's

one of the quality products your

business needs to swell the volume

of sales and to keep customers

coming back to your store.

DYE SOAP
CHANNELL LIMITED, TORONTO, Distributors for Aladdin Dye Soap

Manufacturers of O-Cedar Products
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CLARK'S
SPAGHETTI

With Tomato^Sauce and Cheese

S^^S^-^—-r.. --s^

Ready
^Hy^A.A..A. .^.Aojkjfl

to w W 1 T M
•"^ATO SAUCE &CH

Serve

Delicious

to

Eat

CLARK'S PREPARED FOODS, Mr. Grocer,

are all good Sellers, and this is one of the most pop-

ular. Prepared from the very finest Canadian Spag-

hetti, red ripe tomatoes fresh from the vines, and

the highest grade Canadian Cheese, it is particul-

arly appetising.

The QUALITY and PRICE make it a business

getter and you will find it a money maker.

Don't forget to keep a good supply of

CLARK'S TOMATO KETCHUP

This is the season.

W. CLARK, LIMITED, MONTREAL



CANADIAN GROCER September 2, 1921

With a Reputation

Supply your customers with

McCORMICK'S well known and

advertised products. These give your

customers satisfaction and you, repeat

orders.

McCormick Mfg. Co.^ Limited, London, Canada

Branches at Montreal, Ottawa, Hamilton, Kingston, Winnipeg,

Calgary, Port Arthur, St. John, N. B., and Vancouver.
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Xkovah
You may PROFIT by your visit to the Exhibition

if you will favour us by calling at our booth No.

92 Manufacturers' Building, inspecting the goods

we are there displaying, and giving our represen-

tatives an opportunity to discuss with you prices and

terms of our well known Gold Medal Specialties.

Kkovah health salt

Kkovah custard

Kkovah lemonade and
ORANGEADE

LAITOVA LEMON CHEESE, Etc.

SUTCLIFFE & BINGHAM LTD.,

Toronto, Ont. Manchester, Eng.

SOLE CANADIAN DISTRIBUTORS

LANGLEY HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal
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Ask your jobber for Sunsweet
Prunes—the nationally adver-

tised brand— the standard of
quality by which prunes are
judged the nation over. Also
write us for sales-helps and
merchandising "pointers" that
will show you why it pays to
push Sunsweet Prunes the year
'round. >-~ California Prune
and Apricot Growers Inc.
999 Market Street, San Jose,
Cal. 10,800 grower-members.

-why it pays to

'Push
7>rmes

Let us say you buy 5 boxes [125 pounds] at 12 cents.

You will have $15 invested. So $15 is your capital.

Now, suppose you consider 30% margin on sales

— which is equivalent to 43% on cost—the right

margin on prunes. Then your selling price, based on
12 cents cost, will be a little over 17 cents the pound.

Therefore, to be perfectly safe, you can sell at 1 8 cents

the pound, 2 pounds for 35 cents.

Here's a safe and sane way to figure out what hap'

pens: allow i pound on the box [or 4%} for shrink,

sampling, overweight. Figure 17% average expense.

Together these will make a total burden of 21% on
the sales and leave you

9% '^ET Profit
In this case your earnings will be even greater.

Because the 125 pounds of prunes on this basis

will sell for, say, $22.20 or:

Gross spread , , . , , $-7.20

Deduct the 21% burden - '
- - 4.66

And you have as net earnings ' ' $2.54

This is actually over 11.44%. It happens because

the selling price will average more than 17^ cents.

Now, suppose you turn your prune stock once each

month on this plan, you will have 12 turns at $2.54

each, or $30.48. This shows net annual earnings of

over 200% on your capital of $15. If you buy and
sell out every two weeks, you will have $60.96, or

more than 400% on your capital.

These are the plain facts and figures showing what
can be made on prunes in any store. It can be,done by
any merchant who watches his margins and keeps his

prune stock active. Fair margins plus rapid turnover
work real magic with your profits—remember that!

SUNSWEET
CALIFOIU^IlA'S NATURE'-FLAVORED

PRUNES
—sell them the year 'round
Canadian Representatives: Sainsbury Bros.

Offices: Toronto, Montreal, Winnipeg, Vancouver, Halifax.

i|>g.-(

m
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Is Your Package Here?

We are making jam cases in shook form for many
satisfied jam packers.

The one piece sides make for g^reatest strength.

Our eg:gr case shocks make a strong, light package.

You know

these

statements

are true

THE WOODEN
box can be stored

or piled anywhere.

It suppoi'ts the

weight above ;the

whole pile stands.

The Wooden Box

is a prolc'f'ion

against the sneak

thief it cannot

be .silently rifled

of its contents.

The Wooden )3ox

protects from
damage by rain,

snow, or damp'

ness; will not col-

lapse or get mus-

gy if it gets wot.

The grocer likes

t h e WOODEN
BOX for storing

and displaying

his wares. He can

use it best for

delivery carriers

on his waggon.

One piece sides ; ends printed in one or more colors.

One piece sides, tops and bottoms. The modern
apple package.

We will consider it a privilege to send you samples and quote you prices on packages to suit your par-
ticular need. Write

Our Eastern Representatives :

Elliot & Elliot Bunding Windsor
or The Pacific Box Co. Ltd., Vancouver, B.C.
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EGG CASES
FOR EXPORT AND LOCAL USE

Standard Cottonwood Cases Absolutely Odorless. Ideal Cases for Cold

Storage Use.

Also Supplied in Government Standard Size for Export.

BRITISH COLUMBIA MFG. COMPANY, LIMITED
NEW WESTMINSTER, B. C.

EASTERN REPRESENTATIVES: S. H. MOORE & COMPANY, 51 WELLINGTON ST., EAST, TORONTO.

good rich Molasses of heavy den-

sity and delicious flavor, containin g
a high percentage of sugar.

You can recommend it for table

and cooking purposes.

MADE BY

KELLY CONFECTION
COMPANY,

Limited, Vancouver

SOLD BY

KELLY, DOUGLAS & CO. LTD.,
Winnipeg, Calgary, Edmonton

SPECIAL REPRESENTATIVES

CHAS. T. WOODSIDE,
Leeson Lineham BIdg., CALGARY

T. D. WATT,
Shaw BIdg., EDMONTON

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street,

Track P. 18 Winnipeg
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THE PILCHARD is a delicate fish,

caught on the West Coast of Vancouv-
er Island, British Columbia. While

resembling a fat herring in size, scientists

say the Pilchard is quite a different species,
being, in fact, a

Full-grown Sardine
The first sockeye salmon packers to recog-
nize the superior flavour and delicacy of
the Pilchard were the CLAYOQUOT
SOUND CANNING Co., LIMITED, and
their product still leads, as indeed it should,
for every single fish is prepared with as
much care as you would bestow on a trout
for your own table.

'*Albatross"

Pilchards
are appetizing in appearance and delicate
in flavour. No roe, no entrails, no fins nor
tails.

Such high standards of cleanliness and
quality are maintained in packing

'*Albatross"

Pilchards
that your customers will thoroughly relish

them.

You can stake your reputation on every
can of "Albatross" Pilchards you sell.

SPECIFY ''ALBATROSS"
Try them and acquire the taste.

Ask Your Jobber for

"Albatross" Brand Pilchards

"The Moderate Price will surprise you"

Packed by

Clayoquot Sound Canning Co., Ltd.

VICTORIA, B. C.

Eureka Refrigeration

Equipment

This is the
time of the
year when you,
Mr. Merchant,
should make
enquiries from
u s regarding
your refrigera-
tion require-
ments for next
Spring.

Your letter to

us will place
you under no
obligat ion to
purchase, but it

will bring you
a whole lot of
useful informa-
tion. Why not
write us and
talk it. over
with us now?

Our service
department i s

at your dis-

posal.

Eureka Refrigerator Co., Ltd,
Head OfRce and Factories:

OWEN SOUND, ONTARIO

Over 100 Year's Experience

in Mustard Making

That is the experience back of

STICKNEY & POOR'S
PREPARED MUSTARD

Since it was first introduc-
ed it has been a "big seller."

It is as popular today as
it was a century ago because
of its "repeat sales."

Cultivate these "repeat sales"
with your customers. When
they ask for mustard sell

them Stickney & Poor's Pre-
pared Mustard and you will

always have a satisfied= customer.
How is your stock of Stickney & Poor's

Prepared Mustard? '

Always keep plenty on hand and dis-

play it well for there is a good profit

in it for you.
Your Co-operating Servant

"MUSTARDPOT"

STICKNEY & POOR SPICE COMPANY
1815 Century old - Century ho nored 1921

HALIFAX
Mustard - Spices - Seasonings
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WESTERN CANADA

FRANK H. WILEY
Mfrs/ Aecnt and Importer

GROCERIES and CHEMICALS
Salesmen covering: Manitoba. Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

Stroyan-Dunwoody Co.
WholMale Brokers and Cominiition Agent*

Confederation Life Bldg. - Winnipeg
Sarric* tmipUd with R.liabilil;bring< Reiulli

We want your busineii. Write ut.

C.DUNCAN&SON
Manufrs.* Agents and Grocery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

DONALDSON PHILLIPS AGENCIES LTD.

744 Hastings West. VANCOUVER Cable Address "LIVEWIRE"

MERCHANDISE BROKERS, IMPORTERS, EXPORTERS

Canned Salmon, Nuts, Dates, Seeds, Cocoa-butter, Cereals etc.

I p 75 ^^^^^^ Cigarette Papers

Finest Quality—Order tO'day

from your jobber
Thia cut is m factimile

White Gummed
Paper

That Will

Satisfy

Your Trade
PARIS

Le25
ure

"fPAPlERS/

«

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.

Branches: SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON. ENG.

Mention This Paper When Answering Advts.
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WESTERN CANADA

H.P.PENNOCK&C0..LTD.
WHOLESALE 'ZOMMIS-SION BROKERS

H£i£ WIHNIPEC OFPKE

J

MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

The Largest
in Western Canada

We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-Bin
thousand square feut of Bonded
or Free Storage. Heated ware-
house. Excellent Truck facili-

ties. The Western House for

SERVICE.

Williams Storage Co
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta.

get the business, and can get it for you. Write *a, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

They

TRACKAGE
STORAGE
DISTRIBU-

TION

RELIANCE
Waler-GIass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your jobber or write us

RELIANCE INK CO., LTD., WINNIPEG
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WESTERN CANADA

Marketing Products in a ''Big Way''
The house of "Scott-Bathgate" holds an 18 year old re-

putation for producing big results in the rich Western Pro-
vinces—a reputation that you should investigate before you
assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
cuits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in pur territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-
shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Barrels,

also Display Cards 36 pkgs. Each.

Try ''Nifty Brand > y

Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. E. Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
Box 2015, Winnipeg
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ONTARIO

Jos. K. McLauchlan
Maimfactarers' A^ent and Grocery Broker.

Warehouse and Distributing

27S-77-79 King Street West, Toronto
Beliabl« representation. Centrally located.

Frost, Moorman & Co.
BELLEVILLE. ONT.

Grocery Specialty Brokers

Agencies Wanted
SmtUmctvry Repretentation Cuarmnteed

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited : Harry Hall & Co. ; Im-
peria] Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
CMBHisnon Brokers. Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

Langley, Harris &. Co., hi.
Manufacturer*' Aftents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST. TORONT©

D. W. Clark & Sons
248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

Winnipeg and Calgary.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter

Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577

W. G. PATRICK & GO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Halifax, N.S. ; Winnipeg, Uan.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-
sults you are looking for.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

J.R. Wilson & Company
BROKERS

EXPORTERS IMPORTERS
Dried Fruits—Food Products

27 Wellington Street, East

TORONTO, CANADA

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beam is a guarantee

of their uniform (ize and choice

quality

Only the very finest hand.picked

Canadian White Beans go into bags

marlced

CROWN BRAND
For your own protection insist upon
having this line of known quality.

Ridgetown, Ont.
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WESTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE
GROCERY BROKERS

Importatmrs
& E^portatenn

Pois et Fevea
Prodnita Alimentairea

Importers
& Ezporten

Peas and Beana
Food Prodacta

ST. NICHOLAS BUILDING, MONTREAL

When writing- Ad-

vertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 Place Royale, Montreal

Ettabliahed 1876

Telephone Main 1581

I "^

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

THE BEST IN 1750 STILL LEADING

PURNELL'S
Fit. Mali VINEGAR

IN CASK OR BOTTLE

Purnell & Panter, Ltd., Bristol, England

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

OAKEY'S
•^WELLINGTONS
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley, 147 Bannatyne Ave. East.

Winnipeg

Sankey and Mason. 839 Bealty Street

Vancouver

When Writing to

Mention

Advertisers Kindly

this Paper.
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Are You Prepared
for the Fall Trade?

MOP POLISH
Goes Twice as Far

This wonderful new addition to the

Liquid Veneer family is going bigger

every day. Are you getting your

share of the handsome profit? Now
is the time to stock up for the fall

trade.

Liquid Veneer Mop Polish has met

with the instant approval of every

housewife who has used it. Once
they have tried it nothing else will do.

Our advertisements this fall will con-

tain an offer of a free sample bottle.

It is up to you to take advantage of the

increased sales that are bound to re-

sult.

Liquid Veneer Mop Polish will re-

new any dusting mop as it has never

been done before. It will transform

BUFFALO SPECIALTY CO,
Bridgeburg, Ontario.

dirty, dull, scratched floors and give

them original finish and luster.

You can offer your customers this

wonderful polish with our strong

money back guarantee. They must

be satisfied in every way or you are

authorized to refund their money.

We in turn, will reimburse you for

any Mop Polish so returned.

Ask your jobber or write us for full

particulars about the Liquid Veneer

Products. There is money in them

for you.

Liquid Veneer Products are made in

Canada.
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For All Bulk Foods, Use the
BUTTER
LARD

DRIPPING
SAUSAGE
HAMBURG "^ite^^ape"

FRUIT
VEGETABLES
PICKLES

FISH
MEATS

The Perfect Wood Container
Odorless, non-absorbent, clean, handy, economical, neat
and compact. No waste of the food product. Requires
less paper and string to wrap. Makes unusually attract-

ive display on counter or in window.

All sizes, from ',;!-lb. to 10-Ib. All Riteshape containers warranted
perfect. E.ich shipment carefully inspected, accurately counted,
then assembled into sealed packai^es suitable for an average day's
supply and your whole order packed in strong wooden crates.
The Riteshape will save you time and money and make a splendid
impression of quality on your customiers.

Write for Sample and Prices

Victoria Paper & Twine Co.
430 Wellington Street West, Toronto

Sole Canadian Wholesale Distributors for the manufacturers—The
Oval Wood Dish Company, New York.

GROCERS' BANQUET
AT

"CAFE FLORENCE," 30 King St.West

on WEDNESDAY EVENING, the SEVENTH INST., at EIGHT P.M.

The Associated Grocers of Ontario, Limited, extend a hearty invitation to fellow grocers

from out of town and their wives, and also to grocers and their wives of the city, to attend

a banquet as announced above. 1

Come and avail yourself of this opportunity of good fellowship. Prominent merchants

interested in the trade will speak, and a good musical programme has been arranged.

Phone or write the following for reservation and admission tickets,

A. B. Taylor. Phone Adel. 6940, 6 King St. West
W. R. Scott, Hill. 3400, Dupont and Davenport

S. F. Dove, Phone Gerr. 2187, 222 Coxwell Ave.

Don't fail to avail yourselves of this opportunity to get together and learn of interesting

facts of the trade.

(This will be an opportunity to considerably benefit yourselves and your business.)
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EDDY
A Name That Guarantees Quality

To the customer the name "Eddy" is an assurance
of money's worth in Matches, Indurated Fibre-
ware, '^Onliwon" Towelling and Toilet Paper and
other paper specialties.

Eddy Products are known all over the Dominion.
Widespread consumer advertising reaching into

every Canadian community is enhancing the Eddy
demand and bringing extra sales to every Eddy
dealer.

Every Eddy product is an All-Canadian product.

The E. B. Eddy Co., Limited
HULL, CANADA

Malcolm
Milk Products

THE great convenience of these wholesome
MALCOLM MILK PRODUCTS espec-
ially for campers, picknickers, etc., makes

them ideal lines to feature in your windows
during the vacation season. Get up a good
Malcolm display today. The quality of these
"all Canadian" milk products ranks them with
the most popular summer sellers. Order your
requirements from your wholesaler.

The Malcolm Condensing Co., Limited
ST. GEORGE, ONTARIO
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ROYAL
!fl.CADI>^

SUGAR

1

Royal Acadia Sugar

When Buying Sugar—

ROYAL
5\CADU
SUGAR

Specify ROYAL ACADIA. Remember that there is

no purer, sweeter sugar on the market. It is packed
with a view to giving the grocer the cleanest sugar
in the most easily handled sanitary bags.

When Selling Sugar-
Let your cutsomers know that vou are giving them
ROYAL ACADIA SUGAR, the highest grade of
sugar obtainable. Recommend to them the sugar in

cartons, it will pay you, please them and will save
you time and trouble.

Note that each granule of ACADIA SUGAR is a separate

glistening diamond of sweetness.

I
Acadia Sugar Refining Co., Limited

MONTREAL - - HALIFAX ^

"Dominion Brand"

TOMATO SOUP
The New Soup with the New Label

All Canadian Made

A rich, thick, savoury soup packed full of goodness and appetising

flavour; flavour that makes friends for life after one trial.

Stock It!

Display It!

Sell It!

Wholesalers!

Place Fall

Orders Now.
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A Cordial Welcome Awaits You
at the Red Rose Tea Booth!

You are cordially invited to visit the Red Rose Tea booth at the Tor-
onto Exhibition. You will be sure of a good cup of tea and a welcome from
our representative there.

Last year we served Red Rose Orange Pekoe tea to 26,000 people. This
year we expect to serve a greater number.

Come in and see our facilities for making and serving tea and judge
for yourself the popularity of Red Rose Tea and how much people really

enjoy a tea of such fine quality. _,_ J

T. H. ESTABROOKS CO., LIMITED
St. John, N.B. Montreal, P. Q. Toronto, Ont. Winnipeg, Man. Calgary, Alta.

OTIOIUE DE

fOlEDEMOSl'e

You'll win appreciation as well as excellent

profits if you recommend

MATHIEU'S SYRUP of TAR

and COD LIVER OIL

Here is a mighty profitable side-line that you'll find an excellent seller
during the Fall and Winter months. Mathieu's Syrup of Tar and Cod
Liver Oil is not only a highly efficient cough cure but it also possesses
tonic properties that will build up the system at the same time it cures
the cold. Mathieu's Cough Remedy contains no injurious or habit-
forming drugs and its reputation is nationally established. It pays to
feature this side-line.

J. L. MATHIEU CO.
Proprietors

SHERBROOKE, QUEBEC
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Two popular leaders

COLMAN'S MUSTARD
KEEN'S MUSTARD

If you supply your customers'
requirements with either

Colman's or Keen's Mustard
you can rest assured of satis-

faction. These incompar-
able mustards are the finest

products that human skill

and care can produce and
they always live up to your
highest recommendation.

Look over your stock to-day
and order from your whole-
saler.

Magor, Son & Co., Ltd.
191 St. Paul St. W.
MONTREAL

30 Church St.

TORONTO

Make your Canned Goods Pay

A complete line

under one label

—and guaranteed

Gosse -

Millerd

Packing Co., Ltd.
Vancouver, British Columbia

There's always trouble with canned fish

stocks when you handle many brands

from various sources. Get the full line

from one house, and you've cut your wor-

ries in half—and increased your sales, for

one G-M product sells another. Ask the

grocer who sells the complete line—he'll

tell you. It's a good time to order now.

// there's anything

you don't know about

our line—write us.
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Firmer Markets in Groceries Apparent
Stocks in Wholesalers' Warehouses and on Retailers' Shelves are

Assuming Small Proportions — A More Active Inquiry, Small
Stocks and a Lessened Production are Contributing Factors in

Stronger Situation

FOR some time past conditions in

the mai-kets for many lines oi

general grocery commodities have
shown firmer tendencies and it is be-

coming increasin.grly apparent that

stocks in wholesalers' warehouses and
on retailers' shelves are taking on a

lean and hungry look. Speaking gener-

ally, the primary markets are decidedly

stronger, under a more active demand,
small stocks and a lessened production.

Undoubtedly the depression in business

for the past nine months has had a

great deal to do with it, causing the

pendulum of low prices to swing just

as much too far in that direction, as it

did when prices, were at the peak. The
result of this has been that goods were
being disposed of at a less price than
the cost of production, so much so, that
production has decreased to such an
extent, t)hat under stimulus of an ac-
tive movement for the stocks available,

stronger markets with prices advancing
are in evidence.

Just how far the upward trend will

go, will depend, not altogether upon the
law of supply and demand, but also
upon the amount of money in circula-
tion, unemployment which will cause
people to a large extent to hesitate in

their buying through their lack of the
wherewithal to purchase. This strong
condition in the markets is particularly
evident in teas, canned vegetables,
sockeye salmon, jams, spices, nuts, and
rices.

Speculative Buying in Teas

There is a more active movement in

the spot market for teas than there has
been for several months, principally of
a speculative character which is influ-
enced by anticipation for higher prices,

based on reports of short crops and ris-

ing primary markets. The production
of Indias and Ceylons has been cut ful-
ly twenty-five per cent. It is estimated
that the India production alone will be
less than last year by 30,000,000 pounds.
Japans are also only one half the crop
of other years, and it is estimated that
the total output of Japan this year will
only run about 15,000,000 pounds. Can-
ada's imports of teas are the heaviest

on blacks, but the average annual im-

portation on Japans has been around
6,000,000 pounds. Prices in primary
markets on all grades of tea are now
six to twelve cents per pound higher
than the beginning of the year with the

outlook decidedly upward.
A recent cable from London market

-.ays:

—

"The present abnormal stock in the

United Kingdom, amounting to 218,000,-

000 pounds, is composed to a fairly

large extent of poor quality tea, for

there appears to be no market at pre-

sent. Russia, our pre-war customers
for this class of tea, has recently taken
a small quantity, but any real revival

of trade in this direction is most un-
likely for some time yet. The optimism
now permeating the market arises from
the fact that recent arrivals are a much
finer quality, and also that the Indian
new seasons crop is smaller than that
of last year by nearly 30,000,000
pounds; facts which show that the ef-

forts made at the beginning of the year
to produce quality rather than quanti-
ty have been efficacious. Recent prices

obtained at the Mincing Lane auctions
have shown a consistent upward move-
ment, especially in the case of good
common leaf tea."

Rising Market in Peas

Those who hesitated to book their re-

quirements on canned peas are now con-
fronted with a rising market. The'
opening prices on canned peas as an-
nounced by the canners to apply on or-

ders placed previous to July fifteen was
a low one compared with the opening
price of last year. This announcement
however, was immediately followed by
an advance of seven and one half cents
per dozen, and since then another ad-
vance was registered of 5c. per dozen.
The pack of peas this year was
small, running from 25 to 30 per
cent of normal and coming on practic-
ally a bare market, the trade is faced
with a situation which makes higher
prices seemingly inevitable.

It will be remembered that early in

the year, canners announced that their
policy this year would be to pack only

the amount of goods that would be
sufficient to cover sales. This was evi-

dently carried out in the case of peas,

but no doubt the poor crop of this year
had something to do with the extreme-
ly small pack. Just what will happen
with corn and tomatoes, nothing can be
definitely learned, except that canners
firmly maintain that they will strictly

adhere to the policy of packing accord-

ing to bookings. The fact is however,
that last year's pack is fairly well ab-
sorbed and what stocks are available

are bringing much higher prices than at

the beginning of the year.

A Light Salmon Pack

The pack of salmon this season will

be the smallest in the history of the

salmon packing industry. Cannerymen
are taking orders but they claim that
the deliveries on sockeye will only be
around one half of last year. Last
year's deliveries amounted to only 50

per cent, of normal requirements, so it

looks as though the trade can only ex-

pect about one quarter of their require-

ments.
Eight years ago, the big cycle year,

there were 2,000,000 cases of sockeye
salmon packed on the Eraser River,
but the pack so far this season on that
river amounts to only 25,000 cases. The
season will be over in about another
week and it is estimated that the whole
pack of British Columbia will not am-
ount to more than 160,000 cases.

Advanced Prices on Jams
The situation in jams is similar to

that of canned vegetables. Early in the
year jams were caught in the depress-
ion to such an extent that prices drop-
ped to far below the cost of produc-
tion, in fact, to less than half the open-
ing price of last year. This had the eff"-

ect of fairly well cleaning up stocks.
But it also caused a hesitation to place
future orders for this year's goods. Jam
manufacturers therefore adopted the
same policy as the canners, to pack on-
ly sufficient to cover what they had
sold. A short pack of raspberry and
strawberry was the result. Jams are
commencing to show a more active

Continued on page 20
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A Little IPreach merit on
Question of Extending Credit

By Roy A. Hunter

"e:
VERY Grocer is an anthropolo-

gist" says a Penticton, B^C,
grocer.

Before the Canadian Grocer could

agree with him he had to find out what
anthropology is. It appears that an-

thropology is a discourse on man and the

doctrine of the human mind and body.

If anybody knows all the little kinks in

the mind of man and all the little va-

garies of mankind that man is the gro-

cer. A book could be written on the

variety of suberfuges that have been

employed to get from the grocer an or-

der of groceries when the necessary

cash was not in hand.

Getting out of Their Depth

The grocer often tenders his good

counsel to those who through ignorance

or carelessness are in danger of getting

"out of their depth." Mr. Kelly, of the

Broadway Table Supply, Vancouver,

told me of a case where a school teach-

er who was "batching" started out on a

scale that her salary, although a good

one, would not justify. He recommend-
ed a weekly accounting and a careful

record of household expenditures. The
suggestion was kindly received, the gro-

cer avoided the loss that he eventually

would have had to bear, and the "school

m'am" kept out of debt.

Should Know His Earning Power

Mr. Amos, of the Ideal Cash Grocery,

Nelson, B.C., says:

—

"A grocer owes it to himself to ac-

quaint himself not only with the ap-

proximate earning power of his every

customer, but also his habit of living,

his style of living, whether he owns
his property and whether he is likely to

be permanently employed. I recently had

a new customer come to me whose or-

ders for the month approached the six-

ty mark. I ascertained that the salary

of the head of the house, and sole

earner, was $135 per month. That was
not good enough. I insisted thereafter

on cash. I got all that was owing to

me, and the customer left me. Since

that time two other grocers have lost

money on that family because they did

not take warning at the disparity be-

tween the taste and the pocket-book of

that customer."

Keep List of Customers

In the grocery store of Basham &
Finch, the proprietors showed me the

statement compiled by the local grocers'

association from data supplied by the

members. There were quite forty

names on the sheet, and in five columns
opposite the customers' names were
set their indebtedness to the five mer-
chants co-operating. There were the

bold figures in black and white (confi-

dential of course) and between the lines

Mr. Basham or Mr. Finch read for me

the discourse on the human mind and
body that is called such a long name.

Extravagant in Prosperity

There was the story of the railroad

man who made $252 a month. That
was good money, but as Walt Mason
says, "They merrily blew in their

kopecs without a thought of the rainy

day." Came the "lay-off" on the rail-

road, and a substantial amount is now
being repaid to the various merchants
at the rate of a few dollars a month.
There is that other family where the

husband is a "good-fellow." They are

given to entertaining. The grocer sees

the extras going out and the bill reach-

ing the danger point. He suggests a

more moderate bill and prompter pay-
ments. The customer is highly indig-

nant. Pays his bill and marches off to

another grocer, but the other members
of the credit arrangement all know the

story and that customer finds that he
must really buy just what he can pay
for.

Recently one customer whose name
appears in several columns lost his job.

He could not pay. Mr. Basham went
to him and proposed that he clear some
land for him on the following basis. He
was to receive seven dollars a day or

twelve with his team. He would re-

ceive half in cash and the other half

would apply on his bill. Surely that was
fair. The customer worked two days.

One customer who owes several mer-
chants small amounts but never seem-
ed able to catch up brought in a recent

order as follows, "20 lb. sugar, 1 lb.

butter, 1 bull Durham." "That is not
a good account" says Mr. Finch. One
customer's account on being analysed
revealed the fact that out of a total of

$65 indebtedness, $32 had been spent
for cigarettes. "That man," said Mr.
Finch "is a poor risk."

"What would you consider a safe

risk?" the Canadian Grocer asked.

The Safest Risk

"Generally speaking," said this gro-

cer, "I find that the "bible-believing"

type of citizen is the best credit risk.

I don't fall for the unctuous customer.
Don't misunderstand me. But the

clean-living, law abiding, sober citizen

will not let you down unless he's up
against real adversity, and even so will

do the best he can to square up. The
man who is cut off at $25 may nurse a

mild grievance against you. The man
to whom you give $100 credit will posi-

tively dislike you and the man who gets
into his town merchants' debt to the

extent of several hundred dollars will

hate them like poison. Quite often co-

operative associations are started by
those whose only source of bitterness is

the fact that they owe their various mer-
chants. I know of one case where a

secretary of a co-operative store owed

the merchants he aimed to compete

with some two hundred dollars, and the

president of the same concern, through

the courtesy of the merchants was be-

ing allowed to overtake his indebtedness

at the rate of $5 per month."

Are in Every Town
Such records of extravagant wives,

thriftless husbands, impecunious social

climbers, mostly folks not wilfully dis-

honest, just indiscreet, are found in

every town. Where the merchants
keep as good track of their customers
as those in Penticton do, though the

tales may be varied and the conditions

pitiable at times, the merchants will

not suffer many losses. It would ap-

pear after all that the Penticton mer-
chant is right, "Every Good Grocer is

an Anthropologist.".

FOOD PRODUCTIONS ASSOCIATION
WILL MEET

Toronto, Sept. 1 (Special.)—Tenders
have been called for the new Pure Food
Building to be erected on the Can-
adian National Exhibition grounds.
A meeting of the Food Products
Association will be held next week in

the Administration Building Exhibi-

tion grounds, to hear the details from
the exhibition board and to go over the

plans, which have been revised a little

from those submitted in the spring.

FIRMER MARKETS IN

GROCERIES APPARENT
(Continued from Page 19)

movement with prices advanced five to

fourteen cents on fours, according to

the brands. Some manufacturers claim

that they will be entirely sold up on
strawberry by the end of the year.

Looks Like Famine in Walnuts

There is a decided scarcity of shelled

Bordeaux walnuts,, many impbi\ters

being entirely cleaned up with nothing
in sight. The stocks in France are prac-

tically exhausted and as a new crop
rarely arrives in Canada much before

Christmas, the outlook is far from
promising. It is freely expressed by
importers that the market will be bare
of supplies long before the new crop
arrives. Manchurian walnuts are also

showing stronger tendencies for higher
prices and scarce supplies.

Small Stocks of Spices

Supplies of spices of practically all

kinds are fast dwindling. There is more
activity at piesent than there has been
for some time, with the result that dis-

tressed stocks, which to a great extent,

were responsible for the low prices, are
nearly exhausted. Manutfactui'ens are

therefore obliged to turn to the

countries of origin for their supplies

and as the primary markets, in nearly
all lines, are higher, they are forced to

pay a higher cost and consequently
prices on spot will naturally reach a

higher level.
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The attractive display of fancy biscuits in J. McTag gart's store in Vancouver, where the sale of biscuits

is an important feature.

"What is Your Best Paying Line?
J. McTaggarts & Sons, Ltd., Vancouver, B.C., Find That Biscuits

Can be Boosted as Easily as Any Line and Show a Good Profit

—

"Retail Grocer Too Often Underestimates Importance of

. Biscuits."

^^

Wi
'HAT is the best paying line

in the store?" a Canadian
Grocer representative asked a

clerk in J. McTaggart & Sons Ltd., Van-
couver.

"Biscuits", replied S. S. Gordon. "In

my opinion there is not a single line of

goods sold in a retail grocery store that

can be boosted so easily and the sales

increased so rapidly as biscuits. I

think the retail g-rocer often underesti-

mates the importance of biscuits, and
for this reason permits them to get

sidetracked into less prominent positions

whore they are likely to sell less rapid-

ly, get stale and soft, and disappoint a

good customer. Inj this store I have
watched the sales of our biscuits increase

at least 500% during the last five

years."

"Well, what reason would you give

for the expansion in your biscuit busi-

ness?" Canadian Grocer asked.

Four Good Reasons
"There is not one reason," said Mr.

Gordon. "There are four equally good
reasons. Probably the first reason would
be continuous display. Our biscuits are

always displayed both in window and at

various prominent positions around the

store. In the pre-war days, when most
of the biscuits were coming from the

Old Country, we did not display the bis-

cuits as we do now."
"Why?" was the rejoinder.

By Staff Correspondent Canadian Grocer

"Well, the British firms packed most

of their biscuits in half pound sealed

packages. These do not lend them-
selves to display. But at the com-
mencement of the war, when Old Coun-
try biscuits could not be shipped we
commenced to sell the best Canadian
biscuits. These are packed mostly in

bulk, and can be displayed to advant-

age. They make a nice showing, look

appetizing to the public and bring many
people into the store. In connection with

our window display I might mention that

we had glass covers made which fit

tight over the biscuit boxes and permit
maximum display, but eliminate dust

and dirt. We introduced these covers,

and one of the wholesalers thought so

highly of the idea, that with our per-

mission he has manufactured a number
of them for distribution to his custom-
ers at cost, so a great many dealers are

using these covers now, showing how
very valuable they are to the retail

grocery man, and approved of by the

public.

Buying in Volume

"Then again, we started buying in

volume. I mean that we cut out handl-

ing lines that were scarcely ever asked
for, and instead bought heavy on bis-

cuits that made the strongest appeal to

the customers. In this respect we hare
found that if you give the people the

sort of biscuits they like, they will get

the habit of continually coming to your

store for their purchase of biscuits, and
will eventually buy something else.

We have therefore in our store at the

present time, not a great many lines of

biscuits, but the ones we have, are

those that have proved their popularity

with the public. The consequence is

that we are enabled to move them ra-

pidly, and always have them fresh and
crisp.

Suggesting Biscuits

"Suggestion is another reason for our
increased biscuit sales. We suggest
biscuits to the telephone customers. We
suggest biscuits to all purchasers be-

fore Sundays and holidays, as we know
that most housewives 'like to have some
fancy biscuits in the house over a holi-

day. At picnic parties biscuits are in-

dispensible. Another thing that has

helped to build our biscuit business has
been the carton that we had made for

sending out our biscuits. We found
that when bulk biscuits are sent out in

paper bags, a large percentage of the

biscuits 'are broken. They present ,a

poor appearance when opened up. But
with the cartons, one and two pounds,

that we had made, the biscuits arrive

in as good condition as they leave the

store. The cartons cost little and they

carry our advertisement on the cover.

(Continued on page 23)
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Should Manufacturers Fix Resale Price?
Subscriber Writes to Henry Johnson, Jr., for His Opinion in The
Matter and The Subject is Here Discussed at Length— **Grocers

Slow to Co-operate for Public Protection"

INTERESTING questions are covered

in this week's correspondence. Here is

one from Western Canada.
August 21, 1921

Dear Sir:—I am one of your admirers
and consequently take great pleasure
reading your articles in Canadian
Grocer.

There is a controversy now being
waged in the Merchants' Association on
the subject of price protection—the re-

tail prices to be placed on the articles

at the factory. I have opposed this

move because I think, first, that it is

wrong in principle, secondly that the

manufacturers would not agree to such
a proposition, and, third, that if the

proposition were sound more manu-
facturers would have adopted the idea

long before this. Can you give me any
information on either side, so we can
discuss the matter more fully?

Yours very truly

Truly, that is a question which has
been agitated for years. It happens to

be one to whicli I have had to give very
close study, for it was my fortune to

be instigator of a suit in the California

courts in 1906 which resulted in a law
in that state which permitted manu-
facturers to name and maintain resale

prices on their products. As that was
the first law of that character ever en-
acted, naturally I felt rather close to

the question.

Let Us Get the Right Slant

But let us get the right slant on this

so we may view it from the proper
angle. Maybe then we can get some-
where. I shall take my correspondent's
three points as he gives them.

First, why "wrong in principle"?
Don't you think this is simply that you
have become accustomed to the old way
and instinctively dislike change ? Let
us get one thing straight. No law ever
could be compulsive in this connection.
All any law ever could do would be to

grant to manufacturers the right, under
certain well defined restrictions, to

name and maintain resale prices on their

own products.

Suppose we look at it this way: A
man packages a cheese in a certain
way under a process or plan of his own
which insures its uniformity of excell-

ence, and cleanliness. He markets it

under a system which insures its arrival

in your hands in prime condition so that,

if you turn it within a reasonable time,

it gets to the consumer without deter-

ioration. Finding that it goes well, he
proceeds to advertise it, thereby increas-

ing not only his own profits but yours.

He stabilizes the demand for that art-

icle.

What happens next? Why, just as

it gets running on its second wind and

you and other distributors are beginnig
to feel that its handling is worth while
to you, somebody cuts the life out of

the price. Then you lost interest in

it. Thereafter you handle it only under
compulsion, or you drop it in favor of

something that pays its way if you can.

If that manufacturer had been per-

mitted to set and maintain a definite

resale price on that article, would you
not have been better off? Wherein
would any fundamental principle have
been infringed ? Maybe you will say
that this would tend to monopoly,
mulcting of the people and all that sort

of thing. But one of the limitations of

this kind of legislaton always is that

the manufacturer shall have no monopol-
istic control, and in the absence of such
control, with plenty of other cheese av-

ailable, how could any monopoly be
claimed or imputed ?

"Liberty of Action Infringed

Or you may feel that such plan would
rob you of liberty of action and control

Oiver "your own goods." You maybe
feel that, having bought the goods, they
are yours and you can do with them as

you like. "Jones Cheese" cannot be so

regarded. It was not mere cheese you
bought in this case. It was Jones'

cheese, and you bought it and paid the
needful price for it because Jones' in-

itiative, skill, conscientious work and
money spent in advertising had lent

special value to Jones' product. There-
fore, look at it as you will, you must
see that you can neither buy nor can
Jones sell you unlimited control over his

name. He can neither part with nor
can you acquire clear title to that el-

ement of his product.

You might then, and you may now,
remove from the product every trace of

Jones, and then you can do as you like

about it, but you do nothing like that.

The goods would have little value to

you without Jones' name. That was an
important element in the purchase. Yet
that name is something that cannot pass
to you, and so long as it cannot pass,

Jones must always hold an interest in

his trade-marked goods.

Without his work, there would have
grown up no demand for that character

of cheese. Why, then, should Jones not

be permitted—if he so choose—to pro-

tect his name and brand by insuring a

fair price and honest profit to you?
Public Policy Protects Purchaser

"Because to give Jones this control

might lead to his gouging me and the

public?" Hardly. For if Jones' cheese

had never become known, there would
have been plenty of cheese for every-

body, and if he foolishly runs his price

up to you and thus cuts your earnings
too fine, or sets a figure unduly high
to the consumer, his product ceases to

be popular, others come into the market
with similar cheeses and Jones simply
loses out.

The provision that such privileges
shall not apply to anything that is or
ever becomes a monopoly, natural or
otherwise, amply safeguards you and
the consumer against extortion.

Therefore, why not ?

Number two of your points is cover-
ed above. Manufacturers could not
"agree" to anything. The essence of
this kind of legislation is that it shall

be "each for himself and not for any
other or others." Any agreement or

collusion between two or more would be
construed into conspiracy and killed by
the courts. Moreover, the distinction

always rests with the man who goes it

alone. Just because he alone protects
you—or because he is one of the few
who protect you—he enjoys the advant-
age of your spontaneous good will and
desire to push the sale of his goods.

Your third is similar. More manu-
facturers have not done this mainly be-
cause they have been able to get by with-
out trouble. So long as distributors

are satisfied to push goods without ad-
equate reward—to work for the manu-
facturer for nothing and board them-
selves—they should worry! They will

cross that bridge when they come to

it. They think they have not reached
it yet.

Grccers Slow to Co-operate for Self

Protection

It seems to me that grocers every-
where take this thing from the wrong
end. One very prominent importer of

tea recently has taken to imprinting
the resale price on his packages. But
such price is so limited that the grocers'

margins, when pui'chased through the

jobber, are reported to me to be around
18 per cent. If the purchase is made
in quantity direct, be gets about 24 per
cent. Think of that!

Here we have grocers meekly submitt-
ing to a scheme under which they handle
a proprietary brand of tea for 18 per
cent, and meanwhile objecting to any
such work on the manufacturers' part
which will safeguard them in a reason-

able margin.

I do not know how you feel about
this thing, but to me it seems a com-
mercial crime to try to put any tea

through the grocer's hands, no matter
how well-known and extensively adver-
tised, for less than 25 per cent, gross on
the minimum quantity. From that

point on, if he purchases quantities dir-

ectly or through the jobber, his 25 per

cent basis minimum should be increased.

It seems to me that grocers every-

where, especially grocers' associations

( Continued on page 23)
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Opposes Maintenance of Uniform Price
W. W. Ells, Grocery Manager for David Spencer Ltd., Vancouver,
B.C., Believes Such a Move is an Effort to Slow Down the Mer-
chandising Pace—Many Factors Enter Into the Selling Price of

An Article

VANCOUVER, B.C., Aug. 26—
There is a strong effort being
made by the Retail Merchants'

Association in Vancouver to arrange a

policy, whereby the manufacturers sell-

ing package trade—marked foods in

British Columbia set the resale price and
refuse to such merchants as will not a-

gree to maintain the prices set. The
whole case for such a policy was set

out in Canadian Grocer in a recent is-

sue.

Opposes Proposed Po'icy

However, all the merchants do not see

eye to eye in the matter. In fact W.W.
Ells, grocery manager for David Spenc-
er Ltd., Vancouver, and Victoria, takes

most pointed exception to the proposed
policy.

"This is, in my opinion," said Mr. Ells

to Canadian Grocer," an effort to slow
down the merchandising pace to the gait

of the least inefficient. It corresponds
to the alleged policy in some unions of

forbidding any workman exceeding the

gait of the slowest worker. There are

so many factors that enter into the sell-

ing price, which each merchant must
place on the merchandise which he owns,
and offers for sale, that not even the

manufacturer is competent to judge as

to what margin shall or shall not be.

Besides the duty to the retailer, who
should get, and is entitled to a fair re-

muneration for the service he performs,
there is the duty to the public. It is no
manufacturer's right to charsce the con-

sumer more than is necessary. The con-

sumer must pay for the goods, and in

addition, the cost of delivering those

goods, at the time and in the way that

the consumer wants to be served—but
—there is nothing .I'ust, about charging
the consumer more than is necessary.

Prevents Economical Service

"If there are found methods of serv-

ing the public that entail less expense
to the public, the people are entitled

to benefit by the saving. Because there

are those who are either unable or un-

willing to serve the consumer in the

cheaper way, it does not necessarily fol-

low that no one shall be permitted to

give the public more economical service

and show him the saving. The weapon
that the small retail grocer uses to win
him the trade is credit and convenience.

He is near ac hand to a certain odd
hundred families and gives them good
service, probably some credit accommod-
ation and at any rate personal atten-

tion and personal interest.

The Case of the Downtown Store

"The large store down town does not

give credit. Many do not give delivery.

By Staff CoiTespondent o.f Canadian Grocer

None can give personal attention to all

customers and their weapon for gaining
trade must be publicity and price. If

the large store does extend credit, it

must not be forced to continue to chai'ge

all customers for the delinquencies of

the few dead beats, as any one running
a credit business must do, be he retailor

or wholesaler. Many of the large down
town merchandisin,g units have taken
off all their delivery system. It is go-

ing to be manifestly unfair to be forced

to collect from Lhe public a percentage
for trucks, gas and labor that are not

now lecjuired.

"The departmental store is a safety

valve for stock. Thousands and thous-

ands of consumers pass through the de-

partmental stores each day. The ad-

vertising brings them. The assortment
and bargains bring them, and the de-

partmental store can always sell almost
any useful merchandise quickly, if the

price is right. This is a very valuable

channel to the wholesaler or the manu-
facturer who wants to get action. What
manufacturer is going to be tied up so

that, no matter what the reason, he can-

not quickly liquidate any part of his

stock even if he is content to take a

loss?

Cannot be a Uniform Price

"The comparison between Gillette

saf(i(y razors and baking powder is

not good enough. There cannot be a

uniform price for an article whether
sold by the great cash and carry store,

Or the small suburban retailer who has
chosen to be a "public convenience" in

his district. He should get his price,

but the large store, giving no delivery

and no financial accommodation must
not be forced to extract from the public

the price of giving both. Any such ser-

ious attempt on the part of the retail

grocers of British Columbia will arouse
such a cry by the public and the press

that great harm will be done the present

system of distribution. When a race

is called off every entry doesn't win.

All lose—even the also-rans."

SHOULD MANUFA.JIURERS FIX
RESALE PRICE

(Continued from page 22)

should seek to encourage every plan
that is in any way legitimate which will

lead to betterment, provided that bet-

terment is legitimate. And I feel that

25 per cent, basic minimum is legitimate

on tea—that anything less is plain

wrong.
In short, why meekly accept regul-

ations which are to your loss and dis-

advantage and grow obstreperous and

kick when the manufacturer seeks to

co-operate with you to the end that you

make a fair margin on his goods? It

would be a different matter were there

any danger that monopolies would re-

sult, for no man is to be trusted with

unlimited power. But so long as com-

petition is kept open in the basic com-

modities—so long as there are plenty

of kinds of cheese and tea and ample

supplies thereof—where is the harm in

backing up the man who will allow you

a legitimate margin and protect you in

its enjoyment?
These are just a few stray thoughts

on the question as I see it. Hope they

may be helpful, or at least interesting,

to you.

Wn\T 'S YOUi: BEST PAYING LINE

(Continued from page 21)

The consumers appreciate the little ex-

tra thoughtfulness that insure their

biscuits arriving in good order.

Selling Broken Biscuits

"Lastly there is the matter of bro'cen

biscuits. Broken biscuits are far from

attractive. We always remove any

broken biscuits and put them in an-

other tin where they are sold at a re-

duction. At any rate we always figure

an extra 5c a pound on fragile lines.

I must say that if every retailer

wiould watch his biscuit .'business, he

would find it the best paying line that

he carries. If they are kept fresh and

crisp, and well displayed, the biscuit

department will be a success."

Slow, But Not Sure.

"Do you drink coffee?" asked the doc-

tor of an aged patient.

"Yes," was the reply.

"Coffee," continued the M.D., "is slow

poison."

"Yes, very slow," replied the old man;
"I have taken it daily for nearly eighty

year."

Commodities by barrels weigh as fol-

lows, subject only to variations in ac-

cordance with commercial usage or state

statutes: Butter, 224 lbs.; beef, 200 lbs.;

flour, 196 lbs.; rice, 600 lbs.; pork, from
190 to 200 lbs.; hams, 226 lbs.

^
The death occurred in Vancouver last

week of R. J. Woods, for many years

in the canning business in Western
Canada. He went to Manitoba in 1870

with the Red River expedition and then

to Vancouver in 1886.
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Is Optimistic on Future Outlook
President of Dominion Board R.M.A. in Addressing Annual Con-
vention at Winnipeg, Looks for Improved Business Conditions

—

Many Matters of Vital Interest' to Trade are Discussed

WINNIPEG Aug. 30—The Dom-
inion Board of the Retail

Merchants' Association of Can-
ada met in annual convention here last

week, when several matters of vital im-
portance to the trade in the Dominion
vere discussed. The official welcome to

the convention was made by A. F. Hig-
gins, president of Manitoba Board and
W. E. Humphries, president of the Win-
nipeg branch.

President's Address

J. A. Banfield, president, occupied the
chair, and in welcoming the members of

the Board, declared that there was every
reason for a hopeful and optimistic out-

look of the future. Mr. Banfield,
speaking on the unem.ployment question
asserted the cause must be ascertained
and whatever remedy is provided must
be based upon sound, economic princ-
iples, if it is to produce permanent and
lasting results.

"It is our duty," he said "to reflect

an optimistic spirit and to guide the

public mind along helpful lines. It is

our duty also to give very close and
careful study to the question of un-
employment, which is now being so

prominently discussed. We must as-

certain its cause and find out how far

it can be traced to general trade con-

ditions, or how far it may be traced to

personal reasons. Whatever remedy is

pi'ovided must be based upon sound,
economic principles if it is to produce

J. H. CURLE,
Provincial Secretary R. M. A. for Man-
itoba who took an active part in the Dom-
inion Board Convention in Winnipedf
last week.

J. A. BANFIELD
Winnipeg, who has again been elected

president of the Dominion Board of the R.

M, A.

permanent and really lasting results.

"For the municipality or the state

to give unnecessary work to some and
then to tax others to pay the same is

a makeshift that no true Canadian
should tolerate."

Mr. Banfield urged that all unnec-

essary or superfluous departments of

the government should be discontinued

and public monies conserved. He point-

ed out that in England, H. Gordon Sel-

fridge, one of the largest retail merch-

ants of London, had been invited to as-

sist the government in its difficulties of

business management. He believed that

a number of prominent retail merch-

ants of Canada would gladly respond if

asked, to assist in placing the financial

affairs of the Dominion upon the best

and most economic plane.

The president pointed out to the con-

vention the great strides that have been
made by retailers during the past few
years. After contrasting events as

they were a few years ago he said:

"Today universities are recognizing the

importance of the distributor to the

community and have established classes

in commercial courses and are issuing

diplomas after three years. The day is

rapidly disappearing when any man
without proper qualifications can enter

the retail merchandising field and make
a success. It takes m.ore than bone and
sinew; it takes careful study and a

thorough knowledge of the worlds
markets. Past business methods won't

do. New and advanced ideas miist be
put into force to get proper reults.

The great trouble in the past has been
that we have not sufficiently regarded
the dignity of our calling."

Mr. Banfield closed his address with
a warm testimony to the work of the
Dominion Association secretary, E. M.
Trowern, and an appreciation of the
work done by the secretaries of the
provincial associations.

Following the president's address,
speakers representing the various prov-
inces briefly addressed the meeting. In
British Columbia during the last two
years it was shown the association
membership has increased 133 per cent.

The Present Credit System

The credit system was the chief topic
of discussion at Thursday morning's
session of the convention, particularly
in regard to the Western Provinces.
Several 'speakers addressed the dele-
gates on the present disadvantages un-
der which the small storekeeper oper-
ates, and curtailment of the wide open
credit system was hinted at strongly as
a possible policy of the association.

Collective buying and price maintain-
ance were given some consideration as
well, and the meeting was unanimous
in its demand that a uniform system
of credit rating, at least, be established
by the Dominion Executive.

In a discussion on sales taxes and
manufacturers' license fees from retail
merchants, it was said that amendments

F. E. RAYMOND
Secretary of the Saskatchewan R. M. A.,

who took a leading part in the disciissions

at the convention of the Dominion R.

M. A. Board
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to the act relieving retailers from cer-

tain parts of the war revenues had not

been ladhered to by the Government
officials who were still collecting all

taxes. A resolution was passed asking

that the incoming executive obtain a

correct reading of the act and see that

its intentions were carried out.

A resolution favoring a uniform

system of taxation, "whereby the great-

est amount of money could be raised at

the lowest possible expense" instead of

by municipal provincial and Do'minion

authorities, was adopted.

Uniform Dominion-wide early closing

laws also came in for some discussion

by the delegates and after it had been

pointed out that the Government would

have difficulty in enforcing uniform

leg'lslation, it was deeded to request the

Dominion Executive Council to consid-

er the Question.

Preserve Unity of Empire

A. J. Reid of Nova Scotia moved a

resolution seconded by S. E. Fawcett,

Saskatoon, to the effect that in the ec-

onomic interests of the British Empire
as well as with the aim of preserving

the unity of the Empire, buying of

goods made under the British flag

should be adopted where possible. A
supplementary resolution was adoptee

later with the aim of making the re

tailer the instrument of a greater dis-

play of National colors in Canada. An
address was given by Ben H. Morgan,
chairman of the British Empire Prod-

ucers Association along these lines.

Present rates on freight came in for

much criticism in view of decreasing

prices and the matter was refen-ed U\

the Dominion executive council in a

resolution requesting that body to take

the question up with the Board of Rail-

way Commissioners and endeaver to

obtain a reduction.

Assistance will be given by the as-

sociation to the Printers and Publish-

ers' section in their aim to have them
come under the exemption clause of

the Special Revenue Act. It was
claimed that the printers are entitled

to be regarded as retailers and exempt
from paying a sales tax.

A resolution providing for the g-rad-

ing of potatoes and onions by legislation

to be prepared by the association was
also concurred in.

Exclude th.e Orientals

Complete exclusion of the Orientals

as the only means of combating the

Japanese and Chinese "menace" on
the Western Coast and in other parts of

Canada was urged by George Hougham
of British Columbia, at the closing

session of the Retail Merchants' Assoc-
iation convention. The convention then
adopted his resolution asking that the
viewpoint of each provincial branch be
ascertained and that subsequently the
retail merchants make strong repres-

entation to the Dominion Government
for drastic action on the Chinese im-
migration question.

The question of licensing mail order

houses, either in the municipality where

they do business or in the province was
taken up, but it was decided that the

association had no power to control this

phase of business.

Election of Officers

J. T. Banfield, Winnipeg, was re-

elected Dominion President at final ses-

sion of the Retail Merchants' Associa-

tion convention. Other officei's of the

Dominion Executive Council were elect-

ed as follows: First Vice-President, J.

G. Watson, Montreal; Second Vice-

Pres. Jack Wood, Swift Current, Sask.;

Third Vice-President. J. De Wolffe, St,

Stephen, N.B.; Fourth Vice-President,

T. A. Gaetz, Red Deer, Alta.; Fifth

Vice-President, W. J. Hopgoode, Hali-

fax, N.S.; Sixth Vice President G. H.

McRobbie, Vancouver, B.C.; Treasurer,

Henry Watters, Ottawa; Secretary, E.

M. Towern, Ottawa. It was decided to

hold the next convention at Halifax.

Entertainment Features

Among the entertainment features of

the convention were a dinner tendered

the secretaries, by the Winnipeg tire

and accessories section on Monday even-
ing-, and at noon on Tuesday the Win-
nipeg Kiwanis Club entertained the del-

igates to luncheon at the Fort GaiTy
Hotel. At this luncheon E. M. Trow-
ern, secretary of the Dominion Board
was chief speaker. The same evening
the secretaries were entertained to din-

ner at the St. Charles Hotel by the

Associated Retail Credit exchange.

Thursday evening the Winnipeg branch

of the retail Merchants' Association

gave a dinner in the Fort Garry Hotel

to the visiting delegates. Premier T.C.

Norris of Manitoba, and Mayor Ed-

ward Parnell were the chief speakers.

ALMY'S DEFEAT GOODWIN'S IN

SOCCER

Two thousand spectators witnessed

onie of the most exciting soccer games

ever played in Montreal, when the team

of Almy's Limited defeated Goodwin's

by 2— 1. Frantic excitement was evi-

denced by the spectators throughout the

event, and the result ensured the cham-

pionship of the Mid-Week League with

Almy's team heading the table by one

point.

The spectators were not all recruited

from Montreal's two large department
stores, but included also the most p^ro-

minent officials of the game in the city.

The band of the Royal Montreal Regi-

ment was present to enliven the memor-
able scene and nine of Almy's largest

motor trucks loaded with enthusiastic

"fans" formed a parade which has sel-

dom been witnessed in the history of

football.

THE GOOD WILL OF YOUR CLERK.
(By a large employer of retail salesmen)

CLERKS have one sure way of showing the goodwill they bear towards
you and your store—the way they deal with the customer.
Stand off at the end of the counter some day and watch one of your

men sell. You can tell, instantly, if he is interested in his work, interested

in the customer's needs—and posted on the goods he's trying to sell.

You can toll by his very attitude whether he thinks he is working for

a good man, who runs a good stoi-e under the right sort of fair-dealing policy

You can tell by the way he talks the goods whether he believes in their

value.

Is he enthusiastic, polite, attentive ?

Does he sell just as carefully as if it were his store?

It won't take you long to tell whether that clerk really does like his job.

If you have educated him up to your store politics, if you have enihused
him over the service and values you have to offer, he will show it in a hun-
dred little ways. Goodwill by the clerk is easily spotted.

But if you have neglected his store education—if you have failed to

sell him on the idea that yours is not a one-man business—if you have failed

to prove to him that you appreciate intelligence, you can quickly tell this in

his listless work.

It's a store crime for any man to try and run along in a 50 per cent. way.
The hundred percenters in business have instilled enthusiasm in their men

—

backed it by personal interest in each clerk, and have watched sales grow
as a result.

You've always got to allow for "the human equation"—and mistakes
will be made in the best of store families. So watch your clerks, correct

their errors in the right way, elevate their ideasi of right selling and service

—

and you'll arrive at a stage of store efficiency you might not have thought
possible.

The goodwill of the clerk is as important as the goodwill of the cus-

tomer. One builds the other.

When the "boss" and his clerks team-work toether, enthusiastically and
intelligently, customers are rarely slighted.

And that in turn means you can feel absolutely sure of Mrs. Best Cus-
tomer getting just as good treatment from eatfh one of your clerks as she

would if you waited upon her yourself.
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The Mail Order Houses Again

UNFAIR adviiiita^es of mail order houses over the

Icgitiinatc retailer in the small town, came in for

discussion at the recent f2;athering in Winnipeg of the

Dominion lioard of the Retail Merchant's A.ssociation.

The unfair advantage particularly ref(U"red to \va.s in

the way of e.'^caping certain taxation that the regular^

retailer has to hear. However a resolution moved in

this regard was not pa.ssed, for the reason that it was felt

that the whole mail order question was too hig to he

covered in such a resolution. This discrimination of

taxation however was generally admitted.

It would seem that recent developments in the mail

order business are operating in favor of the retailer in

the small town. Tn the declining markets it has been
di-fficult for the mail order house to quote prices, with

which it was not j)ossible for the merchant in the country
to compete. ^^ ith reduced business, the carrying charges

of the mail order houses are increased, and with other

heavy overhead expense, it is becoming more difficult

for them to sell under the small fellow, (juality and

values' considered.

The growing popularity of the automobile among
farmers coupled with the good roads scheme, is bring-

ing farnjcrs to the nearest buying centres, which they

prefer rather than ordering through the mails. It is

evideut that the pr&<ent is the merchant's opportunity

to sell as he never sold before, and to wipe out forever

this bugbear of mail order competition. The local

merchant should know the needs of the farmer, his wife

and family. The people prefer to buy goods where

they can see them, and know exactly what they are

purchasing. Let the people in the district know that

there is a merchant or merchants in their midst that

can sell as low if not lower than the city mail order

house. Tt is up to every retailer to make a study of

opportunity to keep the business at home, and if he

goes after it as he should, there will be no need of

resolution.s pointing to the wiping out of unfair advan-

tages enjoyed by mail order houses.

Production of Wheat

IN EUROPE, the collective wheat production of Bel-

gium. Bulgaria, Finland, Alsace-Lorraine, Hungary,

Creece and Spain amounts to about G,900,000 metric

Ions, as compared with 6,700,000 metric tons last year,

says a recent commuincation from the International

Institute of .Agriculture at Rome. In the other coun-

tries the reports on the condition of crops are satis

factory, especially for autumn sown althougli dam-

age caused by the drought is being complained of,

and in some instances the beating down of gi'ain is

reported.

In Asia, India and Japau estimate their production

to be about 7,500,000 metric tons, against 11 million

metric tons, last year. In Africa, for Algeria, Morocco

and Tunis, a yield of about 7,500,000 metric tons is

expected, against 1 million last year.

Collectively, the production of wheat of the coun-

tries in touch with the Institute amounts to 46,600,000

metric tons, which is a little less than that of last year

(47,300,000 metric tons).

The Grading of Potatoes

A WHOLESALE pniduce merchant remarked the

other day that thei'e is a great necessity for a law

in regard to the grading of ])otatoes. He pointed out

that man.\- producers have been taking advantage of

the apparent scarcity, and shipping potatoes supposedly

as good quality that in reality .should only be graded

as number four. To demonstrate this he showed the

writer a shipment that upon examination showed each

bag to contain upwards of one peck of small potatoes

not any larger than a twenty-five cent piece. "1 nad to

pay as much for those potatoes as for the better ones" ho

said, "and consequently the grocer has to pay me the

market price. This is certainly not fair to the grocer,

who would not under any circumstances .send them to

his customers. He wotdd pick them out and either

throw them away or sell them at a lower price."

There .seems to be a need for legislation along these

lines. There is such a law in force in the United vStates

and it is proAang advantager)us to all who handle potatoes.

This question was discussed at a recent convention of the

Dominion Board of the Retail Merchants A.ssociation

and a resolution is being prepared to be submitted at

the next session of the Legislature.

MAKE your store conspicuous on the outside. Make
it stand out so that no one can get by without noticing it.

DEALING with the general sentiment that nearly

everyone is hard up, Forhes Magazine points out that

travel records this summer compare favorably with those

of boom years, that the better summer resorts are crowded,

that people are being turned away every day from the

highest-priced hotels in our cities, that there is a scramble

at every meal for seats in the most expensive restaur-

ants, that the amount wagered on horse racing eclipses

anything ever known, that there is a good demand for

better grade goods, automobile makers are reporting

active business, and .savings bank deposits are breaking

all records in volume. This condition is one of the

angles to the present .situation which makes general

conditions so difficult to fathom.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

t
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Maritimes

0. E. Campbell has recently taken

over the grocery business formerly op-

erated by J. McAllister at Main and Al-

bert Streets, St. John, N.B.

Mott Bros, recently opened a meat and
grocery business at 558 Main St., St.

John, N.B.

W. G. Patrick, president of the W.
G. Patrick & Co., Ltd., Toronto, paid a

visit to their Winnipeg branch during

the past week.

F. A. Jones, manager of the Vancou-
ver branch of W. L. MacKenzie Com-
pany Ltd., spent a few days in Winni-
peg last week.

Quebec

Fire broke out in the cellar of Joseph
Caron's grocery store 132 Delorinier

Ave., Montreal on Monday night last

but was extinguished by the fire de-

partment before it did severe damage.

The travellers of the wholesale gro-

cery house of Hudon Hebert & Co. Ltd.,

Montreal are back on their territory

again this week after their holidays.

L Genest of Hudon Hebert & Co. Ltd.

Montreal leaves this week for a two
weeks holiday in the mountains.

Walter Stewart, Montreal, Manager
of Peterson Fruit Co. Ltd., was in Ot-

tawa this week on a business trip.

G. G. Shortt, advertising manager of

Acadia Sugar Refineries, Montreal has
returned this week after spending his

vacation in the Maritime Provinces.

Ontario

R. K. Mcintosh, manager of the Can-
adian Postum Cereal Co., left Toronto
last Friday for a trip through Western
Canada in the interests of his firm.

Richard Jones has opened up a store

at 655 St. Clair Avenue, Toronto.

H. L. Kerr has commenced business at

Hope and Boon Ave., Toronto.

F. D. Woodcock has started business
with a grocery store at Morrison Ave.,

Toronto.

D. W. Grant has taken over the gro-
cery of A. Toohey, at Cornwall, Ont.

Edward Fielding, Treasurer of the
Commercial Travellers' Association for
the past sixteen years, celebrated his

eighty-second birthday on Wednesday,
Aug. 24. Mr. Fielding was born in the
Old Land on August 24, 1839, and came
to Canada in 1847, taking nine weeks
and five days to cross the Atlantic.
Throughout his long life he has served
as a commercial traveller. In the old

days he drove his own horse from Tor-

onto to Montreal and return practically

each year, calling at every village and
hamlet en route, on his hundreds of

customers.

E. R. Hellmuth of Cassel, Ont., has
disposed of his business to Willam
Spahr and is moving to New Hamburg
where he will i-etire.

T. Boone has commenced work on re-

modelling the interior of his store at 51

Adelaide St., London, Ont., and will

erect an addition.

Bruce Fairbairn and Frank Pickett of

Essex, Ont., opened a new meat market
and greengrocery shop at Harrow
Ont., on Monday.
George Asseltine of Wallaceburg,

Ont., who recently sold the West End
Grocery 'to his brother Coleman has
bought it back again and takes posses-
sion this week.
Harry Kingwell a youth employed in

Humphreys Grocery at Owen Sound
was very painfully injured by being-

kicked in the face by a horse as he was
passing its stall. Four stitches weio
required to close the wound. It was
feared for a time that his eyesight
might be aff'ected but danger of this is

now past.

Fred Paisley of St. Thomas has taKen
a position as manager of the grocery
department in the store of the John
Armstrong Co., at Brigden, Ont. Mr.
Paisley occupied this position before go-
ing overseas.

A development of much interest to
the trade locally is the announcement
that work is to be started within sixty
days on the new $1,.500,000 hotel, the
contract having been awarded to Can-
ada Hotels Ltd., of Toronto.
The merchants of Gananoque, Ont.

will each pay 30 cents per week for
the protection of a night patrolman,
the balance of the patrolman's salary
to be provided by the town.
The grocers and butchers of Sarnia

recently held their annual picnic at
Lake Huron Park. The event was very
largely attended., and a good program
of sporting events provided plenty of
entertainment.

Western

S. P. Dodds, director and former
president of the Coca Cola company,
is in Winnipeg on a five-day visit.

Thursday of this week he was joined
by Joseph Potsdamer, of Philadelphia,
and Dan Mitchell, of Camden, N.J., and
the party proceeded to the Jasper Park,
beyond which a hunting expedition is

planned.

The MelviHe C'rocors., Ltd in Melville
Sask., a wholesale house operated by

citizens of Melville, Sask., for the past

two years, has been purchased by the

Nash system, who it is stated, operates

over three hundred houses in Canada
and the United States.

W. B. Carter has opened a new gro-

cery store at Crystal City, Man.
--

Pure Food Shows At
Ottawa Exhibition

Well Patronized
Ottawa, Aug. 31.—With 133 booths

out of 137 taken for the Pure Food Show
the Ottawa retail grocers expected to be
sold out in a few days, after their regu-
lar meeting on August 25th. The sec-

retary says water will be connected with
every booth and the arrangements for

a dining hall have been completed, a
new feature that will be very useful to

the exhibitors and their assistants.

A check for $100 will be forwarded to

the Aylmer Fire Fund, this amount be-
ing from the Association, while many of
the members have also subscribed gen-
erously in money and goods. The pure
food car will represent the grocers
in the decoi-ated car parade on the open-
ing day of the Exhibition. This parade
being under the care of the Retail Mer-
chants' Association, will be a credit to
the city.

The appointment of an egg inspector
who is visiting the grocers, and going
over their stock of eggs and candling
them, has met with the warm approval
of the trade and the department of agri-
culture is congratulated upon appointing
a gentleman who is proving a welcome
visitor to the various stores.

Treat Pedlars As
Transient Traders
Says Ottawa Grocers
Ottawa, Ont., Aug. 31.—A delegation,

consisting of Alex. Phillips, B. G. Crab-
tree and A. E. Kelley, representing the
Ottav/a Retail Grocers' Association,
waited upon the Police Commissioners,
and made a request that the street ped-
lars of tea, coffee and the like be treat-
ed as transient traders, and thus liable
to a tax of $200, instead of their being
required only to take out a pedlar's
license at small cost as at present.
The Commission thought the best way

would be to take out a case in the police
court against one of the parties for
trading without a proper license, so
that the proper definition as to their
standing be arrived at.
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Retailers Are Fulfilling

The Functions of Bankers"

"Only Instead of Lending Money They Are Lend-
ing Goods" Says B. W. Zieman, President of

Ontario R.M.A. at Directors' Luncheon at Toronto
Exhibition on Retailers' Day.

TORONTO, Aug. 31— (Special)—
Retailers' Day at the Canadian

National exhibition to-day was
attended by a large number of mer-

chants from all over the Province, and

late in the day, a number of the officials

of the Dominion Board of the Retail

Merchants' Association dropped in at

the exhibition, on their way home from
Winnipeg where they had been attend-
ing the annual convention of the Do-
minion Board of the Retail Merchants'
Association.

B. W. Zieman, of Carleton Place,
Ont., President of the Ontario Retail
Merchants' Association was the chief
speaker at the noon day luncheon of the
exhibition directors. "I believe we can
look forward to improved business con-
ditions in the very near future," Mr.
Zieman remarket at the outset of his

address. "I, have just returned from
Winnipeg where I discussed the crop
outlook in the West with the deputy
minister of Agriculture. While the
crop will not be as large as was first

anticipated, it will be well up to some
of the better years. It is being market-
ed in good condition, and under the
most favorable circumstances. With
the movement of the crop, money will

again be circulated freely, and business
conditions will at once improve.

"We retail merchants, as an associa-
tion, appreciate the fact that the Exhi-
bition directors have recognized the
importance of setting apart one day as
a retailers' day. There is a tendency
on the part of some people to wipe out

the middle man, as they choose to

call him, but I tell you the retailer is

as essential to prosperity, as vital to the

progress of our country, as the railways

that carry merchandise from one place

to another. Goods could not be distri-

buted without railways, nor could they

be distributed without the service of the

retailer. We occupy a very responsible

position. More than anyone else we

come in direct contact with the needs

of the people, and alone can furnish

evidence to the manufacturers what the

people will buy.

"Our association has been in existence

for the past 25 years. We have offices

in every province, and we believe that

the past few years have shown what
can be done for the retailer through or-

organization." Quoting a retailer from
Swift Current who was present at the

convention in Winnipeg, Mr. Zieman
stated that retailers were fulfilling the

function, in many instances, of a bank-

er. Instead of loaning money, however,

the retailer was loaning the goods. By
this the speaker stated, he meant the

extending of credit. The granting of

long term credits to customers had be-

come a problem that had to be met and
overcome.

In conclusion the speaker stated that

there was no room for pessimism. Con-

ditions were not so bad, and were im-

proving. He advocated a get together

movement on the part of retailers and
manufacturers, and he beleived much
good might result from it.

Merchants Protested Against Posters

Of An Advertising Nature on Windows
One morning last week when the business men of Owen Sound, Ont.,

came down to their stores they found their display windows adorned with

small stickers advertising a coming moving picture. The stickers had been
attached to the glass during the night. At an emergency meeting of the

Retail Bureau the matter was discussed and a protest was made to Manager
Murray of the theatre who immediately saw the justice of the complaint
and undertook to have them removed at once. Two young men were des-

patched on this errand and for some time they were scratching and scraping
the stickers from the show windows.

The incident has served to bring up the entire question of show windows
of stores being used for advertising posters and cards and the Retail Bureau
has placed itself on record as being very much opposed to their windows
being used for this purpose. They believe that advertising should be con-
fined to such legitimate channels as newspapers, bill boards, etc., without
interfering vdth the display of merchandise by business men.

New Goods

On August the first of this year a

new Canadian company was form-

ed in Montreal, known as the

Saxonia Fruit Preserving Co., Ltd., for

the manufacturing in Canada of can-

died, glace and preserved fruit. This is

the first organization of its kind in

Canada and the new plant at the corner

of First Avenue and Earnest St. in Mai-

sonneuve is unique in style on account

of the products turned out by it. It is

the intention to turn out in this plant

delicate, preserved fruits on a basis of

quality and attractiveness equal to the

lines now imported from Europe.

The manufacturing is done under the

supervision of S. Narizzano, managing

director of the firm, who has had over

ten years of intimate connection with

the processes involved in the preserv-

ing of such delicate fruits as Maraschino

cherries and the preparing of candied,

glace and crystallized citron, lemon and

orange peels. The latter in the form of

whole and sliced peels is being packed

in ten pound display boxes and in small

pound and half pound wooden drums.

Besides these they are preparing can-

died whole fruits such as limes, apri-

cots, cherries and figs. These are pre-

pared in attractive colors such as are

used for fancy boxes of delicacies and

at dinners. They also put up sliced

candio 1 pineapple and what is known

as finger pineapple. All of these are

packed under the "Saxonia Brand."

Another jine is mixed candied peel in

chopped or shredded form, packed in

pound and half pound cartons with an

attractive white label lithographed in

red and gold and also under the name
of "Saxonia Brand."

The sales of these lines are being

handled by John T. McBride and Co., of

Montreal, who are distributors to the

wholesale trade.
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Qualifications of the Grocer
Before he can Rightly Use the Title of "Grocer," President

Crowder of B. C. R.M.A. Thinks he Should be Able to Correctly

Answer This Questionnaire

By Staff Correspondent Canadian Grocer

VANCOUVER, B. C.,—It is a ques-
tion whether Edison realized what
he was starting when he drafted

up his famous questionnaire for his own
personal use. Even at the recent con-
vention of Merchants at Duncan, B.C., a

paper was given by J. T. Crowder, the

new Provincial President that involved

the use of a questionnaire.

President Crowder's paper dealt with
what the grocer should know before he
can rightly use the title of "grocer."

He maintained that the time is coming
and probably very near, when the cities

and towns will make it obligatory that
the applicant prove his knowledge of

the grocery business before he may ob-

tain a license to open and operate a gro-

cery store.

Must Qualify

It was not contended that those now
in business would be obliged to qualify

in order to stay in business, but that

new ones coming in would be so exam-
ined. The ineflRcients are being con-

tinually weeded out by the rigours of

business, and with the influx of further

untrained grocers restricted, the stand-

ard of the grocery store would be gradu-
ally raised till it more nearly approxi-

mated the rank of a profession—as in-

deed it should.

To illustrate to the audience just what
knowledge a grocer would probably
have, Mr. Crowder read this imaginary
examination paper which was compiled
by Jas. Harkness, president Provincial

Grocers Trade Section:

—

The Grocer's Examination
What does the "eggs marks" act de-

mand in the Sale of Eggs by retail ?

What is the best month for storing

eggs ? Why ?

In storing eggs at what temperature
should they be kept?

Describe what is meant by "stall fed"
and "grass" butter?
What are the best months for butter

making ?

What moisture content is allowed in

butter by the Food & Drugs Act?"
What is the difference between Sas-

katchewan Government No. 1 grade and
Alberta No. 1 grade butters ?

Are preservatives used in butter?

Are all cheeses manufactured in Can-
ada of equal quality? If not, what pro-

vince produces the best?
Name in order of superiority the two

best months for making cheese.

What percentage of fat should "whole
milk" cheese contain?
Why is cheese coloured ?

What is pure lard?

What is compound lard?
Does the law permit colouring of

lard?

What is cream of tarter? What is

the Government standard of purity?

Steffens-Colmer, Photo.

J. T. CROWDER
Vancouver, B. C, the new president of
the B. C. Board, Retail Merchants'
Association of Canada.

Name the essential constituents of

baking powder.

What is a "blend" as applied to cof-

fee?
In coffee mixture what is the maxi-

mum amount of other ingredients per-

missible ?

What is pure jam ?

Differentiate between the processes

of manufacture in Malt, White and Cid-

er vinegars.

V/hat is sweet oil ?

What is salad oil?

What is mace?
What is curry powder ?

What is the difference between all

spice and pastry spice?

Name the countries respectively from
which come the best-shelled walnuts;
almonds; muscatel raisins; currants;

figs; canned pineapple.

Name three harmless colouring mat-
ters.

What kind of colouring matter might
be harmful? Why?
When speaking of canned peas what

does "soaked" mean ?

WTiat is a "blovm" tin? What caus-
ed it?

What is ethyl alcohol ? What used
for?
How does saccharin compare with

sugar? Is it a good substitute?
What is bread flour? pastry flour?

bleached flour? graham flour? cake

flour? pancake flour?

What seeds are used to produce "oil

of bitter almonds"?
What would be the danger in a poor

grade of this product?

Which will be more likely to have

weevils, a package of corn-flakes or a

sack of rolled oats? Why?
What methods would you adopt to

prevent weeville in cereals, etc?

Give closing hours and holidays ap-

plicable to the district in which you

keep store.

Extend the following abbreviations;

ad val, C.I.F., E. & O.E., H.M.C.

What is the average percent of work-

ing expenses in the grocery business?

Would the percentage of working ex-

penses, plus the cost of the goods en-

sure the merchant a profit? Why?
If an article costing $1 is sold for

$1.25 what is the percentage of profit?

If any article costing $1.25 were sold

for $1. what would be the percentage

of loss?

Which is the safer plan, to base pro-

fits on cost, or selling price?

Name the books necessary for the

production of a balance sheet that would

meet the demf.nds of the Provincial and

Dominion Governments.

What is the "balance sheet"?

How would you arrive at the gross

profit in a given term?
How would you arrive at the net"

profit in a given term?
What is the shortest road to bank-

ruptcy ?

File this List

The persual of the foregoing list might

draw to the attention of some the fact

that the "procession" has got a long

way ahead of them. And after digging

up the answers in that old dusty "Gro-

cer's Encyclopeodia" it would be a good

idea to file this list, as with its assis-

tance it should be easier to choose a

grocery salesman from among the clerks

that apply to you for work.-
IS APPOINTED SALES MANAGER

OF RUNKEL BROS. INC.

A. C. Monacle, has been appointed

sales manager of Runkel Bros., Inc.,

manufacturers of cocoa and chocolates.

New York City. Mr. Monacle, for sev-

eral years past has been in charge of the

sales department of the Franco-Ameri-

can Food Company, and prior to that

served as National secretary of the

American Specialty Manufacturers' As-

sociation.

M. T. Green, 1750 Nelson Street, Van-
couver, B.C., was found in the pantry of

his home the other evening in a critical

condition. He had taken carbolic acid.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

^/////^y//////zw;^/////y///^^^^^

MARKETS AT A GLANCE

IN wholesale circles it is freely expressed that
business has a healthier tone and that the firm-
ness of the markets is having a stabilizing in-

fluence. Retailers, although not buying as heavily
as in the previous years are commencing to place
orders for larger quantities and with more con-
fidence than at any time since the beginning of the
year.

The feature is perhaps the continued strength
and activity shown in teas and nuts. The principal
movement in teas continues mostly of a speculative
character, in anticipation of higher prices, based
on confirmed reports of shortened production and
higher prices in primary marketvS. This applies to
practically all teas, Ceylons, Indias and Japans.
There is no improvement shown in shelled

walnuts as compared with last week. In fact as
the season advances the situation grows more acute
and it is freely stated by importers that there is

likely to be a famine on shelled Bordeaux walnuts
this fall. The new crop will arrive about the end of
December, but the price is expected to be high.
Almonds, although not showing a great deal of
activity are in a strong position, with quotations
slightly higher and firmly held.

Canned peas, under influence of a short crop,

smaller pack and a clean up of last season's goods,

are showing a tendency for higher levels. There is

nothing yet to be learned with definiteness in re-

gard to tomatoes and corn. The crops are in good
shape, but canners maintain that they intend to

carry out their policy of curtailing the pack.

The situation in jams has a more stabilized ap-
pearance. The bargains that were floating for the
past month or two are fairly well absorbed, and
prices are generally higher and more in accordance
with manufacturers' lists.

Rices and spices show no change as compared
with last week, continuing in a strong position,

while cereals are also firm with a scarcity noted on
marrowfat green peas.

The produce markets are weaker. Butter and
cheese are lower while eggs are fairly steady. Live
hogs are lower, likewise lard, shortening and
smoked meats. Potatoes are easier and with the
exception of Ontario, crops are turning out to be in

a better condition than appeared earlier in the sea-

son.

QUEBEC MARKETS
MONTREAL, Aug. 31.—The grocery market shows more activity

this week in every way than it has done for some time. More
confidence seems to be displayed in buying which is plainly

shown in increased buying. Molasses and corn syrups are steady
with very little change in conditions. Rice and tea, however, con-
tinue to gain strength and higher prices are quoted on both. Almost
all grades of Japan teas have been advanced two and three cents a
pound. Rangoon and Honduras rice is further advanced in price
with a much keener demand for supplies from all sources. Canned
goods show more strength with another advance in the price of can-
ned tomatoes contemplated on account of the shortage of supplies.
Compound jams have been advanced on account of the higher price
of sugar. Canadian white beans and split peas are higher and pack-
age goods are steady with a better movement of supplies. Raisins are
scarce and higher prices are quoted on valencias and muscatels.

CANNED GOODS HIGHER doz. Gallon rhubarb is reduced to $5.50
"""'""' per doz. As a result of a stronger su-CANNED GOODS:—The most im- gar market compound jams, in general,
portant feature of the canned goods have been -advanced Va cent a lb. to 12
market this week is a higher price quot- cents. Norwegian sardines show a de-
ed on Belgian canned peas. The ad- cline of $1.50 a case and prices now
vance amounts to $4 per ca.so. The range from $10 to $14 per case accord-
standard grades, Mi-Fins, are quoted at ing to quality. Some of the brands of
$22 per case with a discount of 5 per olive oil show a decline of $2.00 per
cent on 5 case lots. Canned tomatoes case with pints selling at $16 per case
also show more strength and although and quarts at $14 per case,
thei-e is no advance at the present time
higher prices are expected. At are pre- ^ ^t

vegetables
, ,. ., 1 p i, ,

AsparaKUs ( Amer. ) mnmmrth Krcen tips 4 25
sent time the supply of them on the Asparagus, imported (2%s) 6 00
market is vei-y low. Asparagus tips Beans, golden wax 2 lo 2 15

are advanced to $4.25. In canned fruits Co?n i' 2s ^^l".^.*^.
.....

V.' '..'.V ..:: 150 1 60
there is an advance of 25 cents on gal- Carrots (sliced), 2s ..

' .'. 1 45 l 75

Ion apples, making the price $5.25 per tZ.i^: lt]'.T''T. :.::.::. 2 8? 2^90

Squash, 2H-lb., doz 1 50
Succotash, 2 lb., doz 1 80

Do., Can. (2s) 180
Do., California, 2s 3 15 3 60
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2V4-lb. tins 1 60
Tomatoes, Is 1 55 1 60

Do., 2s 1 45
Do., 21/28 1 80 1 85
Do., gallons 5 70 5 75

Pumpkins, 2%s (doz.) 1 50 1 65
Do., gallons (doz.) 4 00

Peas, standard 1 80 1 90
Do., early June 2 00
Do., extra fine, 2s 3 00
Do. Sweet Wrinkle 1 67H
Do., 2-lb. tins 2 76

Peas, New Pack

—

Standard, 2-lb 1 82%
Choice, 2-lb 187%
Early June, choice 2 05
Do., standard 2 00
Fine French, 2-lb 2 80

CANNED FRUITS
Apricots, 2H-lb. tins 4 60
Apples, 21^3, doz 1 40 1 65

Do., 3s, doz 1 60 1 70
Do., gallons, doz .i 23

Currants black, 2s, doz 4 00 4 05
Do., gals. doz. 16 00

Cherries, red, pitted, heavy syrup,
doz., 1-lb 3 10

Do., 2%-Ib 5 00
Do., 2-lb 4 00
Do., white, pitted 4 50 4 76

Gooseberries, 23, heavy syrup, doz 2 76
Peaches, heavy syrup

—

2-lb 3 90
1-lb 2 90

Pears Is 3 20
Do., 2-lb 4 10

Greengage Plums, heavy syrup . . 2 65 2 75
Lombard Plums, heavy syrup, 2-Ib 2 25

Do., light syrup 2 00
Pineapples (grated and sliced), 2%-lbs. 4 60

Do., 2-lbs 3 60
Do., 1-lb 2 00

Strawberries 4 00 4 10
New Pack Strawberries

—

Standard No. 2, per doz 4 60
Choice grade 4 70
Fancy Preserved 6 60

Rhubarb, preserved 2 80
Do., per gallon 5 50



September 2, 1921

Canadian Pineapple (sliced) 4 80

New Blueberries, 2 lbs 2 25

Do.. 1 gal 12 00

COFFEE PRICES UNCHANGED
Montreal

COFFEE—The coffee market remains

firm with no change in price and a good

demand is fell, which in fact has kept

up pretty well all through the summer.

This market has not felt the fluctua-

tions that have occurred in other lines

and consequently buying is more free.

RAISINS SCARCE
Montreal.

DRIED FRUITS—Local wholesalers

report that there is only one grade of

California muscatel raisins left on the

market and these are the 3 Crown which

are advanced V2 cent a lb. to 20 and 21c.

Other raisins are short in supply and

California Valencias are also advanced

1/2 cent a lb. A new supply of French

glace fruits are on the market and are

selling at 75c per lb. in 5 lb. wooden

boxes. The Icurrant market shows a

little more strength but no change in

price is recorded. The new price on

evaporated apples is not yet reported

but it is expected that it will be between

141/2 and 15c a lb.

Apricots, fancy ^'
^"

Do., choice C i^''

Do., slabs 22
Apples (evaporated) ••
Peaches (fancy* ^ ^i*

Do., choice, lb 25

Pears (choice) ''-''

Do. fancy 27 28

Peels

—

Choice 26

Lemon, new pack . „ 46 47

New Pack

—

Orange 48 49

Citron 70
Choice, bulk, 25-lb. boxes, lb 22

Peels (cut mixed), doz 3 25

Raisins (seeded)

—

Valencias 20 21

Muscatels, 2 Crown 22H
Do., 3 Crown 20 21

Do., 4 Crown 2314

Turkish Sultana, 5 Crown 27 30

Fancy Seeded (bulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27Vi

California Seedless, in bulk .. 18% 19

Cluster, 20 1 lb. pack 6 75

Currants loose 12 15

Do., Greek 13 15

Dates, Excelsior (36-lOs), pkg 4 85

Fard, 12-lb. boxes 3 25

Packages only 19 20

Dromedary (36-10 oz.) 7 00

Loose 11 14

Figs (layer), 10-Ib. boxes, 2s, lb. 32 36
Do. 2%'.s, lb 40
Do.. 2y2S, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) ."5 40
Do., Spanish (cooking), 22-lb.

boxes, each 11

Do., Turkish, 3 crown, lb 22

Do., 5 crown, lb 2S

Do., 7 crown lb 30
Prunes (25-rb. boxes)—20-30s 25

30-40S 19

40-50S 17

50-60S 13i^
60-70S 12

70-80S , lOVa

80-903 9:'V>
90-lOOs 09 ,

PEAS AND BEANS HIGHER
Montreal.

CEREALS—There is a marked im-
provement in the buying of cereals in

prospect of the fall trade and prices
are firm. White beans have been ad-
vanced %c a lb. to 7c and split peas in

bag lots are advanced 65 cents per bag
to $6.65.
Oatmeal, gran, fine standard 4 00
RoUed Oats, 90 lbs 3 60

CANADIAN GROCER
Pearl Hominy 3 25

Commeal, Gold Dus t Brand 3 25

Graham Flour, 98 lbs 7.65

New Buckwheat Flour 6 75

Pot Barley 5 25

Pearl Barley 5 25

Beans, Ont 3.50

Do., Can 3 30

Lima Beans 10

White Beans . 07

Green peas, dried 03 05%
Flaxseed 06

Ground Oil Cake, per bag 3 00
Split peas, per bag 65

PACKAGE GOODS UNCHANGED
Montreal.

PACKAGE GOODS—There is no

change in package goods. Prices are

steady and a good trade is passing which

is showing signs of improvement on ac-

count of the closing of the summer sea-

son and buyers are looking forward to

the fall trade.

,-ACKAGE GOODS
Breakfast food, case 15 3 50

Cocoanut, 2-oz. pkgs.. doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75

Cornmeal, yellow, 24s 2 85

Do.. 36s 4 16

Oat Flakes 20s 4 80
Do., 183 2 00
Do., aluminum, pkg 10

Oatmeal, fine cut, 20 pkgs 6 75

Puffed Rice 5 70

Puffed Wheat 4 40
Farina, case, 24s 3 25

Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.). case 3 50
Pancake Flour, case 3 60

Do., self-rising, doz 1 50
Wbeat Food. I8-IV23 3 25
Porridge wheat 36s, case 6 40

Do.. 20s, case 6 50
Self-rising flour (3-lb. pkg), doz 2 80

Do., (6-lb. pkg.), doz 5 50
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 10^^
Potato flour 12'^
Starch (laundry) 08^^
Flour, tapioca 15 16
Shredded Krumbles, 36s 4 35
Shredded Wheat 4 95
Cooked Bran. 12s 2 25
Enamel Laundry Starch, 40 pkgs.

case ....
Celluloid Starch, 45 pkgs., case .... 4 20
Package cornmeal 3 00
Malt Breakfast Food (36 pkgs.) 9 50
Quaker Two-Minute Oat Food 1 80
.Ma^aron i 2 25
Quaker Quakies 3 40

HIGHER PRICES FOR RICE
Montreal. ^—^—
RICE—The rice market continues to

gain strength with a further advance
in Rangoon rice. This is now quoted
at S5.75 per 100 while Honduras fancy
is quoted at BVoc a lb. There is an
improvement in the buying of rice on
account of this continued strength.

Carolina extra fancy 07
Do., fancy) 06

Honduras, fancy O.t'.^

RanKoon CC. per cwt 5 50
Do., B., per cwt 5 75

Texas rice 05
Siam 06

Tapioca, per lb. (seed) 08 09y-.

Do. (pearl) 08 OOy.
Do. (flake 08 09)%
Honduras 07
Siam I4V2

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

MOLASSES PRICES STEADY
Montreal.

MOLASSES—Quotations on molas-
ses are unchanged and buying is con-

fined to supplies for immediate require-

ments. There is nothing to indicate

that there will be any change in the

price as far as can be seen at present
and conditions point to a steady price.

The same can be said of corn syrups,
but in this case an improvement in de-
mand is shown in the trade.

31

Price for

Barbadoes Molasses— Island of Montreal
Puncheons 71

Barrels 73

Half barrels 73

Puncheons, outside city 69
Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz 2 40

SPICE MARKET FIRM
Montreal.

spice market and business shows a con-

tinual improvement in prospects for

the fall trade. Prices are firm throuh-
out and little change is looked for.

Allspice , 18 20
Cassia, pure 27 30 -

Cocoanut. 20 lb. pails, per lb 46
Do., sweetened, lb S5

Chicory (Canadian), lb 14
Cinnamon

—

Rolls 35
Pure, ground 35

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Ginger (Jamaica) .... 30
Ginger (Cochin) 27
Mace, pure, 1-Ib. tins 60 65
Mixed spice 30 9 32

Do., 214 shaker tins, doz 1 15
Nutmegs whole

—

Do., 64, lb 40
Do. 80, lb 38
Do., 100, lb 35
Do., ground. 1-lb. tins 45

Pepper, black 25
Do., white 33
Do., Cayenne 32 34

Pickling spice 25 28
Do., package, 2 oz.. doz 35 40
Do. package, 4 oz., doz 65 70

Paprika q 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

SUGAR MARKETS STEADY
Montreal.

SUGAR—The sugar market holds
steady at the present list of quotations.
Refiners seem to be standing closer to-
gether with the intention of keeping
these prices steady and instilling more
confidence into the trade.

Granulated sugar, per cwt 8 75
Do., barrels 8 80

Granulated, gunnies, 20-5 9 15
Do., cases, 20-5-lb. cartons 9 35
Do., gunnies. 10-10 ....
Do., cases, ,50-2-lb. cartons .'. 9 50

Yellow, light, per cwt 8 35
Do., medium, per cwt 8 35
Do., dark, per cwt H 11

DOMESTIC FRUIT HIGHER
Mon'real.

FRUIT—The feature of the fruit
market is an advance in the prices
quoted on Canadian fruit. Peaches and
plums are up to $1.50 per basket. The
first Canadian apples, in any quantity
on the market are Wealthies which are
quoted at $8.50 per barrel. Judging by
the apple crop in this province, higher
prices than this will be asked this fall.

Lemons are a little easier again this
week quoted as low as $4.50 per case.
There is no change in orange prices.

APPLES—
Wealthy, per barrel g 50
Hampers, per bushel 2 50
Boxes, 175s, 216s 4 50

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-54s 7 00
Lemons, 300-360s ][ 4 59
Cal. Naval oranpres. 126-150s .. 7 00 7 50

Do., 176-200-216-250S 70O
Do., Blood Oranges, half boxes 3 75

Plums, Canadian, ll-nt. basket 1 50
Peaches. Canadian, 11-qt. bas 1 50
Tangerines 4 ^3
Georgia Peaches, crate 3 00
California plums 3 75 4 n'^

Malaga grapes, per cRite 7 00
Montreal melons, basket 12',

SHELLED WALNUTS SCARCE
Montraal.

NUTS—On account of the drought in

France the supplies of walnuts shipped
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this year will not be large and this coup-

led with the fact that the supplies in

this country are already almost deplet-

ed accounts for a further advance of

5c. in the price of Bordeaux shelled wal-

nuts making the price 75c.per lb. There
is a marked improvement in the buy-
ing of nuts for the fall and business lo-

cally is brisk in the nut market. Prices

on most lines remain firm but there is

a little easier feeling in peanuts.

Almonds, Tarragona, per lb 22 24

Do., shelled 54
Valencia shelled almonds 44

Chestnuts (Italian) 18

Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb 17 18

Brazil nuts (new) 20
Do., Barcelona 15%

Peanuts, Jumbo 15Vj
Do., shelled, No. 1 Spanish . . 18 20
Do., Java. No. 1 IIV.
Do., salted red 21 23

Do., shelled. No. 1 Virginia . lfiy2 18

Peanuts (salted)

—

Fancy wholes, per lb 38
Fancy splits, per lb 35

Pecans, new Jumbo, per lb 50

Do., large. No. 2, polished .. 29 30
Pecanss, shelled 1 00 1 SO
Walnuts Grenoble, in shell 29

Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian 68
Do. Bordeaux 63 68
Do., Chilean, bags, per lb 40

Do., Spanish, shelled 60
NOTE—Jobbers sometimes make an added charge

to above prices for broken lots.

HIGHER PRICES ON JAPAN TEAS
Montreal. —^—
TEAS— Japan teas show another ad-

vance resulting from the reports of a

strong market, and practically a guar-

antee of higher prices for the future.

The medium grades have been advanced
by the local wholesalers to 55c., an ad-

vance of 3c. while the lower grades are.

in general, advanced 2c. to between 48

and 50c. Lower grades are selling at

an advance of 2c. The whole tea mar-
ket has a stronger aspect with the pros-

pect of higher prices and with this comes
a more active market and improved buy-
ing.

Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes 48 55

Javas

—

Broken Orange Pekoes 48 55
Broken Pekoes 35 40

China

—

Common 24 35
Medium t 42 48
Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of q lotations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 75
Finest grades 75 90

Java*

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

COCOA AND CHOCOLATES LOWER
Montreal

COCOA—All chocolates and cocoas are
reduced in price this week by the ma-
kers. This makes Cowan's standard line

45c a pound and other lines in propor-
tion, a reduction of 2c a pound. Fry's,

Webb's and Baker's cocoa and choco-
late are reduced 5c. a pound, now quot-
ed at 47c. for breakfast cocoa and 42c.

for the premium chocolate. There is a

corresponding reduction in other pack-
ages of these lines.

REDUCTION MADE IN SALT
Montreal. —

SALT—Windsor table salt is reduc-

ed 30c. per barrel of 80 3 1/2 -lb bags.

Corresponding reductions are made in

other packages.

POTATOES ARE LOWER
Montreal.

VEGETABLES— The feature of the

vegetable market is the drop in the price

of potatoes. This price has gone as low
as ^2.25, a drop of 75c. in one week.
This is accounted for by the fact that

larger supplies from the Maritime prov-

inces have been put on the market and
the result is that there is considerable

competition in price. Just what effect

this will have on the future, it is hard
to say. It cannot be said that they have
put all they have on the market at once

but there is some question as to the ac-

curate report on this year's crop.

There is evidence to prove that the pro-

duction is good but the important part

is the keeping quality. At present pot-

ato prices are on a downward trend.

There is little or no change in other

lines. Tomatoes and corn are plentiful

and tomatoes are selling at $1 a box.

New cabbage, local 1 50
Corn, per doz 30

Carrots, per bag 75 1 00
Montreal cucumbers, per doz 5ft 76
Horseradish lb 60
Leeks, doz 4 00
Mint 60
Mushrooms, lb .'. .

.

1 00
Oyster plant, per doz 1 50
Parsnips, bag ' 1 00
Peppers, green ,doz 50
New potatoes, Mont. (90-lb. bag) .... 2 75

Do., sweet, hamper 5 50
Spanish onions, per case 5 50 6 25
Turnips, per bag 75 1 00
Tomatoes, Mont., per box 1 00
Egyptian onions 5 00
Red Onions, per cwt 4 00
Texas Onions, per crate 8 60
Yellow onions, per cwt 2 60

ONTARIO MARKETS
TORONTO, Aug. 31.—Generally speaking there is a firmer

undertone to the markets, and with the exception of sugar, the
primary markets are showing a decided tendency towards an

upward movement. This situation is especially noticeable on canned
peas, teas, rices, jams, nuts and spices. There are a fev^ price
changes but the situation is such that a more stabilized condition can
be expected. There is no local change to sugar but the raw market
continues to show^ weakness with a small movement noted.

PEAS AND JAMS FIRMER
Toronto.

CANNED GOODS—The firmness in

canned peas is becoming more apparent
as the stock pack of this year is steadily

moving off. Prices are ruling firm and
the trend is inclined to be an upward
one. Jams have been showing sig^is of

strength for some time past which is

now quite evident in that higher prices

are named. The condition in wholesale
circles too, is more stabilized and those
that have been offering bargains have
also advanced their quotations. Some
jams, fours, are offered at 75 cents but
the general price is from 85 to 95 cents
according to the brand. The new quot-
ations on Goodwillies fruits in glass are
as follows: Strawberry per dozen $5.80:

Red Raspberry $4.50: Black Rasnberry,
$4.90: Peaches $4,50: Pears $4,50: Red
Cherries $4: White Cherries $5: Blue
Plums $3.50; Lombard Plume $3.50:

Green Gage Plums $4.10: Black CuiTant
•*.4.90 rier dozen.

Plums, Lombard, 2s, doz 3 10 3 25
Do. Green Gage 3 25 3 40

Cherries, pitted H.S 1 25
Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.S 4 60 6 00
Raspberries, 2s 4 50 5 00

JAMS—
Strawberry, 4s, each

Do., 16-oz., per doz. . .

.

Raspberry, 4s, each .

.

Do., 16-oz., doz

CEREALS HOLD FIRM

90 95
3 75 4 60

90 94

3 75 4 60

•5 20

Salmon—

•

Sockeye Is, doz
Do., i^s, doz

Cohoe Is, doz
Do., %s, doz

Pinks, Is doz
Lobsterss, %-lb., doz 8 90

Do., %-lb. tins 1 95
Whale steak, Is, flat, doz 1 75
Pilchards. 1-lb. tails, doz 1 80
Canned Vegetables —
Tomatoes, 2'/4s, doz
Peas, standard, doz

Do., Early une
Beets, 2s doz
Beans, golden wax, doz. .

Asparagus tips, doz
Do., butts, doz

Canadian corn
Pumpkins, 2Vis, doz. . .

.

Spinach, 2s. doz
Pineapples, sliced. 2s, doz.

Do., shredded, 2s, doz. . .

.

Apples, gal., doz
Pears, 2s, doz 3 00
Peaches, 2s, doz 3 60

1 45

1 45

4 00
4 75

1 90

1 66
1 7'5

2 16
45
20
50
60
50
50
60
90
25
50
25

Toronto.

CEREALS—The market continues t-

rule fairly firm throughout the list. Rol-

led oats are quoted at $3.50 per bag vnth

an improved demand noted. Marrowfat
green peas are scarce and quotations

are strong at 8c. per lb.

Barley, pearl, 98s .... 5 50
Buckwheat flour, 98s 6 00
Barley, pot, 98s 4 75
Barley Flour, 983 6 25
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 .50

Corn flour, 98s .' 3 75
Rye flour 9 85 6 00
Rolled oats, 90s .... 3 60
Rolled wheat, 100 lb. bbls 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00
Rice flour, 100 lbs 10 00
Linseed meal, 98s .... 6 50
Flaxseed, 98s 7 00
Peas, split, 98s 5 7

Marrowfat green peas 08
Graham flour, 98s 4 75
Whole wheat flour 4 9.'i

Wheat kernels, 8s 6 25
Farina, 98s 6 35

NO CHANGE IN PACKAGE CEREALS
Toronto.

PACKAGE GOODS—This market is

fairly steady under normal demand.
Quotations are unchanged.

PACKAGE GOODS
Rolled Oats, 20ss, round, ease

Do., 203, square case ...
Do., 18s, case
Do., Aluminum Prem.. 20s

Corn Flakes 363, case
Porridge Wheat, 36s, reg., case.

Do., 20s, family, case
Cooker package peas, 36s, case.

8 10

6 00
6 00
2 00
6 10
8 75
6 00
6 80
2 85
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10%
10%
09%
08%
08%
08%
12%

4 15
2 50
2 30

75
2 85
3 25
2 75
5 00
4 60
3 00
3 50
1 80
4 40
5 70
3 50
3 00
3 00
2 70
2 85

Cornstarch, No. 1, lb. carton .

Do., No. 2, lb. cartons . .

.

Do., No. 2, lb. cartons
Laundry starch

Do., in 1-lb. cartons
Do., in 6-lb. wood boxes ....

Do., in 6-lb. tin canisters . .

.

Celluloid starcli, case
Potato flour, case 20 1-lb. pkgs.

Do., case 24 12-oz. pkgs. . .

.

Fine oatmeal, 20s
Cornmeal 24s
Farina, 24s
Barley, 24s
Wheat flakes, 24s
Wl.sat kernels 24s
Self-rising pancake flour 24s .

.

Buckwheat flour, 24s
Two-minute Oat Food, 24s ....

Puffed wheat, case
Puffed rice, case
Health bran, case
F. S. Hominy gran, case

Do., pearl, case
Scotch pearl barley case
Puffed rice pancake flour, 24s .

.

VALExNCIA RAISINS ARRIVE
Toronto. —^^—
DRIED FRUITS—New crop Valencia

raisins have arrived on this market and
ai-e offered at 23c. per lb. These raisins

are from South Africa, and are the first

to arrive from that country. New pack
California seeded raisins are offered to

arrive at 20y2C. for the 15-oz. package.

There is no change in local conditions

on prunes, but there appears to be an
active movement to European ports. The
CalifoiTiia Prune and Apricot Growers'

Association confirmed an order from
France for 500,000 boxes of the new
crop as well as 3,000,000 boxes for the

Continent. The 1921 crop of prunes is

now estimated at 180,000,000 lbs.

Candied Peels

—

Citron caps, 12 lb. boxes, lb

Lemon caps, 12 lb. boxes, lb 34
Oranee caps, 12 lb. boxes, lb

Mixed containing 4% lb. lemon,
4% lb. orange, 3 lb. citron caps,
per lb

Drained Peel, mixed, <!Ut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen

Currants

—

Greek, Filiatras, cases
Do., Amalias
Do., Patras
Do., Vostizza

Excelsior, pkgs. 3 doz. in case
Dromedary 3 doz. to case
Fard, per box ap. 12 lbs

Hallowee dates, per lb

Figs-
Smyrna layers, 4 Crn., lb 30

Do., layers, 6 cm., lb 36
Natural pulled, in bags

Prunes

—

30-40S, 25s
40-50S, 25s
o0-60s, 25s
60-70, 25s
70-80S, 2o3
80-90S, 25s

Raisins"
California, bleached, lb

Seedless, 15-oz. packets 27
Seeded. 15-oz. packets
Crn.. muscatels. No. 1, 25s
Turkish Sultanas pkgs
Thompsons, seedless
Valencia

Evaporated apples 14

50

6'35

40

4 60

17

17
17

23%
5 50

7 60
3 25

11

32
38
10%

20
16

13

10

09%
09

27%
29
23
191..

27
28%
23
15

GOOD DEMAND FOR HONEY
Toronto.

HONEY—The market appears to be
settling around 15c. to the retail trade

with a good consuming demand passing.

Dealers, however, are not stocking heav-
ily, claiming that it is a little early and
awaiting a more settled condition. Deal-
ers are paying at country points from
lie. to 12i^c. per lb. according to the
size of the container.
HONEY, Extracted—

5-pound tins, per lb 16
10-lb. tins, per lb 15
60-pound tins, per lb 14',2

Comb, per doz. 3 75 4 50

STRONG NUT MARKET
Toionto.

NUTS—The strength of the nut mar-
ket throughout continues, and is further

accentuated by the limited spot stocks,

particularly shelled walnuts. As each

week passes this shortage is becoming
more pronounced and many houses at

present are entirely sold out of Bordeaux
shelled walnuts, halves. The principal

feature in this situation is the fact that

apparently there is no likelihood of

stocks being replenished until the new
crop arrives which can hardly be ex-

pected much before the end of December.
Manchurian walnuts have also developed

a stronger tone, at higher prices with

more difficulty in procuring supplies.

Shelled almonds are in a stronger po-

sition while more interest is being taken

in brazils.

Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 26

Peanuts, Spanish, lb 21 25
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds. lb 45 52
Filberts, lb 35
Wplnuts. Bordeaux, lb 75 80

Do., Manchurian 70
Do., broken 11

Peanuts, Spanish, lb 10
Pecans, lb 1 40
Brazils 72

RICE MARKET FIRM
Toronto.

RICES—Quotations on spot are being
firmly maintained and there are indi-

cations that these prices are shortly to

be advanced. A dispatch from the pri-

mary markets state that fancy grades
of Blue Rose is practically cleaned up
and the small supply available is bring-

ing higher prices.

Honduras, broken, per rib. ... 07% 08
Fancy Blue Rose, lb 08% 09

Blue Rose, lb 07 '
j

Siam, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05
Chinese, XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Do., Pakling 09 10
Rangoon 07 07*
"White Sago ... 07 07%

Tapioca, per lb 07% 08

MORE INTEREST IN TEAS
TEAS.—Local speculative interest

continues active in anticipation of

higher prices, based on reports of short

crops and rising primary markets.
Quotations on spot are unchanged, but
the expectation is that prices will nec-

essarily be revised upward, in view of

the fact that primary markets have
reached such a high level, that many
kinds cannot be replaced at present

wholesale prices.

Ceylons and Indians

—

Pekoe Souchongs 25 35
PeVoes 30 58
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings. Japans 68
Do., seconds 60

Hyson thirds 30 35
Do., pints 45 57
Do., sifted 65 ' 60

Above prices give range of quotations to the
retail trade.

SPICE STOCK LOW
Toronto.

SPICES.—Stocks continue low under

fairly active demand. The primary

markets are showing more firmness

with higher prices quoted on all lines.

It is felt now, that distressed stocks

are fairly well liquidated and from now

on further supplies will have to be pur-

chased from the countries of origin.

Apparently this same condition exists

on the New York market, according to

a dispatch, which says. "There contin-

ues a fairly brisk demand for all grades
of spices. With but few exceptions

forign markets quote prices above the

New York parity, and therefore, few
contracts are being placed for future
delivery. It does not seem possible that

this situation can continue indefinitely,

as supplies here are daily getting small-

er, and the time is not far off when it

will be imperative for importers to

purchase abroad, and pay higher pric-

es."

Allspice ... 15

... 22

18

24

Cinnamon ... .

Cloves

Cayenne
Ginger, Cochin .

Do., Jamaica .

Mustard, pure .

.

Pastry

... 30

... 55

... 35

'.'.'
6 35

35

60

37

30

46

40
28

Pickling spices

Mace
Peppers, black
Do . white .

.

.'...;;.
'.'.'.

i) 20

18
75
28

30

Paprika, lb. ...

Chillies, lb. ...

Nutmegs, selects,

Do., 80s ....

60

"whoie, idos"! 6 22

70
50

26
35

Do., ground
Mastard seed, whole
Celery seed, whole
Coriander seed
Caraway seed, whole
Turmeric

28
20
40
18
30
go
35

Cream of Tartar-
French, pure
4-oz. packages, doz

40

2 00

The above quotations are for the best quality.

8-oz. packages, doz. 3 50
cheaper grades can be purchased for less.

NO CHANGE IN SYRUPS
Toronto. ^—

—

SYRUPS.—There are no changes in

this market. Quotations are ruling

fairly steady.

Barrels, about 700 lbs., yellow .

Half barrels, %c over bbls ; %
bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 -loz.

in case
Cases, 5-lb. tins, v'lite, 1 doz.

in case
Cases, 10-lb. tins, white, % doz.

in case
Cases, 2-lb. tins, yellow 2 doz.

ir. case
Cases, 5-lb. tins, yellow, 1 doz.

in case
Cases, 10-lb. tins, yellow. % doz.

2-lb. tins, 2 doz. in case, case
3-lb. tins, 2 doz. in case, case
5-lb. tins, 1 doz. in case case
10-lb. tins, % doz, in case, case

Corn Syrup

—

Barrels, about 70O Ibe

Half barrels, about 350 lbs.

Quarter barrels, about 175 lbs.

2 gals., 25-lb. pails, each .

3 gal., 88%-lb. pails, each .

5 gal., 65-lb. pails, each .

2-lb. tins per case
5Jlb. tins, per case

10-lb. tins, per case . . .

.

White Corn Syrup

—

2-lb. tins, 2 doz. in case, ease.
5-lb. tins, 1 doz. in case, ease
10-lb. ti.ixi, % doz. in case, ease

06%

4 60

5 90

5 60

4 00

C 80

4 40 7 25
5 75 10 75

8 95
8 60

' 06%
06%
07%

2 25
3 25
5 20
4 00
5 30
5 00

4 60
5 90
5 60



34 CANADIAN GROCER September, 2, 1921

EASY RAW SUGAR MARKET
Toronto.

SUGAR.—There is practically no
change to the situaton locally, refiners

continuing to quote on the basis of

$9.09 Toronto. The weakness that has
been apparent in the raw sugar market
still prevails, and there appears to be
a quiet movement. The reduction of

ten points in American refined an-

nounced last week by one refinery was
followed by others.
St. Lawrence, extra granulated, cwt 9 09
Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09
Dom. Sugar Refinery, extra granulated ... 9 09
Canada Refinery granulated 9 09

Differentials : Granulated, advance over basis
50-lb. sacks, 25c ; barrels, 5c ; gunnies, 5-20, 40c
gunnies, 10 10s, 50s; cartons, 20-5s, 60c; cartons,

PEACH CROP EARLIER
Toronto. ^-^—
FRUIT.—Peaches from the Niagara

Peninsula are arriving in good supply.

The crop is about ten days earlier and
it is expected that the bulk of the crop
will be marketed within the next two
weeks. Crawfords and Elbertas are ar-

riving with prices from $1 to $1.50 for

lis and 75c to $1 for 6s. Apples are

more plentiful, baskets are bringing 50c.

to 60c, while barrels range from $5 to

$7, Bartlett and Clapps pears are in

good demand at 65c to 90c per basket.

Plums are easier as compared with last

week. Oranges are lower at $5.50 to

$6.25 per case. California pears are
down 60c per case now offered at $4.50.

Oranges, Valencies, 100s S 50
Do., 126s 5 75

Do., InOs and smaller 6 00 6 25
Lemon,s, Verdillis .500
Watermelons, each 75 1 25
Peaches. Cal., in boxes 2 00

Do.. Crawfords, 6-qt. bkt. . . 75 1 00
Do., Do., 11-qt. bkt 1 00 1 50

Huckleberries, 11 qts 2 75
Lawton berries ") 20 22
Cantaloupes, 16-qt. bkt 40 65
Pears. Cal. Bartlett, box 4 50

Do., Canadian, lis 65 90
Bananas, per lb 08
Apples, eating, per bas 50 60

Do., Cooking per barrel .... 5 00 7 00
Plums, 6 quart bas 40 50

Do., 11-qt. -bkt 85 1 00
Grapes, Cal. Malagas, crate 5 00

POTATO PRICES DROP
Toronto.

VEGETABLES.—Since we went to

press last week, another drop in

potatoes was registered, bringing the
price to $2.50 per bag. This was at-

tributed to the heavy shipments which
arrived from New Brunswick and the
West, causing the market to be over
supplied. Reports on the potato crop
show that Alberta and Manitoba will

have a heavy crop, New Brunswick has
also a good crop, but the Ontario crop
will be light. There is practically no
change in other vegetables as compared
v/:th last week.
Cabbage, per doz 1 00 1 50
Potatoes, local, per bag 2 50
Head lettuce, crate 1 50 2 00
Tomatoes, lis 30 40
New beets, per dozen 30 40
New carrots, per doz 30 40
Cucumbers, lis 30 40
Com. per doz 12M>
Onions, Spanish, crate 5 75

Do., sack, 100 lbs 3 50
Do., pickling, lis 2 00 2 50

Celery, per doz 60 66
Egg Plant, le-qt bkt 75 1 00
Sweet potatoes, hamper 2 75
Peppers, hot green, bkt 50

Do., hot, red, bkt. 85
Do., sweet firreen, bkt 75

WINNIPEG MARKETS
WINNIPEG, Aug. 31.—There are few price changes in general

grocery commodities but there are indications that all prices

are becoming more and more stabilized. This is attributed to

the firmer condition of the market and it has created more confidence
on the part of buyers who are now purchasing in larger quantities

than for some time past. Canned vegetables show indications for

higher prices. Jams are also steady and an advance in compounds
is expected very shortly. Teas, coffees and rices are ruling firm in

primary markets and indications point to higher prices. Dried
fruits are firming up while all lines of nuts are firmer.

steady and indications are for higher

prices on tomatoes and corn. Peas
have advanced and canners are now
quoting this line at 25 cents a case high-

er than opening prices. Canned fruits

show no change and are in moderate
demand at this season of the year.

Shrimps, Is, 4 doz. case, do=. . 2 70 2 75
Finnan Haddie, Is, 4 doz. case . 9 35 12 OC

Do., %s, 8 doz. case, case . 10 50 13 OO
Herring (Can.), Is, 4 doz. case,

per case 7 00 8 O"

Do., imp., %s, 100 doz. case .. 30 00 32 50
Lobsters, 14s, 8 doz. case, doz 2 45

Do., %s, 4 doz. case, doz 4 20
Oysters, Is, 4 oz., 4 doz. case, es 9 40

Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., %s, flat, 8 doz. cs., case 9 00

Salmon

—

Sockeye, Is, tall case 20 75
Do., Vjs, flat, 8 doz. in case 21 75

R. Spring, Is, tall, 4 doz. case . 16 75
Do., y2S, flat, 8 doz. case 18 25

Cohoe, is, tall, 4 doz. case 14 65
Do., 1/28 flat, 8 doz. case 16 50
Pink, Is, tall. 4 doz. case 6 50

Do., 1/28 flat, 8 doz. case 8 25

COFFEE MARKET STEADY
Winnipeg.

COFFEE—The coffee market is rul-

ing steady and very little buying is tak-

ing place. Locally the trade is brisk

and active.

COFFEE—
Rio, lb 19y2 20%
Mexican, lb 45 49
Jamaica, lb 28 30
Bogotas, lb 45 48
Mocha (types) 49 51 '

Santos, Bourbon, lb 28 30
Santos, lb 26 29

BULK CEREALS EASIER
Winnipeg.

CEREALS—Bulk cereals are report-

ed slightly easier in sympathy with the

grain market. Indications point to a

slight reduction in the near future.

Package cereals remain unchanged. The
primary bean market advanced and spot

stocks are practically cleaned up. Ori-

entals appear hard to secure.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 50

Do., 18s, case 2 10
Corn Flakes, 36s, case 3 50 3 80
Cornmeal, 2 doz. case, case 3 40
Puffed Wheat, 3 doz. cs., case 4 45
Puffed Rice, 3 doz. cs., case 5 75
Grape Nuts 2 doz. cs. case 3 80
Package peas, 3 doz. cs., case 3 00
Cream of Wheat, 3 doz. cs., case .... 9 15

BULK CEREALS
Rolled Oats, 80s, per bag 2 80

Do., 40s, per bag 1 48

Do., 20s, per bag 77
Do., 10-8s, per bale 3 60
Do., 15-8s, per bale 4 10

Oatmeal, 98s. gran, or stand., bag 3 50 4 50
Wheat granules, 98s, bag 6 50

Do., 16-6s, per bale 7 05
Peas, whole, green, 100-lb. bag, per
bushel 4 50
Do. split, yellow, 98s, bag 7 95

Do., split, yellow 49s, bag 4 00

Cornmeal, 98s, per sack ... 325
Do., 49s, per sack 165
Do., 24s, per bag 85
Do., 10s, per bale 3 65

Buckwheat grits, whole, 9811b.

bags, per bag 8 75
Beans, 100-lb. bags bushel 3 70
Lima Beans, 100-lb. bags, lb 10%
Barley, pot, 98s 3 85

Do., 49s 1 92
Do., 24s 1 00

Barley, pearl, 98s, per bag 4 95

Do., pearl, 493, per bag 2 52
Do., pearl 24s 1 28 -

NEW PRICES ON SALMON
Winnipeg.

CANNED GOODS—New opening
prices have been named on salmon and
show a reduction of $2 per case on sock-

eye Is and $2.50 on halves as compared
with to-day's wholesale price. The new
prices on sockeye are $20.50 for Is, and
$21.50 for halves. Other grades are

considerably lower than last year's but

are higher than wholesalers are quot-

ing for present stocks. Sockeye salmon
is scarce and it is indicated that there

will be none available within two months
time. Canned vegetables are ruling

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case 3 25

Cherries, Is, 4 doz. case 7 00 8 00
Peaches, 2s, 2 doz. case 6 50 7 50

Pears, 2s, 2 doz. case 7 75 8 00

Plums. Greengage, 2s, 2 doz. case 6 50 7 00

Do., Lombard, light syrup, 2s,

2 doz. case 4 75 5 23
Do., heavy syrup, 2s, 2 doz.

case 6 00 6 50

Raspberries, 2s, 2 doz. case ... 8 50 9 00

Strawberries, 2s, 2 doz. case . 8 00 8 50

CANNED FRUIT (American)

Apricots, Is, 4 doz. case
Peaches, 2%s, 2 doz. case

Do., sliced. Is, 4 doz. case
Do., halved, Is, 4 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case ....

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. . . 4 75

Beans, Refugee, 2s, 2 doz. case . 4 75
Corn, 2s, 2 doz. case 3 25

Peas, 2s, 2 doz. case . ... 3 90
Sweet Potatoes, 2%, 2 doz. case ....

Pumpkins, 2%s, 2 doz. case .... 3 00
Sauer Kraut, 2%ss, 2 doz. case ....

Spaghetti, 2 doz. case
Tomatoes, 2%s, 2 doz. case . . 3 95
Spinach, 2%s, 2 doz. case

NO CHANGE IN SUGAR
Winnipeg.

SUGAR—There are no new develop-

ments in the sugar market. Quotationa

are steady and unchanged.

Extra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies, 10-10 lbs 10 50

Do., cartons, 20-5 lbs 10 60
Do., cartons, 50-2 lbs 10 75

Yellow, No. 1 It., bags, 100 lbs 9 60

Do., golden, bags, 100 lbs. . 9 50

Powdered sugar, bbls 10 40
Do., boxes, 50 lbs 10 60
Do., boxes, 25 lbs 10 SO

Icing, barrels 10 50
Do., boxes, 50 lbs 10 70

Do., boxes, 25 lbs 10 90

Soft lumps, boxes, 100 lbs. ... .... 10 80

Do., boxes, 50 lbs 10 90

Do., 25 lbs 11 10

Do., cases, 20 cartons 11 85

Do., cases, 40 % cartons 12 60

11 00
12 00
12 40
12 40
8 25

12 00
7 60

5 00
5 00
5 OU
4 00

4 10
7 00
3 75
4 10

2 15

4 15
6 55
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LUMP SUGAR—
Small lump, boxes. 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do., boxes, 25 lbs 11 00
Do., cartons, 50 2-lbs 11 10

Hard lump, barrels 11 OO
Do., boxes, 100 lbs 11 00
Do., boxes, 50 lbs 11 20
Do., boxes, 25 lbs 11 25

DRIED FRUITS FIRM
Winnipeg.

DRIED FRUITS—Peaches, prunes,

apricots and evaporated apples have ad-

vanced and the market is ruling firm.

These advances will likely be main-
tained until the first of the year. Eva-
porated apples are considered good buy-
ing at the present time as reports from
the South and East state that there is a

short crop and this is strengthening the

market during the crop season. Some
lines of dried fruits are getting scarce

and Thompson's seedless raisins are al-

most unobtainable on this market.

DRIED FRUIT
Evaporated apples, per lb lo'otoO 16

Currants, 90-lb., per lb 18 19
Do., 8 oz. pkgs., 6 doz. case, lb 16%

Dates, Hallowee, bulk, lb 14%
Do., pkee.. 3 doz. case, lb ISVg

FifTS. Snanish, per lb 15
Do., Smyrna, per lb 12%
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 30

Peaches, standard, per lb 20 21
Do., choice, per lb 23 24
Do., fancy, per lb 24 25
Do., Cal., in cartons, per carton 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

Currants, 90-lb., per lb 18 19

Prunes

—

30-4OS, 25s, per lb o 21
40-50S, 25s, per lb 16^4
50-60S, 25s, per lb 14
60-70S, 25s, per lb 12%
70-80S, 25s, per lb IIV,
80-90S. 25s, per lb lOVo
90-lOOs, 25s, per lb. 08

'

In 5-lb cartons, carton 68

Raisins

—

3 doz .to case, per pkgr 21
Choice feeded, 15 oz., 3 doz. to

case, per pkg 20
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkg 19
Cal., bulk, seeded, 25-Ib. boxes .... 24

Do., pkt., seedless, 11 oz., 3
doz. to case, per lb 22
Do., bulk, seedless, 25-lb. boxes
per lb 24

Apricots, choice, 253, lb 30
Do., 10s, lb 31
Do., Standard, 25s, lb 27
Do., Standard, 10s, lb 29
Do., fancy, 25s, lb 3.j

Do., fancy, 10s, lb 36

SPICES IN DEMAND
Winnipeg. .

SPICES—There is a fairly active de-
mand for spices but only actual require-
ments are being considered by buyers.
A firm fee'ing prevails in the primary
markets with the trend of prices to-

wards higher levels.

Allspice, Jamaica, best qual., lb 28
Cassia, Batavia, per lb 38

Do., China, per lb. . . . 25
Chillies, per lb

.'

55
Do., No. 1, per lb 53

Cinnamon, Ceylon, per lb 85
Do., No. 0, carton, doz 1 00

Cloves, Penang, per lb 95
Do., Amboyna, per lb 90
Do., Zanzibar, per lb 55 60

Ginger, washed, Jamaica, No. 1 65
Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80
IJutmegs, extra large brown, 70 to

lb., per lb 70
Do., large brown, 85 to lb 10
Do., medium, brown, 110 to lb.,

P«r lb A 38
Do., carton of six, per doz 80

CANADIAN G R C K R

Pepper, blk., Singapore, ex., lb.. 17 19

Do., white, per lb 30 35

Pickling, %-Ib., pkg., per doz 1 00
Do., bulk. No. 1. per lb 28

GROUND SPICE
Allspice, bulk, per lb 25

Do., No. 2, per lb 25
Do., 2 oz. cartons 80
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . 30
Do., No. 2, bulk, per lb 25
Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 50

Cinnamon, bulk, per lb 45
Do., 2 oz. cartons 1 15

Do., 4 oz. cartons 1 75
Cloves, bulk, per lb 65

Do., 2 oz., cartons ... 1 45
Do., 4 oz. cartons 2 00

SYRUPS QUIET
Winnipeg.

SYRUPS—The demand for com and
cane syrup is quiet and very little in-

terest is being shown as the trade is

buying sparingly.

CANE SYRUP—
No. 2s 6 55
No. 5s 7 50
No. 10s 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases. 10-lb. tins, white, % doz.

in case 5 50
Cases, 20-Ib. tins, white, Vi doz.

in case 5 50
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases, 5-Ib. tins yellow, 1 doz. in

case 4 55
Cases, 10-lb. tins, yellow, % doz.

in case 4 30
Cases , 20-Ib. tins, yellow, % doz.

in case 4 30

MAPLE SYRUP—
Pure, 2V2S. tins. cs. of 2 doz 24 85
Pure, 53, per case of 1 doz 22 65
Pure, 10s, per case of Vo doz 21 05

TABLE SYRUP—
Maple flavor 2V2S, tins, per

case of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 50

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30
3-lb. tins, 2 doz. case 11 60
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
IVis, 4 doz. in case 5 25
2s, 4 doz. in case 5 00
2V43 4 doz. in case 4 80
5s, 4 doz. in case 4 50
10s, 4 doz. in case 4 20

STARCH UNCHANGED
Winnipeg.

STARCH—Starch is in good demand
with no change in quotations.

STARCH—
Cornstarch, No. 1 quality, per lb 10Yn

Cornstarch 1-lb. pkgs.. lb 09i..,

Gloss, 1-lb. pkgs., per lb 10%
Celluloid. 1-lb. pkK-. case 4 35

SHELLED WALNUTS SCARCE
Winnipeg. •^^^—

NUTS—Shelled Bordeaux walnuts are

very scarce and prices are extremely
high for future deliveries. The de-

mand is increasing with the approach
of fall. Shelled almonds are firm and
shippers have withdrawn quotations
for shipments for September. The
Spanish shelled peanut market is ruling
firm and higher prices are expected
shortly. Pecans continue scarce and
high and Brazils are maintaining a firm
tone.

NUTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40
Walnuts, per lb 77%

35

NUTS IN SHELL—
Peanuts, roasted. Jumbo, lb.

Walnuts per lb

Almonds, per lb

Cocoanuts per sack
Cocoanuts, per doz
Brazils, per lb

Pecans, per lb

23
25
25

11 00
1 50

25
28

FLOUR UNCHANGED
Winnipeg.

FLOUR—There are no new develop-

ments in this market. The demand is

steadily improving and prices are well

maintained.

FLOUR—
98-lb. sacks 5 32%
Two 49-lb. sacks 5 40
Four 24-Ib. sacks 5 50

JAM MARKET FIRM
Winnipeg.

JAMS—There is a firmer tone to the

jam market as many lines which have

been offered at cut prices have been

practically cleaned up. Indications

point to an advance -of 5c per tin on
compound in the near future.

JAMS
strawberry 4s per tin 89
Black Currant 4s per tin 89

Raspberry 4s per tin 89
Apricots 4s per tin 83

Cherry 43 per tin 83
Peach, 4s, per tin 83
Compound (all flavors), 4s, tin 57

STRONG RICE MARKET
Winnipeg. r-;

RICE—The strong position gained in

the rice market some weeks a^o is be-

ing firmly held under higher prices.

Locally prices at present are steady but

with stocks becoming low indications

point to higher prices.

RICE—
No. 1 Japan, 100-lb. sacks, lb

Do., 50-lb. sacks, lb

Siam, 100-lb. bags
Do.. .>0-lb. bass

Sago, sack lots, 13 to 15 lbs.,

lbs., per lb

Do., in less quantities, lb

Tapioca, pearl, per lb 08

TEAS RULE FIRM

08
08%
6\i
06%

08%
09%
08%

Winnipeg.

TEAS—The tea market continues to

hold a strong position, and primary

market prices are maintaining higher

levels. Ceylon'- during the week ad-

vanced 3c per lb. Although prices to

the retail trade have not been changed
there is a strong possibility for quota-

tions on all grades to advance to bring

them more in line with replacement
value.

INDIA AND CEYLON—
Pekoe Souchongs, "rst quality. 35 40

Do., second quality 32 35
Pekoe, first quality 40 12

Do., second quality 35 40
Broken Pekoe, first quality .

.

42 48
Broken Orange Pekoe 1st qual. 42 60
Japan 42 60

JAVAS—
Pekoe Souchongs 30 G 32
Pekoe 32 40
Broken Pekoe 33 45
Broken Orange Pekoe 3^ 48

MALAGA GRAPES ARRIVE
Winnipeg.

FRUITS—The first car of Malaga
grapes has arrived on the market and
are selling freely at $5 per case. Ita-

lian prunes are in good demand and
are quoted at $1.65. per case. Washing-
ton Alberta peaches are expected short-

ly and are quoted at $2.25 per case. B.

C. Duchess apples and Washington
Wealthy are quoted at $3 to $3.50 per

(Continued on page 36)
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

Alberta Markets

FROM CALGARY, BY WIRE

CALGARY, ALTA., Aug. 3L—Blend-

ed jams advanced from $6.60 to $7.00

per case on fours. An advance is al-

so expected on pure jams. Kootenashi
beans are firmer at $5.00 to $6.00 per

hundred. Extra choice evaporated ap-

ricots are quoted at 31c. Libbys Krout
is lower at $4.15 to $4.50 per case.

Standard peas are firmer at $4.20 to

$4.30 per case. Brazil nuts are two cents

per lb. higher. Lemons are selling at

$14.00 per case. B. C. Elberta peaches
are selling at $2.25 per crate. Alberta
potatoes are quoted at $35.00 per ton.
Beans, B.C.. per hundred ... 5 00 6 00
Rolled oats, 80s 3 00
Rice, Siam 5 50 6 GO
Japan, No. 1 7 50 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large .... 261/2 28
Alberta cheese, twins 25V^

Do., large 24%
Butter, creamery, lb 37

Do., dairy, lb 25 30
Lard, pure 3s 12 90
Eggs, new laid, local, case Oil 12

Tomatoes, 2 1/2 s 4 25
Lemons, case 15 00
Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 4 20 4 30

New early June peas, case 4 75
Salmon Sockeye Is, case 19 80 21 00

Do., Sockeye Vis. case 21 00 22 00
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case ... 8 40 10 00
Gooseberries, 2s 11 30
Cherries, 2s. red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14 15%

Do., 25s, lb 17

Peaches, evaporated, lb 16 18
Do., canned, 2s 7 45 7 90

Prunes, 90-lOOs 9y2 10

Do., 70-80S 11 12

Do., 60-70S 12y2 13

Potatoes, local, ton 35 00

Nova Scotia Markets

FROM HALIFAX, BY WIRE

HALIFAX, N.S., Aug. 31.—The mar-
kets are fairly steady with few changes
in quotations. Merchants report a good
volume of business passing. Valley

apples are arriving more plentifully.

Rolled oats are higher at $3.95. Eggs
are higher at 42c while cheese is easier

at 26 cents.
Flour, No. 1 patents, bbl 11 00
Cornmeal, bags 2 50
Rolled oats, per bag 3 95

Rice, Siam, per 100 lbs 06% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran 8 95

Do., No. 1, yellow 8 45

Molasses, gal 65
Cheese. Ont., twins 26

Eggs, fresh, doz 42

Lard, compound 16

Do , pure, lb 22

American clear pork, bbl 34 00
Tomatoes, 2%s, stan., doz 2 10
Breakfast bacon 40
Hams, aver. 9-12 lbs 40

Do., aver. 12-18 lbs 40
Do., aver. 18-25 lbs 36

Roll bacon 25
Butter, creamery, lb 43

Do., dairy 38
Raspberries, 2s Ont., doz 4 00
Peaches. 2s, standard, doz 3 35
Corn, 2s, standard, doz .... 1 90
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, i>er lb 15

Dried peaches, per lb 22
Potatoes, Nat., 90-lb. bag 1 50
Onions, Jersey 4 50

Onions, Spanish 5 00
Beans, white 4 50

Do., yellow eye 7 25

Bananas, lb 09 10
Lemons, Ca 15 00
Oranges, all sizes 9 00

Grapefruit, Florida, case 9 50

Do., Jamaica 7 00 7 50

Oats, per bushel 75

apples are selling at $3.00. Yellow
transparent $2.25 and Gravensteins

$3.75.

WINNIPEG MARKETS

(Continued from page 35)

box. Heavy shipments of crabapples

are arriving freely and are selling well

at $2.25 per box.
Oranges, all sizes, per case . . 7 50
Lemons, per case
Peaches, per case 2 25
Pears, per case 4 00
Apples, per box
Bananas, per lb

Grapefruit, per case
Blueberries, per basket ... .

Cantaloupes, flats, per case
Do., standard, per case , . .

3 00

8 00

8 50

2 50
4 25

3 50
09

8 00
2 25
2 50

5 00

British Columbia
FROM VANCOUVER, BY WIRE

Vancouver, B. C, Aug. 31.— B. C.

fresh eggs are selling at 40c. a doz.

Best butter is quoted at 45c. Local

cheese 27c while Ontario is quoted at

28c. Beef steer quoted at 13c. Cow at

12y2C. Lamb 24c. Mutton 20c. Veal 15c.

Pure lard 19c and compound 14i/^c. Car-
rots are selling at $2.50 per sav.k. Wax
beans are 7c lb. and cabbage at 4c lb.

Cucumbers are 50c per doz. New pota-

toes ai'^ firm i;t ,po5.00 per ton. Duchess

ACTIVE VEGETABLE MARKET
Winnipeg.

VEGETABLES—The local vegetable

market is active at the present time un-
der a good demand. Green onions are

reported scarce. Tomatoes are in good
supply with a good demand as is also

the case with corn. New potatoes are

quoted lower and indications point to

one of the largest potato crops ever

seen in Manitoba. Potatoes are selling

from 85 to 90 cents per bushel and low-

er prices are expected.
Rhubarb, per lb 02
Cabbage, per lb OlM.
Head lettuce, per dozen 75 90
Leaf lettuce, per dozen 25

Radishes, per dozen 20

Green Onions, per dozen 25

Cucumbers, per dozen 30
Tomatoes, basket 1 00

New carrots, beets, per lb 02

Potatoes, per bushel 90
Do., 25 bushel lots, bushel 85

Celery, B.C., per lb 05 06

Cauliflower, per doz 2 00 2 50

Onions, per sack 4 75

White Potato Growers Organize

In Effort to Oust the Oriental

VANCOUVER, (Special).—"This is

one of the most encouraging

signs of the day," says Mr. Crow-
der, president of the B. C. Branch, R.M.

A. of Canada, in discussing the offer of

the British Columbia Potato growers.

The white potato growers on the Coast

have formed a co-operative marketing
association which they have named, the

Potato Growers' Union. This associa-

tion takes in Ladner, Surrey, and sev-

eral other big potato districts and will

shortly take in the Ashcroft and Lill-

ooet. It is now suggested to market
the potatoes grown by the white farm-
ers, exclusively through the white or-

ganized grocers. The potatoes will be

strictly graded and will be given a

trade mark and publicity campaign.
This is one of the most forward steps

taken to date by any organization aim-

ed at ousting the orientals from the

strangle-hold they have on the Coast.

The members of the Potato Growers'

Union are signed up to refuse to sell or

lease their land to Orientals for five

years, and to cancel any leases now in

effect, as soon as they mature.

Another feature of the arrangement
considered is that the retail price of the

trade marked potatoes will be protect-

ed. That is, that every merchant must
sell the potatoes at the price set. Any
merchant found giving away his profit

will be refused further supplies.

The merchants that criticized the pro-

posed co-operative effort between the

farmers and the grocers only stressed

the necessity of strictest grading and

best quality potatoes. Given these, the

grocers expect the arrangement to be a

satisfactory one to all concerned. The
farmers state that the retailer will be

protected for a net profit.
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Wholesalers Look on Salmon
Situation As Really Critical

Spot Stocks of All Varieties are Low—Smallest

Pack on Record and Market for Red Salmon Will

Be Particularly High

MONTREAL—Reports from whole-

salers and jobbers here indicate

that the situation in canned sal-

mon this year is really a critical one

The season is now so far advanced that

there can be very little doubt but that

the 1921 catch of Sock-eye salmon is go-

ing to be the smallest pack on record.

Last year the British Ck)lumbia pack of

Sock-eye salmon was 351,405 cases.

The average pack per year for the

past ten years has been 436,513 cases.

The Sock-eye season for 1921 is now
pretty well over and up-to-date the pack

of this variety has only amounted to

100,000 cases. This is not a sufficient

quantity to fill orders already booked

for this season.

Complete statistics are not yet avail-

able on this year's pack of Red Alaska

Salmon but reports to-date indicate that

only about 50 per cent, of the average

pack is available. From these facts it

can be re.adily seen that the market for

Red Salmon is in a very strong position

and that when buying starts it will gain

an impetus that will in a very short

time caus3 a severe shortage on the

market. In this case it would seem

that "the early bird gets the worm" for

merchants who size up the situation

quickly enough and have their stocks

on hand will be able to supply their

customer; later in the season when
others are feeling the shortage.

The "carry-over" of other varieties

of salmon is diminishing very fast.

Export demand has been good during

the past few weeks which has strength-

ened the market. A large portion of a

Canadian catch is shipped to France.

Even spot stocks of Pink Salmon are

almost e.xhausted in the local market.

The effect has already been shown in

the prices quoted on salmon which are

now mounting upwards.

Refrigerator Counter at Front

Of Store Increases Sales

Fenton and Quinch, Pembroke, Ont., Make Pro-

duce Department Show Profits—Sell Only One
Line of Bacon and Believe It a Good Policy

THE produce department in the

store of Fenton and Smith, Pem-
broke, Ont., shows profitable re-

sults, and selling is not neglected

in this section of this departmen-
tal store. Fenton and Smith have
a refrigerator counter for the dis-

play of cooked and smoked meats
and according to the manager of the

grocery department, it has meant a good
ideal in the way of increasing sales.

I

"We have sold over one hundred pounds
iof ham every week this summer" he
told a representative of Canadian Gro-
cer, "and we consider such a turnover
very fair, in a store of this kind. Our
sales of bacon average about 150 pounds

each week. Wc- sell only one line of

both smoked and cooked meats. The
brand of bacon that we carry is in our
estimation as fine as any on the market
and we de not consider it a good policy

to carry a number of lines just perhaps
for the purpose of catering to a few
customers, who ask for a particular

brand. It is very seldom that our cus-

tomers ask for a special brand of ba-

con. Our trade is pretty well sold on
the line we carry. It is very rai'ely

that any other is requested, and keep-
ing to one reputable bacon that we
know is giving satisfaction to our cus-
tomers all the time, is good business."
Fenton and Smith have a meat slicer,

which has been installed now for some
time past. "We would not be without

it," the manager stated, "and it has

long since paid for itself in the service

that it has given. If a grocer is going

to make anything of his sales of cooked

meats these days, a slicer is almost

essential. People demand their bacon

sliced in a certain way, and of a uni-

form thickness. This is only possible

with a slicer. It also facilitates ser

vice, and we find that with a slicer we
have very little waste."

Display Means Sales

The produce department in the Fen-

ton and Smith store is near the entrance

from the street, and not at the rear of

store as is usually the case. The re-

frigerator counter is right up at the

front, and people coming into the gro-

cery section are at once confronted with

a display of meats. Sales are increas-

ed because of this location, and displays

often bring business. In fact while the

Grocer representative was in Fenton
and Smith's store, he noticed a basket

of a certain potted meat. Inquiring

about the sale of the same, the manager
stated that it had moved very rapidly.

The basket was pretty well emptied,

and he stated that only a few days pre-

viously the basket had been placed there.

This method is very often followed of

pushing the sale of a certain line, and
usucilly with good results.

Effects of United

States Tariff On
Canadian Exports

OTTAWA, Aug. 24.—Decreases in

the export of Canadian farm products

to the United States, because of the

operation of the Emergency Tariff Act,

are shown by the Canadian statistical

records covering July, the second full

month in which the new United States

tariff regulations have been effectiv-e.

The summary of exports is published

in the current issue of the Trade and
Commerce Bulletin.

Decreases are shown by the following

commodities: Butter and substitutes

therefor, 104,310 pounds in July, 1921

as against 1,690,158 pounds in July,

1920; cheese a-id substitutes therefor.

3,620 pounds as against 10,577; fresh

(Continued on page 38)
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Aug. 31.—The principal changes in the provision
market centre around dairy products which are directly affect-

ed by a falling off in the demand from foreign buyers. The feel-

ing is that prices are too high and buyers are waiting for lower prices

on these lines. This has resulted in an easier trend to butter with
another drop in the price of the best creamry. The same may be said
of cheese although the domestic price remains unchanged and only
a lack of bids at the different cheese boards is the evident result of a
poor demand. Eggs are slightly affected by the same outside in-

fluence but prices remain high and local consumption has somewhat
fallen off although it does not seem difficult to clear the market of
strictly new laid eggs. The hog market shows further weakness with
another drop in price and bigger supplies offered of selected stock.
A weakness in smoked and cured meats seems to be resultant of the
continued weakness in the live hog market but prices are unchanged
and a good business is passing.

BUTTER MARKET WEAKER
Montreal. —^—
BUTTER:—The butter market shows

further weakness on account of a lack

of demand from English buyers and
consequently a queer feeling prevails

with local buyers showing no inclination

to buy more than is necessary for im-

mediate requirements. Butter is iicw

at a lower level than it has been in the

past eleven weeks.
BUTTER—

Finest creamery prints 40 41

Creamery solids 38 40

COOKED MEATS STEADY
Montreal. ——^—
COOKED MEATS:—There is no

change in the prices quoted on cooked
meats. The market is steady with a

good summer trade still passing.

Jellied pork tongues
Jellied pressed beef, lb

Hams, cooked .

Clear fat backa (bbl) 40-50 pes.

Pork pies (doz.)

Mince meat, lb

Sausage, pure pork
Bologna lb

Ox tongue, tins

Head cheese, 6-lb. tins, per lb..

54

17%

38
37
57

30 00
80
19
26
14
59
16

SOME IMPROVEMENT IN EGGS
Montreal. -^^^
EGGS:—There has been some in-

crease in the demand for eggs from
English importers and coupled with

smaller offerings there is a firmer ten-

dency to the egg market. The high

prices ruling, have however cut down
the local demand somewhat but there

are indications that thei^e will be an
increase in the production in a short

time on account of the weather condi-

tions. The biggest demand has been
for strictly new laid eggs which are

selling as high as 50c per doz.

EGGS—
Extras 60

Fresh selects 45 46
Do., No. 1. 4*

SMOKED MEATS EASY
Montreal.

SMOKED MEATS:—The continued

weakness in the market for live hogs
gives something of an easier tone to

smoked meats although there is no

change in prices. The warmer weather
has increased the demand for local and
country trade although the export de-
mand has fallen off. Eight to ten pound
hams are selling at from 38 to 40c.

BACON—
Breakfast- .best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24
Wiltshire 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 38 40

Do.. 14-20 38 39
Do., 20-25 37
Do., 25-35 36 37
Over 35 lbs 36

NO CHANGE IN FISH
Montreal

FISH:—There is no change in fish

prices this week. The market shows a
little improvement in the sale of had-
dock, cod and halibut with butter sup-
plies arriving. Gaspe Salmon is a little

short in supply but B.C. fresh salmon
is in better supply.

Market Cod 06
Steak Cod 09
Gaspe Salmon 26
Dressed B. C. Salmon 25
White fish 19
Haddock 08
Halibut 22
Trout, Lake 20

FROZEN FISH
Halibut, large ami chicken . . 20 23
Haddock 07
Mackerel 15 16

Do., Western, medium 21 22
Steak Cod 08 081^
Market Cod 05% 07
Sea Herrings 06 07
Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd Oil

Doree 12 17

Smelts 15 20

BARRELED MEATS UNCHANGED

the local and country trade is good but

the weaker tendency of the hog market

has to some extent influenced the trend

of the lard market.

LARD—
Tierces, 360 lbs 19

Pails, 20 lbs 20
Tubs, 20 lbs 19V..

Bricks 23

CHEESE MARKET QUIET

191,:;

201..

20
21

Montreal.

CHEESE:—The cheese market shows

little change and the same conditions

that affect the butter market influence

cheese with the result that trade is quiet

with a weak undertone and little buying
for export. Domestic prices are un-

changed.
Large, per lb 25

Twins, per lb 25

Triplets, per lb 25
Stilton, per lb 36

Fancy old cheese, per lb 33 34

Quebec 24 25

FURTHER DECLINE IN HOGS
Montreal

FRESH MEAT:—Prices on live hogs
show another decline this week and
the weaker feeling that has character-

ized this market for the last few weeks
is maintained with larger offerings

and better supply of selected stock.

Prices quoted show a decline, making a

net decline during the week of from $1

to $1.50 weighed off cars. There is an

increase in the offerings of heavy
weights, with sows selling as low as $7

per hundred. There is little change in

the market for beef. Prices on cuts of

fresh meat remain about the same.

FRESH MlEATS—
Hogs, live (selected off cars) . . 10 00 12 50

Abattoir killed, 65-90 lbs 22 23

Fresh Pork-
Legs of pork (foot on)
Loins (trimmed)
Trimmed shoulders ... .

Untrimmed
Pork sausage (pure) . .

.

Fresh Beef—
(Cows)
.17 21

04 06

26 28

281/2 29
29 30
20
10

22
18

25

(Steers)

Hind quarters 21 23

Front quarters 50 08

. . Loins .

.

26 30

Montreal.

BARRELED MEATS:—There is no
change in the quotations on barreled

meats. The market is steady with a

fair trade passing.

Heavy mesa pork (bbl) 81 00
Plate beef 23 00
Barrel Pork-
Canadian Short cut (bbl) 30-40

LARD PRICES STEADY
Montreal. —^—
LARD:—A fair trade in lard contin-

ues with prices steady. The buying for

EFFECTS OF UNITED STATES TAR-
IFF ON CANADIAN EXPORTS

(Continued from page 37i

or frozen beef, veal, mutton, lamb and
pork, 988,800 pounds as against 2,040,-

300 pounds; meats of all kinds, prepared
36,504 pounds as against 371,434 pounds,

milk, fresh, 167,843 gallons, against

284,031 gallons; milk preserved or con-

densed or sterilized, 195,936 pounds a-

gainst 2,938,678 pounds; potatoes, 1,-

322 bushels, against 21,395 bushels;

cattle, 6,533 head, against 18,321 head
wheat flour and semolina, 3,931 barrels

against 29,652 barrels; wool, 469 pounds
against 378,320 pounds.

Articles which show an increase in

exports for July, as compared with the

same month last year are: Flaxseed,

132,448 bushels, against 79,504 bushels

wheat, 283,001 bushels, against 31,213

bushels, and sheep, 5,042 head against

2,542 head.
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ONTARIO MARKETS
TORONTO, Aug. 31.—There is an easier trend throughout the

whole of the produce and provision market. Butter is lower
and the same is evident in cheese. This is attributed to the lack

01 export business. Heavy shipments of eggs are arriving but deal-

ers complain of the quality and state a great deal of wastage is

shown. These eggs are coming in from Ontario points, the Western
Provinces and from the United States, but few can be, classed as sel-

ects which condition has resulted in firmer and higher market for

selects and at the same time easier market for other grades. All

hog products are lower, including l^rd, shortening, cooked meats,
bacon and hams. The fish market is holding steady while poultry
tends easier.

BUTTER MARKET EASIER
Toronto.

BUTTER—The butter market has de-

veloped an easier trend. This is attri-

buted to the easier condition on the

Montreal and Chicago market which has
been brought about by the lack of busi-

ness for export. In some quarters the

opinion is expressed that this condition

is only temporary, and that the market
will again firm up. On the face there
looks as though there might be some
foundation for this, when it is taken in-

to consideration that held stocks are
considerably lower than at this time last

year.
Creamery prints 41 44

CHEESE PRICES LOWER
Toronto. —
CHEESE—The cheese market is eas-

ier with quotations down Ic per lb.,

making large new cheese 23I/2 to 24c
per lb. Old cheese of 1920 make is

cleaned up but some good June cheese
of this years make that can be consid-

ered in the old class is offered at 30c per
lb.

Large, new 23 '-j 24
Do., June 30

Stilton, new 27
Do., old 36

SELECT EGGS HIGHER
Toronto.

EGGS—The market appears to be
overloaded with second gTade eggs.
Fairly heavy shipments have been ar-
riving from the Western Provinces and
also from the United States while prac-
tically all grade No. 1 Ontario eggs,
too, that are arriving are showing
signs of being held and dealers report
a heavy wastage. This condition has re-

sulted in quotations on selects being
advanced while those that grade No. 1

are i-educed. Selects are quoted to

the retail trade at 50 to 51c and No. 1

at 43c per doz.

Selects 50 51
No. 1 43
Selects in cartons 53 54..

LARD PRICES DOWN
Toronto.

LARD—The market is easier in sym-
pathy with the lower market for hogs.
Quotations are down one cent per pound.
On the tierce basis, lard is quoted at
18y2C and 1 lb. pi-ints at 21c.

LARD—
1-lb. prints 21
1-lb. tierces, 100 lbs IS^-^

SHORTENING REDUCED
Toronto.

SHORTENING—The market is show-

ing an easier tendency. Quotations

are down V2 to Ic per lb. One pound
prints are quoted at 16% to 17c. And
on the tierce basis, 14% c per lb.

1-lb. prints 16'/..' 17

Tierces, 40 lbs 14Vj

MARGARINE STEADY
Toronto.

MARGARINE—There are no new de-

velopments in this market. Quotations

are unchanged under a fairly active de-

mand. The best grades of margarine
are quoted at 21 to 22c per lb.

FURTHER DROP IN COOKED HAMS
Toronto.

COOKED MEATS—This market con-

tinues easy with another decline on
cooked hams. Ordinary round hams
are quoted at 56c and square pressed

at 60c. Boiled shoulders are also low-

er at 40c while jellied ox tongues are

down to 65c per lb.

HAMS—
Boiled hams, lb .... 56

Do., square pressed 60
Boiled shoulders, lb 40

Head cheese, 6s, lb 12
Choice jellied ox tonKue, lb 65

Jellied pork tongue 40
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

BACON PRICES REDUCED
Toronto.

PROVISIONS—Following the lower
prices on live hogs, this market has
easier tendencies. Small and medium
smoked hams are again reduced, mak-
ing present quotations 38c which is a

total decline of 8c per lb since the first

of the month. Back and breakfast ba-

con also show reductions. Dry salt

meats are unchanged but barrel pork is

$1 to $3 per barrel lower.

Hams

—

Small, 6 to 12 lbs 38
Medium, 12 to 20 lbs 38
Large, 20 to 35 lbs., ea. lb... 26 34
Heavy 35 lbs. and upwards 26

Backs

—

Boneless per lb 46 47
Rolled per lb 52
Peameal 42 43

Bacon

—

Breakfast, ordinary, per lb. . . 30 36
Do., special trim 45

Cottage rolls 32
Roll per Ih n 28'4

Wiltshire (smoked boneless) lb .... 32
Do., three-quarter cut 36
Do., middle 38

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs 21%
Do., av. 80-90 lbs 19V4

Clear bellies, 15-30 lbs 18 20

Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents i)€r

pound below corresponding cuts above.

Barrel Pork

—

Mess pork 33 00
Short cut backs, 200 lbs 41 00

Picked rolls, bbL, 2P0 lbs.—
Lightweight 46 00
Heavy 38 00

Above prices subject to daily fluctuations of
the market.

FISH UNCHANGED
Toronto.

FISH:—This market is ruling steady
with quotations unchanged.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09
Halibut, chicken 16 17

Do., medium 22 23
Whitefish, Government 11V4

Do., Georgian Bay 17 18
Fresh Herring 09 10
Flounders, lb 09 10
Ftesh Trout, lb 18
Hadock 09 10
Spring Salmon 24 25
Rainbow Salmon 13 14
Mackeral 11 12
Yellow pickerel, lb 14

FROZEN FISH
Halibut, medium 22 23

Do,, Qualla 13 14
Flounders 09 12
Pike round 06 07

Do., headless and dressed 08
Salmon, Cohoe .-

Do., Red Spring 23 24
Sea Herring 07% 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12
Fillets, lb 17

Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH

Sahnon Snacke, lb 24
Labrador Herrings, kegs, 100 lbs 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

LIVE HOGS DROP $2

Toronto. -^-^

FRESH MEATS:—The tendency
throughout the whole of the market,
during the weak was easy. Although
the receipts for the week showed a
heavy decline as compared with the pre-
vious week, there was no improvement
shown in conditions, the market remain-
ing weak with tendencies for lower le-

vels. A lot of poor cattle was offered
for which there was little demand.
Heavy export cattle "were wanted the
most, and brought generally $8. per
hundredweight which is 25 to 35 cents
lower than a week ago. Lambs and
calves were practically in the same po-
sition. Hogs declined $2 per hundred-
weight, packers being successful in

bringing about the reduction. Packers
claim there are more hogs arriving
than the local trade require and hence
':hey claim they must buy them cheap-
er. For this week packers are bidding
50c lower. In dressed meats the only
change recorded is on fresh pork cuts
which show a reduction all along the
list of from one to three cents per
pound.

Hogs

—

Dressed light, per cwt 20 50
Do., heavy, per cwt. 18 00 20 00

Live, off cars, per cwt 10 50 11 25
Live, fed and watered, cwt. . 10 25 11 00
Live, f.o.b., per cwt 9 50 10 25

Fresh Pork

—

Legs of pork.up to 18 lbs 32
Loins of pork, lb 34
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Fresh hams, lb 33

Tenderloins, lb 50

Spare ribs, lb 12

Picnics, lb 19

Montreal shoulders, lb 20

Boston butts, lb 23

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb . • • 17 20

Front quarters, lb 05 08

Bibs, lb 18 26

chucks, lb 06 06

Loins, whole, lb 25 30

Hips, lb 15 17

Cow beef quotations about 2 cents per lb. below
above quotations.

Calves, lb 13 U
Spring lambs, lb 17 20
Yearling lamb, lb 12 l.i

Sheep, whole, lb 10 12

Above prices subject to daily fluctuations of
the market.

CHICKENS LOWER
Toronto.

POULTRY:—There are good supplies

of poultry arriving and in consequence
the market is easier. Spring chickens

are down 5c per lb. Other quotations

are unchanged.
Prices Paid by Dealers

Live. Dressed.
Turkeys 30 40
Chickens, spring 25 30
Rooster^, 22 28
Fowl over 5 lbs 23 28
Fowl, 4 to 5 lbs 20 20
Fowl, under 4 lbs 18 18
Ducklings 20 (5 30
Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Hens, heavy 30 32

Do., light 25 28
Chickens, springs 30 38
Ducklings 35

WINNIPEG MARKETS
WINNIPEG, Aug. 31.—There are few changes in the produce

and provision market this week. The butter market is

slightly easier. Cheese also shows weakness. Eggs are
higher due to supplies being smaller. Practically all lines of cooked
meats have declined during the week but smoked meats such as ham
and bacon are ruling firm. Hogs have declined.

BUTTER SLIGHTLY EASIER SMOKED MEATS STEADY
Winnipeg:.

BUTTER—The butter market is fair-
' ly steady although there is an easier

undertone. No. 1 Creamery is quoted

at 42 to 44c per lb. under a good de-

mand.
BUTTER—
Creamery, best table grade ... 42 44

Dairy, best table grade ....

Margarine 21 25

CHEESE MARKET WEAK
Winnipeg. ^-^—
CHEESE—The sale of cheese at the

present time is light. Ontario large is

quoted at 26c per lb., a decline of one

cent per lb. during the week.

CHEESE—
Stilton cheese, large, lb

Ont., large, lb

Ont., twins, lb

Ont., triplets, lb

EGGS TEND UPWARD
Winnipeg. i

EGGS—There is an upward tendency
to the egg market due to light receipts

as well as a good steady local trade.

New laid in cartons are quoted at 50c

per doz. and No. 1 candled eggs at 37c

COOKED MEATS LOWER

Winnipeg.

PROVISIONS—There is a normal de-

mand for both bacon and ham and prices

remain, unchanged. Best quality ham
is quoted at 46c per lb. with best quali-

ty back bacon at 53c.

Hajns

—

8 to 16 lbs., per lb

16 to 20 lbs., per lb

Boneless, 8-16 lbs., per lb. .

Skinned, 14-18 lbs., per lb.

Skinned, 18-22 lbs., per lb. .

Bacon

—

Back. 6 to 10 lbs., lb 53
Cottage rolls, boneless 26
Bellies, 6 to 10 lbs , per lb 40

POULTRY UNCHANGED

48

46
52
46

46

29

26
26 V.
27

Winnipeg.

POULTRY—There are no changes in

quotations on poultry. A few broilers

are arriving and are quoted at 52c per
lb.

POULTRY—
D. P. chickens, 3^-. lb. and under .... 40

Do., 3V-! lbs. and over 42
D. P. fowl, 314 lbs. and under 26

Do., S'i lbs. and over 28

NO CHANGE IN LARD

Winnipeg. '

COOKED MEATS—An easier feeling

prevails in the market for cooked meats
and consequently many lines have shown
a decline. Best quality cooked ham is

quoted at 52 to 58c per lb. Jellied ox

tongues declined 4c per lb. and are quot-

ed at 62c. Pork tongues are selling

freely at 38c per lb.

Best quality, skinned, 8-14 lbs.

Do., 13-16 lbs

Roast ham, lb

Roast shoulders, lb

Head cheese, 6-lb. tins, lb

Jellied ox tongues, lb

Pork tongues, lb

Luncheon cooked meats, lb

58

52

58

.",8

10

62

38

21

Winnipeg. •^-^—

LARD-—There is no change in the

lard or shortening market and quota-

tions remain unchanged. There is a
good demand and these lines are moving
freely.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs. I

Do., wooden pails, 20-lb. pails
Shortening (wooden pails, 20-Ib.

pails), per pail

Shortening, tierces of 400 lbs.

GOOD SUPPLIES OF FISH
Winnipeg.

FISH—^There is practically no change
in the fish market. Good supplies of

salmon and halibut are arriving and the

demand is good for this season of the
year.
Black cod, lb

Brills, lb 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50

18 I:.

4 10

3 40
15

Halibut, chicken, casos 300 lbs . . .

.

15V^
Do., broken cases 16%

Salmon

—

Cohoe full boxes, 300 lbs 19

Do., in broken cases 20
Soles 09
Whitfish 13"j

Do., broken cases 14'/<|

SMOKED FISH
Bloaters, Eastern National, case .... 3 60

Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East., Nat., 20 count,
per count 3 75

Fillets, 15-lb. boxes, lb 20

SALT FISH
Steak Cod. 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail 1 35

Do., mixed, 9 lb. pails, per pail 1 26

Labrador herrings, 100-lb. bbls.,

per barrel 7 00

HOG MARKET LOWER
Winnipeg.

FRESH MEATS—The hog market is

showing an easier tone. Quotations

declined $2 per cwt. during the week,

No. 1 selected, now quoted at $12 per

cwt. Good steers are quoted from

$4.75 to $5.50 virith the medium kind

from $4 to $4.50. There is a poor de-

mand for veal calves and the best quali-

ty is quoted at $6 while others, accord-

ing to quality, are selling from $3 to

$5.50. Good lambs are selling from

$9.50 to $10 while fair grades are rang-

ing from $5.50 to $8.50.

Selected, live, cwt 12 00

Heavier 9 00 1100
Light 12 00 12 50

Sows " 00

Fresh Pork

—

Legs of pork, up to 35 lbs., lb 28 36

Spare ribs 15

Loins of Pork, lb 31 36

Fresh hams, lb 30 38

Picnics, lb 20

Shoulders • 19 24

Fresh beef—from steers and heifers

—

Hind quai-ters, lb 12 20

Front quarters, lb 06 ' 1. 08
'
i

Whole carcass, good grade, lb. 10% 13%
Mutton

—

Choice, lb 22

Choice long hinds (leg and loin) ... 35

loin) ?5

Choice Stews 07%
Lambs

—

Choice, 30-45 lbs 25

Veal'
Good veal, 40 to 80 lbs., hind
quarters 25

COFFEE EXPERT HERE

Chas. A. Elliott, manager of the cof-

fee department of Parsons & Scoville

Co., wholesale grocers, Evansville, In-

diana, U.S.A., is in Toronto this week
on a visit to friends. Mr. Elliott is a

native of Brant County, Ontario, and

has always had a warm spot in his heart

for the province and country of his

birth. He has been connected with the

coffee business for a long time in vari-

ous capadities in the Ui^ited States,

having been in New York for several

years. His wife was a former Toron
tonian.

Mr. Elliott has the distinction of be-

ing one of the two Fellows in America
of the Institute of Certificated Grocers

of Great Britain, an organization form-
ed for the education of young men going
into the grocery business. Canadian
Grocer has on many occasions reprinted

examination papers of the Institute

showing the type of question to be an-

swered. He is also recognized as one
of the best coffee experts in the United
States. He leaves on Monday for his

home in Evansville.
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PERFECTION
The Better Brand of Bacon

There is considerable satisfaction when buying some articles by

name. In one instance we know you will not be disappointed, and

that is when you buy "Perfection" brand Hams and Bacon.

This "Perfection" brand Bacon is our highest grade product,

Mild Cure, very select, and in every way prepared to please the

most fastidious buyers.

Try a shipment of:

aPerfection
»>

Smoked Hams Breakfast Bacon

Boneless Backs Backs in Casings

We would like your instructions to make a trial shipment.

Write us for prices.

Special attention given to Mail Orders.

TORONTO
Sydney, N. B. Hamilton

^^^1^ 'mi'W' ^<%w
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BACON
'

I
'here is no line of meats in which

-*- the curing counts for more than it

does in Bacon. We have been m the

bacon busmess for over 60 years.

"STAR BRAND" Breakfast Bacon

is the result of careful selection and

long experience.

Better than any other. Let us have

your order for it.

F. W. Fearman Co.

Hamilton, Ont.

Grocers who use

Ep'O'^
the N. B. Pulp

Egg Carrier

Save '

Money, Time ,„d

Errs
Order from your wholesale grocer

or from

Walter Woods, Limited
Hamilton Winnipeg
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BRUNSWICK BRAND
(Ready-to-Serve)

CANNED SEA FOODS

SPEEDY SELLERS
Convenience, excellent flavor, and reasonable

price—these are the three outstanding qual-

ities of Brunswick Brand Sea Food Delicacies,

that have made them such remarkably fast

sellers. Since they are ready cooked their

handiness appeals to eveiy housewife and with

campers and picnickers they are exceptionally

popular. Keep Brunswick Brand Sea Foods

well displayed during the late Summer days

and get this profitable extra business.

V4 Oil Sardines
Finnan Haddies
Kippered Herring:

Clams
V* Mustard Sardines
(Oval and round tins)

Herrinff in Tomato Sauce

Connors Bros., Limited
BLACK'S HARBOR, N.B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg, Man.
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Makes good tea a certainty,.

TEA

Packed

We Can Fill Your Order
for Tetley's Golden Tips and
Sunflower Teas. From now on
we will have a large stock of

Tetley's Teas and can keep you
supplied at all times.

The news that Tetley's Teas
are back in Canada to stay is wel-

comed by all lovers of good tea—
Knowler & Macaulay, Ltd.

Vancouver
Sriltng Agents for

British Columbia

for Tetley's Teas are famous for

their clear deep color and full-

bodied flavor.

Tetley's Teas are backed by a

blending experience of over 100

years. They represent excellence

of cup quality, and they are big

sellers, Place your order now!

Mason & Hickey
Head Office, Winnipeg, Manitoba

Selling Agents for

Manitoba, Saskatchewan and Alberta
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We cannot succeed

unless you are

successful!

The success of Procter & Gamble pro-
ducts depends entirely upon whether
they sell as they should in retail grocery
stores—in your store

!

Therefore, we are just as vitally interest-

ed in the selling of these products as in

their manufacture. We have established
these products as the most perfect on
the market—superior to all others. The
quality of Procter & Gamble Products
can not be questioned.

And in addition we have established a
plan of cooperative work which helps

stores dispose of our line most advan-
tageously. We have thoroughly trained

men who counsel with grocers, help them
to plan selling methods, make displays,

determine how to keep sales stimulated
—in other words, how to make the most
of the wonderful products which come
from the Procter & Gamble factories

direct to grocery stores.

These men—who are more than sales-

men—are interested in you—They are
responsible for helping you. And you
should expect and demand from them
any assistance in their power to give.

^^^?L:^ /<;C.>.>#^y"
of Canada, Ltd.

50 Bay Street, Toronto, Canada

Send mail orders to any wholesale grocer

PEarliNE

Gold
Soap
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Enquiry Department
any particular line, manufacturers of a special article, etc.

i " .

«*g«="i-=> -^^r

BLACKBOARDS
Could you advise us where we could

procure two blackboards about 20 in. by 4
ft. as we would like to place these in front
of the store for the purpose of advertising
seasonable goods and specials.

Buzzell Bros.,
Cowansville, Que.

Answer:—The only firm we know manu-
facturing these is the George M. Hendry
Company, Limited, Toronto, Ontario.

CARDWRITING COURSE
Kindly advise me where I can procure the

course "Cardwriting made easy" by R. T.
D. Edwards which appeared in Canadian
Grocer in 1917.

M. H. Smith,
Globe Stores,

Winnifred, Alta.

Answer:—The course "Cardwriting made
«asy" by R. T. D. Edwards whicn appeared
In Canadian Grocer 1917, was not a full
course of cardwriting, but full course could
be obtained from the Shaw Corro.'spondence
School, 46 Bloor St. West. Toronto, Ontario.

HONEY GROWERS
Will you kindly ask some of the Honey

Growers in Toronto to quote me on 700 lbs.

of honey.
S. Whittaker,

Briercrest, Sask.

Answer: — Morley Pettet, Georgetown,
Ont.;, Harold F. Ritchie & Co., Toronto;
Whyte & Company, Toronto, Ont.

DECLINE IN TURNOVER
Will you advise through your "Grocer,''

what in your opinion would be a reason-
able decline in turnover on General Store
business, where the sales last year were
Groceries, $60,000, Dry Goods $8,000, Boots
& Shoes $1500, Hardware $3000.
Taking it for granted we sell just as many

goods, what would the difference be, on ac-
count of cheaper prices.

H. L. G.,

Saskatoon

Answer:—The average decline on all lines

you handle is about 30 per cent. Youi." to-

tal turnover in all departments being $72-

500, deducting 30 per cent for the decline
in wholesale prices, should give somewhere
near the turnover at present.

AGENTS FOR FELS-NAPTHA SOAP
Please say who are the Canadian Agents

for Fels Naptha Soap.
John Sutton,

Simcoe, Ontario.

Answer:—Canadian agents for Fels-Nap-
tha soap are B. H. Grainger & Company,
7 Front Street, E. Toronto, Ontario.

POTATO BUYERS IN tORONTO AND
DISTRICT

Please give information on firms pur-
chasing potatoes in Toronto or District.

G. W. Alleby,
Grocer, Lindsay, Ont.

Answer:—McWilliam & Everist, Ltd., 25
Church St., Toronto; Stronach & Sons, H3

Church St., Toronto; Peters Duncan Co., 88

Co., 88 Front St., E., Toronto.

PAPER AND UTENSILS FOR CANDY
KITCHEN

Where could I buy candy wrapping pape
and candy kitchen necessities?

N. P. Gorman,
20 Patterson Street,
Amherst, N.S.

Answer:—For confectioners supplies
Fletcher Mfg. Company, Hayter Street, To
ronto, Ont.; The Joseph Baker & Sons
Brantford, Ontario; Robert Gardner &. Sor
Montreal, Que.; John Furness & Son. To
ronto, Ont.; C. Wilson & Son, Torontc
Ont.

For Wax Paper: Bradshaw Limited, 10
Atlantic Ave., Toronto, Ont.; British Amcr
ican Wax Paper Company, Toronto, Ont.
Wm. Cane & Sons, Newmarket, Ontari
(Also manufacture confectioners supplies.

OLIVE OIL IMPORTERS
I shall be very pleased if you will fur

nish me a list of the Cinndian importer
of olive oil.

Department of Trade & Commerce,
Commercial Intelligence Branch,

Ottawa, Ontario.

Answer:—The Hurdon Herbert & Co
Montreal, Quebec; W. G. Patrick, 31 Wei
lington St., W., Toronto, Ontario; Harold F
Ritchie & Co., 10 McCaul St., Toronto, Ont.
John B. Ciceri & Co., 38 Church St., Tor
onto, Ontario, Francesco NicoUeti Co., Ed
ward & Center Ave., Toronto, Ont.; P. Pas
teve, 340 St. Antoine St., Montreal, Que.

1*11111

BA RRELS

For Cider and Vinegar

Tight Cooperage of all Descriptions

Canada Barrels & Kegs,
LIMITED

Waterloo - - - Ont.

IHiiilSiiliimiillllliiilglllllllllllllilllililllillllllllllll

What's Wanted
A.lmost every week you want some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best
of them read Canadian Grocer and
watch the "Wanted" page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer's
subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the
Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion; 2 cents per word for subse-
quent insertions of the same ad. Box
Number 5 cents extra.
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The Barr Account Register

(i rentort,C!)nt.

Mr, RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10.00 a Month?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper

—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a com-
plete statement showing every item purchased?

III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock?
IV. After 15 months to continue to give you this service for nothing as long as you remain

in business?

That is what the Barr Register will do.

GEORGE LANE, Western Representative

Write us and let us demonstrate.

227-231 McDermot Avenue, Winnipeg, Man.

The leading £ine in ?atents.

Beecliam*$ Pills
Largest Sale of any Proprietary Medicine in the World.

The safest and best family medicine for Constipation,

Sick Headache, Biliousness, etc.

Sell a customer Beecham*s Pills once, and you make that

customer a steady one—steady sales mean a continual nrofit for you.

In boxes, 2Sc. and 50c.

Prepared by the Proprietor, THOMAS BEEGHAM, St. Helens, England.

HAROLD f. RITCHIE & CO., LTD., Sole Agents, TORONTO, ONT. CANADA,
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CHASE & SANBORN'S
HIGH GRADE

Teas and CoEEees
Will SATISFY Your Customers.

Write today for samples and prices.

CHASE & SANBORN MONTREAL

Dealers Profit by Sunset SUCCESS
Display Sunset—Show YOU Sell It

IT PAYS to PUSH Sunset because it is well advertised to the people

in your neighl)orhood. When they enter your store, have your Sun-
set disi)lay prominently placed. That's the way Sunset sells easily

and quickly, and you reap the clean profits which this real dye brings

])y making good with home-dyers.

USE this Counter Display Case
Your jobber can supply Sunset
packed 1 gross assorted colors

in this attractive display case,
with Color Card. Ask him. If

the Color Card you have is

soiled or damaged, write us
for a fresh one.

22
Fast
Colors

SunsetSoapDyes
The Real Dye for All Fabrics

Sunset Window Cut-Out-FREE,^ -- ;«;--, ^^
out in conjunction with the Sunset Display Case, Color Card, and a
quantity of loose packages. Size of Cut-Out : 28" x 40''. Litho-
graphed in many beautiful colors. If you have one, use it for
profit; if not, write and we will send you one free. Address:

NORTH AMERICAN DYE CORPORATION,
Manufacturers, Toronto, Canada.

Sell a woman Sunset, and she boosts for you thereafter ; anybody,
without any dyeing experience whatever, can equal professional
work with the modem Sunset

—

One dye for all fabrics.
Keep your stock of beautiful Sunset colors complete. If you have
any trouble in getting Sunset, write

:

Sales Representatives
HAROLD F. RITCHIE & CO., Ltd., Toronto, Canada.
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Bowser
Gasolir.e

Curb Gasoline and
Oil Pumps

Bring You More Business
Now as never oefore, there is a great opportunity for progressive dealers

to favorably and permanently establish their business in the minds of the autoist.

Get Your Share of Trade
Show the trade you are on the job,

ready to serve them.

Bo^vser Gasoline and Oil Storage Pumps
will catch the motorists' trade quicker than any
other method you can use. Get this profitable

trade coming to you for gasoline and oil. It will

keep coming, until eventually you have their trade

for parts and accessories.

There is a Bowser Outfit that will meet your

Pump needs and bring you profitable business. Bowser Curb Gasoline and Lubricating Oil Pumps

S.F.BOWSER CO., LIMITED
66-68 FRASER AVENUE TORONTO, CANADA

Branch Offices in all the Principal Cities of the World

AGENTS
TORONTO OFFICE:
Suite II0I-2
Bank of Hamilton BIdg.

B. C. SAFE AGENTS:
C. L. Ford.
569 Richards St.,

Vancouver.

WESTERN BRANCH:
248 McDermott Ave..

Winnipeg. Man.

QUEBEC AGENT:
Ross &. Grieg,

400 St. James St..

Montreal

MARITIME SAFE AGENT:
E. L. Stalling,
Box 423,

Halifax. N. S.

Don't Worry About

Your Papers And

Valuables

—

BUY A

G & McC Safe

When you go to bed at

night, you need never
give a thought to your
valuables if they are pro-
tected in a Goldie and
McCulloch Safe.

G & McC Safes have
brought their contents
safe and intact through

Canada's greatest fires

for over forty years.

Get your G & McC Safe
now. Don't wait until

you have a fire. Write
for our catalogue
There's a G & McC Safe
for every need.

THE GOLDIE & McCULLOCH CO,, LIMITED
Head Office and Works : GALT, Ontario, Canada
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Do You Buy Good-Will?

THE important part of a sale is not

the exchange of values—coinage

and commodity. It is the "good-will"

that you have gained by the transaction.

For if you would sell goods, you must

buy good-will.

Since 1858 Macdonald's Tobaccos

have held the confidence of Canadian

smokers. Unquestionable as to quality,

unsurpassed for value, Macdonald's

comes to you with a host of friends

whose good-will has been won long ago

by the tobacco with a heart.

You will find it easy to sell Macdon-
ald's. You will find it easy to buy good-

will with Macdonald's. Above all, you

will find it immensely profitable to push

Macdonald's.

K:/o^ixc<^ UfttKa^-nejoAt

.0
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Toilet Paper Profit
Js only secure, if the Sale is Permanent. This is assured only when Qual-

ity, Appearance and Full Value is given to your trade.
Write for our carton of samples and prices

Do not. fail to see our interesting display of Interlake Toilet Papers at the Canadian National
Exhibition.—Booth 41, Manufacturers' Building.

The Interlake Tissue Mills Co.,fLimited
Head Office: 54 University Avenue. Toronto

Mills at Merritton
Branch: Montreal

Mr. Business Man
Those documents, receipts, bills, etc., that represent money in

your business deserve full protection against fire.

A Taylor Safe provides the protection they need.

Every Taylor Safe represents the achievement of 65 years of

Safe Building. They withstand every test of fire duration,

intensity or impact

Made in 40 different sizes.

Write us for quotations on Taylor Safes

and Steel Cabinets

J. & J. TAYLOR, LIMITED

Toronto Safe Works

TORONTO ONTARIO
Branches: Montreal Wi Vancouver

square
round

BOXES -'>7^™e

waterproof

Made from solid fibre-board with a
Mullen Test up to 1,000 lbs. per square
inch.

Best Boxes Limited
Ottavsra
Ont.

$100 SAVED
And a More Sanitary Machine

Think of a machine composed of Reinforced Porce-

lain, only 1 in. metal in contact with your meat.

And You Have the Dominion
A Machine without Frills

Few parts, equal in performance and capacity to

any the world over.

MADE IN CANADA

EXHIBITION VISITORS

Give us a call and see machine demonstrated. Write for

circular and booklet. Dominion Slicer Corporation, 110 Church
St., Toronto

Let Us Quote You on Our

HIGH GRADE
BROOMS
Long life and great strength are
built into every one of our brooms
STANLEY BEAVER CANUCK

5 sirinf, fancy S string, (ood 4 itring, from
earn, *II Miecled quality house cheaper stock, well

( 1 ck, polished broom, popular made, and worth
bandie. The broom weight. Stands the price. AboTe
worth while. iqi to cTer; lest, the average in

quality.

We also make a number of other lines, including

Toy Brooms and Whisks.

Waterloo Broom & Brush Company, Limited

Telephone 286 Waterloo, Ontario

Special
aUention

to mail
orders
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Exhibition Visitors

Will be cordially received at the

Fruit Market (Foot of Yonge St),

where a full Display

Crawford Peaches,

Grapes, Pears, Plums

from the best packers in the Niagara

Peninsula will be on Display.

White & Co., Limited

TORONTO

A Good Idea

—would be the pur-

chasing of a small

stock of Marsh's
Grape Juice — but
the profits will re-

pay you doubly.

This delicious Grape
Juice is of a high
standard quality—
pressed from sound
Concord grapes.

The Marsh
Grape Juice

Company
Niagara Falls, Ont.

Agents for Ontario,

Quebec and Maritime

Provinces :

The MacLaren

Wright, Ltd.

Toronto and Montreal

Agents for British Col-
umbia :

F.G. Evans Co., Ltd.

Toronto and Montreal

r.'IIIIIIIIIIIMIIIIIIIIIMIIIIIMIMIIIIIIIIIMIIIIIIIIIIlll(llllltMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIMirinlllin^

I
SAMUEL DOBREE i

I
& SONS

I

I
LONDON, ENGLAND I

I
Established 1 7th Century

|

I
Growers and Producers of |

I
SUGAR MOLASSES

|

I
COCOA

I

I IMPORTERS AND EXPORTERS |.

I Branches in all parts of the civilized world =

I
Canadian Branch

|

J
UPPER WATER STREET

I
HALIFAX, N.S.

TiiiiiiiiiiiiiliiliiiiiiiiiiiiiiiiiiiiMiiiiiriiiriiiiiiiiiiiiimiiiiiNiiiiiiiiiiiiiHiiiiiiiiiiiiiJiiiiiiiiiiiiiiiirjiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiMiir

Y & S

STICK LICORICE

in 10c Cartons

lo;

Everything in Licorice^for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.
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BABY'S OWN SOAP
50% PROFIT

Buy Direct From the Factory. Freight Prepaid. Minimum Quantity 2 Gross.

$38.40 less 20^; and 5 7
Sell at 15c per cake -

$29.18
$43.20

In Sask., Alta. and B.C. add 60c per gross and retail at 50c per box of 3 cakes.

ASK FOR PRICE LIST OF OTHER LINES

ALBERT SOAPS, Limited, 168 McCord St., MONTREAL, Que.

DWIGHTS

-^iJMsa

•'-^ BICARBONATE _,Baking sodA

Bell the Baking Soda
that you know will satisfy

You can always depend on complete satisfac-

tion and steady repeats if you fill your cus-

tomers' requirements with Cow Brand Baking
Soda.

For over 75 years its superior strength, econ-

omy and purity have made it the leading seller

in every first-class grocery store from coast to

coast. Don't make excuses to your customers
—give them Cow Brand and be sure.

CHURCH and DWIGHT
LIMITED

MONTREAL

^«E HANDY RUST
REMOVER

^" not harm

3ot

NafcnalSpecialty^

Montreal

Your Customers need

ERUSTO
The rust and Iodine Stain

Remover, and Straw Hat

Cleaner.

Their needs make your

profits. Keep it in Stock.

ERUSTO removes rust

and . odine Stains instantly

from the finest Silks, linens

and colored goods, it

cleans old straw hats like

new.

National Specialty Co.

95 Canning Street, Montreal

Sole Agents for Dominion

of Canada

Brysen Import Agency Co.,

Limited

25-29 Latour Street, Montreal

1

CANADA

NAPLESYROP

'Tl^^^P^'^"*

PRIDE OF CANADA
Pure Maple Syrup

Will pleate your most particular customers.
Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

KEPRESENTATIVES: W. L. Maclt«niie & Co.. Limit«d, Wionipeg, R«gina, Saskatoon, Calfrary and Edmoo.
l"?!.

Oppwhwrnw Brot., Limit«d, V,ncouv«r, B. C; S. H. P. Mack«nzit & Co.. 95 King St., E. ToroatD. Can.
J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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INDEX TO ADVERTISERS

not ano^^^_

tVera

DOMINION SALT CO LIMITED
SARNIA ONT

If your jobber cannot supply you we invite your inquiry, 'when
price lists and full information will be promptly sent you.

DOMINION SALT CO., Limited, SARNIA, Canada

Manufacturers and Shippers

REINDEER
FLOUR

—an unusually high-grade
flour prepared from the fin-

est No. I Canadian hard
wheat. Reindeer Flour is

milled under the most sani-

tary conditions by an unique
process that enhances its

food value. You can highly

recommend it and know
that it will never fail to

please.

Peterboro Cereal Company,

Peterboro, Ont.

General Sales Office : Peterboro, Ont.

Branch Mill : Campbellford, Ont.

Acadia Sugar Refining Co. 16

Albert Soaps Ltd 53

B

Bain & Co., Donald H. .

,

8

Barr Register Co 47

Beecham's Pills..' 47

Best Box Ltd 51

British Col. Mfg Co. . .

.

6

Bowser & Co., Ltd., S. F.. 49

Buffalo Specialty Co 13

C

California Prune & Apricot

Growers 4

Canada Barrels & Keg
Ltd 46

Channell Limited, Inside
Front Cover

Church & Dwiht Co 53
Chase & Sanborn 48
City Dray Co., The . .

.

6
Codville Co 9
Clark Limited, W 1

Clark D. W n
Connors Bros. Ltd 43
Clayoquot Sound Canning Co.
Ltd 7

Davies & Co., Wm. Ltd., . 41
Dobree & Sons 52
Dominion Straw Corp... 51
Dom. Canners Ltd 16
Dom. Salt Co 54
Donaldson Phillips Agen-

cies 8

E
Eddy, E. B. Co. Ltd 15

Escott Co. Ltd., W. H. . .

.

10

Estabrooks Co.,Ltd.,T.H. 17

Eureka Refrierator Co.

Ltd 7

F. W. Fearman Co 42
Frost Moorman & Co 11

Goldie & McCulloch Co. . . 49
Gosse-Millerd Packing
Co 18

Gunns Limited 42

H
Hamblin-Brereton 11

Hayne Co., John 55
Hanson Co. Ltd., J. H . .

.

12

Hull Oil Mfg Co 12

Interlake Tissue Mills Co.

Ltd 51

K
Kelly Confection Co. ; . . . 6

Kkovah Co., Ltd 3

Laing & Waters 11

Lambe W.G.A.& Co 11
Langley Harris & Co. Ltd 11

M
McCormick Mfg Co. Ltd. 2

McLaughlan, J. K H
Macdonald Reg., W. C. .

.

50, Front Cover
Mackenzie, W. L 8
Mickle, Geo. T. .'

., n
Munn & Co, C A '.

13
Malcolm Condensing Co..

.

15
Magor, Son, Co '.

18
Marsh Grape Juice Co. .

.

52
Maple Tree Producers

Association, Ltd 53
Mathieu J. L. & Co., Ltd.. 17
Moore, R. M. & Co o5

N
National Licorice Co 52
National Specialty Co... 53
North Amer. Dye Corp.. 48

O

Oakey & Sons Ltd., Jno. . 12
0'Donnell& Co., John J... 11
Oval Wood Dish Co. 14
Okanagan United Growers

Back Cover

Pacific Box Co 5
Patrick & Co. W. G 11
Pennock & Co. H. P 9
Peterborough Cereal Co . . 54
Proctor & Gamble 45
Purnell & Panter 12

R
Red Rose Tea 17
Reliance Ink Go. Ltd 9

Ross Can Co 55

Scott-Bathgate Co. Ltd.. . 10
So-Clean Ltd 55
Soper, E. N. & W. E. ... 13
St. Arnaud Fils Cie 12
Stickney & Poor Spice C. 7

Stroyan-Dunwoody Co. ... 8

Sutcliffe & Bingham Ltd.. 3

Taylor Ltd, J. J 51
Tetley's Tea 44i

Thompson Co., A. E 10
Tippet & Co. Ltd 12

Toronto Pottery Co. Ltd.. 55

Toronto Salt Works 55

Trent Mfg. Co 55

W
Wallace Fisheries Ltd. .

.

Inside Back Cover
Waterloo Broom & Brush
Co 51

Watson & Truesdale 9

White & Co 52

Wilson J. R 11

White, Cottell's 55

Woods & Co., Walter... 42

Williams Storage Co . .

.

9

Wiley, Frank H 8
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BUYERS' MARKET UUIUE ^

Latest Editorial Market News
Stone'w^are Jars
Flower Pots
Tea Pots
Glass^v^are

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Carabarwell, London, Eng;.

AgenU
W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TR0YAN-DUNW00DY CO.
Confederation Life Baildinr

Winnipeg, Man.

OPPENHEIMER BROS., LTD.
VancouTer, B. C.

BAIRD & CO., Merchants, St. John's, Nfld.

Order from your Jobber today

•SOCLEAN"
the dustless sweeping: compound

SOCLEAN, LIMITED
Manufacturera TORONTO, Ont.
Montreal Agents :—Vigneault & MacGilllvray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

BARRELS
From 5 to 50 Gallons. For Liquid Containers

PROMPT SHIPMENTS

CANADA BARRELS & KEGS, Limited

WATERLOO, ONT.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

RECORD SWEET
POTATO CROP

To take care of the record

breaking Louisiana sweet

potato crop, which is ex-

pected to exceed 10,000,-

000 bushels this year, from

fifteen to twenty public

storage houses, ranging in

capacity from 5,000 to

25,000 bushels, are being

erected at various points.

OLD CROP PRUNES

ABOUT CLEANED UP

The California Prune and

Apricot Association an-

nounce it is entirely sold

up on 1920 crop prunes,

30{40s, 40|50s, 80|90s, and

smaller and has only a

limited store left of 50 {60s

and 60170s.

30 DOZEN CASE FILLERS
ONE DOZEIS CARTON FILLERS
%-INCH CUSHION FILLERS
CORRl'GATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and liousehold utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

Say YouSawItIn
Canadian Grocer,
It Will H elp To
Identify You.

MAKE BUSINESS
BETTER

By Boosting Your
Business

These one-inch spaces

only $2.20 per iHsertion

if used each issue in the

year.
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Rates for Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.

Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot

be acknowledged.

WANTED

WANTED
yOUNG MAN, 28, THOROUGHLY BXPER-

ienced and efficient : a hustler and one who
knows what to do and how to do it, wants posi-

tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

IT 7-ANTED— I WISH TO RENT A STORE
about 15 X 40 feet, in a town of not less

than 3,000 population ; might consider buying out

grocery stock, but prefer renting store only. Ad-
dress Box 80, Canadian Grocer, 153 University

Ave., Toronto, Ont.

FOR SALE

pOE SALE—GENERAL STORE IN NORTH-
em Saskatchewan village, good district, good

crops and good business, purchaser must have
$10,000. Box 74. Canadian Grocer, 153 Univer-
sity Ave., Toronto, Ont,

pOR SALE — GENERAL STORE, IN LIVE
town in Alberta; population 1.800. Has High

School ; 20-bed, fire-proof hospital, etc. ; has good
pay roll and is recognized as one of the best
towns in the province. Turnover last year fl50,000.
Write for terms. Box 82. Canadian Grocer, 153
University Avenue, Toronto, Ont.

pOR SALE—POTATOES. CAR LOAD LOTS
Choice Manitoba White. N. J. Prior & Co.,

Portage la Prairie. Man.

A FIGHTING SALES REPRESENTATIVE—
A seasoned. mature man—clear-thinking,

sound—with 25 years' selling experience, is open
to represent a manufacturer in Western Canada.
Knows western business from every angle, and
has been trained in some of the best known
organizations in Canada. If you are looking for

a good live wire, get in touch with me at once
and I will be glad to furnish full details. Salary
or commission. Box 86 Canadian Grocer, 153
University Ave., Toronto. Ont.

OPPORTUNITY FOR INVESTMENT WITH
exceptional prospects in a business dealing

in an article of everyday use in every house in

Canada. Business already established. Money re-

quired for extension of same. Hamilton Adver-
tisers' Agency, Limited, Hamilton. Canada.

pOR SALE—GROCERY AND PROVISION
store in a thriving railway divisional point

and tourist town. Stock and fixtures. $2,400.

Good opportunity. Apply Box 88, Canadian
Grocer, 153 University Ave., Toronto. Ont.

pOR SALE — BUTCHER AND GROCERY,
West Toronto. Turnover 72,000 : good pros-

pect. Owner leaving city. Box 90, Canadian
Grocer, 153 University Ave., Toronto, Ont.

Vy^ANTED—MAN SEEKS GOOD PROPOSI-
tion, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-
ferred. Expert office man. Could invest small
capital. Box 92. Canadian Grocer, 153 Univer-
sity Ave., Toronto. Ont.

Send

For

Your

Copy

To-day

Because of an unusually well balanced and complete editorial

service, The Financial Post of Canada is carefully read by
Canada's foremost business executives—financial directors

—

salesmanagers and investors. It contains business and financial

information valuable to any forward-looking business men.

One evening spent with it in the quiet of your own home will

answer all your questions about The Financial Post.

The Financial Post
143 University Avenue, Toronto

When Writing to Advertisers Kindly

Mention This Paper
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Your Can-opener

will disclose

the reason.

The "Kilties" are on the March!

'Kiltie Pinks" are not
for sale un-labelled.
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Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

No. 36VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., SEPTEMBER 9, 1921

Full Match Value

for Every Customer

EDDY'S
Indurated Fibre-

ware
Li^ht, sanitary, non-
leakable pails, tubs,

washboards, etc. More
Datisfactory in every
way than the old
time metal or wooden
utensils and far more
durable.

"Onliwon"
Towelling

--and--

"Onliwon"
Toilet Paper

in the handsome
"Onliwon" fixtures.

A line that sells with-
out effort and always
satisfies. Get a little

trial display working
for you.

The Eddy "Silent Five" Line pictured above is typical of Eddy
Match Value.

A big generous sized box, generously filled with matches as

perfect as human skill and the experience of some twenty
years can make them.

The safest and most satisfactory match for household use.
Non-poisonous. Silent-striking. NO after-glow.

There are more than 30 other varieties of Eddy "lights"—

a

match for every purpose and for every purse.

Made in Canada of course. All Eddy products are Canadian
made, from Canadian material by Canadian workers.

Is your stock complete?

The
E. B. Eddy Co., Limited

Hull, Canada

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation
Copy of Report will be sent on request to any one interested
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Price Cutting a ParasiteEating Away Earnings'

A iiicss;ii;c from Armand Chapiit, <hc new picNidtiil of llic

Canadian wholesale grocers' association
—

"the time to settle

down to l)eller and saner business ntelhfKls, willi a more com-
pieliensivc understanding of conditions liuit surround us."

I to forget commodity after another' has bad to b« Presentation III

Made To Mr.

commodity after another has bad to b«
sold at or below cost Miirli monev Ii.is

,,e.««»„^^omo,,,,
y

What Mr. Chaput says about price-cutting in

general, applies with particu-less. None ofTn
5st money in stock, carry tfT?

frk and the risli and distribute tlie

Roods for nothinB, yet ttiat is the actual

result of the price cutting programme.

rionty »f Hiisiiiess For All

'I'licrp is idnily o( business tor alV of

us, more than we can handle If it l8

properly ilevetoped, but the haphazard

method of spelling business by cutting

prices even below cost not only robs the

dealer of legitimate profits, but gener-

ates a feeling of mistrust and- unsteadi^

ness among the retail trade. Tt spreads

like wild tire, knocks the bottom out of

markets, causes restraint on the part

of the buyers and strikes home at the

perperator o£ the scheme with a pace

in cut prices that/ will run him and oth-

ers oft their feet before it can be brought

to a stand still

Suicldnl Prices

ij-
plea to tlie wliolesale grocers anjj

.retailers, t(.o, is to stop^jyijj

s!,oiis thoy

CHANNELL

anip

that

cere hoiS
ttrese enviaJl

about add
the retailer as

that w may
solidity "

lar force to trade-

marked specialties, the

prices of which are

A greengroc
dock at Liverp
gruffly asked

' "I've got s

was the i;

"All

throw
ma

LIMITED

TORONTO

known to the public

through Advertising.

Indeed it is one of the

fine things about such Special-

ties that your customers expect

to pay the full prices at which

they are advertised—thus ensur-

ing you your full legitimate pro-mg you your rull legitimate pro-

fit every time you make a sale.
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An Absolute Certainty

You can always depend on year 'round, rapid

turnovers when you sell Borden's Milk Products.

The name Borden's on any milk product is an

absolute assurance of complete satisfaction. For

sixty-five years they have held the confidence of

the public, a confidence that, backed by con-

tinuous dominant national advertising, has made
them the fastest selling milk products on the

market. When you feature them you are mak-
ing good profits an absolute certainty. Warm
weather months always increase the sale of these

convenient Milk products. It will pay you to

make window and counter displays of Borden's

St. Charles Milk, Borden's Eagle Brand Con-

densed Milk, Reindeer Coffee, Reindeer Cocoa,

etc.

Mgj^S^
SICHARLES

Brand Milk
With the Cream Left in,"

MONTREAL ^^^fJTJJ^W Gy^^Qmlted VANCOUVER
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A complete line

under one label.

PINK SALMON
Packers generally are slowing down this year in the

canning of many varieties of Northern Pacific fish.

Customers will be turning from Sockeyes to the

less expensive varieties. Never was there such an

opportunity to build up a quick profitable sale for

guaranteed pinks. The excessive hot weather has.

also brought you many new customers for canned

ocean products.

Take advantage of the demand which advertising

and your customers' own praise have created.

The advertising we have recently done across Canada

of our introductory packages, sold pink salmon in

thousands of households. Folks were delighted, and

told their neighbors. Now—cash in on this publicity—-

stock, display and boost Gosse-Millerd Pink Salmon.

Get all information about it, while the season is on.

There's satisfaction in handling a line in which
every can is backed by the firm who packs it.

GOSSE-MILLERD PACKING CO., Limited

Vancouver, B.C.
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CLARK'S
PORK & BEANS
With - Tomato - Chili - or - Plain - Sauce

Your customers, Mr. Grocer, always want

quality, but they also find it necessary to-

study economy.

If you ^ve them CLARK'S PORK and

BEANS they know they are getting the

highest quality at

REASONABLE COST

You are also benefitting by the

ready sale, the quick turnover.

and the satisfied customers who

come back for MORE.

STOCK UP NOW - DEMAND IS BRISK

Made in Canada by Canadians

W. CLARK, LIMITED MONTREAL
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IMiiiHH
Fast Turnovers

Make Fat Profits

Success in retailing depends
on the turnover. It matters little

to you that you can get fifty per

cent, profit on an article it takes

a year to sell.

It is fast turnover that has
made Macdonald's the most pro-

fitable line in Canada. The de-

mand for Macdonald's Tobaccos
never falls off. More Macdon-
ald's is sold than any other kind
of tobacco. Your capital isn't

tied up for long—you sell more
tobacco—you make more profit.

Not only that, but you
make a higher percentage of
profit on Macdonald's •

—

extra profits that make it

more than worth your while
to sell the tobacco with a
heart.

I
h^J

l\\\\\\\\\\\\\\m\M^^^:^
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I ANCHOR OPENER
"Removes the Cap without Mishap"

—the Handy Opener

that your customers

have been looking for

This excellent opener easily removes the tops from jars and
tumblers sealed with "Anchor" caps or similar seals without

fuss, muss or trouble. Every housewife has been looking for

an ingenious opener of this type and the speedy manner in

which Anchor openers sell wherever they are introduced has
shown that they fill a long felt want.

Offers a 50% Profit

Anchor Openers are packed three dozen in a hand-

some display carton which costs you $1.20 net.

You sell them for 5c. each giving you a profit of

60c. on each carton or 50%. Put this attractive

display carton on your counter along with a dis-

play of "Anchor Sealed" products and reap double

profits.

Anchor Cap & Closure Corporation
275 WALLACE AVE, TORONTO.

MAIL THIS TODAY

Anchor Cap & Closure Corporation

275 Wallace Ave., Toronto

Enclosed find (P.O.) (money order)

for $

for which (express) (mail) me
cartons of Anchor Openers.

NAME

ADDRESS
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Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in -

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street,

Track P. 18 Winnipeg

Cane's Pencils, extensively advertised,
are as good as represented to be both
as pencils and as profitable sellers. The
counter or v^indov^^ display box illus-

trated here is in colors and particularly
adapted for attractive advertising pur-
poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

IF YOU CANSELL

a better grade of Macaroni, it

follows that you will sell more
Macaroni, doesn't it?

We think so.

Give Columbia a chance to de-

monstrate.

ImnWai
fcmir

The Columbia Macaroni

Co., Ltd.

Lethbridge, Alberta

"CHARM" is rapidly

forging to the Front

Judging from the speedy

manner In which Charm
is forging to the front as

a leader In ita class, it

is certainly bound to be

a Mve profitable seller.

Charm
CLEANS
Everything

Charm cuts grease, saves

soap, softens water and

cleans everything perfect-

ly without injurj- to

liands or fabrics. It Is

positively a new depar-

ture ill cleaners and is

.safe, odorless pure and
effective. Trj' a sample

order. Your wholesaler

will supply you.

Gait Chemical Products Limited

Gait, Ontario
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CANADIAN GKOCEK

i

Order by

Name.

Say

Stickney

and Poor's

All of Your Customers

use Cream of Tartar,

the purest and best?

Why not sell them
That is

STICKNEY & POOR^S
Cream of Tartar

Recommend it to your customers for baking
biscuits, shortcake and ginger bread.
Wholesome. Unfailing. Prepared from
grapes.

Like all other S. & P. products it comes
packed in handy attractive packages that
sell readily.

Your co-operating servant,

"MUSTARDPOT"

STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century Honored 1921

HALIFAX
Mustard - Spices - Seasonings

$100 SAVED
And a More Sanitary Machine

Think of a machine composed of Reinforced Porce-

lain, only 1 in. metal in contact with your meat.

And You Have the Donninion
A Machine without Frills

Few parts, equal in performance and capacity to

any the world over.

MADE IN CANADA

EXHIBITION VISITORS

Give us a call and see machine demonstrated. Write for

circular and booklet. Dominion Slicer Corporation, 110 Chnrch

St., Toronto

Eureka Refrigeration

Equipment

HH^^^^^^^^^^^^^K^^^H ator has been build-

WK^^^^^^^^^^^^^ttt^^^U
^^^^^^^^^^^^^^^^^^^^^H only for the

^^^^^n^H^^^^^^^^^^^^H
f-9Hpl'' ^^'^I^^^^^^^^^^^H means that we have been

H fr, SdH^^Hdl^^^H applying all our energies

K^H^^i^^MillNH^HHi^^^H to the aevelopment

^^^^^^^^^^HHSBkI^^^^^^^^^I the most

^^^^^^^^^^^^^1 serviceable

Bol^H ' H We believe tliat the

^^^H* * %Kriv |BI present Eurelta Refriger-

^M ator is the best that can

^9 be obtained on the mar-H IHT
^M ket to-day, and we are

^M ready to bUclt our opin-

M"' ' iWM ^M ion by baciilng our guar-

na^-- -in H| antees. If you have not

91 seen our guarantees

l"-i write us at once. We
^B'TIM '—

^-
II 1iMH^Bf^fHWWMMB have some very Interest-

HuIkhB^B^^^HHI^^^^^^H information for

WK^^^^^^^^^t^^^^^^^^^K In to Eureka

>MU^^^^^B^^^^^^^^^^^ frigeratlon equipment.

Eureka Refrigerator Co., Ltd.
Head Office and Factory : 1

OWEN SOUND, ONTARIO i

£.iiiiiiiiiMiiiiiiifiiiiiiiijiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiirriiiiiiiiiiiiiiiiiiiiiiiiiiriiiiiitiiiiiiiiiniiiir>iiiiiiii^

I SAMUEL DOBREE
|

I
& SONS I

I
LONDON, ENGLAND

|

I Established 1 7 th Century
|

I Growers and Producers of
|

I SUGAR MOLASSES I

I
COCOA

I

I IMPORTERS AND EXPORTERS
|

I Branches in all parts of the civilized world |

I
Canadian Branch |

j UPPER WATER STREET

I
HALIFAX, N.S.

|

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiHiiiiiiiiiiiiiinMiiininiiiiuiiiiiiiiiiiiiiwiiiiiiitiiiiiiiiMiiiiiniiiiiiiiiiiiiiiiiiiiuiiiiiiiiiHiiiiuiiiii^
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' Agent and Importer

GROCERIES and CHEMICALS
Salesmen coverine Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents and Grocery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

f p 75 ^''^'^^h Cigarette Papers

Finest Quality—Order tO'day

from your jobber
Thi» cut I'c • factimil*

White Gummed
Paper

That Will

Satisfy

Your Trade

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.

Branches: SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON. ENG.

«

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H»p WINNIPEC °mL'
ALBERTA

WESTERN ONT.

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square fe<it of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co,
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta.

get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers* Agents

They

TRACKAGE
STORAGE
DISTRIBl'

TION

square
round

BOXES '^^^^'^'^

waterproof

Made from solid fibre-board with a
Mullen Test up to 1,000 lbs. per square
inch.

Best Boxes Limited
Ottawa
Ont.

(dmiyyyJ Jii4i4i(£/ <^(H^ t/ew^Co-v^M^cd/,
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WESTERN CANADA

Marketing Products in a '^Big Way'
The house of "Scott-Bathgate" holds an 18 year old re-

putation for producing big results in the rich Western Pro-
vinces—a reputation that you should investigate before you
assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
cuits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

^^i^^M
iT;:. . <J> , «.'> . <H» «2>

i

i

' A. e THOMPSON.

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-
shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Barrels,

also Display Cards 36 pkgs. Each.

Try ''Nifty Brand"
Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. E. Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
Box 2015. Winnipeg
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris & Co., Ltd.

Manufacturers' Agents
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONT©

w . G. PATRICK
LIMITED

& GO.

Manufacturers* Agents |

and Importers
51-53 Wellington St. W. , Toronto

Halifax. N.S. : Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT,

Grocery Specialty Brokers

Agencies Wanted
Satitfactory Repretentation Cuarmnteed 32 Front

TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

We Cover Western Ont. Thoroughly

Now representing Sainsbury Bros : J. H.
Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

HAMBLIN-BRERETON CO., Ltd-

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.

Winnipeg and Calgary.

Say YouSawItIn
Canadian Grocer,

It Will H elp To
Identify You.

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are cotipetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough - Ont.

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of wWte bean» ita guarantee

of their uniform me and choice

quality

Only the very 6ne»t hand-picked

Canadian Whke Beans go into bags

marked

CROWN BRAND
For your own protection insist upon

having this line of known quality.

Ridgetown, Ont.

When Writing to Advertisers Kindly Mention this Paper
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WESTERN CANADA

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac'^ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, Including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

MAPLE SUGAR
I solicit your orders for pure Maple Sugar. 35 years

experience as wliolesale dealer. Open for agencies of all kinds.

Agent for Messrs. E.B. Eddy Co., Ltd., Hull; Gunns
Ltd., Toronto; St. Lawrence Starch Co., and several others.

Hardware Expert. Correspondence solicited if interested.

Warehouse capacity, 10,000 feet floor space. Best spot in

town on Main Street.

JOS. EMOND
24 Rue St. Joseph, Quebec, P. 0-

OAKEY'S
''WELLINGTON^
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agent*:

F. Manley, 147 Bannatyne Ave. East,

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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3y Special Ro^^al Permissior? ^
w^ass^^m

SARDINES*
VA^G OSCAR
BRAND

The Recognized Leaders where-

ever the best is appreciated

KING OSCAR SARDINES
The high-grade sardines that have won a nat-

ional reputation as the finest flavored, highest
quality brand on the market. They are packed
from only the finest selected Norwegian caught
bristlings, in the purest olive oil under the most
hygienic conditions. When your customers ask
for sardines, give them Kmg Oscar Brand—it pays
to give them the best.

Order your requirements from your wholesaler.

CANADIAN AGENTS:

John W. Bickle & Greening
Hamilton, Ontario

Gives You Reliable Information

In six years the Audit Bureau of Circulations has solved the per-

plexing problem of circulation statements. By a systematic analysis

of distribution and methods, this o ganization is able to supply just

the data an advertiser needs. The darkness is dispelled and the bright
light of verified facts takes its place. Space buyers no longer find it

necessary to grope in the dark.

There are no dark spots in Hardware & Metal's circulation.

Our records are audited by the Audit Bureau of Circulations.

All MacLean Publishing Go's papers (sixteen) are members of

the Audit Bureau of Circulations.

// intereited lear out this ixi'ie atiil place iritli Ictteif: to be nufun-rcd.
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Sept. 1st, 1921.

FREE ALUMINUM DOUBLE BOILER FOR GROCERS
THIS CERTIFICATE given with a purchase of each full case of- No.

Quaker' Oats, 36s (two 18s equal 1 case 36s),

Quaker Oats, and Tillson's Oats, 20s

Tillson's Oats, 20s, (Aluminum Assortment)

ON OR BEFORE FEBRUARY 1, 1922, mail ten of these Certifi-

cates (when accumulated) to The Quaker Oats Company, Peter-
borough, and the two-quart heavy aluminum double boiler as
shown here will be sent promptly, Free of all Charges.

Sign your name and address distinctly here.

Name

The Quaker QdAf> G>inpany

PETERBOROUGH, ONTARIO

Street

City .. . Prov

.

To All Retail Grocers
Free of all charges, a TWO QUART HEAVY ALUMINUM

DOUBLE BOILER.

Your wholesale grocer can to-day give you one of these Certificates

(facsimile above) with each full case of QUAKER OATS 36s.,

QUAKER AND TILLSON'S OATS 20s., and TILLSON'S OATS
20s., Aluminum Assortment, that you purchase, be it one or fifty cases.

Ask For These Certificates
The best consuming season is fast approaching and you will need

enough Quaker Oats and Tillson's Oats. Build up your stock now.

In present times it is more than ordinarily true that the lines to

stock are the sure-selling established solid lines such as QUAKER
OATS and TILLSON'S OATS.

JKe Quaker Q^Xs (^mpany

Peterborough and Saskatoon

Canada
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What's Wanted
A-lmost every week you want some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best
of them read Canadian Grocer and
watch the "Wanted" page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer's
subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the
Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion; 2 cents per word for subse-
quent insertions of the same ad. Box
Number 5 cents extra.

TOILET PAPER
Made by

Interlake
Tissue Mills

Requires No Apology to your
Trade.

The rolls are clean-cut with at-

tractive labels and of unques-
tionable quality.

Write for a carton of samples
and prices.

The Interlake Tissue Mills
Co. Ltd.

Head Office: Branch:

54 University Ave., Toronto. Montreal

Mills at Merritton

an6;B]oo6f)oriri|ifr

A Big Seller with the Grocery Trade

SANATAS TONIC
A body builder and a wonderful blood purifier.

SANATAS TONIC will be in great demand by Hospitals and

Invalids.

Every bottle guaranteed by Expert Chemists.

Buy Sanatas Tonic—the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, 16 or 32 oz.

Watch for our travellers or order direct.

SANATOR LIMITED
20 Jacques Cartier Square

Montreal

Western Agents

Richardson Green Ltd.

170 Market St., Winnipeg

Quebec Agents

Hudson & Orsali

St. Paul St., Montreal

Ontario Agents

McGillivray Bros.

123 Bay St., Toronto

Agents required for Maritime Provinces and P. E. Island
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Always Fast Sellers

ketMADE tvjth MILK
You can always count on
Junket—the delicious and
economical dessert, to bring
you a steady stream of re-
peat orders once you intro-
duce it. Junket is made

tritious. Comes in 10 tablet

packages that retail at 15c
each with an excellent profit,

can be prepared in an almost
endless variety of dainty des-

with milk and is highly nu- serts.

JUNKET POWDER

m5mn
Junket Powder comes already sweetened and flavored. Just
stir in it milk, let it set a few minutes and you have a
dainty dessert. Four delightful flavors. Also excellent
for making ice cream. Retails at 1.5c a package with a
good profit.

Chr: Hansen's Canadian Laboratory
I TORONTO, CANADA

LOGGIE, SONS and COMPANY
I Selling Agents for Canada

I 32 FRONT STREET WEST, TORONTO
nllllllMIMIMIIIIIIIiniMIIMIIMMIIIIMIIIIMIMIIIIIIIIIIIIMIMIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIMIIIIIIIIIIIIIIMIIMIIIIIIIIIIIIIIIIIIMIIIIIIIIMIIMIItlllllllllllMIIIIIIMlin

Upton's Pure Jams and Marmalades

Jams and Marmalades are moving.

The past month has shown greatly increas-

ed sales.

Quality Jams as usual have had the call.

Upton's Jams and Marmalades are Qual-

ity goods.

Prices are down, buy while the buying is

good.

Jams and Marmalades that a

grocer can safely recommend to

his best customer.

THE T. UPTON CO., Limited

HAMILTON - - CANADA
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It Is Certain
that "Discretion is the better part of Trading." Every week

we receive voluntary testimony from friends pleased with the

results of specializing in SALADA to the exclusion of the

'ordinary' brands of tea.

Read this:-

R. R. No. 1 L—
August 26. 1921

Dear Sm:
We are sdilling 25lbs of your tea to lib

of any other. Your green tea sales are also

increasing with us. W. H. B.

I Last week (ending Aug. 27) we sold 132 TONS of Salada (precisely 264,155 lbs.), |

I The increase this year to date is over 1,250,000 pounds. |

RiiiiuHiiiiiiiiniiiiiiiTiii:i:iiiii!iiLriiiii:i liinii n^

N/ISTER NIISOH
PUUO SrvlOKINO

'it's^ood Tobacco**

Selling Tobacco for You
Here's one of the many ads that are helping
to sell more MASTER MASON Tobacco-
only of course the actual ads appearing in the
papers are over four times as big as this one.

These ads are increasing the demand for
MASTER MASON—and building up bigger
profits for the men who sell it. The profit

margin on Master Mason is always larger
than on any other tobacco. Now, Master
Mason is more profitable than ever. Don't
miss any of this extra generous profit—stock
up now with MASTER MASON.

ROCK CITY TOBACCO CO.
QUEBEC CANADA

MflSIERIMSON
PLUG SMOKING
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Early Season Brings

B. C. Fruits into market

Next Week
British Columbia's crop, under perfect weather conditions, has not only placed its

fruit in the prize-winning class again but also ripened it a GOOD TWO WEEKS EAR-
LIER THIS YEAR. That means quick work on your part in cashing-in on the varie-

ties as they come.

B. C. Wealthy Apples

This September apple is without a peer—excellent for all uses—an ideal short sea-

son apple that sells—first because it is an attractive variety—and second on its most

excellent qualities for both dessert and culinary uses.

These Boxed Apples making

big hit with consumers

With the close Government inspection—accurate grading—expert packing and per-

fect fruit, B. C. boxed apples are quickly sought by the discriminating buyer. A box

of Wealthies is just enough for the average family to use with profit before later

varieties come.

Other B. C. Fruits Rolling

Especially on the preserving fruits does the early season apply. It is to your advan-

tage to emphasize the necessity of quick ordering by your customers so you may satis-

fy them as the various fruits come. You can't get their orders too soon this year.

Pears, Plums, Peaches, Crabapples, Italian Prunes—all rolling now.

Talk-Boost-Eat-Sell B.C. Fruit
This series of advertisements issued by the Producers and Distributors of B. C. Fruits.
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A'BUYWORD" FOR QUALITY
"What makes Red Rose Tea such a good seller?" a merchant recently

asked one of our travelers.

"It's because," the traveler replied, in the first place it is a blend of

India and Ceylon teas noted for their strength and flavor, and secondly
this quality has been so thoroughly a dvertised that the words *is good tea'

are on the tip of eveiybody's tongue."

"Red Rose Tea is good tea" is not only a byword for goodness, but it's

a "buyword" for everything in your store that smacks of quality.

Just try a case and see for yourself.

T. H. ESTABROOKS CO., LIMITED
St. John, N. B. Montreal, P. Q. Toronto, Ont. Winnipeg, Man. Calgary, Alta.

§Wirriffs
A Line

True Orange Worth Pushing Jelly Powders
MARMALADE and EXTRACTS
This delicious preserve has
become a favorite in thous-

ands of Canadian homes. It

is a marmalade you can
safely recommend to those

customers who appreciate

quality combined with value.

Manufacturers

IMPERIAL EXTRACT COMPANY

TORONTO

Two members of the ShirrifF

"quality" group that it will

pay you well to push.
SHIRRIFF'S Jelly Powders
offer exceptional opportuni-
ties during the summer
months.

So!e Selling Agents:

HAROLD F. RITCHIE & CO., LTD.

Toronto and Montreal
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Robinson's Patent Barley
and

Robinson's Patent Groats

For Infants and Invalids

SURE SELLERS

You can always count on steady sales when you

handle these two popular lines. Their reputation

for quality is world wide and their many uses

make them always in demand. Order your re-

quirements from your wholesaler.

MAGOR, SON & CO., LIMITED
191 ST.PAUL ST.,MONTREAL 23 SCOTT ST.,TORONTO

Two Opinions on the Famous

FRUIT SALT
Says one Prominent Druggist :

"Eno is one of my 'leaders'—I give it pro-

minent display because it brings me good
returns—it doesn't hang around the

shelf, in fact it is the nearest approach
to perpetual motion I stock."

Prepared only by

J. C. ENO, Ltd., "Fruit Salt" Works,

LONDON, England

Is this your experience?
"Eno is one of my pet lines—I've culti-

vated its sale by linking up with the ex-
tensive advertising campaigns hammer-
ing home the health message to the
public

—

1st. Giving it tasteful display.
2nd. Always being able to supply it when asked.
.3rd. My confidence of the satisfaction it will give my

customer.
4th. Reconunending it when asked for so called substitutes."

Agents for North America:

HAROLD F. RITCHIE & CO., LIMITED

10 McCaul St., TORONTO
Also at New York and Sydney, Australia
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Weighs and Counts Every Purchase
F. G. Gayne, St. Johns, Que., Believes if a Grocer is to Succeed, He
Must Watch Very Carefully Such Details as Weight and Counting
—Started with $300 and Now Has Annual Turnover of $60,000

FOUR years ago a young man liv-

ing in a small town in the Pro-

vince of Quebec came to the de-

cision that he would be the master of

his own destinies. He quit his job, and

with a capital of $300 which he had

saved from his meagre wages, set

about to find the foundation upon which

to build his future success. He chose

the grocery business as the road to

fame and fortune, but having had no

previous experience in the intricacies of

the trade, he proceeded very cautiously.

Purchases a Grocery

Purchasing a small business on a side

street in this town of only 10,000 popu-

lation, studying the business from all

angles, watching for leaks—which is the

cause for the undermining of many a

business—closely following market con-

ditions and by hard work and persistent

salesmanship in a short time he won
the confidence of the people in his

neighborhood to such an extent, that in

less than four years, larger premises
had to be procured to accommodate the

steadily growing business.

Annual Turnover Now $60,000

Such, is the interesting beginning of

F. G. Gagne,, St. Johns, Quebec, which
is now situated on the main street and
has an annual turnover of around $60,-

000. He carries a stock of $4,500.

From the very beginning, the policy of

Mr. Gagne has always been to weigh
and count every purchase. He pointed
out to a representative of Canadian
Grocer that this is essential in order to

get at the correct cost of the goods.

"Weigh, count and carefully check

everything before placing in stock"

said Mr. Gagne. "A case of cabbage

will sometimes vary from ten to fifteen

pounds less than the amount called for

on the invoice. A crate of tomatoes

two to three pounds and the packing in

a tin of biscuits will sometimes weigh
as much as a pound and a half. These
discrepancies are not always the fault

of the manufacturers. In the case of

biscuits the packers, no doubt some-
times get careless, and fill up a tin with
cardboard and packing, when more bis-

cuits could easily have been put in the

tin. The tins are first weighed before

being packed and again weighed after

packing. The merchant therefore pays
for the packing at the same rate as
charged for the biscuits. It can plainly

be seen that the biscuits are costing
more per pound than stated in the in-

voice and unless some allowance is made
for packing, the merchant is just so

much out of pocket."

Mr. Gagne stated another case where-
in the manufacturer is not responsible

for the shrinkage. He claims that the
original weight on a case of cocoanut
will rarely hold out, as the very nature
of the article causes it to lose in weight
unless it is kept under the most favor-
able conditions. "In cases like these
a merchant should figure the cost on
the actual weight and base the selling

price accordingly" said Mr. Gagne. "It

is things like these that eat into the
profits and unless small leaks are care-
fully watched, there will be a consider-

able sum lost during the course of a

year."

The store is fully equipped with ap-

pliances to facilitate rapid and effi-

cient service, and being trimmed in

white it has a clean, cheerful, attractive

appearance.

Computing scales, cheese cutter and
a meat slicer are considered valuable
equipment in this store, and all tend to

increase sales. Speaking about the
meat slicer, Mr. Gagne remarked, "Pre-
vious to installing the meat slicer, ^

was unable to sell cooked meats, but
now I am selling five to six cooked
hams and about a dozen sides of bacon
a week, with the sales steadily showing
an increase each week. It is no use
trying to get along without a meat
slicer as the majority of the people,
simply refuse to buy cooked meats and
bacon sliced by the old method, with a
knife by hand."

Fresh Fruit a Feature

Fresh fruits find ready sale in the
Gagne store. Undoubtedly this is due
to the great care that is taken in se-
lecting the quality and the manner in
which it is displayed. Before the fruit
is placed on sale it is carefully picked
over, thus assuring the customers of the
best quality, and at the same time
building a reputation for handling only
the best goods. Sales of fruit average
$200 a week the year round. In con-
clusion Mr. Gagne remarked: "I
believe in handling good stuff, but at a
reasonable figure. Poor quality is dear
at any price."
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Old Country Jams Will Be Lower
As Compared With Last Year

Despite the Fact That Fruit Crops This Year Are
Below Normal, the Present Outlook is For Easier
Quotations—Quality Will be of a High Order

LONDON, Eng., Aug. 1.— (Special)

to Canadian Grocer—Despite the

fact that fruit crops this year are

far below normal, the prices of jams
will undoubtedly be considered lower
than they were last year. The quality
too, no doubt will be improved as it will

be remembered that last year, jam man-
ufacturers were still operating under
Government control of raw materials.
This control is now removed and, manu-
facturers are now in a position to turn
out the same quality as previous to the
war.

"During the past few years the jam
trade has had to overcome difficulties

due to Government control of raw mat-
erials and trade, and in consequence of
this, our output, besides extremely

limited, has also not been everything
that we could desire," stated one manu-
facturer. "For the season we started,

however, entirely free. We have been
able to select the fruits and sugar our-

selves. The supply of tin-pilate and
glass-ware has also become more re-

liable. Although the fruit crop is not
over promising, we have taken steps to

ensure good supplies, and we do not
anticipate, except perhaps for on)e or
two of the more popular kinds, any
shortage in the immediate future."

Other manufacturers interviewed were
of the same opinion, stating that the
carry over of 1920 stocks had been
heavy, but had now become mostly liqui-

dated and that although fruit crops were
light they fully anticipated suffici(en)t

to meet all requirements.

Prune Market Is In Strong Position

And Higher Prices Are Asked
Quotations in Primary Markets Higher—Heavy
European Buying—1920 Pack Nearly Cleaned
Up—This Year's Crop Will Average 200,000,000

Pounds

LESS THAN two weeks after it had
announced its first prices for 1921
crop prunes, the California Prune

and Apricot Growers, Inc., the growers'
non-profit, co-operative marketing asso-

ciation, which sells 75 per cent, of the
California prune pack advanced its

prices one fourth of a cent on all large

and medium sized prunes.

Every tendency is towards an even
higher level than the one now prevail-

ing, according to a statement issued by
H. C. Coykendall, general manager of

the association, at the time the recent

jump in prices for 1921 pack prunes was
made.

Since the latter part of July the prune
market has shown a decidedly stronger
feeling owing to the revival of a steady
export demand. Foreign buyers made
frequent purchases during August and
are still coming back for additional sup-
plies, according to association officials.

During the week beginning August 15

the heaviest export shipments made since

1917 were started forward from Cali-

fornia for important foreign trade cen-

tres.

Heavy domestic shipments began to

go forward from California on August
21, when the new low transcontinental

freight rate on dried fruit went into

effect. This export and domestic buy-
ing has practically cleaned up the hold-

over stocks of 1920 prunes which have
been held in the warehouses of the asso-

ciation since last winter when the mar-
ket went into a slump.

Every pound of 1920 pack prunes will

have been shipped from California by
the middle of October to fill orders now
in the hands of the association.

Estimates as to the size of the 1921
California prune crop averages about
200,000,000 pounds, in comparison to a

pack of from 210,000,000 and 225,000,000
million pounds made last Fall.

Add a Novel

Department To
Fruit Store

Montreal.—The Misses Ker who own
and manage the J. E. Ker & Co. fruit

store on St. Peter St. Montreal, which
was described in the Spring Number of

CANADIAN GROCER as having a dis-

tinct and effective feminine touch, have
added one more novel feature to their

store. They have in the past week ad-

ded a department for the sale of home-
made cooking. Miss R. Ker is the cook
who supplies dainty home-made lemon,
apple, pumpkin and cherry pies for

their trade. Besides the pies there are
also cakes, cookies and other dainty
confections. In the centre of one of the

front windows stands an all glass show-

case which has two glass shelves lined

with those tempting delicacies. Al-

though this department of the store has

only been open one week, Miss Ker

states that a good trade in these lines

has developed already and that it is de-

veloping into a made-to-ready business

since there is a limit to the out-put and

many customers who have once made
a purchase will come in and place an

order for the next day.

Carbonation Is

A New Idea Irt

Treating Foods

Carbonation in the treatment of such

foods as butter and ice cream is some-
thing comparatively new and an( ex-

planation of it will no doubt prove in-

teresting to the trade. The sponsors
claim for it the elimination, lof ibac-

teria from foods.

Carbonation, according to its adher-

ents, means that the air which has
heretofore been incorporated in these

foods, has been driven out and replaced

by carbonic gas, which is said to be
much purer than air. Ordinary butter

contains about ten per cent, and ordin-

ary ice cream about 40 per cent, air by
volume. This new process of carbona-

tion replaces the air with carbonic gas

which is also heavier than air, and it is

claimed, it stays in the butter and ice

cream.

The carbonation of foods was accom-
plished by Prof. W. P. Heath, a food

sanitation expert, and was the outcome

of investigation in an emergency created

by an epidemic caused by a typhoid in-

fected food.

DECISION EXPECTED—CORN AND
FLAKE CASE

It is expected that some time this

month a decision will be given in the

Kellogg Corn Flake case which has

been before the courts for several years.

This case was brought by the Battle

Creek Toasted Corn Flake Co., London,

Ont., against the Kellogg Cereal Co., of

Toronto and Battle Creek, Mich., in con-

nection with the right to use the word
"Kellogg" on com flake packages.

USE ONE LINE EACH WEEK
AS A LEADER

Hall Bros., Woodstock, N. B., have

recently taken over the grocery busi-

ness formerly conducted by W. R.

Gray. Cash and a delivery system is

being used and this system is showing
good results. These two boys arc tak-

ing over one line each week and using it

as a special. Soap was use.l as one of

these, and ten boxes were disposed of

in four days.
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THE SUSSEX MERCANTILE CO. LIMITED.
Importers, Wholesale and Retail Dealers

in All Kinds of Merchandise

Sussex, N.B., Aug. 31, 1921.

The Canadian Grocer,

Toronto, Ontario.

Gentlemen:—

Would you kindly state clearly which figures most pro-

fitable in the handling of the following lines :-Wrigley's

Gum, the sale being ten(lO) boxes a week, bought in 100 box

lots, costing 55 cents, which would last for ten weeks,

or to buy in ten box lots, costing 60 cents per box. Also

Campbell's Soups, sale one case each week, bliying in ten

case lots at $6. per case or in one case lots at $7, per

case.

The question of turnover can be clearly demonstrated in

these two items with their volume of sale. Of course it is

to be considered that it does not add any to the financial

load to buy the larger quantity. We of course could under-

stand how the small grocer starting in with a small capital

would better consider the small buying and quick turnover

on the capital invested, but what we want to bring out

clearly is, suppose the capital is not in question, which

is the most profitable way to buy and merchandise on the

two items stated above, volume of sale as given.

Yours truly.

The Sussex Mercantile Co., Limited,

Per W. J. Mills.

Editor's Note—Much difference of opinion exists in regard to the question raised by this concern,

and which policy it is better to pursue. Editors of this paper have discussed the matter and Can-
adian Grocer would like grocers everywhere in th is Dominion, to state what is their opinion in re-

gard to the above questions. Are you buying in large quantities, and thereby getting a better'

price, or are you buying lightly, with the idea of selling out quickly, and buying again? What is

your policy in purchasing, and your idea of quantity prices? Canadian Grocer will welcome com-
municaiions in regard to the question here raised.
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Conducting "Buy-at-Home" Campaign
Meeting Competition from Catalogue Houses—Linking Up The Buy-at-home Idea

with Industrial Life of Community—What Ingersoll Did And What Hamilton
Did Not Do—A Co-operative Effo^rt And a Co-operative Catalogue.

A NUMBER of merchants in the

town of Ingersoll, Ont., recently

banded together to promote a buy-

at-home campaign. Once a week they

took a full page in one of the local pap-

ers on which was run some pointed edit-

orial matter about buying at home and

helping to maintain and develop the in-

dustrial life of the community. They

emphasized the fact that money kept in

circulation within the boundaries of the

town helped to make it a better town

and that if all the money made by man-

ufacturers, retailers themselves, clerks

and workingmen were spent in Ingersoll

its development would surpass all ex-

pectations. In addition to this editorial

matter, the merchants who are asso-

ciated with the campaign inserted ad-

vertisements which, in character, var-

ied from usual advertisements to the

small one-inch card insertion. In their

regular advertising space, a number of

the merchants referred to the object

which the campaign had in view and

sought to appeal to civic loyalty and so

further the buy-at-home spirit.

A Greater Effort

The object which the campaign had in

view is a most laudable one, but it ap-

pears to us that it might have been car-

ried on with considerably more vigor

than it was. Unfortunately, not all of

the merchants of the town took part in

the campaign; that, in itself constitutes

a weak link in the chain. Originally,

the campaign was inaugurated by the

newspaper that is handling the adver-

tising. This is an enterprising venture

on the part of the newspaper, but it

seems that both the newspaper

and the merchants themselves would

reap more benefit out of it if it were

were taken up by the merchants them-

selves. A co-operative effort to bei

successful to the merchants should be

shared in by all and the utmost vigor

should be infused into it from the very

beginning.

Linking It With Industrial Life

One other v/ay in which such a cam-

paign can be made to be of great benefit

to the merchants is by linking it up
with a can'paign showing the Industrial

life of the town. Any town or city having

numerous industries, such as Ingersoll

has, can create considerable civic pride

if it is gone about in the right way and

a way in which there is real cash value.

The city of Hamilton recently advertis-

ed a Made-in-Hamilton week. Hamil-

ton is an industrial centre of consider-

able importance in the Dominion; yet

the effort v/as not entered into heartily

by the merchants of that city. It was

an opportunity missed in many respects

because there was lack of understanding
and co-oi3eration on the part of the

merchants themselves. In talking with
a number of the merchants about this

very week, regret was expressed in a

number of cases that more was not
made of it and that the merchants had
not combined to a greater extent in the

effort.

Big Chance For Window Display

Aside from the newspaper advertis-

ing which can be made one of the big

features of such a campaign, it is a rare

opportunity for the window display men
of the tovm or city, as the case may be.

Take the Hamilton week, for instance.

There wer^ a bare half-dozen windows
which prom.oted the idea through their

windows at all. If the window display
men had got together and arranged a-

mongst themselves to show Hamilton
products in their windows, it would
have created the necessary curiosity on
the part of the buying public to come
down town to see these displays. The
advertising manager could announce to

the readers of the newspaper that their

firm had such and such a display in

their window. This could be supplement-
ed by the campaign advertising in which
a full list of the window displays could

be given and the nature of such display.

Had there been two dozen windows
showing Hamilton products in original

settings, it would have been a great in-

centive to the people to come out to see

Ihem. And the passer-by. be it remem-
bered, is always a prospective customer.

Referrhig again to Ingersoll for a sim-

ilar illustration, some time a<?o a new
factory was started in Ine-ersoll. One of

the merchants undertook to show the

nroducts of this factorv in his windows.
He was surprised at the sensation caus-

ed by his simnle disnlav and the hun-
dreds of people who stopned to see it

or even came down town to see it. The
same idea worked out in the case of a

couT>le of dozen windows would do just

that much good to the retailers in any
town Or city.

Against Mail Order Competition

One of the disheartening features of
fVio re+ai] hn^inpss in fhp. smaller fon-

trpR of ^ri'^iilatinn IS *^he monpv thf't

o-^ps nnt- of tri^vn immodiatelv after it is

•"irculated with thp laro-p mail order
Vir„i(5P cfltalop-ne. This, in fact, consti-

of tVip f-pfailer in the small towns and
i^'+i'oc Pnt the hi"" m^il order hou'" 's

c;wiv.1,r thp o-rmxTth of rpvotpI lit+le

c-forps "Tld thpir final rr\('•^•"^r^n jnta r,r\(t,

Tt i<! n big co-onprative effort. And +hp

way to meet this problem is by a similar

co-operative effort on the part of retail

merchants all over the country in their

respective communities. The big mail or-

der house is a monument to the lack of

co-operation on the part of retail mer-
chants in their home towns. Year in and
year out, one can do just as well by
shopping p.t home as by going out of

town or sending out of town.

Why not meet the mail order house
catalogue with a catalogue that is the

result of co-operative effort on the part

of the retailers ? Not only should such

a catalogue be circulated within the

limits of the corporation, but through-

out the rural section contiguous to the

town or city itself. The movement is

opportune for such a co-operative effort.

Aggressive firms are after business as

never before. Price counts with the buy-
ing public as it has not counted for

years. It is the right time to bring home
to the buying public the "price mes-
sage." It is. possible to stem the tide of

the mail order competition if it is gone
at in a thoroughly vigorous manner. Too
many retailers, perhaps, have accepted

this competition as people in the olden

days used to accept a scourge without
taking any precautions against its re-

currence. This thing can be done and the

realization that it can be done is the

beginning cf a co-operative campaign
that will bring untold benefits to retail

interests.

Customers Always Right, Because

—

They pay your salary and support the

organization.

Without customers the store would
cease to exist.

Customers as a rule have a clear and
definite idea of what they want.

If argued with or contradicted they
will return to buy no more.

Customers are hard to attract and
not easy to retain.

One pleased customer tells another,

thus they multiply.

A feeling of good will is instilled.

There is no reason for having them
feel otherwise.

Displeased customers can wreck a

business in short order.

No one likes to have their judgment
questioned.

A store makes money from its

friends; enemies trade elsewhere.

It is the first rule of good business

ethics.

It is the only way a business will

thrive and prosper.

The customer develops a kindly feel-

ing for the sales clerk.

You build on the safe, sure ground

of progress.
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C'N E

This is a perspective of th", new Pure Foods Building likely to he t . >

.

;< c ; <i,.;.u i... .'.
. .'lu^m/ Exinbition grounds below

next year's exhibition. A joint meeting of the Food Products AsKoclotion and the Exhibition Board to decide on the matter,
is in progress as we go to press.

Tenders were ovened on Tuesday and the lowest was $116,500 'n conivnred with the lowest last spring of $201,000.. This
is a reduction of $84,500, which would indicate that the building toill be gone ahead with this fall and finish in good time
for next year. Total exhibit space will amouyit to about 30,000 square feet. Full particulars of the joint meeting will

be given next iveek's issue of Canadian Grocer.

Fall Fair Dates in Canada

DATES of fall fairs to be held

throughout the various provinces

of Canada (after August 20) are

enumerated herewith for the informa-

tion of merchants contemplating ex-

hibits at the various fairs in their dis-

tricts :

—

ONTARIO

Aberfoy le Oct. 5

Abingdon Sept. 30, Oct.l
Acton Sept. 20 & 22
Agincourt (Scarboro) Sept. 23 & 24
Ailsa Craig Sept. 22 & 23
Alexandria Sept. 8 & 9

Alfred Sept. 13 & 14
AUiston Oct. 6 & 7

Almonte Sept. 20-22
Alvinston Oct. 11 & 12
Amherstburg Oct. 10-12
Ancaster Sept. 27 & 28
Arden Oct. 4
Arnprior Sept 26-28
Arthur Oct. 4 & 5

Ashworth Sept. 30
Atwood Sept. 19 & 20
Avonmore Sept. 20 & 21
Aylmer _ Sept. 21-23
Ayton Sept. 21 & 22
Bancroft Sept. 29 & 30
Barrie Sept. 19-21
Bayfield Sept. 27 & 28
Baysville ' Sept. 30
Beachburg Sept. 26-28
Beamsville Sept. 16 & 17
Beaverton Sept. 15-17
Becton Oct. 11 & 12
Belleville Sejrt 5-7
Belmont Sept- 27
Berwick Sept. 7 & 8
Binbrook Sept. 23 & 24
Blackstock Sept. 27 & 28
Blenheim Oct. 6 & 7
BIyth Sept. 22 & 23

Bobcaygeon Oct. 12 & 13

Bolton Sept. 30, Oct. 1

Bonfield Sept. 27

Bothwells Corners Sept. 22 & 23
Rowmanville Sept. 21 & 22

Biacebridge Sept. 22 & 23
Bradford Oct 18 & 19

Bramiiton Sept 23 & 24
Brigdon Oct. 4

Brighton Sept. 16 & 17
Bruce Mines Sept. 30
Brussels Sept. 15 & 16

Burk's Falls Sept. 22 & 23

Burford Oct. 4 & .'>

Burlington Sept. 27 & ?8
Charlton Sept. 13 & 14
Caledonia Oct. G & 7

Campbellford Sept. 20 & 21

Carp Oct. 4 & 5

Castleton Sept. 22 & 23

Cayuga Sept. 20 & 21

Centreville Sept. 16 & 17

Charlton Sept. 16 & 17

Chatham Sept 20-23
Chatsworth Oct. 13 & 14
Chelmsford ....Sept. 14 & 15
Chesley Sept. 29 & 30
Clarence Creek Sept. 8

Clarksburg Sept. 20 & 21
("obden Sept. 13 & 14
Cobourg ....Aug. 16-'

Cochr;ine S«pt. 29 & 30
C'v. Hi'l Sept. 27 & 28
Colbonie Sept. 27 & 28
Coldwater Sept. 22 & 23
Collingwood Sept. 13-16
Comber Sept. 30, Oct. 1

Cookstown Oct. 5 & 6
Cooksville Oct 7 & 8
Cornwall Sept 7-10
Courtland Sept. 29
Delaware Oct. 12
Delta Sept 12-14
Demorestville Oct 8
Desboro Sept 22 & 23
Dorchester Station Oct. 5
Drayton Sept. 27 & 28
Dresden Sept. 29 & 30
Drumbo Sept 27 & 28
Dryden Sept. 22 & 23
Dunchurch Sept. 29 & 30
Dundalk Sent. 27 & 28
Dungannon Oct 6 & 7
Dunnville Sept 22 & 23
Durham Sept 29 . . & 30

Emira Sept. 16 & 17
Elmvale Sept 26-28
Embro Oct. 6

Emo Sept. 15 & 16
Emsdale .Sept. 27 & 28
Englehart Sept 15 & 10
Erin Thanksgiving
Essex
Exeter Sept. 19 & 20
Fairground Oct 4
Fenelon Falls Sept. 30, Oct 1

Fenwick Sept 27 & 28
Fergus Sept 22 & 23
Feversham Oct. 4 & 5
Flesherton Sept 29 & 30
Florence Oct 6 & 7
Forest Oct. 4 & 5

Fort Erie Sept. 19 & 20
Fort William Sept. 13-15
Frankford Sept 15 & 16
Frankville Sept. 22 & 23
Freelton Thanksgiving
Galetto (Mohrs. Cors.) Sept. 21 & 22
Gait Sept 23 & 24
Georgetown Oct 5 & 6
Glencoe Sept 27 & 28
Goderich Sept 6-8
Gooderham Oct. 6
Gordon Lake Sept. 30
Gore Bay '. Sept 27 & 28
Gorrie Oct 1

Grand Valley Sept 27 & 28
Gravenhurst »ept. 15 & 16
Haliburton Sept. 22
Hanover Sept. 22 & 23
Harriston Sept 29 & 30
Harrow Oct. 3 & 4
Hepworth Sept. 22 & 23
Highgate Oct 13 & 1

4

Holstein Sept 27 & 28
Huntsville Sept 28 & 29
Hvmers Sept. 20
Ilderton Sept. 30
Ingersoll Oct. 3 & 4
Inverary Sept 14
Iron Bridge Oct 5
Jarvis Oct 8
Kagawong Sept. 29 & 30
Keene Oct. 4 & 5
Kemble Sept 29 & 30
Kemptville Sept 5 & 6
Kenora Aug. 25 & 26
Kilsyth Oct 6 & 7
Kincardine Sept. 15 & 15

(Continued on Page 36)
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Wholesalers Are Cheerful

IN WHOLESALE circles more optimism has been ex-

pressed this week than has been heard for some

time. Orders have been heavier, and wholesalers state

retailers are showing more interest in futures. An im-

provement is also noted in prompt deliveries which un-

doubtedly indicates that retail stocks have been greatly

reduced since the slump set in almost a year ago, and

although there continues to be a great deal of buying

on the hand-to-mouth basis, retailers are showing more

confidence and consequently orders are larger. A great

barrier in business has been the instability of prices for

consumer, retailer and wholesaler have been holding

back for fear prices would be lower next week. During

the years of advancing prices they were more than

eager to buy for fear delay would mean a higher cost.

IIow far business will develop this fall is a matter of

much interest. Many are of the opinion that the turn

has arrived and that from now on business will be on a

more soHd footing with prices becoming more stabilized.

Price reductions are becoming fewer and there is less ir-

regularity than there has been since the beginning of the

year. This condition has been brought about, princi-

pally on account of the stronger primary- markets which

in many cases are showing signs of shortened production.

Retailers stocks are practically at as low a point as it is

possible, and there appears to be no sane reason why bus-

iness should not continue to show a great improvement.

*****
Same Bramd—Different Quality

IN
A LETTER to Canadian Grocer a writer

])()ints out the necessity of Canadian manufacturers

maintaining quality in their products indefinitely. This

party purchased some time ago a case of canned peaches

put up by a Canadian firm. The peaches were delic-

ious in fiavor, contained the proper syrup, and in

every way were satisfactory. But when the second case

was ordered the peaches were almost uneatable. They

were hard and green, in poor syrup, and yet they bore

the same trade mark as appeared on the first case.

Naturally this was the last order given for this partic-

ular brand.

7n domestic trade and export trade, the Canadian

manufacturer who maintains quality every time is

going to build up a successful business, other things

being equal. Many of our Canadian manufacturers

can proudly look liack upon a clean record in this con-

nection. There are others, however, who for the sake

of gain at particular times have not been insistent on

quality, with the result that their business has not pro-

gressed in certain channels as it should have done.

It is especially important in export trade that quality

be rigidly enforced. Distance between the buyer and

the seller is so great that it is difficult to make satisfac-

tory explanation or to remedy a poor shipment.

Box Ontario Apples

THE COMPLETE somersault in the relative figures

for barrel versus box pack for the United States apples

this year, as told by J. L. Rutledge in his series of articles

appearing in Farmers' Magazine, must be a revelation

to most shippers and growers, says an editorial in that

japer.

\^ late as 1916, the apples in our neighboring republic

were over 70 per cent in barrels and this year the Mar-

ket Reporter estimates the barrel pack as only 40 per

cent of their pack. There must be some reason for this

astonishing change and the same rea.sons which prevail

south of the 44th. parallel will apply here. Farmers'

Magazine has contended for some time that the boxing

of Ontario apples would put us to the front faster than

anything else except proper grading of the fruit. It is

encouraging to know that the Peninsular Growers, who
by the way, are making great strides towards the end

they want to reach by their cooperation, are preparing to

put the bulk of their output into boxes, labelled attract-

ively, cooled and packed accordingly to the best known
methods. I'^heir box pack, we predict, will enable cool-

ing to be done more easily. It will put their fruit into

our cities in greater abundance for few city cellars can

aff'ord or can keep a barrel of apples. Rather would

they take a box which can be enjoyed lo the last apple.

The box pack is the coming package for our fruit.

^ ^ ^ ^ ^

Editorials In Brief

IF YOU make no friends for your store, you may be

sure the day will come when it will need them.

* 5-:; * * *

EVEN IF you are sure you know better what the cus-

tomer wants than himself knows, it is not good business

to let him see it.

* * T

IT IS a wise merchant who keeps a record of all goods

taken out of stock for the use of himself and his family.

* * *

The fellows who expect luck to bring them success

are sitting by the wayside watching the fellows pass

who know what that pluck is the thing that gets them
what they want.

Do you ever give your wife a chance to tell you how
she thinks you might improve your store method's? If

you don't, you are missing one good bet. It is the women
who support your store. Get their viewpoint.

L
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Turns Stock Eighteen Times in Year
Sells Merchandise Only of the Best Quality—No Cutting of Prices

and No Difficulty Getting Legitimate Profits—Some Lessons From
the Business Methods of a Large Department Store

By HENRY JOHNSON, Jr.

A
CERTAIN large department store

is unique in several ways, but its

most remarkable characteristic is

its frank willingness to permit any facts

about itself to be published that may
help business anywhere. There are

never any strings attached to its com-

munications, so I have unusual pleasure

in publishing what has just reached me
from there.

July 6, 1921.

Dear Sir:—It is some time since I have

had the pleasure of hearing from you,

but I assure you I follow your articles

each week with a great deal of interest.

I think a great many of the points taken

by you are explained in detail so that

every merchant, no matter how large or

small, will always find a certain amount
of help if he will only follow the many
advices given by you from week to week.

I was particularly pleased with the ar-

ticle in a recent number, " Finding the

leak," and I believe that is where a great

many merchants fall down—basing their

margin not on the selling price but on
the cost of the goods. I am enclosing

a copy of an ad. we ran under date of

July 5. It will speak for itself, and I

think you will see we are demonstrating

the fact that foodstuffs have gone down
considerably in the past year. I also en-

close a little write-up the paper gave us.

We are expecting quite good results fjrom

this publicity. You will notice the mer-
chandise offered is of the very best qual-

ity, and our prices as sold day to day, with
no exception, so this makes the ad. ap-

peal very much more than if we had

I

merchandise in this ad. at special prices.

I We are continuing to have a nice busi-
' ness from week to week, although as

you know, our volume is not in compar-
ison with a year ago; but we are having
a nice turnover at the rate of 18 times

I a year, which you will agree is one of

I

the big factors in showing a profit. Our
;
profit is very good at the present time,

I

due to lower prices, and we are having

j

no difficulty in getting the prices in

;
our self-serve store. We are not cutting

prices to any great extent, as we were
doing on several of your visits, as we
find we are in a position now to make

' a legitimate profit by keeping the very
best quality of merchandise at reasonable

i
prices. We have gradually found our

i

way into the hearts of the buying public

j

of Rochester. Business throughout the

I

store is showing up very well indeed and

I

up to the end of June, we had an un-
I usually satisfactory increase over the

same period last year. I will be very glad
to hear from you any time you can
spare a few minutes to write as your
letters always are interesting and help-

ful to me.

The ad. referred to is of the same
type run by many grocers recently. It

shows how a barrel of flour and a bag

of sugar cost $41.84 a year ago and
how that sum will now purchase the

sugar and flour and seventy other well

known articles besides. It was perfectly

natural, also right and proper, that a

newspaper should print a nice little

write-up of the advertising and its sig-

nificance.

But the vital and significant things

brought out in this communication are

reflected in tTie following: "Merchandise

of the best quality—prices as sold day

to day with no exception"—not special

prices. "Not cutting prices—no difficul

,

getting legitimate profit—by keeping

very best quality at reasonable prices

—

have gradually found our way into the

hearts of the public." With the result

that stock continues to be turned 18

—

get that—EIGHTEEN times! For over

two years ago I found that ratio being

maintained in this same store.

How significant this accomplishment

is can only be grasped when we reflect

that about four years ago this store was
losing money. It was in a portion of the

city not now popular as the shopping

center, and something about the manage-
ment had been faulty. A new manager
took hold of it and instituted certain

policies, knowing well that to rebuild

good will and trade, and to pull people

out of their accustomed ways, would

take time.

And now, by using in the food store

the plain, old-fashioned levers of high

quality, the store is building trade and

making money. What better evidence

could one desire that goods, plus service

commensurate with the plan of your

business, will win for everybody now just

as they have always won? Why say

or feel that department stores are al-

ays single line grocers' enemies when
they thus furnish the demonstration that

honest service can be made to bring its

just reward, and then when at least one

such store is willing to tell us all about

just how it is done?

What to Do in Changing Business

A man writes that he has been in busi-

ness with his father for many years

during which time sales have grown)

from $33,000 to $145,000 last year and

expectation of around $118,000 this year;

father not active of late years and has

allowed rent of buildine; and his own
termittent work to offset son's running

the business; have made $6,000 to $8,000

year without deduction of any salary

for either, or rent or interest on invested

capital; father now wishes to retire and

son considers taking partner with $6,000

investment on 50-50 basis to have some,
body interested working with him and
have some leisure for family, etc; credits

have run largely to farmers on long*

time—often $400 to one farmer—now
$10,000 out on books, but so good that

losses have not run to exceed 1/2% for

years, yet feels wants to curtail this;

building worth around $15,000 and pro-

pose to pay owner $50 per month rent;

fixtures estimated worth $2,000. Wants
to know specifically what salary each

of the new partners should draw for at

least the first year.

Let us examine a bit. There seems to

be tangible assets, taking figures from
his letter, as follows:

Stock averages $ 7,500.00

Equipment 2,000.00

Accounts, now out, over .... 13,000.00

$22,500.00

Assuming that purchases have been

sold this year, as I think may be true

seeing stock remains very nearly con-

stant and there are no unpaid bills, we
have:

Sales, seven months, $65,157.67

Less Purchases, 53,011.71

Gross earnings, 12,145.96

Less expenses 6,711.79

Net earnings 5,434.17

Apparently the father and son have
already drawn $10,036, or $4,602 more
than the entire net earnings, though the

figures are not quite clear enough for

me to be sure of this. In any case, here

are shown net earnings at rate of about

$9,300 a year and I am given two fig-

ures, $4,635 and $5,401 charged to father

and son respectively this year. What,
then, of the new deal? Let us carry
down that figure for net earnings, which
includes no deduction for either father

or son, nothing for rent and no charge

for interest, thus:

Net Earnings, seven months.. $ 5,434.17

7 months' rent at $50, 350.00

5,084.17

Int., 6% on $22,500, 7 months 787.50

Leaves net earnings. . 4,296.67

Right Salaries For Partners

Assuming that the expenses actually

are all included in the schedule sent to

me, here we have net earnings, inclusive

of the big item of expense to cover sal-

aries for executive partners, of nearly

6.6%. It may be said that a business of

$100,000 may pay 2 y2f^ to 3% salary

for one manager. One of $118,000 should

(Continued on Page 40)
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

Maritimes

F. A. Grimmer, grocer and hardware

merchant, St. Andrews, N.B., is chang-

ing his store policy to strictly cash with

a delivery. Mr. Grimmer decided to el-

iminate credit altogether.

Quebec

Henry Hurd, 71 years of age, an old

employee of Gunn Langlois & Co. here,

passed away last week at his home in

Montreal. He had lived in Montreal 45

years, having come there from New-

foundland. He had been with Gunn

Langlois & Co. 25 years. He is sur-

vived by his wife, two sons and a

daughter.

Ontario

G. Hooper has comrrienced business at

1960 Dufferin St., Toronto.

H. Hind has opened up a grocery

store at 216 Chambers Avenue, Toronto.

Jas. L. Daniels has commenced busi-

ness with a good store at North Water

Street, Gait, Ontario.

C. C. Mann, Canada Sugar Refining

Co., Toronto, has moved his office from

the Board of Trade Bldg., to 50 Front

St. East.

S. H. Moore & Co., manufacturers'

agents, Toronto, have been appointed

selling agents for Ontario for the Nat-

ional Canned Meats, Limited, of Toronto.

A. S. May & Co., have moved from

the Board of Trade Bldg., Toronto, to

the Gooderham Building on the corner

of Front and Church Sts.

Mr. Goldsmith of New Orleans, La,

U.S.A., proprietor of Domino rice was
in Toronto and Montreal recently on a

business trip.

Wm. H. Dunn Limited, whose Tor-

onto offices have been on the ground
floor of the Board of Trade Building

for several years, have moved to 45

Scott St.

Western

Richardson Green Ltd., have moved
from their old quarters and are now
located in the Foley, Lock and Larson
Bldg., 181 Market Ave., E. Winnipeg.

A recent investigation revealed that

by a strict and constant enforcement
of the merchants' agreement regarding
advertising, charities and contributions

more than 300 applicants for cards of

endorsement had been rejected in the

secretary's office in 12 months, effect-

ing a saving of over $20,000 annually.

KEEPING PRUNES IN
PERFECT CONDITION

By S. G. Bendon.

The following conversation the

writer happened to overhear in a

grocery store.

A grocery man received two
boxes of prunes, and after open-

ing them he found that there was
a little white showing on top of

the prunes. He turned to the

carter and told him that the

prunes were bad, and that he was
going to send them back. I ask-

ed him how he accounted for

sending them back, and he point-

ed to the white showing on the

prunes and said they were bad.

I told him that this was not a

rotten box of prunes and that the

white on top was only the sugar

contents of the prunes coming out.

I explained to him the following:

"Get a tin tub, fill same with hot

water. Put in about a pint of

molasses or syrup. Take the
* prunes out of the box. Separate

them and then throw them into

the tub. Do this to each box in-

dividually. Your prunes will be

as good as new and all the white
stufi^ will diappear. After they
have been mixed around in the

tub, take the prunes out and
strain them well from the water.
Put them into your bin, and sell

them to the trade. These goods
will be in perfect condition.

There are many grocers who
have refused prunes on account of

this little white showing and I

tiope the above information will

help to relieve their minds.

New Companies
That Have Just

Been Incorporated

Among the companies recently incor-

porated is that of Thomas Harkness &
Sons, Limited, for the purpose of man-
ufacturing cigars cigarettes and tobac-

cos, in any or all of its forms, and to

own, acquire, maintain and carry on and
conduct the business of wholesale and
retail cigar cigarette anj tobacco deal-

ers, manufacturers, producers, export-

ers and importers and generally to deal

in and with cigars, cigarettes and to-

bacco and tobacco products of all kinds.

The operations of the company will be

carried on throughout the Dominion of

Canada, by the name of Thomas Hark-

ness & Sons, Limited, with a capital

stock of one hundred thousand dollars,

and the chief place of business of the

said company will be at the City of

Montreal.

Dairy Products Company

Under "the Companies' Act" letters

patent have been issued incorporating

the Dairy Products Company of Can-
ada, Limited, for the purpose of carry-

ing on business as manufacturers of

and dealers in butter, butter-fats, milk
and all products or by-products there-

of, to carry on the business of manu-
facturers, buyers and sellers of all

kinds of fats, tallows, fertilizers and
other similar substances, to manufac-
ture, buy, sell and deal in synthetic but-

ter synthetic milk, chocolate, chocolate

butter, lard, synthetic lard, and any
and all products of a similar nature,

also in soaps of any nature and kind*

whatsoever, oils perfumes, glycerine

and all by-products of tallow, grease,

oils and soaps and all materials used
in the manufacture of such articles.

The operations of the company to be
carried on throughout the Dominion of

Canada and elsewhere by the name of

"Dairy Products Company of Canada,
Limited," with a capital stock of five

hundred thousand ($500,000) dollars,

divided into 5,000 shares of one hun-
dred ($100) dollars each, and the chief

place of business of the said company
to be at the City of Toronto, in the
Province of Ontario.

Commercial Export Co.

Under "The Companies' Act" and
amending Acts, letters patent have been
issued incorporating the "Commercial Ex-
port and Import Compan,y, LimitecX" for
the purpose of carrying business as
importers, exporters, warehousemen,
storemen and common carriers of goods
wares and merchandise of all kinds.

The operations of the cmpany are
to be carried on throughout the Domin-
ion of Canada and elsewhere by the
name of "Commercial Export and Im-
port Company, Limited," with a capital

stock of one hundred thousand ($100,
000) dollars, and the chief place of bus-
iness will be at the city of Montreal, in.

the Province of Quebec.

Merchants in Brantford, Ont. who
have been in the habit of placing ad-
vertising signs on the sidewalk on Dal-
housie Street have received notice

from the City Hall to discontinue the
practice.
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Invoice Fees on Foreign Imports
Invoice Fees Must Now Be Paid on All Exports From Foreign
Countries—Government Hopes to Extend Commercial Intelli-

gence Service at Little or No Cost

In
view of cosiderable misunderstand-

ing existing- with regard to the es-

tablishment of the proposed system

requiring that all invoices cbvering goods

to the value of $100 or more, when im-

ported into Canada from foreign

countries shall be vised by an officer

appointed by the Canadian Government
the Department of Trade and Com-
merce has issued the following state-

ment:
Legislation empowering the Canadian

Government to institute the proposed

system was passed in an amendment
to the Customs Act at the last session

of Parliament. The scheme is to be

brought into force by proclamation

when the necessary arrangements are

made to that end. This will require

some months.
The proposed certificates are to be

signed by a Canadian trade commis-
sioner, British consul or other accred-

ited officer in the form or to the effect

prescribed in that behalf by the Gover-

nor-in-council, who may also prescribe

the fee to be charged thereof.

It will be observed that the schftjsne

is to be applied to goods imported from
foreign countries only, viz., outside the

British Empire.

Consular Officers Collectors

As it is well known, many consular

officers of other countries are estab-

lished in Canada. For years they have
been collecting fees on invoices cover-

ing exports from Canada to the various

foreign countries. In some cases no
fee is charged, in others a rather heavy

fee is imposed. Some have adopted a

flat rate, others charge a fee on an ad-

valorem basis. The fees which have
thus been collected in Canada in the ag-

gregate amount to a very large sum.
As an example, it may be mentioned
that in the case of the United States

there are at present approximately 31

United States consular officers in Can-
ada. For the United States fiscal year
ended June 30, 1920, the United States

consuls in Canada, on exports amount-
ing to over $.500,000,000, collected nearly

$500,000 in invoice fees alone; that is

to say, about one-tenth of one per cent.

This sum not only paid the entire ex-

pense of the United States Consular
Service in Canada, but produced a hand-

,
some revenue, as the total expenditure
for the United States Consular Service

1 in Canada during this period was a
little over $270,000.

Had Canada imposed an invoice fee

on exports from all foreign countries
to the Dominion during the year 1920,
a very large revenue would have been
received.

Will Extend Commercial Intelligence
The new system if established, will

enable the department very consideii-

ably to extend the Commercial Intel-
ligence Service in various parts of theworld, whereas at present it is diffi-
cult to obtain a sufficient sum bv
parliamentary appropriation to extend
the service to such proportions as thedepartment so greatly desires.
Again the department would have

greater freedom of action rather thanbeing curtailed as at present in hav"ing to ask Parliament for the sum that
is considered vitally necessary. While

L.,u
P^^'^'^'^entary appropriation

would appear to be a heavy direct taxupon the people of Canada' under the

could be obtained, which would not in

ten'V^.l ".\^ "P'^" ^^"^^^ t« the ex-tent believed by many, as many Cana-dian exporters have informed the de-partment that they pay the foreign con-sular fees collected in Canada ^out ofthen own pockets and do not pass the

Thifc"",'"
the foreign importerIhus Canadians pay the fees collected inCanada in a large measure themselves.

It ,s reasonable to suppose that Cana-dian importers would to the same ex-tent be relieved of the payment of thefees collected abroad. In any case thetax would be so widely distributed itwould be a trifling consequence.

Canada's Commissioners Abroad
At present Canada has abroad twenty

trade commissioners, ten of whom are
in foreign countries. No revenue is
derived from this sei-vice at present
whereas the total expenditure, which'
has to be voted by Parliament and is a
direct tax upon the public, is approx-
imately from $230,000 to $240,000 per
annum.
The proposed scheme would operate

as a further Imperial preference, as the
imposition of the fees is not proposed
to be applied to goods imported into
Canada from within the British Empire.

It is proposed that British consuls
throughout the world shall act for
Canada and that in more important
centres Canada will establish addition-
al trade commissioners, which will en-
able a great extension of the Commer-
cial Intelligence Service j especially in
many countries in which Canada has
no direct representative at present.
By the utilization of British consuls,

who will retain a proportion of the fee
collected, the Canadian Commercial In-
telligence Service will become more
closely associated with the British Con-
sular Offices scattered throughout the
world thus effecting a very consider-
able economy in expenditure and ren-
dering it unnecessary for Canada to
duplicate the Commercial Service of the
United Kingdom.
Under the new system, all officers,

whether British consuls or trade com-

missioners or other accredited agents
authorized to vise export documents,
will be in constant communication with
the Department of Trade and Commerce
at Ottawa as to purchases made in
foreign countries, when possibly similar
supplies might be purchased in Canada
or within the Empire at more reason-
able prices.

Again, much valuable statistical data
will thus be made available as to the
origin by districts of imports from
foreign countries.

Fee Will be $2.50

The fee which at present is proposed'
that is to say, $2.50, is the same fee as
that which is charged in Canada by U.S.
Consuls, and much lower than by other
countries, and, indeed, in some cases
the fee is charged on an ad valorem
basis. While this fee would be 21/2 per
cent, on a shipment valued at $100, it
would be trifling in shipments of $5,-
000, $10,000 or $50,000. Upon the pay-
ment of the fee the viseing officer will
attach a stamp thereto, which will serve
as a check upon the invoice issued.

Criticism has been made of the pro-
posed system that considerable delays
would of necessity follow. While delays
might be unavoidable in the beginning,
yet the same system as that adopted
by foreign consuls in Canada will be
put into force, which permits of the ex-
porter forwarding his papers by mail
to the viseing officer with instructions
to such office after viseing the doc-
uments to mail them to the importer.
This avoids personal calls upon the vise-
ing officer and consequent loss of time.

Will Assist Sale of Canadian Products
The department firmly believes that

with the new system the present Com-
mercial Intelligence service could be
greatly extended, and it could add to its
foreign staff able, experienced and well-
paid officers, who would doubtless in a
large measure further assist in the sale
of Canadian commodities abroad. They
would unquestionably be able to reveal
many new unrecognized and exception-
ally attractive commercial and indus-
trial opportunities for Canadian ex-
porters.

The net result will be that Canada
will obtain a greatly increased Com-
mercial Intelligence Servijce, the totaif

expense of which will be more than
offset by the total fees collected.

J.N.O. Downing, formerly local man-
ager of the Western Grocers Ltd., has;
been promoted to head office.

* * *

W. S. Graham, manager of the West-
ern Grocers Ltd, at North Battleford,
Sask., has been promoted to manager of
the Winnipeg branch.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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MARKETS AT A GLANCE
BUSINESS continues to show an improved con-

dition. This does not mean, however, that
there is a high volume of business passing, but

the tone is decidedly for the better and wholesalers
report that retailers are showing more interest in

futures and that orders have been far heavier dur-
ing the week under review than they have been
since the slump commenced nearly a year ago.

There are not many changes in market conditions

as compared with a week ago. In the primary mar-
kets, teas, rices, Walnuts and almonds continue to

gain strength as the shortage in production becomes
more pronounced.

Cereals are holding a firm position attributed to

a large extent to the big demand for coarse grains
for feeding purposes. Beans are stronger and
higher principally on account of the fact that the
new crop is not yet available. Marrowfat green

peas are also scarce and firm at the higher figure.
Canned vegetables are firmly held. New pack

sockeye salmon has made its appearance and the
short pack would indicate that the trade would do
well to look to their requirements. Jams are
steady to firm at the higher levels.

There are no new developments in the sugar
market. Refiners continue to firmly maintain their
list prices, but there appears to be some irregularity
in resale prices. The raw market has been slightly
firmer for immediate delivery but features are
lower.

In the produce markets, prices are generally
tending easier. Live hogs are reduced. Eggs have
also developed an easier feeling. The potato crop
is turning out far better than expected during the
early part of the season, and, in consequence, the
market has an easier tone.

QUEBEC MARKETS
MONTREAL, Sept. 7.—The first week in September shows a

marked improvement in the grocery business from a buying
standpoint, both on the part of the retailer and the consumer.

The result of the return of so many to the city is shown plainly and
quickly in the grocery lines and wholesalers report much improved
business after the holiday. The prices in general are steady or

strengthening up and more confidence on the part of the trade is

being demonst^rated. Sugar stands firm with a steady business
passing. Wholesalers report that, since retailers have been only
carrying light supplies of molasses, with the cooler weather comes a
bigger demand. Corn syrup and starches are reduced. Rice and
teas stand firm with a bigger demand. Domestic fruits are easier in

price but peaches and plums are slightly higher. Oranges and
lemons have an easier tendency with a lighter demand. Potatoes
are also easy in price and onions show a decline. There is no change
in the canned goods prices.

COFFEE BUSINESS GOOD buying. There is no change of note this

Montreal. week in canned goods prices.

COFFEE—There is no change in the canned vegetables
... -. rni 1 .

• Asparagus (Amer. ) mammoth green tips 4 25
quotations on coffee. The market is Asparagus, imported (2%s) 6 oo

steady with a good business passing Beans, golden wax 2 lo 2 15,.,.,. . , .,f Do., Refugee 2 10 2 15
which IS showing an improvement with corn, 23 i 50 i 60

the approach of the fall and the return Carrots (sliced), 2s i 45 l 75

of so many from the country.
^°[n"ac'h." 3:":. '''!""'

•.•..•.•;.:: \t 2 9?
Squash, 2%-lb., doz 1 50

LOWER PRICES ON CANDLES Succotash, 2 lb., doz 1 80
Do.. Can. (2s) 180

Montreal. Do., California, 23 3 15 3 50

CANDLES—Local wholesalers have ,,
^°-, <^'"^„iftM- ^ "" ^? 22

.
Sauerkraut, 2%-lb. tins 1 60

made further reductions on candlefs. Tomatoes, is i 55 1 60

making the price for paraffine candles, ^°- |' • •••
'\'f

6's, loose 13c. and 12's, X'^Vzc, a re- Do!', gallons'.!."! '.'......'.'!. 5 70 6 75

duction of one cent per lb. Corresponding Pumpkins 2^43 (doz.) 1 50 155
, ,. 1 • i^i • Do., gallons (doz.) 4 00

reductions are made in other sizes. Peas, standard 180 l 90
Do., early June 2 00

CANNED GOODS STEADY n^"' ''q""%^w'-^^ ^ f,u.Do. Sweet wrinkle 1 hlVi
Montreal Do., 2-lb. tins 2 75

CANNED GOODS—Following the re- P<^^=' New Pack-
^ , .

, , J ., standard, 2-lb 1 82H
cent changes in canned goods and the Choice, 2-ib 1 87H
strengthening up of that market, a ^^i^'y J""^, choice 2 05

, ] J. , ., .,, ,. Do., standard 2 00
steady feeling prevails with more active Fine French, 2-lb 2 80

4 50

2 63

CANNED FRUITS
Apricots, 2W-lb. tins
Apples, 2y2S, doz 1 40

Do., 3s, doz 1 60
Do., gallons, doz

Currants black, 2s, doz 4 00
Do., gals, doz

Cherries, red, pitted, heavy gyrup,
doz., 1-lb

Do., 2VS-lb

Do., 2-lb

Do., white, pitted
Gooseberries, 23, heavy syrup, doz.
Peaches, heavy syrup

—

2-lb

1-lb

Pears Is

Do., 2-lb

Greengage Plums, heavy syrup .

.

Lombard Plums, heavy syrup, 2-lb
Do., light syrup ....

Pineapples (grated and sliced), 2H-Ibs.
Do., 2-lbs

Do., 1-lb

Strawberries 4 00
New Pack Strawberries

—

Standard No. 2, per doz. .

.

Choice grade
Fancy Preserved

Rhubarb, preserved
Do., per gallon

Canadian Pineapple (sliced) .

,

New Blueberries, 2 lbs
,

Do., 1 gal

RAISIN PRICES ADVANCED
i

Montreal

DRIED FRUITS—Despite the fact
that some local wholesalers have reduced
some of their prices on raisins, the Cali-

fornia Raisin Growers' Association this

week has sent out an announcement that
all previous prices on raisins are can-
celled and that what stocks are left on
hand are advanced % cent a pound. The
producers list shows only a limited sup-
ply left and even in the case of some
grades of raisins that are not quoted,
wholesalers have ventured to lower the

price. This implies parti*:ul,arly to 3

crowm muscatels which are quoted at 18c. i

by one wholesaler, a price below the

present cost of replacement. Other lines

of dried fruits show little change but'

improvement both in strength of prices

and in buying.

4 60
1 65
1 70
.5 2.5

4 05
16 00

3 10

5 00
4 00
4 76
2 75

3 90
2 90
3 20
4 10

2 76
2 25
2 00
4 50
3 60
2 00
4 10

4 60
4 70
5 50
2 80
5 50
4 80
2 25
12 00
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27

46

48

COFFEE PRICES UNCHANGED
RAISINS SCARCE

Montreal.

Apricots, fancy
Do., choice
Do., slabs

Apples (evaporated)

Peaches ( fancy >

Do., choice, lb

Pears (choice)

Do. fancy
Peels

—

Choice
Lemon, new pack
New Pack

—

Orange
Citron
Choice, bulk, 25-lb. boxes, lb. .

.

Peels (cut mixed), doz.

Baisins (seeded)

—

Valencias
Muscatels, 2 Crown

Do., 3 Crown
Do., 4 Crown

Turkish Sultana, 5 Crown
Fancy Seeded (bulk)

Do., 16-oz

Cal. Seedless cartons, 12 oz. .

.

Do., 16 oz
California Seedless, in bulk . .

Cluster, 20 1 lb. pack
Currants loose

Do., Greek
Dates, Excelsior (36-lOs), pkg. ..

Fard, 12-lb. boxes
Packages only
Dromedary (36-10 oz.)

Loose
Figs (layer), 10-lb. boxes, 2s, lb.

Do. 2V4's, lb

Do., 2y2S, lb

Do., 2%8, lb

Figs, white (70 4-oz. boxes)
Do., Spanish (cooking), 22-lb.

boxes, each
Do., Turkish, 3 crown, lb

Do., 6 crown, lb

Do., 7 crown lb

Prunes (2B-lb. boxes)—20-30s . .

80-408

20

6 27
26
2S
21

18^

12
13

19

11
32

40-608 .

60-608 ,

60-70S .

70-808

80-908

90-lOOs

liontreal.

SPICES STEADY

33
27
22

b 28
25
22
23

26
47

49
76
22

3 25

21

22H
21

23H
30
28
27
23
27%
19

6 75
15

15
4 85
3 26

20
7 00

14
36
40
43
45

5 40

il

22
2}!

30
25
19
17

13%
12

lOVj

0?%
09

SPICES—There is no change in the

prices quoted on spices. The market is

steady with a good demand for the fall

trade.

Allspice 18 20
Cassia, pure 27 30
Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb S6

Chicory (Canadian), lb 14
Cinnamon

—

Rolls
Pure, ground

Cream of tartar (French pure)
Do. Am.erican high test

Ginger (Jamaica)
Ginger (Cochin)
Mace, poire, 1-lb. tins
Mixed spice

Do., 2% shaker tins, doz.
Nutmegs whole

—

Do., 64, lb 40
Do. 80, lb 38
Do., 100, lb 35
Do., ground, 1-Ib. tins 45

Pepper, black 25
Do., white 33
Do., Cayenne 32 34

Pickling spice 25 28
Do., package, 2 oz., doz 35 40
Do. package, 4 oz., doz 66 70

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 96 1 00

. RICE MARKET HOLDS STEADY
Montreal.

RICE—There is no change in the rice

• market. Prices are firm with a marked
! improvement in buying due to the

j

strength and the upward tendencies re-

cently demonstrated.

Carolina extra fancy
Do., fancy)

Honduras, fancy . .

.

07
06
051/2

Rangoon CO, pei- cwt 5 50
Do,, B., per cwt 5 75

Texas rice -, . .... OS
Siam 06

Tapioca, per lb. (seed) 08 09^^
Do. (pearl) 08 09y2
Do. (flake 08 09) 1/2

Honduras 07
Siam 14y2

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

STARCHES REDUCED
Montreal.

PACKAGE GOODS—With the opening
of the fall trade comes a number of re-

ductions in package goods, which is a

result of reduced manufacturing cost and
an effort on the part of the manufact-
urer to give the buyer the benefit of

the lower cost and in that way stimu-

late business. Prepared corn starch is

now quoted at 9^/^c. a lb. Com starch

is selling at 8c. in 40 lb. boxes. Celluloid

laundry starch is reduced to $4.00 per

case. Self-Raising flour is reduced to $2.-

65 per dozen for the 3 pound packages
and $5.20 for the six pound. Bergers
rice flour in 50 pound boxes is reduced

to 14c. per lb. and the 2/1 pound pack-
ages sell at 17c. per lb. Windsor rice

starch is reduced 20c. a dozen on the

cases of 8 ounce packages. Windsor Bor-

ax in 10 oz., 4 oz., and eight oz. packages

are reduced in price.

.-ACKAGE GOODS
Breakfast food, case 18 3 50
Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 86

Do.. 36s 4 16

Oat Flakes 20s 4 80
Do., 18s 2 00
Do., aluminum, pkg 6 10

Oatmeal, fine cut, 20 pkgs 6 76
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 3 26
Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 50
Pancake Flour, case 3 60

Do., self-raising, doz 1 50
Wheat Food, 18-H^s 3 26
Porridge .wheat 36s, ease 6 40

Do., 20s, case 6 60
Self-raising flour (3-Ib. pkg), doz 2 65

Do., (6-lb. pkg.), per doz 5 20
Do., buckwheat flour, per doz 1 BO

Corn starch (prepared) 09%
Corn starch, 1 lb. pkge 08

Potato flour 12^4
Starch (laundry) 07%
Flour, tapioca IB 16
Shredded Krumbles, 368 4 36
Shredded Wheat 4 96
Cooked Bran, 128 2 25
Enamel Laundry Starch, 40 pkgs.

case 09%
Celluloid starch, 45 pkgs., case .... 4 00
Package cornmeal 3 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food I 80

Macaroni 2 26
Quaker Quakies 3 40

REDUCTION IN CORN SYRUP
Montreal.

MOLASSES—There is no change in

molasses prices. The demand is fairly

good, having been stimulated by the ad-

vance of a short time ago. Corn syrups

however, are reduced in price by the

manufacturers and barrels are selling

at 5V2 cents a pound, half barrels at 5%
and the cases of 12/5 are reduced sixty

cents to $4.70. The accompanying list

gives the revised prices for all sizes and
packings.

Price for

Barbadoes Molasses

—

Island of Montreal
Puncheons 071
Barrels 73
Half barrels 73
Puncheons, outside city 69

2 40
05%
06%
06%

2 00
2 85
4 60
4 70
4 40
6 30
6 00

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz.
Barrels, about 700 lbs

Half barrels, about 350 lbs. .

.

Quarter barrels, about 176 lbs.

2 gals., 25-lb. pails, each . .

.

3 gals., 38%-lb. pails, each ...

5 gal. 5-lb. pails, each
5-lb. tins, per case
10-Ib. tins, per case
5-lb. tins, 1 doz. in case, case
10-lb. tins, % doz. in case, case

DOMESTIC FRUIT REDUCED
Montreal.

FRUIT—The feature of the fruit mar-
ket is lower prices on most domestic
fruits. Oranges and lemons are unchang-
ed but are easing up in price with a fall-

ing off in demand. Blue and green grapes
have made their appearance in this mar-
ket at a price of 50c. per basket. Malaga
grapes, are reduced to $4.00 per crate,

Canadian plums and peaches are a little

higher in price, being quoted at $1.50
for the eleven quart baskets.

APPLES—
Wealthy, per barrel 8 50
Hampers, per bushel 2 BO
Boxes, 1753, 2163 4 SO

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-64s 7 00
Lemons, 300-3609 4 50
Cal. Naval oranges, 126-150s . . 6 50 7 00

Do., 176-200-216-260S 6 50
Do., Blood Oranges, half boxes .... 8 75

Plums, Canadian, 11-qt. basket 1 50
Peaches, Canadian, 11-qt. bas 1 50
Tangerines 4 2S
Georgia Peaches, crate 3 00
California plums 8 76 4 00
Malaga grapes, per crate 4 00
Montreal melons, per crate 1 00
Blue and green grapes, per bas 56

TEA SITUATION UNCHANGED
Montreal.

TEA—There is no change in the tea
market this week apart from the fact
that the strength recently developed in

Japan teas is being maintained with
more interest manifest in buying. A
little improvement is shown in Ceylon
and Indian teas with a stronger primary
market.
Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40
Broken Orange Pekoes 48 SS

Javas

—

Broken Orange Pekoes 48 55
Broken Pekoes 35 40

China-
Common 24 35
Medium c 42 48
Choice 60 60

JAPAN TEAS (new crop) 77
Above retail prices range of qiotations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 60
Early picking 60 75
Finest grades o 76 C 90

Javas

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

SOME NUTS CHEAPER
Montreal.

NUTS—There is little change in the
nut market. The strength of walnuts is

the feature and supplies are scarce, par-
ticularly of shelled Bordeaux. Here and
there, there are some stocks of walnuts
.selling at a price below the cost of re-

placement, even though that price is on.
ly nominal since it is not yet certain

what supplies are obtainable. Filberts

a>e a little easier, selling at 16c, and
Brazils are down to 18c. Jumbo peanuts,
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roasted have gained a little strength

and are selling at I9c.

Almonds, Tarragona, per lb. .

Do., shelled
Valencia shell«'d jtlmonds . .

.

Chestnuts (Italian)

Cocoanut (shredded, bulk) .

Filberts (Sicily), per lb

Brazil nuts (new)
Do.. Barcelona

Peanuts, Jumbo
Do., shelled. No. 1 Spanish
Do., Java, No. 1

Do., salted red
Do., shelled. No. 1 Virginia

Peanuts (salted)—
Fancy wholes, per lb. .

.

Fancy splits, per lb. ...

Pecans, new Jumbo, per lb.

Do., large. No. 2, polished
Pecanss, shelled
Walnuts Grenoble, in shell .

.

Walnuts, Marbot
Do. new Naples
Do., shelled, Manchurian .

.

Do. Bordeaux
Do., Chilean, bags, per lb.

Do., Spanish, shelled ... .

NOTE—Jobbers sometimes make an
to above prices for broken lots.

22

33

]8

21

IQV2

24
54

44

18

36
16

18
15U

(> 19

20
111/2

23
18

29
00

26

63

added

1

68
68
40

60
charge

VEGETABLE PRICES EASIER
Alontreal.

VEGETABLES—Easier prices in vrig-

•etables are noticed on the market, par-

ticularly in local produce. Cucumbers are

down to 50c. per dozen and a still easier

feeling characterizes the market for new
pota:toes. Tomatoes are down $1.00 per

box with a large supply offered. Onions

are also lower in price and new red

onions are selling at $3.50 per bag.

New potatoes, Mont. (90-lb. bag) .... 2 75

Potatoes, 80 lb 2 50

Do., sweet, hamper 5 50
Spanish onions, per case 5 00
Turnips, per bag 75 1 00

Tomatoes, Mont., per box 1 00

Egyptian onions 5 00

Red onions, per cwt 3 50

Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50

CEREAL PRICES STEADY
Montreal.

CEREALS—There is no change in the

prices quoted on cereals. There is a

steady feeling to the market with im-

proved buying on the part of the retailer

and the consumer. The demand for mill

feeds this year has done much tT

strengthen up the cereal market.
Oatmeal, gran, fine standard 4 00

Rolled Oats, 90 lbs 3 60

Pearl Hominy 3 25

Cornmeal, Gold Dus t Brand 3 25

Graham Flour, 98 lbs 7.65

New Buckwheat Flour 6 75

Pot Barley 6 25

Pearl Barley B 25

Beans, Ont 3.50

Do., Can 3 30
Lima Beans 10

White Beans 07

Green peas, dried 03 05%
Flaxseed 06

Ground Oil Cake, per bas 3 00
Split peas, per bag 65

SUGAR MARKET FIRM

New cabbage, local

Corn, per doz
Carrots, per bag
Montreal cucumbers, per doz.

Horseradish lb

Leeks, doz
Mint
Mushrooms, lb

Oyster plant, per doz
Parsnips, bag
Pepper^, green ,doz

1 50
30

1 00
50
60

4 00

60
1 00
1 50
1 00

50

Montreal. ^—^
SUGAR—There is no change in the

fugar situation. The raw mai'ket is firm-

er and the tendency is towards a steadier

market for sugar with present prices

hoMing.
Granulated sugar, per cwt

Do., barrels
Granulated, gunnies, 20-5

Do., cases, 20-5-lb. cart07js .

.

Do., gunnies, 10-10
Do., cases, 50-2-lb. cartons ..

Yellow, light, per cwt.
Do., medium, per cwt
Do., dark, per cwt

8 75
8 80
9 15

9 35

9 50
8 35
8 35
8 U

ONTARIO MARKETS
TORONTO, Sept. 7.—There are not many price changes recorded

during the week. Coffee is fairly steady while teas continue to

show more strength under influence of shorter production and
active demand. Walnuts continue scarce and show no signs for im-
mediate improvement.' Rices in primary markets continue to ad-
vance but spot stocks are unchanged. Canned vegetables continue to

hold firm while jams are more fairly held at the higher prices.

Candied peels are lower. Starches are reduced, also five and ten
pound tins of corn syrups. Potatoes are steadier with little change in

quotations as compared with a week ago. Cocoa is lower also

macaroni.
CANNED GOODS HOLD FIRM

Toronto. —-^—
CANNED GOODS — There is little

change in the canned goods situation.

The firmness in canned vegetables that

has been in evidence for some time is

still continuing. There has been a good
demand and retailers have been taking

more interest in futures.

1 45

4 00
4 75

Salmon

—

Sockeye Is, doz 5 20

Do., %s, doz
Cohoe Is, doz

Do., %3, doz
Pinks, is doz

Lobsterss, %-Ib., doz 3 90
Do., %-lb. tins 1 95

Whale steak. Is, flat, doz 1 75
Pilchards, 1-lb. tails, doz 1 80
Canned Vegetables —

Tomatoes, 2'^s. doz
Peas, standard, doz

Do., Early une
Do., Sweet Wrinkle
Do., Extra Sifted

Beets, 2s doz. ... 1 4S

5 35
2 8"

2 90
1 90
1 46
3 75
2 40
1 90

1 65
1 75
2 15
2 40
3 00
t a

Beans, golden wax, doz. .

Asparagus tips, doz
Do., butts, doz

Canadian corn
Pumpkins, 2%s, doz. . .

.

Spinach, 2s, doz
Pineapples, sliced, 23, doz.

Do., shredded, 2s, doz. . .

.

Apples, gal., doz
Pears, 2s, doz 3 00
Peaches, 2s, doz
Plums, Lombard, 2s, doz 3 10
Do. Green Gage 3 25

Cherries, pitted H.S
Blueberries, 2s 2 35
Strawberries, 2s, H.S 4 50
Raspberries, 2s 4 50
JAMS—

20
50
60
50
50
60
90
25
50
25
50
25
40
25
45
00
00

Strawberry, 4s, each
Do., 16-oz., per doz.

Raspberry, 4s, each .

Do.. 16-oz., doz.

90
3 75

90
3 75

95
4 60

94
4 60

CEREAL PRICES STEADY
Toronto.

CEREALS — There are no price

changes. The market continues to hold

a firm position.

Barley, pearl, 98s 5 50
Buckwheat flour, 98s 6 00
Barley, pot, 98s 4 75
Barley Flour, 98s 6 25

Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 50

Corn flour, 98s 3 75

Rye flour 9 85 6 00

Rolled oats, 90s 3 50

Rolled wheat, 100 lb. bbls 7 00

Cracked wheat, bag 5 00

Breakfast food. No. 1 6 00

Rice flour, 100 lbs 10 00
j

Linseed meal, 98s 6 50 I

Flaxseed, 98s 7 00

Peas, split, 98s 5 7

Marrowfat green peas 08

Graham flour, 98s 4 75
Whole wheat flour 4 95

Wheat kernels, 8s 6 25

Farina, 983 6 35

STARCHES REDUCED
Toronto. '

PACKAGE GOODS — All starches,

both laundry and culinary are reduced

% cents per pound. Other lines are un-

changed.
PACKAGE GOODS

Rolled Oats, 20ss, round, case 5 00
Do., 20s, square ease B 00

Do., 18s. case 2 00
Do., Aluminuno Prcm.. 20s 6 10

Corn Flakes 36s, case 3 10 3 75

forridge Wlieat, 36s, reg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas. 36s, case 2 85
Cornstarch, No. 1, lb. carton 091/.

Do., No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes ll'/i

Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Kine oatmeal, 20s ... 575
Cornmeal 24s 2 85

Karina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
Wl.sat kernels 24s 4 60
Self-rising pancake flour 24s 3 00
Ruckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed wheat, case 4 40
Puffed rice, case 5 70
Health bran, case 3 50
F. S. Hominy gran, case 3 00
Do., pearl, case 3 00

Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

PEELS REDUCED
Toronto.

DRIED FRUITS — Lower prices are

again announced on candied peels. Cit-

ron is quoted at 46c, lemon at 29c, anc

orange at 31c. Other dried fruits art

steady to firm.
Candied Peels

—

Citron caps, 12-Ib. boxes, lb 46

Lemon caps, 12 lb. boxes, lb 29
Orange caps, 12 lb. boxes, lb 31
Mixed containing 4% lb. lemon,
4% lb. orange, 3 lb. citron caps,
per lb 40

Drained Peel, mixed, eut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen 4 60

Currants

—

Greek, Filiatras, cases 17
Do., Amalias 17
Do., Patras 17

Do., Vostizza 23V
Excelsior, pkgs. 3 doz. in case .... 5 50
Dromedary 3 doz. to ease 7 60
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Figs-
Smyrna layers, 4 Cm., lb 30 32

Do., layers, 6 cm., lb 36 38
Natural pulled, in bags lOV

Prunes

—

30-40S, 25s 20
40-50S, 25s 16

50-60S, 25s 13

60-70, 25s lO'-

70-80S, 25s • 09V
80-90S, 25s 09

Raisins"
California, bleached, lb 27V
Seedless, 15-oz. packets 27 29
Seeded, 15-oz. packets 23
Crn mus'-ntels. No. 1, 25s 19'/«

Turkish Sultanas pkgs 27
j

Thompsons, seedless 28V
Valencia 23 '

Evaporated apples 14 16 i
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I HONEY IN DEMAND
Toronto. -—^—
HONEY—There is a good demand for

honey. There are no changes in quo-

tations, the market is fairly steady.
HONEY. Extracted—
5-pound tins, per lb 16

10-lb. tins, per lb 15

60-pound tins, per lb li'^i

•Comb, per doz. 3 75 4 50

CONTINUED SCARCITY OF NUTS
Toronto.

NUTS—There is little change in the

; nut market as compared with a week
ago. Walnuts continue in scarce sup-

plies with no immediate prospects for

improvement.

Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 11
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 45 52
Filberts, lb 35
Walnuts. Bordeaux, lb 80

\

Do., Manchurian 70 75
' Do., broken 55 60

I

Peanuts, Spanish, lb 10
Pecans, lb 140
Brazils 72

RICE MARKETS HIGHER
, Toronto.

RICES — The primary markets con-
tinue to advance. Spot quotations show
little change but higher levels are ex-
pected in view of the fact that primary
prices are practically on a par with quo-
tations to the retail trade.
Honduras, broken, per rib. ... 01l<2 08
Fancy Blue Rose, lb 08Vi 09

Blue Rose, lb 07 ' '.

Siam, per lb 06 06%
Japans, per lb 07 07^4

Do., broken 05
Chinese, XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Do., Pakling 09 10
Rangoon 07 07*
White Sago 07 07 !^

I

Tapioca, per lb 07% 08

!

TEAS CONTINUE UPWARD
Toronto. —^—
TEAS—The tone of all teas continue

strong. In primary markets the strength
of the market is becoming more pro-
nounced as the shortage of production
is increasingly apparent. Some whole-
salers have advanced quotations on their
blends, but generally speaking there is

little change in spot quotations to the
retail trade, although higher prices are
freely talked off in most quarters.
Ceylons and Indians-
Pekoe Souchongs 25 35
Peli-oes 30 58
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

^

Early pickings. Japans B8
t Do., seconds 50
,

Hyson thirds 30 35

I

Do., pints 45 57

I

Do., sifted 55 60
Above prices give range of quotations to the

retail trade.

SPICES UNCHANGED
!
Toronto.

I

SPICES—The market continues firm
under an active demand and small
[Stocks. Quotations are unchanged.
*"»P'<:e 15 18
J^assia 22 24
^^innamon 30 35
iCIoves 55 60
Cayenne 35 37

Ginger, Cochin 80
Do., Jamaica 46

Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 76
Peppers, black 20 23

Do., white 30 35
Paprika, lb 60 70
Chillies, lb BO
Nutmegs, selects, whole, 100s . 22 26

Do., 80s 35
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18

Caraway seed, whole 30
Turmeric 80
Curry powder 85
Cream of Tartar

—

French, pure 40
4-02. packages, doz 2 00
The above quotations are for the best quality.

8-oz. packages, doz 3 60
cheaper grades can be purchased for less.

CORN SYRUPS LOWER
Toronto.

SYRUPS—Corn Syrups in bulk are

down one cent per pound. Five and ten

pound tins arc reduced 60c. but two
pound tins are unchanged.

Barrels, about 700 lbs., yellow .... 06%
Half barrels, Vic over bbls ; 14

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 ;lo7,.

in case 4 60
Cases, 5-lb. tins, w'lite, 1 doz.

in case 5 90
Cases, 10-Ib. tins, white, % doz.

in case 5 60
Cases, 2-lb. tins, yellow. 2 dtv..

ir. case 4 00
Cases, 5-H>. tins, yellow, 1 doz.

in case C 30
Cases, 10-Ib. tins, yellow, % doz.

2-lb. tins, 2 doz. in case, case 4 40 7 25
3-lb. tins, 2 doz. in case, case 5 75 10 76
5-lb. tins, 1 doz. in case case .... 8 95
10-lb. tins, % doz. in case, case .... 8 OO

Com Syrup

—

Barrels, about 700 lbs 05*
Half barrels, about 350 lbs 05%
Quarter barrels, about 175 lbs 07%
2 gals., 25-lb. pails, each 2 OO
3 gal., 381/2-Ib. pails, each 2 85
5 gal., 65-lb. pails, each 4 50
2-lb. tins per case 4 00
'i-lb. tins, per case 4 70
10-lb. tins, per case 4 40

White Corn Syrup—
2-lb. tins, 2 doz. in case, case 4 60
o-lb. tins, 1 doz. in case, case .... 5 30
10-lb. tins. i/> doz. in case, rase .... 5 00

NO CHANGE IN SUGAR
Toronto. •^—^—
SUGAR — The local situation is un-

changed. Refiners are firmly maintain-
ing the list price of $9.09, but there still

appears to be some irregularity in re-

sale prices.
St. Lawrence, extra granulated, cwt 9 09
Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09
Dom. Soigar Refinery, extra granulated ... 9 09
Canada Refinery granulated 9 09

Differentials : Granulated, advance over basis
50-lb. sacks, 25c; barrels, 5c; gunnies, 5-20, 40c
?unnies, 10 10s, 50s; cartons, 20-5s, 60c; cartons,

VEGETABLES STEADY
Toronto.

VEGETABLES—The potato market
appears to have a steadier appearance.
Good supplies are arriving from Ontario
points also from New Brunswick. A
feature in the situation is that many
dealers are complaining of rot caused
by the hot weather and the fact that
potatoes are as yet in a green state.

Prices are fairly steady at $2.25 to $2.50
per bag. Other vegetables show prac-
tically no price changes.
Cabbage, per doz 1 00 1 60
Potatoes, local, per bag 2 25 2 50
Head lettuce, crate 1 BO 2 00
Tomatoes, lis 30 40
New beets, per dozen 30 40
New carrots, per doz 30 40
Cucumbers, lis 30 40
Com, per doz 12%
Onions, Spanish, crate 5 75

Do., sack, 100 lbs 3 50
Do., pickling, lis 2 00 2 50

Celery, per doz 60 65
Egg Plant, 16-qt. bkt 75 1 00
Sweet potatoes, hamper 2 75
Peppers, hot green, bkt BO

Do., hot, red, bkt 85
Do., sweet green, bkt 75

PEACHES IN GOOD SUPPLY
Toronto.

FRUIT —- The feature of the fruit

market is the big supply of peaches that

is arriving daily. Both Crav^rfords and
Elbertas are in evidence and the quality

is good. The peach crop is not as large

as last year, but owing to the fact that

the marketing is being done on a more
systematic basis which does not permit

of a glut on any one market, prices an
expected to hold steady. Cantaloupes

are somewhat firmer but there is prac-

tically no change in other quotations.

Oranges. Valencies, 100s 5 50
Do.. 126s 5 75

Do., 150s and smaller 6 00 6 25
Lemons, Verdillis 5 00
Watermelons, each 75 1 25
Peaches, Cal., in boxes 2 00

Do., Crawfords, 6-qt. bkt. . . 75 1 00
Do., Do., 11-qt. bkt 1 00 1 50

Huckleberries, 11 qts 2 75
Lawton berries ") 20 22
Cantaloupes, 16-qt. bkt 40 65
Pears, Cal. Bartlett, box 4 50

Do., Canadian, lis 65 90
Bananas, per lb 08
.\pples, eating, per bas 50 60

Do., Cooking per barrel .... 5 00 7 00
Plums, 6 quart bas 40 50

Do., 11-qt. bkt 85 1 00
Grapes, Cal. Malagas, crate 5 00

MACARONI REDUCED
Toronto.

MACARONI—Creamettes are reduc-

duced to $2.40 per case. L'Etoile and
Calelli are reduced to $4.20 per case.

OVER A MILLION A YEAR
IN SOAP IMPORTS

Canada spends in) thfe neighborhood
of fourteen million dollars a year on
soap, according to a report issued re-

cently from the Bureau of Statistics

relating to the manufacture of soap in

Canada during 1918.

Thirteen of the twenty-eight plants

engaged in this industry are located in

Ontario. During the year reported over
one hundred million pounds of soap was
manufacturer in Canada, and the quant-

ity sold by the producers was worth
over thirteen million dollars. In ad-

dition to this there was imported into

Canada something over a million dollars

worth of soap produced in other

countries.

The report states that exports of

soap amounted to only slightly over
one hundred thousand dollars. There
is thus an apparent opportunity for the

expansion of the soap industry in the

country to take care of the million dol-

lar importation which now exists. It is

stated that the bulk of the imported
soap is of the common or laundry var-

iety, there being some million pounds
of this soap imported during the year

under review. Over eight hundred
thousand pounds of soap powders were
also brought in. The quantity of toilet

soap is not stated, but the value is given
at $592,000. The report is one of a
series being issued on the general sub-

ject of chemicals and allied products in

Canada.
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WINNIPEG MARKETS
WINNIPEG, Sept. 7.—The grocery market shows improvement

and merchants are looking forward to a good fall business.

The market throughout is stronger and buying is more active.

The bean market has advanced rapidly and stocks are reported low.

New pack sockeye salmon has arrived on the market, and herring in

tomato sauce has advanced. All canned vegetables are holding firm
more especially peas and tomatoes. The primary prune market has
shown an advance but local quotations remain unchanged. Spices
are in good demand and cloves and Jamaica ginger are reported
scarce. The sugar market is ruling steady under a heavy demand.
The general tendency of the nut market is upward. Jams are firm
and packers have advanced their prices on compound. The rice

market continues firm and some lines more especially Siam are re-

ported very short. All grades of tea are very strong. Potatoes are
easier, also lemons and oranges.

COFFEE UNCHANGED
Winnipeg. —

—

COFFEE—The coffee market is fluc-

tuating slightly, one day advancing and
the other day declinning. The Brazil

market is holding firm. Locally the
trade is improving with the approach of
fall.

OOFFEE—
Rio, lb 19% 201,^
Mexican, lb 45 49
Jamaica, lb 28 30
Bogotas. lb 45 48
Mocha (types) 49 51
Santos, Bourbon, lb 28 30
Santos, lb 26 29

STRONG BEAN MARKET
Winnipeg. —

—

CEREALS—The bean market has ad-
vanced rapidly and quotations are $4.10
to $4.35 per bushel. Stocks are small
and are likely to be so till new crop
beans are on the market. Bulk cereals
continue to hold firm and are in better
demand. There is no change in quota-
tions on package cereals and the de-
mand is moderate.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 50
Do., 18s, case 2 10

Corn Flakes 363, case ... .... s'so 3 80
Cornmeal. 2 doz. case, case 3 40
Puffed Wheat, 3 doz. cs., case 4 45
Puffed Rice, 3 doz. cs., case 5 75
Grape Nuts 2 doz. cs. case 3 80
Package peas, 3 doz. cs., case 3 00Cream of Wheat, 3 doz. cs., case 9 15
_ ,

BULK CEREALS
Rolled Oats, gOs, per bag 2 80

Do., 40s, per bag //[ 1 4g
Do., 20s, per bag

] 77
Do., 10-8s, per bale .... 3^0
Do., 15-8s, per bale

. . . , 4 jq
Oatmeal, 9gs, gran, or stand., bag 3 50 4 50
Wheat granules, 98s, bag 6 50

Do., 16-6s, per bale ,', 7 06
Peas, whole, green, 100-lb. bag, per
bushel

^ gQ
Do. split, yellow, 98s, bag'.'.'. '.'..'.

7 95
Do., split, yellow 49s, bag '.

4 OO
Cornmeal. 98s, per sack

,

.

3 26
Do., 49s, per sack ]

"

j gg
Do., 24s, per bag .]] q 85
Do., 10s, per bale 3 65

Buckwheat grits, whole, 9811b.
bags, per bag g 75

Bean.s, 100-lb. baprs, bushel ..." 4'io 4 35Lima Beans, 100-lb. bags, lb lOi^
Barley, pot, 98s 3 86

Do., 49s 1 QO
Do., 24s ...'.::: :::: \ It

Barley, pearl, 98s, per bag 4 95
Do., pearl, 49s, per bag 2 52
Do., pearl 248 '.'.

1 28

NEW SALMON ARRIVES
Winnipeg.

CANNED GOODS—The first ship-
ment of new sockeye salmon has ar-
rived on the market and is meeting with
a good demand. Merchants are buying
freely as they are realizing that it is to

their advantage to purchase while they

can procure it. Some brands of herr-

ing in tomatoe sauce have been advanc-

ed by packers although local prices yet

remain unchanged. The canned vege-

table market is still ruling firm and can-

ners have advanced their prices on peas
25 cents per case over opening prices.

Tomatoes are ruling firm and it appears
rather doubtful if Ontario tomatoes can
be sold at less than $4.15 per case this

fall. California canned fruits have ar-

rived and are meeting with good sales

in the larger centres.
Shrimps, Is, 4 doz. case, doz. . 2 70 2 75
Finnan Haddie, Is, 4 doz. case . 9 35 12 OC

Do., %s, 8 doz. case, case . 10 50 13 00
Herring (Can.), Is, 4 doz. case,

per case 7 00 8 00
Do., imp., %3, 100 doz. case . . 30 00 32 5<<

Lobsters, V4s, 8 doz. case, doz 2 46
Do., %s, 4 doz. case, doz 4 20

Oysters, Is, 4 oz., 4 doz. case, cs 9 40
Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., 1^8, flat, 8 doz. cs., case .... 9 00
Salmon

—

Sockeye, Is, tall case 20 75
Do., i^s, flat, 8 doz. in case .... 21 75

R. Spring, Is, tall, 4 doz. case .... 16 75
Do., %s, flat, 8 doz. case 18 25

Cohoe, is, tall, 4 doz. case 14 65
Do., %s flat, 8 doz. case 16 50
Pink, Is, tall, 4 doz. case 6 50

Do., %s flat, 8 doz. case 8 25
CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case 3 25

Cherries, Is, 4 doz. case 7 00 8 00
Peaches, 23, 2 doz. case 6 60 7 50
Pears, 2s, 2 doz. case 7 75 8 00
Plums, Greengage, 2s, 2 doz. case 6 50 7 00

Do., Lombard, light syrup, 2s,

2 doz. case 4 75 5 25
Do., heavy syrup, 2s, 2 doz.

case 6 00 6 50
Raspberries, 2s, 2 doz. case ... 8 50 9 00
Strawberries, 29, 2 doz. case . 8 00 8 50

CANNED FRUIT (American)
Apricots, Is, 4 doz. case .... 11 00

Peaches, 2%s, 2 doz. case 12 00
Do., sliced, Is, 4 doz. case 12 40
Do., halved, Is, 4 doz. case 12 40
Do., 23, 2 doz. case 8 25

Pears, Is, 4 doz. case 12 00
Pineapples, sliced, 2s, 2 doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 5 00
Beans, Golden Wax, Is, doz. . . 4 75 5 00
Beans, Refugee, 2s, 2 doz. case . 4 75 5 00
Corn, 2s, 2 doz. case 3 25 4 00
Peas, 2s, 2 doz. case . ... 3 90 4 10
Sweet Potatoes, 2%, 2 doz. case .... 7 00

Pumpkins, 2%s, 2 doz. case 3 00 3 75
Sauer Kraut, 2%ss, 2 doz. case .... 4 10

Spaghetti, 2 doz. case 2 16

Tomatoes, 2 Vis, 2 doz. case . . 3 95 4 15

Spinach, 2%s, 2 doz. case 6 55

STRONG PRUNE MARKET
Winnipeg. -^-^^

DRIED FRUIT—Latest reports from
the primary markets state that prunes

have advanced >/4 cent per pound but are

being sold at about 2 cents per pound
less than replacement value by the lo-
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cal wholesalers. Raisins are scarce

and new goods will not be on this mar-

ket for another "two weeks. New apri-

cots have arrived and are quoted at 26

to 29 cents per pound. New loganber-

ries have advanced and are quoted at

44% cents per pound in 25 pound boxes

and 8 ounce packages at 25 cents per

package. The Grecian currant market

is stronger and the advance will likely

be felt when the new stock arrives with-

in the next six weeks. Evaporated

apples are scarce with indications of

higher prices on the new pack. There

is a heavy demand for this line.

DRIED FRUIT
Evaporated apples, per lb

Currants, 90-lb., per lb

Do., 8 oz. pkgs., 6 doz. case, lb

Dates, Hallowee, bulk, lb

Do., pkge., 3 doz. case, lb

Figs, Spanish, per lb

Do., Smyrna, per lb

Do., black, cartons, carton

Loganberries, 4 doz. case, pkt

Peaches, standard, per lb 20
Do., choice, per lb 23
Do., fancy, per lb 24
Do., Cal., in cartons, per carton ....

Do., unpitted, per lb

Pears, extra choice, per lb

Do., Cal., cartons, per carton
Currants, 90-lb.. per lb. ...

Prunes

—

30-4OS, 25s, per lb

40-50s, 25s, per lb

50-60S, 25s, per lb

60-70S, 253, per lb

70-80S, 25s, per lb

80-90S, 25s, per lb

90-lOOs, 25s, per lb

In 5-lb cartons, carton ....

Raisins

—

3 doz .to case, per pkg
Choice seeded. 15 oz., 3 doz. to

case, per pkg
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%,
Choice seeded, 11 oz., 4 doz. to

case, per pkg
Cal., bulk, seeded, 25-lb. boxes

Do., pkt., seedless, 11 oz., 3

doz. to case, per lb

Do., bulk, seedless, 25-lb. boxes
per lb

Apricots, choice, 25s, lb

Do., 10s, lb

Do., Standard, lOs, lb

Do., Standard, 10s, lb

Do., fancy, 25s, lb

Do., fancy, 10s, lb

15V2 to 16

18 19

16%
111/4

15%
15

U 12!^
60

25

21
24

26
1 10

10

25

1 26
1918

21

16H
14

12%
11%
10%
08

68

21

20

19

24

22

24

29
31

26

28

35

36

CLOVES ARE HIGHER
Winnipeg.

SPICES—Business in spices shows ;

marked improvement in prospect for tht

fall trade. Cloves are higher am
scarce. Jamaica ginger is also report

ed ' scarce. The trend of the marke
throughout is steady.

Allspice, Jamaica, best gual., lb 28

Cassia, Batavia, per lb it
Do., China, per lb. ...

Chillies, per lb

Do., No. 1, per lb

Cinnamon, Ceylon, per lb

Do., No. 0, carton, doz
Cloves, Penang, per lb

Do., Amboyna, per lb

Do., Zanzibar, per lb 55

Ginger, washed, Jamaica, No. 1

Do., Jamaica, No. 2
Do., Japan or Africa, lb

Mace, extra bright Penang, lb

Nutmegs, extra large brown, 70 to

lb., per lb

Do., large brown, 85 to lb

Do., medium, brown, 110 to lb.,

per lb

Do., carton of six, per doz
Pepper, blk., Singapore, ex., lb. . 17

Do., white, per lb 30

Pickling, Vi-lb., pkg., per doz. ....

Do., bulk. No. 1, per lb

GROUND SPICE
Allspice, bulk, per lb 25

Do., No. 2, per lb 25

Do., 2 oz. cartons 80
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Do., 4 oz. cartons
Cassia, No. 1 bulk, per lb.

Do., No. 2, bulk, per lb.

Do., No. 1, 2 oz. cartons .

.

Do., No. 1, 4 oz. cartons

Cinnamon, bulk, per lb ...

Do., 2 oz. cartons

Do., 4 oz. cartons

Cloves, bulk, per lb

Do., 2 oz., cartons ... . .

Do., 4 oz. cartons

1 20
30
25

1 00
1 50

45

65
1 45
2 00

SUGAR STEADY
Winnipeg.

SUGAR—There is very little change

in the sugar situation. The raw market
has had advances and declines but none

are sufficient to affect this market.

There is a steady trend to the market
and heavier buying is noted.

Extra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies, 10-10 lbs 10 50
Do., cartons, 20-5 lbs 10 60
Do., cartons, 50-2 lbs 10 75

Yellow, No. 1 It. bags. 100 lbs 9 60
Do., golden, bags, 100 lbs. . 9 50

Powdered sugar, bbls 10 40
Do., boxes, 50 lbs 10 60
Do., boxes, 25 lbs 10 80

Icing, barrels 10 50
Do., boxes, 50 lbs 10 70
Do., boxes, 25 lbs 10 90
Soft lumps, boxes, 100 lbs 10 80

Do., boxes, 50 lbs 10 90
Do., 25 lbs 11 10
Do., cases, 20 cartons 11 85
Do., cases, 40 i/^ cartons •. 12 60

LUMP SUGAR—
Small lump, boxes, 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do., boxes, 25 lbs 11 00
Do., cartons. 50 2-lbs 11 10

Hard lump, barrels 11 00
Do., boxes, 100 lbs 11 00
Do, boxes, 50 lbs 11 20
Do., boxes, 25 lbs 11 25

SUGAR SALES IMPROVED
Winnipeg. ——

—

SYRUP—There is no change on corn
or cane syrup. Business in this line is

showing a decided improvement.
CANE SYRUP—

No. 2s 6 55
No. 5s 7 60
No. 10s 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz.*in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 6 76
Cases, 10-lb. tins, white, % doz.

in case 5 60
Cases, 20-lb. tins, white, % doz.

in case 6 SO
Cases, 2-Ib. tins, yellow, 2 doz.

in case
Cases, 5-lb. tins yellow, 1 doz. in

3 40

4 r,s

4 30

4 30

Cases, 10-lb. tins, yellow, i^ doz.
in case

Cases , 20-lb. tins, yellow, % doz.
in case

MAPLE SYRUP—
Pure. 21/28, tins, cs. of 2 doz.. ..
Pure, 5s, per case of 1 doz.

{

Pure. 10s. per case of V2 doz. ..
[TABLE SYRUP—
j

Maple flavor 2y2S, tins, per
case of 2 doz

I
Do., 2s, tins, case of 1 doz

[

Do., Is, tins, case lA doz

j

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case
3-lb. tins, 2 doz. case
5-lb. tins, 1 doz. case

I

10-lb. tins, 1 doz. case _ _.
• Molasses quotations subject to 5 per cent, dis-
count.

|MOLASSES, BLACKSTRAP—
l%s, 4 doz. in case
2s, 4 doz. in case
2^s 4 doz. in case
5s, 4 doz. in case
10s, 4 doz. in case

STARCH UNCHANGED
Winnipeg. -^—^
STARCH—There is no change in pri-

ces quoted on starch. The market is

24 85

22 65
21 05

IS 75
12 00
11 60

8 30
11 60
9 60
9

nt.

20
di

5 25
5 00
4 80
4 50
4 20

CANADIAN GROCER

steady under a good demand which is

improving in prospect for the fall trade.

NUTS TEND UPWARD

35

NUTS—The general tendency of the

nut market is upward on all lines. Shell-

ed walnuts continue firm with a short-

age of supplies and the new crop appar-

ently will bring no relief in price as

high prices are being paid for October

to December shipments from France.

Shelled almonds have advanced 4 cents

per pound on the new crop of October
shipments. Spot stocks are low. Pea-
nuts are firm and higher prices are an-

ticipated.

FLOUR STEADY
Winnipeg.

FLOUR—There are no new develop-

ments in the flour market. The de-

mand is steadily improving.

FLOUR—
98-lb. sacks 5 32'-i
Two 49-lb. sacks 5 40
Four 24-lb. sacks 5 50

COMPOUND JAMS HIGHER
Winnipeg. —

—

JAMS—There is just a moderate sale

for jams, and purchasers do not seem to

realize that the small pack will mean
higher prices in the very near future.

Compounds have advanced 3 cents per
tin by the packers and the local mar-
ket is likely to respond within the next
2 weeks.

RICE MARKET STRONG
Winnipeg. .^^—
RICE—The primary rice market con-

tinues strong and some lines more
especially Siam are reported very short.

There is no change in local quotations.

TEAS CONTINUE STRONG
Winnipeg.

TEAS—The tea market is exceedingly
strong. Calcutta particularly so. All

grades are participating in the advan-
ces. The production is curtailed so

considerably that surplus stocks in

England and other countries are rapid-

ly becoming smaller. There is a good
demand locally.

VEGETABLES LOWER
Winnipeg.

VEGETABLES—Potatoes are in abun-
dance and are quoted from 75 to 80
cents per bushel and with one of the

largest crops ever seen in Manitoba in-

dications point to lower prices. Heavy
shipments of Ontario tomatoes are ar-

riving and are meeting with ready sales

at 50 cents per basket, with local to-

matoes quoted at 3 cents per pound.
Head lettuce due to the hot weather has
advanced and is quoted from 75c to

$1.25 per dozen.

LEMONS AGAIN REDUCED
Winnipeg.

FRUIT—Another reduction on lemons
is reported this week which brings the

price down to $8.00 per case. Oranges
are also lower in price and are quoted
at $7.50. Bananas have advanced 1

cent per pound and meeting with good
demand at 10 cents. Malaga grapes
are listed at $4.50 per crate. There is

a good demand for peaches, pears and
apples.

New Brunswick Markets
FROM ST. JOHN, BY WIRE

ST. JOHN, N.B., Sept. 7—Only a few

slight changes mark this week's prices.

Business continues good. Cornmeal is

easier at $3.60. Cheese dropped two
cents. Yellow sugar is $8.45 per cwt.

Pure lard is one cent cheaper. Stand-

ard peas declined five cents. Lemons
are firmer at $7 to $8. Oranges are

easier at $6 to $7.50.
Cornmeal, gran., bags 3 60

Do., ordinary 2 40
Rolled oats 9 30
Rice, Siam, per 100 lbs 7 00 7 50
Tapioca, 100 lbs 8 00 10 00
Molasses 65
Sugar

—

Standard granulated 8 95
No. 1 yellow 8 45

Cheese, new, twins 24
Eggs, fresh, doz 38 40
Lard, pure, lb 21% 22

Do., compound .. 151/2 16
Tomatoes, 21^8, std., case 4 20
American clear pork . 34 00 37 00
EJeef, corned. Is 3 45
Breakfast bacon 45 48
Butter creamery, per lb 40 45

Do., dairy 32 35
Do., tub 30 35

Com, 2s, standard, case 3 80
Peas, standard, case 3 85
Apples, gal., N.B., doz 5 00
Strawberries, 2s, Ont., case ....
Lemons, case 7 00 8 00
Oranges, California 6 00 7 50
Bananas, lb 08 09
Grapefruit, case 8 00 8 50
Potatoes, new, bush 2 09

Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Sept. 6.—Two brands
of cocoa have been reduced during the
week. Canned tomatoes are firm at

$4.10 to $4.30 per case. Practically all

brands of packaged macaroni are slight-

ly lower. One brand of peanut butter
is higher on 8 oz. glass and in 5-lb.

tins. Eggs are slightly easier at $11
to $11.50 per case. Lemons are lower at

$12.50 per case. Local potatoes are down
to $30 per ton while B.C. tomatoes are
selling at $1.50 per crate of 4 baskets.
Beans, B.C., per hundred ... 00 6 00
Rolled oats, 80s 3 00
Rice, Siam 5 50 6 OO
Japan, No. 1 7 50 8 00
Tapioca 6 75 7 25
Sago 6 75 7 25
Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large 26 28
Alberta cheese, twins 251/4

Do., large 24V&
Butter, creamery, lb 37

Do., dairy, lb 25 30
Lard, pure 3s 12 90
Eggs, new laid, local, case .. 11 00 11 50
Tomatoes, 2*s 4 10 4 30
Lemons, case 12 50
Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 4 20 4 30
New early June peas, case 4 75
Salmon Sockeye Is, case 19 80 21 00

Do., Sockeye i,^s, case 21 00 22 00
Strawberries, 2s, Ont., case .. 8 15 8 40
Raspberries, 2s, Ont., case ... 8 40 10 00
Gooseberries, 2s 11 30
Cherries, 2s, red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14 15^

Do., 25s, lb 17
Peaches, evaporated, lb 16 18

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 91/2 10
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DATES OF FALL FAIRS

IN CANADA

Continued from page 25)

Kingston Sept. 20-26
Kirkton Oct. 6 & 7
Lakefield Sept. 20 & 21
Lakeside Sept. 29
Lambeth Sept. 28
Lanark Sept. 9
Langton Oct. 1

Lansdowne Sept. 1.5 & IG
Leamington Oct 5-7
Lind-say Sept. 21-24
Lion's Head Oct. 6 & 7
Listowel Sept. 27 & 28
Loring Sept. 30
Lomibardy Sept. 10
London (Western Fair) Sept. 10-17
Lucknow Sept. 29 & 30
Maberly Sept. 27 & 28
Markham Oct. 6 & 8
Marmora Sept. 26 & 27
Maznetewan Sept. 27 & 28
Manitowaning Sept. 29 & 30
Maxville Sept 15 & 16
Massey Sept. 28 & 29
Markdale Oct. 11 & 12
Madoc Oct. 4 & .5

Mattawa Sept. 21 & 22
Maynooth Sept. 28
McDonald's Corners Sept 30
McKellar Sept. 27 & 28
Meaiord Sept. 29 & 30
Merlin Sept. 26 & 27
Merrickville Sept. 20 & 21
Metcalfe Sept. 27 & 28
Middleville Oct. 7
Midland Sept. 29-Oct. 1

Mildmay Sept. 19 & 20
Millbrook Oct. 6 & 7
Milton Sept. 30, Oct. 1

Milverton Sept. 29 & 30
Minden Sept 27
Mitchell Sept. 20 & 21
Morrisburg Aug. 2-4
Mount Brydges Oct. 7
Mount Forest Sept. 21 & 22
Muncey (United Indian) Sept. 23
Murillo Oct. 4 & .5

Napanee Sept. 13-15
New Hamburg Sept. 15 & 16
Newington Sept. 27 & 28
New Liskeard Sept. 20 & 21
Newmarket Sept. 29-Oct. 1
Niagara-on-the-Lake Sept. 23 & 24
Noelville Sept. 21
North Bay Sept. 1.3-15
Norwich nept. 27 & 28
Norwood Oct U & 12
Oakville .. .Sept .15-17
Odessa Oct 7
Ohswekin ...'.'.'.

.

'. Oct'S-T
Onondaga Oct. 11 & 12
Orangeville _... Sept. 15 & 16
""illia Sept. 13 & 14
^ro Sept. 15
Orono Sept. 27 & 28
Orrville Sept. 21 & 22
Oshawa Sept. 12-14
Ottawa (Cen. Canada) Sept. 9-19
Otterville Oct. 7 & 9
Owen Sound Sept. 13-15
Paisley Sept. 27 & 28
Pakenham Sept 19 & 20
Palmerston Oct. 4 & 5
^^""'3 Sept. 29 & 30
Parham

. Sept. 15 & 16
Parkhill Sept. 27 & 28
Parry Sound Sept. 20-22
Perth . Aug. 31, Sept. 1-2
Peterboro Sept. 14-17
PetroUa Sept. 26 & 27
Picton Sept. 20-23
Pmkerton

. . Sept. 23
Porauis .Jet Sept. 23
Port Carling Sept. 15 & 16
Port Elgin Oct. 7 & 8
Port Perry Sept 15 & IG
Powassan Sept. 27 & 28
Pnceville Oct. 6 & 7
Providence Bay Oct. 6 & 7
Queensville Oct. 11 & 12
Rainham Centre .....Sept. 14 & 15

.Renfrew .'

Sept. 20-23
Kiceville Sept. 21
Ridgetown Oct. 10-12
R'Pley Sept. 27 & 28
Roblin's Mills Sept. 30. Oct. 1

Rocklyn Oct. 6 & 7
Rockton ... . Oct. 11 & 12
Rockwood Oct. 6 & 7
Ro<lney Oct. 3 & 4
Roseneath Oct 13 & 14
Rosseau Sept. 14-16
St. Mary's Sept. 22 & 23
Sarnia Sept. 29 & 30
Sarnia Reserve Sept. 20 & 21
Sault Ste. Marie Sept. 19-22
Schomberg Oct. 13 & 14

Seaforth Sept. 22 & 23
Shannonville Sept. 17
Shedden '.

Sept. 21
Sheguinandah Oct. 4 & 5

Sbelburne Sept. 20 & 21
Simcoe Oct. 3-5
Smithville Sept. 16 & 17
S. Mountain Sept. 8 & 9
S. River Oct. 4 & 5
Spencerville Sept. 27 & 28
Springfield Sept. 22 & 23
Sprucedale Sept. 15 & 16
Stella Sept. 28
Stirling Sept. 22 & 23
Straffordville Sept. 21
Stratford Sept. 27-30
Strathroy Sept. 19-21
Streetsville Sept. 21
Sturgeon Falls .Sept. 20 & 21
Sunderland Sept. 27 & 28
Sundridge Sept. 29 & 30
Sutton Oct. 3 & 4

Tara Oct. 4 & 5

Tavistock Sept 26 & 27
Teeswater Oct. i and 5
Tbamesville Oct. 4 and 5
Thedford Sept. 29 and 30
Thessalon Sept. 26 and 27
Thorndale Sept. 26 and 27
Thorold Sept. 13 and 14
Tillsonburg Sept. 19 and 20
Tiverton Oct, 4
Trout Creek . Sept 15 and 16
Toronto (Can. Nat ) Aug. 27, Sept. 10
Tweed Oct. 6 and 7
Underwood Oct. 1

1

Utterson Sept. 20 and' 21
Vankleek Hill Sept. 6-8
Verner Sept. 15
Wallaceburg Sept. 27 and 28
Wallaeetown Oct. 6 and 7
Walsh Oct. 15
Walter's Falls Sept. 27 and 28
Warkworth Oct. 6 and 7
Warren Sept. 22
Waterdown Oct. 5
Waterford Sept. 22
Watford Sept.' 22 and 23
Welland Oct 4-6
Wellandport Oct. 15
Wellesley Sept. 13 and 14
West McGillivray Oct. 5
Weston Sept. 16 and ' 17
Wheatley Sept. 30, Oct. 1

Wiarton Sept. 20 and 21
Wilkesport Oct. 11
Williamstown Sept. 6 and 7
Winchester Sept 6 and 7
Windham Sept. 27
Wingham Sept. 27 and 28
Wolfe Island Sept. 27 and 28
Woodbiidge Oct. 14 and 15
Woodstock Sept. 21-23
Woodville Sept. 15 and 16
Wyoming Oct 6 and 7
Wooler Sept. 2
Zurich Sept. 21 and 22
Zephyr Oct 5

QUEBEC

Argenteuil Sept. 20-21-22
Arthabaska Sept. 15
Bagot Sept. 13-14
Beauce Div Sept. 15
Beauharnois Sept. 15
Berthier Sept. 13-14
Bonaventure Sept. 20
Brome Sept. 6-7-8

Chambly Sept. 13-14
Chateauguay Sept. 20
Deux-Montagnes Sept. 19
Frontenac Sept. 15
Gaspe A. No. 1 Sept. 25
Hull Division A Sept. 20-21
Hull Division B Sept. 27-28-29-30
Huntingdon B Sept. 13

Iberville Sept. 6-7

Joliette B Sept. 14
Kamouraska Sept. 20-21
Laprairie Sept. 5-6

Lotbiniere No. 2 Sept. 14-15
Maskinogne Sept. 13
Megantic B Sept. 13
Megantic A Sept. 6

Montcalm Sept. 15
Montmorency A Sept. 29
Montmagmy Sept. 13-14-15
Pontiac A Sept. 19-20-21
Portneuf A Sept. 15
Richelieu Sept. 20
Richmond Sept. 7-8

(Rimmski Sept. 22-23
Rouville Sept. 1

Shefford Sept. 1.5

Soulanges sept, 15
St. Jean Aug. 29-30
St. Maurice Sept. 20
Temiscamingue Sept. 20-21
Temiscamingue Sept. 14-20-22-27
Temiscouata Sept. 15
Trois Rivieres Sept. 27

ALBERTA

Athabasca Sept. 12-13
Alix Aug. 26-27
Berry Creek (Pandora) Sept. 2

Bowden Sept. 29

Bow Valley (Bassano) Sept. 9

Busby Sept. 13-14
Bear Lake Sept. 15-16

Cochrane Sept. 29-30

Colinton Sept. 14
Didsbury Aug. 24-25
Durlington & Bonnyville (Bonnyville) .Sept. 7

Donnelly Sept. 21

Edson Aug. 31

Elk Point Sept. 8-9

Grand Prairie Sept. 28-29

Griffin Creek Sept. 13-14

Greencourt Aug. 31

Hays (Lousana) Sept. 5-6

Lacombe Aug. 22-24

Mannville Sept. 20

Matziwin (Brooks) Sept. 6-7

Mid^Pembina (Dunstable) Sept. 8

Magnolia Sept. 6

Milnerton Sept. 28

Mosside Aug. 24

NakaiT/jn and Sion District Sept. 6

Paddle River (Barrhead) Aug. 26

Plamondon Sept. 15

Ponoka Aug. 25-26

Pincher Creek Aug. 23-24

Patricia Sept. 1

Rochester Sept. 16

Rocky Mountain House Sept. 19-20

Sangudo Sept. 2

Spirit River Sept. 30

Vaudreuil Sept. 20

Vercheres Sept. 7-8

Wolfe No. 1 Sept. 14

Wolfe No. 2 .
.• Sept. 13

Yamaska Sept. 14-15

NOVA SCOTIA

Antigonish Sept. 29-30

Oxford Sept. 22-23

Pictou ocpt. 26-27-28

Caledonia Oct. 4-5

Shubenacadie Sept. 28-29-30

Digby Oct. 6-7

Bridgewater Sept. 27-28-29-30

Inverness Sept. 13-14

Shelbume Sept. 29-30

Yarmouth Oct. 5-6-7

1

Windsor Oct. 4-5-6
j

Musquodobit Sept. 20-21

1

NEW BRUNSWICK

St. John Sept. 3-10

St. Stephen Sept. 12-16

Woodstock Sept. 12-16

Fredericton Sept. 17-24

Chatham* Sept. 26-30

MANITOBA

Kelwood Oct. 7

Kildovan Sept. 9-10
Kinosota Sept. IS

St. Vital Aug. 23|

Swan River Aug. 23!

Weston Aug. 26-27

1

Woodlands Sept. 30i

Rochester Sept, 1
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Shaking a Can of Salmon to Test It

A Merchant Who Had the Idea That One Can Judge by the Way
the Salmon Rattles, when the Tin is Shaken, Whether it is Good or

Otherwise, is Convinced that This Test is Not Infallible

VANCOUVER, Sept. 7,—This is

the way one merchant attempted

to judge a can of pink salmon.

He shook it vigorously, wagged his head

solemly and pronounced it "No good."

The manager of one of the largest Pac-

ific Coast canneries gazed at him in

amazement. "Can you tell the quality

by shaking the can?" He asked. "I

can" said the merchant," and that is poor

salmon." The packer was eager to

know, so asked for further information.

"Well, you know that a person likes the

salmon to be firm and solid," said the

merchant, "and by shaking the can you
can judge by the way the salmon rattles

in the can whether it is in a hard chunk,

or mushy."

Merchants Sample Hard and Dry

I

Well, that was a new one on the pack-

; er .so the merchant produced a can from
his shelf to show the difference. His
sample when shaken smote the end of

the can each time with a dull thud.
'< "There is good solid fish," said the

I

merchant. "Did you ever open one of

them?" he was asked. On his admission
that he had not, both samplefs were
cut. The packer's sample was firm, and

j

of good color, with a generous amount

j

of natural oil. The "good thumping"
I sample was almost devoid of oil and

j

quite hard.

I

"Well, what makes the difference?"
' said the merchant, who was a good
sport. "The salesman who sold me the
salmon told me that the way to test

I

a good can of salmon was to rattle it,

j

and see if the fish was firm."

I
"Well," said the packer, "that sample

' of yours is what is called in the pack-
ing business, a "do-over." At my plant

! we would throw that overboard to avoid
' it getting into distribution. After the

,

salmon has come out of the retort
where it is processed, or cooked, all the
sound cans, when cool, will contain a vac-
uum due to condensing of the steam
that filled the can when it was sealed.
If through faulty seams or sealing, the
can should not be air tight, the can

By Staff Correspondent Canadian Grocer

would be bulged out in the morning
like the "blown tins." Even some times

see. Some packers might now puncture
these "blow^l tins" let the air out,

and cook them over, and then seal them
up. In the process of recooking, the

fish will get hard and dried out and some
or all of the natural juices will be lost.

The resultant inferior article is called

a "do-over", of which you have a

"thumping" good sample there.

Another Method of Testing

Another interesting method of test-

ing salmon was learned by one of the

jobbers recently. A coast packer was
talking to this jobber and the merits of

respective packs were compared by
the buyer. The packer said,

"Then let uy cut some cans and com-
pare them."

"All right" said the buyer. Trays
and can openers were brought out and
the packer produced three of his cans
and the buyer three from stock. The
six cans were cut. In appearance they
were equal. The color of both was
good, and the cans smelled sweet and
good. As they talked the packer, ap-

parently absentmindedly picked up the

salmon out of one of his tins, broke it

in half in his hands and gently rubbed
two handfuls together, then thrust his

nose down close to the fish. He repeat-

ed this action with the second and then
the third can. The buyer then asked
what was the big idea. "Try it" said

the packer. The buyer seized one of

his samples, rubbed two fistfuls togeth-
er and thrust his nose down amongst
the sample. A strange expression flit-

ted across his face. He grabbed the

next and the next. The same puzzled
expression each time. "Smell that" he
demanded of the packer. The packer
sniffed and said nothing. "That's rot-

ten, isn't it," said the buyer. "You're
the buyer," said the packer, and you
are the one who must judge between
the goods offered to you. I don't con-
sider it my place to judge any pack but
my own in your presence."

The buyer pushed a button and had
another half dozen cans brought from
stock. He cut these and sampled them
in the same way. At last in disgust

he said "Well, I've certainly learned

something new today. I thought mine
was the best I could get. What makes
it smell when you rub it and not in the

chunk?" he asked
"The oils in fish are very volatile,

and by rubbing the sample the oils are

vaporized slightly and if there is a taint

or sourness in the fish, it cannot then es-

cape you. Also the odors might be so

faint that if there were any clinging to

the can, the moment you opened it they
would probably escape before you
thought to smell them. I believe you
test vinegar by rubbing it in your hands
or polishing up a glass out of which
you poured the vinegar. In one case
you want to get the 'bouquet' and in

the other you want to be sure there is

none." These incidents are true and
reported in the hope that the astute
buyer may profit by them.

DISCLAIM THEIR RIGHT
TO AMERICAN FUND

A pleasing contrast from methods
atributed to Canadian firms in the past
is reported by a British Trade Com-
missioner in South America. The
Canadian exporter in question declined

to take advantage of the South Amer-
ican customer sending a remittance in

American funds, and advised them that
they had a credit on their books of the

surplus amount. The incident undoubt-
edly created a favorable effect on the

customer. A reverse action would
have had an even greater detrimental
effect on Canadian trade interests

abroad.

The letter despatcher by the Can-
adian house that reached the Canadian
Trade Commissioner by an indirect

route, includes the following:

"We may mention that on their init-

ial shipment & Co. placed a
(Continued on page 40)
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Sept. 7.—The produce market shows weakness al-

most throughout, due to the fact that export demand, particu-
larly for dairy products, has been cut short and supplies are ac-

cumulating. Lower prices are quoted on butter and cheese. Egg
prices, in virtue of a smaller demand resulting from the high prices
asked, are easier. Hogs are a little easier in price. There is no
change in smoked, cured or cooked meat, and a fair business is being
done. The warm weather has cut short the demand for fish that was
in evidence and haddock is in better supply this week. The lard mar-
ket shows a little more strength on account of an improved demand
for pure Canadian lard.

BUTTER MARKET WEAXER
Montraal.

BUTTER—A still further voakness
has developed in the butter market with
prices lower. The trade seems to feel

!that ,butter will still }.^o lowler with
larger supplies offered. The prices
now quoted are 39c for prints and 38c
for solids which is over one cent de-
cline on last week's prices.

BUTTER—
Finest creamery prints 34
Creamery solids 38

EGG PRICES EASIER
Montreal.

EGGS—'There is a slightly ' i.sier

feeling in eggs this week with a de-
cline on No. 1 stock making the price
39c. Selects and fresh eggs are selling
at from 45 to 50c with a bigger demand
for these grades. The cause of the
slight weakness is the holding off in
buying owing to the high prices asked.
EGGS—
Extras

Fresh selects .

.

Do., No. 1. .;.

CHEESE MARKET WEAK
Montreal

CHEESE—The cheese market shows
further weakness with another decline
expected by the trade in the neat- future.
Buying is only for immediate require-
ments. The price asked generally is 23c
a lb. but it varies owir^ to the weui-ness
of the market which, like butter is caus-
ed by a lack of demar.c!.
Large, per )b. . . n
Twins, per lb

"

Triplets, per lb ".'.'
[\]

""
Fancy old cheese, per lb. ..... o 33
Stilton, per lb. ... g 33
Q"*"'«^<= .'.'.

::: o 22

COOKED MEATS STEADY
Montreal.

COOKED MEATS—The market for
cooked meats is steady with a good
business passing in most lines. No
change in this line is looked for at the
present.

45

60

4S

39

23
23
23
34
34
23

lb.

Jellied pork tongues
Jellied pressed beef,
Hams, cooked

Clear fat backa rbbl) 40-50 pes
Pork pies (doz.) .

Mince meat, lb. . .

,

Sausage, pure pork
Bologna lb

Ox tongue, tins . .

.

Head cheese, 6-lb. tins, per lb,

ol

17 1/2

38
37
57

30 00
SO
19

25
14
59
16

HADDOCK SUPPLY BETTER
Montreal. -^^—
FRESH FISH—Another spell of

v/arm weather has upset the fish mar-
ket to some extent bv cutting down the

demand. Haddock, that has been short

in rv.pply for the last two weeks back
is ci-'ming in biggc.-: quantities and ."ill

deni.'inds can no'^^ bo met. There is

little or no change in the prices quoted.
Market Cod 06
Steak Cod 09
Gaspe Salmon 26

Dressed B. C. Salmon 25
White fish 19
Haddock Q 08
Halibut ! 22
Trout, Lake 20

FROZEN FISH
Halibut, large and chicken . . 20 23
Haddock 07
Mackerel 15 16

Do., Western, medium 21 22
Steak Cod 08 OSVi
Market Cod 05V4 07
Sea Herrings 06 07
Salmon, dr., B. 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd Oil

Doree 12 17
Smelts 15 20

HOG MARKET LOWER
Montreal.

HOGS—Easier prices are quoted on
live hogs with a weaker market owing
to the fact that heavier supplies are ar-

riving. The decline in prices amounts
to 50c per hundred on selects and to as
much as one cent a pound on heavies.

The demand for fresh meats is good
with trimmed loins of pork selling at

28c. There is no change in the market
for beef.

FRESH MfiATS—
Hogs, live (selected off cars) 9 00 11 60
Abattoir killed, 65-90 lbs 22 23

Fresh Pork

—

Legs of pork (foot on) 28^4 29

Loins (trimmed) 29 30
Trimmed shoulders 20 22
Untrimmed 16 18

Pork sausage (pure) 25

Fresh Beef—
(Cows) (Steers)

'17 21 Hind quarters 21 23

04 06 Front quarters 50 08

26 28 . . Loins .

.

26 30

BARRELLED MEATS UNCHANGED
Montreal.

BARRELLED MEATS—There is no

change in the prices quoted on barrelled

meats. The demand is light as there is

little export buying and the domestic

demand is small.
Heavy mess pork (bbl) 81 00

Plate beef 23 00
Barrel Pork

—

Canadian Short cut (bbl) 30-40

SMOKED MEATS STEADY
Montreal.

SMOKED MEATS—The tone of the

market for smoked meats remains stea-

dy under a good demand for most lines

for domestic consumption and a fairly

active trade is being done. Prices on

breakfast bacons vary considerably.
BACON—
Breakfast ,best 37 40
Smoked breakfast 41 44
Cottage rolls 29

Picnic Hams 24

Wiltshire 33 37

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 38 40

Do., 14-20 38 39
Do., 20-25 37

Do., 25-35 36 37

Over 36 lbs 36

LARD PRICES FIRM

Montreal.

LAD—What little change in the lard

market there may be towards a stiffer

price and dealers are asking a price

which shows a half a cent advance on

the prices quoted one week ago. Twenty
pound wooden pails are selling at from
20 to 20%c lb.

LARD—
Tierces, 360 lbs 21 21^
Pails, 20 lbs 20% 21
Tubs, 20 lbs 20 - 21>4
Bricks 24 25

ONTARIO MARKETS
TORONTO, Sept. 7.—The produce and provision markets con-

tinue with an easy tone. Cheese prices are lower while butter

is unchanged. The egg market has easier tendencies but quo-
tations to the retail trade show no change although prices at country
points are somewhat lower. Lard and shortening are easy, but there
are no changes in quotations. Cooked hams are lower while pickerel
is slightly higher. Chickens are easier and lower.

BUTTER CONTINUES EASY
Toronto.

BUTTER.—The market continues with

an easy trend. Quotations/ however,

show little change as compared witth

last week. Creamery butter is quoted

at 40 to 42c. per lb. with some special

brands in cartons at 44c.
Creamery prints 40 44

CHEESE PRICES LOWER
Toronto.

CHEESE.—The' market continues in

an easy position. Quotations are from



September 9, 1921

one to two cents lower. New large

heese is quoted at 23 c. while June
cheese is quoted at 28 c. per lb.

CHEESE—
Large, new >

.

23

Do., June 2H
Stilton, new 25

EGGS SLIGHTLY EASIER
Toronto.

EGGS.—The market has a slightly

easier tone. Supplies are plentiful and
the quality has al^o improved. Dealers
quotations to the retail trade are un-

changed' but prices at loountry points

are somewhat lower.
Selects 50 51

No. 1 43

Selects in cartons 53 54

NO CHANGE IN LARD
Toronto.

LARD.— There is practically no
change in the market as compared with
a week ago. The situation is still an
easy one, with half cent decline in some
quarters, but generally quotations are

unchanged.
l-lb. prints 21
1-lb. tierces 100 lbs 18 19

SHORTENING
Toronto.

SHORTENING.—The market contin-

ues with an easy tendency. Quotations
are unchanged.

SHORTENING—
1-lb. prints 16% 17
Tierces, 40-lb 14*

COOKED HAMS DOWN AGAIN
Toronto.

COOKED MEATS.—Cooked hams are
again reduced two cents per pound.
Ordinary round hams are quoted at 54c.

and square pressed at 58c. Jellied ox
tongue is slightly firmer at 66c. per lb.

Other lines are unchanged.
COOKED MEATS—

Boiled hams, lb 54
Do., square pressed 58

Boiled shoulders, lb 40
Head cheese, 6s, lb 12
Choice jellied ox tongue, lb 66

Jellied pork tongue 40
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

SMOKED MEATS STEADY
Toronto.

PROVISIONS.—There is no change in

this market. Quotations are steady this

week but the tone remains somewhat
easy.

Hams

—

Small, e to 12 lbs 38
Mediiun, 12 to 20 lbs 38
Large, 20 to 35 lbs., ea. lb... 26 34
Heavy 35 lbs. and upwards 26

Backs

—

Boneless per lb 46 47
Boiled per lb 52
Pearaeal 42 43

Bacon

—

Breakfast, ordinary, per lb. . . 30 36
Do., special trim 45

Cottage rolls 32
Roll per lb 28V2

Wiltshire (smoked boneless) lb 32
Do., three-quarter cut 36
Do., middle 38

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs
_ 21%

Do., av. 80-90 lbs .'

19^4
Clear bellies, 15-30 lbs 18 20
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

CANADIAN GROCER

Barrel Pork

—

Mess pork 33 00
Short cut backs, 200 lbs 41 00

Picked rolls, bbl., 2P0 lbs.—
Lightweight 46 00
Heavy 38 00
Above prices subject to daily fluctuations of

the market

HERRINGS LOWER
Toronto.

FISH.—Fresh herrings are easier at

eight to nine cents per pound. Fresh
Fall salmon is arriving and is quoted
at 18c. per lb. Yellow pickerel is high-

er at 17c. per lb. Other quotations are

unchanged.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09
Halibut, chicken 16 17

Do., medium 22 23
Whitefish, Government 11%

Do., Georgian Bay 17 18
Fresh Herring 08 09
Flounders, lb 09 10
Fresh Trout, lb 18
Hadock 09 10
Spring Salmon 24 25
Fall Salmon 13 14
Rainbow Salmon 13 14
Mackeral Oil 12
Yellow pickerel, lb 17

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 13 14

Flounders 09 12
Pike round 06 07

Do., headless and dressed 08
Salmon, Cohoe

Do., Red Spring 23 24
Sea Herring 07% 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12
Fillets, lb 17
Kippers, box 2 26 2 75
Bloaters 2 00

PICKLED FISH

Selmon Snacks, lb 24
Labrador Herrings, kegs, 100 lbs. .... 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

HOG PRICES AGAIN REDUCED
Toronto.

FRESH MEATS.—The live hog mar-
et was again easier and lower during
he week. Prices dropped 50c. per
hundredweight and there is a likelihood

of a further drop this week. Receipts

39

have not been heavy but the big packers

state that prices are too high and have
been endeavoring to get them down in

line with their idea. In this they have
een successful, but are again bidding

his w(.ek 50c. lower than last wteek.

Vesh pork cuts show a reduction all

long the line of from one to four cents

per pound.

Hogs

—

Dressed light, per cwt. 20 50

Do., heavy, per cwt 18 00 20 00

Live, off cai-s. per cwt. ... 10 75 11 75

Live, fed and watex-ed, cwt. 10 50 11 50

Live, fo.b., per cwt 9 75 10 75

Fresh Pork

—

Legs of pork, up to 18 lbs 28
Loins of pork, lb 33
Fresh hams, lb 30
Tenderloins, lb 46
Picnics, lb 15

Montreal shoulders, lb 18

Boston butts, lb 21

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb , . • • 17 20

Front quarters, lb 05 08

Ribs, lb 18 26

chucks, lb 06 06

Loins, whole, lb 25 30

Hips, lb 15 17

Cow beef quotations about 2 cents per lb. below
above quotations.

Calves, lb 13 14

Spring lambs, lb 17 20
Yearling lamb, !b 12 15

Sheep, whole, lb 10 12

Above prices subject to daily fluctuations of

the market.

CHICKENS EASIER

POULTRY.—The market is

eipts have been heavy but there

a good demand.
Prices Paid by Dealers

Live.

Turkeys 30
Chickens, spring 18

to 2'5

Roosters 14

Fowl over 5 lbs 22

Fowl, 4 to 5 lbs 18

Fowl, under 4 lbs 16

Ducklings 20
Guinea hens, pair 1 25

Prices quoted to retail trade: Dressed:

Turkeys 40
Ducklings
Hens, heavy

Do., light 25
Chickens, springs 30

easier

is also

Dressed.

40
25
30

e 18

28
22
18

30
1 60

50
35
30
28
38

WINNIPEG MARKETS
WINNIPEG, Sept. 7.—There is an easier trend in the produce

market. Butter and cheese have declined while eggs are

holding firm. Cooked meats have shown no change, but ham
and bacon are active in demand at unchanged quotations. Lard has
developed an easier tone, but shortening remains steady. The hog
market is also lower on account of receipts being heavier. Fresh
pork cuts show very little change. In the fish market there appears
to be a scarcity of fresh lake trout and prices on this line are some-
what higher.

BUTTER PRICES EASIER
Winnipeg. -^—

—

BUTTER—The butter market has an
easier tone and prices have declined 3c

per lb. bringing the best quality cream-
ery to 40c. There is no change in quo-
tations on margarine, best grades are
from 21 to 25c per lb.

BUTTER—
Creamery, best table grade 40
Dairy, best table grade ....
Margarine 21 25

CHEESE MARKET EASY
Winnipeg-.

sier with quotations down one half cent

per pound. Large Ontario cheese is

offered at 25^/^ cents. Stilton is quoted
at 29 cents per pound.

CHEESE

—

Stilton cheese, large, lb

Ont., large, lb

Ont., twins, lb

Ont., triplets, lb

EGGS HOLD FIRM

29
251/2

26

2y2

CHEESE—The market is slightly ea-

Winnipeg.

EGGS—The egg market is holding
firm. New laid eggs in cartons are
quoted at 50 cents per dozen and No. 1

candled at 37 cents.
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COOKED MEATS UNCHANGED

58
52

58

38

62

IG

38

21

Winnipeg. -^^—
COOKED MEATS—There is no

change in the quotations on cooked
meats. The demand is fair for all lines

with a steady market.
Best quality, skinned, 8-14 lbs.

Do., 13-16 lbs. ..

Roast ham, lb

Roast shoulders, lb

Jellied Ox Tongues, lb

Head cheese, 6-Ib. tins, lb
Pork tongues, lb

Luncheon cooked meats, lb

SMOKED MEATS ACTIVE
Winnipeg.

PROVISIONS—There is an active

market for smoked meats. With the

approach of fall the demand is improv-
ing and prices are steady.

Hams

—

8 to 16 lbs., per lb 46
16 to 20 lbs., per lb 46
Boneless, 8-16 lbs., per lb 52
Skinned, 14-18 lbs., per lb 46
Skinned, 18-22 lbs., per lb 46

Bacon

—

Back, 6 to 10 lbs., lb 53
Cottage Rolls, boneless 26
Bellies, 6 to 10 lbs , per lb 40

POULTRY SUPPLIES SMALL
Winnipeg.

POULTRY—There is no change in

the poultry market. Supplies are light

under a moderate demand. A few
broilers have arrived and are quoted at

50 cents per pound.

POULTRY—
D. P. chickens, 3% lbs. and under .... 40

Do., 3% lbs. and over 42
D.P. fowl, 31/2 lbs. and under 26

Do., 3* lbs. and over 28

LARD LOWER
Winnipeg.

LARD—The lard market has a slight-

ly easier tone and declined one half

cent per pound. Best quality is quoted

in tierces of 400 pounds at 18 cents.

The shortening market is steady and
unchanged.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.)

Do., wooden pails, 20-lb. pails . .

Shortening (wooden pails, 20-lb.

pails), per pail
Shortening, tierces of 400 lbs.

18

4 GO

3 40
15

LOWER HOG PRICES
Winnipeg.

FRESH MEATS—Lower prices are

quoted on live hogs. Selects are now
quoted at |12.00 per hundredweight.

Good steers are scarce and are quoted

at $5.50 while those of inferior quality

are quoted at $4.50 to $5.00. Best

quality lambs are bringing $10 with the

common to fair kinds from $5.00 to

$9.00. Good mutton sheep are being
offered at $6.00 to $6.50.

Selected, live, cwt 12 GO
Heavier 6 50 9 GO
Light 12 00 12 50
Sows 12 00

Fresh Pork

—

Legs of pork, up to 35 lbs., lb 24 33

Spare ribs 15
Loins of pork, lb 31 34
Fresh hams, lb 29 35
Picnics, lb 20
Shoulders 17 21

Fresh beef—from steers and heifers

—

Hind quarters, lb 11 19

Front quarters, lb 06 1/2 08 V2

Whole carcass, good grade, lb. 10V4 13l^

Mutton

—

Choice, lb 22
Choice long hinds (leg and loin) ... 3S

loin) 35
Choice Stews 07%

Lambs

—

Choice, 30-45 lbs 23
Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

OYSTERS ARRIVE
Winnipeg. .^—^—

FISH—Fresh bulk oysters have ar-

rived on the market and are quoted at

$4.00 per gallon wine measure. There
is a scarcity of fresh lake trout which
coupled with the active demand has re-

sulted in higher prices. Lake trout is

quoted at 21 cents per pound. Fresh
salmon and halibut is in good demand
at 26 and 18 cents per pound.
Black cod, ib

Brills, lb 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, cliicken. cases 300 lbs . . .

.

n >-'?,

Do., broken cases 16%
Salmon

—

Cohoe full boxes, 300 lbs G 19
Do., in broken cases 20

Soles 09
Whitfish 13'/2

Do., broken cases 14V4
SMOKED FISH

Bloaters, Eastern National, case .... 3 50
Do., Western, 20-lb. boxes, box .... 2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East., Nat., 20 count,
per count 3 75

Fillets, 15-lb. boxes, lb 20
SALT FISH

Steak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail 1 35
per barrel 7 00
Do., mixed, 9 lb. pails, per pail .... 1 25

Labrador herrings, 100-lb. bbls..

DISCLAIM THEIR RIGHT
TO AMERICAN FUND

(Continued from page 37)

credit through the bank and our draft

was paid in American money. Inas-

much as we expected only Canadian
money or the equivalent for our goods

we credited & Co. with the

proceeds which represented the dif-

ference in value between American and
Canadian exchange, and have ladvised

them along these lines. We know that

a great many Canadian companies are

asking for payment in New York funds

or the equivalent, but we are quite sat-

isfied with Canadian funds, and when
a foreign customer pays us in Ameriian
exchange, we are glad to allow him any
difference we are able to realize. We
presume that Messrs. & Co. vdll

be quite surprised to know they have

a credit on our books, and we trust

the surprise will be a pleasant one."

TURNS STOCK EIGHTEEN
TIMES IN YEAR

(Continued from Page 27)

not pay much if any more to two mana-
gers unless they really displace certain

clerks and other help to earn the excess.

Next, let us glance at the comparative

status of these two partners. One contri-

butes tangible assets of $22,500. This

takes no account of the good will re-

presented in a well established, going

concern, turning nearly $10,000 of

monthly sales. The other contributes

$6,000. The interest of the two should

be three to one in favor of the original

owner. At the very least he should have

two to one, and even then he would be

giving the new man a peach of a deal.

Therefore, my suggestion would be

that the new man take $1,200 and the

original man $2,400 annual salary. The

$300 per month on seven months figures

$2,100 which, being deducted from the

total net earnings shown above, would

leave a balance of $2,196.67, or $313.81

per month, to be carried to surplus ac-

count. Certainly a business of that size

should progress that fast at least. Then,

assuming that it does not fall behind

the figures of gross and net here indicat-

ed, there will be a surplus at the end of

the year of about $3,750. That might be

distributed thus: $1,700 to senior part-

ner and $850 to junior, total, $2,550,

leaving $1,200 to remain in the per-

manent surplus account to accumulate

for the future.

Difficult to Make Such Deals

It is most difficult to make such deals

equitably. The new man comes in with

$6,000 and ample bodily strength. He is

a farmer and thinks he can "work hard,

er" than any man in the store. So he

can—on the farm. But he cannot work

as rapidly, as effectively, or as con-

tinually in the store and about it as

those who have been trained for years

to that work. Therefore, he should be

glad to take the share I have indicated

and leave more liberal earnings for the

future.

Another thing he cannot see, probably,

IS that this business is grown, reacly to

his hand. He does not realize what that

means, nor how much it would cost

him in time and money to build it—if

he succeeded in building it at all. He
also is apt to regard $100 per month
as inadequate salary, losing sight of the

collateral benefits and accumulations^

even as he loses sight of the present

equities of the situation..

Therefore, the original partner must
use his judgment in deciding how far

it is wise to go in making this deal. I

have given him what I regard as the lim-

it to which he should, in justice, go.

Finally, I trust this little review may
serve to awaken himself to the facts

about his business. I think he has been
i-unning along on altogether too lax and
liberal a scale hitherto. He should know
moi'e about his figures and become much
more conservative in his own habits.

Maybe his time for taking things a bit

easier has not yet come-

Mrs. Kate Don's store on Sand St.

Chatham, Ont., was broken into the

other night, entrance having been gain-

ed through a back window. The two
cash tills below the counters were
taken to the windows where Mrs. Don
discovered them next morning. No
money nor groceries however were
missing.
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PERFECTION
The Better Brand of Bacon

There is considerable satisfaction when buying some articles by-

name. In one instance we know you will not be disappointed, and

that is when you buy "Perfection" brand Hams and Bacon.

This "Perfection" brand Bacon is our highest grade product,

Mild Cure, very select, and in every way prepared to please the

most fastidious buyers.

Try a shipment of:

—

((Perfection
»»

Smoked Hams Breakfast Bacon

Boneless Backs Backs in Casings

We would like your instructions to make a trial shipment.

Write us for prices.

Special attention given to Mail Orders.

TORONTO
Sydney, N. B. Hamilton

^K.1Sn ^^'^i^ ^^^'^I^ ^lyjjfw
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HEINZ
OVEN

BA.<ED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 \'arieties, Heinz Oven
Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

SALT PLANT, WINDSOR, ONT.

WINDSOR
STANDS for PURITY

For a great many years the name "Windsor" has stood
for all that is clean, good and pure in salt. Grocers
throughout Canada sell Windsor Salt with their strong-
est recommendation and their customers know from
actual experience that it is always of the same superior
quality, strength and flavor. Windsor Salt has no su-
perior.

How is your stock of the fo!!owing:

—

Windsor Table Salt
(For general household use)

Regal Table Salt
(Free running— Sold in cartons)

Windsor Dairy Salt
Windsor Cheese Salt

Made in'^Canada by

The Canadian Salt|Co., Ltd.
Windsor, Ontario

Exhibition Visitors

Will be corcJially received at the

Fruit Market (Foot of Yonge St.)

where a full Display

Crawford Peaches,

Grapes, Pears, Plums

from the best packers in the Niagara

Peninsula will be on Display.

White & Co., Limited

TORONTO

The Star

System

For Safe

Egg

Handling

There is no otherequipment that will

pay you such a large return on your

investment or that will please both you and

your'customers as well as Star Egg Carriers

and Trays.

Let us give you the facts concerning

them. Write for our booklet No. 209.

STAR EGG
CARRIER &
TRAY M'PG
COMPANY

1037

JAY STREET
ROCHESTER
NEW YORK
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Is Your

Guarantee

This name is your assurance of freshness—Pure sweet milk.

Do your customers like things fresh ?

Drimilk made to-day and delivered to-morrow.

This means something.

THE DRIMILK CO., LIMITED
Cortland, Ont.

Donald H. Bain Co.,

Winnipeg

Western Distributors Eastern Offices : lo Ste. Sophie Lane, Montreal.

The fresh, crisp Sodas that always please

bs

jgidl(S)w CirceuMi'

Always retain the oven-crispness.

We manufacture a large variety of

hard sweets, including Marshmal-

low, Sandwich and Jelly Goods, all

made from the best of raw ma-

terials and by competent workmen.

The W. J. Crothers Company, Limited
Kingston, Ontario
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fURiiy FL'OUP

98 Lbs.

It is for You to Say

Window Trims — Displays — Cut Outs.

Cook Book Coupons, etc.

Let us know if you can use theiti."INNIPEG

PURITy FCOUR
''More Bread and Better Bread''

Always Recommend It - Always Feature It

Western Canada Flour Mills Company^ Limited
TORONTO WINNIPEG

pURITy

OATS

Prepare For Your Customers* Fall Needs

Amongst the many requirements during the coming

fall season will be something to relieve severe colds,

etc.—then is the time to recommend Mathieus

Syrup of Tar and Cod Liver Oil.

This dependable remedy has proven its excellent

curative properties to thousands of Canadians from

coast to coast, and its great popularity is entirely

due to the confidence it has won through its effici-

ency. Try a small stock — you'll find it a worth-

while seller.

J. L. MATHIEU CO.
PROPRIETORS

SHERBROOKE - QUEBEC
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones— Office 297 and 298. Residence.310. Shipping Room 256, Night Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.

i>i?^<:iHi;rri

CANVAS SHOES
THE

Nonsuch Mrc.C"
LIMrTEO

TORO NTO
i.

Nonsuch Liquid Stove Dres-

sing has the largest sale of

any Stove Dressing in Canada.

If you do not Stock it, it

means loss of business to you.

Order a case from your Whole-

saler to-day—or write direct.

Selling Agents for
Manitoba, Saskatchewan and Alberta

STROYAN. DUNWOODY CO.,
Confederation Life Bldg.,

Winnipeg.

The NONSUCH MFG. Co.
Limited

Toronto, Canada

A Good Idea

—would be the purchasing

°f a small stock of Marsh's

Grape Juice—but the pro-

fits will repay you doubly.

This delicious Grape Juice

is of a high staadard qual"

ity—pressed from sound

Concord grapes.

The March
Grape Juice

Company
Niagara Falls, Ont.

Agents for Ontario,

Quebec and Maritime

Provinces :

The MacLaren

Wright, Ltd.

Toronto and Montreal

Agents for British

Columbia :

F.G.Evans Co., Ltd.

Toronto and Montreal

PRIDE OF CANADA
Pure Maple Syrup

^^-^jA

CANADA

HAPLESYRUP

"ir^T"

Will pleate your most particular customers.
Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Mackeozie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmon.
tcnj Opponheimer Bros., Limited, Vancouver, B. C; S. H. P. Nfackenzie & Co., 95 King St.. E. Toronto, Can.
J. W. Gorham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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The Insecticide that is known
throughout the world:

KEATING'S
POWDER

Your profit on the steady
demand for Keating's
Powder—the universal in-

secticide—mounts up to a considerable sum
when the yearly sales are totalled. Every
month in the year—cold weather and warm—its sale is sure. But you can increase this
by recommending Keating's to your custo-
mers—tell them how quickly it will ex-
terminate.

Bugs
Cockroaches

Moths

Good merchandising would be to have an ample
stock on your shelves at all times.

Flies Ants
Fleas Wasps
Mosquitoes Beetles

Made by THOMAS KEATING, London,
England. Established 1788.

Sole Agents for Canada:

Harold F. Ritchie & Co., Limited
10 McCaul Street, Toronto

INDEX TO ADVERTISERS
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/I BUYERS' MARKET GUIDE ^

Latest Editorial Market News
Stoneware Jars
Flo>ver Pots
Tea Pots
Glassware

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Camberwell. London, Ene.

Agents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Baildin^

Winnipeg:, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO.. Merchant*. St. John'a, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeping compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
Tlie "want a;d." haa rrown from a

little used foree in busintaa life into
on* of the rr«at neeeasities of tli« pre-
Mmt day.

Biiaineaa men nowadays turn to the
"want ad." as a matter <it eourse for
a hundred mnall servieea.

The "want ad," get* work for work-
ers and workers for work.

It sets clerks for employer* and find*

amployers for clerks. It brisgrs to-

gether buyer and seller, and enables
them to do business thonsfa tbey may
be tbotiaands of miles apart.
The "want ad." is the ffreat foree ia

the small affairs and incidents of daily
life.

HEAVY FILBERT CROP

The crop of filberts in

southern Italy for the sea-

son of 1921 is of very high

quality, and it is estimated

that the production will

show an increase of at

least 30 per cent over

1920, writes Consul H. M.

Byington. The condition

of the trees in this district

has improved steadily un-

der the better care given

them since the armistice.

In 1919 the crop was esti-

mated at approximately

100,000 quintals, in 1920

at 125,000, and this sea-

son should reach 160,000.

The harvesting of the crop

has just begun, and the

new^ nuts have not yet

come into the market.

ASK FOR
SAMPLES
6. PRICED

.„> FOR LIGHTING SYSTEMS
ju...o> FOR MANCINCi I.A.M PS ,CD
n M aai. /«r<iB i./%iNTE H ma. av*"

R.M.Moore UCo.L?V^x^^Vc
PACIFIC COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

MAKE BUSINESS
BETTER

By Boosting Your
Business

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

These one-inch speces

only $2.20 per iHsertion

if used each issue in the

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE
yOUNG MAN, 28, THOROUGHLY EXPER-

ienced and efficient ; a hustler and one who
knows what to do and how to do it, wants posi-
tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

TyANTED — I WISH TO RENT A STORE
about 1.5 X 40 feet, in a town of not less

than 3.000 population ; might consider buying out
grocery stock, but prefer renting store only. Ad-
•dress Box 80, Canadian Grocer, 153 University
Ave., Toronto, Ont.

VX7ANTED—MAN SEEKS GOOD PROPOSI-
tion, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-
ferred. Expert office man. Could invest small
capital. Box 92, Canadian Grocer, 153 Univer-
sity Ave., Toronto, Ont.

-lyANTED — SECOND HAND COFFEE ROAST-
ing machine wanted. 25 lb. capacity. State

make and lowest price. Apply Box 94, Cana-
dian Grocer, 1.33 University Ave., Toronto.

WANTED—GROCERY CLERK FOR HIGH
Class store in Toronto, must be an A-1

man and be well recommended. State wages ex-
pected. Box 96, Canadian Groce'-.

QPPORTUNITY FOR INVESTMENT WITH
exceptional prosrects in a business dealine

in an article of everyday use in every house in

Canada. Business already established. Money re-

quired for extension of same. Hamilton Adver-
tisers' Agency. Limited, Hamilton, Canada.

pOR SALE — GENERAL STORE, IN LIVE
town in Alberta; population 1,800. Has High

School ; 20-bed, fire-proof hospital, etc. ; has good
pay roll and is recognized as one of the best

towns in the province. Turnover last year fl50,000.
Write for terms. Box 82, Canadian Grocer, 153
University Avenue, Toronto, Ont.

pOR SALE—POTATOES, CAR LOAD LOTS
^ Choice Manitoba Wliite. N. J. Prior & Co.,

Portage la Prairie, Man.

pVERY MERCHANT WHO SEEKS MAXIMUM
efficiency should ask himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,

is not worth more than the high-priced labor

which it liberates. Are you willing to learn

more about our carriers ? If so, send for our

new Catalogue J. Gipe-Hazard Store Service Co..

Limited, 113 Sumach St., Toronto.

pOR SALE — BUTCHER AND GROCERY.
West Toronto. Turnover 72,000 :

good pros-

pect. Owner leaving city. Box 90, Canadian
Grocer, 153 University Ave., Toronto, Ont.

pOR SALE—GROCERY AND PROVISION
store in a thriving railway divisional point

and tourist town. Stock and fixtures. $2,400.

Good opportunity. Apply Box 88, Canadian

Grocer, 153 University Ave., Toronto, Ont.

The Significance of National Advertising

Advertising appearing in a local publication shows the ad-

vertiser as appealing for local trade—the smallest store can
use the local newspaper, whereas the advertising appearing in

Canada's National Magazine stamps the advertiser at once as

doing a national business; one whose goods and services are

available not only to the people of the one locality, but to the

people in all parts of the broad Dominion,

National Magazines give to advertised articles a national stand-

ing, a prestige and a quality reputation that no other kind of

advertising has ever been able to give.

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate
on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Madm in Canada by

Walter Baker & Co. Limited

Dorchester, Mass. Montreal, Can.

Established 1780

Are You Interested?
CANADIAN GROCER reaches
the retailer, the wholesaler, the

manufacturer, the clerk and the

people in the Trade from
v^rhom you wish to sell, or from
whom you wish to buy.

RATES:
(payable in advance)

3c per word, first insertion.

2c per word, subsequent inser-

tions.

5c. extra per insertion when re-

plies are to be addressed
c/o Canadian Grocer.

No Other Paper Reaches
All These Men.

In Selling a Business?
In Buying a Business?
In Engaging a Clerk?
In Securing a Position?
In Securing a Partner?
In Disposing of Second-hand

Fixtures ?

Then you should use.

Canadian Grocer's Classified
Ad. Columns

Canadian Grocer
143-153 University Ave. Toronto
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By Appointment to H.M. the King

Crosse & Blackwell
have the highest reputation for

quality. There is always a ready

market for goods that are of the

best, and it is recognized the

world over that

Crosse & Blackwell

maintain a unique reputation for

consistently supplying the best.

Price lists are obtainable from

Stewart Menzies & Company
32 Front Street West

TORONTO
Dominion Building, Vancouver, B.C.

209 McDermot Avenue, Winnipeg
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The Vital Point is

PERCENTAGE

THE man who has 28 cents

has the power to borrow $4

for one year. That is OP-
PORTUNITY.

If he buys goods with his $4 and
sells them for $6, making 50 per

cent, gross profit, he is on the

way to become a man of wealth.

That is BUSINESS.

If he buys goods, instead, at $4

and sells them at $4.10, making
only 21/^ per cent, gross profit

that is BANKRUPTCY.

Business success is not determin-

ed by gross sales but by the per-

centage of profit that lies be-

tween gross costs and gross re-

turns.

The vital point to watch is per-

centage—not ESTIMATED per-

centage but ACTUAL percent^

age.

In a Store Equipped with

DAYTON COMPUTING SCALES
business becomes a science of EXACTNESS. Certainties take the place of specula-

tions. Profit percentages do not trickle away in faulty or careless weights.

Place a Dayton in each department of your store and you insure PROFIT PER-
CENTAGES.

International Business Machines Co.
LIMITED

Frank E. Mutton, Vice-President and General Manager.
HEAD OFFICE and FACTORY—Rovce and Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calgary, Edmon-
ton, Saskatoon, Regina, Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa,

Montreal, Quebec, Halifax, St. John's, Nfld.

Also wanvfnctvrerf: of Ivfervatioval Time Recorders and International
Electric Tabulators and Sorters.



Featuring National Exhibition Exhibits.

Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., SEPTEMBER 16, 1921 No. 37

StapleS'bothofem!r

1 2ii>j. net!

f|WAI9SB0|c

= aiSTE(lE«>

OUR persistent and consistent advertising in 609 Daily and Weekly Newspapers
from Coast to Coast keeps reminding the busy housewives of Canada of these two

important necessities.

Thousands and thousands are using Lily White Syrup through the preserving season
because they know it makes an ideal preserving syrup, rich and luscious in quality, at a
price they can all afford to pay.

With the passing of warm weather they begin using Crown Brand Syrup extensively
for baking, cooking, as a spread on bread, on porridge, griddle cakes and waffles.

There will be plenty of business for those who plan to get it. Dealers who make
special window displays of Crown Brand and Lily White Syrup will reap a rich reward.

THE CANADA STARCH CO., LIMITED, MONTREAL

persistently and consistently advertised
Circulation of Canadian Grocer has been audited by the Audit Bureau ot Circulation

Copy of Report will be sent on request to any one interested
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An
Investment.

nphere is no real success to be made in retail

merchandising with goods that represent a

"speculation". Real success for a retail store is

only attainable by depending upon merchandise

that assures steady sales and continued profits.

Aladdin Dye Soap offers a real investment—one

of the safest you can put your money into.

Aladdin sells readily, because of its national

Advertising and its pronounced merit. It is a

"repeater" to an extent that ensures rapid turn-over.

Place an Aladdin Revolving Display Stand on

your counter and let it work for you.

Channell Limited, Toronto

Distributors for Aladdin Dye Soap

Manufacturers of O-Cedar Products
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Premeditated Purchases

The man who buys Macdonald's Tobacco
does not do so casually or indiscriminately.
He buys it Purposely and he buys it con-
stantly. He gets more tobacco for his money
in Macdonald's and he doesn't change.

He is the kind of customer who builds a
successful business for the retailer—be-
cause while he does not change his choice
of tobacco, he is not likely to forget the place
where he buys it.

It is worth while to attract and keep such
customers—doubly so when their choice of
tobacco is Macdonald's.

The extra profit in Macdonald's comes
from^ three sources—an unusually generous
profit-margin—four to six plugs overrun per
10-lb. caddy—and an extra quick turnover
speeded up by the most extensive tobacco
-advertising campaign in Canada.

Q
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OTTAWA
RELIABLE
HOUSE
FOR

GROCERIES
iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii

All the Retail Grocers visiting the

Central Canada Exhibition are

cordially invited to call on us dur-

ing their stay in Ottawa.

The expenses of your trip may be

amply compensated if you take ad-

vantage of our special prices on

some lines of Staple and Fancy

Groceries.

IIIIIIIIIIIIIIMIIIIIIIIIIIIIIINIIIIIUIUIIIIIMIIIIIIIIIIIIIIIIIIIIIII

COME AND SEE US—WE SHALL BE PLEASED TO MEET YOU

llllimMIIMIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIMIIIIIIIIIIIIII

S.J. MAJOR, LIMITED
Wholesale Grocers

126-136 YORK ST., OTTAWA
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CLARK'S
TOMATO KETCHUP

When you are buying, Mr. Grocer, always

stop and think whether you are buying "A

PROFIT" or a "SHELF ORNAMENT."

When you buy CLARK'S TOMATO
KETCHUP you buy not only "A Profit"

but "An Income" for its unsurpassed qual-

ity brings back your patrons steadily for

more.

Canadian Products Made by Canadians

W.^Clark Limited, Montreal
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"SALTESEA" OYSTERS ARE HERE "AGAIN.

If you are already a customer you know^the results.

If not get a trial order early and your increased

trade will show you results.

Packed by

The Oceanic Oyster Co., of Canada, Limited.

MONTREAL, P.Q.

M
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This month sell the

famous "B. C. Wealthy"
With the Ontario apple crop short, Eastern Canadians
especially are looking toward British Columbia to supply
them with their September apples. No apples could be
of finer flavor, size, quality or appearance. They'll sell

on sight!

Beautifully Boxed, Graded

and Packed
Your customers are demanding box apples—the sensible

quantity for the average family—every apple of the same
size as its neighbor—Government inspected for grade
and pack—famous for their color and flavor.

Reasonable Profit — Quick Turnover
Everything has been done to assure quick, profitable sales

for every dealer. Educate your customers to buy by the
box—the economical way. See your jobber now.

A more effective use of advertising space was probably
never used than is now being employed to bring the B. C.

fruit crop home to the people. Generous space is being
used in the Eastern dailies, as well as in Western new.s-
papers and farm journals.

All B. C. Fruits

Two W eeks

Earlier ThanUs-
ual.

Quick work is ileeded on

every variety.
This series of advertisements issued by the Producers and Distributors of

British Columbia fruits.
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There^s always a large demand in Canada

for good things to eat from epicurean France

The French specialties listed below are to be found on the best appointed tables

of Europe and their reputation for highest quality and absolute purity, is rapidly

invading Canada.

Produced with scientific care and epicurean judgment, they satisfy the customer

and assure steady sales. It will pay you to stock up the full line.

Petits Pois "Soleir'

Uniform in size and flavor—Put up

in six grades; Sur-extra Fins; Ex-

tra Fins; Tres Fins; Fins; Mi-Fins

and Moyens.

Sardines "Michel-Poriel"

Put up in pure Olive Oil, these sar-

dines satisfy the most critical.

Choice Products

from the firm of

Feyret—Pinsan

Bordeaux-Preignac, France

Champignons

Choice selected mushrooms, uni-

form in size and quality.

Anchovies

Carefully selected boneless An-
chovies in pure Olive Oil tastefully

packed in fancy bottles.

Moutarde "Geadite"

A French mustard specially pre-

pared with the choicest spices.

Olive Oil, James Plagniol

Guaranteed absolutely pure and

extracted from the finest olives of

Southern France.

In pure olive Oil- The choice

of connoisseurs a real treat.

LAPORTE, MARTIN, Llmitee
MONTREAL.

The above is a reproduction of one of tfxe

advertisement* now appearing in 64 news
papers.

"Neptune" Vichy Bassin Water

Pate de Foie Gras.

With Perrigard Truffles. These pates are recognized by
epicures as being the very choicest obtainable.

Castile Soap "Soleil" Brand

Guaranteed to contain 72 % of pure olive oil. This soap

manufactured for over a century by the firm of F. Miliau

& Fils, Marseilles, France, is recognized the world over as

the standard of purity and quality. Sold in 6 and 3 lb.

oars, and in 12, 8 and 4 oz. cakes..

FRENCH MINERAL WATERS.

Evian Water, Cachat Springs

From Chateau Robert Springs, St. Yorre, Vichy

Bassin this mineral water approved by the Academie
de Medecine de Paris is highly prized in all cases

where a high class Vichy Water is recommended.

Vichy-Lemonade Robert prepared with the above

water makes a delicious and wholesome beverage.

A yearly output of over 16,000,000 bottles shows the

great popularity of this mineral water, recommended

in all cases of rheumatism, gout, diabetes, dyspepsia,

and in affections of the liver and urinary organs.

Incomparable as a table water.

Now is the time to stock up before cold weather sets in.

Write for samples and prices.

LAPORTE, MARTIN, Limitee,
IMPORTERS

584 St. Paul St. West, Montreal.

Established 1870
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A Mustard for Your Trade

that is ground from the best seeds obtainable, and
will reach the consumer fresh, full strength and in
perfect condition. That is i^^^H^BMH^BBH^^

STICKNEY & POOR'S
"EXTRA FINE"

MUSTARD

Selling a good mustai'd like

this to your customers is

bound to create more sales
for you both in mustard and
other lines you may carry.

It is this repeat sale that
makes you a successful mer- aiii^^B^H^^^B^B^^
chant, so stock and display
Stickney & Poor's Extra Fine Mustard prominently
and tell your customers about it.

Your co-operating servant

"MUSTARDPOT"

STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings

Eureka Refrigeration

Equipment

When you purchase your
new refrigerator this

Fall be sure to get the
best you can. We manu-
facture the Eureka Re-
frigerator — we believe
it is the Best! We be-
lieve this because the
Eureka Refrigerator is

the most popular refrig-

erator on the market.

We know you will be
satisfied with the econ-
omy and satisfaction you
will get from the oper-
ation of the Eureka Re-
frigerator— in fact we
believe you will be more
than satisfied.

You are guaranteed
the Best of materials,
workmanship of design
and service and cold dry
air circulation system

—

therefore you are guar-
anteed the Best Refrig-
erator.

Write us for prices and
all information.

Eureka Refrigerator Co., Ltd.
Head Office and Factory:

OWEN SOUND, ONTARIO

QUAKER
BRAND
Quaker Brand canned frulU
and Tscetables are the ebolc-
eat products of the fertile

ralleira of British Columbia.

Caanerlea are located at
strateflc points throughout
the Province Id the centres of
each district where certain
fruits or Tegetables reach
their highest perfection. •

In stocking Quaker Brand
you offer your customer the
best canned goods Canada
can prednee.

Dominion Canners B. C. Ltd.

Head OOice: Vancouver, B.C

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

246 Princess Street,

Track P. 18 Winnipeg
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WESTERN CANADA

FRANK H. WILEY
Mfr«/ Ajrent and Importer

GROCERIES and CHEMICAL3
Salesmen coTerine Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufra.' Agents aMd Groeory Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

THE W. A. MARSHALL CO.
WINNIPEG, MAN.

GROCERY SPECIALTY BROKERS
Agencies Wanted

Satisfactory Representation Guaranteed

DONALDSON PHILLIPS AGENCIES LTD.
744 Hastings West. VANCOUVER Cable Address "LIVEWIRE"

MERCHANDISE BROKERS, IMPORTERS, EXPORTERS
Canned Salmon, Nuts, Dates, Seeds, Cocoa-butter, Cereals etc.

Stroyan-Dunwoody Co.
WholMale Broker* and C«iiiiiiission Agents

Confederation Life BIdg. - Winnipeg
Ssrrice coupled with Reiiabilitjrbrinfs Results

We wuit your business. Write us.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

I p 75 F^^^^h Cigarette Papers

Finest Quality—Order to-day

from your jobber
Thit cut it m facaimile

White Gummed
Paper

That Will

Satisfy

Your Trade
t^lAMUFACTu^^ ^gS'VALDOf^'

PARIS
^'^'^P'eRSaCigaRE^ p^pis

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.

Branches: SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON. ENG.
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WESTERN CANADA

H.P.PENNOCK&C0.,LTD
WHOLESALE COMMISSION BROKERS

.MANITOBA
SASKATCHEWAN H£AP WINNIPEG OFTKE WESTE%'N"§Jt.

The Largest

in Western Canada
.We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-Bix
thousand square feut of Bonded
or Free Storage. Heated ware-
house. Excellent Truck facili-

ties. The Western House for
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They

get the business, and can get It for you. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers* Agents

TRACKAGE
STORAGE
DIS.TRIBU-

TION

^%mm%^
RELIANCE
Water-Glass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your jobber or write us

RELIANCE INK CO., LTD., WINNIPEG

i;^ nuM.{m/
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WESTERN CANADA

Marketing Products in a "Big Way"
The house of "Scott-Bathgate" holds an 18 year old re-

putation for producing big results in the rich Western Pro-
vinces—a reputation that you should investigate before you
assign your product.

We'll place your product on the market for you in the
same successful manner as we have done for Christie's Bis-
cuits, Robertson's Confectionery and Hungerford and Smith's
Fountain Supplies. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-
shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Ban-els,

also Display Cards 36 pkgs. Each.

Try ''Nifty Brand''
Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. E. Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
< Box 2015. Winnipeg
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Atrent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris & Co., Ltd.

Maoufacturera' Afients
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

w. G. PATRICK & GO.
LIMITED

Manufacturers* Agent*
and Importers

51- 53 WeMington St. W., Toronto
Halifax, N.S. ; Winnipeg. Ma*.

Frosty Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satla/actory KepreBentation Cttarmnteed

32 Front
TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-
sults you are looking for.

We Cover Western Ont, Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Kice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers. Manufacturers' Agents

LAING BUILDING, WINDSOR, ONT.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

D. W. Clark & Sons
248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

HAMBLIN-BRERETON CO., Ltd.

Grocery and Confectionery

Agents and Importers

Toronto and Kitchener, Ont.
Winnipeg and Calgary.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter

Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

Ml « bag of wMte b«ani isa guarantee
•f their untfonn iik and ehoice
quality

Only tbe viry fineat hand-picked
Canadian White Bean* go into bags
mariced

CROWN BRAND
For your own protection iaiist upon
having this tine of known quality.

Rldgetown, Ont.
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateur & Exporters

Pois et Feves Peas and Beans
Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

When writing to

advertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

E.stablished 1876

Telephone Main 1581.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac^'ured by

The J. H. Hanson Co., Ltd.
MONTREAL

square
round

BOXES '^^^
waterproof

Made from solid fibre-board with a

Mullen Test up to 1,000 lbs. per square

inch.

Best Boxes Limited
Ottawa
Ont.

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

OAKEY'S
'^WELLINGTON'?
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc,

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Banna tync Ave. East,

Winnipeg

Sankey and Mason. 639 Bcatty Street

Vancouver

Now is the Time to Buy— don't wait
Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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,
,
HARRISONS AND CROSFIELD, LTD.

W Coristine Bldg.

Import Dept.

IMPORTERS OF EASTERN PRODUCE

Montreal
Telephone Main 6959.

Head Office

London, Eng.

Branches
Colombo
Calcutta

Calicut

Cochin
Tangier

Foochow
Singapore

Penang
Kuantan
Jesselton

Sandakan
Melbourne
Sydney

Brisbane
Adelaide

Perth

Wellington
Auckland
Dunedin
Christchurch

Allied

Companies

New York
Philadelphia

Quilon
Batavia

Bandoeng
Tangjong
Baley

San Francisco Kuala Lumpur
Shanghai Medon
Hankow Kobe

IMPORTATIONS

Enquiries Solicited

FOR

PEPPERS
ALL KINDS OF SPICES

TAPIOCAS
SAGOS

MILD COFFEES
COCOAS

Desiccated COCOANUT
Etc.

ROYAL
m:adi/j
SUGAR

What Brand of Sugar Do You Recommend?
The grocers' recommendation is usually the deciding factor

in sugar sales.

Sugar as a rule is not asked for by name. But the dealer is

always justified in recommending ROYAL ACADIA—the

sugar that's always good.

Every Grain Pure Cane. When she asks for sugar give her

Royal Acadia brand.

Acadia Sugar Refining Co., Ltd.

Montreal, Que. Halifax, N. S.
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Have you been reading —

"Ottawa in Masquerade"

as it has been appearing in

THE FINANCIAL POST?

This is a series of the most intensely interesting biographies

of poHtical contemporaries, a collection that will equal the

"Mirrors of Downing Street" when it appears in book form.

Have you been Keeping Up With the Times? Do you know

Who's Who and Why?-And how they got there? Do you want

to know the personal stories of the men who have "worked

their way" to Ottawa?

You'll enjoy them while you're reading them,-and more,

you'll appreciate the intimate knowledge and definite facts

that they give you.

Moreover, this series is but one of the many Financial Post

services rendered for the benefit of every Canadian with pri-

vate or public interests.

Subscribe now, or write for further information. Delay

means only further loss of valuable information.

THE FINANCIAL POST
143-153 University Avenue, Toronto

Canada *s Newspaper of Finance, Commerce and Industry,

At your newsstand At your club

Or subscribe direct - $5.00 the year

At Hotels

Montreal, Ottawa, Toronto, Winnipeg, Vancouver

New York, Chicago, London, Eng.
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BARJ^ELS

For Cider and Vinegar

Tight Cooperage of all Descriptions

Canada Barrels & Kegs^
LIMITED

Waterloo Ont.

Toilet Paper Profit
u
are

bound
to ncte

increased

business if

you sell good
TOILET PAPER.
We want you to write

us for a sample box of

ourlNTERL AKEline.
With QUALITY-QUANTITY-ra

commodity of this nature is essen-

tial for a permanent sale.

Write INTFRLAKE Now

THE
Interlake Tissue Mills Co., Ltd.

Head Office

54 UNIVERSITY AVE.,

Branch: Montreal

TORONTO

Mills: Merritton

FLOWERDALE
an exceptional blend of the

World's Finest Teas

It has taken us over a quarter of a century to

perfect this popular blend and our careful exact-

ing tea cup tests insure that every ounce that

leaves our warehouse will maintain its inimitable

flavor reputation. If you want a real high stand-

ard tea that you can always count on to bring

your customers back try a sample order of Flow-

erdale.

Samples and prices of our other blends will be

gladly sent.

R. B. HAYHOE & CO.

Importers

7 Front St. E. -:- Toronto, Canada

STOVE POLISH

^^•^^^*m

NONSUCH
^i^

^>jO^.M>.-
FOR SToves
SHEET IRON AND
STOVE PIPES

GUARANTEED

NONSUCH M'F'GC" LIMITED
TORONTO

Nonsuch Liquid Stove

Dressing has the largest

sale of any Stove Dress-

ing in Canada. If you

do not stock it, it means

loss of business to you.

Order a case from your

wholesaler to-day — or

write direct.

Selling Agents for
Manitoba, Saskatchewan and Alberta.

STROYAN, DUNWOODY CO.,
Confederation Life Bldg.,

Winnipeg,

The NONSUCH MFG. Co.
Limited

Toronto, Canada
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CANADA

NAPLESYRUP

—^--i'-.^i

"iiri^ir" w

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. MacUnii* & Co., Limited, Winnipeg, R«gin», Saskatoon, Calgary and Edmoo.
toaj Opp«nh«iiiier Bros., Limittd, Vancouver, B. C; S. H. P. Mack«nzi« & Co., 95 King St. E. Toronto, Can,
J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

There^s A Good Profit In

Handling "Mathieu's" Remedies
Mathieu's Syrup of Tar and Cod Liver Oil

has the (medicinal effectiveness sufficient to

keep it in constant demand throughout the
vear and particularly during the Fall and
Winter season. It is excellent for the treat-

ment of those suffering from Influenza, La
Grippe, etc.—also it has a real good tonic

effect on the system.

Mathieu's Nervine Powders will be found a
good line to handle as there is usually a

steady "call" for a dependable medicine
assisting in relieving those suffering from
Nervousness, Headaches, ' Fevers, Sleepless-

ness, etc., and here is something that will be
found equal to the task.

An order to-day will ensure an Early Ship-
ment.

MA.THICU S

NERVINE POWDERS.
Far Kaixitttni Heunlffs

J. L. MATHIEU COMPANY
PROPRIETORS

SHERBROOKE, QUE.

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
Tk Qiiaiit, PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Panter, Ltd., Bristol, England

Advertising to Buyers is one
way to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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Red Rose Orange Pekoe Tea

Made You Many New Customers

Did you see the crowds around the Red Rose Tea booth at the Toronto Exhi-
bition?

They were people who daily trade in your stores.

The fact that so many thousands gladly exchanged ten cents for a cup of Red
Rose Orange Pekoe Tea and a coupon sh owed, don't you think, how much they like
our tea.

These people are redeeming the coupons in your stores and bringing you extra
business in Red Rose Orange Pekoe Tea, which was the object of our exhibit.

Isn't this convincing proof that Canadi ans like the very best tea, and that it will
pay you well to sell Red Rose Orange Pekoe Tea?

Two Pounds in Sale

T. H. ESTABROOKS CO., LTD.
St. John, N. B. Montreal, Toronto, Winnipeg, Calgary.

Gives You Reliable Information

In six years the Audit Bureau of Circulations has solved the per-

plexing problem of circulation statements. By a systematic analysis

of distribution and methods, this organization is able to supply just

the data an advertiser needs. The darkness is dispelled and the bright
light of verified facts takes its place. Space buyers no longer find it

necessary to grope in the dark.

There are no dark spots in CANADIAN GROCER'S circulation.

Our records are audited by the Audit Bureau of Circulations.

All MacLean Pubh'shino- Co's papers (sixteen) are members of

the Audit Bureau of Circulations.
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COLMAN'S and KEEN'S
D. S. F. MUSTARD, in square tins

WW//W/W/////WW///W////W////W/W/777777,

When your customers ask for mus-

tard give them the two old reli-

ables—Keen's and Colman's. Then

you can rest assured of steady re-

peat orders and complete satisfac-

tion. Sales' records prove that

these two national favorites are

Canada's leading sellers. Why not

concentrate on them? It will pay

you.

Canadian Agents :

Magor, Son & Co., Ltd.
191 St. Paul St. W.

MONTREAL
23 Scott St.

TORONTO

FIBRE-GLASS

DISPLAY COVERS

Fibre Glass Covers will en-
able you to sanitarily display
your bulk (3:oods and perish-

able without fear of deterior-

ation and evaporation. They
will pay for themselves many

times over in a short time
throuKh the increased sales
they will effect. Fibre Glass
Covers are made in a great
variety of styles and sizes.

Sole Distributors for Ontario:

EBY-BLAIN LIMITED
WHOLESALE GROCERS, .Scott and Front Sts., TORONTO
Manufactured by FIBER-GLASS GOODS COVER CO. Inc.

(]hlcago, Illinois.

GRAPE JUICE
- are you ready for the
coming Social Season?

iflarsh's Grape Juice makes ideal

"punch." Keep it well displayed

during the coming Social Season
along with Marsh's Unfermented
Wines.

These delightful beverages will be
much in demand for social affairs

this fall.

The Marsh Grape Juice Co.

Niagara Falls, Ont.

Agents
Agents for Ontario, Quebec and

Maritime Provinces

:

THE MacLAR^lN WRIGHT,
Limited,

Toronto and Montreal

Agents for British Columbia

F. G. EVANS CO., LTD.
Toro I'.o and Montreal
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New Attendance Record at Exhibition
Canadian National Exhibition of 1921 Passes All Previous
Records With Almost Million and a Quarter Passing Through the

Turnstiles—New Building for Next Year

BREAKING all previous records,

the Canadian National Exhibition

at Toronto, established new figures

in point of attendance, one million two

hundred and forty-two thousand people

having passed the turnstiles, /during the

two weeks. This attendance figure is in

excess of the big year, 1919, when His

Royal Higliness che Prince of Wales
honored th's great event with his pres-

ence. Favored with ideal weather con-

ditions, there being only one day that

had a downpour of rain to mar the

procedings, the 1921 exhibition has been
from every standpoint, a greater suc-

cess than has ever before been achieved.

The importance of the Canadian Nation-

al Exhibition, continues to grow in

leaps and bounds, and as the

greatest event of its kind, held annually,

in the world, it promises to become more
widely embracing of the industries not

alone of this continent, but of Europe
and the Old Land as well.

A French Building Probable

In this connection, it is interesting to

learn from President Robert Fleming of

the Exhibition that Count D'Arnand, of

One of the pretty jmiiIs of IJxhibition Park where the Ct .\dfional is held.

the "France au Canada," train, before

his departure from Toronto, assured the

exhibition authorities that he would
recommend to the French Government
the erection of a permanent French

Another view of Exhibition Park showing the War Memorial.

building on the Fair grounds. He stat-

ed that the building he would recom-

mend would cost in the neighborhood of

$100,000. The French train during

the second week of the exhibition

was visited by hundreds of people,

and Count D'Arnand was im-

pressed with the importance of the ex-

hibition as a meamm of advertising

French induscry and French product-,

generally. The erection of a permanen'-

building for the showing of French

procJucts would do for France each yea

what the French train had done during

the one week it was stationed in the

grounds of the exhibition, on its way
pcross Canada. The whole gamut of

French industry is represented in this

train, from the lovely and beautiful

creations of French art to the more
practical production of mechanical de-

vices. French confections and food-

stuffs are not overlooked in the indus-

trial display of France, and importers

on this side were particularly interested

in them.

New Building Next Year

The live stock arena, now in course

of construction, and the new Pure Food
Building will be ready for occupancy,
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next year, and as a result more acom-

modation will be available for the ever

increasing demand for space for exhi-

bits. Fuller reference is made to the

plans now underway for the Pure Food
Buiiaing, in another article in this issue.

The amusement features of the exhi-

bition proved as popular as ever to the

thousands of people that attended, and
the airangements devised for the enter-

tainment of the throngs were appre-
ciated to the fullest extent. The per-

formances daily in front of the Grand

Stand, the motor boat races, and the

wonderful display of fireworks each

night, to say nothing of the diversion of

the Midway, all provided unlimited

amusement. Then again for the lovers

of art the beautiful showing of paint-

ings and likewise of photographs were
features in themselves that were well

worth the time spent with them.

A suggestion was made by President

Fleming on the concluding day to the

effect that the name of the Exhibition

be changed from the Canadian National

to the International Exhibition.

Inquiry for Five Cents Worth of

Tea That Meant a Big Sale

MONTREAL—W. S. Scott, mana-
ger of the tea anj coffee section

of the grocery depai-tment of

Goodwin's Ltd., Montreal, tells an inter-

esting story of salesmanship that not on-

ly bears a lesson to all those selling mer-
chandise of any kind, but carries with
it a touching story of human interest.

The story is complete in itself and needs
no comiment to make it forceful, particu-

larly when told in the words of the one
who culled it from real life.

An Unlikely Sale

"One day, not long ago, an old lady,

feeble and rather shabbily clad, shuffled

up to the counter. After fumbling in

the packet of her skirt, she extracted a

little old purse. Her very presence there

attracted the attention of the clerks and
one of them, hiding behind a pyramid of

tea cartons on the counter, grinned at

me as the old lady carefully laid a

nickle on the counter and in a meek
voice asked for five cents worth of tea

that she had seen advertised in the

paper. She explained she wanted just

enough to sample it, but that seemed
doubtful on account of her appearance.

In fact her dress, the meek tone of her

voice and the pathetic look in the sunk-

en eyes, made me want to give her five

pounds of tea for that nickle, for I felt

sure that it was the last one she had.

I felt too that to her that nickle ment
a lot but I had to tell her that we did

not sell five cents worth of tea. I added,

however, that I would be glad to give

her a sample. The other men grinned

more than ever. The idea that any-

one should ask for five cents worth of

sixty-five cent tea struck them as fun-

ny. I parcelled up a generous sample

and gave it to her, feeling that I had
acted charitably towards the pathetic-

looking, little old lady and as politely as

I could, refused the nickle that she tried

to press upon me, in what she consid-

ered payment for the sample. It was
with a light heart that I saw her walk
slowly away with the little parcel of tea.

A Mistaken Conclusion

"The story spread around the store,

but the others were destined to hear it

again in a different guise and I must
admit that I was as surprised as the

rest, for the next day the same old lady

quietly slipped up to the counter and
smiling up at me, said in a soft confi-

dential voice, 'I like your tea, very much.
Will you sell me ten pounds of it?'

'Why, surely,' I said, and I am sure

she must have noticed the surprise in

my voice. This time she carefully ex-

tracted the worn little old pui-^e and
dumped its contents on the counter.

There was just exactly the right amount
there to pay for the ten pounds of tea.

Evidently she only carried with her suf-

ficient money to pay for what she was
intent on buying.

A Good Customer

"There was a different smile on all

our faces as we watched her labor up
the steps out of the department, this

time carrying ten pounds of tea under
her arm. Now she is a familiar figure

in the store, regularly buying her ten

pounds of tea and steadfastly insisting

on carrying it away herself."

New Wholesale

Grocery Firm
In Toronto

The wholesale grocery house conducted

under the name of Warren Bros., Ltd.,

at Queen and Portland Streets, Toronto,

has recently been taken over by Sloan,

Dickson and Bone Ltd.

The members of this firm, until the

organization of the new company were

all connected with Medland Bros., Toron-

to, George Sloan for many years as sales

manager, R. W. Dickson and Fred Bone
on the sales staff of Medland Bros.

Mr. Sloan is president of the new com-
pany. He has practically grown up in

th wholesale grocery business. He is

a son of the late John Sloan, prominent

for many years in grocery circles. Mr.

Dickson has been wth Medland Bros.,

for the past eight or nine years. He is

vice-president of the new firm. Mr. Bone
before joining Medland Bros., six years

ago, was with John Sloan & Co., Toronto,

starting with that firm the day he left

school.

Will Attend The
American Fisheries'

Convention
The American Fisheries' Associa-

tion has extended an invitation

to the Canadian Fisheries' Association

to attend their annual convention

which is to be held at Atlantic City

on September 16th and 17th. J. A.

Paulhus, managing, director of the D.

HaLton & Company Fisheries, Montreal,

and also president of the Canadian

Fisheries' Association is going to attend

that Convention and will deliver an ad-

dress there on the fish situation in

Canada. Captain F. W. Wallace, of

Montreal, who is secretary-treasurer of

the Canadian association and J. J. Har-
pell, also of Montreal, have signified

their intention of meeting with the Am-
erican Asociation at the Atlantic resort.

In view of the close relations between
the two countries it is of importance
that the Canadian Association should be
represented in the United States. The
industry in both Canada and the Un-
ited States has a common interest both
in the fishing grounds and in the field

of trade. Topics of interest, not only
to the fisherman and packers but to

those who retail the product, will be
discussed.

CRANBERRY CROP SHOWS
DECLINE

Present indications are for a Massa-

chusetts cranberry crop of 205,000 bar-

rels, against the crop of 280,000 last

year. The smallest one since 1900 was

the one of 120,000 in 1917, when about

half the crop was destroyed by severe

freezing during the harvesting.

The latest information from Wiscon-

sin forecasts 22,700 barreljs, against

34,000 last year and the five-year aver-

age of 35,000. New Jersey 175,000 against

122,000 barrels last year and the five-

year average of 140,520. The total for

these three States is 402,700, against

431,000 last year and the five-year aver-

age of 434,060.

Various unfavorable conditions com-
ibined to reduce the Massachusetts crop

—May and June frosts, floods in July

and worms since then. The fruit worm
is generally reported as more destruc-

tive than usual and growers fear quite

heavy further reduction of the crop

from this pest, which is yet very active.

Set of fruit is very uneven. Growers
i^eport the berries somewhat larger and
further matured than usual and expect

picking to begin early in September.

Keep Calm

One day Mrs. Jones rushed into her

husband's presence with hasty steps and

a wild look of excitement.

"Oh, John!" she exclaimed, "Norah
made a mistake and tried to light the

kitchen fire with gasoline!"
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Advertising on a Co-operative Basis
How Merchants on a Street That Was Formerly Considered a

''Slum" Street in St. John, N.B., Changed It to a Commercial
Thoroughfare of Some Importance—Uses Page Advertisement

Each Week

ST.
JOHN, N. B.—What was former-

ly a slum street in St. John, N. B.,

now is rapidly becoming one of the

most prominent business thoroughfares

in this city.

This wonderful change has been

made in less than six months, owing to

the aggressivenes of about thirty mer-
chants, who have opened up an adver-

tising campaign, on a co-operative bas-

is, boosting their street by weekly full

page advertising in one of the local

newspapers. Brussels street, St. John,-

N. B., six months ago was a rough un-

paved thoroughfare, and used only by
teams compelled to go down it on busi-

ness, the main traffic following the

course of the paved streets. The city

is just completing the paving of this

street, and the residents, realizing the

possibilities of increased traffic, sought
to make the citizens forget the old slum
street, so petitioned the city council to

change the name from Brussels street

to Prince Edward street. This change
of name has been made, and now the

residents are putting the street on the

map. Some time ago the citizens of

St. John were all made to sit up and
take notice by a large flaring full page
advertisement, announcing that Prince
Edward street was ths Hub of the city,

and St. John's new commercial thor-

oughfai-e, the Eastern gateway of St.

John.

Twenty-six merchants announced that

"United we stand for cooperation, enter-

prise, progress and prosperity. We have
faith in our street and our city." The
committee in charge of this advertising
campaign announce that it is to be car-

"ried on for a year, using a full page
space each week, paid for by all mer-
chants whose names appear. Buildings
are being painted, stores are having
new fronts put in, and the whole street

is beginning to assume a spic-ana-span
appearance. Every resident is a booster
for his street, and Prince Edward street

is the talk of the town.

United

We Stand for

Co-Operation

Enterprise

Progress

and
Prosperity

The Hub of the City:

Prince Edward St.
St. John's New Commercial Thoroughfare

The

Eastern

Gateway

of

St. John

Walsh Bros.

Groceries,Meats,Pro(luce

RLDiblilee

Contractor and

Builder

R<Mti&Mf,»n) iSc

Com«d B««f, lb lOc

DOYLE'S
Meat Market

The O'Neill Company
Pharmacy

109 Piince Edward StK«t, Coc. Richinon<I

Wr c^rry a full line of

Pure Drugi, Patent Medicinea and Sundnea:

ToiUt Articlea, Sutjoacry and Confe«tionei ;'

MRS. CAINE CRAIG
18 Prince Edward St

Wc have a full l.ne of the Choiceat

Crocene*. Produce. Fruita and ConfecEion-

cry at ihc lowest prices.

Telephone Main 8289

John Isaac
275 Prlnoe Edward St

Phone 4540

H. B. WHITENEGT
General Contractor

and Builder

Prompl S^rviM. SAINT JOHN. N B.

BeYans& Batter

238 Prince Edward St

Come to

Campbell's

MeatMarket

4IPrinc«EdtvdSt.

FiW> wd S«li

MEATS

Lowct PriM.

Printing
A. You Like It''

J. R. HOl>KINS

The Waytidc Preaa

'Phone 2539

WILSON'S
Quality Meats, Groceries

L. B. WILSON

113 PniK« EUiwvd Str«

McDonald's Meat Store
Phone No Main 1052

SPECIAL VALUES

Parisian ClothingStore

J TANZMANN. Pro

Peoples Market
BUOOVICH BROS.

29 Prioec Ld»utj Stmt Phoo. M. 1279

LOOK! LOOK! LOOK!

One of the Oldest Shoe Stores

in the Qty

Levine's
e 1-2 Prince
Edward St.

The Park Drug Store

M.J.BURNS
PLUMBING

BROWN'S

Grocery
86 Pnnce Edward St

Save Money by Buying at CHITDCK'S

^a k" CHTTTicK"
"

EdwardWalsti&Co.

Anthonylsaac

307 Prince Edward 3L

Lancaster Dairy
3 Prince Edward Street

Purity Ice Cream
MILK. CREAM. BLrrrER ECCS. ETC

Phoo NUin M<9

Edward King
1«> rn»i> CJmd •

CP.X LS A CALL

EXHIBITION SIGNS

Extnuion Ladderi and Roof Ladder!

When the Doctor Says Get Good Drugs. He Means
Bring Your Prescriptions to Us

W. J. McMillln
Regiater-ed Dnjgpat

Haymarlcef Square Thone 3431

Tel. Main 3603

H. G. Enslow
Gotct.I H.rdw.te and Kflchm Ulm..U.

Punu. Oil.. Clu.. «tc

All kindi of Brantford Roofnq Pap^r.

No. 11 Princ E'

Hoiv the merchants or? Prince Edward Street, St. John, N. B. co-operate to aavertise

using a ftill page each week.

REGULATIONS IN REGARD TO
PACKING OF RIPE OLIVES

In view of the statement recently
made that poison lurks in ripe olives, it

mig-ht be interesting to the trade to
know that ripe oJive poisoning is due to

botulism resulting from contamination
of the olives with Bacillus Botulinus. It

has been found in refuse in and about
olive packing establishments. Bacillus
Botulinus is a spore bearing organism
capable of resisting boiling temperature
(212 degrees Fah.) for five hours. It has

been demonstrated to be killed by ster-

ilization at 240 degrees Fah., for forty

minutes, under all conditions of cooking
ripe olives. It has been shown that clean-

liness in all processes concerned in the

production of ripe olives from the time
the olive is picked, until it is marketed,
diminish the chances of contamination
with Bacillus Botulinus.

All ripe olives are deemed adulturated
by the California State Board of Health,
within the meaning- of the California
Pure Foods Act unless, before being of-

fered for sale or consumption, all pick-

ling, handling, cooking and other pre-

paration of the product, shall have been
carried on in strict conformity with the

Food Sanitation Act, also that they
shall be deemed adulerated unless the

same shall have been sterilized at a tem-
perature of 240 degrees Fah., for a per-

iod of not less than 40 minutes.

All ripe olives put on sale must pass

these regulations under penalty of State

action. The deaths reported in Greens-
burg from eating ripe olives occurred
before these regulations came into ef-

fect.
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The Hot Sun Puts the Sugar in Grapes
Another Letter is Written to Mr. Earnest Groceryman, in Canada,
from Fresno, Cal., Telling all About the Raisin—A Sidelight on

Weather Conditions

Second Letter of the Series

Mr. Earnest Groceryman,
Back East, Canada.

Dear Earnest,

—

LAST NIGHT, after supper, we were
all sitting- around reading the vari-

ous sections of the evening paper,

and I was scanning the daily weather
report. We are all interested in the

weather out here. In the spring we
worry about the frost, and in the fall

we hope and pray it won't rain. In be-

tween seasons we worry just because it

conies natural. As I was saying, I was
scanning the weather report and read
it aloud, and Sue asks why it is that'

it doesn't rain here in the raisin belt

during the summer months. It happened
that I had been up to see the Govern-
ment Weather Man just a few days ago,

so I ironed my face out into a very wise
look and said: "The lack of precipitation

in the San Joaquin Valley during the

summer months is due to the fact that

during these months the centre of high

barometric pressure is further north,

along the coast of Oregon, Washington
and British Columbia." I just wish you
could have seen the withering, look I

got from Sue. I thought for a moment
that the "centre of high TDarometric

pressure" had suddenly moved into my
neighborhood. There certainly was a

storm in sight for a few minutes.
After the "armistice" was declared, Sue
remarked in a "fine" tone of voice, that
since I seemed to know so much about
the weather and the climate out here, I

had better write a letter and give you
the benefit of my "vast" knowledge on
the subject. I got to thinking it over
to-day, and the result is that you are
getting this letter.

Correct Pronunciation

I had quite a chat with the weather
man about our climate and I am very
glad that I got better acquainted with
him. I used to think a Government that

would spend money to hire a man to

predict fair weather on Sunday, which
induced Sue and me to go to church
without an umbrella only to find after

the service that the "prognostication"

as they call it, was incorrect, was not

much of a government—when it comes
to weather. At least, it didn't keep my
clothes or Sue's bonnet from getting

wet. But this fellow was really worth
while. He had a lot of facts and figure -,

about the past, present, and future cli-

mate here in the San .Joaquin Valley.

Now, don't you ever make a mistake
when you are talking to any of your
interested customers about raisins and
how they grow, by calling the valley

where the most of them are grown, the

"San Joe-quinn." Some of them may
happen to know better and have the

A vineyard in a fine state of development

laugh on you. They tell me that it is

a Spanish name; whatever its origin,

they make U5 say it like this
—"San

Wau-keen." Isn't that the limit?

You may be a little surprised and
wonder why we can grow such good
grapes here when we have no rain all

summer long. Well, if it did rain we
wouldn't be able to grow the grapes we
do. To take the place of the rain, we
have the water from the melting snows
high up in the Sierra Nevada Mountains
over east of us. We use this water for

irrigation.

Rain in Winter

We do get some rain here in the late

fall and winter, as it seems, according

to ths Weather Man, that these dis-

turbances of the atmosphere I told Sue
about move further south and come in-

land along the California Coast. I

don't know just what causes this trouble

in the air that makes it rain,, and it

probably doesn't make any difference to

you anyway. The rain we get in the

winter amounts to around nine inches.

That is not much when compared to

what it rains back east, but it all helps,

and it usually comes when it doesn't

do any harm.
I couldn't get it through my head why

it got hot here in the valley, and over

on the coast, just about a hundred miles

west, it is so nice and cool all summer
long. In fact, Sue wants to spend the

summer there every year. The Weather
Man said that because it did not rain,

due to that "barometric pressure," I told

Sue about, there was no moisture in the

air to stop or retard the direct rays of

the sun, so it very rapidly warms the

cool air, which is continuously coming

in from the ocean, off from the Japa-
nese current. That made me begin to

understand something I had always
wondered about. It doesn't matter how
hot it gets here during the day, it always
cools off very rapidly in the evening.

The explanation the Weather Man gave
me must be right, because you see, as

soon as the sun goes down and there is

nothing to warm up the air, it cools

off. The fact that there is no moisture

in the air makes this Valley in ideal

spot to grow raisins. If the air was
moist, we couldn't dry the fruit even if

we could grow it.

Air Is Very Dry

Don't get it into your head that just

because there is nothing in the way of

tbe sun it gets so hot here in the sum-
mer that we just curl up like ba.-'^i!

in a frying pan. We don't mind it

—

much. Sometimes the thermometer runs

up to, well—over a hundred in the shade.

If it did that very much back in Mont-
real, Winnipeg, or Toronto, the chances

are good that you wouldn't be able to

sell any more raisins, at least to mors
mortals here on earth. We don't have

trouble with sun-stroke here—the air is

too dry. In fact, we don't often suffer

with the heat. Back there when it gets

good and hot you start to sweat (Sue

says the proper word is "perspire") and

stands out in beads on your face—t'len

you know it's hot. Out here the air is

so dry, that all the moisture is imme-
diately evaporated, and it has a cooling

effect. Honest, we don't mind a hundred

and ten in the shade here half as mucii

as you do ninety back there.

(Continued on page 29)
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Conducting "A Business Enterprise
Outline of Some Simple Records That Gives The Merchant infor-

mation Vital to the Successful Conduct of Retail Business—Grow-

ing Disfavor for Merchants Who Neglects Business Records

(From the National Association of Credit Men)

59

THE merchant shou.d know, and not

guess, that the price at which he
sells an article, or the price for

which he contracts to do work, will cover
the—

Exact cost of the article; or the

Exact cost of the material and labor

used in the contract;

The proportionate part of the cost of

con<iucting the business which the

article or the contract should bear;

With a little for his living; and
Something besides.

He should again know, without simp-
ly estimating, whether all his sales or

all his contracts at the end of any given
period of time equal the first three

items as above cited.

If they equal the cost as indicated,

then there is no profit.

If they exceed the cost, then a profit

is a reality.

No merchant can be easy in mind and
fair to his business creditors or bank, or

even the business public, who cannot
tell whether or not his business enter-

prise is making a profit.

Are You Making a Profit ?

This can only be done by keeping cer-

tain records—commonly known as

Books of Account.

Without books of account^ a merchant
unconsciously goes on thj roc".;s or loses

the chance of makinj his business pro-
fitable.

Why should he wait until the time
when he finds he cannot pay his bills

and hasn't assets enough to meet his

liabilities?

Why should he, when certain simple
records would give him information any
time?
Hov can he tell what urofits the busi-

ness is making, even though he is meet-
ing his obligations, unless he keeps cer-

tain records.

With this straight-from-the-shoulder
message to all merchants not keeping
records or books of account; and

Believing that they will realize the
fact that present conditions will not
permit a; Business Enterprise to run
without such records.

It is our earnest effort to make cer-
tain recommendations in the way of a
general outline of very simple and easily

kept records, which we shall call "books
of account."

Our great desire being to render busi-

ness service and to put sound props
under every business enterprise.

Can Books Tell ?

The transactions that go to make up
a day's work in any business develop

either a profit or a loss. If a profit, it

finds its way into capital or net worth
—the net worth is increased. If a loss,

the net worth is decreased.

Starting at the very beginning, then,

a record of the merchant's investment
in the business, his net worth or Capital

(as it is termed) is necessary. Such a

statement of net worth we will con-

struct right here.

We begin with Assets, which term
covers property or accounts of value

such as are listed herewith and number-
ed from 1 to 6. The total of these Assats
in dollars and cents, when compared
with the total amount of Debts, deter-

mines whether a Business Enterprise
is able to pay its debts and is there-

fore what we will call Solvent, or is

unable to pay its debts—and is Insol-

vent. There should be at least $2 of As-
sets to every dollar of Debts.

Liabilities are the opposite of Assets
(see items numbers 10 to 14), and to

play the business game right, the object
is to keep the Liabilities less than the

Assets. The greater the difference be-

tween them, the greater the investment
—therefore the success of the business.

ASSETS
1. Cash on hand and in the bank. . $
2. Merchandise on hand $

3. Accounts owing from custom-
ers $

4. Furniture, fixtures, etc $

5. Lands and buildings $

6. AH other items of value not in

above classification $

Deduct from this

LIABILITIES

Amounts owing for

10. Merchandise $

11. Borrowed money $
12. Items of expense accumulat-

ed and unpaid • $

13. Lands and buildings (mort-
gage) $

14. All other debts not included
in bove classification $

Total Liabilities $

Net Worth, Capital or Invest-

ment $

So, the first thing that books of ac-
count tell us is: What is invested in a
business at the beginninsr.

The next step is to make the invest-
ment earn money by the carrying on of
business, whatever it may be, for the
purpose of making a profit. We can
increase our net worth by adding to our
income. We add to our income when
we make a profit on what we sell. So

a merchant must construct his accounts

so that they will show in addition

—

1. Income;
2. Expenses;
3. Net profit or Net loss.

Income is what flows into the busi-

ness, and the word itself su3:gests some-
thing that is moving and not stationary.

Opposite this is expense—the outflow
of a business, and this term also sug-
gests things that are in action and not
stationary.

To arrive at the net profit or the net
loss, it is absolutely necessary to record
every transaction; so, we will group the
classes of income and group the classes
of expense.

INCOME
20. Profit on sales $
21. Profit on contracts $
22. Interest on bank balances .... $
23. Discount on merchandise

purchased $
24. Items of income not above

classified s,

Total Income

32

33

EXPENSES
30. Rent (fair rate, if owner) .

.

31. Wages paid (not charged on
contracts)

Allowed to merchant for his
service (at fair rate)

Insurance on merchandise,
fixtures,etc

34 Interest on borrowed money.

.

35. Delivery expenses
36. Taxes of all kinds
37. Fuel and light

38. Charity .'..'

Bad accounts ^

General expenses not includ-
ed in above

39

40

Total Expenses $
When deducted from Total In-

come gives Net Profit, or Net
Income $

This net income, to the penny, will
be reflected in Assets and Liabilities.
Every penny of profit will either in-
crease the Assets or decrease the Liabil-
ities therefore decreasing the net worth.
Every penny of loss will either decrease
the Assets or increase the Liabi'iities,
thereby decreasing the net worth.
Anv business, no matter in what line

of effort or what is the size of its cap-
ita], is subject to this principle.
Having explained how books of ac-

count—given names divided into four
tlassifieations: Assets, Liabilities, In-
come, Expenses—indicate whether a
business is making a nrofit or a loss,
we will now endeavor in a similar fash-
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ion to offer some idea of how books of

account (of a very simple kind) can be

secured by a merchant and kept so he

can tell accurately, with the least pos-

sible effort, what are the Income and

Expenses, the Assets and Liabilities, the

Profit or Loss of his business enterprise.

The Books of Account

Having reached in our development of

the book-keeping process—or rather of

the booics of account that are needed in

connection with the man's business

—

the kind of facts to record as to what

happens from day to day, month to

month, or year to year, we will say.

When the merchant buys merchand-

ise and it is delivered to him, he charg-

es to the business enterprise on the

books of account, and credits the parson

from whom the goods are bought. When
the merchandise is sold, credit at cost is

given to merchandise, and the profit

is credited to profit on sales. When

a merchant puts cash capital into the

business, he charges cash and credits the

investment; and when payments are

made for expenses incurred, ha credits

or reduces his cash and charges the

items paid to various accounts involved.

The books of account, therefore, form

the connecting links between a merch-

ant and his business enterprise.

The old and customary form of book-

keeping is what is known commonly as

"Double Entry," involving cash hook,

cheque book, purchase book, sales book,

journal, sales ledger and general ledger.

When a merchant is in a position to

keep such books, or can afford to hire

a book-keeper for the purpose of keep-

ing them, there are none better.

For some enterprises, however,—and

it is to these that our present message

is addressed—we will retain the idea

behind double entry book-keeping,

namely, a system of balances, dollar for

dollar, on each side of the account; but

endeavor to do it with a few simple

books of account.

After thinking the matter over with

the utmost care, we are recommending
principles and methods which any mer-

chant can apply, that can be embodied

merely in two books—the Cheque Book,

and the Entry Book ruled as a double

entry ledger, which will serve the pur-

pose of a ledger and a journal. These

two books, with files for bills and other

papers, wiM be sufficient for the busi-

re:s ent'^rprise which we are aiming to

reach.

The Entry Book or ledger should be

divided into five parts

—

Assets 1st.

Liabilities 2nd.

Income 3rd

Expenses, 4th

Journal, 5th

The merchant will keep these in

mind while we explain the next step

in the book-keeping system.

The capital investment is to be de-

termined as already outlined.

Cash on Hand and in Bank

(Account No. 1.)

This figure, when obtained, is enter-

ed on the left side, or debit side, of

the ledger sheet and placed under the

asset section of the ledger.

Merchandise on Hand

(Account No. 2.)

Take inventory of the stock on hand,

that is by putting down each item of

stock on a sheet at its cost price, if

that cost price is at or below the figure

at which the article can be duplicated;

or at its exact market value, if the

market is less than the price that was
originally paid. After taking clown

all the items or merchandise, then the

total is entered on a ledger sheet on

the left or debit side, and placed on

the asset section of the book.

Accounts Owing From Customers

(Account No. 3 )

Each customer's account is by name
entered on a separate sheet, and the

amount owing and collectible from each

placed on the left, or debit side and
placec} under the asset section of the

ledger.

Furniture, Fixtures. Etc.

(Account No. 4.)

A fair valuation of these items should

be made and the total of them all re-

corded under this caption on the left

side of the ledger sheet, and also placed

under asset section.

Lands and Buildings

(Account No. 5.)

If the merchant owns a store, ware-
house, factory, or a plant, improved or

unimproved land, a reasonable valua-

tion is placed upon it, and the total

thereof is entered on a ledger sheet,

left or debit, side, and placed under the

asset section of the ledger.

All Other Items of Value Not Classified

In Preceding Accounts

and the total entered in this account

on the left side of ledger sheet, and

p aced, like the others, in the asset sec-

tion of the ledger.

The left side of the ledger is always
the debit side, the right side is known
as the credit side.

We debit what we have.

We credit what we owe.

We debit our expenses.

We credit our income.

By entering the items 1 to 6 on the

left side, the merchant has charged his

gross investment in the business on the

books.

We are ready now to take up the sec-

ond section—the

Liabilities Section

From the gross investment, the lia-

bilities must be deducted as shown to

determine the merchant's net invest-

ment.

Amount Owing for Merchandise

(Account No. 10.)

The total owing by the merchant to

•each creditor is listed on a separate led-

ger sheet on the right side, and

Amount Owing for Borrowed Money

(Account No. 11.)

The total when accurately determined

is listed on a ledger sheet on right side,

and placed under liability section of the

ledger.

Amount Owing for Items of Expense

(Accounts No. 12.)

If, at the time this net worth is be-

ing determined, there are any unpaid

expense bills, the amount owing to each

creditor should be listed on a separate

sheet on the right-hand side, and filed

under the liability section.

Amount Owing on Land and Build-

ings

(Account No. 13.)

The amount owing, usually in the

form of a mortgage, is placed on the led-

ger sheet, and placed on the right hand
side thereof, and also filed under this

liability section.

Amounts Owing to All Others Not In-

cluded in Accounts 10 to 13

(Account No. 14.)

This account is self-explanatory. If

there are any amounts owing, they are

to be placed on the right-hand side of

the ledger sheet, and filed as liabilities.

Net Worth, Capital, or Net Investment.

(Account No. 15.)

There must be one account in the

liability section that is headed as

above—the difference between all that

is listed in the asset section and all that

is listed in the 'lability section. That
exact difference constitutes this item,

and the amount, when determined, is

paced on the right-hand side, or credit

side of this account—showing the exact

net investment in the business enter-

prise.

It is a simple matter at this point to

prepare a ' financial statement, as has

been outlined, which will give the true

financial condition of the merchant.

We will now consider the third sec-

tion—the

Income

Just as with the assets and liabilities,

accounts should be opened in which will

be recorded the transactions arising out

of the operation of the business.

Profit on Sales

(Account No. 20.)

The profit on sales can be easily de-

termined by consulting the inventory, if

the goods were inventoried; if purchased

since inventory taking, then by consult-

ing the bills. The difference between the

price paid and what it is sold for, is the

profit on the sale. This profit is credited

to this account by entering the sum on

Continued on page 27
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Candy Sales Figure Large in this Store
D. W. Stenson, Que., Finds the Selling of Candies a Profitable

Line in a Retail Grocery—Has Candy Department Near Front

Entrance—Believes in Stocking Only High Grade Merchandise

THAT the selling of candies is a

profitable line in a retail grocery

store is greatly in evidence by the

number of grocers who are handling-

candy as a regular staple line and not

as in the days gone by as just some-

thing to give the kiddies when they come
into the store. Many grocers have now
candy departments equipped with spacial

fixtures in order to display candy in

such an attractive manner that sale; show
a s'eady increase each working day.

Sales on Big Scale

No better proof of this assertion can

be had than in the store of D. W. Sten-

son, Sherbrooke, Que., where the sales

of candies during the past year have
averaged more than $1,000 a month.

Display has been a big factor in build-

ing up this part of the business, and the

store now enjoys the patronage of regu-

lar customers who make it a point to

drop into the store for their weekly box
of sweets.

A section of the store, near the front

entrance, is set aside for the candy de-

partment. Here are to be seen many
lines of candies both in bulk and in

plain and fancy packages, attractively

displayed in show-cases and on a speci-

ally constructed counter.

Display is made a feature in thj D.

W. stenson store which is greatly en-

hanced by the general cleanliness, and
sanitary arrangements which at once is

attractive and assists materially in per-
mitting the firm to give better service,

handling the customers expeditiously
and at the same time developing a lar-

ger volume of turnover.

Shoivi)ig the layout of the stare of D. W. Stenson, Sherbrooke, Que.

effective interior displays that help sales.

and

Display Goods Attractively

'"You cannot hide goods behind the
counter or in the warehouse and expect
to sell them," said Mr. Stenson. "Dis-
play goods attractively where they can
be seen, and they almost sell them-
selves." A glance around the store is

proof enough that Mr. Stenson's theory
is carried out in every-day practice.

In the centre of the store is a circular
hot-water radiator, that is used for heat-
ing purposes. During the summer sea-
son, however, this radiator is used as a
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Ayiother section of the store of D. W. Stenson, Sherbrooke, Que.

display stand. At the time the Cana-
dian Grocer representative was in the

store, this stand had on it an attractive

display of summer beverages, grape
juice, lime juice and fruit syrups. The
store has built up a big demand for

these lines, simply by encouraging cus-

tomers to buy in dozen and case lots.

Full Shelves Make Sales

Particular attention is also given to

the shelves. "Empty shelves are a poor
advertisement," remarked Mr. Stenson.

"Besides improving the appearance of

the store, full shelves and show-cases
tend to make sales. People see things

and often they see something they need,

but had forgotten at the moment."
A coffee grinder is one of the fixtures

of the store and since its instal'ation,

sales have more than doubled. The store

enjoys a reputation for selling high-

grade merchandise. "More people are

buying the better class of goods than
ever before," said Mr. Stenson. "This

habit to a great extent was acquired

during the war period. Money appearad
to be freer, and people got the spending
habit and the price did not seem to make
a particle of difference, providing the

quality was there. Even now, with a

certain amount of tightness in money,
they still continue to buy the higher

grade articles."

Carries High Grade Groods

Evidence of the quality of merchan-
dise carried, is seen in all parts of the

store. A bottle here, a can over there,

in fact anywhere that the customer will

(Continued on page 29)
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Commerce Like An Automobile

A LEADING business expert of the country speaking
recently compared the commercial machinery of

the nation to an automobile which, after travelling at a
high rate of speed along a good stretch of road, suddenly
stopped dead still for lack of motive power—public con-

fidence. The tank has been refilled and the machine is

now resuming its journey. But it stopped in "high"
and the gears had to be shifted to "low," which explains

the comparatively slow speed that has been noticeable

for the past months. Little by little, however, the car

is going to pick up. and before long it is safe to predict

that business will be back on the straight, even stretch

of average demand.
There isn't going to be any boom, such as marked

1919 and the early part of 1920. No merchant who has

the interests of his organization at heart hopes for a mo-
ment that there will be, for this would only mean an in-

tensification of the trouble which caused the recent

slump, but there is going to be a steady, healthy increase,

a gradual return of average buying at average prices.

Meanwhile it is the duty of every retailer to see that

public confidence is not only restored but that it is kept

rastored. Advertisements and sales must be watched as

never before. Prices must be maintained at levels con-

sistent with a fair and reasonable profit. The jagged

corners of unnecessary expense must be polished off and
waste reduced to a minimum. The journey during the

next six months is going to be easier than it has been

during the last year, but there are still a number of ob-

stacles to be overcome, a number of bad spots to be

watched.
Bearing this in mind, it only remains for the merchant

to speed his sales force up to the limit, to set his whole

lieart and soul and driving power upon the attainment

of a goal which he will find he can reach if he really

wants to, and then—to step on the gas

!

.uanufacturers of foodstuffs, retail grocers and public

alike.

Tlie establishment this year too of a retailers' day by

the exhibition directors is fit and proper recognition of

the retail merchant's place in the national life of the

country, and it is to be hoped that this day is a fixture in

tue program for this annual event. The setting apart of

such a day aifords retailers an opportunity to meet to-

gether for the exchange of ideas and discussion of prob-

lems that cannot fail but be beneficial to all concerned.

The Exhibition And The Retailer

np HE Canadian National exhibition for 1921 has

passed into history. With a record again estab-

lished in point of attendance this annual World's Fair,

as it might be called, is growing at such a tremendous

rate, that it might well be termed the biggest thing of

its kind; occurring yearly, in the world.

From the retailer's standpoint it is of an educational

\ alue that cannot be over-estimated. With the comple-

tion of the Pure Food Building before another exhibi-

tion rolls around, the grocer next year will find in one

centre, the exhil)its of food products, in which he is nost

interested. The erection of this Food Building will be

the filling of a need that will be equally appreciated by

Crops Are Undamaged

WITH increasing assurance comes the news

from the Western Provinces that the recent

storms have not had the damaging effect upon the

crops as at first feared. Present indications are

that the worst that can be expected is a slight delay

in threshing and deliveries.

All eyes have been turned towards the west since

the beginning of harvesting, and weather conditions

are watched with the greatest interest. The world

situation in tvheat is such that any reduction in the

yield will undoubtedly be serious to business in

general, resulting in higher prices. An evidence

of this was manifest immediately when news was

received that cold weather and snow were sweep-

ing over the Western Provinces. This report had

the effect of advancing prices to as much as five

points, but when reports started to come through

that the crop was not seriously damaged, the wheat

market showed signs of easing, and prices dropped

to the same position as they were before the flurry.

Editorials In Brief

We know a man who can make good on any pro-

position he essays. He tells us it is because he

never tries to sell a line he isn't positively satisfied

with as being good goods.

* * * *

There is a lot of philosophy in the thought that,

whilst the cock does all the crowing, it is the hen

that lays the egg.

* *

The trade journal you never take out of its

wrapper is about as useful as a nut you don't take

out of its shell. You have to open them to get out

the meat.

* *

In arranging your window display, don't try and

see how much merchandise you can crowd into

your window. Leave plentv of space between

nrticles displayed, and your window will carry a

punch.
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CONDUCTING A BUSINESS ENTER-
PRISE

Continued from page 24

the right side, and placing it in the in-

come section. If the business is such that

the items are too numerous—^and it is

possible to take an inventory frequently

—then the profit on the sales is deter-

mined as follows:

Stock on hand begining of

period $

Add stock purchased during
period $

Deduct inventory end of

period $

Difference is cost of goods
sold $

Sales during period . $

Deduct cost of goods
sold, as above .... $

Difference is profit on
sales $

Profits on Contracts

(Accounts No. 21.)

When a contracting business is car-
ried on, the profit on the contract

—

wfhich is the difference between the cost
of the operation (whether in material,
labor or other expenses) and the price
charged the customer—is credited on
the ledger sheet on the right-hand side,

and placed under this income section.

Interest on Bank Balances

(Account No. 22.)

This is the amount which your bank
allows for average cash balances. It

is placed on a ledger sheet—it is cred-
ited on the right-hand side under this
scetion, from your cheque book.

Discount on Merchandise Purchased

(Account No. 23.)

This item is self-explanatory. Rare-
ly does a merchant who discounts his
bills find his way into financial trouble.
The bills discounted are carefully noted
in the cheque book and the amount of
discount is credited on the right-hand
sic)e of the ledger sheet, and filed in this

classification.

Items of Income Not Classified

(Account No. 24.)

All income that the business may pro-
duce which could not properly be placed
in the other income classifications, should
be entered in this section on the right-
hand, or credit, side of the ledger sheet.

This will be concluded in next week's
issue

Quite Likely that Fall Trade
Will Show a Big Improvement
Because of Fine Western|Crops

Edward Beatty, President of The C.P.R., Views Outlook With
a Cheerful Eye—Says Canada Is On Sound Basis

—

Optimistic Over Unemployment Conditions

Too Good to Be True.

"Taste that syrup, once, and see if it

isn't the real maple!"

"I did. It tastes so perfectly like

maple that it surely must be adulter-
ated with something! That we used to

make from the tree didn't taste that
way."

EDWARD BEATTY, President of

the Canadian Pacific Railway, is

full of faith and optimism in the

almost immediate business future of the

country. Mr. Beatty, accompanied by
other railway officials, is on a tour of

inspection of Western lines at the pre-

sent time.

Discussing the business situation, Mr.

Beatty said: "While there still exists a

pronounced quietness in business, espec-

ially in Eastern Canada, it is possible,

indeed probable, that during the fall

months of the year there will be an im-

provement, largely due to stimulus in

increased purchasing power because of

the excellent Western crop. It is not to

be expected that the revival in general

business will be other than gradual, and
it easily may be next spring before a

general tendency toward normal condi-

tions is observed.

"Unemployment exists in particular

localities to a considerable extent, but

it will not, I think, become acute during

the fall months. There will undoubtedly
be considerable unemployment during
the winter, but the possibility of it has
been thoroughly appreciated for months,
and the Governments, municipalities and
corporations are prepared to take such
steps as they legitimately can to reduce
it by the only proper means, namely,
by providing work, wherever possible.

Any other method of relieving the situa-

tion should be considered only because
of absolute necessity. There is still some
shortage of labor on the railway for

maintenance work and while good wea-
ther prevails the forces may be
increased.

"There is, I am glad to say, a steady
improvement in the financial situation,

and a good demand for high-grade se-

curities, especially in the United States.

These conditions undoubtedly will be re-

flected in a short time.

"There is nothing in the situation

which should cause pessimism. The
problems we have to face are known and
therefore, capable of being dealt with.

The period of rigid economy which we
have gone through was not without its

advantages. In no other way could an
adequate appreciation of the situation be
obtained, and, while avoidable expendi-
tures of necessity have been deferred,
they will mean the carrying out of all

necessary measures as soon as condi-
tions warrant. Work deferred is not work
completed, and extensions and additions
to existing plants will be necessary even
to meet a normal expansion of business
next year.

"Conditions in Canada are fundamen-

tally sound. There has been nothing in

the na'.ure of an acute depression, es-

pecially as compared with other coun-

tries. It is, I think, a fact, however,

that the two great necessities for this

country's advancement, namely, the ob-

taining of suitable settlers in as large

numbers as possible and the attraction

of capital for extension of Canadian en-

terprises, should be given the most seri-

ous consideration now, and not later."

- •

EXPORT TAX ON GREEK
CURRANTS

G. Manolopulos, of Patras, Greece,

writes as follows to his New York rep-

resentative, J. do Grandmont & Co.

"Prospects for marketing the new crop

are far better than last year on account

of the fact that almost no stocks re-

main on hand. As to prices, nothing can

be said at present as everything de-

pends entirely upon the exchange and

the retention certificates, the latter be-

ing a tax of 35 per cent, which has to

be paid to the government. If the crop

turns out small this 35 per cent will

have to be paid partly in gold and part-

ly in goods, whereas when the crop is

large same has to be paid in goods only.

The currants thus obtained by the gov-

ernment can be used for domestic con-

sumption only. If, therefore, 35 per
cent, is taken off the total crop the ton-

nage available for export is considerably
reduced;, which in turn makes prices

higher. Should, however, only a small
percentage of five per cent, in goods and
30 per cent, in gold be demanded by the

government the quantity available for

export becomes larger, which makes
prices lower. Prices have declined since

October last because of the bad situa-

tion of Greek exchange. Demand from
England at the moment fs very small,

but America, Germany and Holland have
been good buyers. Local stocks of cur-

rants in Greece at present amount to

about 1,900 tons, and it is the general
opinion that this balance will soon be
shipped to America, Germany and Hol-
land, thus leaving the market bare of

stocks at the beginning of the new sea-

son. Currants already shipped to Can-
ada and the United States in 1921

amount to 14,877 tons.



28 CANADIAN GROCER September 16, 1921

Cost Down for Pure Food Building
Plans Slightly Amended And Lowest Tender is $60,000 Less Than
In the Spring—If Sufficient Space Taken Up At Once Work Will

Likely Begin This Fall—New Executive For Food Products

TORONTO, Sept. 14.—The endeavor

of the Canadian National Exhibi-

tion was brought a mile post

nearer last week at a joint meeting of

the Food Products Association and the

directors of the Canadian National Ex-

hibition. This meeting was held on

Thursday afternoon, second week of the

Exhibition, in the Administration Build-

ing, Exhibition Grounds. About forty

representatives of the food manufactur-
ers were present. H. M. Cowan, chair-

man of the Food Products Association,

presided.

G. T. Irvine, vice-president of the

Canadian National Exhibition covered
the situation so far as the new tenders
on the amended plans were concerned
and showed that the proposed new
building would cost approximately
$140,000 which is $10,000 below the or-

iginal estimate. When the tenders were
opened for the building last spring the
lowest was $201,000 or $51,000 above
the estimate. This was why the erec-
tion of the building was held over.

Contracts Now Necessary

The manufacturers later were asked
by Mr. Irving the approximate amount
of space they would require and pract-
ically every firm present reserved the
same amount or more than last spring.
It remains now to get a sufficient num-
ber of contracts signed for exhibit space
before the city will go ahead with the
new building.

The tenders had been called for and
were opened on Tuesday, prior to the
meeting. Mr. Irving pointed out that
the lowest tender for the masonry, car-
pentering, roofing, painting, etc., was
$102,000, with $8,950 additional for
plumbing, and $4,587 for electrical
work, making a total of $160,087. Al-
lowance had been made in this for
interior work, which the architects es-
timated at $10,000. In addition to these
costs, there is a temporary wall on the
east side, the addition of buff pressed
brick, the architect's fee, etc., which
brought the total cost to approximately
$140,250.

There would be approximately 25,600
feet for exhibit space.

Sixty Cents Maximum Cost

In the original contract covering the
reservation of space it was stated that
if the building cost more than the
$150,000 there would be an additional
5c per square foot for each additional

$10,000 cost. Mr. Irving said this clause
would be struck from the new contract
so that the space would not cost more
than the 60c per square foot.

Contract forms are to be sent out by

IiY'ST.\FF I'ORRESrONDENT

the Food Products Association and

the result will be known in a week's

time or so. If there are sufficient con-

tracts to take up nearly all the exhibit

space, and the city is prepared to go on

with the work there will be a certain

amount done this fall such as s'^me

masonry, drains, etc., and it would be

completed in good time next spring for

next year's exhibition.

The new building will be located

north of the Grand Stand and will be

the first new building to be erected in

accordance with iicw plans made of the

entire grounds.

Allowance For Shortage

Each exhibit is 16 feet deep which al-

lows for a false wall at the rear and
4 foot of space for storage purpose.

These spaces are divided into 12 foot

units. Manufacturers may reserve 12,

24, 36, 48, 64, or 72 feet, as they desire.

Contracts are to be made for a term of

ten years, so that the city will be sure

of getting back the cost of the building

Mr. Irving covered the point that if a

firm could not use their sp ce for the

entire length of time, it could be sub-
let to someone else acceptable to the
Exhibition Board.

It was also stated that all Food Ex-
hibitors would be placed in the new
Pure Food Building.

Booths Not To Be Uniform

One exhibitor asked about the width
of the aisles. These range from 20 feet
wide. Under the proposed rearrange-
ment of the grounds, there will be a re-

ceiving room to the north of the new

FOOD PRODUCTS EXECUTIVE

The Food Products Association se-
lected the following committee at
their meeting on Thursday last:

H. N. Cowan, President, Cowan
Co.—Chairman.
W. C. Patrick, President, W. G.

Patrick & Co.—Vice-Chairman.
Executive Committee — Joseph

Ruddy, Vice-President, Canada
starch Co.; James Wagstaffe, Man-
aging Director, Wagstaffe, Ltd.;
Thomas Shortiss, President, Quak-
er Candy Co.; William H. Dunn-
President, W. H. Dunn, Ltd.; Chas.
T. Miller, Toronto Manager, T. H.
Estabrooks Co.,, Ltd.; George W.
Varty, Toronto Manager, Walter
M. Lowney Co., Ltd.

B. T. Huston, manager, Canadian
Grocer—Secretarv-Treasurer.
Membership for the year 1921-1922
was placed at $5.00 to cover print-

ing, stenographic work- etc.

of course be a few years before this will

be consumated.
Each exhibitor erects his own booth

so that the booths will not be uniform
in design. Sam Harris, one of the ex-

hibition directors, will be the superin-

tendent of the new building.

One of the present exhibitors in the
Manufacturers' Building took up the
point t'^at Manufacturers were not al-

lowed to have signs hung up in their

booths, announcing that goods were on
sp!e and the p^-ice. He pointed out that
while this was not permitted, other firms

were allowed to call out the name of

their goous and the price. This matter
was thoroughly discussed with repre-

sentatives of the Exhibition Board, and
it is quite likely the regulation cover-

ing it will be amended before next year.

Further progress toward securing the

new building will bs given in future is-

sues of CANADIAN GROCER.

EXPECT GOOD RAISIN CROP
Malaga, Spain.—Although the raisin

crop has suffered by rain up to the pre-

sent time, causing mildew and other
diseases, and while some districts have
suffered much more than others, the fine

weather which set in a week ago has
improved the condition of the vines con-

siderably, and such vines as did not suf-

fer as well as those that were properly
cured are progressing wonderfully.
However, the plantations situated on

the low lands have suffered seriously,

and especially those districts from which
the first alarming reports issued.

From what can be ascertained now
the damage referred to, although heavy,

will not be sufficient to cause a scarcity

of fruit, because, while the low lands

have been inundated, the hilly lands did

not get more rain than they could ab-

sorb, leaving them in splendid condition

to produce a nice, large and succulent

fruit, which will compensate to a large

extent for the damage done.

Last year's crop of Malaga muscatels
amounted to 12,000,000 kilos, according

to official statements, which is consid-

ered a large crop, and even if damage
to the present crop should be as esti-

mated (2,000,000 kilos), which I con-

sider exaggerated, it would still leave

10,000,000 kilos, which would be larger

than a fair average crop.

Poorly Preserved

"When they gave the pitcher the razz-

berry and all the fans crowded around,

my boy was injured."

"Hah? Suffering from an overdose of

razzberry jam, eh?"
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Reproduction of A^-chit'jct'-i ground floor plan of the proposed new Pure Food BuHdUiy. Tii^.i shows the lo-

cation of the six open-air court-yanh and the arrangement of the booths. Each small rectangular block repres-
ents a space 12 feet luide by 16 feet deep. West and south entrances are shown and the receiving door on the
north.

HOT SUN PUTS SUGAR IN GRAPES
Continued on page 22)

On top of all this we have just a little

wind. The Weather Man said the re-

cords for 33 years show that the average
hourly speed, velocity he called it, is

about 5.6 miles per hour. There is a
little more wind, on the average, during
the summer months, which adds some-
what to our comfort. On the other side

of the Rockies, this is just the opposite,
you get the most wind in the winter
when you want it and need it the least.

Heat is Necessary

There are a lot of other things I

could tell you about our weather out
here, but I guess I have hit on all of
the important points. Don't get the
idea that it doesn't get real hot here in

the summer. We want it to get hot, for
that is what puts the sugar in the grapes
and does the job of drying up in good
shape. Our Chamber of Commerce had
a happy thought when they called this

Valley the "Garden of the Sun." If the
old boy should fail us just once, there
would be no more nuggets of California

sunshine for you to sell, and I would
have to go into some other business.

Sue sends her regards along with
mine, and we all hope you prosper and
continue to be happy. I want you to be

sure to write me, care of "Canadian
Grocer," if you want to know anything
you think we can help you with.

Fresno, Cal., Sept. 4.

Fred K. Howard.

CANDY SALES FIGURE LARGE
(Continued from page 25)

notice them, these goods are displayed.

"Any place where people can see them
is a good place for display. People like

to pick things up and look at them."
claims Mr. Stenson.

The D. W. Stenson store is situated

on a corner, which is an admirable loca-

tion for the conducting of this business.

At the rear of the store proper is the
order department, where all orders are
assembled for delivery. This depart-
ment has all the regular fixtures and
appurtenances that are in the front store.

computing scales, meat slicer, etc. The
shelves are also kept filled, which makes
for quicker and efficient service.

D. W. Stenson commenced business in
1888 with a capital of $50. But by hard
work and perseverance and keeping
abreast of the times, he has built up a
business that ranks well up to the top.
This requires a large sales force, to say
nothing of the three teams and one auto-
mobile to take care of the deliveries.

NATION'S FOOD EXHIBITION IN
LONDON

The Nation's Food Exhibition is being
organized for Olympia, London, England
in September, 1922.

The joint organizers are the Inter-
national Trade Exhibitions, Ltd., and
the Trades' Markets and Exhibitions.
Ltd., controllers of the Confectioners'
and Bakers' and the Grocers' Exhibitions
for the past twenty eight years. The
offices of the Nation's Food Exhibition
are at Broad Street House. New Broad
St. E. C. 2., London, Eng.
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Where Sicift Canadian meats and other products were sh own at the Canadian National Exhibition.

Swift Canadian Co. in Dairy Building

THE exhibit of the Swift Canadian Company,

Ltd., in the Dairy Building at the Canadian

Isational Exhibition, as in other years, again drew

large crowds and was the center of much favor-

able comment. The display was something dif-

ferent in that it was of an educational character.

In the center of the exhibit was arranged a full

side of beef, which was marked off with narrow

blue ribbon showing the various sitandard beef

cuts. Each cut was labelled with a number, and

in front of the side of beef were the individual cu's

with a numbered card attached stating the name

of the cut and the household cuts made from it.

This showed exactly what part of the carcase the

various cuts were taken from and should be a

means of enabling housewives to buy more intel-

ligently.

Swift's fancy and miscellaneous meats were

tastefully displayed and created unusual attention.

Such lines fis calves' and pork brains, beef sweet-

breads were prominently featured and should

create a bigger demand for these products from
which many tasty dishes can be made.

Swift's Premium Hams and Bacon, recognized

by the trade and consumer alike as the standard

for quality, occupied a prominent place in the

display.

Swift's Cotosuet Shortening and Swift's Prem-
ium Oleomargarine were also displayed in an at-

tractive manner.

Taken altogether the display of the Swift Can-

adian Company, Lim.ited, brought many favorable

comments from thousands of visitors and created

a very favorable impression which is bound to

reflect in a greater demand for the company's
products.

This publicity together with the national adver-

tising being done by Swift Canadian Co. should

pay dealers to feature the Swift lines prominently

in their counter and window displays.
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Hundreds of infants iveiyhed hi) a trained iinrse at the Boidcn booth; ai'd the vierits of Borden's evaporated
and condensed milk were here demonstrated.

Borden Booths Attract Thousands

ONCE again tlic exhibits of the Borden Company
Limited were the center of interest in the Mann-

fiieturers' IJnilding at the Canadian National l''x-

liihition. A,« in otiier years the Borden Company liad

two >)ootlis, one featuring Bahy's Welfare Work. Eagle

Brand and tSt. Charles Milk and the other l)orden's l\ein-

deer Coffee and Reindeer Cocoa.

The Ba!)y "Welfare Booth was in charge of a Trained

Nnrse who was kept busily engaged answering the num-

erous questions put to lier by mothers with their babies

in their arms, who called to have the baby weighed on

the Special Baby Scale and to consult about the proper

nourishment of their little bodies. This clearly proves

the steadily increasing popularity and confidence of the

public in Borden's Eagle Brand Condensed Milk.

It was freely expressed by the thousands of visitors who

daily thronged around the booth that Eagle Brand is

the most satisfactory source of nourishment for artific-

ially fed b;d)ies. Statistics show that more infants arc

reared upon Eagle Brand than all other l)al)y foods com-

bined, including fresh milk.

St. Charles Evaporated Milk was featured as a fresh

milk supply, being poured on cereals and whipped as a

cream served over jelly. ThevSe features brought home a

foiveful message to be long remembered by the house-

wife as an economical and serviceable article of food in

every home.

.\t the Borden Tieindeer Coffee Booth, manj^ thous-

ands of men and women had the opportunity of tasting

the delicious flavor of Reindeer Coffee and Cocoa and

were greatly surprised to learn that such dclighlful bev-

erages could be made by simply placing a teaspoonful of

either lines in a cap of boiling water—without the troub-

lesome cooking and not being required to add sugar and

cream as the-e last two items are contained in Reindeer

Coffee and Reindeer Cocoa.

"N'isitors at !)Oth tlie Borden booths were given cook

i looks and other advertising material which undoul)tedly

will increase the dealer's business on the Borden prod-

ucts.
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Harry Home's Products are Big Sellers

Where double cream custa/rd and other Harry Home products were demonstrated during
the two weeks of the exhibition.

THE above illustration will give you some idea of the

large and attractive display of The Harry Home

Co., lAd., and of the go'ods manufactured by this

firm. The display comprised "Double Cream" Custard,

NU-.TELL (the perfect Jelly Powder), Home's Rapid

Puddings, Extracts, Double Cream Baking Powder, Tar-

tarine and Garden and Cooker Brand Package Peas.

25,000 Souvenir Cans were disposed of, 15,000 Hand

Bags and 50.000 balloons, all bearing the slogan of

HARRY HORNE'S "DOUBLE CREAM" CUSTARD

is simply delicious, and NU-JELL IS A PERFECT JEL-

LY POWDER. Twenty-two thousand packages of NU-

JELL were sold over the counter to the various house-

wives who visited the exhibition and the writer will ven-

ture to say that every first-class grocery will now have

a demand from the public for th^s high-class jelly

powder.

The wholesale price is $15 per gross with 20 per cent,

discount in 5-gross lots f.o.b. Toronto.

As NU-JELL is made by the Harry Home Co. who

are makers of the famous and delicious "Double Cream"

Custard Powder, the retail trade is well assured that it is

a jelly powder, excellent in flavor and sets quickly and

firmlv.
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Peek Frean's Biscuits Represent Quality

Peek Frean Biscuits foxmd a brisk inquiry at the Canadian National Exhibition

again this year—People who demand quality want the Peek Frean.

AGAIN at the Canadian National Exhibition the exhibits of Peek
Frean's English Biscuits attracted the attention of thousands of people

who were familiar with the name and the superior quality of the bis-

cuits. Eighty thousand tasting samples were handed out to the people (with

a taste for first-class biscuits) and this along with the attractive display will

undoubtedly create a longing for more of the P. F. Varieties of high-class

specialties.

The exhibit was conducted by Harry Home who is the Ontario Represent-

ative of the firm.

Price lists and samples may always be had by request from The Harry

Home Co., Ltd., of 1297-99 Queen St., West, Toronto.
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One of the most attractive exhibits underneath the grandstand at the Canadian National Exhibition was
that of Kerr Bros., manufacturers of high-dass Chocolates and Butter Scotch.

Kerr's Candy a Popular Confection
FEOM {]]v ])rettily decorated booth in the Kerr

plaid, under the »irandstand. at the Canadian Na-

tional Exiiihition, Toronto, thousands of pack-

ages of Kerr Brothers iiutter Seotch were sold during

the two weeks of the exhibition. Chocolates too, manu-
factured l)y this Toronto firm were dispo.sed of in large

quantities. Hundreds of people bore testimony to the

high standard of quality of the^e confections, and the

repeat orders, the demands for more, indicated in a mea-

sure, the growing popularity of Kerr candies.

Kerr's I^utter Scotch is a confeotion that wins favor.

It is smooth and delicious to the taste, always fresh, and
absolutely wliolesome. As a candy for either children

or ailnlls it can be safely recommended, and particular-

ly for the former, pareiits can make no mistake in

allowing their kiddies a goodly share of the same. It is

not com])ounded of ingredients impure or artificial. It

is made under the most idteal conditions, of jnire cane

sugar and the finest of creamery butter, and the fact that

it is vv]-api»ed in paper, and sold in ])ackages, guarantees a

perfect cinulition when it reaches the consumer. Kerr's

Butter Scotch is a splendid line for the grocer to carry.

It represents quality, as well a.s profit to the retailer.

Ihindrods are going to ask for it, and it will be well for

you, Mr. (irocer, to keep it in stock.

Kerr's chocolates were equally popular at the exiiihi-

tion. and are gaining a firm foothold on the Canadian

market. In the plaid boxes they are attractive to the

eye, and the coiitents of these packages are unexcelled.

-Nhide with delicious fillings, and pure chocolate, always

fresh, they are in demand. The ladies in charge of the

booth were kept on the move all the time serving them
to the thousands that were attracted to the pretty booth.

The artistic arranaement of the booth was easily the

finest under the grandstand, the decorations emblematic

of the Seotch and depicting ''Robby Burns" in his time,

showed considerable originality, and won much favor-

al)Ie comment.

Kerr F>ros. chocolates and Butter Scotch are manu-
factured in Toronto at 54 Wolseley Street. Many groc-

ei's already have had considerable success in selling Uiem,
and many more will find it ad\antageous to stock them
I'di- their customers will demand them.
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'C/\N/\D»/\N PosTUM Cereal

A delicious cup of Postum was a favorite with the exhibiHnv visHors and thousands of ctips ivere dispensed from
this booth dnrivg the two weeks of the Great Fair.

Postum Cereal Gains New Friends

MORE business than ever before

was the pleasing news at the

booth cf the Canadian Pbstum

Cereal Co., in the Manufacturers' Build-

ing at the Canadian National Exhibi-

tion, Toronto. The three lines of the

company were served to the public. Deli-

cious cups of Postum were given to thou-

sands who attended the Exhibition and

who called at the very attractive booth

of the Canadian Postum Co. New

friends were made for this delightful

drink, and, judging from the enormous-

ly increased sales, Postum has establish-

ed itself for all time to come with the

Canadian public. Words of commenda-

tion and praise were heard on all sides

for this invigorating beverage, which

contains nothing of an injurious char-

acter. One only had to try a cup of

this refreshing beverage to realize that

it was all that the demonstrators were

claiming for it.

Post Toasties, too, had a tremendous

"run," and it was with difficulty that

sufficient stock could be kept to supply

the evei'-increasing demand. Sales

mounted into hundreds of packages, and

the popular favor with which this break-

fast food has been acclaimed by the peo-

ple of this Dominion was proved beyond

all doubt at the Canadian National Ex-

hibition this year. Of a high standard

of food value, appealing to the taste,

convenierutly prepared, economical in

value, it is an instant favorite wherever

it has been given a trial. The sales at

the exhibit this ye'ar are significant, in-

asmuch as they indicate the demand

that will exist for Post Toasties, and

should be sufficient incentive to the re-

tail trade to stock them on a scale equal

to all requirements.

Grape Nuts continues to grow in

popularity, and this product, too, was

a ready sale at the company's booth.

The value of eating Grape Nuts as a

breakfast food and the many other ways

in which the product may be used were

clearly demonstrated. With each sale

of any one of the three lines of the

Company, a sample of the other two

was given to the purchaser.
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'^'I^TS JUNKET
POVVDEft

Jiniket Ice Cream "proved as popular as ever in the Chris. Hanf>eH booths at the Canadian National Exhi-
hition—Junket tablets and powder promise to be in r/reater demand than ever.

Junket Wins New Friends at Exhibition
EXHIBITION visitors as in former

years, and particularly the women

folk crowded around the exhibit of

junket at the Canadian National Ex-

hibition. Learning something new from

the demonstrators, about the dainty

concoctions that can be made from jun-

ket, the women have gone to their

homes with fresh suggestions for ap-

petizing desserts. Little books of re-

cipes telling all about junket and what

can be done with it, either in the tab-

lets, or in the powder form, were given

away. . Among other dainties, junket is

now used in the making of ice cream,

and for this purpose it is increasingly

popular.

Grocers will find it profitable to push

Junket either in the tablets or in pow-

der. The retailer can recommend it

because of its nourishing qualities, ideal

for the sick and used extensively in

hospitals, not only for its economical

value, but because it can be quickly

prepared.

From an economic standpoint apart

from the fact that it is a delicious as

well as a most nourishing dessert,

grocers can "push" the sale of Junket in

their stores. The Exhibits in the Man-

facturing Building, and under the

grandstand at the Canadian National

Exhibition, convinced many hundreds of

people of the appetizing desserts that

can be made from Junket Tablets and

Junket Powder.

Junket Tablets—ten in a package

—

each one representing a quart of des-

srt, recommends itself as an easily pre-

pared dish at any meal. In a dry

place the tablets will keep indefinately.

To the tablets, flavoring and sweeten-

ing have to be added. On the other

hand Junket Powder contains all the

ingredients for a dessert. It is already

flavored and sweetened, and it is only

necessary to add one pint of luke-warm

milk. No cooking is necessary, and it

takes only ten minutes to set. It is

got up in four flavors, Raspberry, Van-

illa, Chocolate anu Lemon.

Junket is manufactured at the Chr.

Hanson Laboratory, Toronto. This con-

cern also makes food coloring, used ex-

tensively for ice cream, junket, candy,

etc., put up in four colors, Red, Yellow,

Gold and Green. These colors are ab-

solutely pure and harmless, and may be

used in any quantity in perfect safety.

Buttermilk Tablets, and Butter Color

for butter or butter substitutes, made

from vegetable color, are also manufact-

ured by the Chr. Hansen Co. These

were all shown at the Exhibition.

Logie, Sons & Co., 32 Front St. West,

Toronto, are the Canadian seling agents

for the Chr. Hanson products.
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Laitova Lemon Cheese and the Kkovah Pro ducts were served freely to thousands of

people from this booth at the exhibition. Gen ernvs praise was heard on all sides for these

popular lines.

Laitova Lemon Cheese is Delicious

"W HY! Thei'e is Laitova Lemon
Cheese that we used to get at

home," exclaimed a wonuin,

whose accent proclaimed her a former

resident of the Old Land, as she came

upon the Khovah booth in the Manufac-

turers' Building at the Canadian Na-

tional Exhibition. She was invited to

sample some again, and forthwith she

bought a package inquiring the while if

it could be obtained at the grocer's. When
told that almost every grocer is nov."

carrying it, she at once remarked tlal

she would see to it that she got it in

the future.

Laitova Lemon Cheese is a delicious

preparation, ready to eat with toast, on

biscuits or as a splendid filling for

tarts and pies.

Mr. Grocer, it will pay you to always

have in stock a full line of products

made by the Kkovah firm. Your Eng-

lish customers will demand it, and now

that Kkovah has won such a firm place

in the minds of ihe Canadian people and

since they are now Canadian products,

you will have no trouble selling them

to Canadians.

The famous Kkovah preparations,

shown in one of the most attractive

booths of the Exhibition, won fresh lau-

rels in the way of popularity this year.

Hundreds of people daily sampled these

wonderful products, and it is no exag-

geration to say that five out of six

people who tasted the delicious custard

made from the Kkovah product, went

home with a tin of it. It was served with

fruit, combining a dessert, both tasty

and nourishing. Kkovah Custard re-

quires no eggs. It may be made almost

instantaneously, only requiring the ad-

dition of milk and sugar. One tin makes

six pints of custard, and it can be made

thick or thin as the person desires. It

is splendid for custard pie, and so easily

prepared that even a child can make it.

Kkovah Health Salt continues to out-

class all other products of its kind in

point of sales. It is absolutely unbeat-

able, both as a health salt or as a re-

freshing beverage taken each day, in

order to keep the body fit.

Visitors were invited to have a glass

of Kkovah Lemonade or Kkovah Or-

angeade. Kkovah Granular Lemonade

makes a delightful refreshing beverage

in almost less time than it takes to say

it. No sugar is required in the prepara-

tion. It only needs water and there you

have a glass of lemonade that is bound

to please the most fastidious. A more

recent Kkovah product is the Orange-

ade, as easily prepared as the Lemon-

ade and as equally delicious.

Distributing agents for Kkovah pro-

ducts are Langley, Harris & Co., Ltd.,

Front St. E., Toronto.
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Hundreds of retail grocers were impressed with the Jack Frosi method of refriger ation as shoivn in this booth—Iceless

refrigeration won ruavy converts at the exhibition.

Jack Frost Method of Refrigeration

THE JACK FROST exhibit in the

Industrial Building at the Cana-
dian National Exhibition, proved

one of the most interesting from the

standpoint of the retail grocer. Thou-
sands of merchants were shown the won-
derful possibilities of a Jack Frost re-

frigerating system for a retail store,

and just as surely as the electric light

has superseded the candle dip for illu-

mination, so is Jack Frost steadily climb-

ing to the top as the most efficient

method of keeping foodstuffs fresh,

eliminating waste and at the same time

building up a large volume of turnover.

These points were demonstrated by
actual exhibits. In the centre of the

booth was installed a standard size but-

cher's refrigerator. At one end was a

twelve foot glass top enclosed display

counter and nearby an ice-making ma-
chine capable of turning out 240 pounds

of clear, clean ice every twenty-four
hours. These were all operated by a
one-ton Jack-Frost unit—which, by the
way, is capable of cooling a space to

the amount of 1,2C0 cubic feet.

The refrigerator and display counters

were tastefully arranged with fresh

meats and green vegetables, and after

being on display continuously during

the two weeks of the Exhibition, were

just as fresh and appetising as they

were on the first day.

One of the principal features of the

Jack Frost system is the fact that it can

be readily installed in any show win-

dow. The value of this every retail mer-

chant will acknowledge, permitting

tempting displays of cooked meats, ba-

con and fresh vegetables even during

the torpid days of the summer months.

Jack Frost is not a refrigerator. It

is a cooling system that can be easily

attached to any make of refrigerator,

show-case or window, in any store situ-

ated in a town or city wherein there is

electricity and a water supply. Jack

Frost keeps the cooling box at an even

tempei'ature throughout the entire year.

It never varies, as the thermostatic con-

trol—a special feature with Jack Frost

—automatically keeps the temperature

at the degree decided. All that is neces-

sary is to set the thermostat at a cer-

tain point, ranging from 20 to 60 de-

grees, turn on the power and Jack Frost

fwill do the rest. There is no worrying

about foodstuff spoiling over the week
end or over a holiday. When the tem-

perature in the refrigerator is obtained.

Jack Frost instantly ceases to operate,

but the minute that the temperature

rises to as much as one half degree, the

machine is again snapped on. A recent

test of seven days duration showed that

Jack Frost stopped and started 147 times

but the temperature did not vary more

than two degrees. The cost of operat-

ing Jack Frost is never more than 50

per cent, less than the cost of ice and

the majority of cases have shown that

the cost has been in the neighborhood
of 25 per cent, of the cost of operating
by ice.

To those merchants who were unfor-

tunate in not being in a position to see

the demonstration of Jack Frost, a post
card sent to The Toronto Laundry Ma-
chine Co., Limited, Toronto, Ont., will

bring a booklet describing this refrig-

eration system in detail.

J
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65,000 of these Bars

icere sold at the Toronto

Exhibition.

New Dominion Bar
Makes Bi^ Hit at the"Ex"
Judging by the big crowds buying the
new Dominion Chocolate Bar at the Tor-
onto Exhibition, the Dominion Chocolate
Company are going to make big inroads
into the bar business.

There are several features about this

bar which all help to account for its in-

stant success.

First and foremost there is the delicious
smooth quality of the milk chocolate,
which in flavor and texture are just
exactly what the public — particularly
the young folk—like best.

Then there is the individual sanitary car-

ton which preserves the quality and
flavor of the bar. This sanitary carton
also enables your customer to eat his

Dominion Bar as he wants—to eat a por

tion now and save the rest. The carton
protects it—no loose wrapper to get torn

or fall off.

The seven different varieties make an-

other important factor. It gives such a

wide range of choice. The varieties are

—

Sweet Milk, Vanilla, Almond, Raisin,

Filbert, Peanut, Nut Lunch.

During the two weeks of the exhibition

there were 65,000 Dominion Bars sold at

five cents each. This, to say the least is

"going some." Dominion Bars reach the
trade packed in sealed cartons each con-

taining 60 packages of two dozen bars.

All the leading jobbers are handling
Dominion Bars and the factory is

organized to provide for a big demand.

Let it make a big hit

in your store

Dominion Chocolate Company, Limited
60 Duchess Street - - - Toronto
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Zebo liquid stove polish promises to he a bicjge r seller in the coming months judging from

popularity at the Canadian National Exhibition.

its

Zebo Liquid Stove Polish in Demand
RECKrj'T'S lines again proved their popularity, by

the hundreds who stopped before the booth of

Reclcitt's (Oversea) Ltd., in the Manufacturers'

Buildinc; at the Canadian National exhibition, inquir-

ing about the vaiious products, or to get one of the at-

tractive gold pencils that were given away as souvenirs.

More than one exclamation of delight was heard by the

thousands of users of Reckitt's Blue, at the fact that other

Reckitt products that had been off the market for some

time, can now be secured.

The principal feature of the exhibit was Zebo the new

liquid stove jjolish, which everyone possessing a fire-

place will welcome as an old friend. It is clean, quick

and easy.

The makers guarantee this liquid stove polish to con-

tain no gasoline. Do you realize Mr. Grocer the risk

you run in stocking products that contain this explosive?

The famous "Silvo" that for so long was unobtainable

was again shown this year, and had many interested in-

quiries for it. Silvo polish, the new silver and plate pol-

ish, the housewife knows well, for it solves all her dif-

ficulties, associated with the thorough cleaning and [)ol-

ishing of silver and plate. It is in liquid form, which

ensure.- cleanliness in use. With little effort it makes
silver shine like new, and there is nothing injurious in

it.

Practical demonstrations of Brasso were a, feature, and
just what this line will do in the way of polishing and
l)rightening articles of brass, zinc, copper and steel, could
l)c viewed bj^ everyone. With Brasso it recommends it-

self for the rea.«on that it is a lasting polish. You can
clean an article to-day and it is not necessary to do so

again to-morrow, merely brush it up. Many grocers

were convinced of its qualities as a number one polish at

the Exhi})ition and like every other Reckitt product will

be pushing it in their stores in the months to come. I^t
the peojde see what it will do by having some articles of

lirass, copper or znc before and after an application of

Bra.'Jso. It is the best selling argumeu't—=-a demonstra-
tion of what it will do, and the .same can be carried out
with very little extra trouble or expense. Brasso is a
l)ig seller and is constantly growing in popularity.

Zebra stove paste is easilv ai)plied and is declared by
most j)eople to be the finest stove polish available. It

can be a|)plied with a cloth and polished with a brash.

The average grocer will find' it profitable to talk it up
with liis customers this fall, when his trade is at the

housecleaning period and is busy getting pipes ready for

the winter months. They will find Zebra will do the

work quicker and entirely to their satisfaction.
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The scales manufactured in Canada by the Canadian Toledo Scale Co. Ltd., at Windosr, Ont., were shown in this

booth in the Industrial Building at the Canadian National Ehibition.

"Honest Weight" is Assured in Canadian Toledo

OVER sixty thousand visitors to the Canadian Na-
tional l']xhibition at Toronto, were weighed on the

Person Weigher scale, at the exhibit of the Cana-
dian Toledo Scale Co., Ltd. in the Industrial Building.

The exhibit of the Canadian Toledo Scale Co., Ltd.

occupied its usual prominent position in the building,

and was one of the finest displays at the exhibition. Be-

ing the largest automatic scale manufacturers in the

world, over one hundred styles of automatic scales,

weighing from a fraction of an ounce to thirty tons, are

manufactured by this Company.
Representing the last word in computing scales, hun-

dreds of retail grocers manifested great interest in thii?

exhibit, and it is an assured fact that as a result of this

comprehensive display of automatic scales, the Canadian
Toledo has won increased prestige with the retail groc-

ery trade of Canada. More than ever before, the grocer

is going to consider the Canadian Toledo before buying
a scale, irrespective of capacity required, for the Tole-

do is to be had in all sizes and styles.

Practical demonstrations and explanations of the oper-

ations and use of the Toledo were given by expert at-

tendants at the exhibit, and no effort was spared to give

detailed advice as to just what the Toledo will accom-

plish for the retail grocer, or in fact any merchant who
requires scales in his business. Automatic computing
scales covering the wide variety of sizes, that are era-

ijraced in the machines of the Canadian Toledo, serve

every manner of need, where scales are required, and the
aljsolute guarantee of accuracy, makes the Toledo the
dosiral)le scale for all purposes. No worry of overweight
nor shortweight will be the grocer's, if he installs the
loledo. Rapidly computing values, the merchant is

assured of correctness and on this account alone, apart
iltogcther from the labor saving device that a Toledo
constitutes, the financial outlay represented in the pur-
chase of a Toledo is soon returned to the retailer, in the
money it saves, by assurance of "Honest weight."
The presence of a Toledo scale in a store lends finish

to the place. It is a decorative as well as a very desir-

able piece of equipment, and guarantees a square deal
on both sides of the counter. The grocer will find emin-
ent satisfaction in the Toledo, and will do well to furth-
er investigate its merits when contemplating the pur-
chase of scales. These scales are now manufactured in
the plant of the Canadian Toledo Scale Co., Ltd., at

Windsor, Ont., and thus they constitute Canadian made
products of the first order.
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InterJa'ice Tissue products ivere here shown in the Manufacturers' Build-
ing at the Canadimi National Exhibition.

Interlake Paper Products Mean Quick Turnover

ONE OF the most interesting and

attractive displays in the Manu-

facturers' Building-, at the Cana-

dian National Exhibition was that of

the Interlake Tissue Mills Co. This Com-

pany has exhibited at Toronto Exhibi-

tion its paper specialities such as Toilet

Paper, Napkins, Paper Towels, and col-

ored Crepe Tissues for the past five

years. This year, the Interlake was the

only Canadian Mill showing these com-

modities, also the only exhibitor, who at

all hours of the day, continuously dis-

tributed their Interlake Brand Napkin

samples. This has proven a great benefit

to the dealers who carry this line, in as-

sisting them to secure a quick turn over

of Interlake Products.

Such brands of Toilet Paper as "White

Cross," "Old Dutch/' "Household," and

"Blue Bird" have become so popular that

it has been necessary to triple the capa-

city of the plant, so as to ensure prompt

deliveries. Grocers will appreciate this

is the only commodity they sell, which

customers hesitate to discuss in detail,

and the Interlake have endeavored to

eliminate in their manufacture any cause

whatsoever for complaint.

The paper towel is another line which

is fast growing in popularity. House-

keepers are more and more appreciating

their convehieiice and labor savin_g ad-

vantages for use in the kitchen, or for

use in the bathroom. Many times in the

kitchen, there is use for an absorbent

paper, which is soft enough to polish

glassware, or to mop up spilt liquids,

grease, etc., for wrapping lunches, or

as shelf paper, and many other uses too

numerous to mention. This is a profit-

able article for the merchant, due to its

constant repeat and increasing sale.

A most modern and complete plant is

located at Merritton, Ontario. A Branch

Sales Office is maintained in the McGill

Building, Montreal, and the Executive

Offices at 54-56 University Avenue To-

ronto. Retail Grocers who are not familar

with the interlake Products will find it

to their advantage to get in touch with

this Company.
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Charm is a Ready Seller at Exhibition

Where "Charm" ivas demonfif)ated to thoui<a>icb: of people at the
Canadian National Exhibition.

More than nine thousand orders for

Charm were taken at the Charm Exhibit

at the Canadian National Exhibition.

This splendid record t?rives a small idea

of the work accomplished to assist the
retail merchant in creatinp; a big de-

mand for Charm and is aii indication:

of the growing popularity of Charm as
a household cleanser'.

Practical demonstrations were also

given which togethei with the thousands*
{>' samc'es freely uistribuied, and ihe

fact that the orders taken a I; the booth
are to be delivered through the retail

grocer, undoubtedly will mak^ Charm a
real housewife's fvieiid.

Unlike other cleansers, Charm is not

a soap powder nor does it produce suds.

Charm readily dissolves in water, mak-
ing the hardest water soft, and as it

contains no acid, sal soda, caustic soda,

lye or potash, it quickly dissolves grease
and dirt. Thereby a great deal of the

tiresome and laborious scrubbing and
rubbing is eliminated.

Charm is distributed to the retail

trade through the regular wholesale
channel, and is manufactured by the
Gait Chemical Products Limited Gait,

Ont., from Canadian material by Can-
adian workmen.

Mazola For Cooking Grows In Popularity
The increasing popularity of Mazola

for cooking and for salads was greatly in

evidence by the complimentary remarks
and the interest that was freely express-

ed by the thousands of visitors who daily

stopped at the Mazola Booth in the Man-
ufacturers Annex at the Canadian Nat-
ional Exhibition. Tasty doughnuts, cake
and pasties and salads made on the sjiot

and in full view of the visitors, were
freely distributed and favorable com-
ments were heard on every side.

Every visitor was presented with an

attractive cook-book. Orders were also

taken for Mazola to be later delivered

by the retail grocer. Some of these or-

ders were obtained from visitors as far

west as Vancouver nad even as far East

as Halifax. In fact there was not a Prov-

ince in Canada that did not get its share of

orders; thus indicating that although

Mazola is comparatively a new article

to the housewives of Canada, it is rapid-

ly becoming recognized as the one short-

ening.

Mazola is economical— one part going

as far as two parts of other shortenings.

Mazola can also be used over and over

again for frying as it does not carry

the flavor of one food to another.

Mazola is manufactured in Canada
from Canadian Products by the Canada
Starch Co., Montreal, who also manufac-
ture, Crown Brand and Lily White Corn

Syrups. Bensons Corn Starch, Silver

Gloss, Lily White Starch and Casco
Potato Flour.

THE CANADA STARCH CO. i,m,teo

The Mazola exhibits underneath the grandstand at the Canadian National

Exhibition convinced hvndreds of hovseivives of the merits of Mazola as a
cooking oil.
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Old Tyme Maple Butter made many new friends at the Canadian Na^
(ional Exhibition this year, and grocers are going to experience increased

demand for all Maple Products from now on.

Maple Products Grow in Popularity

To judge from the interest taken by the thousands

of \'isitors who daily stopped at the exhibit of the

Canadian Maple Products, Limited, in the Man-

ufacturers' Building at the Canadian National Exhibition

retail grocers arc going to have a big demand for the

products of this firm.

Maple butter is fairly well known to the trade, but ap"

parently there are many people not familiar with this de-

lightful food product that can be used for so many pur-

poses. This was greatly in evidence, by the exclama-

tions of delight, upon tasting the generous samples that

were freely distributed to the crowd that daily thronged

around the display, eager to sample the delicious Maple

Butter.

Maple Butter is all the words imply. It is made from

the pure sap of the Canadian maple trees, whipped to a

smooth texture of the same consistency as butter, which

makes it a delightful spread for bread. Nor is that all

the use to which it readily adapts itself—as a cake icing

it is simply irresistible and readily adapts, itself to the

making of cake filling and candy.

Old Colony maple syrup is also put up by this firm,

and is recognized as the standard for quality. It has the

genuine maple tang, that causes one's memory to dwell

upon the childhood days spent in the maple woods at the

first breath of spring.

Old Tyme Peanut Butter is the latest product of this

firm and is fast becoming the most popular brand in this

line. Its smooth delicious flavor won many friends dur-

ing the display at the Exhibition which eventually means

a, l)igger demand and more friends for the retail grocer.

These products are distributed to the retail trade

through the wholesale channel, but in case merchants

are unable to get their requirements in the regular way,

a line dropped to Canadian Maple Products, Ltd., To-

ronto, will have their wants supplied.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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Quebec

W. H. Dunn, managing director of

the Borden Milk Co. Montreal has re-

turned to his office after his summer
vacation.

Matin M. Sichel returned last week
from a business trip to Boston Mass.

J. H. Magor, managing director of

Magor, Son & Co., Montreal has left

for a two week's vacation.

J. N. Hunter, Montreal representative

of the California Raisin Growers' As-
sociation was in Chicago last week on
a business trip.

E. L. Johnston, manager of the Mont-
real branch of the Oceanic Oyster Co.,

has returned from a holiday trip to the

western provinces.

I. V. S. Benson, manager of the ex-

port department of Harrison & Cros-

field's, Ltd., Montreal, is confined to his

home with pleurisy and will not be back
at his office for a few weeks.

D. J. Berne, manager of Leonard
Fisheries, Ltd., Montreal, is away on his

holidays.

Hudon Hebert Co., Ltd., wholesale

grocers of Montreal, have secured the

agency for Canada of the Marie Thumas
canned vegetables which are packed in

Louvain, Belgium.

Ontario

At a meeting held in Victoria build-

ing, Brockville, Ont., the retail clerks

formed an organization, the objects of

which are to improve conditions and
hours of work, to co-operate with the

employers in giving good service to the

public, and assist as far a possible in

building up the business of the com-
munity.

'^'"icves entered a grocery store at 363

Shaw Street, Toronto and got away with
£i quantity of groceries and tobacco.

M. Offstein, a grocer at 24 Queenston
Street, St. Catharines, Ont., was instant-

ly killed the othej- day while standing in

front of his own place of business, by a

street car, which ran off the track, and
on to the sidewalk. Mr. Offstein leaves

a wife and seven children. He -was ahout
50 years of age.

Ask Merchants to Decorate Their Stores

Merchants of Toronto are asked by
the Retail Merchants' Association to de-

corate their places of business during
the week of September 21, during the
gathering of the Sovereign Grand Lodge
of the Independent Order of Oddfellows.
It is expected that from 35,000 to 50,000
will participate in the convention. It is

pointed out by the R.M.A. that this is an
opportunity for the merchants to do
increased bus'n S3.

Guelph Merchant

Drops Dead On
Bowling Green

Joseph L. Fielding, wholesale tea

merchant in Guelph, Ont., for the. past

28 years, dropped dead of heart failure

just after he had entered the Baker

Street entrance of the Guelph Lawn
Bowling Greens about 7.30 on Saturday

evening last. The evening games of the

club were just commencing on the
greens farthest from Baker Street,

when Mr Fielding arrived, and his body
was not noticed lying on the path until

7.40, when W. Taylor and John Crow,
two other club members, found him.

Dr. W. F. Savage, who was bowling,

was called at once, and he stated, after

examination, that Mr. Fielding had been
dead for several minutes.

Born in Guelph, 54 years ago. Mr.
Fielding had resided here all his life.

He was formerly in the grocery busi-

ness, but 20 years ago established a

v-holesale tea business. On Saturday
afternoon he attended a ball game,
and after a hearty supper left for the

bowling greens, apparently in perfect

health. Mr. Fielding was twice married.
His widow and a baby daughter survive,

as also two children from the first mar-
riage. Miss Isabelle and Joseph Eugene,
both of Guelph.

Peninsular Sugar

Will Locate In

Chatham, Ont
Chatham, Sept. 12.—The Chamber of

Commerce here has announced that the

head-quarters of the Peninsular Sugar
Co., capitalized at $2,000,000, will be

establishecl in this city. Although the

site of the factory has not yet been

decided upon it is probable that it will

be within a short distance of the city.

The officers of the new company are:

President, A. D. McLean of Toronto;

General Manager, F. H. Hubbord of

Ottawa, Ont., Treasurer and Assistant

Manager, J. L. Dougherty of this city,

former district agricultural representa-

tive. The directors have been appointed:

H. J. French of Dresden, President of

Ontario Beet Growers' Association; Leo
O'Neill of Wallaceburg. Vice-President

of the association, and Henry Gilroy of

Alvinston, also a beet grower.

New Goods

The D. Hatton Company, Montreal,

is placing on the Cana<3ian Market

Oysters packed in glass jars, with at-

tractive label and under the D. Hatton

Brand.

Mono Service containers hygienic pa-

per cylindrical receptacles manufactured

by Mono Service Containers, Ltd., Park

Royal, London, England, are being hand-

led on the Canadian market, through

Bradshaws, 107 Atlantic Avenue, Toron-

to. These containers are used by food-

packers, grocers, chemists, confectioners,

and come in various sizes.

The Percoo Manufacturing Company,
Mount Dennis, Ontario, is putting on

the market an Aluminium Polish for

polishing aluminum, silverware, and

metal goods. This is called Brownie

Aluminium Lustre. It is applied with a

wet cloth, and the aluminum is rubbed

white and then rinsed off and dried.

Then a little of the dry powder is used

with cheese cloth to polish. The pro-

duct is being sold through grocery and
hardware stores. The price to the con-

sumer is 25c per packet.

The Canadian Parko Company is a

new company for the manufacture of

"Parko" Hand Cleaner Powder, which is

used for a number of other purposes.

Head office of the company is in Roch-

ester, New York. The company is fig-

uring on establishing a factory in Pet-

erborough, Ontario, and an office in

Montreal. The manufacturer's claim

for it in addition to being a hand clean-

er, a good article for bath and toilet,

for taking dirt, grease and other stains

from kitchen utensils, etc. It is used
without water. The Peterborough office

is at 537 King Street, Peterborough.

THE EGG HAS ONLY ONE COM-
PETITOR

LONDON, Sept. 14.—Professor Dryden,

of the Oregon Agricultural College,

speaking at the World Poultry Congress,

said:

"The egg has only one real competitor

among the essential foods for humans,
and that is milk. Cheese has been saved

from extinction by eggs. Milk and eggs

have been factors in making the civil-

ization of Europe and America superior

to that of the orient."
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

MARKETS AT A GLANCE
BUSINESS in general continues to show signs of

improvement. Buying for future is more in evi-

dence as it is now felt that in many markets for

general grocery commodities, prices have reached bot-

tom.

The tea market continues to occupy a strong posi-

tion and although spot prices show little change, tberp

are indications that shortly there will be a general move
in the upward direction. The primary tea markets have
been steadily climbing for sometime, and importers now
find themselves in the position that spot stocks are low

and in many cases their prices to the retail trade are

below the cost of replacement. •

There is no improvement in the nut situation. Shelled

walnuts are firmly held for the small stocks available.

There is one ray of light in the situatioui however, and
that is, there are now indications that shipments of the

new crop will arrive much earlier than at first anticipat-

ed. Prices, however, will be high.

Rices are in a strong position with quotations firm-

ly held at the higher level. Canned goods and jams are

unchanged as compared with a week ago.

Refinci's continue to quote at unchanged price basis

but there appears to be an uncertain feeling in the mark-
et. The raw market is weak and although the Culmn
Committee maintain they will not sell below their pre-

sent price, the fact remains that there is a large accumu-
laion of sugars in shipping ports. Another factor en-

tering the situation is that in about another month, the

Canadian and United States beet crops will be coming
on, which together with the heavy carry over of Cuban
sugars will no doubt be reflected in further weakened
market for raw sugars.

The produce markets, with the exception of eggs, con-

tinue to rule easy.

QUEBEC MARKETS

MONTREAL, Sept. 14.—The grocery market in general this week
shows more strength and an improvement in buying. The cooler

weather has stimulated buying for the fall. There is no change this

week in corn syrups and package lines are firm with a good trade passing.

The advance in the price of Japan teas and another advance in rices features

the market. Buying, in consequence has rapidly increa.sed in both lines.

The cereal market stands firm with a good movement. The only change in

canned goods is another advance in the price of canned salmon of the sock-

eye variety and it is now assured that this season there will be a shortage of

red salmon. Jiower prices are quoted almost throughout the vegetable
market and the local produce market is literally flooded with vegetables.

Potatoes are plentiful with lower prices. Oranges and lemons are higher
in price but apples are reduced with prospects of lower prices still since the
export market seems to be shut off. The spice market is active with a high-
er price quoted on cloves.

ANOTHER ADVANCE IN SALMON
Montreal.

CANNED GOODS — Canned veget-
ables stand firm in price with a good
trade but in canned fruits, particularly
Canadian pack, there appears to be some
weakness on account of a lack of de-
mand. This to some extent is account-
ed for in the fact that fresh Canadian
fruits are on the market but local whole-
salers claim that the demand for canned
fruits is running toward the American
pack. Locally, this is having the effect

of weakening the market and prices tend
towards a cut, in order to move stocks.

Canned Sockeye Salmon is again ad-

vanced in price and local wholesalers
are quoting half of Clover Leaf brand
at .$3.00 and Tails at $5.4,5. Other Sock-
eye brands are also advanced 15 cents

to $5.35 per case. It is expected that
not only will the Sockeye brand be

higher in price but they will be scarce

before the season is over.

CANNED VEGETABLES
AsparaKTJs (Amer.) mammoth green tips 4 25

Asparagus, imported (2%s) 6 00
Beans, golden wax 2 10 2 15

Do., Refugee 2 10 2 15
Corn, 2s 1 50 1 60
Carrots (sliced), 2s 1 45 1 75

Com (on cob), gallons 7 00 7 50
Spinach. 33 2 85 2 90
Squash, 2%-lb., doz 1 50
Succotash, 2 lb., doz 1 80

Do., Can. (2s) 180
Do., California. 2s 3 15 3 50
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2V4-lb. tins 1 60
Tomatoes, Is 1 55 1 60

Do., 2s 1 45
Do., 2yoS 1 80 1 85
Do., gallons 5 70 5 76

Pumpkins, 2%s (doz.) 1 60 1 55
Do., gallons (doz.) 4 00

Peas, standard 1 80 1 90
Do., early June 2 00
Do., extra fine. 2s 3 00
Do. Sweet Wrinkle 1 67%
Do.. 2-lb. tins 2 76

Peas, New Pack

—

Standard. 2-lb 1 82V4

Choice, 2-lb 1 87%

Early June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2V4-lb. tins

Apples, 2V48, doz 1

Do., 3s, doz
Do., gallons, doz

Currants black, 2s, doz
Do., gals, doz

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do., 2%-Ib
Do., 2-lb

Do., white, pitted
Gooseberries, 2s, heavy syrup, doz.
Peaches, heavy syrup

—

2-lb

1-lb

Pears Is

Do., 2-Ib
Greengage Plums, heavy synip .

.

Lombard Plums, heavy syrup, 2-lb.
Do., light syrup

Pineapples (grated and sliced), 2V4-1

Do., 2-lbs

Do., 1-lb

Strawberries
New Pack Strawberries

—

Standard No. 2, per doz. .

.

Choice grade
Fancy Preserved

Rhubarb, preserved
Do., per gallon

Canadian Pineapple (sliced) .

.

New Blueberries, 2 lbs
Do., 1 gal

40
1 60

4 00

4 50

2'65

ibs.

400

2 03
2 00
2 80

4 50
1 66
1 70
5 25
4 05

16 00

3 10

5 00
4 00
4 75
2 75

90
90
20
10

75
2.5

00
30
60
00
10

60
70
60
80
50
80
25

12 on

ANOTHER ADVANCE ON JAPAN
TEAS

Montreal.

TEA— Another advance is listed on
Japan teas with a much stronger mar-
ket and evidence of a short supply. The
lower grades are advanced two cents

to 42c, the medium grades four cents

to 55c, and the higher grades are ad-

vanced five cents to 62c. The highest

grades are now quoted at 75c. Ceylon
and Indian teas are also stronger but no
definite changes have been made and
with the stronger market comes a better

demand.
Ceylon and Indians

—

Pekoes 22 26
Broken Pekoes 32 40



September 16, 1921

Broken Orange Pekoes . .

.

Javas

—

Broken Orange Pekoes . .

.

Broken Pekoes

48

48

36

60
75

G 90

40
45
45

7 00

China

—

Common 24 36
Medium 42 48
Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of quotations to the

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55
Early picking 60
Finest grades 75

Javas—
Pekoes 35
Orange Pekoes -. 37
Broken Orange Pekoes 37
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

LEMONS ARE HIGHER
Montreal. —^—

p

FRESH FRUITS—The supply of or-

anges on the market here is only second
grade and yet the price shows an ad-
vance with 200-.16 and 250's selling at

$7.00 and $7.50. Lemons are higher in

price and only the Messinas are avail-

able. Apples are easier in price and
there is some indication that they will

remain low since the export market is

not opening up as was expected. The
crop in the old country is reported bet-

ter than usual. Peaches, plums and other
small fruit are in good supply and prices

I

are unchanged. The cooler weather is

' facilitating handling and an easier price

!
should result. There is a big supply of

I

grapes on the market with varying
I prices.

! APPLES—
' Wealthy, per barrel

Hampers, per bushel
Boxes, 175s, 216s

Bananas (as to grade), bunch ..

Cantaloupes, 36-54s
Lemons, 300-360s
Cal. Naval oranges, 126-150s .

.

Do., 176-200-216-250S
! Do., Blood Oranges, half boxes
Plums, Canadian, 11-qt. basket .

Peaches. Canadian, 11-qt. bas.

.

Tangerines
Georgia Peaches, crate
California plums
Malaga grapes, per crate
Montreal melons, per crate ....
Blue and green grapes, i)er bas.

i WALNUTS AGAIN ADVANCE
Montreal.

NUTS -— Another advance is quoted

I

this week on Bordeaux shelled walnuts,
making the price 85c lb. in boxes. The
market still shows strength and even a
higher price is looked for since there
is little or no supply on this market
and the new crop is small. Other lines

j

are firm and dealers report a good
I

movement.

' Chpstnuts (Italian)
Do., shelled

Mmonds, Tarragona, per lb
Valencia shelled almonds
Pecans, new Jumbo, per lb. . .

.

Do., large. No. 2, polished .

.

Coeoanut (shredded, bulk)
Filberts (Sicily), per lb. .-.

' Brazil nuts (new)
Do., Barcelona

Peanuts, Jumbo
Do., shelled. No. 1 Spanish .

.

Do., Java, No. 1

Do., salted red
Do., shelled. No. 1 Virginia .

Peanuts (salted)—
Fancy whoies, per lb
Fancy splits, per lb

Pecans, shelled
Walnuts Grenoble, in shell
Walnuts, Marbot '. ...

Do. new Naples
Do., shelled, Manchurian
Do., Bordeaux

6 50

3 76

22

29

33

18 20

UVi
21 23
161/2 18

1 00

26

CANADIAN GROCER
55 Do., Chilean, bags, per lb 40

Do., Spanish, shelled 60

55 NOTE—Jobbers sometimes make an added charge

Q 40 to above prices for broken lots.

SUGAR UNCHANGED
Montreal.

SUGAR—There is no change in the

quotations on sugar.
Granulated sugar, per cwt 8 75

Do., barrels 8 80
Granulated, gunnies, 20-5 9 15

Do., cases, 20-5-lb. cartous 9 35
Do., gunnies. 10-10 ....

Do., cases, 50-2-lb. cartons 9 50
Yellow, light, per cwt. 8 3a

Do., medium, per cwt 8 35
Do., dark, per cwt y II

MILL FEEDS STRONGER
Montreal.

FEEDS—There is a very keen de-

mand for mill feeds in Quebec on ac-

count of the dry weather in the past and
all the mills are filled up with orders.

Consequently prices are very firm with
a stronger tendency.

RICE PRICES ADVANCE
Mon'-'ea'.

RICE—The rice market shows fur-

ther strength with another advance in

price. Carolina rice is up to 8c per lb.

while Honduras is up % cent a pound to

5%c. Rangoon CC is quoted at 5%c
also, and Texas rice has advanced %c
to 5^/4c. Tapioca is also up in price

and seed and pearl is quoted at from
7c to 8c per pound. With the advance
in prices in rice a bigger demand has

resulted and stocJ<s are moving rapidly.
Carolina, extra fancy 08

Do., fancy) 06
Honduras, fancy 05%
Rangoon CC, per cwt 5 75

Do., B., per cwt 5 75
Texas rice 05*4
Siam 0«

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08

Honduras 07
Siam 141-^

NOTE—The rice market is subject to frequent
r\iange and the price basis is quite nominal.

PACKAGE"G00DS STEADY

PACKAGE GOODS—No changes in

package goods are recorded this week
and all lines are steady with a good
and improved trade passing.

.•ACKAGE GOODS
Breakfast food, case IS 3 50
Coeoanut. 2-oz. pkgs.. doz 78*

Do.. 20-Ib. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85

Do.. 36s 4 16

Oat Flakes 20s 4 80
Do., 18s 2 00
Do., aluminum, pkg G 10

Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice .• 5 70

IP Puffed Wheat 4 40

Q 54 Farina, case. 24s 3 25

Q 24 Hominy, pearl or gran., 2 doz 3 00

44 Health Bran (20 pkgs.), case 3 50

,50
Pancake flour, case 3 60

30 Do., self-raising, doz 1 50
Wheat Food, I8-IV2S 3 25
Porridge wheat 36s, case 6 40

Do., 20s, case 6 50
Self-rising flour (3-lb. pkg.), doz 2 65

Do., (6-lb. pkg.). doz 5 20
Do., buckwheat flour, per doz 1 60

Corn starch (prepared) 091/4

Corn starch, 1 lb. pkge 08
Potato flour 12 '/4

Starch (laundry) 07^^
Flour, tapioca 15 16

38 Shredded Krumbles, 36s 4 35
35 Shredded Wheat 4 95

1 50 Cooked Bran, 12s 2 26
29 Enamel Laundry Starch, 40 pkgs.
28 case 09%
26 Celluloid starch. 45 pkgs., case .... 4 00
68 Package cornmeal . 3 00
85 Malt Breakfast Food (36 pkgs.) 9 60

8 50
2 50
4 60
8 00
7 00
6 00
7 00

6 50
3 75
1 50
1 50
4 25
3 00
4 00
4 00
1 on

55

3G
16

18

ISVa
19

47

Quaker Two-Minute Oat Food 1 80
Macaroni 2 25
Quaker Quakies 3 40

PACKAGE DATES HIGHER
Montreal. ———
DRIED FRUIT—The dried fruit mar-

ket is steady v/ith stronger tendency in

raisins, currants and higher prices quot-

ed on dates. There is every indication

that the new prices quoted on raisins

will be higher, since last week an ad-

vance was quoted on the remaining
stocks of last year's crop of muscatels.

Dromedary dates have been advanced
75c and Excelsiors are up 65c this week.
Higher prices are exposed on loose dates.

Apricous fancy 33
Uo., choice '

Do.. s;abs J i-

Apples (evaporated) ....

Peaches (fancy ^ -"

Do., choice, lb o ;»

Pears (chojcf ... "'_".'

Do. fancy 27 28

Peels-
Choice 26

Lemon, new pack 46 47

New Pack

—

Orange 48 49

Citron .'.. 76
Choice, bulk, 25-lb. boxes, lb 22

Peels (cut mixed), doz 8 25

Raisins (seeded)

—

Valencias 20 21

Muscatels, 2 Crown 22H
Do . 3 Crown 20 21

Do., 4 Crown 23H
Turkish Sultana, 5 Crown 27 30

Fancy Seeded (bulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27H
California Seedless, in bulk .. 18V4 19

Cluster, 20 1 lb. pack 6 75

Currants loose 12 15

Do., Greek 13 16

Dates, Excelsior (.36 lOs), pkg 5 50

Fard, 12-lb. boxes 3 26

Packages only 19 20
Dromedary 136-10 oz.) 7 75

Loose 11 14

Figs (layer). 10-lb. boxes, 2s, lb. 32 36

Do. 2V4"s, lb 40

Do., 21/2S, lb 43

Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40

Do., Spanish (cooking), 22-lb.

boxes, each d \.l

Do., Turkish, 3 crown, lb 22

Do., 6 crown, lb 2S

Do.. 7 crown lb 30
Prunes (25-lb. boxes)—20-303 25

30-40S 19

40-503 ... 17

50-60S n 13',5

60-70S 1.'

70-80S lOV^.

80-90S 0:1/.

90-lOOs 09

CEREALS ARE STEADY
Montreal.

CEREALS—There is no change in the

cereal market and prices are quite firm

with a stronger tendency on account of

the big demand for mill feeds and ow-
ing to the usual improved call for cereals

early in the fall.

Oatmeal, gran, fine standard 4 00
Rolled Oats, 90 lbs 3 60
Pearl Hominy 3 25
Cornmeal, Gold Dus t Brand 3 25
Graham Flour, 98 lbs 7.65
New Buckwheat Flour 6 75
Pot Barley 6 26
Pearl Barley 5 25
Beans, Ont 3.50

Do., Can 3 30
Lima Beans 10
White Besns 07
Green peas, dried 03 05%
Flaxseed 06
Ground Oil Cake, per bas 3 00
Split peas, per b: g 65

HIGHER PRICE FOR CLOVES

SPICES—The spice market stands
firm with an improved demand on all

sides. The only change in price is an
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advance on whole cloves which

quoted at 45c.

Allspice 18

Cassia, pure 27

Cocoanut, 20 lb. pails, per lb

Do., sweetened, lb

Chicory (Canadian), lb

Cinnamon—
Rolls
Pure, ground

Cream of tartar (French pure) 65

Do. American high test 75

Whole cloves

Ginger (Jamaica)
Ginger (Cochin)
Mace, pure, 1-lb. tins 60

Mixed spice 30

Do., 21^ shaker tins, djz. ..." ....

Nutmegs whole

—

Do., 64, lb

Do. 80, lb

Do., 100, lb

Do., ground, 1-lb. tins

Pepper, black
Do., white
Do., Cayenne 32

Pickling spice 25
Do., package, 2 oz., doz 35
Do. package, 4 oz., doz 65

Paprika
Tumeric 28
Tartaric acid, per lb. (crystals or

powdered) 95

MOLASSEg ADVANCED

are now

20
30
.16

S6
14

35
35
70
80
45
30
27

c 65
32

1 15

40
38
35
45

25
33
34
28
40
70
EO
30

1 00

Montreal

Molasses prices are slightly advanced
by local wholesalers. The price now for

puncheons delivered in the city is 73c,

while the price to country points is 70c.

Half barrels are quoted at 78c in the

city. There is no change in the quota-

tions on corn syrup following the de-

cline that was. announced last week.
Price for

Bnrbadoes Molasses

—

Island ui Montreal
Puncheons 73
Barrels 76
Half barrels 78

Puncheons, outside citv 70 71

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz 2 40
Barrels, about 700 lbs 05M!
Half barrels, about 350 lbs. . 05'?4

Quarter barrels, about 175 lbs 06V4
2 gals., 25-lb. pails, each . . 2 00
3 gals., 38V2-lb. pails, each .

.

2 85
5 gal. 5-lb. pails, each .... 4 50
5-lb. tins, per case 4 70
10-lb. tins, per case 4 40
3-lb. tins, 1 doz. in case, cas<? 5 30
10-lb. tins, Vi doz. in case, ca 5e 5 00

CORN SYRUP—
barrels, about 700 lbs 05Vj
Half barrels, about 350 lbs. 05%
Quarter barrels, about 17.5 lbs 06%
2 gals., 25-lb. pails, each . . . 2 00
3 gal., 38ia-lb. pails, each 2 85
• 1 gal., e.i-lb. pails, each . . 4 50
2-lb. tins, per case 4 00
.")-lb. tins, per case 4 70
10-lb. tins, per case 4 40

SLIGHT ADVANCE ON BRUSHES
Montreal. —^—

-

BRUSHES — Local wholesalers are
quoting an advance of ten cents a dozen
on No. 118 scrub brushes, making the
price $2.40 a dozen. No. 153 is ad-
vanced to $3.75 per dozen.

DECLINE IN VEGETABLE PRICES
Montreal. —^—

—

VEGETABLES—The local market is

literally flooded with vegetables, and
lower prices rule. Tomatoes predomin-
ate and prices range from 50c to $1.00

per box. The quality is good and prices

should continue low for some weeks.

Corn is still in abundance and sells at

from 20c to 30c a dozen. Lower prices

for potatoes feature the market and it

is expected that the bottom is not yet

reached when from $1.40 to $1.65 per

90-pound bag is quoted. Some dealers

are, however, asking $2.00 a bag. The
western provinces are looking to Que-

bec for a market for a large crop of

potatoes but in the Maritime provinces

the production is below the average.

Cabbage are selling on the market at

as low as five cents apiece this week,

which shows a big decline. There is a

big supply of celery at 75c per dozen,

lettuce and carrpts at varying prices.

Onions are also lower in price.

New cabbage, local, doz 60 75

Corn, per doz 20 30

Carrots, new, per bunch 35

Celery, per doz. bunches 75

Montreal cucumbers, per doz 50

Horseradish lb 60
Leeks, doz .... 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50

Parsnips, bag 1 00
Peppers, green ,doz 50

New potatoes, Mont. (90-lb. bag)

140 1 65 2 00

Potatoes, 80 lb 2 50
Do., sweet, hamper 5 60

Spanish onions, per case 5 00
Turnips, per bag 75 1 00
Tomatoes. Mont., per box .50 1 00
Egyptian onions 5 00
Red onions, per cwt 2 OO 2 7.5

Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50

ONTARIO MARKETS

TORONTO, Qepi. 14.—Speaking generally, grocery commodities con-

tinue to have a firm undertone. Confidence too, is gradually com-
ing back and both retail and wholesale trade are showing a greater

interest in futures. It is freely expressed by tea importers that the present

prices on spot cannot long previa!, as in many cases, teas are being sold

below cost of replacement. Coffees are likewise in a .strong position, but

no immediate advances on spot are expected. Nut.s show no improvement'
and although it is now expected that the new crop shelled walnuts will

arrive earlier than other years, the price will be very high. Sugars are in

an uncertain position, in view of the quiet raw market and the fact that

there is a large accumulation of supplies. Canned vegetables and .jams are

firmly held at the higlier basis. Although no definite prices are named on;

new California dried fruits, it is fully expected that prices will be on al

par with last year.

SOCKEYE SALMON SCARCE
Toronto.

CANNED GOODS—As stated previ-

ously in these columns, the amount of

sockeye packed this year was very limit-

ed and consequently many wholesalers

are finding themselves with no stocks to

offer, having booked up their entire al-

lotment. Canned vegetables are firmly

held at the advances recorded some
weeks ago. Jams are also in a strong
position and bargains are harder to find.

Salmon

—

Sockeye Is, doz 5 20 5 35
Do., MiS, doz 2 80

Cohoe Is, doz 2 90
Do., '/2S, doz 1 90

Pinks. Is doz I 4.S

Lobsters, Vi-lb., doz 3 90 3 75
Do., 14-Ib. tins 195 2 40

Whale steak. Is, flat, doz 1 75 1 90
Pilchards. 1-lb. tails, doz 1 80
Canned Vegetables —

Tomatoes, 21/28. doz 1 65
Peas, standard, doz 1 7'5

Do., Early June 2 00 2 15
Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 2s doz 1 45 2 45
Beans, golden wax, doz 2 20
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 50
Pumpkins, 2V2S, doz 1 45 1 50
Spinach, 2s. doz 1 60

Pineapples, sliced. 2s, doz 4 00 4 90
Do., shredded. 2s, doz 4 75 5 25

Apples, gal., doz 5 50
Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz 3 50
Plums, Lombard, 2s, doz 3 10 3 25
Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25
Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.S 4 50 5 00
Raspberries, 2s 4 50 6 00
JAMS—
Strawberry, 4s, each 90 95

Do., 16-oz., per doz 3 75 4 60
Raspberry, 4s. each 90 94
Do., 16-oz., doz 3 75 4 60

BARLEY PRICES LOWER
Toronto.

CEREALS^There continues to be an

improved demand for cereals and with

the exception of barley, prices are fair-

ly steady. Pot barley is down ten cents,!

now quoted at $5.40 while pearl barley

is reduced to $4.40.

Barley, pearl, 98s
Buckwheat flour, 98s
Barley, pot. 98s

Barley Flour, 983 ..

Cornmeal, golden, 98s
Oatmeal, 98s
Corn flour, 98s
Rye flour 9

Rolled oats, 90s
Rolled wheat, 100 lb. bbls
Cracked wheat, bag
Breakfast food. No. 1

Rice flour, 100 lbs

Linseed meal, 98s
Flaxseed, 98s
Peas, split, 98s
Marrowfat green peas
Graham flour, 98s
Whole wheat flour
Wheat kernels, 8s
Farina, 98s

5 40

6 00
4 40

6 25

2 75
4 50
3 75

6 00

3 50
7 00
5 00
6 00

00
e 50
7 00

7

08
4 75
4 95

6 25
6 3.7

INTEREST CENTERS IN RAISINS
~

Toronto,

DRIED FRUIT—A great deal of in-j

terest is being taken on the probable

price of Thompson's seedless raisins. It

is the freely -expressed opinion that the

price will be nearly as. high as last yeai|

as there appears to be a desire on th<i

part of the California growers to keeji

the price as high as possible, and judg-'

ing by the active demand there appar-

ently is for export to the United King-

dom there is little likelihood of muc?
lower prices for the coming season

"California raisins are once again being

exported into the English markets, indi-

cating renewed activity in the exporl

trade that will mean the disposal of s

substantial tonnage, according to raisii

company officials," says a recent re-

port.

"More than 1,200 tons of Thompsor
seedless were sold for export to Englan
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ne rly a month ago. Following this a

deal has been closed for consignment to

England of 10,000 cases of seeded pack-

age goods.

[ "Developing of the English market

Jl
was just getting well under way when

' the great war began. Since 1914 there

has been practically no export trade ex-

cept to the Orient. A few small ship-

ments were made, but some of them
had to be brought back and those that

landed were not consequential in vol-

ume."
Candied Peels

—

Citron caps. 12-lb. boxes, !b. ...

Lemon caps, 12 lb. boxes, lb. ...

Orange caps, 12 lb. boxes, lb. . .

Afixed containing 4% lb. lemon,
4Vi lb. orange, 3 lb. citron caps,
per lb

Drained Peel, mixed, eut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen .

.

Currants

—

Greek, Filiatras, cases . . ? .

.

Do., Amalias
Do., Patras
Do., Vostizza

Excelsior, pkgs, 3 doz. in case
Dromedary 3 doz. to case
Fard, per box ap. 12 lbs

Hallowee dates, per lb

figs-
Smyrna layers, 4 Crn., lb

Do., layers, 6 cm., lb

Natural pulled, in bags .....

Prunes

—

30-40S, 25s
40-50S, 25s
50-60S, 25s
60-70, 25s
70-80S, 25b
80-90s, 25s

Raisins"
California, bleached, lb

Seedless, 15-oz. packets
Seeded, 15-oz. packets
Crn., muscatels, No. 1, 25s...
Turkish Sultanas pkgrs
Thompsons, seedless
Valencia

Evaporated apples

4S

29
31

40

4 60

17

17
17

23%
5 50
7 60
3 25

11

30 32
36 3«

101^

20
16

13

10

09Vi
09

2T

271^
29
23
19Vo
27
28%
23

14 15

PACKAGE CEREALS IN DEMAND
Toronto. —

—

3 10

PACKAGE GOODS—An improved de-

mand for package cereals of the heavier

nature is reported by manufacturers.
The demand for the lighter cereals is

also keeping up, the continued warm
weather, no doubt, having something to

do with it. Outside of the improvement
in the demand there is little of interest

to report in this market, which contin-

ues to rule steady to firm with indica-

tions for it continuing to do so, for a
time at least.

PACKAGE GOODS
Rolled Oats, 20ss, round, case . .

.

Do., 20s, square case
Do., 18s, case
Do., Aluminum Prevn.. 20s . .

Corn Flakes 36s, case
Porridge Wheat, 36s, reg., case.

Do., 20s, family, case
Cooker package peas, 36s, case.

Cornstarch, No. 1, lb. carton .

Do., No. 2, lb., cartons ....
Laundry starch

Do., in 1-lb. cartons
Do., in 6-lb. wood boxes ....
Do., in 6-lb. tin canisters . .

.

Celluloid starch, case
Potato flour, 1-Ib
Fine oatmeal, 20s
Cornmeal 24s
Farina, 24s
Barley, 24s
Wheat flakes, 24s ... .

.'

.
'.".

.
'.

.

Wi.iat kernels 243
Self-rising pancake flour 249 .

.

Buckwheat flour, 24s
Two-minute Oat Food, 24s
Puffed wheat, case
Puffed rice, case
Health bran, case
F. S. Hominy gran, case

Do., pearl, case
Scotch pearl barley case
Puffed rice pancake flour, 24s .

.

6 00
6 00
2 00
6 10

S 75
6 00
6 80
2 85

09 y.
08

07%
( 8V4
n%
12

4 00
14%

5 75
2 85
3 25
2 75
5 00
4 60
3 00
3 50
1 80
4 40
5 70
3 50
3 00
3 00
2 70
2 85

NEW WALNUTS TO BE HIGH
Toronto.

NUTS—There is no improvement in

the situation on nuts. The market con-

tinues strong under an active demand
and limited stocks. New crop shelled

walnuts will arrive about the second

week in December which is a couple of

weeks earlier than usual. The price,

however, will be high, costing the retail

trade around 85c per lb.

Almonds, Tarragonas, lb 22 23

Walnuts, Grenobles, lb 23 24

Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23

Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30

Cocoanuts, Jamaica, sack 6 00 7 oO
Do., unsweetened, lb , 30
Do., sweetened, lb 28 ;i2

Do., shred 25
Peanuts. Spanish, lb 11

Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32

Shelled —
Almonds, lb 45 52

Filberts, lb 35
Walnuts. Bordeaux, lb 89

Do., Manchurian 70 75

Do., broken 55 fiO

Peanuts, Spanish, lb Oil
Pecans, lb • 1 40

Brazils 72

STRONG RICE MARKET
Toronto.

RICES—Although wholesalers have

made practically no change in their

quotations, it is freely expressed that

higher prices must soon prevail, as

stocks bought at the lower basis are

nearly exhausted and the stocks that

are arriving have been purchased at the

higher levels. A recent report on the

new crop says: "Southern rice crop is

coming along nicely. While the recent

cool weather has held it back somewhat
the crop is said to be well advanced over

last year. New rice is expected to be
harvested within two weeks."
Honduras, broken, per rib. ... 07% 08
Fancy Blue Rose, lb 08% 09

Blue Rose, lb OO71/2
Siarti, per lb 06 06%
•Japans, per lb 07 07%

Do., broken 05
Chinese, XX ....

Do., Simiu 11 12

Do., Mujin. No. 1 10 11

no.. Pakling 09 10

Rangoon 07 07 Va

White Sago 07 07%
Tapioca, per lb 07% 08

SOME TEA9^ADVANCE
Toronto.

TEAS—In some quarters prices on
teas have been advanced two to four

cents per pound in conformity with the

higher costs in primary markets. Others
however, have not yet made any change
in their quotations, although they claim

that their prices to the retail trade are

below replacement cost and that they

can clean up their entire stock to specu-

lative buyers at a trifle higher price

than they are quoting to regular cus-

tomers. How long this condition will

continue, will depend upon the size of

stocks on hand bought at the lower basis

which in no case are large. With the
continued strength in primary markets
and as further evidence of shortened
production is at hand, the trade can na-
turally look for a higher range of prices

in the very near future. A late advice
from London, indicates a continued
strong market with an upward trend to

prices under an active demand.

Ceylons and Indians

—

Pekoe Souchons 26 3.")

PeVoes 30 58

Broken Pekoes 35 58

Broken Orange Pekoes 50 65

I>->ans and Chinas

—

Early pickings, Japans 58

Do., seconds 50

Hyson thirds 30 35

Do., pints 45 57

Do., sifted 55 60

Above prices give range of quotations to the

retail trade.

GOOD DEMAND FOR SPICES
Toronto.

SPICES—There is little change in

market conditions, but it is felt that

with the demand steadily increasing and
the fact that stocks are on the small

side, that a gradually stiffening of pri-

ces can be expected to meet the higher

cost of replacement.

Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 20 23

Do., white 30 . 35
Paprika, lb GO . 70
Ghillies. lb 60
Nutmegs, selects, whole, lOOs . 22 26

Do., 80s 35
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 30
Curry powder 35
Cream of Tartar

—

French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality.
8-oz. packages, doz. . . ; 3 50

cheaper grades can be purchased for less.

SYRUPS ARE STEADY
Toronto.

SYRUPS—There is nothing of note

in this market. Prices are steady since

the decline of a week ago.

06%

4 60

5 90

5 60

4 00

5 30

Barrels, about 700 lbs., yellow ....
Half barrels, y^c over bbls ; V4

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 ;loz.

in case
Cases, 5-lb. tins, w'lite, 1 doz.

in case .,,

.

Cases, 10-lb. tins, white, % doz.
in case ....

Cases, 2-Ib. tins, yellow 2 diz.
in case

Cases. 5-Ib. tins, yellow, 1 do/,.

in case
Cases, 10-lb. tins, yellow, % doz.
2-lb. tins, 2 doz. in case, case 4 40
3-lb. tins, 2 doz. in case, case 5 75
5-lb. tins. 1 doz. in case case ....
10-lb. tins, % doz. in case, case ....

Com Syrup

—

Barrels, about 700 lbs

Half barrels, about 350 lbs. . . .

Quarter barrels, about 175 lbs.

2 gals., 25-lb. pails, each . . .

3 gal.. 38%-lb. pails, each ..

5 gal., 65-lb. pails, each . . .

2-lb. tins per case
5-lb. tins, per case
10-lb. tins, per case

White Corn Syrup

—

2-lb. tins, 2 doz. in case, case.
5-lb. tins, 1 doz. in case, case
10-lb. tins, % doz. in case, case

UNCERTAINTY IN SUGAR
Toronto. '

SUGAR —Although refiners continue
to quote at unchanged price basis, there

appears to be an uncertain feeling. The
raw market has been quiet for sometime
and no one appears to be buying except
for immediate requirements. Although
the Cuban Committee state they have no
intention of cutting the price below the

7 25
10 75

8 95
8 00

t 05*

05%
071/4

2 00
2 85
4 50
4 00
4 70
4 40

4 60
5 30
5 00



50 CANADIAN GROCER September 16, 1921

present basis of 3.25c c & f. which fig-

ures about 4.86 duty paid, the fact re-

mains that there is a big accumulation

of sugar in shipping ports, which tends

to increase the feeling of uncertainty

that has been manifest in the market

for sometime. American refined has

shown another drop, bringing their price

to 5.60c a reduction of 55c during the

past couple of weeks.

St. Lawrence, extra granulated, cwt. 8 09

Atlantic, extra granulated
, ;

"
J

'

' q nq
Acadia Sugar Refinery, extra granulated . 9 oa

Dom. Sugar Refinery, extra granulated ... a w»

Canada Refinery granulated » "»

Differentials: Granulated, advance """^^^basMS

50-lb. sacks, 25c; barrels, 5c; gunnies, 5-20, 40c

gunnies, 10 10s, 50s; cartons, 20-5s, 60c; cartons.

POTATOES IN POOR CONDITION

Toronto. "~~^~~

VEGETABLES—The chief topic for

conversation around the vegetable mar-

ket is the deplorable condition in which

shipments of potaoes are arriving.

Dealers claim that producers being at-

tracted by the good prices are digging

their potatoes before they are matured.

The result is, that owing to the hot

weather, the potatoes are heating, creat-

ing a great deal of waste and loss of

money. They also claim that Ontario

producers are not grading sufficiently

and much poor, unsaleable stuff is

dumped in the cars. Dealers point out

there is great need for legislation, com-

pelling the proper grading of potatoes.

The market is in rather an easy posi-

tion, with prices at the moment, around

$2.00 to $2.25 per bag. There is prac-

tically no change in quotations on other

vegetables.
Cabbage, per doz 1 00 1 .SO

Potatoes, local, per bag 2 DO 2 25
Head lettuce, crate 1 50 2 00

Tomatoes, lis iSJ 4J

New beets, per dozen 30 40

New carrots, per doz 30 40

Cucumbers, lis 30 40

Com, per doz I'^Vz

Onions, Spanish, crate 5 75

Do., sack, 100 lbs 3 50

Do., pickling, lis 1 "5 2 2.-)

Celery, per doz 60 65

Egg Plant, 16-qt. bkt 75 1 00

Sweet potatoes, hamper 3 00

Peppers, hot green, bkt 60

Do., hot, red, bkt 85

Do., sweet green, bkt 7o

PEACH SEASON CLOSING

Toronto. —^^-^

FRUIT—Peaches are about 50c high-

er than a week ago, making the price on

lis, $1.50 to $1.75. The season is near-

ing to an end, but there still appears to

be a strong demand. Grapes are com-

ing in moderate shipments but it is con-

sidered the crop is s.ioit; "he \r:''c ':"C.-

ing from 40c. to 50c. per basket. Plums

have been fairly p'ontifiil and as the de-

mand is still strong, shipments of Bri-

tish Columbia prune plums are arriving.

British Columbia wealthy apples are of-

fered at $3.50 per box. California To-

kay grapes are selling at $5.00 per crate

while Malagas are bringing $3.50 per

lug. Canadian apples are selling at

$5.00 to $7.00 per barrel.

I'oronto. —

—

Oranges. Valencies, 100s 6 25
Do., 126s 5 , .

Do., 150s and smaller 00 7 00
Lemons, Verdillis 5 00
Watermelons, each 75 1 25
Peaches, Cal., in boxes 2 00
Do . Crawfords, 6-qt. bkt. . . 75 1 00
Do., Do., 11-qt. bkt. .. 1 50 1 75

Cantaloupes, 16 qt. bkt 1 00
Pears. Cal. Bartlett, box i .

Do.. Canadian, lis 75 1 00
Bananas, per lb 08
Apples, eating, per bas 50

Do., Cooking per barrel .... 5 00 7 00
Plums, 6 quart bas Jn >

Do., 11-qt. bkt 85 1 00
Grapes, Cal. Malagas, crate 3 50

Do., Cal.. Tokay, crate . 5 00

WINNIPEG MARKETS

WINNIPEG, kSept. 14.—Buying for immediate requirements for

all lines of grocer}^ commoditievS is showing improvement but book-
ing for future seems to be somewhat curtailed. Teas and nuts

continue to show strength, and as the season advances the nut situation

grov\T3 more acute. Santos coffee on the primarj' market has advanced 1

cent per pound. Rolled oats are ruling slightly easier, fanned vegetables

are ruling firm and indications point to higher prices on peas, corn and
tomatoes. All lines of dried fruits continue firm and California prune
prices have advanced. Prices on the new 1921 crop raisins are expected

.shortly. Rices and spices show no change as compared with last week, con-

tinuing in a strong condition. The sugar market is slightly easier, but irf;

is not expected to affect the Canadian refined.

SANTOS COFFEE HIGHER
V/'nn'p'g.

COFFEE—Latest reports from the

'-ri^nary market state that santos has

advanced 1 cent per pound and indica-

tions point that mild will follow suit.

Locally the demand for coffee is excep-

tionally good and prices remain un-

changed.

COFFEE—
Rio. lb igVz 20%
Mexican, lb 45 49

Jamaica, lb 28 30

Bogotas, lb 45 48

Mocha (types) 49 51

Santos, Bourbon, lb ?" " ?0

Santos, lb 26 29

CEREAL MARKET EASIER
Winnipeg.

CEREALS—The cereal market is rul-

ing slightly easier, more especially on
rolled oats. For the past few weeks the

oat market has been firm, and if declines

continue, local prices will respond ac-

cordingly. The bean market is firm, and
a good sale of the same is reported.

Spot stocks are low. Lima beans have
been reduced 1 cent per pound and are

quoted at 91^ to 10 1/^ cents per lb.

PACKAGE CEREALS
Rolled oats 20s. rd. cartons . . 4 75 5 00

Do.. 3Gs, ca«c, square, bkts 3 50
Do., 18s. case 2 10

Corn Flakea 363. case 3 50 3 80
Cornmeal, 2 doz. case, case 3 4

Puffed Wheat, 3 doz. cs., case 4 45

Puffed Rice, 3 doz. cs., case 5 75

Grape Nuts 2 doz. cs. case 3 80

Package peas, 3 doz. cs., case 3 00

Cream of Wheat, 3 doz. cs., case .... 915
BULK CEREALS

Rolled Oats, 80s, per bag 2 80

Do., 408, per bag 1 48

Do., 20e, per bag 77

Do., 10-8s, per bale 3 60

Do.. 15-8S, per bale 4 10

Oatmeal. 98s, gran, or stand., bag 3 50

Wheat granules, 98s. bag 6 50

Do.. 16-6s, per bale 7 05

Peas, whole, green, 100-lb. bag, per

bushel 4 50

Do. split, yellow, 98s, bag 7 95

Do., split, yellow 49s, bag 4 00

Cornmeal, 98s, per sack 3 25

Do., 49s, per sack 1 66

Do., 24s, per bag 85

Do.. 10s, per bale 3 65

Buckwheat grits. whole, 9811b.

bags, per bag 8 75

Beans, lOO-lb. ba?s, bushel ... 4 10 4 35

Lima beans, 100-lb. bags, lb. . . 091/2 10%
Barley, pot. 98s 3 85

Do.. 498 1 92

Do.. 24s 1 00

Barley, pearl. 98s, per bag 4 95

Do., pearl. 49s. per bag 2 52

Do., pearl 24s 1 28

CANNED GOODS ADVANCE
Winnipeg. ——^—

CANNED GOODS—Indications point

to higher prices on all lines of canned

vegetables. Canned peas have already

been advanced by canners and whole-

salers' advances will follow shortly.

Canned corn and tomatoes will be high-

er than present basis. There is the us-

ual demand for vegetables. Canned
fruits remain unchanged under a light

demand. Canned fish is enjoying a

good sale, salmon especially, due partly

to the short pack and the knowledge
that staple brands will b§ quickly ab-

sorbed. Recent arrivals of Norwegian
sardines are quoted lower, King Oscars
being quoted at 14 % cents per tin.

Shrimps. Is. 4 doz. case. do=. . 2 70 2 75
Finnan H.nddie. Is, 4 doz. case . 9 35 12 OC

Do.. V.'S. 8 doz. case, case . 10 50 13 Oo
Herring (Can.), Is, 4 doz. case,

per case 7 00 8 0''

Do., imp., %s, 100 doz. case . . 30 00 32 S*"

Lobsters, Vis, 8 doz. case, doz 2 4."=

Do., lAs, 4 doz. case, doz 4 2"

Oysters, Is, 4 oz., 4 doz. case, cs 9 40
Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., %8, flat, 8 doz. cs., case 9 On
Salmon

—

Sockeye, Is, tall case 20 75
Do.. i/>s, flat, 8 doz. in case .... 21 75

R. Spring, Is, tall, 4 doz. case .... 16 7r,

Do., Vjs, flat, 8 doz. case 18 2.i

Cohoe, Is, tall, 4 doz. case 1 <
<!"

Do., Vns flat, 8 doz. case 16 50
Pink, Is, tall, 4 doz. case i.

Do., %s flat, 8 doz. case S -'

CANNED FRUIT (Canadian)
Apples. 6 tins in case, per case 3 2">

Cherries, Is. 4 doz. case 7 00 8 00
Peaches, 2s. 2 doz. case 6 60 7 50
Pears, 2s, 2 doz. case 7 75 8 00
Plums, Greengage, 2s, 2 doz. case 6 50 7 00

Do., Lombard, light syrup, 2s,

2 doz. case 4 75 5 2.5

Do., heavy syrup, 2s, 2 doz.
case 6 00 6 50

Raspberries, 2s, 2 doz. case ... 8 50 9 00
Strawberries, 2s, 2 doz. case . 8 00 8 50

CANNED FRUIT (American)
Apricots, Is, 4 doz. case .... 11 00
Peaches, 2%s, 2 doz. case 12 00

Do., sliced. Is, 4 doz. case 12 40
Do., halved. Is, 4 doz. case 12 40
Do., 2s, 2 doz. case 8 25

Pears, Is, 4 doz. case 12 00
Pineapples, sliced, 2s, 2 doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 5 00
Beans. Golden Wax, Is. doz. . . 4 75 5 00
Beans, Refugee, 2s, 2 doz. case . 4 75 5 00
Corn, 2s, 2 doz. case 3 25 4 00
Peas, 2s, 2 doz. case ..... ... 3 90 4 10
Sweet Potatoes, 2%, 2 doz. case .... 7 00
Pumpkins, 2%s, 2 doz. case .... 3 00 3 75

Sauer Kraut, 2%ss, 2 doz. case .... 4 IP

Spaghetti, 2 doz. case 216
Tomatoes, 2V2S, 2 doz. case . . 3 95 4 15
Spinach, 2%s, 2 doz. case 6 65
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DRIED FRUITS FIRM
Winnipeg.

DRIED FRUITS—Prices on the new
crop of raisins are expected shortly.

Prunes on the primary market have ad-

vanced 1^/4 cents over opening prices.

Local quotations however remain un-

changed and sales are being made on
cost basis. Peaches and apricots have
also advanced and general indications

point to higher prices on all lines of

dried fruit for the balance of the year.

DRIED FRUIT
Evaporated apples, per lb I5V2 to 16
Currants. 90-lb.. per lb 18 19

Do.. 8 oz. pkgs., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb 11%

Do., pkge., 3 doz. case, lb 15%
Figs, Spanish, per lb 15

Do., Smyrna, per lb 12^^
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt.

Peaches, standard, per lb
Do., choice, i)er lb
Do., fancy, per lb
Do., Cal., in cartons, per carton
Do., unpitted, per lb

Pears, extra choice, per lb
Do., Cal., cartons, per carton .

Currants, 90-lb., per lb

Prunes

—

30-4OS, 258, per lb

4O-50S, 25s, per lb
50-60S, 25s, per lb

60-70S, 25s, per lb

70-80S, 253, per lb . .

80-90S, 25s, per lb

90-lOOs, 25s, per lb

In 5-Ib cartons, carton

Raisins

—

3 doz .to case, per pkjr
Choice seeded, 15 oz., 3 doz. to

case, per pkg
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg
Choice seeded, 11 oz., 4 doz. to

case, per pkg
Cal., bulk, seeded, 25-lb. boxes

Do., pkt., seedless, 11 oz., 3

doz. to case, per lb

Do., bulk, seedless, 25-lb. boxes
per lb

Apricots, choice, 25s, lb

Do., lOs. lb .

Do., Standard, lOs, lb

Do.. Standard. 10s. lb

Do., fancy, 25s, lb

Do., fancy, lOs, lb

20
23
24

18

25

21
24
25

1 10
10
25

1 25
19

U 21

16%
14

12%
111/,

10%
08

68

21

20

21%

19

24

22

24
29
31

26
28
35
36

55

SPICE MARKET FIRM
Winnipeg. ^—

—

SPICES—There is very little change
in the spice situation and business is

showing an improvement.

Allspice, Jamaica, best qual., lb.

Cassia, Batavia, per lb

Do., China, per lb. ... ... .

Chillies, per lb

Do., No. 1. per lb

Cinnamon. Ceylon, per lb

Do., No. 0, carton, doz
Cloves, Penang, per lb

Do., Amboyna, per lb

Do., Zanzibar, per lb

Ginger, washed, Jamaica, No. 1

Do., Jamaica, No. 2

Do., Japan or Africa, lb. ...

Mace, extra bright Penang, lb.

Nutmegs, extra large brown, 70
lb., per lb

Do., large brown, 85 to lb.

Do., medium, brown, 110 to
per lb

Do., carton of six, per doz. .

.

Pepper, blk.. Singapore, ex., lb.

Do., white, per lb

Pickling, %-lb., pkg., per doz.
Do., bulk. No. 1, per lb. ...

GROUND SPICE
Allspice, bulk, per lb

Do., No. 2, per lb

Do., 2 oz. cartons
Do., 4 oz. cartons

Cassia, No. 1 bulk, per lb. ...
Do., No. 2, bulk, per lb. ...
Do., No. 1, 2 oz. cartons ... .

Do., No. 1, 4 oz. cartons ...
Cinnamon, bulk, per lb

Do., 2 oz. cartons
Do., 4 oz. cartons

Cloves, bulk, per lb

Do., 2 oz», cartons ... ... .

Do., 4 oz. cartons

Ih

28
38
25
55
53

85
1 00

95
90
60
65
40
30
80

70
to

38
80
19
35

1 00
28

25
25
80

1 20
30
25

1 00
1 50

45
1 15

1 75
65

1 45

2 00

SUGAR PRICES UNCHANGED
Winnipeg.

SUGAR—The sugar market is fairly

steady with a weak undertone and high-

er prices are looked for. There is a

good demand at the present time.

Extra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies, 10-10 lbs 10 50
Do., cartons, 20-5 lbs 10 60
Do., cartons, 50-2 lbs 10 75

Yellow, No. 1 It, bags. 100 lbs 9 60
Do., golden, bags, 100 lbs.

. 9 50

Powdered sugar, bbls 10 40
Do., boxes, 50 lbs 10 60
Do., boxes, 25 lbs 10 80

Icing, barrels 10 50
Do., boxes, 50 lbs 10 70
Do., boxes, 25 lbs 10 90
Soft lumps, boxes, 100 lbs 10 80

Do., boxes, 50 lbs 10 90
Do., 25 lbs 11 10
Do., cases, 20 cartons 11 85
Do., cases, 401/0 cartons 12 60

LUMP SUGAR—
Small lump, boxes, 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do., boxes, 25 lbs 11 00
Do., cartons, 50 2-lbs fl 10

Hard lump, barrels 11 00
Do., boxes, 100 lbs 11 00
Do, boxes. 50 lbs 11 20
Do., boxes, 25 lbs 11 25

SYRUP MARKET UNCHANGED
Winnipeg.

SYRUP—Quotations on corn and cane
syrup are unchanged and an improve-
ment in the demand is shown in the

trade. It is not likely that there will

be any change in price as conditions

point to a steady market.

CANE SYRUP—
No. 2s 6 55
No. 5s 7 50
No. 10s 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases, 10-lb. tins, white, V4 doz.

in case 5 60
Cases. 20-lb. tins, white, 14 doz.

in case 5 50
Cases, 2-Ib. tins, yellow, 2 doz.

in case 3 40
Cases. 5-lb. tins yellow, 1 doz. in

case 4 6t
Cases, 10-lb. tins, yellow, ^ doz.

in case 4 80
Cases , 20-lb. tins, yellow, % doz.

in case 4 30

MAPLE SYRUP—
Pure, 2Vos, tins, cs. of 2 doz 24 86
Pure. 5s, per case of 1 doz 22 66
Pure, 10s, per case of V^ doz 21 05

TABLE SYRUP—
Maple flavor 2V2S, tins, per

case of 2 doz 13 75

Do., 2s, tins, case of 1 doz 12 00

Do., Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30

3-lb. tins, 2 doz. case 11 60

5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20

Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
IVi.s, 4 doz. in case 5 25

2s, 4 doz. in case 6 00

214s 4 doz. in case 4 80

5s, 4 doz. in case 4 50

10s, 4 doz. in case 4 20

GOOD DEMAND FOR STARCH
Winnipeg.

STARCH—There is a good demand
for all grades of starch with quotations

ruling steady.

STARCH—
Cornstarch, No. 1 quality, per lb 10%

Cornstarch 1-Ib. pkgs., lb 09%
Gloss. 1-lb. pkgs., per lb 10%

Celluloid, 1-lb. pkg., case 4 35

47

12%
1 40

77%

25
25
25

11 00
1 50

25

28

NUT MARKET IS FIRM
Winnipeg.

NUTS—The shelled nut market con-

tinues firm with no hope for lower

prices for the balance of this year. Spot
stocks are becoming very scarce and the

new crop on both almonds and walnuts
particularly the latter is reported not

sufficient to cope with the demand.
Buyers will find it to their advantage to

place their fall requirements as quickly

as possible.

NUTS. SHELLED—
Almonds, per lb 45
Spanish Peanuts, No. 1, lb
Pecans, per lb

Walnuts, per lb

NUTS IN SHELI^-
Peanuts, roasted. Jumbo, lb
Walnuts per lb

Almonds, per lb

Cocoanuts per sack
Cocoanuts, per doz
Brazils, per lb

Pecans, per lb

FLOUR MARKET UNCHANGED
Winnipeg.

FLOUR—The flour market is fairly

steady under a normal demand. Quo-
tations are unchanged.
FLOUR—

98-lb. sacks 5 32'i
Two 49-lb. sacks 5 40
Four 24-lb. sacks 5 50

JAM SALES ARE QUIET
Winnipeg.

JAMS—Jam manufacturers have ad-
vised that prices on pure and blended
jams will be higher next month and
have refused to accept business in large
volumes at present day prices. It is

expected that pure jam prices will ad-
vance 5 cents per tin and blended to the

same extent.

JAMS
Strawberry 4s per tin
Black Currant 4s per tin
Raspberry 4s per tin

Apricots 4s per tin
Cherry 4s per tin
Peach, 4s, per tin

Compound (all flavors), 4s, tin.

RICE MARKET IS FIRM
;

Winnipeg.

RICE—The rice market continues to

rule firm with no indications of it eas-
ing off until the new crop arrives in

January.
RICE—

No. 1 Japan, 100-lb. sacks, lb 08
Do., 50-lb. sacks, lb 08%

Siam, 100-lb. bags 6%
Do., 50-lb. bags 06%

Sago. sack lots, 13 to 15 lbs.,

lbs., per lb 09
Do., in less quantities, lb. ... .... 09%

Tapioca, pearl, per lb 08 08%

89
89'

89'

83
83
83-

67-

TEA MARKET STRONG
Winnipeg.

TEA—Primary markets state that In-

dia and Ceylon teas are very firm and
are expected to advance. Local quota-
tions are unchanged but it is expected
that prices will be advanced as many
lines cannot be replaced at present
wholesale price.

INDIA AND CEYLON—
Pekoa Souchongs, first quality

Do., second quality
Pekoe, first quality
Do., second quality
Broken Pekoe, first quality .

.

Broken Orange Pekoe 1st qual.
Japan 42

JAVAS—
Pekoe Souchongs 30
Pekoe 32
Broken Pekoe 33
Broken Orange Pekoe 3S

Continued on next page

35
32
40
32
42
42

40
42
42
35
48
60
60i

32
40
45
48
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

Nova Scotia Markets
FROM HALIFAX, BY WIRE

HALIFAX, N.S., Sept. 14 — Few
changes are reported in this week's

market quotations. Native fruit is

largely taking the place of Ontario and

California fruit. Butter in prints is

quoted at 46 cents while dairy which

is more plentiful is selling at 37 cents.

Eggs are 47 cents per dozen. Hams 9

to 12 lb. 38 cents, 12 to 18 lb. 38 cents,

18 to 25 lb. 34 cents.

Flour, No. 1 patents, bbl 11 00
Cornmeal, bags 2 50
Rolled oats, per bag 3 95

Rice, Siam, per 100 lbs 06% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran 8 95

Do., No. 1, yellow 8 45
Molasses, gal 65
Cheese, Ont., twins 26
Eggs, fresh, doz 47

Lard, compound 16
Do . pure, lb 22

American clear pork, bbl 34 OS
Tomatoes, 2%s, stan., doz 2 10
Breakfast bacon 40
Hams, aver. 9-12 lbs 38

Do., aver., 12 18 lbs 38
Do., aver. 38-25 lbs 34

Roll bacon 25
Butter, creamery, lb 46

Do., dairy 37
Raspberries, 28 Ont., doz 4 00
Peaches, 2s, standard, doz 3 35
Com, 2s, standard, doz .... 1 90
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per lb 15
Dried peaches, per lb 22
Potatoes, Nat., 90-lb. ba« 1 50
Onions, Jersey 4 50
Onions, Spanish 5 00
Beans, white 4 50

Do. , yellow eye 725
Bananas, lb 09 10
Lemons, Ca 15 00
Oranges, all sizes 9 00
Grapefruit, Florida, case 9 50

Do., Jamaica 7 00 7 50
Oats, per bushel 75

Alberta Markets

FROM CALGARY, BY WIRE

CALGARY, Alta., Sept. 14.—Large
Ontario cheese are quoted at from 25

to 27% cents. Tomatoes twos and
halves are $4 to $4.35. Kotenashi beans

are $5.75 to $6. Sago and tapioca are

from 7 to 71/2 cents per lb. Evaporat-

ed apples, fifties, are 14% to 15 cents

per lb. No twenty-fives are offered.

Hawaiian sliced pineapple, twos, are

$6.90 to $7. per case. Best brands of

Ontario honey, fives, are $13.50 per

case. New Valencia shelled almonds

are 50 cents per pound. Choice evapor-

ated apricots are 30 to 33 cents per lb.

Prunes, 60-70s are 12% to 131/2 cents,

70-80S are 11% to 12% cents per pound,

90-lOOs, 10 to 10% cents.

Beans, B.C., per hundred ... 5 00 6 00

Rolled oats, 80s 3 00

Rice. Siam 5 50 6 00

Japan, No. 1 7 50 8 00
Tapioca 7 00 7 50

Sago 7 00 7 50

Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont.. large 2.") 27 Vj

Alberta cheese, twins 25V4
Do., large 24%

Butter, creamery, lb 37

Do., dairy, lb 25 30

Lard, pure 3s 12 90
Eggs, new laid, local, case .. 11 00 11 50

Tomatoes, 21/28 4 00 4 3.")

Lemons, case 12 50

Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 4 20 4 30
New early June peas, case 4 75
Salmon Sockeye Is, case 19 80 21 00

Do., Sockeye %s, case 21 00 22 00
Strawberries, 28, Ont., case .. 8 15 8 40
Raspberries. 2s, Ont., case ... 8 40 10 00

Gooseberries, 2s 11 30
Cherries, 2s. red, pitted 9 00 9 50
B. C. Tomattoes, 4-bas. crate, ea 2 75
Apples, evaporated, lb 14% 15

Do., 25s, lb

Pineapples, Hawaiin, sliced 2's. . 6 90 7 00

Peaches, evaporated, lb. " 16 18

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 10 10*

Do., 70-80S liy2 121/2

Do., 60-70S 12% 0131/2

WINNIPEG MARKETS
LEMONS ARE HIGHER

Winnipeg.

FRUITS—Lemons have advanced 50

cents per case and are quoted at $8.50.

Tokay grapes as well as Malagas are

arriving freely, and are meeting with a

good demand. B. C. Hyslop crab apples

are beginning to arrive and are quoted
at $2.65 per case. Washington Elber-

ta peaches are arriving in large quanti-
ties, and are selling freely as they are
now at their best for preserving. B.C.
wealthy apples are arriving in good
quantities and No. Is are quoted at
$3.25 and No. 2s at $3.

7 00
. . 8 50

2 40
.3 90 4 00
3 00 3 50

10

8 00
2 50
5 00

Oranges, all sizes, per case
Lemons, per case

Peaches, per case
Pears, per case
Apples, per box
Bananas, per lb

Grapefruit, per case
Cantaloupes, flats, per case

Do., Standard, per case . .

.

TOMATOES PLENTIFUL
Winnipeg. -^^—
VEGETABLES—Large shipments of

Manitoba tomatoes are arriving daily

and are meeting with a ready demand
at 2% to 3 cents per pound. Green
onions are becoming very scarce and are
quoted at 50 to 60 cents per dozen. B.C.
celery is quoted at 5 to 6 cents per

pound with local celery at 75c to $1 per
dozen. Most lines of vegetables are in

fair demand at unchanged quotations.

Rhubarb, per lb 01
Cabbage, per lb 01
Head lettuce, per dozen 75 1 2.'>

Leaf lettuce, per dozen 25 30
Green onions, per dozen 50 60
Cucumbers, per dozen 30
Tomatoes, basket 50
Tomatoes, per lb 021^ 03

New carrots, b2ets, per lb 80
Potatoes, per bushel 80

Do.. 25 bushel lots, bushel 7.5

Celery. B.C., per lb 05 06
Cauliflower, per doz 1 50 2 00
Onions, per sack 4 75

Insurance on

Parcels Posted

Effective Oct. 1

Ottawa, Sept. 14.—Insurance on pai--

cel postage in Canada will come into ef-

fect on Oct. 1st, according to notice

officially gazetted. Parcels will be ac-

cepted for insurance against logs up to

$100. The fees will be 3 cents up to $5,

6 cents up to $25, 12 cents up to $50,

and 30 cents for amounts exceeding $50

and not exceeding $1.00.

Notice is also gazetted that on and

after October the 1st, the rates of let-

ters for outside points of Canada, with

the exception of places within the Brit-

ish Empire, the United States and Mex-
ico (to which places the Canadian dom-
estic rate applies) will be ten cents for

each letter weighing one ounce or less

with five cents for each further ounce.

The rates on postcards will be six cents.

CATALOGUES AND BOOKLETS
Montreal—The California Associated

Raisin Co., Ltd., have published their

first French copy of their recipe book
and it is now ready for distribution.

These will be sent free to any grocer

sending in a request to the office of the

company, 121 Bishop St., Montreal.

FIRST SHIPMENT OF CAVIARE IN

3 YEARS

Riga, Sept. 10.—Russia's first export

of caviare for three years has arrived at

Reval from Bacu, and amounts to one

ton. The Esthonian courier convoying
the shipment reports starting three

weeks ago with two tons of caviare and
a large quantity of vodka. He traded

one ton of the caviare and all the vodka
to the local Soviet Commissars for safe

passage. The caviare is being offered in

America as a sample. .»
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Fair Yield of Potatoes is Looked For
Crop Will Not be As Heavy as Last Year, But Reports From Both

New Brunswick and Western Canada Indicate Average Produc-

tion—Estimated Yield in All Canada is 99,937,000 Bushels As
Against 133,831,400 Bushels Last Year

THE future trend of the potato
market is the subject of a great
deal of interest among retailers

and produce dealers at the present time.
It is yet a little too early to come to
any definite conclusions as to the esti-

mate of this year's crop and probable
prices. At the moment the market is

fairly steady since the depression and
lower prices of a couple of weeks ago
but to a certain extent there is a great
deal of uncertainty in the market.

The early part of the summer was
marked by a shortage of early potatoes
in Ontario and the growing crop of lat-

er varieties were none too promising,
being affected greatly by the extremely
hot weather and heavy rains which
niear'y destroyed many patches. Since
then, however, the cooler weather has
been more favorable to the growing
crop and although the output will not
be anywhere near that of last year, still

there is a good prospect for a fair
yield.

Little Speculation.

The disastrous close of last year s po-
tato season has given ground for un-
easiness on the part of many retail and
wholesale merchants. Many of them
made heavy losses and there is little

tendency to speculate among the more
conservative element. On (the other
hand, it is pointed out, that the situa-
tion of last year and the prospects for
this year are in no way comparable.
Last year there was a record crop in
every chief potato growing section in

Canada. There was also a bumper crop
in the United States which virtually
closed exporting to that country. The
extremely mild winter was also a fac-
tor, eliminating losses through frosts
and permitting shipping to continue
throughout the winter.

Canada's Acreage 746,000 Acres

As far as Canada Is concernea, Gov-
ernment estimates put the total acre-

age in potatoes at 746,000 acres while

thig is not appreciably less than the

acreage of 1920, governmental iigures

estimate the yield per acre at 134 bush-

els as against a record yield of 154%
bushels last year. If this estimate ap-

proaches anywhere near the truth there

will be a yield for all Canada 99,937,-

000 bushels as again.st last year's bump-
er crop of 133,831,400 bushels.

In Ontario, there are 14,000 less

acres under cultivation this year than
last. The early Government crop esti-

mate for this year is set at 13,800.000

bushels as against 27,783,000 bushels in

1920, a decrease of over 14,000,000 Dush-

els.

Less Acreage in Quebec.

In Quebec the situation is even worse.

There are 12,000 less acres under culti-

vation than last year with prospects on

the whole for little better than a 50

per cent, yield as compared with last

year.

In some parts of the Maritime Prov-

inces there is a marked decline in both

acreage and production. Nova Scotia

will probably not have more than a 65

per cent, crop while New Brunswick
will have at least an average crop.

Prince Edward Island, however, will be

about three quarters of a million bush-

els less than a year ago.

Big Crop in West.

In the Western Provinces the pros-

pects are for big crops. In Manitoba
the acreage is greater and the produ»-

tion will run more than a million bush-

els greater than in 1920, with Saskat-

chewan a like amount. Alberta will

also show a fair crop while Bintish

Columbia according to the Government
report will have a yield of 3,411,000

bushels or roughly speaking an increase

of half a million bushels over last year.

New Brunswick Yield Average

ST. JOHN, N. B., September 7.—
(Special)—While it is impossible at the

present time to make a definite esti-

mate of the potato crop of the province

of New Brunswick, reports from the

principal potato sections indicate that

the yield will be at least up to the aver-

age in most of the regions.

The acreage is slightly in excess of

that planted last year, ana while the

prospects in nearly all sections are that

the tubers will be small on account of

the protracted drought auring the sum-

mer, the total yield will be satisfying.

In the Carleton county area, the "buc-

kle of the potato belt" this province,

yields of seventy-five to eighty bushels

to the acre are generally reported while

some growers are getting as high as

1000 barrels. Several fields are produc-

ing 125 and at least one is said to be

yielding 150. To further enhance their

value, the quality is said to be of the

finest.

During the early part of the season

there was some apprehension that the

crop would be more or less a failure on

account of the absence of rain, indeed,

in some of the early varieties there was

a large percentage of misses and in some

sections the yield was disappointing.

The rains, however, came in time to

save the later varieties and a good crop

is resulting.

The Markets.

The potato market is reported to

have gone to pieces, but this is said by

shippers to be due to the first high

prices offered inducing too heavy ship-

ments of green immature stock. It is

believed that there is certain to be a

revival of prices as soon as cooler wea-

ther comes.

Other crops are reported to be gener-

ally up to the average in spite of some-

what discouraging prospects only a few

weeks ago. Altogether, the producers

are resting more easily at present than

they have been at any time during the

summer.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, September 14.—There is an easier trend to the hog mar-

ket this week on account of bigger supplies being offered of selected

and common stock. The price paid for light weight hogs shows a

decline of from a half to one cent per pound on last week's prices. Beef

also shows an easier feeling with lower prices quoted on fresh cuts of beef.

Hmoked hams are lower in price in virtue of the weaker hog market and

breakfa.'^t l)acon,, altliough weak, is unchanged in price. The market for

smoked meats continues active. For the first time in some weeks lard shows

an easier trend with, in some cases, easier prices quoted. Twenty pound

pails are quoted at from 18 to 20 cents per pound. On account of a lack of

demand for export butter and cheese show "further weakness with prices on

creamery butter reduced and a general weaker trend throughout the mar-

ket. In the cheese market, although the wholesale price remains unchanged,

lower prices are being paid at the l)Oard. It is expected however,_ that with a

renewal of the export demand a firmer market in both these dairy products

will result. ' There is little or no outside call for eggs at the present time and

supplies are fairly good, but the demand seems to be running towards '.hf:

storage stocks. No. 1 eggs this week show a decline of 2 r'cnts per dozen.

An adjustment ha.s been made l)y meat packers in the prices quoted on cook-

ed meats, which in most lines shows a decline in price. Honey is very plen-

tiful this year and lower prices arc quoted.
BUTTER PRICES LOWEH

Monlreal.

BUTTER—During the past week but-

ter prices have fluctuated with a decline

of one-eighth of a cent on creamery
butter early in the week and later an
advance of % cents. Butter prices, how-
ever, in a wholesale way show a decline

with finest creamery in prints quoted
at 38 and 39 cents and solids selling at

from 37 to 38 cents. The lack of de-

mand for export at the present time is

responsible for the weaker feeling in

butter and large supplies are on hand.

It is expected, however, that the export
demand will spring up in a very short
time and with it will come a much firmer
market.

BUTTER—
Finest creamery prints 38 39
Creamery solids 37 38

CHEESE MARKET WEAK
Montreal

CHEESE—There is little change in

the cheese market. Prices have an eas-

ier trend on account of the inactivity of

the export market.

Large, per lb 22 23
Twins, per lb 22 23
Triplets, per lb 22 23
Stilton, per lb 2.5 28
Fancy old cheese, per lb. . .

.

2.5 28
Quebec 22 2:!

STORAGE EGGS BEING USED
Montreal. -^^^
EGGS—There is very little change in

the egg market although prices on No. 1

show a decline of, in some cases, 2c

per dozen. There is a report that there
has been some enquiries from English
importers for Canadian fresh eggs but
some of the buyers here deny know-
ledge of any enquiries. The demand
for eggs seems to be running towards
storage stocks and the dealers are be-
ginning to open up their warehouse
stocks. It is conceded here that as
soon as an export demand opens up that
egg prices will strengthen up to an ad-
vance.

eggs-
Ex tras

Fresh
Do.,

Felects 45

No, 1

60
46

38

EASIER FEELING IN LARD
Montreal.

LARD—An easy feeling has prevail-

ed in the market for lard owing to an
increased production and larger offer-

ings and while the demand from out-

side buyers has been somewhat limited

since they have been buying heavily of

late. Some prices show a decline on
the 20 lb. wood pails but the average
price remains unchanged. Prices

range from 18 to 20c. per lb. in wooden
pails for lard.

LARD—
Tierces, 360 lbs 21 2iy2
Pails, 20 lbs 9 20% 21
Tubs, 20 lbs 20 21%
Bricks 24 25

HOG PRICES LOWER
Montreal.

FRESHMEATS—There seems to be

a stronger feeling in the live hog mar-
ket which is attributed to the fact that

the demand for supplies is somewhat
in excess of the supply and prices are
a little firmer. The Montreal markets
remain steady with the bulk obtaining
in select hogs runing at from $11.25
to $11.50 per 100 lb. weighed off cars.

The packers here are not disposed to

pay more than the above figures since
this shows a slight advance on some
of the prices that have been quoted dur-
ing the past week. Quotations on beef
show a slight decline with easier rang-
ing throughout the market for fresh
cuts of beef. There is a plentiful supply
of beef cattle offered on the market.

FRESH MfiATS—
Hogs, live (selected off cars)

Abattoir killed, 65-90 lbs.

Fresh Pork-
Legs of pork (foot on)
Loins (trimmed)
Trimmed shoulders . ...
Untrimmed
Pork sausage (pure)

9 00
17

•0 24
28

11 50

18

26
31

19

17

20

Fresh Beef

—

Hind quarters
Front quarters
Loins
Chucks

(Cows)
12 18

05 09

25 28

08 09

(Steers)

12 20

06 10

28 30
08 10

SMOKED HAMS LOWER
Montreal.

SMOKED MEATS—The market for

smoked meats continues active with
slightly easier prices quoted, on ac-

count of the easier feeling for hogs.

Best breakfast bacon is selling from
34 cents per lb. while smoked break-

fast is selling from 36 to 42 cents per

lb. Smoked hams are also a little

easier in price and range from 24 to

35 cents per lb. On the other hand
there has been a good steady de-

mand for bacon from all sources and
supplies have been kept well cleaned up
and prices have been very well main-
tained although there is a lower price

quoted on smoked ham.
BACON—

Breakfast, best
Smoked breakfast
Cottage rolls

Picnic hams
Wiltshire 32

MEDmM SMOKED HAMS—
Weight, 8-14, long cut

Do., 14-20
Do., 20-25
Do., 25-35
Over 35 lbs

34 40
36 42

. .

.

32
22

35

35
35
31
27
24

BARRELLED MEATS UNCHANGED
Montreal.

BARRELLED MEATS—There is no
change in the quotations on barrelled

meats. Heavy mess pork is selling at

$30 while Plate beef !s quoted at $22.

Heavy mjess pork (bbl) 30 00
Plate beef 22 00
Canadian Short cut (bbl) 30-40 ;{9 00

COOKED MEATS ADJUSTED
Montreal.

COOKED MEATS—A new price list

issued by packers for cooked meats
shows some adjustment in prices, but
no actual changes due to market con-
ditions. Jellied pork tongues are quot-
ed at 35c per lb. Head cheese is down
to 10c per lb. in price being quoted at
15 1/2 c per lb. There is a good market
all around for cooked and tinned meats.

35

37
58

620
15%
65
10

Jellied pork tongues

Jellied pressed beef, lb

Hams, cooked
Pork pies (doz.)

Sausage, pure pork
Mince meat, lb

Ox tongue, tins

Head cheese, 6-lb. tins, per lb.

49

BIG PRODUCTION OF HONEY
Montreal.

HONEY—There is a big production
of honey this season and one producer
alone, in this d:strict has, in the last week
sold to one firm seven thousand pounds
of honey. Prices will, accordingly be
easier and white clover honey is selling

at 15c to 17c, and buckwheat is offered
at lie a pound.

NO CHANGE IN FISH
Montreal

FISH—There is no change in the
prices quoted on fish. There is some
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improvement in the demand and Fup-

plies are good.

Market Cod 06

Steak Cod 09

Gaspe Salmon 26

Dressed B. C. Salmon 25

White fish 19

Haddock 08
Halibut 22

Trout, Lake 20

FROZEN FISH
Halibut, large aiitl chicken .

.

20 23
Haddock 07
Mackerel 15 16

Do., Western, medium 21 22
Steak Cod 08 081^
Market Cod 05y2 07
Sea Herrings 06 07
Salmon, dr., B. C 20 21

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd 11

Doree 12 17

Smelts 15 20

TORONTO, Sept. 14.—There are not many changes recorded in tlie

produce ai:id provision markets during the week under review. But-
ter and cheese continue easy, due mostly to the heavy holdings at

Montreal for which there is little export demand at the present time. Eggs
are fairly steady, although there is a slightly firmer undertone. The hog
market after showing a decline since our last report, continues in an imset-

tled condition, with packers endeavoring to further reduce prices. Receipts

of cattle were rather light and in consequence choice butcher cattle were
in active demand at a .flight tidvance. Bacon and hams are unchanged
while barrel meats are lowei-. Cooked hams are also reduced. Fresh Irout

is lower but other lines show no change. Poultry is easy under fairly

heavy receipts.

BUTTER CONTINUES EASY
Toronto.

BUTTER—The market continues with
an easy trend with prices further reduc-

ed. Creamery butter is quoted at 40c

to 42c per lb.

Creamery prints 40 42

NO CHANGE IN CHEESE

COOKED HAMS DOWN

Toronto.

CHEESE—There is no change in the
market as compared with last week.
The situation is an easy one with quota-
tions unchanged.
CHEESE—

Large, new 23
Do.. June 28

Stilton, new 25

EGGS FAIRLY STEADY
Toronto.

EGGS—The market has been fairly

steady during the week. Shipments
have been fairly large and although the
quality is somewhat improved, there is

still considerable wastage. Quite a lot

of eggs are arriving from the Western
Provinces and some from the United
States, most of these however, grade No.
1. Selects are firm at 50c to 51c per doz.
and No. Is are bringing 44c per doz.
Selects 50 51
No. 1 44
Selects in cartons 53 54

LITTLE CHANGE IN LARD
Toronto.

LARD—There is little change in the
lard market but if anything the under-
tone has a slightly firmer feeling. This
is attributed to the fact that stocks are
not large and also the higher prices in
the United States, which is reflected to
some extent in this market. Quotations
remain the same as last week.

l-lb. prints
q 2i

Tierces, 400 lbs. ... '...".'..'.'
()' ig oi9Tubs are 14c higher than tierces and pails one

cent higher than tierces.

SHORTENING UNCHANGED
Toronto.

SHORTENING—The market shows
no change as compared with a week ago.
One pound prints are quoted at 16% c to
17c and on the tierce basis at 14c to
141/^c per lb.

SHORTENING—
l-lb. prints

161/, o IT
Tierees, 400 lbs i^y^

COOKED MEATS—A further reduc-

tion of one cent per pound is noted on
cooked hams, making ordinary round
53c and square pressed, 57c per lb.

Other lines are unchanged.
COOKED MEATS—

Boiled hams. lb 53
Do., sciuare pressed 57

Boiled shoulders, lb 40
Head cheese, 6s, lb 12

Choice jellied ox tongue, lb 66
Jellied pork tongue 40
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above Tices subject to daily fluctuations of

the market.

SMOKED MEATS STEADIER
Toronto

PROVISIONS—Smoked bacon and
hams have a steadier undertone with
quotations remaining as last week. Bar-
rel meats, however, are reduced. Mess
pork is quoted at $31 per barrel, short
cut backs at $40, and pickled rolls $38
to $44 per barrel.

SMOKED MEATS STEADY
Hams

—

Small, 6 to 12 lbs
Medium, 12 to 20 lbs
Large, 20 to 35 lbs., ea. lb . . 26
H"avy 35 lbs. and upwards

Backs

—

Boneless per lb 46
Rolled per lb

Peameal 42

Bacon

—

Breakfast, ordinary, per lb. . . 30
Do., special trim

Cottage rolls

Roll per lb

Wiltshire (smoked boneless) lb ....
Do., three-quarter cut
Do., middle

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs

Do., av. 80-90 lbs
Clear bellies. 15-.30 lbs 18
Fat backs 10-12 lbs 14
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork

—

Mess pork 31 00
Short cut backs, 200 lbs 40 00

Picked rolls, bbl.. 200 lbs.

—

Lightweigiht 44 00
Heavy 3g qo
Above prices subject to daily fluctuations of

the market.

FRESH TROUT REDUCED
Toronto.

FISH—There is a good demand for
fresh trout with a goodly supply at low-

3S

38
34

26

47

52
43

36
45

32

28 V.

32

36
38

21%
19%
20
16

er prices, now selling at 14c to 15c per

lb. Fresh cohoe salmon is quoted at

19c to 20c per lb and flounders at 9c to

10c per lb. Other quotations are un
changed.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23
Whitefish, Government 11V4

Do., Georgian Bay 17 18
Fresh Herring 08 09
Flounders, lb 09 10

Fresh trout, lb 14 15

Hadock 09 10

Spring Salmon 24 25
Fall Salmon 13 :

i

Rainbow Salmon 013 014
Cohoe salmon 19 20
Mackeral 11 12

Yellow pickerel, lb 17

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 13 14

Flounders 09 10
Pike round 06 07

Do., headless and dressed 08
Salmon, Cohoe

Do.. Red Spring 23 24
Sea Herring 07V4 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12
Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH

Salmon Snacks, lb 24
Labrador Herrings, kegs, 100 lbs 25

Do., bbls., 200 lbs 11 75
Do. pails, 20 lbs 2 00

HOG MARKET UNSETTLED
Toronto.

FRESH MEATS—Since we went to

press last week, hog prices dropped 50c

per hundredweight. The market con-

tinues in an unsettled condition and
packers are endeavoring to further re-

duce prices. The cattle market contin-
ues to show an active demand for the
better grade. Receipts have not been
heavy and in consequence values ad-
vanced about 25c. There are practical-
ly no changes in dressed meats.
Hogs

—

Dressed, light, per cwt 18 00 20 00
Do., heavy, per cwt 14 00 16 00

Live, off cars, per cvsft 10 2.')

Live, fed and watered, cwt ;-< 'n
Live, f.o.b. per cwt ^ 2o

Fresh Pork

—

Legs of pork, up to 18 lbs 28
Loins of pork, lb o 33
Fresh hams, lb o 30
Tenderloins, lb o 46
Picnics, lb o 15
Montreal shoulders, lb 18
Boston butts, li- o 21

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb O 15 17
Front quarters, lb 05 08
Ribs, lb 16 22

Chucks, lb 08 08
Loins, whole, lb 20 23
Hips, lb 10 12

Cow beef quotations about 2 cents per lb b-low
above quotations.

Calves, lb o 13 14
Spring lamb. lb 16 18
Y(;prling lamb. lb 08 10
Sheep, whole, lb 05 07
Abov^ prices subject to daily fluctuations of

the market.

EASY MARKET FOR POULTRY
Toronto.

POULTRY—An easy feeling still pre-
vails in the market for poultry. Fairly
heavy receipts are arriving and as the
demand is of a day to day character,
prices have a tendency downward.
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WINNIPEG MARKETS
WIXMI'1':(;, Sept 14.—There is an ea.sier trend throughout the pro-

(hicc iuul ]n'o\-i8ion market. Butter is lower and the same is

evident in cheese. Kggs show no change. Cooked meats are rul-

ing steady but busine-ss is falling off due to the cooler weather. Ham and
bacon are in good demand. The hog market shows a stronger tone and
has advanced in price as supplies have been very light. Lard has shown

a firmer tone and advanced ^''2 cent per pound. Tlie fish market is hold-

ing steady.

BUTTER EASIER
Winnipce. •^^—
BUTTER—The butter market shows

further weakness, and declined 2 cents

per lb. Best table grade creamery is

quoted at 38 to 40 cents per lb.

nUTTER—
Creamery, best table grade .... 38 40

Dairy, best table prrade ....

Margarine 21 25

CHEESE PRICES LOWER
Winnipeg.

CHEESE—The cheese market is easi-

er with quotations down 2 cents per

pound making large cheese 24 cents and
twins 241/^ cents per pound.

CHKESE—
Stilton cheese, large, lb 29

Ont., large, lb 24
Ont.. twins, lb 24*

Ont.. triplet-s, lb 2.5

EGGS UNCHANGED
Winnipeg. —^—

—

EGGS—There are practically no
changes in quotations on eggs. New
laid in cartons are quoted at 50 cents
per dozen-and No. 1 candled at 37 cents.

COOKED MEATS STEADY
Winnipeg.

COOKED MEATS—There is no
change in the prices quoted on meats.
The market is steady with a dropping
off in the demand for these lines with
the approach of cooler weather.

Best quality, skinned, 8-14 lbs.

Do., 13-16 lbs

Roast ham, lb

Roast shoulders, lb

Jellied Ox Tongues, lb

Head cheese, 6-lb. tins, lb

Pork tongues, lb

Luncheon cooked meats, lb

58
52
58

38
62
16

38
21

SMOKED MEATS UNCHANGED
Winnipeg. —^—
PROVISIONS—The demand for both

ham and bacon is showing an improve-
ment as the fall weather approaches.
Quotations remain unchanged.
Hams

—

8 to 16 lbs., per lb 46
16 to 20 lbs., per lb 46
Boneless, 8-16 lbs., per lb 52
Skinned, 14-18 lbs., per lb 46
Skinned. 18-22 lbs., per lb 46

Bacon

—

Back, 6 to 10 lbs., lb 0-53
Cottage Rolls, boneless 26
Bellies, 6 to 10 lbs . per lb 40

BROILERS ARE ARRIVING
Winnipeg.

POULTRY—A few live broilers are
arriving on the market and are meeting
with a good demand at 45 cents per
pound. Other lines however show no
change.

POULTRY—
D. p. chickens, 3V4 lbs. and under 40

Do., 3V4 lbs. and over 42
D.P. fowl, 314 lbs. and under 26

Do., 3* lbs. and over 28

LARD SHOWS ADVANCE
Winnipeg.

LARD—Lard advanced % cent per lb.

and is quoted at 18 Va cents in tierces of

400 lbs. with 20 lb. wooden pails at

$4.10. Shortening however shows no

change.

FISH IS UNCHANGED
Winnipeg.

FISH—There is no change in fish

prices this week. The market shows an
improvement in the sale of halibut and
salmon.

HOG MARKET FIRMER
Winnipeg.

FRESH MEATS—The hog market
has shown an advance due to the small

quantity being offered and selected are

quoted at $13.25 to $13.50 per cwt. In

view of the moderate offerings for cattle

buyers were keen to purchase, and trad-

ing is fairly brisk with quotations hold-

ing steady. Choice butcher heifers are
scarce and are quoted from $4.25 to

$4.50. Choice veal calves are selling

from $6 to $8. The sheep and lamb
market appeared to be a trifle weak
under liberal offerings. Good lambs are
being offered at $9 to $10 with good
mutton sheep from $5.25 to $5.75.

Selected, live, cwt 13 00 13 50
Heavier 8 2.'i 11 50
Light 12 00 i:t 00
Sows 6 2."> 8 25

Fresh Pork

—

Legs of pork, up to 35 lbs., lb 24 33
Spare ribs o 15
Loins of pork, lb 31 34
Fresh hams, lb 29 35
Picnics, lb o 20
Shoulders 17 21

Fresh beef—from steers and heifers

—

Hind quarters, lb 11 19
Front quarters, lb O6V2 08',-',

Whole carcass, good grade, lb. lOi^ 13%
Mutton

—

Choice, lb 22
Choice long hinds (leg and loin) ... .?5

loin) .'5

Choice Stews 07%
Lambs

—

Choice, 30-45 lbs 23
Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

Illustrating a Provision Counter in a Grocery Where Display Means Constantly Increasing Sales
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The Seal of Quality
r? OLLOW this sign and you will always be assured of

^ products which give satisfaction, and which will stimu-

late and hold trade, also keep your customers loyal to your

store, for they will know that you handle and sell

Davies Quality Foods
Prepared under the supervision of inspectors appointed by the

Government at Ottawa gives you the added assurance of absolute

good product, free from infection.

Try some of these high-grade quahty lines, which have already

assisted in building up trade for numerous dealers throughout

Canada.

Peerless Brand Cooked Hams
" ** Bologna
" " Pickles
« " Rocist Pork
" " Shortening

Dialstone " Smoked Meats

These are only a few of the Quality lines we offer you, full range
of products and prices given upon request.

Our sales staff is at your disposal, and we solicit your enquiries

and orders. Special attention given to orders received by mail.

Write for our prices, or, if our salesman is in your vicinity we
will have him call.

WIlLMLriW lEOUMITED
Toronto

Montreal Sydney, N.S. Hamilton
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"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the
delicious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now.

Phone June. 3400

"Gunns yellow and blue
Is a guide for you."

^^m 1^^^^^^^ LIMIT

West

Toronto

Grocers who use

Eq"^^ the N. B. Pulp

Egg Carrier

Save

Money, Time and

Eggs
Order from your wholesale grocer

or from

Walter Woods, Limited

Hamilton Winnipeg

Baking sodA

U
Quality" ?SQuantity" Sales

For over seventy years Cow Brand Bak-
ing Soda has maintained its reputation
as the fastest selling Baking Soda on the

market.

"Cowr Brand" popularity is not just a

matter of chance. It is due to its high
standard uniform purity which has made
it the strongest and most economical
baking soda sold.

Church & Dwight, Ltd,
MONTREAL
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Freeman's Equipment
For The Modern Grocer

Freeman Equipment for grocers embraces every-

thing in store equipment. Refrigerators of all

kinds, display cases, refrigerator cases, glass

counters, meat grinders, coffee mills and meat

slicer. Orders can be filled from stock or we

will make special units to your order.

At the right is illustrated the Freeman

Combination Coffee Mill and Meat Chopper.

This is a V2 horse power machine, sturdy,

handsome and economical. It comes

in both pedestal and counter base types.

Below is shown one of our popular models

of Refrigerator Display Cases.

Our representative would be glad to call and

give you further particulars.

Write for our illustrated catalogue and

price list.

Refrigerator Display Case

W. A. FREEMAN CO., LTD.
HAMILTON ONTARIO
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—here it is:—
Som-Mor
Graham Wafers

Fairy Soda (Plain
arid Salted)

Ginger Snaps
Social Tea

Royal Arrowroot

—All in Striped

Packages.

The Right Biscuit to Sell
The "Biscuit In The Striped Package" is the

right biscuit for you to handle, because:—

It is invariably pure, fresh and delicious-

It is popular with those who have used it

—

It brings customers back for Some More-
It is extensively advertised to your customers-
It is attractively packed in convenient sized striped packages-
It makes a striking display in your windows and on your

shelves —

It moves OFF your shelves quickly

—

It SELLS-
It affords a rapid turnover, and a good profit-

Quick shipments from our nearest branch enable you
to keep your stock complete.

North-West Biscuit Company, Limited
Winnigeg
Moose Jaw
95

Edmonton
Regina
Saskatoon

Alberta
Calgary

Nelson
Vancouver
Victoria

Fresh Arrivals

Isle of Pines Grape Fruit
(New Crop)

California, Tokay and Malaga Grapes

Oregon Bartlett Pears

Sweet Potatoes

British Columbia Fresh Prunes in Boxes.

Colorado Peaches (Elbertas) in Boxes.

British Columbia Apples in Boxes (Weal-
thys).

Your orders solicited.

Satisfaction guaranteed.

WHITE & CO., LTD.
TORONTO

AIPPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple
requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count
on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

I
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"AtYour Grocer's"
Every week thousands of dollars' worth of Carnation advertising in-

forms the pubHc that Carnation Milk may be obtained "at your grocer s.

These advertisements reach millions of people—your own customers

read them.

They will inquire if you stock Carnation Milk—if you are a Modern Milkman.

Are you profiting by this additional business directed to your store?

Link yourself up with this campaign for bigger sales—get a share of this new

business.
,

Carnation advertising material is free. Ask our representative or write for some of

the following pieces:

Suggestions for Window Trims—Giant Carnation Carton—Counter Cutout-

Counter Stand—Story of Carnation Recipe Book—Carnation Streamers or Hangers.

Address-CARNATION MILK PRODUCTS CO., Limited, Aylmer, Ontario

Remember— your jobber can supply you.

Carnation
"From Contented Cows"

(a/matm

Now in

''Hotel" Size

Carnatio7i Milk is

now also put vp in

a 32-02. can. This

"hotel" size can

opens up big new

possibilit>,es. Comes

packed 24 cans to

the case. A. id it

icilL pay yoii' well

to pvsk it.

Milk
The label is red and white

"Dominion Brand"

TOMATO SOUP
The New Soup with the New Label

All Canadian Made

A rich, thick, savoury soup packed full of goodness and appetising

flavour; flavour that makes friends for life after one trial.

Stock It!

Display It!

Sell It!

Wholesalers!

Place Fall

Orders No^v.
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Old English Xmas
MINCEMEAT

(Basins and
Tin Moulds)

LEMON CURD
1 llliO (Genuine Melton Mowbray)
PRICE LISTS AND FURTHER PARTICULARS:-

Tebbutt & Co.
London Offices:

45 Chancery Lane, London, W.C.2.
ALSO-
A. C. CHAPMAN, 93 Durocher St , Montreal

"Eisiahlishtd upwards of a century"

The Works, Melton Mowbray,
England.

£!iiiiiiiiMiiiiiijriiiniiiiiiiiiiiiiiiiiijiiiiiiJiriiMiiiiiiliiiitiiiiiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiirntiHin^

I
SAMUEL DOBREE

|

I
& SONS

I

I
LONDON, ENGLAND

|

i Established 1 7th Century I

I Growers and Producers of
|

I SUGAR MOLASSES
|

I
COCOA

I

I
IMPORTERS AND EXPORTERS I

I Branches in all parts of the civilized world |

I Canadian Branch .

|

{
UPPER WATER STREET

j
. HALIFAX, N.S.

|

^•tiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuriiiJiiiiiiiiiiiiiiiiiiininiiiiiiiiiiJiiiiiMiiHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitHjiijirfirjiiiiiiiiiiiii?

Y & S

STICK LICORICE

in 10c Cartons

^_ [Everything in Licorice for allj

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

BABY'S OWN SOAP
50% PROFIT

Freight Prepaid. Minimum Quantity 2 Gross.Buy Direct From the Factory.

$38.40 less 20% and 5% - $29.18
Sell at 15c per cake - - $43.20

In Sask., Alta. and B.C. add 60c per gross and retail at 50c per box of 3 cakes.

ASK FOR PRICE LIST OF OTHER LINES

ALBERT SOAPS, Limited, 168 McCord St., MONTREAL, Que.
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BRUNSWICK BRAND
Sea Foods

'TT_T!Kf f'*ir«'^'"^ ^*^'^*t'-'^«- ^•*-'«^"^*-'<-'* *'*'»^'«^^'-<^ <•*-'- <-*-^T<-f\s t.vri-v*-^?'^*''-^''* ^y^t^'cv.t^'^^ii i;'cgtc

• • • • the popular

and profitable sellers

These canned fish foods sell well wherever they

are introduced- Being cooked they are ready to

serve at once, and their great convenience and

tempting flavor, coupled with their most reason-

able price, offer a selling appeal that few women

can resist, and the best part of it is that Bruns-

wick Brand sea foods invariably win steady re-

peat orders.

Grocers featuring these choice canned sea foods

are assured not only of rapid turnovers, but also

of a profit margin on each sale that is exception-

ally good. Get ready for a bigger fall fish bus-

iness this year by stocking up with Brunswick

Brand—the line that never fails to make good.

Connors Bros., Limited
Black's Harbor, N. B.

Winnipeg Representative: Chas. Duncan & Son, Winnipeg, Man.
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Citwftapf

Bacon Looks Best in a "Riteshape"
AND so does butter, lard, fruit, fish—in fact most every food product

you sell in bulk looks its very best when served in a Riteshape. But it

not only looks better—it KEEPS better. No odor, no contamination,
no waste. And here's another thing—you can do up average quantities

—

such as half-pounds, pounds and two pounds all ready for serving quickly
when the rush comes. The Riteshape certainly does save your goods, your
time and your money besides giving you the best opportunity for tasty dis-

plays.

The Riteshape is made in all sizes from '/2 lb. to 10 lbs. Each dish carefully
examined and warranted perfect.

WRITE FOR SAMPLES AND PRICES.

ThejVictoria Paper & Twine Co., Limited.
430 WellinRton Street West, Toronto

Sole Canadian Wholesale Distributors for the manufacturers—THE OVAL WOOD DISH COMPANY, NEW YORK.

EVERY month each of your customers is spending four or

five dollars for milk. From $48 to $60 a year. You
can get that extra business and make a good profit by push-

ing KLIM! Think of it—the grocer with fifty customers

who buy KLIM regularly could make a turnover of $3,000

in KLIM sales. Extra profit which he is not now^ making.'

Surely KLIM—with its profit, steady turnover, month-fn-

and-month-out sale—is worth handling AND PUSHING.

CANADIAN MILK PRODUCTS, Limited
HEAD OFFICE Toronto

^T. JOHN MONTREAL WINNIPEG
B.C. Distributors Kirkland & Rose, VANCOUVER

There is nothing lil(c KLIM-no
source of milk supply that is fresh,

sweet and pure under all conditions

Pure pasteurized shimmed milk, pow-

dered by our exclusive "spray" process

in our own plants, which are located

in the heart of Canada's finest dairy

farn:s.

1
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Bowser Curb
Gasolir-e Pump

Curb Gasoline and
Oil Pumps

Bring You More Business
Now as never oefore, there is a great opportunity for progressive dealers

to favorably and permanently establish their business in the minds of the autoist.

Get Your Share of Trade
Show the trade you are on the job,

ready to serve them.

Bowser Gasoline and Oil Storage Pumps
will catch the motorists' trade quicker than any
other method you can use. Get this profitable

trade coming to you for gasoline and oil. It will

keep coming, until eventually you have their trade

for parts and accessories.

There is a Bowser Outfit that will meet your
needs and bring you profitable business. Bowser Curb Gasoline and Lubricating Oil Pumps

S.F.BOWSER CO., LIMITED
66-68 FRASER AVENUE TORONTO, CANADA

Branch Offices in all the Principal Cities of the World

Dealers \Profit by Sunset SUCCESS
Display Sunset—Show YOU Sell It

It PAYS' to PUSH Sunset because it is well advertised to the
people in your neighborhood. When they enter your store,
have your Sunset display prominently placed. That's the way
Sunset sells easily and quickly, and you reap the clean profits
which this real dye brings by making good with home-dyers.

USE this Counter Display Case
Your jobber can supply Sunset
packed 1 gross assorted colors *J 'J
in this attractive display case, £t mU
with Color Card. Ask him. If p .

the Color Card you have is r3St
soiled or damaged, write us for ColorS
a fresh one.

SunsetSoapDyes
The Real Dye for All Fabrics

Sunset Window;Cut-Out-FREE ^J/^wlt^^hr fro^t
nction with the Sunset Display Case, Color Card, and a
of loose packages. Size of Cut-Out: 28" x 40". Litho-
in many beautiful colors. If you have one, use it for
f not, write and we will send you one, free. Address,
AMERICAN DYE CORPORATION, Ltd., Manufacturers:

Toronto, Canada.

in conju
quantity
graphed
profit ; i

NORTH

Sell a woman Sunset, and she boosts for you thereafter; anybody,
without any dyeing experience whatever, can equal professional
work with the modern Sunset

—

One dye for all fabrics.

Keep your stock of beautiful Sunset colors complete. If you have
any trouble in getting Sunset, write

:

Sales Representatives

:

HAROLD F. RITCHIE & CO., Ltd., Toronto, Canada.

|

-

j iiiir iiji(U» ii t iim[ni i iU [i tm iitf)ni uii Hf»i



66 CANADIAN GROCER September 16, 1921

Now for the Oyster Season

Oysters in Glass Jars

Will be in great demand this Season

Packed under strict

Sanitary Conditions

THE BEST

FLAVORED OYSTERS

on

THE CONTINENT

Place these on your

Counter and watch

them sell

Order to day

SELECTED OI^TERs

BETTER

D.HATTON Co

MONTREAL

Your customers will ap-

preciate this new way of

selling oysters.

Attractively packed in

Glass Jars.

1 dozen per case

Why not be t|he f^rst

Grocer in your town to

stock this new line.

Big Sales Good Profits

A weekly standing order will keep your stock replenished with fresh goods.

We Guarantee the Quality and Price

Place Your Order with the Old Reliable House

D. HATTON COMPANY
Montreal
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A New Cone and costs no more
Canadian Patent No. 252994
No Breakage No Waste No Loss

St. Lawrence Cake Cone "Canada's Best"

The Rim is made

to prevent breakage

No Loss of Money

in handling St. Law-

rence Cake Cones

The Patent is in

the Rim and Cup

and has revolution-

ized the Ice Cream

Cone Trade

Satisfied Customers

Repeat Orders

Big Sellers

Attractively Packed

Manufactured from the best

Wheat Flour

Now is the time to orderyour supplies—We Guarantee the Quality,

Prices are no higher than other makes
Order through your wholesaler or wrile direct.

ST. LAWRENCE BAKING CO., LIMITED
255 St. Paul St. W. - Montreal

Lwy/yy/y.v/wy//y^^^^^
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EDDY
A Name iThat Guarantees Quality

To the customer the name "Eddy" is an assurance

of money's worth in Matches, Indurated Fibre-

ware, "OnHwon" Towelling and Toilet Paper and

other paper specialties.

Eddy Products are known all over the Dominion.

Widespread consumer advertising reaching into

every Canadian community is enhancing the Eddy
demand and bringing extra sales to every Eddy
dealer.

Every Eddy Product is an All-Canadian Product.

The E. B. Eddy Co., Limited
HULL, CANADA

"Oh, I'll Take This One-
See How Thick It Is!"

The housewife invariably chooses a Keystone Household
Brush in preference to all others, because of the quality of

its fibres and bristles, and because of its extra heavy filling.

She knows that a good brush lightens household labors.

Keystone Household Brushes
are remarkable repeaters. Many dealers have built up a profitable and per-
manent Brush business, by handling the Keystone line exclusively. These
brushes are attractive in appearance—the backs being very carefully finished.

Send for a sample Bhipment.

Have you seen the new "Never
Strip Metal Thread Handle,"
which cannot wear off? No
additional charge for Metal
Thread Handles with Keystone
Floor Brushes.

Note the Handle,
Metal Thread, and
Ferrule, shovfn
separately.

Stevens-Hepner Company, Limited
PORT ELGIN - ONTARIO
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Antiques belong in a museum
—Not in your grocery store

One of the most successful buyers in

the country said that he always asked him-

self "How long will these goods be with

me?" before buying from the persuading

salesman.

A good question, a fair one and a safe

one. The successful buyer is a salesman
himself—not an antique collector.

You will find Postum, Grape-Nuts
and Post Toasties in every leading grocery

throughout Canada because the possibil-

ities of loitering are eliminated and the

sale of every package guaranteed.

about the

For this there's a well-known reason.

There's nothing eccentric

Postum policy of advertising.

Like clock work, selling mes-
sages on Postum, Grape- IN uts

and Post Toasties appear
in leading magazines and news-
papers, on billboards, in

street cars. The result is

quick, profitable and guar-

anteed turnover.

Canadian Postum Cereal Company, Limited

Windsor, Ontario, Canada.
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NHSTER MASON
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PUUC SMOKING ^

c/ Tohcicco *' ^ 4
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ji'Or^iJ

The man who smokes
^ the big plug has
reasons aplenty, aside
from the real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor : and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

TheBig Plug ^O*^

Is This Ad
Helping You?

It is if you are one of those retailers

who are selling MASTER MASON
Tobacco—^the plug that pays the
dealer the largest profit-margin of

any tobacco in Canada. Advertise-
ments—over four times the size of

the one above — are boosting the
sales of MASTER MASON among
men who know tobacco value. You
can sell more MASTER MASON
now than ever before—and make
more money selling it. Why not
put in a stock of this popular to-

bacco immediately?

ROCK CITY TOBACCO COMPANY, LTD.

QUEBEC CANADA

MASTER
IMSON
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BUYERS* MARKET GUIDE,
Latest Editorial Market News

Stone^vare Jars
Flo>ver Pots
Tea Pots
GlassM^are

Please ask for copy of
latest catalogue

The TORONTO POTTERY
CO, Limited

Toronto

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Beat English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Cambcrwell. London, Eng.

Agents

W. Y. COLCLOUGH, Room 203-23 Seott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Baildinr

Winnipegr, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'a, Nfld.

Order from your Jobber today

•SOCLEAN"
the dustless sweeping compound

SOCLEAN, LIMITED
Manufaoturers TORONTO, Ont.
Montreal Agents :—Vigneault & MacGillivray

7 Bonsecoura St., Montreal, Que.
Ottawa Agents:—W. R. Barnard. 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
Hie "want a4." has ki»wu from a

little used force in iyualnaae life into
on* of the rreat neecMitiea of th« pi«-
ent day.

Business men nowadays turn to iths

"want ad." as a matter jf e»urs« for
a hundred small service*.

The "want ad." sets work for work-
ers and workers for work.

It vets clerks for employers and finds
soaployers for clerks. It brirC* to-
gether buyer and seller, and enables
Uwm to do boainese thousfa tiiey aukj
b« IboaaaniM of mile* ap«rt.
The "want ad." is 4iie sreat fore* in

the small affairs and incidents of dafly
life.

SPANISH RAISINS

EQUAL LAST YEAR

A despatch from F. W.

Rowley & Co., of Dennis,

Spain, says:—"The latest

estimate of the Valencia

Raisin crop is put at 8,000

to 9,000 tons, a figure

several thousand tons be-

low previous calculations.

The first shipments cannot

be made before Septem-

ber 1 and quotations for

the new^ crop are not yet

available. From all indica-

tions it is likely that the

new^ prices w^ill at least

equal last year's crop.

ASK FOR
SAMPLES
£. PRICES

, .,. FOR LIGHTING SYSTEMS
' JuHion rOR MANCINCi l./Vr<| PS .CD

R.M.Moope UCo.L-Vn>^^*b.C
PACIFIC COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

MAKE BUSINESS
BETTER

By Boosting Your
Business

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

These one-inch specee

only $2.20 per insertion

if used each issue in the

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE

YOUNG MAN, 28, THOROUGHLY BXPER-
ienced and efficient; a hustler and one who

knows what to do and how to do it, wants posi-
tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

"RANTED — I WISH TO RENT A STORE
about 15 X 40 feet, in a town of not less

than 3,000 population ; might consider buying out
grocery stock, but prefer renting store only. Ad-
dress Box 80, Canadian Grocer, 153 University
Ave., Toronto, Ont.

Y^ANTED—MAN SEEKS GOOD PROPOSI-
tion, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-
ferred. Expert office man. Could invest small
capital. Box 92, Canadian Grocer, 153 Univer-
sity Ave., Toronto, Ont.

yOUNG MAN WANTED AS MANAGER FOR
dried fniit broker's office in Montreal. Give

full particulars in first letter. Box 98, Cana-
dian Grocer, 153 University Ave., Toronto, Ont.

pOR SALE — GENERAL STORE, IN LIVE
town in Alberta ; population 1,800. Has High

School ; 20-bed, fire-proof hospital, etc. ; has good
pay roll and is recognized as one of the best
towns in the province. Turnover last year ^150,000.
Write for terms. Box 82, Canadian Grocer, 153
University Avenue, Toronto, Ont.

pX)R SALE—POTATOES, CAR LOAD LOTS
Choice Manitoba White. N. J. Prior & Co.,

Portage la Prairie, Man.

pOR SALE — BUTCHER AND GROCERY,
West Toronto. Turnover 72,000 : good pros-

pect. Owner leaving city. Box 90, Canadian
Grocer, 153 University Ave., Toronto, Ont.

pOR SALE GROCERY AND PROVISION
store in a thriving railway divisional point

and tourist town. Stock and fixtures, f2,400.
Good opportunity. Apply Box 88, Canadian
Grocer, 153 University Ave., Toronto, Ont.

The Significance of National Advertising

Advertising appearing in a local publication shows the ad-
vertiser as appealing for local trade—the smallest store can
use the local newspaper, whereas the advertising appearing in

Canada's National Magazine stamps the advertiser at once as
doins: a national business; one whose goods and services are
av&ilable not only to the people of the one locality, but to the
people in all parts of the broad Dominion.

National Magazines give to advertised articles a national stand-
ing, a prestige and a quality reputation that no other kind of

advertising has ever been able to give.

WANTED

WANTED—MANAGER FOR NEW CHAIN OF
Grocerterias in large Canadian city. Must

know grocery business ; must be a good buyer,

and must have an established connection with

manufacturers and know how foodstuffs of all

kinds are bought and sold. This is an excellent

position for the right man. State all particular!

about yourself in first letter. Strictly confiden-

tial. Apply Box lOO Canadian Grocer, 153 Uni-

versity Ave.. Toronto.

Are You Interested?

CANADIAN GROCER reaches
the retailer, the wholesaler, the

manufacturer, the clerk and the

people in the Trade from
whom you wish to sell, or from
whom you wish to buy.

RATES:
(payable in advance)

3c per word, first insertion.

2c per word, subsequent inser-

tions.

5c. extra per insertion when re-

plies are to be addressed
c/o Canadian Grocer.

No Other Paper Reaches
All These Men.

In Selling a Business?
In Buying a Business?
In Engaging a Clerk?
In Securing a Position?
In Securing a Partner?
In Disposing of Second-hand

Fixtures ?

It should find for you among
the progressive Grocers of Can-
ada at least one individual who
is on the lookout for just such
a proposition that yuo have to

offer.

Then you should use,

Canadian Grocer's Classified
Ad. Columns

Canadian Grocer
143-153 University Ave. Toronto
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Another improvement in National Cash Registers.

Low-priced receipt printer.

To all merchants:

When you press a key on this register

—

(1) It shows the price of the article.

(2) It prints a record for the merchant.

(3) It prints this receipt for the customer.

(4) It opens the cash drawer.

(5) It adds up the money received for the day.

J. BLANK
214 Main Street

Blankville

-.40

Amount of
Purchase Shown

Above

05 SEPT 10

Copy of receipt printed for
each customer

Now there is a receipt-printing National Cash Register for every line of business.

Old registers bought, sold, repaired, and exchanged.

Easy payments. Liberal allowance for old registers.

We make cash re^istets for every line of business

NATIONAL.
CA.SH RECISTER CO.

OF CANADA LIMITED
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The scalesyou useweigh your

own reputation in the balance

B USINESS is a science of reliability and exactness,
success is judgment, the other half is accuracy.

One half of

Bankruptcy is a disease of fractions—the trickles that slip through
careless weights and faulty measures art deadly. "Little things" kill

^he most men and the most businesses.
Unreliable scales cause almost unbelievable losses and alienate un-
countable customers.

We make the best scales in the world—scales that perform veritable
miracles—automatic types for all kinds of stores, many of them so
exquisitely patterned as almost to weigh a shadow. Special scales for
the peculiar needs of grocers, butchers, drug stores, confectioners and
hardware stores.

AGGURACYh

Guaranteed to be right and to stay right.

We shall be glad to explain our plan of
interest. Write to us today.

easy payments, without

We also manufacture Inter INTERNATIONAL BUSINESS MACHINES CO., LIMITED
national Time Recorders

and International Electric

Tabulators and Sorters.

Frank E. Mutton, Vice-President and General Manager.

HEAD OFFICE and FACTORY—Royce and Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calgary, Edmonton, Saskatoon,
Regina, Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa, Montreal, Quebec, Halifax,
St. John'.^, Nfld.
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IngersollCream Cheese

a

!

MADE IN
CANADA

AGENTS:
The Inrersoll Packing Co., Ltd., Toronto, Ont.
E. S. Kirk, 17 Georee St., Hamilton, Ont.
Canadian Packing- Co., Ltd., Peterborough

(Eastern Ontario).

G. W. Nickerson Co., Prince Rupert, B.C.
G. T. Armstrong & Son, Ltd., Sherbrooke,Que.
The Whyt« Packing Co., Montreal, Que.

J. H. Trowbridge, Ottawa, Ont.

Mason & Hickey, Winnipeg, Regina, Saska-
toon, Edmonton, Calgary, Brandon, Leth-
bridge. Fort William.

Urqnhart & Co., Ltd., 98 Powell St., Van-
couver, B.C.

Albert Dunn, Quebec, Que.

Canadian Packing Co., Ltd., Sydney, N.S.

Guaranteed Sales
Ingersoll Cream Cheese, the rich creamy cheese that

spreads like butter, has proven a remarkably fast seller

everywhere it has been introduced.

Its delightful flavor, soft spreadable texture and super-
ior quality have won nation wide approval.

Ingersoll Cream Cheese is put up in attractive,

heavily paraffined cartons that retain every
particle of its goodness. Order from nearest
agent.

"^"^ The Ingersoll Packing Co., Limited
INGERSOLL, ONT. X

ft 99Spreads ZiAe Sutter
Circulation of Canadian (Ttocer has l>een audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to any one interested

^f
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The Importance of

Rapid "Turn-over"
Is more apparent to the dealer to-day than ever

before.

Your capital invested in O-Cedar Polish and the

O-Cedar Polish Mop, turns over rapidly.

These products sell readily because the thrifty

Canadian housewife has learned that the O-Cedar
trade-mark is a guarantee of satisfaction.

Make the most of O-Cedar turn-over possibili-

des—make attractive displays of Mop and Polish

—keep O-Cedar in the foreground all the time

—

use the Window Cards which we gladly furnish

for this purpose.

O-Cedar Polish
Mop

Small $1.25
Large $2.00

CHANNELL LIMITED

TORONTO

O-Cedar Polish in

tins $1.50. $2.50
and $.3.50.

Bottles, 30c & 60c.

^J^^
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A FEW GOODREASONS FOR
THE OUTSTANDING LEADERSHIP OF

l3(fycU4i4 St. Charles Milk
{the Pure Country Milk i^ith the Cream left in)

Borden's St. Charles Milk is the highest

quality evaporated milk on the market.

Borden's St. Charles Milk is so rich that

it whips like cream.

Borden's St. Charles Milk when used in

cooking is actually so rich in butterfats

that less butter is required.

Borden's St. Charles Milk is prepared

under ideal sanitary conditions from

Borden's selected and carefully inspected

herds of healthy cows.

Borden's St. Charles Milk is just pure

rich creamy pasteurizedT country milk

with the water removed.

Borden's St. Charles Milk is the safest

miFk for the children, and for the table

while its great purity and richness makes
it the most economical for all cooking.

Canadians from coast to coast know
these facts and Borden advertising is

constantly jogging their memory.

MONTREAL %e, l^G7tle4v Gy.M^mited mSmm
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The Demand is Regular

There is always a steady demand for McCormick

biscuits. Their reputation for unfailing quality and

freshness has made them favorites from coast to coast.

When your customers think of biscuits they think

of McCormick's. Stock up and supply their

demands.

McCormick Mfg. Company, Limited, London, Canada
Branches at : Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary, Port Arthur

St. John, N, B., Vancouver
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PLEASES
YOUR

CUSTOMERS

BRINGS
MORE

BUSINESS
TO YOU

CLARK'S
TOMATO
KETCHUP

Made in Canada By Canadians

Ask Your Dealer For Prices

J



CANADIAN GROCER—Advertmng Section. September 23, 1921

N^^^>^^s^^-.^^^"^:^ >^^^<.^^K>^^

WW^-i

EnpnTSfi]
'CONSOLS

You Can't Stop People

Buying Macdonald's
LAST year Canadians bought

more Macdonald's than any
other kind of tobacco. They are
going to keep on buying it.

No sensible dealer would want
to stop them, for Macdonald's is the
most profitable line to sell. It
moves faster, it pays more profit, it

requires less sales effort, it satisfies
as few other tobaccos could do, and
it brin^-.s those extra. .Macdionald pro-
fits that make the tobacco with a
heart so popular with the retailer.

i&?,";^^.
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Does it make good bread, buns, biscuits? Does it make good cakes,
cookies, crullers? Good pies, pastries, puddings? How about dough-

nuts or dumplings? And muffins, pancakes, snaps, etc.?

You've got to be
Specific

Women buy flour with the finished product in mind. You sell the .cause, but
they buy the effect. They in reality buy bread, cakes, puddings, pastries.

All FIVE ROSES flour advertising is based on this desire for better baking,

on the housewife's ambition towards better living conditions for her people.

And because FIVE ROSES flour supplies these human wants and aspirations

consistently—economically—FIVE ROSES advertising has been unusually suc-

cessful. It is based on facts, the ability of the flour to perform its allotted

function.

When you sell FIVE ROSES, you sell not merely a satisfactory product, but
a product that is known as such. It is a better product because it is adver-
tised!

LAKE OF THE WOODS MILLING COMPANY, LIMITED
Offices in 16 Canadian Cities

Montreal Winnipeg

FIVE
ROSES
FLOUR
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BRADSHAW'S LIMITED
WISH To Announce to the trade their appointment

as Sales Representatives throughout
Canada for

MONO SERVICE
CONTAINERS
-the ideal Light, Strong, Compact, Containers

that will materially reduce your carrying costs.

A Few of the Many Commodities "MONO SERVICE" is Successfully Serving
MONO SERVICE CONTAINERS are successfully used to pack the following and many other commodities:

To carry for an indefinite time

Honey Jellies Custard Powder Water Glass
Syrup Marmalade Milk Powder Cocoa
Jams Lemon Curd Malt Extract Dried Eggs

To carry for a limited period only

Milk Cheese Mince Meat Lard
Cream Potted Meats Dripping Oysters
Butter Potted Fish Margarine Salads

MONO SERVICE CONTAINERS, Ltd., Park Royal, LONDON, N. W. 10

Canadian Representative

BRADSHAW'S LIMITED, TORONTO, ONT.
We will be glad to furnish samples of the "Mono Service Co ntainers" together with prices—on request.

ASK YOUR WHOLESALER FOR NEW PRICE ON

"KING OSCAR"
SARDINES

These temptingly flavored, highest-

grade sardines are hygienically

packed from the finest carefully

selected Norwegian caught brlst-

lings in the purest of olive oil.

You can highly recommend them

to your better class of trade and

know that their unusually fine flav-

or and high standard quality will

always insure steady repeat orders.

Ask your wholesaler to-day for quotations.

Canadian Agents:

John W. Bickle & Greening
HAMILTON, ONTARIO
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Do You Know That

STICKNEY & POOR
SPICE COMPANY

have direct connections throughout the

world for purchasing the raw products
that maintain the S. & P. standard of

quality.

Our big, light factory is equipped with
automatic devices, that guard the sani-

tary handling of all products and speed
production.

Over one hundred
years experience is

back of this firm in

manufacturing mus-
tards, spices and
seasonings.

Your co-operating
servant

"MUSTARDPOT."

STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings

Eureka Refrigeration

Equipment

As long as the warm
weather lasts you will

need good refrigeration
—we emphasize good re-

frigeration because if it

is not good it is worse
than none.

By installing a Eureka
Refrigerator you get
good refrigeration —you
get the best refrigera-
tion iKtssible, because the
f.Tious Eureka Cold Dry
Air Circulation System is

the most efficient system
of cooling any refriger-
ator : this, together with
the heavy insulation, and
best of materials, work-
manship and design,
make the Eureka Re-
frigerator the most pop-
ular refrigerator on the
market, for service, dur-
ability, design and all

round satisfaction.

We have a complete
line of Grocers' and
Household refrigerators
in stock for immediate
shipment. Write for lit-

erature and prices.

Eureka Refrigerator Co., Ltd.
Head Office and Factories:

OWEN^SOUND, ONTARIO

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg
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FRANK H. WILEY
Mfra.' Affcnt and Imp«rt«r

GROCERIES and CHEMICALS
Salesmen coverins Manitoba, Saskatchewan,

Albert-a and BritUh Colnmbia.

533-537 Henry Ave., Winnipeg

WESTERN CANADA

C.DUNCAN&SON
Manufra.* Agenta ai*d Crseery Broker*

Cor. Prince** and Bannatjme
WINNIPEG E*tab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

I p 75 f^^^'^^h Cigarette Papers

Finest Quality—Order tO'day

from your jobber
Thi» cut i» m fac»imil€

White Gummed
Paper

That Will

Satisfy

Your Trade

®.v^^S^^,.
LeI5

<i^

PARIS
'^'^P'erSaCigaRE^ p^pis

^<

t£5"VALD0D"

100 Leaves to Book

Automatic
Doubles

50 Books to Box

of the actual package

CANADIAN DISTRIBUTORS:

DONALD H. BAIN CO.
Wholesale Commission Merchants, Brokers and Importers

Head Office, WINNIPEG, MAN.

Branches: SASKATOON REGINA CALGARY EDMONTON VANCOUVER MONTREAL LONDON. ENG.

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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WESTERN CANADA

H.P.PENNOCKaCO.,LTDl
WHOLESALE COMMI&^lflM RBAif.rBC / VVsN

MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£^ WINNIPEC OFFKE ALBERTA
WESTERN ONT

The Largest
in Western Canada

We are the largest Storags,
Distribating and Forwarding
House in the Western field.

Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

1 ties. The Western House for
SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—-Manitoba, Saskatchewan, and Alberta.

get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

They

TRACKAGE
STORAGE
DISTRIBU-

TION

TEA LEAD
(Best Incorrodible)

Buy "PRIDE OF THE ISLAND" Brand
as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address: "Laminated," London.
A.B.C. Codes used, 4th & 5th Editions.

Canadian Asents:

LIMEHOUSE,
LONDON, E.,

England

J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL.
HUGH LAMBS & CO., TORONTO.
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WESTERN CANADA

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,

Robertson's Confectionery. and

Hungei-ford & Smith's Fountain

Supplies and we can do the same

for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-

shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Barrels,

also Display Cards 36 pkgs. Each.

Try ''Nifty Brand i y

Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. E. Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
Box 2015. Winnipeg
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reDresentation. Centrally located.

Langley, Harris & Co., hi.
Manufacturers' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST. TORONTO

W. G. PATRICK & GO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Halifax, N.S. : Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT,

Grocery Specialty Brokers

Agencies Wanted
Satitfaetory Kepretentation Ctmrmnteed

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Broikers, Manufacturers' Agents

LAING BUILDING. WINDSOR, ONT.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

32 Front
TORONTO

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

Say YouSaw Itin

Canadian Grocer,

It Will H elp To
Identify You.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-
sults you areJooking for.

LAING AND WATERS
Manufacturers Agents & Grocery Broker-

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

Hamblin-BreretonCo.Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

Triangle

Sanitary

Waxed

Paper

A Qual'ty line, which Quality Wholesale Grocers will want to

handle. Our Prices are coTipetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.

Ont.
LIMITED

Peterborough

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beans isa guarantee

of their uniform size and choice

quality

Only the very finest hand-picked

Canadian White Beaiu go into bags

marked

CROWN BRAND
For your own protection insist upon
having this line of known quality.

Ridgetown, Ont.
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateur & Exporters

Pois et Feves Peas and Beans
Produits Alimentaires Food Products
ST. NICHOLAS BUILDING. MONTREAL

When writing to

advertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

f^^^A
OAHADA

MAPLESYRUP

i.v^----:-~---i

^rj^LT"

. W

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Macktnn* & Co., Limited, Winniptg, Rtgina, Saskatoon, Canary and Edmoo.
tou Opp«nh«imer Bros., Limited, V«acoirv«r, B. C; S. H. P. ^lack<nzi• & Co.. 95 King St. E. Toronto, Can.
J. W. Gorham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

PRJDE
CArOAD

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy no\v.
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APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most

reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

'their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario^

Fruit, Produce ^& Commission Merchants'

m

NHSTER NHSON
PUUC SMOKING

/^^0ooc/ Tbbctcco
r'.-.- y^^>^iJ^

-^

L Jlwi^ ^

T^HE man who smokes
the big plug has

reasons aplenty, aside
from the real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor: and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

TheBifePluA20'?

This Advertisement
is one of a series now running in the Canadian

newspapers. The ads actually appearing

are, of course, over four times the size of this

one. They are making scores of ne(w friends

for MASTER MASON and sending them to

the store where MASTER MASON is sold.

They'll go to you if you sell Master Mason.
And it will pay you to sell Master Mason be-

cause it gives you a bigger margin of profit

than any other tobacco.

ROCK CITY TOBACCO CO., Limited

QUEBEC -:- CANADA

MASTER M^ISOM
PLUG SMOKING
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INTERLAKE TOILET PAPERS
ARE recognized by the customers of the Retail Merchants as being de-

pendable in every respect. They are profitable for every Wholesaler
to handle, due to their quick sale.

Salesmen or Clerks never hesitate to recommend them.
Made in the most MODERN mill in Canada.
Write for a carton of samples and prices.

The INTERLAKE TISSUE MILLS, Co., LIMITED
Head Office, 54 University Ave., Toronto Branch: Montreal

Mills: MERRITTON

$100 SAVED
And a More Sanitary Machine

Think of a machine composed of Reinforced Por-

celain, only 1 in. metal in contact with your meat.

And You Have the Dominion
A Machine without Frills

Few parts, equal in performance and capacity to

any the world over.

MADE IN CANADA

Give us a call and sec machine demonstrated. Write for

circular and booklet. Dominion Slicer Corporation, HO Church

St., Toronto.

Cane's Pencils, extensively advertised,

are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

7 Direct Lines Out of Stratford
Make It the Quickest Sriipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage .

Phones—Office 297 and 298. Residence 310, Shipping Room 256. Night Call 897.

James Lloyd & Son box no. 266 Stratford, Ont,
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SPECIAL PRICES
ON

Cheese Cutter and Cabinet
Saves Time, Money and Cheese

Cutter $20.00 Cabinet $20.00

Cutter and Cabinet $35.00

TAKE ADVANTAGE OF BARGAIN DAY

WALTER WOODS, LIMITED
HAMILTON and WINNIPEG
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It pays to stock these
The popular, economical and nutritious dessert that can

\

be prepared in a variety of dainty ways. 5

Junket is put up in 10 tablet packages. Retails at 15c f

with a good profit. I

It is an active seller. [

i
MADEfTi/A MILK

Also Junket Powder
This is Junket in powdered form. Just the thing for
quickly made desserts, and it makes the most delicious
ices and ice cream. Comes in four different flavors.

Try a sample order of both.

They're both big sellers.

JUNKET POWDER
fSESMH

Chr: Hansen S Canadian Laboratory
TORONTO, CANADA

LOGGIE, SONS and COMPANY
Selling Agents for Canada

32 FRONT STREET WEST, TORONTO

',,UMIMMIIIMIIIIMIIIIII^;MIIIIIIIMIIIIMIIIIMIMIIIIIMIIIlnMIIMMIIIIII^MIMIIIIIMIMIIIMMIMIIIIIMIMIMIIIIIIIIlMMIIMIMIIIIMIIMIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIMIMIIIIII IIIIIMIIIIIMIIIIIIIIMIMIIIIIII

square
round

BOXES ^^'
waterproof

Made from solid fibre-board with a
Mullen Test up to 1,000 lbs. per square
inch.

Best Boxes Limited
Ottawa
Ont.

OAKEY'S
"WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

JohnOakey & Sons, Ltd.

Manufacturer* of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc,

Wellington Mills, London, S.E.I, Eng.

Agent*:
.Inim n. Anderson. :i«-:!8 Kt. Dlzier Street,
Montreal Que.: Sturgeons, Ltd., 64-66 Rii-li-

moT)d Street Kast Toronto; P'rank Manley,
290 McDermott Ave. West. Winnipeg; Sanlt-

ey & Manson, 839 Beatty Street, Vancouver,
B. C.

Canadian Fruits Over
Do you know of these New Arrivals?

GRAPEFRUIT

ONTARIO APPLES

COLORADO ELBERTA PEACHES
NEW FALL VEGETABLES

Cauliflower, Cabbage, Onions

CANADIAN CRANBERRIES

SUNKIST VALENCIA ORANGES
SWEET POTATOES

CALIFORNIA TOKAY GRAPES
CANADIAN PEARS AND GRAPES

Fresh Goods - Unequalled Service

HUGH WALKER & SON, LTD.
Guelph - Ontario
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The Opinion of a Successful Merchant Regarding ''Salada
79

A letter received by us recently:

Stratford, Sept. 15th, 1921

Dear Sir:

—

Replying to your favour of Sept. 9th. I am
cleaning up on odd lines of package Tea and

intend to practically confine my package Tea

trade to SALADA. At present am selling three

times as much SALADA as all other package

Teas handled.

In view of the fact that the SALADA Tea
Co. have alv^^ays protected the grocer and do

such extensive advertising, I feel it is a v^aste

of time and energy on the merchant's part to try

to sell other lines of package Tea, on which he
makes no more money than o» SALADA.

Thanking you for the courtesy shown me
when visiting your Plant, I am,

Sincerely yours,

(Signed) GROCER.

SALAIATEA COMPANY OF CANADAilMITED

UPTON'S Pure Jams and Marmalades
The slump in sales of Jam and Marmalade is

definitely over.

Today there is a strong and ever increasing de-

mand for them.

By aggressive merchandising grocers can now re-

gain and even increase their jam sales of former

years.

Jam prices to the trade are at rock bottom fig-

ures. An upturn is inevitable.

ORDER TODAY!

Jams and Marmalades that

a Grocer can safely recom-

mend to his best customer.

The T. Upton Co., Limited

HAMILTON, CANADA
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Make a Spurt with

Mcintosh Reds

With a shortage of Eastern apples and a bumper B.C.

crop, your trump card is now the fa\orite, full flavor-

ed

Mcintosh Red
Never a disappointment, this season's McINTOSH is

coming into market, in size, color and condition that

is simply perfect.

Boxes Sell on Sight
and the grading* is uniform from top to bottom. Press home the

Whole Box purchase, the economical way to buy this season's fruit.

A Quick Sale, A Nice Profit
See your jobber at once and get every box you can secure. They

are moving fast and there are none but delighted buyers.

This series of Advertisements issu ed by the Producers and Distribu-

tors of B.C . fruit.
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It Pays You In More Ways Than One
In recommending Red Rose Tea you lay the foundation for big-

ger business for every line in your store.

You can be confident that customers who use Red Rose Tea will

like it, and will recommend your store to their friends.

So Red Rose Tea will be profitable to you, not only in itself, but

as a valuable aid in establishing good will and a steady trade.

A case of Red Rose Tea to-day will pay you well.

T. H. ESTABROOKS CO., LIMITED
St. John, N. B. Montreal, P. Q. Toronto, Ont. Winnipeg, Man. Calgary, Alta.

"CHARM" is rapidly

forging to the Front
.Judging from the speedy

manner in which Charm

is forging to the front &s

a leader in iu c!.i.<5s. it

'S tcrti'iiily bcuiid to be

a li«'e profitable seller.

Charm
CLEANS
Everything

Chaiin cut« greate, saves

soap, soflens water and

vle.iris everythina perfeit-

ly ivltliout Injurs- to

hands or fabrics. It is

posidvoly a riew I'enar-

tu:e i:' cleaners aiKl Is

safe, odorless, pure an<l

effective. Try a san pie

order, Yoxir wholesaler

win supply you.

Gait Chemical Products Limited

Gait, Ontario

REFRIGERATORS
FOR GROCERS

FIFTY YEARS'

experience are back
of every refrigerator

we build. That's

why our special Arc-

tic Refrigerators for

grocers are so popu-
lar.

Designed to give
perfect ventilation and constant circulation of dry,

cool air.

Keep perishable food cool and fresh on the
smallest consumption of ice.

A quality job throughout—every wanted feat-
ure.

Catalogue sent upon request

John Hillock & Co., Limited
Offices, Showrooms and Factory

154 George St. - - Toronto
Agencies :— A, Tilley. .54 McGill College Ave,, Montreal ; George
Cameron. Sparks Street, Ottawa ; J. McMillan. 200 Main St., Win-
nipeg ; Western Butchers' Supply Company, Regina, Sask. ; M E
Watt, .572 Knox St.. Vancouver, B. C.
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Keen's

Oxford Blue
POSSESSES RECOGNIZED SALES VALUE and

NOW IS THE BEST SEASON FOR BLUE

To assist moving your stock

we will send you this attrac-

tive counter display. It will

be a general reminder of this

very efficient blueing with

which we want every Canadian

housewife to become familiar.

Keen's Oxford Blue has a

long-established, high-quality

reputation.

Canadian Agents

MAGOR, SON & COMPANY LIMITED

191 St. Paul St. W.. Montreal. Que. 23 Scott St.,Toronto

pURITv

OATS
'MPROVEO
SCOTCH

NOW IS THE TIME =
TO FEATURE

PURITY OATS
" THE EMPIRE'S BREAKFAST

"

Window trims, cut-outs and display

matter are yours for the asking

Western Canada Flour Mills Co.
Limited

TORONTO WINNIPEG
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Selling Fruit and Vegetables by Weight
Resolution Favoring Such a Move is Approved by Dominion
Board of Retail Merchants—Is the Sale of Such Vegetables as

Cabbages and Cauliflower by Weight the Most Practical and Pro-

fitable Method—Some Merchants Do Not Think So

WESTERN representatives of Re-
tail Merchants' Associations at-

tending the annual meeting of

the Dominion R.M.A. Board in Winni-
peg recently fathered a resolution, fav-
oring the sale of vegetables and fruits

by weight. Discussing the matter with
W. C. Miller, secretary of the Ontario
R.M.A. who was present at the conven-
tion, he told Canadian Grocer that the
resolution was approved by the Board,
and the same will be discussed in the
various meetings of the association

throughout the Dominion, before steps
are taken to get legislation standardiz-
ing weights for such vegetables as
cabbages, cauliflower, carrots, beets and
such fruits as bananas. Mr. Miller re-

marked that legislation in this regard
would be along the same lines as is now
in force in regard to potatoes and on-
ions, and which are sold by weight.

Believe it Would be Better.

The resolution was introduced by
Western officials who pointed out that

retailers in Western Canada were anx-
ious, that there should be some definite

standard for selling vegetables such as
cabbages, and cauliflower, and such
fruits as bananas, by weight rather than
the present method, that is, of selling

cabbages singly and bananas by the doz-

en. Western retailers, it was stated at

the convention, believe that merchants
o'enerally would benefit by legislation,

making weight the standard for sellins:

vegetables and fruits. Eastev.i officials

of the association, Mr. Miller told the
Canadian Grocer, on their leturn from
the convention, and who were interest-

ed in this question, interviewed a num-
ber of grocers in such cities at St. Paul,
Minneapolis and Chicago, and found in

almost every instance, grocers were sell-

ing vegetables and bananas by weight.
Grocers in these cities declared that they
would not return to the old method, and
were of the opinion that the weight
standard was the better way. Secretary
Miller thinks that Canadian merchants
who have sold these lines on the weight
basis have been well satisfied, and if the

custom was general, the trade on the

whole would be greatly benefited. Wes-
tern merchants largely are still adher-

ing to the old plan, but as their rep-

resentatives furgfed at the convention,

they would like to see the weight stan-

dard adopted.

Not Good Merchandising.

Discussing the question with the heads
of the grocery departments in Toronto's

departmental stores, some interesting

opinions were expressed in regard to

the matter. "I think it would be all right

to sell such vegetables as carrots, beets,

and turnips, on the same basis as

potatoes, that is, by weight," G. T.

Wolfe, manager of the grocery depart-

ment of the T. Eaton Co., remarked in

answer to a query from a Canadian Gro-

cer representative. "Anything that is

measured up to a peck should be sold

by weight," he added. "In the matter of

a cauliflower or a cabbage, it would not

always be practical or good merchan-
dising to sell by weight. We usually

sell imported cabbage or cauliflower by
weight, when they are out of season,

but it would be silly to do so at present,

when there are heavy receipts of dom-
estic stuff."

Too Much Handling.

'There are many things that do not

recommend the weighing of cabbages
and cauliflower when they are in season,

and as a rule very plentiful. In the first

place it would necessitate considerable

more handling, to have to weigh every

cabbage and cauliflower sold in a day.

Then again the average cauliflower or

cabbage has a lot of excess leaf on it,

and which cannot be utilized. The con-

sumer would object to paying for it,

at so much per pound, and if the re-

tailer in turn had to buy these veget-

ables by the pound, he would stand to

lose money, as cabbages held over from
one day to another become more or less

shed ofl their outer leaves, and this

would be so much loss to the dealer. I

do not think it feasible to sell cabbages

or cauliflower, or say citrons, pump-'
kins or squash by weight, that is, dom-
estic varieties. These vegetables cannot

be sold in the same way as potatoes

and onions."

Favors Selling Bananas by Weight.

On the other hand, Mr. Wolfe believes

that if bananas were generally sold by
weight, it would be much better for the

retailer and consumer alike. While in

his department, they are still being solfj

on the dozen basis, he is of the opinion

that selling by weight would be much
the fairer and more profitable way to

dispose of them. Oranges are all graded
as to sizes, and selling them by weight
would not be wise.

Plan is Not Feasible.

A. Bogart, manager of the grocery

department of the Robt. Simpson Co.,

did not favor such a pi'oposal as has

been here outlined, in any particular.

Weighing such vegetables as cabbages
and cauliflower was non-practical, he

declared, and not in the best interests

of the retailer. The necessity of weigh-

ing these vegetables, thus increasing

tTie handling of the same, to say noth-

ing of added expense, was not in his

opinion, good business. It was all right

to weigh the imported stuff, but with the

domestic vegetables it would be folly.

"A grower brings in a thousand cab-

bages, and we quote them to the cus-

tomers, according to their size. Think
of what it would mean," he remarked,
"if we had to weigh each one out, be-

fore disposing of it. Standardizing

weights of potatoes and onions is prac-

tical, but I do not believe that anything'

would be gained by selling such veget-

ables as carrots or beets, cabbages or

cauliflowers by the pound."

Sell Big Bananas Higher.

Neither does Mr. Bogart approve of

selling bananas by weight. He follows

the practice of selling the large bananas
at a price higher than the figure at

which he sells the small ones. Certain

customers will have none others but the

large bananas, and weight would make
no difference to them. Then there are

others who want the small ones because
they are cheaper, and weight would not

be of any account to them. "No," he
concluded, "I do not think any such leg-

islation would be consistent with good
merchandising."

Weight Basis More Profitable.

J. T. Graham, manager of the grocery
department of J. M. Gibbs' store at

Parkhill, Ont., finds that he can make '

more money on bananas, since he has
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been selling them by the pound. He
can sell them all at the one price and

there are no left overs. Particularly

since bananas have been selling at a

fairly high price, it has been more pro-

fitable to sell them by weight.

W. Johnson, grocer in Lennoxville,

Que., sells bananas by weight and claims

that it is the only just and fair way to

sell the fruit. He finds the weight basis

more profitable, and his customers are

well pleased.

Another grocer in Sherbrooke, Que.,

has also adopted this plan of selling

bananas, and declares that he would not

revert to the old method.
Canadian Grocer would like to hear

the opinions of other grocers on this

question and invites them to write to

the editor in regard to the same.

Every Grocery Window Can

Be Made To Tell a Storv

(By a Retailer)

EVERY grocery window can be

made to tell a story. Either the

well-kept window will indicate

a progressive growing store, or a dirty

unkempt window will lead the public to

believe the business is slowly sliding

down hill. The moral is evident.

The window is the easiest, quickest,

cheapest means of advertising that the

retail dealer has. With it the window

trimmer can, if backed by the store, in-

crease the dull season trade, because he

is ab'e through the window to appeal to

aristocrat or worker, man or woman.

Window trimming is no longer an ex-

periment, but a definite part of the

routine of any store system. Anyone

in the store with a little tact, can pro-

duce sales-making windows. The secret

of successful displays that bring bus-

iness and boom trade is, first to study

carefully your own window space. Think

of your window always, as being a

salesman, not as a medium for drawing

a crowd, and remember the fact that

you must be able to attract interest of

all classes by your display. Some small

attraction worked out in your exhibition

will do that. For example, the autumn
season windows can be made very at-

tractive by using birds or animals,

fruits, vegetables or the beautifully

tinted leaves. There is always something

for every window if the trimmer stops

and thinks.

How to Go About it.

First, consider the season and the

goods "your store is pushing, then care-

fully select your goods, have them dust

free, and do not crowd the window.
Have each article marked with price

tickets and your sale is half made. If

your window stops the public and inter-

ests them in your goods and prices,

enough to induce them to enter your

store, the finishing touches of the sale

can be easily made. You can determine

whether or not your window is work-
ing by the results you get. I have
known of seven sales in a single half

day coming from a window and with

special priced articles, sales are in-

creased 75%.
Be sure and avoid overdressing your

window, both in regard to the actual

goods you display and the accessories

used. Be cautious regarding the use of

too many colors or window cards. Just

bear in mind that practical interest in

the appearance draws buyers into your

store with an inclination to buy.

Have a punch in the window display

and it will surprise you, what results

will be obtained.

Grower of Fruit

Does Not Need
Trader's License

A merchant in Burks' Falls writes

Canadian Grocer in regard to the sale of

fruit from a car at the railway station,

as follows:

"At the present time a fruit man is at

Burks' Falls, Ont., station, with a car-

load of peaches, pears, grapes, cante-

loupes, etc., which he is selling retail

to our customers, without paying a li-

cense or a tax.

"Upon appealing to our village coun-

cil I was informed that this man could

sell without a license, as he claimed to

be the grower of the fruit, and the Pro-

vincial law was to the effect that a

grower in the province needed no li-

cense to sell retail in any part of the

province. Is this correct? If so do you
not think the Retail Merchants' Associa-

tion should endeavor to have such an
unjust law repealed?

"The merchants of this toviTi have to

pay a business tax here where they live

and spend their money. Not only that,

but they loyally support both with ilieir

money and their labor, every deserving

project for the betterment of this vil-

lage and surrounding country. Fur-
thermore, there is not one charitable in-

stitution that does not rush to the mer-
chant first of all for a contribution. In

spite of this the local merchant is taxed
while the outsider who does not assist

this locality by one cent goes scot free.

What do you think of the justice of

such a law?"
Editor's Note:—The man selling this

car of fruit was entirely within the law
if he was the grower of the fruit, and
he did not require a transient trader's

license. It might have been well to have
had him swear that he was the grower
of the fruit. Otherwise he was liable.

Secretary Miller of the Retail Mer-
chants' Association, in discussing this

matter stated that before the defeat of

the Hearst Government, legislation was
being prepared, restricting growers of

fruits and other produce to selling their

products directly to the consumer, only

in their own counties. With the advent

of the farmer government, this legisla-

tion was set aside.

Fines Are Reduced

From Fifty To
Ten Dollars

According to Secretary W. C. Miller,

of the Retail Merchants' Association, a

number of merchants in Ontario were
negligent in making proper income tax

returns, and as a result of which were
fined fifty dollars, ten dollars for

each day the default continued.

However in most instances, the

incomplete returns were a result of not

knowing that certain* matters had to be
entered, as for example, the number of

employees engaged in a store, and on
this account the Retail Merchants' Asso-
ciation took the matter up with the in-

come Tax Department at Ottawa, and
succeeded in having the fines reduced
from fifty dollars to ten dollars.

Toronto Merchants

Will Combine In

One Association
A meeting of the merchants on Yonge

Street, Toronto, from King Street north

to Dundas Street, was held in the office

of the Retail Merchants' Association on

Monday last. The meeting was called

for the purpose of protesting against the

increased assessment on merchants' pro-

perty in this district. The increase am-
ounts to more than three and a half mil-

lions, and at yesterday's meeting it was
decided to engage the legal services of

T. P. Phelan to go before the Toronto

Board of Control to fight this increase.

A meeting is to be held next Monday
at the R.M.A. offices, of leading Toron-

to merchants from each section of the

association for the purpose of forming
a united Toronto branch, a combined or-

ganisation of all retailers' sections.

There are between 1,500 and 1,800 mem-
bers in Toronto, and it is the intention

of the combined forces to interest them-
selves municipally, and they will en-

deavor to have some representatives to

the Toronto City Council.

H. Manser has commenced business

at 2 Strathcona Gardens, Toronto.

The Roncesvalles Produce Co., has

commenced business with a store at 422

Roncesvalles Ave., Toronto.



September 23, 1921 CANADIAN GROCER 23 -

Advance Slowly and Decline Rapidly
Comparative Prices on 21 Grocery Commodities, Taking Into

Consideration September 1920 and 1914, and July of This Year

—

Prices Have Shown More Stability Since July

IT
IS interesting to note that while

the peak in prices was reached in

September 1920, with an increase on
21 grocery commodities of 138.85 per
cent over the same date in 1914, the de-

crease from September 1, 1920 to July
1, 1921 was 40.226 per cent, which would
indicate that prices came down the to-

Sugar 100 lbs

Rolled Oats, 90 lb. bag
Cornmeal, 98 lb. bag
Rice Blue Rose lb

Rice Rangoon, lb

Tapioca, lb

Flour First Patents bbl
Salmon Sockeye Is. doz
Tomatoes 2i/^s. doz
Peas, Standard doz
Corn, doz
Pumpkin 2i^s. doz
Strawberry Jam 4s. each
Currants, Patras, lb

Raisins Seeded 15 oz. pkg
Butter Creamery
Eggs Selects
Lard lb. tierce basis
Shortening lb. tierce basis
Live Hogs cwt. off cars
Potatoes 90 lb. bag
Quotations on Sugar Montreal Basis.
All other quotations Toronto basis.

boggan much faster than they went up.

Since July of this year, prices have been
more stable and although on the 21

commodities mentioned above there is

a decrease of .770 per cent for the two
months, the markets have a considerably

stronger tone and with the exception of

live hogs, prices show a slight increase

over the July quotations on practically

every item in the list. Live hogs, how-
ever, are |3.00 per hundredweight lower
than in July and only 50c. above Sep-

tember 1914.

Following is the list of commodities,
showing comparative prices from Sep-
tember 1914 to the same date 1921:

—

Sept. 1 Sept. 1 Sept. 1 Sept. 1 Apr. 1 July 1 Sept. 1
1914 1917 1919 1920 1921 1921 1921
5.75 9.25 10.50 22.00 11.00 8.75 8.75
3.30 4.25 5.75 6.25 3.50 3.20 3.50
2.65 5.75 5.75 6.75 3.25 2.75 2.75
.11 .09 .18 .20 .07 .061/2 .08
.05 .08 .13 .14 .05 .041/2 .06
.07 .15 .15 .11 .07 .07 .07

6.80 11.90 11.15 13.75 10.50 10.50 10.50
2.52 3.60 4.75 5.95 5.60 5.60 5.60
.95 2.35 2.25 1.95 1.60 1.60 1.75
.95 1.72 1.97 1.90 1.50 1.65 1.75
.95 2.10 2.00 1.75 1.45 1.45 1.40
.85 1.95 1.25 1.85 1.45 1.45 1.50
.58 .74 1.15 1.50 .74 .70 .95

.10 .23 .22 .22 .18 .17 .17

.10 .12 .17 .29 .28 .28 .23

.30 .44 .55 .63 .64 .33 .42

.26 .54 .62 .66 .35 .40 .50

.13 .25 .36 .25 .17 .13 .18

.10 .20 .32 .22 .12 .12 .14

9.75 17.75 19.75 20.25 15.00 13.25 10.25
1.00 1.85 2.65 2.00 .90 .70 2.25

40-

A timely suggestion for a window display—An attractive dinjAuy suck as the above cannot fail to increase sales.
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Watch Market News
THE VALUIC of the weekly market reports, as con-

tained in Canadian Grocer, to the average retail

grocer, cannot be overestimated. That the authenticity

of these rcjiorts is accepted by the authorities looking for

accurate prices of foodstuffs, has jjeen impressed on tiie

management and staff of Canadian Grocer recently, by

the demand for access to file copies. Prof. Michell of

Toronto T'niversity, for the purpose of compiling a trade

index each month takes the prices of grocery commodi-

ties from this business paper. The Department of

Heal til of Toronto sendte its' representatives frequently

to this office for the purpose of getting coi-rect prices on

foodstuffs, required in connection with the work of the

Department. In statistics on foodstuffs, for the year, the

Dominion Government also quotes Canadian Grocer.

The citing of these instances is not done as a mere
boast or brag, but to impress the retail grocer with the

necessity of following closely* from week to week, the

market quotations in his own business paper. Every
effort is made to give 'as accurate and authentic informa-

tion as possible in regard to the trend of grocery markets,

and by a strict and careful perusal of the market pages

from week to week, Ihe retailer can more often than

otherwise, make and save money.
Tn tliis issue will be found an article dealing with com-

parative prices on 21 grocery commodities, taking into

consideration the peak in September 1920. ruling values

on the same date in 1914, and quotations on the same
articles in July of this year, showing the recessions that

took place in the preceding ten months.

Turnover is the Answer
TURNOVER is the key to success in any mercantile

concern, remarked a wholesale grocer recently.

"Did it ever occur to you that it would be possible to

make a small fortune in a year or two from just one bar-

rel of sugar if you could turn it often enough?" be ask-

ed. Quoting an example, citing one's average stock of

sugar as five sacks representing an investment of around

$50, the average profit is 50 cents per cwt.. which would
be a gross profit of 5 per cent, on the investment. That,

lie pointed out. would look like a mighty small profit, if

it was on anything except sugar, but because it is on ,

sugar, 'Oh» well we can't expect to make anything on sug-

ar anyway.' But suppose you turn your five sacks of

sugar twice a week, you will make a gross profit of $5 per

week or $260 per year. Your gross profit on your $50
investment in sugar is 520 per cent on the money invest-

ed. AVhat is the answer? Turnover."

Quick turnovers constitute the solution of successful

merchandising. The grocer or general merchant who is

aiming to turn his stock over at least once a month, and
there are some retailers who are turning it as often as

eighteen times in the year, is making good in his partic-

ular field. Selling at a reasonable profit and on a reas-

onable basis, he is successfully combating the period of

so called slow business, and is not confronted from month
to month with the problem of selling old stock at reduced

[) rices, in order to get it moving.

Change Displays Frequently

CirANGIN(T one's store, that is the location of certain

fixtures and stock, is very often the means of stim-

ulating business, giving a new appearance and a fresh-
ne.ss to things that otherwise is not so easily obtainable.
People tire of seeing everything in the same place, all the
time, in their own homes, and so the good housewife
changes the furniture and pictures around at intervals."

The same principle applies to the store. The value of
modern window display methods lies in their frequent
and attractive dressing. In fact the display need not be
too elaborate, but it must be attractive and frequently
changed to get the public attention.

A bargain table on which are heaped a hodge-podge of
shelf warmers priced at 19 cents or 9 cents, or anything
out of the ordinary, has cleaned out lines that long since
should have been disposed ot. The thing is to do what
you do, in a way that is unexpected and new. There is

nothing new under the sun, it is said, but there are new
ways of doing things that sell merchandise.

Are Paying More for Paper

IN an effort to reduce production costs by getting lower

prices on their paper supplies, publishers who are

membei's of the Canadian National Newspapers and Per-

iodicals .Vssociation asked for a conference with paper
manufacturers. This conference was held in Toronto
on Sept. 8, when the situation was fully discussed'.

To-day some publishers are actually paying more for

jwper than in 1920, while the ruling price on book
paper is 100 ])er cent, higher than in 1914. In some
cases even more than 100 per cent, increase is being
paid. Unfortunately no relief is promised by the paper
manufacturers. This does not, of course, refer to the

grade of paper used by daily newspapers, which is

materially lower in price now than in 1920.

Publishers of Business, Agricultural, Educational, Re-
ligious and Technical Newspapers and Magazines in the

TJnited States, all of them in direct competition with
Canadian publisher, are to-day buying their paper at

from 25 to 40 per cent, less than the prices paid for

paper used in Canadian Grocer. These U. S. publica-

tions are all admitted to Canada free of customs dlut3^

Editorials in Brief

The more branches of one's business one develops, the

wider the appeal to the public and the more people in-

terested in the store.

The man who never bothers about the little things of

business life, never gets to where he has to bother about

any very great things.

When things go wrong in the business, don't lay it to

bad luck and let it go at that. One can often find out

what is the real reason for the bad' luck.
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Conducting "A Business Enterprise"
Outline of Some Simple Records Which Gave Merchant Informa-
tion Vital to the Successful Conduct of Retail Business—Growing
Disfavor for Merchant Who Neglects Business Records—Hints

from National Association of Credit Men
(Continued from last week's issue of Canadian Grocer)

IN the Expense Section accounts or

ledger sheets are opened for items

of expense suitable to the business

in which the merchant is engaged.

These expenses are generally outlined

herein (Account 30 and upward). At

the time when bills are entered for ex-

penses incurred or bills are paid, they

are marked for posting under and one

of these accounts, as will be referred

to under another paragraph.

The expenses, when deducted from in-

come at any time, give the net profit

for the period; and when books are

closed for the period, this net profit is

transferred to "Capital," Account No.

15.

Journal Section

In this section on one sheet, for in-

stance, there will be entered bills re-

ceived for goods purchased, after they

have been corrected as to price and

quantity.

The name of each concern, date of

bill, amount thereof, is entered. Each

such creditor's bill is entered from this

Journal sheet to his account in the li-

abilities section of the Record Book

on the right or credit side. The total

of all the merchandise bought is charg-

ed or entered monthly, on the left-hand

side or debit side of merchandise ac-

count No. 2.

The Check Book.

We will explain briefly the use of the

check book, with which all men in busi-

ness are familiar. This book may be

as simple or as elaborate as your busi-

ness will justify.

We will assume that the merchant

has a check book.

It is extremely important that every

dollar actually received from any source

whatever be deposited in the bank to

the credit of the business and that the

deposits be made daily, v^riting the

name of the maker of the check, the

amount, and bill or item being paid on

the back of the stub.

Another principle, quite as important

is, that all items, no matter how small,

be paid by check, and all information

about the check issued should be record-

ed on the stub.

If the merchant follows the method de-

scribed in the two preceding paragraphs,

his bank really helps to prove his ac-

count in so far as his cash is concerned.

Have your bank book balanced monthly.

Cash received from customers must
not be used for expenses. It should be

deposited. When cash is needed for

petty expenses, such as postage, car-

fare, etc., the exact amount needed

should be drawn from the bank by check

From the back of the stub of the

check book—the deposit side—items re-

ceived are credited to the right side or

credit side in the account book or led-

ger.

If a customer pays his bill, the am-
ount is to be credited to that customer
under the asset section.

If money be borrowed from the bank,
the amount must be credited to liabili-

ties under, "Borrowed from Banks."
On the other side of the check book,

all payments that are made must be
posted on the left-hand side, or debit

side, of the ledger, under proper head-
ing or account.

If a bill is paid for merchandise pur-
chased, it must be charged to that cred-
itor, and not to merchandise, because it

has previously been charged to mer-
chandise in the journal.

At the end of any desired time, when
a balance of the ledger is taken—it

should be on the last of every month

—

the total cash received, as it appears in

the check book, should be posted in the
ledger under "Cash Account No. 19," on
the left hand side.

The total payments, as determined
from the check book, should be posted
in the same account on the right-hand,
or credit side. The balance in the ac-
counts will then agree with the balances
in the check book.
Any merchant, we feel reasonably

sure, can understand the nature of the
books we have suggested and describ-

ed, and the uses to which they are to be
put.

The entire bookkeeping system is

comprised within the ledger under four
divisions and the accounts they contain
when grouped together on the expira-

tion of a given period, will show where
the business enterprise is heading;
whether or not it is making a profit and
whether the net worth or capital is in-

creasing or decreasing.

Use Letter-Size Files.

Letter-size files should be used.

File No. 1—Amount owing for mer-
chandise.

File No. 2—Merchandise bills paid.

File No. 3—General correspondence.
The use of the folder, is suggested.
All unpaid bills for merchandise

bought from Blank & Co. are placed in

one folder, and all unpaid bills for

merchandise bought from John Doe &
Co. are placed in another folder, and
these placed folders are filed alphabeti-

cally in File No. 1.

When these bills are paid, they are

to be filed alphabetically in one folder

in File No. 2.

All correspondence from or to any
particular customer, individual, credi-

tor, etc., is filed in File No. 3; so that

if the correspondence of Blank & Co. is

desired, it will be found in one folder^

—

letters to them, from them, etc.

Files are increased as the number of

folders multiply.

Bills rendered to customers for goods
purchased or jobs completed, are al-

ways to be written or typewritten in

duplicate. The original goes to the

customer and the duplicates should be
filed according to date in a loose-leaf

binder, which can be purchased from
any statio/ier.

From the loose-leaf binder, the cus-

tomer is charged with the amount of the

sale under Account No. 3, Accounts
Owing from Customers, by placing the

amount on the left-hand side of the cus-

tomer's ledger sheet.

Each bill should be given a number
and that number is always recorded in

the ledger, in order to furnish an easy
reference to any particular bill with
which customer may be charged.

In closing, we say this as sincerely

as we know how:

If after reading this story of a Busi-

ness Enterprise, the reader feels that he
is not yet qualified to undertake the

opening of and the keeping of a simple

system of books, then it is suggested
that he get in touch with one of the

largest concerns from whom he buys
most goods. Or his bank, and ask for

the help of their business service man-
ager or credit man.

Business Service Departments are

now quite general among progressive

business houses and banks, and their

managers are qualified to take up and
assist merchants in all matters of busi-

ness administration as they relate to

accounts, credits, collections, insurance,

costs and a multitude of miscellaneous

matters. This valuable service is fr^e

for the asking.

In conclusion, when you have laid a

foundation by beginning the system
outlined, faithfully recording your
transactions from month to month, your
next step will be a natural one, and will

help to preserve your investments and
your profits.

You will want to exercise the great-

est of care in extending credit and giv-

ing goods to your customers on credit.

The books will tell you how much
each man owes you, and it is easy to

call a halt when too much is owed by
any particular customer.

Collections are helped, because the

accounts are always up-to-date, and the

amount of overdue is easily ascertain-

able, and one is pressed to get in the

cash to keep things moving.
We have endeavored to cover the

ground, as far as possible, in a general
way, without unduly lengthening the

explanation; for no system can be ex-

plained to the last detail without becom-
ing burdensome.
The system, if adopted, will, it is con-

scientiously believed, secure the accu-
racy needed.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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Maritimes

M. G. Allen has recently opened a new
store selling groceries at 238 Brunswick

St., Halifax, N.S.

M. Laba is a new member to the gro-

cery trade at 63 Cornwallis St., Halifax,

N.S.

A grocery store has recently been

opened by George Vateff, at 145 Gotting-

en St., Halifax, N.S. This store al-

though very small is particularly neat

and attractive.

F. Snow has recently opened a new
grocery business at 372 Gottingen St.,

Halifax, N.S.

Quebec

John Mee was sentenced in Montreal

the other day to one year in jail for hav-

ing in his possession an American bank

note which had been raised from one to

ten dollars. The accused entered the

grocery store of Oscar Gignac, and in

payment for two bottles of ginger ale,

proffered the ten dollar bill. The fraud

was detected by the grocer's wife, who
waited on Mee. She immediately called

her husband, who held Mee until he was
taken into custody by the police.

Alphonse Cote, grocer, of 380 St. John
St., Quebec city, is on a fishing trip this

week.

J. E. Savard, proprietor of J. Savard
grocery, 34 St. John St., Quebec city,

has recently been elected president of

the Retail Merchants' Association of that

city.

W. A. Thompson, of the Atlantic Sugar
Refining Co., Ltd., Montreal, is out of

the city this week on a holiday trip.

R. Roberts, of the West India Co.,

Ltd., of Montreal, is away for three

months, on a business trip to England.

V. S. Perry, of the J. W. Windsor Co.,

Ltd., Montreal, has returned to his office

after holidaying in< the Eastern Pro-
vinces.

Ontario

H. T. Sterne, has been appointed gen-

eral manager of the Canadian Tank and
Pump Co., Toronto, and A. W. Clark

who has been general manager, has been
appointed manager of the company's
Boston office. Mr. Sterne was formerly

in the grocery business.

The Western Canada Flour Mills

Company has opened an office at 44

Whitehall Street, New York City, and
will conduct a domestic and export

business in American and Canadian
flour. H. P. Piper v/ill be the New
York manager.

B. Clement, has opened a store 152

Main St. East Toronto. He is carrying

groceries, fish and provisions.

Pure Food Show
At Ottawa Fair

Is The Best Yet
Ottawa, Ont., Sept. 19—The Pure

Food Show proved to be one of the best

yet held at the Central Canada Exhibi-

tion and all those who have toiled hard
to make it go, are being heartily con-

gratulated upon the success attained.

The 137 displays covered a wide range
of foods and other necessary things for

the home and as most of them are well

known, both to the trade and the con-

sumer, they are welcomed as old friends.

In a Pageant of Progress, the Pure
Food Show was represented by a float

and other floats dressed by members of

the Ottawa Retail Grocers were in evi-

dence, that of the B. G. Crabtree Ltd.,

being awarded First Prize, valued at

$75 for the best decorated float in the

Parade. The idea in this float was a

small grocery shop which it featured to

perfection. Other grocery stores in line

were the Russell Grocery, A. E. Kelly,

J. H. McKeene, C. M. Palmer and Rod-
ger and Fyffe.

FEES FOR PREPARING GOV'T,

PERMITS ARE RAISED

Ottawa,! Sept. 20.,—Persona doing
business with several of the Govern-
ment departments will in the future be

compelled to pay more in fees charged
to cover clerical and other work involved

in the preparation of licences, permits,

leases, assignment, other papers. This
announcement is made in the current is-

sue of The Canada Gazette. The increase

ranged from 25 to 75 cents for minor
papers, and as high as $7 for the niore

important documents. The principal

increases are in the Departments of the

Interior, of the Secretary of State, of

Indian Affairs and of Militia and De-
fense.

New Goods

A new firm of merchandise brokers

has been formed in Montreal, under the

name of William Henry Co., Ltd., with

offices in the New Birk's Building on
Phillip's Square. J. B. Ross is secretary-

treasurer of the firm and J. E. Mercier

is their representative calling on the

trade throughout Quebec. This firm has
secured the agency for Canada for a

number of imported lines, packed or

manufactured in England, France and
Spain, as well as representing other
European and Canadian firms in this

province alone. Among the list of im-
ported lines is a brand of olive oil soap.

This soap is manufactured by Luca
D' Tena in Spain. They are also packing
olives in two grades under brand of

"Lion d'Or." They are importing fruit

pulps prepared in Spain by Pedro Diezo,

table raisins, packed by P. Casedo of

Malaga, Spain, and nuts packed Felix

Bueno in France. They have also secured

the agency for the McVitie and Price

biscuits and for Cerebos Products. They
will represent The Owen Specialty Co.,

of Toronto, manufacturers of Blue
Soap. This firm will also manufacture
jams in Montreal to be sold in tins and
and in glass, under brand of "Ann
Bennett Jams."

CANDY DAY, OCTOBER 8.

Canada is to have a "Candy Day."
The date set apart for it is Saturday,
October 8. This announcement has re-

cently been made by Wm. Robertson,
president, Allan Ross, chairman of the
executive committee, and C. J. Bodley,
secretary of the Chocolate, Biscuit and
Confectionery Industries of Canada.
Further particulars will appear in next
week's issue.

How Association

Saved $100,000

For Its Members
By enforcing rules that have been

made, the Retail Merchants' Board of

Toledo saves its members about $100,-

000 a year.

Four stores were allowing discounts

of 10 per cent, to 1,400 persons. The
issuing of discount cards has been re-

duced in number to 125 since September
1, 1916. The yearly saving is estimated

by the store at $15,000.

The enforcement of the rule fixing

a six-day limit on the return of mer-
chandise, with many articles not return-

able at all, has reduced the return of

goods more than 50 per cent, and stop-

ped it entirely on many articles. The
annual saving estimated by the stores

interested amounts to $45,000.

The rule calling for the elimination

of all discounts to ministers, teachers,

tailors, milliners, employees of other

stores, and of public institutions, and
peddlers, saves the 70 stores that are

enforcing it over $20,000 annually.
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Employees of R. T. Holman
In Summerside, P. E. I., Hold Picnic

Event Was Under the Auspices of the Fellow-

ship Club of the Big Store—Everything That
Could be Desired Was Provided for the Pleasure

of the Employees

SUMMERSIDE, P. E. I., Sept. 21.—
Representatives of wholesale houses
who were present, as well as the

members of the store staff who enjoyed

the event, are unanimous in declaring

that the' picnic staged this year by the

Fellowship Club of R. T. Holman, Sum-
merside, was one of the biggest events

of its kind attempted by any business

house in Eastern Canada.. The big event

which was under the management of the

entertainment committee of the Hol-

"swatted the pill," a woman's game
was started. Several games of quoits

were played, swings were extensively
patronized through the whole day, the
music of the calliope and the antics of

the clowns furnished a connective link

which made no break in a whole day of

sport. At the end of the day which was
declared a perfect one by all present,

several old fashioned dances, including
a set of lancers, were danced on the ath-
letic field, more than 200 participating.

Scenes at the R. T. Holman picnic at Suinnier^ide, P. E. I., the low-

er scene being the clowns' event.

man Fellowship Club was held at Sta-
vert's Beach, a point about five miles
outside Summerside at the mouth of the
famous Dunk River. Headed by a five

ton truck bearing a gasoline calliope

and a clown band, some sixteen motor
vans and touring cars paraded from the
town to the picnic grounds creating con-
siderable interest en route. At the picnic

grounds there was everything that even
the most critical pleasure-seeker could
desire. A shaded grove for rest, bathing
houses that had been hastily construct-
ed for the event, row boats and motor
boats for the use of the picnickers, a
beach where clams and quahaugs could
be had in abundance, an athletic field

' laid out for the 100-yard dash, woman's
race, fat man's race, sack race, wheel-
barrow race, running high jump, run-
ning broad jump, tug-of-war and wrest-

j

ling events which were held for th?

J

more strenuous. A baseball game was
I

played and after they had unmercifully

Canadian Train Of
Canadian Exhibits

To Tour France
As a complement to the French Train

Exhibit, that was seen by hundreds at

the Canadian National Exhibition at

Toronto, the week before last, it is ex-

pected by the French Government and
greatly desired by the Canadian Depart-
ment of Trade and Commerce, that a

similar train containing Canadian ex-

hibits will next year make a tour
through France for the purpose ol' pre-

senting to the French buyers, in an at-

tractive, picturesque and practical way,
the resources cf the Dominion.
The French government offers the free

transportation of the Canadian sample
goods both ways across the ocean, the
free warehousing of the Canadian goods
in the docks of the French port selected,

the gTatuitous use of the railways and
other equipment requii-ed for a complete
exhibition train and its circulation
throughout the principal cities of
France, use of best variety theatres in

practically every city visited by the
Canadian train with the net proceeds of
the entrance receipts for theatrical dis-
plays of films and other devices demon-
strating the natural resources, indust-
rial development and natural beauties
of Canada, and lastly the free use for a
period of six months of the most suit-
able building in the City of Paris, pre-
sumably Le Petit Palais in Les Champs
Elysees for a fixed exhibition of the
Canadian sample goods.
There appears no better method to in-

still a greater knowledge and more in-
timate appreciation by the French and
Canadian peoples of their respective
capabilities for an exchange of commod-
ities to mutual advantage The privil-
eges granted by the French Govern-
ment are an exact replica of those which
Canada has granted to the French exhi-
bition train, but it must not be over-
looked that in such an exchange of facil-
ities, Canada will be the more largely
benefited.

Canada will have an unique opportun-
ity to advertise its resources to a mark-
et of 38,000,000 people, whereas in re-
turn, France appeals in its train across
Canada, to a market of less than 9,000,-
000 people.

FREIGHT RATES ON SUGAR
A western subscriber to CANADIAN

GROCER writes about the freight rates
on sugar comparing them with rates in
the United States.

He says for instance, "that the freight
rate on sugar from San Francisco to
Chicago is 85c. per 100 pounds. Chicago
is 600 miles farther from San Francisco
than Winnipeg is from Vancouver. The
rate from Vancouver to Winnipeg, car
lots, is $2.07, all water $1.14. This
rate also applies to points west of Mont-
real.

"It seems absurd," he says, "that su-
gar can be sent from San Francisco to
Chicago for 85c. per 100 pounds while
the rate from Vancouver to Winnipeg
is $2.07." One of the railways quotes
a rate on sugar from New York to Win-
nipeg, lake and rail, of about $1.35 per
100 pounds.

These figures evidently indicate that
freight rates at the present time have
considerable to do' with the prices of
different commodities.

J. A. W. CRAIG JOINS THE HOUSE
OF ECKARDT.

J. A. W. Craig has joined the staff
of H. P. Eckardt and Co., wholesale
grocers, Toronto. Mr. Craig has had a
long connection vdth the wholesale busi-
ness having been brought up in it in
Kingston, Ont., where the W. G. Craig
Co. business was founded. During the
last few years he has been in Toronto
where he was connected with the War-
ren Bros., wholesale grocery business.
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NEWS FROM WESTERN CANADA
mil

Organizing

R.M.A. Branch

In Selkirk

Selkirk, Sept. 20—The Retail Mer-

chant's Association is urged in a resolu-

tion pii'^sed to 'in i-'cytning p.-^ssible to

obtain equitable taxation from the pro-

viTicial Kovcmment. The ncotiiig was

attended by J. H. Curlie, secretary of

the Manitoba board of the association,

and A. R. Ive,y, organizer.

Mr. Curlie outlined the position taken

b/ the association with '•'xnw' to rbc

policy of taxation in Maai!- >ba. It was

pointed out by Mr. BlacK, town clerk of

Selkirk, that the urban centres of the

frovince were unable to crllett a larp;e

amount of the taxes on unimproved pro-

perty, and even if the property was
taken over by the municipality it could

not be sold for the taxes. The meeting

was of the opinion that united action

should be taken if these centres were to

avoid financial difficulties. It was felt

that there were large numbers in the

urban centres who were making practi-

cally no contribution for the advantage

they received from citizenship, and the

burden placed on the business men as

a result was unbearable.

The meeting appointed a committee

to complete the arrangements of or-

ganizing the Selkirk branch of the Re-

tail Merchant's Association,

NEW CASH GROCERY IS OPENED
IN REGINA, SASK.

Giles-McLauchlin & Co., 11th. Ave. &
Albert St., Regina, Sask., opened for

business a few weeks ago carrying a full

line of groceries on a strictly cash basis

Fred T. Giles was formerly with West-
ern Grocers and has a number of years'

experience in the wholesale business. J.

A. McLauchlin was also with Western
Grocers for a number of years as sales-

man in the city of Regina. They have

a new stock with new fixtures, etc. In-

terior is finished in white enamel which
gives the store a bright appearance. Two
large windows for display fronting on
both streets are available. A Ford
truck is in use for delivery purposes.- "

EARLY CLOSING BYLAW
IS NOW IN EFFECT

IN WINNIPEG
Winnipeg, Sept. 20.—The latest am-

endment to the early closing bylaw
which provide.=5 that in stores where
more than one kind of trade is conduct-

ed, articles that cannot be sold after 6

p.m. must be kept separate from other

goods by means of a partition of wood,
lath or wire netting, is now in force.

Western
H. E. Weldon & Company, retail gro-

cers, have moved from their former

stand at 383 Portage Avenue, Winnipeg

and are now located in temporary pre-

mises at 908 Portage Avenue.

P. C-< Ferguson who has been with the

W. G. Patrick & Co., Ltd., Winnipeg
has been transferred to this firms branch

at Vancouver, B.C.

D. D. Ferguson of the W. L. MacKen-
zie Co., Ltd., Winnipeg, is spending his

vacation in New York.

Screaton & Whiteside, manufacturers
agents of Winnipeg, have moved from
their former offices in the Scott Block

and are now located on the 4th floor of

the Foley, Lock & Larson Bldg., 181

Markel Avenue East.

General Merchant

In Battleford

Passes Away
The death occurred here a few days

ago after an operation, of Charles H.

Hutchins, of McLean and Hutchins,

general merchants in Battleford and
eldest son of the late S. V.

Hutchins and Mrs. Hutchins 294 Sher-

bourne Street, Toronto. He was a native

of Owen Sound, went to Toronto with

his parents at an early age, and received

his education at Upper Canada College

there. After leaving college he joined

the staff of The Toronto News, and later

travelled in the West, where he finally

settled about 10 years ago. He had al-

ways taken keen interest in athletics,

and was formerly a member of the To-

ronto Argonauts. In addition to his

wife and four children, he is survived

by his mother, four sisters and one

brother.

Interment took place in Toronto.

HOW DO YOUR ADS MEASURE UP
TO THIS?

The advertisements of a retail store,

to obtain and hold the interest of the

reader, must do five things, according

to an advertising expert.

They are:

First. Acquaint people with non-famil-

iar goods.

SecJond. Remind people of things

thev need.

Third. Give information about goods
wanted.

Fourth. Direct people how to use the

good=;.

Fifth. Educate people how to use the

goods.

Translating this into terms of the

store, he continued, it means:
First. Move goods out of the store

by telling people you have what they

want.
Second. Stimulate interest in differ-

ent kinds or similar goods.

Third. Sustain people's interest in the

store between purchases or between vis-

its.

Fourth. Develope a sense of value in

the customer's mind.

Fifth. Multiply the customer's buy-
ing impulse. That is, induce the buying
of merchandise which will leave so fav-

orable an impression that customers
will come back to your store for their

other needs or wants.

In the prepai'ation of advertising copy,

he said:

First. Tell how you got the mer-
chandise.

Second. What it is.

Third. What it is used for.

Fourth. What it is made of.

Fifth. What colorings.

Sixth. What sizes.

Seventh. Prices.

Eighth. Any other information that

would help in telling an interesting

story to the public.

Look For Increase

In French Trade As
Result of Train

Winnipeg, Sept. 20.—Hundreds of

traders visited the French exhibition

train here when admission was by ticket

only. Members of the board of trade,

Canadian Manufacturers' Association

and Canadian Credit Men's association

were among the throng.

"Trade enquiries are numerous and
based on a large scale," one salesman
remarked. "I look for a great develop-

ment in Franco-Canadian business as a

result."

Wire-baskets in which trade enquiries

are placed, are hung along the walls

of each car. Salesmen from French
houses dealing in clothes, shoes, jewell-

ery, candy, fine instruments, perfumes,

drugs and "objets . d'art" distributed

pamphlets to those passing through.

The French visitors and representa-

tives of the Dominion department of

trade and commerce were guests at a

luncheon Thursday in the St. Charles

hotel. Two hundred and fifty business

men attended. Sir James Aikins and
Mayor Edward Pamell were among the

guests of honor.

The train left early Friday morning
for Regina.
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This Merchant Faced His Loss in* 1919
Retailers Who Failed To Do This Passed Up The Advantage of

So Doing to Chain Stores and Others Who Quickly
Realized That The Facts Had To Be Faced—

The Question of Deducting Losses on
Fruits in Transit

A MERCHANT who has kept his

records with diligence and in de-

tail sends me his statement and

writes thus:

Have noticed your articles in Canad-

ian Grocer analyzing business reports.

We are enclosing our annual report and

balance sheet for 1919 and 1920 also

list of schedules required by federal in-

come tax report. We would appreciate

analysis and comment. It is imperative

that these three papers be returned

and therefore enclose stamped envelope.

The papers are very voluminous and

go into minute detail on some things

and yet are "condensed" in respect to

some items on which I should like to

have more 'light. But the outstanding

points of interest to all of us seem to

me to be these:

That from 1914 when the records be-

gin to and including 1920, sales have

increased steadily; that margins in this

general store have run close to 20%
average; that inventory end of 1919 was
taken at an average of 80% of cost val-

ue to conform to current replacement
basis; that overhead on sales has

run 10.4 to 16.4%; that because

of radical reduction of inventory

end of 1919, that year showed a

loss of 1.5% on sales and 3% on
capital; that recovery was immediate
in 1920 when 7.2% on sales and 13.9%
on capital was realized; and that turn-

over runs 2^/4 to 3 times a year.

Sales show that business was very
small to begin with, and the satisfactory

point is the steady increase, as follows:

$3423, $8353, $10,200, $16,154, $21,413,

$23,523, and $27,435 from 1914 to 1920,

cents omitted.

Records on the Whole Satisfactory

An average margin of around 20%
in a country store looks good to me,
especially when the spread between
margin and expense is wide enough, as

it is here. Surely the taking of invent-

ory on the basis of replacement value at

the end of '19 was the finest kind of

management. It showed not only cour-

age, but common sense. It manifested a

realization that the ^oss was there wheth.
er it were faced or not, and that is was
made when values declined. That was
something mighty few merchants had
the wisdom to understand and act upon.
They acted as if they thought the loss

was not there until they sold the goods,

and thus they lost out—sadly, woefully,

and turned the advantage over to chain

stores and others who knew the facts

By Henry Johnston, Jr.

must be faced whether they would or

no!

Expenses of 10.4 to 16.4% are prop-

erly regulated not only because such
figures are normal for such a store and
location, but because in each case the

salary of the managing partner is includ-

ed in expense. I may say this is a part-

nership wherein one manages and the

other is an absentee. The manager gets

his salary as part of the expense and the

net earnings are shared up pro rata be-

tween them.

Now assuming the stock was as stat-

ed, $10,356, at the end of 1919, at 80%
would show a shrinkage of $2071.20.

Yet the loss shown at end of the year
was only $372.58, which shows good
management. Of course, the fact that
the stock was over $10,000 indicated

that this manager had been touched
with the same fever that affected most
others, for $8,000 is ample stock for him
normally. But he faced the music and is

already rewarded for so doing.

Stock turn of 2^/4 to 3 times a year is

hardly what it should be. It should run
from 3 to 4 never less than 3 and nearly
4 would be very good. That is the only
weak spot I find. That is remediable by
closer buying taking nothing into stock
that is not needed for current sales.

That is the lesson this man can learn
with the rest of them, and I think he
needs only the hint.

For it may be dawning on you that I

do not see much in this statement to

criticise adversely. Fact is, the man
seems to know his business and I can
only indicate that he should go right on
as hS has so evidently done, studying
his facts and figures—and maybe buy-
ing a little more conservatively.

Deducting Losses on Fruits in Transit
A New England grocer says he likes

my reasoning about the nice net earn-
ings to be made from perishables, but
says these may not pan out in event of

excessive loss either through jobbers*

shipping imperfect fruits or other caus-

es which intervene before the goods
reach his hands. He refers specifically

to a shipper down Boston way who evi-

dently "recommen's hisself highly," says
that a recent shinment of oranges show-
ed two in every dozen decayed, and asks
whether he should stand this loss or the
wholesaler. He says city grocers have
the advantage of being able to go and
pick out their goods "but we in the
country have to take just what they
send us." He says it only takes two days
by express and three by freight to trans-

port the goods to him, with freight at

75 cents and express at $1.07, for in-

stance on a box of lemons.

To get the right slant on this we must
remember that the perishables depart-
ment runs the entire year. This is espec-
ially true of oranges, lemons and banan-
as because those fruits are always with
us. So shrinkage must be spread on the
entire year and, with rapid turnover
and careful handling, the shrinkage is

apt to run very light on the average.
Charts and pamphlets on the right

way to handle fruits profitably are nec-
essarily based on averages. Figures
given therein must be modified to fit

your own specific problems and environ-
ments, and time and season also must
be kept in mind.

Your cost must be made to cover not
only what you pay the jobber but freight
or express and drayage to lay the goods
in your store. Next, when weather, dis-

tance or season when one crop is merg-
ing into another so that the old is apt
to be overripe and subject to unusual de.
cay and the new is not fully ready—

•

when any of these things lead to an un-
usual proportion of decay, you must
take into consideration in marking your
cost. Not until you have included all

these factors should you figure on your
selling price on any chart or schedule
of margins.

From the jobber's standpoint it is un-
derstood that he sends out perishables in
as good condition as season will admit
of, and his responsibility ceases when
he delivers such goods to the transport-
ation company. Two or three days in

hot weather in the confined atmosphere
of a common freight or express car can
work great damage to many perishables.
It is not usually regarded as fair or
businesslike to make deductions from
the jobber's invoice. In fact, men who
do this are commonly regarded as
"hicks" or pikers. If they get to be
known as chronic kickers and deducters,
sharp houses will make them pay extra
in one way or another, and high grade
houses will avoid them.

In any specific case one has to be
guided by sense and common fairness.
If a shipment arrives that manifests
carelessness or that is much below the
grade usually received from any given
source, pay the bill and state your case
with request for equitable adjustment;
or if you are in the habit of settling
with the travelling man, talk it over
with him. But simply to "take it off

(Continued on Page 40.) .,..~i
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

V///y^^//Mmy^»xw»'x/'^/w'^y///y/'//^^^

MARKETS AT A GLANCE
EVIDENCE of a shortage in many lines of

grocery commodities is becoming more ap-

parent as the year advances to a close. In

many cases this shortage has been brought about
by the lack of buying interest during the early part

of the year and low prices, causing a shortening in

the production. Weather conditions have also

been a factor in reducing the yield.

The most recent reduction in production comes
from California where it has now developed that

the new crop of raisins is expected to be only 40 per
cent, of normal. This shortage is particularly

noticeable on Thompson seedless varieties, and it is

forecast that there will not be nearly enough to

meet the supply. It is claimed that this shortage
is due to the early frosts in April, the crop in some
sections being almost a total failure. Opening
prices have been named by the Association and
although these prices are a few cents below last

years, it is freely expressed that a higher price will

shortly be named.
The strong reports coming from London and

Colombo, both of which have been steadily advanc-
ing for several weeks and in view of the fact that

teas are now arriving purchased at the higher basis,

teas of all grades are as a result being advanced to

the retail trade. It is claimed, however, that these

advances do not represent the difference in the cost

of replacement at the present market basis and that

further advances can be expected in the near
future.

A great deal of interest is also manifested in

rices. Some sales have been made on spot of a
second hand character and at a price that is on a
par with wholesalers' quotations to the retail trade.
Prices in primary markets have been advancing
under a strong demand, which would indicate that
spot prices must also reach a higher level.

Opening prices have been named on new pack of

canned tomatoes and corn. Tomatoes are higher
than last year but corn is slightly lower.

The raw sugar market continues weak under a
.quiet demand. Refiners' prices are unchanged but
Ithere appears to be some irregularity in whole
salers' quotations.

The nut market continues to rule in a strong posi
tion with little prospect for any improvement. Th
new crop of shelled walnuts is held at high figure
but it is now expected that some shipments of th

new crop will arrive during the first couple o

weeks in December.

QUEBEC MARKETS
MONTREAL. Sept. 21.—The grocery markets show a marked improve-

ment in activity with the advent of autumnal weather. The :^a,i>;ar

market is quiet but there is an increased buying movement. The feature

of the market is the announcemont of the new prices on canned good,*

which shows lower' pi-ioes on tomatoes, corn, {leaches, and beans to remain

the same. Cherries, pears and pineapple of the California ])ack are slightly

higher in price. Higher prices are quoted on shelled walnuts and almonds,

which are pretty well cleaned up. The dried fruit market which is firm,

shows increased activity with a lower price quoted locally on candied peels.

The tea market is stronger with an advance in Indian and Ceylon teas

and with it a better demand. Spices, package goods, cereals and rice are

firm witli a fair business passing. Cotton twines and ropes are higher in

price followina higher prices for cotton. The vegetable market shows still

lower prices with large offerings of local produce. Apples are lower in

price but peaches and ])lunis are higher.

PACKAGE COCOANUT LOWER no. iss 200
Do., aluminum, pkgr 6 10

Montreal. Oatmeal, fine cut, 20 pkgs 6 75

PACKAGE GOODS—The only change ^jj^;^^ ^^^^ .....;.....::: WW 4 IS
in prices of package goods is a drop of Farina, case, 24s 3 25

three cents a pound on packages of l^Z^'^^^UV^.T^J'^'W i!:: 3 sS
Schopp's COfCOanut. Other lines are Pancake flour, case 3 60

steady with'improved buying. ^i:t:i:1^'WW\WW:W W::. 3 25

PACKAGE GOODS Porridge wheat 36s, case 6 40
Do., 20s, case 6 50

Breakfast food, case 18 3 50 Self-rising flour (3-lb. pkg.), doz 2 65
Cocoanut, 2-oz. pkgs., doz 78* Do., (6-lb. pkg.), doz 5 20

Do., 20-!b. cartons, lb 36 Do., buckwheat flour, per doz 1 60
Corn Flakes, 3 doz. case ..3 40 3 55 3 75 Corn starch (prepared) 0914
Commeal, yellow, 248 2 85 Corn starch, 1 lb. pkge 08

Do., 368 4 16 Potato flour 12 ^^
Oat Flakes 20s 4 80 Starch (laundry) 07 V2

Flour, tapioca
Shredded Krumbles, 36s
Shredded Wheat
Cooked Bran, 12s
Enamel Laundry Starch, 40 pkers.

case
Celluloid starch, 45 pkgs.. case
Package cornmeal
Malt Breakfast Food (36 pkgs.) .

Quaker Two-Minute Oat Food ,

.

Macaroni
Quaker Quakies

15 16

4 35
4 95
2 25

09%
4 00
3 00
9 60
1 80
2 25
3 40

SPICE PRICES UNCHANGED
Montreal.

SPICES—There is no change in their

quotations on spices. The market is

steady with a good trade passing.

Allspice IS 20
Cassia, pure 27 30
Cocoanut, 20 lb. pails, per lb. .

.

46
Do., sweetened, lb ES

Chicory (Canadian), lb 14
Cinnamon

—

Rolls 35
Pure, ground So

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Whole cloves 45
Ginger (Jamaica) .... 30
Ginger (Cochin) .... 27
Mace, pure, 1-lb. tins 60 C 65
Mixed spice 30 9 32

Do., 2% shaker tins, doz. ... .... 1 16
Nutmegs whole

—

Do., 64, lb .... 40
Do. 80, lb .... 38
Do.. 100, lb .... 35
Do., ground, 1-Ib. tins 45

25
Do., white 33
Do., Cayenne 32 34

Pickling spice 25 28
Do., package, 2 oz., doz 35 40
Do. package, 4 oz., doz 65 70

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00
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STEADY MOLASSES MARKET
Montreal

CANADIAN GROCER

73
76
78
71

2 40
05%
05%
06 y*

2 00
2 85
4 50
4 70
4 40
6 30
5 00

MOLASSES—There is no change in

either molasses or com syrup. The

prices of both are steady after the re-

cent decline in corn syrups and the ad-

vance in molasses.
Price for

Barbadoes Molasses

—

Island of Montreal
Puncheons
Barrels
alf barrels
Puncheons, outside city

Fancy Molasses iln tins)—
16-oz. tins, 2 doz. case, per doz. ...

Barrels, about 700 lbs

Half barrels, about 350 lbs

Quarter barrels, about 175 lbs

2 gals., 25-lb. pails, each
3 gals., 38%-lb. pails, each
5 gal. 5-lb. pails, each
5-lb. tins, per case
10-lb. tins, per case
6-lb. tins, 1 doz. in case, case ....

10-lb. tins, Vi doz. in case, case ....

RICE PRICES STAND FIRM
Montreal.

RICE—There is no new development

in the rice market. The price stands

firm at the recently advanced level and
improvement in buying is the result of

the advancing market.
Carolina, extra fancy 08

Do., fancy) 06
Honduras, fancy 05%
Rangoon CC, per cwt 5 75

Do., B., per cwt 5 75
Texas rice ;. 05%
Siam 06

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08
Honduras 07
Siam 14Vi

NOTE—The rice market is subject to frequent
fbange and the price basis is quite nominal.

STEADY CEREAL MARKET
Montreal.

CEREALS—There is no change in the

quotations on cereals. The trade shows
an improvement with the colder weather
and the market is quite firm. The grain

market is stronger and the prospect is

for a steady market.
Oatmeal, gran, fine standard 4 00
Rolled Data, 90 lbs 3 60
Pearl Hominy 3 25
Cornmeal, Gold Dus t Brand 3 25
Graham Flour, 98 lbs 7.65
New Buckwheat Flour 6 75
Pot Barley 6 25
Pearl Barley 5 25
Beans, Ont 3.60

Do., Can 3 80
Lima Beans 10
White Beans 07
Green peas, dried 03 05%
Flaxseed 06
Ground Oil Cake, per bas 3 00
Split peas, per bag 65

EASIER PRICES ON VEGETABLES
Montreal. i

VEGETABLES — Easier prices rule
throughout the vegetable market, with
even larger supplies offered. Beets are
quoted at 25 cents per doz. and carrots
are also down to 25 cents. Cabbage is

selling at 60c and potatoes show an easy
tendency with prices varying from $1.40
per bag to $1.80. There are still large
supplies of tomatoes on the market of-
fered at various prices and celery is in

good supply. The competition on the
local market for vegetables is very keen

I
and prices vary from day to day. z

I New cabbage, local, doz 60
j
Corn, per doz 20

!
Carrots, new, per bunch

I
Celery, per doz. bunches

I Montreal cucumbers, per doz
' Horseradish lb

;
Leeks, doz
Mint

''
.

''"

75

30
35
75

50
60

4 00
60

Mushrooms, lb

Oyster plant, per doz. . .

.

Parsnips, bag
Peppers, green ,doz

New potatoes, Mont. (90-lb.

1 00
1 50
1 00

50

2 00
2 50
5 60
5 00
1 00
1 00
2 75
3 60
2 60

bag)
140 1 65

Potatoes, 80 lb

Do., sweet, hamper
Spanish onions, per case
Turnips, per bag 75
Tomatoes, Mont., per box 50

Red onions, per cwt 2 00

Texas Onions, per crate
Yellow onions, per cwt

TWINE HIGHER IN PRICE
Montreal.

TWINE—Higher prices are quoted on

cotton twine in view of the stronger

cotton market. Four-ply is up 5c a lb.,

bringing the price to 40c in balls and

two and three ply are up corresponding-

ly, three ply being now 37c per lb. Cot-

ton rope is also advanced in price by
4c per lb. on the different sizes. The
3/lG's is now 41c per lb.

CANDIED PEELS REDUCED
Montreal. -^—

—

DRIED FRUITS — The dried fruit

market shows the effect of the cooler

weather with increased buying and a

firm market. Candied peels are reduc-

ed in price by local wholesalers on a

competitive basis. Orange and lemon
peels are quoted at 28c and citron at 44c.

Figs are firm with an increased demand
and also dates and raisins. The future

of raisins is assured to be strong since

the 1921 prices are expected to be higher

than present quotations.
Apricots, fancy

Do., choice -.

Do., slabs
Apples (evaporated)
Peaches (fancy)

Do., choice, lb

Pears (choice)
Do. fancy

Peels

—

Choice
Lemon
Orange
Citron

Raisins (seeded)

—

Valencias 20
Muscatels, 2 Crown

Do., 3 Crown 20
Do., 4 Crown

Turkish Sultana, 6 Crown 27
Fancy Seeded (bulk) 26

Do., 16-oz 26
Cal. Seedless cartons, 12 oz. . . 21

Do., 16 oz
California Seedless, in bulk . . 18%
Cluster, 20 1 lb. pack

Currants loose 12
Do., Greek 13

Dates, Excelsior (36 10s), pkg
Fard, 12-lb. boxes
Packages only 19

Dromedary (36-10 oz.)

Loose Oil
Figs (layer), lO-Ib. boxes, 2s, lb. 32

Do. 2%'s, lb

Do., 2y2S, lb

Do., 2%s, lb

Figs, white (70 4-oz. boxes)
Do., Spanish (cooking), 22-lb.

boxes, each
Do., Turkish, 3 crown, lb

Do., 6 crown, lb

Do. , 7 crown lb
Prunes (25-lb. boxes)—20-30s

27

30-40S
40-503 .

50-60S ,

60-703 .

70-803
80-903
90-lOOs

33
27
22

28

U 25
22
28

26
28
28
44

21

22V4
21

23H
30
28
27
23
27^
19

6 75
15

15

5 no
3 25

20
7 75

14

36
40
43
45

5 40

il

22
2f;

30
25
19

17

13'^
12

101/..

0:%
09

ANOTHER ADVANCE IN WALNUTS
Montreal.

NUTS—The big demand for shelled
walnuts and the present shortage has
caused a further advance in the price of
shelled stock which is to be delivered
here in November. Ninety cents will be

22

31

ahout the price for walnuts and a higher

price will also be asked for shelled al-

monds since spot stocks are cleaned up

and dealers are awaiting the 1921 ship-

ments. The nut market is active with

a good demand.
Chestnuts (Italian)

Do., shelled
Almonds, Tarragona, per lb. .

Valencia shelU'd almonds . .

,

Pecans, new Jumbo, per lb. .

Do., large. No. 2, polished
Cocoanut (shredded, bulk) .

Filberts (Sicily), per lb

Brazil nuts (new) . ... ....

Do., Barcelona
Peanuts, Jumbo

Do., shelled. No. 1 Spanish
Do., Java, No. 1

Do., salted red
Do., shelled. No. 1 Virginia

Peanuts (salted)

—

Fancy wholes, per lb

Fancy splits, per lb
Pecans, shelled

Walnuts Grenoble, in shell

Walnuts, Marbot
Do. new Naples
Do., shelled, Manchurian .

.

Do., Chilean, bags, per lb. .

Do., Spanish, shelled

NOTE—Jobbers sometimes make an added charge
to above prices for broken Iota.

18

21

16Mi

18
54
24 -

44
60
30
36
16

18

15%
19
20
nv,
28
18

1 00

i'ii

38
86

1 50
29
28
26
75
40
60

CANNED GOODS PRICES NAMED
Montreal.

CANNED GOODS—Some of the ini-

tial prices for the new pack of canned
goods. Canned tomatoes will be plen-

tiful with lower prices, a decline of fromi

five to ten cents and corn is also lower.

Beans are unchanged and peas are not
yet quoted. In canned fruits, Califor-

nia peaches are a little easier, pears are

up slightly and a sharp advance is quot-

ed in cherries. Slightly higher prices

are quoted on pineapple.

CANNED VEGETABLES
Asparagus (Amer. ) mammoth green tips
Asparagus, imported (2Vis)
Beans, golden wax 2 10

Do., Refugee 2 10
Corn, 2s 1 40
Corn, extra quality 1 60
Carrots (sliced), 2s 1 45
Com (on cob), gallons 7 00
Spinach, 33 2 86
Squash, 2%-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)
Do., California, 2s 3 16
Do., (wine gals.) 8 00

Sauerkraut, 2%-lb. tins
Tomatoes, Is 1 65

Do., 2s

Do., 214s 1 75
Do., gallons 5

Pumpkins, 214s (doz.)
Do., gallons (doz.)

Peas, standard 1 80
Do., early June
Do., extra fine, 2s
Do. Sweet Wrinkle
Do., 2-lb. tins

Peas, New Pack

—

Standard, 2-Ib
Early June, choice
Do., standard
Fine French, 2-Ib

CANNED FRUITS
Apricots, 2%-lb. tins
Apples, 2%s, doz

Do., 3s, doz
Do., gallons, doz. . .

.

Currants black, 23, doz,
Do., gals, doz

Cherries, red, pitted, heavy syrup,
doz.. 1-lb

Do., 2%-lb
Do., 2-lb

Do., white, pitted 4 60
Gooseberries, 2s, heavy syrup, doz
California Peaches

—

Is

2s

2M.S ;;.:;: :: :;::
Peaches, heavy syrup

—

2-lb

1-lb ..'. ..". ..... .;;;
Pears Is ....

Do., 2-lb. ... .'.. .".'. ..'""."
Greengage Plums, heavy syrup . . 2 65
Lombard Plums, heavy syrup, 2-lb

1 40
1 60

4 00

4 25
6 00
2 16

2 15
1 45
1 75
1 76
7 50
2 90
1 60
1 80
1 80
3 50

10 00
1 60
1 60
1 35
1 80
6 75
1 55
4 00
1 90
2 00
3 00
1 57 V4

2 76

1 82K
2 05
2 00
2 80

4 60
1 65
1 70
5 25
4 05

16 00

3 40
6 00
4 00
4 75
2 75

2 90
3 40
4 60

3 90
2 97 Vi
3 20
4 00
2 76
2 25



32 CANADIAN GROCER September 23, 1921

Do., light syrup 2 00

Pineapples (grated and sliced, 2V2 lbs. 4 00

bo., 2-lb 3 2.5

Do., 1-lb 2 00

Strawberries 4 00 4 10

New Pack Strawberries

—

Standard No. 2, per doz 4 60
Choice grade 4 70
Fancy Preserved 5 50

Rhubarb, preserved 2 80
Do., per gallon 5 50

Cana.dian Pineapple (sliced) 4 80

New Blueberries, 2 lbs 2 25

Do.. 1 gal 12 00

BLACK TEAS ADVANCED
Montreal. ^-m^^

TEAS—Black teas are advanced in

price this week by local wholesalers, to

the extent of from one to three cents a

pound. With this advance is expected

an extra stimulant to buying which has

shown more activity recently. ' Japan
fannings are now advanced on account

of the strength of the market and prices

are up to 24c.

Ceylon and Indians

—

Pekoes 23 27

Broken Pekoes 32 42

Broken orange Pekoes 51 57

Javas

—

Broken Orange Pekoes 49 58

Broken Pekoes 35 43

China

—

Common 24 35
Medium 42 48

Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of qiotations to th«

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 65 60
Early picking 60 75
Finest grades 75 C 90

Javas

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

APPLES LOWER
Montreal. -^-^^

FRUIT—The feature of the fruit mar-
ket is the falling price on apples. This
fruit appears to be plentiful and large

supplies are offered on the market at

varying prices. The fruit dealers have
reduced the price of Wealthies to $7.00

per barrel. Oranges are a little strong-

er in price and good stock is rather at a

premium. Grapes are a little cheaper
and. Canadian peaches and plums are up
to $2.00 per eleven quart basket.

APPLES—
Wealthy, per barrel 7 00
Hampers, per bushel 1 50 2 00
Boxes, 175s, 2163 4 60

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-54s 7 00
Lemons, 300-360s 6 00
Cal. Naval oranges, 126-150s . . 6 50 7 00

Do., 176-200-216-250S 6 50
Do., Blood Oranges, half boxes .... 3 75

Plums, Canadian, ll-qt. basket 2 00
Peaches, Canadian, ll-qt. bas 2 00
Tangerines 4 25
Georgia Peaches, crate 3 00
California plums 3 75 4 00
Malaga grapes, per crate 4 00
Tokay grapes, per crate 4 00
Montreal melons, per crate 1 00
Blue and green grapes, per bas. 40 50

SUGAR MARKET QUIET
Montreal.

SUGAR—The sugar market is quiet

with prices holding and some improve-
ment in buying on account of the extra

demand during the preserving season.
Granulated sugar, per cwt 8 76

Do., barrels 8 80
Granulated, gunnies, 20-5 9 15

Do., cases, 20-5-lb. cartons 9 35
Do., gunnies, 10-10 ....
Do., cases, 50-2-lb. cartons 9 50

Yellow, light, per cwt 8 35

ONTARIO MARKETS
TORONTO, Sept. 21.—The feature of the markets is the advance on

teas. This of course was not unexpected by the trade as the prim-
ary markets have been stronger and higher for sometime and which

has been commented upon frequently in these columns. New prices are

named on canned tomatoes and corn. Opening prices are alsio out on rais-

ins and there appears to l)e some excitement on the raisin situation, partic-

ularly now that it has developed that there is likely to be a shortage. Cere-

als are firm while rices show a slight advance. New beans are offered.

Honey is in an uncertain i)0.sition. Nuts continue strong while spices are

in a strong demand with a prospect for higher levels. The raw sugar mar-
ket is weak but refiners' prices are unchanged although there appears to be
some irregularities in quotations.

NEW PRICES ON TOMATOES
Toronto.

CANNED GOODS—Prices on new
pack canned tomatoes and corn are an-

nounced. Tomatoes are quoted at $1.7.5

and corn at $1.40 per dozen. These
prices, as compared with la.^t year, show
tomatoes to be slightly higher while corn
is lower. Sockeye salmon is scarce, but
halves appear to be difficult to procure
and those houses who have any to offer

have advanced their quotations to $3.00

per dozen. It is believed that all grures
of salmon at the coast are fast becom-
ing exhausted and that by the end of

the year stocks of all grades will prac-
tically be cleaned up. Robertson's Wild
Bramble Jelly in stone jars is reduced
to $3.40 per dozen. Cross Fish cardines

is quoted at $15.00 per case. Black Cur-
rant and Red Currant Jelly, fours, are

quoted at $1.03 each.

Salmon

—

Sockeye Is, doz 5 35 5 60
Do., i/4s, doz 3 00

Cohoe Is, doz 2 90
Do., %s, doz 1 90

Pinks, Is doz 1 46
Lobsters, V.-lb., doz 3 90 3 75
Do., %-lb." tins 1 95 2 40

Whale steak. Is, flat, doz 1 75 1 90
Pilchards, 1-lb. tails, doz 1 80

Canned Vegetables —
Tomatoes, 2 Vis, doz 1 75
Peas, standard, doz 1 75

Do., Early June 2 00 2 15
Do., .Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 2s doz 1 45 2 43
Beans, golden wax, doz 2 10
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 40
Pumpkins, 2V4s, doz 1 45 1 50
Spinach, 2s, doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90
Do., shredded, 2s, doz 4 75 5 25

Apples, gal., doz 5 50
Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz 3 50
Plums, Lombard, 2s, doz 3 10 3 25
Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25
Blueberries, 23 2 35 2 45
strawberries, 2s, H.S. 4 50 5 00
Raspberries, 2s 4 50 5 00

JAMS—
Strawberry, 4s, each 90 95

Do., 16-oz., per doz 3 75 4 60
Raspberry, 4s. each 90 94
Do., 16-oz., doz 3 75 4 60

ROLLED OATS HOLD FIRM
Toronto.

CEREALS—The demand for rolled

oats has shown a big improvement since

the cooler weather. The market con-

tinues to rule steady with quotations
firmly held at $3.40 to $3.50 pev bag.

Both split and marrowfat green yeas are
scarce with the market strong under an
active demand.

Barley, pearl, 98s 5 40
Buckwlieat flour, 983 6 00
Barley, pot, 98s 4 40
Barley Flour, 98s 6 25
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 30
Corn flour, 98s 3 75
Rye flour 9 85 6 00
Rolled oats, 90s 3 60
Rolled wheat, 100 lb. bbls 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00
Rice flour. 100 lbs 10 00
Linseed meal, 98s 6 50
Flaxseed, 98s 7 00
Peas, split. 98s 5 7

Marrowfat green peas 08
Graham flour, 98s 4 75
Whole wheat flour 4 95
"Wheat kernels, 8s 6 25
Farina, 98s 6 35

NEW BEANS OFFERED
Toronto.

BEANS—Small shipments of new croj^

Ontario hand picked beans have arrived

and are offered at $4.20 per bushel. This

is s fairly high price but it is expc':tec

that when heavier supplies are availJ

able lower prices will prevail. Califor^

nia limas are quoted at 9c to 9i%c pel!

pound.

BEANS—
Ontario hand picked, per bus 4 20
Cal. Limas, per lb 09 09^

HONEY UNSETTLED
Toronto.

HONEY—There appears to be an un- I

settled condition in the market for

honey. The crop has been good, but
dealers do not appear to be in any hurry)
to stock up and are only buying suffi-

cient to meet immediate requirements.
They claim that prices are still too high!

in comparison with the size of the crop I

and are quite content to sit back await-|

ing future developments.

HONEY, Extracted

—

5-pound tins, per lb 16

lO-lb. tins, per lb 15
60-lb. tins, per lb 14>

Comb, per doz 3 75 4 50

SMALL PACK RAISINS
Toronto.

DRIED FRUITS—There still appear
to be a great deal of interest centred is

•raisins. It now develops that the crof

in California is comparatively small and

some of the houses are wondering whe
ther they are going to receive their pro

per allotments. It has been said that

the total shipments to Toronto will nol^

exceed 25 cars, whereas other seasons

this market has had upwards of 300 carsl

during the season. In some quarters ilf

is said in no uncertain terms that ther^

will be a decided shortage before the
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next season comes around. The new
prices as announced by the Association

are somewhat lower than last year but

not as low as generally expected by the

trade. Thompson's seedless in bulk are

offered to arrive about the middle of

November at 22^/^0 per lb. and in 15 oz.

packages at 23ii^c. The primary cur-

rant market is slightly easier, but no
change has been made in local quota-

tions. The opening prices on this sea-

son's pack of evaporated apples is ex-

pected to be announced during the next

week.

Candied Peels

—

Citron caps, 12-lb. boxes, lb 46

Lemon caps, 12 lb. boxes, lb 29
Orange caps, 12 lb. boxes, lb 31
Mixed containing 4% lb. lemon,

0/2 lb. orange, 3 lb. citron caps,
per lb 35

Drained Peel, mixed, <sut ready
for use, in No. I's cartons, S
3 dozen per case, per dozen 4 50

Currants

—

Greek, Filiatras, cases ... 17
Do., Amalias 17
Do., Patras 17

Do., Vostizza 2314
Excelsior, pkgs, 3 doz. in case .... 5 50
Dromedary 3 doz. to ease T M
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Figs-
Smyrna layers, 4 Cm., lb 30 32

Do., layers, 6 cm., lb 36 38
Natural pulled, in bags 10%

Prunes—

-

30-40S, 206 19
40w50s, 25s 16'^

50-60S, 25s 14

60-708, 2Ss 13

70-80S, 2.0s 11%
80-90S, 25s 10%

Kaisins"
California, bleached, lb 27%
Seedless, 15-oz. packets 27 29
Seeded, 15-oz. packets 23
Cm., muscatels. No. 1, 25s 19%
Turkish Sultanas pkgs 27
Thompsons, seedless 28%
Valencia 23

Evaporated apples 14 15

PACKAGE CEREALS UNCHANGED
Toronto.

PACKAGE GOODS— Quotations are

steady under an improved demand for

package cereals. Manufacturers state

they are now busier than they have been
for several months.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 5 00

Do., 20s, square case 5 00
Do., 18s, case 2 00
Do., Aluminum Prcra.. 20s G 10

Corn Flakes 36s, case 3 10 8 76
Porridge Wheat, 36s, reg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas, 36s, case 2 85

Cornstarch, No. 1. lb. carton 09%
Do., No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons SVt
Do., in 6-lb. wood boxes II14
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Fine oatmeal, 20s 5 75
Cornmeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
WLsat kernels 24s 4 50
Self-rising pancake flour 24s 3 00
Buckwheat flour, 24s 3 50
Two-minute Oat Food, 24s 1 80
Puffed wheat, case 4 40
Puffed rice, case 5 70
Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 270
Puffed rice pancake flour, 24s 2 85

NO IMPROVEMENT IN NUTS
Toronto.

NUTS—There is little change in the

nut market as compared with a week
ago. Few Bordeaux shelled walnuts are

to be had and these are bringing 80c

per pound. Other nuts continue strong

at unchanged quotations.

Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30
Cocoanuts, Jamaica, sack ... . ; 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 11
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 45 52
Filberts, lb 35
Walnuts, Bordeaux, lb 80

Do., Manchurian 70 75
Do., broken 55 60

Peanuts, Spanish, lb 11
Pecans, lb 1 40
Brazils 72

RICES LIKELY TO BE HIGHER
Toronto.

RICES—The primary markets con-
tinue to rule strong with stocks becom-
ing exhausted. Spot stocks are ruot

large and some have changed hands at

the same price as quoted to the retail

trade. There is every indication for an
advance on local prices as many houses
continue to sell at prices that are close

to the cost of replacement.

STRONG RICE MARKET
Honduras, broken, per rib. ... 07% 08
Blue Rose, lb 07% 08
Siam, per lb 06 06%
Japans, per lb. 07 07%

Do., broken 05
Chinese, XX

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Do., Pakling 09 10
Rangoon 07 07 '

'.

White Sago ... 07 07%
Tapioca, per lb 07 07%

TEAS UP THREE TO EIGHT CENTS
Toronto.

TEAS— Wholesalers generally have
advanced quotations three to eight cents

per pound. This is the outcome of the
higher and stronger primary markets
that have been manifest for some time
and which has been commented upon in

these columns. Spot stocks are not large

and considerable business has been
transpiring of a speculative nature, at

prices that are on a par with those

quoted to the retail trade. The primary
markets continue strong and as the ad-

vances mentioned above are not alto-

gether in line with the cost of replace-

ments, further advances can be expected
in the near future.

Pekoe Souchongs 28 .15

Pekoes 30 58
Broken Pekoes *.

. 35 58
Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings. Japans 68
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 57
Do., sifted 55 €0

Above prices give range of quotations to the
retail trade.

ACTIVE DEMAND FOR SPICES
Toronto.

SPICES—There is a good demand for

spices, principally of a pickling nature.

Spot stocks continue light and it is free-

ly expressed that higher prices will pre-

vail when supplies arrive that were
bought at the higher prices that have
been prevailing in the primary markets
for some time past.

Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 <^ 60
Cayenne 35 37
Ginger, Cochin 30
Do., Jamaica 45

Mustard, pure 35 40
Pastry 0' 28
Pickling spices 18
Mace 76
Peppers, black 20 23

Do., white 30 35
Paprika, lb 60 70
Chillies, lb 60
Nutmegs, selects, whole, 100s . 22 Q ,2?

Do., 80s 36
Do., ground 28

Mustard seed, whole
,

0. ?P
Celery seed, whole 40
Coriander seed 18

Caraway seed, whole 30
Turmeric , ?0
Curry powder 0^^
Cream of Tartar

—

' ' '
'

French, pure 0140
4-oz. packages, doz 2 00
The above quotations are for the best quality.

8-oz. packages, doz 3/ 60 si

cheaper grades can be purchased for less.. .

CORN SYRUPS UNCHANGED '

_ 'I'
Toronto.

SYRUPS—Quotations are unchanged
but there appears to be an improved
demand, undoubtedly the cooler weather
having something to do with it.

Com Syrup

—

Barrels, about 700 lbs., yellow <>5%
Half barrels, Vic over bbis ; %

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 ;Ioz.

in case 4 60
Cases, 5-Ib. tins, w'lite, 1 do2.

in case 5 30
Cases, 10-lb. tins, white, % doz.

In case 5 00
Cases, 2-lb. tins, yellow 2 doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.

in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

WEAKNESS IN SUGAR MARKET
Toronto. —^—
SUGAR—There is no change in quo-

tations from refiners but there appears
to be some irregularity in prices prin-

cipally in second-hand business. The
raw market continues in a weak posi-

tion with a quiet demand. It is now
estimated that the Cuban crop will fin-

ish with an outturn of 4,000,000 tons,

about half of which is still in Cuba un-

sold.

St. Lawrence, extra granulated, cwt 9 09

Atlantic, extra granulated 9 09
Acadia Sugar Refinery, extra granulated . 9 09

Dom. Sugar Refinery, extra granulated ... 9 09
Canada Refinery granulated 9 09

Differentials : Granulated, advance over basis

50-lb. sacks, 25c; barrels, 5c; gunnies, 5-20, 40c
junnies, 10 10s, 50s ; cartons, 20-5s, 60c ; cartons,

FIRM COFFEE MARKET
Toronto. —-^—
COFFEE—The primary markets are

ruling firm with prices in New York
about three cents higher. Local quota-

tions, however, are unchanged under an
active demand.
Java, Private Estate 51 53
Bogotas, lb 43
Guatemala, lb 45 52
Mexican, lb 55
Maracaibo, lb 47 48
Jamaica, lb 35
Mocha, lb 52 55 .

Rio, lb 22 24
Santos 35

FLOUR PRICES DROP
Toronto.

FLOUR—A reduction is announced on
flour, making First Patents in cotton

bags $9.70 per barrel, and Second Pat-
ents in jute bags $9.00 per barrel.
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FLOUR—
First Patents in cotton bags, bbl ?9 70

Second Patents in jute bags, bbl 9 00

SHORTS SCARCE
Toronto.

MILLFEEDS—There continues to be

an active demand for bran and shorts

with a shortage noted on shorts. Bran

is quoted at §27.50 per ton and shorts

$29.25 per ton.

MILLFEEDS—
Shorts, per ton 29 25

Bran, per ton 27 25

VEGETABLES STEADY
Toronto.

VEGETABLES—There is little change
in the vegetable market, prices for the

most part holding fairly stteady during

the week. Potatoes are offered at $2.00

to $2.25 per bag and it is the general

opinion that this price will prevail for

a time at least. Cucumbers and toma-
toes are slightly firmer, the season com-
ing to a close. Sweet potatoes are in

good demand at $3.00 per hamper. Cau-
liflowers are offered freely at prices

ranging from $2.00 to $3.00 per dozen.

Cabbage, per doz 1 00 1 60

Potatoes, local, per bag 2 00 2 25

Head lettuce, crate 1 60 2 00

Tomatoes, lis 40 50

New beets, per dozen 30 40

New carrots, per doz 30 40

Cucunabers, lis 30 40

Corn, per doz 12Vi

Onions, Spanish, crate 5 50

Do., sack, 100 lbs 4 00

Do., pickling, lis 1 75 2 25

Celery, per doz 60 65

Egg plant, 1-qt. bkt 50 75

Sweet potatoes, hamper 3 00

Peppers, hot green, bkt 50

Do., hot, red, bkt 85

Do., sweet green, bkt 75

Cauliflowers, doz 2 00 3 00

LEMONS MOVE UPWARD
Toronto.

FRUIT—Lemons are in a strong mar-
ket with prices advanced to $6.50 per
case. Local peaches are practically done
for this season. Some Colorado Elberta
peaches in bushel baskets are offered
at $6.00 and Washington Elbertas in

boxes at $2.25. Crabapples are in fair

demand at $10.00 to $12.00 per barrel.

Canadian grapes are meeting* with a

good demand at 40c to 50c per basket
but it has been stated that the majority
of the crop has been marketed and firm-

er prices can be expected. Isle of Pines
grapefruit is on the market at $9.00 per
case for all sizes.

Oranges, Valencies, 100s 5 75

Do., 126s 6 25

Do., 150s and smaller 5 00 7 00
Lemons, Berdillis 6 50
Peaches, Cal., in boxes 2 23
Watermelons, each 75 1 2.t

Cantaloupes, 16-qt. bkt 1 00 1 50
Do., Crawfords, 6-qt. bkt. . . 75 1 00
Do., Do., 11-qt. bkt. .. 1 50 1 75

Cantaloupes, 16 qt. bkt 1 00
Pears, Cal. Bartlett, box 5 00

Do., Canadian, lis 75 1 00
Bananas, per lb. 08
Apples, eating, per bas 50 60

Do., Cooking per barrel .... 5 00 7 00
Plums, 6 quart bas 40 50

Do., 11-nt. bkt 86 100
Grapes, Cal. Malagas, crate 3 50

Do., Cal., Tokay, crate 4 50
Do., Canadian, 6s .50

Grape Fruit, case 9 00

WINNIPEG MARKETS
WrNNIPEGi Sept. 21.—I'here are very few price changes recorded in

the grocery market this week. Business continues to show an im-
provement for immediate delivery. White beans have adtvanced

while hma beans are slightly easier. Opening prices on the new crop

raisin,? have been named by the association and are lower than 1920 prices,

but are practically the same as the 1919 prices. Flour has shown a decline.

Teas, coffees, rice and spices remain unchanged but a better demand is

noted. Canned goods of all description are ruling firm. Walnuts contin-

ues scarce and show no sign for immediate improvement.

CANNED GOODS FIRM

Winnipeg.

CANNED GOODS—There is little

change in the canned goods situation.

The firmness in canned vegetables that

has been in evidence for some time is

still continuing. New canned goods are

arriving on the market and good sales

are being madg for immediate require-

ments. As yet there have been no fur-

ther prices named on new packed canned
fruits. Further opening prices are ex-

pected daily. Spot stocks are pretty

well depleted and the new pack will

practically arrive on a bare market.

Shrimps, Is, 4 doz. case, do=. . 2 70 2 75
Fmnan Haddie, Is, 4 doz. case . 9 35 12 OC

Do., ^,a. 8 doz. case, case . 10 50 13 OO
Herring (Can.), Is, 4 doz. case,

per case 7 00 8 Of>

Do., imp., 14s. 100 doz. case . . 30 00 32 50
Lobsters, \is, 8 doz. case, doz 2 45

Do., V2S, 4 doz. case, doz 4 20
Oysters, Is, 4 oz., 4 doz. case, cs 9 40
Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., %s, flat, 8 doz. cs., case 9 00
Salmon

—

Sockeye, Is, tall case 20 75
Do., %s, flat, S doz. in case 21 75

R. Spring, Is, tall, 4 doz. case .... 16 73
Do., V2S, flat, 8 doz. case 18 25

Cohoe, is, tall, 4 doz. case 14 65
Do., %s flat, 8 doz. case 16 50
Pink, Is, tall, 4 doz. case 6 50
Do., %s flat, 8 doz. case 8 25

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case 3 25
Cherries, Is, 4 doz. case 7 00 8 00
Peaches, 2s, 2 doz. case 6 50 7 50
Pears, 2s, 2 doz. case 7 75 8 00
Plums, Greengage, 2s, 2 doz. case 6 50 7 00

Do., Lombard, light syrup, 2s,

2 doz. case 4 75 5 25
Raspberries, 2s, 2 doz. case ... 8 50 9 00
Strawberries, 2s, 2 doz. case . 8 00 8 50

CANNED FRLTIT (American)
Do., heavy syrup, 2s, 2 doz.

case 6 00 6 50
Apricots, Is, 4 doz. case .... 11 00
Peaches, 2V^s, 2 doz. case 12 00

Do., sliced. Is, 4 doz. case 12 40
Do., halved. Is, 4 doz. case 12 40
Do., 23, 2 doz. case 8 25

Pears, Is, 4 doz. case 12 00
Pineapples, sliced, 2s, 2 doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 5 00
Beans, Golden Wax, Is, doz. . . 4 75 5 00
Beans, Refugee, 2s, 2 doz. case . 4 75 5 00
Corn, 2s, 2 doz. case 3 25 4 00
Peas, 2s, 2 doz. case ..... ... 3 90 4 10
Sweet Potatoes, 2%, 2 doz.' case 7 00
Pumpkins, 21^3, 2 doz. case 3 00 3 75
Sauer Kraut, 2%ss, 2 doz. case .... 4 10
Spaghetti, 2 doz. case 2 15
Tomatoes, 2%s, 2 doz. case . . 3 95 4 15
Spinach, 2%s, 2 doz. case 6 55

COFFEE MARKET FIRM
Winnipeg.

COFFEE—Reports from the primary
market state that this market is firm
j.nd moderately active. Locally the
trade is excellent and spot stocks are
greatly reduced. There is no change on
quotations.

COFFEE—
Rio, lb 19% 20V4
Mexican, lb 45 49

50

Jamaica, lb 28 30
Bogotas, lb 45 48
Mocha (types) 49 51
Santos, Bourbon, lb 28 30
Santos, lb 26 29

BEAN MARKET HIGHER
Montreal.

CEREALS—The bean market is much
firmer and white beans have advanced
and are now quoted from $4.20 to $4.50

per bushel, and from present indications

another advance of 50c. per bushel is

expected within the next 30 days. Lima
beans have declined one cent per pound
and are being sold at 9%c. Rolled oats

are slightly easier, split peas are scarce

but will be available very shortly. Bar-
ley shows no change. There is no change
in package cereals.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 363, case, square, bkts
Do., 18s, case

Corn Flakes 36s, case 3

Commeal, 2 doz. case, case
Puffed WTieat, 3 doz. cs., case ...

Puffed Rice, 3 doz. cs., case
Grape Nuts 2 doz. cs. case
Package peas, 3 doz. cs., case .

.

Cream of Wheat, 3 doz. cs., case .

BULK CEREALS
Rolled Oats, SOs, per bag ...

Do., 40s, per bag
Do., 20s, irer bag
Do., 10-8s, per bale
Do., 15-8s, per bale

Oatmeal, 98s, gran, or stand., bag .

Wheat granules, 98s, bag
Do., 16-6s, per bale

Peas, whole, green, 100-!b. bag, per
bushel
Do. split, yellow, 98s, bag ...
Do., split, yellow 49s, bag ...

Cornmeal, 98s, per sack ... .

.

Do., 49s, per sack
Do., 243, per bag
Do., 10s, per bale

Buckwheat grits, whole, 9811b.
bags, per bag

Beans, 100-lb. bags, bushel ... 4
Lima beans, 100-lb. bags, lb. .

Barley, pot, 98s
Do., 49s
Do., 24s

Barley, pearl, 98s, per bag ...
Do., pearl, 493, per bag
Do., pearl 24s

OPENING PRICES ON RAISINS
Winnipeg.

DRIED FRUIT—New prices on the

1921 new crop raisins have been named
by the association and are li of a cent

lower than 1919 opening prices and
about 5c. per lb. less than 1920. While
these quotations are lower than last

year's figures they are higher than the

trade have been expecting. The estimat-

ed California crop is not as heavy as

was expected earlier in the season. The
demand for prunes, evaporated apples
and raisins is showing an improvement.
Other lines of dried fruit show little

change.
DRIED FRUIT

Evaporated apples, per lb 151,4 to 16
Currants, 90-lb., per lb is" 19

Do., 8 oz. pkg3., 6 doz. case, lb 16%

3 50
2 10
3 80
3 40
4 45
6 76
3 80
3 00
9 15

2 80
1 48

77
3 60
4 10

3 50
6 60
7 OS

4 50
7 96
4 00
3 25
1 66

85
3 65

8 76
4 50

09 V?
3 85
1 92
1 00
4 95

2 52
1 28
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Dates, Hallowee, bulk, lb ll'/i

Do., pkge.. 3 doz. case, lb 15"/s
Figs, Spanish, per lb 15

Do., Smyrna, per lb 12V^
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 25
Peaches, standard, per lb 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 25
Do., Cal., in cartons, per carton 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

Currants, 90-Ib., per lb 18 19

Prunes

—

30-40S, 25s, per lb u 21
40-50S, 25s, per lb IG14
50-60S, 25s, per lb 14
60-70S, 25s, per lb 12%
70-80s, 25s, per lb lli.,

80-90S, 25s, per lb lOVi
90-lOOs, 25s, per lb. 08
In 5-lb cartons, carton 68

Raisins

—

3 doz .to case, per pkg 21
Choice seeded, 15 oz., 3 doz. to

ease, per pkg 20
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkg 19
Cal., bulk, seeded, 25-lb. boxes .... 24

Do., pkt., seedless, 11 oz., 3

doz. to case, per lb 22
Do., bulk, seedless, 25-lb. bo^es

per lb 24
Apricots, choice, 25s, lb 29

Do., 10s, lb 31
Do., Standard, 10s, lb 26
Do., Standard. 10s. lb 28
Do., fancy, 25s, lb 35
Do., fancy, 10s, lb 36

PEPPERS FIRMER
Winnipeg.

SPICES—The spice market continues
firm under an active demand. Peppers
are firmer and cloves are showing an
upward tendency.
Allspice, Jamaica, best qual., lb 28
Cassia, Batavia, per lb 38

Do., China, per lb. . . . 25
Chillies, per lb 55

Do., No. 1, per lb 53
Cinnamon, Ceylon, per lb 85

Do., No. 0, carton, doz 1 00
Cloves, Penang, per lb 95

Do., Amboyna, per lb 90
Do., Zanzibar, per lb 55 60

Ginger, washed, Jamaica, No. 1 65
Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 80
Nutmegs, extra large brown, 70 to

lb., per lb 70
Do., large brown, 85 to lb 40
Do., medium, brown, 110 to lb.,

per lb 38
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex., lb.. 17 19
Do., white, per lb 30 35

Pickling, %-lb., pkg., per doz 1 00
Do., bulk. No. 1, per lb 2S

GROUND SPICE
Allspice, bulk, per lb 25

Do., No. 2, per lb 25
Do., 2 oz., cartons ... 1 45
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . 30
Do., No. 2, bulk, per lb. . . . . 25
Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 60

Cinnamon, bulk, per lb 45
Do., 2 oz. cartons 115
Do., 4 oz. cartons 1 75

Cloves, bulk, per lb 65
Do., 2 oz. cartons 80
Do., 4 oz. cartons 2 00

SUGAR UNCHANGED
Winnipeg.

SUGAR—The New York sugar mar-
ket is slightly easier on both raw and
refined. The local situation is unchang-
ed and wholesalers are firmly maintain-
ing a list price of $10.00, with a good
local demand.
Bbttra gran., bags, 100 lbs 10 00

Do., gunnies, 5-20 lbs 10 40

Do., gunnies, 10-10 lbs 10 50
Do., cartons, 20-5 lbs 10 60
Do., cartons, 50-2 lbs 10 75

Yellow, No. 1 It., bags. 100 lbs 9 60
Do., golden, bags, 100 lbs. 9 50

Powdered sugar, bbis 10 40
Do., boxes, 50 lbs 10 60
Do., boxes, 25 lbs 10 80

Icing, barrels 10 50
Do., boxes, 50 lbs 10 70
Do., boxes, 25 lbs 10 90
Soft lumps, boxes, 100 lbs 10 80

Do., boxes, 50 lbs 10 90
Do., 25 lbs 11 10
Do., cases, 20 cartons 11 85
Do., cases, 40 i/j cartons 12 60

LUMP SUGAR—
Small lump, boxes. 100 lbs 10 70

Do., boxes, 50 lbs 10 80
Do., boxes, 25 lbs 11 00
Do., cartons, 50 2-lbs 11 10

Hard lump, barrels 11 00
Do., boxes. 100 lbs 11 00
Do,, boxes, 50 lbs 11 20
Do., boxes, 25 lbs 11 25

NO CHANGE IN SYRUP
Winnipeg.

SYRUP—Quotations on corn and cane
syrup remain unchanged. A better de-

mand is being noted with the approach
of the fall trade.

STARCH STEADY
Winnipeg.

STARCH—There is no change in quot-

ations on starch. There is a good
steady demand.
STARCH—

Cornstarch, No. 1 quality, per lb 10%
Cornstarch 1-lb. pkgs., lb 09i.j

Gloss, 1-lb. pkgs., per lb 10%
Celluloid, 1-lb. pkg., per case 4 35

NUTS RULING FIRM
Winnipeg.

NUTS—All lines of nuts are ruling

firm. New cracked walnuts are expected
on the local market around the end of

October or the 1st of November. Prices

are ruling very firm and spot stocks are

practically cleaned up. New crop al-

monds are expected around the first of

December.
NUTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40
Walnuts, per lb 77V4

NUTS IN SHELI^
Peanuts, roasted. Jumbo, lb 25
Walnuts per lb 25
Almonds, per lb 25
Cocoanuts per sack 11 00
Cocoanuts, per doz 1 50
Brazils, per lb 25
Pecans, per lb 28

FLOUR PRICES LOWER
Winnipeg.

FLOUR—Flour has declined 321/4 cts.

per 98 pound sack and is now quoted at

$5.00. Sales are good for imm€diate
buying with very little futures being
placed.

FLOUR—
98-lb. sacks 5 00
Two 49-lb. sacks 5 O714
Four 24-lb. sacks 5 17>^

JAMS ARE ACTIVE
Winnipeg. -^-^^
JAMS—The sale of jams for immedi-

ate delivery is showing an improvement.
Latest advices received from manufac-
turers state that prices for all lines of

jams will no doubt be higher.

RICE MARKET FIRM
Winnipeg. ^^—^
RICE—There is no change in the rice

market. Prices are firm with a marked
improvement in buying due to the
strength and upward tendencies recent-
ly. The arrival of the new crop is ex-

pected around the first of the year.

TEA STOCKS LOW
Winnipeg.

TEAS—The primary market contin-

ues firm with practically no change in

quotations on the local market. A bet-

ter demand is being noted with the re-

sult that the spot stocks are becoming
very low.

ONTARIO GRAPES OFFERED
Winnipeg.

P'RUITS—Large shipments of Ontario

grapes are arriving on the market and
are selling freely at 65c. per basket.

Tokay and Malaga grapes are in good
demand and are quoted at $4.50 and
$5.00 per case. Heavy shipments of

Hyslop crabapples are arriving and are

meeting with a good demand at $2.65

per case. Other lines of fruits show
no change in quotations.

VEGETABLES STEADY
Winnipeg.

VEGETABLES—Manitoba tomatoes
are on the market and are selling

freely at 2% to 3 cents per lb.

Cucumbers are becoming scarce and
are quoted from 30 to 50c. per dozen.

Local head lettuce is practically finish-

ed. Other lines of vegetables are in

fair demand at unchanged quotations.

Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Sept. 20.—Crisco ad-

vanced one cent per pound. Flour drop-

ued twice during the week, making a

total decline of $1.00 per barrel. Cotton

twine advanced five cents per pound.

Baked beans which recently advanced,

have dropped back to the former price.

Large Ontario cheese is quoted at 24*^0

to 26c. Kootenashi small white beans

are selling at $5.75 to $6.25 per hundred
and Ashcroft's at $5.50 to $6.00. Japan
rice is firm at $7.30 to $8.00. Sockeye
salmon halves, is quoted at $18.00 to

$21.00 per case. New pack evaporated

apples, 25's, are quoted at 19%c, and
50's at 19c per lb. Raisins which eased

off recently now show slight advances.
Beans— Ashcroft, per cwt ."> 50 6 0,0

Do., Kootenashi, per cwt. ... 5 75 6 25
Rolled oats, 80s 3 00
Rice, Siam 5 50 6 00
Japan, No. 1 7 50 8 00
Tapioca 7 00 7 50
Sago 7 00 7 50
Sugar, pure cane, gran., cwt 10 67
Cheese, No. 1, Ont., large 241/2 26
Alberta cheese, twins 25%

Do., large 24%
Butter, creamery, lb 37

Do., dairy, lb 25 30
Lard, pure 3s 12 90
Eggs, new laid, local, case .. 11 00 11 50
Tomatoes, 2MiS 4 00 4 35
Lemons, case 12 50
Corn, 2s, standard case 3 50 3 85
Peas, 2s, standard case 4 20 4 30
New early June peas, case 4 75
Salmon Sockeye Is, case 19 80 21 00

Do,. Sockeye i/^s, case 18 00 21 00
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case ... 8 40 10 00
Gooseberries. 2s 11 30
Cherries, 2s, red, pitted 9 00 9 60
B, C. Tomatoes. 4-bas. crate, ea 2 75

Apples, evaporated, lb 19
Do,, 25s, lb 19%

Pineapples, Hawaiin, sliced 2's, . 6 90 7 00
Peaches, evaporated, lb 16 18

Do., canned, 2s 7 45 7 90
Prunes, 90-lOOs 10 10*

Do., 70-80S 11% 12%
Do., 60-70S 12% 13%
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Equipment and Cleanliness Sells Meats
R. Beaulieu, Manager of the Oxford Provision Co., Montreal,

Believes Customers Pay a Great Deal of Attention to the Way
Goods Are Handled and Put Up—Reduces His Credit Customers

to Thirty Per Cent.

A YEAR ago in an interview

R. Beaulieu manager of the Oxford

.Provision Co. Sherbrooke St. Mon-

ti-eal, told Canadian Grocer business was

made up of 75 per cent, credit. To-day

this business store is doing $500 more

per -week, and the credit has been cut

to 30 per cent. This startling change is

nothing wonderful, according to Mr.

Beaulieu, but rather a result of going

after it. At that time credit was made
. up of accounts paid in fifteen, thirty

, and
I

forty-five days, while now all is

paid in fifteen days. Statements are sent

out on time and a prompt settlement is

expected. If a reply is not immediately

forthcoming another letter is sent. Under
'the present arrangements there is prac-

'tically u) loss from bad accounts. All

who opened a credit account at the store

were required to answer a complete set

of questions to assure the merchant he

was dealing with reliable people. Since

the first of May, over eighty credit ac-

counts have been refused.

Should be An Association

Mr Beaulieu is very enthusiastic over
thr? idea of an association being formed,
that the merchants get together and
protect one another on credits. He would
have it that anyone who had unpaid ac-

counts after say thirty or forty-five

days, be rtported to the association and
this information be passed along to all

members, This might not appear at

first to be successful but as it is con-

tinued it would prove the benefits more
and more. This man is of the opinion
that there is not enough co-operation

between merchants, and that too many
are out to beat the other fellow rather
than build a successful business.

Five yo;irs ago this business was start-

ed in a community, then building up,
and since then it has increased five hun-
dred dolHrs per week until at the present

time, the weekly sales average $3,500.

Good Equipment Pays

"Nothing should be spared in making
the store up to date and modern

in equipment," says this man. "People

pay as much attention to the manner in

which goods are put up as to the goods

themselves. They are demanding more

sanitary conditions in business."

Besides the groceries carried, a large

business is done in the meat department.

A cleaner one it would be impossible

to find anywhere. The entire depart-

ment is encased in a five wire mesh

covering both walls and top and when

parcels are handed customers it is

through a little slide door which is open-

ed by the butcher. Refrigerators are

built at the rear of the meat section,

one having an opening to the other.

The screen is an idea of Mr. Beaulieu's

the plans he drew himself. The whole

thing is built in sections so that at any

time if it is necessary to be removed or

taken down it can be done in a short

while. While business ordinarily drops

off considerably in summer, there has

been very little decline here. This con-

dition is no doubt brought about by the

clean and cool methods used. A battery

of electric fans are used throughout the

store which keeps the place constantly

cool.

Heavy Telephone Trade

Eight telephones are used for caring

for phone orders, although there are on-

ly four main lines to central. One in-

strument on each line is placed in both

the grocery and meat departments.

The wncle rear end of the store is

built as a refrigerator only, half of

which is used for keeping goods frozen.

The rest is used for keeping cereals

in packages. The compartments are dry,

no air being able to enter, which means
the goods do not get soggy, as they

would by standing on shelves. This

point is particularly pleasing to the cus-

tomers.

All sholves and display cases are fit-

ted with glass sliding doors and from
these the goods are sold.

All money is handled at a desk in the

rear centre of the store. Each clerk has

a separate key on the cash register,

and a cheque is punched which is turned

in to the office with payment.

The most modern equipment to be

found anj'where is shown in the store.

There are five sets of scales, a meat

slicer, biscuit display cabinets, wall bins

and an electric coffee grinder.

Special attention is given to window

display which while meats are never

overstocked, one line of goods is shown

at a time and results are much better

than using a variety. "Goods can't be

sold by p-itting them in the cellar," says

this man. "People want to see them andl

the best place for display is in the win-

dow."

Child Customers Important.

Mr. Beaulieu makes a point of show
ing as much courtesy to a child as an'

adult and the same to all who come in

irrespective of what they buy. A staff

of fifteen are employed.

Eggs in New Style

"George, you may bring me two friec

eggs, some ham, a pot of coffee, ant

some rolls," said the man to the waiter

"Yes, sir."

His companion said: "You may bring

me the same. No, just eliminate th»

eggs."

"Yes, sir."

In a moment the waiter returned.

"Excuse me, sir, but what did yoi

say about them eggs?"
"I merely told you to eliminate them
"Yes, sir." And he hurried away t(

the kitchen.

In two minutes he came back one

more, leaned confidently and penitentl]

over the table and said:

"We had a bad accident this mornin

sir, an' the liminator got busted of:

right at the handle. Will you take the:

fried, same as this gentleman?"
^



September 23, 1921 CANADIAN GROCER 37

Showing the attractive interior of the Oxford Provision Co. in Montreal. The manager of this store declan
that the I'alue of good equipment cannot be overestimated.

Some System of

Grading Potatoes

Is Much Needed

Toronto, Sept. 19.—The need for some
system of grading Ontario potatoes is

a subject of much interest around the

vegetable markets. Dealers claim that

shipments of potatoes from around coun-
try points throughout the Province are
arriving in an unsatisfactory condition,

those from the majority of places not
"being sorted according to size and qual-

ity, which makes it necessary to pick

them over before being disposed of. In

some cars the quantity of small unsale-
able potatoes, average upwards of one
peck to the bag. And for that reason
some of the dealers state that they do
not intend to handle any more Ontario
potatoes until the grading has improved.
It is pointed out that the New Bruns-
"wick potatoes are shipped in a different
"way, being graded to size and quality
and can be sold and reshipped as they
are received.

fall might impede the digging of these

potatoes. The white growers dig after

the harvest. The Orientals dig as re-

quired. Last year the crop was 72,000

tons only, and at that considerable were
lost. 400 cars of Yakima Jems were
brought across the line last fall; partly

because the farmers here were misled

to think that greater prices could be

realized later and partly from the fear

on the part of the brokers and jobbers

that the local crop would not meet the

need. The growers are organized this

year; will grade their potatoes, putting

100 pounds in each sack; advertising the

"^.rades, varieties, etc., and which to buy
for immediate use and which to buy for

winter supplies.

Canned Tomatoes
Are Reported

More Plentiful

plies with higher prices quoted, it is in-

teresting to note that the new quota-

tions show a drop in price. Canned to-

matoes. No. 2's, are now quoted at $1.35

and 2%'s of Standard grade are quoted

at $1.75. Canned corn also shows a de-

cline of from 5c to 10c while canned
beans of the different grades stand firm.

It is not yet known what will be the

quotations on peas this year. On the

other hand in canned fruits there are a

number of variations in the new price

list. Canned cherries are higher in

price, being quoted at from $3.40 up-

wards. California Peaches show an ad-

vance in price while pears are a little

easier. Grated and sliced pineapple are

just a little higher than last year's quo-

tations. It is to be noted that thest

prices are the initial quotations and
some changes may follow later. In all

lines there is a fair pack, and it is ex-

pected that prices will range about the

same as are indicated by the new price

'list.

BRITISH COLUMBIA WILL HAVE
AVERAGE POTATO CROP

Vancouver, Sept. 19 (Special).—From
present indications the crop of potatoes
this year will be average. The average
for the last three years has been 90,000
tons. The only thing to be feared is

that prolonged and heavy rains in the

Montreal — The local wholesale
grocers have received some of the in-

itial prices quoted on this year's pack of

canned vegetables and on California

canned fruits. In the case of tomatoes,
resulting from a large production this

year, the report is that a 100 per cent,

of the orders will be delivered. Remem-
bering that for some time back local

wholesale grocers have been short in

their supply of canned tomatoes and that
there has been a big demand for sup-

PECAN SHELLING COMPANY
ORGANIZED

The San Antonio Pecan Shelling Com-
pany, recently organized, will deal in

both shelled and unshelled pecans.

V. R. Hood, M. H. Clark, and C. F.

Hutches, President, Vice-President and
Manager respectively, all of San An-
tonio, are the officer-s of the Company.
Mr. Hutches has had many years experi-

ence in this line having been connected
with the Duerler Company.
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Produce, Provision and Fish Markets

QUEBEC MARKETS
MONTREAL, Sept. 21.—There are quite a number of changes m

the produce market and much more activity. Hog prices are

lower with bigger offerings while smoked, cured and cooked

meats are unchanged. With a call for supplies from the United

States butter shows stronger tendencies and on this account local buy-

ing has been more brisk. The cheese market shows further weakness

which is due to a lack of export demand. Lard is also a little weaker.

The egg market shows little change apart from the fact that prices on

storage eggs are easier and the supply of fresh eggs is smaller with

the prospect that higher prices will be asked. There is much im-

provement in the buying of fish, with three days in the week fish

days, and easier prices on haddock, halibut and lake trout.

BUTTER MARKET STRONGER
Montreal.

BUTTER—The feature of the local

butter market is a stronger feeling

which has developed principally on ac-

count of a demand from the United

States for Canadian creamery butter.

There is no improvement in the business

with English importers and according to

latest advices received here the prospect

is anything but encouraging in that di-

rection. On the strength of the Ameri-
can demand there has also been a fair

amount of extra business done for local

accounts. Creamery butter in prints is

selling at 40c per lb. and solid 39c.

BUTTER—
Finest creamery prints . .

.

Creamery solids
40

39

NO CHANGE IN BARRELLED MEATS
Montreal. —

—

BARRELLED MEATS—There is no
change in the market for barrelled meats
Prices are steady with a fair trade pass-
ing.

Heavy mess pork (bbl) 30 00
Plate beef 22 00
Canadian Short cut (bbl I 30-40 .'ig 00

SMOKED MEATS STEADY
Montreal.

SMOKED MEATS—There is no im-
portant change in the condition of the
local market for smoked or curjd meat.
A fairly good trade is being done for
domestic consumption and the market is

moderately active with a steady under-
tone. Breakfast bacon is selling at
from 34 to 42c per lb. Smoked break-
fast runs as high as 44c per lb.

BACON—
Breakfast, best 34 40
Smoked breakfast 36 42
Cottajre rolls 32

Picnic hams 22
Wiltshire 32 35

MEDIUM SMOKED HAMS—
Weight, 8-14. long cut 35

Do., 14-20 35
Do., 20-25 31
Do., 2.S-35 27
Over 35 lbs 24

LARD MARKET EASIER

LARD—The market for lard has ruled
rather quiet with an easier undertone,
owing to more liberal offerings and a
somewhat limited demand. Prices, how-
ever, quoted by the wholesalers, are un-

changed and 20 lb. pails are selling at

from 19 to 20c a pound.

LARD—
Tierces, 30 lbs 9 17'i 18

Pails, 20 lbs >!')% 20Vi

Tubs, 20 lbs 19 20

Bricks 22 23

EASIER PRICES FOR HOGS
Montreal.

FRESH MEATS—The hog market lo-

cally has displayed some weakness and

prices have scored a decline of from 50

to 60c per 100 lbs. with later sales of

selected lots, weighed off cars, at $10.75

to $10.90 per 100. The hog market has,

during the past week, fluctuated and

now stands with an unsettled undertone.

There is no change in the meat market.

Prices tend towards a lower level and

fresh cuts of beef vary considerably due
to the fact that the demand, in this lo-

cality, runs for the better cuts and lower

prices than ever are asked for the front

quarters.

FRESH MiEATS—
Hogs, live (selected off cars) , . 10 60 10 90

Abattoir killed, 65-90 lbs. ... 017 018
Fresh Pork-

Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) 20

Fresh Beef—
(Cows) (Steers)

Hind quarters .... 12 18 12 20

Front quarters .... 05 09 06 10

Loins 25 28 28 30
Chucks 08 09 08 10

EGG PRICES STEADY
Montreal.

EGGS—There is very little change in

the egg market this week, apart from
the fact that supplies are not coming to

the packers as freely as they have. This

would indicate that a stronger market
is held for the future but on the other

hand there is little or no export business

and supplies of eggs in storage are

quite sufficient to carry the demand
for some time. In proof of this, prices

on No. 1 have dropped 2c this week and
are now quoted at 37c. Strictly fresh

eggs are still quoted at 50c and select

are quoted at from 45c to 46c.
EGGS—
Extras 60
Fresh selects 45 46
Do., No. 1 37

COOKED MEATS UNCHANGED
Montreal.

COOKED MEATS—There is little or

no change in cooked meats this week.

With the cooler weather the demand is

falling off somewhat and prices stand

firm.
Jellied pork tongues 35

Jellied pressed beef, lb ''37

Hams, cooked 55 60
Pork pies (doz.) ....

Sausage, pure pork 20
Mince meat, lb 15^4
Ox tongue, tins 65

Head cheese, 6-Ib. tins, per lb 10

CHEESE MARKET EASIER
Montreal

CHEESE—While there is no change in

the wholesale price of cheese, the prices

paid at the cheese boards in this pro-

vince show a decline. This is attribut-

ed to the indifferent attitude of the for-

eign buying market. The general trend

is towards a weaker market until the

export market shows more activity.
Large, per lb 22
Twins, per lb 22
Triplets, per lb 22
Fancy old cheese, per lb 32 33
Stilton, per lb 32 33
Quebec 22

POULTRY PRICES STEADY
Montreal.

POULTRY—There is no change in the

prices quoted on poultry. The market is

steady with a supply sufficient to meet
demands and yet keep the market steady.

With the cooler weather a better de-

mand is expected.

BIGGER DEMAND FOR FISH
Montreal

FISH—There is a much improved de-

mand for fish on account of three fish

days occurring in the week and the cool-

er weather. Prices are a little easier

on halibut, haddock and cod. There is a
good supply of brook trout at 45c but
the season closes at the end of next week
Market Cod 06
Steak Cod 09
Gaspe Salmon 26
Dressed B. C. Salmon 25 >

White fish 19
Haddock |> 08
Halibut '.

22
Trout, Lake 18
Brook trout 45

FROZEN FISH
,

Halibut, large a»i<I chicken 20 23
Haddock 06 i

Mackerel 15 16
Do., Western, medium 21 22 i

Steak Cod 08 08^4
Market Cod 05V'o 07
Sea Herrings 06 07

\

Salmon, dr.. B. C 20 21
i

Do., Cohoes, round 18 19
Do., Qualla, hd. and dd Oil

Doree 12 17
Smelts 15 20

NEW BRUNSWICK
POTATOES ARE GOING

TO EUROPEAN MARKET
St. John, N. B., Sept. 20.—New

Brunswick potato growers, hard hit by

tariff legislation in the United States,

which practically stopped the large ex-

ports across the border in previous

years, have made arrangements tc

market future crops in Europe. Thf

Furness Withy Line has contracted tc

supply fifteen steamers a season tc

carry the potatoes to the new markets

The moving of the crop to St, John has

already begun.

^
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ONTARIO MARKETS

TORONTO, Sept. 21.—Tlie hutier market has a stronger tone due to

higher prices in Montreal, attributed to an improved demand for ex-

port. Eggs are also firmer under decreased receipts and a better de-

mand. The cheese market is easier with lower prices. Live hogs have been
steadier during the week than they have been for several weeks past. Pack-
ers, however, claim they cannot take any volume at present prices, owing to

the fact that Old Country prices are lower. They are therefore offering lower

prices for the balance of the week. Shortening and lard are steady, while

smoked and barrel meats arc generally reduced. There is a good business

passing in fish, but market conditions are unchanged. Poultry continues

easy under fairly heavy receipts.

BUTTER MARKET FIRMER
Toronto.

BUTTER—The market has developed

a firmer tone. This condition is attri-

buted to higher prices in Montreal due

to the improved demand for export. The
Chicago market is also higher which is

believed to be partly responsible for the

strength of the market here. Quotations

to the retail trade are unchanged as we
go to press, but higher prices are ex-

pected by the end of the week.
Creamery prints 40 42

CHEESE SLIGHTLY HIGHER
Toronto.

CHEESE—The market is slightly eas-

ier with quotations down one cent per

pound. New large cheese is quoted at

22c. to 23c. per lb.

CHEESE—
Large, new 22

Do., June 28
Stilton, new 25

EGGS STEADY TO FIRM

e change in quot-

a week ago. The
a slightly firmer

improved demand
in the receipts.

is also stronger

some bearing on

50

53

51

44

54

Toronto. -

EGGS—There is littl

ations as compared to

market, however, has
undertone, due to an
and a slight decrease

The American market
and higher which has

the situation here.

Selects

No. 1

Selects in cartons

LARD MARKET STEADY
Toronto.

LARD—There are no changes in the

lard market as compared with last week.
I The condition of the market continifes

easy.

LARD—
l-lb. prints 21

Tierces, 400 lt)s 18 19
Tubs are i/oc higher than tierces and pails one

cent higher than tierces.

SHORTENING UNCHANGED
Toronto.

SHORTENING—The market contin-

ues easy with quotations unchanged.
SHORTENING—

l-lb. prints 16% 17
Tierces, 400 lbs 14V4
Tubs are '/2C higher than tierces and paiiS one

cent higher than tierces.

COOKED HAM AGAIN DROPS
Toronto.

COOKED MEATS—Boiled hams are
again reduced one cent per pound. Or-
dinary round boiled hams are quoted at

52c. and square pressed at 56c. Some
houses, however, continue to quote at

56c. and 58c. Boiled shoulders are low-

er at 38c., and jellied tongue is down to

65c. a drop of one cent per lb.

COOKED MEATS—
Boiled hams, lb 52 ii6

Do., square pressed . . . . oii .'iS

Boiled shoulders, lb.- 38
Head cheese, 6s, lb 12
Choice jellied ox tongue, lb 65

Jellied pork tongue 40
Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

SMOKED MEATS REDUCED
Toronto.

PROVISIONS—Following the lower

prices on hogs, practically all lines of

smoked and cured hams and bacon are

reduced. The reductions range from
two to four cents per pound. A new
form of cottage roll is on the market;
these rolls are packed in casings and are

offered at 35c. per lb. Mess pork drop-

ped $1.00 per bbl, making the price

$30.00. Short cut backs are down 50c.,

now quoted at $39.50. Lightweight rolls

are down to $43.00 per bbl., while heavy
are unchanged.

SMOKED MEATS STEADY
Hams

—

Small, 6 to 12 lbs 36
Medium, 12 to 20 lbs .36

Large, 20 to 3.5 lbs., ea. lb.. 2414 33
eavy, 35 lbs. and upwards 21^,1>

Backs

—

Boneless, per lb 46 47
Rolled ner lb 52
Peameal 40 43

Bacon

—

Breakfast, ordinary, per lb. . . 30 36
Do., special trim 43

Cottage rolls 30i4

Roll, per "lb 'S'/S

Wiltshire (smoked boneless) lb 29'

S

Do., three-quarter cut 331/2

Do., middle S0%
Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs 21%
Do., av. 88-90 lbs IPH

Clear bellies, 15-30 lbs 2ni„ ilL,
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.
Barrel Pork

—

Mess pork 30 00
Short cut backs, 200 lbs 39 50

Picked rolls, bbl., 2P0 lbs.—
Lightweight 43 00
Heavy 38 00
Above prices subject to daily fluctuations of

the market.

HOG MARKET STEADIER
Toronto.

FRESH MEATS—The hog market
was fairly steady during the week, for

the first time in several weeks. This

condition was attributed partly to the

fact that the Winnipeg market was
higher and many shippers sent their

hogs to that market. Receipts were

therefore light and resulted in prices

holding the same as the preceding week.

Packers, however, claim they, are in re-

ceipt of despatches from the Old Coun-

try stating that the market there is low.

er and for that reason cannot take any
quantity of hogs at the present prices.

Lower prices are being talked of for the

balance of this week and next. The
principal demand for cattle is for choice

butchers, and as packers do not appear

to have any great supply, the market

held practically unchanged. Dressed

meats show little change as compared

with a week ago.

Hogs

—

Dressed, light, per cwt 18 00 20 00

Do., heavy, per cwt 14 00 16 00
Live, off cars, per cwt 10 2.5

Live, fed and watered, cwt 10 00

Live, f.o.b. per cwt 9 25

Fresh Pork

—

Legs of pork, up to 18 lbs Sf6

Loins of pork, lb 33

Fresh hams, lb ... 28
Tenderloins, lb 50
Picnics, lb 15

Montreal shoulders, lb 18

Boston butts, lb 21

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 15 17

Front quarters, lb 05 08

Ribs, lb 16 22

Chucks, lb 06 08

Loins, whole, lb 20 23

Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below

above quotations.

Calves, lb 13 14

Spring Iamb, lb 16 18

Yearling lamb, lb 08 10

Sbeep. whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

GOOD DEMAND FOR FISH
FISH—The change of weather to cool-

er has somewhat stimulated the sale of

fish and dealers now report a better

volume of business passing than there

has been for sometime. There is little

change in market conditions. All lines

are well represented and quotations re-

main as last week.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Government 11%
Do., Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb 14 15

Hadock 09 10

Spring Salmon 24 25

Fall salmon 12 1.3

Rainbow salmon 12 13

•Cohoe salmon lit 20

Mackeral 11 12

Yellow pickerel, lb 17

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring 07% 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

PICKLED FISH
Salmon Snacks, lb 24
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Labrador Herrings, kegs, 100 lbs 25 Chickens, spring C 25 SO

^: ^i^:^'::::-. :::::::::.: Vol «— «- o.
POULTRY MARKET EASY r::!, TL V'bs. " : ; v;. v..'.: IZ III

'^"pnTTTTT?V TV, 1,. .•
Fowl, under 4 lbs 16 18rUUl.lKY—The market continues Guinea hens, -pair 125 150

easy under heavy receipts. Quotations Prices quoted to retail trade: Dressed:
are unchanged. Turkeys O 40 O 50

Pfices Paid by Dealers. Ducklings 18 to 20 25 to 30

T- „, ^
Live. Dressed. Hens, heavy O ?n^"""^^^^ 30 40 Do., light •.;. ;:.:: 025 02°

WINNIPEG MARKETS
WiNN.n'E(.;, Sept. 21.—Business in produce and provisions is an im-

provement. Cheese prices are lower while butter remains unchang-
1 •

1 n 1
^•^'^ ^^'^ quoted slightly lower. Shortening is firmer and

higher. Cooked meats show no change and are in good demand at thi.s
season of the year. The demand for hams and bacon is active. The ho<^
market is firmer and has reached higher levels. Chickens are sliahtlv
easier. ^ -

,

BUTTER UNCHANGED
Winnipeg:. .

BUTTER—There is practically no
change in the butter market. Best ta-
ble grade creamery is quoted at 38 to
48c.

BUTTER—
Creamery, best table grade .... 38 40
Dairy, best table j-rade
Margarine 21 25

CHEESE PRICES LX)WER
Winnipeg.

CHEESE—The market continues in an
easy position. Quotations are from 1 to
l-l'2c. lower. New large Ontario
cheese is quoted at 24c. per lb. It is

thought that the bottom has been reach-
ed as the export demand is steadily im-
proving.

CHEESE

—

Stilton cheese, large, lb 28
Ont., large, lb 24
Ont., twins, lb. q 24%
Ont., triplets, lb .'.,',

25

EGGS SLIGHTLY EASIER
Winnipeg. .^__
EGGS—There is a slightly easier feel-

ing in eggs this week, with a decline
of 2c. per dozen on new laids in cartons.
These are now quoted at 48c. per dozen
with fresh candled at 35c.

SHORTENING HIGHER
Winnipeg.

LARD—Shortening has show^n a firm.
er tone and advanced %c. per lb. Tierces
of 400 lbs. are quoted at LSVac. per lb.

with 20 lb wooden pails quoted at $3.50.
There is practically no change in the
lard market and quotations remain un-
changed.
Pure lards. No. 1 quality, per lb.

fin tierces 400 lbs.) 18%
Do., wooden pails, 20-Ib. pails 4 10
pails), per pail 3 50

Shortening, tierces of 400 lbs 151^

COOKED MEATS STEADY
Winnipeg.

COOKED MEATS—The market for
cooked meats is steady, with a good busi-
ness for this season of the year. Jellied
ox tongues have declined 2c. and are
quoted at 58c. per lb. Other lines show
no change.

Best quality, skinned, 8-14 lbs 58
Do., 13-16 lbs 52

Roast ham, lb 58

Roast shoulders, lb. ...
Jellied ox tongues, lb. .

H"ad cheese. 6-lb. tins, lb.
Pork tongues, lb
Luncheon cooked meats, lb.

38
58
16

40
18

SMOKED MEATS STEADY
Winnipejr. ——
PROVISIONS—The market for smok-

ed meats remains steady and an active
demand for ham and bacon is noted. Best
quality ham is quoted at 46c. per lb.,

with best quality bacon sold at 53c. per
lb.

Hams

—

8 to 16 lbs., per lb
16 to 20 lbs., per lb !.. .',

Boneless, 8-16 lbs., per lb
Skinned, 14-18 lbs., per lb

46
46
52

46

GOOD DEMAND FOR POULTRY
Winnipeg.

POULTRY—Good supplies of live
broilers are arriving and meeting with
a good demand at 40c. per lb.
POULTRY—
D. p. chickens, 3* lbs. and under 36

Do., ."^Vi lbs. and over o 38
D.P. fowl, 31/2 lbs. and under 25

Do., 3'/4 lbs. and over 27

HOG MARKET FIRMER
Winnipeg. —.^^_

FRESH MEATS—The hog market
has shown an advance due to light re-
ceipts and selected live hogs are quoted
at $14.00 to $14.50 per cut. Steers of
good quality are quoted from $4.50 to
$5.25. Good quality butcher heifers are
offered at $5.00 but the majority are
quoted from $4.00 to $4.50. Good mut-
ton sheep are showing a firmer tone and
are selling from 4.50 to $6.00. Lambs
are weaker and the best grade are quot
ed from $6.50 to $8.50.

Selected; live, cwt 14 00 14 50
Heavier 9.50 1150
Light 14 00 14 50
Sows 8 50 9 50

FVesh Pork

—

Legs of pork, up to 35 lbs., lb 24 32
Spare ribs 17
Loins of pork, lb 33 36
Fresh hams, lb 28 34
Shoulders 20 24

Fresh beef—from steers and heifers-
Hind quarters, lb 11 19
Front quarters, lb 06 /[. QHV^
Whole carcass, good grade, lb. 08Vi 13

Mutton

—

Choice, lb 22
Choice long hinds (leg and loin) ... ^5

loin)
J ?.i

Choice Stews 0T%
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Lambs

—

Choice, 30-45 lbs 25
Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

COD TROUT ARRIVES
Winnipeg.

FISH—Fresh cod trout from Iuskv
Superior are arriving and are meeting
with a good demand. Oysters are lu
good demand at $3.75 per gallon. Fresn
salmon is quoted at 26c. per lb., with
halibut selling freely at 18c.
Black cod, ib

Brills, lb 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, chicken, casas 300 lbs ...

.

16^
Do., broken cases 1<^

Salmon

—

Cohoe full boxes, 300 lbs 19
Do., in broken cases 20

Soles 09
Whitfish 13Vi

Do., broken cases 14%
SMOKED FISH

Bloaters, Eastern National, case .... 3 50
Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-Ib. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East., Nat., 20 count,
per count 3 75

Fillets, 15-lb. boxes, lb 20
SALT FISH

Steak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail 1 35
per barrel 7 00
Do., mixed, 9 lb. pails, per pail .... 1 26

Labrador herrings, 100-lb. bbls..

THIS MERCHANT FACED HIS LOSS
(Continued from Page 29.) /

the bill" is bad business and about as

irritating to any decent shipper as any-

thing you can do.

When you do not get what you feel

is equitable treatment, switch off for a
while to some other house. Competi-

tion is here the "life of trade"—your
life, that is. It is your means of re-

dress or your way to ascertain whether
you were hasty or unreasonable. Maybe
you will find that the original shipper

was all you had any right to expect and
that his very will to please you, had
spoiled you a little—and you will then

go back to him gladly. It is well to re-

gard the other fellow's side of any argu-

ment or condition and do as you would
be done by.

Hot Weather Shipments

The difference between 75 cents for a

freight shipment and $1.07 for express

'

is only 32 cents or 1 cent to 1-1/6 cents

on _a dozen of average size lemons. The;

difference is not nearly so great as it i

seems, either; because expressed goods
|

are promptly delivered at your door, I

whereas freight is subject to delay and!

goods are landed at the freight station

!

for you to pick up or send for. Then,
|

a day in hot weather is a lot of time. I

should say by all means to have perish-

1

ables come by express in preference to
i

freight at most times, because in v^nnter'

the goods are equally protected from

;

frost when shipped by express.

There is reason in most things. Let's |

be reasonable. Let's handle perishables

as a line which requires but also rewards

,

intensive work. Then we shall get our
five per cent normal net certainly, fre-

quently, and make good earnings out of

t^his line.

I
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The Seal of Quality
1^ OLLOW this sign and you will always be assured of

products which give satisfaction, and which will stimu-

late and hold trade, also keep your customers loyal to your

store, for they will know that you handle and sell

Davies Quality Foods
Prepared under the supervision of inspectors appointed by the

Government at Ottawa gives you the added assurance of absolute

good product, free from infection.

Try some of these high-grade quality lines, which have already
assisted in building up trade for numerous dealers throughout
Canada.

Peerless Brand Cooked Heims
" *' Bologna

Pickles
" " Roast Pork
" " Shortening

Dialstone " Smoked Meats

These are only a few of the Quality lines we offer you, full range
of products and prices given upon request.

Our sales staff is at your disposal, and we solicit your enquiries
and orders. Special attention given to orders received by mail.

Write for our prices, or, if our salesman is in your vicinity we
will have him call.

DAVIES;
THE T\ irW|¥7OC0MPANY

Toronto
WIUIAMJLf/-l.lt JLUOLIMITED

Toronto

Montreal Sydney, N.S. Hamilton
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ROSE BRAND FOODS
When you sell Rose Brand Pure Foods you supply your

customers with the highest quality products that 68

years' experience has enabled us to select and prepare.

You have sold goods that will add to the prestige of your

store and inspire confidence in the mind of the customer-

Best of all, you have sold goods that will bring the buyer

back to your store. Folks don't forget where they buy

products that satisfy as Rose Brand do.

CANADIAN PACKING COMPANY, LTD.
TORONTO ONTARIO

PACKING HOUSES
Petcrboro
Montreal
Brantford
Toronto
Hull

BRANCHES:
Fort William
Sadbury
Sydney, N.S.
Charlottetown, P.E.I.

Winnipeg, Man.

A



ocpueiiiuer ^o, ly^x \jJ:\.i-\±v\Ji-±^i}< \J(^.x\J\J^2Jy.\. -J I uvtswn *jc/i/(,t'yvfc

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

The STAR System
Makes Egg Delivery Profitable

Saves cost of broken eggs, saves
time and expense in handling, and
gives your customers Quality Service.
Eggs are left in a clean, convenient,
sanitary tray.

If you don't use STARS it's because you
don't realize they mean better delivery at less
cost. Let us prove this to you by actual
figures.

STAR EGG
CARRIER &
TRAY M'PG
COMPANY

1037

JAY STREET
ROCHESTER
NEW YORK

Isle of Pines Grape Fruit

Our first shipment for season has

arrived—Quality good

—

Late Pears

Tokay Grapes

Sweet Potatoes, Oregon Prunes

Winter Keeping Onions

Oranges, Lemons and Bananas

The Best of Everything in the Fruit and

Vegetable Line.

White & Company, Ltd.

TORONTO
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Is Your

Donald H. Bain Co
,

Winnipeg

Western Distributors

Guarantee

This name is your assurance of freshness—Pure sweet milk.

Do your customers like things fresh ?

Drimilk made to-day and delivered to-morrow.

This means something.

THE DRIMILK CO., LIMITED
Cortland, Ont.

Eastern Offices : lo Ste. Sophie Lane, Montreal.

^iQbnderfulGonic

A Big Seller with the Grocery Trade

SANATAS TONIC
A body builder and a wonderful blood purifier.

SANATAS TONIC will be in great demand by Hospitals and

Invalids.

Every bottle guaranteed by Expert Chemists.

Buy Sanatas Tonic—the profits are big.

Packed 1 dozen bottles to the case, 2 sizes, lb' or 32 oz.

Watch for our travellers or order direct.

SANATOR LIMITED
20 Jacques Cartier Square

Montreal

Western Agents

Richardson Green Ltd.

170 Market St., Winnipeg

Quebec Agents

Hudson & Orsali

St. Paul St., Montreal

Ontario Agents

McGillivray Bros.

123 Bay St., Toronto

Agents required for Maritime Provinces and P. E. Island

L
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The JELL-0 Safety Bag
of waxed paper that encloses the Jell-O

inside the Jell-O package affords absolute

protection to the contents.

It represents the last word

of scientific, sanitary food

protection which is demand-

ed everywhere. Moisture is

kept out and flavor is kept

in. Jell-O protected by the safety bag remains as pure

and sweet as on the day it was made. In addition the mak-

ing up of Jell-O is reduced to the simplest process. There

is no fussing or fumbling about it.

THE GENESEE PURE FOOD COMPANY OF CANADA, Limited.

MADE IN CANADA
Ai Bridgeburg, Ontario

Half-a-Century^s Popularity

and Proved Merit Behind It! m
The ever-increasing popularity of ENO is due to its unquestionable quality and
efficacy. For fifty years it has brought the bloom of health into the lives of
countless thousands. Our advertising is now taking fresh impetus and will
create for ENO a demand greater even than it enjoys to-day.

Delays in deliveries have been overcome,
replenish your stock at once ? The words

"FRUIT SALT"
are our registered Trade Mark, and have been
known for half-a-century to mean the preparation
of J. C. Eno, Ltd. It is often referred to shortly

May we suggest that you should

un infringement of our rights to use the title "Fruit
Salt" for any preparation but our own.

Prepared only by

J. C. ENO, LTD., "Fruit Salt" Works, LONDON, England
Sole Selling Agents

HAROLD F. R1TCH1EI& CO., Limited, 10 McCaul St., TORONTO
Also^at'^New York and Sydney, Australia

I'^yn
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INDEX TO ADVERTISERS

§h\rr\R's
TRUE ORANGE

MARMALADE
The Reason Is-

It's Good Marmalade

SHIRRIFF'S Marmalade
finds a ready sale always

—

because it's good marmalade
There is no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a lux-

ury, but a necessity, in thous-

ands of homes in Canada,
The fact is, Shirriff's is so

delicious that people who
have once tried it, would
never be without a jar (or

pail) of STiirriff's Marmal-
ade in the house. If you
have some customers who do
not know how delightful
good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most cer-

tainly it will uphold your
store's reputation for qual-
ity.

SlviTriffs
SCOTCH BRAND

MARMALADE,

,mn»lAI.BCTI>ACTCfl^
TOnOMTO

IMPERIAL EXTRACT

COMPANY
TORONTO, CANADA

Sole Selling Agents
Harold F. Ritchie
& Co. Limited

Toronto & Montreal

B

Bain & Co., Donald H..
Baker, Walter «fe Co. .

.

Bickle, John W., and
Greening

Best Boxes, Ltd
Birdland Society
Borden Co, Ltd
Bradshaw's Ltd .'

B. C. Traffic & Credit
Association

8

48

6
16
8
1

6

42Canadian Packing Co..
Cane, Wm. & Sons Co.,

Ltd 14

Can. Nashua Paper Co. 11

Channell, Limited
Inside Front Cover

City Dray Co., Ltd. ... 7

Codville Co 9

Clark, Ltd., W 3

Columbia Macaroni Co. 7

D

41Davies & Co., Wm., Ltd.
Dayton Scale Co.

Back Cover
Dobree & Sons 7

Dominion Slicer Corp. . . 14
Drimilk Co., Ltd 44
Duncan, C. & Son 8

E

Eddy, E. B., Co., Ltd.
Inside back cover

Eno, J. C, Co.. Ltd
Escott Co., Ltd.. W. H.
Estabrooks Co., Ltd., T.
H

Eureka Refrigerator Co.
Ltd

Frost Moorman & Co.

6
Gait Chemical Co. . .

.

Gipe, Hazard & Co. . .

Genesee Pure Food Co.

H
Hamblin-Brereton . .

.

Hayne, John
Hansen's Can. Lab.,

Chris
Heinz, H. J
Hillock, John & Co. . .

Hull Oil Mfg. Co
Hanson Co., Ltd., J. H.

45.

10

19

11

19
48
45

11

47

IP

43
19
12
12

I

Imperial Extract Co. . . 46
Ingersol Packing Co.,

Front Cover
Interlake Tissue Mills

Co., Ltd . 14

L

Laing & Waters 11

Lambe, W. G. A. & Co. 11

Lake of the Woods Milling
Co., 5

Langley Harris & Co.
Limited 11

Lemon Bros 13
Lloyd, Jas. & Son 14
Loggie, Sons & Co 11

M
McCormick Mfg. Co...
McLauchlan, Jos. K. . .

.

Macdonald, Reg., W. C
Mackenzie, W. L
Mickle, Geo. T
Moore & Co., R. M. ...
Magor, Son & Co
Marsh Grape Juice Co..
Maple Tree Producers

Association, Ltd. . .

Mathieu Co., Ltd., J. L.

N

New Brunswick Potato
Exchange
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11
4
8
11
47
20
13

12
13

Oakey & Sons, Ltd., J.. .

O'Donnell & Co., John J.

Patrick & Co., W.
Pennock & Co., H.
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Red Rose Tea
Rock City Tobacco Co.
Ross Can Co

Salada Tea Co., Ltd
Sanator Limited
Scott-Bathgate Co., Ltd.
Scott & Thomas
So-Clean Ltd
Soper, E. N. & W. E. .

.

St. Arnaud Fils Cie
Star Egg Carrier Co...
Stickney & Poor Spice

Co

Thompson Co., A. E.
Tippett & Co., Ltd.,
Toronto Pottery Co.,

Ltd
Toronto Salt Works ,

Trent Mfg. Co

17
44
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11
47
11
12
43
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Watson & Truesdale ... 9
Western Canada Flour
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White, Cottell's 47
Woods & Co., Walter. . . 15
Williams Storage Co. . . 9

Wiley, Frank H 8
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BUYERS*MARKET (JU1UE£^^
Latest EditorialMarket News^P

?i*^

GLASS JELLY JARS
9-oz. or %-lbs., $9.00 per Groi5S, including

Screw Caps.
6-oz. or 1/3-pt., $6.00 per Gross. Fitted

with Tin Top.
Gross to case. Order now for Jelly

Season.

TORONTO POTTERY CO. LTD-
TEMPLE BUILDING - TORONTO

We are now located in our new and

more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Cambcrwell, London, Ene.

Agrents

(V. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Bnildin^

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'*, Nfld.

Order from 7oar Jobber today

"SOCLEAN"
the dustless sweeping: compound

SOCLEAN, LIMITED
Manafaeturers TORONTO. Ont.

Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.

Ottawa Agents:— W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
The "want ad." haa srown from a

little used foroe in buaineaa life into
one of the rreat neeeasities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter jf course for

a hundred amall services.

The "want ad." geiM work for work-
ers and workers for work.

It gets clerks for employers and finds

employers for clerks. It brir^ to-

gether buyer and seller, and enables
them to do business thougb they may
be thousands of miles apart.
The "want ad." is tfie great fores in

thtr small atfairs and incidents of dafly

life.

SMALL OYSTER CROP

The season's oyster crop

will be small, according

to many of the oldest

oysterings now w^orking in

Galveston Bay, Texas. All

beds in east and west bays

give promise of producing

a good quality of oyster,

but only on Pepper grove

is there a promise of a

large supply. Some oys-

terings report that a good

quality of the bivalve has

appeared on Shell Island,

which many years ago

was the best reef in the

bay, but w^hich has not

produced oysters in any

quantity for the last fif-

teen years.

[
IFOR THEJiriEgT---BUY^I^

ASK FOR
SAMPLES
£• PRICES

IRECOOmZED AS THE STAMDARD MAKE

FOR LIGHTING SYSTEMSFOR HANCINC. I.A.nPS ,cB

PACIFIC COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

MAKE BUSINESS
BETTER

By Boosting Your
Business

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

These one-inch spaces

only $2.20 per insertion 1

if used each issue in the

year.
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WANTED

Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE

YOUNG MAN, 28. THOROUGHLY BXPER-
ienced and efficient ; a hustler and one who

knows what to do and how to do it, wants posi-

tion in grocery or general store. Highly recom-
mended. Apply Box 72, Canadian Grocer, Uni-
versity Ave., Toronto.

WANTED-
I

-MAN SEKKS GOOD PROPOSI-
tton, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-
ferred. Expert office man. Could invest small
capital. Ilox 92, Canadian Grocer, 153 Univer-
sity Ave., Toronto, Ont.

mANTED—MANAGER FOR NEW CHAIN OF
Grocerterias in large Canadian city. Must

know grocery business ; must be a good buyer,
and must have an established connection with
manufacturers and know how foodstuffs of all

kinds are bought and sold. This is an excellent
position for the right man. State all particulars
about yourself in first letter. Strictly confiden-
tial. Apply Box 100 Canadian Grocer, 153 Uni-
versity Ave., Toronto.

jp-VBRY MERCHANT WHO SEEKS MAXIMUM
efficiency should ask himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,

is not worth more than the high-priced labor

which it liberates. Are you willing to learn

more about our carriers ? If so, send for our

new Catalogue J. Gipe-Ha/.ard Store Service Co.,

Limited, 113 Sumach St., Toronto.

pOR SALE — GENERAL STORE. IN LIVE
town in Alberta ; population 1,800. Has High

School ; 20-bed, fire-proof hospital, etc. ; has good

pay roll and is recognized as one of the best

towns in the province. Turnover last year flSO.OOO.

Write for terms. Box 82, Canadian Grocer, 153
University Avenue, Toronto, Ont.

pOR SALE—POTATOES, CAR LOAD LOTS
' Choice Manitoba White. N. J. Prior & Co.,

Portage la Prairie, Man.

yOUNG MAN WANTED A& MANAGER FOR
dried fiuit broker's office in Montreal. Give

full particulars in first letter. Box 98, Cana-
dian Grocer, 153 University Ave., Toronto, Ont.

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Made In Canada by

Walter Baker &. Co. Limited

Dorchester, Mass. Montreal. Can.

Established 1780

I

Do You Miss Important News?
W'E read the newspapers of Canada and the United States as a business.

We can supply you with valuable news on any subject, whether you

are interested as a manufacturer, wholesaler, retailer, advertiser, editor,

farmer, or politician. We send you these original clippings, which keep you

posted on current events, changes in business, prices, construction news or

any special information you wish us to gather. This service costs you little

and is valuable to any business. Write for prices and name your subject.

Canadian Press Clipping Service, 143-153 University Ave., Toronto.
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Price, Appearance and Utility

Ensures Sales of

EDDY'S ONLIWON
Toilet Paper Holders

You liave merely to show theia to sell them—a fact by
which merchants everywhere are jjrofiting. Grocers,

jieneral stores, Jiardware stores, and drug stores arc taking
advantage of the popularity of Eddy's Oiiliwon Toilet

l-*aper Hoidei's to countevact the falling off in other lines.

The profits on Gnliwon sales are particularly useful at

this lime.

The 4iandsomely nickelled finish of the Onliwon stimu-

lates inquiries. Its thousand .sheets of fine toilet paper
sei'ved but two at a time to ])revent waste, appeals to econ-

omy. Its strong conslruclion and' moderate price ranly
fail to close a .sale.

The demand for Refills which it creates is useful business

which you might as well have. 8end in a small fii-st order

to your j()])l)er and watch how quickly Eddy's Onliwon
Toilet Pajier Holders find ])urcha.>*ers. The profits arc

good enough to make it decidedly worth your while.

ASK YOUR WHOLESALE HOUSE

Taking The Place

Of The Old Roller Towel
EDDY'S ONLIWON
Paper Towel Holder

Your women customers won't need much convincing to s

merits of Onliwon Pa])er Towels and Holder. The neat

enajnelled cabinet with its extra large, Onliwon Paper Tow
ways gets their attention and interest.

"Women quickly see the economy of Onliwon Paper ToweL
money they save in wear and tear on faln-ic towels, the tin

labor they save in reducing the weekly wash.

There's a .steady demand for Refills, too, from every Oi

Paper Towel Cabinet you sell. Try out a small quantity.

, Your wholesale house can supphj i/ou.

The E. B. Eddy Co., Ltd.

Hull Canada
BRANCHES AND AGENCIES:

Halifax Brockville Fort William Calgary

St. John Kingston Winnipeg Lethbridgc

Quebec Toronto Regina Edmonton
Montreal Hamilton Moose Jaw- Camrose
Ottawa London Saskatoon

Victoria
Vancouver
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FOR LIGHTER WORK

FOR LARGER PROFIT

"We've STANDARDIZED ON

DAYTONS, Boys,-and Solved

Our Weighing Problems!"

EVERY department of the modern market should be equipped with its own
Daytons.

Many of Canada's finest provision stores are solving their weighing problems
by STANDARDIZING ON DAYTONS.

There are many considerations in the operation of a modern market.

Customers must be satisfied; they must be served without delay; and must
leave the store with a feeling of good will, realizing that their business
transactions have been honest and foursquare.

The merchant's equipment must be modern, automatic and accurate. The
store must be clean and sanitary and so appointed as to appeal to the feminine
sense of neatness and order.

But, above all, the merchant must protect his profits or his enterprise is

doomed to failure.

Pennies are dollars waiting for an opportunity to grow.

Dayton store appliances insure to the merchant his share of every penny in-

volved in every transaction. They are handsome, durable, sanitary. They are the
last word in scientific construction, with EXCLUSIVE features worth their whole
cost.

That's why large successful firms are STANDARDIZING ON DAYTONS.

INTERNATIONAL BUSINESS MACHINES CO., LTD.
Frank E. Mutton—Vice-President and General Manager.

HEAD OFFICE and FACTORY—Royce and Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calgary, Edmonton, Saskatoon, Regina, Winnipeg, Walker-

ville, London, Hamilton, Toronto, Ottawa, Montreal, Quebec, Halifax, St. John's, Nfld.

Ms'i m null]act liters nj Internal imuil Time Recorders and International Electri/; Tahulators and Sorters.

Dayton Grocery Scale

Dayton Candy Scale

Dayton Hardware Scale

Dayton Meat Slicer

Dayton Cheese Cutter



Featuring Candy Day

Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

No. 39VOL, XXXV PUBLICATION OFFICE: TORONTO, ONT., SEPTEMBER 30, 1921

Constructive Suggestions

Too frequently the intelligence of the consuming public

is underestimated with a consequent loss to the merchant

not only in volume of business but prestige.

It is a fundamental tmth that a reasonable variety of

food is necessary to the health of a civilized people.

Oysters are not one of the really cheap foods when mea-

sured by the cost of their useful constituents, but they are

particularly valuable as an APPETIZING VARIANT OF
THE DIET.

Oysters are WITHOUT WASTE, EASILY DIGESTED,
WHOLESOME, and PALATABLE as well as having

substantial" value in point of nutriment and it behooves

the merchant to suggest foods that have such merit.

In addition it is a seasonable food and there has been a

long period of non-supply which will emphasize the zest

with which the consumer will take to them.

CONNECTICUT OYSTER CO., LTD.
"Canada's Exclusive Oyster House"

50 JARVIS STREET - TORONTO
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Sell on

sight

to all

Classes

Give your

store a

real holiday

appearance

No. R-XI—Red Box containing fifteen

Ijalloons including one of mammoth size

like Illustration. Otliers are assorted

sizes and each one is either imprinted

with a comed.v or animal picture, or

equipped with a twist valve rr souawUer
stem. Costs $S dozen. Sells $12.

No. H-X2— Holly l)i>x with lerl

band. Contains one mammoth bal-

loon like illustration and eleven

rthers like R-XI assortment. Costs

16 dozen. Sells $9.

Mohican Balloons

In Attractive

Toy balloons have a universal appeal. Chil-

dren discard most toys for them. Grown-
ups demand them for entertainments, decor-

ations and various forms of amusement.
For the first time they are offered in at-

tractive holidays packages to retail at pop-

ular prices. Mohican Christmas Balloon

packages v^^ill increase your Christmas sales

and profits and please your customers.

To insure delivery on time order

from your jobber NOW. If your
jobber cannot give full particulars

write us direct.

All boxes are 5'/2 x 5V2 \ %

Robertson & iWurpijP
Eimitcb

247 St. Paul St. W. - Montreal

No. RB-XL—Red box as illustrated.

Contents exactly the same as in

R-XI. Costs $8 dozen. Sells $12.

No. W-X3—White box with red lettering.

Contains ten balloons, each one being

either imprinted with a comedy or animal

picture or enuipped with a twist valve or

sciuawker stem. Costs $4 dozen. Sells $6.

I
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Delicious, Refreshing and Sustaining. This de-
lightful new Cocoa has already been voted the
best of its kind, having a wonderful flavor, and
making both a tasty hot drink and a most nutri-

tious food-

Somilco can be made instantly by putting two or
three spoonsful in a cup and adding boiling water
slowly while stirring.

Sold in 5 lb., 1 lb., and V2 lb. tins. Also in sani-
tary envelopes containing enough for one cup.

I XMnimfciiRdi SmfliiGfe

19 ALICE STREET TORONTO
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To the Grocery and Provision Trade

Gentlemen :

—

We are glad to advise you that we have taken over and will con-

tinue the business of the firm of " W. CHAMPAGNE", one of

Montreal's oldest and most important wholesale provision houses.

We hope that the present customers of the firm of "W. CHAM-
PAGNE" will continue to favor us with their orders, as we are in a

position to give them perfect service.

Our customers, as well as the customers of the firm of "W.

CHAMPAGNE," are cordially invited to continue to buy their

groceries from us, as well as provisions. They will find it to their ad-

vantage to do so, as we can assure them the same good service that

has been responsible for the success of the house of Laporte, Martin,

Limitee. Our stock of provisions will consist of a varied line of the

choicest products such as butter, cheese, lard, etc.

Farmers and Country Merchants are invited to consign their

provisions to us, on which consignments we will make them liberal

advances.

LAPORTE, MARTIN, Limitee,
IMPORTERS

Provision Department, Grocery Department,

173-177 St. Paul St. W., 584 St. Paul St. W.,

Montreal Montreal
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THE BEST CHOCOLATE

VALUE ON THE
MARKET TO-DAY

Here is the rich wholesome generous
sized bar of pure milk chocolate,
crammed full of real almonds, also the
well known Charlie Chaplin Choco-
late piece.

They are the greatest one cent value
that has ever been offered to the
trade.

The kiddies will make a bee line for
your store once you have introduced
them.

iiiaaiiiiiKiiiitii^(•••i iBiiai'
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"EVERYBODY LOVES CANDY"
Another chocolate piece of unusual value

is Fisk's Sweet Milk Chocolate Peanut
Bar—a high grade 5c seller that contains

more chocolate and nuts than the average.

You will find these bars remarkably good
values and unusually fast sellers.

FISK CHOCOLATE CO., LTD,
4-6-8 CLIFFORD ST. TORONTO

SELLING AGENTS

LANGLEY HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal
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HBPiiPi
The Man Who
Doesn^t Care
The customer who doesn't very

much mind what kind of tobacco
he buys, puts a big responsibility

on you. You can sell him prac-

tically what you like. Whether
he comes back or not depends
upon your judgment.

In cases of indecision you are

always safe in pushing Macdon-
ald's—sure that it is going to sat-

isfy. More than sixty years have
proven the quality of Macdon-
ald's. The Macdonald reputa-

tion backs up your judgment.
The Macdonald advertising en-

dorses your claims.

The extra profit for you in

Macdonald's makes it well
worth your while to sell it

whenever possible. A Mac-
donald customer and a Mac-
donald profit are the natur-
al outcome of a Macdonald
sale.

\\\\\m\m\\Mm^
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^c# "Fast Sellers"—"Sure Repeaters"

It will pay you to feature these popular favorites

:'^^

?-

^t^j..

^|.\
50DLEY'5

. CHOCOLATE
MARSHMALLOW

BISCUIT BAR

5^

r^Cno COWT& FiiuiTCafCL~^

m your

CANDY
DAY

DISPLAY

Bodley's Big f'Jioro-

la'te Lunch, Bodleiji^

Chocolate Marsh mal-

low Biscuit Bar, Bod-

ley's Walnnt Cluico-

late Kisses, etc., are

real "live sellers" that

keep rapidly moving

out of your case once

you introduce them.

You know the Bod-

lei/ reputation for

manufacturing cho-

colate coated pro-

ducts of outstanding

quality — thfe-'e live

ones are partially re-

sponsible for win-

ning it.

Make Candy Day an

event in your store,

talk Candiy to every

customer, keep thei^e

Bodley Sellers well

displayed and watch

them gather in the

change. "Everybody

loves Candy, espe-

cially if it's Rod-

lev's."

C, J. BODLEY, LIMITED, 99 Ontario St., TORONTO



CANADIAN GUOC^B^-Advertidn^ Section. September SO, 1921

"Dominion Brand"

TOMATO SOUP
The New Soup with the New Label

All Canadian Made

A rich, thick, savoury soup packed full of goodness and appetising

flavour; flavour that makes friends for life after one trial.

Stock It!

Display It!

Sell It!

Wholesalers!

Place Fall

Orders Now.

EDDY
A Name That Guarantees Quality

To the customer the name "Eddy" is an assurance

of money's worth in Matches, Indurated Fibre-

ware, "Onliwon" Towelling and Toilet Paper and

other paper specialties.

Eddy Products are known all over the Dominion.
Widespread consumer advertising reaching into

every Canadian community is enhancing the Eddy
demand and bringing extra sales to every Eddy
dealer.

Every Eddy Product is an All-Canadian Product.

The E. B. Eddy Co., Limited
HULL, CANADA
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standard Goods

Make

Standard Stores

Order by Name

Say

Stickney & Poor's

Standards Goods of

quality are

Stickney & Poor's

Mustard

Spices and

Seasonings.

Suggest

STICKNEY & POOR'S
RAPID COOKING

TAPIOCA
to your customers for desserts. It is easily

prepared and economical to serve. Use it

for thickening soups and sauces. Serve
boiled in water or milk, to invalids.

Always keep a good stock on hand.
Your co-operating servant,

"MUSTARDPOT."

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings «

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you piace your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

Eureka Refrigeration

Equipment
There is only one way

to build refrigerators

—

the right way I

There is only one way
to operate your business
—the right way I

It is natural that, if

you operate your busi-
ness the right way, you
will have the right re-
frigerator for it.

The Eureka Refriger-
ator is built the rigtit

way ! It couldn't be
built otherwise and give
so much pure satisfac-
tion to its multitudes of
satisfied users. There-
fore, the Eureka Refrig-
erator is the Right Re-
frigerator for your Busi-
ness.

If you have not al-

ready installed a Eureka
Refrigerator, do so at
once. Until you do, you
are missing an essential
item of equipment and
you are not equipped as
you ought to be to run
your business the right
way.
Complete line of Eur-

eka Grocery models
ready for immediate ship-
ment. Write for liter-

ature and prices.

Eureka Refrigerator Co., Ltd.
Head Office and Factories:

OWEN SOUND, ONTARIO

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' Airent and Importer

GROCERIES and CHEMICALS
Salesmen coveringr Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN &SON
Manufrs.' Agents and Gr jcery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Stroyan-Dunwoody Co.
Wholesale Brokers and Commission Agents

Confederation Life BIdg. - Winnipeg
Serric* coupled with Reliabililjbringt Retulti

We want your business. Write us.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

DONALD Ho BAIN Co.
CANADIAN BRANCHES:

Winnipeg (Head Office) Manitoba

Saskatoon— Regina Saskatchewan

Calgary— Edmonton Alberta

Vancouver British Columbia

Montreal. Quebec

Great Brita.n

London, England

Cable Address—All Branches

••DONBAIN"

VANCOUV En

k

^'flM^^BIIf^_^sdHIIH ^BKjfil 1

B^f r

-^jKp! 2iia; •m -

^f '

"" m

3A3KATOC

WINNIPEG

Wholesale

Commission Merchants

Brokers

Importers and Exporters

CODES.

A.B.C.. 4th and 5th Editions J

Armsby 1911, Western'JJn''-n

and Bentleys

We have splendid warehouses, storage and trackage facilities at all jobbing

points at reasonable rates. May we solicit your consignments?



September 30, 1921 CANADIAN GROCER—Advertising Section:

WESTERN CANADA

H.P.PEMNOCIC&CO..LTD.
MANITOBA
SASKATCHEWAN

WHOLESALE COMMI&5I0N BROKERS

HeAP WINNIPEC OFFKE ALBERTA
WESTERN ONT.

The Largest

in Western Canada
We are the largest StoTag«,
Diatribnting and Forwarding
House in the Western field.

Total Storage ppace ninety-six

thousand square feut of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our torritory-Manitoba, Saskatchewan, and Alberta. They

get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers* Agents

rRACkA'r,
STORAGlf
DISTRIB

TION

%%%%mmm
RELIANCE
Water-Glass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your Jobber or write us

RELIANCE INC CO., LTD., WINNIPEG
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WESTERN CANADA

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,

Robertson's Confectionery and

Hungerford & Smith's Fountain

Supplies and we can do the same
for yours. Write-us.

Scott-Bathgate Company^ Limited
Wholetale Grocery Broken and Manufacturera' Agents

149 Notre Dame Ave. East,Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broilers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

Business RightWe make ourselves your
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

SELL

Thompson's Salted Peanuts
and have satisfied customers.

The original drum-
shaped package, filled

with the finest salted pea-

nuts, roasted and salted to

perfection.

Packed in attractive dis-

play of 40 packages each.

ORDER FROM YOUR JOBBER TO-DAY
BULK PEANUTS

Salted Peanuts in Pails, 30-lb. Cartons, Barrels,

also Display Cards 36 pkgs. Each.

Try '*Nifty Brand"
Whole Blanched Jumbos in 5-lb. tins with envelopes,

also in bulk as above.
Packed in Canada by

A. E. Thompson
149 Notre Dame East, Winnipeg

G. B. Thompson & Co., Western Agent,
Box 2015. Winnipeg
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris & Co., Ltd.

Manufacturers' Anent*
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

w . G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Haltfax, N.S. ; Winnipejr, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satitfactory Repretentation Guaranteed

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Kice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
CommUaion Brodiers, Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers

32 Front St. West,

TORONTO

SayYouSaw Itin

Canadian Grocer,

It Will H elp To
Identify You.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparka St., Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

LAING AND WATERS
Manufacturers Agents & Grocery Broker

•j8 Wellington St. East

TORONTO

Desire correspondence with manufacturers

unrepresented in this district.

Hamblin-Brereton Co. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

ofl a bag of white bean* isa guarantee

of their uniform (ke and choice

quality

Only the very finest hand-pidied

Canadian White Bean* go into bags

marked

CROWN BRAND
For your own protection insist upon
having this Kne of known quality.

Ridgetown, Ont.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter

Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportatcur & Exporters

Pois et Feves Peas and Beans
Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

When writing- to

advertisers kindly

mention this paper

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac^'ured by

The J. H. Hanson Co., Ltd.
MONTREAL

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
The Q.dil, PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Panter, Ltd., Bristol, England

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

OAKEY'S
'^WELLINGTON'?
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc,

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy, 147 Bannatyne Ave. E.ast.

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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BREW
A Combination of

Malt Extract and Hops

Including Patent Corks for Making

Delicious Beverages at Home

ASK YOUR WHOLESALER

Liberty Packing Co., Reg'd

140 Clarke St.

Montreal - - - Canada
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Important for Country Merchants

= To Know and Remember =
WE HAVE OVER 40 YEARS ORGANIZ-

ATION AT YOUR SERVICE

As dealers in Produce and Staple Groceries, Teas, Sugar, Molasses,

Salt, Canned Goods, etc., etc.

We buy and sell all kinds of Country Produce :

Potatoes, Onions, Apples in bulk or barrels, Hay, Straw and
Feed Grain in car lots ;

Also Timothy and Clover Seed, Peas and Beans, Evaporated

Apples, Honey, Maple Sugar, Butter, Eggs, etc., etc.

WE ASK SELLERS AND BUYERS TO
WRITE OR WIRE INQUIRIES OR OFFERS

JOSEPH WARD & CO.,
MONTREAL

nn; = e=; = := = =SEE = e: = E = = s:e3 = ei = c= =

BAR'^ELS

For Cider and Vinegar

Tight Cooperage of all Descriptions

Canada Barrels & Kegs,
LIMITED

Waterloo Ont.

'giBilHilinmililSB§ilBiil§lilill!SI§l§!aiilSllli!Blllilil§l§lil£

Interlake
Toilet Papers

Interlake Toilet Papers are man-

ufactured with the idea of satis-

fying the discriminating buyer.

This is essential to quick turnover.

You can safely order any grade,

for all papers made in Interlake

Mills are of first class quality.

Write for our free sample carton

coatair. ng- six rolls of our stan-

dard brands.

The Interlake Tissue

Mills Co., Limited
Also Manufacturers of Paper Towels
Napkins and other paper specialties

HEAD OFFICE
54 University Ave., Toronto, Ont.

Branch at Montreal, Que.
Mills at Merritton
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The Popular Demand
for

mm
TEA

,8

'1

IS APPRECIATED BY EVERY GROCER IN CANADA
There is both pleasure and profit in selling "SALADA"

PLEASURE—In knowing that every time you sell "SALADA" you satisfy

a customer.

PROFIT—In the number thus satisfied who come back for more.

Every Nugget Broom

Guaranteed Uniform in Quality
Do you carry brooms? Then you know

how widely brooms of the same brand usually
vary in quality.

Nugget Brooms are the exception. Examine
them closely and you will find that they are
absolutely uniform in quality. A system oi
sorting and grading corn, recently perfected,
enables us to guarantee the merchant this

uniformity.
Nugget Brooms are more attractive in ap-

pearance than any brooms on the market.

They are light in weight and well-balanced.
The highest grade of corn is employed and
so carefully selected and trimmed that no
seeds nor stems are visible—right through to

the very center.
The Nugget Broom is the most economical

for the housewife to buy, because it gives so
much longer service. It is today the best
"repeater" in Canada.
Send for a sample shipment of our eight

famous Keystone brands.

Stevens-Hepner Company Limited - Port Elgin, Ontario

»j
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The Perfect Wood Container
for all food products in bulk, is

No odor, no contamination, no waste—and an
appearance that is ABSOLUTELY RIGHT.

The "Riteshape" is the cheapest container you can get for serving bulk foods such as

butter, lard, dripping, fish, bacon, cold cooked meats, fruit, vegetables, etc. It's the

cheapest simply because it's the best. No defective dishes. No waste of the goods. No
contamination. Requires less paper and string to wrap. Is more compact and neater

in appearance than any other wood or paper dish.

Write for Samples and Prices

The "Riteshape" comes in all sizes from Va lb. to 10 lbs., packed in sealed
wrappers containing an average day's supply—the whole shipment in strong
wooden crates. If you want to give your customers the best service, as well
as saving your own time and money you will use the "Riteshape". Why not
begin now?

Victoria Paper & Twine Co., Limited
430 Wellington Street West, Toronto

Sole Canadian Wholesale Distributors for the Manufacturers—The Oval Wood Dish Company, New York

GRAPE JUICE
THE YEAR ROUND

HEALTH DRINK.

Marsh's Grape Juice is

a good Fall and Winter
Seller since there are so

many delightful ways it

can be used as well as

being a beverare of

great health value.

Keep it well displayed

and suggest it for fla-

voring jellies, puddings,
for making "punch"
during the Social Sea-
son, etc., along with
Marsh's Unfermented
Wines.

AGENTS
Auents for Ontario, Quebec
and Maritime Provinces

:

THE MacLAREN WRIGHT,
Limited,

Toronto and Montreal
Acrents for British Columbia
F. G. EVANS CO., LTD.,

Vancouver, B.C.

Y & S

STICK LICORICE

in 10c Cartons

Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.
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GET IN LINE
Mr. Grocer for your Fall trade. If you

wiant to turn your money over quickly

and make better profits stock and dis-

play

CLARK'S
Pork and Beans

Take advantage of the steady and exten-

sive CLARK advertising, which is

backed up by high quality coupled with

popular prices.

Your Customers Prefer Clark's

Made in Canada by Canadians
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pQUBLECREAjJj

lcustarpj
F'OWDEP
VA N I U L- '='

NU-JELL
THEPERFECTJmyPom^

Makers and Distributors of Good Things to Eat

TORONTO - - CANADA
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Cup Quality's the Test
of any tea. This is where Red Rose always wins out with your customers.

There is nothing fancy about it, just solid worth—strength and flavor,
carefully contained in a stout, air-tight package, and with an unap-
proachable reputation.

Come now! Isn't it going to be more profitable to you to push a tea
your customers will always tell you i ; good, than risk your reputation for
a few cents extra profit on some mis 3rable tea that might have come
from anywhere.

Red Rose Tea inspires confidence.

It'll be good for your business to sell it.

T. H. ESTABROOKS CO., LIMITED
St. John, N. B.,

Montreal, P. Q.,

Toronto, Ont., Winnipeg, Man.,
Calgary, Alta.

HK MiilBl iiiiiiiiiiii ii^mMill. IIIW ' liiiwiiiiiiiiiiiii!& i^ m

I

A Sugar of Peerless Quality

ROYAL
ACADIA
SUGAR

When you consider the uniform

goodness of Royal Acadia Sugar,

when you remember that ''Every

Grain is Pure Cane," you can

readily understand the reason

for its continued popularity.

Royal Acadia Sugar is put up in

2 and 5 lb. cartons, 10, 20, and
100 lb. bags, half barrels, and
barrels.

Acadia Sugar
Co. Limited

Montreal

iiiiilll iiiiiiiiiiiiiiiiiiiiOBiiiiiiiiiiBl iiiiiiiiiiiiiiiiiiiii' !
Halifax

liiiiiiiiiiiiillllMiiiB

I

I

I
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"Colman's" and "Keen's" are in Every Store
where mustard is sold.

Are you selling your sharer /j^^

If not.

Why not?

Your customers
won't take any
other brand. So

keep in line

with the

times.

Canadian Agents:

Magor, Son & Co., Ltd,
MONTREAL

191 St. Paul St. West
TORONTO

2i Scott Street

Your biggest seller

in the winter months

Gosse-Miller(Ts

PILCHARDS
Perhaps the richest canned fish— ideal for use in

chilly months. In big demand for all socials and en-
tertainments where light lunches are served. Makes
wonderful sardine sandwiches. Check up your full

G-M line but make sure you have plenty of these
"full grown sardines."

Stock up Now- 'be prepared

Gosse-Millerd Limited
Vancouver, B. C.

''the

full

grown
sardine

'

'
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Canned on the Fishing

Grounds
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Sugar is Reduced 25 cents per Hundred
All Refiners Announce a Decline, the Quotation Basis Montreal

Now Being $8.50—Raw Sugar Market Continues in a Rather

Unsettled Condition, with Buyers Showing Little Inclination to

Purchase at Price Set by Cuban Committee—Market Outlook in

Other Grocery Commodities

ALL refiners announce a reduction

of 25 cents per hundredweight on

sugar, making the price $8.50

Montreal basis.

The raw su2:ar market has been in

a rather unsettled condition for several

weeks past. Buyers have shown little

inclination to make purchases at the

price set by the Cuban Sugar Commit-
tee, firmly believing that the Committee
would eventually name a lower price of

2.50c. c. & f. But the committee at a

meeting held in New York on Saturday
last, made it quite plain that they in-

tended to maintain their present price

of 3.25c. c. & f.

Will Not Affect Sugar

The general improvement of business

conditions is not expected to affect su-

gar, according to the review of the su-

gar situation throughout the world by
the Federal Sugar Refining Company.
The upward movement of cotton prices,

it says, is due to causes which are not

analogous to those in the sugar indus-

try.

The Federal report points out that
in the case of cotton natural laws were
allowed to operate, so that when cot-

ton prices declined to a point making
planting unprofitable the crops were re-

duced and the situation automatically
improved itself. In the case of sugar,
distribution was arbitrarily controlled

and prices were "pegged" at levels

above the natural basis of supply and
demand.

Great Changes In Sight

"Changes are in sight for the sugar
industry before normal conditions can
be restored, unless the unforeseen hap-
pens," declares the Federal Review. "It

is not reasonable or safe to suppose that
production will be curtailed by any
power except low prices, and these
prices must be so low and continue for
such a period as will result, as usual, in

decreased production."
The prospect of a good Cuban crop

next year has thoroughly demoralized
conditions, declares the Federal state-

ment. Plantings have not been reduced.

Even if the existing heavy stocks of

sugar in the world markets could be
completely wiped out there still remains
'capacity for production within nine

months of 5,000,000 to 6,000,000 tons of

sugar. —^—
;

Brooms Show
A Decline of

25 Per Cent.
An average reduction of about |25

per cent, is announced on brooms. On
some of the better grades the reduc-

tion is hardly as gre.^t, but on the
cheaper grades the reduction is greater.

Discussing this reduction and the pos-

sibility of a further reduction, with a

broom manufacturer, Canadian Grocer
was informed that there was little pos-

sibility of a further reduction. Broom-
coi'n prices appear to have hit the bot-

tom, and at prices paid the grower to-

day, he is not at all satisfied, and this

has been reflected in the acreage dur-

ing the past two years. This year there

was the smallest tonnage of broom-
corn there has been since broomcorn
has been grown to any extent. The
carry over from last year, while fairly

heavy, consists mostly of poor grade
stock, and even with this carry over

there is not much broomcorn available

for the next twelve months, as it is

consumed by the factories in a normal
year. The transportation charges are of

course the big item to-day, along with
the premium on American funds. These
with the duty and other incidental

charges in connection with the bringing
of the broomcorn, very often means that

it costs nearly as much for these items,

as what it costs for the corn in the

first place. Then of course wages re-

main high, and until there is a fur-

ther readjustment worth while on these

two items, little change in broom prices

can he expected. Of course the matter
of supply and demand must also be con-

sidered. Lately broomcorn prices have

been very firm with a strong inclina-

tion to mount upward with any signs of

an improved demand. With wholesale

and retail stocks at a minimum, there

should be a steady improvement in the

demand for brooms from now on, and
lately there has been noticed a very

decided improvement along this line. In

view of this little hope d any further

reduction for! some time is apparent,

but on the other hand there is little

occasion for anyone to buy more than

normal requirements of 30 to 90 days

at a time.

Raisin Deliveries

Are Likely To Be

Short This Year
Many wholesalers and retailers are

showing signs of uneasiness in regard

to their allotment of raisins. It now ap-

pears that owing- to the short crop the

deliveries will be small and there will

not be enough to go round. Bookings

by retailers have been fairly heavy, but

unless something new develops in re-

gard to the crop, they will receive only

a very small portion of their order and
there is a strong possibility of those

other merchants who were unfortunate
in not placing future orders early in the
season, going shy on raisins this com-
ing season. In view of the shortage
many wholesale houses have already
withdrawn from the market on the new
crop.

The official crop estimate of the Cali-

fornia Associated Raisin Company
places this year's raisin production for
the entire State, both inside and outside
the Association, at 127,805 tons. Ac-
cording to this estimate the crop this
year will be approximately 48,000 tons
short of last season, when the total pro-
duction was approximately 175,000 tons

(Continued on next page)
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Fall Outlook in Groceries is Bright
General Improvement in Buying is Noted, and While Grocers

Are Still Tempering Their Buying with Caution, There is a More
Optimistic Feeling in the Trade—Some Opinions Expressed.

Canned Goods AreMONTREAL—In order to summar-
ize the evidence obtainable vn

prospects for the Fall trade in

grocery lines a Canadian Grocer repres-

entative interview^ed five proprietors or

managers of grocery stores in this

city, and as far as possible each grocer

interviewed represented a different class

of trade. The general conclusion is that

while the grocers are approaching the

new season with caution in buying, there

is a more optimistic air to the trade and
unmistakable signs of more aggressive-

ness on the part of everyone.

Buying More Freely

The grocers, in general, have regard-

ed the market passively for the last

year or so, buying when they needed
to, selling a.s the opportunity offered

and, standing off like an uninterested

party, watched the market fluctuate. It

is at this point that the most notice-

able change comes. The grocer seems
more eager to talk market conditions,

more interested in the trend of prices

and more inclined to 'buy on a larger

scale. This, of course, has been stimu-

lated by a rising market in a number
of linjes. This point is illustrated in

1he case of a grocer, who sells at least

1,000 pounds of tea a week. The Cana-
dian Grocer representative, when taken
into this man's warehouse, was sur-

prised to find that, although only two
days of the week had passed, there were
only three cases of? tea in the whole
place, but this grocer said: "I am just

making a place for 50 cases of tea,

which I have ordered and I am think-

ing of placing an order for more. I

think it is a good buy at present, if I

can get the tea I want." This is just an
indication of the trend of business.

While the grocer is not positive that

money will be easier this fall and win-
ter, he seems to be more hopeful and
this is influencing his business deal-

ings. This same grocer states that
while last year was an improvement on
the preceding year, the last six months
in this business have shown a 25 per
cent, increase on the same six months
of 1920.

Optimism Helps Business

C. Ritz, sales manager of the Robin
Hood Milling Co., in Montreal, while
speaking to Canadian Grocer represen-
tative about the present business con-

ditions, said: "Optimism helps business.

It is the man who talks brightly about
business, who has the heart to go after

it. He inspires himself to greater ac-

tivity. Besides, he conveys the spirit

to those with whom he deals and so it

is passed along brightening conditions

everywhere and helping business in all

lines. What we need now is more op-

timism and the effect will be quickly

seen. With regard to actual conditions,

as we see it, there is a marked im-

provement not only on account of the

approaching fall season but even better

business than we expected. The i-etailer

is buying more freely and in cereals a

firm and steady market is backing him
up."

Summer Trade Has Been Quiet
"While the summer business this year

has been quiet, we are expecting much
improvement in the fall," said A. Gren-
ier, a grocer of Quebec City, to Canadian
Grocer representative, "and while the

change is coming about and market
prices and conditions are alike chang-
ing, the grocer must be wide awake or

he will find himself swamped in the

ebb-tibe of prices. He is forced to

follow the trend of the market by the

competition that surrounds him, and
only a keen understanding of minute
details of the market will save him."
This last statement is emphasized- by a

question that was put this week to Cana-
dian Grocer by one of its subscribers

This grocer wanted to know the trend of

the raisin market for the past two months,
and a survey of conditions affecting the

1921 crop. He stated that in the last

few weeks he has been approached with
many varying prices on raisins and as

far as he can see, there is very little

cause for the big difference. He was
prepared to buy fairly heavy, if the

market was favorable, but prices quot-

ed to him showed such fluctuations

that he was bewildered. The same is

true in many lines. The inter-season per-

iod shows many changes which in many
cases are deceiving and a close study

of conditions reveals facts that will mean
money to the grocer.

The General Opinion

The general opinion of grocers is

that business will show some improve-

ment and that while market conditions

are changing, the grocer will have to

watch carefully the trend of prices and
above all keep his stock moving. There

is a decidedly improved air of optimism,

and an aggressiveness that is sure to

bring about more healthy conditions and
more active markets.

RAISIN DELIVERIES

(Continued from page 21)

This figure represents what may be con-

sidered the maximum production, and
the actual crop may fall short of the

estimate by 10 per cent.

Ap'-il frosts of unusual severity are

chiefly responsible for the reduced yield,

the crop in some sections being almost
a total failure, which, unlike the seed
varieties, does not produce a second
crop of commercial value.

Higher Than The
Closing Prices

The final opening prices on all

canned goods are announced. Al-

though these prices generally show
a lower figure than the opening

price of last year, nevertheless the fig-

ures, such as on canned corn, peas and
tomatoes are higher than the closing

prices of last season's pack. The open-

ing price on this season's pack of corn

is 60 cents per case less than last year's
opening price and 80 cents less than in

1919. Tomatoes 2i/^s. are 40 cents per
case less than last year and 60 cents less

than in 1919, standard peas 35 cents per
case less than last year and 50 cents
less than in 1919. Peaches, 2s., are 70
cents per case less than last year and
80 cents less than in 1919. Lombard
plums, 2s., are 50 cents per case less

than last year and 70 cents less than
in 1919. Raspberries 2s., are $3 per case
less than last year and $1.80 per case
less than in 1919. Strawberries, 2s., are
$2 per case less than last year and
$1.80 less than in 1919. Cherries 2s., are
$1.60 per case less than last year and
$2.30 per case less than 1919. Bartlett

pears 2s., are $1.40 per case less than
last year, and $1.50 per case less than
in 1919.

Shortest Crop

of Cranberries

In Many Years
It has now developed that there will

be the shortest crop of cranberries that
has been known for many years. This
shortage will be on the early varieties,

but so far as can be learned at the pres-

ent time the later varieties will be pro-

portionately as large as last year, the

shortage falling on the early blacks, and
other early varieties which are estim-

ated) to be at least one-third lighter

than last year.

From figures secured, it is estimated
that the total yield in Cape Cod, New
Jersey and Wisconsin will fall short of

400,000 barrels. This is about 40,000

barrels short of last year when the crop
was 440,000 barrels, and 165,000 barrels

short of 1919, when the yield in the three

sections was 565,000 barrels. Heavy
rains, at the 'ime the early berries

bloomed, are said to be the cause of the

shortage.
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October 8—Sweetest Day of the Year
New Source of Revenue for the Grocer and General Store

—

Feature Candy on Candy Day and Help Create Further Demand
For a Profitable All-Year-Round Seller

/"GROCERS and general merchants all over Can-
^J ada will find one more way of increasing

their turnover by going after the confectionery

business on Candy Day.
As announced briefly in last week's issue Candy

Day will be held on Saturday, October 8. This
day was set apart by the Chocolate, Biscuit and
Confectionery Industries of Canada of whom
Wm. Robertson, of Robertson Brothers is the
president, Allan Ross of the Wm. Wrigley Jr. Com-
pany, is chairman of the executive, and C. J. Bod-
ley of C. J. Bodley Limited, is the secretary.
Candy Day will be a nation-wide day for the

special purpose of impressing upon the consuming
public the value of Candy as a food.
The slogan "Everybody loves Candy" has been

adopted and from information received the win-
dows and doors of approximately 80,000 retail

stores in Canada will be brightened up by orange
and blue posters announcing the "Sweetest Day in

all the Year."

Will Help Year Round Sales

In a number of the succeeding pages, Canadian
Grocer gives the methods of several ag-
gressive Canadian dealers for developing sales of

Candy. Merchants will find that by talking and
boosting Candy on Candy Day their sales will not
only be increased on that particular day but they
will give the impression to their customers that
their store is a Candy Store the year round and
this should assist materially in the development of

Candy sales.

The Association of Chocolate, Biscuit and Con-
fectionery Industry is an immense one. It is es-

timated that over 75 million dollars have been in-

vested in Canadian plants and machinery. This
represents an army of working men and women.
The development of the candy industry in Canada
will mean increased labor and better business for

the retail dealer.

Suggestions For Boosting Sales

In developing the candy idea merchants should
give their attention to a few important points:

—

See that there is a type of candy to suit every
taste.

Make sure that candy is shown in the window and
on the counter.
Keep some chocolate bars and other Ic and 5c
confections near the cash register.

A few attractively written display cards about the
store keeps the attention centered on candy.
Endeavor to instil the gift spirit among custo-

mers.
Suggest candy to every mother in the store on
Candy Day.
Note carefully the succeeding articles on the meth-
ods of retailers for developing candy sales.

A Line With a Good Profit

The grocery and general store trade of Canada
sells an immense quantity of candy every year.
This is a profitable line to feature and it is an
easy matter to still further develop sales. Candy
Day—"the sweetest day of all the year"—will un-
doubtedly help the merchants who go after this

business strenuously.
Candy needs no apology. It is a food that was

extensively used during the war and its future
is sure and a bright one—particularly for those
merchants who get behind it. with their selling
power and that of their clerks.
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Grocers Develop Big Candy Trade
Selling Chocolates of a High Grade Quality is Now Regular
Business in a Great Many Grocery Stores—Many Grocers Have
Candy Departments for the Display and Sale of Candies

ONCE upon a time it was consid-

ered that candy in a grocery

store was a "catch-penny trade"

and little attention was paid to

this line, outside of all-day suckers and
similar joys of childhood. The last few
years, howeveri, merchants have been

realizing that candy is a profitable line

and have set aside a certain portion of

the store as a regular candy depart-

ment.
Ther\, too, the consumption of candy

is steadily increasing and some seem
to think that prohibition has something

to do with it, claiming that the appetite

for liquor is now appeased by candy.

Then again, people through publicity

and education are learning that candy

has a certain amount of food value and

are commencing to look upon candy as

an article to be regularly purchased.

The week-end box of candy is increasing

in popularity.

Merchants who have established candy
departments are reaping a rich har-

vest. Such a department, aside from the

profit, adds greatly to the attractiveness

of the store and has been known to

have been a factor in bringing to the

store new and regular customers for

staples as well as candies.

Increasing Candy Sales.

Some of the ideas of merchants for

displaying and stimulating sales of

candy are indeed novel and interesting.

In the candy department of the Paquet
Company, Quebec City, it is the cus-

tom to open a dozen or two boxes on
the counter. This plan has proved to be
a big success and by so doing their sales

have more than doubled. Mr. Dubuc,
the manager of the store, said that it

paid well to have the candy right out

before the customers as they pass.

"Nearly everybody eats candy, and will

buy it if it is suggested," he says.

In the A. Hembling store, Edmonton,
Alta., two handsome showcases are to

be seen in which is displayed a vast
array of candies. In one is shown boxed
and fancy lines in bulk and in the other

the cheaper confections. When this firm

first commenced to sell candies, all

the lines were displayed in one case, but
after one year it was found that sales

had so greatly increased that another
case had to be purchased.

High-Grade Candy Sells Well.

W. S. Hunter, Hamilton, Ont., has
been stocking high-class candy for sev-

eral months past and he is well pleased

with the success of his venture. Sales

average $100 per month and with every
indication for a substantial increase the

coming year.

As one enters the Hunter store, the

first thing that attracts the eye is the

fine display of chocolatesi attractively

arranged in a showcase. "At first we
thought that possibly we couldn't get
any demand for chocolates here on ac-

count of the nearness of a drug store

and the fact that people usually bought
them there, or in a regular candy store,"

remarked Mr. Hunter to a representative

of Canadian Grocer. "We keep them
prominently displayed at the front of

the store which has had a great deal to

do with the activity of their sale." Mr.
Hunter further remarked that they
have regular customers for candy and
get quite a lot of catch trade.

The John Sloan store. Gait, Ontario,
carries a full line of two high quality

chocolates, and is selling them right

along. "Our candy sales run between
$50 to $60 on a Saturday," remarked
Mr. Sloan. "At the present time we sell

most of our candy on Saturdays, but we
are getting a nice business through the

week, and people are commencing to

order them with their regular grocery
orders."

Like other merchants who have made
a success of selling candy, Mr. Sloan Js

a firm believer in display and showing
and selling only the freshest goods.
Counter and showcases are always kept
attractively arranged and as the candy
department is situated near the front

entrance, it at once attracts the atten-

tion of every one entering the store.

N. B. Grocers' Sales Are Heavy.
C. H. Burrt, Fredericton, N.B., sold

upwards of 3,000 pounds of high grade
candies during the past year. He has a

special display case in which is at-

tractively arranged candies in bulk and
in fancy packages. To the fact that

candies are attractively displayed, Mr.
Burrt attributes the success of his

candy business.

D. W. Stenson, Sherbropke, Que.,

makes a real issue of selling candies. A
portion of the store near the front en-

trance is set aside for the candy de-

partment with specially constructed show
cases and counters. Sales in this store

during the past year averaged $1,000 a

month.

New Companies
Now Incorporated

In Ontario
Dry Milk Sales, Limited, has been in-

corporated under the Ontario Compan-
ies Act, for the purpose of producing,
buying, selling, and dealing in milk and
cream, milk powder, condensed milk and
all beverages, food compositions and
supplies into which enter milk and
cream or any of their component parts,

to carry on the business of a general
export and import commission. The
new company is capitalized at $100,000.

The head office of the company is at

Woodstock, Ont.

Marsh Candy Company.
The Marsh Candy Company, Limited,

has been granted a charter, and has been
organized for the purpose of manufac-
turing confectionery, to sell the same at

wholesale and retail, and to maintain
and operate one or more retail stores.

The head office of the new company is

at Windsor, Ontario, and the directors

are Benjamin H. Marsh, John G. Mon-
crief, John W. Reubelt, Harry Egbert
Guppy, wholesale grocer, and Norman
F. Wray.

Sheffield Cheese Company.
The Sheffield Cheese Co., Limited, has

been incorporated for the purpose of

manufacturing cheese, and to buy and
sell dairy products, and to purchase or

erect a cheese factory and equip and
manage the same, and generally to

manufacture and deal in all kinds of

dairy products.

The new company is capitalized at

$10,000, and the factory will be at Tarn-
worth, Ont.

$10.00 for the Best Display of Candy

In connection with Candy Day, October 8, many grocers will be
making a special effort to stimulate sales on candy. Canadian Grocer
offers a prize of $10.00 for the best photograph of either a window or
interior display of candy.

We will also pay the sum of $3.00 for every photograph submitted
that we can use.

Photographs must not be smaller than 6x8 inches in size and not
mounted. Each" photograph must be accompanied with a letter explain-
ing the display and information in regards to sales, etc.

Contest closes October 20. Address photos and letter to

Contest Editor, CANADIAN GROCER, University Ave.,
Toronto, Ontario.
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Canadians Still on a Candy Jag
People of This Country Are Said to be Using More Sugar Per Head Than Any Other

—Reaction After the War, Prohibition and Various Other Things Advanced
as Reasons for Increased Demand—Question of Price Plays Small

Part in Buying of Candy

"C
ANAPIANS are still the world's

chrw ipion candy-eaters," is the

statement attributed to the man-
ager of a large chocolate manufacturing

concern. "We consume more candy per

capita than any other nation on earth,"

he added. "I should say that it would

be a first rate line of business to enter

if one were hesitating between several.

I know two young men of nineteen and
twenty, returned soldiers, who have had
.an amazing turnover with a little candy-

kitchen they started a year ago. Every-

body buys candy, whether they I'an af-

ford to or not. It seems to have work-
ed its way out of the luxury class into

that of the necessity."

Three Things Accountable

"Three things are accountable—war,
prohibition, and our climate," he declaim-

ed. "The boys ate so much sweet stuff

in France and Flanders that the habit

stuck and war imposed so many re-

strictions on Us here at home—sugar
being one—that now we're making up
for it with a vengeance. Then, all the

boozing fraternity took to candy as to

a friend in need and they sent sales and
prices sky-high. I was sitting in the

lobby of a big hotel recently when a

porter passed me with a huge waste
basket full to overflowing with empty
candy boxes which he was taking to the
furnace-room. I expressed surprise at
so many popular lady guests.
" 'Lady nothing!' he said, 'I have a load

of these empties to carry down every
few days. All our old lushes have gone
on a sugar jag!' Then as to our clim-
ate—well, it's always been with us
hasn't it? That perhaps is really rea-
son number one why we are, as a race,
so sweet. Sugar makes fuel and heaven
knows we need it, along about January
and February! The West eats much
more sugar than the East, of course."
The busy proprietor of a popular

J. ALLAN ROSS
Vice President, Treasurer and Managing Director of the

William Wrigley, Jr., Company, Toronto. As chairman of

the executive committee of the association having the cam-
paign in hand, Mr. Ross has been active in planning foi[

"Candy Day" on October Sth.

Toronto store gave a few minutes

of his time to tell about his candy sales.

He had just been obliged to take on
two extra girls to look after his candy
counter. The two-and-a-half pound
boxes sold quickest though on an occa-

sional Saturday he sells more of the

largest boxes, like the five pounders.

This, he thought, was because of so

much week-ending and of course the

usual Sunday gift from a man to his

best girl. In line with the extravagance
of the age the young gallant now be-

stows five times as much as before the

war. Possibly because he too expects
to eat the candy. Formerly the young
lady had to coax him to "try one" but
now they run a race.

Men Eat Candy Now

Some firms are now getting out plain-

er boxes and making slogans such as:

"Wouldn't you rather do without the

ribbon and have better quality choco-

lates?" In a large display ad. such
a firm exhibits letters from grateful
customers who write something like

this: "Keep up the good work! we don't

miss the fuss and fixings so long as we
have the high grade candy." The boxes
are quite as attractive too, sealed only
with paper bands.

"In our house we have candy all the
time," said a man of sixty, the father
of three sons and two daughters. "If

we ever run out it's cause for panic al-

most. Sundays when the folks all come
to the' old home for dinner we eat sweets
from after dinner till bed time, and I

don't mind admitting that I'm as good
as the best, at it!"

Demand Not for Taffy Now
"We used to go to the movies every

Friday night and take a supply of cho-
colate bars at five cents apiece along,"
said the mother of three fast growing
boys. "But these bars increased in price

so I make fudge instead."

Some trouble was experienced in try-
ing to find out why candy with walnuts
in it was scarce. One dealer mumbled
something about the Spanish market be-
ing behind and another said he couldn't
land a walnut from anywhere except at
a dollar a pound including shells and
worms, so he used peanuts and filberts.

Even almonds for a time were almost
unobtainable.

"The old-time sticky taffy that pulled
the filling out of your teeth has been
given the go-by and people now buy only
the very rich candy like chocolate
creams," said another, adding:
"Of course caramels sell and peanut-

( Continued on page 29)
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200,000 Tons of Raisins Annually
Present Production of Raisins near Fresno, California, is Esti-
mated at This Figure—90 Per Cent, of California Raisins Are

Grown in Vicinity of Fresno

Mr. Earnest Groceryman,

Back East, Canada.

Dear Earnest,

—

THERE are a great many inter-

esting things about this great

big valley and the raisin dis-

trict. At least they are interesting to

me, and they have been ever since I

came here from the east, and there was
nowhere near as much fruit grown here

then as there is now. Sue remarked a

good many times when we first got our

place that it looked like the "jumping
off place," everything was so barren

and dry. I guess she got pretty lone-

some and homesick in those days, with

nothing but hard work every day and
none too much cash to

buy "eatp" "with, to

say nothing of good

Sunday clothes.

What I would like

to have you do is to

hunt up a geography,

or an atlas, that has a

good map of the State

of California in it, and

sit down like you used

to at school — only

don't think you are a

kid again and begin to

chew up paper to

throw at the teacher

—just sit down and

study the map a lit-

tle. You will see that

there are two rivers

which flow into the

bay at San Francisco.

The one from the

north is the Sacram-
ento, and that great

valley between the

Coast Range Moun-
tains on the west and
the Sierras on the

east, is what we rail

the Sacramento Val-

ley. Their climate up
there is not quite so

favorable in my opin-

ion as ours for the

production of raisins,

although they do grow
some around Marys-
ville. You can find

that town on the map.

There is only about
four per cent, of the
total crop produced up
there. Most of them
are Thompsons and
they did them in soda,
soda and oil, and some
of them they sulphur. Illustrating some
When you sell Bleach- time.

(Third Letter of Series)

ed, Oil Dipped, or Soda Dipped Rais-
ins, then you know that you are prob-
ably selling the raisins that are grown
in the Sacramento Valley.

A Big Valley

If you will look further down, you
will see the other river which flows
in a "northerly" direction, as the teach-
er used to say—that is the San Joaquin.
This valley is some place when it comes
to size and possibilities for the future.
Why it is about 225 miles long and
averages fifty miles wide! That means
it has a total area of about 11,.500 square
miles, and that doesn't include the land
that we commonly call the foothills,
but is just the floor of the valley. Maybe

beautifvl clusters of Thompson's seedless raisins in harvest

you don't think this valley is level, but
just listen to this. The elevation above
sea level at Stockton is 23 feet, and
way down at the southern end of the
valley at Bakersfield it is 394 feet. That
means you could drive your flivver (if
you had one) all day without shifting
into low. Best of all we have paved
roads almost everywhere here now, so
you can scatter out in style. Some
different than when we used to drive
the old mule team and walk back every
night to find out how far we had trav-
elled during the day.

90 Per Cent, of Raisins Grown Near
Fresno

Anyway, this is the valley where
most of the California
raisins consumed in

Canada, are grown —
something like 94 per
cent., I believe. Most
of these are grown
within sixty miles of
the city of Fresno.
Just because we seem
to be the big toads in
the puddle right now,
don't think that we
are going to lean on
let the rest of the
the shovel handle and
world go by. We
thought one time sev-
eral years ago whien
we were producing
something like forty
thousand tons of rais-
ins that every moth-
er's son, and his mo-
ther, were eating all

the raisins they could,
but we growers got
together and formed a
co-operative organiza-
tion and found out
there were a lot of
people who never
heard of a raisin. Now
we are raising pretty
close to two hundred
thousand tons, and a
lot more vines being
planted every year.
You can see from this
that a lot of people
have learned to use
raisin br'ead, raisin pie
and a lot of other good
things in which they
put raisins.

Even with all this
increase in production
of raisins, to say noth-
ing of a lot of other
fruits like peaches,

(Continued on page 27)
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The Question of Quantity Buying
Henry Johnson, Jr., Discusses the Point Raised by the Sussex

Mercantile Co. as to Which is the Better Way to Buy a Certain

Gum and a Certain Line of Gum—The Way He Reasons it Out

HENRY Johnson, Jr., whose article

in Canadian Grocer each week is

read with a great deal of inter-

est by the subscribers to this newspaper,

writes in regard to a letter that re-

cently appeared in these columns from

the Sussex Mercantile Co., Limited, of

Sussex, N.B. The Sussex Mercantile

Co., in this letter, it will be remember-

ed, inquired which figures the most pro-

fitable in the handling of the following

lines: Wrigley's Gum, the sale being

ten boxes a week, bought in 100 box

lots, costing 55 cents, which would last

for 10 weeks, or to buy in ten box lots,

costing 60 cents per box. Also Camp-
bell's soups, sale one case each week,

buying in 10 case lots at $6 per case

or in one case lots at $7 per case.

Discussing this question Henry John-

son, Jr., says:

"I am sorry that he does not give the

price at which he sells the Campbell's

soups, because then the comparison

could be much more to the point. I ob-

serve that he has the correct figure on

his cost of Wrigley's chewing gum, but

it is a surprise to me to find that there

is a difference of a dollar a case on

Campbell's soups in one case and ten

case lots.

This is the way I reason it out. On
Wrigley's gum. Ten boxes bought at

60 cents make a capital investment of

$6. Sell for one dollar, and the sales are

$10 or $4 gross earnings every week,
making $208 per year, and that figures

3.462 per cent, on capital used. Now
let us figure 20 per cent, for expense
and loading on sales of $520, leaves net

profit $104 or 1.733 per cent, on capital.

That shows what can be done on 52

turnovers a year.

If he purchases 100 boxes at a time
at 55 cents, he has invested $55, and
his sales are $100 every ten weeks on
which he makes gross earnings of $45.

Figure 5 1-5 turns and his earnings are

$234 or 425.4 per cent. plus. Take off

the 20 per cent, on sq'-^^s o* '^'^'^'V «104.

and there is left $130. This figures 266.3

per cent. plus. This gives earnings of

$26 extra for the use of $49 more capi-

tal for the year, and pays over 53 per

cent, on that extra capital. That, of

course, is splendid, especially on a mat-
ter like gum which occupies so little

space and which, on turnovers of once
every ten weeks, is not liable to any
deterioration.

On Campbell's soups the figures '^esm

to be this way. Buy one case at $7, as-

sume a sale at 18 cents per can, and
the price realized is $8.64, a difference

of $1.64, multiplied by 52 turns a year
yields $85.28 or 1.218 per cent, plus on
capital of $7. Let us assume that the
expense of handling this article is 16 2-3

per cent, including loading, on sales of

$449.28, equals $74.88 and leaves $10.40

net or 148.57 per cent, on capital used.

Buy ten cases at $6 with $60 capital,

sell for $86.40, with a gross earning of

$26.40, multiplied by 5 1-5 turns, yields

$137.28 or 228.8 per cent, on capital

used. Take off the 16 2-3 per cent, on

sales of $449.28, $74.88, leaves $62.40

absolute net earnings or 104 per cent,

on the capital.

Apt to Have Them Six Months.

This as you will see, is a preferred

example. I have always said that the

high grade, thinking grocer can do most

of his own figuring, but even so, this

high grade man does not always ap-

preciate how much he loses by the slow

turn. It would not even be so bad if

every grocer turned his stock every ten

weeks. I mean in connection with the

specialties like soup and gum—but he

does not do that. The average grocer

who buys ten or twenty cases of Camp-
bell's soups is apt to have it for six

months. But I have the impression that

200,000 TONS OF RAISINS

( Continued from page 26)

apricots, figs, prunes, plums, oranges,

lemons, cloves, and a few others, there

is room for a good bit of development

yet. One man made an estimate a

month or so ago that we had only about

25 per cent, of the tillable area of the

valley under cultivation at the present

time, so you see, my friend, selling all

of the raisins we can produce here

around Fresno is a pretty big job.

Source of Water for Irrigation.

I told you something about using the

water of the melting snows up in the

mountains for irrigation. You may think

it strange, but we can stand on our

side porch any day in the year, even

in the summer when it is hot, and look

right up the mountains and see all kinds

of snow. You can imagine that these

moun'ains must be pretty high to have
snow on them all the year around. The
height at the summit varies from 12,000

to 14,000 feet above sea level. During
I he summer this snow melts slowly and
comes down to the valley, so the Sierra's

are the source of eight large streams
and a number of smaller ones. The
water of all of these streams is used

for irrigation purposes. There are plans

for some large storage reservoirs at

suitable places in the mountains, so the

supply will be uniform all the year
around, because there is more water in

the early summer than we can use, and
later when we need the most it some-
times gets a little short. This condition

your correspondent knows pretty well

where he is going.

Factor of Labor and Time.

There is one factor that is never

taken into sufficient account, that is the

factor of labor and time consumed in

handling excess stocks. The man who

buys a week's supply of anything can

put it right on the shelves, and sell it

without handling. The man who buys

ten weeks' supply must only put on his

shelves one-tenth of the stock, and the

rest has to be brought forward from

storage which has to be provided at con-

siderable expense. It is not so much
the one or two things, nor the small

line of specialties, but the great big

aggregate of all these things which

piles up expense and robs the grocer of

profits that otherwise he would have.

I am answering this now rather hur-

riedly, but it will make a fine article and

I shall use it some time in November.

Meantime I should like to hear further

if this man has any more to say after

you submit these figures to him."

will be getting worse when we develop

more of the land.

It must have been a pretty big job

to plan for and make all of the big main
irrigation canals. They carry a few

drops of water every year. If you want
to look at big figures, just study this

out. The annual run-off from the eight

or more streams is estimated at 11,500,-

000 acre feet and there is approximately

325,850 gallons of water to each acre

foot. That is enough water to make your

head swim, even to look at the figures.

The Mountains Help Old Sol.

Of course we have to have this water
to produce the raisins and lately we are

even putting down deep wel'«s and
pumping the water up from below for

irrigation. Most of the power is sup-

plied by electricity and this "juice" is

generated by the water power in the

mountains. So next to "Old Sol" the

mountains are about the most import-

ant thing connected with the growing of

raisins. Do you wonder that I am en-

thusiastic about the growing of raisins?

Some folks say farming is a hard, back-
breaking job. The trouble with most
such folks is that they don't get their

nose out of the plow furrow long enough
to really learn the interesting things

about the business.

If I don't quit writing pretty soon, I

will get the writer's cramp and won't
be able to hold the shovel tomorrow, so

will wish you well for this time. Sue
sends her best.

FRED K. HOWARD.
Fresno, California, Sept. 20.
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Is Sugar Due for a Break?

FOR SOME time past there have been rumors

afloat that the Cuban Finance Committee was

about to aisband, and leave the market open,

or there was a possibility of the Committee naming

a lower price. But on Friday last the Committee

came to a definite stand and stated they had no in-

tention whatever of lowering their price of 3.25c.

c. & f., which figures 4.86c. duty paid. This an-

nouncement was somewhat of a shock to buyers

of sugar who have been playing a waiting game,

purchasing only for immediate requirements, an-

ticipating a lower price of, at least, 2.50c. c. & f.

Ever since the Committee came into existence

last spring, the market has to some extent been

under the influence of the price as set by the

Committee, but uncontrolled sugars have been

freely offered and at a figure generally lower than

the Committee's figure. This has resulted in Cuban

stocks piling up while outside sugars have been

selling.

Whether the Committee will be able to main-

tain its price is a matter of much conjecture. The

fact remains, however, that Cuba has enormous

stocks of sugar to dispose of and less than five

months to sell, before the new crop comes on the

market.

Another factor is that the United States beet

sugar crop will be ready to harvest earlier than

usual and there is still 90,000 tons of last year's

crop unsold. Stocks in Cuban shipping ports on

September 17 had a total of 1,221,394 tons as com-

pared with 301,127 tons the same date last year,

with two central factories still operating. Unsold

supplies of outside sugars at present are estimated

at 65,000 tons.

There is nothing definite yet to be learned in

regard to the amount of beet sugar Canada will

produce this year, but the reports are very favor-

able. A good crop it is believed will be harvested

much earlier than other years.

Canadian refiners have made a slight reduc-

tion in their quotations this week, taking into con-

sideration the large stocks of sugar that cannot

possibly be cleared off to any great extent before

the new crops commence to arrive. The outlook

for lower price sugar is indeed very promising.

National Candy Day

THE SETTING apart of one day in the year, to

be observed as a National Candy Day, with it

falling this year on October 8th, should afford

grocers a splendid opportunity to stimulate sales

of candy. At a time when everybody—men, wo-
men and children—is eating candy, the grocer has

as good a chance as any merchant to make the sale

of "sweets" a really profitable department in hisj

store.

Many retail grocers have already added candy
departments, and are well pleased with the results.

Candy, of the very best varieties, is no longer con-

fined to the confectionery store or the corner drug

store. The enterprising grocer has his silent sales-

man near the front, and is displaying high priced

box candy, so as to readily catch the eye of the,

customer. The story of a grocer who turned overj

one thousand dollars per month in candy, was told

in this paper recently. Hundreds of others are)

doing similar things, perhaps not averaging as!

much each month as this particular merchant, but!

selling candy of first-class quality in such volume]

as is profitable and altogether gratifying.

This National Candy Day affords the grocers

who have not already put selling effort behindl

candy, the chance to begin. With everybody eating!

candy, it is up to the grocer to get his share of thel

business. During the next week, advertise the fact

that you have candy to please all tastes. With
displays and selling talks see to it that sales in this

line are more than satisfactory. The grocer will

find that candy from the standpoint of profit is

well worth while.

Protest New Clause

PROTESTS from traders all over the Dominion
have been made against the proposed amend-

ment to the Customs Act, making it necessary for

the country of origin to be stamped^ printed, or

IDtherwise legibly shown on imported goods. The
government it would seem, has been w'ell advised

in postponing the coming into operation of this

[clause, until January first, in view of the antag-

nism that has been shown towards it.

It is felt that there are a number of foodstuffs,

jboth vegeltable and animal products, for which

ipecial provision will have to be made, and par-

icularly in regard to all bulk goods. The idea

if giving the purchaser reliable information as to

here his purchased goods really originated, is

•egarded as a good one, but it is evident that before

[the Customs Department can impose its will on

foreign manufacturers in this respect, there will

|have to be devised some easy and inexpensive way
tf living up to the clause.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

9 g

Quebec

A section of the grocery store of J.

Grenier, St. John St., Quebec city has

been partitioned off and rented to the

Quebec Liquor Commission as a dis-

pensary. A. Grenier who was mana-

ger of his father's grocery business is in

charge of the dispensary as well as

managing his own business.

F. H. Tippet, of the A. P. Tippet Co.

Ltd., Montreal, has returned from a

business trip to England.

Paul E. Frappier is opening a retail

store at 165 St. Paul Street East, Mon-
treal where he will specialize in the sale

of teas and coffees.

Ontario

W. B. Stallan has commenced business

at 784 Gerrard Street East, Toronto.

Wm. Andrew has opened up a store

at 1485 Danforth Avenue, Toronto.

W. J. Tuttle has commenced business

with a store at 225 Division Street,

Kingston, Ontario.

J. R. Boyce has commenced business

at 344 Brock Street, Kings '.on, Ontario.

J. A. Miller has commenced business

Division and Clergy Streets, Kingston,

Ontario.

The annual meeting of the Canada
Bread Company, Toronto, was held last

week. The Board of Directors was re-

elected without change. The president

and General Manager Mark Bredin was
in the chair. The business transacted

was largely of a routine nature.

Norman Woods has taken over the

grocery business of E. Ross, at Orillia,

Ont.

V. S. Mathers, has opened a new
grocery store in Tilbury, Ont.

O. W. Richard, 119 Main Street, Gait
Ont., has taken over the business of G.

Detwiler, at the aforementioned address.

Thos. N. Dwan, Toronto, has been ap-
pointed sales manager of Bruce's Limit-
ed, chocolate manufacturers, Toronto.

NOW MANAGER OF THE SALADA
TEA CO. AT MONTREAL

Harord H. Cluse, who has been in

charge of advertising and genei-al sales

promotion at the Toronto office of the
Salada Tea Co., of Canada, has been
appointed Montreal manager of the
company. Mr. Cluse joined the company
eight years ago.

J. S. Black is now in charge of ad-
vertising at the Toronto office.

Will Patronize

The Pure Food
Show Exhibitors

Ottawa, Ont., September 27—Whole-
salers who take time and trouble and

go to considerable expense to make the

Ottawa Pure Food Show the success it

is, are to be patronized and advertised

by the retail grocers of the city.

It was proposed at the meeting of the

association held on September 22nd,

that handsome cards bearing the names

of the exhibitors should be prominent-

ly displayed in the stores of members of

the association.

Early as it may appear, plans were

discussed for the Pure Food Show of

1922 and quite a number of suggestions

will be thought out from the ideas men-

tioned.

The association spirit is growing.
This is shown by the desire of the groc-
ers to be present at Rockland on October
5th, when an evening's entertainment is

being arranged. Members are also ask-
ed to be on hand to give the new asso-
ciation just being started at Kinburn,
Ont., evidence of a spirit of brother-
hood.

Must Have License

To Solicit Orders
From Door To Door

" I understand there is a firm operat-
ing in Ontario who do not solicit orders
from dealers, but send out men through
every city, town and village, going from
house to house soliciting orders for
brooms and brushes," writes a subscrib-
er to Canadian Grocer. I believe in most
towns there is a bylaw providing that
a peddler's license must be secured by
people soliciting business from house to
house, but I question whether this license

is being taken out by the representa-
tives of this concern. I think that it

would at least be well to have this mat-
ter called to the attention of dealers
throughout the country in order that
they might be on the lookout for these
canvassers and at least see that they
are being made to take out a license.

S. H. C.
Editor's Note—There is an Act in

force throughout the Province of On-
tario, called the Transient Traders' Act.

The Act provides that a person or agent

who goes from place to place or to other

men's houses to take orders for any ar-

ticle whatsoever which is to be deliver-

ed afterwards, shall come under the cate-

gory of a transient trader and shall be

assessed as such by the Municipality.

This Act is a provincial measure and
everyone peddling or soliciting orders

from door to door, must take out a
Transient Traders' license, the cost of

which is decided by the municipality in

which he is operating.

CANADIANS STILL ON A CANDY
JAG

(Continued from page 25)

brittle too but the bulk of my sales are
the heavy rich bon-bons filled with
creams, jellies, ginger, nougat, and
marshmallow. Burnt almonds in cho-

colate, when I can get them, are always
popular. How about the teeth and com-
plexions? Well now I don't seem to hear
of any trouble that way. A good many
dentists now tell us that the old bogey
of sugar destroying one's teeth is all
bunk and as for complexions—how is a
mere man to judge, especially when the
dear femmes insist on coating their faces
with rouge and powder!

Among Six Best Sellers
"The male candy consumers look all

right. Nature tells the average person
when it's time to quit—you get a filled-
up, satisfied feeling—and if you go be-
yond that I daresay liver trouble might
ensue. But it seems to me that that's
borrowing trouble. The human system
requires a goodly amount of sugar and
starches and I think we Canadians at
any rate will always find candy, and
confectionery generally, among our six
best sellers, no matter how high the
price."

New Goods
A new hand cleanser "Silko" is being

put on the market by the Silko Products
Company of Hamilton, Ont.
'qoiqAv safnuBaS S.uw jo apBui si ojjj^g

it is claimed, quickly and easily cleanse
the hands of oil, grease, and dirt, leav-
ing them soft and "silky." The manu-
facturers state it does not deteriorate i.'

left exposed. It is put up in a cont.I :-

er and retails at 10c a package.
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NEWS FROM WESTERN CANADA
Norwood A. Leach, general manager

of the Western Salt Company, Limited,

Courtright, Ontario, is on a business trip

to the West and while in Winnipeg spent

a few days with the Western represen-

tative, Teese and Persse, Ltd.

G. M. Duck, manager of the Canadian

Salt Company, Limited, Windsor, Ont.,

was a visitor to Winnipeg last week and

called on their Western representatives,

H. P. Pennock and Co., Ltd.

J. A. Banfield, Dominion president of

the Retail Merchants' Association,

has returned to Winnipeg, after

a business trip to the Coast. He stated

on his return that business conditions

in the West have improved to a very

great extent.

Thomas B. Greening of Toronto, of

the Pure Gold Manufacturing Company,
also president of the Thomas B. Green-

ing and Company, is on a business trip

to the West in the interests of the Win-
nipeg office. Mr. Greening is one of

the pioneer visitors to the West in the

early days and relates some interesting

and amusing stories.

Congratulations are being extended to

Geoffrey Ernest MacDonald of Teese &
Persse Ltd., and only son of Mr. Justice

Macdonald, upon his marriage to Miss

Rhoda Kathleen, daughter of John B.

Persse, president of Teese & Persse,

wholesale grocery brokers of Winnipeg.

The ceremony was solemnized Thurs-

day, September 22nd, in Holy Trinity

church Winnipeg, by His Grace Arch-

bishop Matheson assisted by Rev. J. W.
Southam. Later the bridal party and
guests retired to the family residence

where a reception was held, after which

Mr. and Mrs. MacDonald left by way of

the Great Northern Flier for Minneapo-
lis and Chicago where they will enjoy

their honeymoon.

Duncan Merchants
Develop Strong

Community Spirit
Duncan B. C, Sept. 26—The retail

merchants of Duncan have an annual

feature that has created goodwill among
the residents of the town and the sur-

rounding Consolidated School District.

Each mid-summer, when the children

from the district are sitting for their

examinations at the Consolidated School,

which is situated in Duncan, the Retail

Merchants' Association, which comprises

almost all the retail merchants in this

prosperous little town, serves a splendid

hot dinner free to all the candidates,

each day of the "exams". A tastily

prepared menu card is provided, on the

front and back of which appear respec-

tively, the picture of the Consolidated

School out of which the children are try-

ing to graduate, and the High School

into which they hope to pass. On the

inside, opposite the menu appear the

names of the officers and members of

the Duncan branch, R. M. A. of Canada,

and also this wish "That you pass a

creditable examination and become a

successful student in the Duncan High

School."

It is unnecessary to state that the

parents and the pupils both appreciate

the thoughtfulness and generosity of

their merchants, and this, among other

things must be responsible for the

strong community spirit evidenced in

this town. Mr. Dwyer, past president of

the Retail Merchants' Association

branch at Duncan, is also chairman of

the Duncan Consolidated School Board

and the merchants all take a great pride

and interest in the school, proving here

as elsewhere that the merchants are the

backbone of any community.

New Postage

Rates in Effect

On October 1

Ottawa, September 27—On October

1st, the rate of postage on letters to

Great Britain and all other places with-

in the Empire will be 4c for the first

ounce, and 3c for each additional ounce,

an increase of Ic an ounce in each case.

The new rate on post cards to countries

other than Canada, Great Britain, and
all other places within the Empire, Un-
ited States, and Mexico, will be 6c each,

the present rate being 2c each. The
new rate on printed matter other than
Canada, United States and Mexico will

be 2c for 2 ounces, the present rate be-

ing Ic for 2 ounces.

On and after the 1st of October, 1921,

parcels posted in Canada, for delivery

within Canada, which conform to Parcel

Post regulations, may be accepted for

insurance up to $100 against loss, rif-

ling or damage while in the custody of

the Canadian Postal Service.

The scale of insurance fees will be as

follows:

3 cents for insurance not exceeding $5.

6c for insurance exceeding $5 and not
exceeding $25.

12 cents for insurance exceeding $25
and not exceeding $50.

30 cents for insurance exceeding $50
and not exceeding $100.

The insurance fee is to be paid by
means of postage stamps affixed to the

parcel by the sender.

Parcels for insurance should not be
dropped into a box or receiver but should
be handed in at the Post Office or to a

carrier. A receipt will be given the

sender, which must be produced in case
of a claim being made.

Registration of Parcel Post will be
discontinued on October 1st, the system
of insurance taking its place.

Former Manager
of Loblaw Stores

Home from England
Fred E. Robson, formerly manager of

the Loblaw Stores, Toronto,—now Do-

minion Stores Ltd.,—who has been in

the old country on a business and plea-

sure trip is home. Mr. Robson spent

about a year in England. He states

that conditions there are gradually be-

coming more stabilized, particularly

since the big coal strike was settled.

While there he associated himself in a

business way with a number of interests

and he will likely return again in the

near future.

When leaving Canada last year he
took his motor car with him and dur-

ing the twelve months absence saw Eng-
land by motor, traveling some 8000
miles. One of his experiences included

a hold-up of his party by police officials

who were interested in preventing Sinn
Fein raids in this particular district.

He was naturally able to satisfy them in

this connection.

Returning to England from France
on one occasion he decided to travel via

aeroplane. Engine trouble over Boulogne
necessitated a premature landing. Again
as the ship neared the English coast,

overheating of the engine required ex-
pert manipulation on the part of the
chauffeur to reach land in safety.

Mr. Robson does not think retail pri-

ces in Old Country grocery stores have
come down to replacement valu,es to

same extent as here, this being due to

the independent character of the Bri-
tish merchant or a legacy of the war.
Shortage of building during the war
has tended to prevent new retailers

getting into business. In his opinion
too, the co-operative stores are not do-
ing any more than holding their own,
but that chain stores are developing and
"Cash and Carry" are starting.

GROCER IS PRESIDENT
OF THE PRINCE

RUPERT EXHIBITION
Mr. Munro, manager of Munro Bros.,

grocers. Prince Rupert, is president of
the Prince Rupert Exhibition Associa-
tion. At the fair held in that Northern
City on September 13, 14, 15 he was in-

strumental in having the aviators, Prest
and Bach, who were in the city en
route via the air, to Siberia, give a >

flying exhibition at the fair. It is in-

teresting to^ note, that up to this time
many residents had never seen a "plane"
except in the "pictures" and the sight
was much appreciated.

W. G. Patrick, of W. G. Patrick & Co., |

Toronto, returned on Tuesday from a
three weeks vacation trip to Atlantic
City.
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QUEBEC MARKETS
MONTREAL, Sept. 28.—The feature of the grocery market is

the decline of twenty-five cents a hundred on sugar, an adjust-
ment following the trend of the raw market. Another feature

is the announcement of new prices on canned goods which in general
show an advance in canned vegetables and fruits and some lower
prices on jams. The vegetable market shows little change apart
from a higher price on tomatoes. The supply of vegetables is good
with lower prices for cabbage, celery and potatoes. Apples are easier
in price and are expected to go lower. Lemons are on the upward
trend again and a shortage appears to be ahead, for a short time at
least. Oranges are strong in price. Canadian peaches, pears and plums
are almost finished. Spices are steady with a good demand. Rice
shows another advance and teas are also stronger with improved
buying. The coffee market is in a like position. There is no change
in molasses or corn syrups. Another advance is announced in cotton
twine.

COFFEE SHOWS MORE STRENGTH
Montreal.

COFFEE—The coffee market shows
more strength and, like tea, an improved
demand accompanies the stfeng-th. While
there is no change in price the trend is

towards an advance. Primary markets
show a higher price.

NEW PRICES ON CANNED GOODS
Hontreal.

CANNED GOODS—More prices are
announced on the new pack of both veg-
etables and fruits. These in most cases

show an advance, which in some instances
is hard to account for. Gallon toma-
toes show quite an advance to a price of

$6.25 and tomato catchup is also up 10c.

Some brands of sliced beets, cabbage,
sliced carrots and baby carrots all show
an advance, although in some cases only
slight. Turnips are up 50c. doz. Fruits
also show an advance. Gallon black cur-
rants are up from $16.00 to $18.50 and
apricots in 4 lb. tins are advanced to

89c. Gazelle cherries are up lOc, and
Niagara pineapple in 20 oz. tins are up
to $4.20 per doz. Lombard plums are
also higher but Keiffer pears, light sy-
rup, strawberry, raspberry and black
currant jams in 16 oz. are lower price.

CANNED VEGETABLES
Asparagus (Amer. ) mammoth green tips 4 25
Asparagus, imported (2Hb) 6 00
Beans, golden wax 2 10 2 15

Do., Refugee 2 10 2 15
Corn, 2s 1 40 1 45
Corn, extra quality 160 1 75
Carrots (sliced), 28 1 45 1 76
Cora (on cob), gallons 7 00 7 60
Spinach, 3s 2 85 2 90
Squash, 2H-lb., doz 1 60
Succotash, 2 lb., doz. ",

1 go
Do., Can. (2s) 1 80
Do., California, 2a 3 15 3 50
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2H-lb. tins 1 60
Tomatoes, Is 1 B6 1 60

Do., 2s 1 35
Do- 2y2S ".....'.. i'76 1 80
Do., gallons g 25

Pumpkins, 2%s (doz.) 1 60 1 65
Do., gallons (doz.) 4 00

Peas, standard 1 80 1 90
Do., early June 2 00
Do., extra fine, 2s 3 00
Do. Sweet Wrinkle 1 67V4
Do., 2-lb. tins 2 75

Peas, New Pack

—

Standard, 2-lb 182%
Early June, choice 2 05
Do., standard 2 00
Fine French, 2-lb 2 80

CANNED FRUrrS
Apricots, 2%-lb. tins 4 60
Apples, 2V48, doz 1 40 1 65

Do., 38, doz 1 60 1 70
Do., gallons, doz 5 25

Currants black, 2s, doz 4 00 4 05
Do., gals, doz 18 50

Cherries, red, pitted, heavy syrup,
doz., 1-lb 3 20

Do., 2%-lb 5 00
Do., 2-lb 4 00
Do., white, pitted 4 50 4 75

Gooseberries, 2s, heavy syrup, doz 2 75
California Peaches

—

Is 2 90
2s 3 40
2y23 4 60

Peaches, heavy syrup

—

2-lb 3 90
1-Ib 2 971/2

Pears, Is. Keiffer 2 4.i

Do., 2-lb 4 00
Greengage Plums, heavy syrup . . 2 65 2 75
Lombard plums, heavy syrup. 2-lb ... 2 40
JAMS—

Strawberry, 16-oz 3 75
Raspberry, 16-oz 3 75
Black currant, 16-oz 3 20
Orange marmalade 4 65

CEREAL PRICES STEADY
Montreal.

CEREALS—There is no change in

the cereal market. Prices are steady
with a good demand and indications of
a firm market ahead.
Oatmeal, gran, fine standard 4 00
Rolled Oats, 90 lbs 3 60
Pearl Hominy 3 25
Commeal, Gold Dus t Brand 3 26
Graham Flour, 98 lbs 7.65
New Buckwheat Flour 6 76
Pot Barley 5 25
Pearl Barley 5 25
Beans, Ont 3.50

Do., Can 3
'30

Lima Beans 10
White Beans 07
Green peas, dried b 03 05%
Flaxseed 06
Gn>und Oil Cake, per baf 3 00
Split peas, per bag 65

MORE ATTENTION TO RAISINS
Montreal.

DRIED FRUIT—In the dried fruit
market raisims a<re commanding- more
attention and the question of the new
price is uppermost. The indications are
that the market in general will be high-
er, particularly on Thompsons. It is al-

most assured that the initial price quot-
ed on the 1921 crop will be higher than
present quotations. There is no change
in other lines and the whole market
shows activity.
Apricots, fancy 33

Do., clioice
j _ . 27

Do-, slabs \\\ 22
Apples (evaporated)
Peaches (fancy) , .... \1 it,

Do., choice, lo 0^6
Pears (choice) 1. 2:2

Do. fancy 27 28
Peels

—

Choice 26
Lemon 28
Orange 28
Citron 44

Raisins (seeded)

—

Valencias 20 21
Muscatels, 2 Crown 22%

Do., 3 Crown 20 21
Do., 4 Crown Q 23V4

Turkish Soiltana, 5 Crown 27 30
Fancy Seeded (bulk) 26 28

Do., 16-oz 26 27
Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27H
California Seedless, in bulk .. 18% 19
Cluster, 20 1 lb. pack 6 75

Currants Ibose 12 15
Dates, Excelsior (36 10s), pkg 5 .'^,0

Fard, 12-lb. boxes 3 26
Packages only 19 20
Dromedary (36-10 oz.) 7 75
Loose il 14

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do. 2^4 -8, lb 40
Do., 2%s, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each 'j \\
Do., Turkish, 3 crown, lb .'

! 22
Do., 6 crown, lb 28
Do., 7 crown lb '.'. 30

Prunes (25-lb. boxes)—20-30s '5
30-40s 19
40-508 17
50-60S .'.'...'

'."
13W,

60-70S •..• :;•• P
70-803 10%
80-903 o"2
90-ioos ;;;; o 09

WALNUTS AND ALMONDS STRONG
Montreal. _^^_
NUTS—The nut market stands firm

with a good demand, particularly for
walnuts and almonds. Of these the
stocks are low and no shipments are ex-
pected until November. Filberts have
been slightly strengthened and some
wholesalers have advanced their prices,
but only to the extent which will bring
their prices more in line with the gener-
al trend of the market. The nut market
is active and firm throughout.
Chestnuts (Italian) o IP

Do., shelled ." " o 54
Almonds, Tarragona, per lb 22 24
Valencia shelled almonds o 44
Pecans, new Jumbo, per lb o 60

Do., large. No. 2, pcriisfaed . . 29 30
Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb o 16
Brazil nuts (new) 18'
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Do., Barcelona 15%
Peanuts. Jumbo ^ ^^

Do., shelled. No. 1 Spanish . . 18 20

Do., Java. No. 1 11%
Do., salted red 21 28

Do., shelled. No. 1 Virginia . 16% 18

Peanuts (salted)

—

Fancy wholes, per lb 88

Fancy splits, per lb 36

Pecans, shelled 1 00 1 50

Walnuts Grenoble, in shell 29

Walnuts, Marbot 26 28

Do. new Naples 26

Co., shelled, Manchurian 75

Do., Chilean, bags, per lb 40

Do., Spanish, shelled 60

NOTE—Jobbers sometimes make an added charge

to above prices for broken lots.

HIGHER PRICES FOR RICE
Montreal.

RICE—The rice market is in an ex-

ceedingly strong position. Further ad-

vances are announced this week and as

stocks have been low there is a big de-

mand. Carolina fancy is now up to 9c.

and Honduras is up a quarter cent to 6c.

Teas and Siam rice are also advanced.
Carolina, extra fancy 09

Do., fancy) 06
Honduras, fancy 06

Rangoon CC, per cwt 6 75
Do., B., per cwt 5 75

Texas rice OSVi

Siam 06
Tapioca, per lb. (seed) 07 08

Do., (pearl) 07 08

Do., (flake) 07 08

Honduras 07

Siam 14%
NOTE—The rice market is subject to frequent

change and the price basis is quite nominal.

LITTLE CHANGE IN PACKAGE
GOODS

Montreal.

PACKAGE GOODS—There is practi-

cally no change in package goods, apart

from a few minor changes. Bergeir's

Ric€ Starch is now quoted at 15c. per

lb. for the 1 lb. packages and 15%c. for

the 4 lb. packages which are packed 56

to the case. Package rices are advanc-

ed in price. The market generally is

steady with improved buying.

Breakfast food, case IB 3 50

Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75

Commeal, yellow, 248 2 85

Do., 363 4 16

Oat Flakes 20s 4 80

Do., 183 2 00
Do., aluminum, pkg 6 10

Oatmeal, fine cut, 20 pkgs 6 75
Puffed Rice 5 70

Puffed Wheat 4 40

Farina, case, 24s 3 25

Hominy, pearl or gran., 2 doz 3 00

Health Bran (20 pkgs.), case 3 50
Pancake flour, case 3 60

Do., self-raising, doz 1 50

Wheat Food, 18-1%3 3 25

Porridge wheat 36s, case 6 40
Do., 20s, case 6 60

Self-risine flour (3-Ib. pkg.), doz 2 65

Do., (6-Ib. pkg.), doz 5 20
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 091/4

Corn starch, 1 lb. pkge 08

Potato flour 12%
Starch (laundiT)
Flour, tapioca 16 16

Shredded Krumbles, 36s 4 35

Shredded Wheat 4 95

Cooked Bran, 12s 2 25

Enamel Laundry Starch, 40 pkgs.
case 09%

Celluloid starch, 4.'j pkgs.. case .... 4 00

Package commeal 3 00
Malt Breakfast Food (36 pkgs.) 9 50

Quaker Two-Minute' Oat Food 1 80
Macaroni 2 25

Quaker Quakies 3 40

MORE STRENGTH FOR TEAS
Montreal.

TEAS—The tea market shows further

sticngth with at decided improvement
in buying. Orange Pekoes are advanc-

ed two cents and the whole market is on

a firm basis.

Ceylon and Indians

—

Pekoes 23 27

Broken Pekoes 32 42

Broken orange Pekoes 51 57

Javas

—

Broken Orange Pekoes 49 58

Broken Pekoes 35 43

China

—

Common 24 35

Medium I 42 48

Choice 50 60

JAPAN TEAS (new crop) 77
Above retail prices range of qiotations to the

retaU trade.

JAPAN TEAS (new crop)—
Choice (to medium) 55 , 60
Early picking 60 75

Finest grades 75 C 90
Javas—

Pekoes 35 40
Orange Pekoes 37 45

Broken Orange Pekoes 37 45
Inferior grades of broken teas may be had

from jobbers on request at favorable prices.

MOLASSES TRADE STEADY
Montreal. ^—

—

MOLASSES—There is no change in

either molasses or corn syrups. The
prices are firm with a good demand
which shows improvement with the op-

ening of the fall trade.
Price for

Barbadoes Molasses

—

Island of Montreal

Puncheons 73
Barrels 76

alf barrels 78
Puncheons, outside city 71

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz 2 40
Barrels, about 700 lbs 05%
Half barrels, about 350 lbs 05%
Quarter barrels, about 175 lbs 06%
2 gals., 25-lb. pails, each 2 00
3 gals., 38%-lb. pails, each 2 85
5 gal. 5-lb. pails, each 4 50
5-lb. tins, per case 4 70
10-lb. tins, per case 4 40
5-lb. tins, 1 doz. in case, case .... 5 30
10-Ib. tins, % doz. in case, case .... 5 00

GOOD SPICE MARKET
Montreal. ^—

—

SPICES—The spice market is enjoy-

ing a good trade with a steady market
and a good movement is the result of the

season for canning and pickling. Ther^-

is no change in prices.

Allspice 18 20
Cassia, pure 27 30
Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb S6
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 35
Pure, ground 35

Cream, of tartar (French pure) 65 70
Do. American high test 76 80

Whole . cloves 45
Ginger (Jamaica) 30
Ginger (CJochin) 27
Mace, pure, 1-lb. tins 60 65
Mixed spice 30 9 32

Do., 2% shaker tins, doz 1 15
Nutmegs whole

—

Do.. 64, lb 40
Do. 80, lb 38
Do., 100, lb 35
Do., ground, 1-lb. tins 45

Pepper, black 25
Do., white 33
Do., Cayenne 32 34

Pickling spice 25 28
Do., package, 2 oz., doz 35 49
Do. package, 4 oz., doz 65 70

Paprika 60
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

HIGHER PRICES FOR TOMATOES
Montreal. ——

^

VEGETABLES—The frosts of the

past week have depleted the supply of

tomatoes on the market and prices have
advanced. The smaller sizes are selling

at 60c. per box and the better grades
run as high as $1.50 per box. Cauliflow-

er is plentiful at $1.00 per doz and some

lettuce is still offered. Celery is in

abundance and prices have an easy trend.

There is no change in the potato market

and prices continue with a little weak-

ness. Turnips, carrots and pumpkins

are now listed at varying prices.

New cabbage, local, doz GO 75

Corn, per doz 20 30

Carrots, new, per bunch 35

Celery, per doz. bunches 75

Montreal cucumbers, per doz 60

Horseradish lb 60
Leeks, doz 4 00

Mint 60
Mushrooms, lb 1 00

Oyster plant, per doz 1 60

Parsnips, bag 1 00

Peppers, green ,doz 60

New potatoes, Mont. (90-lb. bag)
140 1 65 2 00

Potatoes, 80 lb 2 50

Do., sweet, hamper 6 60

Spanish onions, per case 5 00

Turnips, per bag 75 1 00

Tomatoes, Mont., per box 50 1 00

Red onions, per cwt 2 00 2 75

Texas Onions, per crate 8 60
Yellow onions, per cwt 2 50

SUGAR PRICES LOWER
Montreal.

SUGAR—Sugar has been reduced ear-

ly this week to a basis of $8.50 per hun-

dred. All the refiners have accepted

this new basis which is simply an adjust-

ment of prices on refined to conform

with a lower market for raw sugar.
Granulated sugar, per cwt 8 50

Do., barrels 8 o.'i

Granulated, gunnies, 20-5 8 90
Do., cases, 20-5 lb. cartons 9 10

Do., gunnies, 10-10 9 00 ,

Do., cases, 50-2-lb. cartons 9 25

Yellow, light, per cwt 8 10

HIGHER PRICES FOR LEMONS _

Montreal. -^-^— I
FRUIT—Apples have an easier trend

with reports of a better production than

was expected. Fameuse apples are of-

fered at from $6.00 to $7.00 per barrel

and wealthies are also easier on account

of more competition on the local market.

Some dealers are asking $9.00 for No. 1,

but easier prices are expected since the

apples are just beginning to move in

this Province. Canadian peaches and
pears are finished bu; good supplies of

grapes are on the market. Another cri-

sis in lemons seems to be facing this

city with practically none on hand and
none in transit. The price is now up to

$7.00 a case. KeifTer pears ura offered

at $2.75 per hamper.

APPLES—
Wealthy, per barrel 7 00
Hampers, per bushel 1 50 2 OO
Fameuse 6 00 9 00
Calverts 4 00 00
Boxes, 175s, 216s 4 60

Bananas (as to grade), bunch .. 7 00 8 00
Cantaloupes, 36-54s 7 00
Lemons, 300-.360s 50 7 00
Cal. Naval oranges, 12-15s 7 75

Do., 176-2O0-216-250S 7 75
Do., Blood Oranges, half boxes .... 3 76

Tangerines 4 2S
California plums 8 76 4 00
Malaga grapes, per crate 4 00
Tokay grapes, per crate 4 00
Montreal melons, per crate 1 00
Blue and green grapes, per has. 40 50
Keiffer Pears, bush, hampers 3 2">

HONEY PRICES LOW
Montreal.

HONEY—There is ho change in the

quotations on honey. The market is

steady with a good supply and prices are

lower than they were one year ago.
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ANOTHER ADVANCE IN TWINE
Montreal.

TWINE—Another advance, following

i
one of last week, is announced on cotton

twine. The price for four ply-balls is

now 42c. and three ply 39c. In cones

four ply is 40c , and thrf.'c ply -8c. The
advance is an adjustment after the high-

er prices forced as a result of the high-

er values of cotton.

TORONTO MARKETS
T3R0NT0, Sept. 28.—The principal topic for discussion among

the trade continues to be about the raisin situation. The short
2rop is causing some anxiety as it is feared that the shipments

will be so small that not enough will be received to go around. New
crop currants are offered at prices that are several cents per pound
below the present prices on spot. New Ontaio beans are scarce. New
prices are out on canned vegetables and fruits. Uncertainty prevails
in the honey market. Teas continue with a strong tone, with a likeli-

j
hood for further advances. Refined sugar is lower, with the raw
market still in a weak condition. Nuts are still strong with little

prospects for lower prices this year. Potatoes are easier under lower
prices.

NEW BEANS SCARCE

Toronto.

BEANS—There appears to be a scar-

city at the moment of new Ontario
beans. Notning definite as yet has been
announced in regard to this year's crop
but little supplies have been offered.

Some dealers are of the opinion that
the price will be lower than present quo-
tations which range from $3.90 to $4.20
on Ontario hand picked.
Ontario hand picked, per bus. 3 90 4 20
Cal. Limas, per lb 09 Og^/i

OPENING PRICES ON CANNED
GOODS

Toronto.

CANNED GOODS —The complete
opening prices on canned vegetables and
fruits are announced. These prices
generally show reductions as compared
with last year's opening prices but on
canned vegetables the prices are some-
what higher than those quoted by whole-
salers a few weeks ago for the balance
of last season's pack. It will be re-
membered that prices on last year's
pack dropped considerably below the
opening price of last year. In view of
the short pack this year and the fact
that the carry over is very small, a re-
petition of the conditions that existed in
the market during the early part of this
year can hardly be expected. At the
moment the market is firm with packers
prices on peas 5c to 7y2C per doz. higher
than the opening prices. Skipper sar-
dines are quoted at $15.00 per case.
Wallace Kippered Herrings and Herr-
ings in Tomatoe sauce are reduced to
$6.75 per case. Clarks pork and beans
are reduced as follows; Individual 90c
per doz.. Is., $1.20 per doz., IVas., $1.60
per doz., 2s., $1.70 per doz. and 3s., $2.45
per doz.
Sockeye Is, doz. 3 35 5 60

Do., 14s, doz 3 00
Cohoe Is, doz 2 90

Do., %s, doz 1 90
Pinks, Is doz 1 45

Lobsters, Vj-ih., doz 3 90 3 73
Do., 14-lb. tins 1 95 2 40

Wbale steak, Is, flat, doz 1 75 1 90
Pilchards. 1-lb. tails, doz 1 80
Canned Vegetables —
Tomatoes, 2 'is, doz 1 75
Peas, standard, doz 1 75

Do., Early June 2 00 2 15

Do., Sweet Wrinkle 2 40

Do., Extra Sifted 3 00
Beets, 2s doz 1 45 2 4.t

Beans, golden wax, doz 210
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 40
Pumpkins, 2y2S, doz 1 45 1 50
Spinach, 2s, doz. 1 60

Pineapples, sliced, 2s, doz 4 00 4 90
Do., shredded, 2s, doz 4 75 5 25

Apples, gal., doz 5 50
Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz 3 50
Plums, Lombard. 2s, doz 3 10 3 25
Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25
Blueberries, 23 2 35 2 45

Strawberries, 2s, H.S. 4 50 5 00
Raspberries, 23 4 50 5 00

JAMS—
Strawberry, 4s, each 90 95

Do.. 16-oz., per doz 3 75 4 60

Raspberry, 4s. each 90 94
Do., 16-oz., doz 3 75 4 60

MARROWFAT PEAS IN SHORT
SUPPLY

Toronto.

CEREALS—There is a pronounced
scarcity of marrowfat green peas, with

a strong tendency for higher levels.

Wholesalers who have any to offer are

firmly maintaining a price of 9c per lb.

as compared with 7c a month or two ago.

Quotations on other cereals remain un-

changed.
R-rley, pearl, 98s 5 40
Buckwheat flour, 98s 6 00
BRrlpy. rot, 98s 4 40
Barley Flour, 98s 6 25
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 50
Corn flour, 98s 3 73
Rye flour 9 85 6 00
Rolled oats, 90s 3 50
Rolled wheat. 100 lb. bbis 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00

Rice flour, 100 lbs 10 00
T.inseed meal, 98s 6 50
nnxseed, 98s 7 00
Peas, split, 9gs 07

Mirrowfnt green peas 09
Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 8s 6 25
Farina. 98s 6 35

4'.'. lb. orange, 3 lb. citron caps.
per lb 35

Dvained Peel, mixed, nut ready
'ir use, in No. I's cartons, 3

3 dozen per case, per dozen 4 50
Currants

—

Greek, Filiatras. cases 17

Do., Amalias 17
Do., Patras 17

Do., Vostizza 23Vi
Excelsior, pkgs, 3 doz. in case .

."> ."iO

'^r.>medary 3 doz. to case T M
Fard, per box ap. 12 lbs. 3 23
Hallowee dates, per lb. . . 11

Figs-
Smyrna layers, 4 Crn., lb '^0 32

Do., layers, 6 cm., lb 36 38
Natural pulled, in bags 10%

Prunes

—

30-40S, 209 19
40-50S, 25s 1«%
50-60S, 253 14
60-70S, 25s 13

70-80S, 25s 11%
80-90S, 25s 10%

Raisins"
California, bleached, lb 27Vi
Seedless, 15-oz. packets 27 29
Seeded, 13-oz. packets 23
Crn., muscatels. No. 1. 25s IdVi
Turkish Sultanas pkgs 27
Thompsons, seedless 281^4

Valencia 23
Evaporated apples ,. 14 15

TEAS HOLD STRONG POSITION
Toronto. —

^

TEAS—Short crops and higher prices

have resulted in a more active demand
and importers report that during the

past couple of weeks retailers have
been taking more interest in the tea

market and instead of buying on the
hand to mouth basis they are more in-

clined to place heavier orders. This has
been somewhat strengthened by the ad-
vances registered last week. The fact
that spot supplies during the past sev-
eral months have been below normal,
will have a tendency to somewhat fur-
ther advance quotations to the retail

trade as importers claim present prices
are still out of line with primary mar-
kets. A recent advice from the Lon-
don market says: "The outstanding
feature of the London market, which
maintains its position as a controlling
factor in the world's tea trade is the con-
tinuing I'irmness in common leaf grades
at higher level of values. The quality
of the new crop assortments offered
at recent auctions has been found very
attractive in contrast to the character
of the tea that was brought forward
in form(er years. As compared with
about two months ago the appreciation
in the value of common Indian tea
amo'ints to fully 2d. per pound. The
tendency of Ceylon's in London has been
strengthened by an improved export de-

mand.
T\^a BvH^sti Board of Trad-^ eivp the

stock at «11 niaccs in the United King-
dom on September 1, as 196,958.107

pounds as compared with 214,843,000

pounds a year ago.
Pokne Souchongs ?R .^^

Pekops 30 58
Broken Pekoes 35 KS

Broken Orange Pekoes 60 65
Jarmn" and Chinas

—

Early pickings. Japans S«

Do., seconds ."iO

Hv<:on thirds 30 35
Do., pints 45 r,7

Do., sifted 55 60
Above nrices give range of quotations to thd

retail trade

SPICE PRICES STEADY
Toronto. .

SPICES—There are no new develop-

ments in the spice market. Quotations
are steady to firm and unchanged.
Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 20 2.3

Do., white 30 35
Paprika, lb 60 70
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Chillies, rb 60
Nutmegs, selects, -whole, lOOs . 22 26

Do., 809 35
Do., ground ••• 28

Mustard seed, whole .... 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 80
Curry powder 35
Cream of Tartar

—

French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality.

8-oz. packages, doz S 60
cheaper grades can be purchased for less.

SYRUPS MORE ACTIVE
Toronto.

SYRUPS—There is considerable im-

provement noticed in the demand for sy-

rups but there is practically no change
in the market conditions as compared
with a week ago.
Com Syrup

—

Barrels, about 700 lbs., yellow OS'/^

Half barrels, y^c over bbls ; %
bbls, V4c over bbls.

Cases, 2-lb. tins, white, 2 doz.
in case 4 60

Cases, 5-lb. tins, v'lite, 1 doz.
in case 5 30
Cases, 10-Ib. tins, white, V4 doz.
In case .> 00
Cases, 2-lb. tins, yellow 2 doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.
in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

Molasses, baking grade

—

No. 2 tins. 2-doz. case 4 20
No. 3 tins, 2-doz. case ii 50
No. 5 tins, 1-doz. case 4 60
No. 10 tins, 14-doz. case 4 25
I'ails—No. 1 1 10
Pails No. 2 175
Pails No. 5 rt 55

Molasses, table grade

—

No. 2 tins. 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 75
No. 5 tins. 1-doz. case 8 95
No. 10 tins, 1-doz. case 8 60
Pails— No. 1 2 10
Pails No. 2 .3 7."^

Pails No. 5 8 55

SUGAR DECLINES 25 CENTS
Toronto.

SUGAR—A decline of 25 cents per
cwt. is announced by all refiners, bring-
ing the Montreal basis to $8.50 and Tor-
onto to $8.84. The raw market has been
in a weak condition for sometime past.
Buyers of raw sugar have been playing
a waiting game, anticipating that the
Sugar Finance Committee would name
a lower price on Cubans, this however,
they state they have no intention of do-
ing and firmly maintain their price of
3.25c. c. & f. In spite of this some su-
gar authorities claim that raws must
reach a lower price before any great
movement can be expected. The heavy
carryover of Cuban sugar and the fact
that there is a matter of some 90,000
tons of beet sugar still left of last
year's crop in the United States and also
the fact that the beet crop will soon be
ready to harvest are factors that can-
not be ignored. These conditions all
tend to create a weak market which na-
turally is reflected in an uncertain tone
to refined sugars.
St. Lawrence, extra granulated, cwt. . . 8 84
Atlantic, extra granulated g g4
Acadia Sugar Refinei-y, ex. granulated .. 8 84
Dom. Sugar Refinery, ex. granulated . . 8 84
Canada Refinery granulated 8 84

Differentials: Granulated, advance over basis
50-lb. sacks. 25c ; barrels. 5c ; gunnies, 5-20, 40c
Sunnies, 10 10s, 50s; cartons, 20-5s, 60c: cartons

PANCAKE FLOUR LOWER
Toronto. —^
PACKAGE GOODS—With the advent

of cooler weather, there is a better de-

n 3&-kQT-%^E) I A^ G R CE:R

mand for pancake flour. Quotations,

however, are somewhat lower than last

seaon. White Swan selfrising and buck-

wheat are reduced to $2.70 per case of

24 packages. Aunt Jemima is now put

up in cartons of 18 packages with the

price of $3.85 per carton. Quotations on
other package cereals and starches are

steady and unchanged.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 5 00

Do., 18s, case 2 00
Do., 20s, square case 6 00
Do., Aluminum Prcm., 208 6 10

Corn Flakes 363, case 8 10 8 75
Porridge W^eat, 36s, -eg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas, 368, case 2 85
Cornstarch, No. 1, lb. carton 09%

Do.. No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes lli^

Do., in 6-Ib. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Fine oatmeal, 20s 5 75
Cornmeal 248 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
Wl.sat kernels 24s 4 50
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85
Health bran, case 3 50
F. S. Hominy gran, cage 8 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

NO PROSPECTS FOR LOWER NUTS
Toronto. i

NUTS—As the season advances the

shortage on nuts is becoming more
acute. Bordeaux shelled walnuts are

practically off this market. Manchur-
ians are procurable, but they too, are

higher in a stronger market. Almonds
have also a much stronger tone. Brazil

nuts in the shell have been an excep-

tional demand during the summer
months with the result that spot stocks

are becoming low and^ although spot
prices are unchanged, primary markets
have advanced about 3c. per lb.

Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16
Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 11

Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —

Almonds, lb 47 52
Filberts, lb 35
Walnuts. Bordeaux, lb 80

Do., Manchurian 70 75
Do., broken 55 60

Peanuts, Spanish, lb 11
Pecans, lb 140
Brazils 72

RICES CONTINUE STRONG
Toronto.

RICES—There is no change in the

rice situation as compared with a week
ago. The primary markets continue
with a strong line. Spot conditions are
also strong with indications for higher
levels when new shipments arrive that
have been purchased at the higher price

basis.

Honduras, broken, per rib. ... 07% 08
Blue Rose, lb 07% 08
Siam, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05
Chinese, XX

Do., Simiu 11 12
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Do., Mujin, No. 1 10 11

Do., Pakling 09 10

Rangoon 07 07%
White Sago ... 07 07V5

Tapioca, per lb 07 07V(!

SOME PRICE CHANGES
Toronto.

MISCELLANEOUS—Hipolite in pint

fibre pails is reduced to $2.40 per doz.

Dandy toilet paper is down to $3.85 per

case. Sal soda in 100 lb. bags is reduc-

ed to $2.75 per doz. Premier salad dress-

ing large size is reduced to $7.25

per doz. La Franc soap is quoted at

cases of 20—No. 2 bars is reduced

to $4.30 and cases of 100 tablets to

$3.15. Lytles Sterling wines are ad-

vanced to $5.25 per doz. There is a

special deal on Two-in-one shoe polish,

good until November 15, which gives

two dozen tins free with one gross and
one dozen free with seven dozen. New
prices are announced on McLarens Im-
perial cheese in white opal jars as fol-

lows Miniature $1.25 per doz. Individ-

ual $1.75 per doz. Medium $6.00 per

doz. Small $3.25 per doz. and large $5.2

per doz. Pure Gold icings are reduced

to $1.45 per doz. and Puddings to $1.25

per doz. Shell brand castile soap, cases

of 100 tablets is reduced to $6.75 per
case. Crisco Is and 3s are advanced to

22%c per lb. and 6s and 9s to 22 %c.

NEW MINCE MEAT OFFERED
/

Toronto. '

MINCE MEAT—New mince meat is

now on the market. Quotations on 60

lb. tubs range from 15c to 18c. per lb.

with pails one half cent higher.

POTATO PRICES EASIER
Toronto. ——^—
VEGETABLES—Under heavy ship-

ments of potatoes from Quebec and New
Brunswick, the market eased off during
the week with prices declining to $1.75

to $2.15 per bag. Ontario potatoes are

arriving more freely but dealers still

continue to complain abou* the poor
grading. Cauliflowers are coming in

better quality with prices ranging from
$2.00 to $3.00 per doz. There is practic-

ally no change in other quotations.
Cabbage, per doz 1 00 1 60
Potatoes, local, per bag 1 75 2 15
Head lettuce, crate 1 50 2 00
Tomatoes, lis 40 50
New beets, per dozen 30 40
New carrots, per doz 30 40
Cucumbers, lis 30 40
Com, per doz 12%
Onions, Spanish, crate 5 50

Do., sack, 100 lbs 4 00
Do., pickling, lis 1 75 2 25

Celery, per doz 75 85
Egg plant, 1-qt. bkt 50 75
Sweet potatoes, hamper 3 00
Peppers, hot green, bkt 50

Do., hot, red, bkt 85
Do., sweet green, bkt 75

Cauliflowers, doz 2 00 3 00

STRONGE ORANGE MARKET
Toronto.

FRUIT—Oranges are in a strong po-

sition with prices advanced 25c to 50c

per case. Lemons are also firmer at

$6.00 to $7.00 per case. Canadian
grapes are steady celling at 45c to 50c

per basket. Caiiforni.i tokay grapes
are selling at $1.00 per crate. B
C. boxed apples are in good demand at

$3.25 to $3.75. Ontario apples in bar-

rels are quoted at $5.00 to $7.00.
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Oranges, Valencies, 100s 6 50

Do., 126s 6 5a 7 00

Do.. 150 and smaller 5 00 7 50

Peaches, Cal., in boxes 2 50 2 75

Lemons, Berdillis 6 50

Watermelons, each 75 1 25

Cantaloupes, 16 qt. bkt 1 00

Pears, Cal., Bartlett, box 5 50 6 00

Do., Canadian, lis 75 1 00

Bananas, per lb. ... ^ ^
Apples, per barrel 5 00 7 00

Grapes, Cal. Malagas, crate 3 50

Do., Cal., Tokay, crate 4 50

Do., Canadian. 6s 45 50

Grape fruit, case 8 75

Lemons, Mesina 6 00 7 00

Apples, B. C. boxed 3 25 3 75

FISH DEMAND IMPROVES
Toronto.

FISH—The fish market is feeling the

benefit of the cooler weather, in that the

demand has greatly improved. On Sat-

urday some of the houses were com-
pletely sold out, but on Monday further

supplies arrived, so that as we go to

press all lines are again well represent-

ed. There is no change in market con-

ditions, prices holding fairly steady.

FRESH SEA AND SALT FISH
Cod steak, lb 09 10

Do., market, lb 09
Halibut, chicken 16 17

Do., medium 22 23
Whitefish, Government 1H4

Do., Georgian Bay 17 18
Fresh Herring 08 09
Flounders, lb 09 10
Fresh trout, lb 14 15
Hadock 09 10
Spring Salmon 24 25
Fall salmon 12 1-3

Rainbow salmon 12 13
Cohoe salmon 19 20
Mackeral Oil 12
Yellow pickerel, lb 17

FROZEN FISH
Halibut, medium 22 23

Do., Qualla 13 14
Flounders 09 10
Pike round 06 07

Do., headless and dressed 08
Salmon, Cohoe

Do., Red Spring 23 24
Sea Herring 07% 08
Brill 10 11

SMOKED FISH
Hadies, lb 10 12
Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00

PICKLED FISH

FOWL SLIGHTLY FIRMER
Toronto.

POULTRY—On account of the Jew-
ish Holidays, there is an active demand
for live fat fowl and in consequence
prices have slightly firmed. This how-
ever, is considered temporarily and when
the holidays are over the market is like-

ly to decline. This firmness only ap-
pears to be on fat hens, spring chickens
and other lines continuing easy at un-
changed quotations.
Turkeys 40 45
Chickens, spring C 25 30
Roosters 14 18
Towl, over 5 lbs 24 28
Fowl, 4 to 5 lbs 20 22
Fowl, under 4 lbs 16 18
Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Ducklings 18 to 20 25 to 30
Hens, heavy 30

Do., light 25 28

TREND OF HONEY UNCERTAIN
Toronto.

HONEY—There appears to be an air

of uncertainty prevailing the honey mar-
ket. Th demand this fall has been more
satisfactory than last year, but never-

theless, even at lower prices than last

year, dealers are not making a great
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deal of effort to augment their stocks

outside of what they need for imme-
diate requirements. Some wholesale

houses have withdrawn from the market
insofar as buying goes, claiming that

they prefer to keep their stock at low
ebb. They also point out that the crop
was a big one and the tendency of the

market is inclined to be lower rather

than higher.
HONEY, Extracted—

o-pound tins, per lb 16

10-lb. tins, per lb 15

60-lb. tins, per lb I4V2
Comb, per doz 3 75 4 50

NEW CROP CURRANTS LOWER
Toronto.

DRIED FRUITS—The feature in

dried fruit market continues to be cen-
tered around raisins. Many wholesalers
are showing signs of anxiety in regards
to the possible delivery. Bookings by
retailers have been fairly heavy and on
account of the short crop, wholesale
houses state they are going to find it

difficult; to make their allotments go

35

around. The big shortage appears to be

on Thompsons seedless in packages. To

give some idea of the shortage one

house remarked that last year they or-

dered and received 3,000 cases, they or-

dered the same number this year but

were recently advised that they would

only receive 80 cases. In the meantime

some wholesalers have withdrawn from

the market but there are others who

are quoting to arrive, Thompsons seed-

less in bulk 22y2C, in 15 oz. packages at

23y2C and IQVac for 11 oz. packages.

The market is in a firm position with

prices at the coast advanced 3c over

the opening. The currant market at

primary points is easier and lower. New
currants are off^ered to arrive about the

middle of November. Filiatras are

quoted at 12 %c and Patras at 14i^c per

lb. Spot quotations on currants are un-

changed.

Candied Peels

—

Citron caps, 12-lb. boxes, lb. ...

Lemon caps, 12 lb. boxes, lb. . .

.

Orange caps, 12 lb. boxes, lb. . .

Mixed containing 4% lb. lemon.

46
29
31

WINNIPEG MARKETS
WINNIPEG, Sept. 21.—Due to unfavorable weather conditions

the crop has been at a standstill, which has been reflected in

the light buying of groceries during the week under re.view.

With an improvement in the weather, business should show signs of

improvement, as buying for future is more in evidence, as it is now
felt that in many markets for general grocery commodities prices
have reached bottom. The tea and coffee markets continue to

occupy a strong position, and indications point to higher prices very
shortly. Opening prices have been named on canned tomatoes, corn
and beans by Eastern canners and are below last season's prices.

The raisin crop is reported to be very short. Prunes, apricots and
peaches have shown a firmer tone. There is no improvement in the
nut situation. Shelled walnuts are firmly held and very difficult to

obtain. The flour market has shown a decline. Large quantities of

B.C. apples are arriving on the market and are meeting with a good
demand. There is no change in the vegetable situation.

NEW PRICES ON CANNED GOODS.

Winnipeg.

CANNED GOODS—Opening prices

have been named on canned tomatoes,

corn and string beans and are below
last season's prices. Western prices on
apricots, peaches and string beans have
also been named by packers. Eastern

prices on tomatoes are 20 cents per

dozen, corn 30 cents per dozen, and
beans 15 cents per dozen below lasl

year's opening prices. Prices on Wes-
tern beans are the same as Eastern.

There is a good demanc) for all kinds of

canned vegetables as new goods are

coming in on a bare market. B. C.

packers this year are putting up sliced

peaches in cans and from samples which

have aiTived the quality shown is of the

choicest, and it is expected that they

will be popular sellers. It is reported

that sockeye salmon is very scarce and

with other lines such as pinks and
echoes being offered at reasonable fig-

ures these lines should be able to take

the place of sockeye.

Shrimps, Is, 4 doz. case, doz. . 2 70 2 75

Finnan Haddie, Is, 4 doz. case . 9 35 12 DC

Do., %s, 8 doz. case, case . 10 50 13 OO

Herring (Can.), Is, 4 doz. case.

7 00
30 00

per case
Do., imp., %s, 100 doz. case

Lobsters, %s, 8 doz. case, doz.

Do., i^s, 4 doz. case, doz.

Oysters, Is, 4 oz., 4 doz. case, cs

Pilchards, Is, tall, 4 doz. case, cs

Do., %B, flat, 8 doz. cs., case ....

Salmon

—

Sockeye, Is, tall case
Do., 14s, flat, 8 doz. in case ....

R. Spring, Is, tall, 4 doz. case ....

Do., V4s, flat, 8 doz. case
Cohoe. Is, tall, 4 doz. case
Do., %3 flat, 8 doz. case
Pink, Is, tall, 4 doz. case

Do., V4s flat, 8 doz. case
CANNED FRUIT (Canadian)

Apples. 6 tins in case, per case
Cherries, Is, 4 doz. case 7 00

Peaches, 2s, 2 doz. case 6 50

Pears, 2s, 2 doz. case 7 75

Plums, Greengage, 2s, 2 doz. case 6 50

Do., Lombard, light syrup, 2s,

2 doz. case 4 75

Raspberries, 2s, 2 doz. case ... 8 50

Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)

Do., heavy syrup, 2s, 2 doz.

case
Apricots, Is, 4 doz. case
Peaches, 2%s, 2 doz. case ... .

Do., sliced. Is, 4 doz. case .

Do., halved. Is, 4 doz. case

Do., 2s, 2 doz. case
Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

ease, per doz
Beans, Golden Wax, Is, doz. . . 4 75

Beans, Refugee, 2s, 2 doz. case . 4 75

Corn, 2s, 2 doz. case 3 25

6 00

8 on

32 5P

2 4."!

4 20
9 40
7 10

9 on

20 75
21 75
16 75
18 25
14 65
16 50
6 50
8 25

3 25
8 00

7 50
8 00
7 00

5 25
9 00
8 60

6 50
11 00
12 00
12 40
12 40
8 25

12 00
7 60

5 00
5 00
5 00
4 00
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Peas, 2s, 2 doz. case . ... 890 4 10
Sweet Potatoes, 2'4, 2 doz. case 7 00
Pumpkins, 2^s, 2 doz. case 8 00 3 75
Sauer Kraut, 2%ss, 2 doz. case 4 10
Spaghetti, 2 doz. case 2 15
Tomatoes. 2%s, 2 doz. case .. 3 95 4 15
Spinach, 2>4s, 2 doz. case 6 55

SHORT RAISIN CROP.
Winnipeg.

DRIED FRUIT—The official crop es-
timate of the California As-sociated
Raisin Company places this year's rais-
in production for the entire state, both
inside and outside the association, at
127,805 tons. According- to this estimate
the crop thi.s year will be approximately
48,000 tons short of last season, when
the total production was approximately
175,000 tons. This figure represents what
may be considered the maximum pro-
duction, and the actual crop may fall
short of the estimate by 10 per cent.
Last year the official estimate of the
company came within 5,000 tons of the
actual production as recorded when the
crop had been gathered. The quality of
the crop this year is very fine. At the
present time the market is bare of
seedless iraisins. Prunes, apricots and
peaches have shown new strength dur-
ing the past week and apricots have
shown a slight advance locally.

COFFEE MARKET FIRM.
Winnipegr.

COFFEE—Latest reports from the
primary market state that Santos and
Brazils have advanced 2 cents per lb.,

and that all lines are higher. Some
local firms have advanced the price of
Rio one cent per lb. The trade locally
is brisk and buyers are looking for a
further advance.

COFFEE—
j?.'"-. ">• •• 19V4 20%
Mexican, lb 45 49
Jamaica, lb

, ... o 28 30
Bogotas lb. 45 48Mocha (types) 49 51
Santos. Bourbon, lb 28 30
Santos, lb

'

'
.'

o 26 29

CEREALS UNCHANGED.
Winnipeg.

CEREALS—There is a slightly easier
feeling to the rolled oat market. Beans
are ruling firm temporarily imtil the
new crop arrives on the market, when
lower prices will be expected. The de-
mand for heavier cereals is showing
an improvement with the approach of
colder weather. Package cereals re-
main unchanged.

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 50
Do., 18s, case 2 10

Corn Flakes 36s, case '. 3 60 3 80
Cornmeal, 2 doz. case, case 8 40
Puffed Wheat, 3 doz. cs., case 4 45
Puffed Rice, 3 doz. cs., case B 75
Grape Nuts 2 doz. cs. case 3 80
Package peas, 3 doz. cs., case 3 00
Cream of Wheat, 3 doz. cs.. case 9 15

BULK CEREALS
Rolled Oats. 80s, per bag 2 80

Do., 40s, per bag j 4g
Do., 20s, per bag 77
Do., 10-8s, per bale 3 60
Do., 15-8s, per bale 4 10

Oatmeal, 98.s, gran, or stand., bag ... .", 50
Wheat granules, 983, bag 6 60

Do., 16-63, per bale 7 05
Peas, whole, green, 100-lb. bag, per
bushel 4 50
Do. split, yellow, 98s, bag 7 95
r"^., split, yellow 49s, bag 4 00

f imeal. 98s, per sack 3 25
Do., 49s, per sack 1 65
Do., £4s, per bag 85

Do., 10s, per bale 3 65
Buckwheat grits, whole, 9811b.

bags, per bag 8 75
Beans. 100 lb. bags, bushel ... 4 20 4 50
Lime beans, 100-lb. bag, lb 09Vi
Barley, pot, 98s 3 85

Do., 49s 1 92
Do., 24s 1 00

Barley, pearl, 98s, per bag 4 95
Do., pearl, 49s, per bag 2 52
Do., pearl 24s 1 28

NO CHANGE IN SUGAR.
Winnipeg. —

—

SUGAR—The New York market is

slightly easier on both raws and re-

fined. However the local market is un-

changed and is quoted at $10 per cwt.

under a good demand.

SPICE MARKET FIRM.
Winnipeg.

SPlCE—The consuming demand is

fair with no marked activity in any
line. No price changes of consequence
are noted, the general tone of the

market being firm with pronounced scar-

city in such commodities as red peppers
and pimento, and limited spot supplies

of all other goods. The outlook for the

future is uncertain, though said to be
more favorable for advances than re-

cessions from present levels.

Allspice. .Jamaica, best qual., lb 20
Casia, Batavia, per lb 3fi

Do., China, per lb "3
Chillies, per lb 55

Do., No. 1, per lb o 53
Cinamon, Ceylon, per lb 80

Do., No. 0. carton, doz 90
Cloves, Penang, . per lb o 95

Do., Amboyna, per lb 90
Do., Zanzibar, jier lb 4.>

Ginger, wa.she(l, Jamaica, No. 1 60
Do., Jamaica, No. 2 40
Do., Jaiian or Africa, lb 25

Mace, extra bright Penang, lb 75
Nutmegs, extra large brown, TO to

">.. Iier lb 55
Do., large brown 85 to lb 50

P<^>- lb 45
Do., medium, 110 to lb 4.j

Do., carton of six, per doz 70
Pepiier, bik., Singapore, ex., lb p 30

Do., white, per lb () 42
Pickling, V'l-lb., i)kg., per doz 1 05

Do., bulk. No. 1, per lb 28
GROUND SPICE

Allspice, bulk, i.er lb o 20
Do., No. 2, per lb 18
Do., 2 oz. cartons 80
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ...
. j . .. 30

Do., No. 2, bulk, per lb. ... ! .... 25
Do.. No. 1, 2 oz. cartons l OO
Do , No. 1. 4 oz. cartor.M 1 40

Cinnamon, bulk, per lb 40
Do., 2 oz. cartons i 15
Do., 4 oz. cartons 1 6.~i

Cloves, bulk, iier lb 50
Do., 2 oz., cartons I 25
Do.. 1 oz. cartons ... 2,20

SYRUPS STEADY.
Winnipeg. .

SYRUPS—A steady movement in

moderate quantities needed for current
consumption l.eeps prices on a steady
basis for both corn and cane syrup. The
molasses market has a firmer tone al-

though orders continue to reflect the
needs of the present only.

STARCH PRICES STEADY.
Winnipeg. —^.^
STARCH—There is a good demand

for all lines of starch and quotations re-
main unchanged.
STARCH—

Cornstarch, No. 1 quality, per lb 10%
Cornstarch 1-lb. pkgs., lb 09H
Gloss, 1-lb. pkgs., per lb 10%

Celluloid, 1-lb. pkg., per case 4 35

STRONG NUT MARKET.
Winnipeg.

NUTS—The shelled nut situation is

very uncertain. Quotations on the new

cracker Bordeaux walnuts are difficult

to obtain. Offerings from France are

limited with the result that prices are

ruling very high. Shelled almonds are

advancing in sympathy with walnuts,

and with spot stocks being rapidly clean-

ed up it is thought higher prices will

prevail with the approach of Christ-

mas. No. 1 shelled Spanish peanuts are

firm and indications point that this

condition will be maintained until the

end of the year at least. Shelled pe-

cans and brazils are scarce and the

market is advancing.

FLOUR PRICES REDUCED.
Winnipeg.

FLOUR—Flour has taken a drop of

$1 per barrel making the price basis for

98 pound sacks delivered $4.82V^ per

sack. Merchants are still buying for im-

mediate requirements only.
FLOUR—

98-lb. sacks 4 82'/j

Two 49-lb. sacks 4 90
Four 24-lb. sacks 5 00

JAM SALES IMPROVE.
Winnipeg.

JAMS—There is no change in the jam
situation and while sales for immediate

delivery are .showing a slight improve-

ment buying for futures have been de-

layed.

RICE MARKET STRONG.
Winnipeg.

RICE—The rice market is ruling very

strong and present prices are likely to

be maintained until the new crop ar-

rives.

RICE—
No. 1 Japan, 100-lb. sacks, lb 08

Do., 50-lb. sacks, lb 08%
Siam, 100-lb. bags OeVi

Do.. 50-lb. bags O6V2

Sago, sack lots. 13 to 15 lbs.,

lbs., per lb 09

Do., in less quantities, lb 09%
Tapioca, pearl, per lb 08 08M!

FIRM TEA MARKET.
Winn'peg.

TEA—Ceylon andi Indian teas con-

tinue to rule firm and with the firmer

market a better demand is noted. Local

quotations remain unchang'ed.

APPLES SELL FREELY.
Winnipeg.

FRUITS—Large quantities of ap-

ples are arriving fi'om B.C. and Mack-
intosh reds and Wealthy's are selling

freely at $3 to $3.50 per box. Italian

prunes are in good demand and are

selling at $1.25 per case. Lemons are

higher in price and are quoted at $10

per case. There is a big supply of On-
tario grapes on the market and are

quoted at G5 cents per basket with to-

day's at $5 per case.
Oraneres. per case 6 50 7 .'lO

Lemons, per case 10 00
Peaches, per case 2 25
Pears, per case 3 75
Apples, per box 3 00 3 50
Bananas, per lb 10

Grapefruit, per case 8 00

VEGETABLES HOLD STEADY.
Winnipeg. ——

VEGETABLES—There is practically

no change in quotations on vegetables

this week. Manitoba tomatoes are ar-

riving freely and are in good demand at

2V2 to 3 cents per lb.
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Sells at a Profit With a Slicer
A M McPhail, Uxbridge, Ont., says He Never Made a Dollar On

Bacon or Ham Until He Installed a Slicer—Entirely Eliminates

Waste—Buys and Sells Butter and Eggs on Large Scale

"W!
^E never made a dollar on ba-

con or cooked ham, until we

put in that slicer," remarked

A. M. McPhail, Uxbridge, Ont., to a

representative of Canadian Grocer re-

cently. Mr. McPhail was discussing the

sale of smoked meats and cooked meats,

and expressed the opinion that the only

way to successfully handle these meats

is to install a meat slicer. Mr. McPhail

only bought his slicing machine two

years ago, but he is not sorry that he

purchased it and he believes that it is

more than paying for itself. "Before

we got that slicer," he added, the ends

of bacon and hams were all waste. I

used to have to give them away or throw

them away. Now a side of bacon or

ham can be sliced right down to the

end and I am selling the entire piece of

bacon or the ham as the case may be at

the one price.

Can Give Better Service

"A grocer has to be careful in the

handling of these meats, if he purposes

making this end of his business profit-

able. Slicing them up with a knife I

found there was so much waste that it

was impossible to sell them at a profit.

Then again the service that one is able

to give his customers through having a

slicer, brings business to the store.

People like to have their bacon and ham
cut a certain thickness, and this is not

always possible with a knife, unless the

person handling it is fairly expert.

"People do not ask us for any partic-

ular bacon," Mr. McPhail stated, when
asked by Canadian Grocer if he found

that his customers orderd their bacon by

asking for a special brand. "Our cus-

tomers know that we carry good bacon.

We have been selling it now for a num-
ber of years, an.d find that it gives sat-

isfaction. Our trade appears to want
our bacon, that is, the particular bacon

we are carrying, and very rarely do they

ask for any other brand."

A. M. McPhail has a combined grocery

business and shoe trade. On one side

of the store is arranged the boot and

shoe stock, while on the opposite side

are the groceries and meats. Mr. Mc-

Phail at one time was a partner in the

drygoods business adjoining his store.

but disposed of his interest in the sanie.

However the archway by which entrance

was gained to either side, without going

to the street entrances, is still open, and

customers are still free to pass as be-

fore from one to the other. "This con-

venience helps both businesses," Mr. Mc-

Phail remarked. "People can do all

their shopping in the one building, and

particularly is this an advantage to

them in the cold and wet weather."

$31,000 in Butter and Eggs

Mr. McPhail does a large farm trade,

and also does a produce business buying

butter and eggs for shipment to the

cities. Last year Mr. McPhail's turn-

over in butter and eggs was slightly

over $31,000. His turnover in groceries

was about $42,000, which he considers

very gratifying in a place of only 1,600

people.

Mr. McPhail uses window displays, as

a means of increasing sales, and has

had convincing evidence that good dis-

plays either in the windows or on the

counter, stimulate buying. Just recent-

ly he was showing in his window a cer-

tain brand of canned beans. He had

had a considerable quantity, in stock,

and was anxious to get them moving.

He put a nicely arranged display of

them in the window, and it was not

long before they commenced to sell. In

fact he disposed of five cases of them

in a little over a week. At the time of

the visit of Canadian Grocer, he was

still selling them, and has them in the

window. He intends to clean out the en-

tire stock of them.

A NEW MARGARINE
IS COMING ON THE .

CANADIAN MARKET
A new company has been formed to

merchandise a nut margarine on the

Canadian market. This is the Nucoa

Company. Headquarters of the firm are

in New York, and their plans include

the appointment of Canadian agents to

look after the business in Canada. A
representative of the firm is now in

Canada for the purpose of selecting

agents. It is expected that this new
margarine will be marketed about the

first of November.

CANADA'S FOOD STOCKS IN COLD

STORAGE

Ottawa, September 27-There were

11 187,412 dozen eggs in Canadian cold

storage on September 1st, according to

the Dominion Bureau of statistics.

Cheese in cold storage or in process of

making amounted to 20,694,293 lbs.; and

butter to 21,453,988 lbs. The amount

of pork in storage amounted to 20,7Ud,-

150 lbs.; lard 1,942,619 lbs.; beef, 10,-

588,047 lbs., and mutton, 1432,180 lbs.

Total fish in storage or process of cure

amounted to 19,942.180 lbs. Poultry

of all kinds in storage amounted to

$.548,544 lbs. -

LORD LEVERHULME AGAIN
DIFFERS WITH ARTIST

London, September 27.—Lord Lever-

hulme, who recently had a difference of

opinion with Augustus John over a por-

trait which the latter painted of him,

is now in disagreement with another

famous painter. Sir William Orpen.

Sir William was commissioned to

paint a presentation portrait of Lord

Leverhulme, to be hung in Bolton Town

Hall. The subject at first desired a full-

length picture showing him standing m
his Mayoral robes. The painter sug-

gested that a finer effect would be ob-

tained if he depicted Lord Leverhulme

sitting, and this idea was carried out.

Then difficulty arose as to the price.

Lord Leverhulme had arranged for a

full-length portrait at 3,000 guineas.

He maintains that, since he was paint-

ed sitting, it is only equivalent to a half-

length portrait, and therefore the price

should be 1,500 guineas.

Sir William, in an interview in Paris,

after declaring that he entertained the-

highest feelings of respect and admira-

tion for Leverhulme, said that it was

the principle to which he objected, and

not the monetary aspect of the case. He

felt that art was not exactly a merchant-

table commodity, to be sold for so much

per foot, as if one were painting a wall.

Lord Leverhulme has suggested that

the matter be referred to the arbitration

of Sir David Murray, who is a mutual

friend.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Sept. 28.—The produce market shows an easier

trend in many lines. Butter and cheese continue in their

weaker state as a result of the lack of demand from export-
ers. The cheese prices are reduced and butter prices are also low-
er. Eggs, however, have started on an upward trend, with a fall-

ing off in production. New laid eggs show an advance. Hogs are
again lower this week but smoked and cooked meats remain un-
changed. Poultry prices are easier with heavier offerings. It is ex-

pected that prices will be easier this fall and winter and dealers ex-
press the hope that they will remain down so that the demand will

be maintained. Honey prices are easy with a big production. Lard
is unchanged but has an easy tone. Lower prices for lake fish are
the feature of the fish market.

LOWER PRICES ON BUTTER
Montreal.

BUTTER—Another drop has come in

the butter market with prices quoted at

the auction sales i/i cent lower than
those quoted a week ago. This weak-
ness is due to the inactivity of th2 ex-
port market together with a good pro-
duction of butter. The local trade is

fair and buying is limited to require-
ments for immediate demand.
BUTTER—

Finest creamery prints
Creamery solids

LAKE FISH LOWER

39

38

LOWER PRICES ON CHEESE
Montreal. —

^

CHEESE—A weak feeling prevails in
the cheese market, which is attributed
to the continued liberal offering and in-
different demand from exporters result-
ing from discouraging advices from the
leading British cen'er.?. In some cases
cheese has been withheld from the mar-
ket on account of the declining prices.
The general tone of the cheese market,
however, is easier and the wholesale
price as yet is unchanged.

Large, per lb '1
Twins, per lb [[[ g '^0

Triplets, per lb
'

q 22
Fancy old cheese, ter lb 30 33
Stilton, per lb

.3i)

Q^^bec ".".'. '020 21

FRESH EGGS HIGHER
Montreal. .

EGGS—New laid eggs show an ad-
vance of 2 cents this week on account
of smaller offerings. It is evident that
the production is falling off throughout
the country and smaller season with a
stronger market is the result. There is
no change in the condition of the market
for the lower grade and storage supplies
are beginning to move more freely.
Extras

g j2
Fresh selects ' 43 43

Do., No, I ...J

COOKED MEATS QUIET
Montreal. __^_
COOKED MEATS—There is no

change in the market for cooked meats.
The prices are steady with a fair trade
passing.
Jellied pork tongues 33
Jellied pressed beef, lb '.

37
Hams, cooked 55 60
Pork pies (doz.)
Sausage, pure pork 20
Mince meat, lb

. ... 15^4
Ox tongue, tins '.,.', 65
Head cheese, 6-lb. tins, per lb.. .!.! 10

Montreal.

FISH—The only change in the fish

market is a drop of one cent in the

quotation on lake fish. The market is

otherwise steady with improvement in

the demand.
Market Cod
Steak Cod
Oaspe Salmon
Dressed B. C. Salmon
White fish
Haddock
Halibut '.

Trout, lake
Brook trout

FROZEN FISH
Halibut. large aiiJ chicken . . 20
Haddock
Mackerel 15

Do., Western, medium 21
Steak Cod 08
Market Cod 05%
Sea Herrings 06
Salmon, dr., B. C 20

Do., Cohoes, round 18
Do., Qualla, hd. and dd

Doree . .

.

' 12
Smelts 15

SMOKED MEATS STEADY
Montreal. ^—

—

SMOKED MEATS—The trade in most

lines of smoked meat throughout the

week has been fairly good, there being a

steady demand for supplies for domestic

accounts and the movement on the

whole has been fully up to the average

for this season of the year. 8 to 10 lb.

hams are selling at 37c per lb. and heav-
ier weights are selling at from 35c to
36c per lb.

BACON—
Breakfast, best 34
Smoked breakfast 36
Cottage rolls

Picnic hams
Wiltshire 32

06
09
26
2S
18

08
22
17

45

23
06

16
22
081^
07
U7
21

19
11
17

20

40

42
32

22

35

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut . .

.

Do., 14-20
Do., 20-25
Do., 2.5-35

Over 35 lbs

35
35
31
27

24

HOG MARKET WEAK
Montreal. -^-^^

FI\ESH MEAT—A weaker feeling pre-
vails in the live hog situation and prices
are generally lower. The opening of the
week was stronger and early sales made
an advance of some 10 to 25c per 100
lbs., but owing to the large offerings a
weaker feeling developed and prices
steadily declined closing 65c to 75c per

100 lower than that quoted last week.

Select stock is now quoted at from $10.-

00 to $10.25 per 100 lbs. weighed off

cars. Heavies are selling from $6.00 to

$9.00 per 100. There is no change in

the quotations on fresh cuts of pork.

FRESH MEATS—
Hogs, live (selected off cars) . . 10 00 10 25
Abattoir killed, 65-90 lbs. ... 17 18

Fresh Pork-
Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) 20

Fresh Beef

—

(Cows) (Steers)

Hind quarters .... 12 18 12 20

Front quarters .... 05 09 06 10

Loins 25 28 28 30
Chucks 08 09 08 10

BARRELLED MEATS UNCHANGED
Montreal.

BARRELLED MEATS—There is no
change in the quotations on barrelled

meats. The market is steady with a

fair trade passing.
Heavy mess pork (bbl) 30 00

Plate b'ef
Canadian Short cut (bbl) 30-40

22 00
39 00

EASIER PRICE ON POULTRY
Montreal.

POULTRY—Easier prices are noted

for poultry. As a result of the cooler

weather, larger supplies are offered and

in turn with the lower prices a bigger

demand from the consumer is expected.

The reductions are general and it will

be noted that the differential on turkeys

is eliminated and all are listed at from
42—45c per lb. Since the spring tur-

keys are now taking size and the old

ones have been held too long and the

value is dropping. Dealers state this

year they expect lower prices to rule for

turkeys and expect a better demand as a

result.

LARD PRICES UNCHANGED
Montreal.

LARD—There is no change in the

quotations on lard. The market is fair-

ly steady although the lower market for

hogs has somewhat of a weakening ten-

dency for the future of lard. Just what
the trend of the lard market will be is

not certain until the demand is felt and
the hog market takes its course. Of
late there has been fairly heavy buying
of lard.

LARD—
Tierces. 60 lbs 17',.> 18V,
Pails, 20 lbs 19% 20%
Tubs, 20 lbs 19 20
Bricks 22 23

QUEBEC'S MAPLE SUGAR
CROP GROWS THREEFOLD

Montreal, Sept. 26.—Maple sugar pro-

duction in Quebec has increased three-

fold in the past three years, and now
amounts to 30,000,000 pounds annually,

valued at $7,000,000, according to stat-

istics just compiled by the Department
of Colonization and Development of the

Canadian Pacific Railway.
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ONTARIO MARKETS
TORONTO, Sept. 28.—The butter market is easier under lower

quotations. Cheese is likewise easy. Eggs continue fairly

firm under fair receipts, but there appears to be a shortage of

the quality that will grade selects. Lard is reduced one half cent.

Shortening is unchanged but the condition of the market is an easy
one. Cooked hams are again reduced. Smoked hams and bacon
show reductions while dry salt meats are unchanged. Barrel meats
are lower. Live hogs held fairly steady during the week, but there
are easier tendencies for this week, with packers endeavoring to

bring prices to a lower basis. In dressed meats, the only change is

on pork which shows reductions both on the whole carcase and on
cuts. Fowl is somewhat firmer while other poultry continues easy
at unchanged quotations.

BUTTER PRICES LOWER
Toronto.

BUTTER—The market is easier with
quotations down two cents per pound.
In some quarters the opinion is express-

ed that the market is likely to continue

easy and it is predicted that even lower
prices can be expected in view of the in-

crease in stocks as compared with last

year.
Creamery prints 39 40

CHEESE MARKETS EASY
Toronto.

CHEESE—The market continues easy
with quotations unchanged as compared
with a week ago.

Large, new 22
Do., June 25 2S

Stilton, new 26

EGGS HOLD FIRM
Toronto.

EGGS—There is little change in mar-
ket conditions as compared with last

week. Supplies are fair but there ap-
pears to be a lessening up in the receipts

of selects. Selects are quoted at 50c to

51c and No. Is at 44c per doz.

Selects 50

No. :

Selects in cartons

51

44
53 54

LARD DOWN HALF CENT
Toronto.

LARD—Quotations are down one

half cent per pound. This is following

the weakness that has been manifest in

this market for sometime. One pound
prints are quoted at 20V^c and on the

tierce basis at 18c per lb.

LARD—
1-lb. prints 20'/4

Tierces, 400 lbs 18

Tubs are %c higher than tierces and pails one
cent higher than tierces.

NO CHANGE IN SHORTENING
Toronto.

SHORTENING—the market continues

easy with no change in quotations.
SHORTENING—

1-lb. prints Ifii^ 17
Tierces, 400 lbs HVo
Tubs are %c higher than tiercas and paiis one

cent higher than tierces.

COOKED HAMS DROP FOUR CENTS
Toronto.

COOKED MEATS—Another reduction

of four cents per pound is announced on
cooked hams this week bringing the
price on ordinary round trimmed to 48c

from 52c. ano squared pressed to 52c.

from 56c. per lb. There is little demand
for cooked meats at the present time
which combined with the lower prices

on pork is claimed" to be the cause for

the decline.

COOKED MEATS—
Boiled hams, lb

Do., square pressed ... .

Boiled shoulders, lb

Head cheese, 63, lb

Choice jellied ox tongue, lb.

Jellied pork tongue

52
56

38
12

65
40

Bologna 16 18
Macaroni and cheese loaf, lb 23
Above prices subject to daily fluctuations of

the market.

SMOKED MEATS LOWER
Toronto.

PROVISIONS—Smoked hams are re-

duced to 33c per lb. on the smaller and

medium sizes, making a reduction of 3c

per lb. The larger sizes are also down
proportionally. Smoked bacon is re-

duced one cent. Dry salt meats are un-

changed while barrel meats are down
$1.00 per barrel.

Hams

—

Small, 6 to 12 lbs

Medium, 12 to 20 lbs

Large, 20 to 35 lbs., ea. lb.

Heavy, 35 lbs. and upwards

Backs

—

Boneless, per lb

Rolled, per lb

Peameal 40

Baeon

—

Breakfast, ordinary, per lb. . . 30
Do., special trim

Cotage rolls

Roll, per lb

Wiltshire (smoked boneless) lb

Do., three-quarter cut
Do., middle

22

U 46

Dry Salt Meats

—

Long clear bacon, av. 50

—

70 lbs

Do., av. 80-90 lbs

33
33
29

20

47
.")1

43

36
41

30
23 Vz
291,!.

33%
35 Vi!

21%
19%

39

Clear bellies, 15-30 lbs 20'^ ilVa
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.
Barrel Pork

—

Mess pork 30 00
Short cut backs, 200 lbs 38 £0

Picked rolls, bbl., 21?0 lbs.—
Lightweight 42 00
Heavy 37 00

Above prices subject to daily fluctuations of

the market.

HOG MARKET UNSETTLED
Toronto,

FRESH MEATS—The hog market
continues with the same unsettled con-

dition that has characterized the markets
for some time. Packers do not appear
to have much interest in the market out-

side of their requirements for local trade

claiming that prices are still too high.

During the week under review the mar-
ket was held somewhat steady to firm
at the same price basis as last week,

owing to the fact that receipts were
small and the buying from outside.

There are indications, however, for

lower prices toward the latter part

of this .week. The cattle market was
somewhat strengthened! up until Sat-

urday, but on Monday of this week
under exceptionally heavy shipments the

market fell off 50c to 75c. In dressed

meats, the only change is a slight re-

duction on fresh pork cuts, other lines

remain unchanged.
Hogs

—

Dressed, light per cwt 14 00 16 00

Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt 10 25
Live, fed and watered, cwt 10 00
Live, f.o.b. per cwt 9 25

FVesh Pork

—

Legs of pork, up to 18 lbs 25

Fresh hams, lb "27
Tenderloins, lb 52
Picnics, lb 14

Montreal shoulders, lb 16

Boston butts, lb 20

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 15 17

FW>nt quarters, lb 05 08
Ribs, lb 16 22
Chucks, lb 06 08
Loins, whole, lb 20 23
Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below
above quotations.

Calves, lb 13 14

Spring lamb, lb 16 1816

Yearling lamb, lb 08 10
Sheep, whole, lb.

Above prices subject to daily
the market.

05 07
fluctuations of

\VINNIPEG MARKETS
WINNIPEG, Sept. 21.—There are not many changes in the pro-

duce and provision market. Butter continues steady while
cheese has shown a decline. Eggs are fairly steady. There is

an easier trend in the hog market as heavier supplies are being
offered. The demand for ham and bacon continues good and a

slight reduction has been made on the heavier cuts. Cooked meats
of all descriptions are in fair demand with unchanged quotations.
Fresh poultry has started to arrive and is meeting with a good
demand. There is no change in the fish market.

BUTTER UNCHANGED.
Winnipeg.

BUTTER—There is no change in the

market as companed with last week.

Best grade creamery butter is quoted at

38 to 40 cents per lb.

BUTTER—
Creamery, best table grade .... 38 40
Dairy, best table grrade ....
Margarine 21 25

CHEESE MARKET EASY,
Winnipeg.

CHEESE—The cheese market contin-

ues with an easy trend,/ with prices

further reduced. Ontario large are quot-

ed at 22 cents, twins at 22% cents, and
triplets at 23 cents per lb.

CHEESE—
Stilton cheese, large, lb 2fi

Ont.. large, lb 22

Ont., twins, lb 2214
Ont., triplets, lb 23
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NO CHANGE IN EGGS.
Winiiipctr. —

—

EGGS—There is no change in the
egg market. New laid in cartons are

quoted at 48 cents per dozen with No. 1

candled selling at 37 cents.

COOKED MEATS STEADY.
Winnipeg.

COOKED MEATS^The market for
cooked meats is steady with a fairly

good business for this season of the
year. No change in this line is looked
for at present.

Best quality, skinned, 8-14 lbs 58
Do., 13-16 lbs 52

Roast shoulders, lb .3S

Pork Tongues, lb 40
Head cheese, 6-lb. tins, lb u lo

Jelled Ox Tongues, lb 58
Luncheon cooked meats, lb 18

SMOKED MEATS LOWER.
Winnipeg.

PROVISIONS—The market for smok-
ed meats continues active, with slightly

easier prices on some lines of hams and
bacon. Some brands of the larger hams
are quoted as low as 32 cents per lb.,

but the best quality is quoted at 46
cents per lb. Best quality back bacon
is quoted at 53 cents while belly bacon
is quoted at 36 cents.
Hams

—

8 to 16 lbs., per lb 46
16 to 20 lbs., per lb

Boneless, 8-16 lbs., per lb. .

Skinned, 14-18 lbs., per lb.

Bellies, 6 to 10 lbs., per lb.

46
52

n J6

36

POULTRY IN GOOD SUPPLY.
Winnipeg. .

POULTRY—There is a good demand
for No. 1 milk fed broilers, and are
quoted at 40 cents per lb. Fresh fowl
has started to arrive in good quantities
and are being offered at 25 cents per lb.
POULTRY—
D. P. chickens, 3H' lbs. and under ... 36

Do.. 3'^ lbs. and over .'!8

D. P. fowl. 3
'/a lbs. and under 25

Do., 3 lbs. and over 27
No. 1 Broilers 40

NO CHANGE IN LARD.
Winnipeg.

LARD—There is no change in the
lard market, and quotations remain un-
changed.
Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 18',4
Do., wooden pails, 20 lb. pails 4 10

"

pails), per pail 3 50
Shortening, tierces of 400 lbs 15i/>

09

FISH PRICES STEADY.
Winnipeg.

FISH—There is no change in the
prices quoted on fish. The demand is

showing an improvement land good
supplies are arriving.

Black cod, Jb

Brills, lb

Herrings, Lake Superior, 100
lbs., sacks, new stock .

.

Halibut, chicken, cases 300 lbs .

.

Do., broken cases
Salmon

—

Cohoe full boxes, 300 lbs
Do., in broken cases

Soles
Whitfish

Do., broken cases
SMOKED FISH

Bloaters, Eastern National, case .

.

Do., Western, 20-lb. boxes, box
Haddies, 30-lb. cases, lb

Do., in 15-lb. cases, lb

Kippers, East., Nat., 20 count,
per count

Fillets, IB-lb. boxes, lb

SALT FISH
Steak Cod, 2s. Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail

per barrel
Do., mixed, 9 lb. pails, per pail

Labrador herrings, 100-lb. bbls..

3 50
15%
1«H

19

20
09

131/2

14 Va

3 50
2 10

14
14

3 75
20

1 35
7 00
1 25

HOG PRICES LOWER.
Winnipeg.

FRESH MEATS—The hog market

has shown a decided weakness and sel-

ects are quoted at $11.75 per cwt. Veal

calves are plentiful but with a some-

what limited demand prices are ruling

lower. Medium to good kind are quoted

at $4.00 to $6.00. There is a fairly good

demand for both steers and heifers and

good quality are quoted from $3j (to

$3.50. The sheep and lamb market is

showing weakness and good lambs are

offered from $6 to $8. Good mutton sheep
are ranging around $5.

Selected, live, cwt 11 50 11 75
Heavier 6 00 9 00
Light 11 50 11 .50

Sows 5 00 5 25

Fresh Pork

—

Legs of pork, up to 35 lbs., lb. 24 32
Spare ribs 18
Loins of pork, lb 34 37
Fresh hams, lb 28 34
Shoulders 22 26

Fresh beef—from steers and heifers

—

Hind quarters, lb 11 19
Front quarters, lb Oe'o 08'i
Whole carcass, good grade, lb. 08V^ 13

Mutton

—

Choice, lb 22
Choice long hinds (leg and loin) ... S6

loin) ?5
Choice Stews 07V4

Lambs

—

Choice, 30-45 lbs 22
Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

Weekly Market Reports by Wire
Statements from Buying Centres, East and West

Nova Scotia Markets
FROM HALIFAX, BY WIRE

Halifax, N.S., Sept. 27. Butter, cheese

and egg merchants report prices very
unsteady. Cheese is quoted at 23c.,

creamery butter at 48c., dairy butter at

36c., and eggs are selling at 43c. The
season for pears, peaches and plums is

over. Annapolis Valley apples are plen-

tiful and the quality is good. Smoked
hams and bacon are lower. Breakfast
bacon is quoted at 33c. per lb., while
hams are bringing 31c. to 35c. per lb.,

according to the sizo.

Flour, No. 1 patents, bbl 1100
Corimieal, bags 2 50

Rolled oats, per bag 3 95

Rice, Siam, per 100 lbs 06% 10

Tapioca, 100 lbs 10 00

Sugar, standard, gran 8 95

Do., No. 1, yellow 8 45

Molasses, gal 65

Cheese. Ont.. twins 23
Eggs, fresh, doz 43
Lard, compound 16
Do . pure, lb 22

American clear pork, bbl 34 00
Tomatoes, 2V4s, Stan., doz 2 10
Breakfast bacon 33
Hams, aver. 9-12 !bs 35
Do, aver., 12-18 lbs 35
Do., aver. 18-25 lbs 31

Roll bacon 25
Butter, creamery, lb 48

Do., dairy 36
Raspberries, 2s Ont., doz 4 00
Peaches, 2s, standnrd. doz 3 35
Com, 2.S. standard do?, .... 1 90
Peas, standard, doz. . . 1 95
Strawberries. 2s. Ont.. doz 4 00
Salmon, Red Spring, flats, cases . . .

.'

....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per 'b 15
Dried peaches, per lb 22
Potatoes, Nat., flO-lb. bag. 1 50

Onions, Jersey . . 4 50
Onions, Spanish 5 00
Beans, white 4 50

Do., yellow eye 7 25
Bananas, lb 09 10
Lemons, Ca 15 00
Oranges, all sizes 9 00
Grapefruit. Florida, case 9 50

Do., Jamaica 7 00 7 50
Oats, per bushel 75

Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Sept 27.—B. C. sugar

declined 50c per cwt. Large Ontario

cheese is slightly easier at 24c, to 24V2C.

per lb. Lard is easier, 3s. being quoted

at $12.30 to $12.60 per case. A car of

comb honey has arrived and is meeting

a good demand at $9.50 per case. Suckeye

salmon is higher, halves quoted at $21.00

to $21.50 and ones at $19.80 to $21.50

per case. Bordeaux shelled walnuts,

halves, are quoted at 70c. per lb. Can-

ned raspberries, 2s., are slightly lower

at $8.40 to $9.25. Local potatoes are

selling at $28.00 to $30.00 per ton.

Beans—Ashcroft, per cwt. . . ; . . .5 50 6 00

Do., Kootenashi, per cwt. ... 5 7.5 6 25

Rolled oats, 80s 3 00

Rice, Siam 5 50 6 00

Japan, No. 1 7 50 8 00

Tapioca 7 00 7 50

Sago 7 00 7 50

Sugar, pure cane, gran., cwt 10 17

Cheese, No. 1, Ont., large 24 24VL'

Alberta cheese, twins 25%
Do., large 24%

Butter, creamery, lb 37

Do., dairy, lb 25 30

Lard, pure :!s 12 30 12 60

Eggs, new laid, local, case . . 11 00 11 50

Tomatoes, 2M>s 4 00 4 35

Lemons, case 12 59

Corn, 2s, standard case 3 50 3 85

Peas, 2s, standard case 4 20 4 30

New early June peas, case 4 75

Salmon sockeye Is, case ... . 19 80 21 50

Do.. Sockeye V..s. case 21 00 21 50

Strawberries, 2s, Ont., case .. 8 15 8 40

Raspberries, 2s, Ont., ease 8 40 9 23

Gooseberries, 2s 11 30

Cherries. 2s, red, pitted 9 00 9 60

B. C. Tomatoes, 4-bas. crate, ea. .... 2 75

Apples, evaporated, lb 19

Do., 2os, lb 191/2

Pineapples, Hawaiin, sliced 2's. . 6 90 7 00

Peaches, evaporated, lb 16 18

Do., canned, 2s 7 45 7 90
Prunes. 90-lOOs 10 10*

Do., 70-808 11% 12%
Potatoes, local, per ton 28 00 30 00
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The Seal of Quality
l^OLLOW this sign and you will always be assured of

products which give satisfaction, and which will stimu-

late and hold trade, also keep your customers loyal to your

store, for they will know that you handle and sell

Davies Quality Foods
Prepared under the supervision of inspectors appointed by the

Government at Ottawa gives you the added assurance of absolute

good product, free from infection.

Try some of these high-grade quality lines, which have already

assisted in building up trade for numerous dealers throughout

Canada. • ^^Mti

Peerless Brand Cooked fHamis <*; ^^
" ** Bologna
« " Pickles
" " RoEist Pork
« « Shortening m^

Dialstone " Smoked Meats

These are only a few of the Quality lines we offer you, full range
of products and prices given upon request.

Our sales staff is at your disposal, and we solicit your enquiries

and orders. Special attention given to orders received by mail.

Write for our prices, or, if our salesman is in your vicinity we
will have him call.

WILLlAMlJiW IEOlIMITED
Toronto

Montreal Sydney, N.S. Hamilton
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Speedy turnovers are a certainty when you sell

BRUNSWICK BRAND
(Ready-to-Serve)

CANNED SEA FOODS
Unusually fine flavor, low price and

high standard quality—these are the

three big reasons why BRUNSWICK
BRAND SEA FOODS are such popular

sellers from coast to coast. The excel-

lent profit margin they offer and the

speedy rate at which they turn over has

made them a selling proposition of such

high order that few grocers can afford

to ignore.

Nothing is left undone in the prepar-

ation of these choice sea foods from the

time they leave the clear cool depths,

that would tend to make these whole-

some products leaders in their respect-

ive lines. Being ready cooked before

leaving our factory they are ready to

serve on opening the tin. Try a sample
order. Our lines include 14 Oil Sar-

dines, Kippered Herring, Herring in

Tomato Sauce, Finnan Haddies (oval

and round tins) and Clams.

Connors Bros., Limited
BLACK'S HARBOR, N. B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg, Man.
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"Gunn& yello'w and blue

Is a guide for you."

"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

West

Toronto

SODA
—^Saves Time in

Wrapping and Weighing
Sell Arm and Hammer Brand Sal Soda
in handy 21/2 lb. cartons, 36 to the case,
and do away with wrapping, weighing
bulk Sal Soda. Arm and Hammer
Brand is the highest grade Sal Soda you
can buy and the handy container pre-
vents deterioration and loss of strength.

CHURCH & DWIGHT, LIMITED
Montreal

LARD
There is a great deal of differ-

ence in the quahty of lard and

the quality depends a great deal

on the making. We make good

lard—the best you can buy and

sell it in 601b. and 201b. wood-

en pails, I 0, 5, and 3 tins and

we also put it up in 1 lb. cartons.

F.^iW. j^Fearman Co.
^v^ p..TT-^-.,^^^,5^^.^....^,^^ -"?*«K,r»^'%^'v^^r'- limited"

"Star Brand" Hams and Bacon

HAMILTON
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"SALTESEA" OYSTERS
We are the ORIGINAL packers of "SALTESEA" Oysters in glass jars,

giving a clean, wholesome package to the consumer. The sea flavor

is retained and the repeat orders from your trade will convince you
that this is a line you cannot afford to be without.

On request we will send you a sample. Take it to your own home and
prove without a doubt any claims we make are w^ell founded.

Write TODAY.

The Oceanic Oyster Co., Limited.

MONTREAL, P.Q.
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Bowser Curb
Gasoline Pump

Curb Gasoline and
Oil Pumps

Bring You More Business
Now as never oefore, there is a great opportunity for progressive dealers

to favorably and permanently establish their business in the minds of the autoist.

Get Your Share of Trade
Show the trade you are on the job, ji

ready to serve them. «

l'

Bowser Gasoline and Oil Storage Pumps
will catch the motorists' trade quicker than any
other method you can use. Get this profitable

trade coming to you for gasoline and oil. It will

keep coming, until eventually you have their trade

for parts and accessories.

There is a Bowser Outfit that will meet your
needs and bring you profitable business. ^^^^^^ ^urb Gasoline and Lubricating Oil Pumps

S.F.BOWSER CO., LIMITED
66-68 FRASER AVENUE TORONTO, CANADA

Branch Offices in all the Principal Cities of the World

O'HUILE DE

KMEDEMORUE
baKATHIEV

|You'lI win appreciation as well as

excellent profits if you recommend

MATHIEU'S SYRUP of TAR

and COD LIVER OIL

Here is a mighty profitable side-line that you'll find an excel-

lent seller during the Fall and Winter months. Mathieu's
Syrup of Tar and Cod Liver Oil is not only a highly efficient

cough cure but it also possesses tonic properties that will

build up the system at the same time it cures the cold. Math-
ieu's Cough Remedy contains no injurious or habit-forming
drugs and its reputation is nationally established. It pays
to feature this side-line.

J. L. MATHIEU CO. "\

Proprie tors > .u^^ ^j ,j? - -^
-

SHERBROOKE, QUEBEC
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New Canadian

Chestnuts

CALIFORNIA TOKAY GRAPES

PEARS PEACHES PRUNES

SWEET POTATOES ONIONS

ISLE OF PINES GRAPE FRUIT

All the fall lines arriving now and

meeting with good demand.

Orders solicited.

White & Company
Front & Church St.

TORONTO

Stock Up With

Canadian Malt Extract

Display our attractive 21/2 lb. cans of

Canadian Malt Extract, and watch how
they sell. Each can makes from 5 to 7

gallons of fine beer, and is guaranteed

pure and wholesome. Clear, time-

proven instructions supplied free.

Write for agents' terms—good proposi-

tion—no license required to handle our

product.

Canadian Malt Extract Co., Reg'd.

INDEX TO ADVERTISERS
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BUYERS' MARKET GUIDE,
Latest Editorial Market News

GLASS JELLY JARS 1

9-oz. or 94-lbs., $9.00 per Gross, including

Screw Caps.
6-oz. or l/3-T>t., $6.00 per Gross. Fitted

with Tin Top.
Gross to case. Order now for Jelly

Season.

TORONTO POTTERY CO. LTD-
TEMPLE BUILDING - TORONTO

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
Whit*, Cottell & Co., Cambcrwell, London, Eng.

Agents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS., LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'*, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeoinir compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont,

Montreal Agents :—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard. 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
Hie "want a4." haa rr*wn froot a

little used foree in buslnaea life into
•n« of the great neeeasltlee of the pre-
Mot day.

Buaineaa men nowadars turn to the
"want ad." as a matter ^f eean* for
a hundred email seryieea.

The "want ad." gets work for woHi-
era and worken for woric.

It gets elerfc* for emplojrera and finds

iBiploreri for clerks. It brircs to-

gether buyer and acUer, and enablea
l)Mm to do bnoineae thongti tlicr mar
be thouaanda of mllea ap«rt.
The "want ad." ie Itf mat fore* is

<lic Mnall affairs and tneidents of daily
life.

GOOD CROP OF
TEXAS PECANS

It is the general opinion

around San Saba that its

native pecan orchzurds this

year will produce for

shipping around 1,000,000
pounds, or one-third of

the total of 1919. That
does not mean that the

crop is one-third normal.
On the other hand, taking
one year vfith another, 1,-

000,000 pounds for the

San Saba territory would
be a fair crop and per-

haps larger than the aver-

age over a ten-year per-

iod. Along the Colorado
River and its creek tribu-

taries in Lampasas Coun-
ty it is expected that fair-

ly large yields will result.

The thrashing of trees

w^ill begin ea*ound October
1 and in some sections

earlier. In the San An-
gelo country the crop will

be shorter and the opin-
ions of observers in the
Brownwood country, also

a claimant for pecan hon-
ors, are divided in their

view^s. The damage in-

flicted by late freezes last

spring can be approxi-
mated, but the w^ork of
the case bearers and pe-
can bud moth caoinot be
gauged until the thrash-
ing begins.

(Simra:gi;^feE^^
A5K FOR
SAMPLES
&. PRICES

_' rOR LIGHTING SYSTEMS
Jt,u» rOFt MANCINC I./VMPS cB
sMaiu. /*r<«ia u/vinte rims. . \fc '

R.M.Moore i^CcL-VN^^^'ic
PAfclFlU COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drag special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack-
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg.

.

SARNIA, ONT.

MAKE BUSINESS
BETTER

By Boosting Your
Business

Your Wants
are many here below.

Use the Want Ad. page
and get rid of a few of

them.

These one-inch spaoM

only $2.20 per iBMTtion 1

if used each issue in the |

yta.
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Rates for Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

(insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

ADVERTISING
BALLOONS

An attractive. InexpeiisUe
and efficient means of get-
ting anv \\i\(\ of a iner.pafe'e

before ih> p'i')lK'.

Ti;> te niarlvs spe<'ia! <(efipns,
and any voulliu lan lie im-
printed.

word.

Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot

be acknowledged.

Rohi^rtiion^^^^H ^V* 247 St. Paul

& Murphy ^^HW St. West,

Limited IB Montreal

tti^H^m^l

WANTED

\vrANTBD—MAN SEEKS GOOD PROPOSI-

tion, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-

ferred. Elxpert office man. Could invest small

capital. Box 92, Canadian Grocer, 153 Univer-

sity Ave., Toronto, Ont.

YOUNG MAN WANTED AS MANAGER FOR
dried fruit broker's Office in Montreal. • Give

full particulars in first letter. Box 98, Cana-

dian Grocer, 153 University Ave., Toronto, Ont.

I

Are Your Goods Selling

in the Prairie Provinces

We have nine men regularly
calling on the retail trade and
shipping through Western Job-
bers. Splendid trackage facilities

and warehouse space. Good credit
rating. Our men are now selling
Red Cross Pickles, Burdicks Mar-
malade, O.U.G. Fruit products and
some other smaller lines. We are
looking for one other good kin-
dred line on brokerage basis and
can guarantee results.

Reynolds Moore & Bentz Limited,
109 Higgins Avenue,
Winnipeg, Manitoba

Opportunities

are

offered

every week
on this page.

Are you making

use of them?

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Summer and Fall Trade

REPRESENTATIVES: W. L. Mackanzic & Co., Limit*!, Winnipeg, Ragina, Saskatoon, Calgary and Edmsa-
tou Op(>anhaimer Bro«., Limitad, V^tncouvar, B. C; S. H. P. Mackcnzia & Co., 95 King St.. E. Toronto, Caa.
J. W. Gorham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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and they spend all their time

in stores like yours!
These four men are typical of Procter & Gamble repre-

sentatives. Such men as these are covering the entire

country—going wherever mail is delivered.

They are spending all their time in stores like yours

—

learning how other grocers are solving problems—how
other grocers are building business. They come to you
not merely as salesmen, but as business helpers.

They do not wish to take orders from you unless you are

going to sell the goods ordered. Therefore, it is a definite

part of their work to cooperate with you to help you
make sales.

Friendly men, deliberately interested in your success, be-

cause only when you are successful is it possible for them
to succeed. They bring real facts, real business experi-

ence. They help you make your store connect up with
Procter & Gamble national advertising too. "Talk it

over" with the P & G man who calls on you.

Of Canada, Ltd.

50 Bay St., Toronto, Ont

Send mail orders to any wholesale grocer

JA^^yS

WASHrNG
COMPOUND

THE GREAT INVENTION
faaSAviMo To'i. A Crcnrif

Gold
soeup

*^: fgk'X. —

t

,
nnoCTERlvJ^GArCiLE

SOAR̂
--O-
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TAKE UP THE SLACK IN YOUR PROFITS

—the Dayton will help you !

Immediately you place a Dayton Scale at every convenient point on your count-
ers you begin to take up the slack in your profits.

A few months' use and the Daytons have paid for themselves.

Pennies make profits and profits make success. Watch the pennies and you
insure your profits.

Dayton Scales make correct weights and correct cash values instantly visible.

They banish the overweight and the underweight and become a medium of

goodwill between merchant and customer.

INTERNATIONAL BUSINESS MACHINES CO., Limited

Frank E. Mutton. Vice-President and General Manaeer. HEAD OFFICE and FACTORY
Royce and Campbell Avenues, Toronto.

For your convenience w3 have Service and Sales Offices

in Vancouver, Calgary, Edmonton, Saskatoon, Regina,

Winnipeg, Walkerville, London, Hamilton, Toronto, Ot-

tawa. Montreal, Halifax, St. Johns, Nfld.

Also manufacturers of International Time Recorders
and International Electric Tabulators and Sorters



Featuring Opening of Fall Fish Season

Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

No. 40VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., OCTOBER 7, 1921

WHITTALL
CANS

/Oi

Meats Vegetables Milk

Syrup Fish Paint Etc.

PACKERS' CANS
Open Top Sanitary Cans

and

Standard Packer Cans
with Solder-Hemmed Caps

A. R. Whittall Can Company Ltd.
SALES OFFICE :

202 Royal Bank Bldg.
TORONTO

H. R. PHIPPS, Sales Mgr.
Phone Adel. 3316

MONTREAL

Established 1888

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to anyone interested
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Which is the best selling soap ?

Ask any wholesale

grocer's salesman

pALMOLlVE SOAP, made from soothing, healing olive and palm oils, is

the best selling soap on the market.

Any wholesale grocer's salesman will assure you of the fact, and he will tell

you that it sells so weM because it is such a good' soap and because it is the best

advertised toilet soap in the world.

In the United Sta;tes it holds all records for sales. In Canada it is making new
records.

Why?
Because we arc putting the m'ost powerful, the widest and the most intensive

advertising campaign behind PALMOLI"\^E SO.VP in Canada ever used to

further the sales of any soap.

Dominant space in Canadian magazines, newspapers, billboards; every medium
to let the Canadian public know how good PALMOLlVE SOAP really is, is

being used that you may profit.

It is only the enormous volume of our business that makes it pos^sible for

PALMOLIA^E SOAP to be sold at its low price. With smaller production it

could easily cost four times as much.

It is a profitable soap for you to sell. Ask the wholesale grocer's salesman for

our special price list. It will show you how to make a bigger profit from this

splendid soap.
'

THE PALMOLlVE COMPANV^OF CANADA, Limited
TORONTO, ONT.
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Now is the Time!
Your customers do more bak-

ing and candy making during
Autumn days. And, bulk milk is

not getting any cheaper or more
plentiful as late fall closes in. Now
is the time to get your customers
cooking, baking, etc.—the ST.
CHARLES way.

ST. CHARLES MILK improves
favorite recipes, keeps fresh and
convenient always. Recommend it

and get your share of the fall busi-

ness on ST. CHARLES MILK.

Then don't forget how handy
ST. CHARLES Milk is to your cus-

tomers who take long hikes into

the bush during this season.

Borden's Reindeer Coffee and

Cocoa are two other convenient,

wholesome products that are essen-

tials in most every hunter's kit.

It certainly pays to keep these

Borden products well displayed

during the Fall.

Ask us for free display material, recipe books, etc.

Make this your best ST. CHARLES season.

MONTREAL ^^ iScTtis^V G^.^Qmlted VANCOUVER
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THE "QUALITY" THAT SELLS

CLARK'S
Prep2ired Foods

Corned Beef

Roast Beef

English Brawn

Irish Stew

Ox Tongue

Pork and Beans

Soups (13 kinds)

Potted Meats

Cambridge Sausage

Veal Loaf

Lunch Tongue ttkMMUKtmtlHKMmm^ Beef Loaf

Tongue, Ham and Veal, Canadian Boiled Dinner, Sliced Smoked Beef

Tomato Ketchup, Peanut Butter, Table Syrup

Spaghetti with Tomato Sauce and Cheese

And other good things

Made in Canada—By a Strictly Canadian Company

Sell Clark's — Make Satisfied Customers — Increase Your Business

W. CLARK, LIMITED
Montreal
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*'The daily spread

For children s bread

'

'

The food that is all nutriment.

The food that has become an essential part

of the daily fare, in hundreds of thousands

of British and Canadian homes.

MANUFACTURED BY

SUTCLIFFE & BINGHAM LTD.
Toronto, Ont. Manchester, Eng.

DISTRIBUTED IN CANADA BY

LANGLEY, HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal

From whom prices and particulars can be obtained
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This Advertisement Heralds the Opening of

Another Epoch in the Sales History of

The Original

of all "Worcestershire Sauce"

\Ji7^ take pleasure in announcing that a
^^ substantial reduction in the price of
this World-Famous product takes effect

this week.

"fHIS means to you, Mr.

Retailer, at least two

things: (1) A still greater

popularity and demand for

Lea & Perrins' among those

customers who have always

insisted upon securing "the

original, and no other!" (2)

A breaking down of sales

resistance among those who

have not previously realized

that the value of Lea & Per-

rins' lies above and beyond

whatever its price may be.

Vastly increased sales of Lea & Perrins' are assured every

Dealer who uses this situation to the full. We urge that you

replenish your stock—make a counter or window display

—

and suggest to your customers "How about some Lea and

Perrins'? It's lower in price now, you know."

HAROLD SEDDON
Canadian Agent

C. p. R. Building, TORONTO
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Dealers Everywhere
have written us commenting on the repeat sales they have had with our new pol-

ish. Their customers always come back for more. We have received hundreds of

such testimonials, which go to prove that once the housewife has tried Liquid Veneer

Mop Polish, nothing else will do. The way it will renew any dusting mop, the won-
derful manner in which it transforms dirty, dull, scratched floors, to their original

beauty and finish, is a revelation.

MOP POLISH
Goes Twice as Far

You can offer it to your trade with our strong money back guarantee. If it is not
entirely satisfactory in every way, they may return what they do not use and you are
authorized to refund the purchase price. We in turn, will reimburse you for any so

returned.

Our big fall advertising campaign is greatly increasing the demand. Be sure you get
your share of the handsome profits.

And don't forget the Liquid Veneer Mop, with the removable swab for washing, full

yarn centre, extra long, adjustable handle and many other exclusive features. It sells

on sight.

Ask your jobber or vn-ite us for full particulars regarding Liquid Veneer Products.

BUFFALO SPECIALTY COMPANY
BRIDGEBURG, ONTARIO
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QUALITY IS OUR WATCHWORD

FISH!
YOU WILL BE WELL PAID IN PROFITS AND
SATISFIED CUSTOMERS IF YOU LET US

LOOK AFTER YOUR REQUIREMENTS

FRESH -- FROZEN - SMOKED
DRIED - SALTED - PICKLED

The demand right now is good for

Smoked Fish, such as Finnan Haddies,
Fillets, Kippers, Ciscoes, Bloaters, etc.

Why not order a few boxes to-day and
get your share of the business?

Fish is a profitable line to handle, and

if given a little attention—properly

displayed and advertised, you will be

surprised how well it will pay you.

WRITE FOR WEEKLY PRICE LIST

"WHITCO BRAND"

IN GLASS JARS OR BULK

We handle Northern Grown Oysters exclusively as they hold up

and are much superior in every way to the cheaper priced Southern

stock. Make no mistake, buy the best and secure the Oyster trade

of your locality. The public want GOOD OYSTERS and are glad

to know where they can get them.

WHITE \ CO. LIMITED
Wholesale Fruit and Fish Distributors

Church and Front Sts., Toronto
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Canada's largest receivers and distributors of fishofall kinds

OYSTERSEASON
IS NOW ON

Selected in Glass Jars—in Cans of 1-3-5 Gals, each--

In the Shell--Malpeques, Boudouche, etc. Try a barrel.

You'll never need worry about timely deliveries, the quality

of fish, oysters, etc., if you try Hatton Service. When you

place your orders with us you can always be sure of three

things, highest quahty fish, the lowest price and rapid deliveries.

The frozen fish season will soon be at its height. Make this

one a real event in your store. Write us for price list today.

Order Your Requirements Always from the Old Reliable Headquarters

D. HATTON COMPANY
MONTREAL ESTABLISHED 1874

1 _

.
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Constructive

Values

Oysters enjoy the favor of the

consuming public, not on ac-

count of price, but through
iheir appeal as a palatable

food that has an appreciable

food value. Oysters are eaten

largely for the joy they give.

Price alone never sold oys-

ters and never will.

Prompted by such knowledge we have con-

fined our operations to the very best Northern

grown oysters produced with very satisfactory

results.

You are anxious to build on a strong founda-

tion. In dealing with us you have the many
benefits of trading with an exclusive oyster

house. We give our entire time and ability to

the one thing we know best.

CONNECTICUT OYSTER CO., LIMITED
** Canada*s Exclusive Oyster House"

50 JARVIS STREET, TORONTO I
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I

"Each Grocer Must Have
A Well Founded Opinion*'

says prominent grocer

ftSDiyirDS

"The very fact that a woman is

a regular customer of any gro-

cer indicates," says Mr. E. Mc-

Taggart of J. McTaggart &
Son, Vancouver, "that she re-

spects the judgment of that

grocer and looks upon him as

more or less of an authority on

matters of food. It is all the

more necessary therefore that

each grocer inform himself as

to the merit of every article he

handles.

"In the case of pink salmon for in-

stance: I read that the pink salmon

is a distinct species of salmon. Not

a faded sockeye, nor a large cohoe,

but an excellent and individual mem-

ber of the salmon family. I read that

the pink salmon caught in the icy nor-

thern waters have a warmer color

and a firmer texture. The 'Kiltie'

pink salmon that I have displayed in

the window shown is caught up
around the Queen Charlotte Islands

and is attractive in color, delicate in

flavor, free from excess of oil, and
firm. Of this I have satisfied myself
at my own table and can truthfully

tell my customers that I esteem the

'Kiltie' pin'v almost as highly as sock-

eye. And even in giving first place

to sockeye I believe I am humoring
my eye more than my palate.

"Let him be satisfied that any article

has abundant merit, and that the price

is reasonable and the profit fair, and
THE RETAILER IS THE SUPREME
LINK IN THE CHAIN OF DISTRI-
BUTION," said Mr. E. McTaggart.

We valve Mr. McTaggart's opinioyi very highly; and
would be pleased to have the personal opinion of retail

grocery merchants throughout the Dominion.

The Wallace Fisheries Limited, Vancouver, B.C.
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''Wt aire jFigfttng Jfor gour Pugtnegg"

Smoked Fish Daily, Direct From Our Smoke Houses

Fresh Fish Every Day in thz Year

Prepared and Salted Fish

Frozen Fish in Season

Fresh Bulk and Shell Oysters

Smoked Haddies, Fillets, Kippers,

Bloaters, Fresh, Frozen, Dried and Pickled Fish.

Order from your dealer or direct from

LEONARD FISHERIES, LIMITED
Branches:

Canso, N.S.
Halifax, N.S.
St. John, N.B.
Port Hawkesbury, N.S.

PRODUCERS, PACKERS, CURERS AND DISTRIBUTORS

4 Long Distance Telephones
Head Office-

-

Youville Square, MONTREAL

Branches:

Montreal, P.Q.
Ingonish, N.S.

Grand River, P.Q.
North Sydney, N<S.

I

I

Sell the Sardines that you
know will always repeat

KING OSCAR SARDINES
Once you introduce these unusually fine flavored

sardines to your customers you can rest assured
they'll insist on them in the future. King Oscar
Sardines are hygienically packed from the finest

carefully selected Norwegian caught bristlings

in pure olive oil and their high standard quality

is uniformly maintained year in and year out.

Order a trial supply and test them out on those

exacting customers of yours. Your wholesaler

can supply you.

Canadian Agents:

John W. Bickle & Greening
Hamilton, Ontario
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In Quality, Flavor and Appearance you'll find it hard to equal

BODLEY'S RICH FRUIT CAKE
The tempting appearance of Bodley's rich

Fruit Cakes when displayed in an attrac-

tive Bodley display case like the one above

will form an irresistible selling appeal to

most of your customers.

And Bodley's cakes are of such remark-

ably fine flavor that once your customers

try them you'll never have to waste selling

talk in the future.

Try a sample order if you've never before
sold these "different" fruit cakes—note
their rich appearance and taste them
yGUI self, then you'll understand why so
many of Canada's leading grocers feature
them.

C. J. Bodley, Limited
TORONTO

HUM miMMlMOMIl miillliii
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WESTERN CANADA

FRANK H. WILEY
Mfn.' Axent and Importer

GROCERIES and CHEMICALS
Salesmen coTerine Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents and Gr:ieery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Now is the Time to Buy— don't wait
Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.

DONALD H. BAIN Co.
CANADIAN BRANCHES:

Winnipeg (Head Office) Manitoba

Saskatoon— Regina Saskatctiewan

Calgary—Edmonton Alberta

Vancouver British Columbia

Montreal, Quebec

Great Britain

London, England

VANCOUVCR 3A3KATOON Wholesale]

Commission Merchants

Brokers

Importers and Exporters

Cable Address—All Branches

'DONBAIN"
Wti^NiPEG

CODES:

A. B.C.. 4th and 5th Editions

Armsby 1911. Western Un'^-n

and Bentleys

We have splendid warehouses, storage and trackage facilities at all jobbing

points at reasonable rates. May we solicit your consignments?
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WESTERN CANADA

H.P.PENNOCKaCO.,LTD.
WHOLESALE COMMI55I0N BROKERS ''

H£i£ WINNIPEC OFFKEMANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta,

get the business, and can get it for you. Write «s, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

They

TRACKAGE
STORAGE
DISTRlb u •

TIOM

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are competitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.

Ont.
LIMITED

Peterborough

OAKEY'S
'^WELLINGTON'*'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatync Ave. East.

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver
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WESTERN CANADA

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,

Robertson's Confectionery and

Hungerford & Smith's Fountain

Supplies and we can do the same
for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO.
LIMITED

h holesale Grocery Brokers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

^mwM mLM^

RELIANCE

"cLIANCE INK CO LTB

Water-Glass

Castor Oil

Glycerine

Sewing Machine Oil

Carbolic Acid (10%)

Ink, Mucilage

Order from your jobber or write us

RELIANCE INK CO., LTD., WINNIPEG

eA^tnuu- cue^A/^^St^^Aj^ '^jiy Sea/'
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reDresentation. Centrally located.

Langley, Harris & Co., Ltd.

Manufacturers' Agents
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

W. G. PATRICK & GO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Halifax, N.S. ; Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satitfactory RepreMentation Guaranteed

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrat<» what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

We Cover Western Ont. Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commiasion Brokers, Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO
Desire correspondence with manufacturers

unrepresented in this district.

Hamblin-Brereton Co. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

W, G. A. LAMBE & GO.
TORONTO

Established 18S5

SUGARS FRUITS

Say you saw il. in

CANADIAN GROCER
it will help to identify you

J.R. Wilson & Company
BROKERS

EXPORTERS IMPORTERS

Dried Fruits—Food Products

27 Wellington Street, East

TORONTO, CANADA

I
I J

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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^
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^N ^^^N'^
EASTERN CANADA.

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY

Importateurs
& Exportateur

Pois et Feves

BROKERS
Importers

& Exporters
Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
Miliiufartnrers' Agent ami ronimission Bn)ker

Representing:

The Dominion Molasses Co., Ltd.. Halifax, N.S.
H. R. Silver Ltd., Halifax, N. S.

Jos. Dufresne, Biscuits. Cliocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

IS Dalhousle .Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, inctading

Hard and Soft Soaps, Soap Chips, Salad Oits,

Compound Lard, Castor Oils, Sanctuary Oif, etc.

ENQUIRIES INVITED

BRAND
G. T. MICKLE

The

CROWN
Trade-Mark

on a bag of white beans is a guarantee
of their uniform size and choice

quality

Only the very finest hand-picked

Canadian White Beans go into bags

marked

CROWN BRAND
For your own protection insist upon
having this line of known quality.

Ridgetown Ont.

MAPLE SUGAR
I solicit your orders for pure Maple Sugar. 35 years

experience as wholesale dealer. Open for agencies of all kinds.

Agent for Messrs. E.B. Eddy Co., Ltd., Hull; Gunns
Ltd., Toronto; St. Lawrence Starch Co., and several others.

Hardware Expert. Correspondence solicited if interested.

Warehouse capacity, lo,ocxi feet floor space. Best spot in

town on Main Street.

JOS. EMOND
24 Rue St. Joseph, Quebec, P. 0-

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

Say YouSawItIn
Canadian Grocer,

It Will H elp To
Identify You.
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WE OFFER

Virgin Territory

With —No Mail-Order Competition

—Back to Normal Prices

—Quick Turnover

Sounds like opportunity, does it not?

Our Weekly Bulletin opens this wide field for you. Get on our

mailing list.

Nine families in ten, because of lack of opportunity, never have

fish or oysters on their table.

No mail-order cut-throat competition to bother.

You, yourself, have probably never tasted or sold a "Salmon

Snack," the most delectable morsel ever offered the Canadian

public.

What an opportunity

!

You have alw^ays thought of our goods as "highly perishable."

Let us say, emphatically, that this is incorrect.

"JAMES COMPANY" has inaugurated every worth-while

improvement in fish distribution in the last 25 years. And we
are still in high gear, with the machinery well oiled.

The F. T. JAMES CO. Limited
Fish Food Specialists—TORONTO

Your Protection ^^W, Fish and Oysters

BEACON BRAND
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NASTER N/I50N
PUUO SMOKING

ri.<^l
THE man who smokes
' the big plug has
reasons aplenty, aside
from the real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor ; and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

MflSIERIMSON
PLUG SMOKING

You Couldn't Do Better

than stock up now on MASTER MASON Plug Smoking.

More and more men are realizing the extra value they get

for their money in the Big Plug of MASTER MASON.
The demand created by our extensive advertismg campaign is

bringing thousands of dollars' worth of extra business to Can-

adian Retailers. Are you one of those who are benefiting

from this increased demand? If not, put in -a stock of MAS-
TER*MASON—display it in your store—push its sale when-

ever you can. There's more money for you in Master Mason.

ROCK CITY TOBACCO CO., LIMITED
QUEBEC CANADA
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II

SALADA
i

Sales INCREASED over QQO ^^'^^ ^" ^^^""ty-^o"** weeks.

Do these figures mean better Tea business for you, or do good

customers have to go elsewhere to get "Salada"?

Wise Merchants are reaping the benefit of the Tremendously-

Increased Demand for "Salada" and always have a full, fresh

stock. Return any old stock of *'Salada"—Collect.

SAliUATEA COMPANY OF CANADA,UMITED

You'll win appreciation as well as

excellent profits if you recommend

MATHIEU'S SYRUP of TAR

and COD LIVER OIL

Here is a mighty profitable side-line that you'll find an excel-

lent seller during the Fall and Winter months. Mathieu's
Syrup of Tar and Cod Liver Oil is not only a highly efficient

cough cure but it also possesses tonic properties that will

build up the system at the same time it cures the cold. Math-
ieu's Cough Remedy contains no injurious or habit-forming
drugs and its reputation is nationally established. It pays
to feature this side-line.

J. L. MATHIEU CO,
Proprietors

SHERBROOKE, QUEBEC
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Standard
Goods
Make

Standard
Stores

Order by
Name
Say

Stickney
& Poor's

Say STICKNEY & POOR'S Mustard
TO YOUR JOBBER

When you "order by name,"
Mr. Grocer, you are sure of get-
ting goods that will please your
most exacting customer.

Stickney & Poor's Products
have maintained their supremacy
for more than a century, because
of their high quality and depend-
ability.

Always keep a good stock of
S. & P. Prepared Mustard on
hand. Once used always used.
Your co-operating servant,

"MUSTARD-POT."

Eureka Refrigeration

Equipment

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Centurylhonored 1921

HALIFAX
Mustards - Spices - Seasonings «

Any man may get old

before his time through
too much worry. Worry
is a health wrecker. Get
rid of as much worry as

possible. We can help

you do it by installing a

Eureka Refrigerator in

your store.

Once this is done you
will go around with a

large smile — showing
that you have eliminated
rU worry from your re-

frigeration problems.

You can't beat it

!

The Eureka Refrigera-

tor is your one best buy.

You need it. Don't put

off installing the means
of getting the most out

of your business and re-

moving one of your
greatest business wor-
ries.

We have a complete

stock of all Grocers'

models ready for im-

mediate shipment. Write

for literature and prices.

Eureka Refrigerator Co., Ltd.

Head Office and Factories:

OWEN SOUND, ONTARIO

Features of

INTERLAKE
Toilet Papers

The leading features of the
Interlake line of Toilet Papers
are consistent quality; uniform
rolls well perforated ; freedom
from impurities ; softness and
absorbency of texture ; attrac-

tive labels; fair prices and an
actual demand.

Write for free sample carton
containing six rolls of our stan-

dard brands.

The Interlake Tissue Mills uSited

Also Manufacturers of Paper Towels
Napkins, and other paper specialties.

Head office: 54 University Ave., Toronto
Branch: Montreal, Que.

Mills at Merritton

FOR STOVES S

SHEET IRON ANOl
STOVE PIPES -

Mr. Grocer:

—

You are losing trade by

the present unemployment-

help remedy this by insisting

on "Made-in-Canada" goods.

Nonsuch Liquid Stove dres-

sing is "Made-in-Canada,"

and has the largest sale of

any stove dressing on the

market.

Order a case to-day.

Selling Agents for Manitoba,
Saskatchewan and Alberta.

STROYAN, DUNWOODY CO.,
Confederation Life BIdg.,

Winnipeg.

Agents for British Columbia

OUELCH & STERLING
Vancouver, B. C.

The Nonsuch Mfg. Co., Ltd. Toronto, Can.
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Red Rose Ads. bring people to your store:

Red Rose Tea brings 'em back again for more.

C—
"

I qpHIS is the style Red
I X Rose Tea Ads. now
I running in the newspapers
—this the Tea your cus-

tomers will ask for—in

the sealed wax-board
package that protects the

quality and keeps the tea

always fresh and good.

>

A Window Display

would help your Sales.

QUALITY-
YES! With

fine smacking
flavor. You
must try it!

FLORIDA GRAPE FRUIT

CAPE COD CRANBERRIES

These two New Lines are now on the

Market also our First Car

British Columbia

Mcintosh Apples
The King of Table Apples

Oranges, California Lemons,

Tokay Grapes, Etc.

WHITE & CO., Limited

TORONTO

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg
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First in Quality

and Dependability

Your most particular women
customers will appreciate its real

high quality as a blueing. It has

a great reputation on the market.

Every grocer wishing to keep

up his sales record should never

be without KEEN'S OXFORD
BLUE.

It will satisfy every purchaser.

Magor, Son & Co., Limited

191 St. Paul Street, W.
MONTREAL

30 Church Street
TORONTO

PURITY
OATS

The
Empire's
Breakfast

PURITY OATS ARE DIFFERENT

PURITY OATS ARE INFINITELY
BETTER

EVERY GROCER SHOULD LINK UP
WITH OUR COMING ADVERTISING
CAMPAIGN

pURITv

OATS

Western Canada Flour Mills Company, Limited
TORONTO WINNIPEG
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Styled "National Food Distributors"
Similar Organization to That of the Consumers' Association, of

Windsor, Ont., Which Was Put Out of Business Through an Order
of the Board of Commerce, is now operating in the States—Offers

Certain ''Leaders" at Ridiculously Low Prices in Order to Get
Business

WHAT appears to be a similar or-

ganization as that of the Con-
sumers' Association of Windsor,

Ont., is that now operating in the Unit-

ed states, chiefly in Detroit and St.

Louis, under the caption of the "Nation-

al Food Distributors". It will be rem-
embered that a little over a year and a

half ago, the operations of the Con-
sumers' Association of Windsor, Ont.,

were brought to a close through an or-

der of the Board of Commerce. This

organization, it was alleged at the time,

was using sugar as a bait to induce

purchasers of other groceries, higher in

price than regular quotations, quality

considered. The sugar was advertised

at a price considerably below wholesale.

When an order for sugar was received,

the firm, it was shown, only filled a part

of it, proposing to send the balance
with the next order.

Small Order Grocers

The "National Food Distributors", it

appears, from an article in the Inter-

state Grocer, has been operating along
somewhat the same lines. This organ-
ization styles themselves "small order
grocers", with headquarters in Detroit,

but recently have extended their busi-

ness to the City of St. Louis. Referr-
ing to the operations of the National
Food Distributors, the Interstate Gro-
cer says:

—

A Special Trial Order

"Instead of soliciting orders by mail
from Detroit, which would make them
an interstate transaction, they have es-

tablished in St. Louis offices in charge
of D. Brown, the local manager, and
Brown directs a force of about ten wo-
men solicitors who canvass from house
to house for a special trial order, con-
sisting of fourteen items with an alleg-

ed "wholesale price" of $2.99 to the
consumer.
A glance at the following "special

trial order" will interest the trade. and
will speak for itself:

4 lbs. Best Granulated Sugar at 4

cents 16

1 Can Campbell's Soup, Tomato or

Vegetable 05

1 lb. Best Coffee, ground or un-
ground 34

1 Large Can Baking Powder 34

1 lb. Tea 34

1 Bar Fels Naptha Soap 03

1 lb. Cocoa 34

1 Package Kellogg Corn Flakes . . .05

1 Bottle Extract, Lemon or ""v'anilla .34

1 Package Uneeda Biscuits 03

1 Tall Jar Preserves 34

1 Package Quaker Corn Meal,
White or Yellow 05

1 Package Shredded Cocoanut . . .29

1 Package Black Pepper 29

$2.99

The statement is printed on the order

slip, which the customer signs, that this

order is "approximately $4.50" but "our
wholesale price to you" is $2.99, an ap-

proximate saving of $1.51.

Large Quantity Discounts

The operators of the Consumers' As-

sociation in Canada, made their appeal
largely to the confidence of the custom-
er. With much announcement of how
retail grocers were profiteering, they re-

presented themselves as giving particu-

lar thought to the difficulties of the
cosumer, and the alleged advantages of

an enormous buying field. They charge
$2.00 membership for the privilege of

belonging to the organization. The Na-
tional Food Distributors explain their

ability to sell at such low prices in the

same manner, that is to their tremen-
dous buying powers, and also tq large
quantity discounts off list. The mana-
ger in St. Louis made the statement that
their discounts amounted to more than
what 300 grocers bought, and these dis-

counts enabled them to sell so low. It

was also claimed that this organization

manufactured some of the commodities

like baking powder and extracts. He
admitted that 4 cent sugar and 5 cent

Campbell's soups, as well as one or two

other items were leaders, but remarked

that there was some profit in the bulk

goods to offset these losses, and the con-

cern hoped to have considerable repeat

business.

No Real Mail Orders

Where the mail order part of the

scheme comes in, in the case of the Na-

tional Food Distributors, it is hard to

see, since the entire transaction is opened

and closed at the door of the consumer,

between buyer and seller. When the

buyer signs the order sheet she pays

50 cents down as a required deposit on

all "initial orders." This 50 cents, it

is claimed, is not commission paid to

the canvasser, as the canvassers work
on a salary and commission. The order

is presumably taken up by the canvas-

ser and turned into the local manager,
who fills it from a warehouse and de-

livers it by truck to the buyer's resi-

dence. Apparently no part of the tran-

saction is done by mail as far as that

term is generally used.

The Windsor Consumers' Association

appointed agents in a great many cit-

ies and towns in Canada, and used small

condensed advertisements in the news-
papers, to attract the attention of the

people. These agents accepted member-
ships from people, charging two dollars,

retaining $1.60, and sending forward to

the head office in Windsor, the balance

of 40 cents. Orders were presumably
filled from Windsor, but when orders for

sugar came in, only part was filled, the

balance being promised with the next

order. This association traded under
different names, and on more than one
occasion was refused the privilege of

the mails. It was finally put out of

business by the order of the Board of

Commerce.



24 CANADIAN GROCER October 7, 1921

Another Decline of 25 Cents

Per Cwt. in Sugar is Reported

Second Reduction in a Week, the Result of

the Weaker and Lower Prices in the Raw
Markets—All American Sugars Also . On a

Lower Basis

ANOTHER reduction of 25c. per

hundredweight is announced in

the price of refined sugar, bring-

ing the Montreal basis to $8.25. This

is the result of the weaker and lower

prices in the raw market that have been

prevailing for some time past. All

American refiners are also selling on a

lower basis of $5.50.

Since our last report there have been

interesting developments in the raw su-

gar situation. On the 27th. ult. the Cu-

ban Finance Committee reduced their

prices from 3.25c c & f to 2%c c. & f.,

New York. Although it will be remem-
bered that three days prior, they an-

nounced that they had no intention of

reducing their prices. Since the reduction

in prices, considerable business has tran-

spired and on the same day that the re-

duction was announced some 12,900 tons

were sold to American refiners at the

reduced basis. Of equal significance

was the report that the Cuban Com-
mittee had sold the balance of the 1919-

20 crop, said to be 16,666 tons, at 12 %c.

c. & f. New York, distributed between

three refiners.

It is also reported that Canadian re-

finers have recently purchased 12,000

tons of San Domingo sugars at 2.30c.

f. o. b. San Domingo, said to be the

balance of the crop which practically

removes that country from competition.

Sales of free sugars have continued

throughout the week both of Porto

Ricos and Philippines at 4%c. c. i. f.,

while one lot of 600 tons Venezuela full

duty sugars at 2.40c to American refin-

ers.

Now that the bulk of uncontrolled su-

gai's have been reduced to a small com-
pass, it is expected that attention will

be concentrated on Cubas of which over

1,200,000 tons of 1920-21 crop are on

hand in the Island.

Oyster Outlook for Future

Is Not of the Brightest

Unless Means Are Taken to Protect the

Oyster Beds, in a Few Years Oysters will be

a Scarce Article—Ample Supply for Imme-
diate Season

APPARENTLY unless means are

taken to protect the oyster beds,

in a few years' time, oysters will

be a scarce article. It appears that it

takes oysters four years to grow of

sufficient size to market but for several

years past something has happened to

the spawn and at the present time there

is little young stock coming along. In

discussing this point with T. J. McKey,
Toronto, manager for the Connecticut

Oyster Co. Ltd., Canadian Grocer was
informed that: "So far as the im-

mediate season is concerned there is

ample supply in the North, but unless

this supply is husbanded there will be

little or nothing in another year or two.

The trouble has been that the spawn
has not proved fertile for the last eight

years that is to any appreciable extent.

There was a little set last year but
really of no acount and there was a lit-

tle set in a few spots this year. After
the spawn fertilizes and attacTies it-

self to the hard materials, such as
stones and shells, on the bottom of thfe

ocean, it is termed "set."

"Ordinarily oysters are marketed at

four years of age. We are now using

oysters that are seven years old. This

means that oyster^ will be large and
the quality will be good. The difficulty

is that there is little or no young stock

coming along to replace that which is

being taken from the beds, in other

words a steady depletion of the

p^rounds. Prices are slightly lower than

a year ago but there are only a few
producers who have oysters in suffic-

ient quantities to run them through the

season."

Restrictions On
the Sale Of

Acetic Acid
Canadian Grocer is in receipt of a let-

ter from A. Plowright, secretary of the

United Vinegar Brewers, London, Eng-
land, inquiring about the restrictions re-

cently placed on sale of acetic acid, sold
in competition with genuine brewed

vinegar. In part he writes: "In this

country we have no legal restriction of

the kind, and there is no law to prevent

acetic acid being sold as table vinegar,

wood vinegar, etc., and as secretary of

the above association, which is compos-

ed of brewers of malt vinegar only, I

am collecting evidence of what is done

in all other English speaking countries

in this connection. Acetic acid is not

sold as vinegar by shops of any repute

in this country, but there is a lot of it

sold by itinerant hucksters from door

to door in the poorer parts of our large

towns."

The Dominion of Canada Act in re-

gard to the sale of acetic acid as a sub-

stitute for vinegar says:

"Acetic acid may only be sold under

the name of acetic acid, and no manu-
facturer, vendor or other dealer in the

same shall be permitted to sell or offer

for sale acetic acid under the name of

or as a substitute for vinegar.

"Every person who violates the pro-

visions of the last preceding, section

shall incur a penalty of not less than two
hundred dollars, and all acetic acid

found on the premises wherein any such J
offence is committed shall be forfeited 1
to the Crown and shall be seized by any
officer of Inland Revenue and dealt with
accordingly."

Grocery Supply

Service, Ltd., Is

New Organization
Letters patent have been granted,

under the Ontario Companies Act, to

the Grocery Supply Service Limited,' for

the following purpose and objects, that

is, to buy, sell and deal in wholesale

or retail groceries. This new company
is capitalized at $75,000, divided into

15,000 shares of five dollars each. The
head office of the company is in the

City of Toronto.

The Gordon Store Ltd.

A new company has also been grant-

ed letters patent, to trade under the

name of the Gordon Store Limited, in

the city of Chatham, Ont. The new
company will carry on the business of a

wholesale and retail merchant and a

departmental store, and to manufacture,
buy, sell and deal in goods, wares and
merchandise of all descriptions. The
company is capitalized at $100,000.

Amherstburg Co-operative

The Amherstburg Farmers' Co-oper-
ative, Limited, has recently been incor-

porated for the purpose of co-operative-

ly buying, selling, and dealing in goods,
wares and merchandise, and to erect,

buy, sell, rent and control real e/5tate,

buildings, machinery and other mater-
ials needed in the business, and to ad-

vance the educational and social con-
dition of the members. The new or-

ganization has an initial capital of

$40,000, the head office being in the
town of Amherstburg, Essex County,
Ontario.
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0-ne of the Fine Fish Displays that are Features in Ray's Meat Market on Granville Street, Vancouver.

Fresh Fish Every Morning in This Store
Situated On the Best Retail Street in the <]ity of Vancouver is

Ray's Meat and Fish Market Where Modern Equipment and
Choice, Attractive Displays Mean Increased Business

VANCOUVER, Oct. 4.—On one of

the most select business thorough-

fares of this city, is located Ray's

meat market. It is one of eleven stores

for the sale of produce, meats and fish

conducted by Ray Elslinger in the City

of Vancouver. Ray's market on Gran-

ville Street occupies a site in the most
desirable part of Vancouver's best re-

tail street. Across from the big C.P.R.

hotel, in the same block as Birk's jewel-

lery store, high-class drug, shoe and
other retail businesses, the block might
be considered too "high rent" for a

butcher shop and as a matter of fact

it w^ould be too high rent for an
ordinary butcher shop, but such is not

Ray's meat market.

Spotlessly Clean

Walls, ceiling, floor and counters are

white tile. The cases are all construct-

ed from plate glass and nickel fixtures.

Plate glass mirrors cover the walls.

Tile and glass are used in the construc-
tion of the large display windows. Both
windows, all showcases, and large re-

frigerators are piped and cooled from
the store's own refrigeration plant.
Each night every item of stock is re-

moved from all windows, and showcases
?nd p'aced in the refrigerators, and the
mirrors, tiles, cases, plate glass and

By Staff Correspondent Canadian Grocer

floors are washed and polished. From
the appearance of the store the cus-

tomer instinctively knows that spot-

less cleanliness is the inflexible rule in

every department.
The right hand side of the store is

devoted to the sale of fish. The fish is

bought at the wharf, fresh every morn-
ing. The salmon, halibut, cod is sliced

or filletted and at this season salmon
trout are sold either whole or by the

pound. Oysters, clams, shrimp, crab

are all attractively displayed, garnished
with parsley. It will be noted also that
;in unusual service is given on crab meat
the fresh crabs being purchased every
day, sold ready for use.

Another story on the business meth-
ods and advertising ideas of this man
r • carried out in his system of eleven
.= tores, will appear in the annual Fall
number of Canadian Grocer, issue Nov-
ember 4.

S?llsl50Lbs. -

Of Fish Every
Week in Uxbridge

H. J. Gould, grocer in Uxbridge, Ont.,

is selling fish the year round in his

store, and recently in conversation with

Canadian Grocer stated that he averag-

ed one hundred and fifty pounds each

week. Uxbridge is not a very big town,

and naturally would not consume a

great deal of fish. Mr. Gould is hand-

ling the bulk of the trade, and the

amount he turns over each week, he con-

siders very satisfactory. He handles all

fish in season and secures fresh ship-

ments from Toronto two and three

times a week. He makes a point of al-

ways having fresh fish, and being pretty

well acquainted with the needs of his
customers, he does not order more at
one time than what he knows will be
bought by his trade. He keeps his
stock of fish in a separate room away
from the main store, and while he has
not the advantage of being able to dis-
play it well, except in the very cold
weather, the townspeople and his cus-
tomers particularly know where they
can get an order of fish if they so de-
sire. He also makes a point of remind-
ing them on certain days of just what
he has in stock in the way of fish, and
a reminder to his customers very often
means a sale. Wednesdays and F'ridays
are of course the big fish days, and it is

on these days that the largest sales are
made.
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Publicity and Advertising are Essential
The Success of the Fishing Industry Depends a Great Deal On

These Two Things, Says J. A. Paulus, Montreal, in the Course of

An Address Before the Convention of the United States Fisheries'

Association

By staff Correspondent Canadian Grocer

THE following is in part the ad-

dress made by J. A. Paulhaus,

Montreal, vice-president of the

Canadian Fisheries Association at the

Convention of United States Fisheries

Association, held at Atlantic City the 17th

of September last;

"I was pleased also to take part in

the proceedings of your Association and

your deliberations were not only very

interesting to me but replete with know-

ledge and data which will prove very

useful to me in future and beneficial to

the institution which I have the privil-

ege of representing. The problems that

you have to deal with are a good deal

similar to ours and like us the path

that you have to travel in order to put

your industry on the road of success and
prosperity is not as smooth a you would
like it to be. In this I might say that

we have to 'encounter the same things

in our business in Canada, facing just

as many difficulties as you have to face

but we are still undaunted. We have to

remember that the harder it is to gain

success the more valued it is when it is

achieved. It is the result of long hours
of persevering, tedious work. Knowing
your Association as I do and the energy
and perseverance of its members and
the mental activities and alertness of

the executive of the Association togeth-

er with the aggressiveness of the peo-

ple of this country,! have no doubt what-
ever that before long your industry,

due to your efforts and courage, will

reach the heights of efficiency and pros-

perity.

Publicity and Advertising

"There is one point I want to empha-
size and bring particularly to your at-

tention to-night. This point, in "my
humble opinion, is the pivot on which
rotates our future, and upon which the

success of the fishing industry in your
country as well as ours depends. It is

publicity and advertising. Upon this,

the success of the industry depends and
in my opinion it will be the dominant
factor in our business in the future.

Once you have made clear in the minds
of the public the fact that fish is a good
food, that it is economical, that it is

most palatable, and hygienic in its pre-

paration, and contains the most nourish-

ing foods for the body, you have built

the foundation for a fish business that

will grow and grow as months pass into

years. It will develop the best natural

resources that you have, and when this

has been attained the other problems

which confront the industry will be easi-

ly solved.

In order to obtain the desired public-

ity you must have among yourselves a

firm and unshakable confidence in the

industry you represent. You must in-

spire the people with the confidence that

is yours and educate them to the bet-

ter use of fish as an every day food.

For this reason I say that no man
should enter the fish business unless

he has a real liking for fish as a food,

and uses it at his own table. In this

way he puts himself in a position where
he can tell others how to use it and

speak more convincingly of its palata-

bility. No man, I say, should engage
in the fish business unless he has the

faith of the missionary and the con-

victions that will warrant him preaching

his own gospel. How can he expect

others to believe his doctrines if he is

indifferent to them himself? I repeat,

the man who sells fish must use and like

fish himself.

Swarm-s for Friday.

One catch from Lake
Ontario — tooth-
some Upper Can-
adian treats— pikes

or John Dore a sort

of tender, sweet lake

trout-

Then from the bank.s
come fresh Soles, Her-
ring, Mackerel, Had-
dock, Cod and Cod
steaks.

Boutiliers, Ltd.

dO Bedford Row
6 Macara Street

*' 112 Portland St.

ZSSJSSS^

Another Advertisement Suggestion
to the Retailer to Help him< Increase

his Sales of Fish.

So my message, to you as an officer

of a well-established Association and ex-

perienced in selling fish, is that ad-

vertising and publicity is the main

spring which will keep our fishing indus-

try going and will develop it to huge

proportions in the future.

Permanency of Industry

"Another feature of the fish business

is its permanency as a national asset

and as a food for the people. There is a

limit to all other natural resources. Our

timber lands which once covered this

country are slowly being, depleted, and

in many sections are gone forever. Our

mines have yielded many fortunes but

they too have their limit. Our oil sup-

plies are getting smaller and we have to

look to other sources. Our grazing lands

which maintained great herds of cattle

are being taken up for other purposes.

The same may be said of our wheat
fields but there is no limit to the de-

velopment of the fishing industry. It

cannot be depleted. Some si>ecies have
been drained to exhaustion, but no one
can estimate the value or the limit of

our food supply of fish that will habi-

tate the oceans for all times.

Hopes For Close Relations

"Mr. President and gentlemen, I wish
to thank you most cordially and the

Fisheries Association on my own be-

half, and in the name of the Association
which I represent for your courtesy in

inviting our delegation to take part in

the proceedings of your convention. I

can asure you that wc have appreciated

your friendship and generosity and we
hope that this occasion will tend to un-
ite our associations more closely and if

it is possible, strengthen our neighborly
relations. We have had our fishing dis-

putes which have been the cause for

some friction in years gone by, but both
our sense of justice and love of peace,

friendship and tolerance, have prevent-

ed anything more than mere debate.

We have always worked harmoniously
and peacefully in the pursuit of our
business which necessitates us coming
so close together. I am sure that our
respective organisations will help in the

future to prevent any cause of friction

that may arise from petty causes and
will do everything to develop the busi-

ness we represent and so enrich our
countries, make our people more happy,
and teach a lesson of contentment and
prosperity to the whole world."
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"Only the Best Fish" Means Success
J. H. Towers, Dundas Street West, Toronto, Believes in Supplying

Only the Best—Gives the People of West Toronto the Service of

a Fish Store at Their Doors, in the Way of a Well-equipped

Automobile

THE most important thing to

keep in mind in building a fish

business, is to supply only the

best quality goods," said J. H. Towers,

of Towers' Fish and Game Store, Dun-

das St., West, Toronto to a representa-

tive of Canadian Grocer. "A fish if only

slightly 'off color' will create a great

deal of dissatisfaction, and the person

getting it will probably not want an-

other piece of fish for several weeks.

That fact alone, I believe, has done more
to injure the fish business than anything

€lse. Fish is often peddled around the

streets in open wagons, and with the

sun streaming down upon it, it is soon

becomes tainted and the person receiv-

ing it is disappointed. No matter how
much the appetite for fish is worked up,

the remembrance of that tainted fish

lingers in the mind of the housewife

and she does not want any more for a

long time."

A Reasonable Delicacy

Mr. Towers further pointed out that

fish is more or less of a delicacy that

can be purchased at a reasonable figure.

A food that contains great nourishment
and as far as his business is concerned,

gaining greatly in popularity, simply
because he makes it a business to see

that his steadily growing list of custom-
ers are supplied with fish that are as

fresh as on the day they were taken
from their natural element.

Every good merchant who has his

business at heart, is constantly striving

to improve that business. It may be
that a new show case is installed, bet-

ter lighting system, more attention paid

to window displays, a prompter delivery

or something else that goes to make
the customer of the store more satisfied.

For after all, a satisfied customer will

Window Display of Fish and Game in one of the Stores of J. H. Towers,
Dundas Street, West, Toronto.

bring more steady business to the store

than any other form of advertising. It

is the merchant's biggest asset.

Better Service Pays

Whether Mr. Towers by psychological

reasonings or otherwise, came to the

conclusion that if he could give a bet-

ter service, the business would be the

better thereby. Mr. Towers being a
good merchant he set about to do just

that. Mr. Towers therefore had con-
structed a large automobile van. The
interior is fitted up as a store, with ice

chests for storing fish with a capacity

of nearly 1000 lbs. permitting a large

"The Fish Store at Your Door", as Conducted .by J. H. Towers. Dundas
Street, W., Toronto.

variety to be carried. There is also a

paper rack, computing scales and cash

register.

Perfect Sanitary Arrangements

The sanitary arrangements are per-

fect in detail. All the drainage of the

cooling boxes are drained into one large

tank built under the car. The pipes

leading to this tank have a trap ar-

rangement which prevents any odor
from arising. The tank when full is

dumped in some out of the way place

instead of draining along the street and
becoming a nuisance. The whole in-

terior of the car is lined with metal and
enameled white. The outside of the car
is a cream color which makes it very
attractive. Built in each side is an en-
closed window for display purposes
which are kept cool by an arrangement
connected with the ice chambers. These
windows are wired for electric light,

and when dressed with fresh fish and
the lights turned on form a very favor-
able impression while passing along the
street, or standing at the curb.

Certain Hours for Certain Districts

Mr. Towers has arranged a regular
system when the car will be in certain
districts. Every household is supplied
with a card which is to be placed in a
window or hung on the verandah, when
it is required that the van should call,

thus saving the driver's time and like-

( Continued on page 33)
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A Good Profit and a Quick Turnover
Joseph Cote, Quebec City. Sells 175 Pounds of Fish in Two Days

—One Man Handles the Fish Trade—Discretion is Needed in

Buying in Order that the Customer May Have Choice of Good
Assortment

By Staff Correspondent Canadian Grocer

MONTREAL.—In the province of

Quebec particularly, there is a

big demand weekly for fish, of

one kind or another, which to a great

extent is a result of the ecclesiastical

ordinances so extensively accepted. To

some fJegrec at least the channels

through which this demand is met are

determined by the aggressiveness of

the retail provisioners in the district.

There is really no reason why the trade

should not go to the grocers, if it is

developed that way. The objection

raised by some grocers is that the bus-

iness is too troublesome, and too hard

to make profitable since the odor of

fish is easily taken up by other lines

carried in the store. The first objec-

tion is easily answered and the second

finds its solution in the story of how
Alphonse Cote of St. John St., Quebec,

sells a large amount of fresh fish on

only two days of every week.

Grocer Should Be Paid For Trouble

If there is extra trouble or work in

handling fresh fish, the grocer should

see that he is repaid for that work.

He must figure his price on that basis.

It is only legitimate that if it takes

more time to sell ten pounds of fish

than ten pounds of butter that, on a

percentage basis, the fish should be

made to return a bigger profit. At
any rate the matter solves itself when
dealt with in the way that Mr. Cote

sells his fish.

A One-Man Business

When speaking of this tradei Jos-

eph Cote, a brother of the proprietor

of the store, said to Canadian Gro-

CER, "On Thursdays and Fridays one

of our clerks devotes all of his time to

the fish trade. He arranges the fish in

boxes outside. If the business is de-

veloped slowly and carefully, the grocer

will find that the greater part of the

fish is on an order before it arrives,

and it is only a matter of weighing it

and parcelling it up. Naturally, how-
ever, we always order more than we
require for orders and that we display

• outside."

Discretion In Buying

"If the grocer v/ould hold his fish

trade, or build it up, he must use dis-

cretion in buying. In fish, like every-

thing else, people get tired of having

the same thing all the time. A man
hates to stand at his work on Friday

morning, look at the calendar and say,

"Oh! Friday, we get boiled cod to-day."

That is enough to take the appetite

away from any man and so the grocer

can help increase the demand for fish

by suggesting a change for his custom-
ers and the success of the change large-

ly depends upon his own choice in buy-
ing. If the man selling the fish can
suggest to the customer some new way
of serving fish or a new kind of fish

that makes a tasty dinner, in nine cas-

es out of ten he has made a sale but
he must know what he is talking

about, or he will do the business more
harm than good.

"During the later weeks of the sum-
mer we sell over 175 pounds of fish

during two days of every week. Last
year in the fall we sold 1000 pounds in

two days and hope to beat that record

this year. Haddock and what we call

sea trout form the largest part of the
sale, but that varies or at least we
make it vary. If we did not, our cus-
tomers might get tired of the same oil

thing, and so we keep changing our
ordering and find that we can pretty
nearly dictate what we are going to

serve the public.

"I do not think that we are losing

anything by having one man devote all

his time for two days to fish. In fact

I am sure we do not, for several reas-
ons. First, we would all be washing
our hands many many times a day if

we all dabbled in it; secondly he gets

A CATCH
THAT

would mean a gcotl

dinner for you would

be lome of our fresh,

delicious flavored fisb.

Why not order the fish

courte here every day.

OUR SEA FOOD
•l^^s tlu lu)r|i cost ui li\ing {jroblcm lor >oii and pro-

I'k'v vuuf (Hinily t^ith a varied mean of appetizing,

v.inhU.I (Iflitadc?. Ciitiu' in anA let us suggest soitie-

niif: jj'.ixl tar ic^inorroiv.

%-h AtUnut Haddock, dressed. tacU lisK ^vill

u.igh ,D)Out 3 lo 4 lbs , iH< \h. or 3 Wif^. ior 3Sc

r. ^li Hahlivil, bv the piece, per pound , , i3:

^^U AtUniic Sul.s. per pound 25c

K IJl^^adl.^ Htrring-., large lai onen jtcr do/ SOc

...t.liv FiUcls a pound ... 20c

tfTi Scotch Ki|>inTeil Herring. .; pair . aoc

rvili Sallseu' Ov^icrs. solid meal, pi -iei*lerf. 55c

v\b SliVimp*. hi liulL, a pottnd see

Everything in thu list for CASH only.

The Haileybury Supply Store

to know it as none of us would know
it if no one in particular devoted his

time to it, and thirdly the business has

developed to the stage where it takes

all of one man's time during the two
days to handle the business."

A Variety Of Fish

When Canadian Grocer repres-

entative called at this store on a Thurs-
day there were in glass covered boxes
outside the store, halibut, in steaks

and in larger pieces, haddock and so

called sea trout on chopped ice. Then
on attractive pieces of birch bark
were enticing brook trout. This latter

fish is always in big demand when it

is in season and the manner of display

makes the lay-out more attractive. In

exactly five minutes, the white coated

clerk served three customers and sold

over twelve pounds of fish. Mr. Cote
claims that what little extra trouble

is taken to cater to the weekly demand
for fish is repaid by the profit that is

derived from the quick turn-over.

Haileybury

An Advertisement Featuring Fish
that was the Means of Increasing

Sales.

Little Returns

From this Year's

Sockeye Spawning
"The number of sockeye salmon that

reached the head waters of the Eraser
River basin this year was less than last

year and much less than four years ago,

the brood-year of this year's run.

"In consequence there can be little re-

turn from this year's spawning. The
great run of former big years has been
almost entirely destroyed. The rem-
nant of the great run does not now ex-

ceed that of the lean years.

"Few fish remain of that vast horde
that formerly swarmed in the Eraser
every fourth year.

"The run of the sockeye that produced
a pack of 1,500,000 cases in 1909, 2,400,-

000 cases in 1913, and 550,000 cases in

1917, this year produced less than 150,-

000 cases and few fish escaped capture
and spawned."

The foregoing is the substance of the
report made to the Hon. William Sloan,
Commission of Fisheries of British Col-

umbia, by his assistant, John P. Bab-
cock, who has just returned from a
three weeks', inspection of the spawn-
ing area of the Upper Eraser. Mr.
Babcock was accompanied by Major J.

A. Motherwell, Dominion Chief Inspect-

or of Fisheries for the Province.
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Are You Going After Better Business?
It Is Up to the Retail Grocer to Show the Consumer that He Can
To a Long Measure Bring Trade Back to Normal—Show the

People the Way by Taking Yourself the Aggressive Way.
By JOSEPH LAPOINTE.

WHEN the economy wave swept

the country at the beginning of

1920, reduced incomes were not

the only factor that was responsible for

the change. There seemed to be an un-

written agreement amongst consumers

not to buy. "Bring Down Prices" was

the cry. We all knew that for the last

two years, prices had been greatly in-

flated and huge quantities of merchan-

dise "Salted" away by speculators in the

hope that this artificial scarcity of mer-

chandise would bring higher prices and

greater demands. It is safe to say that

every business man knew that prices

would come down, but no one knew ex-

actly when this would take place, and to

what level they would drop. The change

came very suddenly and caught most

people unawares. Almost over night

great quantities of merchandise was of-

fered for sale, with the result that val-

ues began to sag rapidly, without any

apparent buyer to take them up.

When prices came down the actual

buying power of the people then, was

still a great factor, but it was the moral

effect on the people that created the

scarcity of buyers so suddenly. As this

movement became more pronounced, and

the physchological aspect of the problem

turned into one of business depression,

people really got an inkling of what was

coming, and therefore, started to cut

down on their expenditure. It was then

that the machine of industry and com-

merce slowed down and the wheels ran

out of gear.

Liquidation Near Completion

Distribution is a complex and more or

less slow process. In many cases

the finihed product does not come into

the hands of the consumer until many

months have elapsed. When the con-

sumer suddenly stopped buying, the re-

tailer was caught with high priced goods

on his shelves, the wholesaler with

heavy stocks, and the manufacturer with

large inventories of costly material. It

is interesting to make a guess at what

would have happened had production at

the manufacturer's end been the first

step in the change of business condi-

tions.

It is safe to predict that soon, war or

no war, prices would have mounted far

above 1919 levels. However, today we

are encountered with a situation that

must be squarely faced. In a great many
indutries and trades, liquidation is pret-

ty well completed. Readjustment has

been developing, industry has slowed

down, and as a result a great many of

the people are not in a position to buy.

The laboring classes are the people

mostly affected by present conditions.

During the time of high wages and over-

time production, a great majority of the

laboring classes accustomed to live on a

moderate scale found themselves sud-

denly in possession of a substantial bank
balance, and immediately set to the task

of acquiring the good things of life, and
more or less expensive habits. This was
a natural consequence of conditions

brought about by high salaries, and
everyone will admit that it was only a
human custom.

These habits of frugal living kept up
as long as the savings of this group
lasted. Some were wise enough to keep

a large portion of their savings for a

rainy day, but unfortunately the major-
ity spent their earnings as fast as they
got them. Today it is just this class

that cannot buy. but it does not mean
that there is not another group whose
potential wealth is increasing day by
day as prices decline. This group is the

salaried worker, the office man, the

profesional and in fact all who earn sal-

aries on a yearly basis. They are bet-

ter off financially than they have been
for the last three years. As a class they

were then most unpromising prospects

—

today they are among the very best.

The Class Now to Reach

Comparatively speaking, salaried

workers have not been hard hit by the

depression. Once raised, salaries are

seMom reduced—except in a few in-

stances have office staffs been dismissed.

With price reduction their buying ca-

pacity has been largely increased, and

t'^day they are the class towards which

our selling and advertising efforts

should, and must be directed.

The task of creating a demand for

sroods rests today entirely with the sell-

ing and advertising end of a business.

WVii^e the buyimr must be closely watched

pnd commitments made sparingly on ac-

count of the fluctuation of prices to-

wards their normal level, the selling de-

partment must be primed to a pitch, and

made efficient to take advantage of

every sales ideal and argument avail-

able.

It is up to the salesman to make good.

It is up to you as a retailer to put your

business under the microscope and study

your cost sheet and your sales oppor-

tunities. You should know your sales

territory just as well as the wholesaler

and the manufacturer. It is easier for

you because you are right there on the

spot. It is most important and vital, to

study the sales capacity of- your terri-

tory, the make up of its population, the

percentage of wage earners to salaried

workers, their tastes and habits, where

they buy. Study also your advertising

proposition, its present appeal. Does it

fit in with the new conditions ? Is the

price appeal played strong enough? Are
your shelves carrying the goods wanted

by your customers It your buying done

on the strictest possible lines? Are you

purchasing your goods from the right

house Do you shop arcund to pick up the

best at the lowest quoted price? Are
your goods marked down to replacement

value? In short have you dug right un-

der the very skin of your business, or

are you still running it under the same
rules as those which governed 1919 con-

ditions? Are you going after business

and better times, or are you waiting un-

til better times come to you ?

Price Reduction Alone Not Enough

Do not be deceived. Price reduction

alone will not start business your way.
It is up to you as a salesman to start

something. Your customers are discour-

aged and timid about buying. For the

most part they are startled in the face

of present conditions, and are ignorant

of the reasons which have brought them
about.

Unless they have studied the details

of the last business cycle, they place the

responsibility of present conditions on
high prices alone, without due regard
for production costs, and other facts

that are responsible for the existing

evils.

The retail grocer today has an im-

mense and worthy duty to perform. He
must show the consumers that they can

to a long measure, bring to a halt this

wave of depression. Show them the way,
by taking yourself the aggressive way
rather than the passive or defensive at-

titude. Start something in your locality,

become a leader in your sphere. Take
the lead in showing people that it can
be done. Become an enthusiast, even if

you are not entirely convinced of the

wonderful possibilities of enthusiasm.
Take stock of yourself, then put your
staff into fighting trim. Infuse into

them a good dose of enthusiasm, for

greater achievement, greater sales and
bigger rewards.

Today nearly half of the Canadian In-

dustries have become sufficiently read-

justed so that they can handle the de-

pression instead of letting it handle
them.

Need Co-operation of Retailer

Every month is adding new industries

to the group, but they need the support
and co-operation of this mighty power-

( Continued on page 33)
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Giving the Public a More
Intimate Knowledge of Coffee

W. S. Scott, of Goodwin's Ltd., Montreal,

Greatly Increases Sales by a Practical Demon-

stration—Interests Both Clerks and Public

MONTREAL— (Special) In recent

months W. S. Scott, as manager

of the tea and coffee department

of the grocery branch of Goodwins, Lim-

ited, departmental store, St. Catherine

street, Montreal, has greatly increased

sales of coffee by giving the clerks in

the store and the public a more intimate

knowledge of the preparation of coffee

from the time the g;reen bean is put in

the roaster until the fragrant ground

coffee is ready for the bag. In the store

they have a large roaster and grinder

which is so situated that the public pas-

sing the tea and coffee counter cannot

help but see the process and smell the

pleasing odor of the roasting coffee.

This process is carried on by the heat

from gas burners and the necessary ro-

tary motions of the roasting cylinder are

developed by an electric motor. The

sides of the roaster are of glass and the

public can in this way see the whole

process. These coffee beans, when
roasted, are cleaned by a current of air

which flows in from the bottom of the

machine and carries the beans to the

receiver at the top so that the light bean

'

are the ones that reach the receiver.

There they are sifted and any dust or

small undeveloped particles are carried

away. By this system of showing the

clerks and the public the process of pre-

paring the coffee and also by the fact

of giving the freshest possible to those

buying coffee, the sales have been in-

creased. Mr. Scott pointed out that the

clerks take a keen interest in selling

coffee when they can so demonstrate its

preparation to the customers. Each
clerk is convinced of the quality of the

coffee he is selling by the fact that he

is preparing it himself. Then too, none

of the flavor is lost by keeping the stock

over in containers that may either lend

a foreign flavor or take away the best

flavor of the coffee. After the bean is

roasted it goes through the grinding

process, well known to all grocers.

Good Results From Investment

The management of this department
are loud in the praise of the apparatus
itself, for the sale of coffee. In speak-

ing to Canadian Grocer representative the

manager stated that he was more than
surprised with the results that had been
obtained by devoting a little more or

less time to the preparation of coffee.

He claims that the money spent on
the apparatus is more than being repaid

by the increased sales.

United States Courts Will Decide

What Is Cider Vinegar
Will Settle the Question of Legal Labelling

For Products Made From Evaporated Apples

Under the Federal Food and Drugs Act

THE definition of cider vinegar is

not an easy one to give, at least

not in the United States. The

question as the labeling of vinegar made
from evaporated apples under the U. S.

Federal Food and Drugs Act, will be

litigated in the Federal courts, ac-

cording to a statement issued by the

Secretary of Agriculture. Pending

the decision of the courts it is

anounced that vinegar made from eva-

porated apples and labeled as "apple

vinegar" will not be interfered with.

This controversy over the legal la-

beling of vinegar has been goinu: on for

some time. Back in February, 1912, the

U.S. Department of Agriculture in Food
Inspection Decision 140 defined vinegar,

cider vinegar and apple vinegar as the

product made from the alcoholic and

subsequent acetous fermentations of the

expressed juice of apples. This decision

further provided that "the product made
from dried apple skins, cores, and chops

by the process of soaking with subse-

quent alcoholic and acetous fermenta-

tions of the solution thus obtained is

not entitled to be called vinegar with-

out further designation but must be

plainly marked to show the material

from which it is produced."

Upon finding in the market vinegar

made from evaporated apples but label-

ed as cider vinegar the department made
a number of seizures. Some of the

manufacturers elected to contest these

cases in court. From one cause or an-

other the termination of such litigation

has been delayed. In the effort to reach

a satisfactory settlement of this dis-

puted question the Secretary of Agri-
culture, under date of July 14, 1921,

called a public hearing and invited re-

presentatives of the industry, food law
officials, and all interested parties to

submit their views. It was tentatively

suggested that the term "apple vinegar"
might be used to indicate a product
made from dried applfe stock, but that
such product, should not be labeled "ci-

der vinegar" or "apple cider vinegar."

The hearing was attended by a num-

ber of vinegar manufacturers. Letters

were received from many State officials

charged with the enforcement of food

laws. The oral and written statements

indicated that the tentative suggestion

that the term "apple vinegar" be per-

mitted for vinegar made from evapor-

ated apples is not satisfactory either to

some of the manufacturers who make
such vinegar or to those who make
vinegar from the expressed juice of the

apple. Most of the State food officials

also objected to the use of this term for

vinegar tmade from evaporated apple

stock. The manufacturers of vinegar
made from such material claim that they
have a right to use the descriptive terms
"cider vinegar" and "apple cider vine-

gar". Those who manufacture from
the fresh apple juice insist that Food
Inspection Decision 140 be strictly ad-

herred to. It became evident that what-
ever decision might be reached the case

would have to be passed upon ultimate-

ly by the courts. The U.S. Secretary of

Agriculture has therefore determined to

have the matter promptly settled by the

courts. Pending the decision of the

court no seizures will be made of vine-

gar made from evaporated apple stock

and labeled "apple vinegar", as tenta-
tively suggested on July 14, 1921.

NEVADA MINERAL DEPOSIT
USED FOR MAKING SOAP

A mineral deposit composed of alu-

mina, silica, potash and borax is being

mined in Nevada, and transported to a

plant in a neighboring town, where it

is manufactured into toilet and laundry

soaps, and pastes of various kinds for

cleaning purposes. The ore is mined
with pick and shovel, and when it reach-

es the factory is ground and mixed with
cocoanut oil. This curious deposit has
long been known to the Indians of the

district, who used it for curing saddle

sores on their ponies.

CUBA CANE CO. IS

BORROWING HEAVILY
The Cuba Cane Sugar Corporation

has requested its debenture bondholders
to subordinate their interests to a new
$10,000,000 credit, offering as a con-
sideration an increase in the rate of de-

benture interest from 7 to 8 per cent.

In asking for the assent to this cred-

it, which will run for one year, the dir-

ectors called attention to the unfavor-
able conditions still prevailing in the
raw sugar market.
The circular stated that of the 3,900,-

000 bags of sugar produced in the 1921
crop 2,170,000 bags remain unsold and
the inability to sell this sugar has drain-

ed the corporation's cash resources.

AW G'WAN!
Have you seen May?
May who?
Why mayonnaise.
No. She was dressing and wouldn't

lettuce.
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Bread and Cake Makers Hold
"World's Fair" of Their Own

' Every Known Device or Process in the
Manufacture of Bread and Cakes is Shown
in the Transportation Building at Exhibition
Park, Toronto, at the Convention of the

Canadian Association

TORONTO, Oct. 5—The Bread and
Cake Manufacturers' Association

of Canada is in convention at Ex-
hibition Park all this week, wth hun-

dreds of members from all over Canada
in attendance. The event is really a

convention and a world's fair, for the

exhibits in the Transportation Building

are among the finest that have ever
been sen on such an occasion. Not a

single article used in the manufacture
of bread or cake is overlooked in the

displays, representing both Canadian
and United States manufacturers

-

Both the experienced manufacturer of

bread and the beginner can find much
to interest and help him at this exhi-

ition. Every process in the making of

bread, from the preliminary grinding of

flour to the wrapping of the baked pro-

duct in sanitary wrappers is here shown.

From these modern processes of manu-

facture, it is evident that there is no

need for any of the product to come in

direct contact with human hands. In ad-

bition. Every success in the making of

every commodity used, in the making of

bread, buns and cakes of all kinds, there

are displays of the motor trucks which
deliver the bread to the homes.

An orchestra stationed in the centre

of the building renders an attractive

programme throughout the day, and the

entire exhibition, which is the first of

its kind to be held in Toronto, is filled

31

with interest from one end of it to the

other.

The convention itself is meeting in the

Dairy Building. Prominent speakers from
both Canada and United States, are ad-

dressing the convention. These include
university professors, who are lecturing

on the theory of fermentation and other
chemical aspects of the manufacture of
bread, and business speakers, who talk-

ed on the practical phases of the mar-
keting of bread and cakes.

Little Tommie Brown was always in-

terested in his new baby sister. One
day he stood peering down upon it while

nurse was singing it to sleep.

"Nurse," he whispered at last, "she's

nearly unconscious, isn't she?"

"Yes," nodded the nurse, and contin-

ued singing a lullaby.

Tommie whispered in alarm: "Then

don't sing any more or you'll kill her."

Send us in a photo of your candy win-

dow. See page 37.

Suggestion for Displaying Lines
That are Ready Sellers at This Time

How Ove Merchant Made an Autumn Display that Meant Increased Sales.
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Sales Suggestions a Help to This Man
How a Merchant Added Specialties to His Stock and Developed

a Higher Grade Trade in His Town—Advises that Rental On
Building Should be 10 per cent, of Current Value.

By HENRY JOHNSON, Jr.

TWO weeks ago I commented on

the situation of a grocer about

to take in a partner where the

"business had not been run with any very

.strict accounting. The grocer's father

owned the building for which he never

had charged any regular rental, and it

now was proposed that the new firm

should pay $50 per month for it.

A building, business premises or other-

wise, worth the stated value of $15,000

never should be rented for $50 per

month. It is a rule among real estate

experts that gross income from any

real property should be 10% of its cur-

rent value. This because when deduc-

tions are made for depreciation, repairs,

insurance, etc., and the ever uncertain,

generally enhancing item of taxes, it is

unlikely that the net income will be

more than 6 to 7% even on 10% gross.

Therefore, the rent the new firm

should pay for this building, according

to this rule, would be $15.00 a year, $125

a month. Even if, in the special circum-

stances, the father wished to be very lib-

eral with the new firm, the rental should

not be less than 8% gross, $100 per

month. As a fact, it is not well for any

business to have favors shown it. Such

favors are mistaken kindnesses when ac-

corded to us by our friends. If the

father in this case makes the rental

any lower than it would be good busi-

ness for him to make it to a stranger,

he will be making the new business sail

under false colors and give the new man-

agement a mistaken and dangerous im-

pression of what the business is making.

Bad Effect on the New Partner

Such a favor would be particularly

unfortunate at this juncture, when a

new, untried man is coming into the

firm. The facts show that the new man
is getting a deal so liberal and open

handed that he probably could not match

it again in a lifetime. Why, then, make
the rental so moderate as to give him a

false idea of the business and its earn-

• ing capacity right in the beginning? Is

it not better in every way to make the

beginning on the old time tried, safe and

sane plan of slow and sure?

I am the more inclined to reason along

these lines because the letters and fig-

ures sent me by the son and junior part-

ner of the old concern showed one prime

weakness. That was that so far he had

not properly estimated and taken into

consideration all correct charges against

the business, nor had he built up any
surplus with which to absorb unforeseen

shocks or altered conditions or unexpect-

ed drains. Things were built on the

plan that everything was always going

to be all right. That is a very dangerous

theory on which to operate, as many a

man knows now who thought that very

thing two years ago.

Rental Charge Cannot be Avoided

This question of rental charge against

any business in which the owner of the

business also owns the business premises

constantly crops up and causes confusion.

When it is discussed and reasoned out,

men everywhere seem to see it and are

apt to say: "0, yes, I see that all right

—

rental should be charged". Then they

go right on and forget all about it un-

til some trouble wakes them up. Then

they begin to see that accurate subdi-

vision of burdens and the provision for

every proper expense are not matters of

either theory or option.

It would be immensely beneficial if

men everywhere could get the idea well

into their consciousness that rental can-

not be avoided, nor can any special con-

cession be made to anybody, even if

you want to make it. Why?
Well, think.

Here we have a building worth $15,-

000. That money could be put into very

high grade securities today, on long

maturity, to net an income of 6% to

6%% and even, in some exceptional con-

ditions, 7%. Therefore, to keep that

sum tied up in that property costs the

owner $900 to $1,050 for interest alone.

He may "figger" all he likes—that is

what he is out of pocket in hard dollars

by reason of having his funds locked up
instead of liquid. For if invested in se-

curities, his income is not only secure

but comes to him automatically. He
can go where he likes and it will follow

him to the ends of the earth aside, may-
be, from Russia! Let us say it is $900.

To that sum must be added all items of

actual outgo. These are taxes—which

surely are tangible enough to be recog-

nised; insurance, also tangible; repairs,

which may go unnoted for years, but if

they do, are apt to come all together

in staggering totals when the roof is

found to be gone and the whole building

rotting for want of paint. These items

will run on the average close to 3%-

—

perhaps more than *^^hat.

So here is 9% total burden on the

$15,000 that SOMEBODY has to pay. It

cannot be sidestepped or avoided. And
who should pay this total of $1,350 each
year if not the concern or person who
occupies and uses the premises?

Dangerous to Try Avoidance

If a man rents his own building on
this basis, he can pile up his interest re-

turns as a safety fund, besides being a

source of income. Also, it is good busi-

ness every tub standing on its own bot-

tom, nothing borrowing from anything

else.

If he attempts to sidestep this or any
part of, he runs into danger just to the

extent of his attempted avoidance. It is

one phase of fooling one's self—the

commonest, most prevalent and most
dangerous pastime in which grocers in-

dulge.

Think carefully and maybe you will

see that you do nobody, least of all

yourself, a favor when you camouflage
or cover up any legitimate burden on
any business.

Short Margins for Followers

A merchant up in Canada writes thus:

Referring to your article of July 15

in Canadian Grocer. From where you
start in with the tie and tell him how
to build up, it is the best bit of writing

I have read for a long time. That's the

way to show us how to sell, give us a

concrete example. I have cut that out

for each of my clerks to read. I thank
you! P.S.—I don't understand why
that young man gets so little gross pro-

fit. Yours truly.

Thus, often in the most unexpected

places, the seed falls on rich soil, takes

root and—I hope!—produces "an hun-

dred fold."

Just as I said in that story, the mer-
chant reviewed got slight gross margins
because he was dealing only in what all

others had—price stuff—ha.rd staples

of everyday character. There was noth-

ing to distinguish his store from any of

the others. Such conditions always re-

sult in short margins, because it is

simple attrition—the merchant is be-

tween the two millstones being ground
to powder by mere price-competition.

But, as soon as he capitalizes his in-

genuity and special knowledge of mer-
chandise, he can change things. On
what? On everything. Consider prunes

—

a rather ordinary, staple article. Here
is a true story:

Up to about 1894, though I had been
sixteen years a grocer's boy and clerk, I

knew only a limited line of staple grocer-

ies. My entire experience up to that time

had been limited to trading with farmers
and working men's families.

One evening a man came in to buy
prunes. He said he wanted "some nice

large prunes." I took him to our dis-

play and showed him our 40-50s and was
surprised to note that he was disapoint-

ed. "Are those the largest you have?"
he asked. "LARGER than those?" I

asked in reply—incredulous, almost,
that I understood him aright! for up to

then I had neither seen nor heard of
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prunes above 40-50s. Yes, he wanted
larger ones, and I had to let him go un-

served.

Developing Into Higher Grade Trade

I was not sure whether to put him

down for a simple "crank" or to con-

clude he knew something about prunes.

Luckily, I did not drop the incident there.

I set out to find out about prunes. Next

time I was in Toronto I investigated.

Then I learned a lot in a short time. I

felt interested in better groceries and a

wider range of assortment. Discussing

the problem with one jobber, he said:

"Yes; fancy groceries pay profits. You
must go slow stocking them—not plunge.

But on the other hand, you cannot ex-

pect to build trade on them unless you

have them to sell."

I followed out the plan suggested by

those few words. Gradually I got into

finer goods. I had sugar, flour, kero-

sene, just the same as always. But I

added olives, olive oil, the finer grades

of salmon—one thing after another. I

made it my business to take orders,

as given and then suggest one addition-

al item to be added to every order,

whether I was telephoning or waiting on

the customer personally.

My approach was always as indicated

for the sale of better ties—not a word

about price: not even a pointed sugges-

tion that the customer might want the

item. My talk was all centered on the

item itself and its qualities and proper-

ties. The rest followed. It was not

many months before custormers would

ask me what I had new to show them!

^.<^ ^

ARE YOU GOING AFTER
BETTER BUSINESS?

(Continued from page 29)

ful factor, the retailer. As in the other

great crisis, let the retail grocer lead the

field. Soon there will be plenty of mo-
tive power to start the business machine

on its way, just as the motorist forgets

its forced stop on account of the lack of

fuel, and goes joyfully on its way, will

you again feel thankful and happy for

having taken a hand in helping to lu-

bricate the business machine, and start-

ing business towards it goal of prosper-

ity.

If you want to hurry up good times,

get out and sell them to your customers

with pluck and enthusiasm.

"ONLY THE BEST FISH"

(Continued from page 27)

wise the temper of the housekeeper in

needlessly answering the door. The
driver on the watch for cards, stops

only at those houses wherein is display-

ed a card.

The car has been in operation just

four weeks, but already a long list of

customers has been obtained. Sales

this past week have averaged 200

pounds a day with every possibility of

it being doubled as the cooler weather
approaches. Mr. Tower is very enthus-

iastic about his venture and already
has plans for another van, but much
larger than the present one.

Says The White Woman Does ...

^

Give Preference To White Grocer

Proprietor of Grocery Store in Prince Rupertfj y«„g . ...5

B.C., Finds That if the Quality of the

Goods is Right, the White Cus-
f.tomersPrefer White Gro-

cers to the Chinese.

PRINCE Rupert, October 5th—
During the blasting operations

incident to the transformation of

Prince Rupert's site, the concussion of

one blast shattered the window of the
Linsey store, but business was not dis-

continued. Hastily cleaning up the deb-

ris Mr. Linsey had the sign writer let-

ter the sign which appears on both
windows, "Business as usual."

Fresh Vegetables Sell Well

Mr. Linsey has built up a good trade
in smoked and cured meats simply by
leaturing them, and cutting each order
to exactly suit each customer's prefer-

: nee. He specializes also in fresh veg-
etables. Speaking of this business he
caid to Canadian Grocer, recently, "I

have heard retailers state that the house
holder will buy vegetables from the

Chinese in preference to making their

purchases from their white grocer. I

want to nail this right now. Given equal

quality and equal price there is not one
woman in my district who will not give

me the business at an even break, and
I have not found the white woman, es-

pecially the wife of a union man, un-
reasonable even if the Chinaman has
the edge on me for a cent or two."

"We notice here, and I am told it is

equally true down the coast, that there

are Oriental stores presumably doing a

fruit or grocery business, which are

maintained month after month al-

though their fruit and vegetable busi-

ness does not seem to justify their ex-

istence. I believe it is every grocer's

Besides "the store on wheels" Mr.
Tower operates two stores within a few
blocks of each other and on the same
street. These stores specialize in fish,

poultry and game in season. The de-

liveries from these stores is handled by
a motorcycle, to the side of which is

attached a side car with an enclosed

body.

duty, as a responsibility of good citizen-

ship to watch such places closely and if

their main object does not seem to be

the business they affect, to report them
to the police for surveillance. Almost
every paper we read, we see where a

raid has been made on an Oriental in

some residential district and either

drugs or liquor confiscated.

Are Used As "Blind"
"Both the fruit and vegetable, and the

grocery businesses are used as blinds by
the Oriental law-breakers to hide their

various nefarious operations. If they
continue to sell vegetables and groceries
below cost, it seems reasonable to sup-
pose that they are getting their profit in

some other way. When the department
stores slaughter groceries, they are
making up the loss in other legitimate
departments, but when an Oriental gro-
cer or gardener ( ? ) sells for no profit he
must have an illegal "department"
which does pay a profit. The grocer
will da his community and his trade a
good service to be alert and active in

this matter."

November Will

Be "Perfect

Package Month"

Taking Orders for Fish on the
Motorcycle.

All trades and industries have been
asked to co-operate in the "Perfect

Package Movement" to be inaugurated

by the railroads, steamship lines and
express companies in the United States

and Canada, in November, which has
been designated as "Perfect Package
Month."
The purpose of the movement is to

stimulate further public interest in good
packing of shipments and to enable the

carriers to improve the transportation

service of the country. During Nov-
ember, an examination of all shipments
sent by freight or express, will be con-

ducted, to obtain information as to the

best shipping methods carried on by the
various trades and industries.

Comparisons of the records made by
the various cities during November will

be announced at the conclusion of the
drive. The entire working forces of the
railroad and express carriers, compris-
ing some -2,000,000 men, will aid in the
movement. The railroads through the
American Railway Association, compos-
ed of practically all of the railroads in
the country, are pushing the campaign,
as a means of raising the standard of
the service.
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Labeling Regulations

IN ANOTHER page of this issue is printed the

Government regulations in regard to the label-

ing of packages and containers of foodstuffs. Every

manufacturer and retailer should be familiar with

these regulations. They insist on the manufacturer

stating the exact nature of the contents on the label

of the container.

The manufacturer who endeavors to turn out

a quality product is protected by these regulations.

The retailer also knows that when the nature of the

contents is on the label he is protected himself. He

can then talk more intelligently about the goods he

is selling to his customers. The visibility of the

composition of the contents on the package is as

important to the retailer and his customer as the

name of the article itself. It should be incumbent

upon the retailer to safeguard the purchaser by

insisting that the manufacturers from whom he

buys comply with the regulations.

The Sugar Situation

THE CUBAN Finance Committee has apparently

come to realize that in order to move the accu-
mulation of sugar in Cuban shipping ports, it is

necessary to lower its price, even in face of the

fact that a week ago the members firmly main-
tained that they had no intention of lowering the
price.

Three days after making this announcement
they came out with a reduction of %c. making the
price 2.625c. cost and freight New York. This was
immediately followed by active buying, and it is

now understood that the balance of the 1919-20
crop has been sold at the lower basis. A large
volume of business has been also done in uncon-
trolled sugars, including San Domingos to Canadian
refiners which sale is believed to have cleared up
pretty well the balance of the uncontrolled sugars.
This is a factor that is expected to somewhat sta-

bilize the raw sugar market. Whether it will is still

a matter of uncertainty as the combined stocks of
raw sugar in Cuba and the United States has a total

of 1,385,016 tons as compared with 412,386 tons
last year, showing an increase from last year of
972,630 tons. Other facts on the sugar situation

were pointed out in an article in last week's issue

of Canadian Grocer. It was pointed out that in

face of the facts of the large stocks of sugar to be
disposed of in a few short months before the new
crop started, that it did not seem possible for the
Cuban Committee to continue holding prices up,
and just as we forecast, the Committee has re-

duced its prices and Canadian refiners have also
followed with a reduction on refined sugar.

This is just another instance of the service that
Canadian Grocer is giving its readers each week,
and saving many dollars to merchants through au-
thentic market reports.

Redeemable At Any Time

A GROCER in a certain town in Eastern Canada
gives to all purchasers in his store a receipt,

and if these are saved and returned, when twenty
dollars' worth or more have accumulated, two and
one-half per cent, of the face value of the* receipts
is given in goods free. Through this system he is

paying out about twenty-five dollars' worth iof

goods each month.
The legality of the practice of this merchant is

a question that at once arises. According to the
Act governing such procedure, each receipt or cou-
pon given to a purchaser must have an individual
merchantable value, and must be redeemable at
any time of presentation, whether singly or collec-
tively. The law in this regard states that the
trading stamp, cash receipt, coupon or premium
ticket, is illegal, when it does not show upon its

face the place of its delivery, when it does not show
the merchantable value thereof, when it is not re-

deemable at any time. In order to come within the
law, the receipt or coupon must be redeemable at
any time, not when $20 or $30 worth are secured,
not when any merchant wishes but at any time
the customer wishes.

Many merchants throughout the country have
from time to time broken the law in this regard,
unknowingly of course, but when it has been point-
ed out to them, they have been ready and willing
to comply. If the retailer prefers to use this method
as a means to increase his sales, he must first see
to it that he is within the law.

Editorials in Brief
Here's hoping every grocer in Canada sells

oodles of candy on October 8.

Less than three months to Christmas. It is not
too soon to begin planning for the gift-buying
season.

The promoters of "Candy Day" are all ready to
go over the top. This is an attack in which even
the attacked should benefit.
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Maritimes

L. Bach has recently taken over the

Popular Corner Grocery on Agricola

Street, Halifax, N. S.

E. E. Harlow, Truro, N. S., is dispos-

ing of his business in that town.

Quebec

Zeph. Hebert, president of the whole-

sale grocery firm of Hudon Hebert Co.,

Ltd., Montreal, was in New York the

early part of the week on business.

Brodie & Harvie Co., Ltd., Bleury St.,

Montreal, are enlarging their warehouse
and building a new addition to their

present plant.

Ontario

Edward F. Carr, 56 McCaul St., To-
ronto, has opened for business.

J. Somerville, 252 Boon Ave., To-
ronto, has discontinued his grocery bus-
iness.

McFarlane & Wood, Kingston, Ont.,

have moved their business from 27
Brock Street to Brock and Ontario
Streets, in the premises formerly occu-
pied by W. G. Craig & Co., wholesale
grocers.

Capt. E. V. Spencer, of Hamilton, one
of the oldest commercial travellers on
the road, and who was well known
throughout Western Ontario, died in

Hamilton the other day.

B. Garrawone has commenced busi-
ness with a store at 1234 King St., West,
Toronto.

The Handy Coffee Shop has opened a
Retail Store at 810 Dundas St., Toronto.
Dealing Wholesale and Retail in Coffee
and Teas.

Frank Gordon, Manager, Battle Creek
Toasted Corn Flake Co., Ltd., London,
Ont., Was a business visitor in Toronto
early in the week.

George G. Yorke has established a
manufacturers' agency business in Tor-
onto, at 40 Adelaide St., West. Among
the agencies he has secured is Joseph
Travers & Sons, Limited, London, Eng.
A meeting of the merchants of St.

Catherines, Ont., was recently held for
the purpose of re-organizing half-fare
weeks. It is intended to introduce bet-
ter methods of conducting these excur-
sions to the city, and a new advertis-
ing programme is also being outlined.
The question of forming a retailers'
section of the Chamber of Commerce is

also being discussed.

Don't fail to enter your candy win-
dow in our display competition. See page
37.

An Epidemic of

Burglaries In

Ottawa Stores
Ottawa, Ont., Oct. 3.—There has been

quite an epidemic of burglaries of stores

in Ottawa in which large quantities of

cigars and cigarettes have seemed to

be the chief delight of the guilty par-

ties.

The W. J. Kennedy Company, groc-

ers, 278 Sparks Street, have been the

victims of no less than three robberies

in less than a month, but the third time

was lucky for them, a detective and
an employee of the firm were secreted

in the store, and the culprits were
caught red handed.

Moses Flesher, 17 Redpath Street,

and Morris Flesher, roominig at a

house on Daly Avenue, were charged
by tlie police with the Kennedy bur-

glaries and also with another at the

store of J. A. Dusureau, 112 Bank
Street, who lost goods to the value of

$300 while the two successful get-

aways from Kennedy's netted tobacco
and cigarettes worth about $600. Mos-
es admitted the four cases while the

cousin Morris admits two only.

Benjamin Kofman, 108 Bank Street,

and Andrew Theodoses, 114 Bank
Street, were accused of having receiv-

ed the stolen goods and bail for them
was fixed at $1,000 each. A plea of not
guilty was entered by both parties but
the police are now investigating and
the four men are remanded meanwhile.
Other stores that have been entered
recently have also lost quite large quan-
tities of goods. -
QUEBEC MAY HAVE A PUBLIC

COLD STORAGE WAREHOUSE
The Quebec Board of Trade is mem-

orializing its members with the object

of obtaining a general opinion of the
requirements of a public cold storage
warehouse in the city of Quebec to ac-

commodata local and export trade, in

perishable goods, such as fruit, fish,

meat, vegetables, butter, cheeses, etc.

The members are being asked if it

would be possible for them to what ex-
tent they would favor or support an un-
dertaking of this nature, also, to make
any suggestions that would help to

bring about the materialization of a
public cold storage plant.

This is an excellent idea, and it is

trusted that every member of the Board
of Trade may feel the pulses of the
merchants on this subject.

Men's Club at

Gunn'sLtd., Holds

First Meeting
The inaugural meeting of Gunns

Men's Club at the offices of the Com-
pany the other evening, was marked by

much enthusiasm. Counting Wm. Dan-
cocks and his banjo as one, and omit-
ting the ladies he introduced in song,
there were approximately two hundred
prospective members present. The ob-
jects of the Club, which is wholly of
employee conception are the promotioji
of friendship and goodfellowship, su-
pervision of sports and the extension
of social interests, and if initial inter-
est is any criterion, the success of the
undertaking is more than assured.
The following officers were elected

for the first year: Honorary president
F. M.'Moffatt; president O. L. Waite;
vice-president, John Crosthwaite; sec-
retary-treasurer H. G. Austin; Chair-
man Musical Committee Wm. T. San-
derson; chairman Sports Committee,
Harry Batty; chairman Entertainment
Committee J. I. Nicholson; chairman
Educational Committee, A. C. MacVic-
ar; chairman Membership Committee J.
K. Ingram; chairman Publicity Com-
mittee, F. W. Boynton.

CHRISTIE BROWN CLUB
HAVE HAPPY EVENING

The Cheerio Comrades Social Club of
Christie Brown, Ltd., Toronto, held its

first annual banquet Founder's day at
the Walker House, which was a huge
success. The company was honored
with the attendance of R. J. Christie,
presic'ent of Christie Brown, Ltd., who,
on making the presentation of a very
neatly engraved ink stand to the found-
c:-, E. Savage, in a pleasing speech con-
gratulated the club on its continued
growth, due in large measure to the
energy of its president and founder and
his enthusiastic committee. W. L.
Christie, the honorary president, presid-
ed over the proceedings. Two toasts
were honored: "The King," by the
chairman; "Success to the Club", by G.
Morrison; responded to by J. Marmooch
secretary-treasurer. A delightful mu-
sical programme was enjoyed by all.

R. K. Mcintosh, Canadian manager of
the Canadian Postum Cereal Company,
was on a business trip to Winnipeg last
week and called on their Western repre-
sentatives Donald H. Bain Co.
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I Of Food Products

I
In Packages

if' Manufacturers who are placing their

food products upon the market in pack-

ages are required to observe and con-

form to the regulations passed by Or-

der in Council December 13, 1920, re-

quired by Section 14 (b), requiring a

label to be attached to any article of

food or drug designed to prevent the pub-

lic or the purchaser being deceived or

misled as to the character, strength,

quality, or quantity of the article.

Order in Council "Labelling."

(1) Food and Drug products shall be

designated by their common names in one

or both of the official languages.

(2) The common name of the article

above referred to shall appear on the

main panel of the main label, with the

name and address of the manufacturer,

or that of the person or firm for whom
the article is manufactured.

(3) When the article is sold as a

compound, mixture, imitation, or sub-

stitute, these words shall appear on the

main panel of the main label in type of

the same size and visibility as the com-

mon name.

(4) The term "Blend" applies to a

combination of similar substances.

Example—A combination of Java,

Mocha, and Brazilian coffee is a blend.

(5) A combination of coffee with

chicory or roasted grain is not a blend,

but a mixture or compound. The terms

"Compound" and "Mixture" are inter-

changeable.

(6) In the case of compounds or mix-

tures when the name of an ingredient,

of such compound or mixture, is used in

designating the article, such ingredient

must be present in amount at least equal

to 51 per cent by weight of the whole.

Example—A coffee mixture or com-

pound sold as such shall contain at least

51 per cent of actual coffee.

BRISK DEMAND FOR SPACE IN

THE PURE FOOD BUILDING

Toronto, (Special)—The Food Pro-

ducts Association which is interested in

securing a new Pure Food building on

the Canadian National Exhibition

grounds, handed to the Exhibition Board

this week reservations for 21,600 square

feet of floor space out of the 26,700

available. Several more spaces will

likely be taken up in the next week or

so, which indicates there is a good de-

mand for space in this proposed building.

President Robert Fleming, Vice-Presi-

dent G. T. Irving and other exhibition

officials went before the Board of Con-

trol on Tuesday to get definite sanction

of the building but on account of some
points brought up by City Architect

Price, the matter was held over until

Thursday.

British Firms are

More Interested

In Export Trade
George G. Yorke, formerly on the

staff of "Canadian Grocer," has return-

ed from a ten week's trip to the Old

Country. Mr. Yorke left Canada early

in July and sailed from the Old Country

on the 15th of September. He was ac-

companied by Mrs. Yorke.

Referring to conditions in the grocery

trade in the Old Country, Mr. Yorke
said there was an evident improvement
following the settlement of the coal

strike. He visited a large number of

British manufacturers and had a splen-

George G. Yorke

did opportunity of securing first hand

informiation on conditions. As trade

gets gradually back to normal, British

firms are becoming more interested in

export trade, which they have not gone

after to any great extent since the res-

trictions during the war cut them off

more or less from the outside world. Mr.

Yorke says that representatives from a

number of firms are contemplating trips

to the colonies to view the situation.

He referred to the difficulty of the co-

operative societies at the present time.

In the County of Durham there were

some sixteen hundred employees of these

societies on strike. They had formed
their own union and were going after

shorter hours, the same as the miners,

and wanted present wages maintained

in spite of declining prices in the goods

they were selling and in practically all

other lines.

The Old Country has a large number
of strong chains of grocery stores and
these, he said, were the biggest factor

in the competition of the individual deal-

er.

Sugar prices In the Old Country are

gradiuaiUy coming down. When he left

England the trade was expecting a de-

cline of approximately $1.00 per one

hundred pounds. Control of sugar since

the war ended by the Government has

tended to keep this product high in price

and this has retarded to a considerable

extent the decline of prices in a great

many products.

New Markets For

N.B. Potatoes For
'

Seed Purposes
New Brunswick, Oct. 4.—Possibilities

for a first class market for New Bruns-

wick potatoes as seed potatoes, are

opened by the announcement of Couch

& Taylor, New York potato buyers,

that the potatoes which they have seen

in the St. John Valley district are the

cleanest stock that they have yet seen

and are superior to what they haVe

seen this year in the Aroostock region

of Maine. Couch and Taylor arrived in

Fredericton recently and accompanied

by Harvey Mitchell, Deputy Minster of

Agriculture, motored down the St. John

Valley. They inspected farms in Sun-

bury and Queens Counties, particularly

visiting T. H. Estabrooks in Lincoln and
Mr. Cohen's in Upper Gagetown.
The American buyers said that the

potatoes they saw were the truest to

type of any they had seen. Owing
to the heavy shipments of potatoes from
Maine to Boston and the surplus which
has accrued at the latter place, the price

of potatoes per barrel dropped 50 cents

in Maine Saturday.

ENGLISH TRADE VENTURE
MEETS SENSATIONAL LOSS

London, Oct. 1—Sensational disclos-

ures are made regarding the co-opera-

tiv wholesale society's heavy trading
loses.

A loss of approximately £1,000,000 is

shown to have been incurred in connec-
tion with a subsidiary company financed
jointly by the English and Scottish so-

cieties for the purpose of cultivating tea
and rubber in India and Ceylon. The
first rubber yielded a profit, but latterly

values have fallen considerably.

New Goods

The California Prune & Apricot As-
sociation are placing on the market
prunes packed in two pound cartons of

a similar design to the five pound pack-

age already on the market. These are

packed in cases of 48 packages. The
Association is also placing on the mar-
ket a small package of prunes to retail

at five cents. The five cent package is

packed two dozen to a carton.
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NEWS FROM WESTERN CANADA
WESTERN

The Empire Tea and Coffee Co. has

opened a Tea and Coffee shop at 813,

1st Street, East, Calgary.

H. P. Pennock & Company, Winnipeg,

is now representing Clayoquoet Sound

Canning Company Ltd., Victoria, B. C.

for the three Western provinces—Mani-

toba, Saskatchewan and Alberta.

J. T. Fox, manager of the Canadian

Shredded Wheat Company, Winnipeg, is

attending a convention of the firm be-

ing held at Niagara Falls, Ont., this

week.

FARMERS IN THIS DISTRICT HAVE
A MARKETING ORGAN-

IZATION

One hundred and eighty farmers in

the Bulkley Telkwa, and Skeena River

Valleys, British Columbia, have form-

ed a marketing organization known as

the Northern-Interior Co-operative As-

sociation. W. G. Murray is in charge

of the retail store in Prince Rupert. A
packing house is maintained at Ter-

race where small fruits are shipped to

prairio markets. The vegetables, po-

tatoes, etc., are marketed in Prince

Rupert through the company's store.*

Village of Hatton,

Sask., is Wiped
Out by Fire

Hatton, Sosk.—A disastrous fire visit-

ed this village on Sept. 25, incurring a

total loss of over $300,000. It started

in a pool room, and 25 places of busi-

ness, as well as 10 private residences

were destroyed. Among the business

places wiped out were the general

store of George Ham and Sons, also

the store of W. H. Auger, the butcher

shop of D. Dunning. No persons were
injured in the fire, and when it was
found that the village was doomed, as-

sistance was sent for from Maple
Creek. Hatton serves a large territory,

and most of the business men will re-

build. Hatton is situated on the main
line of the Canadian National railway,

19 miles west from Maple Creek.

WINNIPEG MERCHANTS
WANT NEW BYLAW

SUSPENDED
Winnipeg—A delegation of Winnipeg

merchants, accompanied by J. H. Curie,

Provincial Secretary of the Manitoba
Association, have asked that the recent-

ly enacted by-law regulating the in-

spection of weight measure and size of

package goods be suspended for the

time being.

The argument put forward was that

under its present wording the regula-

tion could not very well be put into

operation. This by-law required that

all weights and measures be properly

stamped, and also that with every ar-

ticle sold a ticket or invoice be deliver-

ed with the goods to the purchaser,

showing the exact measure or count or

net weight of the package.

The by-law is cumbersonie and un-

workable, say the merchants, as it would
require keeping the customer waiting

until an invoice giving the required

particulars was made out, and this in a

busy period of the day is almost an im-

possibility.

First Groceteria

In Prince Rupert

Is Just Opened
Prince Rupert, Oct. 3.—A new groce-

teria has been opened in Prince Rupert
wher'i there has been no successful

venture of this nature established here-

tofore. In conversation with several

service grocers, it appears that the

good people of Prince Rupert demand
delivery, as during the winter, the pur-
chasing is done largely by telephone.

However, the new groceteria is offer-

ing delivery as well, so this feature has
been met. According to the managers
of the other larger self-serve grocer-

ies on the coast, the elimination of

delivery has been the most important
factor in lowering the cost of doing
business—so it will be interesting to

follow the success of this venture. It

must be conceded that the display of

fresh fruit and vegetables that was
made on the opening week was one of

the most complete and attractive that
the writer has seen on the coast to

date. This prominence given to the
fruit and vegetable department where
profits are good if turn-over is rapid,

is a strong drawing card in itself.

MERCHANTS WANT REPRE-
SENTATION IN THE SENATE

Winnipeg Oct 1.—Recognition of the

Retail Merchants as a class by represen-

tation in the senate has been advocated

by the National Executive and approv-

ed by merchants organizations all

through Canada, E. M. Trowern, nation-

al secretary of the Retail Merchants

Association of Canada, stated recently

on his return from an extended trip in,

the west.

"Merchants at every city and town in'"

the west feel, since the present govern-

ment is recognizing various classes^

such as manufacturers and labor in the
senate, the retail merchants are entitled

to representation" he said.

WHY CUSTOMERS
SELDOM WRONG

They pay your salary and support the
organization.

Without customers the store would
oease to exist.

Customers as a rule have a clear and
definite idea of what they want.

If argued with or contradicted they
will return to buy no more.

Customers are hard to attract and not
easy to retain.

One pleased customer tells another,

thus they multiply.

A feeling of good will is instilled.

There is no reason for having them
feel otherwise.

Displeased customers can wreck a bus-

iness in short order.

No one likes to have their judgment
questioned.

A store makes money from its friends;,

enemies trade elsewhere.

It is the first rule of good business
ethics.

It is the only way a business will

thrive and prosper.

The customer develops a kindly feeling

for the sales clerk.

$10.00 for the Best Display of Candy

In connection with Candy Day, October 8, many grocers will be
making a special effort to stimulate sales on candy. Canadian Grocer
offers a prize of $10.00 for the best photograph of either a window or
interior display of candy.

We will also pay the sum of $3.00 for every photograph submitted
that we can use.

Photographs must not be smaller than 6x8 inches in size and not
mounted. Each photograph must be accompanied with a letter explain-
ing the display and information in regards to sales, etc.

Contest closes October 20. Address photos and letter to
Contest Editor, CANADIAN GROCER, University Ave.,

Toronto, Ontario.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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QUEBEC MARKETS
MONTREAL, Oct. 6.—The feature of the grocery market this

week is the announcement of new prices on the staple lines

of canned vegetables. Most of these lines show an advance of

five cents a dozen. Some show even a bigger increase. The striking

part is that tomatoes are higher and wholesalers report a big demand
with a bulletin that the pack of tomatoes is small. The impression
in this section of the province is that there was a bumper crop of

tomatoes this year and the contention seems to be borne out by the
low prices quoted on the market but the canned goods go higher.
There is no change in sugar. The market is steady and the demand
for immediate requirements shows some increase and a fair trade
is in evidence. Molasses and corn syrups are steady. Flour shows
another decline this week and package, self-rising flour goes down
ten and twenty cents a dozen with it. The tea and coffee market
shows an increased demand with the strong tone. There is no change
in rice and it holds its strong position. Nuts and dried fruit are
stronger with higher prices on walnuts. Some toilet soaps are higher
and cotton twines take another jump. The spice market has a good
trade and nutmegs are slightly higher.

CANNED VEGETABLES HIGHER
Montreal.

VEGETABLES—Th..' ft is a marked
change in the cnnufc,! vegetable market
this week with t!id announcement of the

new prices. The stapli> line^ all show
an advance in price, which in some
cases is hard to account for. The ad-

vance on canned corn amounts to 5 cents

per dozen, making the price range from
$1.45 to $1.50 per dozen. Canned peas
have also advanced 5 cents to $1,771/2

and $1,821/^. Early June peas are quot-
ed at from $2,021/2 to $2,121/2. The ex-
tra sifted have advanced, 15 cents to

$3.25 per dozen. Golden and green
string beans are also advanced in price

and range from $2.00 to $2.05 per dozen.
The most striking advance is in canned
tomatoes which for some reason have
advanced sharply in price, in spite of
the fact that by all appearances on local

markets the production of tomatoes this

year has been heavy. The price on the

2% size is up to $1.80 and on the 2s is

$1.45. Reports from the wholesalers
state that there is a big demand for can-
ned tomatoes at the present time since

it seems to be the impression among
the trade that the pack is short this

year. Just what the accuracy of this

belief, is, is hard to determine at the
present time.

CANNED VEGETABLES
Asparagus (Amer. ) mammoth green tips 4 25
Asparagus, imported (2V4s) 6 00
Beans, golden wax 2 OOi 2 O.'i

Do., Refugee 2 10 2 l.">

Corn, 2s . 1 45 1 50
Corn, extra quality 1 60 1 75
Carrots (sliced), 2s 1 45 1 76
Com (on cob), gallons 7 00 7 50
Spinach, 38 .... 2 85 2 90
Sntiash, 2V4-lb., doz 1 60
Succotash, 2 lb., doz 1 80

3 15

8 00

i'es

'80

i 60

'711/,

02%

Do., Can. (2s)
Do., California, 2s
Do., (wine gals.)

Sauerkraut, tVi-Vo. tin'

Tomatoes, Is

Do., 2s
Do., 21/is . 1

Do., gallons
Pumpkins, 2%s (doz.)

Do., gallons (doz.)
Peas, standard 1

Do., early June . 2
Do., extra fine, 2s

Do. Sweet Wrinkle
Do., 2-Ib. tins

Peas, New Pack

—

Standard. 2-lb

Elarly June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2V4-lb. tins
Apples, 2V4s, doz 1 40

Do., 3s, doz 1 60
Do., gallons, doz

Currants black, 2s, doz 4 00
Do., gals, doz ...

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do., 2V4-lb
Do., 2-lb

Do., white, pitted 4 50
Gooseberries, 2s. heavy syrup, doz
California Peaches

—

Is

2s

2%s ...;; ..

Peaches, heavy syrup

—

2-lb

1-lb ;; .;.;
Pears, Is. Keiffer

Do., 2-lb

Creengage Plums, heavy syrup . . 2 65
Lombard plums, heavy syrup. 2-lb
JAMS—

Strawberry. 16-oz
Raspberry, 16-oz
Black currant, 16-oz
Orange marmalade

TEA PRICES STEADY

1 80
3 60
10 00
1 60
1 60
1 45
1 85
6 25
1 66
4 00
1 82V2
2 121/2

3 25
1 57H
2 75

1 82H
2 05
2 00
2 80

4 50
1 63
1 70
5 2.-;

4 05
18 50

20
00
00
75
75

90
40

bO

90
97 y2
45

00
75
40

75
75
20

Montreal.

TEA—There is no change in the tea
market this week. The whole market,
for Ceylon, Indian, and Japan teas is

firm with a tendency towards higher
prices and better buying throughout the
market.

Ceylon and Indians

—

Pekoes 23 27
Broken Pekoes 32 42
Broken orange Pekoes 51 57

Javas

—

Broken Orange Pekoes 49 58
Broken Pekoes 6 85 43

China

—

Common 24 35
Medium t 42 48
Choice 50 60

Above retail prices range of qiotations to the
retail trade.

•lAPAN TEAS (new crop)—
Choice (to medium) 55 ' 60
Early picking 60 75
Finest grades 75 C 90

J a vas

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be hao

frum jobbers on request at favorable prices.

COFFEE PRICES FIRM
Montreal. ^-^—
COFFEE—There is no change in the

coffee prices. The market is strong
with a good demand.

NUTMEGS HIGHER
Montreal.

SPICES—There is a slight advance
in the price of whole nutmegs. The
price now ranges from 35 to 40 cents
per pound for the different sizes. There
is a good market for spices at the pres-
ent time and the tendency is firm with
a steady market ahead.
Allspice 18 20
Cassia, pure 27 30
Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb r.6

Chicory (Canadian), lb 14

Cinnamon

—

Rolls 85
Pure, ground 35

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Whole cloves 45
Ginger (Jamaica) 30
Ginger (Cochin) o 27
Mace, pure, 1-lb. tins 60 65
Mixed spice Q 30 9 32

Do., 2% shaker tins, doz l 16
Nutmegs whole

—

Do., 64, lb 40
Do. 80, lb 38
Do., 100, lb 36
Do., ground, 1-lb. tins o 45

Pepper, black o 25
Do., white 33
Do., Cayenne o 32 34

Pickling spice 25 28
Do., package, 2 oz., doz 35 40
Do. package, 4 oz., doz 65 70

Paprika 50
Tumeric '.

'

' ',\ 28 30
Tartaric acid, per lb. (crystals or
powdered) o 95 1 Ol»

SUGAR MARKET FIRMER
Montreal.

SUGAR—The sugar market stands
firm at the basis of $8.50 for granulated
and no change is looked for at the pres-
ent time. The tendency of the raw mar-
ket is steadier than it has been and buy-
ing shows improvement.
Granulated sugar, per cwt. . .

.

Do., barrels
Granulated, gunnies. 20-5

Do., cases. 20-5 lb. cartons .

Do., gunnies, 10-10
Do., cases, 50-2-lb. cartons . . .

yellow, light, per cwt

8 50
8 55
8 90
9 1«
9 00
9 25
8 10
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STRONG TONE TO RAISINS
Montreal. ^^—
DRIED FRUITS — The attention of

the grocery trade is directed towards

the raisin market. The new prices are

not yet available but it is certain that

they will show an advance. At present

there is a good demand for supplies and

spot stocks are light. Currants are

steady and other lines show no change

although the whole market has a firm

tone. With the cooler weather comes

an increased enquiry for dates and figs.

Apricota, fancy • • 33

Do., choice 27

Do., sJabs 22
Apples (evaporated) ....

Peaches (fancy' 28

Do., choice, lb 25

Pears (choice) "22
Do. fancy 27 28

Peels

—

Choice 26
Lemon 28
Orange 28

Citron * 44
Raisins (seeded)

—

Yalencias 20 21

Muscatels, 2 Crown 22H
Do., 3 Crown 20 21

Do., 4 Crown 23H
Turkish Sultana, 5 Crown 27 30
Fancy Seeded (bulk) 26 28

Do., 16-oz 26 27

Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27H
California Seedless, in bulk .. 18% 19

Cluster, 20 1 lb. pack 6 75

Currants loose 12 16

Dates, Excelsior (36 10s), pkg 5 50
Fard, 12-lb. boxes 3 25

Packages only 19 20
Dromedary (36-10 oz.) 7 75

Loose 11 14

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do. 2i4'3, lb 40

Do., 2y23, lb 43
Do., 2?4s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each il

Do., Turkish, 3 crown, lb 22

Do., 5 crown, lb 28

Do., 7 crown lb 30
Prunes (25-lb. boxes)—20-30s 25

3O-40S 19

40-50s 17

50-60S 13^
60-70S 12
70-803 lOMi
80-903 0'.'%

90-lOOs 09

SHELLED WALNUTS HIGHER
Montreal.

NUTS—There is another advance in

shelled walnuts. Bordeaux shelled are
now quoted at .90c, an advance of five

cents. This market is very strong and
a good demand continues for all lines of

nuts and spot stocks of almonds, wal-
nuts and pecans are light.
Chestnuts (Italian) If"

Do., shelled 54
Almonds, Tarragona, per lb 22 24
Valencia shelled almonds 44
Pecans, new Jumbo, per lb 60

Do., large, No. 2, polished . . 29 30
Cocoanut (shredded, bulk) 33 36
Filberts (Sicily), per lb 16
Brazil nuts (new) 18

Do.. Barcelona 15%
Peanuts. Jumbo 19

Do., shelled. No. 1 Spanish . . 18 20
Do., Java, No. 1 11%
Do., salted red 21 23
Do., shelled. No. 1 Virginia . 16% 18

Peanuts (salted)—
Fancy wholes, per lb 38
Fancy splits, per lb 35

Pecans, shelled 1 00 1 50
Walnuts Grenoble, in shell 29
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian 75
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled . 0-90

note;—Jobbers sometimes make an added charge
to above prices for broken lots.

CANADIAN GKOCER
MOLlASSES PRICES UNCHANGED

Montreal.

MOLASSES—There is no change in

either molasses or in com syrup. The
market is steady with better buying on

account of the cooler weather and the in-

creased requirements for the fall and
winter season.

Price for

Barbadoes Molasses

—

Island of Montreal

39

LOWER PRICES FOR POTATOES

Puncheons 73

Barrels 76
alf barrels 78
Puncheons, outside city 71

Fancy Molasses (In ttns)—
16-oz. tins, 2 doz. case, i>er doz. 2 40
Barrels, about 700 lbs 05%
Half barrels, about 350 lbs 05^
Quarter barrels, about 175 lbs. 06%
2 gals., 25-lb. pails, each 2 00

3 gals., 38%-lb. pails, each 2 85
5 gal. 5-lb. pails, each 4 50
5-lb. tins, per case 4 70
10-lb. tins, per case 4 40
5-lb. tins, 1 doz. in case, case .

.

5 30
10-lb. tins, % doz. in case, case .

.

5 00

APPLES ARE PLENTIFUL

FRUIT—There is very little change in

the fruit market this week apart from
the lower tendency on apples. The re-

port that they were scarce seems to be

belied by this market and supplies here

are far greater than the demand. Prices

vary considerably and some go as low
as two dollars a barrel for orchard
packed. Other fruits are nearly done
and grapes are finding a good market.
There is very little demand for oranges
at present and as the season is off prices

are of little service in buying. Bananas
are scarce at present and higher in price.

The same may be said of lemons which
are again higher this week.
APPLES—
Wealthy, per barrel 4 00
Hampers, per bushel 1 50
Fameuse 6 00
Calverts 4 00
Boxes, 175s, 216s

Bananas (as to grade), bunch .. 7 00
Cantaloupes, 36-54s
Lemons. 300-360s 60
Cal. Naval oranges, 12-15s

Do., 176-20'0-216-250s
Do., Blood Oranges, half boxes ....

Tangerines
California plums 3 75
Malaga grapes, per crate
Tokay grapes, per crate
Montreal melons, per crate
Blue and green grapes, per bas. 40
Keiffer Pears, bush, hampers

6 00
2 00
9 00

00
4 50
8 00
7 00
7 00
7 75

7 75

3 75
4 25
4 00
4 00
4 00
1 on

50
3 2.5

CEREALS ARE STEADY
Mon'real.

CEREALS—There is no change in the
prices quoted on cereals. The market
is steady with increased business due to

the cooler weather. There is a change
however in green peas, which are ad-
vanced half a cent a pound to 6i^.

Oatmeal, gran, fine standard
RoUed Oats, 90 lbs
Pearl Hominy
Commeal, Gold Dus t Brand
Graham Flour, 98 lbs

,

New Buckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Do., Can
Lima Beans
White Beans
Green peas, dried 03

4 00
3 fi"

i 25
3 25
7.65
6 75
5 25
5 25
3.50
3 30

10

07

05%

HIGHER PRICES FOR TWINE
Montreal.

TWINE—Another advance is quoted on
red and white twine making the price
in cones, tubes and balls 48 cents a
pound. Cotton rope is also advanced in

price.

Montreal. —^-^
VEGETABLES—While there is very

little actual change in the vegetable mar-

ket, there is an interesting trend devel-

oping, particularly in potatoes. The
market is being flooded with potatoes

from many spurces. Even Saskatche-

wan is trying hard to open here a mark-
et for their big supply and prices almost
ridiculously low are quoted. One quo-

tation gave one cent a pound in car lots.

The trend of the wholesale price here is

$1.15 per bag. Tomatoes are not so

plentiful and prices are rising. Th-e

season is over. Onions are strong with
an advance of in some cases a dollar

over last week's prices. On other lines

the market is steady.

New cabbage, local, doz 60
Corn, per doz 20
Carrots, new, per bunch . .

.

Celery, per doz. bunches . .

.

Montreal cucumbers, per doz.
Horseradish lb

Leeks, doz
Mint
Mushrooms, lb
Oyster plant, per doz
Parsnips, bag
Peppers, green ,doz
New potatoes, Mont. (90-lb. bag)

1 15 1 30
Potatoes, 80 lb

Do., sweet, hamper
Spanish onions, per case
Turnips, per bag 75
Tomatoes, Mont., per box 50
Red onions, per cwt 3 50
Texas Onions, per crate
Yellow onions, per cwt

75
30
35
75
50
60
00
60
00

1 50
1 00

50

1 40
2 50
5 M
5 00
1 00
1 00

4 00
3 50
2 60

SOME PACKAGE GOODS REDUCED
Montreal. -^—

^

PACKAGE GOODS—There is a re-

duction of 10 cents per dozen on self ris-

ing flour in three pound packages, also

a reduction of 20 cents per dozen on six

pound packages. Other lines of pack-
age flour are unchanged in price. Hip-0-
Lite Marshmallow in one pound pack-
ages shows a drop of 45 cents per dozen.
These and a decline in Flash tapioca
constitute the changes for the week in

package goods. All lines of package
cereals are steady with a good trade
passing and starches are steady in price.

Breakfast food, case 18
Cocoanut, 2-oz. pkgs., doz

Do., 20-lb. cartons, lb
Corn Flakes, S doz. case ..3 40 3 55
Commeal,^ yellow, 24s

Do., 36s
Oat Flakes 20s

Do., 18s '.

Do., aluminum, pkg
Oatmeal, fine cut, 20 pkgs
Puffed Rice
Puffed Wheat '.

Farina, case, 24s
Hominy, pearl or gran., 2 doz
Health Bran (20 pkgs.), case
Pancake flour, ease

Do., self-raising, doz
Wheat Food, 18-1%3
Porridge wheat 36s, case

Do., 20s, case
Self-rising flour (3-lb. pkg.) dnz. ...

Do., (6-Ib. pkg.). doz
Do., buckwheat flour, per doz

Corn starch (prepared)
Corn starch, 1 lb. pkge
Potato flour
Flour, tapioca 15
Shredded Krumbles, 36s
Shredded Wheat
Cooked Bran, 123
Enamel Laundry Starch, 40 pkgs.
case

Celluloid starch. 45 pkgs., case ....
Package commeal
Malt Breakfast Food (36 pkgs.)
Quaker Two-Minute Oat Food
Macaroni
Quaker Quakies

8 60
78*
36
75
85
16
80
00
10
75
70
40
25
00
50
60
50

3 25
6 40
6 50
2 55
5 00
1 60
09%
08

12%
16

4 35
4 95
2 25

09%
4 00

3 00
9 50
1 80
2 25

8 40
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SOME TOILET SOAPS HIGHER
Montreal. •^^—
SOAPS—A higher price is quoted on

imported French castile soap. La Rose^

packed fifty to the case is up fifty cents

to $8.00. Shell Brand packed 200 to the

case is also up .50 to $6.50.

RICE MARKET FIRM
Montreal.

RICE—The rice market stands firm

after the recent advances and buying has

ibeen greatly stimulated by the strength

of the market and the rapid rise of

prices. The strength may be expected

to continue with even higher prices in

the future.

Carolina, extra fancy 09

Do., fancy) "06
Honduras, fancy 06

Rangoon CC, per cwt 5 7D

Do., B., per cwt S 75

Texas rice 05 Va

Siam 06 .

Tapioca, per lb. (seed) 07 08

Do., (pearl) 07 08

Do., (flake) 07 08

Honduras • • • 07

S.am 14%
NOTE—The rice market is subject to frequent

change and the price basia is quite nominal.

HONEY—There is no change in the

prices quoted on honey. Small lots of

buckwheat honey are selling at 15 cents

per lb. while white clover in small lots

is selling at 18 cents per lb. The supply

of honey on the market this year is good

and prices rule easy.

ONTARIO MARKETS
TORONTO, Oct. 5.—In wholesale circles, business generally is

reported a little quiet during the week under review. This no
doubt, is accounted for by the fact that retailers have been

purchasing rather heavily during the past few weeks and a slight

slackening in buying is the result. Another reduction in refined

sugar is announced. Apparently sockeye salmon is going to be
a scarce commodity before the year is out. Many wholesalers have
already withdrawn sockeye from their lists. Rolled oats show
a slight reduction. Teas and coffees continue strong with upward
tendencies. As the season advances, shelled walnuts are becoming
scarce and in fact all nuts both shelled and in the shell are in a
stronger position. Blue Rose rice is quoted at a higher figure. Evap-
orated apricots are higher in primary markets while prunes hold
steady. Currants in primary markets are showing firmer tendencies.
The raisin situation shows little change as compared with a week ago.

SOCKEYE SALMON WITHDRAWN
Toronto.

CANNED GOODS.—Nearly all whole-
salers have withdrawn sockeye salmon
from their lists until they have spread
their allotments. In some quarters
Alaska Red salmon is offered at $3.90

per dozen for tails but the general quo-
tation appears to be around $4.25. Ayl-
mer pork and beans No. 2'/^s are ad-

vanced to $1.52 V^ per doz.

CANNED GOODS
Soclceye Is, doz. 5 35

Do., V2S, doz
Cohoe Is, doz

Do., i^s, doz
Pinks, Is doz

Lobsters, Vo-lb,, doz 3 90
Do.. V4-Ib. tins 1 95

Whale steak. Is, flat, doz 1 75
Pilchards. 1-lb. talis, doz 1 80

Canned Vegetables —
Tomatoes, 2%3, doz
Peas, standard, doz

Do., Early June 2 OO
Do., Sweet Wrinkle
Do., Extra Sifted

Beets, 2s doz 1 45

Beans, golden wax, doz
Asparagus tips, doz

Do., butts, doz
Canadian corn
Pumpkins, 2Vis, doz 1 45
Spinach, 2s, doz

Pineapples, sliced, 2s, doz 4 00

Do., shredded, 2s, doz 4 75

Apples, gal, doz
Pears, 23, doz 3 00
Peaches. 23, doz
Plums, Lombard, 2s, doz 3 10

Do. Green Gage 3 25

Cherries, pitted H.S
Blueberries, 23 . 2 35

Strawberries, 23, H.S 4 50
Raspberries, 2s 4 50

JAMS—
Strawberry, 43, each 90

Do., 16-oz., per doz 3 75

Raspberry, 4s, each 90
Do., 16-oz., doz 3 75

1 75
1 75
2 15

40
00
45
10

50
60
40
50

1 60
4 90
.5 25
5 50
4 25
3 60
3 25
3 40
4 25
2 45
6 00
5 00

95
4 60
94

4 60

SUGAR MAKES ANOTHER DROP
Toronto.

SUGAR—Another reduction of 2.5c. is

announced by all refiners, which makes

a reduction of 50c. per cwt. The Mont-

real basis is now $8.25 and Toronto
prices $8.59. Since we went to press

last week the Cuban Sugar Committee
announced a reduction of %c. per lb.,

"bringing their price on raws to 2%c.
cost and freight New York. A detailed

report on the raw sugar situation will be

found elsewhere in this issue.

St. Lawrence, extra granulated, cwt. . . 8 59
Atlantic, extra granulated 8 59
Acadia Sugar Refinery, ex. granulated.. 8 59
Dom. Sugar Refinery, ex. granulated . . 8 59
Canada Refinery granulated 8 59

Differentials : Granulated, advance over basis
50-Ib. sacks, 25c : barrels, .Sc : tunnies 5-20, 40c
gunnies, 10 10s, 50s; cartons, 20 5s. 60c.

BLUE ROSE RICE HIGHER
Toronto.

RICE—Primary markets continue

strong with upward tendencies. Local

wholesalers have advanced quotations

on Blue Rose making fancy grades 8c.

to 8V2C. per lb and on the second grades
7y2C. to l%c. per lb.

Honduras, broken, per rib. ... OTY2 08
Blue Rose, lb O714 08
Blue Rofc. fancy 08 OSVo
Do, seconds 07 1/2 07-'!'4

Siam, per lb 06
"

06l|

Japans, per lb 07 07%
Do., broken 05

Chinese, XX ....
Do., Simiu 11 12

Do., Mujin, No. 1 10 11
Do., Pakling 09 10
Rangoon 07 07 '/2

WTiite Sago 07 07%
Tapioca, per lb 07 OTV2

TEAS CONTINUE STRONG
Toronto.

TEAS—Broadly speaking there are no

new developments to be reported in the

tea situation as compared v^ith a week
ago. Apparently as the season advanc-

es the shortage and the better grades

is becoming more pronounced and there

are indications for the market contin-

uing strong for the balance of the year.

Importers speak in no uncertain terms

that quotations to the retail trade are

still below the cost of replacement and

further advances must necessarily be

made.
Pekoe Souchongs ... 28 35
Pekoes 30 B8

Broken Pekoes 35 68

Broken Orange Pekoes 50 65
Japans and Chinas

—

Early pickings. Japans 58

Do., seconds 50

Hyson thirds 30 85
Do., pints 45 57

Do., sifted 55 60
Above pricea give rangre of quotations to th«

retail trade.

ROLLED OATS LOWER
Toronto.

CEREALS.—Wholesalers have reduc-

ed quatations on rolled oats and some
manufacturers have also made reduc-

tions. Rolled oats are offered at $3.30

to $3.40 per 90 lb. bag. Although the

price is lower, statistically the market
is still firm, the reduction in quota-

tions being in a competitive way. There
are no other price changes*
Barley, pearl, 983 5 40
Buckwheat flour, 98s 6 00
Barley, pot, 98s 4 40
Barley Flour. 98s 6 25
Cornmeal, golden, 983 2 75
Oatmeal, 983 4 50
Corn flour, 98s 3 75
Rye flour 9 85 6 00
Rolled oats, 90s 3 60
Rolled wheat, 100 lb. bbls 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00
Rice flour, 100 lbs 10 00
Linseed meal, 983 € 50
Flaxseed, 98s 7 00
Peas, split, 98s 07
Marrowfat green peas 09
Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 8s 6 25
Farina, 98s 6 35

BETTER DEMAND FOR SYRUPS
Toronto.

SYRUPS—There are no changes in

quotations but the demand is steadily

increasing.

Com Syrup

—

Barrels, about 700 lbs., yellow 05%
Half barrels, 14c over bbls; %

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 .ioz.

in case 4 60
Cases, 5-lb. tins, v'lite, 1 doz.
in case 5 30
Cases, 10-lb. tins, white, % doz.
In case 5 00
Casest 2-Ib. tins, yellow 2 diz.

ir. case 4 00
Cases, 5-Ib. tins, yellow, 1 doz.
in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

Molasses, baking grade

—

No. 2 tins. 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 50
No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. case 4 25
I'ails—No. 1 1 10
Pails No. 2 1 7.5

Pails No. 5 ;{ .55

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 75
No. 5 tins. 1-doz. case 8 95
No. 10 tins. 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 . . . „ 8 75
Pails No. 5 8 55
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'
^ CRANI3ERRIES IN DEMAND
Toroniu. «

FRUIT—The first car of Cape Cod

cranberries have arrived and meeting

wdth a good demand at $9.00 per half

barrel. The cranberry crop this season

is a small one and there it is not likely

that prices will be any lower. Winter

keeping Ontario apples are offered at

prices ranging from $5.00 to $7.50 per

barrel according to the variety and

grade. Duchess and Sheldon pears are

offered freely at 75c. to 85c. per basket

while Keiffers are selling at 50c. to 60c.

per basket.

Oranges. Valencies, 100s 7 00
Do., 126s 7 00 7 00
Do., 150 and smaller 5 00 7 50

Peaches, Cal., in boxes 2 50 2 75
Lemons, Verdilli 6 50
Pears, Cal., Bartlett, box 5 50 6 00

Do., Canadian, lis 50 85
Bananas, per lb OS^/i

APPLES—Barrel

Spys No. 1 7 50
- Spys, No. 2 .... 7 00

Spys No. 3 5 50
Greenings No. 1 7 00
Greenings No. 2 . 6 50
Baldwins No. 1 7 00
Baldwins No. 2 6 50
Do., Cal., Tokay, crate 4 00

Grapes, Cal. Malagas, crate 8 50
Do., Canadian, 6s . 55 60

Grape Fruit, case 8 50

Apples, B. C. boxed 3 50 3 75
Cranberries, Cape Cod, V^ bbl 9 00

CAULIFLOWERS PLENTIFUL
Toronto.

VEGETABLES— Potatoes continue

with an easy trend with prices slightly

lower. Quotations now range from $1.65

to $1.85 per bag. Good dry yellow Dan-

ver onions for winter storage are offer-

ed at $4.00 per bag. There appears

to be a feeling among wholesale dealers

that onions will advance later in the
season. Cauliflowers are plentiful and
some days there appears to be almost a
glut on the market: prices range from
85c. to $1.00 per doz. Carrots and beets
are quoted at $1.25 per bag. There is

practically no change in quotations on
other vegetables.

Cabbage, per doz 1 00 1 50
Potatoes, local, per bag . 1 65 1 85
Head lettuce, crate 1 50 2 00
Tomatoes, lis 40 ."lO

New beets, per bag 1 25 1 25
New carrots, per bag 1 25 1 25
Onions, Spanish, crate 5 50

Do., sack, 100 lbs 4 00
Do., pickling, lis 2 00 2 75

Celery, per doz 50 60
Egg plant, 1-qt. bkt 50 75
Sweet potatoes, hamper 3 00
Peppers, hot green, bkt 40

Do., hot, red, bkt 40
Cauliflowers, doz 85 1 00

BEANS IN DEMAND
Toronto.

BEANS.—There is a strong demand
for beans but as yet the offerings are
small and are demanding a gooc^ price.

It is the general opinion that prices will

be lower when the crop is more fully

threshed. Good hand picked Ontario
beans are quoted at $3.90 to $4.20 per
bushel.

Ontario hand picked, per bus. 3 90 4 20
Cal. Limas, per lb 09 09 1/2

PACKAGE CEREALS STEADY
Toronto. ——^
PACKAGE GOODS—There is little of

interest to report in this 'market. Prices

are steady under an active demand.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 5 00

Do., 18s, case 2 00

Do., 20s, square case 5 00

Do., Aluminurp Prcm.. 20s 6 10

Corn Flakes 363, case 3 10 3 75

Porridge WTieat, 36s, reg., case 6 00

Do., 20s, family, case 6 80

Cooker package peas, 36s, case 2 85

Cornstarch, No. 1, lb. carton 09%
Do., No. 2, lb., cartons 08

Laundry starch 07^4

Do., in 1-lb. cartons SVi

Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid starch, crse 4 00

Potato flour, 1-lb 14Vi
Fine oatmeal, 20s 5 75
Cornmeal 24s 2 »n

Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 5 00
Wttat kernels 243 4 50
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85
Health bran, case 3 5(1

F. S. Hominy gran, case 3 00
Do. , pea rl . case 3 00

Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 86

STRONG NUT MARKET
Toronto. ^^^—
NUTS—Shelled Bordeaux walnuts are

almost impossible to locate. Some
wholesalers have small stocks of Man-
churians but the amount is very limited

and are firmly held at 75c. per lb. In

California walnuts, prices at the coast

have been advanced 2c. above the open-

ing and it is understood that only 20%
of the bookings have been confirmed,

which would indicate that the California

variety is also on the short side.

Almonds, Tarragonas, lb 22 23
Walnuts, Grenobles, lb 23 24
Walnuts, Bordeaux, lb 23 24

Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30
Cocoanuts, Jamaica, sack 6 00 7 60

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 11

Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —

Almonds, lb 47 52
Filberts, lb 35
Walnuts Bordeaux, lb 80

Wo., Manchurian . 75
Do., broken 55 60

Peanuts, Spanish, lb 11

Pecans, lb 140
Brazils 72

NO CHANGE IN SPICES
Toronto.

SPICES.—There is a fair amount ob
business passing: but there is little

change in market conditions. Quotat-
ions are unchanged.

Allspice 15 18

Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 20 23

Do., white 30 35
Paprika, lb 60 70

APRICOTS HIGHER AND SCARCE
Toronto.

DRIED FRUITS.—Apricots are ap-
parently becoming scarce and prices in

primary markets are strong with an-

other advance during the week. The
present price at primary points is now
4y2C. per lb. over the opening quotations.

There is no change in the raisin situation

as compared with a week ago. Some
wholesalers have withdrawn Thompsons
seedless in packages tut are still offer-

ing in bulk. In primary markets Grec-

ian currents are slightly higher but loc-

al quotations on the new crop to arrive

remain at 14M!C. for Patras.

Candied Peels

—

Citron caps, 12-lb. boxes, lb 46
Lenvon caps, 12 lb. boxes, lb 29
Orange caps. 12 lb. boxes, lb 31

Mixed containing 4% lb. lemon,
4% lb. orange, 3 lb. citron caps,

per lb 35
Drained Peel, mixed, «ut ready

for use, in No. I's cartons, 8
3 dozen per case, per dozen 4 50

Currants

—

Greek, Filiatras, cases 17
Do., Amalias 17

Do., Patras IT
Do., Vostizza 23%

Excelsior, pkgs, 3 doz. in case .... 5 50
Dromedary 3 doz. to case 7 M
Fard, per box ap. 12 lbs 3 26
Hallowce dates, i)er lb 11

Figs-
Smyrna layers, 4 Cm., lb 30 32

Do., layers, 6 cm., lb 36 38
Natural pulled, in bags 10%

Prunes

—

30-40S, 256 19

40-50S, 25s 16%
50-60S, 25s 14

60-70S, 2Ss 13

70-80S, 2os 11%
80-90S, 25s 10%

Raisins

—

California, bleached, lb 27 Vi

Seedless, 15-oz. packets 27 29

Seeded, 15-oz. packets 201/2 21
Crn., muscatels. No. 1, 25s 19i,i

Tnrkbh Sultanas pkss 27

Thompsons, seedless 28%
Valencia .... 23%

Evaporated apples 14 IB

STRONG COFFEE MARKET
Toronto.

COFFEE.—Although importers and
wholesalers intimate that there is not

likely to be any immediate advance in

quotations to the retail trade, the fact

remains that Ihe primary markets have

been gradually climbing upward for

some little time past, and primary pric-

es r<re now several cents higher than

early in the summer months. Spot

stock are not heavy and with the seas-

on of heaviest demand approaching,

there is nevertheless a strong possibil-

ity of a slight upward readjustment in

quotations to bring them more in line

with import costs.

Java, Private Estate 51. 5.?;

Begotas, lb .
43

Guatemala, lb 45 52
Mexican, lb . 55
Maracaibo, lb 47 48
Jamaica, lb .

35.

Mocha, lb 52 55

Rio, lb .
22 24

Santos 3.5

HONEY MARKET QUIET
Toronto. —^—

—

HONEY.—The market is quiet with
dealers fairly well supplied. In some
quarters there is talk of lower prices on
account of the big crop.
HONEY, Extracted—
5-pound tins, per lb 16
10-lb. tins, per lb 15
60-lb. tins, per lb 14%
Comb, per doz 3 75 4 50
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CANNED GOODS IN DEMAND

WINNIPEG, Oct. 5.—The main feature of the grocery market

during the week has been the demand for canned fish especially

salmon. With the short pack of sockeye, merchants are buying

freely and are also taking more interest in other grades on account

of the shortage in sockeye. Norwegian sardines are offered as low

and good sales are recorded. The demand for canned peas and

tomatoes has shown a decided improvement and in many cases mer-

chants are purchasing requirements for three months. The coffee

market has advanced and New York brokers are predicting higher

prices on all grades. Seedless raisins are scarce. The new Grecian

crop of currants will arrive on the market around October 20th. The
sugar market has declined. The spice and nut markets continue on

the upward trend. B.C. canners withdrew their prices on jams and

later in the week named a higher price. The sale of fruits, especially

apples and grapes are meeting with a good demand. Cranberries

are now offered on the local market.

SUGAR PRICES LOWER
Winnipeg.

SUGAR—The unsettled condition in

the primary sugar market is reflected

on the Canadian market for refined.

Refined is quoted at $9.75 per cwt. a re-

duction of 25c. and these prices are

firmly maintained by local wholesalers.

The demand is only fair.

Extra gran., bags, 100 lbs

Do., gunnies, 5-20 lbs

Do., gunnies, 10-10 lbs

Do., cartons, 20-.5 lbs

Do. cartons, .'J0^2 lbs

YeMow No. 1 It., bags, 100 lbs. .

.

Do., golden, bags, 100 lbs

Powdered sugar, bbls

Do. boxes, 50 lbs

Do., boxes, 25 lbs

Icing, barrels ......
Do., boxes, 50 lbs
Do., boxes, 2i5 lbs

LUMP SUGAR—
Soft lumps, boxes, 100 lbs. ....

Do., boxes, 50 lbs. ......' .

.

Do. 25 lbs

Do., cases, 20 cartons
Do., cases, 40^/^ cartons

Small lump, boxes, I'OO lbs. . .

Do., boxes, 50 lbs
Do., boxes, 25 lbs

Do., cartons, 50 2-lbs

Hard lump, barrels
Do., boxes, 100 lbs

Do., boxes 50 lbs

Do., boxes, 25 lbs. ...:..

GRAPEFRUIT ARRIVES
Winnipeg-. -^—

FRUITS—The first car of Florida

grapefruit has arrived on the market
and is finding ready sale at $9.00 per

case. Good quantities of Tokay grapes
are arriving daily and are in good de-

mand at $4.50 and $5.00 per case ac-

cording to quantity. Heavy shipments
of apples from B.C. of the Wealthy and
Macintosh reds variety are arriving
and are selling freely. Crabapples are
in fair demand and are quoted at $2.65
per case. Washington pears and Itali-

an prunes are in good demand.
Oranges, all sizes, per case 7 50
Lemons, per case 10 00
Apples, per box 2 00 3 25
Bananas, per lb 10
Grapefruit, per case

. 9 00

FLOUR MARKET QUIET
Winnipeg. —^—
FLOUR—The flour market is ruling

quiet under a light demand. Buyers
are purchasing stocks as they require.

FLOUR

—

STEADY MOLASSES MARKET

9 75
10 15

10 25
10 35
10 50
9 35
9 25
10 1'5

10 35
10 55
10 25
10 45

10 65

10 55
10 65
10 85
11 60
12 35
10 45
10 55
10 75
W) 85
10 75
10 75
10 75
11 00

Winn'p-g.

SYRUPS—The molasses market is

steady under a fair demand. There is

no change in the cane syrup situation.

Corn syrup business on orders for

prompt delivery is of fair volume though

the buying is regulated with close re-

ference to actual wants. Quotations

are unchanged.

CANE SYRUP

—

No. 23
No. 5s
No. lOs
No. 20s

CORN SYRUP—
Cases, 2-Ib. tins white, 2 doz. in

case
Cases, 6-Ib. tins, white, 1 doz. in

case
Cases, 10-lb. tins, white, % doz.

in case
Cases, 20-lb. tins, white, Vi doz.

in case
Cases, 2-lb. tins, yellow, 2 doz.

in case
Cases, 5-lb. tins yellow, 1 doz. in

case
Cases, 10-lb. tins, yellow, % doz.

in case
Cases ,20-lb. tins, yellow, V4 doz.

in case

TABLE SYRUP—
Pure, 2%s, tins, cs. of 2 doz.
Pure, 5s, per case of 1 doz
Pure, 10s, per case of % doz

MAPLE SYRUP—
Maple flavor 2%s, tins, per

case of 2 doz
Do., 2s, tins, case of 1 doz
Do., Is, tins, case % doz

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case
3-lb. tins, 2 doz. case
5-lb. tins, 1 doz. case
lO^lb. tins, 1 doz. case
Molasses quotations subject to 5 per

count.

MOLASSES, BLACKSTRAP—
1%3, 4 doz. in case
2s, 4 doz. in case
21^3 4 doz. in case
5s, 4 doz. in case
10s, 4 doz. in case

RICE PRICES FIRM

6 65
7 BO
7 00
6 80

4 65

5 75

5 60

6 60

3 40

4 56

4 30

4 30

24 85
22 66
21 05

13 75
12 00
11 60

8 30
11 60
9 60
9 20

cent, dis-

5 25
6 00
4 80
4 50
4 20

98-lb. sacks
Two 49-lb. sacks .

Four 24-1'b. sacks

4 821/2

4 90
5 00

Winnipeg.

RICE—There are no new develop-

ments in the rice market. Prices are

ruling firm and an improvement in buy-
ing is noted.

RICE—
No. 1 Japan, 100-lh. sacks, lb 08

Do., 50-lb. sacks, lb 08%
Siam, 100-lb. bags 06%

Do., 50-lb. bags 06%
Sago, sack lots, 13 to 15 lbs.,

lbs., per lb 09
Do., in less quantities, lb 09%

Tapioca, pearl, per lb 08 08%

Winnipeg.

CANNED GOODS—There is a good

demand for canned fish especially sal-

mon. Merchants are realizing that

with the short pack of sockeyes it is

to their advantage to buy and are also

buying freely other grades of salmon

to take the place of the sockeye short-

age. New arrivals of the better grade

Norwegian sardines are offered as low

as $14.50 per case and are selling free-

ly as the market is showing a firmer

tone. New arrivals of canned peas

and tomatoes are on the market. While
merchants are not buying in large

ciuantities they are purchasing enough
to take care of requirements for three

months. Canned fruits are quiet but
indications point to a heavier sale a

little later on in the season. New Cali-

fornia fruits are arriving. Sliced

peaches which have been in short sup-

ply for some months past are now
meeting with a ready sale.

Shrimps, Is, 4 doz. case, do:. . 2 70
Finnan Haddie, Is, 4 doz. case . 9 36

Do., %s, 8 doz. case, case . 10 50
Herring (Can.), Is, 4 doz. case.

Do., imp., %s, 100 doz. case . . 30 00
Lobsters, V48, 8 doz. case, doz. .

.

Do., %s, 4 doz. case, doz. .

.

Oysters, Is, 4 oz., 4 doz. case, cs.

Pilchards, Is, tall, 4 doz. case, cs.

Do., %8, flat, 8 doz. cs., case
Salmon

—

Sockeye, Is, tall case
Do., %s, flat, 8 doz. in case

R. Spring, Is, tall, 4 doz. caae
Do., %s, flat, 8 doz. case .

.

Cohoe, Is, tall, 4 doz. case
Do., %s flat, 8 doz. case ...

Pink, Is, tall, 4 doz. case .

.

Do,, 'os, flat, 8 doz. case ..

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 7 00
Peaches, 28, 2 doz. case 6 60
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. case 6 60

Do., Lombard, light syrup, 28,

2 doz. case 4 75
Raspberries, 2s, 2 doz. case ... 8 60
Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)

Do., heavy syrup, 2s, 2 doz.
case

Apricots, Is, 4 doz. case
Peaohes, 2%s, 2 doz. case ... .

Do., sliced. Is, 4 doz. case
Do., halved, Is, 4 doz. case
Do., 23, 2 doz. ease

Pears, Is. 4 doz. case
Pineapples, sliced, 23, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. . . 4 75
Beans, Refugee, 2s, 2 doz. case . 4 75
Corn, 2s, 2 doz. case 3 25
Peas, 2s, 2 doz. case . ... 390
Sweet Potatoes, 2%, 2 doz. case ....
Pumpkins, 2%s, 2 doz. case .... 3 00
Sauer Kraut, 2%ss, 2 doz. case ....
Spaghetti, 2 doz. case
Tomatoes, 2%s, 2 doz. caae .. 3 96
Spinach, 2%8, 2 doz. case

00

2 75
12 OC
13 00

32 60

2 45

4 20
9 40
7 10

9 00

20 75
21 76
16 75
18 25
14 66
16 50
6 40
8 25

3 25
8 00

7 50
8 00
7 00

6 25
9 00
8 60

6 60
11 00
12 00
12 40
12 40
8 25

12 00
7 60

00
00
00
00
10
00

3 75
4 10

2 16
4 15
6 65

JAMS ADVANCE
Winnipeg.

JAMS—B.C. prices on jams were
withdrawn and since have been named
at an advance of $2.00 per dozen over

the opening price. Indications point to

higher prices from Eastern manufac-
turers as well.

JAMS
Strawberry 4s per tin 89
Black Currant 4s per tin 89
Raspberry 4s per tin 89
Apricots 4s per tin 83
Cherry 4s per tin 83
Peach, 4s, per tin 88
Compound (all flavors), is, tin 67
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SEEDLESS RAISINS SCARCE
Winnipeg.

DRIED FRUIT—Seedless raisins will

be very scarce and probably not more

than 25 per cent of the requirements

will be filled. Independent offerings are

being quoted at a premium of about 10

per cent higher than the association

prices. Seeded raisins are on the mar-

ket in good quantity and are quoted at

reasonable prices. Prunes on the local

market are likely to advance shortly

as there is a very small quantity on
hand in California. New prices on evap-
orated apples have been named and
are selling 2c higher than last springs
sales of old crop. Currents are slight-

ly easier and shipments of the new
Greecian crop is expected about Octo-
ber 20. There is a good demand for
currants due to the shortage of seedless
raisins.

DRIED FRUIT
Evaporated apples, per lb ISV, to 16
Currants, 90-Ib., per lb is" 19

Do., 8 oz. pkgrs., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb llVi

Do., pkge., 3 doz. case, lb 15%
Figs, Spanish, per lb 15

Do., Smyrna, per lb U 12'^
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 25
Peaches, standard, per lb 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 25
Do., Cal., in cartons, per carton .... 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

Currants, 90-lb., i)er lb 18 19

Prunes

—

30-408, 25b, per lb v n
4O-50S, 25s, per lb 1(5 14
60-603, 25s, per lb 14
60-70S, 25s, per lb 12%
70-803, 25s, per lb Oil'/,
80-90S, 25s. per lb '.

IOI/3
90-lOOs, 25s, per lb 08
In 5-Ib cartons, carton 68

Raisins

—

3 doz .to case, per pkg 21
Choice seeded, 15 oz., 3 doz. to

case, per pkgr 20
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkg 19
Cal., bulk, seeded, 25-lb. boxes 24

Do., pkt., seedless, 11 oz., 3
doz. to case, per lb 22
Do., bulk, seedless, 25-lb. boxes
per lb 24

Apricots, choice, 25 s, lb 31
Do., 10s, lb 33
Do., Standard, 10s, lb 26
Do., Standard. 10s, lb 28
Do., fancy, 25s, lb 35
Do., fancy, 10s, lb 36

SCARCITY OF NUTS
Vinnipes. _..^_

NUTS—There is no change in the
nut market as compared with a week
ago. All lines are ruling firm and
scarce. Prices on the new crop Cali-
fornia walnuts are expected shortly.
The crop, it is reported will run about
65 per cent normal and largely to the
No. 2 size.

NUTS, SHELLED—
Almonds, per lb 45 47
Spanish Peanuts, No. 1, lb 12i^
Pecans, per lb 1 40
Walnuts, per lb n%

NUTS IN SHELL—
Peanuts, roasted. Jumbo, lb 25
Walnuts per lb 26
Almonds, per lb 23
Cocoanuts per sack 11 00
Cocoanuta, per doz. 1 50
Brazils, per lb 25
Pecans, per lb 28

ROLLED OATS EASIER SPICE MARKET FIRM
Winnipeg:.

CEREALS—Rolled oats are slightly

easier and 80s are quoted at $2.60 per
bag. Indications are that this line

will return to the higher levels as only
one or two manufacturers are quot-
ing at this low figure and only for

limited quantities. Wheat granules have
shown a decline of 40c per bag and are
offered at $6.10. Whole green peas as
wel as plit yellow have shown a slight

decline. Quotations are steady under
an improved demand for package cereals

PACKAGE CEREALS
Rolled oats 20s, rd. cartons . . 4 75

Do., 36s, case, square, bkts
Do., 18s, case

Corn Flakes S6s, case 3 SO
Commeal, 2 doz. case, case
Puffed Wheat, 3 doz. cs.. case ...
Puffed Rice, 3 doz. cs., case
Grape Nuts 2 doz. cs. case
Package peas, 3 doz. cs., case .

.

Cream of Wheat, 3 doz. cs., case .

BULK CEREALS
Rolled Oats, 80s. per bag

Do., 40s, per bag
Do., 20s, per bag
Do., I0-8s, per bale
Do., 15-8s, per bale

Oatmeal. 98s, gran., or stand, bag ....
Wheat, granules, 98s. bag

Do., 16-6S. per bale
Peas, whole, green, 100-lb. bag, per
bushel
Do., split, yellow. 98s, bag
Do., split, yellow 49s, bag.... ....

Commeal, 98s. per sack
1o., 49s, per sack
Do., 248, per bag
Do., 10s, per bale

Buckwheat grits, whole, 9811b.
bags, per bag

.

Beans. 100-lb. bags, bushel . . 4 20
Lima beans. 100-lb. bags, lb

Barley, pot, 988
Do., 49s

Do., 24s
Barley, pearl, 983, per bag

Do., pearl. 493, per bag
Do., pearl 24s

COFFEE MARKET ADVANCES

5 00
3 60
2 10
3 80
3 40
4 46
5 76
3 80
3 00
9 15

2 60
1 38

71
3 50
4 00
3 70
6 10
6 60

3 95
7 50
3 85
3 25
1 65

85
3 65

9 35

4 50
09 V>

3 85
1 92
1 on
4 95
2 62

1 28

WinninPkT

COFFEE—For the past few weeks
the coffee market has continued up-

ward. Rio coffee is very firm with

some export firms refusing to quote

prices on same. Mild coffees are ad-

vancing in sympathy with Santos.

Coffee brokers in New York are unan-
imous in predicting higher prices on all

lines of coffee. A good demand is re-

ported in the local market.

COFFEE—
Rio. lb 19% 20%
Mexican lb 44 49
Jamaica, lb 28 30
Bogotas, lb 40 43

Mocha (types) SI 53
Santos, Bourbon, lb 28% 31
Santos, lb 271/2 30

TEA MARKET FIRM
Winnipeg.

TEA—The tea market continues firm

and common teas particularly are

strong. With the firm market buying
locally has shown more activity.

INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 35
Pekoe, first quality 40 42
Do., second quality 0' 35 40
Broken Pekoe, first quality .

.

42 48
Broken orange Pekoe 1st qual. 50 60
Japan 42 60

JAVAS—
Pekoe Souchongs 30 C 32
Pekoe 32 40
Broken Pekoe 33 45
Broken Orange Pekoe 3S 48

Winnipeg.

SPICES—The spice market is ruling

firm. Peppers show no change and
cloves are steady. With the increased

demand cream of tartar is firming up.

Jamaica ginger while firm is very in-

active. Vanilla beans have advanced
and the best grades are firmly held as

the crop is only fair in quality,

lb .

45

1

Allspice, Jamaica, best qual..

Cassia, Batavia, per lb. ...

Do., China, per lb

Chillies, per lb

Do., No. 1, per lb

Cinnamon, Ceylon, per lb. .

Do., No. 0, carton, doz. .

Cloves, Penang, per lb. ...

Do., Amboyna, per lb. . .

.

Do., Zanzibar per lb. . .

Ginger, washed, Jamaica, No
Do., Jamaica, No. 2 ... ... .

.

Do., Japan or Africa, lb

Mace, extra bright Penang, lb.

Nutmegs, extra large brown, 70 to

lb., per lb .

Do., large brown, 85 to lb. . .

per lb

Do.; medium, 110 to lb

Do., carton of six, per doz. .

.

Pepper, blk., Singapore, ex. lb. 30

Do., white, per lb 42

Pickling, 14-lb., pkg., per doz

Do., bulk. No. 1, per lb

GROUND SPICE
Allspice, bulk, per lb.

Do., No. 2, per lb .

Do., 2 oz. cartons

Do., 4 oz. cartons

Cassia, No. 1 bulk, per lb. ....

Do., No. 2, bulk, per lb

Do., No. 1, 2 oz. cartons

Do., No. 1, 4 oz. cartons

Cinnamon, bulk, per lb

Do., 2 oz. cartons
Do. 4 oz. cartons .

Cloves, bulk, per lb. i

Do., 2 oz., cartons
Do., 4 oz. cartons ....

20

36

33

55

33

80

90

95

90

45

60

40

25

75

55

60

45

i')

70

30

42

1 05

28

20

18

80

1 20

30

25

1 00

1 40

40

1 15
1 65
50

1 25
2 20

CRANBERRIES ON MARKET
Winnipeg.

VEGETABLES—The first shipment

of cranberries is now on the market and

is quoted at $19.00 per barrel and $10.-

00 per box. Sweet potatoes from Vir-

ginia are in good demand and are quot-

ed at $9.00 per barrel and in small

lots 8c per lb. There is very little

change for other lines of local vege-

tables. Prices for the most part are

holding fairly steady.

Rhubarb, per lb 02
Cabbage, per lb 01*
Head lettuce, per dozen 75 1 25
Leaf lettuce, per dozen 40 60
Green onions, per dozen 30 Oi 50
Cucumbers, per dozen 60
Tomatoes, basket 50
Tomatoes, per lb . 03 03
New carrots, beets per lb 01%
Potatoes, per bushel 80

Do., 25 bushel lots, bushel 75
Celery. B.C., per lb 03 06
Cauliflower, per doz 1 50 2 00
Onions, per sack 3 50

NO CHANGE IN STARCH
Winnipeg. ^—^^
STARCH—There is no change in

quotations on starch. There is a good
steady demand.
STARCH—

Cornstarch, No. 1 quality, per lb.

Cornstarch 1-lb. pkgs., lb.

Gloss, 1-lb. pkgs., per lb. .

.

Celluloid, 1-lb. pkg., per case .

10%
09%
10%

4 35
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I
WEEKLY MARKET REPORTS BY WIRE I

'

1 Statements from Buying Centres East and West 1

Alberta Markets

FROM CALGARY, BY WIRE

Calgary Alta. Oct. 4—Flour declined

75c. per barrel. American granulated

sug-ar is offered 75c per hundred less

than B. C. refiners. B. C. sugar dropped

50c. on hundred pound bags and 25c. on

other sizes. Ontario cheese is easier at

23c. per lb. Seedless raisins in bulk

are offered at 21c. to 22c. per lb. Seeded

raisins are quoted at 19%c. to 21c. per

lb. Number one B. C. potatoes are quot-

ed at $45.00 per ton and Ashcrofts at

$50.00 per ton. Ten ounce packages of

new California figs are quoted at $1.50

to $1.80 per dozen.

Beans— Ashcroft. per cwt 5 50 6 00

Do., Kootenashi, per cwt. ... 5 75 6 25

Kolled oata. 80s 3 00

Rice, Siam 5 50 6 00

Japan, No. 1 7 60 8 00

Tapioca 7 00 7 50

Sago 7 00 7 50

Sugar, pure cane, gran., cwt 9 67

Cheese. No. 1, Ont, large 23 24

Alberta cheese, twins 25%
Do., large 24%

Butter, creamery, lb 37

Do., dairy, lb 25 30

Lard, pure 3s 12 30 12 60

Eggs, new laid, local, case . . 11 00 11 50

Tomatoes, 21/28 4 00 4 36

Lemons, case 12 50

Corn, 2s, standard case 3 50 3 85

Peas, 2s, standard case. 4 20 4 30

New early June peas, case 4 75
Salmon sockeye Is, case ... . 19 80 21 50

Do., Sockeye '/js, case 21 00 21 60
Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case 8 40 9 25

Gooseberries, 2s 11 30
Cherries. 2s. red, pitted 9 00 9 50

B. C. Tomatoes, 4-bas. crate, ea 2 75

Apples, evaporated, lb 19

Do., 25s, lb 19%
Pineapples, Hawaiin, sliced 2's.. 6 90 7 00
Peaches, evaporated, lb 16 18

Do., canned. 23 7 45 7 90
Prunes. 90-lOOs 10 10*

Do., 70-80S 11% 12%
Potatoes. B.C. per ton 45 00

Do., Ashcrofts, per ton 50 00

Nova Scotia Markets

FROM HALIFAX, BY WIRE

Halifax, N. S., October 4—Grocery
markets, generally are steady, showing
few price changes. Sugar made a slight

reduction; granulated now quoted at

.$8.45 and yellow at $8.00. The flour

and feed markets are not vjry active

but are showing signs of brightening.

:iiniiiiniHii;

Eggs are plentiful at 48c. per doz. Yel-

low eye beans are easier at $6.00.

Cheese is lower at 20c per lb. American
clear pork dropped slightly .to $33.00.

Flour, No. 1 patents, bbl 11 00

Cornmeal, bags 2 50

Rolled oats, per bag 3 95

Rice, Siam, per 100 lbs. ..... 06% 10

Tapioca, 100 lbs 10 00

Sugar, standard', gran 8 45

Do., No. 1. yellow 8 00
Molasses, gal 70
Cheese, Ont., twins 20
Eggs, frash, doz 43

Lard, compound 16

Do , pure, lb 22

American clear pork, bbl 33 00
Tomatoes, 2%s., stan., doz 2 00
Breakfast bacon 33
Hams, aver. 9-12 lbs 35

Do., aver., 12-18 lbs 35
Do., aver. 18-25 lbs 31

Roll bacon 26
Butter, creamery, lb 48

Do., dairy 36
Raspberries, 2s Ont., doz 4 00
Peaches, 2s., standard, doz 3 30
Corn. 2s. standard. dt)Z 1 60
Peas, standard, doz 1 95
Strawberries, 2s, Ont.. doz 4 00
Salmon. Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per !b 15

Dried peaches, per lb 22
Potatoes. Nat., 90-lb. bag. 1 50
Onions, Jersey 4 50
Onions, Spanish 5 00
Beans, white 4 50

Do., yellow eye 6 00
Bananas, lb 09 10
Lemons, Ca 15 00

In this store good equipment a-.id attractive interior displays help increase sales
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Prefers a Credit Business to

Selling Strictly for Cash

Fredericton Provision Co., Fredericton, N.B.

Finds Combination of Groceries and Meats
a Profitable Investment — One Helps the

Sale of the Other

HAVING a meat department along

with one for groceries is good

business, according to W. J. Stap-

leton, manager of the Fredricton Prov-

ision Co., Fredricton, N. B. Two and a

half years ago this company took over

the Morgan Grocery Co., and since that

time have been carrying fresh meats.

"The meat department provides half the

revenue," Mr. Stapleton told a repres-

entative of Canadian Grocer recently.

"Meats and groceries can be worked
well together," he added. "One helps to

sell the other, and I find that in selling

groceries to customers the suggestion

of meats very often means a sale. The
same is true in the sale of meats. A cus-

tomer at the meat counter may be very

often just waiting for a suggestion of

some speecial line of groceries."

V^here Display Counts

Display plays an important part in

the store of the Fredricton Provision

Co. and both in the grocery and meat
departments, goods are displayed to the

host possible advantage. A refrigerator

counter is used in the meat section, and
here is displayed cooked meats, as well

as butter, shortening and cheese. The
windows in the summer months are us-

ed almost exclusively for the display of

fruits and vegetables. Sale of fruits

and vegetables averaged $200 per
week all summejr, and Mr. Stapleton be-

lieves that the constant display of the

same meant a good deal in the way of

increasing sales. "Window and counter
displays cannot be used too much" re-

marked Mr. Stapleton.

In the conduct of this business, cus-

tomers must pay their accounts when
due, and if they do not, their credit is

cut off. "If a new customer should
come in and want credit," Mr. Stapleton
stated, arrangements are made where-
by the account is to be paid at certain

dates, and if the arrangement is lived

up to, further credit is extended, but if

the account is not met as stipulated, all

further credit is cut off until the balance

is paid. Fifty per cent of our business

is credit, made up of several large ac-

counts up to $800 and $1,000 per month.

These are boarding houses and such

like.

Prefers A Credit Trade

"Personally I do not prefer a busi-

ness conducted on cash lines, to that of

a credit trade. A credit business allows

a better margin of profit, and permits

of a larger turnover. People will buy
more goods on credit than when pay-

ing cash. I prefer good credit custom-
ers, and believe in making sure of their

reliability. A new customer is always
investigated before credit is allowed,

and if favorable they are given credit

up to two weeks."

What Does the

Public Think
Of Your Store?

Knocks, boosts and suggestions, good
and bad, intermingled in about equal

number, came to a certain store as a

result of a "we want to know" contest.

More than 1,500 responses of all sorts

A CORRECTION
In an article that appeared |

in last week's issue on the

broom situation, it might ap-

pear that there has been a re-

cent reduction on brooms «af 25

per cent. This howevei", is

not the case. The reduction of 1

25 per cent represents the total

reduction made in brooms from
the highest price during 'the

past few years.

came to the store in response to offers

of $10, $5, $3 and $2 worth of merchan-

dise.

Four questions were asked in the con-

test:

1—What do you think of us?

2—What do you like about our store?

3—What can you suggest that will

help?

4—What can you suggest that will

help us reach our goal of serving you

best, all ways, always?

The value of the contest to the store

was felt to be not only in the institution-

al advertising produced, but also in giv-

ing a clear insight into the views and

buying habits of customers. It was dis-

covered that mothers with small child-

ren, who form a large part of the trade,

appreciate consideration of the fact that

there are accommodations for the child-

ren. Some of the letters made vivid and

pointed comparisions with other stores

in this town, showing that the custom-

ers are observant shoppers.

The influence on the individual of

treatment by clerks demonstrated by a

number of letters, many of which con-

demned unreservedly the treatment they

had received at the hands of salesper-

sons, while others gave full praise to

clerks that had been of service.

First place in the contest was divided

between two women whose suggestions

were considered valuably constructive.

One was a plan for continuing sales un-

til 1 p. m. next day if it rained when the

sale was scheduled; the other was a sug-

gestion for increasing business in the

suburban districts.

WILL OPEN TRADE OFFICE IN

INDIA

Montreal,—According to Major Chris-

holm, trade Commissioner for Cuba,

Venezuela, Columbia, Panama, Mexico

and Jamaica the Canadian Government
will open a trade office in India..

Major Chrisholm will leave for Cal-

cutta on October 16th. but will be at 'he

offices of the Canadian Manufacturers'

Association, Montreal from October 5 t.i

15, in order to meet exporters and those

desirous of obtaining inforjnation on
trade prospects in Central America.

JL
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Produce, Provision and Fish Markets

QUEBEC MARKETS
MONTREAL, Oct. 5.—The produce market shows a number of

interesting changes this week. Live hogs are lower in price,

smoked and cooked hams are lower. Bacon stays firm with a
good demand. Lard is steady in price. A demand for butter and
cheese from the United States, in view of the low prices has stimu-
lated trade and not only has this helped the market but the British

buyers have taken a hand and a stronger market for both is the
result. There is no change in poultry although the tendency is to-

wards easier prices. Fish prices are lower with an improved demand.
The only advance in fish is one cent more for B.C. salmon and for
lake !;rout. Egg prices are much stronger with a limited supply of
new laid eggs and a higher price. The whole produce market shows
more activity this week.

BUTTER MARKET STRONGER
Montreal.

BUTTER—Although there is no
change in the wholesale prices of but-

ter, the market shows more strength

on account of the activity in the export
market which opened with a demand
from the United States. The strength
developed has resulted in an advance of

ViC per lb. in the manufacturer's price

and wholesale prices may be expected
to go higher.
BUTTER—

Finest creamery prints 39
Creamery solids 38

STRONGER CHEESE MARKET
Montreal- ..^—

—

CHEESE—In consequence of the low-
er prices that have been paid for cheese,

the receipts in Montreal show a big de-

cline. This week, however, a reaction

has taken place and the market shows
strength. A demand from the United
States has stirred up buying in Great
Britain and cable enquiries have been
numerous. This has strengthened the
market considerably although as yet
there is no definite change in prices.

Large, per lb 21
Twins, per lb 20

Oltl white •. . . . .... 30
Triplets, p«r lb 22
Fancy old cheese, per lb 30 33
Stilton, per lb 35
Quebec 20 21

COOKED HAMS LOWER
Mcn'real.

COOKED MEATS—In view of the
cooler weather and lighter demand for
cooked meats, cooked hams are reduced
2c per lb. this week. The regular ham
is now selling at 52c, sandwich at 55c
per lb. Other lines of cooked meats are
unchanged in price.
Jellied pork ton"''""! 35
Jellied pressed beef, lb 37
Hams, cooked 52 55
Pork pies (doz.) ....
Sausage, pure pork 20
Mince meat, lb 15V4
Ox toEJTue, tins 65
Head 'iheese, 6-lb. tins, per lb 10

EGG PRICES HIGHER
Montreal.

EGGS—The egg market shows in-

creased strength this week with smaller

offering of new laid eggs. The

supply is now at a minimum and prices

quoted are from 52c to 60c per doz. The

demand, however, is swaying to select

from storage stocks which are quoted at

45c to 46c per doz. Higher prices may
be expected on new laid eggs as the

supply is limited.

EJxtras 52 60
Fresh selects 45 4n

Do., No. 1 :«

LOWER PRICES FOR HAMS
Montreal.

SMOKED MEATS—The feature of

the market for smoked meats is a weak-

er feeling in hams on account of more

liberal supply available and the some-

what limited demand at this season of

the year which results in easier prices

for smoked ham. The 8 to 10 lb. sizes

are selling at 32c per lb. and the heavier

weights at 30 and 31c per pound. On

the other hand trade in bacon has been

fairly active and prices have ruled

steady.

BACON—
Breakfast, best . .

.

Smoked breakfast
Cottage rolls ... .

Picnic hams ...

34 40
36 42

. .. 32
22

Wiltshire 32

MEOroM SMOKED HAMS—
Weight, 8-14, long cut

Do., 14-20
Do., 20-25
Do., 25-35
Over 35 lbs

35

35
35
31
27

24

this week. Prices are steady with a

fair trade passing.

Heavy mess pork (bbl) 30 00

Plate beef 22 00

LIVE HOGS EASIER

LARD PRICES STEADY
Montreal. —^^
LARD—A steady feeling has prevail-

ed in the lard market under a fair de-

mand for local and country accounts.

Prices quoted by the wholesale trade

are unchanged.

Tierces. 60 I'bs 17

Pails, 20 lbs 17 1/2 18y2
Tubs, 20 lbs 17 18
Bricks 20 21

BARRELLED PORK UNCHANGED
Montreal. —^^—
BARRELLED PORK — There "is no

change in the market for barrelled pork

Montreal. '

FRESH MEATS — The course of

prices for live hogs has been somewhat

irregular. A weaker feeling has pre-

vailed in this market and prices closed

50c to 75c per cwt. lower than those

prices quoted a week ago. $9.50 and

$9.75 per cwt. is quoted for select live

hogs weighed off cars. Prices on fresh

cuts of pork unchanged, and there is

no change in the market for beef, prices

being steady with a fair trade passing.

FRESH MBATS—
Hogs, live (selected off cars)

Abattoir killed, 65-90 lbs.

9 50
. .. 17

9 75

18

Fresh Pork-
Legs of pork (foot on) . ... 24 26

Loins (trimmed) 28 31

Trimmed shoulders . ... 19

Untrimmed 17

Pork sausage (pure) 20

Fresh Beef—
(Cows)

Hind quarters ... . 12 18

Front quarters .... 05 09

Loins 25 28

Chucks 08 09

(Steers)
12 20
06 10

28 30
08 10

EASIER PRICES ON FISH

Montreal.

FISH—There is a good supply of fish

on the market with easier prices and an

increased demand. The higher prices of

fresh eggs should increase this demand
noticeably. Market cod, haddock, Gaspe
salmon and doree are lower in price. B.

C. salmon and lake trout are slightly

higher in price There is a good demand
for oysters and it is expected that

prices will go higher than the present

quotations.

Market Cod 05 1/2

steak Cod 09

Gaspe Salmon 22

Dressed B. C. Salmon 26

White fish 18

Haddock 06%
Halibut 22

Trout, lake 18

Chicken halibut 16

Sword fish 20
Flounders 10

Dressed Pike 12

Doree 18

Mackerel
'.'

20

OYSTERS—
Standard No. 1 can 2 60

Do., No. 3 can 7 FO

Hard Boiled

The black-haired waitress very much
out of sorts, sailed haughtily up to the

table at which sat the grouchy break-

fast customer. She slammed down the

cutlery, snatched a napkin from a pile

tosed it in front of him.

Then striking a furious pose:

—

"Watcha want?" she snapped

"Coupla eggs," growled the customer.

"How ya want 'em?"
"Just like you are."—Life.
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ONTARIO MARKETS
TORONTO, Oct. 5.—Butter, cheese and eggs are firmer with

higher prices on butter, but eggs and cheese show Httle change
in quotations. Lard continues easy under a slight reduction.

Margarine remains steady under a fair demand. Cooked hams show
a further reduction while other cooked meats are unchanged. The
live hog market was fairly steady during the week, but there are
indications for lower levels. Cattle, under heavy receipts, dropped
several points. An easy feeling prevails in the market for smoked
meats and there is a strong possibility for reductions. The fish

market shows practically no change outside of a gradually improved
demand. Poultry is easier with lower prices on spring chickens and
fowl.

BUTTER MARKET HIGHER ANOTHER DROP IN COOKED HAMS
Toronto.

BUTTER—The market has developed

a firmer tone with prices advanced one
cent per lb. making No. 1 creamery 41c

per lb.

Creamery prints ........ 41 40

CHEESE MARKET FIRM
Toronto.

CHEESE—The market is slightly

firmer but quotations to the retail trade

are unchanged.
Large, new 20 22
Do., June 24 25
Stilton, new 26

EGG PRICES FIRM.

Toronto.

EGGS—There is practically no
change in the market situation as com-
pared with last week. Prices are firm

and unchanged.

Selects 50 51

No, 1 . 44 45
Selects in cartons 53 54

LARD DOWN ONE HALF CENT
Toronto.

LARD—Quotations are reduced one
half cent per pound. One pound prints

are now quoted at 20c, and on the tierce

17%c per pound.

LARD—
1-lb. jn-ints 20

Tierces, 400 lbs. ITVa
Tubs are %c higher than tierces and pails one

cent higher than tierces.

NO CHANGE IN SHORTENING
Toronto.

SHORTENING—This market is un-
changed although in some quarters the

opinion is expressed that the recent
advance in cotton hns resulted in a

stronger market for cotton seed oil

which to a certain extent can be expect-
ed to react in a stronger market for
shortening. While there are others who
are of the opinion that the shortening
market cannot be expected to show
much strength while the hog and lard
market remains in a weak condition.

SHORTKNING

—

1-Ib. prints 16% 17
Tierces, 400 lbs 14y2
Tubs are %c higlier than tierces and paiiS one

cent higher than tierces.

MARGARINE STEADY
Toronto.

MARGARINE—The market is quiet

with a fair demand. The best grades
are quoted at 21c per lb.

Toronto.

22

COOKED MEATS—Cooked hams are

further reduced one cent per pound.
Ordinary round hams are quoted at 47c
to 51c and square pressed at 51c to 55c
per lb. Other cooked meats remain un-
changed.

roOKED MEATS—
Boiled hams, lb 47 51

Do., square pressed 51 55

Boiled shoulders, lb 38

Head cheese, 6s, lb 12

Choice jellied ox tongue, lb 65

Jellied pork tongue 40

Bologna 16 18

Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

CURED MEATS EASY
Toronto.

PROVISIONS—The market is an
easy one with a prospect for a reduc-

tion on smoked hams and bacon.
Hams

—

Small, 6 to 12 lbs

Medium, 12 to 20 lbs

Large, 20 to 35 lbs., ea. lb.

Heavy, 35 lbs. and upwards

Backs

—

Boneless, per lb 46
Rolled, per lb

Peameal 40

Bacon

—

Breakfast, ordinary, per I'b. . . 30

Do., special trim

Cotage rolls

Roll, per lb

Wiltshire (smoked boneless) lb..

Do., three-quarter cut
Do., middle ...

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs

Do., av. 80-90 lbs

Clear bellies. 15-30 lbs 20'^
Fat backs 10-12 lbs 14
Out of pickle prices range about 2 c

pound below corresponding cuts above.

Barrel Pork

—

Mess pork
Short cut backs, 200 lbs

Picked rolls, bbl.. 2P0 lbs.—
Lightweight
Heavy

HOG MARKET WEAK
Toronto.

FRESH MEATS—The hog market
during the week ruled fairly steady
with prices remaining as a week ago.

Packers, howevier, still maintain that

lower prices will rule. The cattle mar-
ket fell off 50c to $1.00 per cwt., under
heavy receipts. There is practically

no change in dressed meats.

Dressed, light per cwt 14 00 16 00
Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt 10 25

33

33

29

20

47
"il

43

36

41

30

2372
29 V?
33 Va

35%

21%
19>^

21%
16

nts per

30 00
38 £0

42 00
37 00

Live, fed and watered, cwt 10 00

Live, f.o.b. per cwt 9 25

Fresh Pork

—

Legs of pork, up to 18 lbs 25

Fresh hams, lb •'
''?

Tenderloins, lb 50

Picnics, lb 13

Montreal shoulders, lb 16

Boston butts, lb. . . .• 19

Fresh Beef—from Steers and

Heifers

—

Hind quarters, lb 15 17

Front quarters, lb 05 08

Ribs, lb 16 22

Chucks, lb 06 08

Loins, whole, lb 20 23

Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below

above quotations.

Calves, lb 13 14

Spring lamb, lb 16 18

Yearling lamb, lb 08 10

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

OYSTERS IN DEMAND
Toronto. '

FISH—There continues to be an im-

provement in the" demand for fish but

market conditions show no change as

compared with last week. The oyster

season is opening with a fairly active

demand considering weather conditions,

No. 1 tins are quoted at $3.90 to $4.15^

No. 3 tins at $11.40 to $1165 and glass

jars at $6.25 per doz.

Toronto.

FRESH SEA AND SALT FISH

Cod steak, lb 09 10

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Government H^
Do., Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb 14 15

Hadock 09 10

Spring Salmon 24 25

Fall salmon 12 13

Rainbow salmon 12 13

Cohoe salmon 19 20

Mackeral Oil 12

Yellow pickerel, lb 17

Oysters, No. 1 tins 3 90 4 15

Do., No. 3 tins 1140 1165
Do. Glass jars, doz 6 25

FROZEN FISH

Halibut, medium 22 23

Do., chicken 16 17

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring 07% 08

Brill 10 11

SMOKED FISH
Haddies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

POULTRY MARKET LOWER
Toronto. ^-

POULTRY — Under heavy receipts

the market has developed an easier tone

with prices on spring chickens and fowl

down two to four cents per pound.
Prices paid by dealers

—

Live Dressed
Turkeys 40 45

Chickens, spring 22 25

Roosters 14 18

Fowl over 5 lbs. . 20 25

Fowl, 4 to 5 lbs 18 20
Fowl, under 4 lbs 14 16

Guinea hens, pair 1 25 1 50
Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Ducklings 18 to 20 25 to 30
Hens, heavy 30

Do., light 25 28
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WINNIPEG MARKETS
WINNIPEG, Oct. 5.—The produce and provision market has

shown a weaker tone and price changes are in order. Hog
prices are lower and cooked, smoked and cured meats have

declined in sympathy. The butter and cheese market has shown
no change in quotations. Eggs have advanced. Good shipments of
poultry are arriving and lower prices are quoted on same. Lard and
shortening are weaker.

BUTTER PRICES UNCHANGED
Winnipeg.

BUTTER—The butter market shows
no change. Best table grade creamery
butter is quoted at 40c per lb.

BUTTER—
Creamery, best table grade .... 38 40
Dairy, best table prade ....
Margarine 2i ZB

CHEESE MARKET IRREGULAR
Winnipeg.

CHEESE—The cheese market is ir-

regular and while there are no changes
in quotations the general trend is to-

wards a weaker market until thp export
demand shows more activity.

chee:se—
Stilton ohees«, large, lb 26

Ont., large, lb. . 22
Ont. twins, lb. '. 221,2
Ont., triplets lb 23

EGG PRICES STEADY
Winnipeg.

EGGS—There is very little change in

the egg prices this week. The mar-
ket however, has a slightly firmer tone.

New laid in cartons are quoted at 50c
per doz. with No. 1 candled at 37c.

COOKED MEATS LOWER
Winnipeg.

COOKED MEATS—Cooked ham is

reduced Ic per lb. making best quality
52c to 56c per lb. Practically all lines
of cooked meats have shown a decline
in sympathy with the decline in the
prices of hogs. Jellied ox tongues are
quoted at 58c per lb. with pork tongues
at 38c.

Cooked Meats
Best quality, skinned, 8-14 lbs

Do., 13-16 lbs
Roast ham, lb

_ . .

Roast shoulders, lb. ....
Pork tongues, lb

Head cheese, 6-lb. tins, lb.

Jellied Ox Tongues, lb.
. . .

Luncheon cooked meats, lb. .

.

SMOKED MEATS REDUCED
Winnipeg.

PROVISIONS—Following the lower
prices on hogs practically all lines of
smoked and cured hams and bacon are
reduced. Best quality smoked ham is

quoted at 42c to 45c per lb. Best quali-
ty back bacon has shown a decline of
3c per lb., now quoted at 51 c.

Hams

—

H to 16 lbs., per lb
16 to 20 lbs., per lb

Boneless, 8-16 lbs., per lb. .

Skinned, 14-18 lbs., per lb.

Back, 6 to 10 lbs. lb

Cottage rolls, boneless . . .

Bellies, 6 to 10 lbs. per lb. .

POULTRY MARKET EASY
Winnipeg. .

POULTRY—The market continues
easy under heavy receipts. No. 1 milk-

56
52

55%
37
38
15

68
17

43
42
51
45
51

24
35

fed broilers have declined 2c, now quot-

ed at 38c, per lb. An improvement in

the demand for poultry is noted.

POULTRY—
D. P.

Do.
D.P.
Do.

N«. 1

chickens.

3% lbs.

fowl. 3V.
3V. lbs.

broilers.

3 lbs. and un
and over . .

.

lbs. and under
and over . . .

per lb

ier 34
36
24
26
38

nr:....:

LARD MARKET EASIER

LARD—The lard market is showing
an easier tone and prices have declined

one half cent per lb. Best quality No. 1

lard in tierces of 400 lb. is quoted at 18c

with 20 pound wooden pails $4.00. Short-

ening has declined one half a cent as

well bringing the price in tierces of 400

lbs. to 15c.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 18

Do., wooden pails. 2'0-lb. pails .... 4 00
pails), per pail 3 40

Shortening, tierces of 400 lbs 15

GOOD DEMAND FOR FISH
Winnipeg.

FISH—There is little change in mar-
ket conditions and fish dealers report

a good volume of business. There is no
change in quotations.
Black cod, lb

Brills, lb

Herrings, Lake Superior, 100
lbs., sacks, new stock .

.

Halibut, chicken, cases 300 lbs ..

Do., broken cases
Salmon

—

Cohoe full boxes, 300 lbs 19

Do., in broken cases 20

09

3 50
15%

Soles 09
Whitefish 13%

Do., broken cases 14 V<!

SMOKED FISH
Bloaters, Eastern National, case .... 3 60

Do., Western, 20-lb. boxes, box .... 2 10
Haddies, 30-lb. cases, lb 14

Do., in 15-lb. eases, lb 14
Kippers, East., Nat, 20 count,

VI eoant 3 73
Fillets, 16-lb. boxes, lb 20

SALT FISH
Gieak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail 135
per barrel 7 00
Do., mixed, 9 lb. pails, per pail .... 1 25

Labrador herrings, lOO-lb. bbls..

HOG MARKET DECLINES
Winnipeg.

FRESH MEATS—The hog market
during the week has shown a weaker
tone and has declined 75c per cwt. Se-

lected live hogs are quoted at $11.00 per
cwt. Receipts arriving are very light

and higher prices are expected. Quality
butcher heifers are sold from $3.50 to

$4.00 while other grades range from
$2.50 to 3.25. Best quality veal calves
are quoted from $4.00 to $5.00. The
sheep and lamb market is ruling steady
and good lambs are quoted from $600 to
$8.00 with mutton sheep from $3.00 to
$4.00

Selected, live, cwt 11 00 11 00
Heavier 6 00 9 OO
Light 10 60 1.1 00
Sows 5 (K) 6 60

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 24 32
Spare ribs 18
Loins of pork, lb 34 37
Fresh hams, lb O 28 34
Shoulders 22 26

Fresh beef—from steers and heifers

—

Hind quarters, lb 11 19
Front quarters, lb 06% O8V2
Whole carcass, good grade, lb. 08% 13

Mutton

—

Choice, lb 22
Choice long hinds (legr and loin) ... frS

loin) ,'5

Choice Stevrs 07%
L.anil>8

—

Choice, 30-45 lbs 20
Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

I

Try the Other Key.
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Oleomargarine that Sells

When you desire a real high-grade Oleomargar-
ine, which does not merely sell once, but repeats

continually after the first sale—buy and feature

"Mayflower" Brand Oleomargarine and

"Clover Blossom" Brand Oleomargarine
These are brands which give SATISFACTION, and for
which a LARGE and STEADY demand has already
been created.

If you haven't already tried at least one of them, order
a shipment to-day, and in this manner give your cus-

tomers the pleasure of using Oleomargarine which is

manufactured by one of the largest Oleomargarine
concerns.

We are sole agents for these brands. You can either order direct

or purchaise through our traveller

TORONTO
Montreal Hamilton

^^'^fv ^^^^|l^ ^^^'^^u ^1^1^
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CEMTURy SALT
A sparkling white salt refined

to the utmost possible point

of purity. Well advertised.

Deservedly popular.

SIFTO SALT
Once the ladies try it — no otKer salt ever has a

chance with SIFTO for table use. It flows freely

in any weather. It is a true, white sparkling salt.

OOMIMIOM SALT CO. LIMITED. SARMIA

If your jobber cannot supply you, we invite your inquiry, when
price lists and full information will be promptly sent you.

DOMINION SALT CO., Limited, SARNIA, CANADA.
"Manufacturers and Shippers.

For Safe

%
Handlim

SERVICE PAYS

Holds trade.

TV/TAKE your delivery efficient. STAR
^^^ EGG CARRIERS and TRAYS save

time in the store and on the vv^agon.

Most convenient for the housevi^ife.

Prevent breakage — eliminate com-
plaints. Let us shoM^ you hov^^ in actual

figures. Cost less to use.

JOHN G. KLBS - ROCHESTER, N. Y.

STAR EGG
CARRIER &
TRAY M'FG
COMPANY

1037

JAY STREET
ROCHESTER
NEW YORK

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them
moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes
them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven
Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you piace your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count
on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants
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Why do you ask your druggist for

a certain kind of shaving soap?

This question is asked merely to demon-

strate a fact. Your brand of shaving soap is

advertised and you want it.

For the same reason, many milHons of

people have made Postum as well known as

oranges, Grape-Nuts as well known as

prunes, and Post Toasties the most popular

Corn Flakes in Canada.

And there's a further reason why the suc-

cessful grocer specializes on Postum, Grape-

Nuts and Post Toasties.

The Postum advertising policy is not

erratic. The systematic and uninterrupted

appearance of Postum, Grape-

Nut and Post Toasties messages

throughout the year eliminates

all risks on the part of the grocer,

guarantees quick and profit-

able turnover on every pack-

age to the consumer

Canadian Postum Cereal Company, Limited.

Windsor, Ontario
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Westward Ho

!

Having established the

"PERFECT"
F AM I L

Y

of grocery products firmly in the Mari-
time Provinces, we are nov^' ready to

serve the Ontario and Quebec field.

Pending announcement of Representa-
tion, we will be pleased to answer mail

enquiries. May we quote on

"PERFECT" Baking Powder
"PERFECT" Coffee
" PERFECT" Spices

"PERFECT" Lemon Pie Filling

Pickling Spice, Herbs

Canada Spice& Specialty Mills,

Limited

ST. JOHN, N. B.

Are you ready for

the coming

SOCIAL SEASON?
Marsh's Grape Juice makes ideal

"punch." Keep it well display-

ed during the coming Social

Season along with Marsh's Un-
fermented Wines.

These delightful beverages will

be much in demand for social

affairs this fall.

The Marsh Grape
Juice Co.

NIAGARA FALLS, ONT.

AGENTS
Agents for Ontario, Quebec and

Maritime Provinces :

THE MacLAREN WRIGHT,
Limited,

Toronto and Montreal

Agents for British Columbia

:

F. G. EVANS CO.. LTD.
Toronto and Montreal

REINDEER
FLOUR
the Flour that you
can always recommend

Our special, unique process of mill-

ing only the finest No. 1 Canadian
Hard Wheat produces a flour of un-
usual quality and enhanced food value.
Exacting milling standards, and care-

ful inspection, maintain this high
quality year in and year out. So that

when you recommend

REINDEER FLOUR
you can do so with absolute assurance
that it never varies in quality, ncTer
fails to make good.

Peterboro Cereal Company,

Peterboro, Ont.

Branch Mill: Campbellford, Ont.

General Sales Office: Peterboro, Ont.

1 i i » J J < » ! ' »
f
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Cane's Pencils, extensively advertised,

are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane& Sons Co., Ltd.
Newmarket, Ontario
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where
you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shipping Room 256, Night Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.

WEARE NOT TRYING

to load merchants up with dead stock. A
few packages up in the shelves and a
ease or two in the warehouse is no good
to our business (or yours) unless it is

moving.

Don't buy Columbia until you are con-
vinced it is worthy of a fair trial. Then
buy carefully until you are sure it is

O.K. After that we know how your
buying will go and we are quite willing
to wait for the big orders until that
time.

ImnWai
^SmiT

The Columbia Macaroni
Co., Ltd.

Lethbridge, Alberta

.l««IIM l lHHlHI M » «l»«»HH« l| «m|l»ll».»w«ii«»it»»«

SAL SODA
In Handy 2}/^ lb. Cartons

Why waste time and money
weighing and wrapping bulk Sal

Soda when you can sell Arm and
Hammer Brand — the highest

quality made—in handy 2V2 lb.

caitons? These convenient con-

tainers protect the great strength

and purity of this superior Sal

Soda until it reaches your cus-

tomers. They're packed 36 to

the case. Your wholesaler can
supply you.

CHURCH & DWIGHT, LIMITED
MONTREAL

CANADA

NAPLESYRUP

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Mackeniie & Co., Limited, Winnipeg, Regina, Sasltatoon, Calgary aad Ed mon

.

tcM Oppenheimer Bros., Limited, Vancouver, B. C; S. H. P. Mackenzie & Co., 95 King St.. E. Toronto, Can.
J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

H^fetES^s"
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Would you like to increase

your sales of air'AnCHOK''
Sealed Goods and earn

50^» Profit, Extra?
Well, you can easily do it if you fill in the coupon
below and then arrange a good display of "Anchor"
sealed products in your window and on your counter
grouped about an attractive display carton of this

popular

ANCHOR
"Removes the Cap without Mish

This excellent opener easily removes the tops from jars and tumblers

sealed with "Anchor" caps or similar seals without fuss, mu:s or trouble.

Every housewife has been looking for an ingenious opener of this type

and the speedy manner in which Anchir openers sell wherever they are

introduced has shown that they fill a long felt want.

Many grocers have tried the above plan with great success greatly in-

creasing their sales of Anchor Sealed Goods and selling many boxes of

these handy openers on each of which there is a profit of fifty per cent.

Anchor openers are packed in handsome dis-

play cartons each containing three dozen

openers in individual containers. These car-

tons cost you $1.20 net and you sell each

opener for 5c. which gives you a profit of

60c. on each carton. P^ill out the coupon £t

once, get an attractive display and rea-p

double profits on every sale.

MAIL THIS TODAY

Anchor Cap & Closure Corporation

275 Wallace Ave., Toronto

Enclosed find (P. 0.) (money order)

for $

for which (express) (mail) me
cartons of Anchor Openers.

NAME
ADDRESS

Anchor Cap & Closure Corporation
275 WALLACE AVE., TORONTO
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Packed in England

Everybody Likes Tetley 's

IN a country where the esti-

mated tea consumption is in

the neighborhood of 5 pounds
per person, you have tea drinkers

who know good tea. They drink
enough of it to know good tea,

too!

A^nd it is here that Tetley's is

daily growing more popular, and
the demand for both Tetle)''s Sun-
flower Tea and Golden Tips is

steadily increasing. We are meet-

ing this demand adequately by
keeping a big supply of Tetley 's

Tea on hand all the time, so that

we can fill your orders promptly.

The excellent cup quality of

Tetley's is the result of a blending
knowledge that has been gained
over a period of 100 years. The
clear deep color, and full-bodied

fragrance are unexcelled.

Your order will be given imme-
diate attention,

:4'T ;::.„: :ll

\. i/'-

TETLEY'S TEA
Knowler & Macaulay, Ltd Makes good tea a certainty,

Vancouver
Selling Agents for

British Columbia

Mason & Hickey
Head Office, Winnipeg, Manitoba

Selling Agents for

Manitoba, Saskatchewan and Alberta
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A Reputable Article that En sure

Repeat Orders and Steady Sales
This is a retail druggist's unsolicited opinion of Eno. You cannot sell an article
which gives your customers greater satisfaction than this universal laxative, for
Eno has over fifty years' popularity and proved merit behind it. Apart from this,
Eno trade is profitable trade—for Eno is too well advertised to stay on your
shelves. There is a huge demand for Eno to-day, and sales are bigger now than
ever before.
Is your «tock sufficient to cope with n?w customers' requirements ?

"Brings Health to Your
Customers

and Profit to Your
Business" FRUIT SALT

Prepared only by

J. C. ENO, LTD., "Fruit Salt" Works, LONDON, England
Sole Sales Representalioes

HAR:LD F. RITCHIE & CO., Limited, 10 McCauI St., TORONTO
Also at New York and Sydney, Australia

Grocers Should Buy Jams Now
The present low prices of jams
marmalades are artificial prices.

They do not bear a true relationship
to manufacturing costs.

With improved demand - and demand
is improving - prices must and will rise.

Grocers should buy jams and
marmalades now - in quantities.

See your jobber

Jams and Marmalades that

a Grocer can safely recom-

mend to his best customer.

The T. Upton Co., Limited

HAMILTON, CANADA
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Grocers Who Handle
CHASE & SANBORN'S

Teas and Coffees in Packages

Meet the demand of their customers
Simplify and facilitate Tea and Coffee sales

Save time—eliminate waste—guarantee correct weight.

The bright, clean, attractive packages—the uniform

quality—the reputation of goods and house—are all

familiar to the buying public, and make the selling

of CHASE & SANBORN'S merchandise easy and
pleasurable.

CHASE & SANBORN MONTREAL

Satisfaction and Repeat Orders ^Always

Follow in the wake of these 'All Canadian'

Malcolm

Milk Products
Only rich creamy milk from

the finest dairying section of

Ontario is used in preparing

these "all Canadian" leaders.

Careful periodical inspection of

the herds from which we de-

rive our supplies fresh daily,

plus careful laboratory testing

and hygienic processing insures

the purity of Malcolm Milk

Products to be always the high-
est.

You can recommend these ex-
cellent lines to your customers
and know that their great puri-

ty, and high standard of quali-

ty will bring them back time
after time for "the milk pro-
ducts that are made in Canada
by Canadian workmen for Can-
adian people."

The Malcolm Condensing Co., Ltd.

St. George, Ontario

I
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The Line Of Quick and Easy Profits

—that is the Biscuit in the Striped -

Package
Som-mor
Fairy Soda
Graham Wafers

Social Tea
Ginger Snaps
Royal Arrowroot

Everything has been done to make
it the fastest selling and most pro-

fitable line of biscuit on the mar-
ket.

Every buyer of Som-Mor and the

other varieties of Biscuit in the

Striped Package is a "repeater."

Every new customer you sell will

mean a continuous succe^ion of

repeat sales—and quick and easy

profits for you.

North-West Biscuit Company, Ltd.
EDMONTON, ALTA.

Winnipeg
Moose Jaw

Regina
Saskatoon

Calgary

Nelson
Victoria

Vancouver

96

The most economical Dessert for your

customers—the most profitable to you

MADEw/A MILK

This delicious dessert can be

made into so many delight-

ful dishes at such low cost

that it never fails to win

steady, profitable repeat or-

ders once it is introduced.
Junket is made with milk, is

highly nutritious and comes
in 10 tablet packages that

retail at 15c each with an
extra good profit.

mmm
JUNKET POWDER

This is a junket in powder form. It comes already sweetened

and flavored. Just stir in milk, let it set a few minutes and

you have a dainty dessert. Four delightful flavors. Also ex-

cellent for making ice cream. Retails at 15c. a package with

a good profit. Try these two live sellers.

Chr. Hanson's Canadian Laboratory
TORONTO, CANADA

LOGGIE, SONS and Company
Selling Agents for Canada

32 FRONT STREET WEST, TORONTO
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More Money in Macdonald's

DEALERS are making more money
on Macdonald's now than ever
before—because more Macdon-

ald's is being sold than ever before.

The quality and value which have
made Macdonald's Canada's standard
tobacco since 1858, and one of the
most extensive tobacco advertising
campaigns ever placed in Canada are
uniting to still further increase the
demand for the tobacco with a heart.

A greater demand, bringing a
quicker turnover, can result in only
one thing—a larger profit for the
dealer who carries Macdonald's To-
bacco. Does that include you?

'•T;
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The Barr Account Register

(L rent ort,C!)«t.

Mr, RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10.00 a Month?

Without any further trouble on your part than making out your sales slip when your cus-

tomer makes a purchase, would you like this bookkeeper

—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a com-
plete statement showing every item purchased?

III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock?
IV. After 15 months to continue to give you this service for nothing as long as you remain

in business?

That is what the Barr Register will do.

GEORGE LANE, Western Representative

Write us and let us demonstrate.

227-231 McDermot Avenue, Winnipeg, Man.

Tie Up to Sunset Profits

Sunset sells itself
when DISPLAYED—Always satisfies
customers
REPEATS quickly
—Clean, PROFIT-
ABLE business . . .

„ Sunset

SoapDyes
The Real Dye for All Fabrics

—they grow fast. Each Sunset sale pays its own gen-

erous profit, then keeps right on multiplying itself into

additional sales and profits. For women who use Sun-
set tell others of their wonderful success. Boosting cus-

tomers build that permanent good will upon which
dealers prosper.

Display Sunset. Tie your store to Sunset advertising

and Sunset good will. Keep the attractive Counter Dis-

play Case with Color Card always within easy reach of

customers. Run an occasional window with the hand-
some Cut-Out, Display Case, Color Card and Packages.
Place the Cut-Out in the store when not in the window.
Sunset sells itself when you show people you have it.

If you have any trouble in getting Sunset, write
Sales Representatives

HAROLD F. RITCHIE & CO., Ltd.
Toronto, Canada.

COUNTER DISPLAY CASE pack-

ed 1 gross assorted colors of Sunset,

with Color Card. No extra charga.

Ask your jobber. If Color Card you

22
Fast

have is soiled or damaged, write for ColoFS J
fresh one.

WINDOW CUT-OUT, FREE 28" x
10". Many beautiful colors. If you

have one, Aecp it workinn for you ;

if not, write and we will send you
one, free. Address

:

Manufacturers
NORTH AMERICAN DYE COR-
PORATION, LTD., Toronto, Can

IL
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Here is the Finest
Separated Milk on Earth
In Powder Form

Every Good Grocer is the emergency Milk-man for his

customers. Milk means so much in the home. It must be

sweet, and fresh and pure.

When you recommend "Drimilk" you can "bank on it".

The Drimilk Company Limited
Courtlsmd, Ontario

Executioe Offices:

Spadina Cres.
Toronto

Eastern Offices:

10 St«. Sophie Lane,
Montreal, Que.

Western Distributors:

Donald H. Bain Co.*
Winnipeg, Man.,
and all cities West.

$ 1GO SAVED
And a More Sanitary Machine

Think of a machine composed of Reinforced Por-
celain, only 1 in. metal in contact with your meat.

And You Have the Dominion
A Machine without Frills

Few parts, equal in performance and capacity to
any the world over.

MADE IN CANADA

Are You
Fully Protected?

Give as a call and see machine demonstrated. Write for

circular and booklet. Dominion Slicer Corporation^ 110 Church

St.. Toronto.

TO adequately protect
your business interests

you must guard the

numerous documents and
papers in your office against

loss through fire.

A Taylor Safe will provide
the security you need.

These safes are scientifically

constructed to resist heat.

Duration and intensity of

fire, or impact from fall,

need not be considered if it's

a "Taylor."

Made in 40 different 'sizes.

Write for quotations

J. J. Taylor Limited
TORONTO SAFE WORKS

TORONTO
Branches: Montreal, Winnipeg, Vancouver.



62 CANADIAN GROCER—Advertmng Section.

§h\rriffs
TRUE ORANGE

MARMALADE
The Reason Is -

It's Good Marmalade

SHIRRIFF'S Marmalade
finds a ready sale always

—

because it's good marmalade
There is no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a lux-

ury, but a necessity, in thous-
ands of homes in Canada.
The fact is, Shirriff's is so

delicious that people who
have once tried it, would
never be without a jar (or

pail) of STiirriff's Marmal-
ade in the house. If you
have some customers who do
not know how delightful
good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most cer-

tainly it will uphold your
store's reputation for qual-
ity.
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N
Nonsuch Mfg., Co. . .

.

20

North West Biscuit Co. 58

North Amer. Dye Corp. 60

Oakey & Sons, Ltd., J. . 13

O'Donncll & Co., John J. 15

P
Palmolive Soap Co.—In-

side front cover

Patrick & Co., W 15

Pennock & Co., H. P. . . 13

Peterborough Cereal Co. 52

R
Red Rose Tea 21

Reliance Ink Co 14

Rock City Tobacco Co. 18

Ross Can Co 63

S
Salada Tea Co., Ltd. .

.

19

Scott-Bathgate Co., Ltd 14

Scott & Thomas 15

So-Ciean Ltd 63

Soper, E. N. & W. E..

.

15

St. Amaud Fils Cie. .

.

16

Star Egg Carrier Co. .

.

50

Co 20
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BUYERS' MARKET
Latest Editorial Market News

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and

more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co., Camberwell, London, Enf.

Aeent8

W. Y. COLCLOUGH, Room 203-23 Scott 8t.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'*, Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweesinc compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents :—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoee.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
Tile "want ad." baa grown from a

little used force in biuineis Itfe Into
one of the greiat neeeaeitiea of th« pre-
sent day.

Biuineaa men nowadays turn to the
"want ad." as a matter gf oourse for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It (rets clerks for em.ployeim and finds

em,ployers for clerks. It brii>ffs to-

gether buyer and seller, and enables
them to dio business thougli they may
be thoxisands of miles apart.
The "want ad." is the great foree in

tlie small affairs and incidents of daily
life.

GREEK FIG CROP
SHORT

The 1921 crop of Greek

figs this year will be about

20 per cent below that of

1920, according to advices

received from Smyrna.

There were very few^ rains

during the winter season

and the condition of the

crop has been further

damaged by excessive

heat at the present time.

As a result of this con-

dition, the market tLis

year is expected to be a

strong one, particularly so

in view of the fact that

large purchases have been

made for shipment to

Great Britain.

ASK FOR
SAMPLES
£. PRICES

iRECOOtilZED AS THE STANDARD MAKE!

FOR LIGHTING SYSTEMSroR MANCINO I.A.M PS .CS

R.M.Moore i^Qo.l^^^'^^b.C
PACIFIC COA^T MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and houseliold utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack-

age for exporting. I can make them

to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

MAKE BUSINESS
BETTER

By Boosting Your

Business

These one-inch spaces

only $2.20 per insertion

if used eaoh issue in the

year.
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Rates for Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.

Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot

be acknowledged.

WANTED

Robertson
& Murphy
Limited

V\/ANTED—MAN SEKKS GOOD PROPOSI-
tion, thorough, practical experience grocery,

produce, wholesale and retail ; wholesale pre-

ferred. Expert office man. Could invest small

capital. Box 92, Canadian Grocer, 153 Univer-

sity Ave., Toronto, Ont.

yOUNG MAN WANTED AS MANAGER FOR
dried fruit broker's office in Montreal. Give

full particulars in first letter. Box 98, Cana-

dian Grocer, 153 University Ave., Toronto, Ont.

Are Your Goods Selling

in the Prairie Provinces

We have nine men regularly
calling on the retail trade and
shipping through Western Job-
bers. Splendid trackage facilities
and warehouse space. Good credit
rating. Our men are now selling
Red Cross Pickles, Burdicks Mar-
malade, O.U.G. Fruit products and
some other smaller lines. We are
looking for one other good kin-
dred line on brokerage basis and
can guarantee results.

Reynolds Moore & Bentz Limited,
109 Higgins Avenue,
Winnipeg, Manitoba

Opportunities

are

offered

every week
on this page.

Are you making

use of them?

FOR SALE

pVERY MERCHANT WHO SEEKS MAXIMUM
efficiency should ask himself whether a Gipe-

Hazard Cash Carrier, as a time and labor saver,

is not worth more than the high-priced labor

which it liberates. Are you willing to learn

more about our carriers? If so, send for our

new Catalogue J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

Good Sellers

make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.
Madt <n Ctutudm by

Walter Baker &. Co. Limited

Dorohester. Mass. Montreal. Can.

Established 1780

WANTED

-ITTTANTED — EXPERIENCED CLERK WITH
CPBCIALTY SALESMAN—TO SELL BXCLUS-

ively in Fort William territory, products of

first class references, for General Store, well known, long established firm. Good opportun-

(one who can speak some French preferred), ity for energetic salesman. Apply stating experi-

state age, salary expected, religion. Box 106, ence, to Box 104, Canadian Grocer, 188 Univer-

Canadian Grocer, 153 University Ave., Toronto, sity Ave., Toronto.
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r

them
the
year
'round

O More
sales

Canadian Representatives:
Sainsbury Bros.

Offices: Toronto, Montreal,
Winnipeg, Vancouver, Hali-
fax.

Yes—and some live grocers report even greater incresises

than that in the sale of Sunsweet Prunes. How do they do
it? Simply because they have the good profit'sense to put
prunes to the fore— to display this top'quality fruit in

tastefully arranged windows instead of keeping their stock

hidden in wooden boxes under the counter. For example:

The Sunsweet Prune display was the most successful display we
ever had. It not only increased our prune sales 200% but was a

tremendous help to our other sales."

I put in a large windowdisplayofSunsweetPrunes and the results

have been remarkable. Not only have we sold over fifty times the

amount of prunes we ordinarily sell, but a window display of
prunes alone has caused hundreds every day to stop and look."

Our window display has certainly proved a success. The sales of
Sunsweet Prunes have been really enormous. I am now selling

about 500 to 600 pounds a week instead of 100 pounds."

You see, there's no mystery about it. People want prunes.

And our hammer'hammer advertising has sold them on
Sunsweet Prunes. So it is up to you only to remind them
that you have them. See that your jobber keeps you sup'

plied with Sunsweet Prunes; and write us for sales'helps

and merchandising "pointers" that show you how to sell

prunes at a healthy profit the year 'round. California Prune
&' Apricot Growers Inc., 1099 Market Street, San Jose,

California ' 10,800 grower'members,

SUNSWEET
CALIFORNIA'S NATURE'-FLAVORED

PRUNES
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At your instant service

:

30,000
PRICE

COMPUTATIONS
ready-made, mechanically

accurate, satisfying

Why not make
several sales

while you're

working out

ONE
PRICE

COMPUTATION
laboriously and possibly

inaccurately, with
a pencil

Why burden human hands and human brains with any task that can be done ten times, one hundred times,—or even
one thousand times—better by a machine ?

Modern high power machinery has banished old standards of output in industry—and old standards of service
in merchandising. The greatest of high power machines in the field of modem merchandising is the Dayton Scale.

With an adequate "battery" of Daytons on your counters you can serve a DOZEN customers as compared with
ONE under the outworn method of laborious, clumsy, inaccurate pencil or mental computations of price and weight.
The Dayton lifts the deadweight of drudgery—and sets free human hands and human brains for more im-
portant work.

The clerk who is using a Dayton is not pre-occupied by anxiety over correct weights and prices—for he knows
that the 30,000 ready-made Dayton computations are correct to a hairsbreadth.
That is why the clerk in a Dayton Service Store can greet and converse with his customer with a free mind and
a smile.

—and as business-bringer and a business-keeper, Mr. Merchant, what better asset can you have than the clerk
with a smile ?

INTERNATIONAL BUSINESS MACHINES CO. LIMITED
FRANK E. MUTTON, Vice-President and General Manager

Head Office and Factory: Royce and Campbell Avenues, Toronto

We also make
International

Time Recorders,

Tabulators and
Sorters. DAYTON

Service and
Sales OfiFices

in all

Principal Cities

of Canada.



Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., OCTOBER 14, 1921 No. 41

I

MclNTOSH REDS AND WINTER APPLES
Will Build Up Your Trade -- And Increase Your Sales

Okanagan United Growers Limited, Vernon, B.C.
I I iinii I ! Mil .••'.-> - . . " .. ...vvi

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to anyone interested
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Apple Time
All the Time !

Ri^ht clear through till Christmas

and after, there's bi^ business in

B. C. Box Apples. Have your cus-

tomers leave their orders now for

their winter supply—all apples are

two weeks earlier than usual.

Talk to your jobbers now—you can

^et your winter apples in before bad

weather this year—but you must

order early.

Boost B, C. Apples
100% Good

This series of advertisements issued by the

Producers and Distributors of B. C. Fruits.

i
|f':^1>;^<ly;<T»?'tffr^j1fr^lfr^lfr^^^
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WAYAGAMACK
PURE KRAFT

Kraft Means Strength
pVERY time a pared bursts or a bag leaks it means not only

^a loss to your customer but often the loss of a customer. It

creates a bad impression and bad impressions are not easily eradicated.

All risks of such accidents can be avoided by using the best

wrapping paper and having your bags and contamers made of the

highest quahty of Kraft Paper.

Wayagamack Pure Kraft
either in the form of a w^rapper or bag is unequalled as a pro-

tector for every class of goods from nails to motor cars and for

groceries, dry goods and hardvv^are of all descriptions. It is strong

and resists moisture; it is economical to use giving fifty per cent,

more service than a sheet of an inferior grade of paper of

equal w^eight. Any v^holesaler will satisfy you on this point by a

practical demonstration.

Insist on being supplied with

Wayagamack Pure Kraft
which means

Strength and Security

S^iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiinuHiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiin
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SALTESEA OYSTERS
FRESH from the OCEAN to your table.

With the original flavor retained.

EVERY DEALER is realizing the

value of handling this line.

WRITE TO-DAY.

The Oyster Season is at its Height.

Packed by the

OCEANIC OYSTER COMPANY
MONTREAL

11 I i|_niii—^i»M_. 111. ,ll»l"
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TiniiiiiiiiiiiiuiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiKiiiiiiiii

Delicious, Refreshing and Sustaining. This de-
lightful new Cocoa has already been voted the
best of its kind, having a wonderful flavor, and
making both a tasty hot drink and a most nutri-

tious food.

Somilco can be made instantly by putting two or
three spoonsful in a cup and adding boiling water
slowly while stirring.

Sold in 5 lb., 1 lb., and 1/2 lb. tins. Also in sani-
tary envelopes containing enough for one cup.

I XEImlpfeB^ Siiffliflh

illMIMH,,,

19 ALICE STREET TORONTO
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Keep Your Stock

Complete
—Not Superfluous

The successful retail businesses

of to-day testify to the wisdom
of concentrated selling effort.

You, as a retail merchant, require

a stock that is complete—that

will satisfy the majority of

people who enter your store.

Yet, there is no reason why you
should cumber up your store and
tie up your capital with a stock

that is superfluous.

You will find a distinct advan-
tage in concentrating on the

Macdonald line of tobaccos, be-

cause Macdonald's provides you
with a tobacco to suit

every smoker's taste.

Macdonald's Tobaccos sell

rapidly — a demand has
been created by our ad-
vertising before the goods
reach your shelves and
there is an extra-generous
profit in Macdonald's that
makes it a line worth
pushing.

\\\\\\\\\\m\mw^^
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TWO OF THE BEST

Lines for you to feature, Mr. Grocer, are

:

CLARK'S

TOMATO KETCHUP

CLARK'S

PORK and BEANS

Both are well advertised.

Both sell at Popular Prices and

both have a quality which spells

Reputation" to you.tt

Get Quick Returns by Stocking

G 1 a r k'sl]

S ellers!
Made in Canada By Canadians
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(PATENTED)

GOLDEN CEREAL SOAPS

/

-SAPON?

IDEAL SOAPS FOR
LOCALITIES WHERE WATER
SUPPLY IS UNUSUALLY HARD

Washing in hard water with ordinary fat

soaps only clogs up the skin pores with a

waterproof substance known as insoluble

lime soap.

Sapon Soaps contain nitrogen which makes
the formation of this pore clogging pro-

duct absolutely impossible in the hardest

and most alkaline water. Sapon Soaps are

therefore healthier and more cleansing for

the skin than other soaps. They are ideal

soaps for use with hard water. Sapon Soaps

are perfumed in Rose, Violet, Eau de Col-

ogne, etc.

Why your customers

will like these really

superior and different

Toilet, Skin and Bath Soaps

Sapon Soaps unlike ordinary soaps are

not made from boiled fats and oils. Fine

Cereal products especially processed

form the basis which makes them far

superior in skin cleansing and healing

qualities than the old fashioned fats and
oil soaps. Amino acids developed in

Sapon Soaps and not present in other

soaps are responsible for their great skin

healing properties.

SAPON SOAPS
Manufactured at HAMILTON, CAN., also London, Eng., Marseilles, France, and New York



October 14, 1921 CANADIAN GROCER—Advertising Section-.

Dress up your stock with a

complete assortment of

STICKNEY & POOR'S
BLACK, WHITE AND RED

PEPPERS

You will find our peppers, full strength and
of uniform quality. Neatly packaged. They look

well on your shelves. When your customers ask
for pepper, sell them Stickney & Poor's Pepper.
When ordering pepper don't forget the rest

of the S. & P. Line.

Your Co-operating Servant,

"MUSTARDPOT."

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings

«

Eureka Refrigeration

Equipment
Buy yours and protect yourself

Prospective purchasers
oi KureKa Refrigerators
ir tureKa t reezer Coun-
ter uases should take our
advice and purchase
yuur new Eureka Re-
trigerator or any other
EureKa Refrigeration
Equipment this hail. By
Qoing so you will get
the Dest of attention tu

your order and' will also
get your ofder when you
want K, in other woros
you will gel prompt
511,1. .menio .NUVv, bur
later on about the first
of the year we will not
be in such a good posi-
tion to promise this, as
we anticipate breaking
all i>revious records in

our output. Therefore,
the wise grocer will in-

stall his new Eureka Re-
frigerator this Fall be-
fore the Winter and

1» Spring rush and protect
himself.

Eureka Refrigerator Co., Ltd.
Head Office and Factories:

OWEN SOUND, ONTARIO

QUAKER
BRAND
Quaker Brand canned tnilta
and Tegetables are the choic-
est producta of the fertile

talleya of British ColumbU.
Canneries are located at
strategic points throughout
the ProTince In the centre* of
each district where certain
fruits or Tegetables reach
their highest perfection.

In stocking Quaker Brand
you offer your customer the
best canned goods Canada
can prednce.

Dominion Canners B. C. Ltd.

Head Office: VancouTer, B.C

B

B

What's Wanted
Mmost every week you want some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best
of them read Canadian Grocer and
watch the "Wanted" page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer's
subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the
Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion; 2 cents per word for subse-
quent insertions of the same ad. Box
Number 5 cents extra.
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' Agent and Importer

GROCERIES and CHEMICALS
Salesmen coveringr Manitoba. Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.* Agents ar»d Gr jcery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

THE W. A. MARSHALL CO.
WINNIPEG, MAN.

GROCERY SPECIALTY BROKERS
Agencies Wanted

Satisfactory Representation Guaranteed

DONALDSON PHILLIPS AGENCIES LTD.
744 Hastings West. VANCOUVER Cable Address "LIVEWIRE"

MERCHANDISE BROKERS, IMPORTERS, EXPORTERS

Canned Salmon, Nuts, Dates, Seeds, Cocoa-butter, Cereals etc.

DONALD H. BAIN Co.
CANADIAN BRANCHES

Winnipeo (Head Office) Manitoba

Saskatoon— Rcoina Saskatchewan

Calgary

—

Edmonton Alberta

Vancouver British Columbia

Montreal. Quebec

Great Britain

London. England

VANCOOVCR SASt^ATOO^ wholesale

Commission Merchants

Brokers

Importers and Exporters

Cahle Address—All Branches

"DONBAIN"

Mta^ttd^

CODES:

A.B.C. 4th and 5th Editions

Armsbt- 1911, Western Uni^ri

and Benileya

We have splendid warehouses, storage and trackage facilities at all jobbing
points at reasonable rates. May we solicit your consignments?
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WESTERN CANADA

H.P.PENNOCK&C0.,LTD
WHOLESALE COMMI<;<;mM RDoi^ree /

MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£A£ WINNIPEC OFFKE ALBERTA
WESTERN ONT

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co,
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta,
get the business, and can get it for yon. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Mzmufacturers' Agents

They

TRACKAGE
STORAGE
DISTRIBU-

TION

Stroyan-Dunwoody Co.
Wholetale Brokers and Conunission Agents

Confederation Life BIdg. - Winnipeg
SerTice couplad with Reliability brings Result!

We w.nt your business. Write us.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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WESTERN CANADA

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,

Robertson's Confectionery and

Hungerford & Smith's Fountain

Supplies and we can do the same

for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East,Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brothers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited

to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-

ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.

Calgary, Alta. Edmonton, Alta-

Fort William, Ont.

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
Th. Q..lity PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Panter, Ltd., Bristol, England

*

k
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reDresentation. Centrally located.

Langley, Harris & Co., Ltd
Manufacturer*' Aftent*

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

\\ . G. PATRIGK &
LIMITED

Manufacturers' Agents
and Importers

GO.

51- 53 Wellington St. W., Toronto |

Tnllfax. N S : WinnipeK. Mxn
1

i

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatUfactory Reprttentation Guarmnteed

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

•28 Wellington St. East

TORONTO

Desire correspondence with manufacturers

unrepresented in this district.

E. N. & W. E. SOPER
Manufacturers' Agents & Cominission

Brokers

63 Sparks St., Ottawa
Let us demonstrate what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros : J. H.

Wethey, Limited: H.Trry Hall & Co.; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Aerents
LAING BUILDING. WINDSOR, ONT.

Hamblin-BreretonGo.Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577

Advertising to Buyers is one
way to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer
It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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EASTERN CANADA.

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Feves Peas and Beans

Produits Alimentairrs Food Products
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
Maimfaclurcrs' Asent aiul Coramission Broker

Representing;

The Dominion Molasses Co.. Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax, N. S.

Jos. Dufresne, Biscuits. Chocolates and Con-
fectionery. Joliette. P. Q.

Over 30 years in Business. Best references and
Connections.

IX DallKiusie Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufac'^ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

OAKEY'S
**WELLINGTONi'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy. 147 Banna tyne Ave. East,

Winnipeg

Sankty and Mason, 839 Btatty Street

Vancouver

Canadian Malt Extract
Sells Itself

Guaranteed pure and wholesome with clear, proven
instructions supplied free, every 2'/2 lb. can of Cream
of Malt Extract makes 5—7 gallons of foamy,
delightful beer, satisfies your customer, and brings

many repeat orders.

Write for agents' terms—good proposition—no li-

cense required to handle our product.

CANADIAN MALT EXTRACT CO. Reg'd

267 St. Urbain St., Montreal
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Trying to cutdown expenses

National C as

h

Registers pay for

themselves out of

part of what they

save.

New business conditions have forced every merchant to face the

problems of reducing expenses.

Thousands of merchants have solved the problem by using new

model National Cash Registers.

These cash registers reduce costs of selling, delivery, and book-

keeping. They stop expensive leaks and losses. They also point

the way to other economies by giving merchants, every day,

necessary business facts

1 Sales made by each clerk.

2 How goods are moving in each department.

3 Amount of capital tied up in outstanding accounts.

4 Volume and profit on credit business compared with volume

and profit on cash business.

.5l Totab of money paid out.

These facts show how, when, where, and how much to reduce ex-

penses.

A National Cash Register is the only machine that issues a
receipt, indicates, adds, prints, classifies, and distributes records
at the time of the sale, all in one operation. No figure work.
No delays. No mistakes. Just read the totals

CASH RBGISTER COMPANY
OF CANADA LIMITED — TORONTO ONTARIO
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7 he Real Test ofPopularity is the Sales

Record of a Product— fudged by this

Bee Hive
Corn Syrup

^^m'M
LyUW'RLNCL STARCH C%:

CORN SYRUP

is a Rapid and a

Profitable Seller

Its delicious flavor is the result

of our perfect system of manu-
facturing.

Fall and Winter always increase

the demand for this ready seller.

It is ideal for serving on pan-
cakes, for desserts, for after-four

spread on bread for the kiddies,

for economizing on sugar and as

a welcome change for more cost-

ly desserts.

Like the other "St. Lawrence"
quality lines, it will guarantee
satisfaction on both sides of the

counter.

Order a supply and get up a good
Fall display — it will pay you
well.

St. Lawrence Starch Co. Limited
PORT CREDIT, ONT.

9B
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It'sSThe "SOMETHING EXTRA GOOD"
**If you've got something extra good*'--

Say, if you had a penny for each time that's been said to you and
your clerks, you'd have retired long ago.

It's the public cry for the best of things, and the grocer who
recognizes this always sells Red Rose Tea because he's not only inter-

ested in an extra good tea, but he's anxious to establish a high class,

permanent trade.

Then sell Red Rose Tea.

T. H. ESTABROOKS CO., LIMITED
St. John, N. B.,

Montreal, P. Q.

Toronto, Ont., Winnipeg, Man.,
Calgary, Alta.

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

Money-Saving Information
"The most useful information contained in
any paper I get"—so a Western banker
writes in to-day's mail, renewing his sub-
scription for FINANCIAL POST.
"Very often," his letter goes on to say, "I
am called on to suggest investments for
small amounts, sometimes as low as a few
hundreds, and I find your Investors' Inquiry
Service a reliable partner to consult. If

every investor knew there was such a ser-
vice at his call it would surely lessen the
losses of many of these people."

The Investors' Inquiry Service fills just that
need. Unless you are perfectly sure of
your investments, write us before you buy.
It costs FINANCIAL POST subscribers
nothing to be sure before placing hard-
earned savings in stocks that may never
have a chance of paying dividends.

Trained service men will give you the bene-
fit of keen analysis based on the facts
behind the securities you are considering.
This is one of many features enjoyed by our
readers.

THE FINANCIAL POST
143 UNIVERSITY AVE., TORONTO, CAN.

Send me for one year (52 issues) The Financial Post. I attached

$5.00. Commence at once.
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Every good grocer should

stock these proven "sellers"

ROBINSON'S
'PATENT" BARLEY

and

ROBINSON'S
"PATENT" GROATS
The sales records of any products are infall-

ible sicns of their popularity. Judge^l by
bhese Robinson's ''Patent' Barley and' Rob-
inson's "Patent" (noats are jjopular sellers

">f the highest rank and their sales make for

satisfied customers.

MAGOR, SON &ICOMPANY, LIMITED
191 St. Paul St. West, Montreal 23 Scott Street, Toronto

'^'^illlili

**^axonia JBraitb jFruitg*'

Selected

Packed in half and one-pound packages.

PRESERVERS OF

Candied, Glace, Crystallized and Drained, Citron,
Lemon, and Orange Peels, Pineapple, Ginger, Assorted
Fruits, Bigarreaux Cherries, Maraschino Cherries, etc

^axonia Jfruit ^re^erbing Co., Himi eb

Factory

First Avenue and Ernest St., Montreal, Que.

Sole Agents for Canada
The John T. McBride Co., Limited

189 St. James Street, Montreal, Canada

FLOWERDALE
TEA

Letter from Ontario Grocer

Gentlemen:—
Will you please ship me at the earliest possible

date fifty pounds 'Tlowerdale" tea and a small
amount of a real good green tea of a quality on
a par with "Flowerdale," as I find a few people

want their tea mixed and I do not want to spoil

the exquisite flavor of "Flowerdale" by mixing an

inferior grade of green. I have gotten "Flower-
dale" started with very little trouble and I know
from the way everybody speaks of it, that the

trade will grow.

My greatest triumph was when I sold a lady
who used " " tea for thirty years, in fact

all her married life. She had been recommended
by a friend who enjoyed "Flowerdale."

Yours faithfully,

(Name on application.)

Sell our blended teas in bulk; no worry as to

whether your new .shipment is as good as the
last—we maintain the quality.

R. B. HAYHOE & CO.
Importers

7 Front St. E., Toronto, Canada
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Candy Customer Demands Attention
Grocer in the Maritimes is Constantly Increasing His Turnover
of High-Grade Candy—Has a Special Display Case and Keeps
Stock On Top of the Case, as well as Attractively Arranged

Within

A GROCER in the Maritimes
whose annual turnover in candy is

more than three thousand dollars,

believes that there is a place in the gro-

cery store for the development of a high

grade candy business. C. H. Burtt,

Fredericton, N. B. has a special display

case at the front of his store for show-

ing candies, and he always keeps the

top of the case covered with packages,

as well as attractive displays within.

Mr. Burtt sells a great deal of candy

at the week-end, and at this time he is

constantly drawing attention to the

case, suggesting a box of nice candy to

his customers. In this way he first got

his stock of high grade candy moving

and he has kept it moving ever since.

He is well pleased with his sales, but

is not satisfied to rest on his oars, but

intends that even a much larger turn-

over must be shown from his candy de-

partment.

When Shipment Arrives

"Every time a shipment comes in,"

he states, "I announce that there is a

fresh supply in stock and I make an

effort to get rid of as much of this

candy as possible before the end of the

week."

A number of things should be careful-

ly considered in choosing a brand of

package candies. So much depends on

the manufacturer, that it is wise first of

all to be sure that he is doing business

with the right house.

The artistic appearance of the pack-

age is second only to the quality of the

candy itself. A box of chocolates should

be a feast for the eye as well as a dain-

ty morsel to eat. Loud colored packages
and flaming chromos should be shunned
as the plague, even though they may
appeal to a certain class of trade. Such
trade will never build up a grocer's

reputation as the owner of a high class

quality store. It is much more profit-

able in the long run to educate the low
class trade to a higher class of goods
than it is to antagonize what high class

trade is enjoyed. The crowd will be just

as eager to buy the "correct thing" in

confectionery when they know what that

"After being satisfied that the pack-

ages are in good taste and artistic, the

next thing to do is to assure yourself

of the quality of the candy," Mr.

Burtt advises. "As a rule, high class

packages contain high class candy, for

the two things go together hand in

hand. One of the most important things

to obtain ig a condition of freshness

when the candy is sold to the consumer.

This is a matter of service that can only

be had by dealing with a house that can

supply you with small lots of candy, that

come direct to you from the refrigerator

rooms of the candy factory."

Package candies should be displayed

on top of the show cases where it is

possible, as few people will go to the

trouble of selecting a box inside the

case unless they came in purposely to

buy a box of candy. If the packages

are piled out on top of the case, many
who have not the slightest notion of buy-

ing candy when they entered the store

will pause and examine a box or two,

hesitate a moment, and then buy.

The Right Kind of Goods

Before going to a lot of trouble dis-

playing goods, it is well to be sure in

the beginning that you have the right

kind of goods to display. It is of the

greatest importance to select the right

line—a line of artistic and attractive

packages, containing chocolates of su-

perior merit and quality. A man's reputa-

tion for quality, reliability and class is

one of the biggest assets he has, and this

reputation is made partly by the kind of

confectionery he sells. His candy case

may have a far wider influence than he

suspects. It may even be an index to

his entire store and business methods.

The person who may be relied upon to

sell his customer a fresh box of choco-

lates every time is pretty sure to gain
that customer's confidence and sell him
pretty nearly everything else he buys.

Nearly everyone has a sweet tooth,

and if the selling of candy is handled
properly, there is probably more money
in this than in many other lines. But
catering to the candy customer requires

a little time and attention. If a man

sells paints he can pile his stock out in

the back room in any old way and order

?nd hand his prospective customer a col-

or chart over the counter, letting

him select whatever shade he^

desires. But the selling of candy re-

quires different methods. The candy
counter must be so arranged and the

goods so displayed as to create the de-

sire to buy. A grocej cannot just pile

the candy in the case on the side of the

store and expect to double his candy
business.

For the Limited Purse

To secure the custom of those people
who wish to spend but five or ten cents

on candy, instead of giving them a half-

pound of poor candy at ten cents it is

better to give them a quarter of a pound
of good candy at the same price. In

candy, quality comes before price.

The average customer will better appre-
ciate a delicious taste for a minute than
an indifferent taste for several minutes.
In some stores are found counters which
have trays of various candies weighed
out in ten-cent portions so that the cus-
tomer can select and help himself. The
person who has a particular liking for
candy soon acquires a habit of running
into the store, getting the favorite
ten-cent bag of candy and skipping out
along on his business. Much is heard
about selling candy to children, but there
are many business men and women who
eat as much or perhaps even more candy
than does the average child. And it

must be remembered that the children
have money but once in a while, where-
as the adult candy-eaters have generally
at all times a dime to spare for a bite of
candy.

Selling the Small Confections

One of the most profitable, but at the
same time most commonly overlooked
opportunities in candy selling, is the

pushing of the handy packages of con-

fections put out by various manufactur-
ers. Mints, gums, almonds, and choco-

late bars, peanut candies and the like

can be bought all wrapped, requiring no
trouble to weigh or wrap. With this

Continued on next page
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Says Confidence Has Been Restored
Montreal Wholesale Grocer Believes that the Wholesale Grocery
Business Has Seen the Turning Point—"Prices have Seen the

Bottom and Certain Lines Have Already Gone Up"

DISCUSSING present business con-
ditions with Zepherin HeheH ot
Hudcvn, Hebert & Cie, wholesale

grocers, Montreal, Mr. Hebert suys:—
"We are greatly please! in stating

that indeed, according to us, the whole-
sale grocery business has seen the
turning point. For two or three months
past, conditions have changed consider-
ably. Our business now is being car-
ried on in such a manner as proves to
be profitable

Confidence is Restored

"Conditions have improved in so far
as confidence has been restored with the
retailer as well as the consumer. In
the fall of last year and the winter of
this year, goods were being sold by the
wholesaler at ridicuously low prices, for
the sole reason that the retailer as well
as the consumer was not interested in
buying. There was no earthly reason
why certain goods should have been sold
at a sacrifice, in view of the fact that
said articles stood at their intrinsic
value or actual cost. Yet, one must al-

ways reckon with that particular men-
tality of both the retailer and the con-
sumer which has them to view matters,
generally speaking, from a standpoint
which dees not always conform fully to
conditions and circumstances.

"The idea that prevailed at the time
among the two above mentioned classes
was that in so far as there had been a
bad break in sugar, they both expected
that everything had to come down in

the same proportion. They did not re-
alize that there was a big element of
speculation that had caused sugar to
soar up to such a high level, and that it

was inevitable that the time would come
when a slide would take place. They
anticipated the same thing to happen
to canned goods and many other articles,

not realizing that such goods rested
upon their full intrinsic value, as afore-
said. Nevertheless the wholesalers had
to put up with these conditions and so
as to have the goods to move, they had
to reduce their prices considerably.

Brought Good Results

"At all events, this policy has had
very good results, as the retailer and
the consumer fully understood, after a
certain time, that prices could only go
up, which was quite legitimate and
reasonable. Therefore those breaks
that were expected, not materializing
and, just on the contrary, prices soaring
up proportionately, with the restoring
of confidence, brought about a much
saner condition in the wholesale grocery
business.

"Had the retail trade and the public

not been so diff'ident last fall, and fur-

ther had they been enabled to fully

grasp the condition that existed, there

would have not been such a depresion
in the wholesale grocery business, with
the consequent effect that goods could
have been kept up to their legitimate
level, thereby eliminating that writing
off of a marked depreciation at the time
of inventory.

Optimistic in Proper Bounds
'Although we may have resumed, in

the wholesale grocery trade, what we
may call a new normal, yet all retail-
ers are buying, if not sparingly, at lea.st
ver.y cautiously They can only be en-
couraged to follow such a policy until
such time as general conditions have
improved Although there may be at
the present time unemployment which
is very marked, we are confident, how-
ever, that gradually there will develop
conditions such as will ameliorate the
general course of things. On)c, how-
ever, must be optimistic and be so with-
in the proper bounds.

"There is no doubt, as far as the
Province of Quebec is concerned at least,

that conditions, out in the country, are
muh better than those in large centres.

This need not be explained, as reasons
for it are obvious to any one.

Prices Have Seen the Bottom

"For the time being, we may say
that it is our sentiment that prices have
seen the bottom, as no one can expect
pre-war prices to come back again. The
upheaval has been of such a magnitude
that we cannot expect anything else

but a new normal to set in. Accord-
ing to us, we have seen this already in

this line of business. We say that "we
have seen", because for some time past

certain markets have gone up consider-

ably in view of a world-wide shortage.

We may point out, however, that the

lowest to which we have brought our

prices, some time ago, as already men-
tioned, was much below the real value

and therefore could not be considered

as being a proper level.

Sales Satisfactory

"To resume, we consider the whole-

sale grocery business, at the present

time, to be in a very healthy condi-

DOWN 25% FROM PEAK
PRICES

In an article that appeared
in a recent week's issue on the
broom .situation, it might ap-
pear to some that there had
been a recent reduction in

brooms of 25 per cent. This
however, is not the case. The
reduction of 25 per cent repre-

sents the total reduction made
in brooms from the highest

price during the past few
years.

tion. Prices are fair, consequent with
the markets, and the movement of sale
is very satisfactory, having due regard
to the unemployment that may prevail
in certain large centres."

"Business Better

Than for Some
Months Past"

Reference has been made in previous
issues to improvement of business in

various lines. Speaking to an Ontario
broom manufacturer this week Canadian
Grocer was told that trade in brooms
so far as this firm was concerned was
considerably better than it hi3s been for
scleral months. The f:.ctory is working
steadily and even if no orders were be-
ing taken, it would require some weeks
to keep up with the present orders.

The reason for this he claimed is that
merchants have been delaying purchases
for several months and they are now
in the market for brooms—for his

brooms anyway. They are not purchas-
ing many at a time, but a large number
of them are buying fairly extensively.

Another factor he thinks is that broom
prices are pretty much stabilized and
dealers feel that they can safely put in a
fairly good stock.

CANDY CUSTOMER DEMANDS
ATTENTION

(Continued from page 17)

elimination of a greater part of the cost
of selling, the nrofits on these candy
goods are usually excellent.

The Display that Sells

But whether the grocer aims to fea-

ture the fancy two-dollar box of candy
or the thirty-five cent candy or the penny
peppermint sticks to children, he must
display stock .so that it will appeal to

the appetite of prospective customers, in

such a way that it stimulates them to

buy. Candy displays, whether in the
window, on the counter or in the case,

must be tastily and daintily arranged.
They must look fresh and tempting, or
they linger long in stock.

When you get into a tight place and
everything goes against you, till it seems
as if you could not hold on a minute
longer, never give up then, for that is

just the place and time the tide'll turn.

—Harriett Beecher Stowe.

"There goes a woman who makes lit-

tle things count," remarked Mr. James
to his friend.

"In what way?" his friend asked.

"Why, she teaches arithmetic in the

infants' school!"



October 14, 1921 CANADIAN GROCER 19

Selling By Weight the Only Method
Syer and Smith, Penticton, B.C., Have Been Selling Fruits and
Vegetables by Weight for Some Time Past and Believe it is the

Only Fair and Just Method.

THE question of selling fruits and
vegetables by weight like all

questions has both its supporters
and opponents. Canadian Grocer re-

cently published an article on this mat-
ter, referring to the proposed action of

the Dominion Board of Retail Mer-
chants Association, to have legislation

enacted making it compulsory t:> sell

fruits and vegetables by vi^eight.

The Only Fair Way

Syer and Smith, grocery and provision

merchants in Penticton, B.C. writing to

Canadian Grocer on the subject say:

—

"In your issue of Sept. 23rd., you

have an article dealing with the selling

of vegetables etc., by weight. To our

mind it is the only fair way to handle

these lines. We were the first in this

town to sell bananas by the pound, and
it seemed odd to some, but the advan-
tages to all concerned was easily shown
when one dozen small bananas and a

dozen large ones were weighed and plac-

ed side by side, and ask them which
they would *iike if they were sold by
the dozen. Naturally they take the

large ones. But when the difference in

weight was shown them they could
easily see the force of the argument.
"The only lines that are sold by the

dozen here are oranges, lemons, eggs
and green corn. We sell all other veg-
etables by weight. Cauliflower is really

the hardest to handle and make it ap-
pear fair to the purchaser. One grocer
objects to selling cabbage that way. It is

no more trouble to pick up a cabbage and
weight it on a computing scale, and say
that this one is 20c., than it is to say,

these in this box are 15 cents or 20 cents

or 25 cents, according to size. Further-
more two cabbages may be the same size

in diameter, but one may be soft and
the other very firm. The firm one will

outweight the other considerable.

Celer}' Rarely Uniform

"With other vegetables such as car-

rots, parsnips and potatoes, is it not less

trouble to put them directly in a paper
bag and weigh them up than to have to

put them into a measure first and then
into a paper? Celery is rarely uniform
enough in size to sell by the stalk, and
give a square deal. We sell by the

pound. The same with leaf and head
lettuce. Apples, grapes, plums, peaches,
pears, and all large fruits go by the

pound here. People have forgotten

about the peck and the bushal.

No More Handling

"Grains for feed purposes are all sold

by the pound, not by the bushel. We
venture a guess that some of the merch-

ants have been so long away from the

bushel measure that they would be at

sea if asked how many pounds of dif-

ferent grains in a bushel or a peck.

"From our experience we would say
that selling by weight is the proper

method and cannot see where there

would be any more handling. It also

better from a buying standpoint. Some
apples for instance are much heavier

for the same bulk than another variety.

Anyone can weigh good but we think

some of the western merchants would
have to go back to school and brush up
on their tables, if the measure act was
alone in force.

''

Train your clerks. How much would
it mean to you, in dollars and cents, if

your clerks were ten per cent more ef-

ficient? That difference would mean
the difference between success and fail-

ure for many merchants this year.

This Window Display ill Seasonable Lines Was the Subject of Much Favorable
Comment.

The autumn suggests many ideas in the way of beau tifiil displays. Here is one that is ver-y attractive.
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Object to Present System of Duty
Old Country Chocolate and Confectionery Manufacturers Do Not
Think Canada Should Collect Duty Without Drawback on the

Additional Post-War Imposts of the Home Government—Claim
These Imposts Should be Deducted in Estimating ''Current

Domestic Value,"

LONDON, Eng.— (Special). The
Britisihi Manufacturing- Gonflsiction-

ers Union have voiced some critic-

ism against the Canadian tariff on Choc-
olatfCi, confectionery, etc. In a memorand-
um on Canadian import duty based' on
British Home-consumption values, that
organization contends that the position of
British manufacturers is a difficult one
in view of the heavy post-war imports.
This memorandum cites an extract from
the report of the Imperial Customs Con-
ference held in London in the spring, as
follows;

—

"The Conference gave very icare-

ful consideiation to the question
Whether customs, excise, and other
revenue (duties paid in the country of
manufacture or the amount of any
duty remitted or drawback repaid on
goods on exportation should be de-
ducted in estimating their "current
domestic value," particularly as in the
past the policy of the Dominions has
not been uniform on this point. The
Conference felt that, having regard to
the considerable post-war duties lev-
ied by the United Kingdom for reven-
ue purposes on such materials as sug-
ar and spirits, a serious handicap was
placed upon certain .descrip/tions of
British goods in Dominion markets, in
some cases sufficiently serious to
counterbalance the preferential rates
of duty which the Donminions allow.
"The Conference did not, however,

feel in a position to make any recom-
mendation on the subject, oarticularly
as the inclusion or exclusion of such
an item for duty purposes is a matter
which the Dominion legislatures alone
can .decide.

"Nevertheless it felt that those Dom-
inions which at present insist that
revenue duties shall be included in the
valut- for duty purposes and allow no
deduction in respect of drawback or
remission of duty, might at some fut-
ure date consider the effect of this
rule* on inter-Imperial trade and, in
view of the high rates of duty levied
by the United Kingdom, the extent to
which it destroys the advantage
which preferential rates give."

The Memorandum was issued to ex-

plain the conditions under which United
Kingdom exporters of chocolate and sug-
ar confectionery, owing to the import
duty leviec") in Canada being based on
home-consumption values without re-

mission of duty.

It reads in part as follows:

—

"The tariff was, of course, fixed with

a view to:

—

1. Giving the Mother Country a pref-

erence over the foreigner;

2. Protecting the Canadian manufac-
turer;

3. Yielding levenue to the Dominion.
"Until the recent revision in the

Canadian tariff—operating from May
10th—the preference on the lower-

priced British chocolate and cocoa had
vanished altogether. This -extraordin-

ary state of things, quite unforeseen,
has now been remedied by the revision.

"The position of the British manu-
facturer remains, however, full of dif-

ficulty, arising from the heavy import
duties imposed by His Majesty's Gov-
ernment to pay in part for the war,
and since the armistice to defray some
of the swollen expenditure which is

still being incurrccl. Such duties in-

flate the 'curient domestic value,' and
automatically increase the duties pay-
ajjle upon the goods when sent into

Canada.

Raw Cocoa Duties

"To show how British manufactur-
ers are handicapped, it will suffice to

say that the duty on raw cocoa import-
ed into

—

United States is nil

Holland is nil

Switzerland is .04d. per lb.

Unit. King, is (non-Empire) 4y2d.
"

" " is (Empire) 3%d. "

"The taxation on sugar, as stated by
Lloyd George, and reduced to a com-
mon denominator is now:

—

Germany ,(10 p^aper marks — 1 ^gold

mark) 1.4

France (4 paper francs= l gold mark)
12.5

United Kingdom (Is. 6d.=:l gold

mark) 44.0

"It will be obvious, therefore, that

the assessing of Canadian import du-

ties not upon the actual export price

but upon the 'current domestic value'

in the exporting country bears very
heavily on manufacturers in the Unit-

ed Kingdom, since the 'current domes-
tic value' is so much higher in the

United Kingdom than in any other

country.

"The Canadian import duties on Brit-

ish goods are now:

—

Chocolate— 1
1/2 cents and 22%% ad

valorem
Cocoa—27% 9'- ad valorem
Sugar confectionery—% cent and
22% '/i- ad valorem

"Chocolate is the worst hit, because

it has to pay the, Canadian import du-

ties on the inflated home duties on both

cocoa anc^ sugar, which amount to

6.03d. per lb., if grown within the Em-
pire, or 7.25d. per lb. if otherwise.

"The pre-war duty on a standard

British breakfast cocoa (on which the

duty was 221/2%—it is now 27%%)
was 3.15d. per lb.

"Sugar confectionery also suffers pro-

portionately in respect of its sugar con-

tent. . -

The Change That Is Advocated

"It is contended that ad valorem du-

ties to be just must assume an approx-

imately equal home-consumption value

in all the exporting countries, but there

is no such basis. Objection has been
taken to one obvious remedy, namely,

to the abolition of ad valorem duties al-

together in favour of specific duties on

goods made from dutiable articles, on
the ground that a flat rate itself may
become in effect an ad valorem duty

and that its incidence may work out

unfairly. The remedy now advocated

is to adopt the plan followed by the

Union of South Africa, namely, that

"The home-consumption value of an
article is accepted for duty purpos-

es as being the current in-bond price

when the article is subject to an im-

port duty in the United Kingdom, or

in the case of confectionery, spirit-

uous essences and similar articles on
which a drawback of customs and ex-

cise duties is allowed on export, the

amount of such drawback is allowed

to be deducted from the domestic

price in assessing the value for duty
purposes on importation into the Un-
ion of South Africa.

"As an alternative, the difficulty

might be met if it were decided that

the cost of goods, for the purpose of

ascertaining the amount of ad valorem
duty payable thereon, should be calcu-

lated on the price charged to the con-

signee for such goods by the vendor
thereof, as verified by the genuine In-

voice of the goods.

"The mass of the people of Canada,
it is believed, cherish generous senti-

ments towards the Mother Country, and
would not desire that it should be bur-

dened with a needlessly heavy tariff, es-

pecially at a time when the principle

of Imperial preference is still on trial.

Free trade within the Empire is indeed

the ideal of many on both sides of the

Atlantic and, though that may not be
achieved to-day or to-morrow, the Un-
ion respectfully urges that the sugges-

tions of the Imperial Customs Confer-

ence should he studied, and deduction

in respect of drawback be allowed forth-

with by the Canadian Government."

The Handy Coffee Shop has opened a

retail store at 8-10 Dundas Street, To-

ronto, dealing wholesale and retail in

coffees and teas.
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This "Store on Wheels" a Real Service
Weir Eckenswiller, Windsor, Ont., Fitted Out An Automobile As
a Travelling Grocery, Five Months Ago—Daily Sales Now Aver-
age $200—Carries the Store to the Door and Says the Service

Is Appreciated.

"T;
HE store at your door," is be-

coming a popular idea in a num-
ber of towns in different parts

of Canada, and that the idea is meeting

with favor from the public, appears evi-

dent from the reported success of those

who have started operations in this re-

gard.

$200 In Sales Daily

Five months ago Weir Eckenswiller

of Windsor, Ont., fitted out an automo-

bile, and commenced to call on the peo-

ple of Ford and Riverside, two places

adjacent to Windsor. In conversation

with a representative of Canadian

Grocer the other day, Mr. Eckenswil-

ler stated that he was more than pleased

with the results of his first summer, and

he is planning to extend the territory

now covered. He is also going to open

a store in Windsor, operating from
there, instead of from his home as is

at present the case. Sales have steadily

increased from week to week, and they

now average around two hundred dol-

lars a day. "People appreciate this ser-

vice" he remarked. "They now depend

on me to bring them what they

I

The "Store at Your Dooi with its proprietor as it is about to start on its

daily rounds.

Showing the interior of the "Store at

Your Door."

want in the way of groceries and pro-
visions, and instead of me having to go
after them as at first, they arc now
watching for me."

Is Well Equipped

As will be seen from the accompany-
ing photograph of the interior of this

motor grocery, the big car is arranged
with shelves, refrigerator, and scales,

like any grocery that one finds in the

average town. It is complete in every
way. Something like the supply boats

that operate around the lakes in various

parts of the country, during the sum-
mer months, it carries to one's door the

complete grocery, and the busy house-

wife can come out of her home and en-

ter the car and purchase what she wish-

es. Orders are also taken on its daily

rounds for delivery on the next trip, and
if customers want goods in fairly large

quantities, they usually order in this

way up to the time of Canadian Gro-

er's interview with Mr. Eckenswiller, he

had confined his calls to Ford and Riv-

erside, but contemplated starting in the

city of Windsor proper at an early date.

Housewives Appreciate Service

He is of the opinion that service of

this kind will grow in popularity, and

that a store on wheels not only fills a

need of a large number of busy house-

wives, but the same can be operated

along very profitable lines for the groc-

er. "There are a great many people,"

he added, "who cannot pick up and go

to the grocery store, the minute they

think of something they need. Even
though they have children who make
very good messengers, there are times

when they are not available. The 'store

at your door' comes along every day,

and a visit to the car suggests to the

mind of the woman of the house many
things."

Fresh Meats For Sale Too

Mr. Eckenswiller has always made a

point of carrying fresh meats, so that

his motor is really more than a travel-

ling grocery. It is a butcher shop

on wheels as well. Carrying on the

sale of meats has been the means of

selling groceries, and Mr. Eckenswiller

remarked that on more than one occa-

sion when a customer just came out to

buy the meat for the dinner, he had also

succeeded in selling a good order of

proceries. He has found it a good plan

to stock both groceries and meats, as

one helps to sell the other. With a re-

frigerator in the car, meats and pro-
duce can be kept in perfect condition,
always fresh, and fruits and vegetables
are shown to the customer in the most
attractive way. For fruits and veget-
ables there are places on the shelves al-

lotted for them, and shelf space for
fruits and vegetables is all lined with
tin, permitting the placing of ice among
them, in order to keep them fresh. Sales
of fruits and vegetables this past sum-
mer have been heavy.

Coffee Mill Is Carried

Everything that is carried in a mo-
dern grocery is carried in this store on
wheels. It is nine feet long, five feet

nine inches long, and six feet in height.

Another indication of the service it ren-

ders is found in the fact that among
other good equipment is a coffee mill

for the purpose of grinding coffee for

the customer as she requires it.
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Novel Plan Tends to Increase Sales
Grocer in Stouffville, Ont., Provides Accommodation for Hold-
ing Weekly Market Day in His Store—Farmers and Towns-
people Come Together in His Store and Increased Turnover

in Groceries is the Result.

WITH an annual turnover of sixty

thousand dollars, Ratcliff & Co.,

Stouffville, Ont. are turning

their stock, Mr. Ratcliff recently told a

representative, of Canadian Grocer, eight

times a year. Discussing this point, the

advisability of turning one's stock at

least once a month was mentioned by

Canadian Grocer. In this regard, Mr.

Ratcliff did not believe that it was al-

ways possible to do so. In his cas.a where

his clientele consists chiefly of farmers,

he was in the habit of selling them large

quantities of goods at a time, and he

finds it essential for him to carry a fair-

ly heavy stock, aveo-aging around $8,000.

Even in the period of declining prices

he had continued to carry a big stock,

and he believed the buying of certain

lines of goods in good quantities at the

present time, was advisable. Certain

products were showing a tendency to ad-

vance, and he was of the opinion that

the lowest levels had been reached in

the mjajority of commodities.

Market in Basement

Ratcliff & Go's, store is a spacious

building and ample accommodation for

storage is provided. A novel feature

and one that is not often found in a

grocery store, is found in connection

with this business. The farmers' weekly

market is held in the basement. The

Stouffville market is considered a good

one, and is largely attended one day each

week. Long tables and benches are

arranged in one half the basement, and

these quarters are spacious. No charge

is made the farnners to come and sell

here. It is one way of utilizing the ex-

cess space that a ve,ry large store such

as this one provides. An entrance to the

market is provided from out of doors,

as well as through the store.

Increases Sales

Asked as to thei benefit to his busi-

ness of having the market each week

in the store, Mr. Ratcliff told the Can-

adian Grocer representative that it had
meant a v.ery considerable increase in

his sales. Both the farmers and the

townspeop'e are here brought together,

and they find it convenient frequently

to come upstairs and leave their weekly

order for groceries. "In fact," he remark-

ed, "I know of several instances where

I have secured new customers, directly

because of the weekly market. We are

situated in thei centre of a rich farming

community, and our market is well pat-

ronized. This undoubtedly brings pat-

ronage to my store, but at the same
time provides a service to the communi-
ty that is much appreciated.

"We do credit business chiefly," Mr.

Ratcliff told Canadian Grocer. "However
it is a credit trade that is equally as

good as cash. Our clients ar.a all reput-

able people who pay periodically, that is,

every week, two weeks, and some every
month, as suits each particular con-

venience. Losses in this regard are

practically nothing at all. Serving a

farming community, as we do, they are

buyers in a large way, principally of the
staples. Fancy lines do not make quick

appeal, but at the same time, we do not

sell goods of inferior quality. People
want the best lin.es available and more
than ever before are demanding the

same.

Fruit Sales Heavy

"We specialize a good deal in fruits in

s,eason, and especially at the week-ends
our sales run very heavy. We sold

thousands of boxes of berries this past

season, not only grown in our own vicin-

ity but we brought in large quantities.

We have built up a reputation for sell-

ing fruit only in the best condition, and
we make it a point to see to it that no
spoiled fruit goes out from our store. It

is the only way a grocer can handle
fruit successfully, and with any kind of

profit to himself. We have scai'ce'y any
waste' in selling fruit. The big thing is

to be careful not to over buy—that is—

-

buy more than you feel your trade will

take off your hands. It is better to un-

derbuy rather than purchase in excess."

Big Turnover in Produce

Mr. Ratcliff also carries imported
fi"uits and vegetables in the Fall and
Winter months. There is a certain

amount of them purchased by the towns-
people, he stated, but his farm custom-
ers are not buyers of the imported stuff

to any extent. Consequently sales in this

regard are rather limited. Buying and
selling produce is a feature of the trade

of this store. Purchasing butter and
eggs from the farmers, and shipping

them to the city forms a source of rev-

enue that is very gratifying, according

to Mr. Ratcliff. In the fall months a

tremendous business is done in the way
of buying and selling poultry. Speaking
of the outlook in this connection for the

present season, Mr. Ratcliff told Can-
adian Grocer that indications pointed to

ample receipts of practically all kinds

of fowl. Turkays promised to be avail-

able in better supply than a year ago,

and in fact he did not look for any
scarcity of poultry generally. This store

is equipped with display cases, splendid

counter facilities for showing goods, as

well as bins and casings generally of a

type for convenience as well as service

to his trade, Mr.Ratcliff believes that

good equipment means increased sales.

Contract is Let for Food Building

Toronto City Council Gives Power to Board
of Control—Nearly 90 Per Cent, of Space
Already Reserved Out of 26,700 Available

TORONTO, October 12. (Staff Cor-

respondence).—The city council

have put their stamp of approval

on the new Pure Food building for the

Canadian National Exhibition. The mat-

ter came up at the council meeting here

on Monday. George T. Irving, first-

vice-president of the C. N. E. explain-

ed that out of the 26,700 square feet

available space, 22,270 had been reserv-

ed by food manufacturers; that the ex-

hibition board was anxious to get start-

ed right away on the building and that

to speed up matters, it would be advis-

able to let the contract as soon as pos-

sible. He also showed how much rev-

enue would be secured each year and

the length of time it would require to

pay back the money invested, approx-

imately $150,000.

Mayor Thomas Church told the coun-

cil that the building would be paid for

by the firms using it. On motion of

Controller Maguire, the council agreed

to give power to the Board of Control

to let the contract. Tenders were called

for some time ago, the lowest being ap-

proximately $140,000 as against $201,-

000 last spring. It should, of course, be

understood that the plans as originally

proposed have been slightly amended.

It is now up to the Board of Control

to award the contract. j=

The Food Products Association, or-

ganised during the exhibition of 1920

with a view to securing the new build-

was responsible for getting the space

contracts. Only about 3,000 square feet

are left to be taken up.

Later—At a meeting of the Board of

Control the following day, the contract

was let to the lowest tenderer and work
wi'l be proceeded with at once.
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This General Store a Link with the Past
Canadian Grocer Representative Finds in Northern B. C. the
Primitive Log Store of Earlier Days where the Stock Ranges

from a Horse Shoe to a Chocolate Bar.

IN the northern outposts of civiliza-

tion one would expect to find the
kind of general store that has been

described in the stories dealing with the
"frozen north." The kind that the an-
cient and Honorable Company of Gentle-
men Adventurers immortalized in their
trading into "The Hudson's Bay Terri-
tory." _

Within 14 Miles of Steel

It is interesting though to find that
the newest railway line, the Grand
Trunk Pacific has brought such a store
within 14 miles of steel. With the com-
ing of the new era as symbolised by the
advent of the passenger train in the
northern B. C. interior, the fort that
Simon Fraser established in 1806 at
Fort Fraser has been abandoned. When
construction reached old Fort George,
the trading post that had ruled a vast
territory from the shore of the "Fraser"
passed into history. But if one will

get off the Prince Rupert-Edmonton
train at Burns Lake, and take stage
through a beautiful lake jewelled coun-
try, for only fourteen miles he will en-
counter on the shore of Lake Francois a
pioneer store such as he has read about.
A large, square log building, with roof
of "shakes" and beams of solid timber.
Inside he will see shelves and racks of
rough hewn logs. The bricked chim-
ney rests on a platform of great posts
that would support a locomotive.

A Horse Shoe or a Chocolate Bar
Here one might buy a horse shoe or

•a clothes line; a horse collar or a choc-

By Staff Correspondent Canadian Grocer

olate bar. The currants repose among
the ammunition, and the tobacco jostles

the chewing gum. The ceiling is decor-
ated with tinware and furs and post-

cards, and cork-fishing-net floats relieve

the bareness of the great unpainted
posts.

"No show cases?" "No shelves?"
say you? Why what does a man care
for shelves or showcases, when he has
rowed any part of the length of Fran-
cois Lakes' 65 mile length, or in the
winter, when he has tramped or mushed
many weary miles to get tho food he
requires.

Well satisfied is he to warm the mar-
row in his bones before the stove. A
giant stove devours great logs that

would keep the city dweller in kindling

for a month.

About the Windows

"How are the windows dressed?"
asks the practical grocer's clerk. The
windows, one on each side of the large

door, are small, and are dressed on the

outside with triple piles of the logs that

keep the old stove roaring. And when
the lake is frozen, and the wind is pil-

ing the snow in drifts and seaching the

cranies in the logs for a chink to enter,

the trappers and ranchers, the tie cut-

ters and the miners could not «ee a fin-

er display than the abundance of fire-

wood that augurs well for the cheery

warmth within.

The Proprietor For Many Years

Many years ago R. R. Jeff'rey, was

told by his city physician that his lease
on life was only a matter of months.
Into the north he came then, to see what
the clean breezes, bright sun and ozone
of the northern woods could do for him.
This venerable old gentleman with the
snow white beard, who knows every
man, woman and child within many
miles, and hands out unfailingly what
each one seeks, looks as if he will con-
tinue to fool the doctors for many a
year to come. Today his customers
may come in motor boats, and autos,
instead of canoes and dog sleds—but
the old log store on the shore of Fran-
cois Lake is a link with the recent past
of this country which is fast changing
to the new order.

Have a Small

Circle and Label

For the Price

Ryer and Smith, Penticton, B. C,
writing to Canadian Grocer in re-

gard to the labelling of products say:

—

"Why do not manufacturers when get-

ting labels printed have a small circle,

square or space of some kind left white

for marking the price on, where it can
readily be seen and where the staff will

always know where to look for it."

Showing Seasonable Lines in a Disp-ay Such as This Always Means Increased

Sales

This window suggestive of Autumn and Autumn lines is an in tcresting display.
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What InvestigationTaught ThisGrocer
Merchant in Eastern Canada Following a Study of Henry John-
son's Articles in Canadian Grocer, Makes Some Tests in His Own

Business—The Story of Another Man.

FROM the Eastern section of Eastern
Canada comes this strikng letter:

We are always studying your ar-
ticles in Canadian Grocer — that is,

since the last four months, and find them
very helpful. We took a big loss last

year which wiped out nearly all our
capital. We added a little to the busi-
ness, as much as we could afford, and
are having a hard time paying our
bills. We MUST make money this year.
Your article of July 22 is very interest-
ing. I just made the test you suggest.
Here are the results: Our sales average
$100 a day—we take in at this time of
the year $600 a week.
Goods, cost price $79.00
Salary, two partners, 10.00
Rent 3.15
Light 15
Delivery (1 horse, man $20 wk.) 4.35
Taxes and Interest .50
Bad debts .75
Advertising .65
Depreciation .50

$99.05
Can you tell us what is wrong in our

expenses ? We find delivery is very
high, yet we cannot have a good man
for less, and he also does heavy work
inside. Salary is also high for business
done, but the chief takes $35 a week,
which is really not much, and his rela-

tive, who has all the capital invested, is

working for $25 a week. If it is not
too much bother we will later on write
you again on other sides of our business.

P.S.—The writer is son of the chief,

working in another business, works at

night since six months ago to try to

keep a good set of records and put the
business on a paying basis.

First Answer is : REDUCE
The chief utility of such a test is that

it furnishes a diagnosis of the disease,

and we can proceed to the right treat-

ment. Like many other correct courses

of medicine taking, there will be bitter

doses and a bad taste left for a while.

But the end justifies the means—we can
see it right before us now.
For here we have a going business of

$30,000 a year-—not so much as it once
looked to be, but much more than it

counted for two years ago. And it is

earning the average margin of 21 f;/

which is near if not quite the limit of

possibilities in groceries. So we must
cut—-and there is room for cutting.

We must cut first because we must,

second because it is logical. No busi-

ness of that size needs the service of

three grown people and a bookkeeper,

even with the bookkeeper working only

at night, "on his own." It is obvious

that the business needs accounts, as do
all businesses. Therefore the bookkeep-

ing is legitimate and must be provided

for within correct expens;e limits.

By Henry Johnson, Jr.

Today the salaries run to more than
13.86% on sales—an impossible ratio.

Let us cut the chief and the relative

each to $20 per week. Then salaries

will run to fully lOr,;^, which is enough.
Bad debts are 25c a day above limits.

They never should exceed V2<^y on sales

and here they should be less than that,

because of opportunity for the manage-
ment to know every customer well. But
if we get down to normal outside limits

we shall have a saving of $75 the year.

Thus we shall save;

On Chief's salary $ 780.00
On Relative's salary 260.00
On Bad Debts 75.00

Total $1115.00
Add present earnings 95c a day 285.00

Grand Total $1400.00
That makes a. tidy sum, as it stands.

We can do a lot with it.

Certain Burdens Overlooked

The statement given shows willing-

ness to face the issues, and is there-

fore promising; but certain items have
not been included. Let us add:
Incidentals, like stamps, sta-

tionery, donations, V4 c; , 75 . 00
Interest, say investment is

$1000, at 7r/, another V4.%,

say 70.00
Fuel, not mentioned, say ^A%, 75.00

Making total $220.00
Such readjustments will put us a net

of $1180 to the good. Then if, in these

times of unemployment, we watch for

somebody ready to take the driver's

place for $15 per week, which should

be feasible, we shall sava an addition

of $260. Then we shall have $1540—
all without increasing our business or

dropping an essential service. Pretty
nice? Yes! We shall then be in shape
to pay the bookkeeper $20 a month and
still have $1300 real profit to show.
Such earnings will operate to pay out

the capital invested by the relative.

Then there will be more to divide in

years to come..

I have let the charge for advertising

alone. If anything, that charge should

be increased, for it is always wise, with-

in reasonable limits, to spend money to.

increase volume. Only be sure you get
value. Do not regard that expenditure
as a favor to anybody. Use that fund
with just as hard conservation as you
would any other money—to buy goods
for example—seeing that you get value.

Don't let my suggestions scare you.

The way is too obvious, too easy and
too fraught with certainty of results

for that. In any case, it is better to

have a profit at the end of the year than
to spend all you make as you go. Fin-
ally, this is the way out—go to it!

And by all means, write again when-
ever you feel like it on any subject.

Capital Not an Essential to Success

I have often found that capital—that
is, money—was not an essential to

success in business. Of course, there
are other kinds of capital. The man
who writes me below has some of the
other kinds.

Dear Sir:— I have wanted you to

know how much I enjoy reading your
articles, particularly "Study Statistics

in Dull Months." I have been search-
ing so diligently for statistics for com-
parison since I began business that pos-
sibly I have gone "nuts" on the subject.

I would like to know where 1 can acquire
some that would be valuable for com-
parison, and ask your assistance. I

will have to bore you a little about my
progress so you will know about what
I need. I started in business in 1913
with $3,000 less than nothing, having
borrowed that amount with which to

start this business. Operated credit

and service, with lots of service, until

November 1, 1919, when a corporation

was formed with a jobber as stockholder,

capital $30,000. Began with my one
store as basis and opened a large self-

serve store November 18, which did

$26,000 in December. We operate every-

thing on the cash-and-carry basis and
will open our sixth store next week.
We have had our books audited every
three months to know just what has
been done. Last period showed total

expense $1,075 on three months sales of

$92,000. Will probably be .01 higher
next inventory owing to decreased busi-

ness the last three months. May I send
you some figures from our next report

which we will have from the auditors

in a few days, for criticism and sug-

gestions? Hope we will continue to

have your articles in Canadian Gro-
cer which I consider the best part of

the paper. And should you ever visit this

section be sure to let me know. With
regards and best wishes

It cannot be said that this merchant
enjoyed any special privileges to ac-

count for his success. Nor will it do
to say; "0, he's a cash-and-carry and
has a jobber behind him!" For he went
$3,000 in debt to start with and operated
about six years for himself in a service

store before he got the added capital

or changed his organization and plan of

operation. And you will be perfectly

safe to gamble that he did not make a

fizzle out of his original service store,

or he never could have interested that

outside capital. I am sure there is an
interesting story there to come—I hope
he will tell it to me some time later.

It is interesting to look above at the

Canadian store for contrast. There is

a business earning the limit of gross at

(Continued on page 25)
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No Decrease in Chain Store Business

Eight Months' Record Better Than in 1920—
Mail Order Houses, However, Show Heavy

Drop in Sales

DESPITE the pronounced business

pression which has seriously cur-

tailed the activities of practically

every business n the country, the pros-

perity of chain stores, according to fig-

ures given in The Financial Review^,

(New York), apepars to have suffered

least of all. Reports for the first eight

months of the current year indicate that

1921 sales wiH at least equal, if not sur-

pass, last year's high record. The sales

of the Woolworth stores, for instance,

for the first eight months amount to 84

million dollars as against 82 million in

the same period of the precedng year.

And the best season of the year which is

round about Christmas is still to come.

In decided contrast to the favorable

showing of the chain stores, the large

mail order houses report a huge falling-

off in sales. Even though selling prices

have been cut to the bone in order to

move staggering merchandise inventor-

ies acquired at much higher prices,

volume of business does not recuperate

at all. Sears Roebuck's sales, for in-

stance, fell from 173 million dollars to

112 miillion for the 8-month period re-

ferred to above and a decrease of no

elss than 142 million, or more than half

the total sales is anticipated for the

year. On the other hand, the chain

stores have hardly reduced theiir prices

at all, yet they enjoy greater prosperity

than ever before.

Chain stores depend upon small prof-

its and quick sales for their business

success. The* Woolworth chain system

turns its merchandise stock over no less

than seven times in a year. Only goods

that move rapidly are carried in volume.

On the other hand, the mail order

houses must carry a complete line of

practically every article of merchandise

that may be called for. Turnover is thus

held severely down, and working capital

requirements tied up in inventories

greatly inflated;. On goods purchased

at last year's high prices, heavy losses

are inevitably in store for the mail order

houses. This condition does not exist in

the case of the chain store systems.

Efficiency of chain store business is

remarkably high. Merchandise purchas-

ing is centralized, and is generally done

from producers who are in financial dif-

ficulties, and tremendous bargains

are thereby possible. Overhead charges

are nominal. All sales are for spot cash.

This eliminates selling losses, and
largely reduces clerical labor in keep-

ing accounts. These economies can all be

passed on to the consumer—and ssms-

timies are.

Monthly Sales Records Compared
CHAIN STORE SYSTEMS

*•

8 mos. 12 mos. 8 mos. 12 mos.
Aug., 121 1921 1921 est Aug. 1920 1920 1920

McCrory Stores $1,133,432 $8,399,361 $14,150,000 $1,133,842 $8,436,893 $14,199,346
S. H. Kress 2,191,202 16,890,185 28,000 000 2,237,106 17,136,827 28,973,847
S. S. Kresge 4,311,184 32,584,305 54,800,000 4,040,825 30,213,932 51,245,311
F. W. Woolworth . 11,637,578 84,621,005 144,000, 000 11,078,646 82,762,758 140,918,981
United Cigars . . . . 6,251,074 50,102,228 80,500,000 6,491,082 49,860,399 80,000,000

Sears Roebuck . . .

.

Montgomery Ward

MAIL ORDER HOUSES
8 mos. 12 mos.

Aug., 121 1921 1921 est
12,477,430 112,569,000 165,000,000
5,483,413 46,982,969 64,000,000

8 mos. 12 mos.
Aug. 1920 1920 1920
16,271,950 173,483,142 254,595,059
7,751,458 74,398,206 101,745,271

Impossible to Cut Prices Finer

Even On a Cash Basis"

General Merchants in Smithers, B. C, are all

Conducting Business on a Credit Basis

—

Competition of ''Cut Rate" Stores is Claim-
ed to Be Unfair.

SMITHERS, B. C—"There are three

genuine stores here," said S. A. Ebv
to Canadian Grocer, "and all

do a credit business. I suppose if we all

got together we could eliminate some at

least of the credit business and be bet-

ter off for it. I must say though that I

can't see how any one could cut the pri-

ces much finer even if a cash business

was done. Our margins are much too

slim now.

"In all these small towns, no matter
how far from Vancouver, the Vancouv-
er papers are read. The prices quoted
by the cut-rate stores in the city seem
to brand us as extortioners, and so

make us sell goods at less than we
should rightfully receive. On many
commodities our costs, out on this line,

are higher than Vancouver costs by
freight to Rupert, by boat, by rail from
Rupert here, and cartage in Rupert and

here. Yet some of the prices that com-

petition forces Us to take are as low

as prevailing in Vancouver where the

goods are delivered to the merchants*

door step."

Speaking of the territory Mr. Eby
said, "Around us are basic industries.

The lumbering, it is true, runs mostly

to tie timber for the railroad. A good

farming district stretches on two sides

of our town, and until the general de-

pression, several mines with good sized

payrolls were operating alm.ost at our

door. The minerals found include in

various combinations, silver, gold, lead,

and zinc. It is possible to walk out to

a hill near town and pick up any piece

of 'rock' that one might stumble across,

and it is a good gamble that the sample
so found would assay several dollars to

the ton.

A Busy District

It is stated that there is more pros-

pecting, improving and developing go-
ing on around this northern interior

country than in any other one spot in

America. As a full range of merchan-
dise is carried, only one of the four
display windows is dressed with groc-

eries, but it is carefully dressed and
frequently changed.

WHAT INVESTIGATION TAUGHT
THIS GROCER

Continued from page 24

21 c;;^, but loaded with expense of 20.-

05%. This business has expenses of

10.759/ , ° ^^^ easily operate on a gross
that shows nine per cent advantage in

prices to the consumer.

Of course, this is not all there is to

it. Grocers make a sad mistake when
they think there is nothing more. There
is all the institution of service and the
legitimate cost thereof. And it is just
as legitimate to render a character of
service and charge accordingly as it is

not to render it and omit the charge.
Two points are to be stressed: That

the charge may be made, provided ser-

vice is rendered that is worth it: that

the first business already is getting the
margin to cover every proper burden.

As a fact, both merchants render
service. The cash-and-carry man sets

out merchandise ready to be picked up
and carried away for a definite line of

prices. The service man does that and
then delivers, and gives credit, and fuss-

es with the customers in the shop. So
the charges of each are legitimate pro-

vided they make up a just compensa-
tion, plus a fair profit—and no more.

Wait for Further Statistics

That is all I want to write on this

now. I want further statistics, not only
of this cash-and-carry man's present

business but of his experiences in the

service store. I think I can learn from
him a lot about what various items in

service expense cost. So you are like-

ly to hear more from me on this later.

ll
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The Retailer's Advertising

DURING the past year the retailer has been
giving not a little thought to his advertising.

Because business conditions have been none too

good lie has in many cases been trying, through the

medium of the local press, to improve his lot. And be-

cause money has been none too plentiful he has been

-giving more consideration than ever before to the idea

of getting full value for his money. In view of these

facts, the merchant may be considered interested

in the convention in Hamilton, Ont., last week of the

Affiliated Advertising Clubs of America.

That the retailer who succeeded in these days was he

who had not decreased his advertising space, but had

used it in an honest effort to win back the confidence of

(he buying pu])lic who had' become justifiably suspicious

oi inflated values, was the consensus of opinion of the

.500 members who were present.

"Advertising of to-day must be honest and convinc-

ing," said Alvfn E. Dodd, of the department of distribu-

tion of the American Chamber of Commerce. "The ad-

vertiser's duty to-day is to win back the confidence of

the buying public. The public will not swallow the old

bunk about cutting prices in half. They feel that the

price cutter must have been profiteering in the past. The
progressive retailer who is successfully meeting condi-

tions to-day is usually found to be the man who has not

cut his advertising appropriation and who has taken

his deflation losses like a man."

"The members of the 'what's the use brigade' are leg-

ion these days," said Frank Jewel Raymond, of Orange,

N..T. "There are too many business men who are suffer-

ing from appendicitis of the mind, and too many who
jump for the stool when there is a piano to be moved
these days. The sufferers from 'know-it-all-itis' will have

to have hoops put around their heads"

Certainly the retailer can profit greatly through

judicious advertising at the present time. The confidence

of the buying pul)lic must be restored and it is only by

sane appeals to the public—showing them that the re-

tailer is selling at replacement prices—that this can be

done.

Is There A Lesson Here For You?

On another page of this issue will be found an

article shoiwing that, in spite of the depression

which has been evident in business in p-ereral dur-

ing the past year, the volume of sales of the chain

stores is likely to show an increase over that of

1920. Up till last month the figures for the two
years are practically the same and the best part of

the year is still to come.

This means that whereas retail business in gen-
eral has suffered a decrease in receipts of, say,

25 per cent., and in some cases even more, the
large chain stores mentioned have captured a con-

siderable amount of trade which under ordinary
circumstances would have gone elsewhere.

We will not at the present juncture venture to

draw any deductions from these facts but we com-
mend them to the careful consideration of every
retail merchant.

Not only chain stores, but individual merchants
in various parts of Canada are, we find, keeping
up to or improving upon their last year's figures.
This is only done by keenly going after business and
not being content to accept dull times as a disease
for which there is no remedy. We would therefore
urge every retail merchant to examine well his

methods of doing business to see whether they are
not capable of improvement and whether by vigor-
ously seeking for fresh outlets for his goods he
cannot also range himself with those who, in spite
of dull times, report an increase in volume of trade
rather than a decrease.

Postal Insurance

SUBSTITUTING a system of postal insurance for

O the registration of parcel post, and which is

now in effect, no doubt meets with the approval of

retail merchants and the public generally. Too
frequently in the past the registration of parcels

did not apparently guarantee their safe delivery

to the parties for whom intended. Losses have
very often occurred in spite of the registration of

mail matter, and parcels have mysteriously dis-

appeared, with the public in most instances the

losers. Under the new system of postal insurance,

reference to which has already been made in the

columns of this newspaper, insurance is provided

for parcels posted in Canada for delivery within

the country up to $100 against loss, rifling or dam-
age, while in the custody' of the postal service. Con-

gestion in the registered mail department will also

be relieved by this new plan of insuring parcels in

the mails.

The scale of cost is not burdensome. Three cents

is charged for insurance not exceeding $5, six cents

for insurance exceeding $5 and not exceeding $25,

twelve cents for insurance exceeding $25 and not

exceeding $50, thirty cents for insurance exceeding

$50 and not exceeding $100.

The insurance fee will be paid by means of

postage stamps affixed to the parcel.

Editorials In Brief

Wherever you use color in your store, in display

or in decorating, make sure you use the colors and

combinations that produce desirable effects.

Don't make your window displays so elaborate

that you are afraid to spoil them by taking goods

out to show them, or so that you haven't any of the
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Quebec

Joseph Edmond Sansregret, a grocer

of 33 St. Jerome St., Montreal and pres-

ident of the_^uebec Branch of the Re-

tail Merchants' Association has been

nominated for alderman and will run in

ward 28 at the next municipal elections.

Among those running for aldermanic

seats at the next civic elections in Mon-
treal are two butchers Charland Triffle,

of 1605 Ontario St., east in ward 16 and

Jean B. Angrignon of 22 Jolicour St.,

who is running in ward 21.

Ontario

J. Rae has opened for business at

2553 Dundas St., West, Toronto.

H. J. Gardiner has commenced busi-

ness with a store at 2341 Dundas St.,

West, Toronto.

Mowers & Thompson have commenced
business with store and stock at 1287

St. Clair Avenue, Toronto.

Mr. Cassells is managing the new
Dominion store at 750 St. Clair Avenue,

Toronto.

D. Dury formerly in business in Tor-

onto is now managing the new Dominion

store at 134 Kenilworth Avenue, Ham-
ilton, Ont. •

The Retail Merchants' Association of

Gait, Ont., approved of the request to

have the Wednesday half holiday eleven

months of the year. An endeavor is be-

ing made to have it unanimous.

An effort is being made in St. Marys,

Ont., to secure early closing among the

stores on Saturday nights.

Four stores in thiei east end of Toronto

have recently been entered and about

$55 in money removed from the tils.

The other day threei fifteen year old

boys wera arrested, alleged to have

committed the offences. Just a few
night ago, they are alleged to have en-

tered a store at 680 Queen Street East,

and as the lady walked from the store

to answer a bell, two of the accused are

said to have gone in and taken $14.

Thirty Years a

Grocer in the

City of Montreal
Montreal—T. K. Stone, retail grocer,

of Point St. Charles passed away the

other day at 424 Bourgeois street. Mr.
Stone had been ill for five years. Born
in Devonshire, England, sixty years ago,

Mr. Stone came to Canada with his

parents at the age of four years, and

thirty years ago entered business as a
retail grocer at the corner of Welling-
ton and Bourgeois streets. Mr. Stone
is survived by his widow, two sons, Wil-
liam Stone, with Mathewson's Sons,

wholesale grocers, and David Bentley
Stone, associated with his father in

business, and four daughters.

Hold Up Men Rob
Montreal Grocer

In His Store
Montreal, October — One evening

last week two men entered the grocery
store of Louis Rivet at 644 Lagauche-
tiere St. west and, made a small pur-

chase. It was only about seven o'clock

and many people were passing along the

street in fronf'of the store. While pre-

paring their purchase one man grabbed
Ml'. Rivet and held him and the other

one proceeded to rifle the till. The
grocer shouted for help and in return

got further clouts over the head and
face. After taking all that there was
in the till, amounting to a little over

$50, they took to their heels. Later Mr.

Rivet was able to give an excellent de-

scription of his assailants and it is ex-

pected that they will be in the hands

of the law before long.

Douglas Packing Co.

At Cobourg is

Again Operating
Cobourg, Oct.—The Douglas Packing

Co.'s plant here has started operations

again. The company anticipates a good

season on account of the large supplies

of lapples available.

The Fairport, N. Y., plant of the

Douglas Packing Co., Rochester, was
destroyed by fire a few days ago. The
buildings of this plant were of

frame construction, and covered about

two acres of ground. The power house

and evaporating buildings, which were
of brick and concrete construction, were
saved. Thie^ loss is estimated at approxi-

mately, $500,000, and was covered by
insurance. Fortunately the company's
large stock of raw material was stored

in other warehouses, and is available for

opei'ations as soon as the Fairport plant

is rebuilt, which will takei from four to

six months, it is stated.

The Douglas Packing Co., Rochester,

has an interest in the Douglas Packing
Co. of Cobourg, and also has a factory

at Canastota, N. Y.

Bread and Cake
Association's

New Officers
Toronto. — At the final session

of the Bread and Cake Manufacturers'
Association convention on Saturday last,

the broadening out idea was exempli-

fied in a resolution increasing the mem-
bership of the Executive! from nine to

seventeen members, to be composed of

representatives from every Province,

and another resolution expressing the

intention to make future conventions

more national in scope.

As a mark of apprieiciation of the im-

portance of the Quebec section of the in-

dustry, the highest office in the associa-

tion, that of President, was awarded to

Dent Harrison of Montreal. In his first

Presidential address, Mr. Harrison

thanked the delegates for the honor con-

ferred on him, and said he hoped to be
able to bring the bakers of the Provinoei

of Quebec into closer touch with those

of the rest of the Dominion through the

association.

H. E. Trent, and A. W. Carrick, both

of Toronto, werei re-eLected Secretary

and Treasurer, respectively. Other offi-

cers were chosen as follows: First Vice-

President, Jas. Macintosh, St. Cathar-

inies; Second Vice-President, W. Strach-

an, Montreal; Third Vice-President, W.
R. Milton, Winnipeg. A French-speak-

ing representative will be chosen later

as Fourth Vice-President.

Twelve members of the Executive

were elected ag follows: B. Moir, Hali-

fax; W. Myles, St. John, N. B.; W. H.
Carruthers, Toronto; Mark Bnedin, To-

ronto; Jas. Burry, Toronto; F. Cane,

Quebec City; R. A. Deitrich, Kitchener;

W. Stone, Brandon; 0. J. Mayhew,
Calgary; N. Addems, Regina; W. C.

Shelly, Vancouver, and Cecil Morrison,

Ottawa. Other memhetrs will be added
later.

Votes of thanks were passed to a'l

officials of the association and mem-
bers of miachinery and supply firms who
had co-operated to make the first exhi-

bition of bakiers' machinery annd sup-

plies siuch a huge success.

* * *

Name Was Wrong

The article in last week's issue un-
der the caption "Are you going after

better business?" by Joseph Lapointe
should have been Joseph Laport. Mr.
Laport is of Laport Martin, Montreal.
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Toronto Retailers

Protest Increase

in 'Phone Rates
Toronto Oct. 11—Representatives of

all branches of retail trade were pre-

sent at the meeting- of the Toronto sec-

tion of the Retail Merchants' Associa-

tion last evening. The Toronto branch

is a new departure, uniting all branches

of retailers in one organization. Officers

have not yet been elected, but it is in-

tended to hold a banquet in two week's

time, when the new officers will be se-

lected.

Ed. Mack, clothier, was in the chair

at this meeting. Considerable dislfus-

sion took place on proposed increase in

Bell Telephone rates, and protest was
heard on every side. By a unanimous

vote it was decided to fight any increase

before the Dominion Railway Board

when it comes up for hearing.

D. W. Clark, grocer on Avenue Road,

moved that the Provincial Government

be asked to appoint a commission to

take over the Bell Telephone Company
in Ontario and to operate it as a gov-

ernment department, but this did not

meet with the approval of the gather-

ing.

The consensus of opinion was to the

effect that the Bell Telephone Co., was
unfair and unjust in proposing an in-

crease, in view of the fact that it was
able to pay a dividend, and very few
merchants were able to do the same at

the present time. "Merchants are bring-

ing: down their goods," remarked one

dealer, "and the company now wants to

advance its prices."

R. F. Fitzpatrick suggested that in

the retailers' interests, they should try

and settle the printers' strike. The as-

sociation however did not care to inter-

fere in the matter.

NEW IMPORTING FIRM
Andrew Pattison, importers of Swiss

chocolates, formerly of Montreal, has
formed a new company with headquart-

ers in Toronto, under the name of

Andrew Pattison & Co. Other members
are G. K. Kingston, and A. E. Barrett.

Mr. Barrett has been connected with

S. H. Moore & Co. for some years.

Their office is at the corner of Front,

Church and Wellington Streets. Mr.
Pattison is also president of a limited

lability company in the United States

—

Pattison, Allender & Co., of New York.

He is leaving Nov. 4 on a trip to

Switzerland.

PRESENT PRIZES FOR
THE WINNERS IN

RIFLE COMPETITION

W. G. MacDonald, Reg'd., Inc., of Mon-
treal, have been taking -a keen interest

in rifle shooting in Canada. They made
a special grant of $500 toward the trip

of the Canadian Bisley team to the Old
Country this year. They donated the

"Macdonald Brier" shield including an
annual cash grant of $1,000 to the Do-
minion Rifle Association, whose con-

tests take place at the Rockcliffe ranges

Ottawa, and this year have placed at

the disposal of the Association $1,000

additional as a special team prize. A
grant of $.500 annually is also made to

the provincial rifle associations of Que-

bec, Ontario, Manitoba and Alberta.

"How do you like that cigar I gave

you, old man? For two hundred bands

off that brand they give you a gramo-

phone."

"You don't say! If I smoked two

hundred of those cigars I wouldn't want

a gramaphone; I'd want a harp."

Grocer's Enterprise

Provides Town
Fire Protection

Teekwa, B. C. Oct. 9, (Special)—The
best way to judge the prosperity of any
district seems to be to examine the

merchants that serve that district. Quite
often the enterprise of the merchants is

reponsible in no small measure, for the

advance the district h'ls made.
In Teekwa, the subject of fire pro-

tection has been discussed for several

years. Various projects had been out-

lined, but a start had not been made.
Jack McNeil, of Broughton & Mc-

Neil, merchants, thought that the time
had come for action. He chose the

highest point close to the village and on
it he built a large water tower installing

a pump to lift water to it from the

Bulkley River. Then he laid a good
sized pipe form the tower to a hy-

drant near his store. Then he went to

his neighbors with, not a theory, nor a

prospectus, but a concrete proposition.

He told them that it would cost each of

them $25 to get a length of hose. "You
can link your length to the lengths that

each other merchant between you and

the hydrant has, and have fire protec-

tion." They have all fallen in line and

a "fire practice run" is scheduled . to

take place at once.

The town of Teekwa had a had fight

for supremacy with Aldermere, liigher

up the hill, but when steel was laid at

Teekwa, the little village of Aldermere

had to "take the count." Mines sur-

round Teekwa, which, though inopera-

tive at the present time, promise well

for the future. A good farming com-

munity also stretches for several miles

Two merchants sold similar goods and

occupied adjoining establishments. Riv-

alry between them was keen.

On one occasion, when business was
particularly poor with one and custom-

ers were passing his door and entering

the other shop, he, becoming desperate,

hung out a sign which read:

"Do not go next door to be robbed;

come in here."

Potassium Salt

Has Been Found

In Nova Scotia

Important Discovery Made on Nortk

Shore of Nova Scotia

An important discovery of potassium
salt is reported in Cumberland County,

Nova Scotia. The deposit lies in the

Malagash peninsula on the north shore

of Nova Scotia, opposite Prince Edward
Island, and due west of the town of Pic-

tou. The discovery was first made by
farmers drilling for water, but no effort

was made to determine its real value till

1917, when systematic investigation was
commenced. Subsequently the Depart-
ment of Mines made a thorough investi-

gation of the district.

The body of salt is about 400 feet thick

and extends for at least 3,500 feet east

and west. The presence of potassium
salt in the Malagash deposit is indicated,

and the possibility of producing concen-

trated potash is very promising.

The location is very advantageous for

marketing, in view of the nearness to the

Eastern Canadian and Newfoundland
fisheries, which annually consume about

125,000 tons of salt. The deposit is prac-

tically the only source of salt supply

nearer than Ontario or Europe.

At present Canada is importing over

half her annual consumption of salt. In

1918 this reached 165,494 tons, valued

at $1,267,169. Of this, 75 per cent, was
used on the Atlantic seaboard and Gulf

of St. Lawrence for the fishing industry.

It is estimated that the average value of

this salt at point of shipment in 1918 was
approximately $8.15 per ton of 2,000

pounds. The ocean freight rate to bring

this salt to Canadian points of distribu-

tion would bring the cost up to approxi-

mately $10 a ton. This price would, it is

anticipated, probably be a normal price

for salt for fisheries for some years to

* come, the sale price in war times having

ranged from $15 to $25 a ton. If the

Nova Scotia deposit can be developed

and produce a salt suitable for the fish-

ing industry a market of some 75,000

tons, valued at $750,000 is available. In

addition the Newfoundland fishinq: indus-

try consumes about 50,000 tons a year.

Some men may be born salesmen, oth-

ers may acquire salesmanship but no
one ever has salesmanship thrust upon
him.

Help your clerks in every way to be

better salespeople.

If the other fellow wants to have the

"last word," let him have it. It will do

him more harm than the having of it

would do you good.—Johnson.

The man who is capable of carrying

responsibility and who is willing to

prove the fact, never lacks opportunity.
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WESTERN CANADA NEWS
Western

W. H. Staten of the Charles Cormier
Rice Co., Ltd., New Orleans, was a visi-

tor to Winnipeg last week and called on
their Western representatives .Donald

H. Bain Company.

George J. Cameron of the W. L. Mac-
Kenzie Co., Ltd., Winnipeg, is on a tour

to the firm's branches at Saskatoon and
Regina.

J. H. Brown & Company have pur-

chased the general store business of

Messrs. Clark Bros., Ltd., of Watrous,
Sask.

S. Pollock, Biggar, Sask., has closed

his former store and is now situated at

Main street and Third avenue. He is as

befon?! carrying general merchandise.

J. H. Curie, secretary of the Manitoba
board of the Retail Merchants' Associa-
tion, visited Selkirk, Man., recently and
appeared before the town council when
it considered the adoption of an early

closing by-law similar to Winnipeg's by-
law. The council passed this bylaw,
which will come into effect November 1.

Merchants Find

Severe Handicap
In Freight Rates

One of the most severe handicaps that
the merchants in Northern B. C. have to
face, is the high rate of freight and Ex-
press effective along the line of the
Grand Trunk Pacific. In the store of
C. E. Imeson & Co., at Burns Lake, the
writer saw a shipment of apples and
other fruits arrive by express from
Vancouver. The express charges came
within a few cents of being just half as
much as the total invoice.

In Prince George there war. a ship-
ment of fruit and vegetables from Van-
couver. The item noticed most was the
charge On 10 sacks of onions — the
freight was over $4 per bag. This cost
takes some explaining to the thrifty
housewife who sees onions quoted at
Okanagan points at $20 per ton. By
the time the wholesaler adds a dollar a
bag and the railroad $4 and the retail-

er $2 the consumer finds herself with
about 3 pounds of onions for a quarter.
The retailer in the Skeena, Bulkley, and
Nechaco valleys and in the Caribou dis-

trict generally have to do more "ex-
plaining" to consumers than any other
tradesmen in the West.
The charges on a box of oranges from

Edmonton are as follows: By freight

$2.50 and by express $2.75. These in-

clude cartage in Prince George.
"I honestly wonder sometimes," said a

merchant in Vanderhoof, "if the rail-

road clerks haven't some occult sense
that informs them the amounts of my
invoices. Several times lately my

freight charges have come within a few
cents of being 10 per cent of my in-

voice. One time it was exactly 10 per

cent, right to the cent." This man i,; a

druggist, and his shipments are probab-

ly more valuable, pound for pound, than

hardware or groceries might be. Great
things are expected of course, of the

completion of the Pacific Great Eastern

which will connect Prince George al-

most directly with Vancouver.

Business Income

Tax In Manitoba

Is Explained
WINNIPEG.—The following notice

has been sent to all the retail merchants
in Manitoba, by the Retail Merchants'

Association in neigard to the Manitoba
Provincial Business Income Tax:

—

Whom it Affects

Though passed as an amendment to

"The Corporation Taxation Act," it

specialy states that it shall apply to

"Every person, partnership, firm, syndi-

cate, trust association, corporation or

company" and therefore affects every

business in the Province of Manitoba,

from the largest manufacturing or

wholesale concern to the smallest Chinese

laundry, and all must submit returns,

even though a business was conducted at

a loss.

Rate of Taxation

Two per cent. (2%) on the "Net In-

come, produced or received" during the

fiscal year of any business ending within

the period of from August 1st, 1920 to

July 31st, 1921, inclusive,.

Time Limit for Returns

All returns must be in the hands of

the Department on or before September
6th. Any one liable under thisi Act, or

who has been requested to make a re-

turn and does not do so within the time

limit specified, is subject to a penalty

cf $20.00 per day for every day of delay,

and to pay a tax of double the amount
for which he otherwise would be liable.

Forms

More complicated than those' of the

Dominion Income Tax, more detailed in-

formation being required. It is expected

that these will be mai'ed to all parties

interested, but no one is exempt on ac-

count of not having received them, as

they may be sieicured by applying to the

Department.

Keep your stock nyjving. Quick sales

and smaller profits are safer than slow
sales and big profits. They will hold

your customers and reduce the danger
of being forced to take big losses of

stock on hand.

Calgary Business

Is Sold to a

Lethbridge Firm
Calgary, October 10—N. B. Good of

the Good Co., Limited, Lethbridge, has

purchased the grocery busines.s of S. G.

Freeze, Eighth avenue, this city. Mr.
Good will personally take over the man-
agement of the store, and The Good Co.

will of course still retain and operate

the Lethbridge and Taber stores.

Mr. Freeze is discontinuing his retail

business, to enter the business of a man-
ufacturer's agent and general merchan-
dise broker. Associated with him will

be A. D. Wallace who has been with Mr.
Freeze for the past eleven years as buy-
er and head salesman. Mr. Wallace has

also been Calgary correspondent of Can-
adian Grocer, and the weekly market re-

port from Calgary each week is sup-

plied by him. Mr. Freeze started his

business life quite young, with the

Hudson's Bay Co. taking a position in

the company's grocery department. Af-
ter seven years here, he entered the
grocery business with his father, but
after two years took over the business
for himself, continuing in the same un-
til the present change.

EXPORT OF WHEAT AND
FLOUR FROM U. S. PORTS

SETS A NEW RECORD
While general financial and economic

conditions in Europe are regarded as
against a big export demand for grains,

'

says a report in A. B. P. News, the ac-

tual clearances of wheat and flour from
the United States for the month of Au-
gust set a new record, indicating that

the need of grain from abroad has been
very urgent, and apparently confirm-
ing the trade belief that the reports giv-

en out some time ago of excessive

stocks were largely a myth. Not, only

has the bread grain been taken in im-

mense volume, but it has been many
years since the demand for corn has
been as large as during the past few
months, as normally the bulk of ex-

port sales is made in the winter and
spring.

Statistically the wheat situation is re-

garded as very strong, and the passage

of the farm credit bill by Congress may
strengthen the financial position as far

as the United States is concerned, as it

is the lack of credits which has prevent-

ed other foundries from competing with

this country as is witnessed by the

large holdings of grain, as officially re-

ported in Argentina.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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MARKETS AT A GLANCE

THE SUGAR market has been quiet during the
week. Refiners are holding to their recent
lower level although there appears to be some

irregularity in wholesalers' quotations to the retail

trade, particularly in Toronto and in some of the
Western Provinces. In the raw market, the same
quietness has prevailed during the week. The Cuban
Finance Committee has disposed of a small quan-
tity at 2%c. c. and f., including the balance of the
1919-20 crop which is stated to be 16,066 tons, at
^i/2C. c. and f. New York. Some business was also

tiansacted in Porto Ricos and San Domingos which
is believed to have practically cleaned up the bal-

anv-e of the crop in those countries. The stock of

sugars in Cuban shipping ports now amount to

1,187,555 tons with two central factories remaining
in operation.

Operations have commenced upon the Cana-
dian beet sugar crop which this year is estimated
to be only about half of the record crop of last

year, when the outturn was 34,600 tons. The short
production this year being attributed to the less-

ened acreage and the poorer quality of the beets.

The tea market continues to be in a strong posi-

tion, with tendencies for further advances to the
retail trade, in view of the higher prices in primary
markets and the fact that goods are arriving bought
on the higher basis. Coffees are also in a strong
position but no immediate change is expected in

quotations to the retail trade.
Canned goods are in fair demand with the mar-

ket holding firm. There is little change in the dried
fruit situation as compared with a week ago.

Flour has shown another reduction but millers

are now of the opinion that prices are at the bot-
tom, while millfeeds are still in a weak position.

In the produce markets there is still an uncer-
tainty in hogs and although the market during the
week has been steady there is still a feeling for
lower levels. Butter is firm at slightly higher
prices, while cheese has easier tendencies. Eggs
are firmer and new laids are showing signs of a
scarcity. On the other hand, poultry has weaker
tendencies.

QUEBEC MARKETS
MONTREAL, October 12.—There is very little change in the

grocery markets this week. Most lines are steady with a strong
tone running through the market. This is emphasized by the

fact that the grocers throughout the country are replenishing their
stocks for the fall and winter trade and an improved demand in

nearly all lines is noticed. The most striking feature of the market
is fruit. Oranges are higher with a small demand, but fresh supplies
of lemons have brought the price of lemons down. The first shipment
of Jamaica grapefruit is on the market. The nut market shows much
activity with a big demand. Canned goods are unchanged, the
initial prices are holding, which gives tomatoes an advance of five
cents a dozen. Sugar following the decline of last week is steady
and the raw market is also steady. There is no change in molasses
or corn syrups. In cereals the market shows an improvement. Dates
are in big demand and the old stock is being sold at a lower figure.
Teas, coffee, rices and spices are all firm in price with a good
movement.

COFFEE UNCHANGED
Montreal. ——

^

COFFEE—There is no change in the
quotations on coffee. The market is

steady with a good demand.

NO CHANGE IN CANNED GOODS
Montreal.

CANNED GOODS—There are no fur-
ther developments in canned goods an-
nounced. Wholesalers state that they
expect the initial prices to hold. Buy-
ing is good, since supplies were low and
replenishment has been necessitated by
the fall demand.

CANNED VEGETABLES
Asparagus (Amer. ) mammoth green tips 4 25
Asparafrus, imported (2V4a) 6 00
Beans, golden wax 2 00 2 05

Do., Refugee 2 10 2 15
Corn, 2s 1 45 1 50

Corn, extra quality 1 60 1 75
Carrots (sliced), 2s 1 45 1 7B
Com (on cob), gallons 7"00 7 50
Spinach, 3s 2 85 2 90
Squash, 2%-Ib., doz 1 50
Succortash, 2 lb., doz 1 80

Do., Can. (2s) 180
Do., California. 2s 3 15 3 50
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2%-Ib. tin? 1 60
Tomatoes, Is 1 55 1 60

Do.. 2s 1 45
Do., 21/2S 1 80 1 85
Do., gallons 6 25

Pumpkins, 2%s (doz.) 1 60 1 55
Do., gallons (doz.) 4 00

Peas, standard 171% 1 82V^
Do., early June . 2 021^ 2 12%
Do., extra fine. 2s 3 25 "

Do. Sweet Wrinkle 1 57%
Do., 2-lb. tins 2 7,6

Peas, New Pack

—

Standard, 2-lb 1 82V4
Early June, choice .... 2 05
Do., standard 2 00
Fine French, 2-lb 2 80

CANNED FRUITS
Apricots, 2Vi-lb. tins 4 60

Apples, 2%s. doz 1 40 1 65
Do., 33, doz 1 60 1 70
Do., gallons, doz 5 25

Currants black, 28, doz 4 00 4 05
Do., gals, doz 18 50

Cherries, red, pitted, heavy symp,
doz., 1-lb 3 20

Do., 2V4-lb 5 00
Do., 2-lb 4 00
Do., white, pitted 4 60 4 75

Gooseberries, 23, heavy syrup, doz 2 75

California Peaches

—

Is 2 90
2s 3 40
2y2S 4 60

Peaches, heavy syrup—
2-lb 8 90
1-lb 2 97%

Pears, Is, Keiffer 2 45
Do., 2-lb 4 00

Greengage Plums, heavy syrup . . 2 66 2 76
Lombard plums, heavy syrup, 2-lb. ... 2 40

JAMS—
Strawberry, 16-oz 3 75
Raspberry, 16-oz." 3 75
Black currant, 16-oz 3 20
Orange marmalade 4 65

CEREAL MARKET FIRM
Montreal.

The cereal market is without change
this week. Prices are firm with a good
movement of supplies in view of the
colder weather.

Oatmeal, gran., fine standard 3 75

Rolled Oats, 90 lbs 3 40

Pearl Hominy 3 25

Commeal, Gold Dus t Brand 3 25

Graham Flour, 98 lbs 7.65

New Buckwheat Flour 6 76

Pot Barley 5 25
Pearl Barley 6 25
Beans, Ont 8.50

Do., Can 330
Lima Beans 10
White Beans 07
Green peas, dried 08 06%
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B BIG DEMAND FOR DATES
Uontreal. ——

.

DRIED FRUITS—The dried fruit

market is picking up with an improved
demand througout. Dates in particular

are moving more quickly and old stock

is being sold at from 10c to 12c on ac-

count of the prospect of the new crop,

which is expected to be good. No infor-

mation is yet obtainable- on the new
prices. The demand for candied peel

shows improvement and with the strong

raiein market the call for supplies is

increased. There is no change in quo-

tations.

Apricots, fane; 33

Do., choice 27

Do.. sJabs 22
Apples (evaporated) ....

feacnes (fancy) 28

Do., choice, lb 26
P^ars (choice) 22

Do. fancy 27 28
Peels-
Choice 26
Lemon 28
Orange 28
Citron 44

Raisins (seeded)

—

Valencias . . 20 21

Muscatels, 2 Crown 22H
Do., 3 Crown 20 21

Do., 4 Crown 23H
Turkish Sultana, 6 Crown 27 30
Fancy Seeded (bulk) 26 28

Do., 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23
Do., 16 oz 27H

California Seedless, in bulk .. 18% 19

Cluster, 20 1 lb. pack 6 75
3urrants loose 12 15

Oates, Excelsior (36 10s), pkg 5 50
Fard, 12-lb. boxes 3 25
Packages only 19 20
Dromedary (36-10 oz.) 7 75

Loose 10 12

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do. 2%'a, lb 40
Do., 2y2S, lb 43
Do., 2%s, lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 224b.

boxes, each Oil
Do., Turkish, 3 crown, lb 22
Do., 5 crown, lb 28
Do., 7 crown lb 80

Prunes (25-lb. boxes)—20-308 25
30-403 19

40-50S 17

60-60S 13V2
60-70S 12
70-80S lOVj
80-9OS .. ..-. o:'%
90-lOOs 09

BLACK TEA STEADY
Montreal.

TEAS—Following the advances that

have come in Japan teag there is a

;steady feeling with better buying. Cey-
lon and Indian teas are quite steady
and it is expected present prices will

hold for some time.

Ceylon and Indians

—

Pekoes 23 27
Broken Pekoes 32 42
Broken orange Pekoes 51 57

lavas

—

'• Broken Orange Pekoes 49 58
Broken Pekoes 85 43

China

—

Common 24 35
Medium C 42 48
Choice 60 60

Above retail prices range of qiotations to the
etail trade.

JAPAN TEAS (new crop)

—

' Choice (to medium) 55 60
Early picking 60 75

> Finest grades 75 C 90

lavas

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be hao

from jobbers on request at favorable prices.

CORNMEAL PACKAGE LOWER
Montreal.

PACKAGE GOODS—The only change
in package goods is a decline in the
price of Quaker cornmeal that brings
the price down to $2.85 a case of 24 and
now makes the package a 15 cent line.

It is expected that with this drop a de-

cline in the consumer's price will increase

the demand. Other lines are replenish-

ing their stocks for the fall and winter
trade.

Breakfast food, case 18 3 60
Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 65 3 75
Cornmeal, yellow, 24s 2 85
Rolled oats, 20's 5 00
Rolled oats, 18's 2 00
Aluminum package, 20's 6 10

Oatmeal, fine cut, 20 pkgs 5 50
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 2 55
Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 60
Pancake flour, case 2 90

Do., self-raising, doz 1 50
Wheat Food, IS-lVis 3 26
Porridge wheat 36s, case 6 40

Do., 20s, case 6 60
Self-rising flour (3-lb. pkg.) doz 2 55

Do., (6-lb. pkg.), doz 5 00
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 09'/2

Com starch, 1 lb. pkge 08
Potato flour 12'^
Flour, tapioca 15 16

Shredded Krumbles, 36s 4 86
Shredded Wheat 4 95
Cooked Bran, 12s 2 25
Enamel Laundry Starch, 40 pkgs.
case 09%

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
Macaroni 2 25

NO CHANGE IN SPICES
HontreaL

SPICES—Quotations in spices re-

, main unchanged. Business is reported

good in a wholesale way and supplies

are moving freely. The whole market
has a steady feeling with a stronger

tendency to pepper.
Allspice 18 20
Cassia, pure 27 30
Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb S6
Chicory (Canadian), lb 14
Cinnamon

—

Rolls , 35
Pure, ground 35

Cream of tartar (French pure) 65 70
Do. American high test 76 80

Whole cloves 45
Ginger (Jamaica) 30
Ginger (Cochin) 27
Mace, pure, 1-Ib. tins 60 65
Mixed spice 30 9 32

Do., 2Vi shaker tins, doz 1 16
Nutmegs whole

—

Do., 64, lb 40
Do. 80, lb 88
Do., 100, lb 35
Do., ground, 1-lb. tins 45

Peiiper, black 25
Do., white • 33
Do., Cayenne 32 34

Pickling spice 25 28
ri'i.. pnckage, 2 oz., doz. .... 35 49
Do. package, 4 oz., doz. .... 65 70

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

SUGAR PRICES STEADY
Montreal.

SUGAR—There ig no change in prices

of sugar following the decline of last

week when all the refiners reduced their

prices to the $8.25 basis. The raw mar-
ket is steady and at the present level.
Granulated sugar, per cwt 8 26

Do., barrels ,> 30
Granulated, gunnies. 20-5 8 65

Do., cases, 20-5 lb. cartons 8 85
Do., gunnies, 10-10 8 75
Do., cases 50-2-lb. cartons 9 00

Yellow, light, per cwt 7 85

RICE FUTURE STEADY
Montreal.

RICE—The rice market stands steady
after the recent advances. Buying has
been brisk but is falMng off at present
in expectation of developments through
the new crop. Early reports for Caro-
lina rice are not favorable for a big
crop but nothing is yet known of the

Oriental situation. In the meantime
rice holds its strong position.

Carolina, extra fancy 09
Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 5 75

Do., B., per cwt 5 75
Texas rice .... 05V4
Siam 06

"

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08
Honduras o 07
Siam 1 J '

.J

NOTE—The rice market is subject to frequent
change and the price basis is quite nominal.

HIGHER PRICES FOR NUTS
Montreal. —^-^
NUTS—Indications are that high

prices will be asked for nuts this winter.
Spot stocks of walnuts, almonds and pe-
cans are light and those holding are not
anxious to sell. Walnuts have gone
high with little prospect that future

shipments will materially reduce the

prices. In the meantime the market is

strong with much inquiry for supplies

and little offered.

Chestnuts (Italian) o IP
Do., shelled o4

Almonds, Tarragona, per lb 22 24
Valencia shelled almonds 04J
Pecans, new Jumbo, per lb 50

Do., large. No. 2, polished . . 29 30
Cocoanut (shredded, bulk) .... 033 36
Filberts (Sicily), per lb 16
Brazil nuts (new) 18

Do., Barcelona 015V{!
Peanuts, Jumbo 19

"

Do., shelled. No. 1 Spanish . . 18 20
Do., Java, No. 1 o llVi
Do., salted red 21 23
Do., shelled. No. 1 Virginia . 161^ 18

Peanuts (salted)

—

Fancy wholes, per lb 38
Fancy splits, per lb 35

Pecans, shelled 1 00 1 50
Walnuts Grenoble, in shell 29
Walnuts, Marbot 26 28

Do. new Naples o 26
Do., shelled, Manchurian 75
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled . 90

NOTE—Jobbers sometimes make an added charge
to above prices for broken lots.

MOLASSES UNCHANGED
Montreal.

MOLASSES—There is no change in

the molasses market or in corn syrups.
Molasses is steady in price with a fair

trade passing while in com syrupg the
buying is brisk. Stocks have been low
and with the colder weather a bigger
demand springs up and buying has re-

ceived a sudden stimulant.
Price for

Barbadoes Molasses

—

Island of Montreal
Puncheons 73
Barrels 76
alf barrels . 78
Puncheons, outside city .. 71

Fancy Molasses fin tins)

—

16-oz. tins, 2 doz. case, per doz 2 40
Barrels, about VOO lbs n." '?.

Half barrels, about 350 lbs Oy<'^[

Quarter barrels, about 175 lbs ORi/i

2 gals., 25-lb. pails, each 2 0"

3 gals., 381,4-lb. pails, each 2 8S
5 gal. 5-lb. pails, each 4 50
5-Ib. tins, per case 4 70
10-lb. tins, per case 440
5-lb. tins, 1 doz. in case, ca.se .... 5 ">

10-lb. tins, Vz doz. in case, case .... 6 00
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LEMON PRICES EASIER
Montreal.

FRUIT—Lemon prices are easier

with l)e§.vier shipments. In a few weeks

new Messina lemons are expected and

a still lower price may resu't. The first

Jamaica grapefruit are expiected here

this week and the initial price is from

$5.50 to $6.00. Oranges are higher in

price with only a small demand. There

is no change in apples or local fruits.

7 00

» 50

8 50

APPLES—
Wealthy, per barrel 4 00
Hampers, per bushel 1 50
Fameuse 6 00
Calverts 4 00
Boxes, 175s, 2163

Bananas (as to grade), bunch .

.

Cantaloupes, 36-548

Lemons. 300-360s
Do., 176-200-2 16-250S

Cal. Naval oranges, ]2-1.5s ....

Do., Blood Oranges, half boxes ....

Tangerines

California plums 3 75

Malaga grapes, per crate

Tokay grapes, per crate

Montreal melons, per crate

Blue and green grapes, per has. 40

Keiffer Pears, bush, hampers

Grape fruit, .Jamaica 5 50

STRONG HAY MARKET

6 00
2 00
9 00

00
4 60

8 00

7 00

5 00

7.5

75

23

00

00

00

1 00

50

3 2.5

6 .iO

Montreal

HAY—The hay market shows more
strength on account of the bad condition

of the roads around this district. Prices

on No. 2 range about $28.00 and some
dealers are quoting to the farmers
$26.00. It is expected, however, that as

the cold weather comes and the roads

freeze up that prices will drop with the

supply that will be offered.

HIGHER PRICES FOR VEGETABLES
Montreal. —

—

VEGETABLES—Heavy rains in this

section of the Province have made the

roads so bad that the supply of veget-

ables offered on the local market is

smal and prices show the effect. Beetg

and carrots are slightly higher in price

and onions are up as high as $4.50 per

hundred. Potatoes show little change
and may be expected to hold at the low

level. There is a good demand for veg-

etables and the inaccessibility of some
parts of the country quickly reflects in

the market prices.

New cabbage, local, doz 60 75
Corn, per doz 20 30
Carrots, new, per bunch 35
Celery, per doz. bunches 75
Montreal cucumbers, per doz 50
Horseradish lb 60
Leeks, doz 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green ,doz 50
New potatoes, Mont. (90-lb. bag)

1 15 1 30 1 40
Potatoes, 80 lb 2 50

Do., sweet, hamper 5 50
Spanish onions, per case 5 00
Turnips, per bag 75 1 00
Tomatoes, Mont., per box 50 1 00

Red onions. i)er crate 3 50 4 50
Texas Onions, per crate 3 50
Yellow onions, per cwt 2 60

EASY TREND TO FEEDS
Montreal.

FEEDS—There is no new feature of

note to the feed market but prices have
an easy trend and another drop in price

would not be unexpected. The reports

at first were misleading and now that

the real situation is more evident buying
is being held off and only demands for

immediate requirements are being filled.

ONTARIO MARKETS
TORONTO, October 12.—The sugar market is steady to quiet,

with wholesalers quoting to the retail trade at prices below
the refiners' list. Beans are in good demand at fairly high

prices but the market appears to be in a weak position. The tea
market continues strong with a possibility of a further advance in

the near future. Coffee occupies a firm position and although pri-

mary markets are higher there is no immediate prospect for advances
to the retail trade. Cereals are fairly steady although there is a
slightly easier tendency on rolled oats in bulk. There is little change
in canned goods which remain in a fairly firm situation. Some
brands of jams are offered at a slight reduction from the manufac-
turers' list. The nut situation continues strong. New Smyrna figs
are on the market while the dried fruit market generally is steady.
Flour and millfeeds show further reductions.

SUGAR MARKET QUIET

SUGAR—The market is steady to

quiet under the recent declines. Refin-

ers' lists are unchanged but there ap-

pears to be some irregularity in whole-
salers' quotations to the trade. The Do-
minion Sugar Company has commenced
operations on the beet crop which
is estimated to be about half of last

year.
St. Lawrence, extra granulated, cwt. . . 8 59

Atlantic, extra granulated 8 59

Acadia Sugar Refinery, ex. granulated. . 8 59

Dom. Sugar Refinery, ex. granulated . . 8 59

Canada Refinery granulated 8 59

Differentials: Granulated, advance over basis

50-lb. sacks. 25c; barrels, 5c; gunnies. 5-20, 40c
gunnies, 10 10s, 50s; cartons, 20-5s, 60c.

CANNED GOODS STEADY
Toronto.

CANNED GOODS—There is little

change in the canned goods situation as

compared with last week. New pack

shrimps are offered to arrive at $3.25

per doz. Canned strawberries and rasp-

berries 2s are quoted at $3.60 per doz.

Clark's chicken soup is quoted at $2.40

per doz. One brand of jam to arrive

is offered at 75c for 4s and $3.25 per
doz. for 16 oz. jars. There appears to

be a scarcity of black currant jams and
the demand has been particularly active

during the past few weeks.

CANNED GOODS
Sockcye Is, doz. .......... 5 35 5 60

Do., %8, doz 3 00
Cohoe Is, doz 2 90

Do., %8, doz 1 90
Pinks, is doz 1 4S

Lobsters, %-lb., doz 3 90 3 75
Do., 14-lb. tins 1 95 2 40

Whale steak. Is, flat, doz 1 75 1 90
Pilchards, 1-lb. tails, doz 1 80

Canned Vegetables —
Tomatoes, 2V^s, doz 1 75
Peas, standard, doz 1 75

Do., Early June 2 00 2 15
Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 23 doz 1 45 2 4.t

Beans, golden wax, doz 2 10
Asparagus tips, doz 5 50

Do., butts, doz 6 60
Canadian corn 1 40
Pumpkins, 2%s, doz 1 45 1 60
Spinach, 2s, doz I 60

Pineapples, sliped, 2s, doz 4 00 4 90
Do., shredded, 2s, doz 4 75 B 25

Apples, gal., doz 6 50
Pears, 2s, doz 8 00 4 25
Peaches, 2s, doz 8 SO
Plums, Lombard, 2s, doz 3 10 3 25

Do. Green Gage 3 25 3 40
Cherries, pitted H.S 4 25
Blueberries, 23 2 35 2 45
Strawberries, 28, H.S 4 50 5 00
Raspberries, 2s 4 60 5 00

JAMS—
Strawberry, 43, each 90 95

Do., 16-oz., per doz 3 75 4 60
Raspberry, 4s, each 90 94
Do., 16-oz., doz 3 75 4 60

PANCAKE FLOUR MOVING
Toronto.

PACKAGE GOODS—The season for

pancake flour is at hand and wholesal-

ers and manufacturers report a better

movement in this line and no doubt as

the cooler weather advances the demand
will show a gradual improvement.
Package cereals, generally, are moving
with satisfaction and while no one ap-

pears to be buying except for immed-
iate requirements, the outlook is decid-

edly for the better. Market conditions

are steady and unchanged as compared
with a week ago.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 6 00

Do., 18s, case 2 00
Do., 20s, square case 5 00
Do., Aluminum Prem.. 20s 6 10

Corn Flakes 363, case 8 10 8 76
Porridge Wheat, 36s, reg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas, 36s, case 2 86
Cornstarch, No. 1, lb. carton 09%

Do., No. 2, lb., cartons 08
Laundry starch 07%

Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Fine oatmeal, 20s 5 75
Commeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 76
Wheat flakes, 24s 6 00
'Wlbcat kernels 24s 4 60
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Pelf-rising pancake flour, I83 3 85
Health bran, case 3 50
F. S. Hominy gran, case 8 00

Do., pearl, case 3 OO
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

FIRM COFFEE MARKET
Toronto.

COFFEE—Primary markets continue
firm but there is little change in the
local situation.

Java, Private Estate 51 53
Begotas, lb . 43
Guatemala, lb 45 52
Mexican, lb . . 56
Maracaibo. lb 47 48
Jamaica, lb . 35
Mocha, lb 52 55
Rio, lb . 22 24
Santos 85
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FRUIT MARKET STEADY
Toronto.

FRUITS—The first shipment of Flor-

ida grape fruit has arrived which is

meeting with a good demand at $6.50 to

$7.50 per case according to size. Cran-
berries are selling at $8.50 per V2 barrel

' box but the market is strong and high-

t er prices are predicted. Canadian
grapes are rather scarce with quota-

I

tions on blues and whites at 55c to 60c.

Red Rogers are expected this coming
I

winter.

I
Oranges. Valencies, 100s

Do., 126s 7 00
Do., 1.50 and smaller 5 00

Peaches, Cal., in boxes 2 50
Lemons, Verdilli 6 50

, Pears, Cal., Bartlett, box 5 50

Do., Canadian, lis 50
Bananas, per lb

APPLES^Barrel
Spys No. 1

Spys, No. 2 ....
Spys No. 3

Greenings No. 1

Greenings No. 2 '
.

Baldwins No. 1

Baldwins No. 2

Grapes, Cal., Tokay, crate
Do., Canadian, 6s . 55

Apples, B. C, boxed 3 50

Cranberries, Cape Cod', % bbl. box
Grape fruit, Florida, 54's

Do., 64's, 70's, go's

Do.. 96's

6 50
7 00
7 50
2 75
7 50
6 00

85
08 1/2

7 50
7 00
5 50
7 00

6 50
7 00
6 50
4 00

60
3 75
8 50
7 00
( 50
G 50

FLOUR AGAIN DROPS
Toronto.

FLOUR—Following the recent de-

cline in the wheat market, flour is again

reduced. First patents in cotton bags

.is quoted at $8.30 per barrel and sec-

ond patents in jute bags at $7.60 per

bag. The wheat market has developed

a firmer tone with prices advanced
about eight cents since the drop of a

week ago. Millers express the opinion

that flour prices are now at the lowest

level.

First Patents, in cotton bags, bbl S 30
Second Patents, in jute bags, bbls 7 60

BEAN MARKET WEAK
Toronto.

BEANS—Although there is nothing
definite as yet in regards to the Ontario
crop of beans it is estimated that the

crop is good. There is an active de-

mand but the market is more or less in

an_ unsettled condition and it is the

general opinion that prices will be some
lower.
Ontario hand picked, per bus. 3 90 4 20
Cal. Limas, per lb 09 091/2

POTATO PRICES FIRMER
Toronto

VEGETABLES—The rain of the past
few days hag created a shortage on po-
tatoes and in consequence price.? have
moved up 10c to loc per bag. This
firmness, however, is considered tem-
porary and when supplies are again
coming forward, prices no doubt will

drop back. Cauliflowers are still plen-
tiful at 85c to $1.00 per doz. Sweet po-
tatoes are slightly easier at $2.75 per
hamper.
Cabbage, per doz 1 00 1 RO
Potatoes, local, per bag . 1 65 1 85
Head lettuce, crate 1 50 2 00
Tomatoes, lis 40 50
New beets, per bag 1 25 1 25
New carrots, per bag 1 25 1 25
Onions, Spanish, crate 5 50
Do. sack, 100 lbs 3 75
Do., pickling, lis 2 00 2 75

Celery, per doz 50 60
Egg plant, 1-qt. bkt 50 75
Sweet potatoes, hamper 2 7.")

Peppers, hot green, bkt 40
Do., hot, red, bkt 40

Cauliflowers, doz 85 1 00

WALNUTS CONTINUE SCARCE
Toronto. .

NUTS—There is no improvement in

the nut situation. Shelled walnuts con-
tinue scarce and further supplies are
doubtful before the middle of TDecember.
Almonds are firm at 49c to 52c per lb.

Almonds, Tarragonas, lb 22 23

Walnuts, Grenobles, lb 23 24

Walnuts, Bordeaux, lb 23 24
Do., Marbot 22 23
Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30

Cocoanuts, Jamaica, sack 6 00 7 60
Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, Spanish, lb 11
Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32
Shelled —
Almonds, lb 49 52
Filberts, lb 35
Walnuts. Bordeaux, lb 80

Wo., Manchurian . 75
Do., broken 55 60

Peanuts, Spanish, lb 11
Pecans, lb 1 40
Brazils 72

MILLFEEDS LOWER
Toronto.

MILLFEEDS—The demand for mill-

feeds has been reduced considerably due
to the fall rains which has improved
the condition of the pastures. Quota-
tions are down $4.00 per ton.

.Shorts, per ton 25 2'5

Bran, per ton 23 25
Choice middlings, per ton 34 25

TEAS HOLD STRONG POSITION
Toronto.

TEAS—The tea situation continues
to be a strong one, and while no further
advance has been made in local prices

to the retail trade, evidence is not want-
ing that quotations will again be moved
upward. Advices from primary markets
reflect a continued activity in all grades
of teas with prices gradually tending
upward.

Pekoe Souchongs 28 35
Pekoes 30 68
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Jairans and Chinas

—

Early pickings. Japans 68
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 C7
Do., sifted 55 60

Above prices give range of quotations to th«
retail trade.

CEREALS STEADY
Toronto.

CEREALS—The market is holding
fairly steady with a good demand on
most lines. There appears to be some
irregularity in wholesalers' quotations
on rolled oats, ranging from $3.20 to

$3.40 per 90 lb. bag.

Barley, pearl. 98s 5 40
Buckwheat flour, 98s 6 00
Barley, pot, 98s 4 40
Barley Flour, 98s 6 25
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 50
Corn flour, 98s 3 75
Rye flour 9 85 6 00
Rolled oats. 90s .3 40
Rolled wheat, 100 lb. bbls 7 00
Cracked wheat, bag 5 00
Breakfast food. No. 1 6 00
Rice flour, 100 lbs 10 00
Linseed meal, 98s 6 50
Flaxseed, 98s 7 00
Peas, split, 98s 07
Marrowfat green peas 09
Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 8s 6 25
Farina, 98s 6 35

PEANUT BUTTER DROPS
Toronto.

MISCELLANEOUS—McLaren's pea-
nut butter in 24 lb. tins is reduced to

17c per lb. Canadian Loaf Cheese is

quoted as follows. Cream Loaf 31 %c
per lb., Pimento SS^^c per lb. and Swiss
44c per lb. Wellington knife polish is

reduced to $1.80 per doz.

HONEY UNCHANGED
Toronto. •^—^^
HONEY—There is no change in the

honey market. Dealers are still of the
opinion that prices will be some lower
and therefore continuing to buy spar-
ingly.

HONEY, Extracted—

5-pound tins, per lb 16
1»-Ib. tins, per lb IS
60-lb. tins, per lb 14%
Comb, per doz 3 75 4 50

NO CHANGE IN SPICES
Toronto. ——
SPICES—There are no new develop-

ments in the price in the spice market.
Prices are holding steady under a fair
demand.

Allspice 15 18
Cassia 22 24
Cinnajnon 30 35
Cloves 55 60
Cayenne 86 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry O 28
Pickling spices 18
Mace 75
Peppers, black 20 23
Do., white 30 35

Paprika, lb 60 70
Chillies, Jb 60
Nutmegs, selects, whole, 100s . 22 26

Do., 808 35
Do., ground 28

Mastard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 86
Curry powder 35
Cream of Tartar

—

French, pure 40
4-oE. paekagea, doz 2 00
The above quotations are for the best quality.
8-oz. packages, doz 8 60

cheaper grades can be purchased for less.

SYRUPS STEADY
Toronto.

SYRUPS—Quotations on corn syrups
and molasses are unchanged. Lyle's

syrup No. 2 tins are quoted at $3.50 per
doz.

Corn Syrup

—

Barrels, about 700 lbs., yellow 05V4
Half barrels, %c over bbls ; %

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 doz.
in case 4 60

Cases, 5-lb. tins, white, 1 doz.

in case 5 30
Cases, 10-lb. tins, white, % doz.
In case 5 00
Cases, 2-lb. tins, yellow, 2 doz.

in case 4 00
Cases, 5-Ib. tins, yellow, 1 doz.

in case 4 70
Cases, 10-lb. tins, yellow, 14 doz .... 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3' tins, 2-doz. case 5 50
No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. case 4 25
Pails—No. 1 1 1()

Pails No. 2 1 75
Pails No. 5 3 55

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 75
No. 5 tins, 1-doz. case 8 95
No. 10 tins, 1-doz. case 8 60
PaUs—No. 1 2 10
Pails No. 2 37.";

Pails No. 5 8 .5-5
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RICE HOLDS FIRM
Toronto.

RICE—The market continues firm

under the recent advances.

Honduras, broken, per rib. ... 07% 08

Blue Rose, fancy 08 08%
Do., seconds 07% 07%

Siam, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05

Chinese, XX
Do., Simiu 11 12

Do., Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 07 %
White Sago 07 07%

Tapioca, per lb. . . . 07 07%

NEW FIGS ARRIVE
Toronto.

DRIED FRUITS—There is no change
in this market as compared with a week
ago. Primary mai'kets continuing in a

firm position with quotations holding at

last week's level. New smyrna figs are

offered at 29c for 2 inch and 33c for 2V4.

inch and 33c for 2^/^ inch size.

Candied Peels

—

Citron caps, 12-Ib. boxes, lb 46
Lemon caps, 12 lb. boxes, lb 29
Orange caps, 12 lb. boxes, lb 31
Mixed containing 4% lb. lemon,

t',-. lb. orange, 3 lb. citron caps,
per lb . 35

Drained Peel, mixed. .;ut ready
for use, in No. I's cartons. 3

3 dozen per case, per dozen 4 50

Currants

—

Greek, Filiatras, cases 017
Do., Amalias 17
Do., Patras 17
Do., Vostizza 23%

Excelsior, pkgs. 3 doz. in case .... 6 50
/ icim-ri.Try ." iloz. to c"^'? 7 tO
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Prunes

—

30-40S, 25s 19
40-50S, 2.5s 16%
50-60S, 253 14
60-70s, 25s 13
70-80S, 253 11%
80-90S, 25s 10%

Raisins

—

California, bleached, lb 27%
Seedless, 15-oz. packets 27 29
Seeded. 15-oz. packets 20% 21
Crn., muscatels, No. 1, 25s

'

19%
Turkish Sultanas pkgs 27
Thompsons, seedless 28%
Valencia .... 23%

Evaporated apples 16

MANITOBA MARKETS
WINNIPEG, Oct. 12.—Fine and cool weather has allowed the

harvesters to go ahead with the cutting and threshing of the

wheat which has stimulated business. Refined sugar is lower

and wholesalers are selling same at 25 cents per hundred less than
refiners list and the trade is looking forward to lower prices. The
tea and coffee market is ruling firm. Western canners have an-

nounced their prices on canned tomatoes which are 22 1-2 cents per
doz. higher than Eastern canners are asking for their choice quality.

Recently canners have advanced their prices on all canned vege-

tables. Nuts are still strong with little prospect for lower prices

this year. Flour has declined. Fruits of all kinds are in fair de-

mand, more especially grapes and apples. There is a large yield of

potatoes and the tendency is for lower prices.

SUGAR PRICES LOWER
Winnipeg.

SUGAR—Sugar has been reduced to

$9.50 per cwt. All the refiners have ac-

cepted this new basis with the exception

of the Dominion Sugar Refiners who are

25 cents per hunderd less. While the

New York market is ruling steady at

the present time the trade are looking

for lower prices to conform with the

lower market for raw sugar.

LOWER PRICES ON FLOUR
Winnipeg.

FLOUR—Due to drop in quotations
on wheat, flour has declined in sym-
pathy. 98 pound sacks delivered are
quoted at $34.35.

FLOUR

—

Almonds, per lb

98-lb. sacks
Two 49-lb. sacks
Four 24-lb. sacks

* 47
4 35
4 42%
4 52 V,

SCARCITY OF NUTS
Extra gran, bags, 100 lbs

Do., gunnies, .5-20 lbs

Do. gunnies, 10-1 lbs

Do., gunnies, 20-lb lbs

Do., cartons, 50-2 lbs

Yellow, No. 1 It., bags, 100 lbs. .

Do., golden, bags, 100 lbs

Powdered sugar, bbls

Do., boxes, 50 lbs

Do., boxes, 100 lbs

Do., 25 lbs

Icing, barrels
Do., boxes, 50 lbs

Do., boxes, 25 lbs

Soft lumps, boxes, 100 lbs. .

.

Do., boxes, 50 lbs IC

Do., ca,ses, 20 cartons
Do., cases, 40% cartons .

.

LUMP SUGAR—
Small lump, boxes, 100 lbs. . .

.

Do., boxes, 50 lbs

Do. boxes, 25 lbs

Do., cartons, 50 2-lbs

Hard lump, barrels
Oo., boxes, 50 lbs

1 Do., boxes, 2i& lbs

9 50
9 90

10 00
HO 10
10 25

9 10
9 00

9 90
10 40
10 50
liO 40

10 OOi

10 20
10 40

1!0 30
10 60
11 3i5

12 10

ilO 20
10 30
10 50
1»60
10 M>
ilO TO
10 76

Winnipeg:.

NUTS — The shelled nut market is

very strong. French Bordeaux walnuts
are quoted at high prices with no in-

dication of any weakening on this mar-
ket much before the first of the year.

Almonds have also a much stronger
tone. Spanish shelled peanuts are show-
ing higher tendencies due to the heavy
European demand.
NUTS, SHELLED—
Almonds, per lb 45
Spanish Peanuts, No. 1, lb

Pecans, per lb _ ....
Walnuts, per lb ' ....

NUTS IN SHELI^-
Peanuts, roasted. Jumbo, lb
Walnuts per lb

Almonds, per lb

Cocoanuts per sack
Cocoanuts, per doz
Brazils, per lb

Pecans, per lb

47

12%
1 40
77%

26
26
25

11 00
1 50

2-.

23

DRIED FRUITS FIRM i

VinnipeK. —^—
DRIED FRUITS—There is practical

ly no new developments in the driec

fruit situation. Prunes, peaches, apple;

and raisins continue firm. Small quan
titles of Valencia raisins have arrive(

on the market.

DRIED FRUIT
Evaporated' apples, per lb 15% to 16

Currants, 90-lb., per lb 18 19

Do., 8 oz. pkgs., 6 doz. case, lb 16^
Dates, Hallowee, bulk, lb IIV

Do., pkge., 3 doz. case, lb 153;

Figs, Spanish, per lb 15

Do., Smyrna, per lb 12V
Do., black, ca.-tons, carton 60

Loganberries, 4 doz. case, pkt 25

reaches, standard, per lb 20 21

Do,, choice, per lb 23 24
Do., fancy, per lb 24 25

Do., Cal., in cartons, per carton .... 1 10

Do., unpitted, per lb 10

Pears, extra choice, per lb 25

Do., Cal., cartons, per carton 1 25
Currants, 90-lb., per lb 18 19

Prunes

—

30-40S, 25s, per lb u 21
40-50S, 253, per lb 16Vi
50-60S, 25s, per lb 14

fi0-70s, 25s, per lb 12?i

70-803, 25s. per lb ll'^

80-90S, 25s, per lb lOV.

90-lOOs, 25s, per lb 08

In 5-lb cartons, carton 68

Raisins

—

3 doz .to case, per pVg 21

Choice seeded, 15 oz., 3 doz. to

case, per pkg 20

Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkg 19

Cal., bulk, seeded, 25-lb. boxes 24

Do., |ikt., seedless, 11 oz., 3

doz. to case, per lb 22

Do., bulk, seedless, 25-lb. boxes
per lb 24

Apricots, choice, 25 s, lb 31
Do., 10s, lb 33

Do., standard, 10s, lb 27

Do., standard, 10s, lb 29

Do., fancy, 25s, lb 35.,

Do., fancy, 10s, lb 36

PEPPERS SLIGHTLY EASIER
Winnipeg.

SPICES—Peppers are now slight!

easier in primary markets. The loci

market is enjoying a good business

a result of the canning and pickling sea

son. Quotations are steady to firm ai

unchanged.
Allspice, Jamaica, best qual., lb .... 20
Cassia, Batavia, per lb 86

Do., China, per lb 33
Chillies, per lb 65 .

Do.. No. 1, per lb 58
Cinnamon, Ceylon, per lb 80

Do., No. 0, carton, doz 90
Cloves, Penang, per lb. . .

.- 98
Do., Amboyna, per lb 90 .

Do., Zanzibar per lb. .... 45 46

Ginger, wasihed, Jamaica, No. 1 .... 60
Do., Jamaica, No. 2 40-

Do., Japan or Africa, lb 25
Mace, extra bright Penang, lb 75
Nutmegs, extra large brown, 70 to

lb., per lb . 55

Do., large brown, 85 to lb 50
per lb 45

Do., medium, 110 to lb 4.'i

Do., carton of six, per doz 70
Pepper, blk., Singapore, ex. lib. 30 30

Do., white, per lb 42 42

Pickling, '/i-lb., pkg., per doz 1 05

Do., bulk. No. 1, per lb 28

GROUND SPICE
Allspice, bulk, per lb 20

Do., No. 2, per lb 18

Do., 2 oz., cartons 80

Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . 30
Do., No. 2, bulk, per lb. . .

.' 25

Do., No. 1, 2 oz. cartons 1 00

Do., No. 1, 4 oz. cartons 1 40
Cinnamon, bulk, per lb .... 40

Do., 2 oz. cartons 115
Do. 4 oz. cartons 1 65

Cloves, bulk, per lb 50
Do., 2 oz., cartons 1 25

Do., 4 oz. cartons .... 2 20
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RED ROGER GRAPES ARRIVE
Winnipeg.

FRUIT—The first shipment of Red
Roger grapes has arrived from Ontario

and are quoted at 80c per basket. Or-

anges are in a strong position and have
advanced from $7.00 to $8.00 per case

according to size. Heavy shipments of

B. C. apples of the red Macintosh and
Wealthy variety are arriving in large

quantities and are selling freely at $2.50

to $3.25 per box. Tokay grapes of

splendid quality are meeting with a

ready sale at $5.00 per case. Florida

grapefruit is quoted at $9.00 per case.

Oranges, per case 7 00 8. 00

Lemons, per ease 1© 00

Apples, per box 2 00 .3 25

Bananas, per lb iO

Grapefruit, per case . 9 OO

POTATO MARKET EASIER
Winnipeg.

VEGETABLES—Carloads of pota-

toes are arriving in good shape and are

selling at 75c and 80c per bushel with

tendencies for lower prices. Tomatoes

have advanced and are quoted at 5c per

lb. B. C. celery has shown a slight ad-

vance and is quoted at 7c per lb. Quan-

tities of cauliflower are on the market

and are quoted from $1.00 to $1.50 per

doz.

Rhubarb, per lb 02

Cabbage, per lb ^
, ol

Head lettuce, per dozen 7.> 1 25

-Leaf lettuce, per dozen 40 60

Green onions, per dozen 40 .-jO

Cucumbers, per dozen 60 75
Tomatoes, per lb 05

New carrots, beets, per lb
j.

Potatoes, per bushel 80

Do.. 25 bushel lots, bushel 75

Celery, B.C., per lb ^ 07

Cauliflower, per doz 1 00 1 &u

Onions, per sack * ""

SYRUPS IN DEMAND
SYRUPS—An improvement is noted

in the demand for both corn and cane

syrup and there is no change in market

conditions.

CANE SYRUP—
No. 2s J^l^
No. 5s ' BO

No. 10s IllNo. 20s « 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case •••• * «5

Cases, 5-lb. tins, white, 1 doz. in

case 5 75

Cases, 10-lb. tins, white, % doz.

in case o oO

Cases, 20-lb. tins, white, % doz.

in case ° ^0

Cases, 2-lb. tins, yellow, 2 doz.

in pase 3 40

Cases, 5-lb. tins yellow, 1 doz. in

case • •••• * o8

Cases, 10-lb. tins, yellow, % "oz-

in case 4 30

Cases ,20-Ib. tins, yellow, % doz.

in case * '"

TABLE SYRUP—
Pure, 2y2S, tins, cs. of 2 doz. 24 8o

Pure, 53, per case of 1 doz 22 65

Pure, 10s, per case of % doz 21 05

MAPLE SYRUP—
i
Maple flavor 2%s, tins, per

,
case of 2 doz 13 75

Do., 2s, tins, case of 1 doz 12 00

:Do,, Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 30

S-lb. tins, 2 doz. case 11 60

'l-lb. tins, 1 doz. case 9 BO

lO-lb. tins, 1 doz. case 9 20

Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES. BLACKSTRAP—
l%s, 4 doz. in case 5 25

2s, 4 doz. in case ... .. . ,
6 00

,2%8 4 doz. in case ..*.;**• •• •••• * ^^

iBs, 4 doz. in case ...'^ .4 60
,

10s, 4 doz. in case 4 20

NEW PRICES ON TOMATOES
Winnipeg.

CANNED GOODS—Opening prices

have been named on tomatoes by the
Western canners which are 22i/^c per
doz. higher than Eastern prices on
choice goods. Canners have advanced
their prices on all canned vegetables re-

cently. Advices just received states that

there is a short pack of tomatoes in B.

C. A strong situation in the salmon
market continues to prevail. Pinks and
cohoes are selling freely. Canned fruits

show no change. The demand for im-

mediate shipments is fair but futures

show little bookngs.

Shrimps, Is, 4 doz. case, doz. . 2 70

Finnan Haddie, Is, 4 doz. case . 9 a5

Do., %s, 8 doz. case, case . 10 50

Herring (Can.), Is, 4 doz. case.

Do., imp., V2S, 100 doz. case . . 30 00

Lobsters, Y^s, 8 doz. case, doz. . .

Do., %s, 4 doz. case, doz. ..

Oysters, Is, 4 oz., 4 doz. case, cs.

Pilchards, Is, tall, 4 doz. case, cs.

Do., %s, flat, 8 doz. cs., case

Salmon

—

Sockeye, Is, tall case

Do., 14s, flat, S doz. in case

R. Spring, Is, tall, 4 doz. case

Do., '/{.s, flat, 8 doz. case

Cohoe, Is, tall, 4 doz. case

Do., %3 flat, 8 doz. case

Pink, Is, tall, 4 doz. case

Do., J^s, flat, 8 doz. case

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 7 00
Peaches, 2s, 2 doz. case 6 50
Pears, 2s, 2 doz. case 7 75
Plums, Greengage, 2s, 2 doz. case 6 50

Do., heavy syrup, 2s, 2 doz.

case 6 00
Do., Lombard, light syrup, 2s,

2 doz. case 4 75
Raspberries, 2s, 2 doz. case ... 8 50
Strawberries, 2s, 2 doz. case . 8 00

CANNED FRXnT (American)

Apricots, Is, 4 doz. case ... .

Peaches, 2%s, 2 doz. case ...

Do., sliced. Is, 4 doz. case
Do., halved. Is, 4 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. .

.

Beans, Refugee, 2s, 2 doz. case .

Corn, 2s, 2 doz. case
Peas, 2s, 2 doz. case .....
Sweet Potatoes, 2V4. 2 doz. case
Pumpkins, 2%s» 2 doz. case ....

Sauer Kraut, 2%8S, 2 doz. case
Spaghetti, 2 doz, case
Tomatoes, 2V4s, 2 doz. case .

.

Spinach, 2%s, 2 doz. case

2 75

12 OC

13 00

32 50

2 4.";

4 20

9 40

7 10

9 00

20 75

21 75

16 73

18 25

14 65

16 50

6 40

8 25

3 25

8 00
7 50

8 00
7 00

6 50

4 75
4 75
3 25
3 90

3 bb

3 95

11 00
12 00
12 40
12 40
8 25
12 00
7 60

6 00
5 00
5 00
4 00
4 10
7 00
3 75
4 10
2 15
4 15
6 65

JAMS SHOW NO CHANGE
Winnipeg.

JAMS—There is no change in the

jam situation. The demand for imme-
diate deliveries is showing an improve-
ment.

JAMS
strawberry 4s per tin
Black Currant 4s per tin
Raspberry 4s per tin

Apricots 4s per tin
Cherry 4s per tin

Peaoh, 4s, per tin
Compound (all flavors), 4s, tin.

89
89
89
83
83
83
57

STARCH TRADE STEADY
Winnipeg. ^—^^
STARCH—There is no change in

prices on starch. There is a good de-

mand which shows improvement wit^
the approach of the fall trade.

CEREAL PRICES STEADY
Winnipeg.

CEREALS—There is no change in
the cereal market. Prices are steady
with a good demand as the cold weath-
er approaches.

PACKAGE CEREALS.
Rolled oats 20s, rd. cartons . . 4 75 5 00

Do., 36s, case, square, bkts 3 BO
Do., 18s, case 2 10

Corn Flakes 36s, case 3 50 3 80
Cornmeal, 2 doz. case, case 3 40
Puffed Wheat, 3 doz. cs., case 4 4.5
Puffed Rice, 3 doz. cs., case 5 75
Grape Nuts 2 doz. cs. case 3 go
Package peas, 3 doz. cs., case 3 00
Cream of Wheat, 3 doz. cs., case 9 15

BULK CEREALS
Rolled oats, 80s, per bag 2 60

Do., 40s, per bag 1 3g
Do., 20s, per bag 0, 71
Do., 10-8s, per bale 3. 5W
Do.. 15-8s, per bale 4 00'

Oatmeal. 9gs, gran, or stand., bag .... .3 70
Wheat granules, 98s, bag 6 10

Do., 16-6s, per bag 6 60
Peas, whole, green, 100-Ib. bag, per
bushel 3 95
Do., split, yellow, 98s, bag 7 50
Do., split, yellow, 49s, bag 3. 8.5

(^rnmeal, 9gs, per sack 3 25
Do., 49s, per sack 1 65
Do., 24s. per bag 85
Do., lOs, per bale 3 65

Buckwheat grits, whole, 9811b.
bags, per bag

. .... 9 35
Beans. 100 lb. bags, bushel '.'.

4 20 4 50
Lima beans, 100-lb. bags, lb 0914
Barley, pot, 98s 3 85

'

Do., 49s 1 92
Do-. 24s

\ 1 00
Barley, pearl, 98s, per bag 4 95

Do., pearl, 49s, per bag 2 52
Do., pearl 24s 1 28

RIO COFFEE FIRM
Winnipeg.

COFFEE—The cofi'ee market is firm
with advancing tendencies on Rio coffee
which are firmly held. The option mar-
ket fluctuate slightly last week and
showed a decline of about V4, of a cent
per lb. Mild coffees are also firm. The
local market is bare of supplies but
goods are now in transient.
COFFEE—

Rio, lb 19% 20'/a
Mexican, lb 44 49
Jamaica, lb 28 31
BoKotas. lb 40 43
Mocha (types) 51 53
Santos. Bourbon, lb 28% 31
Santos, lb 27i| 30

TEA HOLDS FIRM
Winnipeg
TEA—With the primary tea markets

ruling firm there is a better demand, as
retailers are taking more interest in
this commodity. Quotations locally re-

main unchanged.
INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 35
Pekoe, first quality 40 42
Do., second quality 35 40
Broken Pekoe, first quality .

.

42 48
Broken orange Pekoe 1st qual. 50 40
Japan 42 60

JAVAS—
Pekoe Souchongs 30 32
Pekoe 32 40
Broken Pekoe 33 45

RICES CONTINUE STRONG
Winnipeg.

RICE—The rice market continues
strong. American rice millers advanc-
ed their prices recently and the Oriental
markets are ruling firm. Spot stocks
are light and the new crop is not ex-

pected much before the first of the year.
RICE—
No. 1 Japan, 100-lb. sacks, lb. .... 08

Do., 50-Tb. sacks, lb 08%
Siam, 100-lb. bags 06^

Do., 50-lb. bags 06%
Sago, sack Jots, - 13 to 15 lbs.,

lbs., per lb 09
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I
WEEKLY MARKET REPORTS BY WIRE

i Statements from Buying Centres East and West

Nova Scotia Markets

FROM HALIFAX, BY WIRE

Halifax, N. S., Oct. 11.—Fresh eggs

have taken a decided increase in price

and are expected to remain more or less

at a premium until next spring. Quo-

tations at present are around 50c per

doz. Creamery butter is quoted at 47c

-while cheese is bringing 21c per lb.

Potatoes are slightly firmer at $1.60 per

90 lb. bag. Canadian onions are selling

at $4.25 per bag while Spanish are

quoted at 3%c per lb. Bananas are

easier at 8y2C to 9V^c per lb. Lemons
are lower at $10.00 per case.

Flour, No. 1 patents, bbl

Cornmeal, bags

Rolled oats, per bag

Rice, Siam, per 100 lbs 00%
Tapioca, 100 lbs

Sugar, standard, gran
Do., No. 1, yellow

Molasses, gal
Cheese, Ont., twins
Eggs, fresh, doz
Lard, compound
Do ,

pure, lb

American clear pork, bbl

Tomatoes, 2Vl>s., stan., doz
Breakfast bacon '. .

Hams, aver. 9-12 lbs

Do., aver., 12-18 lbs

Do., aver. 18-25 lbs

Roll bacon
Butter, creamery, lb

Do., dairy
Raspberries, 2s Ont., doz
Peaches, 2s., standard, doz
Corn, 2s, standard, dOz
Peas, standard, doz
Strawberries, 2s, Ont., doz

11 00

2 50

3 95

10
10 00
8 45
8 00
70
21

50
21.

22
.•?s 00
2 00

33
35
35
31
25
47

36
4 00
3 30
1 60
1 !1.5

i 00

Salmon, Red Spring, flats, cases
Do., pinks
Do., Cohoes
Do., Chums

Evaporated apples, per lb

Dried peaches, per lb

Potatoes. Nat., ilO-lb. bag ... .

Oniojfjs, Canadian
Onions, Spanish, per lb

Beans, white •.

Do., yellow eye
Bananas. lb

Lemons, Cal
a 08

'/.i

7 00
14 00
6 00

15

22
1 60
4 25

03%
4 50
6 00

09 Vi
liO 00

Alberta Markets

FROM CALGARY, BY WIRE

Calgary, Alta., Oct. 11.—Flour took

another tumble during the week regis-

tering a total decline of 90c per barrel.

Rogers syrup dropped 60c to 75c per

case on various sizes. One brand of

shortening declined %c per lb. Most
cuts of bacon are one cent per pound
lower. Large Ontario cheese is quoted

at 23c to 231/20 per lb. New laid eggs

are firmer at $12.00 to $12.50 per case.

Canned tomatoes 2l^s are firm at $4.15

to $4.35 per case. Evaporated apples

are selling at 18c to 18 1/20 per lb. New
layer figs lO's, are quoted at $2.25 to

$2.60 for four rows and $2.00 to $2.30

for five rows.

Beans—Ashcroft, per cwt b aO 6 00

Do., Kootenashi, per cwt. ... 5 75 6 25

Rolled oats. 80s 3 00

Rice, Siam 5 50 6 00

Japan, No. 1 7 50 8 00

Tapioca 7 00 7 50

Sago 7 00 7 50

Suu'ar. pure cane. gran., cwt 9 67

Cheese, No. 1, Ont., large .... 23
Alberta cheese, twins

Do., large
Butter, creamery, lb

Do., dairy, lb 25
Lard, pure .3s 12 30
Eggs, new laid, local, case ... 12 00
Tomatoes, l^'-^s 4 15
Lemons, case
Corn, 2s, standard case
Peas, 2s, standard case
New early June peas, case ...

Salmon sockeye Is, case ...

Do.. Sockeye ',4s, case
.Strawberries, 2s, Ont., case .

.

Raspberries, 2s, Ont., case ....
Gooseberries, 2s
Cherries. 2s, red, pitted 9 00
B. C. Tomatoes, 4-bas. crate, ea
Apples, evaporated, lb

Do., 2.J3, lb

Pineapples, Hawaiin, sliced 2's.. 6 90
Peaches, evaporated, lb 16

Do., canned, 2s 7 45
Prunes, 90-lOOs 10

Do., 70-80S 11 1/4

Potatoes, H.c per loii ....
Do.. Ashcrofts, per ton

3 50
4 20

19 80
21 00
8 15
8 40

231

25V
24V
37

30
12 60
12 .50

4 35
12 50

3 85
4 30
4 75

21 50
21 50
8 40
9 25

11 30
9 50
2 75

18

181

7 00
20

7 90
10

12V

50 00

In a rural school of Maryland a teaclj

er was endeavoring one day to ma|
clear to her class the degrees of cor

parison of adjectives. To make su|
she was understood, the teacher calU
on each pupil in turn to give comparl
tive.s and superlatives of adjectivl

which she named. One little chap wl
asked to name the comparative degri
of "sick."

"Worse."
The teacher decide that she coul

best show him his error by letting hij

go on, and asked, sweetly, "Well,

'worse' is the comparative of 'sicl|

what would you give as the superl

tive.?"

"Dead," was the instant answer.

Well arrav(jed Stores sJtch as the above always attract customers and once attracted quality goods and service retain them
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Enquiry Department
WHEN you become a subscriber to CANADIAN GROCER this is a part of the service you buy. We are glad to be of any
»» assistance to our readers and enquiries are solicited. Writ e if you want to know where to buy a certain product, agents for
any particular line, manufacturers of a special article, etc.

COLORING.

Could you give me information regard-
ing coloring matter for foods, etc., non
poisonous ?

JOSEPH PERKIN,
107 Gorden Street,

Guelph, Ontario.

Answer: We would refer you to Hunger-
ford-Smith Company, 19 Alice Street, To-
ronto; J. K. McLaughlin, 145 Sherbourne
St., Toronto; and Chris-Hansen Canadian
Laboratories, 201 Church Street, Toronto,

I

for butter coloring.

I
CALENDARS.

Would you please inform us as to
where we could purchase about 100 grocer
calendars for December, 19^?

GREGORY BROS.,

I

General Merchants,
jl

Copelston, Ontario.
I Answer: Lithographic Products, Limited
151 King St.. W., Toronto, Ontario; Rolph
Clark Stone Limited, Carlaw Ave., Toronto;
The Standard Lithographic Co., 100 Sterl-
ing Road, Toronto.

YEAST.

Could you give me the address of the
place where we can purchase Fleischman's
lYeast Cakes?

.
L. B. GAGNON & CIE.,

Chicoutimi, Que.
Answer: The Montreal office of Fleisch-

man & Company is 678 St. Urbain Street.

BUCKWHEAT.
Kindly advise us from whom we may

purchase whole and split buckwheat in
Wholesale quantities?

WOOD & McCONNELL, LTD.
Sydney, N. S.

Answer: Buckwheat may be purchased
from the Morrow Cereal Company, 39
Front Street, East, Toronto.

CARDBOARD FILLERS.
Will you please tell me where we could

purchase cardboard fillers for egg cases?

WESTERN ONTARIO MERCHANT.
Answer: These may be purchased from

the Trent Mfg. Co., Trenton, Ontario; also

Miller Bros., Montreal.

DULSE.
Would you please advise the best place

or firm to buy dulse from.

THE CRANBROOK TRADING CO.
Answer: The wholesale fish dealers han-

dle this but do not stock it as it only lasts
a short while. They could fill orders from
their Atlantic store-houses if the order
was worth while.

WHERE TO BUY WAXED PAPER FOR
CANDY WRAPS.

In a recent enquiry for waxed paper,
the name of Canadian Nashau Paper Co.
Ltd., Peterborough, Ont., was omitted.

POTATO DEALERS.
Kindly give name of one or two firms

in Toronto to whom we might sell a carload
of potatoes?

H. L. GALLAGHER,
General Merchant

834 Broadway,
Saskatoon, Sask.

Answer: McWilliams & Everest, 25
Church St., Toronto; Stronach & Sons, 83
Church St., Toronto; Peters Duncan Co.,
88 Front St., E., Toronto.

HONEY.
We will thank you for address of party

who can furnish honey as quoted in your
recent issue.

THE W. B. PRINGLE CO.,
Whitby, Ont.

Answer: Morley Pettit, Georgetown, Ont.;
Harold F. Ritchie & Company, Toronto,
Ont.; Whyte & Company, Toronto, Ont.

FIRE INSURANCE.
My fire insurance expires Oct. 4th, and

I wish information regarding insurance to

which retail merchants are eligible.

ALBERT MOTT,
Norwich, Ontario.

Answer: We believe you could get full

information regarding insurance to which
retail merchants are elig'ible from the

North Western Mutual Fire Associatior

Hamilton, Ontario.

CATALOGUE OF WINDOW DISPLAYS
Will you please tell me where I can ge'

a catalogue of window displays?

ALBERT LEDUC,
379 St. Denis St.,

Montreal, Quebec.

Answer: In answer to your enquiry of

recent date for catalogue of window dis-

plays the only one we know of is Merchants

Record and Show Window, 431 South Dear-

born Street, Chicago, 111.

TOY BALLOONS.

I would like to get some Toy Balloons

that are fastened on sticks. This being

our Fair Week we would like to have them

by Wednesday. Might I ask that you be

kind enough to hand my order for two

gross of balloons to some firm in Toronto
who supplies these goods?

H. W. E.

Lindsay, Ontario.

Answer: Among the firms of Toronto
that supply Toy Balloons are Gilbert Men-
zies Company, 439 King Street West, and
the Stanyon Rubber Company, Board of

Trade Building. The Robertson-Murphy
Company of Montreal are also large deal-

ers in Toy Balloons.

For Subscribers

CANADIAN GROCER,

143-153 University Avenue,

Toronto.
INFORMATION WANTED

i Date 1921
i

I
Please give me information on the following:— Name

' Address
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What Is a Budded Walnut?
Reprint from Retailers' Journal

CALIFORNIA walnut trees begin

bearing at the age of seven years,

the yield increasing from year to

year as the trees grow in size. The
yield per acre depends upon the fertility

of the soil, thoroughness of cultivation

and the locality. In some sections it is

necessary to irrigate in order to produce
a crop of walnuts, while in other sec-

tions a full crop can be grown without
any irrigation whatever.
During the first ten years after a

walnut orchard has been set out, the

land is usually planted to beans or some
other vegetable. In this way the grow-
er realizes an income from his land

during the time that his walnut orchard
is in an unprodutcive stage. At the end
of from eight to ten years the walnut
ti'ees begin to bear good crops and no
attempt is then made to grow anything
else on the same land, as the trees re-

quire all the moisture and nourishment
which the land can give

The harvest time is in September and
October. The walnuts are shaken from
the trees and dried or cured on trays

in the sun. They are left in the sun for

several days until thoroughly cured.

They are then delivered to the packing

house, where they are graded and

bleached and packed in about one hun-

dred pound bags for shipment. A few

years ago the method of bleaching was
entirely by sulphur. This was objec-

tionable, because frequently the sulphur

would penetrate through to the meats,

giving them an undesirable flavor and

often causing the nut meats to become

rancid. Later there was a method of

bleaching by chloride of lime and sul-

phuric acid solution. This was an im-
provement over the old sulphur method,
but this has also been discontinued and
today all walnut plants are using the

electrolytic process, which consists of

passing an electric current through a

salt solution, which liberates the chlor-

ine, and in turn bleaches the walnut,
leaving absolutely no injurious teffect

on the walnut meats.
The California walnut has always

commanded a premium over the foreign

walnut, as it is without doubt much su-

perior in appearance and quality.

The damage to the California walnuts
this year resulted from excessive heat

during the early part of September,

when the thermometer in walnut pro-

ducing sections registered from 102 de-

grees to 116 degrees. Fortunately the

damage will not affect more than twenty

per cent of the crop and the nuts not

damaged will be fully up to the average i

quality of California walnuts.

The walnuts are graded as usual over

an inch mesh. All the nuts passing ov-

er the mesh going into the No. 1 grade,

all the nuts passing through the mesh

going into the No. 2 grade. The bud-

ded walnuts are not graded, as they run

fairly uniform in size.

The Budded walnut is a comparative-

ly new variety of soft shell walnut, hav-

ing been on the market for only the last u

few years. To secure an orchard of

Budded walnuts the black walnut tree,
|

winch is a native of California, is plant-j

ed in a nursery and when one year ol^

the bud from a selected English sof

shell walnut tree is bedded under thd

bark and waxed over. This budded tree']

is allowed to remain in the nursery for
a year, sometimes two years, and is

then transplanted to the orchard. The
Budded walnut is a hardier tree, bears
equally as well as the English soft shell

|

walnut and usually commands a premr
ium in price.

Silent Salesmen in a {jrocery store as indicated in this illustration not only add to the appeara/nce of the store but assist

materially in increasinf/ sales.
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Refrigerator Displays in this Store
Sealy and Doodson, Smithers, B. C, Believe in Providing Proper
Facilities for Selling Meats—Have Large Refrigerator Storage

Rooms—A Convenience for Farmers.

fJMITHERS, B. C, Oct. 12.—Oppor-
^tunity plays no small part in the
^^ nature of a man's business—and ne-
cessity probably is the biggest factor.
It would appear that the very fact that
a man opens a butcher shop makes him
enter the shipping trade. To ship satis-
factorily he must accumulate enough
itock to make up a shipment. He must
therefore have a warehouse. A ware-
house is no good in the warm weather
without refrigeration. Therefore, it

follows that the retail business of the
Sealy & Doodson Company has progress-
ed along these lines to the logical posi-
tion.

Refrigerator Displays

Besides a light, clean, roomy retail

meat shop with refrigerated glass dis-

play case and refrigerated cooler, there
are three large storage rooms, and each
one surrounded by pipes which will

freeze the meat in short order. A regu-
!lar gas engine and ammonia pumping
plant supplies the "frost." The picture
'?ives a fair idea of the retail store of
Sealy & Doodson here. The entire
plant was almost entirely wiped out by
fire last winter. At the present time the
jrooms are rebuilt and piped. The engine
is running and all that remains to be
done is a coat of paint to make the
iplant not only complete but an improve-
ment and enlargement of the plant as
shown in the photos.

This plant is a great convenience to
the farming community around Smithers
The farmers can kill at any time and
have their meat put into cold storage.
By appointment either Mr. Sealy or Mr.
Doodson will go out to the farm and do
the killing. The country around this

Bulkley Valley is well suited to stock,

md more cattle are being bred each year
.vhich will make for continued success in

he local enterprise of these progressive
lealers.

A refrigerator display counter in this store has been the means of greatly

stimulating sales.

Meat Section in How This Grocer

This Store Has Keeps Potatoes

Fine Displays From Sprouting

Adopt new methods and systems to

:>top losses and reduce the cost of do-

ing business. Reduce your selling costs

md increase your turnover by increas-

ng your sales per clerk.

Teekwa, B. C—The Broughton & Mc-

Neil store here is a large one and the

range of choice is much greater than us-

ual. Besides the main store, a separate

warehouse, on the opposite side of the

lane, is connected by a "draw bridge,"

and from this warehouse the shipping is

done to the country up and down the

river which is tributary to this thriving

centre.

The meat section is especially worthy

of note. A large refrigerator with dis-

play cases in front keeps the meats and

produce in good condition. A refriger-

ated glass and enamel display case also

shows the cuts of meat to advantage.

There is a splendid opening in this

district for a creamery, and it will not

be long before some one finds this out.

The country is especially suited to

dairying, with its record hay yields and

its miles of unfenced grazing land.

Smithers, B. C.—Fred Watson, gen-

eral merchant in Smithers B. C, re-

ported to Canadian Grocer that

last spring, with the type of root house
he built, he did not have to "sprout" one
potato. The temperature was constant

and cool and the potatoes were kept

dark. Mr. Watson's root house looks

like one of the stockades the old timers

used to build in pioneer days. The
walls are made of 10 inch lo^s in a ver-

tical position. Two walls are construct-

ed, the inner one about a foot from the

outer. The roof is made from logs and
then the space between the walls is

filled with sawdust, and the roof cover-

ed with about 3 feet of sawdust. The
floor is made of 2 x 6 rafters set on

edge a foot apart and the spaces filled

with sawdust. The sawdust makes a

perfect insulator. The root house is

cool in summer and free from frost in

the winter. The door is double, and

built like the door on a large refriger-

ator.
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Produce, Provision

QUEBEC MARKETS

and Fish Markets

MONTREAL, October 12.—The produce market shows little

change this week. Butter is firm on account of a better de-

mand from the United States, but British markets show little

improvement. The cheese market is weak again after a sudden
spurt that it got a week ago when enquiries came from the United
States. Eggs show a stronger tendency and higher prices are quoted
on all grades with a good demand. There is an easy feeling to live

hogs, and smoked and cooked meats show no change. Lard is easy
and buying is light. Feeds and grains have a weak tendency, but
hay is temporarily strong on account of the recent heavy rains. There
is no change in prices quoted on fresh fish.

FIRMER FEELING TO BUTTER
Montreal.

BUTTER—The feature of the butter
market is a firmer feeling for the finest

creamery and prices show a slight ad-

vance, which is accounted for through
an increased demand for supplies for

the United States. There has, however,
been little improvement in the demand
from English importers and the export

trade to that country is quiet. On the

whole the butter market shows a firmer

tendency and should a better export de-

mand spring up, prices will likely ad-

vance sharply.

BUTTER—
Finest creamery prints 39

Creamery solids . . . . : 38

Dairy 30

WEAKER CHEESE MARKET
Montreal.

CHEESE—There is some disappoint-

ment in the development of the cheese

market and while it was expected that

the export market would open up, little

improvement is shown. The demand
that sprang up a week ago was only a

flash that resulted from inquiries from
the United States for supplies. There
is no change in the quotations on cheese,

but the market shows weaker tendencies.
Large, per lb 21

Twins, per lb 20
Old white . 30

Triplets, per lb 22

Fancy old cheese, per lb .30 33

Stilton, per lb 35

Quebec 20 21

HIGHER PRICES FOR EGGS
Montreal. ^^^^
EGGS—The condition of the egg mar-

ket ghows a steady improvement accord-

ing to the inquiries from British Mar-
kets. The prospects are encouraging, as

to prices, and a stronger tone is evi-

dent in the market. Exporters at pre-

sent are busy preparing to move selling

stocks that have been sold for fall de-

livery. The price offered by export

buyers show a slight increase and it

strengthens up the whole market. The
feature of the local market is addition-

al strength with an advance of 2c to 3c

a dozen on strictly new laid eggs and

lighter supplies from the country.

There is a good demand for strict-

ly new laid eggs, but the bulk of

the trade is running toward .selected

stock which is a'so stronger in price.

Extras

Fresh selects

Do., No. 1

5.5

47

40

COOKED MEATS EASY
Montreal. —

;

COOKED MEATS—There is no
change in prices quoted on cooked meats.

The market is easy since the demand
has fallen off considerably and prices

on cooked hams have already fallen a

few cents.

Jellied pork tongues • 33

Jellied pressed beef, lb 37

Hams, cooked 52 55

Pork pies (doz.) ....

Sausage, pure pork

Mince meat, lb

Ox tor ?ue, tins .

Head 'iheese, G-lb

20

lol'o

65

10. per lb.

.

BARRELLED MEATS UNCHANGED
Montreal. —

—

BARRELLED MEATS—There is no
change in prices on barrelled meats.

The market is steady with a fair busi-

ness passing.
Heavy mess pork (bbl)

Plate beef
30 00
22 00

FISH PRICES UNCHANGED
Montreal.

FRESH FISH—There is no change
in the prices quoted on fresh fish. The
demand shows an improvement and the

supply arriving is good. The principle

demand is for hadlock and halibut.

Market Cod n 05i;>

steak Cod 09

Gaspe Salmon 22

Dressed B. C. Salmon 26

White fish 18

Haddock O6V2
Halibut 22
Trout, lake . 18

Chicken halibut 16

Sword fish 20

Flounders 10

Dressed Pike 12

Doree 18

Mackerel 20

OYSTERS—
Standard No. 1 can 2 60

Do., No. 3 can 7 TO

LARD MARKET QUIET
Montreal. —
LARD—The trade in lard has been

rather quiet owing to the fact that buy-

ers have good supplies on hand and are

only stocking supplies for immediate re-

quirements. The demand, in conse-

quence, has been chiefly for small lots

and prices while unchanged have .an

easier tendency.

Tierces, 60 lbs 17

Pails, 20 lbs 0171/2 18%
Tubs, 20 lbs 17 18.

Bricks 20 21.

SMOKED MEATS

]

Montreal.

SMOKED MEATS—There is no im-

portant change in the prices for smok-

ed meats, but the tone of the market is

easy on account of more liberal offerings

while the consumption remains about the

same. The demand from local and coun-

try buyers for supplies is only fair or

account of the unstable condition of the

market and 8 to 10 lb. hams are selling

at 32c per lb.

BACON—
Breakfast, best 34 40

Smoked breakfast 36 42

Cottage rolls 32

Picnic hams 22

Wiltshire 32 35

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 31

Do., 14-20 31
Do., 20-25 29 :

Do., 2.>-3n 27

Over 35 lbs 24

EASY TREND TO HOGS
Montreal.

FRESH MEATS—There is practically

no change in the price for live hogs.

Bulk offerings are selling at $9.50 pel

cwt. for selected weighed off cars, and

choice stock is going as high as $10 pel

cwt. The demand shows some improve

ment, but supplies are coming forwar<i

freely and there is a fairly easy tone to

the market.

FRESH MSATS—
Hogs, live (selected off cars)

Abattoir killed. 65-90 lbs.

Fresh Pork

—

Legs of pork (foot on) .

Loins (trimmed)

Trimmed shoulders

Untrimmed
Pork sausage (pure) ... :

Fresh Beef

—

(Cows)

Hind quarters ... . 12 18

Front quarters . . . . 05 09

Loins 25 28

Chucks 08 09

.$9 50
17

$10 00
18

24

28

26

31 fS

19

17

20

(Steers)

12 2(

06 OK
28 31

08 OK

Mr. Harkins had taken his boy, agec

ten, to have an offending molar tootl

drawn. When the job had been accom

plished, the dentist said: "I am sorry

sir, but I shall have to charge you fiv(

dollars for pulling that tooth."

"Five dollars!" exclaimed Mr. Har

kins, in dismay. "Why, I understoo(

you to say that you charged only ont

dollar for such work!"

"Yes," replied the dentist, "but thi^

youngster yelled so terribly that ht

scared four other patients out of the

office."

"Pat, here's the dollar I borrowed oi

ye last week."
"Bedad, Mike. Td forgot all about it.'

"Och, why the divil didn't ye say so!'
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ONTARIO MARKETS
TORONTO, October 12.—After being in an uncertain condition

for several weeks the hog market has apparently steadied, at

least such has been the case during the week under review. The
bulk of the sales were made at last week's basis and although receipts
were heavy, packers were unable to lower prices. Little change is

noted in quotations on dressed meats. Smoked hams and bacon, how-
ever, show a substantial reduction, likewise barrel meats. Cooked
hams and boiled shoulders are again reduced to a lower level. Butter
holds firm while cheese is rather uncertain with quotations slightly
easier. New laid eggs are scarce with graded eggs holding strong
at unchanged quotations. Lard and shortening are lower while mar-
garine is steady but quiet. There is a brisker feeling prevailing in the
fish market. Quotations are firm with slight advances noted on cod
steak and mackerel. Poultry continues in an easy position.

BUTTER MARKET FIRM
Toronto.

BUTTER—The market continues firm

with slightly higher prices in some quar-
ters. The best grades are quoted at

42c while some brands in cartons are
bringing as high as 44c. There appears
to be considerable second ^rade vhicJi is

bringing around 39c per lb.

BUTTER—
Creamery prints 40 42

CHEESE UNCERTAIN
Toronto.

CHEESE—There is an unsettled feel-

ing in the cheese market. Quotations
are somewhat lower than a week ago.
Export buying has ceased for the mo-
ment which apparently has had the
effect of reducing values. Whether
prices will again advance v/hen export
business is resumed is a matter of

much difference oi opinior. Some seem
to think that prices will remain at

about the present level while others are
inclined to be bullish. Large new
cheese is quoted to the retail trade at

20c with June cheese at 24c per lb.

CHEESE—
Large, new 20 22
Do., June 24 25
.Stilton, new 15

NEW LAID EGGS SCARCE
Toronto.

EGGS—A strong feeling prevails in

the egg market wilh a pronounjel scar-

city on new laid. Quotations are un-

changed at 58c to 59c for new laid in

cartons: 50c to 51 for No. 1 and 45c to

46c for selects.

EGGS—
Selects 50 51

No. 1 4.> 16

New laid in cartons 58 59

LARD DOWN ONE CENT
Toronto. .

LARD—The market continues easy
under a i-ecent reduction of one cent per

pound. One pound prints are quoted
at 19c and on the tierce basis IGV^c per
lb. with tubs %c higher and pails Ic

higher than tierces.

LARD—
l-lb. prints 19

Tierc«s. 400 lbs OlBVo
Tubs are V^c higher than tierces and pails one

cent higher than tierces.

Toronto

SHORTENING DROPS HALF CENT
SHORTENING—Quotations are re-

duced %c per lb. making one pound
prints 16V^c to 17c and on the tierce

basis 1314c to 14c.

SHORTENING—
l-lb. prints 16V, IT

Tierces, 400 lbs 1S^ 14
Tubs are %c higher than tierces and paiiS one

cent higher than tierces.

MARGARINE QUIET
Toronto.

MARGARINE—There is a quiet de-

mand for margarine with prices ruling

21c to 24c per lb.

COOKED HAMS DOWN AGAIN
^oronto. •-^-^—

COOKED MEATS—Cooked hams show
another reduction during the week of

one to two cents per lb. This is at-

tributed to the light demand and the

weakness in the hog market. Ordinary
round trimmed boiled hams are quoted at

45c while in some quarters as high as

50c. In square pressed there is a range
from 50c to 52c per lb. Boiled should-

ers are quoted at 36c a reduction of 2c

per lb. Other cooked meats are un-

changed.

roOKED MEATS—
i; liled hams, lb 45 50

Do., square pressed 50 52

Boiled shoulders, lb. . 36

Head cheese, 63, lb 12

Choice jellied ox tongue, lb 6.5

.fellied pork tongue 40

liologna 16 18

Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

SMOKED MEATS LOWER
Toronto.

PROVISIONS—Following the weak-
ness that has prevailed in this market
for some time past, a reduction is an-

nounced on practically all lines of

smoked and cured meats. These re-

ductions range from two to three cents

per pound. Small medium size" smok-

ed hams are quoted at 29c. Boneless

back bacon is quoted at 45c to 46c while

peamealed is bringing 38c to 43c. Or-

dinary trimmed breakfast bacon is quot-

ed 28c to 35c and special trimmed at

38c per lb. Barrel meats are lower;

pickled rolls lightweight quoted at $38.-

00 and heavy $33.00. Short cut backs

are selling at $38.00 and mess pork at

$30.00 per barrel.

Hams

—

Small. 6 to 12 lbs 33

Medium, 12 to 20 lbs 29 32

Lai-sre, 20 to 35 lbs., ea. lb.. 20 25

Heavy, 35 lbs. and upwards 18

Backs

—

Boneless, per lb 45 46

Rolled, per lb 50

Peameal 38 43

Bacon

—

Breakfast, ordinary, per lb. . . 28 35

Do., special trim 38

Cottasie rolls 276 30

Roll, per lb 20

Wiltshire Lsmoked boneless) lb 2''i;

Do., three-quarter cut 30

Do., middle 32

Dry Salt Meats

—

Long clear bacon, av. 50

—

,U lbs .'^T.:: 21^
Do., av. 80-90 lbs 19%

Clear bellies, 1.5-30 lbs 20l^ 21V;>

Fat backs 10-12 lbs 14 16

Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork

—

Mess pork 30 00

Short cut backs, 200 lbs 38 00

Picked rolls, bbl., 2P0 lbs.—
LiKhtweiKht 38 00

Heavy 33 00

HOG MARKET STEADIER
Toronto. —

—

FRESH MEATS—A steadier feeling

prevails throughout the cattle and hog
market. Although hog receipts were
heavy packers were unable to lower

prices. Sales were made to local pack-

ers at $9.25 fed and watered with some
sales to outside buyers at 50c higher. In

dressed meats there is practically no

change as compared with a week ago.

Dressed, light per cwt 14 00 16 00

Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt 9 75 10 00

Live, fed and watered, cwt. . . 9 25 9 75

Live, f.o.b. per cwt 8 75 9 00

Fresh Pork

—

Legs of pork, up to 18 lbs 23

Fresh hams, lb 25

Tenderloins, lb 50

Picnics, lb 13

Montreal shoulders, lb 14

Boston butts, lb 19

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 15 17

Front quarters, lb 05 08

Ribs, lb 16 22

Chucks, lb 06 08

Loins, whole, lb 20 2»

Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below
above quotations.

Calves, lb 13 14

Spring lamb, lb 16 18

Yearling lamb, lb u» 10

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

MACKEREL SLIGHTLY HIGHER
Toronto.

FISH—Cod steak is higher now quot-

ed at 10c and lie per lb. an advance of

one cent. Mackerel is also advanced

one cent now quoted at 12c and 13c per

lb. Other lines of fresh fish are hold-

ing firm at unchanged quotations.

Smoked baddies are in good demand at

10c to 12c per lb. Ciscoes are arriving

at 18c per lb. There is a brisker feel-

ing throughout the fish market and
dealers are looking for big business

during the coming winter season.

FRESH SEA AND SALT FISH
Ccd steak, lb 10 11

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb 14 15

Hadock 09
,

10

Spring Salmon 24 25

Fall salmon 12 13

Cohoe salmon 19 20

Mackerel 12 13

Yellow pickerel, lb 17

Oysters, No. 1 tins 3 90 4 15

Do., No. 3 tins 11 40 11 65

Do. Glass jars, doz 6 25
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FROZEN FISH

Halibut, medium 22 23

Do., chicken 16 17

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe

Do., Red Spring 23 24

Sea Herring 07H 08

Brill 10 11

SMOKED FISH

Haddies. lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

Ciscoes, lb 18

CANADIAN GROCER
POULTRY MARKET WEAK

Toronto.

POULTRY~The weakness that has

been prevailing in the poultry market
for several weeks past still continues.

Quotations this week are unchanged but

dealers are of the opinion that prices

generally will drop to lower levels.

Prices paid by dealers— Live Dressed
Turkeys 40 45
Chickens, spring 22 25

Roosters 14 18
Fowl over 5 lbs. 20 25
Fowl, 4 to 5 lbs 18 20
Fowl, under 4 lbs 14 16

Guinea hens, pair 1 25 1 50
Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Ducklings 18 to 20 25 to 30
Hens, heavy 30

Do., light 25 28
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WINNIPEG MARKETS
WINNIPEG, Oct. 12.—The butter market is ruling steady while

cheese is showing a weaker tone. There is no change in the
egg sitnation and receipts are reported light. Cooked hams

have been reduced. Smoked ham and bacon are in good demand.
Milkfed broilers are slightly easier and large quantities of fresh
chickens are arriving. Fresh fish is reported scarce. The hog mar-
ket has steadied up a little with quotations slightly higher.

BUTTER UNCHANGED
Winnipeg.

BUTTER—There is no change in quo-
tations on butter but the market is

showing a firmer tone. Best creamery
is quoted at 40c per lb.

BUTTER—
Creamery, best table grade .... 38 40
Dairy, best table grade ....
Margarine 21 26

LOWER PRICES ON CHEESE

Hams—
8 to 16 lbs., per lb

16 to 20 lbs., per lb

Boneless, 8-14 lbs., per lo. . .

.

Skinned, 14-18 lbs., per ]:>. .

Skinned, 18 to 22 lbs., per lb.

Bacon, 6 to 10 lbs., lb

Cottage rolls, boneless

Bellies, 6 to 10 lbs., per lb

45

42

51

45

44

61

24

35

Winnipeg.

CHEESE—A weaker tone prevails in

the cheese market. This is attributed

to the heavy offerings and lack of de-

mand from export buyers. Ontario large

is quoted at 21c per lb. with stilton at

24c.
cheese;—

Stilton cheese, large, lb 24
Ont., large, lb 21
Ont., twins, Jb 21%
Ont., triplets, lb 22

EGGS HOLD FIRM
Winnipeg.

EGGS—There is little change in the
egg situation. Supplies are light and
practically all orders are filled from
storage. New laid in cartons are 50c
per doz. with No. 1 candled quoted at

38c.

COOKED HAM LOWER
Winnipeg.

COOKED MEATS — Another reduc-

tion of 2c per lb. is announced on cook-

ed hams bringing the price on best

quality to 54c. There is little demand
for cooked meats at the present time

and the lower prices on pork is the

cause for the decline.
Best quality, skinned, 8-14 lbs 54

Do., 13-16 lbs 52

Roast shoulders, lb 36
Pork tongues, lb 38
Head cheese, 6-lb. tins, lb 15

Jellied ox tongues, lb 58
Luncheon cooked meats, lb 17

SMOKED MEATS STEADY
Winnipeg.

PROVISIONS—The trade in most
lines of smoked meats has been extra

good. Best quality smoked ham is quot-

ed at 42 to 45c per lb.

EASIER PRICE ON POULTRY
Winnipeg.

POULTRY—Lower prices are quoted
on poultry. Large supplies are coming
in and with lower prices a bigger de-

mand is noted. Milkfed broilers are

quoted at 38c per lb. and fresh chickens

are being sold as low as 25c per lb.

POULTRY—
D. P. chickens, 3'^ lbs. and under 34

Do., SV2 lbs. and over 36
D. P. fowl. 314 lbs. and under 24

Do., 3 lbs. and over 26
No. 1 broilers 38

LARD PRICES UNCHANGED
Winnipeg.

LARD—There is no change in quota-
tions on lard. The market is fairly

steady although lower prices are quoted
for hogs. The trend of the market
seems to be for lower prices.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 18
Do., wooden pails, 20 lb. pails 4 00
Pails, per pail 8 40

Shortening, tierces of 400 lbs 15

FRESH FISH SCARCE
Winnipeg. •^—^—

FISH—Fresh salmon, halibut and
smelts are reported arriving in

small quantities. The sale of oysters

is showing an improvement.

Black cod, lb

Brills, lb

Herrings, Lake Superior, 100
lbs., sacks, new stock .

.

Halibut, chicken, casss 300 lbs

Do., broken cases

Salmon

—

Cohoe full boxes, 300 lbs.

Do., in broken eases
Soles
Wihitefish

Do., broken caaa* ... .

09

3 50

15%
• 1«%

19
20
09
13%
14%

SMOKED FISH
Bloaters, Eastern National, case ....

Do., Western, 20-Ib. boxes, box ....

Haddies, 30-lb. cases, lb

Do., in 16-lb. cases, lb

Kippers, East., Nat., 20 count,
per count

Fillets, 16-Ib. boxes, lb

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

Holland Herring, milkers, 9-lb.

pails, per pail

per barrel
Do., mixed, 9 lb. pails, per pail

Labrador herrings, 100-lb. bbls..

HOG MARKET STEADY

3 60
2 10

14
14

3 TS
2»

1 it
7 00
1 26

Winnipeg.

FRESH MEATS—The hog marke
has a firmer tone and higher prices ar

quoted. Live selected hogs are quota

at $12.50 per hundred weight. In dress

ed meats the only change is a slight re

duction in fresh pork cuts. The cattl

market is maintaining a firm tone an

prices are ruling steady. Offerings

steers are reported scare and the few

the heavy order available, sold froE

$4.00 to $4.50. Butcher heifers are i

good demand and are quoted at $3.50 t

$4.25 acocrding to quality. Veal caly

prices are firm and the best quality i

offering at from $5.00 to $6.50. Th.

sheep and lamb market is fairly steady

the bulk of good lambs weighing U]

from $8.50 to $8.75.

50
Selected, live, cwt
Heavier
Light
Sows

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 23

Spare ribs

Loins of pork, lb 30
Fresh hams, lb 26

Shoulders 18

Fresh beef—from steers and heifers—
Kind quarters, lb 10
Front (luarters. lb 05%
Whole carcass, good grade, lb. 07%

Mutt»n—
Choice, lb

Choice long hinds (leg and loin) ....

Choice Stews

Lambs—
Choice, 30-45 lbs

Veal'
Good veal, 40 to 80 lbs., hind
quarters

1<2' SO
no 50
12 00
6 60

»1
IV
Si

oat
2*

1«
Off*

uv

IS

on

20

27

MAKE FRIENDS WITH THE KIDDIES

The children are your future custom

ers. Make friends with them.

When they shop for themselves or fo:

their parents, treat them with respect

Never "kid" the kiddies. If you ar

dignified in dealing with children, the;

will adopt a dignified attitude. Child

ren are mimics. They do as you do.

The trip to the store for mother ii

often an event in the day's happening

of the child. When he gets home moth-

er is told all about what the storekeepei

said and did. If the report is unfavor

able, the mother is influenced to shoi

elsewhere.

If you have made a success in some

line or if you have developed a specia^

capacity for doing some one thing wellj

other people will find out about it. H
you start to tell them they are likely tcj

doubt it. That is to say, if you tell!

them at all let it be by deed rather thar

by word.



October 14, 1921 CANADIAN GROCER
—

Provision Section 43

Oleomargarine that Sells

When you desire a real high-grade Oleomargar-
ine, which does not merely sell once, but repeats

continually after the first sale—buy and feature

"Mayflower" Brsoid Oleomsurgarine and

"Clover Blossom" Brand Oleomargarine
These are brands which give SATISFACTION, and for
which a LARGE and STEADY demand has already
been created.

If you haven't already tried at least one of them, order
a shipment to-day, and in this manner give your cus-

tomers the pleasure of using Oleomargarine which is

manufactured by one of the largest Oleomargarine
concerns.

We are sole agents for these brands. You can either order direct

or purchaise through our traveller
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'Gunns yellow and blue

Is a guide for you."

''Thousands of Customers''

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

7
West

Toronto

SALT PLANT, WINDSOR, ONT.

The Finest in
the Empire

The purest and best salt made—the Windsor
Brand—comes from the finest and most
modern salt manufacturing plant in the Bri-

tish Empire. No salt is so well known and
se easy to sell as

WINDSOR BRAND
Windsor Table Salt

(for general household use)

Regal Table Salt
(free running—in cartons)

Windsor Dairy Salt
Windsor Cheese Salt

All orders receive careful and
prompt attention.

The Canada Salt Co., Limited
Windsor, Ontario

SAUSAGE
October marks the close of the

warm weather, the coming of brisk

cold mornings, also the opening of the

sausage season especially for break-

fast. We make a very fine sausage in

small casings, especially adapted for

breakfast. We knov/ you will like

them, your customers will like them.

This is the cheapest line of good food

on the market.

Let us have your order for daily or

weekly shipment by express.

F. W. Fearman Co.
LIMITED

Hamilton, Ontario
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J4 Oil Sardines

li Mustard Sardines

Finnan Haddies
(Oval and Round Tins)

Kippered Herring

Herring in Tomato Sauce

Clams

BRUNSWICK
BRAND

Popular Sea Foods

are just the kind of tasty canned

fish that will boost your Sea

Food sales in a remarkable

manner.

They are processed and packed

under the most rigid hygienic

conditions, from selected

catches, the moment they are

brought in from the clear, cool

ocean depths, and their whole-

some temptmg flavor, combmed
with their excellent quality and

most reasonable price, has made
them leaders whenever they

have been introduced. Try a

sample order of these ready

sellers to-day.

Connors Bros., Ltd.
Black's Harbor, N.B.

Winnipe§ Representalioe

:

Chas. Duncan & Son, Winnipeg, Man.

<
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How Canadian Grocer Is Read

i^\^ OU certainly have a fine paper.

^ When the article about the branch

company came out I was travelling in West-

ern Ontario and within two days of publica-

tion nearly every man I called on with re-

gard to our own business spoke to me about

the new product. They certainly read CAN-
ADIAN GROCER alright."

This is what a Montreal business man found on a trip among re-

tailers.

Canadian Grocer is read because the advertisements and reading

matter in it are practical and of value to business men in conduct-

ing their business. The aggressive retailers are subscribers to CAN-
ADIAN GROCER. They are in business to make money and

they read the business paper that deals specifically and in a practical

way with their own business.

Advertisers find that their regular announcements in CANA-
DIAN GROCER are keeping them closely in touch with the trade

and are constantly assisting them in developing their distribution as

well as increasing their business a uong present customers.

We shall be pleased to outline to manufacturers a list of practical

articles that have already been prepared for the big Annual l^all,

Christmas and Winter Issue. This number will stimulate sales ef-

forts in the good Canadian stores, because of the practical selling

ideas of Canadian merchants it contains.

Canadian Grocer
TORONTO MONTREAL WINNIPEG VANCOUVER
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Get More Profits From Gasoline and Oil
Satisfied customers mean more business. More business means more profits.

You can get more business if you sell gasoline and oil from Bowser
Piston'Type Measuring Pumps.

Car owners are coming more and more
to prefer gasoline and oils from Bowser
pumps because actual test bas proven
that Bowser-served gasoline will give

mc e miks per gallon witb less motor
trr. able ind tnat Bowser-served oil

reduces rictic i and help? motors run

s ' iootb /.

The patented Bowser Centrifugal Sep-

arator takes all moisture and sediment

from the gasoline, the Piston-Type

Measuring Pump, combined with posi-

tive mechanical stops, assures accurate

measurement. Declare larger dividends

on your gasoHne and oil business—
install Bowser Equipment.

Bowser Equipment ia MADE IN CANADA by

S. F. BOWSER CO., Ltd., J.168Frazer Street, Toronto, Ontario

Write for
Illustrated Booklet

C-11

lESTABLISHED 18851
f f

PISTON-TYPE MEASURING PUMP

D\mmmnmmmM^m\mnwmm\mY^m\\mm\\mlm\\,mm^^^^
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TASTY CUTS
The New Dominion Brand Macaroni
IS AN OVERWHELMING SUCCESS

Tasty Cuts is put up in

attractive cartons wrap-
ped in wax paper which
keeps it fresh and crisp

in any climate.

This delicious food is

cut in convenient sizes.

It is dried by electricity.

Tasty Cuts has a flavor
all its own.

Women like it for its

convenience as well as

its flavor.

''Dear Sirs,

—

"Many people will let you know if a

Brand of Food does not suit them. But very
few people ever think of writing to tell you
how pleased they are with your delicious

'DOMINION BRAND MACARONI.' I have
been keeping house for 15 years and I may
say I have never used any Macaroni that

can compare with 'DOMINION BRAND.'
May say that the family are as pleased as

myself. Wish you all success with same.
This is not a begging letter."

"Yours truly,

"Mrs. F ."

lOc per Package Retail
Get it from your Jobber

or Write Direct

Dominion Macaroni Co., Ltd.
Sales Office : HAMILTON, ONT.

t
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/Basins and\

Old English Xmas Pudding din Mouids.y
'

' MINCEMEAT
LEMON CURD

PRICE LISTS AND FURTHER PARTICULARS
Tebbutt & Co.

"Established upwards of a century"

Canadian Representative: MeltOll Mowbray,
A. C. Chapman/:318 Dorchester St., Montreal England.

Y & S

STICK LICORICE

in 10c Cartons

Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

BABY'S OWN SOAP
Buy Direct From the Factory.

50% PROFIT
Freight Prepaid. Minimum Quantity 2 Gross.

$38.40 less 20% and 5% - $29.18
Sell at 15c per cake - - $43.20

In Sask., Alta. and B.C. add 60c per gross and retail at 50c per box of 3 cakes.

ASK FOR PRICE LIST OF OTHER LINES

ALBERT SOAPS, Limited, 168 McCord St., MONTREAL, Que.
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FIBRE-GLASS

DISPLAY COVERS

These ideal display covers en-

able you to display bulk goods
in such an attractive manner
that they invariably increase
sales. They also prevent loss

through evaporation and deter-

ioration.

They are light, durable, will

not crack, are easy to clean,
and cheaper than glass. Made
in a great variety of styles and
sizes.

Write for particulars and price
list.

Sole Distributors for Ontario:

EBY-BLAIN LIMITED
WHOLESALE GROCERS, Scott and Front Sts., TORONTO
Manufactured by FIBER-GLASS GOODS COVER CO. Inc.

Chicago, Illinois.

The Same Clean

Fine Stock-Right to the Centre
You need not fear to show your customer the very

heart of a Keystone Broom. The corn in the centre

is just as clean—no seeds, no rough stems—as it is

on the outside.

And each brand of the Keystone line is absolutely
uniform in quality, having the same grade of stock
throughout.

This we guarantee.

The Keystone line comprises the following brands:
Nugget, Patricia, Klondike, Elgin, Evangeline,
Jubilee, Great West, Sterling.

If you have never handled Key-
stone Brooms, send for a sample
shipment to-day.

STEVENS-HEPNER CO., LIMITED

PORT ELGIN, ONTARIO

Toilet Paper Profit

u
are

bound

to no t e

increased

business if

you sell good
TOILET PAPER.
We want you to write

us for a sample box of

[our INTERLAKE line.

With QUALITY-QUANTITY
—a commodity of this nature is

essential for a permanent sale.

Write INTERLAKE Now

Interlake Tissue Mills Co., Limited

Head Office: 54 UNIVERSITY AVENUE

Branch: Montreal TorOIltO Mills: Merritton

Known and asked for
the world over

—

KEATING'S
The Universal Insecticide

Are you profiting by the
constant demand for this

proven insecticide? Keat-
ing's never fails to destroy all insect life

with which it comes in contact. Every pri-

vate home and public building is a pros-
pect for you. Keating's kills

FLIES FLEAS MOSQUITOES
ANTS WASPS BEETLES BUGS

COCKROACHES or MOTHS

and is a steady seller all the year round.
Keep your stock well supplied.

Made by THOMAS KEATING, London, England
Established 1788

Sole Agents for Canada

Harold F. Ritchie & Co., Limited
10 McCaul Street, Toronto
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To-day's Greatest
Business Need

Inform Your Merchants
Through These
Specialized

Trade Newspapers :

Canadian Grocer

35th Year.

Hardware and Metal

32nd Year

Druggists* Weekly
2nd Year.

Dry Goods Review
32nd Year

Men's Wear Review
11th Year.

Sanitary Engineer

14th Year.

Bookseller and Stationer

37th Year.

is through wholehearted co-operation of all units

of merchandising—manufacturer with whole-

saler, wholesaler with jobber and jobber with

the retail merchant, who stands on the forefront

of our merchandising system.

To-day more than ever before the merchant

needs all the constructive assistance you can

give him. On him rests the burden of starting

the stream of goods across his counters to the

consuming public.

New plans of selling, proven ideas for increas-

ing turnover in your products, methods of stim-

ulating present sales and building future profits

—all are your answers to his pressing problems

of the moment.

Tell your merchants all this and more in the

business paper he is reading and studying to-

day—reading editorial pages for any trade news
affecting his business, studying advertising pages

for his information on your special plans. You
can stimulate your trade. You can hearten your

merchant. Now as never before you can give

business just the impetus that will push the trade

curve upward to better business for all.

Regular announcements in the merchant's business news-
paper will increase your sales and at the same time lower
your selling cost by building up goodwill between the

calls of your salesmen.

We will be glad to tell you of campaigns which have
notably increased sales—and will show you without
obligation how you can get the wholehearted co-oper-

ation of your merchants.

The MacLean Publishing Company, Ltd,

Publishers of the above specialized

business newspapers.



October 14, 1921 CANADIAN GROCER—Advertising Section-. 51

1c3l)apf

tm^m: ,.u i ,f
,
r i -.^ ^^.^.-^ _ y ...

^
^^^ ,^-^. -

|^^,^„ , , ,

,^ ^.^^|^ , ili'-lj^ .^rff

Neater Package—Less Paper and String
For Meats, Butter, Lard, Pickles, Etc.

The Riteshape saves you money and i nproves the service you give your cus-

tomers whichever way you look at it. The Riteshape, with less paper and
string, ties up into a neater package than any other. Besides this, it is odorless

and non-absorbent. Made from thin slices of hard maple, all Riteshapes are
carefully inspected, so that they reach you in good condition—every dish per-

fect—none to throw away.

Write for Samples and Prices

Victoria Paper & Twine Company Ltd.
430 Wellington Street, West, Toronto

Sole Canadian Wholesale Distributors for the Manufacturers

—

The Oval Wood Dish Company, New York.

Did You Ever Tell Customers
THAT

Old Tyme Maple Butter
Makes Delicious Icing for Cakes?

Try it and vour sales will increase.

—

Housekeepers welcome new ideas.

31d Tyme Maple Butter is also delicious in pud-

ding sauce or sandwiches, and as a spread for

:oast or tea biscuits.

Unexcelled for Quality and Flavor

Write for Prices.

All orders filled through jobbers

Canadian Maple Products Limited
250 Van Home Street, Toronto

REPRESENTATIVES
Manitoba, Saskatchewan & Alberta —W. H. Escott Co., Ltd., Winni-

peg, Man.
.Quebec—A. Dumoulin & Co., 157 Commissioners St. E., Montreal,

Quebec.
British Columbia—Johnston-Lieber, Mercantile Co., Vancouver, B. C.

Maritime Provinces —Supplies Limited, Kentville, N. S.
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DOS:

When Mrs. Housewife
Orders Matches

Very frequently she will order "EDDY'S"
by name or again she may merely order
"matches" as such without specifying any
particular brand.

You may safely assume in either event that
she expects good matches and because
Eddy's matches are always good, it is ad-
visable to fill the order with one of the
thirty to forty different Eddy varieties.

The Eddy's "Silent Five" box pictured
here is a big favorite with every housewife.
Every match in it is good—non-poisonous,
safe and silent-striking. Matches that light
when wanted and go out completely when
blown out without dangerous after-glow.

Just as good and just as reliable as Eddy's Matches are the light,
cjean and sanitary utensils made of Eddy's Indurated Fibreware.
Every housewife is a prospect where this non-leakable and rust-proof
ware is concerned. Have you a stock on hand?

The E. B. Eddy Co., Limited
Hull Canada

Dcm :?*:

ROYAL
5^CADI^
SUGAR

The Good Quality

Never Varies

"Every Grain Pure Cane" is

the real, concise description of

Royal Acadia Sugar. Recom-
mend it to all your customers

—

itwill certainlygive satisfaction.

Sold in 2 and 5-lb. cartons, 10,

20and 100-lb. bags, half-

barrels and barrels.

Acadia Sugar Refining Co., Limited
MONTREAL, QUE. HALIFAX, N. S.
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"THE AVERAGE home spends
^ from four to five djllars a month
for milk—$60.00 a year. The aver-

age grocer serves about 50 such
hemes. In other vv^ords, the milkman
is getting $3,000 of business a year
which you—the grocer—should get.

Is it any wonder that live merchants
find it pays to handle KLIM—to tell

their customers about KLIM—^to push
KLIM? For, every pound of KLIM
sold is extra business.

Feature KLIM where it rells itself

—in window or on counter. Give

it a convenient, prominent place on

your shelves—its steady turnover

warrants it. Order from your

wholesale.

There is nothing like KLIM—no supply

that is so fresh, sweet and pure under all

conditions. Pure pasteurized skimmed milk,

powdered by our exclusive "Spray" process,

in our own plants, which are located in the

heart of Canada's finest dairy /cwrns.

Canadian Milk Products Limited
TORONTO

ST. JOHN MONTREAL WINNIPEG
B. C. Distributors: Kirkland & Rose, Vancouver

Are you stocked

up to meet the

big demand
for OXO Cubes?

The demand is increasing every-

where. Nearly every home in

Canada is being reached — Old
customers retained— New custom-

ers made. Send for stocks without

delay and get your share of the

trade boom.

OXO LIMITED
Montreal Toronto

Winnipeg

THE BEEF

CUBES THAT SELL
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INDEX TO ADVERTISERS

FLORIDA GRAPE FRUIT

CAPE COD CRANBERRIES

These two New Lines are now on the

Market also our First Car

British Columbia

Mcintosh Apples
The King of Table Apples

Oranges, California Lemons,

Tokay Grapes, Etc.

WHITE & CO., Limited

TORONTO

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you piace your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most
reasonable and our service and delivery all

you cou)d desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

Acadia Sugar Refining Co.52

Albert Soaps Co 48

B

Bain & Co., Donald H.. . 8

Bowser & Co., Ltd. S.F. 17

B. C. Traffic & Credit

Association

, .inside front cover

C
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Canadian Salt Co 44
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TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and

more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
While. Cottell & Co., Camb^rwell, London, Eng.

Aeents

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TR0YAN-DUNW00DY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'*, Nfld.

Order from your Jobber today

''SOCLEAN"
the dustless sweeoinir compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.

Ottawa Agents :—W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.

DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
The "want aii." ha* grrewn from >

little used force in busineea life into

one of the jrreat neceasitiea of th« pre-

terit day.

Buainesa men nowadays turn to the
"want ad." as a matter jf course for

a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It »etg clerk* for employers and finds

employers for clerks. It bripsrs to-

gether buyer and seller, and enables

them to do business thougli they maj
l>e thousands of miles apart.

The "want ad." is *fce great fores in

the small afTair* and incidents of daily

life.

BLACK CURRANT
JAM IS SCARCE

There appears to be a

scarcity of Black Currant

jam. Manufacturers claim-

ing that by the end of the

year they will be practi-

cally cleaned up on this

line. They point out that

there has been an excep-

tional demand this fall,

w^hich together with the

short pack has created a

scarcity.

ASK FOR
SAMPLES
& PRICES

FOR LIGHTING SYSTEMS
roFt i-iANCiNa i.AnRS ,co

R.M.Moore £^Co.L^?VnV^Vc-
PA(.iri& COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

Jam, cocoa, spices, drug special-

ties and houseliold utilities.

ROSS CAN CO. LIMITED,
Bowmanvllle, Ont.

BARRELS
For all purposes. The best pack-

age for exporting. I can make them

to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

Robertson
& Murphy
Limited

These one-inch spaces

only $2.20 per insertion

if used each issue in the

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.
Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

WANTED FOR SALE

q^RAVELER RETURNING TO ENGLAND THIS

month wants to take with him agency for

canned goods. Connections Al and can guarantee

to sell goods. No salary. Commission only.

Canadian Grocer, Box 84, 128 Bleury Stree;

Montreal.

DOWSER TANK, HUNDRED GALLONS. GOOD
condition. bargain. 1,349 Danforth

Ger. 3959.
Ave.

THE BANKRUPTCY ACT
In the matter of the Estate of The »u

Williams Fruit Preservers Limited of the

Town of Simcoe, in the County of Nor-

folk, Bankrupt.

Tenders will be received by the undei-

signed up to and including Wednesday.
October 19th., 1921, for the Lands, Build

ings. Plant, Machinery, and Etiuipment
(including Refrigerator Plant) at Simcoe
and St. Williams.

The business is being operated by the

Trustee and shows large Sales.

Highest or any tender not necessarily

accepted.

For full particulars apply to,

SINCLAIR G. RICHARDSON
Authorized Trustee

HAMILTON - ONTARIO

YOUNG MAN WITH ELEVEN YEARS' SUC
cessful experience importing and selling

fancy groceries and confectionery to wholesale
trade, wishes to secure active interest in manu-
facturers' agency or merchandise brokerage busi-
ness. Three thousand dollars to invest. Box M6
Canadian Grocer, 153 University Ave., Toronto.

MAKE BUSINESS
BETTER

By Boosting Your

Business

Are Your Goods Selling

in the Prairie Provinces

We have nine men regularly
calling on the retail trade and
shipping through Western Job-
bers, Splendid trackage facilities
and warehouse space. Good credit
rating. Our men are now selling
Red Cross Pickles, Burdicks Mar-
malade, O.U.G. Fruit products and
some other smaller lines. We are
looking for one other good kin-
dred line on brokerage basis and
can guarantee results.

Reynolds Moore & Bentz Limited,
109 Higgins Avenue,
Winnipeg, Manitoba

WANTED

CPECIALTY SALESMAN—TO SELL BXCLUS-
ively in Fort William territory, products of

well known, long established firm. Good opi>ortun-

ity for energetic salesman. Apply statini; experi-

ence, to Box 104, Canadian Grocer, 163 Univer-

sity Ave., Toronto.

yOUNG MAN WANTED AS MANAGER FOR
dried fruit broker's office in Montreal. Give

full particulars in first letter. Box 98, Cana-
dian Grocer, 153 University Ave,, Toronto, Ont.

VyANTED — EXPERIENCED CLERK WITH
first class references, for General Store,

(one who can speak some French preferred),

state age, salary expected, religion. Box 106,

Canadian Grocer, 1,53 University Ave., Toronto.

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES; W. L, Macktoiie & Co.. Limited Winnloex, Renina. SasVatoon, Calvary and Ed moo-
toM Opptnhaimer Brot., Limitad, Vancouver, B. C; S. H. P. Mackenzie & Co.. 95 King St. E. Toronto, Can.

J. W. GorhaiD & Co., Halifax, N,S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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Your goods in a Christmas display like this are sure to sell.

6,000 Christmas Windows
Six thousand of the best grocery merchants in Canada will trim special windows this

year for Christmas trade.

Your goods in each of them, or 15' > or even ")()'; of them, would mean tremendous sales

for you. Merchants sell the products they display attractively.

These G.OOO dealers cater to the wants of approximately 1,200,000 families. They are
regular CANADIAN GROCER readers. The easiest and most thorough way to reach the
buyers for these families is through their dealers—family grocers with whom they are
in constant touch. Get more of these merchants to include your products in their

Christmas displays.

Use the Fall, Christmas and Winter Number
Canadian Grocer Nov. 4

In this issue will be a half dozen or more bright, live Christmas window displays, and
several articles on how active merchants develop Christmas business.

For the convenience of manufacturers selling Christmas goods, there will be a special

Christmas section.

Copy for the Christmas section should be in by October 25.

Canadian Grocer
Southam Bldg., Montreal

910 Confederation Life Bldg., Winnipeg
153 University Ave., Toronto
Carter Cotton Bldg., Vancouver, B.C.
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Your Profit

Percentage on

goods you sell
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This chart shows what you should

mal(e : Dayton Scales »-ill get it for

you.

DO VOL' find it an irksome and, at times, a difficult task to fix your sell-

ing prices?

The chart illustrated herewith may help you. We shall be glad to mail you

one FREP^

.A.fter you have determined the percentage of profit you should make on any

given goods, the chart will enable vou to find the correct selling price quickly.

This chart is compiled bv the manufacturers of INTERNATIONAL DAYTON
SCALES—the scales which turn ESTIMATED profits into ASSURED
profits.

Da>tons give nothing awa\- in ovenveights. They guard YOUR SHARE of

everything }-ou sell by weight, to the last ounce and the last cent.

Daytons insure profits, speed up store ser\ice and promote goodwill between

merchant and customer.

DAYTON
/

/
/

/

i^*,,*- *» ^-j?

/ •>*" '^°

INTERNATIONAL BUSINESS MACHINES CO. LTD.
Frank E. Mutton, Vice-Piesident and Geneial Manager.

HEAD OFFICE and FACTORY: Royce and Campbell Avenues, Toronto.

KoV your convenience we have Service and Sales Offices in Vancouver. Calvary.
Edmonton. Saskatoon, Resiina, Winnipeg. Walkerville, T.nndon. Hamiltcm,

Toronto. Ottawa, .Montreal, Quebec, Halifax, St. John'.s. Nfld.

/

A ho manufacturers of Internatio7ial Time Recorders and
[)ifr)-]i(ifin}inl Electrical Tahdators and Sorters.

/
/ J^^f/-^ J'-"

N*'^

/
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QUALITY FBJJIT JAMS

QUALITY jams, made from quality

fruit. That's one of the great se-

crets of Welch flavor. The fruit is selected

fruit. It is expertly handled with great-

est care and made up with pure granu-

lated sugar.

Quality fruit means pure fruit. Only
the fruits stated on the labels are used,
and no others. No base or filling of any
kind.

Welch Lades have a selling value be-
yond ordinary jams. They have the

Permit Est. 272

Welch name and Welch advertising back
of them and a reputation for quality
products.

Ask your wholesaler to quote you on
the full line of Welch Lades, in No. 15
glass jars and standard 4-lb. tins.

Grapelade Orange Marmalade
Peachlade Cherrilade
Plumlade Grape-Raspberry
Strawberilade Grape-Currantlade

We will gladly furnish further infor-

mation, direct sales helps and displays
on request.

JlieTVelcli Co., Lixnited, St.Catharines, Ontario
Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation

Copy of Report will be sent on request to anyone interested
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Ask any wholesale

grocer *s salesman--

The salesman knows
—that PALMOLIVE SOAP is the quickest, best selling toilet

soap on the Canadian market today.

There is no toilet soap in the world that equals it in popu-

larity or sales.

We are telling the people of Canada about PALMOLIVE.
Telling it in big space in the Canadian magazines and news-

papers, with sustained, dominant advertising.

Telling it on billboards. Telling it in every way that the

most thorough experience in advertising can suggest.

And the Canadian public is RESPONDING.
Ask any wholesale grocer's salesman and he will tell you

that it is the biggest item in the toilet soap line that he has to

offer.

PALMOLIVE SOAP contains the fine oils of the olive and
the palm. It is a soothing, mild, beneficial, natural cleanser. It

lathers profusely, with a smooth, creamy foam that penetrates

and heals the skin.

Its low price is only made possible by the enormous volume
of our output.

Your clerks know there is a demand for PALMOLIVE.
You know it.

We know it.

Be sure to ask the wholesale grocer's salesman for our spec-

ial price list.

THE PALMOLIVE COMPANY OF CANADA, Limited
Toronto, Ont. 1413
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SICHARLES
Brand Milk

" With the Cream Left in"

—A size for every need

Sells itself
You don't have to waste any selling effort

on BORDEN'S ST. CHARLES MILK. It is

half sold before you place it on your coun-

ters.

Years of quality leadership have built up
for it a reputation from coast to coast—

a

reputation that, backed by a continuous,

national advertising campaign is ringing

up unusually good profits for Grocers who
sell this rich, pure, country milk "with the

cream left in."

BORDEN'S LINES y
"EAGLE BRAND" CONDENSED MILK

"ST. CHARLES" EVAPORATED MILK

MALTED MILK-SQUARE PACKAGES

"REINDEER" CONDENSED COFFEE

"REINDEER" CONDENSED COCOA

"REINDEER" CONDENSED MILK

Just keep your ST. CHARLES stock •well

displayed—it will sell itself.

The Leaders Since 18S7

Montreal and Vancouver
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Sell More Biscuits

Increase your business by handling

goods that are well and favorably known

from coast to coast. Our widespread

advertising creates a ready market for

McCormick's Biscuits. Why not take ad-

vantage of this and offer goods that sell

readily and whose reputation for quality

will add prestige to your business.

McCormick Mfg. Company, Limited, London, Canada

Branches at: Montreal, Ottawa, Hamilton, Kingston, Winnipeg,

Calgary, Port Arthur, St. John, N. B., Vancouver.
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^Jliff$enQieeSe

**The daily spread

for Children's Bread'

^

The food that is all nutriment.

The food that has become an essential part

of the daily fare, in hundreds of thousands

of British and Canadian Homes.

MANUFACTURED BY

SUTCLIFFE & BINGHAM LTD.
Toronto, Ont. Manchester, Eng.

DISTRIBUTED IN CANADA BY

LANGLEY, HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal

From whom prices and particulars can be obtained
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The Men Who Buy Macdonald's

are men who have found a tobacco they like

—a tobacco that is always the same in quality

and value. Macdonald buyers are constant

—Macdonald sales can be relied upon.

The men who buy Macdonald's are your best

customers because they buy the tobacco that

it pays you best to sell. If you have ever

figured out your profits on Macdonald's you

will know that there is scarcely another com-

modity on the market that can show you the

same returns on your money as "the tobacco

with a heart."

' ^
°J

;* V 'i
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WAYAGAMACK
PURE KRAFT

The Word **KRAFT'* used in connection with

Wayagamack Kraft Papers
means

Strength and Security

nrHESE, however, are not the only Characteristics of this well-

known paper. Another, and perhaps the most important of all,

is that owmg to its strength a much lighter sheet can be used than

is the case with inferior qualities of wrappmg paper. As wrapping

paper and bags are sold by weight it can easily be seen that this

lessens the cost per sheet or bag.

Ask your wholesaler to

explain and illustrate this.

Wayagamack Pure Kraft

glazed and unglazed is equalled by few and excelled by none

therefore when ordering wrapping paper, bags, envelopes or notion

bags,

ask fo^ ^^^ insist on being supplied with

Wayagamack Pure Kraft

S^iiiiiiiiiliiiiimiiiiiiiiimmuiiiimiiiiimimiiiiliiiiiniiiiiiiiiimiiiiiii

Ik.
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Clark's

Spaghetti
With Tomato Sauce and Cheese

A most popular dish which is

showing a daily sales increase.

This Season's pack is exception-

ally good and the moderate price

will particularly appeal to your

customers.

PORK AND BEANS
CLARK'S PORK AND BEANS
are just as good as ever they

were, and YOUR customers

know it.

Give them CLARK'S and they'll

come back to you for more.

Made in Canada By Canadians
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^^We Search the Earth for Goods of Worth^^

The high-class specialties, described below, should

have your support for Three Reasons:

"They are of high quality and attractiveness.

They are extensively advertised.

They cost no more and bring good profits."

"SOLEIL" Peas and Vegetables.

In Cases of lOO

—

}/2 Kilo Tins—All Grades.

"JAMES" Olive Oil.

In Bottles and Tins—All Sizes.

"MACK" Spiced Mustard and Capers.

In Cases of 50 Jars each—Stone and Glass Jars—Two Sizes.

"ROSTUDEL" and "KASTEL" French Sardines.

Ii^ H5 /4> ^2 and Club Sized Illustrated Tins.

"LE SOLEIL" 72% Pure Castile Soap.

In 6-lb. and 3-lb. Bars, and 12, 8 and 4-0Z. Pieces—60 lbs. per Case.

"FEYRET & PINSAN" Mushrooms, Anchovies, Pates de Foie Gras, Mush-
rooms, All Qualities—Anchovies and Pates—All Sizes.

"NEPTUNE" Bassin de VICHY WATER.
Cases of 50 Bottles—Approved by the French Academy of Medicine.

"EVIAN-CACHAT" Table Water.

Cases of 30 Bottles and 50 Half Bottles-"NONE PURER."

Write us for Samples and Prices today.

We supply High Class Advertising Matter with every order, and

Cuttings for Trade Papers if desired.

LET'S GET ACQUAINTED

LAPORTE MARTIN, LIMITEE
Groceries and Provisions

Established 1870

Groceries Dept., •« ^-^ ^^ T" O 17 A T
Provisions Dept.,

584 St. Paul West JVl iJ fN 1 K E. A L. 173 St. Paul East
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WESTERN CANADA

FRANK H. WILEY
Hfn.' Asrcnt and Importer

GROCERIES and CHEMICALS
Salesmen coveringr Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufr*.' Agents and Grocery Brokers

Cor. Prinoess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.

DONALD H. BAIN Co.
CANADIAN BRANCHES

Winnipeg (Head Office) Manitoba

Sasltatoon—Regina Sasl<atchewan

Calgary— Edmonton Alberta

Vancouver British Columbia

Montreal. Quebec

Great Britain

London, England

ir/^afw 'rmm

VANCOUVCP SA5t^ATOOK Wholesale

Commission Merchants

Brokers

Importers and Exporters

Cable Address—All Branches

"DONBAIN"
WINNIPEG

CODES:

A.B.C. 4lh and 5th Editions

Armsbj, 1911. Western Un'-n

and Bentleys

We have splendid warehouses, storage and trackage facilities at all jobbing

points at reasonable rates. May we solicit your consignments?
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£i: WINNIPEC omcc ALBERTA
WESTERN ONT

The Largest

in Western Canada
We are the largest Storage,
Distributing and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get It for you. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I

When Writing- to Advertisers Kindly Mention this Paper



WESTERN CANADA

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,

Robertson's Confectionery and

Hungerford & Smith's Fountain

Supplies and we can do the same
for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East,Winnipeg

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Broilers—Manufacturers'

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-
tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ourselves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

Ship Your Goods to the Well Known Firm of H.

L. Perry Co.. Limited, Storage (Free and Bond.)

Distributing and Assembling

of I'ool Cars Our Specialty

COMMISSION DEPARTMENT
Coupled with the above sei"vice, we have a

Commission Department with a competent staff,

operating throughout the entire West.

This department will execute any buying or

selling commissions for you.

This Combination of Departments offers a
service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG

I
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Frost, Moorman & Co.
BELLEVILLE, ONT,

Grocery Specialty Brokers

Agencies Wanted
Satitfaetory Repretentation Guarmnteed

D. W. Clark & Sons,

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

Langley, Harris & Co., Ltd.

Manuf*cturer«' Aftente
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

32 Front
TORONTO

We Cover Western Ont. Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Broikers. Manufacturers* Agents
LAING BUILDING. WINDSOR, ONT.

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON WINNIPEG

w. G. PATRICK & CO.
LIMITED

Manufacturers' Agent*
and Importers

51-33 Wellington St. W., Toronto |

Halifax, N.S. ; Winnipeg, Man.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrat<> what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-BreretonCo.Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

zS Wellington St. East

TORONTO

Desire correspondence'with'manufacturers

unrepresented in this district.

Triangle

Sanitary

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are cooipetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.

Ont.
LIMITED

Peterborough



12 CANADIAN GKOC^U—Advertidng Section. October 21, 1921

EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Feves Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
Manufacturers' Agent and Commission Broker

Representing:

The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax. N. S.

Jos. Dufresne, Biscuits, Chocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

IS DhIIiousIp Streel. QIIKBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1S81.

Be Sure You Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufact^ured by

The J. H. Hanson Co., Ltd.
MONTREAL

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

I

OAKEY'S
"WELLINGTON^
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. East.

Winnipeg

Sanltey and Mason, 839 Beatty Street

Vancouver

TEA LEAD
(Best Incorrodible)

Buy "PRIDE OF THE ISLAND" Brand

as extensively used for years past by most

of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address: "Laminated," London.

A.B.C. Codes used, 4th & 5th Editions.

Canadian Amenta:

LIMEHOUSE,
LONDON, E.,

England

J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL.
HUGH LAMBE & CO., TORONTO.
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Curefea ^erbice!

The Euroka Refrigera-
tor Co., Ltd., want to
give the best possible
service to all their pro-
spective customers and
with this end in view
would ui-ge all our
friends who intend in-
stalling any new Eureka
Refrigeration Equipment
for next season's use to
order same this Fall. By
doing so they will get
the most careful atten-
tion to their orders and
also prompt shipments.
The reason we urge you
to purchase now is that
by doing so your order
will be placed before the
usual Winter and' Spring
i-ush comes and you will
have satisfactory deliv-
ery insured as a result.
Do not delay — put in

your order at once and
be sure of prompt and
careful attention and de-
livery.

Eureka Refrigerator Co., Limited
Head Office and Factory:

Owen^Sound, Ontario.

Sell

More

MUSTARD!
You can—if you will

stock and push

STICKNEY & POOR'S
EXTRA FINE

MUSTARD
Every time you sell your customers Stickney &

Poor's Mustard, you are identifying your store as
headquarters for reliable goods of standard quality.

Stickney & Poor's Mustard is packed in attrac-
tive tin containers that retain the full strength
and fine flavor of the mustard.

DISPLAY IT PROMINENTLY!

Your co-operating servant,

"MUSTARDPOT"

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Centuryjhonored 1921

HALIFAX
Mustards - Spices - Seasonings «

GUARATITEED PURE

m tTALY

-^—ii5-:.^,itj»-eD~^

"DANTE"
Brand Superfine

pure italian

OLIVE OIL

"ELEPHANT"

Brand Tomato

PASTE

Absolutely the finest produced Concentrated from choicest Ital-

Packed in attractive tins, ian ^lum tomatoes.

Soft distrioutors for Canada

Mmoposod Malagodi Co.,Z t6.

119 a? 121 St. Henri St., Montreal, Quehec
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A 25c COUNTER
PROPOSITION

SELLS ON SIGHT
MAKES BIG PROFITS

"Mohican" envelope packages in

neat little counter display stands
make more profit, for the space
used (size 5 1-2" x 2 1-2"), than
anything else you handle.
One Montreal store sold over

300 in first four days—making
$25 profit.
"Mohican" picture balloons are a
novelty—men, women and children
will buy. In these stands they
take practically no room—are
easily handled— interfere with the
sale of no other goods.

COST:
per Gross$24

RETAIL FOR $36
To convince you of the

money-making possibilities
of this line we will send 6
dozen on approval at a spe-
cial Introductory net price
of $1080. These will retail
for $18 and will give you a
very quick profit of $7.20.

BALLOONS 'IN CHRISTMAS
PACKAGES

When ordering ask for illustrated
price list.

ROBERTSON & MURPHY, LTD.
245 St. Paul St. W., Montreal

'!llllllllll

yj

How '

'Canadian Grocer

Is Read
A Confectionery Manufacturer reproduced

—in his advertisement in this paper—a cut of

a grocer's window display, containing his pro-

ducts, with special fixtures and display cards.

Many retailers wrote for the display cards and

window fixtures to use themselves. A sugar re-

finer used a similar announcement with similar

results.

CANADIAN GROCER is published week-

ly. It is national—covers the better trade in each

province. Member of Associated Business

Papers and of Canadian National Newspapers

and Perodicals Association. Circulation is in-

dependently audited by Audit Bureau of Circu-

lation.

Every issue is practical—that's why the ad-

t^ertisements as well as reading matter are closely

read.

Be sure your announcement appears in the

Annual Fall, Christmas and Winter issue.

Early forms now closing.

CANADIAN GROCER
Montreal Toronto

Vancouver
Winnipeg

Publication Office: 153 University Ave., Toronto

'illllllllilllililillllllllllilllllllllllllllllllllllllllllllllllllllllllllllllllllilllllllllllllllllllli^
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Whether prices are rising or fallings the wise merchant who handles ONLY

mAiur
TEA

is protected against any unfavorable
market by the immediate "money back"
guarantee which covers every package
of "SALADA." By far the largest sale of
any tea in North America.

SALADATEA COMPANY OF CANADA,UMITED
TORONTO MONTREAL WINNIPEG

TheCHILDREN'SIFAVORITE

9\ Ml

Bodlcy's

Chocolate
Lunch

/

C. J. BODLEY, Limited, Toronto, Ont.
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Interlake
Toilet
Papers

All Toilet Papers made by the Inter-

lake Mills are papers of quality. Grades
at all prices to meet every demand for

quality and quantity. The paper is well

perforated and in uniform rolls. Soft,

strong-, absorbent; no hard fibres or

foreign matter.

Write for free sample carton containing
six rolls of our standard brands.

Aho Manufacturers of a hi§,h srade of Paper
Towels. Napkins, and other Paper Specialties

Interlake Tissue Mills Cumited
Head Office: 54 University Ave.,

Branch: Montreal TORONTO Mills: M erritton

Your
Customers
Will recognize outstanding excellence in

Macaroni as well as in tea, or catsup or

potatoes.

Just give them the opportunity. Induce
them to take home only one package of

@i]^ai
k^Smir

Then we shall not have to tell you how
good it is.

Your own customers will do that for us.

The Columbia Macaroni
Co., Limited

Lethbridge, Alberta

So many of Canada ^s

leading grocers con-
centrate on

KING OSCAR
BRAND SARDINES

because

You have just to taste these temptingly flav-

ored little Norwegian caught Bristlings to know
the reason. Their unusually high standard

quality and delightful flavor have made them
a leading seller wherever the best is appre-

ciated.

They're packed in attractively labelled con-

tainers from the finest selected Norwegian

Bristlings with pure olive oil under strict hy-

gienic surveillance. If your customers are

particular you can always please them with

King Oscar Brand.

I

Canadian Agents:

John W. Bickle & Greening
Hamilton, Ontario
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I
Don^t Waste Time Envying—Do Likewise
Do you ever envy, just a little, the grocer whose business grows big and

profitable?

If you'll watch him, you'll find he holds his trade and builds business by
selling quality.

Not the least is his business in tea, and you'll find him selling mostly Red
Rose Tea, in clean, air-tight packages, because he knows it is always going to

please his customers and so profit him.

Do likewise, and you'll prosper, too.

T. H. ESTABROOKS CO., LIMITED
St. John, N. B.,

Montreal, P. Q,,

Toronto, Ont., Winnipeg, Man.,
Calgary, Alta.

a
Saxonia Brand Fruits

^^

SELECTED

^'^Crt^

S Packed in half and one-pound packages.

S PRESERVERS OF

g Candied, Glace, Crystallized and Drained, Citron,
5 Lemon, and Orange Peels, Pineapple, Ginger, Assorted
5 Fruits, Bigarreaux Cherries, Maraschino Cherries, etc_

I Saxonia Fruit Preserving Co., Ltd.

S Factory

S First Avenue and Ernest St., Montreal, Que.

S Sole Agents for Canada

S The John T. McBride Co., Limited
S 189 St. James Street, Montreal, Canada

k

HIGH GRADE

' BROOMS
-that always wear longer and

retain their shape to the last

Below we give a list of
a few of the most pop-
ular selling brooms on
the market. Each is a
leader in its class. They
are all short, plump, full

topped, well-shaped and
well sewed brooms that
retain their shape until
worn to the thread. The
handles are of fine

grained, smoothly finish-
ed wood.

Special
i-

at ten tion to

Mail Orders

5

corn,

stock

STANLEY -BEAVER
siring, fancy 5 string, good 4

all selected quality h u c e cheaper

hand
broom
while.

polished

The

CANUCK
string. from

stock.

broom. popular well made, and
worth the price.

Stands
;^(,ove the aver-worth weight

up to every test, age in quality.

VVe also make a number of other lines,
including Toy Brooms atid Wliisks.

Waterloo Broom & Brush Co. Ltd.

Phone 286 Waterloo, Ont.
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SELL KEEN'S
OXFORD
BLUE

Your most particular customers

will appreciate its high quality

AS A BLUEING

It has a great reputation on

THE MARKET
Every Grocer wishing to k^ep up

HIS SALES RECORDS
Should hace a good supply of

'KEEN'S OXFORD BLUE"
WELL TO THE FORE

MAGOR, SON & CO., Limited
191 St. Paul Street, W., MONTREAL 23 Scott Street, TORONTO

THF
EMPIRE'S

BREAKFASTPURITY
OATS
Link up your store with the

demand we are creating for this

infinitely better product.

Western Canada Flour Mills Company^ Limited

pURITv

OATS

Toronto Winnipeg

I
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Would Increase Cost of Grocery Lines
New Canadian Freight Classification Now Being Considered
Would Change the Classification of Several Grocery Lines, Rais-

ing the Same, and Therefore Increasing the Freight

THE NEW Canadian Freight Clas-

sification No. 17, which is now be-

ing considered by a Special Com-
mittee of representatives of the Rail-

ways and Boards of Trade proposes to

change the classification of several

grocery lines, and in all the changes the

classification ig raised, therefore increas-

ing the freight.

Suggest re-Classification

The Canadian Wholesale Grocers'

Association maintain there are several

irregularities in the present classifica-

tion which they think should be adjusted.

It is suggested they should urge upon
the Classification Committee the re-

classification of several lines, such as

the following:

—

Drinks—Including Lime Juice, Cider,

Grape Juice, 'Ades' and other unferment-
ed Summer beverages in the Grocery
Trade, should be shown under the Gro-
cery heading. Chloride Lime—should be
shown under the Grocery heading. Gro-
ceries—should be shown under the pto-

cery heading. Cigarettes, Single Caddies
of Tobacco, Nuts in boxes and bags,
Jams in glass. Baking powder. Choco-
late, Cocoa, Spices, Tea. Twine, Cocoa-
nut, Cut Tobacco, Dried Fruits, Mustard,
Cream of Tartar,

Rule 24 Now Effective

On Majy 16th. last Rule Nb. 24 was add-
ed to the present Freight Classification

^Rules and has been effective from that

date. It reads as follows:

—

"(a) Unless othei-wise provided in the

separate description of articles, the less

than carload ratings shown apply only
when each loose piece of freight or each
package weighs 20 pounds or more, also

on shipment in bales, boxes or crates

weighing each less than 30 pounds (ex-

vided each such package measures 36

united inches or more, length, width and
depth added.

"(b) The less than carload ratings on

loose pieces of freight or packages
weighing each lesg than 30 pounds (ex-

cept shipments in bales, boxes or crates

measuring each 36 united inches or

more, length, width and depth added)

shall be one class higher (greater) than

that applicable on shipments complying

with section (a) of this rule."

This means that small packages (of

which there are a great many in the

wholesale grocery business) are subject

to a higher classification than formerly

and thus are paying a considerable in-

creased freight rate.

Changes Classification

The proposed Canadian Freight Classi-

fication No. 17, which is now being con-

sidered, changcg the Freight Classifica-

tion of several grocery articles and in all

cases these changes are to a higher Clas-

sification, thus meaning considerable in-

crease in freight.

Double bags .... 1 4 2 3
Wrap, paper, wxd. .3 4 2 4
Clay pipes 2 5 2
Ground syices . . 1 4 1 C

Increase Minimum of Carloads
They also propose to increae the mini-

mum of carloads from 24,000 pounds, as
it is at present, to the following mini-

The proposed changes are as follows:

LC.L. C.L. LC.L. C.L.
Class. Class. Class. Class

Brooms, from . . . 1 a- to 1 3

Corn flakes and
shredded wheat 4 8 3 5

Coffee, green.
in single bags 4 2 D

Do., dtoutle bag-3 4 5 3 5

Twine in bundles,
bags 2 4 1 4

Lamp chimneys . . 2 5 1 3

Lantern globes . 2 •T 2 4

Matches 1 1 4

Beats, pickled in

barrels 4 a 3 5

Lard in tins, crt'd. 3 2

Pickles in bar-
rels or tubs . 3 5 2

Sugar 4 5 3 o

Tobacco, cut . . 3 5 2 4

In caddies, two oi

more strapped . 3 5 1 • 4

Vinegar in glass . 3 5 2 5

Washing compounds
liquid 2 5 2 4

Flavoring extract-s 1 4 1

Jams, pails, 2.5 No.
loose 2 5 1'

Milk powder, dry in

glass 1 5 1 4

Nuts, shelled, single

bags 1 4 1 3

mums: From.
Paper and paper bags 24,000
Confectionery 24,000
Pot and pearl barley 30,000
Rice 24,000
Coffee 24,000
Cleaning compounds 24,0:00

Washing compounds 24,000
Canned goods, including fish,

fruits and vegetables 24,000
Dried and pickled fish 24,000
Jams and jellies 24,000
Dried and evaporated fruits . . . 24,000
Fruit jars 24,000
Lye 24,000
Macaroni and vermicelli .... 24,000
Canned meats 24,000
Pickledl meats 24,000
Condensed and evaporated milk 24,000
Mince meats 24,000
Powdered milk 24,000
Molasses 2-4,000

Nuts 24,000
Pickles and olives 24,000
Salt 3iO,000

Soaps 24.000
Soda, bi-carb and washing . . . 24,000
Staecib 24,000
Sugar 24,000
Syrups 24,000
Tapioca and sago 24,000
Beans, peas, dried 30,000
Dried and evaporated vegetables 24 OiOO

Vinegar 24,000
Bathbrick, blacklead, blnestone or

coperas, boxes, candles, catsup,
salad dressing, horse i-adish and
resin , 24,000

Blacking, blueing, chocolate or co-
coa, cocoanut, twine, cream of
tartar, gelatine, boney, mustard
nuts, oils, peel, baking powder,
jelly powder, whole spices, to-
bacco, ,pluif 24.000

Will Meet Association

The Classification Committee is to

meet in Montreal the first week in

November at which the Wholesale
Grocers Association will be represented
and in conjunction with the Canadian
Manufacturer's Association, the whole-
salers intend to use every effort to

have Rule 24 as quoted above struck out
of the Classification Rules.

to.

36,000
30,000
36,000
40,000
30,000
30,000
36,000

36,000
30,0*0
36,000
30,000
30,000
36.000
30,000
30,000
30,000
36,000
36,000
30,000
36,00fl

30.000
36,000
40,000
36,000
36,000
36,000
;«,ooo
36,000
36,000
36,000
30,000
30,000

38,000

30,000

Z_ .a:

z -z_
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Banker Can Solve Many
Of Merchants' Problems

By Jacob Netter, Vice-president National Bank of Commerce. Philadelphia.

THE main cause of retail failure is credit and making merchants more
improper merchandising. sought after by good manufacturers.
And in solving the problems of It also gives the merchant a good part

merchandising, the merchant may find of his profit at the end of the season in
unexpected and valuable help from his cash, by having his stock at a minimum
banker if he will only go to the latter figure at each season's end.
with them. Another great help is educating one's
The banker himself is a merchant, and salesmen—first, in selling second in

it is his business to understand the fun- creating good impressions on customers
damentals of merchandising. The fact —third, in asquiring improved memory
that he may be unfamiliar with the par- of customer's names, etc.
ticular goods handled and the routine de- Also it is necessary either to do a
tails of the business may prove a posi- large volume of business, if one wants
five asset rather than a liability in the to work on small profits or an adequate
conference. profit on a small business.
The man who approaches a given If one turns over his capital many

problem with an understanding of the times during the year he can work on
fundamental principles involved, but un- much less profit than the merchant who
confused by too close a perspective of only turns it over twice a year,
details, often has the trick of seeing the The bank can be of great assistance in
important things more clearly than the helping to work out the detailg of theman whose mind is not fresh on the sub- policies outlined above, as merchandis-
ject, and who may possibly be handi-
capped by prejudices and habit which he
may not recognize as such.

Banker Interested

In any case the banker is just as much
interested in solving the problem to the
merchant's benefit as the latter is, for
the banker's profit and safety depends
upon the success of his client. It's the
business of the banker to make other
businesses successful, and in his daily
task of performing this function his
scope of experience is broader than that
of a man who is running a single busi-
ness.

ing advice

functions.
one of its important

Sells 45 Hampers
of Sweet Potatoes

In Ten Days

Malcolmsons, Ltd., Chatham, Ont be-
lieves in going after business in a bigway. Their creed is to act and talk
business in a large volume which ul-
timately is bound to bring big business.

TV, .. •, , .
^ certain article is taken hold ofThe average retail merchant can-ies their plan is to make a big show ng oftoo large a stock for the volume of busi- 't, advertise it or in other wordT "liveness he does. The reasons for this are it a run for its money "

""^".y-, „ ^
Recently they purchased 45 hampers

I'lrst. He buys too much before the
opening of the season and many varie-
ties turn out to be bad sellers. He should
buy more during the season, when he can
have the opportunity to see what he sellg
and generally he can manage to get
what he wants.

Second. He is not careful enough in
his early buying.

Third. Inadequate accounting system
prevents him from knowing the condi-
tion of his stock from week to week.

Keeping Tab on Stock

Merchandise stock books can be kept
by a very simple method of deduction,
and many merchants owe their success
to their knowledge of their merchandise
stocks at all times, enabling them to get
rid of "stickers" in season with a small
reduction rather than waiting until the
end of the season and sacrificing at
large loss. Such a plan also enables them
to duplicate intelligently good sellers.

Another help in keeping stock records
properly is that it enables one to dis-

count bills, thereby getting him in good

of sweet potatoes. One window was
used exclusively for the display. Sev-
eral hampers were tipped over in the
window spilling the contents over the
bottom of the window in a careless
manner. The daily advertjisement in

the newspaper carrried a message that
these sweet potatoes had arrived, were
of the finest quality, of even size and to

note the clean smooth appearance of

the sample shown in the window.

This little flier in sweet potatoes re-

sulted in the 45 hampers being clean-

ed up in about ten days and at a satis-

factory profit to the firm.

Ruling in Regard
To Marking of the

Country of Origin

As has been pi-eviously reported :n

"Canadian Grocer', it is necessary that

ihf country of origin be marked on each

.Trticle, wherever pracricable, comins; in-

to Canada after January 1st. The regu-

lation read originally October 1st but

by a later order-in-council this was
changed to the first of January. An
importer however tells "Canadian Gro-

cer" that it would be advisable for all

firms sending goods into Canada from
now on to have the country of origin

marked. He was advised by the customs

department that it would be better to

do this now to avoid trouble in the fu-

ture. Importers should advise their

shippers to this effect.

Be ag considerate- and attentive to

children who come into your store as to

older customers. Remember they are

doing errands for mother and to keep

them waiting or to be less courteous is

to incur the displeasure of perhaps a
good customer.

Hitting On All 24 Cylinders

SUPPOSE that the bilHjoards and daily papers of a city had for days past
carried the announcement that Mary Pickford or Charlie Chaplin or any
of the other screen idols was to appear in a film at such-and-such a

theatre on a certain night. On the night in question a large audience gather-
ed, only to be informed by the manager that the film had failed to arrive but
that he had received the full scenario of the play and that he would read it

to them.
How many persons would there be in the house after he had finished the

first sentence? How many would fail to demand their money back?
The reason lies in the fact that people, the world over, like to see things.

Reading about them or hearing about them excites their imagination and
stimulates their interest, but they are never entirely satisfied until they
see goods, no matter whether it's a moving-picture, a bunch of onions or a
bottle of pickles. And in the case of merchandise they like to feel the goods
as well as see them.

It has been said that the eye feeds twenty-three nerve centers, while
the ear feeds but one. Hence the simple act of laying something on the
counter has precisely twenty-three times the chance of selling the article

that any description of it by the salesman might have. It follows, therefore,
that attractive window trims, counter displays and the like are essential to

the life and success of a progressive store. .They not only back up the argu-
ments contained in advertising and the arguments of the sales people, but
they enable the organization to hit on all twenty-four cylinders at once
instead of only on one.
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Little Loss from Credit Accounts
Merchants in Sydney and Sydney Mines, N.S., Report a Minimum
of Loss as a Result of Allowing Credit to Customers—If Delivery

Is to be Profitable, Adhere Strictly to a Schedule

["iNETY per cent of our business

is done over the telephone," F."N .

-*- ^ Morley of F. and J. Morely
grocers, in Sydney, N. S. told a repre-

sentative of Canadian Grocer recently.

"Our credit accounts represent fifty

per cent, of our turnover, but our losses

are less than one per cent. The people
catered to are among the best in the

city. We watch our credit accounts very
carefully, and if anyone becomes dila-

tory in payment, we remind them of the
fact, and in most instances the account
is met."

In the Morley store only top quality
goods are carried. "We believe in stock-
ing only the best lines available," Mr.
Morley added. "If a new line comes on
the market and it recommends itself to

us, we do not hesitate to suggest it to

our customers. We have frequently in-

creased the sale of new lines by getting
behind them, after we ourselves had
been convinced of their quality. We do
this very often over the telephone and
believe that it is worth while."

Mr. Morley has a delivery schedule
which he declares he adheres to very
strictly. Delivery from this store is

made only at certain hours. Some mer-
chants have made the assertion that
they have found a schedule of delivery
does not work out satisfactorily, but Mr.
Morley claims that it is the only way
to make delivery profitable.

The Mor'.ey store is always attractive,
and neatnesj is insisted on. Coods are
always delivered to the rear of the store
where there rre scales for weighing
them. All bottled goods are placed on
the shelves on one side and die canned
goods opposite. This makes u very neat
arrangement, and the customers get
used to looking for an article in an ac-
customed place. The office of the store
is on a messanine floor. A cash carrier
system is used and all moneys go to the
office, making it much easier to check
and with fewer mistakes.

Display is an important feature of the
Morley store. Windows are always at-
tractively arranged, as well as interior
displays on the counters and on the topg
of showcases- Neat displays of such
lines as jams, pickles, etc., are made on
the tops of the silent salesmen, and
since adopting this method, Mr. Morley
states sales have very noticeably in-
creased.

Labor saving devices are everywhere
apparent in the Morley store. Three
sets of computing scales are used. A
cheese cutter that Mr. Morley states he
would never be without, and an electric
coffee grinder are some of the work
•avers noticed. Two sets of carriers

for egg cartons are used, and in these
the filled cartons are placed. If a cus-
tomer orders eggg they are always
ready. Each carton is numbered, and
when being sent out the number is re-
corded on a card. In this way there are
no losses of cartons.

Work Well Together

Up until two years ago Edmond Mc-
Donald operated a store in Sydney
Mines carrying groceries and dry goods.
These two departments were in separate
buildings but were connected by a door
way in the centre wall. At this time,
two years ago, Mr. McDonald sold his
business, the grocery end to Mr. D. R.
MacAuley and the dry goods to another
man. This would have broken the idea of
the two departments in the one business
but the merchants saw that this
would hurt both so decided to continue
as before although they were
previously unknown to each other.
The office is the same as before
having entrances from both stores
but each merchant has his own
desk. The business to-day is, in the
face of adverse labor conditions, show-
ing steady improvement not only be-
cause of the joint arrangement but be-
cause both men are trying to give the
best possible service and carrying the
best goods. The joint arrangement too
has worked wonders in saving the old
business in the opinion of Mr. Mac-
Auley.

40 Per Cent Is Credit

An account register is used by Mr.
MacAuley in keeping his credit accounts
and when a customer of the grocery
department who has a credit account
wishes to get some drygoods on the
same basis they are jointly charged on
the grocery register. At the end of the
month when the account is sent to the
customer, the combined amounts are on
the one statement and the entire bill is

made payable tp Mr. MacAuley. After
these are paid a cheque is given to the
drygoods merchant to adjust the
amounts that have been paid. In this
way it is unnecessary for the drygoods
department to keep any credit accounts.

No credit is given in the drygoods de-
partment to any who are not regular
customers of the MacAuley store. Those
who are given credit are all reliable
and are fully investigated before credit
is given.

The credit at the present time is in
the best of shape and Mr. MacAuley
claims that if he were to stop the credit
at any time there would not be losses of
five hundred dollars. Forty per cent of
the turnover is credit.

Mr. MacAuley was formerly with the
Steel company in Sydney Mines and
knew all the people who would become
and were already customers of the
store. In this way he was able to elim-
inate the irresponsible ones. Although
there are some customers who have
some balance in their accounts, the reg-
ular current accounts are being paid up
regularly. These balances are caused
by the unemployment in the mineg on
which this town is dependant for busi-
ness. Telephone business is encouraged
in the store.

A delivery is operated on a reo-u!ar
schedule and customers know that" un-
less they get their orders in on time
they will have to wait for the next one.
All orders that come in. early i ,

morning are delivered at ten o'clock and
in the afternoon the delivery is made
at five. There are no exceptions, and
the customers don't ask for special de-
liveries.

Biscuit Display Increases Sales
Mr. MacAuley believes that biscuit

display is selling twice as many biscuits
as if they were without the use of it.
In this way the customers can see what
they are buying whereas with the old
system they were compelled to take what
was given to them. The display also
creates a desire as the appearance is al-
ways neat and clean.

More attention is given to the windows
each week and as a result the sales of
goods shown there is steadily improving.
The display is changed twice weekly.^

In wrapping orders be sure and segre-
gate butter from articles with strong
odors. Recently the writer made a pur.
chase and the clerk in wrapping the
order placed two cakes of soap on top
of a pound of butter. Imagine what
the butter would taste like after such
close contact, after carrying home in
the hot hands.

Do you know what it costs you to do
business and how often you turn your
stock? It not, find out immediately.-

Couldn't Kid Him
Some one, just for a joke asked for'

some sweet potato seeds. The clerk
hunted all through the seeds but could
find no sweet potato seeds, and finally
appealed to the boss.

The latter explained that he was be-
ing kidded and cautioned him about not
letting smart Alecks put anything over
on him.

A few days later a lady entered the
store and asked for some bird seed.
"Aw, go on," grinned the clerk, "you

can't kid me. Birds is hatched from
eggs."
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Illustrating hovj A. Glover, Kingston, OnL, displays fa U ^'ec/etables and fruits. Note the artistic use of corn
stalks, palms and wild flowers.

"Merchants Who Do Not Display
Vegetables Have Missed Something''

Such is the Opinion of A. Glover, Kingston, Ont.—The Fall of the

Year the Best Time to Make Such Displays—Sales Not Affected
By Back Yard Gardeners.

"A
NY GROCER who has not made
a special display, particularly

during the Thanksg-iving- sea-

son, of fruits and vegetables has miss-

ed a great opportunity," stated A. Glov-

er, Kingston, Ont., to a representative

of Canadian Grocer. And in so stating

Mr. Glover has certainly hit the nail on

the head.

It is true that many merchants have

a habit of making creditable window

displays of fruit and vegetables, but it

is also true that there are merchants

who pay littk attention to this side of

their business, other than heaping a

pile of vegetables of one sort or anoth-

er in the corner of the window, at the

front door, or perhaps a few boxes of

the same edible merchandise scattered

hither and yon throughout the store.

Happily, however, this class of merch-

ant is gradually becoming fewer and

farther between. Merchants are realiz-

ing the advertising value in a fine dis-

play of fruits and vegetables.

Displays Valuable Year Round

There is hardly a month in the whole

year wherein fruits and vegetables can-

not be shown to advantage. But it ap-

pears that the fall of the year is the

season to make the finest displays and

incidontly build a reputation for the

merchant, which, after all can only

result in one endin'j—larger turnover

and greater profits.

In the Glover store displays of this

nature (are a regular feature. Great

care is taken in the selection, and only

the finest goods are purchased; quality

is never sacrificed for price.

In trimming a window with fruits and

vegetables, Mr. Glover shows remark-

able artistic ability, as can be readily

seen upon studying the eff'ect which he

has achieved in the photograph of the

window display illustrated above. The
goods are apparently carelessly arrang-

ed, hut at the same time each article is

placed with a definite purpose in view

—to make each vegetable stand out

clearly and distinctly from its neighbor.

Palms, stalks of corn and wild flowers

of the fields are used as a background
which tend to give a breath of country

atmosphere to the whole display. This

touch of realism, idealism or whatever

else you wish to call it has a double

pui-pose. It completes the frame of the

picture, it adds cheer and attractive-

ness which the passerby cannot resist.

It causes him to stop and examine the

balance of the display in detail, templ-

ing the appetite, and eventually ter-

minating in a sale and a new customer

for the store.

Sales Steadily Growing

It has been stated by merchants in

small towns and in localities where

"every home has iti own backyard

farm," that the sale of vegetables is

relatively small and that a window dis-

play of such would be a sheer waste of

time. Mr. Glover, however, does not

find it the case. He has many custom-

ers whose hobby is backyard garden-

ing, but his sales on vegetables are

steadily growing each year. He claims,

that such customers are heavy buyers

of vegetables, especially in the fall

months. This is accounted for by the

fact that particular attention is paid to

the quality, even better than the cus-

tomer can grow in his own garden.
"Back yard gardeners are especially in-

terested in our window displays," re-

marked Mr. Glover. "The other day
one of these 'city farmers' was attract-

ed to the window by the display of

some fine snow white cauliflowers. He
came in and made a purchase. The
next day he was back and wanted to

know where he could get information
upon growing such fine cauliflowers as
all the family said they had never tast-

ed such fine flavored ones before. This
sort of thing occurs repeatedly, and in-

stead of naturally expecting it to hurt
the business on vegetables, it reacts the
other way, making people more inter-

ested in vegetables and of course a.

greater consumption and a bigger sale

for us."
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Estimating and Increasing Turnover
Following a New Method of Stock-Control a Remarkably Simple

and Impressive Record of Turnover Can be Kept, and the Number
of Turns can be Increased—The Number of Turns is Just as Vital

As the Amount of Profit on Each Turn

THERE should be no difficulty in

expressing the idea that the num-
ber of turnovers is just as vital

to a business as the amount of profit

on each turnover, and says the New
York Retailer: "If there are four turn-

overs in any given period the profit on

the stock investment of twenty per

cent., and if the number of turnovers

is doubled the profit will be doubled,

we are told by the Department of Do-

mestic Distribution of the U. S. Cham-
ber of Commerce," says the New York
World Retailer.

Many years ago merchants and man-
ufacturers who had studied distribu-

tion with exactitude, as if it were a

science or at least an art, learned that

the rate of turnover is one of the most
important factors in business. If all of

its relations are taken into considera-

tion perhaps it is the most important

factor, except always an accurate form
of cost accounting, without which it is

almost inconceivable 'that any business,

large or small, can be conducted really

well. We use the expression "almost incon-

ceivable" because we know that some

business heads have not established cost

accountintc. This is not an argTimcnt

against it anv more than if a merchant

does no advertising his failure to util-

ize this sales method is an argument
against the need of nublicity. If a bus-

iness man does not keep his costs sep-

arated from each other, we are forced

to ask:

How does he know when some of his

expenses are too high?
riear as the importance of the turn-

over appears and universally as it is

fcceptod, there are frequent violations

of its most fundamental principle—not

to overbuy—even among cjiipurativBly

progressive merchants. An addition to

the cash discount or an attractive price

concession sometimes will induce the

purchase of considerably more goods

than can be sold within a reasonable

turnover period. This entails the likeli-

hood that a season will pass leaving a

costly lot of goods in stock and the

resultant mark-downs and sacrifice sales

as the only way of moving them.

It is, of course, possible to be too

conservative and to buy less than could

be sold. This is not really a serious

condition because, unless transportation

facilities are very poor or tho distance

from supplies is very great, a shortage

usually can be made up in a few days
and often in a few hours. Average con-

ditions only can be discussed here.

Special cases demand special methods.

When the various expenses and
wastes involved in slow turnovers are

stated separately the subject becomes

KCT PROriT EZl

nXED EXPENSE [, , J

STOCK TURNOVER LUU

STOCK INVESTTIENT HH

Here are two ways of illustrating the profits due to more frequent turnov.ers.

Series A is based on a given -period and shows how the investment and in-

terest grow less while profit increases.

Series B is based on a given investment so that interest remains the same
although profit increases.

even more easily understood. What are

the elements in which losses duo to slow

turnovers may be found?
(a) Investment
(b) Interest

(c) Mark-down
(d) Salaries and wages
(e) Shelf or storage room
(f) Prestige-Reputation

(g) Inefficiency

An examination of these elements

shows their relation to each other

(a) Invested money is the source of

profit '.vhich in turn depends upon the

amount of goods in stock and upon the

length of time which these goods are

carried. It is evident that to double

the turnover comes to the same thing

as doubling the amount of stock with-

out increasing the investment. Or, vice

versa, one-half as many turnovers

results in doubling the amount of money
invested for the same quality of goods.

(b) Interest must be paid upon all

borrowed money and most merchants are

borrowers. If the turnover is reduced

from a period of six months to one of

three months the interest on a given

loan is reduced in the same proportion.

(c) Mark-downs are required for

three principal reasons:

1. The goods have proved unsale-

able at the original mark-up.
2. Too many were bought and a

change in the style or season has left

some of them on the shelves

—

3. With the result that they have
been soiled, chipped, bent or other-

wise defaced by frequent handling.

(d) Salaries and wages must be in-

cluded because every operation in every

establishment costs something. When
an unprofitable operation is performed
it represents a loss. Roughly these

losses are due to:

1. Waste of time by management
in reaching decisions as to when and
what mark-downs are to take place.

2. Waste of time by sales force.

3. Rewriting tickets.

4. Rearranging goods for mark-
down sales.

(e) Shelf or storage room is a defin-

ite part of the exnense of doing busi-

ness, and that portion which is devoted
to slow-selling merchandise is wasted.

(f) Prestige-Renutation~for the high
character or timeliness of merchandise
is sought by most stores. There is a
distinct waste measurable in dollars and
cents when the reputation of an estab-

lishment is lowered by shopworn goods.

(g) Inefficiency always results in

waste. The buyer whose judgment of-

ten is wrong usually makes the mistakes
from lack of knowledge as to the stock

and the speed or slowness with which
it is moving. Frequent mistakes cause
uncertaintv in the mind of the one who
makes them and tend to worse errors as

time goes on, unless some measures are
taken to make them improbable.
Have you ever figured or even esti-

mated the amount of these costs in

your own business ?

More losses which take the form of

waste may be thought of, such as in-

surance on mark-down merchandise and
other overhead items, but these cannot
be divided conveniently and only need
be mentioned.
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There is just one method of reducing

this waste to a minimum. That is

through records of purchases and sales

which can be consulted at any mo-
ment; which will give a complete pic-

ture of the situation as it changes from

week to week, from day to day, even

from hour to hour if that be desirable,

and which will supply the knowledge for

immediate additional purchases for

mark-downs or for any other change in

handling the stock.

In Fig'ure 1 are shown two sets of

graphs, series A-1, A-2, A-3, A-4 and

B-1, B-2, B-3, B-4.

Each of the columns in Series A
represents sales amounting to .$100,000

but the number of turnovers increases

from 1 in A-1 to 4 in A-4, and it will

be observed that with each increase in

turnover the stock investment as well

as the interest are cut in two, while

the amount of profit increases.

Series B shows uniform stock invest-

ments and costs of interest throughout,

while the amount of profit increases

with the number of turnovers.

Differently expressed. Series A proves

the decreased investment needed to per-

form a given amount of business and
profits which accrue to the same invest-

ment upon a multiplied turnover.

All of this has been accomplished in

a simple manner (by a new method of

stock-control), with benefits equally to

the merchant and to the customer. (And
every wise merchant knows that a bene-

fit to the customer comes home to roost

as a benefit to his business).

In a certain establishment the direct

cost of this method of stock-control has
amounted to less than 1 per cent, of

the selling price. Yet it has increased
the turnover considerably in all of the
departments where it has been applied,

and in the department where it was
first installed the turnover has nearly
doubled, while the mark-down wastes
have been more than cut in two. Not
only has the number of turnovers in-

creased but also the amount of merch-
andise sold in each turnover. Errors in

the judgment of buyers have been made
less probable in the future as the caus-
es and kinds of errors have been made
clear. Last but not least, a record of
the remarks by customers shows the
enhanced reputation of the stock.

If the accomplishment of these results
had been through any complicated or
difficult method its general application
might not be easy. But the exact con-
trary is the case. It is perfectly simple
and almost as easy as not to do it at
all, and it is quite as applicable to a
wholesale as to a retail business; to a
large business as to a small one.

First and foremost is the necessity of
dividing the establishment into depart-
ments. Usually this has been done
where a large stock is carried, but
small stores often have not done it and
a part of their trouble comes from this

neglect. An additional advantage fol-

lowing the practice is due to the bet-
ter display which may be made of the
stock. This, however, is another sub-
ject, since the discussion now relates
solely to control of the stock, which can
be secured only if it be arranged ac-
cording to a definite departmental plan.

It may be thought at first by some
leaders that there would be difficulty in

dividing into departments a store which,
like a grocery store, might itself form
one of the departments of a department
store. But on second thought it will be
seen that there are several possible de-
partments even in a gmall retail grocery
store. For example, many stores sell

ice cream; and there are costly and
cheap grades of bottled goods. Many
departments are possible in a grocery
store whether it be large or small. Nor
need departments be separated by par-
titions or show-cases; an imaginary
divi.sion is quite enough, so long as the
proprietor is conscious of it aind uses it

on the control-cards to secure a reliable

.'ales-analysis.

It is the only method by which un-
profitable departments may be reor-
ganized intelligently.

Have you divided your stoi-e into de-
partments ?
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Illustrating the Control Cards.

After the departmental plan has been
arranged an inventory must be made on
the control-cards which are designed to
exhibit every necessary fact for every
day in the month. A sample card is

shown, Figure 2, but the exact shape
and size will differ somewhat with the
department or kind of business involved.

The idea is adapted to the most widely
differing merchandise, as for example,
ice cream or canned goods. By print-

ing on both sides the capacity of the
cards may be doubled, and by using a
card twice the size, folded in the middle,
a quadrupled capacity is secured.
Many methods are practicable for in-

dicating to which department a con-
trol-card belongs. Probably the simp-
lest is by means of tinted cards, of
which there are seven standard colors:
white, blue, red, green, yellow, salmon
and gray. If a greater variety is need-
ed the name of the department may be
printed faintly on the face of the card,
or the upper edge of the card may be
indented or clipped at the corners so
that it may be identified at a glance.
Whatever plan is adopted should be con-
sidered carefully beforehand, since
changes are troublesome and expensive.
The row of figures at the top are the

days of the month and the blank spaces
below are the quantities "Rec'd," "O.
H." (on hand), "Sold" and "O. 0." (on
order).

According to Figure 2, the firm had
on hand at the opening of business on
Aug. 1, 19 bottles of size large and 11
oottles of size medium "salad dressing,
which cost .$4.50 per dozen and were
bought of Stevens & Company. During
the first week of August 18 bottles of
size large were sold, two bottles were
returned by customers (one each on the
4th and 5th) so that three bottles were
on hand at the opening of business on
Monday, August 7. On the same day
24 hottles were received which had been
ordered on the 2nd.

Certain of the figures, like "returned
goods," usually are made with red ink,
but the color cannot be shown in the
engraving, for which reason the figures
are inclosed in a circle. The figures
24, "0. 0." also should be cancelled with
red ink.

These cards it will be observed con-
stitute a perpetual inventory, which dis-
plays at a glance every factor in which
the management and the buyer may be
interested: At what rate the goods are
selling; which sizes are selling fastest;
which styles are most popular; when it
is time to order more and which of the
goods must be marked down. They are
under the charge of one person, who
makes all of the entries, and are mount-
ed in an open rack. Probably the most
remarkable characteristic of the con-
trol-card is the fact that changes are
recorded within a quarter of an hour af-
ter they take place, so that those in
authority, if it is necessary, may know
the precise condition of the whole stock
at any hour of the day.

From this description it is evident
with what certainty «nd rapidity judg-

(Continued on page 27)
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Finds Grocery Business More
Profitable Than Gold Mining

Interesting Reminiscences of a New Brunswick Merchant—Over
Half Century in Business and Continues to Take Active Interest

—

First Store to Have Plate Glass Windows—Believes in Display

And Modern Equipment.

MANY merchants in the Mari-

time Pi-ovinces have had a

checkered career before settling

down to a life work in the mercantile

world. Among whom is W. H. Van-

wart, Fredericton N. B. who, well past

the span of life of three score and ten,

still maintains an active interest in the

business although the greater part of

the executive work has been conducted

by his sons for the past fifteen years.

Mr. Vanwart was born and raised on

a farm near Fredericton, N. B., but at

the age of twenty one, like many an-

other youth of the same age looked up-

on far away pastures as being more

fertile than the ones closer to home.

So one bright morning in the year 1867

he left his home and landed in Portland,

Maine, and from there to Omaha, Neb.

He did not stay there very long, how-

ever, for the gold fever was upon him

and he decided to try to locate his for-

tune in Montana, near Fort Benton.

This point was reached by boat up the

Missouri river and held many a thrill

for the young navigator and seeker af-

ter wealth. It required forty-five days

to reach his destination and Mr. Van-

wart recalls many an exciting adven-

ture with the Indians, when on several

occasions it was necessary to build a

barricade around his boat to protect

I

himself from their murderous attacks.

Mr. Vanwart rerriained in Montana

for five years, dividing his time be-

tween goid mining and stock raising.

In these he was only nominally success-

ful. Going home on a visit, his family

persuaded him to see that there were

as great opportunities right at home as

there were in far away countries.

He decided to stay and in 1873 to-

gether with his brother-in-law, started

in the grocery business. Success fav-

ored the young merchant from the start

and eight years later he had accumulat-

ed enough funds tc buy his partners

share of the business.

Believes In Credit Business

In the earlier days of the business,

the greatest volume of trade was done

with the farming community, but today

this trade has apparently all passed

away. The store now having a city

clientele enjoys a reputation for

selling high grade merchandise.

Fifty per cent of the business is con-

ducted on the credit basis and Mr. Van-

wart stated that "he would sooner have

a good credit businesss than one of

strictly cash." He basis his opinion on

the fact that it is easier to do business

on credit than it is for cash, and cus-

tomers will make larger purchases.

Careful watch is kept upon accounts

and although a half century has

passed since the business was establish-

ed, few accounts have been required to

be entered upon the wrong side of the

Profit and Loss account. Accounts are

rendered promptly the first of each

month and usually by the tenth the full

amounts are received.

In the early days of his business car-

eer, Mr. Vanwart would make an ex-

pedition to St. John, each spring and
fall for the purpose of buying and to

discover new articles. This was neces-

sary to keep abreast of the times as

travellers were not as numerous fifty

years ago as they are today.

This policy of being everlastingly on

the look out for new lines has been
strictly adhered to, and today the Van-
wart store has a reputation for carry-

ing the latest and highest grade mer-
chandise.

It might be mentioned that W. H.

Vanwart was the first merchant in

Frederifton to install a plate glass store
front. This was later followed by an
automatic oil pump, silent salesman
show cases, computing scales, cash reg-

ister and other modern fixtures.

Goods Displayed Half Sold
Special attention is given to display

both in the store and the show windows.
Two display cases are devoted to candy
and during the past year, sales on
chocolates alone, amounted to C,000

pounds.

Fancy baskets are used for display-
ing fruit and the results have been very
gratifying.

"You cannot go back to the old meth-
ods of doing business," said Mr. Van-
wart to a representative of Canadian
Grocer. "The store must have modern
equipment and the stock must contain
the newest articles, both in season and
out. People are demanding better

quality and more variety."

Cuban Sugar Committee Announces
Lower Price On Raws

Reduction of One Eighth of a Cent Regarded
as Influenced by Dullness in World Markets
—Europe's Beet Crop Estimated at 3,900,000

Tons

THE Cuban Sugar Committee has

announced a reduction in price of

Cuban raws of one-eighth of a cent,

making their price 2.50c cost and freight

which is equivalent to 4.10c duty paid in

New York. The last reduction is claimed

to be the outcome of the quiet market and

the possibility of the large stocks of

Cuban sugars not being moved off be-

fore the new crop arrives. In review-

ing the sugar situation the Federal Sug-

ar Refining Company, says: "The sugar

industry will be back on a supply and

demand basis before long and those in-

terests naming the right price will move

supplies, whether of cane or beet su-

gar. The declaration of the domestic

beet industry that it will not enter

Eastern refiners' territory east of the

Pittsburgh-Buffalo line, and the Cuban

committee's announcement that it will

market its stock without undue haste or

undue inflation, assuming ideal condi-

tions in the industry. These ideal con-

ditions do not exist and it is wrong to

believe that reduction of stocks is a se-

condary matter.

"Extreme dullness continues in the

sugar markets of the world. The Brit-

ish Government's arrangements with

the British refiners have ended, and it is

believed that about 40,000 tons white
sugar held by the Government will soon

be placed on the market and the work
of the Royal Commission thus complet-

ed.

"Europe's beet crop is now estimated
by Federal correspondents at 3,900,000

tons, as compared with 3,695,000 tons

last year. Germany's crop for 1921-22 is

now placed at 1,330,000 tons, as condi-

tions are on the whole considered fav-

orable. Reports from France, Holland,

Belgium and Czecho-Slovakia also an-

nounce improved conditions, although

more rain is needed.

"All the German raw sugar factories

and refineries have joined in one big

combination. The whole sugar industry

of the country is to be merged from one

central office in Berlin called the Zuck-

er-Wirtchaftsstelle. Germany is not ex-

porting sugar, declares a Government
statement, contrary to reports. Before

the war large quantities were exported,

especially to England, but Germany is

not in a position to resume this busi-

ness now. In 1920 only 1,370 tons of

raw and 4,552 tons of refined were ex-

ported compared with 530,000 tons of

raw and 590,000 tons of refined in 1913."
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Careful Watch of Expenses Pays
This Grocer's Costs for Paper and Twine in 1920 were .9 Per Cent

As Compared with .63 in 1919—Paper Buckets Used for Pickles,

Ice Cream, etc.. Should be Charged For

By HENRY JOHNSON, Jr.

SOME merchants watch expenses and

thereby correctly^ interpret current

conditions. Here's one:

September 16, 1921

Dear Sir:—Your articles on expense

account have been interesting to us. One

item which with us is bigger than heat,

light, insurance, taxes or bad debts, and

a close runner up on rent, is paper and

twine. With paper prices what they

were last year, this item actually reach-

ed .99/, in our business. In 1919 it was

.63%.'We do not see where else a paper

and twine item can be put except in ex-

pense account. It is true some paper

bags are sold by weight with rice or

chocolates or sugar, but most paper is

simply expense. You cannot collect for

wax paper put on comb honey or for

the bucket used for pickles, ice cream or

oysters, or for a bag used with apples or

c'othes pins. Our 1920 expense account

ran thus:

Rent 98

Wages 6.91

Advertising ^°

Delivery 2.67

Heat & Light 35

In & Taxes 27

Bad Debts 50

General 2.93

14.97

General includes ice, .18, office .08,

paper, twine .9, interest on investment,

1.21, telephone, telegraph and deprecia-

tion. Interest on investment is bigger

than it will be soon as stocks were large

at beginning of 1920. Expense in the

past few years has run this way:

1917 1918 1919

13.22 13.6 12.47

In 1905 our expense was 18.09, in

1910, 15.57, in 1913, 14.08. It came down

as turnover increased, but showed an in-

crease in 1920 for the first time in many
years. This year it will probably show a

further increase as expenses have not

dropped with prices of goods.

Yours truly, Eastern Ontario

. Almost All to the Good

There is little to be said in comment,

for this man knows what he is about. He
takes little for granted, thinks out his

daily problems himself to the logical

conclusion.

It should be said, however, that paper

buckets used for pickles, ice cream, etc.,

should be charged for. The cost thereof

should be figured in when the price for

those commodities is fixed. This applies

eiuallv to effg cartons, butter trays and

all other items when it is possible to

foresee with fair accuracy to what use

any package is to be put.

Eggs may cost 38 cents the dozen.

With iy2C. added for the carton, the cost

id 3JV^c. Such must be the cost taken

into account when the price is made.

Same with th2 other things. A bucket

costs so much. It is just as tangible a

cost as the quart of pickles or ice cream.

Sufficient of a burden must be imposed

on those items to cover the probable

average cost of all packages directly in-

volved. Where the average is doubtful

—

where you are uncertain whether sales

will run mostly to pints or quarts—take

the bigger figure and play safe.

Even in doing this, .there is no reason

to lift those things out of the expense

account. An extra buffer of one half per

cent, here and there is an excellent safe-

guard. Be as accurate as possible, but in

case of doubt take the benefit of the

question to yourself.

Service Wins—When It Is Rendered

Here is another angle:

Sept. 17, 1921

Dear Sir:—With much interest I

study your stories in Canadian Grocer.

No question of doubt you are in a way
familiar with conditions of the grocery

business in our city. I, like a lot of others

am hemmed in by a bunch of chain

rtores. Now, my slogan is "Service."

That probably accounts for me doing as

fairly well as I am. Yesterday the

Elank Chain Store Co. had an ad in the

evening papers: "Bananas 5c. a pound."

In order to to make a profit, I must sell

bananas for about double that price. I

sent a boy to one store with a nickel for

a pound of bananas. He came back with

three small bananas, one half rotten,

that weighed 12 ounces. I sent the same
boy with another nickel to get a pound

in another store. They "were out—^had

none." Then I sent him to the first store

again v/ith 25c. to get five pounds. He
came back with five pounds all right,

but five bananas out of this lot were

soft, unsaleable. Now, we are up against

it in such ways. You may have some
suggestions to make.

Yours truly

There is no indication in this how
well my friend is doing; but I assume he

gets by and that he does it by delivering

sound bananas at ten cents a pound, with

other service along similarly sound lines.

It is an instructive thing to note that

grocers who deliver bananas in good con-

dition succeed in getting the price neces-

sary and sell many times more than

their neighbors who insist that "it can't

be done."

Onlv yesterdav I talked with a grocer

who is surrounded with "cheap" compe-

tition which bears dowTi heavily on

bananas as a leader. He sells more
bananas every week. With a business of

only moderate size, he sold four big

bunches last Saturday.

He selects his bunches from his jobber
parsonally. He gets long, even sized

fruit. He takes it in when it is "on the

turn," so that it is solid, bears handling

and ripens evenly as it hangs in his store.

He selects bunches in which the stem is

green and firm, and he lets all that stem
remain where it is.

Pays to Know Your Goods

This matter of the stem is important.

The fruit draws nourishment from the

stem in ripening. If the stem is green,

there is nourishment to draw on. If it is

dry, the fruit will drop off shortly, there

being no nourishment left. The longer
the stem, the more nourishment, hence
it should not be cut off "to make it look

neater." Nature is not always neat, but

she usually knows what she's about.

Consequently all the fruit* this man
sells makes good with his customers, and
consumers always prefer value to mere
price. Perhaps it might be well to say

that it takes both value and price to

make something that is permanently in-

teresting to the customer.

At the risk of reputation, I shall tell

here the story of the wholesale fruit

house and bananas. If you stop to think,

you will realize that in the jobbing fruit

business, bananas are the competitive

item. They are the sugar of that busi-

ness. Being thus highly competitive,

many jobbers lose money on them.

A certain chain of jobbing fruit houses
had one member that was so sick that

the plan was to discontinue it. Pending
its winding up, a young man was sent

from the parent house to take charge. In

three months he turned in net profits of

$4,000 from this sickly sister, and it was
decided not to close it out just yet. Next
year that house turned in earnings that

in percentage were the highest of the

chain, and in dollars and cents second to

the highest. That is some record? Yes:

and it was made by delivering good
eoods and getting the price needful for

them. ,

Bananas Lifted out of Competition

Not only are bananas highly competi-

tive, but this section was more badly de-

moralized from the jobbers' standpoint

than most others. Men were apparently

trying to commit business suicide via the

banana rout. The fruit was costing five

cents at shipping noint and selling at

this place at 7 to 7%c. Here is how that

boy figured it out:
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Fruit was billed at, per hundred 5.00

Freight and tax, per hundred, 1.00

Add for shrink, 11% .66

Add for gag ripening, handling,

rent .60

Makes cost laid in ready to sell 7.26

General overhead being VlVzc/^ and

profit needed being 2^/2%, he divided his

cost by 85, as follows:

854

85)726
680

460

425

350

340
n

Thus he arrived at his sale price of

$8.55 to 8.60 per hundred pounds.

How He Got The Price?

This procesg of figuring on the sale is

simiple—and vital to your business. The
85 is arrived at by taking the margin de-

sired, 15%, from 100 and dividing the

cost as shown by the remainder. That
yielded him the margin he needed and
he always knew he had the right margin
because the rule for figuring indicated ig

always right.

He was able to get the price he needed,

which was from $1.00 to $1.50 more than
competition because he delivered value.

Others felt that grocers "would not pay
the price" so they gave their goods away
in reckless competition. This boy knew
he must get the price or starve, so he
got it.

Very soon the customers were seeking
him for "some of those fine bananas."
They began coming for such fruit on
special occasions. Then they found that

all customers wanted something for

their money—that nobody wanted to pay
even a low price without some return

—

andi they switched over to the man whose
price was high but whose goods were
good.

So, while the chain store is hard com-
petition and does not by any means al-

ways fall down on quality as in the case
related above, the one way to beat it is

to be diligent in your business, deliver-
ing value and being vigilant in the
"Service" of your customers.

ESTIMATING AND INCREASING
TURNOVER

(Continued from page 24)

ments may be formed and policies may
be altered.

Is not your business the most import-
ant of any in the world to you?
Do you intend to apply control-cards

as soon as possible?

To provide the facts for this control
a counon bearing the style number is

detached from the ticket with which
each article of merchandise is provided
when it is placed on sale; and this coup-
on it is necessary only to transmit to
the person who has charge of the con-
trol-cards. As an interesting economy

(although having really nothing to do

with this particular subject) these tick-

ets are made in triplicate and are

printed on an addressograph. Not only

has there been a direct saving in the

number of people employed in marking
the goods but there has been a surnris-

ing elimination of errors; and, of coarse,

the very common troubles due to poor
handwriting have been obviated wholly.

It follows therefore that the careful

study of this subject brought indirect

imnrovements as well as those better-

n-ents which were sought more partic-

ularly. Labor-saving devices usually in-

sure also a much higher degree of ac-

curacy.

One very g^eat improvement and sav-

ing net mentioned yet is the increased

kR.)wlc'dge of what constitutes Wn\ prop-

er mark-up in various lines. Hitherto

there was' a sort of happy-go-lucky
guessing contest as to what might be a

rea-onable spread. Thi.< has gvcn «!i,v

to t?e lecorded facts shown upon the

Control-cards. It has not reached the

high p!ane of a fixed ma ••:-up percent-

age for each class of goods, but even
that is expected as one of the results in

the near future, and in the mean time

most of the usual and costly errors have
become things of the past.

It would be difficult to exagg'erate

the improvement in the morale — the en-

thusiasm—of the sales force which will

follow the introduction of the control-

card method. Naturally this has
brought with it a higher ratio of sales

to the time expended in selling'. A very
definite certainty exists that the profit

due to quicker turnovers will be match-
ed by the saving in selling expense; and
this again is certain to be reflected in

the attitude of the sales force toward
their employment and particularly to-

ward the sale, which will be regarded
by them more in the light of a proba-

bility than ever before. There is noth-

iii;r Jtionge in this. A feelina: of con-

fidence is the first requirement for suc-

cessful selling, and merchandise which
drags must have a deterrent effect upon
those who attempt to dispose of it.

Do you believe in guessing or In

knowing ?

It should be understood very clearly

that while the control-cards are for the

purpose of collecting information which
is required in every business, there re-

mains the necessity to condense the fig-

ures which they display in the form of

a report. This should be done weekly
and monthly in any event; and prefer-

ably there should be reports of the prev-
ious day's operations placed upon the

desk of each person in authority every
morning. Without these reports the

management fails to secure the benefits

endowed by the control-cards and the
chance for immediate action is lost. Op-
portunities for a profitable change in

policy may come suddenly and if not
taken advantage of at once may disap-
pear as quickly as they came. Control-
cards are largely to provide for these
sudden changes which a wide-awake
merchant can convert from a loss into

a profit only if he has before him a pic-

ture of what is taking place.

Two forms of report are needed:

(a) Slow-selling Merchandise.

(b) Quick-selling Merchandise.

These will be considered separately

because they relate to problems which
are entirely distinct from each other.

(a) Slow-selling merchandise must be
recognized immediately in order

that the mark-down shall not be
delayed beyond the proper mo-
ment and to insure that future

purchases of that class shall be
made with more caution.

(b) Quick-selling merchandise should

be emphasized in the minds of

those who are responsible for

buying, and this can be done only

through visualizing what has tak-

en place by means of the actual

figures and dates.

If other business men find these facts

necessary, should not you provide your-

self with them also?

No particular imiportance need be at-

tached to the precise form in which
these reports are made so long as they
are of a size to fit standard filing cab-

inets. They should display a short des-

cription of the merchandise, the name of

the manufacturer, the quantity sold, the
quantity unsold and the date when plac-

ed on sale. In the case of slow-selling

merchandise the report should show
the mark-down (if any has been made)
and the sales since marking-down.
Both of the reports should have a suf-

ficient space for remarks.

In an establishment of any magni-
tude the best results can be insured

only by employing some one from the
outside, whose duty shall be to study
the existing practice and apply better

methods wherever it can be shown that
an improvement is likely to follow. In
one instance very great results were
secured through a young man who had
never sold a dollar's worth of merchan-
dise in his life and who had no mer-
chandising experience of any sort. But
he had an observant eye, an analytical

mind and a diplomatic manner. Those
who have been close to a business, who
have seen it grow to large dimensions
from a small beginning usually are the
last to believe that any improvement
can be suggested which they them-
selves would not think of first, unless
they have rare qualities of vision and
imag-ination—unless they are bigger
than their jobs.

Management begins with Man and
distribution is Man from the top to the
bottom. Thoughtless management helps
no one, the management least of all.

The more exact, the more progressive,
the more scientific distribution can be
made the more everyone will be helped,
from and including the producer to the
consumer.

Control cards are a means.

Oh, Fizz-z-z-le

"He's made nothing but a fizzle in his

life."

"How's that?"
"Oh, he's a manufacturer of se'.tzer

water."
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Canning Your Ideas

W4ILE going the rounds of your store some

morning, a vague idea may pop into your

head as to how a certain line could be pushed to

better advantage; the meat department might be

better in some other section of the store or some

idea that might materially increase the efficiency

of your staff. You give these plans a moment's

thought, but decide for some reason the time is not

yet ripe for the change, and under press of other

business you cast the ideas aside.

This is a grave mistake. Some day there will

develop conditions better suited for the change.

Ideas are money. They should be filed away for

reference against the day when you will be able

to demonstrate their worth.

We know one merchant who carries a pad of

paper in his pocket and no matter where he is,

when an idea comes to him he jots it down. He
keeps a small pad of paper and a pencil by his

bedside and often valuable ideas will flit across

his mind in the wee small hours of the stilly night,

and like the elusive pot of gold at the foot of the

rainbow, become as vapor and soon disappear never

to be reclaimed, unless a material memo is made

of them.

This merchant files his memos away in system-

atic order. He has an indexed scrap-book. Under

A for instance, ideas for advertising are filed; un-

der W, ideas for windo^w displays; under S, sales

plans and so on, every idea that is picked up in the

course of the days work, whether original or other-

wise, are filed away for future reference.

When an important piece of work pops up this

merchant on account of his idea collecting system

is well prepared which perhaps is the most im-

portant idea.

The Grocer and Druggist

A BUSINESS paper going to the Drug trade re-

ports a case where a woman endeavored to

purchase some fruit jar rings from a grocer and

was advised that he did not carry them, that she

should try the druggist a few doors down the street.

The same article goes on to say that the druggist

has lost considerable of the extract business and

that there is no reason why he should not get it

back again. It admits, too, that the druggist has
lost his hold on a number of lines and quotes a drug
merchant as saying that these could be got back
again if the druggists of the country went after the

business in the right way.
It is news to us that a grocer could be found

who did not carry fruit jar rings. No doubt this

particular merchant had disposed of his supply and
felt that the season was a little too far gone to re-

order. In spite of this isolated case, the grocer will

always get the big share of the fruit jar ring busi-

ness as well as that of the spice business.

All the same, grocers and general merchants
should turn over in their mind the fact that some
druggists are out after business which is legiti-

mately theirs. During the fruit preserving season

at least there should be some special campaign
conducted by the grocer to show the general public

that he is the headquarters for all preserving lines.

Income Taxes

A NUMBER of complaints have recently been mad'e

to the Income Tax officials by merchants and oth-

ers wiio state that there is discrimination between a limit-

ed liability company and a partnership in the levying of

the tax. According to authorities on the subject there is

little valid reason for making a distinction between pro-

fits and dividends, for purpose of income taxation, and

investigation shows that the protested measure is likely

to be abolished in Ontario at the next seasion of the Legis-

lature. It is only fair that either partnership profits

should be made taxable or dividends made non-taxable

as they are similar, in that they each represent earnings

on capital invested. The Government has been very

dilatory in collecting thase taxes, being only now en-

forcing collection of 1919 taxes, and this has caused

much confusion among the trade. Under the circum-

stances those who are honestly trying to meet their ob-

ligations should be shown some consideration rather than

strictly enforcing penalty clauses as 'has been done in

manv cases.

Editorials in Brief

Most of the men you hear complaining about hard

times and dull business are men who make that same

complaint year in and year out, regardless of the times.

The customer who catches you in one lie about your

goods will be suspicious of everything you say about

them.

Success isn't a matter of the most opportunities. It is

a matter of making the most of what opportunities

there are.

^'ou can get along in your business without funny-

bones, wish-bones and bone-heads, but you can't make a

go of it without backbone.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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^ Maritimes

D. MacDonald has recently opened a

meat and grocery business in North Syd-

ney, N. S.

Harold Falls, North Sydney, N.S. is

a new member of the retail field with

a store carrying groceries and pro-

visions.

The South End Market, George Street.,

Sydney, N. S., has recently been sold by

Arthur J. MacDonald to A. P. Shaw.

After a six months' absence from the

grocery business John A. Braithwaite

has recently opened a store on Tupper

St. East Sydney, N. S. Mr. Braithwaite

spent his six months' absence from the

business in a trip to the West Indies.

J. Rogers, who has for the last few
months been entirely engaged in the

selling of fish in North Sydney, N. S.,

has now a complete line of meats and
groceries also.

Among the new merchants in the gro-

cery field in Sydney, N. S., is Frank
Lapolder on Charlotte St. Mr. Lapolder

also plans on carrying an extensive line

of homie made candies.

John A. Tilton, aged 50 years, of St.

John, N. B., was found dead in bed in

the Prince George Hotel, Toronto. Mr.
Tilton was a traveller for the West
End Flour Mills. Death was caused

from apoplexy. Chief Coroner Graham
decided an inquest was not necessary.

The body was brought home for burial.

Quebec

J. B. Renaud & Co., St. Paul Street,

Quebec City, have opened a retail store.

E. E. Hopper who has for some years

been in the grocery business in St.

Thomas, Ont., has come to Montreal this

week to take chai'ge of a grocery store

on Papineau Avenue.

Ontario

E. A. Ward has opened up for busi-

ness at 1227 Dundas St., Toronto.

Brudners have opened up a new store

at 1499 Dundas Street, West Toronto.

M. Mashed has opened up a store at

1196 Dovercourt Rd., Toronto.

M. Lucy has commenced business with

a store and stock at 1021 Weston Road,
Mt. Dennis.

John Turnbull, Hamilton, Ont., is

closing out his business.

August Polzin, Kitchener, is com-
mencing business at 161 King St. East.

Mrs. G. A. Baxter, Toronto, has re-

moved to 226 Greenwood Ave.

C. T. Bennett, Toronto, has sold to

R. J. Dillon.

Wm. H. Blaylock, Toronto, has retir-

ed from business.

Henry Marsh, Toronto, has sold to

Wm. Cambrey.

David Milne, Toronto, has removed to

Cor., Gerrard St. and Woodbine Ave.

A. C. Needham, Toronto, has sold to

F. J. Aitchison.

J. Yasny has commenced business with

a store at Dundas and Crawford streets

Toronto.

R. Waring has commenced business

with stock and store at 341 Bathurst

St. Toronto.

F. Wright has commenced business

with a Cash and Carry store at 346

Dupont St., Toronto.

The United Grocery, Kingston, Ont.,

is disposing of its stock, and intends re-

tiring from business.

The Canadian Excelo Company have
ccmmenced operating at 489-93 King
St., West, Toronto. They manufacture
Excelo Cake Mixture, which is packed
two dozen one pound packages to the

case, comes in assorted flavors and re-

tails at 35c per package. This product

contains all the necessary ingredients

to make a cake weighing 1% lbs., and
all that the housewife is required to do

is to add water and bake.

Earnings of the

Ogilvie Co. Not As
Great as Last Year

Montreal, Que., Oct. 16.—In common
with other milling companies the Ogilvie

Flour Mills Co. reports decreased profits

in the annual statement which- wag pre-

sented to the shareholders at the annual

meeting held the other day. The profits

for the year from all sources, including

investment income and after payment of

bond interest, was $636,303, as against

$959,665 a year ago. After providing for

the payment of the regular 7 per cent,

on the preferred there remained a bal-

ance of $495,303 available for distribu-

tion among the holders of the common
stock. This result is equivalent to 19.85

per cent, on the common stock, as com
pared with 32.36 per cent, last year and

59.7 per cent, for 1919.

Vice-President and Managing Director

W. A. Black, in presenting the statement

pointed out that wide fluctuations in

wheat prices during the year had made
purchases difficult, and that the export

situation was unsatisfactory owing to

the British Government control of the

flour trade.

Smooth Trick

Got Chickens

From Farmers

London, Ont.—A very smooth individ-

ual, claiming to represent a local grocery
concern, approached a farmer on the

market the other day, presenting an or-

der supposedly from the firm, picked out
several of farmer's finest chickens, stat-

ed that they were for an order and ask-
ed if the farmer would mind presenting
the bill to the firm for payment .

The bill amounted to $6.40, which, of

course, looked like very good business
for the farmer, but, when he presented
it to the firm, they denied that they had
bought any fowl from him or had
authorized anyone to purchase it.

About 10 minutes after the farmer had
repoi-ted the incident to Market Clerk
Maker another farmer approached him
and told him the same tale, except that
the man who succeeded in getting the
chickens from him differed in descrip-
tion from the other one, and he bought
them for another firm, to the amount of
$2.40.

MONTHLY REPORT OF
MERCHANTS' ASSOCIATION

IN MONTREAL

The monthly report of the Merchants'
Association of Montreal has been issued.

During September thirty-one informa-
tions in the Police Court were laid and
the arrest of twenty-one of the accused
was effected. Convictions were secured
in nineteen cases.

Four alleged fraudulent failures were
dealt with during the month, the amount
involved being over $100,000. Two ac-

cused in these failures have been sent
for trial and two other cases are pend-
ing.

The:'. association's campaign against
the fraudulent use of milk bottles was
continued and over 20,000 bottles return-
ed to the rightful owners.

DIRECT FROM FACTORY TO THE
SMOKER

David Sweet & Co., manufacturers of

Principado cigars, Hamilton. Ont., are

selling their prodiicts on a "direct from
factory to you" plan.
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Food Building to Be Commenced Soon
Contractors Expect to Get a Start This Fall—Building to be Ready Early for Next Year's

Exhibition—Two Years' Work to Get It

TORONTO, Oct. 7— (Special.) As
announced briefly in last week's

issue the contract has been let for

the new Pure Food Building on the

grounds of the Canadian National Ex-
hibition here. It went to the lowest ten-

derer and it is expected work will begin
any time on it.

The Food Products Association have
been working for some time to get as

much on the exhibit space as possible

reserved by exhibitors. Of 26,700 square
feet approximately 23,000 has been re-

served leaving only a small balance. It

is expected that the Association execut-
ive will meet the Exhibition Board in

the near future to discuss the method of
alloting the space. No space has actu-
ally been alloted up to the present.
Three years ago last September, "Can-

adian Grocer" first proposed a new
building for the food manufacturers on
the Exthibition grounds. A few firms
were interviewed at that time and most
of them expressed their approval of the
proposition, but nothing definite was
done.

In August of last year "Canadian Gro-
cer" again advanced the proposltionafter
interviewing several of the exhibitors, all

of whom felt that they were entitled to
a new building in view of the importance
of the food industry and the number who
were exhibiting from year to year. At
a meeting during the exhibition of 1920
the Food Products Association was form-
ed and has carried on the work to a suc-
cessful conclusion. Several meet-
ings were held during the latter
part of 1920 and first part of 1921 with
a view to securing a building for the

1921 Exhibition. This would have been
accomplished had it not been for the fact
that the lowest tender for the contract
amounted to $51,000 above the estimate
of the architects. Since that time there
have been some changes made in the
plans and the cost of building has also
declined considerably. The result was
that when the tenders for the new build-
ing were opened in September this year,
it was found that the lowest was approxi-
mately $140,000, whereas the estimate
was $150,000. Since then the Food Pro-
ducts Association have secured the con-
tracts for space above referred to.
One of the features of the new build-

ing will be some half dozen open air
court yards. The architects point out
these will permit of plenty of fresh air
throughout the building and give visitors
an opportunity of getting fresh air with-
out having to go outside. The exhibit
spaces are apportioned off into twelve
foot widths each space being sixteen feet
in depth which allows for a false wall at
the rear for a four foot warehouse space.
The exhibitors have all signed for a

term of ten years.

New Match Plant

To Start in Canada

Prominent match manufacturing con-
cerns of the United States and England
have become interested in a plan for
the formation of a new match manu-
facturing company in Canada, says a
despatch from New York. Those in-
terested in the undertaking include the
Diamond Match Company of the United

October 21, 1921

States, the Maguire, Paterson & Palmer Co. of Canada, who also manufac^
ture matches in England and Ireland
and Bryant & May, Limited, of Great
Britam, as well as prominent capitalistsm both England and Canada.
At the general offices of the Diamond

Match Company it was alleged that the
company was interested in the organis-
ation of the new Canadian company
and would give the new organisation
the full benefit of its experience, pro-
cesses and machinery.

Sir Alexander Maguire, Chairman of
Maguire, Paterson & Palmer, before
sailing for Europe, confirmed the report
that his company was interested in thej
new undertaking, and that the site of
the first factory will be on the property
of the company located at Pembroke
Ont.

Niagara Falls R. M. A.
Elect New Officers

Niagara Falls, Ont. (Special)—There
was a large attendance in the city hall
recently at the second annual meeting
of the Retail Merchants' Association,
and a deal of business transacted. The
election of officers was held, and the
following are the men who will handle
the business of the association for the™
year.

President—John Logan.
Vice-President—E. Lefler
Secretary—H. W. Pew.
Treasurer—Jonas House,

elected.)

Executive committee:
Grocery—Clark Bradley and J. Muir.
Butchers—J. F. Baxter and W. A.

Pew.

(All re-

Or a High Ball?

Mrs. Stubbins: "Do you like codfish!
balls, Mr. Fox?"
New Lodger: "I don't know, Mrs.

Stubbins; I never attended any."

C'NE

Reproduction from the plaster model made to show prospective exhibitors th
Food Buildings.

e type and general design of the Pure
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WESTERN CANADA NEWS
J. F. Mackay, manager John Morrow

Co., Ingersoll, left Friday on a six

weeks' business trip in the West.

A. Hanna, has recently taken over the

business formerly conducted by Hill

Bros., of 164 Langside Street, Winnipeg.

A. S. Capwell, manager Canadian

Buffalo Forge, Kitchener, has returned

from a business trip in the Maritime

provinces.

George Donnell, Saskatoon manager
for H. P. Pennock & Co., Ltd., spent a

few days in Winnipeg last week visit-

ing head office.

James W. Whitcomb of the Crown

Broom Works, Vancouver, B. C. has re-

turned from a trip to Kansas and other

Southern States and while en route to

Vancouver spent a few days with their

Western representatives, Mason &
Hickey, Winnipeg.

Preston Dilts, for a number of years

with the Codville Co., Ltd., Winnipeg,

has taken a position with Cameron &
Heap, wholesale grocery firm of Regina

Sas.

C. & J. Jones, manufacturers of Win-

nipeg have been appointed representa-

tives for the Sapon Soaps of Canada

Ltd., of Hamilton, Ont., for the provinces

of Manitoba and Saskatchewan.

The Canadian Fish and Cold Storage

Co., with head offices at Prince Rupert,

B. C, have issued a writ against the

Canadian Express Co. for $10,870.37.

The plaintiffs allege breach of contract

and negligence.

D. G. Bezior, sales manager of the

North West Division of the Van Camp
Packing Company, was in Winnipeg last

week on a business trip and called on

their western representatives, W. H. Es-

cott & Co.,

Harry Home of the Harry Home
Company, Ltd., Toronto spent a few
f^ays in Winnipeg last week on a busi-

ness trip. Mr. Home is going West as

far as Calgary in the interests of his

firm.

Gibson, Paterson Brown Ltd., Winni-

peg have been appointed representatives

for the Harry Home Company, Ltd., of

-Toronto, Ont., and will have the selling

rights for the provinces of Manitoba,

Alberta, Saskatchewan and B. C.

H. M. Gully, of the Dri Milk Company
of Toronto and Courtland, Ont., who is

taking in the National Dairy show at

St. Paul, stopped off at Winnipeg and

renewed acquaintances with their west-

ern representatives Donald H. Bain

Company.

Raw & Henry, wholesale grocers, have

moved from the Gait Building and are

now located at 246 Princess St., Winni-

peg. This firm have leased the entire

building consisting of four floors and

basement and also have tracking facili-

ties. .

Is Re-elected President of the

Winnipeg Retail Association

Officers are Chosen for the Ensuing Year
With W. H. Humphries again Piesident

—

Dominion Secretary Addresses Gathering

WINNIPEG, Oct. 18—W. H. Hum-
phries was re-elected president of

Winnipeg branch of the Retail

Merchants' Association of Canada at the

seventh annual meeting the other night

in the Board of Trade building. Other

officers elected were; Vice-president,

first, C. W. Campbell; second, G. H.

Stewart; third, John Afleck; treasurer,

W. D. Dingwall. These officers, togeth-

er with the secretary, to be elected by

themselves, will form the executive.

The meeting was representative of

practically every line of trade. Delegates

to the Manitoba provincial board will be

the five officers elected. Upon motion it

was decided to make the chairman of each

of the various trade sections, an advisory

committee to the executive. A further mo_

tion, cbnfirming recommendations re-

garding a credit reporting and collecting

department, was also passed.

The president's address combined the

secretary's report, reviewing the work

accomplished by the association during

the past year, in which eight meetings

were held and many important questions

dealt with. Many new trade sections

had been organized, it was shown.

The speaker of the evening was E. M.

Trowern, secretary of the Dominion

board, who spoke on "The Importance of

the retail merchant in the community,"

showing that the retail merchants as a

class must be organized in order that

their interests be wholly taken care of.

Mr. Trowern referred to his visit to

cities in the west. Following the Domin-

ion convention held in Winnipeg, Mr.

Trowern, with the Dominion president,

visited 50 towns and cities in western

Canada. In referring to the growth of

the organization, he said: "We have

been organized 25 years. We have grown.

There are 110 people in our employ. We
have $30,000 invested and we are making

great progress.

"Let us look at the retailer as a very

necessary part of the community," he

said. "Men years ago did not like the

name of retailer. They liked other

names, such as business man, members

of the Chamber of Commerce. Let us

examine his importance. Starting with

Sydney, N. S., and then let us go across

Canada to British Columbia, take the

valuation of the land, buildings, stocks,

cash in hand, book debts, and you can

buy out all other classes combined and

have a big surplus. Thus you see the im-

portance of the retailer. If the retail

trade is important as you see it, then

we must be organized."

No Apology For Organizing

"I hope some day we will have a con-

ference of manufacturers, wholesalers,

retailers, labor people and professional

men and try to ascertain what is in the

best interests of Canada. We have been

keeping our light under a bushel. The
public cannot get along without us. The
retail trade is the backbone and the heart
of the town. We have no apology to

make for organizing. We don'r want to

allow all the other organizations to get
all the good things and leave us with-
out anything. A retailer is important
because he knows his business. Some of
the retail businesses require more
brains than is required to learn a pro-

fession.

New Goods

In April of this year the firm of Am-
oroso & Malagodi Co., Ltd., was incor-

porated in Montreal for the importation

and distribution in Canada of Italian

specialties. J. P. Malagodi, who resides

in Montreal, is president of the com-
pany while the vice-pres. G. Amoroso
is a resident of Hamilton, Ont., and is

not actively connected with the work in

Montreal. J. E. Schroeder is the secre-

tary-treasurer of the firm and the son of

G. R. Schroeder of New York who for

seventeen years has been connected with

the Italian import trade in that city.

Among the new lines is a brand of olive

oil manufactured by Giacomo Costa fu

Andrea of Genoa, Italy, known as

"Costa" brand, and an olive oil called

"Dante" brand. There is also a brand of

tomato paste or tomato extract known
as the "Elephant" brand, manufactured
by Muisi & Polon of Parma, Italy.

Among other new lines are Swisg and
Italian cheese. The Swiss Gruyere cheese

is packed in small wooden drums and is

known as the "Lion" brand. Other lines

imported are Italian cigars, caviar, pate

de foie gras, filets of anchovies, mush-
rooms, pimentos, truffles, and fancy

canned vegetables and fruits from
France, Belgium and Italy.

i
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.
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QUEBEC MARKETS
MONTREAL, Oct. 19.—The grocery market presents a stronger

front this week with advances in a number of lines and in stable
lines a stronger feeling than has been generally presented for

some time. Teas and coffees are firm and the trend of the coffee
market is towards a higher price. Rice and spices are strong and a

good demand is noticed. In canned goods the new pack of canned
apples, pumpkin and squash show a higher price. Dried fruits are
stronger with higher prices on the neiw crop of Thompson raisins.

Currants are much stronger in primary markets and the prices on new
crop are advancing. The spot stocks are slightly reduced on seeded
raisins and on currants. There is no change in package goods,
cereals or in vegetables, but the markets are steady. The sugar mar-
ket is the main weakness. The future indicates lower price some
time in November if the raw market continues as it is. Lower prices

are quoted on lantern globes and on lamp glasses.

CANNED APPLES HIGHER
Montreal.

CANNED GOODS—Gallon apples are

quoted higher in price and now stand

with an advance of one dollar at $4.00.

The 2%'s are also advanced from $1.65

to $1.80. Gallon pumpkin is also ad-

vanced from $5.40 to $5.65. The 2y2's

squash are up 20c. now $1.80. The whole

canned goods market is strong and buy-

ing is active.

CANNED VEGETABLES
Asparagns (Amer. ) mammoth green tips

Asparagus, imported (2%9)
Beans, golden wax 2 00

Do., Refugee 2 10
Corn, 2s . 1 45

Corn, extra quality 1 60
Carrots (sliced), 2s 1 46
Com (on cob), gallons 7 00
Spinach, 3s 2 85

Squash, l^'.>-Vo., doz
Succotash, 2 lb., doz

Do., Can. (2s)

Do., California, 2a 3 15

Do., (wine gals.) 8 00
Sauerkraut, 2%-lb. tinr
Tomatoes, Is 155

Do., 2s
Do., 21'is 1 80
Do., gallons

Pumpkins, 2%s (doz.) 1 BO
Do., prallons (doz

Peas, standard \ I^Vi
Do., early June . 2 02%
Do., extra fine, 2s

Do. Sweet Wrinkle
Do., 2-Ib. tins

Peas, New Pack

—

Standard, 2-lb

Early June, choice
Do., standard
Fine French, 2-lb

CANNED FRUITS
Apricots, 2%-lb. tins

Apples, 2V-;S, doz 1 6.t

Do., 3s, doz 1 60
Do., gallons, doz .t !()

Currants black, 2s, doz 4 00
Do., gals, doz

Cherries, red, pitited, heavy syrup,
doz.. 1-lb

Do., 2%-lb
Do., 2-lb

Do., white, pitted 4 50
Gooseberries, 2s. heavy syrup, doz
California Peaches—

Is

2s

21/23

Peaches, heavy syrup

—

2-lb

1-lb

Pears, Is, Keiffer
Do., 2-lb

Greengage Plums, heavy syrup . .

Lombard plums, heavy syrup. 2-lb.

•TAMS—
Strawberry. I6-oz
Raspberry. 16-oz
Black currant. 16-oz
Orange marmalade

2 63

3 90
2 971/2

2 4.-.

4 00
2 75
2 40

3 75
3 75
3 ?0
4 65

4 25

6 00
2 05
2 15
1 60
1 75
1 76
7 60
2 90
1 fO
1 80
1 80
3 50

10 00

1 60
1 60
1 45
1 85
6 25

1 55
(10

1 821/.

2 121/2

3 23
1 67%
2 75

1 82V4

2 05

2 00
2 80

4 60

1 8.-,

1 70
.'. 65

4 05
18 50

3 20
5 00
4 00
4 75
2 75

2 90
3 40
4 60

DRIED FRUIT MARKET ACTIVE
MontreaL

DRIED FRUITS—There is much ac-

tivity in the dried fruit market with the

announcement of the new price on rais-

ins and some minor changes in spot
stock prices which vary according to the

supply carried by the different whole-
salers. The price quoted on the 1921

crop of Sultanas, unbleached is 2OV2C.

This is just about the same price as was
quoted on the spot stock of 1920. The seed-

ed raisins of last year's crop have been re-

duced by local wholesalers to 18c. per lb.

Cluster raisins of last year's crop are

higher in price. The advance varies for
different grades but on National it is

50c. and on Gazelle 60c. per box. The
1921 crop of Greek currants show a de-

cline for future but this week the market
is strengthening up and it appears that
while some dealers will show a decline
in their prices others will be buying in a
stronger market. Thompson raisins of

1921 crop are strong and a higher price

is expected.

Arrirots. fancy 33
Do., choice .. 27
Do.. gJsbs . 22

Apples (evaporated)
Peaches (fancy) .. 28

Do., choice, lb . 25
Poars (choice) n 22
Do. fancy 27 28

Peels-
Choice 26
Lemon 28
Orange 28
Citron 44

Raisins (seeded)

—

Valencias
.Sultana, unbleached
Mpscatels, 2 Crown, spot ..

Do., 3 Crown, spot
Do., 4 Crown, spot

Turkish Sultana, 5 Crown . .

.

Fancy Seeded (bulk) C

Do., 16-oz
Cal. Seedless cartons, 12 oz. . .

Do., 16 oz
California Seedless, in bulk . .

Cluster, 20 lib. pack

Currants, loose

20

IS
li.i

21

18%

Dates, Excelsior (36 10s), pkg. .

Fard, 124b. boxes
Packages only
Dromedary (36-10 oz.)

Loose

Fisrs (layer), 10-lb. boxes, 2s, lb.

Do. 2Vi's, lb

Do., 2%s, lb

Do., 2%8, lb

Figs, white (70 4-oz. boxes)
Do., Spanish (cooking),

boxes, each
Do., Turkish, 3 crown, lb. .

Do., 5 crown, lb
Do., 7 crown lb

Prunes (25-lb. boxes)—20-308
30-403

19

io

32

22-lb.

40-503 .

50-603

60-70S .

70-80S
80-903
90-lOOs

21
II 20'/'.

17';.

IS
I'S'/,

21

19
27

23

2TS
19

5 60
13l,i;

5 .10

3 25

20
7 75

12

36
40

43
46

5 40

11

22
2S
30

25
19

17

13V5
12

10 Vj
0?%
09

COFFEE MARKET STRONGER
Montreal. .

COFFEE—The coffee market shows

more strength both in the primary and

local markets. Dealers are looking for

a higher price but cannot state any
definite time. Buying is more free both
on account of an improved demand and
on account of the stiength of the market.

TEA MARKET IS STEADY
Montreal.

TEAS—The tea market for both Japan
and black teas is firm with no indicp.-

ion of a change in the near future. The
strength of the market has stimulated
business and teas are now moving mow
freely.

Ceylon and Indians

—

Pekoes 23
Broken Pekoes 32
Broken orange Pekoes 31

Javas

—

Broken Orange Pekoes 49
Broken Pekoes 85

China

—

Common 24
Medium C 42
Choice SO

Above retail prices range of q lotations to the
retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 65
Early picking 60
Finest grades 76

Javas

—

Pekoes 35
Orange Pekoes 37
Broken Orange Pekoes 37
Inferior grades of broken teas may

from jobbers on request at favorable prices.

27
42

57

58

43

35
48

60

to the

60
75

C 90

40
45
45

be haa
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CEREAL MARKET FIRM
Montreal.

CEREALS—The cereal market is quite

firm with a marked improvement in de-

mand. The present basis is expected to

hold steady. ]

Oatmeal, gran., fine standard 3 7'5

Boiled Oats. 90 lbs 3 40

Pearl Hominy 3 ^5

Cornmeal, Gold Dus t Brand 3 25

Graham Flour. 98 lbs 7-65

New Buckwheat Flour 6 75

Pot Barley 6 25

Pearl Barley o 2°

Beans, Ont 3-60

Do., Can » 80

Lima Beans 1"

White Beans
-i ^"L.,

Green peas, dried 03 05%

SPICES STAND FIRM
Montreal.

SPICES—The spice market remains

unchanged with cloves stronger and

while there has been an easier feeling

in primary markets for pepper, the local

market stands firm with spot stocks very

light. Shipments are expected here next

month which may relieve the situation

and prices may then be a little easier.

Allspice 18 20

Cassia, pure 27 30

Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb ... S6

Chicory (Canadian), lb 14

Cinnamon

—

Rolls 35

Pure, ground 35

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Whole cloves 45

Ginger (Jamaica) .... 30

Ginger (Cochin) 27

Mace, pure, 1-Ib. tins 60 65

Mixed spice 30 32

Do., 2V2 shaker tins, doz 1 15

Nutmegs whole

—

Do., 64, lb 40

Do. 80, lb 38

Do.. 100, lb 35

Do., ground, 1-lb. tins 45

Pepper, black 25
Do., white 33

Do., Cayenne 32 34

Pickling spice 25 28

Do., package, 2 oz., doz 35 49

Do. package, 4 oz., doz 65 70
Paprika 60
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 0«

LEMONS EASIER IN PRICE
Montreal.

FRUIT—Lemons are easier in price

and with the arrival of Malagas the price

has gone down to $4. .50 and $5..50 per

ease. Oranges are higher in price and
Valencias are quoted at $8..50. Bananas
are also a little easier. Tokay gTapes

and Keiffer pears are lower in price.

APPLES—
Wealthy, per barrel 4 00 6 00
Hampers, per bushel 1 50 2 00
Fameuse 6 00 9 00
Calverts 4 00 00

Boxes, 175s, 2163 4 80
Bananas (as to grade), bunch .. 7 2.5 V 5(1

Cantaloupes, 36-54s 7 00
Lemons, 30O-36Os 5 50
Grape fruit, Jamaica 6 00
Cal. Valencias 8 50

Do., Blood Oranges, half boxes .... 8 75
Tangerines 4 25

California plums 3 75 4 00
Malaga grapes, per crate 4 00
Tokay grapes, per crate 3 25

Blue and green grapes, per bas. 40 50
Keiffer Pears, bush, hampers 3 00
Grape fruit, Jamaica 5 50 6 .50

SUGAR PRICES UNCHANGED
MnTltrp!>r

SUGAR—There is no change in the

sugar. Prices are steady at the present

level but the raw market has a weakness
which indicates some new developments
which may come inside of two or three

weeks. No change in granulated sugai-

is expected before the end of this month
but if a big change does not come in

raw sugar another drop will take place.
Granulated sugar, per i;>.i 8 25

Do., barrels .-30
Granulated, gunnies, 20-5 8 65

Do., cases, 20-5 lb. cartons 8 85
Do., gunnies, 10-10 8 75

Do., cases 50-2-lb. cartons 9 00
Yellow, light, per cwt 7 85

NO CHANGE IN PACKAGE GOODS
Montreal. ___
PACKAGE GOODS—There is no

change in the prices quoted on package
goods. Some wholesalers have made re-

ductions on the old crop of currants and
raisins in packages in view of the new
crop although it is not yet on the mark-
et, but these changes are only local and
the future on both of these lines appears
to be strong.

Breakfast food, case 15 3 60
Cocoanut, 2-oz. pkgs., doz 78*

Do., 20-Ib. cartons, lb 36
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85
Rolled oat-s. 20's 5 00
Rolled oats. 18's 2 00
Aluminum package. 20's 6 10

Oatmeal, fine cut, 20 pkgs 5 50
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case,. 24s 2 55
Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 60
Pancake flour, case 2 90

Do., self-raising, dor 1 60
Wheat Food, 18-1 Vas 3 25
Porridge wheat 36s, case 6 40

Do., 20s, case 6 50
Self-rising flour (3-lb. pkg.) doz 2 55

Do., (6-lb. pkg.), doz 5 00
Do., buckwheat flour, per doz 1 60

Corn starch (prepared) 09'^
Com starch, 1 lb. pkge 08
Potato flour 12V4
Flour, tapioca 16 16
Shredded Krumbles, 36s 4 36
Shredded Wlieat 4 95
Cooked Bran, 123 2 25
Enamel Laundry Starch, 40 pkgs.

case 09%
Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
.Macaroni 2 25

MOLASSES STEADY
Montreal.

MOLASSES—There is no change in

molases prices. The market is steady

with a fair demand. In corn syrups

there is one change. Temptor brand is

quoted 20c. on the cases of 24—1% lb.

tin to $2.80. Other brands are unchang-
ed in price. price for

Barbadoes Molasses— Island of Montreal
Puncheons 73

Barrels
,

76

alf barrels 78
Puncheons, outside city 71

Fancy Molasses (In tins)

—

16-oz. tins. 2 doz. case, per doz 2 40
Barrels, about 700 lbs 051/4

Half barrels, about 350 lbs 05^'

Quarter barrels, about 175 lbs O6V4
2 gals., 25-lb. pails, each 2 00

3 gals., 38Vo-lb. pails, each 2 85

5 gal. 5-lb. pails, each 4 50

5-lb. tins, per case 4 70
10-Ib. tins, per case 4 40

5-lb. tins, 1 doz. in case, case .... 5 30
10-lb. tins, 14 doz. in case, case .... 5 00

LOWER PRICES FOR LAMP
CHIMNEYS

M'-i*'—••

LAMP CHIMNEYS—Lamp chimneys

and lantern globes are reduced in price.

The No. 2 Climax is quoted at $1.30, a

reduction of 30c. and the No. 1 reduced

30c. to $1.50 per dozen. Bananza. large

are now $1.90 and medium $1.65. Lan-

tern globes are down to $1.15 for the Tru-

lite and for the Coldblast.

GOOD MARKET FOR NUTS
Montreal.

NUTS—The nut market holds a strong

position with a good demand almost

throughout. Wholesalers have again ad-

vanced the price of Valencia shelled al-

monds and the price now stands at 48c.

in boxes and in less quantities 50c. This

is an advance of 2c. this week. Walnuts

are strong and supplies of shelled wal-

nuts are short and no shipments of any
account are expected until well into

December.
Chestnuts (Italian) 1?

Do., shelled ot
Almonds, Tarragona, per lb 22 24
Valencia shelled almonds 48 50
Pecans, new Jvimbo, per lb 60

Do., laige. No. 2, polished .. 29 30
Cocoanut (shredded, bulk) 33 36.

Filberts (Sicily), per lb 16-

Brazil nuts (new) Ig
Do., Barcelona 151^

Peanuts, Jumbo 19

Do., shelled. No. 1 Spanish . . 18 20
Do., Java, No. 1 11%^
Do., salted red 21 23
Do., shelled. No. 1 Virginia . IfiVi la

Peanuts (salted)

—

Fancy wholes, per lb 3?
Fancy splits, per lb 35

Pecans, shelled 1 00 1 60
Walnuts Grenoble, in shell 29
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian 76
Do., Chilean, bags, per lb 4fl

Do., Bordeaux shelled . 90
NOTE—Jobbers sometimes make an added charge

to above prices for broken lots.

VEGETABLES UNCHANGED
Montreal

VEGETABLES—There is little or no
change in vegetables. The improvement
in the weather has brought larger sup-

plies to the city and while, with that, the

market is slightly easier after the strong-

er tendency of a week ago there is no
actual change in prices. Celery is still

prominent on the market but the average
price remains unchanged.
New cabbage, local, doz 60 75
Carrots, new, per bunch 35
Celery, per doz. bunches 75
Montreal cucumbers, per doz 50
Horseradish lb 60
Leeks, doz. 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green ,doz 50
New potatoes, Mont. (90-lb. bag)

1 15 1 30 1 40
Potatoes, 80 lb 2 50

Do., sweet, hamper 6 50
Spanish onions, per case 5 00
Turnips, per bag 75 1 00
Tomatoes, Mont., per box 50 1 00

Red onions, per crate 3 50 4 60
Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50

RICE PRICES UNCHANGED
Montreal.

RICE—There is no change in the rice

market. The prices are steady with a

strong future, according to reports on-

Carolina rice. Little is yet known of the

oriental rices but the market maintains

a strong position.
Carolina, extra fancy ' .... 09

Do., fancy) 05

Honduras, fancy Off

Rangoon CC, per cwt 5 75
Do., B., per cwt 5 75

Texas rice 05%
Siam 06

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08i

Do., (flake) 07 08
Honduras 07
Siam 14^4

MOTE—Tire rice market is subject to frequent
change and the price basis is quite nominal;
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ONTARIO MARKETS
TORONTO, October 19.—Business in wholesale circles during the

week under review has been rather quiet, which is accounted
for by the fact that retailers have been buying fairly freely

during the past few weeks and in the majority of cases retailers con-
tinue to buy rather sparingly. The sugar market appears to be an
uncertain element at the moment and although refiners are maintain-
ing their list prices, wholesalers quotations to the retail trade are
irregular at a lower basis. The cereal market is unsettled with lower
prices on flaked wheat and a stiff competition in prices on rolled

oats. New canned pumpkin is offered at prices that appear high.
There are no changes in the local situation in the dried fruits, but
primary markets are strong, especially on Valencia raisins and cur-
rants. Shelled Bordeaux walnuts are almost unobtainable and those
dealers who have supplies are holding them at stiff prices. New
crop California budded walnuts are offered. The rice market has
stronger tendencies under influence of reports that the Japan crop is

considerably damaged. The tea markets continue 'with upward
tendencies, which is accentuated by the reports from growing centres
on the shortage of supplies due to the restricted production. In the
fruit and vegetable markets, little change is noted as compared with
a week ago.

EASY MARKET FOR BEANS
Toronto.

BEANS—The market continues with
an easy trend. Ontario hand picked

are quoted at $4.00 per bushel while No.

I's are bringing $3.45 per bushel.
Ontario hand picked, per bus 4 00

Do., No. 1 Hi. piol<ors ^ 4.T

Cal. Limas, per lb 09 09%

NEW PUMPKIN OFFERED

ROLLED WHEAT LOWER

To'on'o.

CANNED GOODS—There is little

change in canned goods, the market for

the most part remaining firm on most

lines. New pack pumpkin is offered at

$1.60 per dozen for 2y2S. Gallon pie

peaches, pitted and peeled are quoted

to arrive at $10.90 per doz. Peaches 2's,

in heavy syrup are quoted at $3.25 per

doz. Sockeye salmon appears to be

about cleaned up and practically all the

sockeye that is offered is some halves

at $2.90 to $3.00 per doz. Red Alaska

salmon, ones, is moving freely at $4.25

per doz. canned goods
S.XLMON—
Sockeye Is, doz 6 35 5 60

Do., %s, doz 3 00

Alaska rod. Is 4 2.5

Cohoe Is, doz 2 90

Do., %s, doz 1 90

Pinks, iB doz 1 <B

Lobsters, %-lb., doz 3 90 3 75

Do., %-lb. tins 1 95 2 40

Wbale steak. Is, flat, doz. 1 75 1 90

Pilchards, 1-lb. tails, doz 1 80

Canned Vegetables —
Tomatoes, 2Via, doz 1 75

Peaa, standard, doz 1 T5

Do., Early June 2 00 2 15

Do.. Sweet Wrinkle 2 40

Do.. Extra Sifted 3 00

Beets, 2s doz 1 45 2 45

Beans, golden wax, doz 2 10

Asparagus tips, doz 5 50

Do., butts, doz 6 60

Canadian corn 1 *0
Pumpkins, 2V2S, doz 1 60 1 7.5

Spinach, 2s, doz 1 60

Pineapples, sliced, 2s, doz 4 00 4 90

Do., shredded, 2s, doz 4 76 6 25

Apples, gal., doz 5 50

Pears. 2s, doz 3 00 4 25

Peaches, 23, doz., H. S 3 25

Plums, Lombard, 2s, doz 3 10 3 25

Do. Green Gage 3 25 3 40

Cherries, pitted H.S 4 25

Blueberries, 2s 2 35 2 45

Strawberries, 2s, H.S 4 50 5 00

Raspberries, 28 4 60 5 00

JAMS—
Strawberry, 4s, each 90 95

Do., 16-oz., per doz 3 75 4 fiO

Raspberry, 48, each 90 94

Do., 16-oz., doz 3 75 4 60

Toronto.

CEREALS—The market has easier

tendencies following the recent break in

the grain markets. There are no changes

in rolled oats, but wholesalers ap-

pear to be buying carefully apparent-

ly reducing their stocks to a minimum.
Rolled wheat is quoted at $6,75 per 100

lb. barrel, a reduction of 75c.

Barley, pearl, 98s
Buckwheat flour, 98s
Barley, pot, 98s
Barley Flour, 98s
Cornmeal, golden, 98s
Oatmeal, 983
Corn flour, 98s
Rye Hour 9 85

Rolled oats, 909
Rolled wheat. 100 lb. bbl

Cracked wheat, bag
Breakfast food. No. 1

Rice flour, 100 lbs

Linseed meal, 983
Flaxseed, 983
Peas, split, 98s
Marrowfat green peas
Graham flour, 988
Whole wheat flour
Wheat kernels, 8s

Farina, 98s

SUGAR MARKET UNCERTAIN

5 40

6 00
4 40

6 25
2 76
4 30
3 75
6 00

.S 40
6 2')

5 00

6 00
10 00
e 50
7 00

07

09

4 7.5

4 95

6 25
6 3.i

Toronto. •^—^—

SUGAR.—There appears to be an air

of uncertainty in the sugar market. This

condition is brought about by the un-

settled condition in the raw market and

also by the fact that Canadian beet

sugar is commencing to appear. Refin-

ers list prices are unchanged at $8.59

but wholesalers quotations are lower at

$8.25 to $8.35 per cwt.

St. Lawrence, extra granulated, cwt. . . 8 59

Atlantic, extra granulated 8 59

Acadia Sugar Refinery, ex. granulated. . 8 59

Dom. Sugar Refinery, ex. granulated . . 8 59

Canada Refinery granulated 8 69

Differentials : Granulated, advance over basis

50-lb. sacks, 25c : barrels, 5c : gunnies. 5-20, 40c

gunnies, 10 10s, 50s; cartons, 20-5s, 60c.

HONEY MARKET QUIET
To-"r.*o.

HONEY—There is no change in this

market which remains quiet and is con-

trolled purely by a consumptive demand.

HONEY, Extracted—

5-pound tins, per lb 16

10-lb. tins, per lb 16

60-lb. tins, per lb l*Mi

Comb, per doz 3 76 4 60

October 21, 1921

POMEGRANATES ARRIVE
Toronto.

FRUITS—The first shipment of pome-
g^ranates have arrived and is meeting

with a good demand at. $4.50 per case

for all sizes Oranges are in a firm

market but there is little change in quo-

tations as compared with a week ago.

Verdilli lemons are quoted at $6.50 per

case while Californias are selling at

$7.75 per case. Canadian pears are prac-

tically over but California Howells are

offered at $5.75 per case.

Oranges, Valencies, lOOs 6 75

Do., 1263 7 00 7 00
Do., 150 and smaller 5 00 7 .=10

Lemons. Verdilli 6 50

Do., California 7 75

Pears, Cal., Bartlett, box 6 50 fi on

Do.. Canadian, lis 50 85

Bananas, per lb 08%
APPLES^ Barrel
Spys No. 1 7 50

Spys, No. 2 .... 7 00

Spys No. 3 5 50

Greenings No. 1 7 00

Greenings No. 2 . 6 50

Baldwins No. 1 7 00

Baldwins No. 2 6 50
Grapes. Cal.. Tokay, crate 3 50

Aple'. B. C. boxed 3 25 3 50
Cranberries, Cape Cod, V2 bbl. box ... 9 00
Gmpe fruit. Florida 54's 6 50

Do., 64's, 70's, 80's 6 .'^0

Do.. 96's 6 00
Pomegranates, box 4 50

VALENCIA RAISINS HIGHER
Toronto.

DRIED FRUITS—It is reported from
primary markets that Spanish Valencia
raisins have advanced 7c to 9c per lb

over the opening prices. Currants are

also stronger at primary points. Newlyj

seeded raisins in 15 oz. packages are of.

fered at 21c. Bakers seeded raisins

bulk in 25 lb. boxes are quoted at lO^^c

per lb. Four crown extra dessert table

raisins, boxes of 20 packages, are quot
ed to arrive at $6.65 per box.
Candied Peels

—

Citron caps. 12-lb. boxes, lb

Lemon caps, 12 lb. boxes, lb

Orange caps. 12 lb. boxes, lb

Mixed containing 4% lb. lemon,
414 lb. orange, 3 lb. citron cape,
per lb

Drained Peel, mixed, <!Ut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen

Currants

—

Greek, Filiatras, cases
Do., Amalias
Do., Patras
Do.. Vostizza

Excelsior, pkgs. 3 doz. in case ....

Dromedary, 3 doz. to case
Fard, per box ap. 12 lbs

Hallowee dates, per lb

Prunes^
30-408, 2.58

40-50S, 25s
50-60s, 25s
60-708, 2Ss
70-80S, 258
80-90s, 25s

Raisins

—

California, bleached, lb

Seedless, 15-oz. packets 27

Seeded, 1'5-oz. packets 20^4
Crn., muscatels. No. 1, 25s

Turkish Sultanas pkgs
Thompsons, seedless
Valencia

Evaporated apples

46
29
31

35

4 50

17

17
17

2^^
5 50
7 50
3 25

11

19

16^4
14

13

11%
10%

27>4
29

21
191,4

27

28^4
23%
16

NO CHANGE IN COFFEE
Toronto. —

—

COFFEE—There is no change in the

coffee market as compared with a week
ago. The market is firm.

Java. Private
Begotas, lb.

Estate 51

45

47

Guatemala, lb

Mexican, lb

Maracaibo. lb

Jamaica, lb

Mooha, lb 62

Rio, lb . 22

Santos

53
43

52
56
48
35
55
24

36
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NEW WALNUTS OFFERED
Toronto.

NUTS—There is little change in the

nut market except as the season ad-

vances the shortage on shelled walnuts

is more apparent. Many houses are en-

tirely out of shelled walnuts with no

further supplies in sight until the new
crop arrives in December. Those who
have any to offer are holding Bordeaux
halves at 90c per lb. and Manchurian at

75c. Shelled almonds are also showing

signs of scarcity. New crop California

budded walnuts are offered to arrive at

37%c per lb.

Almonds, Tarragonas, lb 22 23

Walnuts, Grenobles, lb 23 24

Walnuts, Bordeaux, lb 90

Do., Marbot 22 23

rto., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30

Cocoanuts, Jamaica, sack 6 00 7 60

Do., unsweetened, lb 0, 30

Do., sweetened, lb 28 32

Do., shred 25
Peanuts, Spanish, lb 11

Brazil nuts, large, lb 17 20
Mixed nuts, bags 50 lbs 32

Shelled —
Almonds, lb 49 52

Filberts, lb 35
Walnuts, Bordeaux, lb 00

Wo., Manchurian . 75
Do., broken 55 60

Peanuts, Spanish, lb 11

Pecans, lb 1 40
Brazils 72

SPICES SHOW NO CHANGE
Toronto. '

SPICES—Quotations are unchanged.
The demand is moderate.

Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 60
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 46
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 20 23
Do., white 30 35

Paprika, lb 60 70
Chillies, lb 60
Nutmegs, selects, whole, 100s . 22 26

Do., 803 36
Do., ground 28

Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18

Caraway seed, whole 30
Turmeric 30
Curry powder 35

" Cream of Tartar-
French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality.
8-oz. packages, doz 8 60

cheaper grades can be purchased for less.

JAPAN RICE CROP DAMAGED
Toronto.

RICE—It is reported that a typhoon
did considerable damage to the Japan-
ese crop and taken in conjunction with
an estimated poorer yield made it nec-

sssary for that country to buy rice from
o*^her countries. It is reported that

Japan purchased 140,000 tons in Siam
' and 10,000 tons in Hong Kong. The

local market is considered strong but

there appears to be a quiet demand.
Honduras, broken, per rib. ... 07% 08

. Blue Rose, fancy 08 O8V2
Do., seconds 07'/^ 07%

Siim, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05

Chinese, XX ...

Do., Simiu 11 12

Po., Mujin, No. 1 10 11

Do., Pakling 09 10

Rangoon 07 07 V2

White Sago 07 07%
' Tapioca, per lb 07 07%

WHEAT FLAKES REDUCED
Toronto.

PACKAGE GOODS—There is no
change in package cereals with the ex-

ception of White Swan wheat ^iflakes

which are reduced 50c per case making
the price $4.50.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 5 00

Do., 18s, case 2 00
Do., 20s, square case 5 00
Do., Aluminum Prem.. 20s 6 10

Corn Flakes 363, case 3 10 3 75
Porridge WTieat, 36s, reg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas, 36s, case 2 86
Cornstarch, No. 1, lb. carton 091/2

Do., No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8V»
Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb HVi
Fine oatmeal, 20s 6 75
Cornmeal 24s 2 85
Farina, 24s 3 25
Barley, 24s 2 76
Wheat flakes, 24s 4 50
Wl.»at kernels 24s 4 50
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85
Health bran, case 3 60
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 270
Puffed rice pancake flour, 24s 2 85

ICEBURG LETTUCE ARRIVES
Toronto. —^—
VEGETABLES.—The season for ice-

burg head lettuce has commenced with
the first car arriving this week. Ice-

burg head lettuce is quoted at $5.50 per
crate. The potato situation remains
firm with prices unchanged as compar-
ed with last week. Yellow Danver on-

ions are higher at $4.25 per 100 lb.

bag. Outdoor tomatoes are practically

over for this season but hot house is of-

fered at 15c. per lb. Sweet peppers are

selling at 75c per basket. Egg plant is

slightly higher at $1.00 per basket. Cel-

ery is arriving in good quantities at 50c.

to $1.00 per dozen, while cauliflowers are

firmer at $1.50 to $2.00 per doz.
Cabhage, per doz 1 00 1 50
Potatoes, local, per bag . 1 65 1 85
New beets, per bag 1 25 1 25

New carrots, per bag 1 25 1 25
Onions, Spanish, crate 5 00

Do., sack, 100 lbs 4 25

Do., pickling, lis 2 00 2 75

Celery, per doz 50 1 00
Eg plant, 1-qt. bkt 1 00

Do., sweet, bkt 75
Peppers, hot green, bkt 40

Do., hot, red, bkt 40
Cauliflowers, doz 150 2 00
Tomatoes, hot house, lb l^

Head lettuco, iceberg, case 5 50

FLOUR DROPS 50 CENTS
Toronto.

FLOUR—Following the weakness in

the wheat market, flour registered an-

other decline this week of 50c. per barrel,

making first patents in white cotton

bags $7.80 per barrel.
First Patents, in cotton bags, bbl 7 80
Second Patents, in jute bags, bbl 7 60

MILLFEEDS LOWER,
Toronto

MILLFEEDS—Further 'weakness in

the grain markets has resulted in a de-

cline on millfeeds. This reduction aver-

ages $2.00 per ton. Shorts are now
quoted at $23 25, Bran $21.25 and choice

middlings $29.25 per ton.

Shorts, per ton 23 25

Bran, per ton 21 2'5

Choice middlings, per ton 29 25

FEED MOLASSES LOWER
Toronto.

SYRUPS.—A reduction is announced
on feed molasses, new prices are as

follows: car lots 20i/^c per gal.: 10

barrel lots 24c. per gal.: 5 barrel l«ts 26c

per gal.: these prices are delivered ex-

cept in less than 5 barrel lots which is

22c. per gal. f. o. b. Toronto. In half

barrels quotations are 3c. over the above.

Com Syrup

—

Barrels, about 700 lbs., yellow 05%
Half barrels, V4c over bbls ; Vt

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 doz.

in case 4 60
Cases, 6-lb. tins, w'lite, 1 doz.

in case 5 30
Cases, 10-lb. tins, white, % doz.
In case 5 00
Cases, 2-lb. tins, yellow 2 doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.

in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 50
No. 5 tins, 1-doz. case , 4 60
No. 10 tins, %-doz. case 4 25
Pails—No. 1 1 10
Pails No. 2 1 75
Pails No. 5 3 55

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 76
No. 5 tins, 1-doz. case ..... 8 95
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 75
Pails No. 5 8 55

TEAS HOLD UPWARD TREND
Toronto.

TEAS.—The question of future sup-

plies is having an effect upon the mar-
ket to such an extent that the upward
trend in prices appears to be gaining in

strength. This is accounted for by the

fact that the restricted production is

now a factor to be contended with. A
late cable from India says that the pro-
duction there is 59,000,000 lbs. short of
what it was at the same period a year
ago. From Ceylon the shortage on July
1 was 18,000,000 lbs. to 20,000,000 lbs.

and from Java the report was that
only one half the quantity had been
secured that had been reached a year
ago; and from China the report is that
no second and third crops need be ex-
pected this year.

Pekoe Souchongs 28 35
Pekoes 30 58
Broken Pekoes 35 58
Broken Orange Pekoes 50 65

Jarrans and Chinas

—

Early pickings. Japans 58
Do., seconds 50

Hyson thirds 30 35
Do., pints 45 57
Do., sifted 55 60

Above prices give range of quotations to th«
retail trade.

PUNCH BOARD ILLEGAL
Editor Canadian Grocer
Can you inform us whether a Punch

Board is legal? We charge ten cents for

a punch and if the person does not gfet

the lucky number, he is entitled to a
chocolate bar. S. F.

Answer—A Punch Board is absolutely
illegal no matter whether the operator
receives something for his money or not.

Records show that many merchants
throughout the Province have been
heavily fined and the Board confiscated.
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MANITOBA MARKETS
WINNIPEG, October 19.—Business during the week is reported

quiet. Refined sugar has taken another decline. The new
pack 1921 sockeye salmon is practically cleaned up and many

buyers are filling their orders with other grades. Teas and coffees
continue strong with upward tendencies. Evaporated apples are
higher in primary markets while prunes are holding steady. Seed-
less raisins continue scarce and the sales of currants have been stimu-
lated. The jam market is showing a firmer tone, and Western
manufacturers have withdrawn their lines from the market.

CANNED LOBSTERS SCARCE
Winnipcc.

CANNED GOODS—Canned lobsters

are reported scarce and high. The sale

of salmon is normal and sockeye is prac-

tically cleaned up and the trade is buy-

ing other grades of salmon to take the

place of this line. Old stocks of staple

vegetables such at tomatoes, corn and

peas have been practically ciearo-" up

and the 1921 pack is meeting with a

good demand. There is no cha-.^e in

the canned fruit situation. Buying at

the present time is quiet but heavier

sales are expected later on in the season.

2 70 2 75

9 is5 12 OC
10 50 13 00

Shrimps, Is. 4 doz. case, dos.

Finnan Haddie. Is. 4 doz. case

Do., V2S, 8 doz. case, case

Herring (Can.), Is, 4 doz. case.

Do., imp., V2S. 100 doz. case . . 30 00

Lobsters, >4s, 8 doz. case, doz

Do., %s, 4 doz. case, doz

Oysters, Is, 4 oz., 4 doz. case, cs

Pilchards, la, tall, 4 doz. case, cs

Do., VaS, flat, 8 doz. cs., case

Salmon

—

Sockeye, Is, tall case

Do., VjS, flat, 8 doz. in case

R. Spring, Is, tall, 4 doz. case

Do., V^s, flat, 8 doz. case

Cohoc, Is, tall, 4 doz. case

Do., VaS flat, 8 doz. case

Pink, Is, tall, 4 doz. case

Do., i^s, flat, 8 doz. case

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case

Cherries, Is, 4 doz. case 7 00

Peaches, 2s, 2 doz. ease 6 50

Pears, 2s, 2 doz. case 1 15

Plums, Greengage, 2s, 2 doz. case 6 50

Do., heavy syrup, 2s, 2 doz.

case 6 00

Do., Lombard, light syrup, 2s,

2 doz. case 4 15

Raspberries, 2s, 2 doz. case ... 8 50

Strawberries, 23, 2 doz. case . 8 00

CANNED FRUTT (American.)

Apricots, Is, 4 doz. case

Peaches, 2%s, 2 doz. case

Do., sliced. Is, 4 doz. case

Do., halved. Is, 4 doz. case

Do., 2s, 2 doz. case

Pears, Is, 4 doz. case

Pineapples, sliced, 28, 2 doz. case

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz. —<

Beans, Golden Wax, Is, doz. . . 4 75

Beans, Refugee, 23, 2 doz. case . 4 75

Corn, 2s, 2 doz. case

Peas, 2s, 2 doz. case ..... ...

Sweet Potatoes, 2%, 2 doz. case

Pumpkins, 2%s, 2 doz. case

Sauer Kraut. 2%83, 2 doz. case

Spaghetti, 2 doz. case

Tomatoes, 2%8, 2 doz. case .

.

Bpinach, 2%8, 2 doz. case

3 25
3 90

3 00

3 95

32 50

2 4.";

4 20
9 40
7 10

9 00

20 75
21 75
16 75
18 25
14 65
16 50
6 50
8 25

3 25
8 00
7 50
8 00
7 00

6 50

5 25
9 00
8 60

11 00

12 00
12 40

12 40
8 25

12 00
7 60

6 00
6 00
5 00
4 00
4 10
7 00
3 75
4 10

2 15

4 15
H 55

CEREALS UNCHANGED
Winnipecr.

CEREALS—There is no change in the

cereal market. With the approach of

the winter trade the demand for pack-

age cereals appears to have fallen off

slightly and bulk cereals are more in de-

mand. The bean market remains stea-

dy and it is the opinion that prices will

be lower when the new crop arrives on

Ihe market.

3 60

20

PACKAGE CEREALS.
Rolled oats 20s, rd. cartons . . 4 75

Do., 36s, case, square, bkts. .,

Do., 18s, case
Corn Flakes 36s, case
Cornmeal, 2 doz. case, case . .

,

Puffed WTieat. 3 doz. cs., case .

.

Puffed Rice, 3 doz. cs., case .

.

Grape Nuts 2 doz. cs. case . .

.

Package peas, 3 doz. cs., case .

.

Cream of Wheat, 3 doz. cs., case

BULK CEREALS
Rolled oats, 80s, per bag

Do., 40s. per bag
Do., 20s, per bag
Do., 10-8s, per bale
Do., 15-8S. per bale

Oatmeal. 98s, gran, or stand., bag
Wheat granules, 98s, bag ... .

Do., 16-6s, per bag
Peas, whole, green, 100-Ib. bag, per
bushel
Do., split, yellow, 98s, bag .

.

Do., split, yellow, 49s, bag . . .

Cornmeal, 98s, per sack
I0., 49s, per sack
Do., 24s, per bag
Do., 10s, per bale

Buckwheat grits, whole, 9811b,
bags, per bag

_ _

Beans. 100-lb. bags, bushel .

'.

Lima beans, 100-Ib. bags, lb. ..
Barley, pot, 98s

Do., 493 '..',

Do., 24s ]

Barley, pearl, 98s, per bag . .

.

Do., pearl, 493, per bag
Do., pearl 24s

COFFEE MARKET FIRM
Winnipeg _^—

^

COFFEE—Reports from the primary
market indicate that Brazil futures are
steady with Santos slightly higher. Lo-
cally there is a steady tone to the mar-
ket with demand in fair volume. Prices
remain unchanged.

COFFEE—
Rio. lb 19% 20%
Mexican, lb 44 49
Jamaica, lb 28 30
Bogotas, lb 40 43
Mocha (types) 51 53
Santos, Bourbon, lb 28V4 31
Santos, lb 27% 30

FLOUR MARKET STEADY
Winnipecr.

FLOUR—There is no change in the
flour market. 98 pound sacks deliver-

ed are quoted at $4.15. Buying still

continues on the hand to mouth basis.

FLOUR

—

Almonds, per lb

98-lb. sacks
Two 49-Ib. sacks
Four 24-lb. sacks

5 00
3 50
2 10
3 80
3 40
4 45
5 75
3 80
3 00
9 15

2 60
1 38

71
3 60
4 00
3 70
6 10
6 60

3 95
7 50
3 85
3 25
1 66

85
3 65

9 35
4 50
09%

3 85
1 92
1 00
4 95
2 62
1 28

47
4 35
4 42%
4 52%

JAM MARKET FIRM
Winnipeg. =-

JAMS—Latest advices received from
jam manufacturers in the East state

that strawberry jam is very scarce and
higher prices are quoted for all lines

of jams. Some Western manufacturers
have withdrawn their lines from the

market as they claim they are practic-

ally cleaned up. The market is show-

ing a firmer tone and tendencies are

upward.

JAMS
strawberry 4s per tin 89
Black Currant 4s per tin 89
Raspberry 4s per tin 89
Apricots 4s per tin 83
Cherry 4s per tin 83
Peach, 4s, per tin 83
Compound (all flavors), 4s, tin 67

ORANGES ADVANCE
Winnipeg.

FRUIT—Oranges have advanced and
are quoted from $7.00 to $10.00 per

case according to size. Lemons have

declined and are quoted at $9.00 per

case. Tokay grapes are arriving in

good quantities and are meeting with

ready sale at $5.00 per case. Ontario

Red Roger grapes are in good demand
and are selling at 90 cents to $1.00 per
basket. B. C. Macintosh apples are
arriving in large quantities and are
selling at $.00 to $3.25 per case.

FRUITS—
Oranges, all sizes, per case . . 7 00 10 00
Lemons, per case 9 00
Apples, per box 2 00 3 25
Bananas, per lb 10
Grapefruit, per case ....

. 9 00

POTATOES LOWER
Winnipeg.

VEGETABLES—There is very little

change in the vegetable market, the most
Interesting line being potatoes. Large
quantities are arriving from the coun-
try districts and the market is flooded.

Wholesale prices are 70 to 75c per bush-
el. B. C. onions have shown an ad-

vance of 50c per sack and are quoted
at $4.00.

VEGETABLES—
Rhubarb, per lb 02
Cabbage, per lb 01 %
Head lettuce, per dozen 7.5 1 25
Leaf lettuce, per dozen 40 60
Green onions, per dozen 40 50
Cucumbers, per dozen 60 75
Tomatoes, per lb 05
New carrots, beets, per lb 02
Potatoes, per bushel 75

Do., 25 bushel lots, bushel 70
Celery, B.C., per lb 06%
Cauliflower, per doz 75 1 50
Onions, per sack 4 00

RAISINS IN DEMAND
Winnipeg.

DRIED FRUIT—Seedless raisins are

scarce and it will be around the first of

November before the new crop arrives.

Small quantities of bulk seedless of the

1920 pack are arriving and as the quali-

ty is good they are in good demand.
Seeded raisins and currants are selling

freely. Prunes continue strong and are

in fair demand. Anricols and peaches

are showing indications of further ad-

vances and sales are small. Evaporat-
ed apples are scarce until the new pack
arrives.

DRIED FRUIT
Evaporated apples, per lb 16% to 16

Currants, 90-lb., per lb 18 19

Do., 8 oz. pkgs., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb ll^k

Do., pkge., 3 doz. case, lb 15%
Figs, Spanish, per lb 16

Do., Smyrna, per lb 12V4
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 25

Peaches, standard, per lb 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 26
Do., Cal., in cartons, per carton 1 10

Do., unpitted, per lb 10

Pears, extra choice, per lb 25
Do., Cal., cartons, per carton 1 25

Currants, 90-lb., per lb 18 19
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68

21

20

21%

19
24

22

24

31
33
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29
35
36

Prunes

—

30-408, 25s, per lb

. 40-50S, 25s, per lb
60-60S, 25s, per lb !

'

60-70S, 25s, per lb
70-80S, 25s, per lb
80-90S. 25s, per lb '.

.

90-lOOs, 25s, per lb
In 5-lb cartons, carton

Raisins

—

3 doz .to case, per pkg
Choice seeded, 15 oz.. 3 doz. to

case, per pkg
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg
Choice seeded, 11 oz., 4 doz. to

case, per pkg:
Cal., bulk, seeded, 25-lb. boxes

Do., pkt., seedless. 11 oz., 3
doz. to case, per lb
Do., bulk, seedless, 25-lb. boxes

per lb

Apricots, choice, 25 s, )b.
Do., lOs, lb

'.'.'.'"

Do., Standard, 10s, lb. "......."
Do., Standard, 25s, lb
Do., fancy, 25s, lb
Do., fancy, 10s, lb [ . , . .,[[

RICE MARKET FIRMER
Winnipeg.

RICE—The primary markets con-
tinue strong with upward tendencies.
With the recent advances buying has
been greatly stimulated by the strength
of the market. Spot stocks are very
low.
KICE—

No. 1 Japan, 100-lb. sacks, lb 08
Do., 50-lb. sacks, lb 08%

Siam, 100-lb. bags 06H
Do., 50-lb. bags 06%

Sago, sack lots. 13 to 15 lbs.,
lbs., per lb 09

NO CHANGE IN SPICES
Winnipeg.

SPICES—There is a good business
locally for spices but market conditions
are practically unchanged.
Allspice, Jamaica, best qual., lb
Cassia, Batavia, per lb

Do., China, per lb
Chillies, per lb

Do., No. 1, per lb
Cinnamon, Ceylon, per lb

Do., No. 0, carton, doz
Cloves, Penang, per lb

Do., Amboyna, per lb. ...
Do., Zanzibar per lb. .

.

Ginger, washed, Jamaica, No
Do., Jamaica, No. 2
Do., Japan or Africa, lb. .

Mace, extra bright Penang,
Nutmegs, extra large brown,

lb., per lb ....
Do., large brown, 85 to lb.

per lb

Do., medium, 110 to lb. .

Do., carton of six, per doz
Pepper, blk., Singapore, ex.

Do., white, per lb
Pickling, Vi-lh., pkg., per doz
Do., bulk. No. 1, per lb

GROUND SPICE
Allspice, bulk, per lb

Do., No. 2. per lb
.

Do., 2 oz., cartons
Do., 4 oz. cartons

Cassia, No. 1 bulk, per lb. .... ....
Do., No. 2, bulk, per lb. . .

.

'.

Do., No. 1, 2 oz. cartons
Do.. No. 1, 4 oz. cartons

Cinnamon, bulk, per lb
Do., 2 oz. cartons
Do. 4 oz. cartons ....

Cloves, bulk, per lb ....
Do.,

' 2 oz. , cartons
Do., 4 oz. cartons ....

SUGAR PRICES LOWER
Winnipeg.

SUGAR—Another reduction of 25
cents is announced by refiners which
imakes the basis $9.25 per hundred-
weight. Further declines are expected
:by the trade very shortly.
iExtra gran., bags. 100 lbs 9 25
:

Do., gunnies, 5-20 lbs fl 65
j

Do., gunnies, 10-lf) lb.? 9 75
!

Do., cartons. 20-5 lbs 9 85
1

Do., cartons, 50-2 lbs 10 00

45

lb. .

70 to

lb. 30
42

20
36
33
55
53
80
90
95
90
45

60
40

a 25
75

55
50
45
4.5

70
30
42

1 05
28

20
18

80
1 20
30
25

1 00
1 40
40

1 15
1 65

50
1 25
2 20

Yellow No. 1 It., bags, 100 lbs 8 85
Do., golden, bags, 100 lbs 8 75

Powdered sugar, bbls 9 65
Do., boxes, ,50 lbs. 9 85
Do., boxes, 25 lbs llO 00

Icing, barrels 9 75
Do., boxes, 50 lbs 9 95
Do.. l»oxes. 25 lbs 10 15

LUMP SUGAR—
Soft lumps, boxes. 100 lbs. . . .... 10 05

Do., boxes, 50 lbs 10 15
Do- 25 lbs 10 35
Do., cases, 40 % cartons 11 85

Small lump, boxes, 100 lbs 9 95
Do., boxes. 50 lbs 10 05
Do., boxes. 25 lbs jiq, 25
Do., cartons, 50 2-lbs 10 35

Hard lump, barrels 10 25
Do., boxes, 100 lbs 10 25
Do., boxes, 50 lbs 10 25
Do., boxes, 25 lbs 10 50

GOOD DEMAND FOR STARCHES
Vinnipeg. __^_
STARCH—There are no changes in

quotations and the demand is steadily
increasing.
STARCH—
Cornstarch. No. 1 quality, per lb 10%
Cornstarch, l-lb. pkgs., lb 09%
Gloss, l-lb. pkgs., pr lb 10%

Celluloid, l-lb. pkg., per case 4 35

NO CHANGE IN SYRUPS
Winnipeg.

SYRUPS—There is no change on quo-
tations for corn and cane syrups but
owing to the weakness of the corn mar-
ket lower prices are expected. The
demand is moderate as buyers continue
to buy in small quantities.
CANE SYRUP—

No. 2s 6 55
No. 5s 7 60
No. 1 Os 7 00
No. 20s 6 80

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 6-lb. tins, white, 1 doz. in

case 6 75
Cases, 10-lb. tins, white, % doz.

in case 6 60
Cases, 20-lb. tins, white, % doz.

in case 6 60
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases, 5-lb. tins yellow, 1 doz. in

case 4 66
Cases, 10-lb. tins, yellow, % doz.

in case 4 30
Cases , 20-lb. tins, yellow, % doz.

in case 4 80
TABLE SYRUP—

Pure, 2%s, tins, cs. of 2 doz. 24 85
Pure, 5s, per case of 1 doz 22 65
Pure, 10s, per case of % doz. 21 05

MAPLE SYRUP—
Maple flavor 2V4s, tins, per

case of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-Ib. tins, 2 doz. case 8 30
3-lb. tins, 2 doz. case 11 60
5-Ib. tins, 1 doz. case 9 60
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 5 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
l%s, 4 doz. in case 6 2B
2s, 4 doz. in case 6 00
2%s 4 doz. in case 4 80
6s, 4 doz. in case 4 60
10s, 4 doz. in case 4 20

TEA MARKET FIRM
Winnipeg.

TEA—There is an increasing scarci-

ty of teas of fine quality and no exces-
sive stock of any grade except possibly
the commonest and these have shown
an appreciable improvement in price

during the past few weeks. The market
is very active and the general tone is

strong.
INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 36
Pekoe, first quality 40 42
Do., second quality 35 40
Broken Pekoe, first quality . . 42 48
Broken orange Pekoe 1st qual. 50 60
Japan 42 60

JAVAS—
Pekoe Souchongs 30 32
Pekoe 32 40
Broken Pekoe 33 45

SHELLED WALNUTS SCARCE
Winnipeg.

NUTS—The shelled Bordeaux wal-
nut situation is very acute and supplies

are hard to obtain. Shelled peanuts
are ruling firm with no signs of any
weakness on the market.

NUTS, SHELLED—
Almondte, per lb 47

Spanish Peanuts, No. 1, lb 12H
Pecans, per lb 1 40
Walnuts, per lb 77%

NUTS IN SHELL—
Peanuts, roasted. Jumbo, lb 26
Walnuts per lb 25
Almonds, per lb 26
Cocoanuts per sack 11 00
Cocoanuts, per doz 1 50
Brazils, per lb 25
Pecans, per lb 28

Manitoba Flour Drops 50 Cents a Barrel

Sharp Break in Grain Markets, Reflected in

Further Reductions on Flour and Millfeeds

TORONTO Oct. 19—Further weak- "Export movement in wheat is spas-

ness developed in the grain mar- modic and although there is an occasion-

kets, and prices moved to new al big deal goes through, there is not
low levels. Wheat prices dropped 12c. the steady and broad demand that we
in the past two days, the market clos- need in the worst way if prices are to

ing yesterday at $1.10 for No. 1 nor- be kept from further brealcs," stated a
thern Manitoba. local miller to Canadian Grocer. "Fur-
The recent heavy decline in wheat is thermore the low price on wheat is go-

also reflected in another decline in the jng to have a serious effect upon the

price of Manitoba flour, which is now country as a whole, as the buying power
quoted 50c. lower at $7.80 per barrel for is considerably cut down."
first patents in white cotton bags. Mill- r^j^^ following are the comparative
feeds are also reduced $2.00 per ton

^^^^^^ on flour and millfeeds today as
making bran $23.25, shorts $21.25 and against the same date last year:
choice middlings $28.25 per ton.

According to a despatch from Winni- 1920 1921

peg the fall of 12c. in wheat in two days Flour first patents in cotton

is too rapid to be sound and there is a bags per bbl 12.50 7.80

feeling that the market is heavily over- Shorts per ton 54.25 23.25

sold. Bran per ton 49.25 2125
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West
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Nova Scotia Markets

FROM HALIFAX, BY WIRE

Halifax, N. S., Oct. 18.—Few changes
are noted in the grocery markets this

week. Rolled oats dropped 5c per bag
making the price .$3.90. Fresh eggs are
scarce and higher at 55c per doz.

Creamery butter is slightly firmer at
48c per lb. Lemons have advanced
$1.00 now quoted at $11.00 par case.

Nova Scotia potatoes are plentiful with
prices easier at $1.50 per bag.

Flour, No. 1 patents, bbl 11 00

Cornmeal, bags 2 50

Roled oats, per bag 3 90

Rice, Siani, per 100 lbs 06% 10

Tapioca, 100 lbs 10 00

Sugar, standard, gran 8 45

Do., No. 1, yellow 8 00

Molasses, gal 70
Cheese, Ont., twins 21

Egs, fresh, doz 55

Lard, compound 21

Do
,
pure, lb 22

American clear pork, bbl 33 00

Tomatoes, 2%s., stan., doz 2 00

Breakfast bacon 33

Hams, aver. 9-12 lbs 35

Do., aver., 12-18 lbs 35

Do., aver. 18-25 lbs 31

Roll bacon 25
Buter, creamery, lb 48

Do., dairy 36

Raspberries, 2s Ont., doz 4 00
Peaches, 2s.. standard, doz 3 30
Corn, 2s, standard, doz 1 60
Peas, standard, doz 1 95

Strawberries, 2s, Ont., doz 4 00

Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00

Do., Cohoes 14 00

Do., Chums 6 00

Evaporated apples, per lb 15
Dried p«aches, per lb 22

Potatoes, Nat., 90 lb. bag 1 60

Onions, Canadian 4 25

Onions, Spanish, per lb 03%
Beans, white 4 60

Do., yellow eye 6 00

Bananas, lb 08% 091^

Lemons, Cal 11 00

Alberta Markets

FROM CALGARY, BY WIRE

ario chesse is quoted at 22y2C. to 23c.

per lb. New laid eggs are higher

at $13.50 per case while No. 1 storage

are bringing $12.00, 12.50 per case.

$3.60 per case. Local potatoes are quot-

ed at $25.00 to $27.00 per ton.

Beans—Ashcroft, per cwt 5 50 6 00

Do.. Kotensshi, per cwt. ... 5 65 6 50

Rolled oats, 80s 2
"•

Rice, Siam 5 50 6 00

Japan, No. 1 7 35 8 (!0

Tapioca 7 00 7 50

Sago 7 00 7 -.I

Sugar, pure cane, gran., cwt 9 17

Cheese, No. 1. Ont., large 2214 23

Alberta cheese, twins 2 ''..

Do. , large f) H-j
Butter, creamery, lb 3T

Do., dairy, lb 2.i 3"

Lard, pure 3s 12 30 12 CO

Calgary, Alta., October 18. — Pure
jams are quoted at an advance of 5c

to lie on fours. Rolled oats, 80s, are

slightly easier at $2.75. Sugar dropped
50c making the price $9.17. No. 1 Jap-

an rice is quoted at $7.35 to $8.00 per

cwt. Kotenashi Beans are slightly high-

er at $5.65 to $6.50 per cwt. Large Ont-

Eggs, new laid, local, case 13 50

Do., No. 1 storage, case . . Ii2 00 12 50

Tomatoes, 2%s 4 15 4 35

Lemons, case 12 50

Corn, 2s, standard case 3 35 3 60

Peas, 2s, standard case 4 20 4 30

New early June peas, case 4 75

Salmon sockeye Is, case ... . 19 80 21 50
Do., Sockeye V^s, case 21 00 21 60

Strawberries, 2s, Ont, case . . 8 l.i 8 40

Raspberries, 2s, Ont., case .... 8 40 9 25

Gooseberries, 2s 11 30
Cherries. 2s. red, pitted 9 00 9 60
B. C. Tomatoes, 4-bas. crate, ea 2 "ii

Apples, evaporated, lb 18

Do., 2.5s, lb 18%
Pineapples, Hawaiin, sliced 2's,. 6 00 7 00

Peaches, evaporated, lb 16 20
Do., canned, 2s 7 45 7 90

Prunes, 90-lOOs 10 10*

Do., 70-803 11 'A 12 Ml

Potatoes, local, per ton 25 OO 27 OO

An original display emblematic of Autumn and Thanksgiving.
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Slicer Doubles This Man's Trade
In Cooked and Smoked Meats

St. John's, N.B., Merchant Lays Great Stress

On the Importance of Good Equipment In

the Promotion of Sales—Refrigerator Dis-

lay Also In this Storeph

I
BELIEVE my business in meats,

that is, the cooked and the smoked
lines, is twice as large since I in-

stalled that slicer," Mr. Seriesky, St.

John, N. B. told a representative of

"Canadian Grocer." This merchant sells

groceries and misats and is a firm be-

liever in the value of good equipment if

a grocer is going to sell meats at a

profit. He has a refrigerator glass dis-

play counter, and according to him a

fresh display such as this permits,

means greatly increased sales. In fact,

last year he did double the business of

the previous tw^elvemonth, and he as-

serts that equipmient of the right kind,

and displays have been partly respon-
sible. He has been able to give his trade
better service, and he finds that people

will come to the store where they know
they can have meats sliced according to

their liking, and where they can see for

themselves that the stock is always kept

fresh and clean.

One window of his store, Mr. Seriesky

devotes to the display of groceries and
the other one is used for meats and pro-

visions. They are constantly changed,

and are always dressed with the idea of

attracting attention. Linked with good
window dispjlays is newspaper adver-

tising, specials being very often an-

nounced in daily press.

Nothing is exposed in the store. Every
thing is kept under cover and the fact

that cleanliness is of the first import-
ance, is in no small measure responsible

for the liberal patronage.

Points on the Care of a Scale

M;

Montreal Merchant Says He Can Weigh Out a Bag
of Sugar Into Two Pound Bags, Sell It at the Price

He Paid For it and Make a Profit.

ONTREAL— (Special) — "To
buy a hundred of sugar, put it

up in two pound bags and
isell it at eight cents a pound and
still make a gross profit," was the

)oast made the other day by a local mer-
hant. He also guaranteed that each
)arcel would be of accurate weight ac-

ording to the best scales obtainable, in

act the better the scale the more pro-

t. At first the boast seems a joke, an
npossibility but while it is not a prac-

ical thing it illustrates a point that

very grocer can well study for his own
senefit.

The secret of what appears at first

- be a trick is that when carefully and
ccurately weighed a profit is, being
:<ade on the weight of the paper bag,

;hich, it may be surprising to know, is

'iainly shown on a good scale. Even a

lirty pound scale will show the dif-

!rence and in the column of eight cents

T a computing scale in every two
ounds it shows an appreciable diff'er-

ice. To those who have a good com-

puting scale it will be an interesting

experiment and will prove that if par-
ticular care is not taken in weighing
goods there is a big leakage in almost
every article that is sold by weight. In
the case of the sugar for instance, it is

interesting to note that one thousand
two pound bags cost $1.71. Therefore
fifty, which would be required to parcel

one hundred of sugar, would cost the
grocer SV^ cents and weighs one pound
and four ounces. Therefore if this is

carefully carried out the paper bags will

take the place of one pound and a quar-
ter of sugar. This oniy ler-ves a very
small margin and no doubt would not

pay for the extra 'are taken in weigh-
ing but nevertheless it illustrates a

point where in other, more expensive

lines there is a big leakage. Coming to

the fine point, the merchant fufilled his

boast and in so doing proved the value

of an accurate scale and care in weigh-

ing.

This same merchant pointed out

where an error often comes in weighing

and where there follows a leakage of

profits. He cited the instance of where
the proprietor had a cylinder scale. It

was an accurate machine, in fact an ex-

pensive one. He adjusted it for height

being a short man and then set it pro-

perly at zero, as is necessary to make
the readings correct. But he forgot that

he had a clerk who was much taller than

he. This employee was a conscientious

man and exceedingly careful in his

weighing but through no fault of his

own he was losing money for his em-
ployer. When he came to the scale his

eye was not on a level with the black

line that registers on the cylinder but

above it so that what appeared to be

an accurate registration of one pound

was a pound and two ounces for the

proprietor of the store and since it was

he who adjusted the scale, two ounces

was lost every time the clerk weighed

out a parcel. On cooked ham at sixty

cents a pound that would mean a loss of

a little over seven cents. On the face

of it this may seem a trivial detail but

in a week it means a lot of money.

"Canadian Grocer" representative

brought this to the attention of the re-

presentative of one of the scale manu-

facturers and asked for a solution. This

gentleman said that the proprietor of

each store should call his clerks togeth-

er once a week and ask each one to show

what to him appeared to be an accurate

reading of the zero mark. Then the

proprietor should take an average and

set his scale or cylinder accordingly. If

he were to tell the tall man to make an

allowance in his reading, it would only

increase the inaccuracy and in time it

would get worse. As a result of this

inquiry the representative of this firm

pointeT'out some other details of keep-

ing a scale ir order. He said, "A gro-

cer should be careful to see that when
his clerks are using a fan-type scale

that they stand directly in front of the

dial or else two or three ounces may be

lost in every measurement. What is

the use of a grocer paying for a very

sensitive scale, if he is not going to take

advantage of it by making the readings

as correct as the scale will record when
the proper care is taken? Another

thing, the suspension points under the

plate of a scale should be cleaned out

at least once a month so that the action

will be free. If they are not clean it will

open the way for loss in very little time.

In most scales there are only two knife-

edged pivots that need to be cleaned and

this can be done by removing the glass

or metal plate on which the goods to be

weighed are placed."
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, October 19.—The produce market shows improved
strength almost throughout. The most striking feature is the
advance in the price of butter and a stronger market for cheese,

both resulting from a call for dairy produce from the United States
and improvement in the British market. Eggs are also higher in price
with light receipts. There is also an improvement in the hog market
with an advance. Smoked meats have an easier tendency which is

only temporary and cooked meats have been easier owing to a falling
off in demand. The beef market is easy with a light demand. Lard
is unchanged in price. There is no change in honey, but owing to
the big offerings the market is easy and prices will at least remain at
the present level for some time. The fish market is unchanged, with
a good demand.

HIGHER PRICE FOR BUTTER
Montreal.

BUTTER.—The butter market shows
more activity this week on account of a
demand for Canadian creamery butter
springing up in the United States and
at the same time an improved domestic
demand coupled with a falling off in

production. This has placed the butter
market in a stronger position with an
advance in price of from l%c to l%c
per lb. Creamery prints are now sell-

ing at 41c.
BUTTER—

Finest creanipry prints 41
Crcaniory solids to

STRONGER CHEESE MARKET
Montreal.

CHEESE.—Like the butter market,
the cheese market is showing improve-
ment on account of a demand from the

United States and more activity is no-
ticeable on this market. There is also

an improved demand from English buy-
ers.* The demand for exportation seems
to be for fine white cheese and a small

premium over colored is being paid.

There is no change yet in wholesale
prices but at country boards the price

shows an advance of 5-16c which would
indicate a stronger future.

Large, per lb 21

Twins, per lb 20
Old white . 30

Triplets, per lb 22
Fancy old cheese, per lb 30 33

Stilton, per lb 35
Quebec 20 21

COOKED MEATS STEADY
Montreal. —^^—
COOKED MEATS. — There is no

change in the prices quoted on cooked
meats. The demand is smaller and with
the decline in the price of cooked hams
a week ago the market is steady.
Jellied pork tongues 35

Jellied pressed beef, lb 37
Hams, cooked 52 65
Pork pies (doz.) ....

Sausage, pure pork 20
Mince meat, lb 16V4
Ox toE^ue, tins 65

Head ';heese, 6-lb. tins, per lb 10

BARREL MEATS UNCHANGED
Montreal.

BARRELLED MEATS—There is no
change in the prices quoted on barrelled

meats. The market is steady with

some improvement in demand.
Family back, hi.l 40 00
Cloar fat pork :!0 00
Heavy mess pork (bbl) 30 00

Plate beef 22 00

STRONGER MARKET FOR HOGS
Montreal.

FRESH MEATS—The market for

selected live hogs shows a stronger
trend with an advance of 25c a hun-
dred on light weights. This is attribut-

ed to smaller offerings with a good de-

mand. The -beef market has shown
some improvement but with the holi-

day in the province of Quebec this week,
the demand fell off with an easier ten-

dency following. There is no change
in prices.

FRESH MfiATS—
Ildgs, live (si'loctod off cars) ~3 10 00
Abattoir killed, 63-90 lbs. ... 017 18

Fresh Pork-
Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) 20
Fresh Beef—

(Cows)
Hind quarters ... . 12 18

Front quarters . . . . 05 09
Loins 25 28
Chucks 08 09

(Steers)

12 20

06 10

28 30
08 10

LARD PRICES STEADY
Montreal.

LARD—There is no change in prices

quoted on lard. The market is steady

with a demand for immediate require-

ments only. Dealers have good stocks

on hand and the tendency is easy on

account of the easing off on buying.
Tierces. 60 lbs 17

Pails, 20 lbs IIV2 18V^
Tubs, 20 lbs 17 18

Bricks 20 C 21

SMOKED MEATS EASIER
Montreal.

SMOKED MEATS—Although there

is no change in smoked meats there

is an easier feeling that has developed

since the demand has fallen off slightly

and the production is somewhat in ex-

cess of the demand for the present. No.

reduction in price is expected however

since the demand will improve in the

course of a few weeks.

BACON-
Breakfast, best 34 40

Smoked breakfast 36 42

Cottage rolls 32

Picnic hams 22

Wiltshire 32 35

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 31

Do., 14-20 31

Do., 20-25 29
I

Do., 25-35 27 j
Over 35 lbs 24

|

FISH PRICES UNCHANGED J

Montreal. —^—

^

FISH.—There is no change in fislll

prices. The demand shows improve-

ment and the market is steady. Oystei|

prices are also firm and unchanged.

Market Cod 05^|
Steak Cod 09

Gaspe Salmon 22

Dressed B. C. Salmon 26

White fish " '8

Haddock 06V
Halibut 22

Trout, lake 18

Chicken halibut 16

Sword fish 20

Flounders 10

Dressed Pike . • 12

Doree
. .

18

Mackerel 20
!

OYSTERS—
Standard No.

Do., No. 3

I

1 can
can . .

,

ANOTHER ADVANCE IN EGGS
Montreal

EGGS.—The egg market has take

another big jump and with supplies lim

ited and production low. Storage egg

are in the main demand but new lai.

eggs are selling at as high as 70c pe

doz. The average price runs from 6C

to 70c. Selects and No. I's are als,

up 2c per doz.

E.vtras 00 70,

Fresh selects 48
Do, No. 1 42

600 '

ONTARIO MARKETS
TORONTO, October 19.—Although on the surface the butte!

market is steady to strong the undertone appears to have a slig?

degree of uncertainty. Ontario storage stocks of butter ar

smaller than a year ago. In cheese the situation is somewhat th

reverse ; the market is strong, while storage stocks are larger tha

at the same time last year. New laid eggs continue at a premiui
but storage supplies are moving freely. Lard and shortening are eas

with a slight reduction on the latter. Cooked, smoked and barr<

meats are unchanged as compared iwith a week ago. The hog ma
ket is unsettled with easier tendencies. There is a brisk movemeill
in fish with lower prices on oysters and fresh trout. Live turkej
are down in price, while the whole of the poultry market has eaJfj

tendencies under heavy receipts.

BUTTER STEADY TO FIRM
Toronto. —^^—
BUTTER—The market is holding

and has a steady to firm tone following

the recent higher prices and advancji

in Montreal. There appears to be

slight undertone of uncertainty in tN

situation as many dealers with the
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losses of last year fresh in their minds
are holding off and buying principally

on the hand-to-mouth basis. Stocks in

storage are smaller than a year ago.

On October 1 stocks of creamery in

Ontario were 89,315 pac^^ages as

against 102,248 packages, same date

120. Stocks of dairy October 1 amount-
ed to 607 packages as against 2,126,

same date 1920.

BUTTER—
Creamery prints 40 42

STRONG CHEESE MARKET
Toronto.

CHEESE—The cheese market has a

stronger tone. This is accounted for by
th? f.ic' Ihat the sesscn is closing and
many factories are making prepara-

tions for closing. Prices at country

boards during the week ranged from
15-8c to 16-8c per lb. Dealers' quota-

tions to the retail trade remain un-

changed at 20c per lb. for new, while

June cheese is bringing 24c. Ontario

stocks in storage are larger than a year

ago. On October 1 storage stocks

amounted to 22,549 boxes as against

18,552 boxes same date 1920.

CHEESE—
Large, new 20 22

Do.. June 24 25
Stilton, new 24

STRONG EGG MARKET
Toronto.

EGGS—The market continues with a

strong tone with a steadily decreasing

supply of new laid. Storage supplies

are moving freely. Fairly heavy ship-

ments of United States storage eggs
are arriving and are going into con-

sumption. Quotations to the retail

trade are unchanged as compared with

a week ago.

EGGS—
Selects .50 51

No. 1 4.T 4«

New laid in cartons 58 59

EASY LARD MARKET
Toronto.

LARD.—The market rules fairly

easy with some houses showing a slight

reduction in quotations. Prices now
stand at 19c to 19%c for one pound
prints and 16y2C to 17%c on the tierce

basis.

LARD—
1-lb. prints 19 n 19>.j

Tierces. 400 lbs le'i IT'-j

Tubs are Vjc higher than tierces and pails one
cent higher than tierces.

MARGARINE QUIET
Toronto.

MARGARINE.—This market shows
little activity. The demand is quiet

with prices unchanged at 21c to 24c per
lb.

SHORTENING LOWER
Toronto

SHORTENING.—The market contin-

les in an easy position with quotations
iown one half cent per pound. One
Jound prints are quoted at 16c and on
;he tierce basis at 13%c per lb.

iHORTENrN&—
l-lb. prints IG
Tierces. 400 lbs "S'j
Tabs are %c higher than tierces and pai^s ne
ent higher than tierces.

COOKED MEATS UNCHANGED
Toronto.

COOKED MEATS. — There is no
change in cooked meats. The demand
is seasonable.

COOKED MEATS—
Boiled hams, lb 45 50

Do., square pressed 50 52

Boiled shoulders, lb 36

Head cheese, 6s, lb 12

Choice jellied ox tongue, lb. . ... 65

Jellied pork tongue 40

Bologna 16 18

Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

SMALL HAMS EASIER
Toronto.

PROVISIONS.—The only change in

quotations is a slight reduction in small
smoked hams making the price 32c per
lb.

Hams

—

Small. 6 to 12 lbs ."'.2

Medium, 12 to 20 lbs 29 32
Large. 20 to 35 lbs., ea. lb.. 20 25
Heavy, 35 lbs. and upwards 18

Backs

—

Boneless, per lb 45 46
Rolled, per lb 50
Peameal 38 43

Baeon—
Breakfast, ordinary, per lb. . . 28 35

Do., special trim 38
Cottage rolls 276 30
Roll, per lb 20

Wiltshire Tsmoked boneless) lb 27'1>

Do., three-quarter cut 30
Do., middle 32

Dry Salt Meats

—

Long clear bacon, av. 50

—

70 lbs 2\%
Do., av. 80-90 lbs 19H

Clear bellies. 15-30 lbs 201'. o tV-^
Fat backs 10-12 lbs 14 16
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork-
Mess pork 30 00
Short cut backs, 200 lbs 38 00

Picked rolls, bbl., 200 lbs.—
Lightweifrht 38 00
Heavy 33 00
Dressed, light per cwt 14 00 16 Ou

Do., heavy, per cwt 10 00 12 00
Live, off cai-s. per cwt 9 75

Live, fed and watered, cwt 9 50
Live, f.o.b. per cwt 8 75

Fresh Pork-
Legs of pork, up to 18 lbs 23
Fresh hams, lb 25
Tenderloins, lb 50
Picnics, lb 13

Montreal shoulders, lb 14
Boston butts, lb 19

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 13 16

Front quarters, lb 05 08
Ribs, lb 14 20
Chucks, lb 06 08
Loins, whole, lb 20 23
Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below
above quotations.

Calves, lb 13 14
Spring lamb, lb 16 18

Yearling Iamb, lb 08 U 10
Sheep, whole, lb 05 07
.Above prices subject to daily fluctuations of

the market.

HOGS UNSETTLED
Toronto.

FRESH MEATS.—Heavy receipts of
cattle were again in evidence at the
Union Stock Yards during the week un-
der review, and prices were sligiitly

easier. A few shipments of western
cattle arrived, and were generally of

good quality. Reports from Alberta
show that a good movement in cattle

has commenced to the United States,

since the reduction of 20% on freight

rates on cattle. The hog market closed

last week at slightly higher prices than

on Wednesday as we went to press.

On Monday of this week, however,

packers were bidding 50c lower than

the close on Satuday. And on Tuesday
sales were made on the lower basis

of $9.50 fed and watered. In dressed

meats, quotations are unchanged as

compared with a week ago.

OYSTERS DROP IN PRICE
Toronto.

FISH.—The fish market is taking on

a brisk appearance and the outlook for

an active winter's business is very

promising. Dealers report that consid-

erable country trade has been opened

up during the past week. For the most

part the market holds fairly steady.

Fresh trout is slightly lower at 12p to

13c per lb. The feature, however, is the

drop of 65c per gallon on oysters. The

new prices are as follows: No. 1 tins

$3.90; No. 3 tins $9.25 and No. 5 tins

$15.00. Shell oysters are quoted at

$18.00 per barrel.

FRESH SEA AND SALT FISH

Ccd steak, lb 10 Oil

Do., market, lb « "^

Halibut, chicken 16 17

Do., medium 22 23

Whitefish, Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb "12 13

Hadock 09 10

Spring Salmon 2* " 25

Fall salmon 12 « 13

Cohoe salmon 19 20

Mackerel « 12 13

Yellow pickerel, lb <• 1^

Oysters, No. 1 tins ^ 2a

Do.. No. 3 tins ^ 25

Do., No. 5 tins 15 00

Do., glass jars, doz ^ -"

Do., shell, per bbl 18 00

FROZEN FISH

Halibut, medium 22 23

Do., chicken 16 17

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe ••• ••
Do., Red Spring ° ",^ S ^f

Sea Herring 0.% 08

Brill :0 '1

SMOKED FISH

Haddies, lb 10 12

Fillets, lb ••; 17

Kippers, box 2 2o 2 73

Bloaters 2 00

Ciseoes, lb IS

EASY POULTRY MARKET
Toronto.

POULTRY.—The market continues

to maintain an easy tone. Heavy sup-

plies are arriving but as yet the quality

is not good enough for storage opera-

tions to commence in earnest. The only

change in quotations is on live turkeys

which are reduced 5c per lb.

Prices paid by dealers

—

Live Dressed

Turkeys 35 4.5

Chickens, spring 22 25

Roosters 14 18

Fowl over 5 lbs. . 20 25

Fowl, 4 to 5 lbs 18 20

Fowl, under 4 lbs 14 16

Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Ducklings 18 to 20 25 to 30

Hens, heavy 30

Do., light 25 28
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MANITOBA MARKETS
WINNIPEG, Oct. 19.—Business in the produce, provision and

fish market is reported quiet. Butter and cheese show very
little change while eggs show a slight advance. Cooked meats

are slightly easier and lower prices are expected. The demand for
smoked ham and bacon is increasing. Lard and shortening market
is easy under a slight reduction. Poultry is easier with lower prices
on chicken and fowl. There is practically no change in the fish
situation. Hogs are slightly easier.

BACON IN DEMAND
Winnipeg.

PROVISIONS—There is a good de-
mand for both smoked ham and bacon
but prices remain unchanged.
Hams

—

8 to 16 lbs., per lb 45
16 to 2<y lbs., per lb 42
Boneless, 8-14 lbs., per lo bl
Skinned, 14-18 lbs., per l.j. . ... 1j
Skinned. 18 to 22 lbs., per lb 44

Bncon, 6 to 10 lbs., lb 51
Cottage rolls, boneless 24
Bellies, 6 to 10 lbs., per lb ;i5

BUTTER MARKET STEADY
Winnipeg.

BUTTER—There is practically no
change in the butter situation as com-
pared with last week. Best table grade
is quoted at 40c per lb.

BUTTER—
Creamery, best table grade .

Dairy, best table irrnde . .

.

Margarine

COOKED MEATS
Best quality, skinned, 8-14 lbs. . .

Do.. 13-16 lbs

Roast ham, lb

Roast shoulders, lb

Pork tongues, lb

Head cheese, 6-Ib. tins, lb.

Jellied ox tongues, lb. ...

Luncheon cooked meats, lb.

EGG PRICES HIGHER

54
?2

53
3:^

38
15

58

17

Winn'p c

EGGS—The egg market shows an ad-
vance this week. New laid in cartons
are quoted at 50c with No. 1 candled
eggs at 40c. No fresh eggs are arriv-

ing from the country districts and or-

ders are being filled from storage
stocks.

GOOD DEMAND FOR FISH
Winniprg.

38

6 21

40

b 25

CHEESE UNCHANGED
Winnipeg. -^^-.—

CHEESE—There is no change in quo-
tations on cheese. Ontario large is

quoted at 21c with twins at 21 %c and
triplets at 22c.

CHEESE—
Stilton cht-f se. Ir.rge, lb 24
Ont , large, lb 21

Ont., twins. lb 211/2

Ont., trip!e s lb 22

COOKED MEATS EASIER
Winnipeg

COOKED MEATS—There is no
change in quotations on cooked meats
but indications point for a reduction

on these lines very shortly.

FISH—There is very little change in

market conditions and dealers r€ port a
good volume of business. Oysters are
in good demand.
Black cod, lb

Brills, lb 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, chicken, cases 300 lbs 1=.'^

Da, broken cases M%
Salmon

—

Cohoe full boxes, 300 lbs 19
Do., in broken cases 20

Soles 09
Whitefish 13 '/j

Do., broken cases 14 ^
Bloaters, Eastern National, case . 3 50

Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-lb. cases, lb 14
Do., in 15-lb. cases, lb 14

Kippers, East. Nat, 20 count.
per count 3 75

Fillets, 15-lb. boxes, lb 20

SALT FISH
Stc.nk Cod, 2s. Seelys, lb. . .

HOG MARKET UNCHANGED
Winnipeg.

FRESH MEATS—There is very little

change in the hog market. Selected

hogs are quoted at $11.50 per cwt. But-
cher heifers are plentiful and good qua-
lity are ranging from $3.75 to $4.25.

The calf market appears slightly easier

and best quality is quoted at $5.00 to

$6.00. The sheep and lamb market is

firm and good lambs are quoted at $8.00

to $9.50 while mutton sheep are bring-

ing $4.00 to $5.00.
Selected, live, cwt 11 50

Heavier 50 9 .50

Light 11 00 11 50
Fresh Pork-

Legs of pork, up to 35 lbs., lb 2.3 31

Spare ribs 16

Loins of pork, lb 30 % 33

Fresh hams, lb < 25 33
Shoulders I« 20

Fresh beef—from steers and heifers

—

Hind quarters, lb 10 16
Front quarters, lb O5V2 07%
Whole carcass, good grade, lb O7I/2 12

Mutt»n—
Choice, lb 18
Choice long hinds (leg and loin) ... 30
Choice Stews 07 14

Lambs

—

Choice, 30-45 lbs 21
Veal'
Good veal, 40 to 80 lbs., hind
(lUJirters 27

LARD DOWN HALF CENT
Winnipeg.

LARD—Quotations are reduced one-

half cent per pound on lard and short-

ening. Lard on the tierces basis is

quoated at IV2C per lb. with shortening

at 14y2C .

Pure lards, No. 1 quality, per lb,

(in tierces 400 lbs.) 17V4
Do., wooden pails, 20-lb. pails 3 90
pails), pe rpail 3 30

Shortening, tierces of 400 lbs ]4i4

POULTRY MARKET LOWER

POULTRY—Under heavy receipts the

market has developed an easier tone

and prices on spring chicken and fowl
have declined 2c per lb.

POULTRY—
D. P. chickens, 314 lbs. and undier 34

Do., 31/2 lbs. and over 36
D. P. fowl, 31/2 lbs. and under 24

Do., 3 lbs. and over 26
No. 1 broilers 38

Illuslrating a splendidly equipped meat departmeyit in a Western-Ontario store.

f

i
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This Is the Season for

Fresh Pork Sausage!

The Big Seller

TA AVIES' fresh Pork Sausage commands trade

^-^ and holds it. At this season of the year, when
the wind is chilly and with just a nip of frost in the

air, you will find a ready sale for sausages. It's

worth while featuring sausages prominently.

With this demand already created, why not take ad-

vantage of it by offering your customers a real high-

grade fresh Pork Sausage? Davies' Sausages are

seasoned just right, giving them that fine, delicious

flavor which tempts the appetite, and sends the cus-

tomer back for more.

There Is a Sausage for Every Taste

Small or Large Oxford
Small or Large Yale

New England

Cambridge
Cheltenham
Little Pork

Or—you can get them in kegs of 35 lbs., 75lbs. and 90 lbs.

Order direct, or through our salesman.

THE

WILLIAMDAVIESCOMPANY

LIMITED

TORONTO
MONTREAL - HAMILTON
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HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

DWIGHT'S

The Cheapest because it's strongest

Cow Brand Baking Soda
This unusually high grade baking

soda always goes farther because of

its greater strength. For over seven-

ty years it has held unquestioned
leadership in sales and quality.

That's why so many high class gro-

cers throughout Canada recommend
it to their customers.

Church & Dwight, Ltd.

Montreal

REFRIGERATORS
There's an Arctic
designed for Just
such needs as
yours. Get it

now -- because
every day you try

to do without it

you are losing
money in spoiled
food and dissat-
isfied customers.

Write now for

FREE Catalogue.
See the many
different "ARC-
TIC" designs.
Learn the super-
iorities that re-

sult from our 50
years of experi-
ence. Send a
postcard today.

JOHN HILLOCK & CO. LIMITED
Offices, Showrooms and Factory

xr>ijr>Mxn
154 GEORGE ST., "

.„ ' TOKONIU
AGENCIKS

:

A Tilley, 54 McGill College Ave.. Montreal.

George Cameron, Sparks Street. Ottawa.

Western Butchers' Supply Company, Regina. Sask.

J. McMillan. 280 Main St.. Winnipeg.

APPLES
Get our quotations

before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most

reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

fl
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ROS

At The Sign Of The Rose

As the merchant of other days regarded
his sign as the symbol of character, so do we
regard our "sign," the Rose Brand, placed

upon the very highest quality products this

organization prepares. The Rose Brand gives

the customer a means of identifying goods
she can rely on— it does a.w^ay with indis-

criminate "hit-or-miss" buying— and it pro-

tects you against the dissatisfaction of your
customers. Let the people who come in your
store know the kind of goods you sell by
keeping Rose Brand products well displayed.

CANADIAN PACKING CO., LIMITED

TORONTO, Ontario

I'ackinjf Houses

Brantford
Toronto
Peterboro
Montreal
Hull

Branches

Fort William
Sudburv
Sydney" N. S.

Charlottetown, P. E. I.

Winnipeg, Man.

RAND
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"For a Rainy Day"

The man who consistently invests a few hundreds

each year never has to worry about the future

—

the rainy day or his old age has no financial

terrors for him.

Whether you have already sufficient invested or

whether you are still looking out for probable

"buys," for the sake of your own future you must

take every precaution for safety.

THE FINANCIAL POST specializes in an In-

quiry Service noted for its accurate and sound

replies regarding investments. This service is

free at all times to subscribers.

Write now for a copy of THE FINANCIAL
POST. The subscription price—$5.00 a year of

fifty-two issues—is really insurance on your in-

vested money.

THE FINANCIAL POST
143 UNIVERSITY AVE., TORONTO
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NOW IS THEIR

ONE CHANCE
TO GET THE PICK OF
THE GREAT CROP OF

B.C. Apples
in quantity and condition that will outlast the winter, and

don't fail to pound this home to every home-maker enter-

ing your store or whom you can reach in your territory.

This delicious winter-keeping fruit has been harvested

and is being shipped three weeks ahead of normal date.

Consignments to U.S.A., Great Britain, etc., have broken

all records and arc not decreasing in volume.

British Columbia growers will do their part even to mak-

ing sacrifices in order to fully meet Canadian demands,

but in this they must have your serious effort in co-

operation to avoid disappointment and subsequent com-

plaint. Get the slogan in Red all over your store.

THE BUYERS WHO ORDER NOW ARE THE ONES

WHO WILL EAT THE APPLES

This seiicn of advettis''metits issued bt/ the Proddcevs

and Distributors of B. C. Fruits.
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With

"PERFECT"
Products

"The QUALITY Warrants The NAME"
The Grocers of the Maritime Provinces can testify to this fact.

We ask a chance to prove it to the Grocers

of the rest of Canada

LAING & WATERS, 28 WeHmgton Street E. TORONTO
our representatives, will show you "PERFECT" Baking Powder, and other lines.

CANADA SPICE & SPECIALTY MILLS,
LIMITED

ST. JOHN, N. B.

Two Popular Made-in-Canada Sellers

MADEH^iVA MILK

Did you ever try this delicious, economical and

nutritious dessert and recommend it to your cus-

tomers? Put up in 10c. tab'et packages—retails

at 15 cents.

mmm
JUNKET POWDER

Junket in powder form. Just the thing- for quickly made

dessert. Retails at 15 cents with a good profit. Put up in

four different flavors. Try a sample order of these two

lines.

Chr. Hansen's Canadian Laboratory
TORONTO, CANADA

LOGGIE, SONS and Company
Selling Agents for Canada

32 FKONl S'I'REET WEST, TORONTO
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JELL-0
T^HE making of Sl quality product
^ has given us the great bulk of

the Jelly Powder trade in America.

The Genesee Pure FoodCompany of Canada, Ltd.

T-wo FcLCtojries

LeRotj.N.'Y. Drid<^eburg,Ont

Here is the Finest
Separated Milk on Earth
In Powder Form

Every Good Grocer is the emergency Milk-man for his

customers. Milk means so much in the home. It must be

sweet, and fresh and pure.

When you recommend **Drimilk" you can "bank on it".

The Drimilk Company Limited
Courtland, Ontario

Executive Offices:

Spadina Cres.,
Toronto

Eastern Offices:

10 Ste. Sophie Lane,
Montreal, Que.

Western Distributors:

Donald H. Bain Co.,
Winnipeg, Man.,
and all cities West.
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Canadian Grocer

35th Year

Hardware and Metal

32nd Year

Druggists' Weekly

2nd Year

Dry Goods Review

32nd Year

Men's Wear Review

nth Year

Sanitary Engineer

14th Year

Bookseller and Stationer

37th Year

Like the flying column on the battlefield, effi-

cient, ever alert and on the job is trade news-
paper advertising.

To teach, to explain, to bolster up weak places
In an otherwise complete campaign, you can
find no more speedy or facile medium. Is

your retailer thoroughly sold? Will he block
your expensive campaign with a single doubt-
ful shrug of his shoulders? Whether you are

marketing new goods or the best known pro-

duct in the country you need the wholehearted
co-operation of everyone of your retailers all

the time.

66,000 advertisers use business papers

for the purposes of their business

A hardware manufacturer uses HARDWARE
AND METAL to teach retail salesmen the

selling points of their stock. A paint manu-
facturer tells what he is doing to make paint

sales to farmers and get the co-operation of

the retail paint merchants.

A chocolate manufacturer uses double pages
in DRUGGISTS' WEEKLY to show druggists

the turnover possibilities in chocolates. He
shows them very carefully what he is doing
to make their sales boom. Greater sales than
ever have resulted through this channel.

A manufacturer of plumbing supplies in every

issue of SANITARY ENGINEER talks on
business conditions. His counsel has had a
steady influence with his dealer.

These are but a few of the infinite variety of

cases in which manufacturers, wholesalers and
jobbers use business papers for the profit and
advancement of their organization.

Look over the list. There is a business news-
paper that suits your needs. A line to the

manager will bring interesting and illuminat-

ing details for your consideration.

THE MACLEAN PUBLISHING CO., LTD.
Publishers of the above trade and business newspapers

Toronto Montreal Winnipeg Vancouver New York Chicago London, Eng.
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Does it make good bread, buns, biscuits? Does it make good cakes,

cookies, crullers? Good pies, pastries, puddings? How about dough-
nuts or dumplings? And muffins, pancakes, snaps, etc.?

You haven't got the time to educate

the consumer
Some manufacturers expect the dealer to know more about their

product than they know themselves. They think competitively, not con-
structively! They expect the grocer to do all the selling. With the
best goodwill, to know all about the assorted lines he carries, the dealer
would have to possess all the wisdom of Solomon and live as long as
Methuselah

!

The makers of FIVE ROSES flour believe the grocer has properly
discharged his function when he carries the flour in demand in his own
constituency. The creating and stimulating of that demand, they accept
as their own burden. The education of the housewife to the increased
use of flour, the awakening of her baking ambitions, these are miller's

problems.

And every grocer in Canada knows how the makers of FIVE ROSES
flour are performing this self-imposed task.

Lake of the Woods Milling Co., Limited
Offices in 16 Canadian Cities

Head Office - Montreal Western Office - Winnipeg

FIVE
ROSES
FLOUR
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298, Residence 310. Shipping Room 256, Nighl Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Departm.ent
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

Cane's Pencils, extensively advertised,

are as good as represented to be both

as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane& Sons Co., Ltd.
Newmarket, Ontario

=fi

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Maek«n»« 8c Co., Limiwd, Winnipeg, R«tina, Sastatooo, Calvary and Edmoo-
toBt Opp.nhffmer Bros., Lamittd, Vnncouvtr, B. C; S. H. P. Mackcnzi* & Co., 95 King St.. E. Toronto, Cm.
J. W. Gorh»m & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED



ctober 21, 1921 CANADIAN GROCER—Advertising Section 53
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True Orange
MARMALADE

This delicious preserve has

become a favorite in thous-

ands of Canadian homes. It

is a marmalade you can safe-

ly recommend to those cus-

tomers who appreciate qual-

ity combined with value.

Manufacturers

IMPERIAL EXTRACT COMPANY

TORONTO

A Line

Worth Pushing
Jelly Powders

and EXTRACTS
Two members of the Shirriff

"quality" group that it will

pay you well to push, f*'^^*^

SHIRRIFF'S Jellies are
delightful
dainties.

year round"

Sole Selling Agents

HAROLD F. RITCHIE & CO., LTD.

Toronto and Montreal

Jams at Present Prices are Cheap
Jam and Marmalade prices are too

They do not fairly represent pres-

ent day costs of labor and material.

An upturn in prices is inevitable

—

soon.

Order now—in quantities—from
your grocer.

Jams and Marmalades that a

Grocer can safely recommend to

his best customer.

THE T. UPTON CO., Limited

HAMILTON - - CANADA
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An Attractive Display of Fine Fresh

Fruit is bound to bring attention to your

store. Do you Feature it Prominently?

FRESH ARRIVALS OF BRIGHT
ATTRACTIVE FRUIT

Red Emperor Grapes—Fine colour—in

lugs and kegs.

Cape Cod Cranberries—in 50 lb. boxes

—new.

British Columbia Box Apples—Finest

eating grown.

Florida Grape Fruit—California Lemons

and a fresh car of our

Celebrated Golden Orange Valencias.

ONE QUALITY ONLY— THE BEST

Hugh'jWalker & Son, Ltd.

THE HOUSE OF QUALITY

GUELPH :: ONTARIO

FLORIDA GRAPE FRUIT

CAPE COD CRANBERRIES

These two New Lines are now on the

Market also our First Car

British Columbia

Mcintosh Apples

The King of Table Apples

Oranges, California Lemons,

Tokay Grapes, Etc.

WHITE & CO., Limited

TORONTO
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SBUYERS- MARKET
Latest Editorial Market News^m

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.
Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and

more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell & Co.. Cambarwell, London, En^.

Agrenta

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TR0YAN-DUNW00DY CO.
Confederation Life Building:

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John's, Nfld.

Order from your Jobber today

**SOCLEAN"
the dustless sweexting' compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents:—Vigneault & MaoGillivray

7 Bonseeours St., Montreal, Que.
Ottawa Agents:— W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
The "want ad." has gvyra from •

little used force in buslneas life into
one of the grreat neeessitic* of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter .if oourse fer

a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It s«ts clerics for employers and finds

employers for clerks. It bripjrs to-

gether buyer and seller, and enables
them to do business thougrh they ma;
be thousands of miles apart.
The "want ad." is the Kreat for«e in

the small affairs and incidents of daily

life.

SUPPLY OF CLUSTER
RAISINS LIMITED

Hills Brothers, New
York, report on cluster

raisins: "We are still with-
out any advice from our
shipper in Spain as to

w^hether any further quan-
tities of cluster raisins will

be available this year. In

the event that further

shipments will be forth-

coming, the quantity will

no doubt be limited, as

the crop this year on this

variety of raisins is ex-

ceedingly short."

Commenting on the con-

dition of the Spanish raisin

crop Thornton & Co., Ma-
laga, Spain, say: "The
estimates o f different

packers differ somev^hat
as to the volume of the

new crops, mainly due to

the general lack of reli-

able statistical data. But in

our judgment the new rais-

in crop is considerably

shorter than estimated. If

the last crop produced 1,-

200,000 boxes of twenty-

two pounds, we should say

the present one is well un-

der a million, and as the

lateness of the crop (some
twenty days) prevents

growers from drying

grapes in the best drying

season of the year, early

rains might still cause seri-

ous damage. Moreover, the

damage done up to now
has occurred precisely

where the best grapes
grow^."

ASK FOR
SAMPLES
£• PRICED

FOR LIGHTING SYSTEMS
F~OR MANCING I./VMPS ,cD

R.M.Moope UCo.t?V^^^^V
PACIFIC. COAST MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack-
age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

,

Advertising

BalIoons|
^^"

There Is no surer way of get-

flogan 1

Effe t- .'

ting .voiir message or
right into the homes

. Ive jet ine.tpensive.
1Trade marks, special designs 1

anil any wording can be I

imprinter!.

1

Robertson
& Murphy
Limiteci

ftimmmtgi

24 71 St.' Paul
St. West,

Montreal

These one-inch sp»ace8

only $2.20 per iusertion

if used each issue in th«

year.
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Rates for Clsissified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, B cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.
Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot

be acknowledged.

Good Sellers

make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.
Made in Canada by

Walter Baker & Co. Limited

Dorohester.Mass. Montreal. Can.

Established 1780

FOR SALE

Are Your Goods Selling

in the Prairie Provinces

We have nine men regularly
calling on the retail trade and
shipping through Western Job-
bers. Splendid trackage facilities

and warehouse space. Good credit
rating. Our men are now selling
Red Cross Pickles, Burdicks Mar-
malade, O.U.G. Fruit products and
some other smaller lines. We are
looking for one other good kin-
dred line on brokerage basis and
can guarantee results.

Reynolds Moore & Bentz Limited,
109 Higgins Avenue,
Winnipeg, Manitoba

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet 11% inches

high and fitted with a built in com-
partment. Price $2.50.00.

One J. & J. Taylor safe 18 inches

deep, two feet 9 inches wide, four

feet 5 inches high, fitted with a

steel compartment. Both safes are

in good condition and can be bought
at a price that will save consider-

able money to the purchaser. Price

.$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

WANTED

EVERY MERCHANT WHO SEEKS MAX-
imum efficiency should ask himself

whether a Gipe-Hazard Cash Carrier, as a

time and labor saver, is not worth more
than the high-priced labor which it liber-

ates. Are you willing to learn more about

our carriers? If so, send for our new Cat-

alogue. J. Gipe-Hazard Store Service Co.,

Limited, 11-3 Sumach St., Toronto.

YOUNG MAN WANTED AS MANAGER FOR
dried fruit broker's office in Montreal. Give

full particulars in first letter. Box 98, Cana-

dian Grocer, 153 University Ave., Toronto, Ont.

yOUNG MAN WTTH ELEVEN YEARa SUC-
cessful experience importing and selling

fancy groceries and confectionery to wholesale
trade, wishes to secure active interest in manu-
facturers' agency or merchandise brokerage busi-
ness. Three thousand dollars to invest. Box I1I16

Canadian Grocer, li53 University Ave., Toronto.

F MAKE BUSINESS

BETTER
By Boosting Your

Business '

Now is the Time to Buy—don't wait

Consult these Advertising Pages

Our Advertisers will save you Money—^buy now
_
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There Are Two Ways
To Make Money Out Of

EDDY'S ONLIWON
Toilet Paper Holders and
Paper Towel Holders

There is no reason on earth why you can't add this line to

your stock—and make the profits others are making. Selling

Eddy's Onliwon Toilet Paper Holders and refills calls for no
great sales effort. And you need not carry a big stock. Every
one of your regular customers is a sales prospect that very
little persuasion will convert into a purchaser.

Equipped with one thousand sheets of the best and softest

Toilet Paper, Eddy's Onliwon can be sold at a very moderate
price, allowing you a very good profit.

It's a handsome fixture, nickel plated, neat and compact. It

keeps the paper in perfect condition arid serves but two sheets

at a time preventing waste. It sells because there is nothing
as good or as reasonable in price.

Then every Eddy's Onliwon Toilet Paper Holder you serve out

ensures a steady trade in Refills. Try out a small order and
watch them go. Grocers, General Stores, Hardware Stores,

and Drug Stores are selling quantities. It is your oppor-

tunity now.

An Economy That Appeals To Women

EDDY'S ONLIWON
Paper Towel Holders

It's a moderately priced white enamelled cabinet equipped with ex-

tra large Paper Towels that are more absorbent than cotton and just

as soft and pleasant to use.

Eddy's Onliwon Paper Towels save finer towels and washing trouble.

They are clean, trifling in cost and a really great economy in the
home.

Show them to your women customers. There's a good profit on each
sale and a constant demand for refills thereafter. We know you
can sell them—and there's money in it for you.

Your Jobber Stocks Them

THE E. B. EDDY CO., LIMITED
HULL CANADA

BRANCHES AND AGENCIES:

Halifax
St. John
Quebec
Montreal
Ottawa

Brockville
Kingston
Toronto
Hamilton
London

Fort William
Winnipeg
Regrina
Moose Jaw
Saskatoon
Victoria

Calgary
Letlibridge
Edmonton
Camrose
Vancouver
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"Sealshipt

Oysters"

In Glass Jars

Quality Wins
There is probably no line of trade free from the

CHEAP JOHN element. There are those who

simply regard oysters as a product to buy and sell.

The lower the price the better the proposition. This,

however, is absolutely contrary to sound policy so far

as the oyster business is concerned. Incidentally the

difference in cost to the consumer of cheap oysters and

quality oysters will not be more than 5c or 10c a pint.

Oysters enjoy the favor of the consuming public, not on account of price, but

through their appeal as a palatable food that has an appreciable food value.

Oysters are eaten for the joy they give. Price alone never sold oysters and

never will.

Oysters are a seasonable product and there has been a long period of non-

supply which adds to their welcome at this time. If you are going to handle

oysters, handle only the very best product obtainable. Otherwise you are

better out of it.

Obtain your oysters from people who will be in a position to supply you.

Oysters are most in demand in severe weather when they are hardest to obtain.

We devote our entire time and attention to the one thing we know best.

CONNECTICUT OYSTER CO., LTD.
"Canada's Exclusive Oyster House"

50 JARVIS STREET - TORONTO, CANADA
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QUALITY WINS
Do not underestimate the intelligence of your patrons. There are

dealers who simply regard oysters as a product to buy and sell.

The lower the price the better the proposition. This, however, is abso-

lutely contrary to sound policy so far as the oyster business is con-

cerned. Incidentally the difference in cost to the consumer of cheap

oysters and quality oysters will not be more than 5c or 10c a pint.

•?Si;. CP^'.-'r^.-ji-^y

"Sealshipt

Oysters"

In Glass Jars

Oysters enjoy the favor of the consuming public, not

on account of price, but through their appeal as a palat-

able food that has an appreciable food value. Oysters

are eaten for the joy they give. Price alone never sold

oysters and never will.

Oysters are a seasonable product and there has been

a long period of non-supply which adds to their welcome
at this time. If you are going to handle oysters, handle

only the very best product obtainable. Otherwise, you
are better out of it.

Obtain your oysters from people who will be in a

position to supply you. Oysters are most in demand in

severe weather when they are hardest to obtain. We
devote our entire time and attention to the one thing

we know best.

CONNECTICUT OYSTER CO., LIMITED
"Canada's Exclusive Oyster House"

50 JARVIS STREET, - TORONTO, ONT.
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Secrets of Successful

: : Selling

Many volumes have been written

—

thousands of epigrams composed—on this

subject. Yet, when all is said and done,
it simply amounts to this:

—

Selling goods that will satisfy the cus-

tomer.

Selling goods that will pay you a worth-
while profit.

Because Macdonald's Tobaccos answer
both these requirements, successful retail-

ers all over Canada are selling more Mac-
donald's than any other tobacco.

Three sources of profit repay your ef-

forts in pushing Macdonald's Tobaccos

—

the always-generous profit-margin— the

extra profit in the four to six plugs over-

run in every 10-lb. caddy—and the fast

Macdonald turnover which multiplies the

earning power of your capital.

o

.;:;;.. .; > ..;/ "u-^';;;.'-'?.^Viv;--->5^*-
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For ^^shortening'' the time it takes to make a sale--

Of course, you know Crisco, and how it saves time for you. No dipping out of an untidy
pail—no weighing—no loss from down weight. Crisco doesn't have to be wrapped. The
package is always ready for the customer. No expense for twine or paper. You just

hand it over the counter.

And in addition to the saving of time there is another economy. Crisco doesn't lose

weight through shrinkage. It can't soak into containers. There is no loss through spoil-

age. No expense for ice as there is no need of refrigeration. Crisco not only is the

ideal product for the grocer to handle—but also for the customer to use. Every pack-

age of Crisco makes a friend for itself—and for your store! And the extensive Nat-
ional adA'ertising is continually creating new Crisco prospects in your community. Meet
Crisco half-way—4hen watch your profits begin tc J^row.

Grocers—Send for Crisco window and counter display material. Address Dept. T,

Of Canada Limited /
50 Bay Street, Toronto, Ont.

Send maU orders to any wholesale grocer
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BIG B. C. APPLE CROP
NEARLY ALL OFF TREES

Orders are coming in rapidly and soon the entire crop will be disposed

of by the growers. Orders are being filled in rotation by the jobbers

and wholesalers. It is no longer a question of waiting for your cus-

tomers to get their supply—you must protect them by insisting that

they order with the least possible delay.

The crop is good to the very end. Every variety is standing up well

to its former reputation—boxes are packed with precision—grades are

fully up to usual high standard.

Forget other business for the time being and make a drive on every

customer you have.
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How Canadian Grocer Is Read

a v/ OU certainly have a fine paper.

^ When the article about the branch

company came out I was travelling in West-

ern Ontario and within two days of publica-

tion nearly every man I called on with re-

gard to our own business spoke to me about

the new product. They certainly read CAN-
ADIAN GROCER alright."

This is what a Montreal business man found on a trip among re-

tailers.

Canadian Grocer is read because the advertisements and reading

matter in it are practical and of value to business men in conduct-

ing their business. The aggressive retailers are subscribers to CAN-
ADIAN GROCER. They are in business to make money and

they read the business paper that deals specifically and in a practical

way with their own business.

Advertisers find that their regular announcements in CANA-
DIAN GROCER are keeping them closely in touch with the trade

and are constantly assisting them in developing their distribution as

well as increasing their business a nong present customers.

We shall be pleased to outline to manufacturers a list of practical

articles that have already been prepared for the big Annual Fall,

Christmas and Winter Issue. This number will stimulate sales ef-

forts in the good Canadian stores, because of the practical selling

ideas of Canadian merchants it contains.

Canadian Grocer
TORONTO MONTREAL WINNIPEG VANCOUVER
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"Superior" Macaroni Sells

Other Foods

Scores of merchants every week are increasing their turnover

in other lines because they concentrate on macaroni. One
merchant in Western Ontario, for instance, disposed of several

tins of soda biscuits, a number of cases of canned tomatoes and
a large quantity of cheese, during a week vv'hen he was fea-

turing Macaroni, Spaghetti, etc.

Superior Macaroni

can always be depended upon to satisfy your trade because

of its uniform quality, excellent color, freedom from spots and
superior keeping qualities. It is made from the finest hard

Durum wheat, by macaroni making experts.

Display It NOW
Order this from your Wholesaler

The Superior Macaroni Co., Limited

TORONTO
Selling Agents for Canada:-

Loggie Sons & Co., 32 Front St. West, Toronto, Ont.
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CLARK'S
Tomato

CLAJRJ^^.' Consomme

NICKEN Mutton Broth

Pea

Mock Turtle

Vegetable

Green Pea

Ox Tail

Scotch Broth

Celery

Julienne

Chicken

Mulligatawny

SOUPS
Will give you excellent results during the

Fall and Winter Seasons, Mr. Grocer.

The QuaHty is the highest, the package

is attractive and well advertised and the

selling price is a popular one.

Don't let Business go past you.

Order Now.

•j*^

TOMATO
SOUP

•''MK.jjMiTiD.liiforti^*'-

Made in Canada By a Strictly Canadian Company
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r.e INTERLAKE
...Line of...

Toilet Papers

The Interlake brands of Toilet Papers now
include only those grades which have the

quickest turnover. All retailers' customers ap-

preciate the quality. You will appreciate the

quick turnover.

Write for free sample carton containing six

'spuejq pjcpue^s jno jo s||Oj

Interlake Tissue Mills C^u^^.^

Also Manufacturers of Paper Towels, Napkins, and

Other Paper Specialties

Head Office: 54 University Ave.,

Branch: Monfreal TORONTO Mills: Merritton

Y & S

STICK LICORICE

in 10c Cartons

Everything in Licorice for all

Industries using

LICORICE
in any form.-

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

^^^^^'^

CANADA

rUPLESYROP

c^^^r^/y:

"^r:s:r~

. ^ fr

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limit*!, Winnipeg, Regina, Saskatoon, Calgary and Ed moo-
too: Oppenheimer Bros., Limited, V'xncouver, B. C; S. H. P. Mackenzie & Co., 95 King St., E. Toronto, Can.

J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

CA^JAO/

Do You Miss Important News?
tttE read the newspapers of Canada and the United States as a business.

^^ We can supply you with valuable news on any subject, whether you

are interested as a manufacturer, wholesaler, retailer, advertiser, editor,

farmer, or politician. We send you these original clippings, which keep you

posted on current events, changes in business, prices, construction news or

any special information you wish us to gather. This service costs you little

and is valuable to any business. Write for prices and name your subject.

Canadian Press Clipping Service, 143-153 University Ave., Toronto.
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Order by Name
Whenever you order goods for

trade, with the name
your

Stickney & Poor

on the package, you are buying the best

in mustard, spices and seasonings.

YOU CAN DEPEND UPON IT

We have had one hundred and six

years' experience in manufacturing

"standard" goods of excellence.

All Stickney & Poor goods are packed

in attractive red, yellow and black con-

tainers. They look well on your shelves

and sell readily with a good profit in it

for you.

"Order by Name," to insure getting

standard goods of excellence.

Your co-operating servant.

"MUSTARDPOT."

STICKNEY & POOR SPICE COMPANY
- Cei

halifa:

Spices - Seasonings

1815 Century Old - Century honored 1921
HALIFAX

Mustards
S

m

'^Saxonia Brand Fruits
^^

iiiii

liim

SELECTED

5 Packed in half and one-pound packages.
iiiiiii

H
S PRESERVERS OF
11
IIIIIII

IS Candied, Glace, Crystallized and Drained, Citron,
SI Lemon, and Orange Peels, Pineapple, Ginger, Assorted
IIIIIII Fruits, Bigarreaux Cherries, Maraschino Cherries, etc

I
Saxonia Fruit Preserving Co., Ltd.

IS
Factory

S First Avenue and Ernest St., Montreal, Que.

m Sole Agents for Canada
illll"

The John T. McBride Co., Limited
5 189 St. James Street, Montreal, Canada

There Will Be More

Eureka Refrigerators
manufactured ami soW
ill Canada within the

next twelve months than
ever before. This is due
alone to the fact that the

Eureka Refri^ierator en-

joys the greatest pop-
ularity of any Kefnyer-
ator made in

Canada and anybody
who has used an Eureka
Refrigerator will he able

to trace its wonderful
popidarity by remember-
in? all the pure satis-

faction thev received
nhen they installed it.

Tlie satisfaction they re-

ceived is dre to the fact

that onlv t)>e hic*'est

grades of all materials
(nd tlv' highest skUled
[abor is built into aU
R n r p k a refritrfrfitnrs.

vbifh wbpn r-nmhi'ied

vifh tl'p EnreUa. Pat-
'nted S'^^fem of rir^n-
Ifltintr i-n.ld T*^- >Mr
1 ssures you of the ut-
tnnst in perfect ''irr'ida-

tion. effk-ipnv. -^inrahi'litv

und ef'onnmv. Next year
win be o'T blgjiest year—''on't delav vo't or-
dpr Tet us have it now
and we ''an r^" n ra ntee
you excellent delivery.

Write for free, II-

lusrated literature.

Eureka Refrigerator Co. Ltd.
Head Office and Factory

OWEN SOUND, ONTARIO

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate w^ith our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg
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WESTERN CANADA

FRANK H. WILEY
Mfra.' Agrent and Importer

GROCERIES and CHEMICALS
Salesmen corering Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents and Gr jcery Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.

Donald H. Bain Co.
CANADIAN BRANCHES:

Winnipeg (Head Office) Manitoba
Sasltatoon— Regina Saslcatchewan
Calgary— Edmonton Alberta
Vancouver British Columbia
Montreal, Quebec

Great Britain
London. England

VANCOUveP

Cable Address—All Branches

"DONBAIN"

SASKATOON

Wholesale

Commission

Merchants, Brokers,

Importers amd

Exporters

WINNIPEG

CODES:

A.B.C. 4lh and 5th Editions

Armsby 1911 , Western Union

and Bentleys

We have splendid warehouses, storage and trackage facilities at all jobbing points at

reasonable rates. May w^e solicit your consignments?
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WESTERN CANADA

H.P.PENNOCK&C0..LTD
WHOLESALE COMMISSION BROKERS J

MANITOBA ucAn lA#lilillDCC nrnrr ALBERTA
SASKATCHEWAN "^^ WVllllllKC^ 0^^'^^ WESTERN ONT.

The Largest

in Western Canada
We are the largest Storage,
Distribnting and Forwarding
House in the Western field.

Total Storage ppace ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co«
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get tbe business, and can get it f«r you. Write us, anri we will tjxplain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRI3U

TlOiS

Stroyan-Dunwoody Co.
Wholecale Brokers and Commission Agents

Confederation Life BIdg. - Winnipeg
SerTicc coupled with Reliabilitj brings Results

We want your business. Write us.

S. G. FREEZE
Manufacturers, Agent & Merchandise Broker

Agencies solicited

Satisfactory representation guaranteed

806 Herald BIdg., Calgary, Alberta

Say you saw it in

CANADIAN GROCER
it will help to identify you

Now is the Time to Buy- -don't wait

Consult these Advertising Pages
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WESTEKN CANADA

W. H. ESCOTT CO-
LIMITED

Wholesale Grocery Brokers—Manujaciurers

Agents—Commission Merchants

Manufacturers of Food Products and
Specialties of merit seeking increased dis-

tribution in Western Canada, are invited
to investigate our constructive

SALES FORCE
Your account entrusted to us receives the
personal attention of experienced and
efficient heads.

We make ours'elves your Business Right
Arm in our territory.

We are more than Brokers, we are Busi-
ness Builders.

WRITE US TO-DAY

HEAD OFFICE
WINNIPEG, MAN.

Branches with Resident Sales Managers at

Regina, Sask. Saskatoon, Sask.
Calgary, Alta. Edmonton, Alta.

Fort William, Ont.

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
Tbe Q.Ay PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Ranter, Ltd., Bristol, England

8

Money-Saving Information
"The most useful information contained in any paper I get"—so a Western banker writes in to-day's mail,

renewing his subscription for FINANCIAL P09T.
"Very often," his letter goes on to say, "I am called on to suggest investments for small amounts, sometimes as

low as a few hundreds, and I find your Investors' Inquiry Service a reliable partner to consult. If every inves-

tor knew there was such service at his call it would surely lessen the losses of many of these people."

The Investors' Inquiry Service fills just that need. Unless you are perfectly sure of your investments write
us before you buy.

It costs FINANCIAL POST subscribers nothing to be sure before placing hard-earned savings in stocks that
may never have a chance of paying dividends. Trained service men will give you the benefit of keen analysis

based on the facts behind the securities you are considering. This is one of many features enjoyed by our
readers.

THE FINANCIAL POST 143 university Avenue, Toronto, canada
Send me for one year (52 issues) The Financial Post. I attached $5.00—commence at once.



October 28, 1921 CANADIAN GROCER—Advertising Section. 11

ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reoresentation. Centrally located.

Frost, Moorman & Co,
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satimfactory Representation Guaranteed

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

Langley, Harris & Co., Ltd.

Manufacturers' Agents
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

We Cover Western Ont, Thoroughly
Now representing Sainsbury Bros : J. H.

Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
I.AING BUILDING, WINDSOR, ONT.

Buying Agents Required
Princiijal towns of Canada, by large, old

established E'nulish Jam makers, manu-
facturinp: hisrh-class goods, at moderate
prices. Exclusive territories will be allot-

ted. Reply with trade references. (Eng-
lish preferred I. B. H. ILES, Twyford,
Avenue, Shirley. Southampton, England.

w . G. PATRICK & CO.
LIMITED

Manufacturers' Agents |

and Importers
51- 53 Wellington St. W., Toronto

Halifax. N.S. : Winnipeg, Man.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrat/» what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-Brereton Go. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

LAING AND WATERS
Manufacturers Agents & Grocery Brokers

28 Wellington St. East

TORONTO

Desire correspondence with manufacturers

unrepresented in this district.

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON WINNIPEG

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter

Fancy Dressed Poultry

Special Attention to Grocers' Orders.

Satisfaction Assured.

LONDON, ONTARIO
PHONE 1577
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Feves Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
I\Ianufarturers' Agent and Commission Rroker

Ilepresenting:

The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd.. Halifax, N. S.

Jos. Dufresne, Biscuits. Chocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

IS I>aIliousie Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 18V6

Telephone Main l.')81.

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

OAKEY'S
''WELLINGTON^'
KNIFE POLISH

The original and only reUahle prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy. 147 Bannatyne Ave. F.a»t.

Winnipeg

Sankcy and Mason, 839 Beatty Street

Vancouver

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

Home - Brewed Beer
There is a strong demand for good beer—how

strong it is you can quickly find out by ordering a
supply of Canadian Malt Extract. For our 2V^ lb.

cans of Canadian Malt Extract, guaranteed pure and
wholesome, makes from 5—7 gallons of clear, foamy
beer. Simple, proven instructions supplied free.

Write for agents' terms—good proposition—no li-

cense required to handle our product.

Canadian Malt Extract Co., Reg'd

267 St. Urbain St., Montreal

When Writing- to Advertisers Kindly Mention this Paper
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Over the Million—In One Month
In the month of September alone, considerably more than one million pounds of

"SALADA" Tea were sold to the consumer.

Those who are taking advantage of the phenomenal increase in the demand for
"SALADA" find it unnecessary to handle other teas.

Internationally advertised and having the largest sale in North America
"SALADA" yields to the wise merchant who pushes it, a quick "turn-over" and a hand-
some profit.

Please remember that Mail orders are shipped within twenty-four hours after receipt
of order. Yours will have our immediate attention.

TEA
MONTREAL TORONTO WINNIPEG

How He Got His Man

A merchant in Montreal wanted a man to manage his store. He advertised

in the daily papers and secured many replies. He also used an announce-

ment in the Want Ad. page of CANADIAN GROCER and several replies

were received. He chose his man from the latter. In fact, the only men

who at all suited his purpose, were those who applied through this paper.

CANADIAN GROCER reaches business men in the trade. There are

good men scattered all over Canada who read the CANADIAN GROCER

and who are interested in such a proposition.

To get the man you v^ant ; to secure a position ; a partner, to sell some

used equipment; to buy second-hand equipment, use the Want Ad page

of CANADIAN GROCER. It gets results.
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Windows That Sell!

Window displays of seasonable goods make
business.

Attractive cereal packages make effective,
eye-catching, money-getting displays at this
eason.

Quaker Oats, Tillson's Oats, Quaker Corn-
meal, Scotch Health Bran, etc. are all good
window or counter packages.

Renieniher to ask your tvholesaler for the alxminii'm cooker certificate due j/on

with every case of Quaker Oats or Tillson's Oats^ purchased. Facsimile of certi-

ficate below. These certificates are equivalent to 30 cents a co/se to you.

JKe Quaker Qa\s (ompany
Peterborough Saskatoon,

Canada

FREE ALUMINUM DOUBLE BOILER FOR GROCERS
THIS CERTIFICATE given with a purchase of each full case of--

Quaker Oats, 36s (two 18s equal 1 case 36s)

,

Quaker Oats, and Tillson's Oats, 20s.

Tillson's Oats, 20s. (Aluminum Assortment)

ON OR BEFORE FEBRUARY 1, 1922, mail ten of these Cer-
tificates (when accumulated) to The Quaker Oats Company,
Peterborough, and the two-quart heavy aluminum double boiler

as shown here will be sent promptly. Free of all Charges.

Sign your name and address distinctly here.
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How Red Rose Tea Saves Your Time
It certainly is an up-hill job for a busy man

like you to be selling ordinary teas. Folks
know little or nothing about them. YOU are
the one who has to be always saying to them

:

"It's Good."

Selling Red Rose requires precious little

"pushing." Everybody knows Red Rose is good

tea. Your customers are the ones who say to

you: "It's good tea."

Our experience is that the way to avoid any

"sales-resistance" to Red Rose Tea is to dis-

play it where customers can see it—The re-

putation of Red Rose Tea will do the selling.

BOOST YOUR BUSINESS AND SAVE YOUR TIME BY SELLING

T. H. ESTABROOKS CO., LIMITED
MONTREAL, P.Q.
ST. JOHN, N.B.

TORONTO,
ONT.

WINNIPEG, MAN.
CALGARY, ALTA.

The Season For Hot Cakes
and

Old Colony Maple Syrup
Cold weather stimulates the demand for

OLD COLONY MAPLE SYRUP

Have You a Supply on Hand?

Old Colony Maple Syrup is guaranteed abso-

lutely pure, and is unequalled for quality and
delicious flavor.

Write for Prices All orders billed through jobbers

CANADIAN MAPLE PRODUCTS, LIMITED
250 VAN HORNE STREET, TORONTO

Manitoba, Saskatchewan
and Alberta — W. H.
Escott Co.. Ltd., Winni-
peg, Man.

REPRESENTATIVES
Quebec—A. Dumoulin & British Columbia—John-
Co,
St.

1.57 Commissioners
E,. Montreal, Que,

eton-Leiber Mercantile
Co., Vancouver, B.C.

Maritime Provinces —
Supplies Limited, Kent-
ville, N.S.
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iiiSPAMeARlEr,
MANUFACTURED BY

!^tMpSQH&E'l\?j

\^
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:x

Robinson's Patent

Barley
AND

Robinson's Patent

Groats
for Infants and Invalids

Sure Sellers
'"—... -^

. -ti^i

You can always count on steady sales when you handle these two popular

lines.

Their reputation for quality is world wide and their many uses make them

always in demand.

Order your requirements from your wholesaler.

MAGOR, SON & CO., Limited
191 St. Paul Street, W., MONTREAL 23 Scott Street, TORONTO

—these for winter selling.

Hand Packed Pilchards

Kippered Herring

Herring in Tomato Sauce

Fresh Herring

Now at the height of the pack-

ing season.

Don't Disappoint

Your Customers

HAVE a generous supply of G-M Can-

ned Ocean Products on your shelves.

The lines illustrated—Pilchards and

Herrings—are good all year sellers,—the

vdnter and spring demand is even greater.

Figure your requirements now—give your

wholesaler a chance to take care of you

—

then there will be no need to disappoint

your customers with inferior substitutes.

Send in YOUR ORDER today

Gosse-Millerd Limited
VANCOUVER, B. C.
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"Talk the Quality and Not the Price
The Complaint of a Customer in a Store Recently, re the Purchase
of a Pail of Jam led Canadian Grocer to Make Some Inves-

tigation, with Some Interesting Facts Revealed as a Result

55

WHEN visiting a store one day re-

cently, a representative of Can-
adian Grocer heard a customer

complaining about the quality of jam
she had been getting.

"I don't see how it is that I can never
get two jars of jam to taste the same."
remarked the customer. "One jar is

fine. The fruit is nearly whole and the
flavor is great, but generally the other
jars are awful, seems as if it is all jam-
med up and tastes as if it were made of

almost anything except what it says on
the label. It didn't formerly taste that
way. Every jar seems to be the same."

Can't Account for It

"I can't account for that," said the
merchant. "I buy the same brands I

have been selling for years, and they
have always had a reputation, but I will

acknowledge I have been having some
complaints this past year." The rest of

the conversation was lost, but the Can-
adian Grocer representative decided that
here was something worth investigating.

He was soon closeted with a jam manu-
facturer who said; "The whole trouble is

that some manufacturers are making
their goods at a price. There has been
so much said about prices coming down
that the manufacturers appear to think
that the public will not buy unless the
price is half or even less than half the
price it was during the war period. Con-
sequently they are sacrificing quality in

order to make it at a price. It is ab-
solutely impossible to manufacture a
four-pound tin of pure jam and sell it

at the price some brands are being sold
at.

Will Not Lower Standard

"Take our own product for instance,"
continued the manufacturer. "We do

not make what is termed pure jam. Our
product is a blended line for bakers' use.

It is far easier for us to cheapen this

line, than it is for a manufacturer of the

pure article. But we have always

made our jam to a certain standard and

we will not lower it. Consequently our

prices are higher than our competitors

and we are losing business every day."

Just at this point the telephone rang
and after coming from the 'phone Mr.
Manufacturer, turning to the interviewer
said: "There is just an example for you.
One of our representatives has been try-

ing to negotiate a sale of some two car-

loads for the lumber cams. But he has
'phoned and said it was all off because
one of our competitors had made a bid

at three cents less than our price. We
could easily have had the business
if we met that price, but in order to do
so we would have had to lower the quali-

ty, which we will not do. But I am sat-

isfied that in another season business
"will be ours because our competitor can-

not make a good quality at the price

submitted. The price we gave barely
covered the manufacturing costs."

Too Much About Price

Leaving the jam manufacturer, Can-
adian Grocer next interviewed a biscuit

manufacturer and the conversation pro-

ceeded practically along the same I'ne

as that of the jam manufacturer.
"There is altogether too much being

said about the price," he maintained.
"Manufacturers, wholesalers and retail-

ers should forget about this price busi-

ness and talk quality. Some retailers

complain that people will not buy be-
cause prices are higher than they can
afford to pay on account of them being

out of work. Some wholesalers com-
plain in the same tone and they are

cutting prices to their own detriment.

A number of manufacturers are lower-

ing their prices but in many instances

they are sacrificing quality. The whole
idea is wrong. If people haven't the

money they cannot buy, no matter if

the article is cheap. People who have
the money don't buy because it is cheap.

They buy the article because of quality.
I firmly believe the sooner every person,
right along the line, from manufacturer
to consumer, gets away from this price
idea the quicker business will get back
to a sounder basis.

Talk Quality Not Price

"Take our own factory," continued the
manufacturer. "We buy our flour from
a certain miller. This flour is made
from a particular hard wheat. The mil-
ler 'phones that the wheat market is shot
to pieces, but in order to get that cer-
tain kind of wheat, he must pay from
ten to fifteen cents a bushel more than
the regular quotations. Our reply to
him is to get the wheat no matter what
the price. That is our attitude through-
out our buying. We are constantly en-
deavoring to improve the quality of our
product. Some competitors are selling
biscuits at a lower price than ours, I do
not know whether they are making any
money or not, but I do know, that we
cannot lower the price and maintain the
quality.

"When our representatives are sent
out on the road," he concluded, "they are
thoroughly instructed to forget that
there is such a thing as price. They
are to talk quality only and to sell goods
on the basis of quality and not on price."
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Standard Remedies a Good Side Line
G. A. Libby, Sydney, N. S., Because of the Location of His Store
Says That There is a Good Demand For Drug Sundries—Always

Cash Transactions Too—Serves Big District.

By Special Correspondent Canadian Grocer
i

WHEN the Dominion Iron and
steel Co., started their plant on
Victoria Road, Sydney, N. S.,

twenty years ago, there were very few
people living- in that section of the city,

and all their buying had to be done down-
town. With the new plant coming, it

looked like a good oportunity to open
a store in the immediate locality and
with this idea in mind, G. A. Libby pro-

ceeded to erect the building on Lingan
Road for his grocery and meat store.

Turnover Grows With District

As the locality grew so did the turn-
over in the Libby store. Today this is

the largest business at Whitney Pier

by which name the section of the city,

in which the steel company is located is

known. The store is now being manag-
ed by Mr. Libby's son. It is to his

efforts in the last few years that the

rapid growth of the business is due.

The store is only a stone's throw from
the steel plant. It is entirely surround-
ed by a foreign and colored population,

and yet Mr. Libby claims he wouldn't
trade it for any other in the city. There
are in the immediate neighborhood
about five thousand people. Mr. Lib-

by claims fifty per cent of his business
is credit, and yet up until this year his

losses have not exceeded two per cent.

The unemployment situation this year
has caused some of the credit customers
to move which has made his losses high-

er, but on the whole the credit custom-
ers are reliable. The foreigners have
been more prompt in paying their ac-

counts than anyone else.

A Good Field For Side Lines

As the store is off the main street

there is a good field for side lines, and
the sales from them equal one-third of

the total turnover in the store. The
side lines carried are patent medicines
and drug sundries, hardware and dishes.

The patent medicine department is very
extensive and is under the manage-
ment of a registered drug clerk. The
stock carried in this department is con-

sidered by Mr. Libby to be larger than

that of any drug store in the city. One
of the peculiar things about this de-

partment is that few people ask for

credit on purchases. They believe

that as it is not a regular line carried

in a grocery store that cash is expect-

ed. Mr. Libby is of the opinion that

as they would have to pay cash else-

where they expect the same conditions

exist here.

While these side lines work to ad-

vantage, Mr. Libby says that if he were
on a main street he wouldn't carry them
as the people would naturally buy from
stores that specialized in these lines.

When a store is situated as this one,
Mr. Libby believes it alright to carry
a few sjde lines that no one else in the
neighborhood has.

A Large Telephone Trade
This store has a lai-ge number of

customers who never see the store once
in a couple of years as all orders are
taken by telephone and delivered.

The delivery in this store is all hand-
led from a room at the rear of the
store. This prevents confusion for the
sales clerks and also permits the store
to be kept cleaner.

While this store is down in a foreign
section, Mr. Libby belives it absolutely
necesary to have good and convenient
equipment. If the best sales results are
going to be obtained it is necessary to
have fixtures that will display the goods
to the best advantage, and modern
scales, etc., are most helpful to the
clerk. While it is necessary to have
correct weights it is also necessary to

have equipment which will save time.

Sales Eight Times As Large

The sales are over eight times as

large as in the first year of business.

Retailer Inquires

About N.W. Mutual
Fire Association

Question—Do you consider The North-
western Mutual Fire Association a good
company for retail merchants to insure

with and are the policy holders held res-

ponsible in case of heavy loss.

Moncton, N. B. Merchant.
The "Financial Post" answers this

question as follows:

The Northwestern Mutual Insurance

Association of Seattle, Washington, is do-

ing business in Canada through a head
office established at Hamilton and has

complied with the requirements of the

Insurance Act. This indicates that it is

a recognized company and under ordin-

ary conditions in a position to give satis-

factory service. It has been successfully

operating in Western Canada but it is

hardly likely that the advantage in rates

in Eastern Canada will be so great as

it is generally recognized that the marg-
in of profit has been higher on insur-

ance rates in Western Canda. Under the

Insurance Act a company must make in-

vestments in Canada to give reasonable

protection risks in this countrv. There
might be some question, however, as to

the position of the company in the event

of heavy conflagation in Seattle where
the company has more extensive risks.
Under anything like ordinai-y conditions
the company carries a reserve which is
supposed to protect the policy holders
in relation to fire losses. The policy now
being issued is a non-assessable one
which means that the mutual arrange-
ment merely extends to the arrangement
affecting rebates and does not mean a
higher assessment in the case of a heavy
loss. The point is made in this connec-
tion that should the company face heavy
losses reducing the surplus below the
margin of safety it might then be necess-
ary to issue assessable policies to secure
secure future business.

If a person is seeking absolute safety
in insurance it is, of course, necessary to
pay correspondingly for it. What you
have to consider in this case is whether
the small element of risk which you
would be facing in connection with a
company of this kind is more than com-
pensated by the reduction in rates.

Pi^^ly Wiggly
Stores to Operate

In Toronto

Toronto, Oct. 24.—A new chain of
cash and carry stores will shortly com-
mence operations in this city. These
stores are known as the Piggly Wiggly
system, the same as have been operat-
ing in the United States for the past
four years. A Canadian company has
been formed who have purchased the
use of the name, trade marks, etc. It

is understood that Canadian capital is

financing the business which will be un-
der the management of A. H. FaflFord,

Toronto.

Mr. Pafford is a member of the whole-
sale firm of Armstrong & FaflFord this

city, and is severing his connection with
the firm, Mr. Armstrong continuing the
business.

The other members of the Board of
Directors of the Canadian Piggly Wig-
gly Stores have not yet been announced.

Business men of Scarboro, Ont., rec-

ently formed a Business Men's Associa-

tion, with ofificers elected as follows:

President, F. M. Haffey; Vice-Fres., H.
Emmerson; Secretary, P. B. Sigrston;

Treasurer, 0. E. Hutchinson; Executive,

S. Wilson, J. Taylor and A. H. Burland.
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The National Thanksgio ing Day Gives the Merchant
An Opportunity to Boost the Sale of Many Lines

I

'»•. '#'

.a-i;"^

^ !.
^^WW"

Here is an admirable siiggestinv for decorating your wivdow for the approaching Thanksgiving holiday—A
window snch as this should increase your sales at this time.

Will Big Five Meat
Packers Re-enter

Grocery Trade?

There is considerable discussion in

the United States at the present time
as to whether the Big Five Meat Pack-
ers should re-enter the general grocery

trade through a modificai' ion of the pi"''-

sent decree under which the packers
are now prohibited from handling any
line of food products excepting by-

products. The packers have requested

for a modification of this decree and
there is naturally some opposition from
various organisations. The California

Prune and Apricot Growers Inc. have

wired Washington that they do not

think the decree should be changed. The
progress of the campaign will be
watched with interest by a good many
in the Canadian trade.

Vancouver Has
A Grocery On

Wheels, Too

Vancouver, Oct. 26—Vancouver is

soon to have a travelling groceteria, all

the features of the ordinary self serve

store with the addition of traction.

The Peoples Providers, of New West-
minster are the owners. The store is

bui'.t on a 2% ton truck. A refrigera-

tor keeps the butter, eggs, meat and
fish in condition, and cash registers and
computing scales add the finishing touch.
The customers enter at the rear and
alight with their purchase at the side.

A peculiar siren is used that announces
the approach of the store on wheels.

Ah, Music!

The Visitor: "Hark! Some one is

playing a delightful bit of Wagner!"
The Host; "Oh! That's the janitor

putting coal on the fire!"

His Death Warrant

Cholly—"I cannot live without your
daughter."

Her Dad—"Great! That solves the
whole problem very nicely."
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Real Salesmanship Behind the Counter
Hard Study and Keen Observation is Required to Master the Art
of Selling—Self Control, Confidence and Plenty of Tact Are
Essentials—Never Lose Sight of the Customer's Point of View

ANY man who will, may become a

good salesman. This is true, but

it is not an easy thing to become

a good salesman. Just how to make

known what good salesmanship is

would be a heavy task, but it may be

taken for granted that a good salesman

is among the "top-notchers," says A.

E. Edgar in Better Business.

Salesmanship is a profession. It can

be learned just about as easily as law,

medicine or any of the other profess-

ions, and it cannot be learred any eas-

ier. Like any other profession, it re-

quires persistent and arduous applica-

tion to master it and to keep posted in

its newest phases and developments.

The modern method of doing business

and the development of the large store

are to a certain extent responsible for

the large number of incompetent sales-

men who are behind the counters of our

retail establishments. The merchant or

buyer places .his merchandise upon his

shelves and employs men not to sell

goods but to show them, to deliver them

and receive the money the customer is

required to pay. And some of them are

not even competent to do that.

These men are paid to be agreeable

and polite; to dress in a manner befit-

ting the establishment; to make friends

for the store by their affability. The

wares, or the prices placed upon them,

are expected to effect the sales.

Educated in Smaller Stores

On the other hand, many of the so-

called salesmen are getting their educa-

tion in the smaller stores under men
who have no inclination or ability to

instruct properly the apprentices under

them.
The man who wants to become a good

salesman must do so by his own efforts.

If he is ambitious and willing to give

the time to the study he may succeed in

spite of all things that combine against

his success. It all depends upon his

own endeavors.

There are three things a man must
know before he can become a good

salesman. These are: Himself, his

wares and his customers.

First of all, he must study himself,

Very few men know themselves, al-

thouo-h most men think they do. They

do not.

To become a successful salesman a

man must be able to govern his

thought and control his actions. He
must make a good impression on his

customer and he cannot do this if in

any way his actions create in the mind
of his customer the slightest degree of

antagonism.
He must study his appearance and

make it pleasing. He must study the

very expressions of his face. He must

be able to assume all the appearance
of surprise, pain, joy, sympathy, re-

spect and a host of other emotions.
He must be able to concentrate his

thoughtj, upon the thing in hand. He
must be able at will to exclude all oth-
er thoughts from his mind. If his

thoughts are allowed to dwell upon
outside subjects his magnetic force is

divided and becomes greatly lessened
in power if not negative in effect.

He must cultivate good taste and
judgment. Good taste more especially

in respect to his personal appearance
and dress. A careworn face or one
showing signs of dissipation has a

mai'ked nGy;ative effect upon his cus-

tomers. So also has the appearance
of lack of taste in his dresg.

Personal Attributes

The pleasing man will have a cheer-
ful countenance, a clear eye, a clean-

shaven, well-groomed face and a neat-
ness in dress that will at once place
him, in the customer's opinion at least,

among that class of men in whose com-
pany cultivated persons like to be seen.

He must cultivate good judgment in

the choice of his friends. Our likes and
dislikes, if allowed to rule us without
restraint, are sometimes prone to work
evil for us. A salesman should never
condescend to lower himself in his own
estimation in choosing companions of a

lower order of morality, culture or re-

finement. If he does he will eventually
lower himself to their level in the sight

of others, if not in reality.

The salesman must cultivate his voice.

He must be able to modulate his tones
to harmonize with bis thoughts and
with the feelings of his customers.
He must study correct modes of

speech. He must study to put his

thoughts into pleasing sentences. He
must study to make his sentences pro-

duce logical arguments. Correct Eng-
lish, logical arguments and pleasing de-

ductions will help to place the customer
at his mercy.

He must recognize the fact that he
is the servant and that the customer is

the master. He is at all times open to

all sorts of senseless abuse, suspicion

and discomfort at the hands of the pub-
lic. He must learn to sink his feelings

behind a stoical exterior and smile as

pleasantly as if nothing had occurred

to disturb his equanimity. It is in

these situatons that tactful control of

himself will win a reward in the end.

The second proposition is imiort-^nt.

He must study his wares. It is only

the man who knows what he is selling

th^t can reach above the average in

sales.

The street vendor and itinerant ped-

d'er is usually a salesman of consider-

able ability. This is due in some meas-
ure to a knowledge of his wares Heknows the good points of the article he
has for sale. He has learned by con-
stant contact how to present these
good pomts and to keep them to the
Iront, to present them in such a way
that they overshadow all the weak
pomts.
Many men behind the counter not on-

ly fail to recognize the good points in
the goods they have to sell, but see
looming up largely before their mind
the weaker points. A well-balanced
mind would not allow this state of af-
fairs to exist.

Must Know His Customers
Lastly the salesman must know his

customers. This is an easy task after
he has mastered the story of himself.
We are all human. All have, more or
less, the same emotions and the same
method of expressing them.

Psychological experts can read the
human mind like a "open book," be-
cause they have learned to read the ex-
pressions of the face, the effects of the
emotions on the face and physical form
of man. The salesman must make al-
most as exhaustive a study of his cus-
tomers as the professor of psychology
does of mankind.
The art of control, which is recom-

mended to the salesman, is practised by
so few that he will have a chance to-

read the public with but little effort.

Once he knows the feelings of a cus-
tomer toward his goods and himself he
is in possession of the means of secur-
ing sales.

All this may seem formidable to the
unpractised salesman, but rest assured
that once this study is undertaken it

will be continued for the fascinating dis-

closures that are being made every day.

The study is both profitable and pleas-

ant. Start today.

FLORIDA CROP TO BE LARGER
Oranges to the amount of 8,200 000

boxes and grapefrilit totaling 5,400,000

boxes will be produced in Florida next
season, according to a preliminary esti-

mate received from the Florida Citrus

Exchange.
This report predicts a gain in the

coming season's orange crop of 100,000
loves over last season's crop of 8,100,-
0"0 boxes produced and marketed. The
p-ti'^iated grapefruit crop will give an
o -ri la'-ger gain than the orange crop,

'pin'- 300 000 boxes more than last

-".1-i^n's crop of 5.100 OOO boxes. These
p"-' 'ates may be modified, however, by

weather conditions, wh'ch indicate

^.sible small-size situation in the
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Origin of Word "Raisin" is Interesting
The Original Home of the Raisin Grape was Probably in Eastern

Persia or on the Tablelands of Western Asia—Industry Did Not
Become Important Commercially Until the Eleventh Century

(Fourth Letter of Series)

Mr. Earnest Groceryman
Back East

Dear Earnest:—

•

PERHAPS you think I have been
giving you a lot of bunk about
raisin growing in the San Joaquin

Valley. I couldn't pull off a deal like

that even if I wanted to because Sue
won't let me send out a letter to anyone
any more unless she reads it. Sue nev-
er would stand for anything that wasn't
just right and on the square—you know
how she is.

Origin of Word "Raisin"

Tom Smith and his family were up to
our p'ace last Sunday. Tom has a 40 in

Thompsons down near Dinuba. That's
in Tulare County. It's a mighty fine

little town. They surely can raise good
crops of dandy raisins down in that
country. Tom and I and the women
folks were talking about raisins and I

said that I never heard where they
picked up such a name for dried grapes.
Sue used to read Shakespeare before we
were married. Now she reads me lec-

tures of the curtain variety. She said
she thought the name should be spelled
"r-e-a-s-o-n-s" because she said in

"Henry IV." in the IV. scene of the II

act, Falstaff replied to Prince Hal like
this: "If reasons were as plentiful as
blackberries, I would give no man a rea-
son upon compulsion." Tom put in that
he thought perhaps it may have come
from the Danish "rosen" meaning col-
ored red. That sounded pretty high-
brow to me and besides I don't know
how Tom ever happened to know any-
thing about Dani h. I finally settled
the argument, or thought I did, by say-
ing that it probably came from the fact
that raisins were dried by the "rays"
of the sun. Tom's wife didn't say much,
but I could see she was thinking pretty
hard. She has had quite a bit of school-
ing and I wondered how it happened
that she didn't have something to say,
women generallv do. At least Sue does.
Well, we drifted to the discussion of
rain, frost and sprin<? plowing and other
thinq-s. Th-t is, Tom and I did. The
women w re talking clothes or hot
school lunches for the kids and we for-
got all about the question of raisins and
how thev got theii* name; in fact, it

slipped my mind entirely for several
days.

Wednesday noon, when I came in
from the vineyard for dinner, Sue said
she had a let<-er from Sarah, that's
Tom's w'"'e. WeH. Sue read the letter
to me and I gress I can do no better
than copy a part of it. It seems that

A Cluster of Muscakl Raisins.

Sarah had gone home and dug around
t) find out for sure where the name
"raisin" came from. Here's what she

wrote:—"I could not be satisfied that

the word "raisin" just happened, so I

got out sr^me old books and have proven
to mv satisfaction that it is truly de-

rived from the Latin word "racemus"
meaning a bunch or cluster. It is easy
to be'ieve that due to the illiteracy of

the olden times the spelling in many
of the publ'shed records should be in-

correct. I found in our library in Di-

nuba some old books where the word

was spelled 'reysyns,' 'reysons,' 'ray-

sens,' and 'reasons.' I am sure, though,
that it is derived from the Latin." Can
you beat that. She would have the last

word, even if she had to write it, and
to protect herself she even went so far

as to look it up in all the histories she

could get her hands on. No chance for

a comeback for I will have to admit
she is probably right.

Natives of Persia.

Sarah went on to say that she had
looked into the history of the raisin in

(Continued on page 34)
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Lower Prices and Better Selling

Way to Bring Back Normal Times
Recommendations of Washington Conference for the Recovery of Business—Firms

Increase Business Despite Dull Times—In One Instance Cost of Product
Reduced 50 Per Cent.

A CONFERENCE was opened in

Washington recently with the ob-
ject of enquiring into the volume

and distributing of unemployment, to

advise upwn emergency measures
that could be properly taken by
employers and local authori'ties and
civic bodies and to consider such meas-
ures as would tend to give impulse to

the recovery of business and commerce
to normal.
Roy Dickenson, associate editor of

"Printers Ink" was a member of the

committee. In "Printers Ink" he gives

some of the conclusions arrived at and
recommendations made, which are

equally applicable to business conditions

in Canada as to those in the United
States.

Mr. Dickenson was appointed to the

Manufacturers' Committee which in-

cluded Charles M. Schwab, Samuel
Gompers, and several prominent manu-
facturers.

Some of these men were operating
their plants one or two days a week.
Others not at all, and a few at full

time. The discussion soon resolved it-

self into an informative debate between
two distinct schools of production and
merchandising, the two labor delegates,

of course, arguing against any horizon-

tal and general cut in wages. Wages,
they maintained, were merely another
name for purchasing power. Jackson
Johnson, of the International Shoe
Company, for example, was operating

his plant at full production capacity,

employing 23,000 men and women and
doing the best business in his coml-

pany's history. He was of the decided

opinion, in which I joined, that the re-

commendations then adopted, such as

rotation of jobs and putting men at

work to improve the condition of the

plant when they had no orders for

goods, were merely supplementary and
of little fundamental avail.

Mr. Johnson had reduced the price of

his product 50 per cent by savings in

overhead, distribution, and increased

plant efficiency. He had reduced wages
not at all. He believed we should touch

at once upon one of the fundamental
causes of stagnation—high prices. Sell-

ing at current replacement costs based

upon full time production, not on a two

or three days a week schedule, urging

all manufacturers and retailers, who
have not already done so, to take the in-

flation out of their prices all at once,

not by piecemeal, and to get more trade

by selling at a price the consumer

would pav. Those were the things some
of us believed would do more than any

one thing to .start factories running
again. The consumer, we realized, was
the man who not only fixed prices but
when they strike him as right, by his
purchases sets the wheels of industry
in motion and pays both labor its wages
and capital its dividend rewards. Mr.
Johnson, though his factory is over-
sold several months in advance, is

again reducing his prices.

Sub-Committee Drafts Resolution

But we had with us men who are so
far away from their consumers that
they really could not see our point as
we did. As the difference in view-
point was sincere and earnest, a sub-
committee, consisting of Mr. Johnson,
chairman of the International Shoe Co.;
Mr. Gompers and myself, were appoint-
ed to draft a resolution embodying our
ideas for submission to the entire con-
ference. Here is the result discussed
and changed word by word and comma
by comma but finally agreed upon un-
animously by the full committee:

"Specific methods for solution of our
economic problems will be effective on-
ly so far as they are applied in a spirit

of patriotic patience on the part of all

our people.

"During the period of drastic econo-
mic readjustment, through which we
are now passing, the continued efforts

of anyone to profit beyond the require-

ments of safe business practice or econ-

omic consistency should be condemned.
One of the important obstacles to a re-

sumption of normal business activity

will be removed as prices reach replace-

ment values in terms of efficient pro-

ducing and distributing cost plus rea-

sonable profit.

"We, therefore, strongly urge all

manufacturers and wholesalers who
may not yet have adopted this policy to

do so, but it is essential to the success

of these measures when put into effect

that retail prices shall promptly and
fairly reflect the price adjustment of the

producer, manufacturer, and the whole-

saler.

"When these principles have been re-

cognized and the recommendations
complied with, we are confident that

the public will increase their purchases,

thereby increasing the operations of

the mills, factories and transportation

companies, and consequently reducing

the number of unemployed."

Making The Resolution Effective

The recommendation didn't offer a

panacea, and touched upon only one of

the fundamental causes. The above

resolution was number 7 of our entire
list. The other six I consider obvious
and temporary measures. This one I

think will have teeth.

For the machinery for turning it in-
to action is already being built up by
Herbert Hoover, whose action in other
emergencies proves him a man who
knows that mere resolutions butter no
parsnips. And in its irecognition of
the final consumer as the key man to
prosperity the statement forms a fun-
damental endorsement of advertising as
a real economic force. It offers a direct
challenge to those industries which
have continued doing business on the
we-make-it-le1>somebody-buy-it basis.

It should result in making such indus-
tries search for their final consumer, to

sell him and to reach him by consistent
advertising.

When men like Wm. C. Proctor, of

Ivory Soap, H. S. Dennison, of the
Dennison Mfg. Co., and Jackson John-
son, all advertisers, could point to 100

per cent employment, it was an en-

dorsement of the merchandising meth-
ods of which advertising is so impor-
tant a part as is seldom heard by men
in other lines of industry where it is

not used.

What will be the results of a state-

ment like the above on prices ? What
has the conference accomplished? Has
it put one man back at work? What will

it mean to advertising? These are

some of the questions I have been ask-

ed.

Officials and Clubs Urged To Work

Remember this is an emergency mea-
sure only. This week permanent meas-

ures such as how to turn a seasonable

industry into a twelve-month business

and the like will be discussed. But on

the price resolution alone, which among
the other emergency measures is to be

passed on probably by Presidential Pro-

clamation to the Mayors of towns and

cities, and the Rotary Clubs, Chambers

of Commerce and other local bodies for

action, says Mr. Dickenson, there is a

business principle which is now having

wide application and will have a wider

one. Low prices made possible by bet-

ter merchandising and elimination of

waste mean more trade.

A Guilty Look

"I couldn't serve as a juror, judge.

One look at that fellow convinces me
he's guilty."

"Sh-h! That's the district attorney!"
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Dividing Line Between Profit and Turnover
Henry Johnson, Jr., Discusses in More Detail the Question Pre-
viously Dealt With, Namely That of the Merchant Who Asks for
An Opinion Regarding Quantity Buying and Quantity Prices.

HERE is a thoughtful lette?-:

Canadian Grocer:
Gentlemen:—Would you kindly

state clearly what figures most profit-

ably in the handling of the following

lines: Wrigley's gum, the sale being ten

(10) boxes a week, bought in one hun-
dred lots costing 55c, which would last

ten weeks or to buy in ten (10) box lots

costing 60c per box. Also Campbell's

soups, sale one (1) case each week, buy-
ing ten (10) case lots at $6.00 per case

or in one (1) case lots at $7.00 per case.

The question of turnover can be clear-

ly demonstrated in these two items with

their volume of sale. Of course, it is to

be considered that it does not add any
to the financial load to buy the larger

quantity. We could understand how the

small grocer starting in with small capi-

tal would better consider the small buy-

ing and quick turnover on the capital

investment; but what we want to bring

out clearly is, suppose the capital is not

in question, which is the more profit-

able way to buy merchandise on the two
items stated above, volume of sale as

given.

I am very sorry this correspondent

does not give the price at which he sells

the soup, because then the analysis

might be much more illuminating. He
quotes familiar figures on the gum, but

not on the soup. I have never known
a difference of more than 10% to prevail

between one and ten case lots. But
here is my reasoning, based on a hypo-

thetical sales price on the soup:

Wrigley's gum: 10 boxes bought at

60c makes a capital investment of $6.00.

Sell for a dollar the box and sales are

$10 with $4.00 gross earnings per week.

This makes $208 per year and figures

34669'.: on the capital used. Now let us

figure 20% for expense and loading on

sales of $520, which is $104 and we have

net profit of $104 or 1733% on the capi-

tal. That shows what can be done with

52 turnovers a year.

Now Get the Slower Turnover

If he purchases 100 boxes at once at

55c, he has $55 invested and his sales

are $100 every ten weeks. On these he

makes gross earnings at $45. Figure

five and one fifth turns a year and his

earnings are $234 or 425.4% plus. Take
off 20% on sales of $520, $104, and there

is $130 left. This figures 236.3% plus.

This second demonstration show ex-

tra earnings of $26 for the use of $49

more capital for the year and pays over

53% on that extra capital. That, of

course, is splendid, especially on stock

like gum which occupies so little space

and which, when turned every ten weeks,

is not liable to deterioration.

The Campbell's soups seems to work

By HENRY JOHNSON, Jr.

out this way: Buy one case at $7 and
assume sale at 18c the can. The price
realized for the case is then $8.64 show-
ing spread of $1.64 which, multiplied 52
times a year, yelds $85.28 or 1218%
plus on capital used. Let us assume ex-
pense on this article of 16 2/3%, includ-
ing loading. On sales of $449.28 this
equals $74.88 and leaves $10.40 net or
148.57% on capital used.
Buy ten cases at $6 with $60 capital,

sell for $86.40, whith gross earnings of
$26.40, multiplied by 5 1/5 turns and
you will have a yield of $137.28 or 288.-

8% on the capital used. Take off 16-
2/3% on saies of $499.28, $74.88, leaves
$62.40 absolute net earnings, or 104%
on capital. Here we find that we have
made $52.00 extra by the use of $53.00,
or 98% plus, and that is even more
splendid than on the gum.

Getting Down to Earth

But if we take figures that conform
to actual conditions as I know them, we
shall buy the ten cases of soup at only
lOO'r off, and must use $63.00 to finance
that quantity. Then our sales of $86.40
every ten weeks will show gross earn-
ings of $23.40 by 5 1/5 turns a year
$121.68, showing 193% gross on capital.

Take off 16 2/3% on sales for expense
and our absolute net is $46.80, or 74.-

27% on capital. Here we have used $56
extra capital to buy ten instead of one
case and have made $36.40 extra there-

by, or exactly 65%.
These are preferred examples to show

the benefit of quantity buying. There
would be little trouble about it all if

grocers always would calculate so nice-

ly as to turn their special purchases
every ten weeks. There are many indi-

vidual items which, thus purchased, will

pay the man who has money to finance

them. But just in passing, note how
the percentage earned on the capital

shrinks as quantities are carried and
turnover slowed down.

Consider next that to buy 100 boxes
of gum instead of ten takes more than
nine times the capital. To carry ten

cases soup instead of one, on this man's
basis, requires more than eight times
the capital. Spread those multiplica-

tions over even a fair proportion of your
stock and you will see that excess pur-
chasing can lead you where the returns
will not begin to justify the extra in-

vestment. The lines cross on the chart.

The excess means loss, not gain, no
matter how pretty the figures may look

on paper.

Many Factors to the Problem

There are many factors to all these
things. When one gets to selling ten
boxes of gum a week, it is perfectly

proper for him to figure that maybe he
can speed sales—especially if he car-
ries big stocks, makes liberal-looking dis-
plays and otherwise spreads himself to
make new business. So it is apt to re-
sult that the hundred cases moves much
faster than the ten did.

It is the same with the soup. In fact,
herein is the real justification for quan-
tity buying—quantity selling:! Speed
sales. Buying will then take care of it-
self. But the proper course is to speed
sales first—let the outgo pull on the
incoming stocks.

There is one great factor that is sel-
dom considered. That is the added lab-
or entailed by excess stocks. If you buy
for a week, you can put the stock on the
shelf ready to sell. That makes one
economical handling. If you buy for
six months, much of it must be put away
in the cellar or other storage. It must
be brought forward as needed—handling
number two. If there is much of it, it
must be swept around, moved for new
stock to come in. It is apt to suffer de-
terioration. All of this means expenses
which are seldom noted, but none the
less there.

I do not worry about my correspond-
ent himself. He is a thinking grocer
and as such can take care of himself.

Information "Very Complete"
Here is the kind of thing I have men-

tioned many times:

Gentlemen:—I am at the present time
working in a country store. We carry
a small line of dry goods, boots, shoes,
hardware, groceries and flour. Our
lines are very staple. Stock about $5,-
000. Business last year, $4,239.86.
This year will be much below that fig-
ure. There are two stores in the ham-
let including ours. We are in the mixed
farming district and a very mixed pop-
ulation—Norwegian, Galician, Polish,
German, Yankee and a few Canadians
and English. We have no delivery.
Store well established—doing business
for 'steen years. Capital very limited.
Staff two clerks. One of these does the
buying. The owner does the book work.
Please pass along advice and criticism.
Our nearest town is 14 miles, two others
16 miles, two others 18 miles. We do
not advertise. We have no local press.
We have the post office in the same
building. I have tried to make this in-
formation very complete.
Now, I'd like to leave that to you,

gentle readers, to judge. Is the infor-
mation very complete? What does he
want to know? How can I tell him?

I wrote him several weeks ago asking
him for some real stuff figures on his

(Continued on page 27)
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Hallowe'en Selling

IN
THE old legends of iiallowe'en it was regarded a-i

a niglil set apart for the univer.^ul walking abroad

of C;ioblins. Witches and restless spirits, to com-

memorate the' Feast of All Saints and had its origin

ill the seventh century.

On this mystic night all the young folks gather to-

gether to learn their fale, and to read the names_ of

their affinities from apple parings, and the popping

corn, cracking nuts, mirth and music, make it one of

the gala nights of the year. For that reason many
merchants have been preparing for this event for many

weeks. Plans have been made for unique window dis-

plays. Advertisements have 'been prepared fealturing

such articles that especially appeal to the hostess for

this festive occasion.

One merchant had the center of a window piled

deep with pop])ing corn, on the crest of wdiich was a

popper filled to overflowing with fluffy white flakes of

the popped corn. At each end of the window were piles

of rosy red apples while the background was composed

of stalks of corn with the ears attached but openel

showing the golden grain. Between the stalks of corn,

pumpkins were arranged. In one corner of the window

was a glass bowl filled with brown sugar. Suspended

from the center of the window was a large card, upon

which appeared a picture of a black cat and the words,

Suggestions for the Halowe'en Party," while all the

iirticles on display had a small price card attached in

the form of a black cat with the lettering in white.

If you are one of the merchants who in other years

have not taken advantage of Hallowe'en as a trade

bringor, try it this year. You'll be surprised at the

results.

Should Get Together

EVERYWPIERE we see demonstrated the funda-

mental principles of business. Manufacturing firms

call in their travellers and have their conventions.

The churches send their representatives to convene with

others to discuss the prohlems of the day. Schools have

their conventions of teachers, and, even nations are, at

the present time, sending their representatives to a con-

ference with other nations to (hscuss future and present

l»roblems. Wliat floes it all mean? Do they all go to

this great expense for the sake of a holiday, a reunion,

or merely for the sake of the trip?

There is something far more compelling than that.

The world's bcpt executives deem it the only wise andl

safe plan for the best management of state, business,

school and church. The tendency in the grocery trade

is to show little or no interest in the organizations that

exist for its benefit. Too many fail to take full ad-

vantage of the Grocers' Section of the Retail Merchants'

Association. Whether it is because it is felt that by work-

ing independently and individually the best results can

be obtained, or just indifference, it is hard to say. If the-

exchanging of ideas is good for the state, for business in

general or any branc'h of business, it is good, particularly

good for the grocery business. Such questions as foreign

exchange, railway troubles and tariffs, in as much as

they affect freight rates, are directly reflected in the

grocery jjusiness. For this reason, it is high time that

the whole grocery trade would see the advantage of a

closer co-operation, a better understanding of its own
problems, and the problems of others, as well as the

exchange of ideas that would offer a solution to these

problems.

The manufacturers already have their association and
the wholesalers theirs. If the retail grocer manifested

more interest in his association much might be accom-
plished by a joint conference of manufacturers, whole-

salers and retailers.

The Successful Salesman

IN
ORDER TO be .successful in selling there are three

things a man needs to know and one thing to do
in order to l)e successful in selling.

First, he must know himself, and develop the quali-

ties and capacities which will serve to give him the
power to persuade.

Second, he must know his busineiis from the raw
material to the finished pr->duct. He must be able to

discern what are those salient selling features which are

best suited to create the first mental steps which the
mind must go through.

Third, he must know human nature. In personal
salesmanship he must size up his prospect individually,

being able to determine instantly what are the avenues
of least resistance in getting his ideas across.

But a man may know himself, know the other fel-

low, and still fail unless he applies the knowledge. It

is applied knowledge that is power.

The foundation of the sale is the service that is ren-

dered in quality, plus quantity, plus mode of conduct.
The sul)-foundation is the total of all the individuals

in the institution. Then when satisfaction is rendered!,

confidence is maintained, and the customer's mind
is on the purchase point of the salesman's proposition

at all times.

Editorials in Brief

Did you ever hear of a merchant using too many
price tickets on his goods? If so how did he manage to

do it?

Everj^ store has a reputation, just as every man has

one. This reputation is more the result of the store's

policy than of the store's advertising.

Some clerks in their efforts to be polite to a customer

become effusive instead, and that is not the same thing

as politeness.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

Ky/////^///X//yyy^/y/Vy/^^^^^

Maritimes

The grocery store formerly conducted

by E. E. Harlow at Truro, N. S., has

recently been acquired by Caldwell and
Gerxa. Mr. Harlow will remain as

manager.

W. H. Green, a commercial traveller

in the Maritime provinces, has recently,

nssociated himself with McCaskey Sys-

tems, Limited, and will look after their

interests in West Nova Scotia.

J. A. Tilton, of St. John, N. B., passed

away suddenly at the Prince George
Toronto, last week. He was the Marit-

ime Province agent of the Western Can-

ada Flour Mills Company, and also rep-

resented several other large firms in

oth" < lines of business. The passing

of Mr. Tilton will be keenly felt by his

many friends and business connections.

L. Bagnell has recently taken over

the grocery and meat business of C. B.

Shatford, 95 Almon St., Halifax, N. S.

Through injuries received while over-

seas, Mr. Shatford is now compelled to

have further medical treatment, and on

this account has been compelled to sell

his business. Mr. Bagnell also has a

grocery business on Agricola St., Hali-

fax.

After a couple of years' absence in

the military forces, F. S. Layton has re-

cently re-entered the grocery business

in Truro, N.S. Previous to enlistment

Mr. Layton conducted his business in the

same location as he now holds. During

the time Mr. Layton was away, the busi-

ness was carried in by E. P. Hill. Mr.

Hill and Mr. Layton, are now friendly

competitors.

Ontario

Geo. Ellerton, Hamilton, has sold his

business to Wm. H. Hillis.

George Addison, Sarnia, has sold to

Bissel & Kimball.

Henry Marsh, Toronto, has sold to

Wm. Cambray.

J. Waddell has opened up a store at

376 Sourauren Ave., Toronto.

J. H. Trout, Toronto, has purchased

the business of L. W. Richardson.

R. J. Dillon has commenced business

at 1823 Gerrard St. East Toronto.

Mr. J.A, Powell is in business now at

124 Brock St. East, Oshawa, Ont.

W. D. Fryfogal has commenced busi-

ness with a store and stock at Cedar-

dale, P. 0., Ont.

Harper & Clemens have commenced

business in groceries and provisions at

Simcoe St. North, Oshawa, Ont.

The Canadian National Millers' Asso-

ciation will hold its first annual conven-

tion in the King Edward Hotel, Toronto,

on Thursday, November 17.

W. C. Shand, Toronto, has sold to B.

Feasby.

McDougall's grocery, Ingersoll, Ont.,

IS changing to the cash basis of doing
business, commencing November first.

Gordon Eadie, who for some years
conducted a grocery on St. Clarens Ave.,

Toronto, passed away in the Western
Hospital on Saturday last following an
nines of two weeks.

The Canadian Produce Association

will hold its annual convention in Win-
nipeg, January 30 to 31, 1922. It is

hoped to have a representation from the

trade of the United Kingdom in atten-

dance.

Burglars entered the store of F. Kins-

man, Fonthill, Ont., the other day and
made a clean get away with over a thou-

sand dollars worth of goods. Entry was
gained by taking out one of thg windows.

E. W. B. Snider, a business man and a

former member of the Legislature for

thirteen years, died in Kitchener the

other day in his 80th year. He was one

of the pioneer flour millers of the coun-

try, having operated mills at St Jacobs

and New Dundee, Ont.

Samia's early closing by-law which

gained considerable notoriety a year

ago, is once more in the limelight, and as

a result of the probe made here by the

police, it is expected that a number of

court cases will follow. Chief of Police

Lannin had instructed the local grocers

that they must obey the by-law and close

at 9 o'clock on Saturday night, but des-

pite the warning a number kept their

stores open and were visited by the po-

lice.

The grocery store at Mitton and Wel-

lington streets, Sarnia, Ont., known as

the Red Store, was entered the other

night and a sum of money amounting to

about $17 was removed from the till. No
goods were disturbed or taken. Entrance

was gained by removing a portion of the

panel of a rear door and then lifting

the latch through the opening thus made.

Detective Pratt and Constable Munro in-

vestigated the burglary but discovered

no definite clues that might lead to the

arrest of the burglar.

A Correction

The item appearing on this page last

week announcing that J. B. Renaud &
Cie, St. Paul Street, Quebec City, had

opened a retail store, was erroneous.

This company does business only in a

wholesale way. J. B. Renaud & Cie

operate a retail store about four months

of the year, when they are packing

meat, in order to sell the cuttings.

Nothing else is sold.

Quebec R.M.A. Will

Affiliate With

Dom. Association
The Quebec Retail Merchants Associa-

tion held recently an important meeting,
one was that was by far the largest and
most enthusiastic ever held in Quebec.
Over one hundi-ed prominent merchants
were in attendance, and the discussion

that took place interested everyone.

For some time past, at the meetings
of the local Retail Merchants' Associa-
tion, these latter have been studying the
opportunities afforded them by affiliat-

ing as a district with the Dominion Re-
tail Merchants' Association. At their

last meeting Mr. M. Lapointe, the ener-

getic general provincial secretary of

the association, was present and he gave
the meixhants a most interesting explan-

ation and convincing proof of the ad-

vantages that would derive through the

merchants grouping together on this

central association of retailers.

Mr. Lapointe also mentioned a few ex-

amples of the good work accomplished

some timie ago by the Association, by
-its influence and persistent hard work,
which were as follows; first, they had
succeeded in abolishing the luxury tax;

second, to check the increase in tele-

phone rates; third, to avoid the mer-
chants to be taxed onn turnover; fourth,

the adoption of a new fire insurance:

fifth, in getting the Court of Justice to

decide that the retail merchants were mt
submitted to pay the sales tax, such as

the manufacturer.

After a general expression of opinion

by the merchants present it was unani-

mously adopted to adhere to the prin-

ciples of affiliation as a district to the

D-minion Retail Merchants' Association.

HOBART MFG. CO. LTD. MOVE TO
NEW PREMISES

The Hobart Mfg. Co., Ltd., Toronto,

who have been located at 149 Church St.

for a number of years, have moved to

new and larger premises at 275-281

King St., East. They have a total floor

space here of 8500 square feet with a

frontage of 65 feet on King Street. A
machine shop right on the premises is a

new feature. The company handle the

Van Berkel meat slicer as well as elec-

tric cofl'ee mills, meat grinders, etc. The

manager of the company is Robt. C.

Brown.
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Laporte Martin Acquire Large
Produce Concern in Montreal

Old Established Business passes into New Hands
—W. Champagne Company, Limited, Disposing
Of Its Interests at a Figure Over One Million

Dollars

MONTREAL.—On Oct. 1st La-

porte Martin, Limited, wholesale

grocers of this city acquired out-

right the business of W. Champagne
Company, Limited, produce merchants,

at a figure, stated to CANADIAN
GROCER by J. Laporte, to be over

$1,000,000.

Business Broadening Out

For a month prior to this merger the

firm of Laporte Martin Company, Lim-

ited, had been making negotiations for

the acquisition of this business. As J.

Laporte stated to CANADIAN GROC-

ER reperesentative, "Since May 1st last

when we lost the liquor business, for

which we are not entirely sorry, we

have been looking for an opportunity

to invest our surplus capital in lines

which are naturally part of the groc-

ery business. Consequently we picked

on this produce business since it runs

hand in hand with the grocery lines.

A Well Founded Business

The provision firm of W. Champagne

has been established in Montreal for

over 40 years, and has had sales in the

past years amounting to over $2,500,000

annually. This new addition to the

firm of Laporte Martin will be run as

a branch of the wholesale grocery and

the territory will be covered by the

travellers of the wholesale firm as well

as by the eight travellers who have

been connected with the produce firm

for many years back. Of the eight

travellers mentioned, four have been

with the firm for over 20 years and the

least service seen by any one of the

travellers is 6 years.

Mr. Champagne, although not actively

connected with the firm since the merg-

er will act in an advisory capacity until

the new organization is well under way.

Will Build New Building

Just now, Laporte, Martin is using

the present building of the old com-

pany at 173 St. Paul Street, east, but

intend within the next few years to

rebuild on that site a produce plant.

Beside the purchase of this produce

firm, Laporte Martin Company, Limited,

firm, Laporte Martin, Limited, have

bought out the Canadian Vinegar

ture under the brand of "Victoria"

vinegar, pickles and tomato sauce

as well as spices and other condiments.

Grocer Passes

- Away At Tea

With His Family
Kingston, Oct. 25—Phillip Haffner

passed away last week at his home,

Frontenac and Johnson streets, while

at the tea table with his family. De-

ceased had been apparently in good

health and he was telling the members
of his family of somthing funny that

had occurred during the day when he

passed suddenly away. Mr. Haffner

had been in the grocery store on aturday

as usual and he had been seen on Sun-

day and appeared in good health.

Deceas*! was a grocer of this city,

having been in business for over thirty-

five years. He conducted a grocery busi-

ness on Montreal street for some years,

later removing to the corner of Fronten.

ac and Johnson streets, where he carried

on a more extensive business.

He was in his sixty-third year and

is survived by his wife,, two sons, also

by his aged mother, five sisters, and two

brothers.

MONTREAL TRAVELLERS PLAN
ORGANIZATION

A local council in Montreal of the

Order of United Commei'cial Travellers

of America is to be organized. At a

meeting of the order, H. Cruston, of

Toronto, agreed to undertake the work

of forming the council, and every mem-

ber present agreed to find five new

members for the organization. Rupert

Watson was appointed temporary chaii"-

man of the membership committee.

The Order of United Conunercial

Travellers of Aerica is a United States

organization whose membership has in-

creased from 86,000 in 1920 to 110,000 in

1921. In was organized at Columbus,

Ohio, in January, 1888, and the number
of members for the first year was 131.

It is a secret fratei'nal order and has for

its object the welfare of the commercial

traveller.

Amongst other things it issues a

monthly magazine styled "The Sample

Case" to its members, and pays benefits

to them for loss of time or accidents.

The Canadian section will be operated

under Doinion Charter.

Can. Milk Products

Plant is Saved from
A Disastrous Fire

Tillsonburg, Ont.—Only the ready
response from the entire county of
South Oxford saved a disastrous fire in

the village of Brownsville today, when
buildings to the value of $500,000 were
saved by the heroic work of a bucket
brigade. Fire, no doubt caused by child-

ren, was discoered in a barn owned by
James Boulton immediately in front of

the huge plant of the Canadian Milk
Pi'oducts Company, and in a few minutes
the drying room was a mass of flames
and the building was apparently doomed.
Hurry calls were sent to the Tillsonburg
and lingersall fire brigades and by
means of pails a huge tank was kept fill-

ed and was pumped out by a force pump
through a three and four-inch pipe on

the flames, which were subdued after a

couple of hour's hard fighting.

Many of the officials were in Browns-
ville this evening, including Mr. Tray-

nor, of Ingersoll. Considerable belting

was damaged, but no machinery.

/

PURITY PRODUCTS LTD.,

IS NOW INCORPORATED
The Purity Products, Limited, have

been granted letters patent under the

Ontario Companies Act, to carry on the

business of wholesale and retail bakers,

confectioners, and biscuit manufactur-
ers, to deal in all kinds and descriptions

of cooked foods and in any products re-

quired with the same, and to make and
manufacture bread, biscuits, cakes an^
the like, and to buy and sell the sar

The company's plant and offices will

in the ciyt of London, Ont.

NEW FACTORY FOR THE BRANT
FORD COMPUTING SCALES

LIMITED

The Brantford Computing Scales Lim
ited, Brantford, Ont., jrecently mov(
into the new factory they have pUT'

chased in West Brantford. The sidi

of the building are practically all glai

thus giving plenty of light. The buili

ing covers more floor space than tl

old one. New accommodation is p:

vided for office requirements at tl

front of the building, with engineeri:

and drafting rooms on the second flooi

Each department representing the va?|

ious stages of manufacture of a scal(

or slicer is conveniently situated to ii

succeeding department that it makei
for improved facilities in working-

i\

Current News

A eonfei'ence of the Canadian salesmeil

of Reckitts (Overseas) Limited, wa!|

held at their head office for Canada
520 King St. W., Toronto, on Monda^
and Tuesday of this week.

I
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WESTERN CANADA NEWS
Western

W. P. Freissienden of the Ice Cream
Cone Company Ltd., of Toronto, was a
business visitor to iWinnipeg during the

week and called on their Western repre-

sentatives, Nicholson Rankin Ltd.

Harry Lipman, of Rosenburg Bros.,

San Francisco, is expected in Winnipeg
on a business trip around the first of the

week. Nicholson Rarkin. Ltd., are their

Western representatives.

E. Nicholson, of Nicholson Rankin
Ltd., manufacturers' agerts, Winnipeg,
has been able to resume his duties after

a prolonged illness from neuritis.

A. B. Ferrier, Macrarie, Sask., whose
store was burned to the ground on Aug-
ust 10 expects to be in his new store

with complete new stock of groceries

and dry goods by Oct. 15.

John G. Reid, general sales manager
of the Acadia Sugar Refining Company
Ltd., Montreal, was a visitor to their

Western representatives, W. H. Escott

Company, Winnipeg.

C. S. Allen, of the C. S. Allen Com-
pany, Montreal, confectionery and alm-

ond paste manufacturers was in Winni-

peg on a business trip last week and
called on the W. G. Patrick Company
Ltd.

Geo. W. Delisle & Co., Dinsmore,

Sask. has been bought out by R. H.

Leonard. The business will now be run
under name of R. H. Leonar.i. Mr. Leon-

ard has been connected with the former
firm since it started in 1913. Full lines

of both dry goods and groceries are car-

ried.

New Goods

The Empress Mfg. Company, Victoria,

B. C, are putting up a line of pickles

consisting of sour and sweet chow and

dill pickles in 2% cans, 2 dozen to the

case. Their representatives are H. P.

Pennock Co., Ltd.

The Guelph Soap Co., Guelph, Ont.,

are putting out a new line of soap chips.

The manufacturers point out this con-

tains the same quality and material as

their bar soap put out for some years

under the Wonderful brand. The new
line goes under the name of "Wonderful

Soap Chips."

Carries a Smaller Stock, But
He Turns It Every Thirty Days

Gordon's Grocery in Prince Rupert has Limited
Quarters and Only a Light Stock Can be Carried

^Buys Often and Turns Stock Quicker

PRINCE RUPERT, Oct. 27—Gor-
don's Grocery in Prince Rupert is

a lesson on what can be done in the
face of inadequate premises. Knowing
that it would be impossible to pretend
to carry even medium stocks of every
commodity, and also realizing that a
short stock means lost sales, Mr. Gor-
don has made a practice of keeping al-

most a skeleton stock. Gordon's stock
is complete—but light. "When we have
the wholesalers' right here I can let

them caiTy the stock and only keep a
.sample stock at my little store" said Mr.
Gordon.

A Better Net Coming
It can readily be seen that such a

store is in a position to show a better
net earning at the end of the year than
where a large stock is carried to do the
same amount of business. Gordon's
stock is turned every thirty days.

A short term credit business is con-

ducted—a large percentage of the or-

ders being placed over the telephone.

The city of Prince Rupert is quite ex-

tended and the telephone order and de-

livery are important factors in all

stores.

Delivery Became an Imposition

In the Mussallem Grocery this deliv-

ery business got to be an imposition. As
happens frequently in all centre, there
are some householders who abuse the
good delivery service that their mer-
chants give. In Mr. Mussallem's dis-
trict it was not infrequent for some one
to phone up for little items and insist
on delivery at times other than the regu-
lar runs scheduled. It got so bad in
fact that Mr. Mussallem sold his Ford
delivery truck. "As long as they knew
I had a truck they seemed to picture the
driver sitting at the wheel and the en-
gine racing just waiting like a fire horse
for their "two-bit" order for prunes,
and they were quite vexed if delivery
was not immediate. Now instead of de-
liveries at 10, 11, 2, 4, and five and any
other old time, we give deliveries at 11
or 4 and we get along just as well, and
I save more than $200 a month. It is

well worth any merchant thinking over.
A local expressman takes out what has
to go at a small fee per package. He
also does the same for other merchants.
This is the best delivery arrangement I
have ever found. It is better than any
co-operative or consolidated delivery
service. There is no confliction of or-
ders at all. No merchant's goods have
any claim ahead of the rest."

DIVIDING LINE BETWEEN
PROFIT AND TURNOVER

(Continued from page 23)

actual average expense throughout the

store and average gross earnings. I

asked what he paid for merchandise in

1920. I asked for expenses listed in de-

tail. I asked whether the boss owned
the building or rented it and, if owned,
what rent he charged himself. How
much the post office paid yearly, I also

asked.

Nothing happening, I wrote again two
weeks ago, and have no answer.

I should like to tell this man anything
that might be valuable to him, but
frankly I cannot see where to take hold.

A stoie this is "well established" yet

after—well, quite long enough—has
"capital very limited" might, it seems to

me, use some suggestions to advantage,
but how can I give them and what about?

If I could assume, for example, that

his average margin was 16 2-3%, I

should be able to say that with stock

of "about" $5,000 and sales of $42,739,

he is turning his stock somewhat more
than seven times, but J cannot even say

that because I have no data on his mar-
gins, expenses or other items.

I am making this explanation of my
quandary because I want to have you
get the idea that when I ask for furth-
er information I need it. I am not just
passing away time, nor am I trying to
sidestep any issue. I am trying to be
of sei'vice to you in all this, so when I
ask for help, give it to me!

BRITISH COLUMBIA POINT IN THE
FREIGHT CASE

Vancouver, Oct. 26.—Involving a sav-
ing of at least $2,000,000 annually to
shippers and consignees of British Col-
umbia, and marking another successful
step in British' Columbia's fight for
equalization of railway freights judg-
ment has just been handed down by the
Board of Railway Commissioners at Ot-
tawa, placing British Columbia on the
same rate basis as that prevailing be-
tween Fort William and Winnipeg.

'The ruling will mean a reduction in
freight costs on every car passing be-
tween Pacific Coast points and points
as far east as Calgary, of between $50
and $60.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centers.

THE SUGAR market continues in an unsettled

condition. The raw market has been quiet

during the week under review, with the move-
ment practically based on immediate requirements.

The Cuban Committee is holding their price at 2V2C
cost and freight New York, but" whether they will

be able to hold at that figure is a matter of much
conjecture and whether financial conditions are

such that will permit the excessive stocks in Cuba
to be carried into the next crop. At the moment
the total stocks in Cuban shipping ports is 1,181,-

804 tons as against 309,388 tons at the same time a

year ago.
The nut market continues to grow in strength

with spot stocks of shelled walnuts and almonds

QUEBEC MARKETS

extremely limited. The cereal markets have easier

tendencies while canned goods are firm with little

change in quotations.

The primary markets for currants are stronger

and higher although stocks of new goods arriving

are offered at a lower price than previously quoted

on last year's stock. There is a good enquiry for
raisins on spot but at the moment there appears to

be a slight shortage.
The wheat market since our last report has

firmer tendencies, which to some extent is reflected
in the flour market. The potato market is gener-
ally easier while there is little change in the fruit

situation.

MONTREAL, October 26.—There are few changes in the gro-

cery market. On the whole conditions have a firm tone. Buying
shows more activity and the trade throughout is exceedingly

optimistic for the fall and winter business. Sugar dropped last week
to the $8.00 basis ?nd it is the belief of the trade that it has not yet
reached bottom. Molasses and corn syrups are unchanged in price.

Flour prices show another decline. Dried fruits are strong with in-

dications of a higher price in currants, raisins and figs. The nut
market is the strongest of all, with short spot stocks in almonds and
walnuts. Coffee, teas and spices are firm in price with a good
demand. The rice market is fully maintaining the strength that it

has recently developed. There is no change in cereals and the only
change of note in package goods is a lower price on cornmeal.
Canned goods are steady at the new quotations with a good move-
ment.

COFFEE MARKET STRONG
Montreal.

COFFEE—The coffee market stands

in a st'-onsT position with no likelihood

for a lower price. The demand is good
and while the mai-ket is strong no ad-

vance is looked for immediately.

CEREAL PRICES UNCHANGED
Montreal

CEREALS—There is no change in the

cereal market. Prices are steady with

an improved demand due to cooler wea-

ther.
Oiitmeal. gran., fine standard 3 7'5

Rolled Onfs. 90 lbs 3 40

Pearl Hi»miny 3 25
Cornmeal. Gold Dus t Bland 3 25
Graham Flour. 98 lbs 7.65

Now Ruckwheat Flour 6 75

Pot Barley 5 25

Pnarl Barley 5 25

Beans. Ont 3.50

Do.. Can 3 30
Lima Beans 10

White Bp;ins n 07

Green peas, dried 03 05%

SARDINES HIGHER

CANNED GOODS—Little chanq-e is

noted in the canned goods market fol-

lowing the recent advances. ,
Initial

prices hold with a good demand. Nor-
wegian imported sardines show an ad-

vance and the Norcanner brands ^A's are

now advanced $2.00 per case to $14.00.

Norse Crown are advanced 50c to $13.50.

CANNED VEGETABLES
Asparagus (Amer. ) mammoth green tips 4 2'

Asparagus, imported (2Hs) 6 00
Beans, golden wax 2 00 2 05

Do., Rofugee 2 10 2 15
Corn, 2s . 1 45 1 50

Corn, extra quaiity 1 60 1 75
Carrots (sliced), 2s 1 45 1 78
Corn (on cob), gallons 7 00 7 50

Spinach. 3s 2 85 2 90
Squash. aVo-lb., doz 1 fO
Succotash, 2 lb., doz 1 80

Do., Can. (2s) 180
Do., California, 2s 3 15 3 60
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2%-lb. tir- 1 60
Tomatoes. Is 1 55 1 60

Do.. 2s I 45

Do., 2V>s . 1 80 1 85
Do., prrllons 6 25

Pumpkins. 2V4s (doz.) 1 DO 1 55

Do, Br:'l'on= (doz .5 00
Ppas. standard 1 71 V<. I 821/2

Do., early June 2 O21/2 2 12'/2

Do., extra fine. 2s 3 25

Do. Sweet Wrinkle 1 hlVi

Do.. 2-lb. tins 2 75
Peas. New Pack

—

Standard. 2-lh 1 S2H
Enrly June, choice 2 05
Do., standard 2 00
Fine French, 2-lb 2 80

CANNED FRUITS
Apricots, 2H-lb. tins 4 60
Apples. 2 lis, doz 1 66 1 8.'>

Do., 3s, doz 1 60 170
Do,, gallons, doz b 40 ,'i 6-5

Currants black, 23. doz 4 00 4 05
Do., gals, doz 18 50

Cherries, red, pitted, heavy syrup,
doz., 1-lb 3 20

Do., 2^4-Ib 5 00
Do., 2-lb 4 00
Do., white, pitted 4 50 4 75

Gooseberries, 2s, heavy syrup, doz 2 75
California Peaches

—

Is 2 90
2s 3 40
2y23 4 bO

Peaches, heavy syrup

—

2-lb 3 90
1-lb 2 97%

Pears, Is, Keiffer 2 45
Do., 2-lb 4 00

Greengage Plums, heavy syrup . . 2 65 2 76
Lombard plums, heavy syrup, 2-lb. ... 2 40

•JAMS—
Strawberry, 16-oz 3 75
Raspberry, 16-oz 3 75
Black currant, 16-oz 3 80
Orange marmalade 4 lia

FRESH SUPPLIES OF FIGS
Mon'r,.!,'

DRIED FRUITS—The market for
dried fruits at the present time is verj
strong with a keen demand. Raisins
are firm and with new supplies of fig^

on the market at firm prices a good tradt

is expected. There is no change in quo
tations on currants and although thej

have been weak they are rapidlj

strengthening up in sympathy with oth

er lines. There is a good demand foi

candied and glace fruits. There is nt

change in the quotations on dried anc

evaporated apples.
Ai;M.UU-.. .bi.C\ b :jS

L>u.. choice :i7

l>o . s.ah" 22
Apples (evaporated)
hc-ai-nes (taticy ".... 28

Uo., choice, lb 26
p*>3 -c (chiiire . ., ft *J2

Do. fancy 27 28
Peels-

Choice 26

Lemon 28

Orange 28
Citron 44

Raisins (seeded)

—

Valencias 20 21

Sultana, unbleached 20'

Mpscatels, 2 Crown, siiot 17',
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Do., 3 Crown, spot 18
Do., 4 Crown, spot liS'/i

Turkish Sultana, 5 Crown 21

Fancy Seeded (bulk) 18 19

Do., 16-oz 25 27

Cal. Seedless cartons, 12 oz. . . 21 23
Do., 16 oz 27H

California Seedless, in bulk .. 18H 19

Cluster, 20 lib. pack 5 60

Currants, loose 13'/^

Dates, Excelsior (36 10s), pkg 5 50
Fard, 12-Ib. boxes 3 25
Packages only 19 20
Dromedary (36-10 oz.) 7 75
Loose 10 12

Figs (layer), 10-Ib. boxes, 2s, lb. 32 36
Do. 2%'s, lb 40
Do., 2V4s, lb 43
Do., 2%s. lb 45

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each Oil
Do., Turkish, 3 crown, lb 22
Do., 5 crown, lb 2S
Do., 7 crown lb 30

Prunes (25-lb. boxes)—20-30s 25
30-403 19
40-503 17

50-603 13V2
60-70S 12
70-803 lOVi
80-903 OiVa
90-1003 09

LEMON PRICES LOWER
Montreal

FliUlT.—Lemon prices are a little

lower, Messinas are now selling at $5.00

per crate. Oranges are unchanged in

price. Apples are not so plentiful on
the market, probably due to weather
conditions and prices are a little higher.

Tokay grapes are also advanced, while
Keiffer pears are down to $2.75 a bush-
el. Porto Rico grapefruit are on the
marlcet and prices are a little easier.
APPLES—
Wealthy, per barrel 4 00 6 00
Hampers, per bushel 1 50 2 00
Baldwins 6 .50 7 50
Fameuse 7 00 10 00
Calverts 4 00 00
Boxes, 175s, 2163 3 25 3 50

Bananas (as to grade), bunch . . 7 25 7 50
Cantaloupes, 36-54a 7 ('"

Lemons, 3'00-360s 5 OO
Grape fruit, Jamaica 5 25 6 00
Cal. Valencias 8 50

Do.. Blood Oranges, half boxea .... 3 75
Tangerines 4 23
Malaga prrapes, per crate 4 00
Tokay grapes, per crate 4 25
Blue and green grapes, per bas. 40 50
Keiffer Pears, bush, hampers 2 75
Grape fruit, Jamaica 5 50 6 50

PACKAGE CORNMEAL LOWER
Montreal.

PACKAGE GOODS.—The only change
of note this week in package goods is

a further reduction in cornmeal to $2.30
a case. Other package lines are steady
in price with a good demand. Corn
starches are unchanged but the demand
is smaller.
Breakfast food, case IS 3 60
Cocoanut, 2-oz. pksrs., doz 78*

Do., 20-lb. cartons, lb 36
Corn Flakes. 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85
Rolbd oats. 2n's 5 00
Rolled oats, Ig's 2 00
Aluminum package, 20*s 6 10

Oatmeal, fine cut, 20 pkgs 5 50
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case. 24s 2 55
Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 50
Pancake flour, case 2 PO

Do., self-raisinpr doz 1 50
Wheat Food. 18-1 Vis 3 25
PorridKe wheat 36s, case 6 40

Do., 20s. case 6 60
Self-rising flour (3-lb. pkg.) doz 2 55

Do., (6-lb. pkg.), doz 5 00
Do., buckwheat flour, per doz 1 60

Corn star-h (prepared) 09%
Corn starch. 1 lb. pkge OS

Potato flour 12%
Flour, tapioca 15 16

Shredded Krumbles, 36s 4 85
Shredded Wheat 4 95
Cooked Bran, 123 2 25
Enamel Laundry Starch, 40 pkgs.
case 09%

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
Macaroni 2 25

RICE MARKET STRONG
Montreal.

RICE.—There is no change in the rice

market but the strength of the past few
months is being fully maintained with
a much improved demand.

Carolina, extra fancy 09
Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 5 75

Do., B.. per cwt 5 75
Texas rice ObVi
Siam 06

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08
Honduras 07
Siam 14Mi

NOTE—The rice market is subject to frequent
changes.

SUGAR MARKET STILL WEAK
SUGAR.—On Wednesday of last week

sugar prices quoted by the Canadian re-

finers dropped to a basis of $8.00 per
hundred. Thi.s followed a weak market
and as the weakness in raws continues

the refined market is not strong even at

the present basis. Althou'h the buying
of sugar at present is only for imme-
diate requirements refiners state that

the movement is good.
Granulated sugar, per cwt 8 00

Do., barrels 8 05
Granulated, giinies, 20-5 8 20

Do., cases. 20-5 lb. cartons 8 60
Do., gunnies, 10 10 8 .50

Do., cases, 50 2-lb. cartons 8 75
Yellow, light, per cwt 7 60

MINOR CHANGES IN SPICES
Montreal

SPICES.—There is very little chang-e

of importance in snices although some
local wholesalers are showing a few re-

ductions in black and white pepper in

boxes but these changes indicate noth-

ing in actual market conditions. Cay-
enne pepper is stronger in price and
some quotations show an advance of

one cent. On the whole the market is

quite firm with a good demand.
Allspice 18 20

Cassia, pure 27 30

Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb 86

Chicory (Canadian), lb 14

Cinnamon

—

Rolls 35

Pure, ground 35

Cream of tartar (French pure) 65 70

Do. American high test 75 80
Whole cloves 45

Ginger (Jamaica) .... 30
Ginger (Cochin) 27
Mace. imre. 1-lb. tins 60 €5
Mixed spice 30 9 32

Do., 2Vi shaker tins, doz 1 15
Nutmegs whole

—

Do., 64, lb 30
Do., 80. lb Oi 28
Do.. 100. lb 25
Do., ground, 1-lb. tins 30

Pepper, black 25
Do., white 33
Do., Cayenne 32 ^i
Do., tins. 2'3 36

Pickling spice 2.5 2?
Do., package, 2 oz., doz 35 4(f

Do. package, 4 oz., doz 65 ''(t

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

CORN SYRUPS UNCHANGED
Montreal

MOLASSES.—There is no change in

the molasses market, prices are steady

and buying is only for immediate re-

quirements since the future is still

doubtful in view of conditions in prim-

ary markets. There is no change in

corn syrups.
tJarbadoes Molasses— Island of Montreal
Puncheons 73
Barrels 76

alf barrels 78
Puncheons, outside city 71

Fancy Molasses iln tins)—
16-oz. tins, 2 doz. case, per doz 2 40
Barrels, about 700 lbs OSVi
Half barrels, about 350 lbs 05?,',

Quarter barrels, about 175 lbs 06^
2 gals., 25-lb. pails, each 2 00
3 gals., 38y2-Ib. pails, each 2 85
5 gal. 5-lb. pails, each 4 50
5-lb. tins, per case 4 70
10-Ib. tins, per case 4 40
5-lb. tins, 1 doz. in case, case .... 5 30
10-Ib. tins, y2 doz. in case, case .... 5 00

TEA PRICES UNCHANGED
Montreal.

TEAS.—There is no change in the

tea market. Prices are firm and are

maintaining the strength developed re-

cently. The demand is improved and or-

ders are being placed in larger quanti-

ties in prospect of a higher job. Japan
teas in particular are strong.
Ceylon and Indians

—

Pekoes 23 27
Broken Pekoes 32 42

Broken orange Pekoes 51 57

Javas

—

Broken Orange Pekoes 49 58

Broken Pekoes 35 43

China—
Common 24 35
Medium I 42 4S
Choice 50 60

Above retail prices range of q lotations to the
retail trade.

JAPAN TEAS (new crop)

—

Choice (to medium) ... 66 6(f

Early picking 60 75
Finest grades 75 C 90

Javas

—

Pekoes 35 40
Orange Pekoes 37 45
Broken Orange Pekoes 37 45
Inferior grades of broken teas may be haa

from jobbers on request at favorable prices.

SHELLED ALMONDS SCARCE
Montreal

NUTS.—The nut market is pe^^bips
the strongest of the grocery markets.
Prices on almonds, walnuts, and filberts
have been advancing and almonds and
walnuts are very scarce, the shelled
stock being- practically unobtainable.
Even with the advancing prices the con-
sumption is particularly good and en-
quiries for supplies for the Christmas
trade are pouring in upon the whole-
saler. No replenishment of walnuts
either in shells or shelled is expected in
time for the Christmas trade and prices
may be expected to be high.
Chestnuts (Italian) '.

.

.

o 1?
Do., shelled 54

Almonds. Tarragona, per lb 22 24
Valencia shelled almonds 18 50
Pecans, new Jumbo, per lb 50

Do., large. No 2, polished .. 29 30
Cocoanut (shredded, bulk) .... 33 36
Filberts (Sicily), per lb o 16
Brazil nuts (new) o 18

Do., Barcelona o 15IA
Peanuts. Jumbo 19

Do., shelled. No. 1 Spanish .. 18 20
Do., Java. No. 1 111^
Do., salted red 21 23
Do., shelled. No. 1 Virginia IfiV^ 18.

Peanuts (salted)

—
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1 00

'26

88
36

1 50
29
28
26
75
40
90

Fancy Wholes, per lb. ...

Fancy splits, per lb
Pecans, shelled
Walnuts Grenoble, in shell . .

,

Walnuts, Marbot
Do. new Naples
Do., shelled, Manchurian , ,

Do,, Chilean, bags, per lb.

Do,. Bordeaux shelled , , ,

.

NOTE—Jobbers sometimes make an added chary*
to above prices for broken lots,

LOWER PRICES ON FLOUR
Montri*al. —

—

FLOUR.—Lower prices are quoted on
flour which show a decline of from 25c

to 30e per bag-. This follows the wheat
market which has been declining. Pur-
ity and Five Roses flour, 98's are quoted

at .|4.20 while Quaker is $4.L5. Cotton
Purity and Five Roses, 7's, are 37 ^^c,

24V2's, $L17y2, and 14's 71c.

LIGHT SUPPLIES OF VEGETABLES
Montreal. —
VEGETABLES,—Smaller supplies of

vegetables are noted on the market
early this week, but this is due to

weather conditions. Potatoes have an
easier tendency with large supplies of-

fered, not only locally but from the Eas-

tern Provinces and from the West. The
market points toward easy prices during

the fall and winter. Celery is still

prominent on the market with prices

varying from 20 to 50 per bunch of one

dozen heads. Tomatoes are becoming
scarce and v/hat little supply of poor

quality is offered at from $1.20 to $1.50

per box. Beets, carrots, and cauliflower

are in a big supply with no change in

price.
New cabbage, local, doz 60 7,5

Carrots, new, per bunch 35

Celery, per doz. bunches 75

Montreal cucumbers, per doz 50

Horseradish lb 60

Leeks, doz 4 00
Mint .-, 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green ,doz 60
New potatoes, Mont. (90-lb. bag)

1 15 1 30 1 40
Potatoes, 80 lb 2 60

Do., sweet, hamper 5 50
Spanish onions, per case 5 00
Turnips, per bag 75 1 00

Tomatoes, Mont., per box 50 1 00

Red onions, per crate 3 50 4 50
Texas Onions, per crate 3 60
Yellow onions, per cwt 2 60

TORONTO MARKETS
TORONTO, Oct. 26.—The cereal markets have an easy tone with

price reductions on breakfast food in bulk and one brand in

packages. Canned lobsters are higher while pumpkin and as-

paragus are quoted at a reduction. Jams have a stronger tone. Teas
continue to occupy a strong position with quotations on some of the
cheaper grades slightly advanced. New crop currants and prunes
are arriving. Cranberries are higher while grape fruit is quoted at

a reduction. Shelled walnuts and almonds are quoted at a higher
figure with spot stocks limited. Rice is holding firm. Tapioca and
sago are fairly steady. Sugar is in an unsettled condition with
wholesalers' quotations at a lower basis than refiners' lists. One
brand of sugar syrup is quoted at a reduction, also lamp chimneys
and lantern globes.

BEANS IN DEMAND
Toronio

BEANS—There is an active demand
for beans but the market is still more
or less in an unsettled condition. The
general opinion is that prices will be
somewhat easier.

Cal. Limas. per lb 09 OgVi

LOBSTERS ARE HIGHER
Toronto,

CANNED GOODS—Wholesalers gen-
erally, are quoting lobsters, %s, at a
slight advance, making present quota-
tion $4.15 per doz.. New pack pump-
kin is quoted at $1.50 to $1,60 per doz.

Libbys asparagus tips. Is, are quoted at

a reduction, at $4.35 p^r doz. while
Canadian packed whole stocks, are quot-

ed at $4.75 per doz. .Tarns have a strong-

er tone with seme brands slightly mov-
ed upward.
Sockeye Is, doz 6 35 5 60

Do,, V4». doz 3 00
Alaska red, Is 4 25
Cohoe Is, doz 2 90

Do., %8, doz 1 90
Pinks, is doz 145

liobster, %-lb,, doz 4 15
Do.. U-Ib. tins 196 2 40

Wbale steak. Is, flat, doz 1 75 1 90
Pilchards, l-lb. tails, doz. 1 80
Canned Vegetables —
Tomatoes, 2V4s, doz 1 75
Peas, standard, doz 1 75

Do., Early June 2 00 2 15

Do,, Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 23 doz 1 45 2 4.5

Beans, golden wax, doz 2 10
Asparagus tips, doz 4 35 5 00

Do., butts, doz. 6 60
Canadian corn 1 40 1 50
Pumpkins, 2V,s, doz 1 50 1 60
Spinach, 2s, doz. 1 60

Pineapples, sliced, 23, doz 4 00 4 90
Do., shredded, 2s, doz 4 75 5 25

Apples, gal., doz 5 50
Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz., H. S 3 25
Plums. Lombard, 2s, doz. ... 2 40 3 10

Do. Green Gage 3 25 3 40
Cherries, pitted H,S 4 25
Blueberries, 2s 2 35 2 45
.strawberries, 2s, H.S. 4 50 6 00
Raspberries, 23 4 50 5 00
JAMS—

Strawberry, 4s. each 90 95
Do., 16-oz., i^er doz 3 75 4 60

Raspberry, 4s, each 90 94
Do,, 16-oz,, doz 3 75 4 60

BREAKFAST FOOD REDUCED
Torofit^o

CEREALS— Following the easier
trend in the grain markets, cereals are
also easy. No. 1 and 2 breakfast food
is quoted lower at $4.75 per bag. Mar-
rowfat green peas are firm at 9c to

9%c per lb.

Barley, pearl. 98s 5 40
Buckwheat flour, 983 6 00
Barley, pot, 98s 4 40
Barley Flour, 983 6 26
Cornmeal, golden, 98s 2 75
Oatmeal, 98s 4 SO
Corn flour, 98s 3 75
Rye flour 9 85 6 00

Rolled oats, 90s 3 40
Rolled wheat, 100 lb, bbl 6 25
Cracked wheat, bag 5 00
Breakfast food, 98s 4 75
Rice flour, 100 lbs 10 00
Linseed meal, 98s 6 50
Flaxseed, 98s 7 00
Peas, split, 98s 07
Marrowfat green peas 09 091^
Graham flour, 98s 4 75
Whole wheat flour 4 95
Wheat kernels, 83 6 25
Farina. 98s 6 35

LITTLE CHANGE IN COFFEE
Toronio

COFFEE—There is no change in the
spot situation on coffee although prim-
ary markets continue to grow in

strength.
Java, Private Estate 51 53
BcRotas, lb 43
Guatemala, lb 45 52
Mexican, lb . , o 55
Maracaibo. lb

'.

' , , 47 48
Jp.maica, lb

. 35
Mocha, lb 52 65
Rio, lb . 22 » 24
Santos 35

NEW FRUITS DRIED ARRIVING
Toronto.

DRIED FRUITS— There is little

change to note in this market. Some
small shipments of new crop orunes
have arrived with larger shipments
rolling which are expected to arrive in
the next week. New crop currants are
expected almost any day. Patras, to
arrive, are quoted at 15c while Filiatras
are offered at 13c per lb.
Candied Peels

—

Citron caps, 12-lb, boxes, lb 46
Lemon caps, 12 lb. boxes, lb 29
Orange caps, 12 lb. boxes, lb 31
Mixed containing 4Vi lb. lemon,
4% lb. orange, 3 lb, citron caps,
per lb 35

Drained Peel, mixed, «ut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen 4 50

Currants

—

Greek, Filiatras, cases 17
Do., Amalias 17
Do., Patras 17
Do., Vostizza 2314

Excelsior, pkgs, 3 doz, in case 6 60
Dromedary, 3 doz. to case 7 50
Fard, per box ap. 12 lbs 3 25
Hallowee dates, per lb 11

Prunes—
30-40S, 2.^8 19
4O-50s, 2.5s 16U
50-603, 253 14
60-70s, 25s 13
70-80S, 25s ,', 12
80-90S, 25s 10%

Raisins

—

California, bleached, lb 2714
Seedless, 15-oz, packets 27 29
Seeded, r5-oz, packets 20^4 21
Cm., muscatels. No. 1, 258 19'/^
Turkish Sultanas pkgs 27
Thompsons, seedless 28%
Valencia .... 23%

Evaporated apples '
'.

.

'

16

CRANBERRIES HIGHER
Toronto _
FRUIT—Cranberries have advanced

$1.00 on the half barrels making pre-
sent quotation $10,00. Oranges are
steady in price while grapes are meeting
with a good demand at $8,50 for kegs
and $4,00 for lugs. Lemons are 25c to
50c per case lower.
Oranges, Valencies, 100s 6 75

Do., 126s 7 00 7 00
Do., 150 and smaller 5 00 7 50

Lemons, Verdilli 6 00
Do., California 7 50

Pears, Cal., Bartlett, box 5 50 6 00
Do.. Canadian, lis 50 85

Bananas, per lb
, . 08%

APPLES^Barrel
Spys No. 1 7 60 j

Spys, No. 2 . .

.

7 00 1

Spys No. 3 '.
" .

.

5 50
i

Greenings No. 1 7 00 i

Greenings No. 2 . 6 50 I

Baldwins No, 1 7 00
Baldwins No. 2 6 50

Grapes, Emperor, lugs 4 00 I
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Do.. Do., kegs 8 50

Aples, B. C. boxed 3 2.5 3 50
Cranberries, Cape Cod, i/4 bbl. box .

.

10 00

Grape fruit, Florida, 54s 6 00

Do.. 64s. 70s. 8Ds 6 25

Do., 96's 6 00
Pomegranates, box 4 50

NO CHANGE IN HONEY
Toronto.

HONEY—There is little change in

honey. The demand is governed en-

tirely by the consumption and dealers

still are of the opinion that prices are

likely to be somewhat lower and in con-

sequence they are not making heavy
purchases, confining their buying to im-

mediate requirements.

LAMP CHIMNEYS REDUCED
Toronto.

MISCELLANEOUS—Lamp chimneys
are reduced, following are the new quo-

tations. Cases, A, 8 doz., $10.00 per

case; half cases $5.50. Cases B, 8 doz.,

$8.50 and half cases at $4.85. Lantern

globes, both cold blast and squat are

reduced to $1,25 per doz. or $1.15 per

doz. in cases of 3 doz. Bon Ami is now
quoted as follows: powdered $5.00 per

case of 3 doz. and cakes at $4.15 per

case of 3 doz.

SHELLED NUTS HIGHER
Toronto

NUTS—Quotations on Bordeaux shell-

ed walnuts, halves, are advanced to 92c

per lb. in case lots and 95c in broken

lots. Manchurian, halves, at 75c while

broken is bringing 63c to 65c per lb.

Shelled almonds are higher at 54c to

56c per lb. The market continues strong

with spot stocks very light.

Almonds, Tarragonas, lb 22 23

Walnuts. Grcnobles, lb 23 24

Walnuts, Bordeaux, lb 90

Do.. Marbot 22 23

Do., California 39 40

Filberts, lb 15 16

Pecans, lb 28 30

Cocoanuts, Jamaica, sack 6 00 7 50

Do., unsweetened, lb 30

Do., sweetened, lb 28 32

Do., shred 25
Peanuts, Spanish, lb 11

Brazil nuts, large, lb 17 20

Mixed nuts, bags 50 lbs 32

Shelled —
Almonds, lb 54 56

FUberts, lb 35
Walnuts, Bordeaux, lb 92 9-5

Wo., Manchurian . 75
Do., broken 63 65

Peanuts, Spanish, lb 11

Pecans, lb 1 40
Brazils 72

WHEAT KERNELS REDUCED
Toronto.

PACKAGE GOODS—Wheat kernels

are reduced at $3,60 per case of 24

packages. As mentioned previously

under this heading, there has been for

sometime past, considerable irregular-

ity in wholesalers quotations on corn

flakes. This condition has now appar-

rently been cleared up and wholesalers

this week are firmly maintaining the

manufacturers list prices of $3.55 per

case for Kelloggs waxtite and $3.75 for

Kelloggs London make.
PACKAGE GOODS

Rolled Oats, 20ss, round, case 5 00

Do., 18s, case 2 00
Do., 20s, square case 6 00
Do., Aluminum Prem., 20s 6 10

Corn Flakes 36s, case 8 10 8 76
Porridge Wheat, 368, reg., case 6 00

Do., 20s, family, case 6 80
Cooker package peas, 363, case 2 86
Cornstarch, No. 1, lb. carton OSVa

Do., No. 2, lb., cartons 08
Laundry starch 07%

Do., in 1-lb. cartons 8V4
Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, l-lb 14V2
Fine oatmeal, 20s 5 75
Cornmeal 243 2 85
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 4 50
Wheat kernels 24s 3 60
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85
Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

RICE IN STRONG MARKET
Toronto. ,

RICE—The market continues strong.
Fancy Blue Rose is firmly held at SVz

to 9c per lb. while second grades are

quoted at 7^/^ to 7%c per lb. Tapioca
and sago are steady at 8c per lb.

Honduras, broken, per rib. ... 07%' 08
Blue Rose, fancy 08% 09

Do., seconds 07% 07%
Siam, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05
Chinese, XX ....

Do., Simiu Oil 12

Do,, Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 07 %
White sago 08

Tapioca, per lb 08

IRREGULARITY IN SUGAR PRICES
Toronto. —
SUGAR.—As we were on the press

last week, a reduction of 25c was an-

nounced on sugar, making refiners list

$8.34. Wholesalers, however, continue

to quote at a lower price of around
$8.20 per cwt. The raw sugar market
continues with an unsettled trend. The
Cuban Finance Committee is maintain-

ing their price at 2i4c cost and freight

New York but there appears to be lit-

tle buying. Buyers of raw are ap-

parently opposed to making commit-
ments much in advance of require-

ments.
St. Lawrence, extra gran., cwt 8 34
Atlantic, extra gran 8 .^
Acadia Sugar Refinery, ex. gran 8 34

Dom. Sugar Refinery, ex. gran 8 34
Canada Refinery, gran 8 34

Differentials : Granulated, advance over basis

50-lb. sacks, 25c ; barrels, 5c ; gunnies. 5-20, 40c

gunnies, 10 10s, 50s; cartons, 20-5s, 60c.

SPICES UNCHANGED
Toronto.

SPICES.—There are no changes in

spice quotations. The spot market is

holding fairly steady,
* llsniee 15 18

Cassia 22 24

Cinnamon 30 35

Cloves 56 60
Cayenne 86 37
Ginger, Cochin 30

Do., Jamaica ... 46

Mustard, pure 35 40
Pastry 28
Pickling spices 18

Mace 76
Peppers, black 20 23

Do., white 30 35

Paprika, lb « 60 70
Chillies, lb 60
Nutmegs, selects, whole, 100s . 22 26

Do., 80s 86
Do., ground 28

Mastard seed, whole 20
Celery seed, whole 40
Coriander seed 18

Caraway seed, whole 30
Turmeric 80
Curry powder 35

Cream of Tartar

—

French, pure 40

4-oz. packages, doz 2 00
The above quotations are for the best quality.

8-oz. packages, doz 8 60
cheaper grades can be purchased for less.

SUGAR SYRUP REDUCED
Toronto.

SYRUP.—A reduction is announced
on Lyles syrup, making No. 2 tins

$3.25 per doz. Corn syrups are un-
changed and molasses is fairly steady.

Corn Syrup

—

Barrels, about 700 lbs., yellow 06V4
Half barrels, 14 c over bbls ; 14

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 doz.
in case 4 60

Cases, 5-Ib. tins, white, 1 doz.
in case 5 30
Cases, 10-lb. tins, white, % doz.
In case 5 00
Cases, 2-lb. tins, yellow^ i doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.
in case . . . - 4 70
Cases, 10-lb. tins, yellow, % doz 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 50
No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. case 4 25
I'ails—No. 1 1 10
Pails No. 2 1 75
Pails No. 5 .3 55

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 75
No. 5 tins, 1-doz. case 8 95
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10>
Pails No. 2 3 75»
Pails No. 5 8 5o'

TEAS HOLD STRONG POSITION!;
Toronto.

TEAS.—A strong situation still pre-
vails in the primary tea markets which
is becoming more pronounced as the re-
ports come to hand of the shortage in/

the production. In the local situation-,

considerable activity is noted and quo-
tations to the retail trade on some of
the cheaper grades, are advanced two
cents per pound.
Pekoe Souchongs 30 3'5

Pekoes 32 58
Broken Pekoes 35 58
Broken Orange Pekoes 60 65

Japans and Chinas

—

Early pickings. Japans 68
Do., seconds 60

Hyson thirds 80 35
Do., pints 45 67
Do., sifted 65 €0

Above prices give range of quotations to th«
retail trade.

POTATO MARKET EASIER
Toronto..

VEGETABLES.—The potato market
has developed an easier trend with
prices about 10c per bag lower. Values
on track are quoted at $1.25 to $1.35
for Ontario and $1.35 to $1.40 for New
Brunswick. Dealers' quotations to the
retail trade range from $1.65 to $1.85
per bag. There is practically no other
change in other vegetables the market
for the most part remaining steady.
Cabbage, per doz 1 00 1 60
Potatoes, per bag 1 65 1 85
Beets, per bag 1 00 1 25
Carrots, per bag 1 00 1 25
Turnips, per bag 75 1 OO
Parsnips, per bag 1 25 1 60
Onions, Spanish, crate 5 00

Do., sack, lOO lbs 4 50
Celery, per doz 50 1 00
Eg plant, 1-qt. bkt 1 00
Cauliflowers, doz 1 50 2 OO
Tomatoes, hot house, lb 20
Head lettuce, iceberg, case 5 50
Sweet potatoes, per hamper 2 75

FLOUR STEADIER
Toronto.

FLOUR.—There is no change in flour
since the decline of a week ago, the
market has a steadier tone.

First Patents, in cotton bags, bbl 8 "9
Second Patents, in jute bags, bbls 7 60
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MANITOBA MARKETS
WINNIPEG, Oct. 26.—The coffee market occupies a firm position.

Rolled oats, both package and bulk, are slightly lower. The
dried fruit market is steady The raw sugar market is in a weak

position and lower prices are expected. Due to a decline in the
wheat market flour has been reduced. The nut situation continues
strong. There is a firmer tone to the jam market and Western
packers state that they are practically sold out. The rice and tea

markets continue firm. Lower prices are quoted on potatoes.

FIRM COFFEE MARKET
Winnipeg-

COFFEE—Primary markets on Rio

and Santos continue firm with practically

no change in the local situation.

COFFEE—
Rio, lb 19% 20V<i

Mexican, lb 44 49

Jamaica, lb 28 30
Bogotas. lb., 40 43
Mocha (types) 51 53

Santos, Bourbon, lb 28y2 31

Santos, lb 27y2 30

ROLLED OATS EASIER
Winnipeg
CEREALS—Due to the weakness of

the oat market both package and bulk

rolled oats have declined. Package rolled

oats in cartons are quoted from $4.00 to

$4.65. Bulk rolled oats have declined 20

cents and are quoted at $2 40 per bag of

80s. Buying seems to be for immediate

requirements only.

Winnipeg.
PACKAGE CEREALS.

Rolled oats 20s, rd. cartons . . 4 00 4 65

Do., 36s, case, square, bkts 3 50

Do., 18s, case 2 10

Corn Flakes 363, case 3 60 3 80

Cornmeal, 2 doz. case, case 3 40

Puffed Wheat, 3 doz. cs., case 4 46

Puffed Rice, 3 doz. cs., case 6 75

Grape Nuts 2 doz. cs. case 3 80

Paclcagc peas, 3 doz. cs., case 3 00

Cream of Wheat, 3 doz. cs., case^ . 9 1 5

BULK CEREALS
Rolled oate, 80s, per bag 2 40

Do., 40s, per bag 1 28

Do., 20s, per bag 66

Do., 10-8s, per bale 3 30
Do., 15-8S, per bale 3 80

Oatmeal, 98s, gran, or stand., bag .... 3 70

Wheat granules, 98s, bag 6 10

Do., 16-6S, per bag 6 60

Peas, whole, green, 100-lb. bag, per
bushel 3 95

Do., split, yellow, 983, bag 7 50

Do., split, yellow, 49s, bag 3 85

Cornmeal, 988, per sack 3 25

T)o., 49s, per sack 1 65

Do., 248, per bag 85

Do., 10s, per bale 3 65
Buckwheat grits, whole, 9811b.

bags, per bag . • • • . 9 35

Beans, 100 lb. bags, bushel . . 4 20 4 50

Lima beans, 100-Ib. bags, lb 09y2
Barley, pot, 98s 3 86

Do., 498 1 92

Do., 24s 1 00

Barley, peart, 988, per bag 4 95

Do., pearl, 49s, per bag 2 52

Do., pearl 24s 1 28

NO CHANGE IN CANNED GOODS
Winnipeg.

CANNED GOODS — There are no

changes in the canned goods situation.

Sales of canned fish continue normal
with no change in price. Canned veget-

ables, especially corn, peas and toma-
toes are meeting with ready sale. Can-

ned fruits show no change.

Shrimps, Is, 4 doz. case, doz. . 2 TO 2 75
Finnan Haddie, Is, 4 doz. case . 9 a5 12 OC

Do., M!8. 8 doz. case, case . 10 50 13 00

Herring (Can.), Is, 4 doz. case.

Do., imp., %s, 100 doz. case . . 30 00 32 50

Lobsters, ^s, 8 doz. case, doz 2 45

Do., %s, 4 doz. case, doz 4 20
Oysters, Is, 4 oz., 4 doz. case, cs 9 40
Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., %s, flat, 8 doz. cs., case 9 00
Salmon

—

Sockeye, Is, tall case 20 75
Do., %s, flat, 8 doz. in case .... 21 75

R. Spring, Is, tall, 4 doz. case 16 7G
Do., y2S, flat, 8 doz. case 18 25

Cohoe, is, tall, 4 doz. case 14 66
Do., y2S flat, 8 doz. case 16 50
Pink, Is, tall. 4 doz. case 6 50

Do., V2S, flat, 8 doz. case 8 25

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case 3 25
Cherries, Is, 4 doz. case 7 00 8 00
Peaches, 2s, 2 doz. case 6 60 7 60
Pears, 2s, 2 doz. case 7 75 8 00
Plums, Greengage, 2s, 2 doz. case 6 60 7 00

Do., heavy syrup, 28, 2 doz.
case 6 00 6 60

Do., Lombard, light syrup, 2s,

2 doz. case 4 76 5 25
Raspberries, 2s, 2 doz. case ... 8 60 9 00
Strawberries, 2s, 2 doz. case . 8 00 8 50

CANNED FRUIT (American)

Apricots, Is, 4 doz. case 11 00
Peaches, 2y23, 2 doz. case 12 00

Do., sliced, Is, 4 doz. case 12 40
Do., halved. Is, 4 doz. case 12 40
Do., 2s, 2 doz. case 8 25

Pears, Is, 4 doz. case 12 00
Pineapples, sliced, 2s, 2 doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 6 00
Beans, Golden Wax, la, doz. . . 4 76 6 00
Beans, Refugee, 2s, 2 doz. case . 4 76 5 00
Corn, 28, 2 doz. case 3 25 4 00
Peas, 2s, 2 doz. case . ... 3 90 4 10
Sweet Potatoes, 2V^, 2 doz. case .... 7 00
Pumpkins, 2%s, 2 doz. case .... 3 00 3 76
Sauer Kraut, 2%ss, 2 doz. case .... 4 10
Spaghetti, 2 doz. case 2 16
Tomatoes, 2%s, 2 doz. case . . 3 96 4 15
Spinach, 2%s, 2 doz. case 6 65

DRIED FRUITS IN DEMAND
Winnipeg. —^-^—
DRIED FRUITS—The California

Prune & Apricot Associ-^tion have an-
nounced that they are sold out on new
crop prunes— 20s, 30s, 90s 120s, and
that they expect a withdrawal on 50s

which will be used for the 5 pound car-

ton. New crop evaporated apples have
arrived and are higher than at the close

of last season. New seedless raisins are

arriving. There is a good demand for all

lines of dried fruit. From latest advices

received Logan-berries have advanced
3c. per lb. since opening prices were
named.

DRIED FRUIT
Evaporated apples, per lb 15% to 16

Currants, 90-lb., per lb 18 19

Do.. 8 oz. pkgs., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb II14

Do., pkge., 3 doz. case, lb 16%
Figs, Spanish, per lb 16

Do., Smyrna, per lb 121^
Do., black, cartons, carton 60

Loganberries, 4 doz. case, pkt 25
Peaches, standard, per lb 20 21

Do., choice, per lb 23 24
Do., fancy, per lb 24 26
Do., Cal., in cartons, per carton .... 1 10
Do., unpitted, per lb 10

Pears, extra choice, per lb 26
Do., Cal., cartons, per carton 1 25

Currants, 90-lb., per lb 18 19

45

WHITE PEPPER ADVANCE
Winnipeg.

SPICES—The spice market is ruling

steady but the general trend of prices is

toward higher levels. Pepers are firm

more especially white pepper which has

advanced 2c. per lb. due to increased

European demand.
vVinnipeg.
Allspice, Jamaica, best qual., lb

Cassia, Batavia, per lb.

Do., China, per lb

Chillies, per lb

Do., No. 1, per lb

Cinnamon, Ceylon, per lb.

Do., No. 0, carton, doz.

Cloves, Penang, per lb. ...

Do., Amboyna, per lb. .

.

Do., Zanzibar per lb

Ginger, washed, Jamaica, No. 1

Do., Jamaica, No. 2

Do., Japan or Africa, lb

Mace, extra bright Penang, lb.

Nutmegs, extra large brown, 70 to

lb., per lb .... .

.

Do., large brown, 85 to lb. .

.

per lb

Do., medium, 110 to lb

Do., carton of six, per doz. .

.

Pepper, blk,, Singapore, ex. Vb.

Do., white, per lb

Pickling, V4-lb., pkg., per doz.

Do., bulk. No. 1, per lb

GROUND SPICE
Allspice, bulk, per lb

Do., No. 2. per lb

Do., 2 oz., cartons
Do., 4 oz. cartons

Cassia, No. 1 bulk, per lb. ....

Do., No. 2, bulk, per lb

Do., No. 1, 2 oz. cartons
Do., No. 1, 4 oz. cartons

Cinnamon, bulk, per lb

Do., 2 oz. cartons
Do. 4 oz. cartons

Cloves, bulk, per lb

Do., 2 oz., cartons
Do., 4 oz. cartons ....

20
36
33
55
53
80
90
96
90
45
60
40
25
75

b 30
42

70
30
42

1 05
28

20
18
80

1 20
30
25

1 00
1 40

40
1 15
1 65
50

1 25
2 20

SUGAR MARKET WEAK
Winnipeg. ^—^
SUGAR—The sugar market is

ed weak with refined quoted at $!

cwt. Lower prices are expected.
Extra gran, bags, 100 lbs. . . .

Do., gunnies, 5-20 lbs

Do, gunnies, 10-10 lbs

Do. .gunnies, 20-lb. lbs

Do., cartons, 50-2 lbs

Yellow, No. 1 It., bags, 100 lbs.

Do., golden, bags, 100 lbs. . .

.

Powdered sugar, bbls
Do., boxes, 50 lbs

Do., boxes, 25 lbs

Icing, barrels
Do., boxes, 50 lbs

Do., boxes, 25 lbs

LUMP SUGAR—
Soft lumps, boxes, TOO lbs..

Do., boxes, 50 lbs 10
Do., cases, 20 cartons
Do., cases, 40 % 1^^

Small lump, boxes. 100 lbs. .

Do., boxes, SO lbs

Do., boxes. 2!> lbs

Do., cartons, 60 2-lbs

Hard lump, barrels
Do., boxes, 50 lbs

Do., boxes, 25 lbs

40

report-

(.25 per

9 25
9 65
9 75
S 85
10 00
8 85
8 75
9 65
9 85
10 06
9 7'5

9 95
10 15

10 05
10 36

11 10
11 85
9 9'5

10 05
10 25
10 35
10 25

10 4i5

10 .50

CORN SYRUPS UNCHANGED
Vinnipeir. ——^—
SYRUPS—There has been no change

in quotations on syruns but tendencies

point to lower levels. Th^re is a good de-

mand but buyers are taking only what is

needed for present use. There is a steady

tone to the molasses market with a fair

movement.
CANE SYRUP

—

No. 2s

No. 5s
No. 10s
No. 20s

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case
Cases, 5-lb. tins, white, 1 doz. in

case
Cases. 10-Ib. tins, white, % doz.

in case

6 55

7 60
7 00
6 80

4 65

6 60
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Prunes

—

30-40S, 25s, per lb 21
40-50S, 25s, per lb 16V4
50-60S, 25s, per lb 14
60-703, 25s, per lb 12%
70-80S, 25s, per lb 11%
80-90S, 25s, per lb 10%
90-lOOs, 25s, per lb. 08
In 5-lb cartons, carton 68

Raisins

—

3 doz .to case, per pkff. • tl
Choice seeded. 15 oz., 3 doz. to

case, per pks SO
Fancy, seeded, 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkg 19
Cal., bulk, seeded, 25-Ib. boxes 24

Do., pkt., seedless. 11 oz., 3
doz. to case, per lb 22
Do., bulk, seedless, 2b-!b. boxes .

per lb 24
Apricots, choice, 25 s, lb SI

Do., 10s, lb 3S
Do.. Standard, 10s, lb 27
Do., Standard, 25s, lb 29
Do., fancy, 25s, lb 35
Do., fancy. 10s, lb 36
Cases, 20-lb. tins, white, 14 doz.

in case 5 60
Cases, 2-lb. tins, yellow, 2 doz.
Cases, 5-lb. tins yellow, 1 doz. in

in case 3 40
case 4 56

Cases, 10-lb. tins, yellow, % doz.
in case 4 SO

Cases , 20-lb. tins, yellow, % doz.
in case 4 30

TABLE SYRUP—
Pure, 2%s, tins, cs. of 2 doz, 24 86
Pure, 5s, per case of 1 doz 22 66
Pure, 10s, per case of % doz 21 05

MAPLE SYRUP—
Maple flavor 2%s, tins, per

case of 2 doz 13 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 80
3-lb. tins, 2 doz. case 11 60
6-lb. tins, 1 doz. case 9 60
10-Ib. tins, 1 doz. case 9 20
Molasses quotations subject to 6 per cent. di»-

eount.
MOLASSES. BLACKSTRAP—
l%s, 4 doz. in case 5 25
2s, 4 doz. in case 6 00
2%8 4 doz. in case 4 gO
6s, 4 doz. in case 4 60
lOs, 4 doz. in case 4 20

STARCH UNCHANGED
Winnipeg. j

STARCH—The demand for sta'-ch con-
tinues g'ood but the trade in p:eneral is

looking forward to lower prices on this
line.

Cornstarch. No. 1 quality, per lb O 10%
Cornstarch, 1-lb. pkgs., lb 09%
Gloss. 1-lb. pkgrs., pr lb 10%

Celluloid, 1-lb. pkg., per case 4 85

DECLINE IN FLOUR
Winnipeg.

FLOUR—A reduction of 25c. on 98 lb.

sack of flour has been announced by
Winnipeg mills. The decline in the wheat
market has caused this decline. The de-
mand is fair as merchants are buying
only in small quantities.
FLOUR—
98-lb. sacks 3 90
Two 49-lb. sacks 3 97%
Pour 24-lb. sacks 407%

WALNUT MARKET FIRM
Winnipeg.

NUTS—Shelled walnuts continue to
rule firm and indications point that the
demand will exceed the suoply for the
Christmas trade. Shelled pecans are firm
and the new crop is expected around the
first of the New Year. Brazils have a
firmer tone and higher prices are expect-
ed next month. No. 1 Spanish shelled
peanuts are ruling firm and prices may
still go hio-her owing to the continued
European demand.

NUTS, SHELLED—
Almondte, per lb 47
Spanish Peanuts, No. 1, lb 12%
Pecans, per lb 1 40
Walnuts, per lb 77%

NUTS IN SHELL—
Peanuts, roasted, Jumbo, lb 25
Walnuts per lb 25
Almonds, per lb 25
Cocoanuta per sack 11 00
Cocoanuts, per doz 1 50
Rrazils, per lb n 25
Pecans, per lb 28

JAM PRICES HIGHER
Winnipeg.

JAMS—Eastern piices on strawberry
and black currant jams have advanced
another 5c. per tin with the report that
all lines of pure jams are scarce. West-
ern manufacturers state that their pack
is practically cleaned up.

JAMS
Strawberry 4s per tin 89
Black Currant 4s per tin 89
Raspberry 4s per tin 89
Apricots 4s per tin 83
Cherry 4s per tin 83
Peach, 4s. per tin 83
Compound (all flavors), 4s, tin 57

RICE MARKET FIRM
Winnipeg.

RICE—The foreign rice market prices

took a sudden jump owing to the report

of heavy purchases by Japan and the
damage done to the Japanese crop.

Southern markets have shown a slightly

easier tendency but offerings have been
limited and the demand is not quite so

active.
RICE—
No. 1 Japan, 100-lb. sacks, lb 08

Do., 50-lb. sacks, lb 08y2
Siam, 100-lb. bags 06'A

Do., 60-lb. bags 06%
Sago, sack lots, 13 to 15 lbs.,

lbs., per lb 09
Sago, in less quantities 09%
Tapioca, Pearl, per lb 08 08%

TEA MARKET STEADY
Winnipeg.

TEA—Notwithstanding indications of

a continuing rise in market values of

teas of good quality, as furnished by crop

statistics, and the upward trend of

prices at primary sources of supply,

there is no evidence of speculative activ-

ity. A steady movement of line lots di-

rectly into consumption is reported but

buyers seem to be interested in provid-

ing for day to day requirements only.

INDIA AND CEYLON—
Pekoe Souchongs, first quality :<-i u IJ

Do., second quality 32 35

Pekoe, first quality 40 42

Do., second quality 35 40

Broken Pekoe, first quality .

.

42 48

Broken orange Pekoe 1st qual. 50 60
Japan 42 60

JAVAS
Pekoe Souchongs 30 32

Pekoe 32 40
Broken Pekoe 33 45

POTATO PRICES LOWER
Winnipeg. ——^—
VEGETABLES—Large quantities of

potatoes are aiTiving and are qroted at

lower prices. With the approach of frosty

weather there is no doubt but that lower

prices will prevail. Hot house tomatoes

are arriving and are quoted at 25c. per

lb. Sweet potatoes are in good demand at

$9. per barrel. Other lines show no

chanee in quotations.
VEGETABLES—
Rhubarb, per lb 02
Cabbage, per lb 01%
Head lettuce, per dozen 75 1 25

Leaf lettuce, per dozen 40 60

40
60

75

50
75
25
02
70
65
06%

1 56
4 00

Green onions, per dozen
Cucumbers, per dozen ... .

Tomatoes, per lb

New carrots, beets, per lb.

Potatoes, per bushel
Do, 25 bushel lots, bushel

Celery, B.C., per lb

Cauliflower, per doz. . .

,

Onions, per sack

EMPEROR GRAPES ARRIVE
Winnipeg.

FRUITS.—There is very little change
in the fruit market. OraTiges have ad-

vanced and are quoted from $9 to $10.

Emperor grapes have arrived on the

market and are quoted at $5 per case.

Florida grapefruit which is arriving in

good quantity is slightly easier and is

quoted at $8 per case. Shipments of

Jonathan and Wagner apples have ar-

rived and are at $3.25 per box.
FRUITS—
Oranges, per case 9 00 10 00
Lemons, per case 9 00
Apples, per box 2 00 3 25
Bananas, per lb 10

Grapefruit, per case 8 00

Eleven Points

That Trebled

Sales in this Store

A Boot Company in England, went
out this year to "Treble the Takings"
during a certain period. J. T. Reynolds,
manager of Shop No. 6, of Nottingham,
summarizes the following eleven points
which put his branch over the top:

1. Get the staff enthusiastic before-
hand, it grows day by day.

2. Have the windows so arranged and
the sale bills pasted on in such a man-
ner that people are forced against their

will to stop and look.

3. Don't forget to heap goods up in

stacks on every available counter and
table, with a bold showcard on each.

4. Always cross out the usual price

on the sale cards.

5. Refuse to be discouraged if a wet
day comes along; it gives you time to

think out fresh ideas.

6. Specialize on those lines which
prove to be winners after the first few
days' experience. If the stock gets low,

then use a few each day as bait.

7. Be the first to arrive in the morn-
ing and the last to leave at night. Ex-
ample is better than precept.

8. Be frank and open with the staff,

Tell them each night what the takings

are and how things are going.

9. Never hesitate to placate a dif-

ficult or dissatisfied customer. If they

say certain goods were damaged when
unpacked at home, replace and claim.

The customer is always right theoretic-

ally.

11. Don't worry, you cannot do more
than your best.—Printer's Ink.

"Casey," said Pat, "how do yez tell th'

age of a tu-u-rkey?"

"Oi can always tell by the teeth,"

said Casey.

"By the teeth," evclaimed Pat. "But

a tu-u-rkey has no teeth."

"No," admitted Casey, "But Oi have."
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West
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Alberta Markets

FROM CALGARY, BY WIRE.

CALGARY.—A decline of 50c is an-

nounced on flour making, the present
price $7.65. Rolled oats SO's, are
quoted at $3.15 to $3.30. One brand of

coffee in tins dropped 10c per lb. Pea-
nut butter shows a slight advance. Re-
cleaned currants are quoted at 18c to

21c per lb. Tapioca and sago are

steady to firm at 7c to 8c per lb. Stor-

age eggs are firmer at $12.50 per case.

Cheese is a shade easier. Alberta large

quoted at 22i/4c and twins at 22%c per

lb. Canadian peaches, 2's, halves quot-

ed at $5.85 and sliced at $6.25 per case.

Lemons are lower at $11.50 per case.

Beans—Ashcroft, per cwt 5 50 6 00

Do.. Kotenashi, per cwt. ... 565 6 50
Boiled oats, 80s 3 15 3 30
Rice, Siam 6 50 6 00

Japan, No. 1 7 35 8 00
Tapioca 7 00 8 00
Sago 7 00 8 00
Flour, per bbl 7 &5

Sugar, pure cane, gran., cwt 9 17

•Cheese, No. 1, Ont., large 22Vi 23
Alberta cheese, twins 22%

Do., large 22V4
Butter, creamery, lb S7

Do., dairy, lb 25 SO
Lard, pure .3s 12 30 12 60
Eggs, new laid, local, case 13 50

Do., No. 1 storage, case 12 50

Tomatoes, 2M!S ! 15 4 .35

Lemons, case 11 50

Com, 2s, standard case 3 35 3 60

Peas, 2s, standard case 4 20 4 30

New early June peas, ease 4 7S

Salmon sockeye Is, case ... . 19 80 21 50
Do., Sockeye V^s, case 21 00 21 60

Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case 8 40 9 25

Gooseberries, 2s II 30
Cherries, 2s, red, pitted 9 00 9 50

Peaches, 2s, halves 5 85
Do., 2s, sliced 6 25

Apples, evaporated, lb 18

Do., 25s, lb 18%
Pineapples, Hawaiin, sliced 2's.. 6 90 7 00

Peaches, evaporated, lb 16 20
Do., canned, 2s 7 45 7 90

Do., 70-80S 11% 12%
Prunes, 90-lOOs 10 10*

British Columbia

FROM VANCOUVER, BY WIRE.

pound baskets of concord grapes are
selling at 50c. New sweet potatoes at

$5.50. Florida grape fruit is quoted at

$13.00 and California at $9.50 per case.

Jumbo packed apples from Okanagan
are quoted at $1.35. Okanagan onions

at .SlOO per ton. Fresh beef is selling

at $8.00 to $9.00. Block hogs at 20c and
veal at 13c to 14c.

VANCOUVER, B.C.—Wholesalers re-

poit business active and a big improve-

ment in trade from interior points.

Merchants are apparently buying quite

heavily on advance Christmas goods.

One local packer is marketing canned

apple sauce at $1.95 for 2s. Beau Tab-

gou pears are quoted at $4.50. Three

ORIGIN OF WORD RAISIN IS
INTERESTING

(Continued from Page 21)
ancient times. What she dug up was
very interesting to me. It might save
time if I could inclose Sarah's entire

letter but she has written something
about clothes to Sue so I will have to

copy another part of it for you. "The
original home of the raisin grape was
probably in Eastern Persia or on the
tablelands of Western Asia. There are
records which indicate that the industry
was carried on there on a small scale,

at least, in remotest antiquity. (That's
a long time ago, Earnest.) Travelers of

ancient times even record finding dried

and seedless grapes in those countries.

From here the industry extended to

districts of Europe and Asia surround-
ing the Mediterranean Sea. This was
due to favorable iclimatic conditions.

Even in these countries there were
some districts where the industry fail-

ed because the climate was not all that

it should be."

First Commerce in Raising
"While the industry is old, it prob-

ably did not become important, or of
value commercially, until '.he Eleventh
Century. It was then that th'3 return-
ing Crusaders brought back with them
to Northern Europe the taste for, and
the acquaintance with, rhe products of

the East. Thus it is recorded, raisins

became an article of export to North-
ern Europe. At that time, and for

years afterwards, the raisin was re-

garded as a great luxuvv to be af-

forded only by the wealthy."

Well, Earnest, how are things going

with you these days? Working like a

horse, I suppose? We are gettint; so

modern out here that somu day you will

be surprised if I ask you if you are

working like a tractor, instead of like

a horse. I hope you are selling lots of

raisins.

Sinciuv'y yours,

Fred. K. Howard.
Fresno, Cal. -
PRUNES WILL NOW BE BOOSTED

An effort is being made by the prune

growing industry of the State of Cali-

fornia to increase the sale by the trade.

and the consumption of prunes. This
will be along similar lines to those

adopted by the orange and raisin indus-

tries. The growers maintain that the

prune is a healthy, wholesome food, that

it is economical and that it deserves
more consideration in the diet of the

\

average family. The efforts of the in-

dustry will be extended to bring about
this latter state of affairs. The prune i

has, of course, long since been elevated

above the boarding-house category and!

this position will no doubt always be]

maintained.

Much Needed
Supplies Arrive

From the East]

Montreal.—The Canadian Government!
Steamship the "Canadian Rancher" land-

ed on October 26th at Halifax and onj
about November 1st is due at Montreal!
with a direct shipment of dried fruits

and nuts from Smyrna, Patras and Span-
ish ports.

A Strong Market for Cargo
This vessel brings much nedded sup-

plies of fifs, sultanas, currants, raisins,

almonds, and filberts. These supplies

come at an opportune time to replenish

the spot stocks of dried fruits and nuts

which are very low. This whole cargo
will be picked up very quickly and little

or no change will result in the quotations

on the market as a result of the fresh

supplies. The market at the present

time is in an excellent condition with a

big demand.

No Walnuts
There are no walnuts on this shipment

and none are expected. The supply of

shelled walnuts is nearly exhausted and
there are practically no shelled almonds
on the market. The prices are high and

as the demand is particularly good it is

expected that by Christmas time there

will be a shortage of both. Wholesal-

ers and brokers state that the demand
this year for dried fruits and nuts has

been remarkably good and as supplies

have been for the last two or three

months very low the demand has now
be<}ome exceptionally keen and high

prices are resulting. Despite the ad-

vanced prices the consumption appears

to be very good and with the coming of

the Thanksgiving season and the Christ-

mas trade a shortage in some lines faces

the dealers. It is not expected that

supplies of walnuts which are billed for

the Canadian trade will reach here in

time for the Christmas season.

L
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Making a Feature of Fresh

Vegetables With Meats Pays
Golder and Wieland, at Prince George, B.C.,

State that a Good Display of Fresh Vegetables

Often will Boost the Sale of Meats—Buy Only
the Best Quality Goods

PRINCE GEORGE, B. C—Through-
out the Northen Interior of British
Columbia it is more general for the

butcher shops to display and feature
fresh vegetables. Mr. Golder of Golder
& Wieland at Prince George stated to
Canadian Grocer recently that the fresh
vegetables and meats were very help-
ful to each other, in the sense that the
meats brought in many a customer who
had vegetables too, when she walked out
again. In the same way, the attractive
display that can be made of fresh vege-
tables, attracts many a customer whose
further attention is drawn to the meat
display after she gets inside.

New Refrigerator Counters
Unless the butcher has a specially

prepared window, with either refrigera-
tion or means for icing, to keep the
meats free from flies and in perfect con-
dition, he cannot make much of a win-
dow display from meats. The vege-
tables, however, can be most attractive-
ly shown, and with little or no effect in
the way of fixtures.

The Golder & Wieland shop also sells

butter, eggs, milk and cream. In speak-
ing about beef and milk, Mr. Golder
said, "Prices right now ai-e so low on
beef and the price on milk is so much

more attractive that many farmers kill

a calf as soon as it is born, considering
that the milk it would drink, even to

bring it to a marketable age, three
weeks, is more valuable than the calf

would be. The milk sells locally for 20
cents per quart in the summer and 25c
per quart in the winter time." In con-

nection with the sales of eggs Mr. Gold-
er expressed in this way, the service the

shop aims to give. "We guarantee our
eggs as to quality and condition on ar-

rival at the customer's housie. It is

poor business for a reputable merchant
to buy any but the best eggs. If the

customer finds a bad egg, the dealer is

expected to make it good (not literally),

and if the merchant is reputable, he
wouldn't think of anything else except

"making good." Therefore it pays to

buy the very best in the first place."

The writer recalls one of the whole-
sale fruit managers telling a Vancouver
broker that "when he handled his line of

package figs it meant he had to double

his delivery service." The broker beam-
ed like a rosy dawn at the "testimonial"

until the wholesaler finished, when he

said, "My own trucks will take them out

all right, but I have to hire help to

bring 'em back."

Something About the Curing and
Smoking of Finnan Haddock

By D. B. DRYSDALE

FINNAN HADDIE or to use the
Scotch name Finnan Haddock, are
cured and smoked fresh haddock.

Smoked Fillets are fillets of fish from
either haddock or cod. The bones are
removed, after which they are cured
and smoked.

The quality and flavor of either a fin-

nan haddie or a smoked fillet depends
almost entirely on the freshness and
quality of the fresh haddock or cod be-

fore they are smoked. It is impossible
to make a good haddie or fillet out of a
poor fish, they must be fresh, fat and
plump.

Caught in the Atlantic

Fresh haddock and cod are caught out
of the Atlantic. There are two methods
of catching these fish, one by the steam
trawler and the other by small gasoline
or sailboats. The fish caught by the
steam trawler are known to the industry

as the trawler fish, and those caught by
the smaller boats as shore fish. A steam
trawler leaves her port for the fishing

banks, a few hundred miles away and on
arrival at the banks fishes continuously
day and night for possibly a week or

ten days at a stretch. They use a huge
trawl net which is dragged off" the stem
of the vessel, which travels at a slow
rate of speed. The net is hauled in at

intervals by a steam winch, and the

catch packed down with ice in the hold

of the ship. Fishing is continued until

what is estimated as a fair catch has

been hauled in, after which the trawler

returns to port. The trip as a rule lasts

about a week.
Shore fish are caught by the smaller

boats in an entirely different manner.

As a rule it takes from three to four

men to man the boat which does its fish-

ing between one and two miles from the

shore. The fish are caught by means of

possibly a half dozen lines on which are

fastened hundreds of hooks about three

feet apart. These hooks are baited and

strung along the bottom of the sea and

are allowed to remain there for perhaps

an hour or so, when they are drawn in

the fish removed and the boat headed for

shore, the whole trip lasting for only

a few hours. It can easily be conclud-

ed that under these circumstances, fish

taken by the smaller boats would be

much fresher than those brought in by

the trawler, not only this but they are

found -to be more plump and thicker

than those found further out.

A good Finnan Haddie or Fillet should

be a golden brown color, dry and quite

thick, and of course not have a strong

odor. In case of extra large fillets these

are most likely made from the cod and

are not the same article as a fillet of

haddock. They can generally be recog-

nized by the color on the inside of the

box due to the dye coming out.

HEAVY CATCH OF FISH IS NOW
REPORTED

CHATHAM.—The fishing along the

shores of Lake Erie is reported to be

much improved. During the early part

of the season the fishermen were badly

discouraged as the catches were very

light. It is now stated that the run of

white fish, pickerel, perch and bass is

very heavy, and tons of fish are being

secured.

One fisherman took out two tons in

one day, which is the largest day's

catch made in Kent County this season.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, October 26.—There are a number of changes this
week in the provision market. Hogs are easier in price with
larger offerings, and smoked meats show a decline with a

fair demand. Lard in turn is half a cent lower and buying is restricted,
partly on account of the weak market and also due to the fact that
most dealers have a good supply on hand. The butter and cheese
market running hand in hand shows a weaker tendency with smaller
demands for export and an easier price. Eggs are in big demand
and despite the high prices on fresh eggs the demand is really greater
than the supply. Storage eggs are also moving freely with a higher
price. Poultry prices are on the downward trend and a better demand
is expected as a result. In fish the only change is a higher price on
fresh halibut, but there is a notable increase in the demand.

BUTTER MARKET WEAKER
Montreal. —
BUTTER—Another weak spasm has

developed in the butter market. This
is attributed to the short lived demand
that sprang up early in the week, from
American and British buyers but which
has fallen off leaving the market in an
unsettled condition. The local demand
is good for supplies for immediate re-

quirements and wholesale prices are un-
changed.
BUTTER—

Finest creamery prints 41
Creamery solids '. 40

CHEESE MARKET QUIET
Montreal.

CHEESE—The trade in cheese during
the past week has been quieter than in

the previous one, owing to the fact that

there has been little or no demand from
England or the United States. A week
ago a stronger market sprang out of a

demand from the United States but this

has fallen off. The market now shows
a weaker tendency but wholesale prices

are unchanged.
Large, per lb 21
Twins, per lb 20

Old white 30
Triplets, per lb 22

Fancy old cheese, per lb 30 33
Stilton, per lb 35
Quebec 20 21

NO CHANGE IN COOKED MEATS
Montreal

COOKED MEATS—There is no
change in the market for cooked meat.
The demand is limited at this season
and prices are steady.
Jellied porl< tongues 3.'i

Jellied pressed beef, lb 37
Hams, cooked 52 55
Pork pies (doz.) ....

Sausage, pure pork 20
Ox tOEive, tins 65
Mince me«t, lb 16^4
Head ';heese. 6-lb. tins, per lb 10

REDUCTION IN LARD
Montreal

LARD—The market for lard displays

a weaker feeling and prices have been
reduced owing to more liberal supplies

available and a somewhat limited de-

mand. Most dealers have a good sup-

ply on hand and are only buying for im-

mediate requirements in view of the con-

dition of the market. Wholesale prices

show a decline of from %c to Ic per lb.

on lard.
Tierces. GO lbs Ifi 17
Pails. 20 lbs 17 18
Tubs, 20 lbs le'/a 17A4
Bricks 018 201/2

BARREL MEATS UNCHANGED
Montreal.

BARRELED MEATS—There is no
change in the price of barreled meats.
The market is fairly steady with just
the usual demand for local and country
accounts.
Family back, l>hl 40 00
Clear fat iwpk .30 00
Heavy mess pork (bbl) 30 00

Plate beef 22 00

SMOKED HAMS LOWER
Montreal

SMOKED MEAT—There has been a
sharp decline in the price of smoked
hams, due to the increased offerings and
a keener competition for business. Hams
of from 8 to 12 lb. size are quoted at

from 30c to 34c per lb. and 14 to 20 lb.

weight are selling at from 28c to 32c

per lb. These prices show a decline of

from Ic to 3c per lb.

BACON—
Breakfast, best 34 40
Smoked breakfast 36 42
Cottage rolls 32

Picnic hams 22
Wiltshire 32 35
MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 30 34

Do., 14-20 28 32
Do., 20-25 26 28
Do., 25-35 26
Over 35 lbs 24

DROP IN PRICE OF HOGS
Montreal. ^^^—
HOGS—The only important change in

the market for hogs is a slight decline

of from 2.5c to 50c per cwt. on selected

lightweights resulting from the larger

offerings which have come to the market
recently. These are now being sold at

$9.50 per cwt. off ears. There is no

change in the market for beef and prices

are fairly steady with big margins still

remaining between the different cuts of

fresh beef.

FRESH MSATS—
Hogs, live (selected off cars) . . 9 50 10 00

Abattoir killed, 65-90 lbs. ... 17 18

Fresh Pork-
Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) 20

Fresh Beef

—

(Cows)' (Steers*

Hind quarters .... 12 18 12 20

Front quarters .... 05 09 06 10

Loins 25 28 28 30

Chucks 08 09 08 10

HIGHER PRICE FOR EGGS

EGGS—The movement of eggs for ex-

port to Great Britain has increased and
with it comes a big demand for home
oonsumption. Dealers state that (tl)e

call for eggs locally is large and that

the market will be very strong. Prices

show a slight advance this week with a

surprising demand for strictly new laid

eggs which are quoted at a wholesale

price of from 60 to 70c per doz.

Fresh selects 50

Do., No. 1 43

FRESH HALIBUT ADVANCED
Montreal. —^—
FISH—the only change in the fish

market is an advance in the price of

fresh halibut, which is now selling at

26c. Frozen- halibut is unchanged.

There is an improvement in the demand
for fish with the cooler weather and

supplies arriving are good.
Market Cod 05V4

Steak Cod 09

Gaspe Salmon 22

Dressed B. C. Salmon 26

White fish 18

Haddock 06y2

Halibut, frozen 22

Halibut, fresh 26

Trout, lake 18

Chicken halibut 16

Sword fish 20

Flounders 10

Dressed Pike 12

Doree . . 18

Mackerel 20

This Week's Recipe

Macaroni and Cheese

1 cup of macaroni.

4 quarts water.

2 table spoons salt.

2 table spoons butter.

4 table spoons flour.

2 cups milk or 2 cups strained toma-

toes.

1 cup grated cheese.

1 cup bread crumbs.

Break macaroni into one inch pieces,

cook it in boiling salted water until

tender (thirty or forty minutes) drain

in a strainer and pour cold water in it.

Make a white sauce of flpur, butter

and milk, when boiled two minutes add

the grated cheese. Butter a baking

dish and arrange the macaroni and salt

in layers, cover with buttered crumbs

and bake in a moderate oven until

crumbs are brown.
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ONTARIO MARKETS
TORONTO, October 26.—The hog market maintains an easy

trend with prices further reduced. The weakness in the hog
market is reflected in lower prices on smoked and salt meats,

vhile cooked meats also show further reductions. Butter has easier
endencies with prices a shade lower. The cheese market continues
n an easy position but quotations to the retail trade remain un-
,hanged. Eggs maintain a strong situation with prices advanced
slightly while new laids are becoming quite scarce. Lard is a shade
firmer while shortening is steady. Margarine is slightly higher. The
''ish market has a brisker movement with fresh trout showing a slight
reduction. Poultry is easy under heavy receipts.

BUTTER MARKET EASIER
Toronto.

BUTTER—The butter market tended

a shade easier since our last report.

Holders of butter, however, are inclined

to maintain a firm attitude but at the

same time dealers have adopted a wait-

ing attitude and apparently are not

making any purchases except to fill im-

mediate requirements. Quotations are

about 2c down ranging from 38c to 40c

per lb.

BUTTER—
Creamery prints 38 42

CHEESE TENDS EASY
Toronto.

CHEESE—The market continues

fairly easy with slightly lower prices at

country boards. Quotations to the re-

tail trade are unchanged.
I
CHEESE—

Large, new 20

Do., June 24

Stilton, new 24

EGGS HOLD FIRM
Toronto.

EGGS—The egg situation continues

a firm one, with new laids in scant sup-

ply. On the local farmers market on

Saturday last, new laids were bring-

ing as high as 75c per doz. Graded
eggs are quoted one to two cents high-

er than a week ago.
EGGS—
Selects 5] 55

No. 1 46 47

LARD MARKET STEADY
Toronto

LARD—There is little change in the

lard market although in some quarters

a shade higher price is quoted. But
there does not appear to be any real

reason for this, however, in view of the
weakness in the hog market. Other
houses have not changed quotations.
LARD—

l-lb. prints 19V) 20
Tierces, 400 lbs IBVa ISVo
Tubs are Vjc higher than tierces and pails one

«ent higher than tierces.

SHORTENING STEADIER
Toronto.

SHORTENING
steadier tone

«d.
SHORTENING—

l-lb. prints 16
Tierces, 40O lbs

The market has a

Quotations are unchang-

I'sy,

-v/i
Tubs are %c higher than tierces and paiis ne

<:ent higher than tierces.

MARGARINE HIGHER
Toronto.

MARGARINE.—There is little move-
ment in this market but there is a shade

firmer tone with quotations on some
brands advanced two cents.
MARGi'iHINE—

Margarine, No. 1 23

COOKED MEATS LOWER
Toronto.

COOKED MEATS—The easy feeling
that has prevailed in cooked meats for
some time past continues in evidence
with prices again reduced. Boiled hams,
regular round trimmed, are down two
cents making the price 43c to 46c while
square pressed is quoted at 47c to 48c
Boiled shoulders are quoted at 35c and
jellied pork tongue is selling at 38c per
lb.

COOKED MEATS—
Boiled hams, lb 4.? 46

Do., square pressed 47 48

Boiled shoulders, lb 35

Head cheese, 6s, lb 10

Choice jellied ox tongue, lb. . .... 65
.Jellied pork tongue 38
Bologna 14 18
Macaroni and cheese loaf. lb 23
Above prices subject to daily fluctuations of

the mari<et.

SMOKED MEATS REDUCED
Toronto

PROVISIONS—Following the lower
trend of the hog market, smoked meats
show a general reduction on all cuts

of from one to three cents per pound.
Dry salt meats are also lower while

barrel meats are steady and unchanged.
Hams

—

Small, 6 to 12 lbs 30
Medium, 12 to 20 lbs 26 30
Large, 20 to .35 lbs., ea. lb. . . 0. 20 22
Heavy, 35 lbs. and upwards 20

Backs

—

Boneless, per lb 44 45
Rolled, per lb 50
Peameal 38 41

Bacon

—

Breakfast, ordinary, per lb. . . 25 32
Do., special trim .35

Cottage rolls 27
Roll, per lb 21

Wiltshire (smoked boneless) lb 26ii,4

Do., thre-'-quarter cut 30V,
Do., middle 32%

Dry Salt Meats

—

Long clear bacon, av. 50

—

70 lbs 17y2
Do., av. 80-90 lbs 16%
Clear bellies. 1.5-30 lbs 18V. 21V>
Fat backs, 10-12 lbs l&Vi 15%
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pnrk

—

Mess pork 30 00
Short cut backs, 200 lbs 38 50

Pifked rolls, bbl., 2P0 lbs.

—

YLightweight 39 00
Heavy 33 00

Above prices subject to daily fluctuations of the
market.

HOGS DROP 50 CENTS
Toron+o.

FRESH MEATS—The feature in the
live stock market is the cut in prices on

live hogs. Outside competition has been
a factor in the hog market at the Union
Stock Yards fi.'- some time and prevent-

ed packers from putting into effect the

lower prices which they have been en-

deavoring to do. This competition was
somewhat lacking during the week un-

der review and under heavy receipts

packers were able to brinp- values down
another 50c towards the end of the

week, making a total decline of $1.00

for the week. The cattle market held

fairly steady but lambs and sheep were

lower. Fresh pork cuts are reduced

two to three cents per pound while

other dressed meats show little change.
Dressed, light per cwt 14 00 16 Uu

Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt 9 25

Live, fed and watered, cwt 9 00
Live, f.o.b. per cwt 8 25

Fresh Pork

—

Legs of pork, up to 1« lbs 20
Fresh hams, lb 2i2

Tenderloins, lb 48

Picnics, lb. ...-...• 12iy2

Montreal shoulders, lb '0 16

Boston butts, lb 17

Fresh Beef—from Steers and
Heif?rs

—

Hind quarters, lb 13 Q. 16

Front quarters, lb 05 08

Ribs, lb 14 20
Chunks, lb 06 08

Loins, whole, lb 20 2:f

Hips, lb 10 12

Cow beef quotations about 2 cents per lb. b^low
above quotations.

Calves, lb 13 14

Spring lamb, lb 16 18

Yearling lamb, lb 08 10

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

FRESH TROUT EASIER
FISH—The only change in quotations

is a slightly easier price on fresh irout

making present quotations 10%c to 11-

%c per lb. There continues to be a

brisk movement and dealers repoil a

Fteadily improved condition in business

especially from country districts.

FRESH SEA AND SALT FISH

Cod steak, lb 10 Oil
Do., market, lb 09

Halibut, chicken 16 17

Do., medium 22 23

WTiitefish, Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb IOV2 llVa

Hadock 09 10

Spring Salmon 24 25

Fall salmon 12 13

Cohoe salmon 19 20

Mackerel 12 13

Yellow pickerel, lb 17

Oysters, No. 1 tins 3 25

Do., No. 3 tins 9 25

Do., No. 5 tins Ii5 00

Do., glass jars, doz 5 25

Do., shell, per bbl 18 00

FROZEN FISH
Halibut, medium 22 23

Do., chicken 16 17
Do., Qualla 13 14

Flounders 09 10

Pike round 06 07
Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring 07V4 08
Brill 10 11

SMOKED FISH
Haddies, lb 10 12

Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00
Cisooes, lb 18
Salmon snack, ib 24
Digby chicks, 5 to bundle 1 00
Boneless Digbys, 10 lb. box 1 50
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Shred ccxl, box 24 cart 2 20
Cod', 1 lb. tablet, box 21s 3 20
Quail on toast, lb 14

POULTRY TENDS EASY
Toronto.

POULTRY—The market continues in
an easy position. Storage operations
have not yet commenced to any great
extent and in consequence there is little

competition. Heavy receipts are result-
ing in an easy market. Light fowl is

lower but there are no changes in other
quotations.

Prices paid by dealers

—

Turkeys 35 45
Chickens, spring 22 25
Roosters 14 18
Fowl over 5 lbs. . 20 25
Fowl, 4 to 5 lbs 18 20
Fowl, under 4 lbs 10 16
Guinea hens, pair 1 25 1 50

Prices quoted to retail trade : Dressed

:

Turkeys 40 50
Ducklings 18 to 20 25 to 30
Hens, heavy 30

Do., light 25 28

MANITOBA MARKETS
WINNIPEG, Oct. 26.—The butter market is showing a firmer tone

and higher prices are expected. The cheese market is easier with
lower prices. Eggs have advanced. Cooked meats of all de-

scription have declined under a light demand. Smoked ham and
bacon, due to the weakness of the hog market, have declined from
2 to 3 cents per pound. Poultry is arriving in larger quantities and
prices are reduced. The hog market is showing an easier tone.

BUTTER MARKET FIRM
Winnipeg,

BUTTER.—The butter market is rul-
ing slightly firmer. Best table grade is

quoted at 40 cents per lb. but higher
prices are expected.

BUTTER—
Creamery, best table grade 40
Dairy, best table ^rade ....
Margarine 21 25

WEAKER CHEESE MARKET
Winnipeg

CHEESE.—There is an unsettled feel-
ing in the cheese market. Quotations
are somewhat lower than a week ago.
Some buyers seem to think that prices
will go lower while others are of the
opinion that the bottom has now been
reached. Ontario large cheese is quoted
at 19%c. with Manitoba at 18%.
CHEESE—

Stilton cheese, large, lb 23
Ont., large, lb 19%
Ont., twins, lb 20'
Ont., triplets, lb 20V)

EGG PRICES HIGHER
Winnipeg.

EGGS.—The egg market has a firm-
er tone with quotations advanced 3c. per
doz. during the week. New laid in car-
tons are quoted at 53c. with No. 1 cand-
led to the retail trade at 45c.

COOKED MEATS LOWER
Winnipeg
COOKED MEATS. — Prices have

eased off since the demand has fallen
away and prices on all lines of cooked
meats show a decline. Cooked and roast
ham is quoted at 53c per lb. Ox tongues
have declined 5c and are now quoted at
53c but pork tongues show no change.

COOKED MEATS
Best quality, .skinned, 8-14 lbs 53

Do., IS^lfi lbs 50
Roa.st ham, lb S3
Roast shoulders, lb 33
Pork tongues, lb 33
Head cheese, -lb. tins, lb 14
.Jellied ox tongues, lb 53
Luncheon cooked meats, lb 16

SMOKED MEATS LOWER
Winnipeg.

PROVISIONS.—Following the weak-
ness that has prevailed in this market
for some time a reduction is announced

on practically all lines of smoked meats.
These reductions range from 2 to 3c per
lb. Best quality ham is quoted at 42c
per lb. Best quality back bacon at 49c.

per lb. Belly bacon is quoted from 30c
to 33c.
Hams

—

S to IG lbs., iier lb 42
16 to 20 lbs., per lb 41
16 to 20 lbs., per lb 41
Boneless, 8-M lbs., per lb 46
Skinned. 14 18 lbs., per lb 4S
Skinned, 18 to 22 lbs., per lb 43

Bacon. 6 to 10 lbs., lb 49
Cottaga rolls, boneless 24
Bellies. 6 to 10 lbs., per lb 32

LOWER PRICES IN POULTRY
Winnipeg. .

POULTRY.—Lower prices arv> quoted
on poultry. No. 1 broilc-s are auoted at
38c. with chickens rangine from .'^4c to

36c. per lb. Fowl are offered to the
trade at 24c to 26c. Turkevs have
started to arrive in small quantities.
POULTRY—
D. P. Chickens, SVs lbs. and under 34

Do.,, 3% lbs. and over 36
D. P. fowl, 314 lbs. and under 24

Do.. 3 lbs. and over 26
No. 1 broilers 38

LARD PRICES UNCHANGED
Winnipeg. -^—

^

LARD.—There is no change in quota-
tions on lard or shortening. Lard in

tierces of 400 lb. is quoted at 17^/^0 and
shortening at 14 V2.

Pure layds. No. 1 quality, per lb.

fin tierces 4O0 lbs.) I7V2
Do., woden pails, 20 lbs. pails 3 90

Shortening, tierces of 400 lbs 14%
Do., wooden pails, 20 lb. pails)

per pail 3 .'^0

FISH PRICES UNCHANGED
Winnipeg. .^^^—

FISH—There is no change in quota-
tions on fish. There is a slight improve-
ment in the demand especially for salmon
and halibut.
Black cod, ib

Brills, lb 09
Herrings, Lake Superior, TOO

lbs., sacks, new stock 3 60
Halibut, chicken, cases 300 lbs . . . . 15%
Do., broken cases 1814

Salmon—

-

Cohoe full boxes, 300 lbs 19

Do., in broken cases 20
Soles 09
Whitefish 121/2

Do., broken cases 13
Bloaters. Eastern National, case .... 3 50

Do., Western, 20-lb. boxes, box 2 10

Haddies, 30-lb. cases, lb 12y2
Do., in 15-lb. cases, lb 121/2

Kippers, East, Nat., 20 count,
per count 3 75

Fillets, 15-lb. boxes, lb 20

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

pails, per pail 1 00
Do., mixed, 9 lb. pails, per pail .... 95

HOG MARKET EASIER
Winnipeg.

FRESH MEATS.—The hog market is

slightly easier and has declined $1 per
cwt. bringing the price of selected live

hogs to $10.50 per cwt. Receipts are

light.
Selected, live, cwt 10 50
Heavier 5 50 3 50
LiRht 10 '50 10 75
Sows 5 50 6 50

Fresh Pork-
Less of pork, up to 35 lbs., lb 23 31
Spare ribs 16
Loins of pork, lb 30 '0 33
Fre.sh hams, lb 25 33
Shoulders 18 20

Fresh beef—from steers and heifers

—

Hind quarters, lb 10 16
Front quarters, lb 05% 07%
Whole carcass, good grade, lb 07% 12

Mutton

—

Choice, lb 18
Choice long hinds (leg and loin) ... 30
Choice Stews 07^

Lambs-
Choice, 30-45 lbs 21

Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

GOVERNMENT GRANTS LONGER
LOBSTER SEASON THIS YEAR
Ottawa, October 14.—The Government

has acted in the interests of the lobster

fishermen operating off the coast of

Nova Scotia between Halifax harbor and
St. Mary's Bay in Digby County, and has
provided for a fishing season between
November 1 and December 15. This ac-

tion was taken owing to the fact that thel

fishermen in the specified district were]
in danger of starvation this winter un-

less permitted to operate. The usuall

close season for lobster fishing off thej

Nova Scotia coast is from June 1 until!

the last day of the following February.]

The new regulation, which is applicable

this year only, permits the fishermen
to set their traps in what is usually a

,

portion of the close season.

FIRE DESTROYS FLOUR MILL AT^
DRESDEN

Dresden, Ont., Oct.—The Lawrence]
and Wakefieldi Flour Mills, inclliding

10,000 bushels of whe^t in the elevator,
j

were completely destroyed by fire the

other day. This loss is $75,000, well!

covered by insurance. The origin of the]

fire has not yet been determined.

During the fire the hydro wires lead-

ing in to the mill were burned off, and
as a result the town was plunged in

darkness, and the pump at the station,

used for fire pressure purposes, was put

out of commission. It was half an hour

before the gas engine auxiliary could

be brought into service.

Almost Forgotten

Ed: "Have you forgotten you owe
me five dollars?"

Ned: "No, not yet. Give me time, and

I will."
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This Is the Season for

Fresh Pork e!

The Big Seller

TA AVIES' fresh Pork Sausage commands trade

^^ and holds it. At this season of the year, when
the wind is chilly and with just a nip of frost in the

air, you will find a ready sale for sausages. It's

worth while featuring sausages prominently.

With this demand already created, why not take ad-

vantage of it by offering your customers a real high-

grade fresh Pork Sausage? Davies' Sausages are

seasoned just right, giving them that fine, delicious

flavor which tempts the appetite, and sends the cus-

tomer back for more.

There Is a Sausage for Every Taste

Small or Large Oxford
Small or Large Yale
New England

Cambridge
Cheltenham
Little Pork

Or—you can get them in kegs of 35 lbs.,''75lbs. and_'9o]lbs.

Order direct, or through our salesman.

THE

WIILIAMDAVIESCOMPANY

LIMITED

TORONTO
MONTREAL - HAMILTON
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"Thousands of Customers''

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in
the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400
"'""I II '

"im^

'Gunns yelloAV and blue

Is a guide for you." fasi^.
West

Toronto

TASTY CUTS
The New Dominion Brand Macaroni
IS AN OVERWHELMING SUCCESS

Tasty Cuts is put up in

attractive cartons wrap-
ped in wax paper which
keeps it fresh and crisp

in any climate.

This delicious food is

cut in convenient sizes.

It is dried by electricity.

Tasty Cuts has a flavor
.all its own.

Women like it for its

convenience as well as
its flavor.

"Dear Sirs,

—

"Many people will let you know if a
Brand of Food does not suit them. But very
few people ever think of writing to tell you
how pleased they are with your delicious

'DOMINION BRAND MACARONI.' I have
been keeping house for 15 years and I may
say I have never used any Macaroni that

can compare with 'DOMINION BRAND.'
May say that the family are as pleased as

myself. Wish you all success with same.

This is not a begging letter."

"Yours truly,

"Mrs. F ."

lOc per Package Retail """^
Vr wTiL'Sl^ic?''"'

Dominion Macaroni Co., Ltd.
Sales Office : HAMILTON, ONT.
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BRUNSWICK BRAND
Sea Foods

A Profitable and Fast Moving Line

When your customers call or 'phone for

an order of seasonable fish, suggest

Brunswick Brand. The present time is

very appropriate for selling this line, as

they make delicious sandwiches or other

table courses, suitable for Fall and Winter

socials.

Thousands of Canadian grocers have

found these canned seafoods readily sale-

able and profitable. They possess a

wholesome flavor that always satisfies.

Ready to serve on opening the tin.

Connors Bros., Limited
Black's Harbor, N. B.

Winnipeg Representative: Chas. Duncan & Son, Winnipeg, Man.
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ROYAL
VVCADIi^
SUGAR

will please yourmost

particular customers

1\ yiAKE this brand your

standard through the

coming season.

2 lb. - 5 lb. Cartons.

10- 20 - 100 lb. Bags.

Half Barrels and Barrels.

EVERY GRAIN
PURE CANE

ACADIA SUGAR REFINING CO., LIMITED

Montreal Halifax

'^4?^?&

Bringing tiome the bacon

—with the rind

How come these millions of requests

that keep Aunt Jemima Pancake Flour
moving off the storekeepers' shelves?

Have you ever wondered what makes
them—why Aunt Jemima's gets the
"call" and some other pancake flours

stay on your shelves and tie up good
money that might be working?
It's quality in the first place. Then
advertising, year after year, interest-

ing advertising—to folks like H. F.

Ake, Chicago. Speaking of one of the
Aunt Jemima ads in The Saturday
Evening Post, he writes

:

"—When I left home this morning, my
wife and I had planned to have a slice

of ham for dinner, and after reading
your ad I called her up and told her
to be sure to bring the rind from the
butcher which they usually cut from a

slice of ham, so we could grease our
old griddle iron for Aunt Jemima Pan-
cakes in the morning—

"

Aunt Jemima advertising works on
millions of people that way—making
business and profits for wise mer-
chants.

Aunt Jemima Mills Co.,

St. Joseph, Mo.
Payment in Canadian funds. Regular cash discount.

Canadian Representatives
MacLaren Wright, Ltd., Montrea', Que.
MacLaren Wright, Ltd., Toronto, Ont.
W. L. Mackenzie & Co., Winnipeg, Man.
Johnson-Lieber Merc. Co., of Canada, Ltd.,

Vancouver, B. C.

Aunt ^Jemima.
PA.NCAKE Flour
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Mark

The Ideal Container for Bulk Foods
FOR

BUTTER
LARD

MEAT
FISH

ETC.

FOR

FRUIT

VEGETABLES

BACON

PICKLES

ETC.

/^NCE a grocer or butcher commences using the Riteshape he will use no other but the Riteshape. He finds that it
^^-^ saves him time and money; that it vastly improves his display and his service to his customers; that it makes a
neater and more compact package with less paper and string.

All Riteshapes are carefully inspected. They reach you in sealed packages— each package containing an average
day's supply—and the whole order in a strong wooden crate. No waste—no dust—the utmost in economy and
convenience.

Write for Samples and Prices

VICTORIA PAPER & TWINE CO. UMITED
430 Wellington Street, West, Toronto

Sole Canadian Wholesale Distributors for the manufacturers—The Oval Wood Dish Company, New York.

BREW
A Combination of

Malt Extract and Hops
Including Patent Corks for Making

Delicious Beverages at Home

ASK YOUR WHOLESALER

Liberty Packing Co., Reg'd.
140 Clarke St., MONTREAL, Canada

For Prices and Further Information write

E. B. Nettifield & Co. General Sales Agents.
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A 25c COUNTER
PROPOSITION

SELLS ON SIGHT
MAKES BIG PROFITS

"Mohican" envelope packages in

neat little counter display stands
make more profit, for the space
used (size 5 1-2" x 2 1-2"), than
anything else you handle.

One Montreal store sold over
300 in first four days—making
$25 profit.

"Mohican" picture balloons are a
novelty—men, women and children
will buy. In these stands they
take practically no room—are
easily handled— interfere with the
sale of no other goods.

COST:
$24 per Gross
RETAIL FOR $36
To convince you of the

money-making possibilities

of this line we will send 6
dozen on approval at a spe-
cial Introductory net price
of $10.80. These will retail

for $18 and will give you a
very quick profit of $7.20.

BALLOONS IN CHRISTMAS
PACKAGES

when ordering ask for illustrated

price list.

ROBERTSON & MURPHY, LTD.

245 St. Paul St. W., Montreal

How "Canadian Grocer"

Is Read
A Confectionery Manufacturer reproduced

—in his advertisement in this paper—a cut of

a grocer's window display, containing his pro-

ducts, with special fixtures and display cards.

Many retailers wrote for the display cards and

window fixtures to use themselves. A sugar re-

finer used a similar announcement with similar

results.

CANADIAN GROCER is published week-

ly. It is national—covers the better trade in each

province. Member of Associated Business

Papers and of Canadian National Newspapers

and Perodicals Association. Circulation is in-

dependently audited by Audit Bureau of Circu-

lation.

Every issue is practical—that's why the ad-

i^ertisements as well as reading matter are closely

read.

Be sure your announcement appears in the

Annual Fall, Christmas and Winter issue.

Early forms now closing.

CANADIAN GROCER
Montreal Toronto

Vancouver
Winnipeg

Publication Office : 153 University Ave., Toronto
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Write for

Illustrated Booklet

Protect Your Merchandise
Against Pilfering

room
You will admit that it is not good business t

store unprotected while you go into the b
the basement for a gallon of kerosene.

But hundreds of merchants do this every day.

A Bowser Tank is made to be installed in your sales

room. It serves kerosene quickly, accurately and with-
out contamination of other merchandise. It practically

places the handling of kerosene on a package-goods basis.

This system will protect your profits.

Bow=- Equipment is MADE IN CANADA by

S. F. Bowser Co., Ltd., 66-68 Frazer Ave., Toronto, Ont.

lESTABLISHED IBSSl

PIS TON. TYPE MEASURING PUMPS

iVlade inGinaG

for Ginadjans

=D(3«: -z^aac 3C^

When Mrs. Housewife
Orders Matches

Very frequently she will order "EDDY'S"
by name or again she may merely order
"matches" as such without specifying any
particular brand.

You may safely assume in either event that

she expects good matches and because
Eddy's matches are always good, it is ad-
visable to fill the order with one of the
thirty to forty different Eddy varieties.

The Eddy's "Silent Five" box pictured
here is a big favorite with every housewife.
Every match in it is good—non-poisonous,
safe and silent-striking. Matches that light

when wanted and go out completely when
blown out without dangerous after-glow.

Just as good and just as reliable as Eddy's Matches are the light,
clean and sanitary utensils made of Eddy's Indurated Fibreware.
Every housewife is a prospect where this non-leakable and rust-proof
ware is concerned. Have you a stock on hand?

The E. B. Eddy Co., Limited
Hull Canada

D(^C



46 CANADIAN GROCER~A dvertising Section October 28, 1921

FLORIDA GRAPE FRUIT

CAPE COD CRANBERRIES

These two New Lines are now on the

Market also our First Car

British Columbia

Mcintosh Apples
The King of Table Apples

Oranges, California Lemons,

Tokay Grapes, Etc.

WHITE & CO., Limited

TORONTO

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

INDEX TO ADVERTISERS

A.cadia Sugar Refining

Co 42

Aunt Jemima Mills Co. 42

B
Bain & Co., Donald H.. 8

Bowser & Co., Ltd. S.F. 45

B. C. Traffic & Credit

Association 2

Can. Malt Extract Co... 12

Can. Maple Products . . 15

City Dray Co., The 7

Clark Limited, W 5

Colville Co 10

Connors Bros., Ltd. ... 41
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Davies & Co. Wm. Ltd. 39

Dayton Scale Co.

Back Cover

Dominion Canners Ltd.,

B. C 40

Duncon, C. & Son .... 8
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Eddy, E. B. Co., Ud. . . 45

Escott Co. Ltd., W.H... 10

Estabrooks Co. Ltd. T.H. 15

Euroka Refrigerator Co.

Ltd 7

Frost Moorman & Co. . . 11

G
Gosse - Millerd Packing

Co 16

Gtunns Limited 40

H
Hamblin-Brereton . . .

.

11

Hanson Co. Ltd., J.H.. 12

Flayne Co., John 47

[lull Oil Mfg. Co 12

lies, B. H 11

[nterlake Tissue Mills

Co. Ltd 6

Lachaine Geo. D 12

Laine- & Waters 11

Laml^e. W.G.A. & Co.. . 11
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Lan^ley, Harris & Co.,

Ltd. . . . . 11

M
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Mackenzie & Co. L+d. W.
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Inside Front Cover
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Moore, R. M. & Co 4T

N
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.

&
New Brunswick Potato

Exchange Co 47
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Oakey & Sons Ltd. Jno. 12
Oceanic Oyster Co.
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.
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Red Rose Tea 15
Robertson Murphy Ltd.

44 and 47
Ross Can Co 47

Salada Tea Co IS
Saxonia Fruit Co 7
So-Clean Ltd 43
Soper, E.N. & W.E 11
St. Arnaud Fils Cie ... 12
SUckney & Poor Sp-ce
Co 7

Stroyan, Dunwrody Co. 9

Superior Macaroni Co. . 4

Tipnet & Co. Ltd 1?
Toronto Potterv Co. Ltd. 4^
Toronto Salt Works ... 46
Trent Mfg. Co 4ft

Victoria Paner & Twine
Company 4$

W
Wn+t:on & Truesdale ... 9^

WhHe & Go 4<]

W^-"t-^ nr^+foii's 47
'V^''i"iaTvi<5 «2+f)vo'-p Co. ... 9
TXT^i'Uir -p^-riril,- TT g-

Walter Wood's Ltd 11 gl
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BUYERS' MARKET
Latest Editorial Market News^^^B

\T*
,-?•

I gg

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.
Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Best English Malt Vinegar

QUALITY VINEGAR
White, Cottel) & Co., Camb*rwell. London, Ens-

Agents

W. Y. COLCLOUGH. Room 203-23 Scott St.

Toronto

STROYAN-DUNWOODY CO.
Confederation Life Building

Winnipes, Man.

OPPENHEIMER BROS., LTD.
Vancouver, B. C.

BAIRD & CO., Merchants, St. John'*, Nfld.

Order from your Jobber today

SOCLEAN"
the dustless sweextinr rompoand

SOCLEAN, LIiVllTED
Manofacturers TORONTO, Ont.
Montreal Agents:— Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents :—W. R. Barnard. 374 Bank St

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
Tile "want ad." has grrewn from >

little used fores in business life into
one of the great nec«S8ities of tb« pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter jf course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds

employers for clerks. It brir-gs to-

gether buyer and seller, and enables

tliem to do business though they ma>
be thousands of miles apart.
The "want ad." is tlie great forss in

the small affairs and incidents of daily

life.

WILL SUGAR MAKE
FURTHER DECLINE?

The principal feature in

the prevailing conditions

in the ra.-w sugar market is

associated with the exces-

sive stock at present held

in Cuba. At the moment
the total stock in all ports

is 1,181,904 tons as against

309,388 tons at the same

time last year. This ex-

cessive stock hangs over

the market and exercises

most depressing effects.

The question that arises is

whether financial ar-

rangements in Cuba w^ill

permit of the present ex-

cessive stock being car-

ried into the next crop or

whether liquidation will

ensue prior to the next

crop becoming available.

IFOR THEJiriEgT---BUY>WR-l
ASK FOR
SAMPLES
6. PRICED

iRECOOniZED AS THE STANDftRD MAKE!

FOR LIGHTING SYSTEMS
-«S1!^ It MBit. /<%r>lB LANTERNS, r,,,.

R.M.Moope L>Qo.l^\^>^''\c
PACIFIC COA5T MANTLE FACTORY

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and hooseliold utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

BARRELS
For all purposes. The best pack-

age for exporting. I can make them
to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

RIGHT INTO THE
HOMES

Your message or slogan Im-
prlntetl on an advertising bal-
loon is an inexpensive ana ef-
ficient means of reaclilng your
prospects.

Trade marks, special de-
signs and any wording
ean be Imprinted.

247 St.Paul
St. West,
Montreal

Hmummu(

These one-inch spaces

only $2.20 per ifisertion 1

if used each issue in th«

year.
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

AGENCY WANTED FOR
BRITISH COLUMBIA

pRKFERABLY in CLOTHING OR FOOD-
stuffs lines. Good connection with retail

trade throughout British Columbia. Best of
references. Advertiser at present in Eastern
Canada and will make aopointments. Address.
Box 235, care "IndTistrial Canada," 1301 Bank of
Hamilton Building, Toronto.

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?

FOR SALE

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet 11 ^/^ inches
high and fitted with a built in com-
partment. Price $2.50.00.

One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
.$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

yANCOUVER, B.C. — FOR SALE, STORAGB
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-

ness. Can be sold as a going concern or eachi

separate. Apply Box 120, Canadian Grocer, 153!

University Ave., Toronto., Ont.

QBNERAL STORE FOR SAbE IN SMALL
village in country. No opposition, powei

line passes door. Situated on country highway
MeWrodist and English church in village. Turn
over about .$22,000 ; could be increased. Applj

Box 118. Canadian Grocer, 153 University Ave.

Toronto. Ont.

ySTANTED—A THOROUGHLY EXPERIENCED
grocery clerk. A real live man. Apply

C. W. Caple, 54 Wyandotte St., Walkerville

Ontario.

It Pays to Read
the Advertisements

The main thing an atfvcrtifler

wants to do is to tell you plainly

just how and why his goads are

worthy of your conaideratloB.

You can learn a great deal from
that alone, becaiue many things

you see advertised are the things

you buy and use in your regular

daily life. By reading advertise-

ments you can learn the names
and read descriptions of the

things that are best and most
satisfactory.

Now is the Time to Buy—don't wait

Consult these Advertising Pages

Our Advertisers will save you Money—buy now
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WILL CANADA GO YELLOW?
An extraordinarily informative and sanely sensational article about Canada's
Oriental problem, particularly as it affects British Columbia. Do you know that
in proportion to population Canada has nearly five times as many Japanese and
Chinese as the United States?

John Nelson, who is one of the most capable and ex-

perienced journalists on the Pacific Coast, has been
studying the Oriental question as it affects Canada
for a decade or more. For the past few months ho

has been studying the question at the request of

MACLEAN'S MAGAZINE, in order to prepare the com-
prehensive articles on this vital subject, which has
just been completed. He travelled extensively through
British Columi)ia in order to get the most accurate and

Our Stake at
Washington

By Grattan O'Leary

In which Premier Meighen's favorite journalist tells

what Canada's part will be in the coming conference

at Washington.

Mostly Sally—By P. G. Wodehouse

Here commences another of this whimsical writer's

best stories, a worthy successor to "The Little War-
rior," which made such a hit in MACLEAN'S year

The Yellow Streak—By Valentine Williams

A big instalment of this thrilling serial, in wMch
the hero and heroine get into worse hot water than

ever over the millionaire's murder.

The Girl in the Place d'ArmesBy Leslie

Gordon Barnard

A poignant story of the French-Canadian port of our
Dominion, dealing, among other things, with a ghost
which is not a ghost.

Making Children Healthy—By William

Fleming French

A common-sense article, No. 5 in our Food Series,
with useful hints for every man, woman and child

in the country.

Preparing Women for the Greatest of Pro-

fessions—By Dr. W. W. Chipman
striking extracts from the views of an authority on

the proper care of this and the next generation.

up-to-date data, and while some of the facts brought
out may be thought to be sensational, yet the article

is treated in a very restrained fashion, which does nc
injustice to the Japanese, Chinese or Sikhs and Brah-
mins. This is one of the most comprehensive and
powerful articles on a vital question which MACLEAN'S
MAGAZINE has run within recent years, and should be
of immense interest—and value— to all serious-minded
readers, particularly business men of the Dominion.

Plunged into the
Political Maelstrom

By J. K. Munro
.\r\ inimitably penetrating, satirical review of the
political situation in Canada to-day, as the three
parties line up for the fray.

In the

REVIEW OF REVIEWS
SECTION

SPANKING THE PRINCE OF WALES—Ernest Brooks,
O.B.E.

ACCIDENT, MOTHER OF INVENTION—H. W. Horwill.

EVOLVING CORN FROM GRASS—R. H. Moulton.

BLOOD DRINKER LURES GERMANS—William G. Shep-
herd.

HAS OPEN DIPLOMACY FAILED?—Jules Campbell.

RUSSIAN SCHOOLS SOVIET HOTBEDS—A. F. Daman-
sky.

HOW LABOR COULD CONTROL—A. A. Berle

"JUST BE A BOY AGAIN"—Dr. J. V. Barton.

SOME MEN CANNOT BE MIXED—Thomas Dreier.

JEKYLL-HYDE REFORMERS—Dr. A. A. Brill.

MAKE SURE OF YOUR COPY NOW-GET IT TODAY

MACLEANS
1 1 "canadAs national magazine "

OCTOBER 15th ISSUE ON SALE TODAY AT O^^
ALL NEWS STANDS £t\jQ,

Or Send $3.00 for a year's Subscription to MACLEAN'S MAGAZINE, 143-153 University Avenue, Toronto
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The shortest line to success
is the straight line
—travel it with the Dajrton

I

Two Scales in One.
The low platform
swivel base is a dis-

tinctive feature of the
Dayton scale. It en-
ables the clerk by a
gentle push, to swing
the scale and weigh
goods on either side

of the counter.

The shortest line between any two given points is the STRAIGHT LINE
The shortest, quickest way to the goal of ultimate success in business is the

straight line of APPLIED ENERGY.
How about your line, Mr. Grocer—the line you take in your business?
Are you fixing your course by the compass or are you, like the lost wander-

er in the wilderness, exhausting your energies in futile travel in circles ?

Your line is not straight if you are trying to do business with out-of-date or
unreliable scales. Such equipment means delays in service which irritate

customers and lose trade. It means loss of clerks' time and of your own; loss

of your patrons' confidence in the integrity of your weights; loss of profits

through the continuous, deadly leak of ounces and half ounces in inaccurate
weighings.
The Straight Line is the Dayton Line. Doing business with Daytons

means rapid service which satisfies customers and attracts new trade.
Hair-weight accuracy guards your profits on every ounce you sell, while in-

stantaneous price computations show you money-values with equal precision.

Daytons quickly pay for themselves by cutting off profit leakages.

DAYTON AUTOMATIC SCALES
on your counter signify to your patrons that you know your way in the

field of business; that you are not a "lost wanderer" but have equipped yourself to
travel the quickest and shortest route to success; that is, the route of the
Largest Service to the Greatest Number in the Shortest Time.

INTERNATIONAL BUSINESS MACHINES CO., Limited
FRANK E. MUTTON, Vice-President and General Manager. HEAD OFFICE and FACTORY—Royce & Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calgary. Edmonton, Saskatoon. Regina, Winnii>eg, Walkerville,
London, Hamilton, Toronto, Ottawa. Montreal, Quebec. Halifax, S't. John's. Nfld.

Also mnniifdctirrcra of InteriifitionfU Time Re&orders and International Electt-ic Tnhnlafors and Sorters.
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TERNATIOD^AIL

SCALUS
High above

all imitators

he only Scale with
the Overhead Check

-^ Ask us what
that is ^

INTERNATIONAL BUSINESS MACHINES CO.. LIMITED, TORONTO
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JUST OUT !— WRIGLEY'S BIG XMAS OFFERS

WRIGLEY'S Big Beautiful Dressed DOLL (Blue Dress)
OFFLK
X 57

Coated

-/,

i/

EYES OPEN AND CLOSE STYLISH BLUE DRESS AND HAT TO MATCH

FREE WITH 11 BOXES
WRIGLEY'S zsznsis^ ^ssssss^ eE^QSInD NIPS ^''"I^um^

ALL FOR $10.00
A fully-dressed doll with cap, stockings and shoes. Nice blue dress (assort-

ed designs). The body is jointed at shoulder, elbow, wrist, hip and knee. Has ^
teeth, real hair, with sleeping eyes. Each doll snugly packed in nice box.
Length of doll 15 inches. EVERY CHILD WILL BE PROUD OF THIS DOLL.

Ji
SIZE 15 INCHES WITH HAT

1 1 Boxes
Big (Blue

Cost to

Gum Retail V
-Dressed) Dol

ur Retailers .

WHEN YOU

1 HIS
alue. ...

IS iUUK FKliHl
.$11.00
. 4.00

$15.00
. 10.00

Value

A,
'

Total Value

SEE TH S DOLL YOU WILL
YOUR P

ORDER MORE
ROFIT $ 5.00

WRIGLEY'S Big Beautiful Dressed DOLL (White Dress)
"

EYES OPEN AND CLOSE-PRETTY WHITE DRESS AND HAT TO MATCH

FREE WITH 11 BOXES

WRIGLEY'S uzmsssj^ .^EBmnan^ G^J^m NIPS ^^"truM"''"

ALL FOR $10.00
A fully-dressed doll with cap, stockings and shoes. Nice white dress (as-

sorted designs.) The body is jointed at shoulder, elbow, wrist, hip and knee.

Has teeth, real hair, with sleeping eyes. Each doll snugly packed in nice box.

Length of doll L5 inches. THIS IS A BEAUTIFUL DOLL.

FFER
X 5S

IZE 15 INCHES WITH HAT

rnis IS YOUR profit
II Boxes Gum, Retail Value $11.00

Big (White-Dressed) Doll Value 4.00

Total Value $15.00

Cost to Our Retailers 10.00

YOUR PROFIT $ 5.00

THESE DOLLS SELL REGULARLY IN THE BIG STORES AT $4.00

WRIGLEY'S Great Big Beautiful BABY DOLL "J
FEU
59

EYES OPEN AND CLOSE-DRESSED IN PINK WITH BONNET TO MATCH

FREE WITH 10 BOXES

WRIGLEY'S E3S2ZZ2zz»- <E[nniiaEi>' beBISiid NIPS ^^"I^um^""

ALL FOR $8.50
This doll has soft body, is nicely dressed, has real hair, bonnet and baby

comforter. Sleeping eyes, shoes and stockings, and is nicely packed each in

a box. Length 17 inches, WITH COMFORTER.

If
.-i

SIZE 17 INCHES.WITH HAT

10

One

Cost

Boxes Gum Retail V
Big Baby Doll (Pink

to Our Retailers

BIG STORE

III

alue
Dress)

IS IS YOU R PRO Fir
$10.00

3.00Value

Total Val ue $13.00
. 8.50

SELL NG PR ICE $4.00 FOR THIS
^'OUR PROF
DOLL

T $ 4,50

Place Your Order Today Through Your Jobber. Prompt Shipment

WM. WRIGLEY JR. COMPANY, LIMITED
Toronto, Montreal, Winnipeg, Vancouver



Nov-mber 4, 19: . CANADIAN GKOCEK
—
AdverUnng Section.

Xhe
Old

)£aheJ\

T3onU/n^ \
\

ST.CHARLES
XlheMilKVithlhe CreamJieft dn

/heQua/ily/sthesame '-

tVe cou/c/n*t ma/ce /t any belter —
uuttvelM/ou m/Z/ih M/s new/a6e/Setter-
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There Is Always A Demand

OUR ADVERTISING has created a demand for McCormick

products in every part of the Dominion. Every one knows

that only the best of materials and expert workmanship are

employed in making McCormick's Biscuits and that our factory

is the biggest—the cleanest—the brightest in Canada. It takes

no effort on your part to sell our products. Order a complete line

and tell your customers. Sales will follow.

McCormick Mfg. Co., Limited, London, Canada
Branches at: Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Cal-

gary, Port Arthur, St. John, N. B., Vancouver.
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Kkovah
Specialties

Ui
DC
DC Langley-Harris

and Company, Limited

FOR

Kkovah Products '

Lemonade, Orangeade, Health Salts
Custard Powder—Lemon and
Chocolate Pie Filler—Lemon Cheese

St. Williams' Jams and Jellies
Armour's Coffee Essence
Armour's Worcestershire Sauce
Curling Brand Package Peas
Maggi Soups—Handsome display case free

with half gross.
Grimble's Vinegar
Norseland Sardines
Stower's Lime Juice
Wm. Edge, Bolton, England—Drummer

Dyes, Dolly Tints, Dolly Creams
Jeyes' Fluid
Craven's Gums
Aromints
Gem Zem Rolls
Bassett's Confe tionery
Fisk Chocolate Bars
Hovell's Wedding Cake Ornaments
Harper's Xmas Stockings
Gibsoh's Medicated Drops
Kennersly's Pure Licorice
Pascall's ('onfe:tionery
Murray's Caramels

Winnipeg Montreal Toronto

Curling
Package
Peas

iiiiiiiiiiiii
iiiiiiiiiiiiiii

•. A-i

1

1

.-^Ti^^-- Vl

St. Williams'
Jams and
Marmalade

^

J

ol

1

•l

^^
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1
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1

X

^
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'^

1
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1
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Armour's

CoffeeEssence
and Sauce
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Xkovah
Our Policy

All products bearing the registered name "KKOVAH" are guar-

anteed made from the finest and purest ingredients it is possible

to procure ; we have always maintained the highest standard of

quality and shall at all times strictly adhere to that POLICY.

During the thirty years we have been engaged in manufacturing

"KKOVAH" products we have built up our reputation entirely

on quality, and we are not so unbusinesslike as to risk reputation

for the sake of a little extra profit.

That has all along been our POLICY and we are content in the

knowledge that this POLICY has obtained for us many thousands

of TRADE friends, and millions of friends amongst the general

public of Canada and the British Isles.

May we suggest that it will be a wise POLICY on your part to

always recommend "KKOVAH" goods as being representative

of what is highest in quality, yet reasonable in price.

MANUFACTURED BY

SUTCLIFFE & BINGHAM LTD.
Toronto, Ont, Manchester, Eng.

DISTRIBUTED IN CANADA BY

LANGLEY, HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal

^ From whom prices and particulars can be obtained.

I

>///y/v//wv////////////////^^^^ I
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three worthy, profitable sellers

THANKSGIVING
1921

As business in general is now steadily
and surely emerging from a period of
depression to one of healthy competi-
tion it does not take the eyes of an
optimist to see through the scattered
clouds that loom ahead, the faint hues
of the rainbow that betokens the re-

turn to normal.
It is with a deep feeling of Thanksgiv-
ing that we view this approach of bet-

ter business conditions and our sincere
hope is that our many friends in the
trade will feel this improvement in a
marked manner as the days roll on.

Wonderful Soap, Wonderful Soap
Chips, our new line, and Crystal Soap
Chips are three trade-winners that

you can recommend with pride and
assurance that their high standard of

purity and quality will ring up steady
repeats. These three dependable soaps
quickly whip up into rich cleansing
suds that thoroughly and speedily
clean fabrics with the minimum of

rubbing, leaving them soft, fresh and
snow-white.

Being absolutely pure, they will not
injure the most delicate fabrics or
filmiest laces and their use makes
bleaching unnecessary. Order a trial

supply and test them in your own
home. Then You'll understand why
so many of Canada's leading grocers
feature them.

The Guelph Soap Co.
GUELPH

^^rWPiiin;:

ONTARIO

BBffil'^

m
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A Delicio'uis' CorvfecUon

Dipped im
Finest Chocolate

one of

BODLEY'S CHOCOLATE CREATIONS

that will make a "big hit" with your customers

Bodley's Chocolate Walnut Kiss
Bodley's Chocolate Harshmallow

Bar
Bodley's Chocolate Lunch
Bodley's Fruit Cake Bar
Bodley's Chocolate Smacks

Bodley's Chocolate Creations comprise five

new tempting varieties—each one a real

achievement in the art of making high-grade

and unusual confectionery. If present indica-

tions are a sign of the future these delicious

creations are destined to be in the front ranks

with Canada's most popular sellers.

Write for illustrated price list describing these

fine, luscious new treats in detail. You'll find

them right in quality and price.

C. J. BODLEY, LIMITED
TORONTO
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A display like this on your counter

will bring you big **Double Profits*'

Many live grocers have found that by

grouping a number of Anchor Sealed

Products around a display carton of

Anchor Openers, that they have not

only sold many cartons of this handy

opener on each of which is a 50"^^

profit, but they have also greatly in-

creased their sales of all Anchor

Sealed Goods.

Write for a display carton of these much
needed openers. A similar display on your

ounler uill net (he urre big double profits.

Anchor openers are packed
in handsome display cartons
each containing three dozen
openers in individual con-
tainers. These cartons cost

you $1.20 net and you sell

each opener for 5c which
gives you a profit of 60c on
each carton. Fill out the
coupon at once, and get up
an attractive display—it will

pay you well.

y
MAIL THIS TODAY

Anchor Cap & Closure Corporation
275 WALLACE AVE., TORONTO

^

Anchor Cap & Closure Corporation
275 Wallace Ave., Toronto

Enclosed find ( P. O. ) ( money order )

for $

for which ( express ) ( mail ) me
cartons of Anchor Openers.

NAME .

ADDRESS
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Ask any wholesale

grocer's salesman—

—and he will tell you without hesitation that PALMOLIVE
SOAP is the best seller, and the most satisfying soap on the

market.

It is a pure, delightful, soothing soap containing fine olive

and palm oils, lathering profusely and penetrating the dirt-

clogged pores of the skin with its soothing, beneficial, cleans-

ing properties.

It is an expensive soap to make, but our great volume of

output makes it possible for us to sell this delightful toilet soap

at the price of soaps of lesser quality.

PALMOLIVE SOAP sells well because we have never

spared expense in letting the public know of its qualities.

We are backing PALMOLIVE SOAP in Canada with a

mammoth campaign of advertising that is creating an insistent

and undeniable demand.

Extensive and sustained advertising in leading Canadian
newspapers, magazines, billboards; everything that our great

experience in selling effort suggests can be done to help you

make sales and profits, is being done.

And any wholesale grocer's salesman will tell you frankly

that it is the biggest seller in the soap line that he has to offer.

Ask him for our special price list and find out how to

multiply your profits.

THE PALMOLIVE COMPANY
OF CANADA, Limited

Montreal, Que. Toronto, Ont. Winnipeg, Man.
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Not Built in a Day

I
'HE service that has retained the confidence of the customers

of long ago, was buik on fair value and square dealing, through

a period of fifty years.

Although advertisements seldom quote prices, an inquiry vv^ill

not result in a disappointment to you, for our prices ajre right, and

the quality and service the best. -

Whether your requirements are for Groceries, Provisions or

Fancy Imported Foods, we can satisfy them quickly and ef-

ficiently.

We can also handle your Sales and Advertising Problems

for you.

Ask us for Samples and Quotations—Make use of our Sales

Promotion Department:—It will benefit you.

A simple Post-Card will do the trick.

LAPORTE, MARTIN, LIMITEE
Groceries and Provisions

MONTREAL

Groceries' Department Warehouses and Cold Storage Provision Department

584 St. Paul St., West 25-29 William Street 173-177 St. Paul, East
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"Laporte, Martin Facility

Is Backed by Ability"

Groceries
Now or never is the time to buy closely, and this cannot be

achieved unless you shop around. Before placing your require-

ments, get our prices and our ideas about market conditions.

This is part of our service. We have some very interestmg offers

to make just now.

Provisions
Our own Cold Storage and extensive Provision Business

assures you the best quality and prices for Butter, Eggs and

Cheese. If you have shipments to make, write us, giving full de-

tails. We pay spot cash and the prevailing prices.

Fancy Groceries
We have the sole control of many high class products. We

can fill your requirements for Imported Vegetables, Olive Oil,

Castile Soap, Sardines, Pate de Foie, Anchovies, Mustards,

Capers, etc., at prices defying competition. All our Specialties

are advertised to the Consumer.

"SEND US YOUR INQUIRY TODAY"

Groceries' Department Warehouses and Cold Storage Provision Department

584 St. Paul St., West 25-29 William Street 173-177 St. Paul, East



12

The Red Bird

CANADIAN GROGEB^Advertidng Section. November 4, 1921

1

MADE IN CANADA^ COMPUTING

Every $
stays

at home

Something to Crow AbcM

If it's a Slicer You dorit

They Pay Fo
and Sav

THE RED BIRD
Canada's Greatest Slicer. Nothing better at

any Price. No other Slicer will suit You.
Ask any one of the hundreds of satisfied

users. They'll tell you how their business
has increased and that the machine pays
for itself in a short time.

The 3-lb. Scale

The Canada Scale aiw
BOWMANVILLE .

I

A Complete line of Computing Scale



SCALES AND MEAT SLICERS.

No Duty

To Pay

have to look any further.

Themselves

Your Time
A COMPUTING SCALE

is a necessity. It enables you to sell all you
buy. You cannot do it in the old way. Our
scales are beautifully designed and finished

and are mechanically correct. Full Agate
bearing. No springs.

THE BLUE BIRD
A high-grade Slicer at a price with-
in the reach of all.

Has many of the features of the
Red Bird, but just a little lighter

in weight. Has the same high grade
steel knife and ball bearing grinder.

Cuts bacon and all boneless meat
perfectly.

Write us and we will tell you
all about it.

The 20-]b. Scale

Slicer Co., Limited
ONTARIO

The Blue Bird

writh all the very latest features.
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WAYAGAMACK
PURE KRAFT

Kraft Means Strength |
r'VERY time a parcel bursts or a bag leaks it means not only a loss

'—
'to your customer but often the loss of a customer. It creates a bad

impression and bad impressions are not easily eradicated.

All risks of such accidents can- be avoided jby using the best

wrapping paper and having your bags and containers made of the high-

est quality of Kraft Paper.

Wayagamack Pure Kraft

either in the form of a w^rapper or bag is unequalled as a protector for

every class of goods from nails to motor cars and for groceries, dry

goods and hardw^are of all descriptions. It is strong and resists moist-

ure; it is economical to use giving fifty per cent, more service than a

sheet of an inferior grade of paper of equal w^eight. jjAny wholesaler

will satisfy you on this point by a practical demonstration.

Insist on being supplied with

Wayagamack Pure Kraft

which means

Strength fand Security
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" SALTESEA"
OYSTERS

The Public are beginning to appreciate oysters in glass

jars.

They combine quality, flavor and cleanliness. It will pay

you to handle this line for they will build up your oyster

trade.

No WASTE, no LEAKAGE, no OVERFLOWING
MEASURE.

Get started early on "SALTESEA" Brand and have a

good OYSTER SEASON.

We will quote you on OYSTERS in

shell, in bulk and in jars. WRITE
TODAY. Our prices are right and

quality is A-1.

THE OCEANIC OYSTER CO.

OF CANADA, LIMITED

609 St. James Street, Montreal
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All Grimsby Products are

grown and packed right in

the heart of the Niagara

peninsula, well known as

the Garden of Canada.

iMfBY
LIM
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CRSMfBY ^^^m
LINE

All Grimsby Products are

grown and packed right in

the heart of the Niagara

peninsula, well known as

the Garden of Canada.

SELLING AGENTS:
New Brunswick

J. HUNTER WHITE
St. John, N. B.

Nova Scotia

:

COLWELL & BINNEY
Halifax, N. S.

Ontario :

GRIMSBY BROKERAGE CO.
106 Bay St., Toronto, Ont.

Manitoba, S'ask., Alberta and' B.C.

STROYAN & DUNWOODY CO.
Confederation Bldg., Winnipeir.

Quebec Province

:

GRIMSBY BROKERAGE CO.

ANT. G. RENAUD
Resident Manager. Montreal.
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ROYAL SALAD DRESSING

C^anaaa s Fastest Selling Salad Dressing

ana the most ^rofitahJe for every grocer

This old established favorite is known and preferred from

coast to coast. You don't need to waste selling effort on it - it

sells itself and never fails to repeat. Fall and winter with

their many social affairs always increase the sale of this live

seller. Keep it well displayed in your windows and on your

counters and get this extra business.

ROYAL
Mayonnaise Dressing

—A none the less popular seller than its profitable running

mate ROYAL SALAD DRESSING. This remarkably fine

flavored dressing is milder than the Salad Dressing and is

particularly delightful as a fruit salad dressing, etc.

You can increase your profits and your prestige by selling

these two acknowledged • leaders. Your wholesaler will

supply you.

THE HORTON-CATO
MANUFACTURING CO.

WINDSOR, CANADA

y

y

i
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HERE ARE A FEW
"LIVE" FALL and

CHRISTMAS SELLERS

H. P. Sauce

Crossed Fish

Sardines

Shelled Nuts

Be sure you have a good Fall and Christmas

supply of H. P. Sauce—the thick sauce that

everybody likes. This fast seller is worthy of

a place in the front ranks of your displays.

Crossed Fish Sardines—Another big favorite

that you can depend on to bring you big profits.

You can't give your customers better.

Liberty Brand Maraschino Cherries in glass are

big sellers during the Winter social and Christ-

mas Season. Be sure you have enough on hand.

Our stocks of Shelled Nuts are most complete,

order your requirements now to secure timely

deliveries.

W. G. PATRICK & COMPANY, LIMITED
51-53 Wellington West, Toronto

HALIFAX MONTREAL WINNIPEG
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Cunni m h

Brunswick Brand
Sea Foods

have won an enviable reputa-

tion throughout Canada for

quality, reasonable price and
exceptional flavor.

It has taken years of concen-
trated effort to perfect Bruns-

ivick Brand Fish Foods and it is

this perfection in processing
and packing that guarantees

steady, profitable repeat sales

and 100% customer-satisfaction

wherever they are introduced.

Connors Bros., Limited J

BLACK'S HARBOR, N.B.
Winnipeg Representative

:

Chas. Duncan & Son, Winnipeg, Man.
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J4 Oil Sardines

Finnan Haddies

Kippered Herring

Clams
14 Mustard Sardines

(Oval and round tins)

Herring in Tomato Sauce

Brunswick Brand Sea Products

are put up in attractively label-

led tins and are prepared in our

own Canadian plant (one of the

finest on the Atlantic Coast), so

situated that we never fail to

secure the very choicest pick of

the season's catches.

The Brunswick lines will appeal
in a big way to European and
other foreign trade because of

their remarkable flavor and
purity and through our

Ideal Location and Unequalled
Fishing Facilities

(On the sea coast a short distance from the port of St. John), we are

enabled to offer importers remarkably good Service and quick shipments

Write for particulars.

Connors Bros-, Limited
BLACK'S HARBOR, N.B. M
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SAPON
GOLDEN CEREAL SOAPS

6 REASONS
.
WHY YOU SHOULD SELL

SAPON GOLDEN CEREAL SOAPS
First Not a particle of animal fat

used in their manufacture.

Second Will give a better lather than
any other soap made.

Third Can be used equally as well
in hard water or salt sea wat-
er as in soft water.

Fourth The only cereal soap made
in the world.

Fifth Thoroughly cleanses the skin
and remedies long standing
skin disorders.

Sixth Can be sold at a price to

meet popular demand and
shows a nice profit for you.

Try a Little—Any Wholesaler Can Supply You.

MADE IN CANADA BY

SAPON SOAPS OF CANADA LTD., HAMILTON, ONT.

Also at LONDON, Eng., MARSEILLES, France, and NEW YORK
SPECIAL REPRESENTATIVES;

The Wilson Chemical Co. Ltd., St. John, N.B. A. H. Jarvis, Brokerage and Purchasing Co., Ltd., Edmonton, Alta.

SAPON
GOLDEN CEREAL SOAPS

Made in a Variety of Shapes and Perfumes.

1
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Packed in England

Canadian Tea Consumption

THE tea consumption in Can-
ada is estimated at about five

pounds per person. This means
that each person * drinks about

1,500 cups of tea per year. And
when anybody drinks that much
tea a year he becomes a mighty

good judge of tea.

And good judges of good tea

vote that Tetley's Golden Tips

and Sunflower teas are mighty

good teas ! They should be, too

!

For the carefully selected leaves

are blended from a blending

experience that extends over a

period of over 100 years. That

accounts for the real cup quality.

We are receiving shipments of

Tetley's Teas right straight along

now and are prepared to fill your

orders. Tetley's means ready

sales and a quick turnover.

TETLEY'S TEA
Knowler & Macaulay, Ltd.

Vancouver
Selling Agents for

British Columbia

Makes good tea a certainty. Mason & Hickey
Head Office, Winnipeg, Manitoba

Selling Agents for

Manitoba, Saskatchewan and Alberta
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»«MATHEEU

MATHIEU'S

SYRUP OF TAR
and

COD LIVER OIL

MATHIEU'S

NERVINE

POWDERS

Here is a remarkably good
seller that has earned a na-

tional reputation for its effici-

ency in the treatment of

coughs, colds, la grippe, etc.

It not only cures obstinate

colds, etc., but it also has a

tonic effect on the system. It's

up to you, Mr. Merchant, to

bring the merits of this effective

remedy before your customers, be-

cause every satisfied user will be a

booster for your store.

A harmless preparation of the

purest ingredients that is un-

equalled in the treatment of

headaches, neuralgia, nervous-

ness, etc. Contains absolutely

no harmful drugs and like

every one of the other members

of the Mathieu family, it has

v^on confidence and satisfac-

tion v^^herever sold.

J. L. MATHIEU COMPANY
SHERBROOKE PROPRIETORS QUEBEC
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^Madam— You always get absolutely pure

maple syrup when you ask for^^

Pride of Canada"44

Maple Syrup
Retailers can guarantee the purity of "Pride of Canada" brand with

absolute assurance that they are giving them the purest and best maple
syrup that can ever be made. You can tell your customers that the
Government report guaranteed "Pride of Canada" to be absolutely
pure and unadulterated Maple Syrup and that it is made under the
most hygienic conditions in strict accordance with Canada's Pure Food
Laws.

When your customers want a real maple syrup for pancakes, etc.,

this fall and winter, fill their orders with "Pride of Canada" and you'll

always be sure of satisfaction and worth while profits at the same time.
Order from your wholesaler or direct from our representatives listed

below.

REPRESENTATIVES:—W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary and Edmonton: Oppen-
heimrr Bros., Limited, Vancouver, B.C. ; S. H. P. MacKenzie & Co.. 95 King St., East, Toronto, Can. ; J. W. Gorham & Co.,

Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION, LIMffED

Offices : 58 Wellington St. W., Montreal, Canada

IWi
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TRUE ORANGE

MARMALADE
The Reason Is

—

It's Good Marmalade

S H I R R I F F'S Marmalade
finds a ready sale always, be-
cause it's good marmalade.
There is no other way in

which a product can hold its

place in public favor. Shir-
riff's Marmalade is not a lux-

ury, but a necessity, in thous-
ands of homes in Canada.
The fact is, Shirriff's is so
delicious that people who
have once tried it, would
never be without a jar (or
pail) of Shirriff's Marma-'
lade in the house. If you
have some customers who do
not know how delightful
good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most cer-

tainly it will uphold your
store's reputation for qual-
ity.

SCOTCH BRAHD

MARMALADE,

IMPERIAL EXTRACT

COMPANY

TORONTO, CANADA

Sole Selling Agents :

Harold F. Ritchie

& Co., Limited,

Toronto and Montreal

The Public are

going strong

for 0X0 Cubes

Get your share
of the trade

Oxo Cubes are so handy and

good they appeal to everyone—

every man, woman and child,

rich and poor. Now is the

time to feature them in your

window displays, and in your

own advertising. Help US
and you will help YOUR-
SELF. 0x0 Cubes are big

and steady sellers all the year

round, but more than ever

NOW!

The Beef Cubes

"iThatSell

OXO Limited
MONTREAL

TORONTO WINNIPEG
Tins of 4, lo, 50 and 100 cubes
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''Purely Canadian
>y

Canadian cows produce, and always have produced,

Malcolm Milk Products.

Canadian capital started this enterprise and has

continued it ever since.

Every cent you spend and your customers spend

on Malcolnn products, stays in Canada for Canadian

development.

And you can always depend on the Quality, because

of the rigid inspection of source of milk supply and

the care exercised in the condensing process.

The Malcolm Condensing

Company, Limited

ST. GEORGE :: ONTARIO

The "Easy" way to

sell SAL SODA
Arm and Hammer Brand Sal Soda in handy
2^/^ lb. cartons, saves you time and money
formerly lost in weighing and wrapping the
bulk article. Bulk Sal Soda deteriorates
while Arm & Hammer Brand Sal Soda in

handy cartons insures the arrival of this super-
strength soda at your customer's home in per-
fect "full strength" condition.
Ask your wholesaler to supply you.

Church & Dwight, Ltd.

MONTREAL

PpCH

PSSh

l^^g^^NFOR STOVES
SHEET IRON AHO
STOVE PIPES

GUARANTEED
NO

pUST-- UST"^ NO '^ --^

NONSUCH
Liquid Stove Dressing can

be recommended as the

best stove polish manu-

factured and we guaran-

tee entire satisfaction.

Order a case from your

wholesaler.

"MADE IN CANADA"

The Nonsuch Mfg. Co., Ltd.

TORONTO

Selling Agents for Manitoba,
Saskatchewan and Alberta

:

STROYAN, DUNWOODY CO.,

Confederation Life Bide.,

Winnipeg.

Agents for British Columbia

:

QUELCH & STERLING
Vancouver, B.C.
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PROCTER «" GAMBLE DEPARTMENT

1"^^. Pi!

TTiis grocer knows the value of

Procter & Gamble products!
He knows that his customers realize the advantages of

using Procter & Gamble products not only because of

personal experience but also because of the national ad-

vertising that takes the P & G message into practically

every home. Therefore, he makes it easy for his trade

to secure all of the good brands that come from our

factories.

The photograph above was taken during a special demon-
stration sale of our products. He used originality in

handling the sale and consequently enjoyed an unusually

large volume of business.

The grocer who knows how Procter & Gamble products

are regarded by his trade will invariably push them, and
the results are always good. "The goods that come from

P & G are worth a man's time in pushing them," declared

one dealer. "They give more sales for a given amount
of effort than anything else sold in a grocery store."

V/t

of Canada, Limited 7
50 Bay Street, Toronto, Ont.

Send mail orders to any wholesale grocer

JAS.VS

WASHING
COMPOUND

THE GREAT INVENTION

Terrufs Colou OnftAnas

Gold
-soaip
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Zero weather boosts Klim Sales

KLIM is pure pasteurized skimmed milk,
powdered by our exclusive "spray" pro-
cess in our own planta which are located
in the heart of Canada's finest dairy
farms.

There is n'^t'.iini; like KLIM no source of
milk supply that is fresh, sweet and pure
uid:r all conditions. Never freezes, never
sours No w.-ste. For table use or for
/cooking.

W^'HEN the milkman comes too late foi

breakfast needs, when the milk arrives

frozen hard, when guests are entertained—is

the season when KLIM sales are easiest. All

that's needed is a suggestion from you, and

many of your customers will be giving you

extra .profit—profit that the milkman now
gets.

Put KLIM on your memo pad now—order

from your wholesaler next time he calls.

Canadian Milk Products Limited

10-12 St. Patrick St., Toronto.

81 Prince William St.

ST. JOHN
3)9 Craig St. W.

MONTREAL
l32 James Ave., E.,

WINNIPEG

B. C. Distributors: Kirkland & Rose, 132 Water Street, Vancouver, B. C.

It always pays to sell the best-—

that's why so many grocers feature

King Oscar Sardines

These nationally popular sardines are packed up
to a standard, not down to a price. Their flavor

and quality is so far above the average that they
never fail to win steady repeat orders from the

most exacting sardine connoisseur.

Only the finest selected Norwegian caught Sar-

dines are put up under the King Oscar label

and they're packed in pure olive oil. Your whole-
saler can supply you.

CANADIAN AGENTS :

John W. Bickle &,Greening
Hamilton, Ontario
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DISPLAY "BEE HIVE"
RIGHT NOW

A few tins of "Bee Hive" Corn Syrup on your counter or in

the window from now on will bring you new business.

Pure and wholesome, "Bee Hive" fills the bill for break-

fast use these frosty mornings, and for griddle cakes,

waffles and all other table uses.

Its reputation is of many years' standing ; its quality as

fine as can be produced. The flavor of "Bee Hive" will

meet with the general approval of your customers.

Other St. Lawrence quality products

include Durham Corn Starch and
Ivory Gloss Laundry Starch.

St. Lawrence Starch Co. Ltd.

Port Credit, Ontario
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NUGGET
BROOMS

The Best Repeaters in Canada
The photograph above shows the clean stock

of all "NuRKet" Brooms—not only on the out-

side, but right through to the centre. No
seeds, no stems are visible.

Is Your Broom Business
Steadily Growing?

Have you checked up your business in

brooms this year? It may surprise you to

find that some competitor must have been
cutting into your broom trade.

This may be due to the line you are carrying.

Women are shrewd buyers of brooms. They select

a brcom of good appearance—but it must be light in

weight, with carefully selected and trimmed stock

securely bound. They have learned by experience
that a quality broom is the most economical in point

of service.

Study the Line You Are Carrying
"Keystone" Brooms are the biggest repeaters on the

market. A new system of sorting and grading.corn
enables us now to absolutely guarantee a uniformity
in quality never before equalled in the making of

brooms.

There are eight famous brooms made under the Key-
stone Brand—the "Nuggett," "Patricia," "Klondike,"
"Elgin," "Evangeline," "Jubilee," "Great West," and
"Sterling."

Don't lose this profitable business
in brooms. Send for a sample ship-

ment of the Keystone brand to-day.

Stevens-Hepner Company, Limited, Port Elgin, Ontario
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WILL PLEASE YOUR TRADE
AND SHOW YOU A NICE PROFIT

WIRE US FOR A CAR OF ASSORTED WINTERS
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Sole Distributors

MAPLE LEAF TEAS AND COFFEES

MAPLE LEAF SEEDED RAISINS

LACROSSE (Sockeye) SALMON

Our Shipping Tonnage during July, August, September,

192 1, was the largest in our business history—(50 years)

We are Grateful. There's a Reason.

Prices and Good Service.

T. Kenny & Co., Limited
Wholesale Grocers

CHATHAM Phones 5, 85 Phones 154, 155 SARNIA
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Here^s a real opportunity to make
big extra Xmas and New Yearns profits

'''orontofOnt

Benefit by last year's experience

of hundreds of live grocers

Last Christmas and New Year's, many
aggressive merchants took advantage of
the increasing demand for unfermented
wines and beverages by displaying them
prominently in their holiday windows, and
remarkably fine results rewarded them.
Don't let this opportunity slip by you this

year—order a good supply of our carefully
selected and attractively bottled wines and
get these extra profits yourself. Many mer-
chants feature a Special Xmas and New
Year's Hamper of 1 doz. bottles made up of

a selection from the following:

Red Cherry Wine
Black Cherry Wine
Creme di Menthe
Ginger Wine

Port Wine Strawberry Wine
Slo3 Gin Blackberry Wine
Grape Wine Raspberry Wine
Tokay (White Grape) Wine

We are making special arrangements to fill

your Xmas orders carefully and quickly at

$4.50 per dozen—if you have not time to

write us, telephone your order or wire direct

at our expense.

Ontario Wine Company
New Toronto Ontario

Manufacturers of PURE NATIVE WINES. Price Lists on Application
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THE BIG PRUNE DRIVE
IS NOW ON

For the first time in the history of the industry a comprehensive

effort is being made to increase the consumption of prunes.

The California Prune and Apricot Growers, Inc., "Sunsweet"
—beginning Nov. 1st in Toronto—will start. a tremendous cam-
paign that will have everybody thinking about pi-unes—and new
ways of using them.

"SUNsWEET"
Watch the newspapers for the brilliant campaign on "Sunsweet"
and take advantage of it by cleaning up a couple of boxes mak-
ing them look nice and fresh—put them in the window or on

the counter—surround them with the 2 lb. and "nickel" cartons

—you will be surprised at the sale—also sales of custard and

corn starch.

The "Sunsweet" man will be in your store telling you about the

campaign—ask him to help you fix up a window—also tell him
to put your name down for Paul Findlay's (Henry Johnston, Jr.)

book on "Profit in Prunes"—which gives new practical side-

lights on merchandising prunes. This book is worth money to

you and contains the famous "Retail Price Selling Chart."

SAINSBURY BROS., LIMITED
ST. JOHN -- MONTREAL - TORONTO

WINNIPEG - VANCOUVER
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THE SUGARNOW A DAYS

PUJEE 3DD

Selling your customers the best

sugar is simply a matter of supply-

ing

Royal Acadia

Leading Grocers Everywhere Are
featuring this brand—finding it

pays to sell a product that is always

good.

INSIST ON ROYAL ACADIA
=From Your Jobber ^

ROYAL

SUGAR

f/^^'^t)
*

Rjre and Sweet

XXX
iQNe

Acadia Sugar Refining Company, Limited

Montreal -:- Halifax
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Fruits for Thanksgiving

and Christmas

If you want fruits of real quality

and good appearance for Thanks-

giving or Christmas—for any time

of the year, in fact—you should g?t

in touch with us.

"Quality Goods and Prompt Service"

is our motto.

SEASONABLE FEATURES

California Oranges and Lemons

Emperor Grapes

Sweet Potatoes

Johnathan Apples
.

H. J. Ash
44 Church Street - Toronto

Maple Sugar

cts

Per Pound

F.O.B. Quebec

In quantities of 100 lbs. and over.

Guaranteed absolutely pure

Dark color.

Send your orders direct to

Jos. Emond
St. Joseph St.

^^m

Quebec

^*.

CHRISTMAS STOCKINGS
Made in Canada

Much better value than the Imported -lines.

Prices:—80c, $1.20, $2.00, $4.00, $6.00,
$8.00, $12.00, $16.00 per dqe. ;

,

•Sample order bf $10.00 makes a 'splendid
assortment.

j5
* I

"'aji

/-^^ Wc sell cT

^ "Pleasant Surprise'

(hristmas Stocking
':^ Chu.jk full of Toys

' ' For O^noditin Girls <ui<l Boys

^r GREAT BIG VAUUE
Price lOf <5>f2<>P

Card like this size ,11 in. x 16 in. In suit-

able colors. Sent out with every order for
- ? 10.00 or over. - -u -

PUGH SPECIALTY CO.
LIMITED

38-42 Clifford St., Toronto.

New Layer Figs

New Table Raisins

Snowr Apples, "Delicious" Apples. Late

Howe Cranberries. Emperor Grapes. New
Taragona Almonds. New Messina Lemons.

The above are only a few of the new lines

appearing on the market, and of which

we have—The Best of Everything from

the World's Markets.

WHITE & CO. Ltd
Quality Fruits

Toronto, Ontario
^M O*"

.feti)'!;i.rti<S)Nt
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Now is the time to order your

Xmas Fruits / Fancy Grocery Lines

FAIR PRICES—HIGH QUALITY—FAST SERVICE
Seven direct lines leading out of Stratford enables us to give unusually fast

shipping service. Our stocks of Christmas Fruits (Foreign and Domestic)

Fancy Grocery lines, nuts, peels, etc., are always fresh and complete, while oui

old established reputation for fair square dealing is youi guarantee of right

prices. Let us send you our price list. Write us today.

JAMES LLOYD & SON
Wholesale Importers—General Commission Merchants

Stratford, Ont.
Box No. 266

r
pmtif
.tabl?-'

SALT
\f«STfB7suiC0

oo«"TmoHT
ONT

pURITy
....the ^^Salt" for the Xmas baking

There is nothing more important in the

cooking of the Christmas turkey, the

Christmas cake, or other Christmas
delicacies, than the "pinch of salt."

When you hand out "Purity Table

Salt," you can always be assured that

your customers use as pure and as

high quality salt as there is on the

market.

Mention "Purity" to the wholesale

traveler next time you order salt.

The Western Salt Company
COURTRIGHT, ONTARIO

f^
Jjiirifii

Ttabl?^

SUT
^I/wkterTsaltco.

OOUSTmOMT
OHT.

A _
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Old English Xmas Pudding (tti)
MINCEMEAT

LEMON CURD
PRICE LISTS AND FURTHER PARTICULARS

Tebbutt and Co.
"Established upuards oj a century"

Canadian Representative:

A. C. Chapman, 318 Dorchester St., Montreal

Melton Mowbray,
England.

A Fruit House That Gives

SERVICE and QUALITY
Do you realize that, these two things are the Biggest Business Getters there are ?

Hence the Reason for our Large Business Growth.

Large Buying — Large Sales
Make our

Prices Right — Stocks Fresh

Order Noav for Christmas

Oranges
Cranberries

Bananas

of

New Dates Vegetables

Lemons New Nuts
Apples Grape Fruit

BEST SERVICE IN ONTARIO

Grapes
Fish

New Figs

HUGH WALKER & SON, LIMITED
ESTABLISHED 1861

GUELPH - ONTARIO

ll!MinilllllllMlllllllllllllinMIIMUIMIMMIMIIIIIIIIIIMniMIIIIIIIMMIIIIIMniMIMIMin(nMIIIMIIIl!IIIIIIIIIIMMMMIIMIMIIIIMIIIIIIIIIIIIIIIIIIIIMIMIIIIinlMIMinilinilllllMIMIIIIII

BRODIE'S XXX
Self-Raising Flour

Let your customers know that you stock Brodie's
XXX Flour by getting up regular displays. Tell

them that Brodie's makes delicious pancakes,
light wholesome biscuits and muffins. Urge them
to give it a trial and you can depend upon it that
the perfect results it produces will bring them
back time after time.

Al your wholesalers.

Brodie & Harvie, Limited
Bleury Street, Montreal

Quebec Representatives

—

Renaud & Cie., Incorporated, Quebec
IIIIJIMIIIIIMIMMMMniHIIIIIIIMnillllMniinMIIIIIIIIHIIUIIJMIIIMIIMMIIIIIIIMUIIMIIIHtnUIIIIMIMIIIIIIIIIIIIIIIIIIMIIIIIMIIIIIMylllllllllllllMIIIIIIIIIIMMMIIIIIIIIIIIIIIIIIIIIIIMIIII^
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When it comes to Christmas
^1

—and the time for sa\ ourv Christmas Turkey

with Oyster Stuffing, for delicious Christmas

Puddings, Cakes and Pies—consider how flavor-

less e\er\ dish would be, without its allotted

grains of salt!

When you stock up with Christmas supplies,

don't forget i

WINDSOR SALT
Because Windsor Salt is absolutely the purest

salt you can buy, and consequently ha!$ the finest

sa\'our, it is the best to bring out every atom of

the fla\ or which gi\ es a zest to food.

Windsor Salt ne\er loses its savour. It is

essential in all Christmas cooking.

The Canadian Salt Co., Limited
WINDSOR - ONTARIO
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EZR/4 BUTLER EDDY
Bom Aug. 22. 1827: DlcJ Feb.. 1906

1

"'Jtiill[ni u'" mniim

PIONEERS
In every line of endeavor there are always those who blaze
the trail.

In the Canadian Match, Paper and Indurated Fibreware
industry two names stand out pre-eminently as pioneers—the
late EZRA BUTLER EDDY, founder of the E. B. Eddy Co., and
Mr. George H. Millen, inventor and former business adviser of
Mr. Eddy, now President of this world-famous firm. The story
of how over seventy years ago, the late Mr. Eddy first began,
the manufacture of matches, in a small bam where his daily
out-put amounted to a few dozen boxes, up to to-day, when this
out-put under the guidance of his able successor, Mr. Millen,
has increased to the astounding figures of over 350 million
matches a week, as well as vast quantities of paper, paper pro-
ducts of all kinds and Indurated Fibreware, is one as inter-
esting as a popular hook of fiction. Ekldy products are not
only pioneers of quality, they are leaders in sales.

The trail these pioneers have blazed can well be pointed
to with pride^ for at each stage of development EDDY PRO-
DUCTS maintained their leadership in sales and quality and
the confidence of the Canadian people against the competition
of the world.

The E. B. EDDY COMPANY, Ltd.

HULL, CANADA _

CJ

\-

00 ID) 00
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GEORGE H. MILLEN
I

PruiJenl oj the E. B. EJJy Company
On whom E. B. EJdy't manllcjtll

-MC
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From the primitive ''Flint and Steel

to the [last word in modern match craft

EDDY'S "SILENT 5"

Savages used to obtain fire by rubbing the sharpened end of a hardwood stick

against a notched piece of soft wood. Later came the "fire stones" and flint and
steel, used by the early inhabitants of Britain, the first step forward. Next the tinder

box, into which a stick of wood tipped with sulphur was dipped, to be lighted. About
the year 1826 the "lucifer" was invented.

The latter was a stick tipped with chlorate of potash and sugar, but to light it

the user was forced to carry a bottle of oil of vitriol, into which it had to be dipped to

set it alight. Then followed the common phosphorous and sulphur tipped match that

flamed by friction—an offensive and dangerous match that spluttered burning sul-

phur when lighted and the so-called safety poisonous match. Then came the crown-
ing achievement in the art of modern match craft—the "EDDY SILENT 5" the

world's safest, latest and most dependable match, eliminating offensive odor and
danger from poisoning—the match that burns with a steady flame and never breaks
off, never splutters and NEVER GLOWS WHEN EXTINGUISHED.

There are from 30 to

40 different brands
and 15 to 20 Domestic
lines of Eddy's world
famous Matches as

well as Wax Vestas,

Gas Lighters, Flamers,
etc. Each one a real
achievement in the art

of match-making, and
the fastest sellers in

their respective classes
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Get our prices before you order

XMAS CONFECTIONERY

Xmas StockinRs io retail

at 5c. to S2.50. See our

Lucky Tubs ai)d Doll

Sticks at from 5c. to 15c.

each retail.- These are the

greatest repeaters we ever

offered.

MR. .JOBBER AND MR.
RETAILER—WRITE IS

FOR PRICES

CHAS. UUDER CO.
Wholesale Confectioners

TORONTO

|!'^«t?C'^*C'!C^C!€*C*€^'!€*€^^'5€*€*C5€^C#f

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

STICKNEY & POOR'S
Rapid Cooking

TAPIOCA

Easy
to

Cook

S. & p. Tapioca makes dainty delicious desserts in a

jiffy. Your customers will buy it again and again, once

they know how easy it is to prepare. Tell them about it.

Like all Stickney & Poor Products it represents the

utmost in quality and dependability. Stock it. You'll

sell it fast.

Your co-operating servant,

•MUSTARDPOT"

f
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustard - Spices - Seasonings «

:lilliillilillliflilElllllliiilliilliiiiil§lsilil§lil|lilli|pJ|

^^Saxonia Brand Fruits^^

m

mini «m,
mini Mr

""III

Packed in half and one-pound packages. 5
imiii

,
m

vm

Z PRESERVERS OF
uimi

iiiji;
Candied, Glace, Crystallized and Drained, Citron, ||1

IIS Lemon, and Orange Peels, Pineapple, Ginger, Assorted Silt

S Fruits, Bigarreaux Cherries, Maraschino Cherries, etc ||3-

miiii ii«J

iiillii IIW

I Saxonia Fruit Preserving Co., Ltd. |
S Factory

S First Avenue and Ernest St., Montreal, Que.
mini

miui

S Sole Agents for Canada

Slllll

The John T. McBride Co., Limited

511 189 St. James Street, Montreal, Canada
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'Made-in-Canada'

'

Two Popular "Canadian Made" Sellers

MAD EH'i/A MILK
A delicious, economical and nutritious des-

sert that can be quickly prepared in a great
variety of dainty desserts. It is put up in

10-tablet packages and retails at 15c—

a

very fine seller.

JUNKET POWDER
^ESMi

This is Junket in powdered form. Just the
thing for quickly-made desserts. Retails at

15c with an excellent profit margin. Attrac-
tively packaged and comes in four different
flavors.

Chr. Hansen's
Canadian Laboratory

Toronto, Canada

SELLING AGENTS FOR CANADA:

LOGGIE, SONS & CO.
32 Front Street West, Toronto

Try a sample order of these
two high-grade lines. You'l!

find them quick movers.

There's always a big demand ^^

for olives during the Xmas Season W

CLUB HOUSE

OLIVES
represent the highest quality olives packed. They

are large and carefully selected olives put up in

attractively labelled bottles. This Fall and Winter

will see many social functions in your locality where

olives will be essential.

If you insist on Club House Olives from your

wholesaler you'll be sure of getting the best there

pideauHall

eoffee
'upon w.»m»iin»t.^

You'll find it easy to Sell

RIDEAU HALL COFFEE
Rideau Hall Coffee is always popular wherever it is

introduced. Its rich, full flavor and delicious aroma

will bring you new customers and keep them coming.

Club House Catsup is another one of our high standard

popular sellers. Try a sample order or write for list

of our other lines.

GORMAN, ECKERT & CO., LTD.,

LONDON, ONT.
Western Agents - Mason & Hickey, Winnipeg, Man.
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MR. GROCER
• . • • this is the old established

house that you can depend on

for high-grade lines,^ fair prices

and rapid deliveries

Years of honest, courteous service supply-

ing our patrons with only highest quality,

live selling grocery lines have built up for

this House an enviable reputation for fair,

square dealing. Our comprehensive stocks,

excellent warehouse and storage facili-

ties with sidings on all railroad lines en-

tering Ottawa enable us to give unusually

rapid service.

NOW IS THE TIME TO PLACE YOUR ORDER

FOR FANCY LINES FOR CHRISTMAS SELLING

Don't delay another day. Write for our
price list of fancy grocery lines and fruits

and place your order now to secure timely
delivery.

Sole Agents For These Famous Firms:

Amieux Freres, France. Packers

of only high-class goods un-

equalled in the world, such as

Pates de Foie Gras, Galantines,

Truffles, Sardines, Mushrooms,
Peas, Haricots, etc.

Caisson Brocard, Nice, France.
Pure Olive Oil.

C. Ferrier & Cie, Marseilles. "Le
Chat" Pure Castile Soap.

Hotchkiss Glass Jar, California.

Canned Fruits and Vegetables.

L H. MAJOR & J. SOUBLIERE, LIMITED
Wholesale Grocers

160 NICHOLAS ST. (P. O. BOX 145), OTTAWA, ONTARIO
Phone Rideau 25, 26 and 606



November 3, 1921 CANADIAN GTIOCER—Advert!mu, Section. 47

SomNor
Biscuit
TODvar

BUILD BIGGER BUSINESS
And Better Profits

The combination of high quality—and consistent advertising,

has made Som-Mor the best selling Biscuit in Western Canada.

The Biscuit in the Striped Package enjoys the favor of all who
have used them—gaining a reputation for purity, freshness, and
deliciousness, which guarantees a permanent demand for them.

Those who have not yet enjoyed them, are being constantly re-

minded by our advertising, and will eventually be buyers of the

Biscuit in the Striped Package.

You can help get this business for yourself, by co-operating

with our efforts—keep your stock complete, and display it.

The Biscuit in the Striped Package provides a
wide variety of high class biscuit, among which are
Som-Mor, Fairy Soda, Graham Wafers, Social Tea,
Ginger Snaps, Royal Arrowroot, etc. Order from our
nearest branch.

North-West Biscuit Company, Ltd., Edmonton, Aita.
Winnipeg

Moose Jaw

Regina

Saskatoon

Calgary

Nelson

Vancouver

Victoria
97



48 ( "A X A I ) I A N ( \Vx()CVA<—Advhii.vn(i Sectio> November 4, 192 L

There Are Big Extra Profits \^aiting For

Grocers This Fall ana vC^inter in

MARSH'S
Grape Juice

There is an almost endleSvS variety of ways in

which grocers can suggest delightful Fall and Win-
ter uses for Marsh's Pure Grape Juice that will mean
big extra profits. For instance, Marsh's Grape Juice

makes idea! punches, etc., for social affairs—or for

adding richness, color and body to sherbets, or as a

dainty flavoring for a great variety of desserts. It

is ideal for the sick room and its recognized health

v'alue beyond mere flavored beverages is making it

a big winter seller.

Feature it and suggest its uses, it will pay you well.

The Marsh Grape Juice Co.
NIAGARA FALLS, ONT.

1 1

^«!Ja*'^Vi^y8^ :^^H^^^^:^fmms^.
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ROBERTSON'S MARMALADES
(New Season's Pack)

From Paisley, Scotland

The New Season's pack of Robertson's Marmalades will begin to arrive in Decem-
ber, for distribution in Winnipeg and Western Points.

Robertson's Marmalades
Include the following kinds:

Sole proprietors of Golden Shred Marmalade Sole proprietors of

Orange Jelly iMncappie :\iarmaiade Silvcr Shred Marmalade
Tangerine Marmalade

A New and most delicious Marma- Ginger Marmalade Delightfulh flavored and most—
-j

lade m great demand. Green Fig Marmalade popular

Packed in 1 lb. and 2 lb. Jars and 4 lb. and 7 lb. tins and all standard tins full net weight.

Robertson's New Season's Prices will be attractive and will enable the Jobber and
Grocer to sell freely as they have done in the past.

Don't stock other lines before getting our prices which will be issued in good time.

James Robertson & Sons, Ltd.
Paisley, Scotland

are sole proprietors of GOLDEN SHRED MARMALADE

Feature Robertson's celebrated MINCEMEAT for shipment in time for the
Christmas Trade, packed in containers holding 14 1-2 oz., 29 oz., 6 lbs., and Kegs
of 1 3-4 cwt.

C. & J. Jones
Agents

id

144 Lombard St. Winnipeg

S
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HERE IS A BIG SELLER FOR THE CHRISTMAS TRADE

The Great Canadian Toy Dirigible Balloon.

Sells to the

Consumer
for 25 cents

Showing yt>u

the handsome
profit of

33 1/3 %
on each sale

THEY SELL THEMSELVES
149 of these airships were sold in one day in a Montreal store.

No loss, no waste, quick sellers, easily handled.
Cost per Dozen, $2.00.

MOHICAN BALLOONS IN 25-cent PACKAGES.
Small counter envelope package display stand for Mohican

picture balloons is the most profitable silent salesman a dealer

can place on his counter.

Takes up practically no space, no time lost in making

sales or handing out the packages.

$2.00 per doz. No charge for stand.

Write for Illustrated

Price List of Mohican Christmas boxes.

Mohican Mammoth Decorating Balloons imprinted with

Santa Claus, and the words "A Merry Christmas" in indi-

vidual envelopes supplied at $2.00 per doz. These are un-

surpassed for Christmas decorations.

Send in your orders early.

F. D. Cockburn, 149 Notre Dame Ave., East
WINNIPEG

Representative for Manitoba, Alberta

and Saskatchewan

George Holden, Limited,

929 Standard Bank Building,

Vancouver, B.C.

B. C. Agents

ROBERTSON & MURPHY, Limited
247 St. Paul Street, West MONTREAL
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The Old Stand-Bys

*«•••
'

" iriti..jaiii

These two long established brands of syrup, both products of the

Canada Starch Company, have withstood the test of time and

competition.

"Crown Brand' and "Lily White" Corn Syrups are now

known in every household from Coast to Coast, as a spread for bread

and toast and pancakes, and for baking and cooking. Housewives

should also remember to use " Lily White " syrup freely during the

preserving season, as in combination with sugar it will greatly improve

their preserves.

On the opposite page is shown the Company's latest product,

—

the most successful mixture of molasses and corn syrup—already

becoming well-known to the Trade under the name of " Lassies ".

THE CANADA STARCH CO., LIMITED, MONTREAL
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The New Partner

«w.2 POUNOS

UTSIES
"EClSTEOeO.

;^»>ASSES SCORN SYRUP

" Lassies
"—the delicious new comb nation of the finest Barbadoes

Molasses and Corn Syrup— It makes an excellent table syrup and is

also being used for cooking and baking, for making candy, for cakes,

etc. Its qualities should make it as popular in the home as

" Edwardsburg Crown Brand " and " Lily White " Corn Syrups.

Now is the opportune time to display and sell this new line. Fall

and winter months stimulate the demand. The bright label on the

tin makes an attractive display. It will bring you in new business.

THE CANADA STARCH CO., LIMITED, MONTREAL
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A Line of Steady Profit

for the General Store

Where do your customers secure their Paint and Varnish? Are
you getting this business—or are you neglecting what can be
made one of the most profitable departments in your business?

For, after all, your store is the logical place for your customers
to buy their paints and varnishes—that is if you stock the right

line, the line of quality and satisfaction at fair prices.

K®I^
IS a

Complete Line of Paints and Varnishes

You are getting most of the trade of your customers—ELASTICA
will get you their paint trade and will win you many new cus-

tomers among the paint users of your community.

ELASTICA offers every general storekeeper a splendid oppor-

tunity to increase his profits. Let us tell you the whole story

—

Send us a post card to-day.

*Save the surface and
you save aU ^^7^

TORONTO

MONTREAL WINNIPEG HALIFAX VANCOUVER
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Cable Address—All Branches

"DONBAIN"

CODES:

A.B.C. 4lh and 5th Editions

Armsby 1911, Western Union

and Bentlcys

DONALD H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by se/vice we mean we
give our principal's account

preferred attention in every

respect ; v/e have a sales organ-

ization second to none ; ex-

ceptional warehouse accom-

modation at all points, along

with the financial responsi-

bility which means much to the

manufacturer who wants some
guarantee of stability from

their representatives.

THE NATIONAL BROKERS

HEAD OFFICE :

WINNIPEG, MAN.
Branches: REGINA SASKATOON EDMONTON CALGARY VANCOUVER MONTREAL

Also Saracen's Head, Snowhill, LONDON, E.C. 1, England
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Mason & Hickey
MANUFACTURERS' AGENTS

Head Office at Winnipeg, Manitoba
BRANCHES:

Fort William Regina Saskatoon Calgary

Edmonton Lethbridge Vancouver

WE REPRESENT THE FOLLOWING FIRMS
Anglo-British Columbia (The) Packing Co.,

Ltd., Vancouver.
Salmon.

Arbuckle Brothers, New York.
Green Coffee.

Arroz Milling Co., New Orleans.
Rice.

Biggs Fruit & Produce Co., Burlington, Ont.
Cider, Evaporated App'es.

Borden (The) Co., Ltd., Montreal.
Canned Milk.

California Packing Corporation, San Fran-
cisco.

Canned Goods, Dried Fruits, etc.

Canada Nut Co., Ltd., Vauicouver.
Peanut Butter and Salted Peanuts.

Canada Starch (The) Co., Ltd., Montreal.
Starch, Syrup, Glucose, Mazola and Gluten
Feed.

Creamette (The) Co., Minneapolis.
Macaroni Products.

Crescent Manufacturing Co., Seattle.
Map'eine.

Crown Broom Works, Ltd., Vancouver.
Brooms.

Dominion Sugar Co., Ltd., Chatham, Ont.
Sugar.

Dunbar Molasses & Syrup Co., New
Orleans.

Molasses.

Dyson (The) Vinegar Co., Ltd., Winnipeg.
Vinegar.

Foster & Holterman, Ltd., Brantford.
Honey.

Gorman, Eckert & Co., Ltd., London, Ont.
Olives, Spices, etc.

Harper Presnail Cigar Co., Ltd., Hamilton.
Cigars.

Ingersoll (The) Packing Co., Ltd., Inger-
soil, Ont.

Cheese.

Kellogg Toasted Com Flake Co., Toronto.
Corn Flakes.

King-Beach (The) Mfg. Co., (1920) Ltd.,

Mission City, B. C.
Jams.

Loggie, W. S., Co., Ltd., Chatham.
Lobsters and Blueberries.

National Licorice Co., Montreal.
Licorice.

Nicholson & Brock, Toronto.
Bird Seed.

Procter & Gamble (The) Distributing Co.,

of Canada, Ltd., Toronto.
Bulk Crisco.

Sidney Trading Co., Ltd., Sidney, B. C.
Clams.

Standard Export-Import Co., Ltd., Stavan-
ger, Norw^ay.

Sardines.

Taylor, W. A., Con. & Mfg. Co., Ltd.,

Winnipeg.
Horseradish.

Tetley, Joseph & Co., Ltd., London, Eng.
Tea.

Wethey, J. H., Ltd., St. Catharines.
Jams and Mincemeat.

Mason & Hickey
287 STANLEY STREET WINNIPEG, CANADA
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We are especially well equipped

to market your product

in this rich field

When you enlist the services of this live selling organiz-
ation you will have behind your product an energetic
staff of 14 experienced salesmen who know this rich

Western territory in all its phases.

We have resident sales managers at every jobbing centre

who are in daily touch with the wholesale trade. Our
detail salesmen reach every buyer from the Head of the

Lakes to the Rocky Mountains.

We are equipped to look after consignments and for-

warding.

References—Union Bank of Canada, any of the firms

whom We represent and the Wholesale Grocery

Trade. Write us for further particulars, to-day.

W. H. Escott Co., Ltd.
Manufacturers' Agents and
Wholesale Grocery Brokers

WINNIPEG, FORT.WILLIAM, REGINA, SASKATOON, CALGARY, EDMONTON

m iiiii
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We
thoroughly cover

Canada

E. N. - w. E. SOPER
iii^"

lli,

Manufacturers Agents
Commission Brokers

63 Sparks St. Ottawa

With experience and every essential facility

at our disposal, we are enabled to offer

you a type of service that will bring

you big results in this rich

MANUFACTURERS
of FOODSTUFFS

Are you interested in securing distribution in

QUEBEC PROVINCE?

We Cover the Trade Thoroughly. Best References.

GEO. D. LACHAINE,
Write Us 18 Dalhousie Street,

Information Q"'^''' ^- Q'

Ship Your Goods to the Well Known Firm of H.

L. Perry Co.. Limited. Storage (Free and Bond.)

Distributing and Assembling

of Pool Cars Our Specialty

COMMISSION DEPARTMENT

Coupled with "the above service, we have a

Commission Department with a competent staff,

operating throughout the entire West.

This department will execute any buying or

selling commi'sions for you.

This Combination of Departments offers a
service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG

Splendid Warehouse Facilities

Large, bright rooms, on C.P.R. tracks; one
Section heated for perishables, special

elevator for easy loading, driveway for
trucks. Centrally located. Warehouse
your goods here.

Can also give manufacturers good repre-
sentation in Toronto district.

J. K. McLauchlan
275, 277, 279 King Street West, Toronto

Telephone Adelaide 5272

i
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WESTERN CANADA

H.P.PENNOCK&C0..LTD.
WHOLESALE COMMISSION BROKERS

H£i£ WINNIPEC orncE

f
k

MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

REPRESENTING

"Lantic" Sugar

"Windsor" Salt

Lea & Perrin's

Alexander Molasses
17».^»*.M^A^ Jams and
li.mpress picWes

Albatross Pilchards

Grimble's Vinegar

Marr's Salad Dressing

Reliance Ink Company 64

See Page

- 41

- 61
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The House of Scott-Bathgate Co., Ltd.

WINNIPEG

What it Stands for

The steady growth and development of our
business indicates progressiveness.

Service, Integrity and

Reliability are the cor-

ner stones on which

our business has been

built.

Here is an organization
fully equipped in every
way to introduce your pro-
duct and push it in a way
that spells quick, profit-

able returns.

Twelve of our salesmen
do retail selling exclusive-

ly, and others work among
the wholesalers.

The Home of the Scott-Bathgate Company, Limited

To the manufacturer who is looking for an efficient

Western House to represent him, this company cannot

be excelled in efficiency, reliability and result-getting.

We are agents for Christie 's Biscuits

and Robertson s Confectionery,

We are always glad to furnish those interested with particulars of our organ-

ization, financial standing, etc., and information about the Western Market.

SCOTT-BATHGATE CO., Ltd
149-151 Notre Dame East, Winnipeg
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WESTERN CANADA

FRANK H. WILEY
Mfn.' Asent and Importer

GROCERIES and CHEMICALS
8ai«»Bien coTcringr Manitoba, Saskatchewan,

Alberta and British Colombia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents aitd Grocery Broker*

Cor. Princess and Bannatsrne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Stroyan-Dunwoody Co.
Wholctale Brokers •nd Commitsion A{ents

Cwifederitioii Life BIdg. - Winnipeg
I a*a|>l«d vflh Rstiabililj bfinn RmuIU

We want jaor buineM. Write ut.

S. G. FREEZE
Manufacturers' Agent & Merchandise Broker

Agencies solicited

Satisfactory representation guaranteed

806 Herald BIdg., Calgary, Alberta

FARLEY MYERS LIMITED
Manufacturers Agents

and
Commission Brokers

57 Victoria Street,

Winnipeg, - Manitoba.

DONALDSON PHILLIPS AGENCIES LTD.
744 Hastings West. VANCOUVER Cable Address " LIVEWIRE '

MERCHANDISE BROKERS, IMPORTERS, EXPORTERS
Canned Salmon, Nuts, Dates, Seeds, Cocoa-butter, Cereals etc.

S. H. WHYTE MFG. CO., LTD.
McRae Building, Winnipeg

Wi.olesale Brokers and Commission Merchants
We represent

RAYNER & CO.. LTD., of London, England
K. C. Brand Goods

I'otted Pastes, Indian Clmtney. Preserved
China Ginger, Sauces, Gravy Browning
Olive Oil, etc.. and are open to re-

present a few more "Quality"
Lines.

G. B. Thompson & Co., Ltd.
Wholesale Commission Brokers and

Manufacturers' Agents
OLD COUNTRY AGENCIES WANTED
Storage, Warehouse and Transfer Track.
149 Notre Dame Ave. East, WINNIPEG

Established 1&98.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

Molasses
ALL GRADES FOR CANDY MAKING, COOKING, AND TABLE USE

ALEXANDER MOLASSES CO., CINCINNATI, U. S. A.
Canadian Distributors: H. P. PENNOCK & CO., LTD., WINNIPEG and BRANCHES.

The Largest

in Western Canada
We are the largest Storaga,
Distribating and Forwarding
House in the Western field.

Total Storage c>pace ninety-six
thousand square feat of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.
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ONTARIO

J.R. Wilson & Company
BROKERS

EXPORTERS IMPORTERS
Dried Fruits—Food Products-

27 Wellington Street, East

TORONTO, CANADA

Langley, Harris & Co., hi.
Manufacturers' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Halifax. N.S. : Winnipeg, Msn.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatiMfactory Representation Guaranteed

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparka St., Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey. Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. : and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMi'ANY
Commission Brokers. Manufacturprs' Ae^nts
LAING BUILDING. WINDSOR. ONT.

Hambiin-Brereton Go. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

Buying Agents Required
Principal towns of Canada, by large, old

established English Jam makers, manu-
facturing high-class goods, at moderate
prices. Exclusive territories will be allot-

ted. Reply with trade references, (Eng-
lish prefe'-redl. B. H. ILES, Twyford,
Avenue, Shirley, Southampton, England.

R. C. BLACKBURN
Manufacturers' Agent and Merchandise Broker

60 Front St. West
TORONTO

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers

32 Front St. West,

TORONTO

George G. Yorke
4<l Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.

London Eng.
The largest and oldest Wholesale Grocers

in the Empire.

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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EASTERN CANADA

TELEPHONE MAIN 7143 1

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importc
& Exportateurs
Pois ct Feves Peas

Produits Alimentaires Food
ST. NICHOLAS BUILDING,

rs

& Exporters
and Beans
Products
MONTREAL

GEO. D. LACHAINE
Manufacturers' Agent and Commission Brolicr

Representing:

The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax. N. S.
Jos. Dufresne. Biscuits, Chocolates and Con*

fectionery. Joliette, P. Q.
Over 30 years in Business. Best references and

Connections.
18 Dalliousle Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

B. & S. H. THOMPSON & CO.
LIMITED

Head MONTREAL Office

Agents for Canada for the HOMCO Products, including

Hard and Soft Soaps, Soap Chips, Salad Oils,

Compound Lard, Castor Oils, Sanctuary Oil, etc.

ENQUIRIES INVITED

Now is the Time to Buy-don't wait

Consult these Advertising Pages
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Cable Address:
"STUWAT" WESTERN UNION

UNIVERSAL EDITION
A. B. C. 4th and 5th Edition

Codes:

BENTLEY'S FIRST EDITION
J. K. ARMSBY'S LATEST
CROSS.

To Manufacturers and Packers.

ONE WORD
Conveys our whole message to those wishing representa-

tion in our Western Market.

RESULTS
It is not our policy to make extravagant promises but we
can give you service that brings results.

Years of experience in the West enable us to render man-
ufacturers valuable service and guidance in placing their
goods both economically and efficiently.

We cover Manitoba, Saskatchewan and Alberta.

We specialize in Grocery, Drug and Confectionery lines.

Our organization, reaching both the wholesale and retail

trade throughout the three Provinces, is at your disposal.

WATSON & TRUESDALE
WINNIPEG

Regina Saskatoon Fort William Calgary Edmonton
References: Bank of Montreal, Winnipeg. Trade references on application

EUGENE PICHER
COMMISSION MERCHANT

Grain, Hay, Provisions
and

Fish Specialties

HERRING TURBOT CODFISH
CORRESPONDENCE SOLICITED

91 Dalhousie Street - - Quebec

FOR ABSOLUTE SATISFACTION
SPECIFY

RELIANCE PRODUCTS
INK, MUCILAGE
WATER GLASS
SEWING MACHINE OIL
CASTOR OIL
GLYCERINE
CARBOLIC ACID

RELIANCE INK CO., LTD.
WINNIPEG

YOUR JOBBER HAS THEM

OAKEY'S
''WELLINGTON'-'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy. 147 Bannatyne Ave. E^>t.

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hsuison Co., Ltd.
MONTREAL



I

HARRISONS
AND

CROSFIELD

Coristine Bldg

Import Dept.

IMPORTERS OF EASTERN PRODUCE

HEAD OFFICE:
LONDON, ENG.
BRANCHES
Colombo
Calcutta
Calicut
Cochin
Quilon
3atavia
Bandoeng
Tandjon'^ Baiey
Kuala Lumpur
Labuan Bilik

Medan
Kobe
Tangier

Enquiries Solicited

For—
PEPPERS

ALL KINDS OF SPICES
TAPIOCAS
SAGOS

MILD COFFEES
COCOAS

DESICCATED GOCOANUT
ETC.

ALLIED
COMPANIES
New York
I'hUadelphia
San Francisco
Slianghal
Hankow
Foochow
Singapore
i'enang
Kuantan
Jesaleton
Sandakan
Melbourne
Sydney
Brisbane
Adelaide
Perth
Wellinffton
Auckland
Dunedln
(^hrlstchurch
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msTER nhson
PLUO SNiO»CINO

I^'s^ood Tobacco"

You psclc real enjoyment into your pipe
when you fill up with Matter Ma>on.

Because the fine flavor that !• packed into

the Matter Ma*on plug. HOLDS lo the U*t
pipeful. There it no better, handier or more
economical way to buy hifh-srade tobacco,

than in th« bi^ plus of Master MaLaon.

Big Profits in

the "Big Plug"

Retailers who have handled Master

Mason Plug Smoking know there is a

wider margin of profit on it than on

other brands of tobacco.

That is the reason it pays to tie up with

the big Master Mason advertising cam-

paign. You sell more tobacco and you

make more money on the tobacco you

sell.

Don't miss any of the big Master Mason
profits. Start now to push the Big Plug

in your store.

ROCK CITY TOBACCO CO.
Limited

QUEBEC - - CANADA

M4SIER

D

<vvfe.:- - •
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NOW IN OUR NEW HOME
Steady growth of business in recent years has necessitated a change tr;

new and larger premises where we are now in a position to give even

better service to our customers. Our new home is at 275 to 281 King
Street East—convenient to the downtown section of the city. With

a total frontage of 65 feet and a total floor space of 8,500 square feet

we now have the facilities for displaying our machines to better advan-

tage and giving our best service to dealers in every particular. We are

also greatly helped in this respect by our machine shop which is a fea-

ture of our new premises.

The steady growth of our business is due to the superiority of

Hobart Mills, Mixers and Meat Choppers and the Van Berkel Slicer

—machines built right—sold at a fair price and backed up with a real

Service department.

We can now supply the Grocer with a "Made-in-Canada" HOBART
ELECTRIC COFFEE MILL. We will soon be manufacturing cur

entire line in Canada.

HOBART MANUFACTURING CO.
275-281 KING STREET EAST TORONTO. ONT.

_j*^^
BRANCH OFFICES:

RYAN BROS.. 1 10 Jones St. E.. Winnipeg, Man. E. S. CHAMBERS, 424 Cordova St. W., Vancouver

A. W. SCHELL, 886 Notre Dame St. W., Montreal P. A. WILSON, 93 Prince William St., St. John, N.B.



FAC£ THE FACTS
New business methods are required

to meet new business conditions

Old methods invite failure

This merchant is trying to meet present-day condi-

tions with an out-of-date store system.

( 1 ) He can't get the records he needs.

(2) He guesses about the amount of outstanding

accounts.

(3) His customers get slow service.

(4) He gives no receipt to his customers.

(5) There is no incentive for his clerks to do better

work.

(6) He hasn't been able to reduce expenses.

He complains about conditions.

He is discouraged. He fears failure.

»WE MAKE .CASH REGISTERS FOR EVERY LINE OF BUSINESS. NOW PRICED AS LOW AS $100^i5.^

F

IpASH REGISTER COMPANY- TORONTO ON
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FACB TH£ FACTS
New model National Cash Registers

help merchants meet new conditions

New methods insure success

This merchant has installed a new model National
Cash Register especially designed to help merchants
meet new conditions.

( 1 ) It gives facts necessary for managing his business*

(2) It provides an easy way to keep tax records.

(3) It gives quick, accurate service to customers.

(4) It prints a receipt for each customer.

(5) It helps clerks sell more goods.

(6) It reduces overhead.

He has made conditions in his store right.

He is meeting present-day conditions successfully.

A National Cash Register is

the only machine that issues a
receipt, indicates, adds, prints,

classifies, and distributes rec-

ords at the time of the sale,

all in one operation. No figure

work. No delays. No mistakes.

Just read the totals.

WE MAKE CASH REGISTERS FOR EVERY UNE CM? BUSINESS^NOW PRICED AS LOW AS $100t.i:»;j

qrn F^J^^ILa
pASH REGISTER COMPANY- TORONTO ONTj
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BUTCHERS!
What did your Ice cost you

this year?

One Cylinder Type Compressor
1 or 2 Ton Capacity

Suitable for any ordinary size
Butclier Shop

Refrigerator Display Cases

The cleanest, safest, most profit-

able way of displaying fresh or cook-

ed meats is in a Freeman Refrigerated

counter or display case.

We make these cases in separate

straight sections or in ell shape as

shown. Ell shape permits of cash reg-

ister or scale space at the corner. Our
illustrated booklet shows many types
of display counters. Write for it.

Have you ever figured out just what ice refrig-

eration costs you, in actual cash paid for the ice—in

time and trouble and general mussiness of looking

after your ice box? How much money do you throw

away in "trimmings" made necessary by the discol-

oration of meats that are ice cooled?

The Freeman Brunswick Refrigerating plant,

by supplying DRY, cold air to refrigerator or display

counter, keeps your meat fresh, red and attractive

to customers. With its use refrigeration is available

at all times and at an astonishing saving over ice

cooling.

Freeman Brunswick Refrigerating plants are

simple and easy to operate. Scores of satisfied

butchers in Canada endorse this statement. Let us

send you our booklet which gives full particulars.

Machines from 1 to 12 ton capacity. Our ex-

perts will, after inspection, advise you definitely and
concretely regarding your refrigeration needs.

ThisService is Free

The "Ultimate," one of the many Freeman
Refrigerator Cases

W.A. FREEMAN CO., Ltd.
TORONTO OFFICE:

17.3 King St. East
Phone Main 4684 HAMILTON, ONTARIO WINNIPEG AGENTS:

Saunders Supply Co.,

175 King St.
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BUTCHERS!
Have you ever read the

Freeman Refrigerator Guarantee Test?
Freeman's Refrigerators are bui

easy to operate, closing air tight on a

built on the same principle, they do n
Dry Air Circulating System, which em
dard refrigerators has the added adv
cooling room ceiling. This flue carri

rise in the centre of all cooling roo
no outlet whatever and condensed on

»

It right. The doors though heavy are
rubber gasket. The windows are

ot bind nor leak air. The Freeman
braces every valuable feature of stan-
antage of a warm air flue built in the
es away the warm air and gases that
ms. Heretofore, this warm air had
the ceiling.

All Freeman *s Refrigerators

are subject to the following test:

GUARANTEE TEST

As a means of testing the complete

absence of dampness in a Freeman
refrigerator, matches placed in the

storage room over night will light on

the walls of the room.

Write for our latest catalogue.

In addition to refrigerators of all

sizes, we supply to the grocery and
butcher trade, meat cutters, coffee

mills, butcher blocks, slicing machines,

show cases, paper bags, skewers,

twine, flour, spices and machinery of

all kinds.

Style B 8

A Splendid Combination
Refrigerator

W. A. FREEMAN CO., Ltd.
TORONTO OFFICE:
173 King St. East
Phone Main 4684 HAMILTON, ONTARIO WINNIPEG AGENTS:

Saunders Supply Co.,
175 King St.
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SPECIAL PRICES
ON

Cheese Cutter and Cabinet

Saves Time, Money and Cheese

Cutter $20.00 Cabinet $20.00

Cutter and Cabinet $35.00

TAKE ADVANTAGE OF BARGAIN DAY

WALTER WOODS, LIMITED
HAMILTON and WINNIPEG



John McCorrie & Son, Chatham, Ont.

A Sell-Yourself Model Grocery
Does this not appeal to you—go along seeing bot'i goods and price while waiting your turn to be
served, or while waiting for a friend being served i i Walker Bin equipped store like this. Put your
ideas and prejudices aside for the moment, stand outside and look in. Would you rather walk into ihis
store and be served with goods and price known in advance to be satisfactory, or in some other store
on the street where, if you ask for prunes, rice or beans, they dig some out of a box, bag or drawer, if

you want to see them, then you ask the price on this, that and the other. This all takes time, patience,
and if you don't like quality or price may be embarrassing.

A large Kegina Departmental Store, uses

,
'hese bin sections in their serve yourself
^rocery. All goods are packaged in dif-

ferent pize or price parcels before being
olaced in bins. The bulk display is on
"ront of bin and inside the goods ready to

')e placed in the buyer's basket. Fancy bis-

cuits and cakes are sold the same way, and
it is the logical Groceteria equipment.
They save expense and clerk hire, hence
more cash stays in your till, so use them,
I'ou'll never make money until you do.

Send floor plans for quotations.

No. 3 Display Counter
9 feet long shown, 1,500 lbs. $200.00
12 ft. 4 in. capacity 2,000 lbs. 275.00
15 ft. 8 in. capacity 2,500 lbs. 350.00

Nice to have in a rented store

The Walker Bin & Store Fixture Co. Limited

Kitchener, Ont.
Not«:—Lea's fixtures shown in this issue used 15 years and good as new.
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The Barr Account Register

(i renton,(!)tit.

Mr. RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10,00 a Month?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper

—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a com-
plete statement showing every item purchased?

III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock?
IV. After 15 months to continue to give you this service for nothing as long as you remain

in business?

That is what the Barr Register will do.

GEORGE LANE, Western Representative

Write us and let us demonstrate.

227-231 McDermot Avenue, Winnipeg, Man.

ARCTIC
REFRIGERATORS
pay for themselves quickly. They

reduce your loss through spoilage.

Food always in good condition

means satisfied customers. A size,

style and price to suit you. Send

now for Catalogue.

JOHN HILLOCK & CO., LIMITED
Offices, Showrooms and Factory:

154 George Street, TORONTO

AGENCIES—\. TILLEY. 54 McGill College Ave., Montreal.
GEORGE CAMERON, Sparks Street. Ottawa. J. McMILLAN,
280 Main Street. Winnipeg. WESTERN BUTCHERS' SUPPLY
COMPANY. Regina. Sask.

Yo u r Money is Always
Good When Invested in

an "Arctic."

STRONG DEMAND
How many of your customers like, but are unable v,o

obtain good beer? Order a supply of Canadian Malt

Extract, guaranteed pure and wholesome, and cash

in on this condition. Clear and easily followed

instructions are supplied free with every 2% lb. can

of Canadian Malt Extract, which makes from 5 to 7

gallons of fine, old fashioned beer.

Write for agents' terms—good proposition—no
license required to handle our product.

CANADIAN MALT EXTRACT CO.,

16 Pearl Street, TORONTO Reg'd

Triangle

Sanitary

Waxed

Paper

A Qual'ty line, which Quality Wholesale Grocers will want to

handle. Our Prices are cotipetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough - Ont.
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It Soon Pays for Itself
The "Eureka" Refrigerator is a real investment
You get your money back in a short time and fro
The "Eureka" Refrigerator is an investment bee
deterioration. When you keep your perishable f

them in the proper condition. You retain your p
The "Eureka" adds to the attractiveness and sel

shop" fixture that actually sells goods because it

Write for catalogue. There is a "Eureka" R
time to pl^ce your order. We can make prompt
ator ready to use on the first warm day of next

when installed in any grocery or butcher's store.

m then on you will receive regular dividends.
viuse it cuts to a minimum all losses through
oodstuffs in a Eureka your customers always get
resent trade and gain new.
ling power of a good store interior. It is a "front-
displays them under ideal conditions.
efrigerator for all requirements and now is the
shipments now, and you will have your refriger-
spring.

The Eureka Freezer Counter Case

Model 105. Size 40 in. by 36 in. by 10, 12, 14, 16 and 18 feet leng-ths. Upper division for display. Lower
compartment for storage. Handsome Oak Case, Fumed wax finish, with Vitrolite panels.

This counter will obtain and retain a temperature BELOW FREEZING with the use of salt and ice only ;

also temperature can be reeiilated to any deeree desired. WE GUARANTEE ANY EUREKA FREEZER
COUNTER CASE to do this—and more. Write for full information on the most successful method of

refrigerating and displaying: your goods in front of your customers.

PATENTS OWNED BY

THEfEUREKA REFRIGERATOR CO., LTD.
Head Offices and Factories: OWEN SOUND, ONT.



The bright, well lighted store will

^et the most business this Xmas

THE EDMUNDS

"BRITELITE"
will make your store bright, attractive and well

lighted—the kind of a store that all other things

being equal will draw the greatest number of shop-

pers. Write for full information about this modern,
efficient and economical lighting system.

J. H. EDMUNDS CO., LIMITED
Manufacturers of

ELECTRICAL FIXTURES
221-227 RICHMOND ST. W., TORONTO, ONT.

Phones Adel. 6731-6732

Buried in Burning Coal

for 18 Hours!

A recent report from one of our largest

chartered banks says:

"During fire, Safe fell from upper

floor into cellar, into 15 tons of burning

coal, and remained there 18 hours. Every-

thing came out intact."

Duration of fire, intensity of heat or dis-

tance of fall need not be considered, when
you have your valuables in a Taylor Safe.

Write us for quo-
tations on our
Fire-Proof Safes
and our Steel

Cabinets for fyl-

ing.

J. & J. TAYLOR
LIMITED

Toronto Safe Works

Toronto - Ontario

Branches: Montreal,

Winnipeg, Vancouver

FIBRE-GLASS
DISPLAY COVERS

—protect perishables
—increase sales

Foodstuffs well displayedare half sold. FIBRE GLASS DISPLAY COVERS
permit ideal display of bulk perishables and other foodstuffs, prevent deteriora-

tion and speed up sales.

Fibre Glass Display Covers are light, durable, will not crack, are easy to clean,

and cheaper than glass. Made in a great variety of styles and sizes.

Write for particulars and Price List.

Sole Distributors for Ontario:

EBY-BLAIN LIMITED
WHOLESALE GROCERS, Scott and Vront Sts., TORONTO
Manufactured by FIBER-GLASS GOODS COVER CO., Inc.

CHICAGO, ILLINOIS
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Read what thisBrantford

Grocer says about his

JACK FROSTSYSTEM

"Last spring when we considered our mounting ice

bills and the inability to secure adequate supplies of
ice at all times we decided to try the Jack Frost
Refrigeration System. We have been more than gra-
tified with the success of it so far, it having saved
us an average of $30 a month. The upkeep is a
small expense and the fact that we always can
maintain an even pre-determined dry cold temper-
ature at all times without any attention, or bother
with handling impure ice is certainly a real benefit."

Jack Frost Refrigeration outfit will do the same for
you, Mr. Grocer. Your perishables will keep longer
and look better with this ideal refrigeration—it will
save you money, worry and time.

Write for further information today. Jack Frost en-
gineers will gladly advise you on your refrigeration
needs without obligation.

Toronto Laundry Machine Co.
LIMITED

1951 Dundas Street West, Toronto

i

j^(!S»^«fr^S«o--:
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Three good reasons for buying our books:

ETTER QUALITY

BETTFR SERVICE
ETTER PRICES

Counter Check Books
Made in Winnipeg

We have recently installed an up-to-date Check
Book plant, including carbon coating machines, and
are now in a position to supply Western book users

with Western-made books, in either Carbon Leaf or

Black Back styles.

We cater to the merchants and other users of

sales books in the Western Provinces only, and be-

cause of our location are in a position to give better
service to our patrons than the Eastern firms, whose
plants are several hundred miles away.

Our books are unbeatable, either in quality or
price, and our service the best obtainable.

Try us with your next order for books.

We guarantee satisfaction.

WESTERN SALES BOOK CO., LTD.
COR. KING AND JAMES, WINNIPEG, MANITOBA

'ATCHET
PATENTS PENDING. ;>

The Pictures
Tell The Story
Are you getting your share of the

profits on this fast seller?

Our Display Box sells it.

Give it a chance to work for you,

by placing it on your counter.

lENSON f^^ss^.

^NiPeQ-cANAD^'
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NATIONAL
Showcases

and

Fixtures

Twenty-five

Years'

Experience

Behind

Our Work

Write for Prices

Sovereign

National Show Case Co., Limited, 578 Queen St. East, Toronto

-4--0NE WIREBOUND BOXES DELIVER THE GOODS

BUSHEIt
J

I—^^^^T^'~!
APPLBHK 'j^j^kgl i

tm:^n-->ivi^nmb

[
Ti.i.fiwhi iFxi.i.^r.i,-.'

Ml^Mm;!
r

,„ THEflOVAL BANK OF CANADA

itlHfGUDOEN^COMPANY'

An ever increasing number of shippers are using -4-One- Wirebound Boxes.
They have found—as you will find—4-Ones- show a considerable saving, not only
in initial cost, but in

STORAGE SPACE, ASSEMBLING AND CLOSING, FREIGHT AND EXPRESS, PILFERAGE

"Bound with Steel Wire, simply cannot come apart."

CANADIAN WIREBOUND BOXES LIMITED
Toronto Hamilton Montreal
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BARRELS

For Cider and \inegar

Tight Cooperage of all Descriptions

Canada Barrels & Kegs,
LIMITED

Waterloo Ont.

-^iiilliiiSisiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii§iiiiiiiiiiiiiiiiii:i:

The Most Sanitary In The World

DOMINION SLICER
CLEANED IN A MINUTE.

A machine of few parts. All complicated machinery
eliminated.

ABSOLUTELY THE CLEANEST, SAFEST and easiest run
ning made.

INVESTIGATE BEFORE BUYING—It will pay you.

Old machines taken in exchanga.

Dominion Slicer Corporation
110 Church Street, Toronto

Agents for Quebec Province Wanted

Why do so many Canadian

Merchants feature

HIGH-GRADE PENCILS
First because there are no better pencils made in the
A^orld and they're Canadian throughout.

Second—because there is no duty or exchange to pay
as in imported pencils, merchants can sell Cane's
Canadian made Pencils at a greater profit.

Third—Cane's Pencils are made in every style for
every use in every scale of hardness.

Fourth—Every dollar's v^^orth of Cane's Canadian
made Pencils sold, means 100 cents that will stay in

Canada to help Canadians.

Tlir attrnctirc Cane's Pencil Dinplay Carton
(.11 your counter vill speed i)encil unles

Write for it.

The Wm, Cane & Sons Company Limited
NEWMARKET, CANADA

Manufacturers of Lead Pencils in Canada Completely
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Toilet Paper Possibilities
Eliminate all cause for discussion on this commodity. Sell brands having

soft, strong tissue, that is well perforated, and of an attractive appearance,

your sale possibilities are then unlimited.

When ordering, specify the following dependable brands:

—

4oz. HURON Crepe

6oz. BLUEBIRD Genuine Crepe

8oz. WHITE CROSS Pure White Genuine Crepe

lloz.OLD DUTCH Velvet Tissue

Write for full roll samples and prices of these standard brands,

manufacturers of napkins, paper towels and other paper specialties.

Also

Ii«tei4Al(e Tissue Mills €6.
MERRITTON l.ix«miled

Head Office 54-56 University Ave.

TORONTO

CANADA

Branch: Montreal, Que.

^All down the line
SUNSET makes Profits for Dealers

USElheCOUNrfiit
DISPLAY CASE

packed 1 gross Sun-
set assorted colors,

with Color Card. No
extra charge. Ask your
jobber. If Color Card
you have is soiled or dam-
aged, write ns for fresh one.

SUNSET WINDOW CUT-OUT
FREE 28"x40". Beautiful, effec-

tive. If you have one, use it; if

not, we will send one free, on re^

quest. Address:

Manufacturers
NORTH AMERICAN DYE CORPORATION,

LIMITED.
TORONTO, Canada.

Easy Selling

Steady "Repeats"

Quick Turnover

Highest Quality

Sure in Results

Best Color Range

Satisfaction

Good Will

Sunset sells with minimum dealer effort. People'
are persuaded to buy through Sunset's convinc-
ing consumer advertising. Customers are
shown where to buy, with Sunset's free dis-

play material. Sunset satisfies home-dyers—all can be successful with this modem
dye. Customers boost Sunset, and the
dealer who sells it. Good-will built
thus, is permanent, and makes busi-
ness profitable. Sell your trade Sun-
set—push it for the satisfaction and
profit it will bring both you and
your customers. If you have any
trouble in getting Sunset, write

22

Advertising
Sales Representatives:

HAROLD F. RITCHIE & CO., LTD.

TORONTO, CANADA.

FAST
COLORS

SunsetSoapDyesJ
The Real Dye For All Fabrics
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E>
LEPHANT Brand Double

J Concentrated Tomato
Paste. Packed by Musi & Polon,
Parma, Italy. Positively the
best, obtainable. Unsurpassed
for every use where tomato
flavor is required.

LION Brand Swiss Emmental
Gruyere Cheese. Packed in in-

dividual portions and in eight
ounce loaves. This cheese has no
equal and the demand is larger
than the supply.

Sole dislributors for Canada

L.
"ST tomorfs me QUW

COSTA Brand Extra Sup-
erfine Olive Oil. Packed

by one of the oldest and lar-

gest concerns in Italy. Its

quality is absolutely unsur-
passed.

MmovoBO& &ialago6i Co.Xt6.
119 & 121 St. Henri St., Montreal, Quebec

li'̂ M\M\M\MSSiM^]M]iJJmMM\M\MlM\M\M\''̂ ^^

The Leading Line in Patents

BEECHAM'S PILLS
The Largest Sale of any Proprietory Medicine in the World

The Proprietor of Beecham's Pills begs to notify the Retail Trade of

Canada that in consequence of the liberal advertising which is appear-

ing in the press throughout the Dominion and the fact that Beecham's

Pills are so well known and valued by the residents who have come

from the British Isles, the demand is rapidly increasing and retailers

are recommended to purchase Beecham's Pills in larger quantities and

obtain the advantage of a better price.

In boxes, 25c. and 50c.

Prepared by the Proprietor, THOMAS BEECHAM, St. Helens, England

HAROLD F. RITCHIE & CO., LTD., Sole Agents, Toronto, Ont. Canada

i?l?n?lfl?^lff^>7^{Iff=^t[J7^?lff^[K^
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"Let the People Judge"

We Said This 30 Years Ago

-TO-DAY-

"SAL&nr
TEA

Enjoys the Largest Sale of Any Packet Tea in North or South America

Are You Profiting By the Tremendous Demand?

SAIAMTEA COMPANY OF CANAOAaiMITED

MONTREAL TORONTO WINNIPEG
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NOT just a little—

But, a good deal BETTER
are our various Cpntainers, made from the splendid forests of British

Columbia. A good deal lower in price also.

FOR INSTANCE:
Our
Standard
Cottonwood
Egg Case

Our
Standard
Apple and
Export
Box

Think of the possibilities of display-
ing Plums, Tomatoes and Early
Peaches in these boxes.

Here's the way they fit in the case
—No squeezing—No spoiled fruit.

We have a large line of other Containers. May we send you our
Illustrated Catalogue showing these?

British Columbia Manufacturing Co., Limited

New Westminster, B.C.

Ontario Agents- S. H. Moore & Co., Gooderham Bldg., Toronto



WeVe been Making good Marmalade

for over Thirty Years

For more than thirty years Uptons have made
orange marmalade for Canadian homes.

We know haw to get the flavor into it and how
to keep that flavor in it.

And this knowledge and experience and skill

is packed into every jar.

Upton's products are known in every corner

of Canada.

Thousands of Canadian housewives ask for

Upton's as a matter of course.

Get your share of this trade.

"Jams and Marmalades that a grocer can safely recommend to his best customer'

Order to-day

The T. Upton Company Ltd.

Hamilton - Canada
5. H. Moore and Company, Ontario Agents



TF- CANADIAN GROCER—Advertmng Section November 4, 1921

FALL days with their chilly breezes are rapidly

changing your customers from the lighter cereals

to more sustaining, warmth-producing oatmeal
porridge. If you want a bigger oatmeal business with

easier sales and bigger profits this season, give them

Keep this old favorite well displayed this season,

occasionally working it in your windows and cash in

on the good will and national popularity of this

guaranteed seller.

QUAKER OATS never varies in quality, and is al-

ways dustless and clean. The large, meaty flakes

possess a rich, nut-like flavor (due to special Pan-

dried Process) and our more advanced and thorough

drying ensures faster cooking—a feature that will

appeal to every housewife. Your wholesaler can

supply you.

JKe Quaker Q^Xs (brnpauy

Peterborough Saskatoon
Canada
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CHARM is a Fast, profitable seller

not another shelf warmer

Cleans Everything

Softens hard and

alkaline Water

Saves Soap

Cuts Grease

We want to send a full size package

FREE to every grocer—try it at home
— Then you be the Judge

So far superior is Charm that we ask you to try it out

at our expense in comparison with any other cleaner of

its kind on the market. When you see how efficiently

it softens water, cuts grease and cleans everything

from greasy dish pans to the filmiest laces, etc., you'll

understand why Charm has proven such a live profitable

repeater everywhere it has been introduced. Order from
your jobber—write us if he hasn't Charm and we' 1 see

that you get it.

Gait Chemical Products Ltd.

GALT - ONT.

MAIL THIS COUPON TODAY

For FREE Full-size pkg. of "Charm "

NAME

ADDRESS

GALT CHEMICAL PRODUCTS, LTD.

GALT, ONT.

jfflff^jjaiiaigatTTtitTTT iryrtirTrt irTrtirTTt i^^^^
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Some
Cocoa

!

100
Soluble

Made Instantaneously
More convenient to prepare and more economical

to serve than any cocoa you have tried.

A tasty drink <3"<^ <3 nutritious food

Every Grocer should have this excellent cocoa.

One of the best Selhng propositions on the market.

Sold in 5Ib., lib. and ^'2^h. tins, also in Sanitary Envelopes

containing enough for one cup.

Write for prices.

HUNGERFORD §MITH 6o^/^/^^^

19-23 Alice St., Toronto.
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Always among friends
You know there are two kinds of tea sales—those you have

got to ^o after by active "pushing" and—Red Rose Tea sales that

come to you from your "silent salesman."

Every time you sell a customer bulk tea she requires a re-

assurance that it is "good." If she is disappointed, you suffer.

She will buy Red Rose on sight. No assurances are needed,

because she KNOWS that the contents of the familiar packagje

are always the same, always good tea. Your "Silent salesman"

will sell it—Never had a tea sue i a wealth of friends, and it is

easy to sell among friends.

By "Silent salesman' we mean every

method available of keeping Red Rose

Teas in sight. The reputation of Red

Rose Tea for goodness will do the selling.

Afternoon
Tea

in your
Store

As you will notice in

this is ue, many grocers
throughou!; the country
are profiting by serving
afternoon tea in their
stores. For this pur-
pose we can heartily
recommend Red Rose
Orange Pekoe Tea—so
good a tea it will not
only sell itself but will

help sell your other
quality lines as well.

T. H. ESTABROOKS CO.,
LIMITED

St. John Montreal Toronto Winnipeg Calgary
NB. P.O. ONT. MAN. ALTA.
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Now is the time to put in

a good window display of

SUNSHINE MACARONI
With the approach of cool weather comes
an increased demand for Macaroni and
grocers who anticipate this demand with
frequent window displays of Sunshine
Macaroni will be handsomely repaid for

their extra efforts.

Not a particle of cheap soft wheat flour

is used in making "SUNSHINE" Macaroni
—just the FINEST CANADIAN HARD
WHEAT SEMOLINA containing the maxi-
mum and best gluten. It is sanitarily pre-

pared under ideal conditions by modern
machinery (imported from Italy) and a

perfected hygienic artificial drying sys-

tem insures its absolute purity. From the

standpoints of quality, elasticity, taste, firm-

ness and tenderness after cooking. Sunshine
Macaroni is rarely equalled. Put up in

attractive, dust-proof cartons of 16 oz. net
.contents—30 cartons to the case.

P. Pastene & Co., Limited, Mfrs., Montreal, Que.
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Creating a Petter IBemanti for (§ooti£(

(( JT IS up to the retailer to create a demand jor goods, to prime his salesman-

^ ship and that of his staff, up to a pitch, that will mean the m,aintenance of

business at satisfactory levels." Thus spoke a business man the other day in discus-

sing present conditions in the trade, the grocer, he pointed out, should know his

sales territory more intimately than ever before. It is most im,portant and vital

to study the make-up of its population, the percentage of wage earners to salary

workers, their tastes and habits, where they buy. "Study also the correct adver-

tising appeal," he advises, "and find out if it fits in with present conditions."

In the annual Fall, Christmas and Winter number of Canadian Grocer for

1 92 1, it has been the endeavor to assist with timely suggestions the grocer and

general merchant to go after business with greater enthusiasm, to stimulate the

sale of slowly'm.oving lines, and in brief, help the retailer to improve his trade,

with more gratifying profits resulting. This issue of Canadian Grocer is really

a reference number for the grocer, throughout the country, and an intimate

study of it from cover to cover will am,ply repay the merchant for the time he

spends on it.

"They are not always the staples that show the best returns," remarked a

grocer to a representative of this paper recently. "There are so many merchants

cutting prices now," he added, "that the grocer must turn his attention to selling

lines, other than the tea, flour, butter and sugar that are asked for every day, and

which you are pretty sure of selling."

Another merchant makes the statem^ent that the tim,e has come when the

grocer if he is to make a success of his business, must turn his attention to som,e

other line besides straight grocery essentials. Stories in this issue tell what other

men have done in this regard, how they have made a success of a refreshment count-

er, for instance, in their store, during the fall and winter m.onths.
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500 Tins of Fruit Sold in Three Days
Quick turnovers have always

been the rule in Mr. Burtt's store.

"I believe in careful buying," he
said, "and seeing to it that there

is as littie waste as possible. We
advertise steadily and change our
advertisements every two days.

People get tired of seeing the

same thing all the time. The ad-
vertisement must be constantly

changed. Otherwise, if a man who
has followed this rule does put out

a special of any kind, a great
many never see it, as they think
it is the same old advertisement
and they are already tired of see-

ing it."

THAT advertising "specials" and
giving attention to window dis-

plays pay a good return is the
opinion of C. H. Burtt of Fredericton,
N. B.

A few weeks ago Mr. Burtt put in a
"special" in canned peaches, and in three
days sold five hundred and twenty cans,
his entire stock of this line. These goods
were of a well known brand and first

class stock. To create special interest
Mr. Burtt reduced the price somewhat,
and advertised them through the local

paper.

A very attractive window display was
made of these goods, built in a mass
formation, so that one saw nothing but
the cans. Sales were made first from
surplus stock and as soon as this was
done the goods were taken from the
window as needed. When the customer
saw the goods being removed from the
window, the demand was twice as great,
customers believing they would have to
buy immediately or they would not get
any.

Watches Buying and Advertises

Mr. Burtt, who hag been in business
twenty-one years, is the first merchant
occupying this store who has succeeded,
all others having failed. When asked
the reasons for his success, Mr. Burtt
said he believed one of the principal
reasons was in buying right and having
as little waste as possible. Alwayg hav-
ing goods coming and passing them out
immediately has been one of the rules

of the store. Constant advertising and
the changing of the advertisement every
two days has been followed continually.

"The people get tired of seeing the same
thing all the time" remarked this mer-
chant, "and if a man who has followed
this rule does put out a special of any
kind, a great many never see it, as they
have already got tired of seeing his

advertisement."
Biscuit Sales Increase 400 Per Cent.

Fixtures for convenience and for fac-

ilitating service are very prominent
in this store and to them Mr. Burtt at-

tributes in no small way, a big portion

Z. H. Burtt, Fredericton, N.B.,

Increases Sales by Advertising
Linked with Window Display
—Disposes of His Entire Stock
of this Particular Canned Fruit

in this Way — Sells Goods
Right from the Window—
Mr. Burtt conducts business

on both the cash and credit

plans, but he declares that his

losses from the latter way are

small.

of his success. Ag he puts it, "if the
fixtures never aided in increasing sales,

which they do, they protect goods, keep
them fresher, and one can work faster
with them." Automatic scales in this

man's opinion will weigh three times as
fast as the old style. Counter bins are
being used for the display of fancy bis-

cuits and since the change has been
made the sales have increased over four
hundred per cent. Nuts are also hand-
led in a similar manner and where the

sales were formerly confined to the

Christmas season they are now sold all

the year round.
A special display case is used ex-

clusively for candies and last year the

sales in this line exceeded three thou-

sand pounds. The people in Fredericton

are so pleased with the results got from
meats cut with a s'icer, they now refuse

to buy unless cut in thig way. They will

actually come in the store and ask if a

slicer is used, before buying.

Fruit is a line which is given careful

attention and specialized in. In one week
last season over three hundred baskets

of fruit were sold. This is a good sale

for a small town. This result was ob-

tained in front of the store. This Mr.
Burtt believes is a good place to displa-r

"specials." In addition to fruit, veget-

ables are shown in a similar manner and
the sales are also large.

The displaying of fancy fruits in

fancy baskets with a little colored paper
• has brought good results in this store.

These baskets make a nice display, and

"If good store fixtures never
aided in increasing sales, which of

course they do, they protect goods,
keep them fresher and one can
work faster with them. Automat-
ic scales, for instance, will weigh
three times as fast as the old

style. Counter bins that we use
for the display of fancy biscuits

have increased our sales over four
hundred per cent. We display nuts
too in a similar manner, and where
the sales were formerly confined

to the Christmas season they are
now sold all the year round. Dis-

play is most important if goods
are to be kept moving."

since their adoption the sales have in-

creased greatly.

Both Cash and Credit

Both a cash and credit business is

done, but the losses from the latter
source are small. Mr. Buirtt keeps all

books himself and keeps careful watch
on all accounts. If the payments are
not made promptly the matter is im-
mediately brought to the customer's at-

tention.

Mr. Burtt has always made it a point
never to buy unless he can see that he
is going to be able to make the payment
when it comes due. This he believes
is a matter too many merchants over-
look. He also believes that the concen-
tration of buying, rather than having it

spread around too much, is a point that
all should give particular thought to,

especially merchants with small capital.

While managing the store himself,
Mr. Burtt is ably assisted by his two
sons who take a very active interest in

the store. Although they are only young
chaps they have a particularly nice way
of handling customers which the latter

appear to appreciate.

An all Embracing

Xmas Greeting Card

Many business firms make it a prac-

tice to send out personal greeting cards
to their customers at Christmas and at

the New Year. Among those sent last

year was the following: "Our Christ-

mas Wish for You—May you have pros-

perity in all your undertakings, wisdom
for your work, peace for your pathway,
friends for your fireside and strength

to the last." "Here's hoping your Christ-

mas may be as happy as we wish it to

be, and your New Year better than you
expect it to be." "From all of us to all

of you. New Year's Greetings the whole
year through."
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A Fresh, Clean Display Every Day
People's Grocery in North Battleford, Sask., is Attractively and
Artistically Arranged at All Times—It Always Pays, .Says the

Proprietor

Counter displays are a big feature in increasing sales in the store of Si'as G. Plckel at North Battleford,
Saskatchewan.

THE PEOPLE'S GROCERY in North Battleford, Sask., as will be seen from the picture

above, represents attractive interior displays, and altogether a well arranged store. Silas

G. Pickel is the manager of the store, an d he is a strong believer in the value of display,

and particularly on the side counters, as shown here. This display is changed every day

and the counter dtisted. Great attention is paid to the artistic arrangement of the store and

flowers are used to help in giving the place a bright, cheerful appearance. Displaying goods

will always sell them, according to JVIr. Pickel, and he finds making one's store and windows

always attractive is profitable business.
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Conclusions of 26 Years' Experience
J. 0. Savard, Quebec City, Makes Some Interesting Comment on
The Grocery Trade, Gleaned From 26 Years in the Business—No
Period When Business Required So Much Attention as at Present.

By staff Correspondent Canadian Grocer

"In all my grocery experience I can truthfully say that I have never cut prices. I believe that the people
are more satisfied with a fair price and the emphasis put on quality and service, than they are with having the
goods, as it were, auctioned to them on a competitive price system. In my opinion the cutting of prices only reacts
upon the grocer and his trade, giving the public the idea that the grocer at times is asking an unfair profit for
him.self and can afford to cut these prices as some do. T he ptiblic, in time, begins to mistrust the grocer and his

prices, ivhen they find on all sides a variance in prices qifoted on the same goods. It is my idea to instil into my
customers the idea that I am only asking a fair profit which I must demand iyi order to carry on the business,

and give the service which I hope I succeed in rendering the buying public."—J. 0. SAVARD to CANADIAN
GROCER.

OUEBEC—In speaking to a "Can-

adian Grocer" representative about

the conditions surrounding the

grocery trade at the present time, J. 0.

Savard, a grocer of St. John Street,

Quebec City said, "I have been in the

grocery business now^ for 26 years and in

all that time, I can safely say, that there

was never a period when the grocery

business required so much attention, and

so much study as it does at the present

time. Now we have considerable com-

petition, the lines we carry are divided

into many classes, and between the dif-

ferent brands in the same line there is

such a difference of price that the

grocer must be a real salesman to carry

on a successful business.

Does Not Cut Prices

"In all my grocery experience, I can

. truthfully say, that I have never cut

prices. I believe that the people are

more satisfied with a fair price and the

emphasis put on quality and service than

they are with having the goods, as it

were, auctioned to them on a competitive

price system. In my opinion the cutting

of prices only reacts upon the grocer and

his trade, giving the public the idea that

the grocer at times ig asking an unfair

profit for himself and can afford to cut

these prices as some do. The public, in

time, begins to mistrust the grocer and

his prices when they find on all sides a

variance in prices quoted on the same

goods. It is my idea to instill into my

customers, and those who deal with me

from time to time, the idea that I am

only asking a fair profit which I must

demand in order to carry on the business

and give the service which I hope I

succeed in i-endering the buying public.

Service and Quality Count

"I believe in putting the emphasis on

service and quality and when such is

demonstrated, it is appreciated by the

customers. The grocer will find that

when he begins to cut prices he is get-

ting a small trade from those who go

about from store to store picking up

each man's bargains. The result is that

when a special is made, the grocer is

cleared of that stock which he is sacri-

ficing, and as the other goods left on

his shelves. "When there is a continual

round of this practice, the public is able

to buy nearly all the lines they require

at cut prices and each grocer is getting

a small portion of the business and is

still making no profit.

A Substitute for Price Cutting

"I have found that instead of cutting

prices, the improvement of the appear-

ance of my store and an effort to give

the public courteous treatment on all

occasions more than counteracts the in-

fluence of the merchant who seeks to at-

tract the trade by sacrificing his legiti-

mate nrofit. I do not contend that there

are not occasions, when it is in the

grocer's interest to cut a price, particu-

larly when he is overloaded with a

certain line which he finds it expedient

to move auicklv. There are always occa-

sions when the holding of a stock for the

matter of a few cents profit will mean

a loss to the grocer. On the other hand,

if the grocer will take an interest in the

appearance of his store, and keep his

stock from having the jumbled appear-

ance that is noted in so many grocery

stores, he will find that the public can-

not resist the invitation that is offered

by a clean bright store.

Approves of Cash System

"Some time ago I determined to adopt
the cash system and it has proved a
great asset to the business. In cutting
down overhead expenses this is one of the
most effective methods. If the grocer
will stop to figure out the cost of carry-

ing a charge account he will see, per-

haps to his surprise, what a big item it

is. There is the cost of a book-keeper,

the extra stationary, the postage, to say

nothing of the bad accounts and the

money' that is tied up in stock that is

distributed without a cash return with

which the grocer can replenish his sup-

ply or take advantage of a good buying

market. The charge system is an ex-

pensive practice for the grocer. On the

other hand. I have noticed that the

nublic take verv kindly to the cash sys-

tem if it is introduced carefully. That

alone is a subiect wTiich would take much
time to treat properly. T can safely say

that the public take kindlv and svmna-

theticallv to the plan and understand the

grocer's position. T am positive that I

have los<- nothino- bv discarding the

Deliverv is a Necessity

When asked bv Canadian Grocer what

he thoueht of the cash and carry plan,

Mr. Savard said that in his opinion the

gTocer must deliver in view of the char-

acter of the goods he handles. "The cash

and carry stores are a fad," he said, "and

cannot supplant the legitimate grocery

although they may be a menace. After

all it comes back to my first contention.

It is the appearance of these new stores

that attracts, and when the grocer takes

this to heart and pays more attention to

the appearance of his store he will see

that that is the real and safe way to at-

tract new business and hold his regular

customers."
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Showing the interior of the grocery of J. O. Savard in Quebec City ivith Fall lines prominently displayed.

"No Longer Want Good Stuff

-They Want The Best"
Mendal Braund, Peterborough, Ont., Declares that the Demand

For Groceries is Altogether For the Better Quality

No Use Stocking Cheap Groceries

**"|^EOPLE no longer want good

1^ stuff, they want the best" said

Mendal Braund, Peterborough,

Ont., recently, discussing the present

trend of the grocery business as he has

observed it in his store.

"You might expect that the reduction

of wages would be reflected in the pub-

lic's demand for a lower quality of

goods," he continued, "but I have yet to

see any indication of a lapse in that

direction. My customers are as dis-

criminating as they were during the war
period of heavy pay envelopes. Price

remains still a secondary consideration,

and only the cheaper lines are station-

ai-y."

No Use Stocking Cheap Stuff

"In fact there is no use stocking
cheap groceries," said Mr. Braund. "As
long as the public is willing and able to

pay for the best quality, it is simply
wasted time and thought and effort to

try to sell them slightly cheaper goods
because you feel that the industrial de-

flation is approaching the stage at which
you think some of your customers
can no longer afford to pay for the high-
est priced goods.

"Take for example jams. I gave an
order the other day for twenty-five

cases. In such a shipment fifteen cases

used to be compound. Usually the pro-

portion was half and half or at the

most fifteen cases of compound to ten

of pure jam. In this last order only two
cases of compound were included. Two
out of twenty-five is a small percentage

compared with the assortments of a few
years ago.

Is True Of Biscuits Too

"It is the same with biscuits. I have
scarcely any of the lines that used to

be popular. When people had plenty of

money to spend they wanted the best,

and having become accustomed to them
they still want them, although wages
have fallen, and quite a number of men
have been but temporarily employed. The
other day a woman was buying pork. I

showed her one of the best pieces, and
when she asked if I had anything a little

cheaper I laid another piece before her

and quoted the price. 'I'm afraid of the

cheaper kind' she said and bought the

first piece. Just how long this demand
for the highest quality in groceries will

continue I can't say. It would be plea-

ant to think that it would be permanent,
but according to the range of qualitj'^

that used to be accepted, and judging by
the gradual reduction in wages, not to

mention the unemrloj ment in rjome in-

dustries the time will surely come when
many customers will begin to make con-

cessions to quality for lower prices."

Opening A New Store

Mr. Braund is branching out into ^

new store on Chamberlain street at the

corner of Alfred street where he will

operate a cash and carry business. The
building is almost complete and will soon

be occupied. It is only five minutes'

walk from the parent store established

by his father, R. C. Braund, who retains

charge of the dry goods and sundries

department.

An Odd Window Trim

With a Striking Appeal

An odd vdndow trim seen in a store

during last Christmas season was ar-

ranged as follows: Curtains of white

cotton batting thickly sprinkled with

artificial snow were bordered all around

with evergreen with little sprigs of hol-

ly with berries, were attached all over

them. The curtains were then looped

back from big plate glass mirrors in the

back of the window. The floor of the

window was covered with sheet cotton

batting, with an edging of evergreen and

holly, and the whole sprinkled freely

with frosting. The pedestals used for

supporting glass shelves on which were

displayed the goods, were wrapped with

cotton and entwined with evergreen and

sprigs of holly. The merchandise dis-

played consisted of Christmas crackers,

fancy boxes of chocolates, bottles of

fruit, marschino cherries, fruit cake and

plum puddings. At night the window

was briliantly lighted vdth red electric

lights.
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Changes to a Cash Basis and Expects

as Large a Turnover as when He
Operated on The Credit Plan

H. A. Wilson, General Merchant at Birch Falls, Sask., Believes

That "Credit" is a Service That People Can Very Well Do With-
out, Claiming That it is Not Economical But Rather Tends to Ex-

travagance and is Not Fair to Merchant or Customer,

BIRCH Hills, Sask.—"There are

many merchants in Western Cana-
da to-day who are running their

businesses on a credit basis, who would
like to change to cash," remarked H. A.
Wilson, general merchant in this town
to a representative of "Canadian Gro-
cer." "For numerous reasons they will

never make the change however. In

some instances it is just lack of nerve.

In other instances merchants have good
reasons for not changing, ag their dis-

trict probably has not had a crop for

two years. For a merchant in some dis-

tricts it would be suicide to revert to

cash, but retailers who are operating in

sections where crops have been good,

there is no reason why the cash plan

cannot be worked satisfactorily."

Expects a Large Turnover

Mr. Wilson's plan of carrying on is

worthy of consideration. For fourteen

years Mr. Wilson has conducted a large

credit trade. He changed to cash in No-
vember of last year. "I expect that my
turnover in this my first year of con-

ducting a cash business to be as great

as the year previous," he told the repre-

sentative of "Canadian Grocer." Taking
the first six months as his guide he be-

lieved his turnover would be fully up
to his last twelve months of conducting
on a credit basis.

Advantages of Credit

Changing from one method to the oth-

er, he circularized his trade, mailing one
to every farmer in his district, explain-

ing the advantages to be gained by them,
in paying cash for everything they
bought. Under the caption "the Folly

of Credit," in his circular, he said:

"Credit is a service that people could
very well do without. Between retail

merchant and customer credit is not

necessary. It is not economical—it

leads to extravagance and it is not fair

to either merchant or customer.
"A merchant in setting the selling

price of his goods takes the price he paid

for the merchandise and to it adds his

cost of doing business. The less he can
run his store for the lower are his sell-

ing prices.

"If he sells more goods without in-

creasing his expense and if he sells only

for cash he need not charge as much as

a credit store with a small turnover.

Save Money on All Good Things to Eat — ^:

If we did not have to sp^nd morey on cnlablcs would not we all be wealtby ? Vnfurtniiitcly we Itnve

to eat to live, so that it is n case of spcndiu;? our money where cTcry cent hrinps the bijj;:est v:;lue. WILSON'S
System of Bnvir;^ .^nd ScUinp for C-tsH n:eniis renl nioncv to tlie custrnier bcrau'^c wc bell o\\ n .vuKiil margin
of profit i'liu wc have no bad debtb lo ;i]]<av fnr. Tnv >uur Cnccries bcro rjid jjc; tlic adTantii;jc of ficeh clean
goods at less cost

\

A "tiiiappj" advertisement of the H. A. Wilson store at Birch Hills, Sask.

"Have you lost many of your old cus-

tomers?" Mr. Wilson is often asked.

"Yes, a few" is Mr. Wilson's answer,
"and some of them very good who, al-

though they have the money have be-

come so accustomed to making the mer-
chant wait, will not take to the cash

basis. The number we have lost is no-

thing in comparison to the ones we have
gained."

"How do you refuse your old custom.-

ers of say ten and twelve years' stand-

ing?"
"They all know that I am strictly

cash but often yet they will ask for

credit. To these I ask, how much do

you want? and I will make them a per-

sonal loan of money, not merchandise.

And then whatever they want they buy
(Continued on next page)
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''There's Something in a Name After AlP'
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MOOSE JAW, Sask.—There is nothing in a

name is an assertion that is very often

made, but Charles Williams, proprietor of

the Bee Hive Grocery in this town claims that

there is. He will tell one that the name Bee
Hive the name with which he christened his store

away back in 1911, has helped more than any-

thing else to distinguish his store from the gro-

cery establishments in Moose Jaw. Although this

store is in a suburb of Moose Jaw, its customers

are in every part of the city.

The motor truck used for delivery, is an-

other factor, Mr. Williams declares, that adver-

tises his business. It keeps the name "Bee

Hive" before the public, he states. A large bee

hive is painted on both sides of the truck with

bees swarming in and out. It attracts attention

instantly.
About twenty per cent, of Mr. Williams' cus-

tomers live in Moose Jaw proper, and it is the

motor truck that holds them, for they can always

depend on quick delivery. Discussing the exten-

sion of credit to his customers, Mr. Williams ex-

pressed the opinion that it was all right for an

established store to give credit where they know
that credit is good. "In fact the credit system in-
creases business," added Mr. Williams. "Where
the housewife depends on the monthly cheque to
pay her butcher and her grocer, she runs along
buying as she thinks she needs and very often
buying more than if she was paying cash all the
time. Losses from credit allowance have been
small and particularly so, when one considers the
increased buying power existing where it is ex-
tended. In this regard, I am not anxious to take
on new charge accounts, and when asked to do so,
I reply 'awrfully sorry madame, I have all I can
carry.' This puts the blame all on me, and in no
way offends the customer. In a number of cases
where I have refused credit, these people are my
best customer ."

Interior displays and window trims are fea-
tures in the Bee Hive. The clerk is a window dress-
er of considerable experience, and he also ar-
ranges interior displays that are very attractive.
"These sell a lot of goods," Mr. Williams stated,
"I am a great believer in the selling power of a
good display."

CHANGES TO CASH BASIS AND EX-
PECTS AS LARGE A TURNOVER

(Continued on page 96)

over the counter for cash. In every case

where I have loaned money it has been

paid back in thirty days. They consider

it a personal loan and feel duty bound

to pay it back, whereas a charge bill

they figure out differently, as we all

know."

Putting it in Farmer's Terms

"Putting it in farming terms. Suppose

a farmer only grew 10 bushels per acre,

but by adopting new and improved meth-

ods he made every acre produce 20 bush-

els, his working cost would be about tho

same, the same horses and implements

would do the work, the same time would

be taken, and at practically no extra

cost he doubles his production so that

he either makes more for himself or

cuts his selling price.

"That is what we are trying to do

—

we can sell nearly twice as many goods
without increasing our cost, and can
then turn the extra profits back to our
customers in lower prices.

"We are makig a start in this direc-

tion by Cutting Out Credit and so abol-

ishing one of the big causes of high
]iving costs.

"Pay Cash and You Pay for What You
Get—You don't Pay for what the other
Fellow won't Pay for."

Windows Sell Goods

Great attention is paid to the win-
dows of the Wilson store. The two

large windows on either gide of the main
entrance are used for groceries, the oth-
er windows for dry goods and ladies'
wear as is that section of the store. Four
special sales are put on each year, and
these sales Mr. Wilson claims bring
great results.

Tired Traveller (alighting from
train)

: "Which do you consider the best
hotel here?"

Commercial Traveller: "You see that
building over there? That is the worst."

Tired Traveller; "But I don't want
the worst. I want the best."

Commercial Traveller: "Then I don't
know what you are going to do. There's
only one."
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Service to the Hunter in the

Fall Pays Good Returns
Bate & Co., Sparks Street, Ottawa, Ont., have
many customers in the United States who look to

this firm to supply their needs on their annual
hunting and fishing trip—Business of this kind
constitutes a goodly portion of turnover—Orders

in some instances amounting to $6oo.

A REPUTATION for stocking only

the highest grade goods, for ser-

vice of the very first order, in the

experience of Bate & Co., Sparks Street

Ottawa, Ont., is not confined to that city

alone. For many years past this firm

has served people in the United States,

and from their store orders have been

filled for delivery in India. A feature

of this company's trade is the large

business that has been built up in the

way of filling orders for supplies for

hunting and fishing parties in the fall

months. Starting over half a century

ago this department of Bate & Co. has

grown to such an extent, that it now re-

presents an enormous turnover annually.

Clients of this store live in many parts

of Canada and the United States. Com-
ing to Canada for their annual hunt,

many people in the country to the south,

get all their supplies through Bate &
Co. These orders amount to a lot of

money, an order for between five and

six hundred dollars being frequently giv-

en.

One Generation to Another

"We have served the same people for

years and years," E. Palmer, man-

ager of the store told a representative

of Canadian Grocer. "Of course a good

many of the first customers have passed

away, and we are now serving their

sons, and their sons' sons too. We of

course have always made a specialty of

packing orders of thi^ kind, and having

once satisfied our patrons with the ser-

vice we give in this regard, they have

told others, and so our trade has grown.

A good portion of this part of our busi-

ness is with American people, residents

of New York and New Jersey, who

come through Ottawa every year, either

to spend a holiday in the summer or m
the fall, when the fishing and hunting

season is in progress.

Every Care Taken
"We have always

given a great deal of

attention and care to

the' filling of these

orders, and every pre-

caution is taken, to

ensure safe delivery.

I have given a good

of time to this de-

partment and to see

to it, that everything

ONE OF THE MANY SIMILAR
ORDERS THAT ARE FILL-

ED FOR HUNTERS

One of the orders sent in lo Bate
& Co. by a hunting party is as fol-

lows, and there were many simi-

lar:—60 lbs. bacon, 4u lbs. ham,
6 lbs. coffee, 3 lbs. tea, 10 lbs.

prunes, 10 lbs. apricots, .'5 lbs.

cream cheese, 1 small Cheddar
cheese, .'> lbs. strawberry jam, 7

lbs. orange marmalade, 5 lbs.

raspberry jam, 2 bottles tomato
catsup, 1 dozen cakes milk choc-

olate, 5 packages certain break-

fast food, 12 cans tomatoes, 6 tins

of corn, tins of peas, 1 dozen tins

of asparagus, 2 tins of milk, Flor-

ida oranges, 4 lbs. ginger snaps,

2 packages of yeast cakes, 2 tins

of baking powder, 12 lbs. of can-

ned meat. 3 bottles lime juice, 1

doz. tins of peaches, 1 quart of

olive oil, tapioca, 6 tins of devil-

led ham, 6 tins of sardines, 2 pack-

ages seedless raisins, ivory soap,

laundry soap, 1 bottle vanilla and
matches.

is packed so as to arrive in perfect con-
dition. The success of a trade of this

kind, of course, largely depends on the

service one gives, and the repeated or-

ders year after year, are convincing
proof that our efforts are appreciated."

The Goods that Sell

Mr. Palmer showed the Grocer repre-

sentative a number of the orders that

had been received, and it was evident

that they were for no small amounts,
averaging each one, up into the hun-

dreds of dollars. It was interesting to

note the goods required for these hunt-

ing and fishing trips, and a perusal of
the lists indicated that these hunting
parties do not neglect the needs of the
inner man, on holidays of this kind.
The grocer will find plenty of scope for
the increasing of this trade by, even in:

a small way, going after business, ill

the way of filling hunters' supplies.
Every town and hamlet, at this season,
has its exodus of hunters, and sugges-
tions of many foodstuffs, on the part of
the grocer will no doubt be appreciated
by the parties, and at the same time
bring new trade to one's store. The
citing of an order, received by this firm,

itemized on this page, will be found
instructive. It is typical of hundreds of

similar ones, and illustrates in a measure
the business that is being done.

"Our clients write us ahead as to

when they contemplate leaving for their

holiday," Mr. Palmer continued. "We
sometimes ship the goods to the point

nearest to their place in the woods, or

we have them ready for them to take

along with them on their way through.

It is just as the purchasers desire."

High Quality Goods Only

The very best goods that are obtain-

able in their respective lines are carried

in the store of Bate & Co. Nothing

but the best is their motto, and catering

to a high-class trade, this firm believes

it pays to sell only that which can be

safely recommended. "I will always re-

commend a line to a customer," remarked

Mr. Palmer, "if I myself know that it

is a good article. It must however

have quality. There is a fruit salad,"

he added, pointing to a jar on the coun-

ter, "that I just got in a short tinie

ago. It is a high priced line, but it is

selling well. I introduced it by suggest-

ing a trial of it, and we are now having

repeat orders. It has been worth while

to sell it, as it is profitable, and at the

same time reput-

able. We are selling

here at the present

time fancy biscuits

that bring as high

as $2.10 per pound.

''We have( suffi-

cient demand for

them to make it

worth while ^to

stock them. When
I first got them I

made a window dis-

play of them."

I
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Finds it Profitable to Sell the New
Lines and Introduces Them in

Ways That Are Novel and Attractive

G. 0. Werrett, Simcoe, Ont., Believes That it is the High-grade
Specialties That Show the Best Returns in the Way of Profits, in

These Days When There is so Much Price-cutting on the Staples.

Written by staff representative from an interview with a Simcoe merchant.

INTRODUCING new lines—increas-

ing turnover by stocking high-class

specialties that make a ready appeal

to the public, is a feature of the busi-

ness of George O. Werrett of Simcoe,

Ont. The grocer who is following such

a policy, that is, actually selling goods,

is doing much to maintain trade at levels

satisfactory to himself. In other words

he is going after business and is getting

it. The tendency of too many retail

grocers is to give their customers

just what they ask for, merely handing

out groceries as they are demanded.

Such a policy is not consistent with in-

itiative and enterprise. Consequently if

the grocer is going to do his part to

keep things moving, he must sell and

sell all the time. Now many grocers,

and Mr. Werrett is one of them, have

found that people will buy goods if they

know about them—new lines that come

on the market, are just waiting for

the grocer's recommendation and sug-

gestion to buy them.

Selling all the Time

Mr. Werrett is selling all the time. It

is essential, he thinks, for the grocer to

watch the markets closely, in order that

he may buy rightly, but it is also very

necessary, he says, to sell, to do some-

thing more than merely hand out the

staples and a few other lines that are

"It is more important that the

quality iie right than it is that the

price should be sufficiently low as

to attract attention. I find that

people will buy the best even

though the price is fairly high,

rather than take an inferior ar-

ticle a few cents cheaper. I lay

great stress on quality first. In

handling special lines if people are

attracted by them, they will pay

the figure asked. In these special-

ties there is a better profit for the

grocer. Nowadays there are too

many merchants "cutting" the

staples, offering them at ridicu-

lously low prices, out of line with

reason and sound business judg-

ment. As a result of this price

slashing the merchant who is try-

ing to successfully conduct his

business, must turn his attention

to the sale of high grade food-

stuffs, to the higher class of

trade."—G. O. Werrett to Cana-

cl'.an (irocer.

asked for from day to day. Mr. Werrett
not only finds it profitable for him to

"push" the sales of new lines that he
believes are reputable goods and worthy
of one's personal endorsation, but he
gets a great deal of pleasure, he says,

from selling of this kind. In placing the

sale of an article at a certain num-
ber of boxes, tins, or whatever it may
happen to be, there is a zest and en-

thusiasm, in the minds, of oneself and
his staff to see the goal reached, if

not exceeded. "Specialties in the gro-

cery business make it worth while" he

said. "They usually show a good profit,

and if they become at all favorites, there

is constant repeat business.

100 Tins in Two Days

"Recently I have bought several cases

of a certain canned fish. The little tin

container was very attractively gotten

out and sold to the consumer at ten

cents. I had never before stocked this

particular fish, but having tried it, I

felt it was a good thing, and good value

for the money. I made a window dis-

play of this line, and without any other

aid to their sale, I disposed of over one

hundred tins, before two days, and the

entire 200 tins that I had placed in the

display were cleaned out before the end

of the week. I ai?i getting repeat busi-

ness on this article right along, which of

course, is the best indication that the

particular line boosted, has won favor

with the patrons of the store.

"On another occasion, I sold six hun-

dred tins of a certain soup, in a period

of four days. But this time a practical

demonstration was given, and the peo-

ple who came into the store were invit-

ed to sample the soup. Of course in this

instance the demonstration did more to

to sell this line than did the selling ef-

fort of either my staff or myself. But

after the demonstration was over we
continued to talk it up, with the result

that its sales kept up, and repeat busi-

ness followed its initial introduction."

Introduces New Flour

Mr. Werrett's experience in the way
of introducing new lines is interesting

and worthy of being followed by other

merchants who perhaps have thought it

not worth while to take the time to do

likewise. Asked for further instances

of successes that followed special selling

effort, Mr. Werrett told a representative

of Canadian Grocer, on the occasion of

a recent visit, that not long ago he

bought a case or two of new cake flour.

"Recently I bought several cases
of a certain canned fish. The lit-

tle tin container was very attrac-
tively gotten out, and sold to the
consumer at ten cents. I had
never before stocked this particu-
lar fish, but having tried it, I felt

it was a good thing, and good val-

ue for the money. I made a win-
dow display of this line, and with-
out any other aid to their sale, I

dispo.sed of over one hundred tins,

before two days, and the entire

200 tins that I had placed in the
display were cleaned out before
the end of the week. I am getting
repeat business on this article

right along, which of course is the
best indication that the particular
line boosted has won favor with
the patrons of the store." G. O.
Werrett to Canadian Grocer.

In order to get it moving he had a cake
made from a package. He put it on the
counter, surrounded with the flour.

"When customers came in," he said, "I
invited them to sample the cake. Every
sample of that cake sold a package of
the flour. Some women took three
packages, and I had sold my first case
in the first day. This cake flour is now
a steady seller with me. Customers are
repeating orders, and housewives tell

me that it is a real success, making a

good cake."

This Time it Was Jam

A case of four pound tins of pine-

apple jam sold in less than a week, at a

time when jam is not a particularly

brisk seller, was the record of Mr. Wer-
rett a few days ago. "I happened to

open a tin of it," he said, "one day
when a woman was in the store. I in-

vited her to taste it, and also tried

some of it myself. This customer pur-

chased a tin and I decided to leave some

o£ this jam on the counter, asking people

as they came up to be served, to try it.

It was in this way that I disposed of all

I had of it."

Quality and Service

Quality and service are the two big

things in conducting a grocery business,

according to Mr. Werrett. It is more
important that the quality be right than

Continued on page 122
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-j^ <ii^_^ Adventure Fills Early
Life Of

This Merchant
R. S. Sargent, Hazel-
ton, B. C, Sees the
Growth and Develop-
ment of This Part of

British Columbia, Embracing an Experi-
ence of Thirty-One Years, When as a
Boy He Left His Nova Scotia Home.

HAZELTON, B. C. — Thirty-one

years ago a mere lad left Nova
Scotia in search of adventure and

fortune. Wild tales, he had heard, of

the buffalo, the wolves, and the Indians

in the far West, so thither he travelled.

When he got to Alberta, he found that

the outpost of civilization had been

flung yet farther north and West, and

on to Vancouver he pressed. In Van-

couver he heard of great rivers in the

North teeming with salmon, hemmed in

by beetling cliffs,

snowclad mountains,

and beyond these un-

explored wildernesses

where the Indian

roamed at will, where

the occasional trapper

lived his exciting life

and the miner panned

gold from the bars on

the rivers. Up here,

he heard, the Hudson's

Bay had posts where
the Indians brought

beads and rifles and
brought in great canoe

loads of pelts. Ad-
venture beckoned at every turn in these

rivers.

Here then, thirty-one years ago,

young- Sargent found himself going up
the Skeena river from what is now
Prince Rupert, riding in a great dug-

out canoe, loaded with 4000 pounds of

freight and manned by five stalwart

Indians. Up the river they came, some-

times paddling, sometimes poling and

then again dragging their boat up by

ropes while they climbed along the

rocky banks. At the village of Kitselas

they landed, and packed all the freight,

and the canoe overland, because of the

furious rapids in Kitselas Canyon. In-

to the river again and up to old Hazel-

ton, then only a Hudson's Bay post.

There R. S. Sargent worked for the

"company" for a while, learning the

ways of the "Indian trade" and learn-

ing to love this great northern country

of fertile valleys, snow-capped moun-

tains, and rushing streams.

At length he felt that he could trade

for himself so he launched his own en-
terprise, nor was adventure lacking
though the business was good. One
day there was a murder. The murder-
er, an Indian, was known and one of
the intrepid police made the arrest.
Mutterings and threats, and the Indians
rose in force against the presumption of
the few whites in Hazelton who dared
to arrest one of their number.
The Hudson's Bay company called in

the whites. Their stockade on the riv-

er was strengthened and sand bags pil-

ed behind the windows and embrasures.
At this time, one of the freighters ar-

rived with a pack train from the East,
and great was his astonishment when
he found the state of affairs.

However, his merchandise and ani-

mals were put inside and he was asked
to go to Victoria to see what the govern-
ment would do. Now this trip to Vic-
toria was no little jaunt. However, he
managed to get a few Indians to man
his canoe and he went down the Skeena

and got to the seaboard. There he ul-

timately caught a boat bound for Vic-

toria. The chief of police and six offi-

cers came up to Hazelton. A great

show of a trial was conducted, and thQ

officer making the arrest was "exiled"

from Hazelton. Needless to say, he

played the game—working there-after

in the South, and the Indians were pla-

cated. This has been the only threat of

Indian war since those days.

Mr. Sargent and the factor for the

Hudson's Bay Company have since tak-

en a big canoe loaded with furs and gold

dust down to "Rupert" assisted by only

one Indian. The shooting of the num-
erous rapids is not the least dangerous
"stunts" that those early traders need-

ed to know.

Times have changed. Great booms
followed the decision to build the Grand

Trunk Railway, Haz-
elton was a very busy-

centre during^ con-
struction and R. S.

.

Sargent's interests

have prospered and
grown with the coun-
try. Now he has
stores at both Smith-
ers and Selkiva but
the Hazelton business
is still largely Indian
trade. In the old days
"tokens" were used in

view of currency, both
the Sargent store and
the Hudson's Bay
Company issuing their
own metal "coins" but
of course this has been
discontinued many

years. The stock still exhibits many
articles peculiar to the district and the-

trade. Pack saddles, for horses, dogs
and men. The Indian family still packs
all its impedimenta. If they have a.

pony they load it. The dogs carry a
load and the squaws and children also,

but the red-skinned anti-suffragette
himself carries only his rifle. Rifles,

ammunition, traps and mushing- gear ar&
still finding ready sale, but cash regis-

ters, computing scales, automatic cheese
(Continued on page 122)
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People Are Now Demanding Delivery
Berringer Bros., Proprietors of the Original Cash and Carry Store
In Halifax, N. S., Are Again Delivering Goods, But Declare They
Will Never Return to a Credit Way of Doing Business — With

Delivery Re-established Sales Show a Remarkable Increase.

By Special Correspondent Canadian Grocer

HALIFAX, N. S.—The first cash

and carry store in this city was
opened five years ago by Ber-

ringer Bros. In fact it was the first

to be started in the province. Many
others have been tried out since, and

all with the exception of one or two

have gone out of business.

A representative of "Canadian Gro-

cer" recently called on these gentlemen

at their store on Cottingen Street. Their

store is known as the Original Cash

and Carry grocery. Some of the re-

sults that have attended their efforts

since they began five years ago, were
told the "Canadian Grocer" representa-

tive. Although situated in a working
class locality, every Saturday there are

at least 25 cars come from different

parts of the city for goods.

People Want Delivery

A few weeks ago the order of things

was changed. Arrangements were made
to deliver all orders of five dollars or

more free, and any others that exceeded

one dollar were delivered for ten cents.

This arrangement has had a big effect

in the way of increasing sales as now
that prices are dropping a great many
people don't want to carry parcels as

they were quite willing to do during

the war.

Of the total business done it is es-

timated by these merchants that thirty-

five per cent, is now being delivered.

'I'his they believe may grow even a little

more but they positively never will

go back to the credit business. There is

too much capital required to carry on

a credit business, and the risks in this

city are not as good as they might be,

and also it is necessary to charge more
money for goods because of the ad-

ditional sales and bookkeeping help re-

quired. Where formerly people in Hal-

ifax were paid in a great many cases,

only once a month they are now nearly

all getting their money every week, or

at least twice monthly. They have the

cash to pay for goods. This system is

creating more thrift among the people

and they are buying less recklessly than
in the past. They are stopping to think

whether they need the goods before buy-

ing, and there is a better feeling be-

tween them and the retailer.

WITH PRICES LOWER PEOPLE
WANT DELIVERY

"A few weeks ago we made ar-

rangements to deliver all orders

of five dollars or more free, and
any others that exceeded one dol-

lar were delivered for ten cents.

This arrangement has had a big

effect in the way of increasing

sales, as now that prices are drop-

ping a great many people do not

want to carry parcels, as they

were willing to do during the war.

Of our total business we estimate

that 35 per cent, is now being de-

livered, and it is growing. But
we positively will never go back to

selling on a credit basis. There
is too much capital required to

carry on a credit business, and the

risks are not always as good as

they might be. It is necessary too

to charge more money for goods,

under a credit system, because of

the additional sales and bookkeep-

ing help required. Where former-

ly people in Halifax were paid, in

a good many instances, only once

a month, they now nearly all are

getting their money every week or

at least twice monthly. They

have the cash to pay for goods."

—

Mr. Berringer to a Canadian Groc-

er representative.

Increased Sales of Soap

A window display was recently made
of two kinds of soap and a card used
announcing that the one bringing in the

most wrappers in a given length of

time would receive a boys' express

waggon free. This was also part of

the window display. In one day five

cases of soap were sold although tne

price was not reduced any. Mr. Ber-

ringer believes this kind of advertising

to be real good.

Through the influence of the manage-
ment one of the clerks was peisuaded

to take a course in show-card writing

and now his work plays a big part in

the appearance of the store. Scattered

throughout the store are neat cards des-

cribing various lines and to anyone com-
ing in they present a very pleasino-
sight. This same chap attends to tiie
window display and for the additional
work involved receives a bonus.
A line carried that in addition to

bringing good returns for the sales al-
so increases the general business is the
fancy shopping baskets now being used
so much. A customer that comes in to
buy one of these will nearly always go
away with the basket filled with gro-
ceries. Mr. BeiTinger said he thought
l-.e could easily sell these at cost as the
grocery sales were so good, but he
never has done it.

Special attention has been given to
the sales of tea and now a 'otal of over
four hundred pounds of one blend is
sold each week. Particular attention
was given to the blending and it has
been found that the customers who have
tried it are now steady buyers.

Keeping Tab On Clerks

The sales of each clerk are made up
every day to see how much he is costing
the firm. A maximoim of three p-^r
cent, is allowed and if the sales do not
come up to this figure he is reminded
that he is costing the business too much
money and must remedy things.

In this store three thousand dollars
are invested in equipment and through
this expenditure the management be-
lieve the sales are being increased. They
claim there would be absolutely no sale
of cooked meats if they had not a
slicer. A refrigerator display counter is

used and in addition to keeping goods
right it makes sales better and helps
the general appearance of the store.
Bins and other fixtures are used which
while keeping the stock in good shape
also speed up the handling. Mr. Ber-
ringer is a great booster of up-to-date
equipment and is of the opinion that the
people to-day prefer to deal with a
merchant who is equipped in this way
thinking that the store is more reliable.

The first day this store opened the
total sales were five hundred and six-

teen dollars while at times they have
gone as high as eighteen hundred dol-

lars in one day. Last year the total

sales exceeded one hundred and two
thousand dollars ($102,000).

I
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"Credit Customer Gives All His Trade"
Mr. Matheson, Manager of the Pacific Berry Growers' Store at
Haney, B. C, After Trying Out the "Cash and Carry Idea" in his
Store, Decides That a Credit Business is the Most Profitable—

"Study Your Customers"

HANEY, B. C—As there were
many people in the town of Han-
ey who were quoting the cash and

carry prices advertised in Vancouver,
Mr. Matheson, the manager of the Pac-

ific Berry Growers' Store, decided to

give the people what they seemed to

want.

Lost Several Customers

Counters were put in. The merchand-
ise was arranged in the approved "Cash
and Carry" style, and baskets were pro-

vided. There was, however, a section

left as before for the credit customers

of the store, and the new department
opened. This went on for two months.

At the end of that time Mr. Matheson

took stock, and found that he had lost

several good customers

—

and why?
Because in their unreasonableness,

sortve customers wanted the cash price

and to have the goods "booked" to their

account. When they could not get this

done— they left in high dudgeon.

"In the town," said Mr. Matheson,

"the people might have' fancied that

they would like to carry home all their

purchases, and pay cash at time of buy-

ing and save the few cents that such

a policy makes possible, but in actual

practice they do not. The towns-peo-

ple want delivery and the country peo-

ple like to pay once a month. I'll say

that a credit business is a more ex-

pert test of a merchant, but it is the

most profitable and the best service. A
merchant needs to be a judge of human
nature. He needs to have the courage

to say 'No' and also when to 'have a

heart.' We have lost but little from our

policy of giving short credit, and the

trade that has bsen attracted has been

profitable in every sense of the word.

Studies Character

"Some time ago, a stranger came to

me and asked me if I would stake him
to $200 worth of groceries for ninety

days. He was taking out logs and would

pay when they were ready to market.

I fancy he had tried elsewhere, and had

been a regular customer of another

store. He seemed honest to me—and in

fourteen years' business life in Vancouv-

er, I have surely learned to read char-

acter to some extent—so I said 'Yes.'

Gives All His Trade

"At the end of the term, he paid in

full, and has dealt with me ever since.

I have backed my judgment frequently

and never lost a cent in this way. I

have trusted others, on the strong rec-

commendation of others—and I have

lost. Your credit customer gives you

By Staff Correspondent Canadian Grocer

all his trade; the cash buyer is cranky
and uncertain."

Knows Customers Personally

When Mr. Matheson took over the
managemient of the store, he spent his
evenings and half holidays for many
weeks, riding out with the trucks that
gather the berries along the various
routes. "I seriously question whether
there is a settler in this entire district

that I do not know personally, having
met him at his own home," he remark-
ed. "I know their preferences and their

pet aversions. I have found this per-
sonal aquaintanceship most necessary in

building up a business such as we have.
Besides getting the business, it helps

me to judge as to the credit risk of

any one who might ask for credit," said
Mr. Matheson.

Studies Local Tastes

The same personal element has been
studied in the Dry Goods section of this

general store. Miss Gilliland, who is in

charge, attended all the dances last win-
ter for the purpose of studying the lo-

cal tastes in waists, etc. The conse-
quence is that today she stocks waists

that so well suit the local preferences
that she sells literally hundreds, that

might otherwise be purchased in Van-
couver.

The grocery window is well dressed

—

changed frequently—and is distinctly

the window of a grocery store.

Filling the Trappers' and
the Prospectors' Needs

PRINCE RUPERT, Nov. 2.—When
the trappers start for the wilds on

a four months' fur chase, when the

prospectors start out in the spring for

the age-old hunt for gold, it matters a

great deal to the merchants of Prince

Rupert, who gets the order for their

supplies.

It must be stated that Fullers, Ltd.,

get their share. Perhaps they have cul-

tivated this business. It may be they

have grub-staked many an old timer.

At any rate a 200 or 300 dollar order

is not infrequent. Beans, and sow-belly;

flour and baking powder; salt and su-

gar these things are the staples, and

canned milk and other canned and desic-

cated foods are added.

Ranchers too Good Customers

Also the ranchers in the outlying dis-

tricts come to "Rupert" every few

months—see a picture show—swap yarns

with their "tilikums" in town and head

for home after buying a list of groceries

that total up a neat sum frequently.

Fullers Ltd., sell tea in the original

chests to these customers. The town

business is not neglected though. Win-

dows well dressed, and interior displays

help the local business and newspaper
advertising "tells the world" what they
have.

Biscuit Display a Feature

The biscuit display is a feature. A
large variety is shown, and chairs are
placed for the lady purchasers to rest

whi'c Ihc various biscuits are viewed.

Mr. Fuller stated to Canadian Grocer
that 75 per cent, of the business in teas

and coffees is done in one particular

blend of tea and one particular blend of

coffee.

Two Complete Stocks

There are really two complete stocks

in this store, one in the front as is usu-

al, and a large warehouse in the rear

where all the merchandise is arranged
as in a wholesaler's broken case room,
and where the customer is expecting to

take her purchases with her, the order

is filled at the rear.

Personality Counts

Speaking of the cash and carry gro-

cery business, Mr. Fuller stated: "Per-

sonality counts. It is a big asset to a

grocer—one that he cannot cash in on

in the impersonality of a cash and carry

business."
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III Tone's store in Woodstock, N. B. a section is devoted to the sale "f china and crockoy—t-tockh.ij

these lines helps sales of groceries.

A China Department Sells Groceries
G. B. True, in Woodstock, N.B., is the Only Grocer in His Town
Carrying China and Crockery, and Says when People Come in for

These Lines He is Usually Able to Sell Them Groceries—Often
Gets Steady Customers in This Way

ELLING china and crockeiy has
|certainly brought increased grocery
business to my store," remarked

G. B. True, of Woodstock. N. B., to a
representative of "Canadian Grocer" re-

cently. "As I am the only grocer
handling the lines in the town, they are
bound to bring people to the store, and
once in here it is not difficult to sell

them groceries, particularly if the latter

are well displayed. Steady permanent
customers have often been gained for
the store just in this way."

Turnover $3,000 Monthly

Mr. True has only been in business
since April first last, and since that time
he has been turning over, on an average,
of three thousand dollars per month. Mr.
True had had several years experience
in the grocery business before going in-

to it for himself. He operates on the
cash and carry plan, and finds it very
satisfactory. In his opinion a grocer
just commencing can give too much
credit, which very often proves his un-
doing. Selling for cash he states that
he is able to take advantage of trade
discounts. It is his endeavor to turn
his stock as quickly as possible, not p*-

any time to overburden with goods that
are not moving. He follows the mark-
ets closely, buys as he believes his re-

quirements warant, and alwavs ^ims to
have no stock lying on his shelves that is

not going to the consumer from day to

day. "I use price tickets on my goods,"

he told the "Groceh" representative. "Of
course it is necessary in a store operat-

ed on the cash and carry plan. It lets

the people see at once the price of an
article and is also a saver of time to

myself and staff."

Window Displays Sell

Close attention is paid by Mr. True to

the matter of dressing his windows. He
changes his windows frequently, and
they are always in use for the display

of some seasonable line. When work-
ing for others he has seen the good re-

sults from showing in the store windows
lines that the merchant wished to get

moving in greater volume. "Good dis-

plays will sell merchandise all the time"
added Mr. True. In his opinion it is

also necessary to keep the interior of

the store attractively arranged, and with
this end in view he makes good use of

his counter for showing special lines

Having certain articles on the counter
and suggesting them to customers when
giving orders very frequently means
sales.

Good Equipment Essential

Good equipment is essential in the
successful conduct of a grocery store,

according to Mr. True. As will be no-
ticed in the accompanving photograph
a biscuit display case is used, and Mr.
True declares that it has been a very

important factor in increasing the turn-

over in biscuits. Computing scales, it

will also be noticed, are conveniently
situated to facilitate service, particular-

ly when there are a great many custom-
ers in the store.

This Merchant Keeps
A ''Pie' Calendar

"We have at least one pie for every
month in the year, that is a character-
istic pie," recently stated a retail gro-
cer. "Although there is no general agree-
ment about pies for each month as there
is about flowers and birthstones, there
is nevertheless certain months in the
year when certain pies are the favorite."

To put this idea across with his cus-
tomers, this merchant has printed what
he calls a "Pie Calendar," which is as
follows: January, the cranberry, Feb-
ruary, aople, March, rhubarb, April,

raisin. May, lemon, June, strawberry,
July, cherry, August, blueberry, Septem-
ber, peach, October, pumpkin, Novem-
ber, cocoanut, December, mince.

The calendar is also made on a large
card, with a movable arrow pointing to

the particular month that it happens
to be. Near the card is placed a displav
of the makings of the pie that is called

for on the callendar.
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An Unique Christmas Poultry Display

THE ABOVE is another Christmas window display of the A. & C. Grocery Co., Vancouver, B.C.,

and from an artistic and selling standpoint is just as attractive as the one shown on the opposite

page. It is not an easy matter to make an artistic display of meats but, to judge by this display,

Charles Roberts, who dressed this window, certainly shows skill and ability.

The background is composed of prime sides of beeves, while the end is made up of several uniform

rows of turkeys. The floor of the window which is slightly elevated at the rear, was built up with tur-

keys, chickens, ducks, cuts of fresh meats, etc. Like the grocery display, this window was decorated

with evergreens, holly and colored crepe paper, which gave it a Christmas atmosphere.

Viewed from a selling angle, the firm states that it proved successful and that hundreds of people

stopped to look at it, were tempted, and made a purchase, which, after all, is the big factor to keep in

mind when trimmin;? a window.
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An Artistic Array of Festive Lines

FRUIT GRQCERi

THE ABOVE illustrates the Christmas window display in the grocery department of the A. & C.

Grocery Co., Vancouver, B.C., as dressed by Horace Ebbutt. The background is of green plush

with tinsel attached to give light and contra ^.t. The top of the greeting card, which hangs in the

:entre of the window, is draped with white silk and the four corners of the window are decorated with

evergreens to which are attached at regular intervals, Christmas stockings, while the ceiling is decor-

ated with holly and evergreens. i

In the centre of the window is to be seen an artistically arranged cornucopia in which is shown a

jfniscellaneous display of Christmas table supplies. On each side, standing on a pedestal, is a fancy

pasket of fruits. Tapering to a point in the centre are boxes of Christmas crackers, and fancy

)oxes of chocolates.

The floor of the window is composed of grapefruit, oranges, apples, table raisins, Brazil nuts, table

'igs, glazed fruits, Jordan almonds, maraschino cherries, boxed mission figs, etc.

All the lines shown are intermingled with crepe paper roses, holly, and cotton wool. Here and
Ihere was sprinkled a touch of artificial snow, which gave the whole display an attractive and spark-

ling appearance.
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Christmas Window that Sold Goods
Attracted a Great Deal of Attention, Resulting in Greatly

Increased Sales of Christmas Specialties

Christmas window display of the McLean Grocery, Moose Jaw, Sask. This is a splendid

selling window and one that attracted a gre at deal of attention which resulted in increased

sales for the firm. Note the admirable use of c heese covers, lined with fancy crope paper. Price

cards are also used to advantage, which permits the passerby to know the price without the

bother of stepping into the store to find out.
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Excellent Variety Marks this Window
This Attractive Display is the Handiwork of E. C. Stuart, for

Nation and Shewan, Brandon, Man.

THIS attractive display of Christmas groceries was arranged by E. C. Stuart

for Nation and Shewan, Brandon, Man. The quality and variety of goods

shown, with the bright red and green decorations give the whole display an

atmosphere of Christmas that has such a drawing power few people could resist

the temptation to stop and look. . »,,»
(

Note the small neat price tickets attached to many of the articles which tend

to give a punch and selling argument, a nd which assisted to put over many an

extra sale.

The display is not crowded, plenty of space is left between each article, which

gives to every line more prominence and at the same time adds individuality and

quality.

All the articles on display are distinctly Christmas goods that are usually

found on every table during the Festive Season.

I
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Advertising is simply telling

your story to the people who
ought to know it.

The world is full of people who
want things, and of things who
want people. But half the world

don't know their own wants

—

still less how to supply them,

while half of those who have the

supply don't know who wants it

or how to reach them. Advertis-

ing brings them together.

Make Advertisements
Readable and Snappy

George S. McKenzie, Kelowna, B.C.,

Gets Results from His Advertising

—

"People Have Confidence in it and
Consequently our Advertisements

Pay," He States

tt^-jTT-E ADVERTISE persistently and dress ourW windows with the goods we advertise,"

stated George S. McKenzie, manager of the

McKenzie Company, Ltd., Kelowna, B.C., to a rep-

resentative of Canadian Grocer. "We aim to make
our advertisements ridable and snappy, but we
never bluff or exaggerate. We give market infor-

mation when we can, and occasionally advise

against heavy buying, for instance, recently in

respect to sugar and flour. We often steal our ideas

from articles and advertisements. We use cuts

whenever possible and for some reason the people

of Kelowna a-'ead our ads. They appear to have con-

fidence in them, and consequently .
our advertise-

ments pay."

There one has the whole theory of advertising

in a nut shell. It is simply a matter of writing

what one has to say in the same manner that he

talks to customers wh'en they come into the store.

Christie's Biscuits
Another hig shipment of Cluistie's BiscuiLs

ilirtcl li-um ihc ovcni ut the big maniif.ictuiinp;
plant in Toronlo,

/3 dillcrent kinds and all o( them favorites and
at unly ?0c per pound.

\\> ha\e Maca'roons. Water-!cc Wafers. ].a

Crime, Rusks and Lady Fingers, too. but .it a
higher price than the others

Ogilvie's Rolled Oats
1 jrfO-tnyl r, II tons of 'C;inada's Best" R.jlltd Gals

.11 .'' ceril« f.cr rnrlon.
.<i pr-un-l >.-icks Kolled Oals. 70 ccnt.s per sack
20 jicnnH <.m-U% Rolled Onis. $1 50 ptr sack
40 pound <=ack^ Rolled Gals. $2 95 per sack.

10 pound cncks Standard or Granulated O.-itmenl.

80 cents per s.ick

PILCHARDS— In flnt tins, .t solidly packed fish,

more appetizing than the tall uns.

Flat tini ol Pilchards, 15 cents each, and cverv
one guaranlced to please you.

For Social

Occa«ioQft

the wise hosiesa know*

there rs nothing th*i

CAT! take the place of

GtfBons't Chocolate*

for afternoon ie*j irid

all social functions

Our stock of Canong'i

is alw»yi fresh and

gfves a splcndtd variety

to choote fronu

SALMON—We have se\cral kinds of this, and all of good eatable quality.

Hntish Columbia Salmon (Pink), tall tin;; 25 cent* eac1i

Hritish Columbia Salmon (good color) tall tins -35 cent* each

Good Red S-iImon. tall tins <5 cent9 pach

Red Sockeye Salmon, ull tins -- SO ceots each

About Seeded Raisins, Seedless Kaisins. Sultanas. Ctirrants. I'cds. Molasse*. etc.. wc
will lyive something to say and a price to ouotc next week. Our new goods axe not alt

in stock as yet

The McKenzie Co., Ltd.
Phon<; 2M GROCERS Phone 214

Sugar Down—
Quince Going!

pROBABLY your last chance to pre-
J- serve quince ! So delicious with
lemon or apple—and so economical now
that sugar is down ! Rush up a dozen

'

bottles—last call for quince y| ^^^
at, per doz ^f\^^

Griddle Cake Hungry?
at Flour

20c

For Supper
Griddle cakes with maple syrup—the spring tap here,

tinned or bottled. Sided with sweet potatoes—enjoy
them before their brief season ends. Three ^i" —
lbs. for ^9C

R. N. McDonald
(The People's Grocer)

ARGYLE & JACOB STREET.

Like them of Buckwheat, Rye or Whole Wheat Flour
Or ready mixed according to Aunt Jemina's
Recipe in big packages for

This company talks through its advertisements as it would
to a customer at the counter.

This grocer uses regular space all the time and his ads are
ULIAJJ.JS "catchy."

He does not try to "bluff or exaggerate," but he
gives them the information clearly and in as simple

language as possible. There, also, is the secret

why the people of Kelowna read the McKenzie
advertisements.

Some merchants are inclined to say: "But I

would not think of writing advertising as we talk

in the store."

But if they only could, it would be good advertis-

ing. The trouble begins "when you take your pen

in hand." One commences to think how every

word will sound and slip away from the main

point of how it will be received by the reader. In

other words "you get stage fright" and instead of

talking naturally in the advertisements, they fall
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Never Bluff or Exaggerate
In Your Advertising

"Secret of Successful Copy Writing
Is to Write What One Has to Say
Just as if One was Talking to the <oUS-

tomer at the Counter"—Some Christ-

mas Suggestions

The Success of

Your Christmas Cake
or Pudding

depends largely on tlie quality of ingredients in-

side. In our Grocery you will find the choicest of

imported raisins, currants, peels, dates, extracts

and spices.

Your Christmas Cake or F'udding will have a

wonderiul richness of flavor if the ingredients come
from Brown's.

RAISIXS,—
Finest Valeutjas, per lb... 2"o,

Cal. Seedless, UDlh, lb. -W, 35c.

Cal. Seedless, 15 oz. pkg. 35r.

Finest Seeded, IB oz. pkg. 3.^c.

Greek Sul. Raisins, lb. . . 350.

Currants, cleaned, lb...... 23c
Almond Paste, pkg 45c.

Ground Sweet Almonds, pkg. 35c

New Dates, bulk, lb 22c.

Allen's Apple Cider, per qt. 16c.

CANDIED PEEL,—
Mixed, truest, lb 70c.

Citron, lb 80c.

Orange, lb •©c

Lenion, lb. WJc.

Cut Peel in 1 lb. boxes.

Cocoanut, choice, lb «oc.

Baker's Cocoanut. can .... 20c.

Extract, mixture, 2.oe 13c.

Extract, pure, 2 oz 25c.

B. E. BROWN
FANCY AND STAPLE GROCERIES

Phone 188 Cor. Hurontario and Hume Sts.

Getting mi early start on Christmas selling is advisable—
it can be done through an ad. such as the above.

flat and they fail to get across. "Never be afraid

of talking too simply. Just remember you are

sending a helpful message to your neighbors and
friends, that you want them to understand you

and your store, and that they will judge you by the

way you talk," counsels this merchant.

"Advertising should be taken seriously and not

considered as just so much space to fill up. Have
a definite idea in view—the idea of selling more
merchandise.

"It is a good plan to take the salespeople into

consideration and to get them together and talk

it over before the advertisement is written. The
clerks will give good ideas out of their every-day

experiences, and a better advertisement will be

Every merchant has individual-

ism of his own. The reason you
are in business is because there is

something different about your
way of doing things that some
people like. To the extent that

this difference is good, it draws
trade. To the extent that you can
reflect this difference in your ad-

vertising, your advertising will

be profitable.

written if one has the article before him when he
writes. Each clerk should suggest something to

advertise each day or week. It will make them feel

they are sharing in the construction of the ad, and
they will further feel a responsibility in making the

sales justify their judgment.
"In framing up an advertisement, group the

articles according to their similarity or the relation

to each other in regard to their use. Over each

group write something intimate and helpful about

the use of such articles, and don't forget to use the

word "you" quite frequently. For instance, say

"You always want your dessert to be something

more than pie," or "You know how attractive a

salad can appear on your table," or "Are you think-

ing of making your Christmas cake?"
"By this means you immediately fall in line

with your buyer. You show her that you under-

( Continued on page 131) '"'l?'^'-'*" )

Now Is the Time To Do

Your Christmas Baking
While you are able to obtain the finest ingredients. Inspect

our assortment of Choicest Fruits before making the cake

pudding or mincemeat.

VALENCIA RAISINS
Ljirge, meaty. Spanish Raieine,
Finest quality, 35c and 40c pound

DRAINED PEEL
Orange ?0c pound
I/«mon 70c pound
Citron S1 .00 pound
Mixed I 80c pound

LAYER FIGS
Genuine Smyrna Figs.. 50c pound

CANDIED FRUITS
$1.S0 pound

.$1.&0 pound
Glace Cherries
Candied Pineaople

CHOICE CURRANTS
cyeaned Vostlzza and Patraa
CurrantB 30c and 35c pound

CALIFORNIA RAISINS
Now Psrck

Seeded, package 35c

Seedless, package 40c

SHELLED NUTS
Almonda, pound $1.00
Walnuts, pound Jl.OO

QOLDEN DATES
25c Pound.

Almond Paste, Qround Sweet Almonds, Wintergreen

Berries. Candied Caraways.

SEE OUR WINDOW DISPLAY

T. A. ROWAT & CO.
250 DUNDAS STREET. PHONES—3051, 3052

Another Christmas advertisement to encourage buying early



110 CANADIAN GROCER November 4, 1921

What to do with these ice cream par-
lors in the cold winter months, when the
demand for ices and cold drinks falls,
has been successfully solved by several
grocers as will be learned by the reader
of this and succeeding pages. The enter-
prising grocer has turned his ice cream
parlor into a winter tea room, and is dis-
pensing tea and coffee, hot tomato bouil-
lon, oyster stew, and other appetizing
concoctions that have a strong appeal
when the cold north winds are howling
through the streets.

The Ice Cream Parlor is a Tea
Room in the Winter Months

Maintaining the Revenue From the Active Summer Trade in Ice
Cream and Cold Drinks is Done by Operating a Tea Room Serv-
ing Hot Beverages, Oysters and Sandwiches, According to Hugh

Stephens, Collingwood, Ont.

H AVING an ice cream depart-

ment certainly increases sales

•of many lines," remarked Hugh
Stephens of Collingwood, Ont., to a rep-

resentative of "Canadian Grocer." Mr.

Stephens operates a splendid ice cream

parlor in connection with his grocery. In

the winter months it is a tea room, and

the patronage extended to it during the

cold period ig almost as great as in the

summer. The Stephens' store is a spac-

ious place, and before the establishment

of a tea room and ice cream department,

there was considerable waste space in

the store. It was a profitable idea when
Mr. Stephens decided to fit up one half

of the store for ice cream in the sum-

mer adding hot beverages for the winter

months. The results in his opinion have

surpassed expectations, and one of the

most gratifying features has been the

increase it has meant in the turnover of

g)roceries.

An Attractive Parlor

Possibly one of the most attractive ice

cream departments to be found in any

town of similar size is that of Hugh
Stephens. It has been very attractively

fitted out, the two colors, cream and a

pretty shade of blue being used through-

out. The furniture, chairs and tables are

also in these shades. The whole effect

is very pleasing to the eye and altogeth-

er very attractive. A partition running

part way to the ceiling separates the

refreshment room from the grocery, and

both open into one, at the front of the

store. As one enters the main door

from the street, to the left are two long

silent salesmen for the display of high

grade chocolates. The shelves to the

rear are also filled with candy boxes.

One passes it on the way to the ice

cream section, it being on the same side

of the store, but it attracts customers
for either department as it is well up
to the front.

A Hieh-Class Trade

The ice cream and tea room could not
fail to excite favorable comment. It is

novel as well as very pretty in the color

scheme chosen. Pretty little menu cards

are placed on each table. "We have a

very high-class trade here," Mr.
Stephens told "Canadian Grocer." "The
best trade in the town comes here for

their ice cream. We are maintaining
their patronage because we feel we are

giving the best possible service both in

the way of the appointments of our

quarters, as well as in the quality of our

goods, including our confectionery. Situ-

ated near the moving picture theatre we
get a goodly number of people from
there in the evenings, and of course in

the winter months, when there is skat-

*t*4tfc*iiM

mg, our tea room is popular with the
young people. We serve tea and coffee
sandwiches and cake, and of course ice
cream is served all the year round. Both
sodas and ice cream are called for in the
winter months, but we also have the hot
lines for those who prefer them."

HelDs Sale of Soluble Coffee
Discussing the remark that the tea

room business helped sales in the
grocery, Mr. Stephens told, for instance
of coffee. "People liked the coffee we
were serving last winter in the tea
room," he stated. "Many used to ask what
particular blend it was, or just how it

was we got it so nice. When told that it

was easily prepared for the reason that-
it was a certain brand of soluble coffee,
we were serving, our customers would
hardly believe it. In just this way we
sold more of this particular coffee at th(
counter than ever before. After trying H
in the tea room it was not hard to sel!

them a tin. In fact after inquiring aboul
it, while partaking of a cup, the ordei
for a tin usually came unsolicited. It is

the same with fancy biscuits. Sales oJ

them have increased for the very samt
reason. Trying them out while havin|
afternoon tea or lunch after the movies
people very frequently bought some o:

them in the grocery before leaving th»

store.

Keeps Candy Stock Fresh

"Candy of course sells well along witi

tea room business. In fact a good man;
of our saleg are made to young peopl
as they leave the ice cream parlor. W
are carrying a high-grade chocolate, an
it is popular with our trade. We aim

(Continued on page 114)
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"A Refreshment Parlour Certainly
Increases the Sale of Groceries

55

M. Middleton, Grocer at Uxbridge, Ont., Takes Advantage of the

Cold Weather to Dispense Hot Beverages and Serves Lunches to

Farmers and People Coming Off Trains—Attracts and Retains
New Customers Through This Service.

"A^
N ice cream parlor can very well

be made a source of revenue in

ne fall and winter months, as

well as in the summer," remarked iVir.

Middleton, Uxbridge, Ont. to a Canadian

Grocer representative recently. "When

the demand for ice cream and soda

fountain drinks fall off there are the hot

lines, such as coffee, tea and cocoa that

make a ready appeal," he added.

Mr. Middleton has a grocery store in

Uxbridge, and at the rear of the same,

he has equipped quarters for a refresh-

ment parlor. In the summer months it is

popular as an ice cream parlor, and in

order to maintain the turnover

derived from thig department, in

the fall and winter, he serves oysters,

and hot drinks. On market days he

serves lunches, providing this accommo-

dation foi^ the many farmers that

are in town, and then there are

the young people, who like to

drop into a place of this kind, after

skating in the evenings. Catering to the

skaters has heen the aim of Mr. Middle-

ton and he has found it profitable. While

he features hot drinks in the cold

months, he states that he always keeps

ice cream on hand, and it is surprising

the amount that is consumed even in the

coldest weather.

Service to Travellers

Providing the travelling public with

lunches as they come off the trains at

night is another way Mr. Middleton

maintains businesg in his refreshment

department. "We have two trains com-

ing in here at night," he told the Can-

adian Grocer, "and very often commer-

cial men have not had their supper. It

is too late to get it at the hotel, and they

appreciate this service I am giving, par-

ticularly in the winter months. In the

early part of the week thig trade of

course is the best, as towards the end

it falls off."

Mr. Middleton serves light lunches,

oysters, and tea, coffee, and cocoa, in ad-

dition to ice cream. He is serving a

specially prepared coffee, and stated

that it was very popular with the public.

It was easily and quickly made ready

for serving as well as being very re-

freshing.

Discussing with Mr. Middleton the

question as to just how the addition of

an ice cream and refreshment parlor can

help the sale of groceries, he remarked
that there was no doubt of the fact that

the presence of people in the store prim-
arily for the purpose of treating their

friends to ice cream or other refresh-

ments, very frequently means the sale

of groceries. People were very often re-

minded of certain things they needed,
as they passed through the store to the

tables at the back. Sales of groceries

were stimulated in this way, and the

fact that the store was open each even-

ing, also meant increased grocery turn-

over. Last year, Mr. Middleton's total

turnover in groceries and from the ice

cream parlor was approximately $49,000,

which he considers very fair, in view of

the fact that Uxbridge is only a place

of some 1,600 people. Serving lunch to

farmers on market day also meant big-

ger sales of groceries, as when once they

come into the store to have their lunch,

they are inclined to leave an order for

groceries. "I have secured quite a num-
ber of customers that afterwards be-

came steady ones," he remarked, "who
first came into my store because I

serve lunches."

Boxes of Candy Sell Well

Mr. Middleton stocks a certain high

grade box candy that sells in combina-

tion with his ice cream department. He
also has bulk chocolates for which there

is a very good sale. Young people on

skating nights or in the summer after

having their "treat" in the refreshment

parlor, very often take a box of choco-

lates away with them. While turnover

in chocolates, Mr. Middleton states, is

not heavy, it is in his opinion very sat-

isfactory, and all the time increasing.

He has been averaging about one dozen

large boxes a week, in addition to sales

of bulk chocolates.

Young People Like Ice Cream
In Winter Too

Miss V. Clarkson, Grocer at Stouffville, Ont.,
Serves Hot Beverages and Lunches in Her Ice
Cream Department During the Cold Weather

But Sells a Lot of Ice Cream as Well

«i T SOLD more than twelve hundred
•*- dollars' worth of high grade choco-

lates in this store last year," remarked
Miss B. Clarkson, Stouffville, Ont., the

other day. Miss Clarkson is the propriet-

ress of a combined grocery and ice cream
parlor, and is finding the working to-

gether of the two satisfactory, and on
the whole very profitable. She also has

a very fine silent salesman for the dis-

play of chocolates, and her turnover in

this regard, is considered very gratify-

ing in a town such as Stouffville, where

the population is not more than 800 peo-

ple. Possessing one of the most attrac-

tive stores on the main street of this

thriving little towni. Miss Clarkson's

place would do credit to a tovm of a

much larger size. As one enters the

store on the right side are arranged the

groceries, and on the left are the dis-

play cases for the candies and the ice

cream fountain and counter, with the
refreshment tables occupying a spacious
room at the back.

A Rendezvous For Young People

The "Canadian Grocer" asked as to

how she conterbalanced the falling off
in business in the ice cream department,
with the advent of the colder weather
and during the winter months.
"My place is the rendezvous for all

the young people of the town," Miss
Clarkson replied, "and they eat ice

cream the year round. I sell a lot of

ice cream in the cold months. Of course

I do not get rid of as much as in the

summer. That is not to be expected,

but there are a lot of people who eat

ice cream the year through. Thursday

and Saturday evenings are skating

nights in Stouffville, and on these oc-

(Continued on page 118)
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Grocery department in the store of Hull & Sedwick, Sarnia, displaying cnvdy in boxes and bulk, of which the firm has a
big turnover.

Always on the Lookout for New Lines
Hull and Sedwick, Sarnia, Ont., Believe in Giving New Goods
a Trial, and if the People Like Them They Will be Back for Them
—Sales of Fruit and Vegetables Out of Season Are a Big Feature

in This Store During the Winter

ON the right, upon entering the

store of Hull & Sedwick, Sarnia,

Ont., is located the grocery de-

partment, and like the soda fountain

on the opposite side, quality and service

are the predominating factors that have
built up for the firm a large clientele

of satisfied customers. Customers who
casually drop into the store or telephone

for goods, without questioning or exam-
ination, place their orders with every

confidence, knowing that they will re-

ceive the best goods procurable with the

least possible delay.

Such is the reputation this firm en-

joys. On the shelves and in the show
cases are to be seen samples of high
grade merchandise and the firm is con-

stantly on the lookout for new lines.

Windows Are Valuable Aid

The windows are given special care

and seasonable goods are kept contin-

uously on display. One window is used
for showing fresh fruits and vegetables

and the other general grocery lines,

which is occasionally changed for a dis-

play of confectionery, such ,as fancy
boxed chocolates etc.

At the time Canadian Grocer repres-

entative was in the store, one window
was tastefully arranged with snow
white cauliflowers, lettuce, celery, to-

matoes, sweet peppers and mushrooms.
During the season for outdoor mush-
rooms it is a common occurrence to sell

upwards of a dozen eleven quart baskets

at the week-end, and during the winter
months large quantities of the indoor

variety. Other seasons, Hull & Sed-
wick have purchased their supplies of

indoor mushrooms, but on account of the
limited quantity procurable, they have
made arrangements this season to grow
their own, thus keeping up a constant
supply during the period of scarcity.

Coffee Sales Heavy
Another line that Hull & Sedwick

have had a success with is coffee. Three

years ago when they took over the busi-
ness, sales did not average 500 pounds
yearly, but by persistent salesmanship
they increased this amount last year to

1,500 pounds and this year the sales
will go several hundred pounds over that
amount.
One factor entering into the increase

in the sale of coffee is the fact that the
same coffee sold in the grocery depart-
ment is served at the soda fountain on
the opposite side. People enjoying a
cup (if coffee at the soda fountain are so
impressed with the fine flavor th^t th«^y

freque itly iipon leaving go over to the
grocery side and purchase a half pound
or a pound to carry home. This can
also be said of tea and it might be
mentioned that this firm sell just two
grades^ of tea, one at 80 cents and the
other at 90 cents per pound.

Candy is a Feature
Candy is another feature. One show-

case near the front entrance is used for
^Continued on page 117)
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Illustrating the soda fountain in the store of Hull and Sedwick, Sai~nia, Ontario, which is kept in operation the year
round. Oysters, sandwiches and hot dnnks are featured during the cooler weather.

Sold 159 Gallons of Oysters in Winter
Such is the Record of Hull and Sedwick, Sarnia, Ont., at Their
Refreshment Counter—Hot Drinks Replace the Popular Refresh-
ments of the Summer — Sales Are Maintained at Gratifying

Levels—Soda Fountain Counter is Opposite Grocery Department.

SKRVICE and quality are the two
things that draw business to the

soda fountain of Hull & Sedwick,
Sarnia, Ont. Any afternoon, summer
or winter the stools placed in front of

the white counters are filled with peo-
ple of both sexes of all ages, partaking
of one of the many choice refreshing
dishes, with which this firm has a repu-
tation among Sarnia's elite. It is not
only in the afternoons, however, that
the business is done. Customers are
constantly dropping in, practically as
soon as the doors are opened in the
morning.

This was much in evidence one morn-
ing recently when a representative of

Canadian Grocer dropped in for a

friendly chat with the genial propriet-
ors. Ladies were stepping in from
tl;ieir limousines for a cup of "tomato
bouillion" and business men for a belat-
ed breakfast of "egs malted milk." And
though the morning had a frosty tang
in the air, some young folks were par-
taking of "Sunny Jims" and sodas,

while one chap, who apparently had too

often seen the bottom of the flowing

bowl the evening before, requested the

young wom.an in a snowy white frock

behind the fountain to fix him up a

"Bromo Seltzer."

Hot Drinks Take Well
As will be seen in the illustration

above, one half of the store is devoted

to the soda fountain business—the oth-

er side of the store occupying the reg-

ular grocery department. During the

summer months, cold beverages and ice

cream concoctions are dispensed. But
as the wai'm days of summer merge
into the cooler days of autumn, so does

the soda fountain drop its summer ap-

pearance and blossoms forth with hot

chocolate and coff'ee urns, mugs and
other appurtenances to take care of the

steadily increasing business of the win-
ter months. Sandwiches, salads, hot
tea, tomato bouillon and beef tea are all

served with great care. The tomato
bouillon is of a creamy nature, the hot

chocolate is rich with its top dressing of

whipped cream, w-hile the sandwiches
and salads are made with a daintiness

that would do credit to the chefs in well

known hotels.

159 Gallons of Oysters
Oysters are also served in almost

every conceivable manner. Raw, scal-

loped, stewed or cocktail, no matter in

what style the appetite of the custom-

ers may dictate, Hull & Sedwick are
prepared to serve them in the shortest

possible time. During the past winter,

which could not be called the best oys-

ter weather by any means, Hull & Sed-

wick served oyster dishes over the foun-

tain that required 159 gallons in their

make-up.
Stafl is Kept Busy

It requires three young women con-

stantly to take care of the soda foun-

tain business. It is necessary, however,
in the rush hours to augment this staff

by two, making five in all. Hull &
Sedwick manufacture the ice cream they
sell and employ one man for that pur-
pose.
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Making Hot Chocolate Just a Little <#f
Better Than the Home-made Kind

HOT chocolate may be defined as

cocoa or chocolate in any of its

natural forms, sweetened; prepar-
ed in the form of a paste or syrup re-

duced to the proper consistency with
either hot water or milk, flavored with
vanilla if desired.

The cup of hot chocolate that you
serve should, if possible, be just a little

superior to anything that you serve at

the faucet. The man who has the re-

putation of serving the best one in his

city is to be envied.

Death-Dealers To Trade

In my mind, the supreme trade de-

stroyer is the weak, watery
mixtures prepared from some cheap
grade of cocoa that some dispensers are

trying to get by with. They deceive

themselves into thinking that their

elastomers don't know the difference.

Ignorance! Folly! They know, so give

them somiething extra good.

Any housewife can make a good cup
of hot chocolate and every person with

a home knows a good one. The hot choc-

olate that really brings trade to a foun-

tain must be superior to the home-miade
article. There are homeless ones who are

dependtent on the fountains for such
articles, but there are not enough of

them in most communities to support a

fountain.

If you think you need a good grade of

pocoa for your cold chocolate you
certainly need a better one for your hot

chocolate. That man has never yet stood

behind the pumps that could nrepare a

p"ood hot chocolate from a clr^^p cocoa

although a good manv have nrided them-
selves on their ability to do so

Hot Chocolate Service

There is nothing I believe, served at

the fountain which is so often served

sloppy as hot chocolate and when this is

the case the best fails to appeal.

The true appeal is gained only by a

dainty service that is tempting. You
must make every cup look so tempting
that the other fellow wants one. This is

not likely to be the case when the cup
is run over and the cup or mug is

streaked with the drink. Have the mug
of sufficient size and leave enough room
to add the whipped cream without it

running over.

Today most dispensers use a finished

chocolate. All the dispenser has to do is

to draw it into the mug and w'hen he

can do this and add the whipped cream
without running it over and place it be-

fore the customer without spilling it,

when he has learned to serve a polished

spoon on a paper napkin, to serve fresh,

crisp crackers on a clean plate, and give

the customer a glass of ice water with-

out his asking for it, one can do more.

This is true service, but it needs the

backing that dainty china or silverware

alone can give. Avoid using heavy,

clumsy china at the fountain. To ray

mind, for counter service a thin mug
that will fit into the phosphate glass

holder is ideal. Where you have tables,

dainty cups and saucers or lunch sets

may be used. Which you use will depend

to some extent upon whether you serve

lunch or not. At the table the cup is

easily handled, but at the counter the

large cool handle of the holder is a big

advantage.

Cleanliness Counts Every Time

Every cup, muq: and saucer used must
be carefully washed in hot soap water,

rinsed in scalding water and dried. If

this is not done remnants of the streaks

of dry chocolate are likely to be seen on
the cup, which is a disgusting sight. It

is impossible to be too careful.

When you have served a finished choc,

olate its quality is going to depend in no
small degree upon how clean you keep

the urn. If the urn is not thoroughly

cleansed every night after the day's

business (do not leave it to be done in

the morning as some careless dispensers

do), the chocolate is sure to have an off,

if not an actually bad taste. Keep the

urn clean and sweet.

Several Good Methods

There are several methods of serving

hot chocolate. The most approved and
satisfactory method when you have the

volume and your product is right is a

finished product kept at the proper tem-
perature in a chocolate urn.

The second method producing equally

as good a beverage but not the speed in

dispensing is to prepare a syrup and add
hot milk when called for.

The third method is to prepare or pur-

chase a paste or syrup and add hot

water, using cream or condensed milk

to add richness.

The fourth is to prepare a mixture of

powdered whole milk and prepare each

drink as called for. This method is

very slow, the result only fair, but used

at some small fountains.

Where Milk Beats Water

After you have decided on your meth-

od of serving, the next thing is to make
sure of a formula that is as dependable

as the materials you buy. Improper
handling of cocoa results in more poor
hot chocolate than you would think.

Finished chocolate owes its superior-

ity to the fact that it is made with part ,

milk instead of water. The same re-

sult can be obtained by keeping hot milk
in an urn and adding it to a properly
cooked syrup. This method has some
advantages. It enables the disi)enser to

cater to the v allying tastes of your pat-
rons. Finished chocolate left at the end
of the day is never really good the next
day, but often used to prevent waste,
while no one would try to keep the little

it could be used up in cooking. Fresh
milk must be put in the urn several

times daily. If it stands too long the

milk turns brownish. This does not '

hurt the drink unless it goes too far.

The same change takes place in finished

chocolate, though unseen.

THE ICE CREAM PARLOR
(Continued from page 110)

always keep a fresh supply on hand, and
pay a good deal of attention to the
candy department, seeing to it that stock
is always nicely arranged as well ag be-

ing in first-class condition. Our display
cases sell a lot of candy for us. We keep
boxes of candy on the tops of the cases,

and this we believe sells a good deal of

goods for us. Our candy sajes are show-
ing a steady increase. We sell a great
many boxes of high priced candy during
the Christmas season. Last year we
ordered ten dozen boxes of high priced

chocolates for the week before Christmes
and all we had left on Christmas Eve
when we closed were two boxes. We
were well pleased vdth this turnover,

and our sales of candy are constantly

showing improvement."

Top Quality Groceries

In the Stephens store groceries only

of a high standard of quality are carried.

"It pays to stock best," Mr. Stephens
stated. "It is often necessary to charge

a little more for these high grade lines,

which may be an objection at first to

the customers, but if the quality is all

right, they soon forget that they had to

pay a little more for it."

High-class grocery specialties are

found in the Stephens store, and they are

selling all the time. If a new line comes
on the market, and it recommends itself

to Mr. Stephens as a top quality article,

he does not hesitate to get behind it, and

push the sale of the same.
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Turnover in Candy Last Year
In This Store Exceeded $5,000

E. R. Robertson, St. John, N.B., is Selling

High-grade Candy in Increasing Volume All

the Time—Display and Keeping One's Stock
Fresh are Important Factors in Building

Business of this Kind

CANDY sales in the store of E. R.

Robertson, 11-15 Douglas Avenue,
St. John N. B., last year exceeded

five thousand dollars, Mr. Robertson told

a representative of Canadian Grocer re-

cently. This grocer is carrying a high

grade confection and as his turnover in-

dicates, he is certainly selling it. He uses

display cases of the silent salesman type,

for showing his candies, and he declares

that this display at the front of the

store is largely responsible for his rapid-

ly increasing sales. He also makes it a

point to have his stock fresh and attrac.

tively arranged. Assuring the public of

fresh chocolates at all times is a fac-

tor of the utmost importance, according

to Mr. Robertson. "If a customer ever

gets stale candy in your store," he
remarked, "it is going to do your candy

irade more harm than anything else I

know of. People remember the fact and
go elsewhere for their chocolates."

A Section For Candy

Mr. Robertson believes in having a

regular section for the candy, and states

that it is the only way to get people

attracted. Sales of bulk candy are heavy
in his store, but he also carries a good
assortment of box candy, that he dis-

plays constantly on the top of the sil-

ent salesmen. He sells candy all the

time, suggesting it to customers, when
they are buying other lines. It is in

this way that he first got it moving,
and establishing a reputation for good
candy he has people coming to his store

for it now all the time.

Operates On Cash Basis

Five years ago Mr. Robertson took

over this grocery business from Charles
Phillips. He states that he has built up
the bulk of his .rade hrough newspa-
per advertising. He conducts business

on a strictly cash basis, but gives the

service of delivery. Mr. Roborlscn has
built up a great business in suburban
districts. He has salesmen call cwice a

:week in west St. Jo^hn, and weekly in

Milford, Another place McAdam Jet. is

called upon every two weeks. This vil-

lage is 100 miles from St. John. A
salesman calls on the people, takes the

orders, and the goods are shipped by
freight and delivered by a local man.
Sales each trip, Mr. Robertson states,

average around six hundred dollars. All
goods are paid for in advance to ^e
salesman who makes th© calls.

Good Equipment Essential

"Good equipment is very essential to

a successful merchant," remarked Mr.
Robertson. He has refrigerator count-
ers which he declares have been a big

factor in stimulating sales of mea*s
and produce. Discussing the cash way
of doing business he stated that under
ci-edit there are bound to be bad ac-

counts. He believes a credit business can
be converted into a cash one if gone af-

ter systematically. On a cash basis a store
can be operated at much less expense,
and with less help. "A few years ago a
cash store was considered to be car-

rying cheap goods," he added, "but this

is not so now as the better stores oper-
ate along these lines. Always make a
point to buy standard goods.''

Some Delicious Recipes that

Are Sure to be Popular

Five o'clock Tea
Mix equal quantities of ginger ale,

tart lemonade and strong iced tea. Add
1 little sugar if drink is not sweet
jnough. Serve in tall, thin glasses with
:racked ice, a slice of fresh orange and
1 sprig of fresh mint.

Scalloped Tomatoes
Have equal quantities of peeled and

:ut tomatoes or canned tomatoes and
jrated bread crumbs. Two cups of each
makes enough for four people. Save out

enough crumbs to sprinkle over the top
of the finished dish. Put the rest in a
baking dish and brown them in the oven
being careful not to burn them. Mix
the browned crumbs, the tomatoes, a
level tablespoonful of butter and a level
teaspoonful of salt. A little pepper and a
little finely chopped onion may be added.
Put in a buttered baking dish, sprinkle
the unbrowned crumbs over the top and
dot with bits of butter. Bake in a mod-
erate oven for half an hour. The crumbs
on top should be brown and crisp.

Hot Lemonade

Juice of half a lemon in an eight
ounce glass. Fill with hot water and
sweeten with ginger syrup.

French Omelette

Beat four eggs until the yolks and
whites are well mixed but not light.

Add one half teaspoon salt, a little pep-
per and one quarter cup hot water. Melt
a tablespoon of butter in a frying pan,

turn in the egg mixture and cook slowly,

picking up the mixture with a fork

while cooking to let the uncooked part
run into the place of the cooked. When
firm and lightly browned fold double
and serve on a hot platter. Or before

folding spread with bits of left over
bacon, which has been reheated, or with
grated cheese.

French Toast

Mix together one-half cup of milk,

one quarter teaspoon salt, one egg
slightly beaten. Dip pieces of stale

breiad Lni this mixture and fry on a greas-

ed griddle or frying pan until nicely

browned.

Creamy Eggs On Toast

Beat four eggs slightly, add two
thirds teaspoon salt, a little pepper and

stir in two cups of hot milk. Cook in a
double boiler, stirring constantly until

the mixture is thick and creamy. Add
one teaspoon butter, pour over slices of

hot toast and serve.

Fried Eggs With Tomatoes

Drop the eggs in hot butter in a fry-

ing pan, cooking slowly so as not to

toughen the white. Slice tomatoes, dip in

flour or bread crumbs and fry in the

same fat, serve on the same platter.

Scrambled Eggs

Beat five eggs slightly, add one half

teaspoon salt, one eighth teaspoon pep-

per and one half cup milk. Put two

tablespoons butter in a sauce pan over

the fire and when the butter is melted

turn in the mixture. Cook clowly until

of creamy consistency stirring and lift-

ing from the bottom of the pan until

the whole is cooked. The scrambled

eggs may be piled on squares of toast,

sprinkled with grated cheese and set in

a hot oven until the cheese melts.

Tomato Cream

Put two ounces of tomato bouillor. in

warm cup. Add a pinch of bicarbonate

of soda and stir briskly and fill cup with
hot milk. Mix thoroughly and season

with salt and pepper and a dash of cel-

ery salt. Float a piece of butter on top

and serve with saltines.

Walnut Sandwich

Between thin slices of vanilla brick

ice cream, place a tablespoonful of chop-
ped walnut meats. Pour a ladle of but-

ter-scotch syrup over the top and gar-
nish with a few pieces of chopped nuts-
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Location of Candy Counter Important
High-class Candy is a Very Profitable Line for the Grocer if

He Cares to Go After the Business in the Right Way, is the

Opinion of George Lea, Simcoe, Ont.—Candy Shows Profit That
is Worth While and a Reputation For Good Confectionery Helps

Other Lines.

CONFECTIONERY—Candy of the

best quality, according to ^-ocers

who are making a success of

handling- it, is one of the best lines that

can be stocked. It shows profit that is

worth while, and creating a reputation

for carrying confections of quality is

one of the greatest things a grocer can

do, towards making a success of his

business. Attention to displays, and the

stoppage of all "leaks," candy is an
item that will pay the grocer well for

all the time and care he devotes to its

sale. Grocers who are carrying top

quality candy are increasing the trade,

becoming more and more convinced that

there is a place for it in the grocery.

George Lea, manager of the grocery
store of the Lea estate in Simcoe, Ont.,

is carrying high-class candy. The candy
department in the Lea store has been
popular in this town for years. Sev-
eral well established lines are carried,

but at one time all the candy sold in

this store was made on the premises.
The death of Mr. Lea's father, the orig-

inal owner of the store, and the short-

age of help resulted in the manufacture
of candy being discontinued. However
large quantities- of chocolates and other
candies are still sold from the candy
department, and Mr. Lea handles candy
both in a jobbing and a retail way.

Location is Important

The candy department is situated well

up to the front of the store, great long *

display counters showing to the best

possible advantage the varied assort-

ment of bulk chocolates that are car-

ried. Box candy is laid out on the tops

of the cases. In Mr. Lea's opinion the

very first thing- to be considered in mak-
ing a candy department profitable, is

the location of the candy counter. It

sometimes happens that it has to be
changed several times before the grocer
seems to hit upon the right spot. It

goes without saying that at all times
the outside as well as the inside of the

case, must be scrupulously clean and
neat. One is attracted by the tasteful

arrangement of candy, and other con-

fections in the Lea store. Bulk trays

are attended to every morning, the clerk

see'ng to it that fresh candy is put out,

and that price tickets are on each tray.

It is well, in Mr. Lea's opinion, that the

packaged candy too should always be
well displayed. The old packages, of

course, should be removed from the case

and fresh ores from the stock room put
in front of the case, so that the older

packages may he sold out first.

The best method for checking up the

candy department, and preventing leaks

is to inventory the case each month,
checking everything in at the full re-

tail price and checking that against the

monthly sales. In so doing the grocer
will be sure to have either the candy or

the cash, or a cause for finding the reas-

on why he ha.=! not.

Must Keep Them Fresh

It is well to have a clean cool room
for storing stocks of candy. Candy in

order to retain its freshness must be
kept cool, and not too much exposed to

the air. Attention was drawn to the

fact that in checking up the candy busi-

ness <'l stores . irousrhout Ihc country
it wa> found that the percentage of

ji-'.'fit seems to vary gready. On high
grade bov candy the percentage of profit

seems to run from 33 1-3 to 14 1-3 per
cent., and in some instances as high as

49 and ''•^' per cent

Bulk oandj" profit? appear to vmy
from 38 to 52 per cent., the average
seeming to be around the 40 per cent
mark, while the average on high grade
package goods seems to stay nearer
the 33 1-3 per cent mark. There are
of course, mo'-e leaks in the bulk candy
department, hence the higher gross
profit.

Week-end specials and sale goods
seem to show a gross profit of from 10
to 20 per cent. This also in a few in-

stances is slightly higher, going to 22
and 27 per cent., but these sales and
specials are fi^'-ured entirely on the vol-

ume and not on the gross profit of the
individual sale of each pound or pack-
age.

The Leaks That Count

In a great many smaller stores, as
well as a few larger ones, there is not
enough time and thought devoted to

profits and leaks in the candy depart-
ment.

"It is not advisable to cairy too many
kinds of box candy," remarked Mr. Lea.

"To carry too many lines cuts down
profits. The goods become stale and
take up valuable space. The efforts of

the sales people are scattered and work-
ing capital is tied up. If a dealer will

concentrate on his best or first and
second best sellers, what would be the

result? It's a safe wager that he
would do more on his two best brands
than he is doing on all seven brands to-

day."

Specials Show Results

Special sales at the week-end have
been found productive of results in the

liea store. The average grocer will find

that a "week-end special" of candy is a
real revenue producer, judging from re-

sults that some grocers report. Bulk
specials appear to be the most profit-

able, but care must be taken that there
in not too much "sampling" and that

there is no carelessness in weighing,
giving overweight. The greatest loss

can possibly be traced to the bulk de-

partment, and even though the gross
pi-ofit may be larger than on package
goods, it should be carefully checked up,
and constantly watched if a real profit

is to be derived.

$100 A Day Week Before Christmas

Sales of candy in the Lea store at
Christmas time are large. Speaking of
this business Mr. Lea told the Canadian
Grocer representative that last year the
sales during the week before Christmas
averaged one hundred dollars per day.

A SPECIAL REQUEST SALE
A merchant in a Western town has a

box with a slot in the top inside t'^

store with a card reading: "Every
month we hold a Special Request Sale.

Anything you favor will be specialized

in our next monthly sale, which is al-

ways the second Friday in each month."
Customers make out cards, drop them
in the box and the merchant holds a
sale of such articles suggested.
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In the Lea store at Simcoe, Ontario, sales of tobaccos and s moking accessories mean a large turnover in the ccurse of

a year. Business in this regard is gone after with enthusiasm.

Making "Smoke Requisites" A Real Department
Lea's at Simcoe, Ont. Not Only Have a Corner For High-grade
Candy in the Store, But the Department for the Sale of Tobaccos,
Cigars and Kindred Lines is a Very Live One—As in the Candy
Department Handsome Silent Salesmen Permit of Attractive

Displays

SALES of tobacco, pipes, cigars and
cigarettes in Lea's store at Sim-
coe, Ont., constitute a goodly share

of the annual turnover of this business.

As well as a candy department, which
is directly across from the cigar count-

er, there is a well developed department
for tobaccos. As the accompanying
photograph indicates, handsome show-
cas'^ fixtures are used for the display

of tobaccos and kindred lines. This

firm not only sells large quantities of

cigars and cigarettes over the counter

but their business in this connection in

a jobbing way. is on a very large scale.

All smokers' requisites are carried by
Lea's, and the discerning male popula-
tion of Simcoe has long since learned
where to go for "smokes." The assort-

ment of cigars to be found in this groc-
ery will compare favorably with any to

be found in a regular high-class tobacco
store. The department is located right

at the front of the store, two large dis-

play cases and the casing behind being
used to show these goods. Moreover
there is a room upstairs that is equip-

ped to keep these goods in as perfect a

condition as possible. It is modelled af-

ter the rooms in use in some of the

large tobacco warehouses, and while the

accessories used are simple, it has prov-

ed very effective. This is one of the

live departments of the store, and is a
money maker.

It is not possible, perhaps, for all

merchants to devote as much space to

these goods, but it is worth their while

to remember the opinion of Mr. Lea
that a tobacco and cigar department
is well worth trying from the stand-

point of profit.

ALWAYS ON THE LOOKOUT
FOR NEW LINES

(Continued from page 112)

that purpose. Another section of the

counter is devoted to a cheese display,

showing domestic and imported, such as

Swiss, Roquefort, Oka, Neuchatel Edam,
Gor onzola, Camembert, etc.

"We are always looking for new
lines, and very rarely do we turn down

a new article, if it has merit," stated

Mr. Hull. "It is the fancy lines that

show the best profit and bring the best

trade to the store. When a new line

comes in, we find it a simple matter to

get it started. We just place a package

or two on the counter and tell everyone

about it and we do not find any difficulty

in getting customers to try it once. If

they like it, they come back for more
and if they don't like it, nine times out

of ten we hear about it and naturally

we do not reorder, so that we are very

rarely stuck with a line that won't

sell."'

During the winter season Hull & Sed-

wick has found it profitable business to

keep well supplied with new vegetables

and fruits that are procurable from the

south and are a luxury in this country.

It is no uncommon sight to see their

window tastefully trimmed with butter

beans, cucumbers, tomatoes, head let-

tuce, green peas, fresh strawbei-ries,

cauliflowers and other greens when the

snow is blowing and drifting up Front
Street.

I
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Grocer Now Gets Home Every
Night Fifteen Minutes After Clerks

The Account Register and the System of Keeping Accounts is

Responsible for A. J. Adams, of Adams and Sons, Windsor, Ont.,

Eliminating Many Tedious Hours of Work After Regular Busi-

ness Hours—Simplifies Income Tax Returns—Annual Turnover
A Quarter of a Million Dollars.

(i T AM now able to get away every

I
nig-ht about fifteen minutes after

-^ the clerks," remarked A. J. Adams
of A('an:s cj Sors, Windsor, Ont., re-

cently, to a representative of Canadian

Grocer. "All I have to do at closing time

is to take a walk around the store to

make sure everything is safe for the

night, open the door, turn the key in

the lock and I am free for the balance

of the evening."

"That seems very nice, how do you

account for it?" he was asked.

Account Register Responsible

"Well in the first place, do you see

this account register?" replied Mr.
Adams.
"Every account is brought up to date

with every sale by the simple method of

carrying forward the balance each time
a customer makes a purchase. The cus-

tomer then receives a complete state-

ment of her account, with every "order,

and she knows to a cent every day just

what she owes. Then when she comes
in to pay her account, any clerk that

hap))ens to be attending to her, can go
to the register, and get the amount of

her account. It is always ready. Prev-
iously it required a book-keeper to do
this work, and it was necessary for me
to come back nearly every night to

check up the accounts and get out the
statements. Even with all this extra
work, frequently the accounts were not
correct, causing a great deal of annoy-
ance to the customer. With the regis-

ter system, we do not have this trouble
and the best part of it is I am free in

the evenings for my own diversions, and
[ feel much better the next day."

Simplifies Income Tax Returns

"How about making up the monthly
balance sheet and finding the amount of
your sales to fill in your Income Tax
returns ? Is it not a lot of work go-
ing over all the separate accounts?" in-

(juired Canadian Grocer.

"On the contrary, the work is simpli-

fied," replied Mr. Adams. "When we
make our daily and monthly balance
sheet, we simi)ly total up the amounts
on this adding- machine. It takes only
a few minutes to get the amount of

about three hundred accounts. And in

less than half an hour, we can make a
complete balance sheet."

"But supposing you happened to have
a clerk, whose digits were itching for
.other people's property. Would it not
be a simple matter for him to take an

account from the account register, col-

lect the money, put the money in his

pocket and you would not be the wis-

er?" persisted the inquisitive one.

Detected The First Time
"Not a chance without being caught

the first time," answered Mr. Adams.
"That is where the cash register comes
in. Every account whether cash or

credit must go through the cash regis-

ter. If the customer pays cash, she

gets a receipt issued by the register

and if the sale is on credit, it is likewise

regi.?tered. These various transactions

are taken off the machine every day,

totalled on the adding machine and
checked with the cash in the register

and the total amount of credits check-

ed with the amount of the accounts in

the credit register. The total amount
of moneys received on account is de-

ducted from the previous day's total in

the account register, which gives a cor-

rect record of all the business transact-

ed each day. If there is anything wrong
it is detected at once."

A Big Turnover Yearly
The Adams store, measured in square

feet, is not large by any means, but the

turnover amounts to about a quarter

of a million dollars yearly. Their client-

ele reaches to far distant parts of the

city, and for that reason Mr. Adams
finds it a good policy to send out sales-

men to solicit business. Regular custom-
ers, are called upon every week, and
each salesman will bring in from 50 to

75 orders a day. When a new line is

stocked, outside salesmen carry a sample
and the same can be said of lines that
are not moving fast and which the firm
wislies to move more rapidly.

Mr. Adams places great stress upon
the necessity of sending out salesmen
and not mere order takers. He cited a
recent incident, when one of the reg-
ular salesmen was taken sick and he
was replaced by "one of the boys" in

the store. The result was that only about
one half of the business was turned in
from that district.

YOUNG PEOPLE LIKE ICE CREAM
IN WINTER TOO

(Continued from page 111)

casions I do a pretty good business in

the refreshment department. I serve

sandwiches, tea and coffee, for those
who want somiething hot, but there is a
good deal of ice cream disposed of too.

Buy Candies Frcelv

"On these nights the place is filled

with young people from the rink, and
the young fellows spend their money
freely. It is on these nights that there

is a great stimulus to candy sales. A
party of these fellowg and girls come in

for some refreshments. One of the boys
usually pay- -Tc:- the "eats" at the table,

while the other chap makes the purchase

of a box of candy as they pass out. This

is more often the case than otherwise.

The fancy box chocolates are shown in

the case and cannot fail to attract at-

tention, passing to and from the re-

freshment room. I always endeavor to

carry just sufficient candy as I know
will last a reasonable time, and in this

way I keep my stock always fresh. This

is a big selling factor, and means con-

siderable in holding one's customers.".

Christmas Candy Sales Heavy

The candy trade in Miss Clarkson's

store at Christmas time is one of the

most gratifying features of her business.

She sells large quantities at this season.

She carries only one kind of candy, and
her stock is a varied assortment, ag put

up by this manufacturer. The fancy

boxes as made by this firm for the holi-

day season find a ready sale in Miss

Clarkson's grocery. These high grade

lines find active sale with the

young men, as Miss Clarkson states she

has no trouble disposing of them. Keep
them displayed is her plan and the can-

dies are soon disposed of.
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Sells 43 Dozen Christmas Stockings
The Christmas Season Presents an Opportunity for the Grocer
to Increase his Turnover by Selling Specialties that Have a Big
Appeal at This Time—W. J. Hobson, King Street, Hamilton, Ont.,

Says Stockings and other Christmas Novelties Are Profitable

Sellers

THE average grocer looks to the
Christmas season as a time to in-

crease his sales. He stocks a

number of what might be termed holi-

day lines. These have an especial ap-

peal during the yuletide period, and with
proper display the merchant should

have little difficulty in disposing of

them. Discussing the matter of Christ-

the standpoint of profit, they are worth
while to the merchant. For a fortnight

preceding Christmas we keep our win-
dow filled with them, as well as hang
them in the store. Christmas crackers

and other accessories in the way of nov-

elties for decoration, that take well for

the Christmas party are big sellers with
us.

mas selling with W. J. Hobson of Hob-
son & Co., Ltd., King Street, Hamilton,
Ont., Mr. Hobson told the representa-

tive of Canadian Grocer that Christmas
trade in his store was one of the most
gratifying features of the year.
"Of course before the first of De-

cember we start to sell the raisins and
currants, and all the other requisites for
the Christmas pudding and cake," he
remarked. "But it is only the ten days
before the festive day that the real sell-

ing of Christmas specialties takes place.
It seems no matter how much the grocer
may try to get this trade moving dur-
ing the early part of December, the
people will not buy special delicacies
for the Christmas feast much before
the few days immediately preceding the
Day itself."

Sell Christmas Stockings

Sales of Christmas stockings are fair-
ly heavy in the Hobson store. "Last
year we sold forty-three dozen of them
ranging in price all the way from 20
cents to seven dollars each. This is one
of the best lines at Christmas. There
is a good demand for them, and from

Last year the week before Christmas we
disposed of over two hundred dollars*

worth of these plum puddings. An-
other line that sells well with us at this

season is Scotch shortbread. This spe-

cialty is one that is sure to have a rea-

dy appeal at this time."

In a Receptive Mood
More than at any other time in the

whole year, the yuletide season pre-
sents an opportunity for the grocer to

feature and "push" the sale of special-

ties. The housewife is looking for the

cho'cest of delicacies, that she might
make her dinner party the greatest
success. The average customer at this

period is in a receptive mood, in the
way of buying, and is open for sugges-
tions from her grocer. It is up to the
grocer to sell these Christmas specials,

and to see to it that he has them in suf-

ficient supply for the holiday trade. It

is his chance to increase sales, and it is

m^.'v

.'if

Illustrating the attractive interior of the Hobson store, showing both sides.

English Plum Pudding
"The last few years we have been sell-

ing for Christmas a large number of
English plum puddings. We sell a lot

of them, and a great many people pre-
fer them, rather than making their

own. The puddings we carry are reput-
able lines, and one has no hesitation in

recommending them to his customers.

up to him to make the most of the days
that precede the gift-giving holiday. In

these specialties, the grocer will find it

worth while to sell them. The staples

are called for every day, but in giving
attention to high grade lines that have
a particular appeal at holiday time, the
merchant will find a source of profit

that is bound to be gratifying.
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"If I Drop Service of Delivery and My
Advertising I Might as Well Close My Doors"

Says This Merchant in the Maritimesin
Miles & Co. Conduct a Groceiy in Glace Bay, N. S., and From
Many Years Experience Believe That People Like Being Catered

To—Declare Their Average Cost of Delivery is Less than What is

Usually Reckoned as the Correct Percentage—Change Window
Displays Three Times Each Week.

By Special Correspondent Canadian Grocer

P
I
EOPLE are tired waiting on
themselves and want to be cat-

ered to," saye the manager of

Miles and Co. Cash Grocery store, Glace
Bay, N. S., and by keeping that fact in

mind, he has steadily improved his

business until today it is second to none
in the town from the standpoint of ser-

vice.

"If it wasn't for the delivery my busi-

ness would never have been a success,

as I'm on the wrong street to get the
necessary amount of counter trade that
should caracterize a cash store."

There is no set time for delivery in

this store, although it is routed as much
as possible for the early deliveries in

the morning and afternoon. A contin-

uous effort is made to have customers
give orders early, so that the deliveries

may be made as soon as possible. This
effort is bringing results. Some mer-
chants say this system of delivering

goods at all hours is not a satisfactory

method. This merchant believes that

when a cash business is being done, the

goods must be delivered when wanted.
This manager was asked by a represent-

ative of a Canadian Grocer, if his method
of delivery was costing him more than
it should, and he replied that the actual

cost per order for delivery was less than ''

the amount figured by experts for this.

feature of service. "J^ Ji^^^ to drop
delivery and advertising'TR^' "would be
necessary to close the ^^i^," he re-

marked and the statement is made after

having tried to eliminate to some ex-

tent the present cost of these depart-

ments.

Uses Advertising Regularly

Regular advertising is use3 by the

store and the copy is changed daily. The
cost of operation is higher in this store

than in similar businesses as over one

half of the week's business is done on

Saturday and to be sure of being able

to take care of this extra business it

is necessary to have

the complete staff of

clerks all week. The
class of assistants

who could be had to

help out at the

week-end rush, are

not experienced

enough. Each sale

in this store aver-

ages sixty-seven

cents and in one week recently there

were over 3200 sales.

"We always have goods fresh," the

manager continued. "It is one of the

ideas of this store. In one particular

instance at any rate this idea is carried

out to the letter. One hundred and
forty chickens are kept which ensure an
absolutely fresh supply of eggs at all

times. This is a service that is very
much appreciated and in addition to re-

gular customer? many other people in

town come here, as they can always de-

pend on the freshness of the eggs.

When asked by Canadian Grocer one
of the reasons for the success of the

business, the manager added, "It is in

studying customers' wants. Customers
are always asked for suggestions as to

ways in which they can be given better

satisfaction and they appreciate it very

much."

Store Neat and Clean

Many other merchants have said this

man could do more business if he did

not pay as much attention to fixing up
the store, but he claims he couldn't work
otherwise and if he wasn't able to al-

ways have the store neat and clean he

would close up. "If a man in the busi-

ness expects to make a success he must
be prepared to give his whole attention

to the business and work consistently,"

he added. "If he can't do this, he

should get out, as it isn't a business for

loafers. Too many put themselves to

the front in business but this is a mis-

take. People don't care who the man-
ager of th? store is but rather what

the store is like, and what kind of ser-

vice do they give."

Changed Three Times Weekly

That people appreciate display is an-

other feature that has been proven in

this store, and to satisfy this demand
every effort is made to make everything

as attractive as possible. The windows

are changed three times each week and
the displays are always varied. Bas-
kets are used in the store for display-

ing fruit and have proved a wonderful
investment, as the sales are much larg-

er than if no attention was given this

line of goods.

100 lbs. Candy Every Week
A separate department is maintained

for the selling and displaying of candies

and fancy china. In this latter section

no staple lines are carried, just fancy
articles and they work well with the
grocery department. Over one hundred
pounds of bulk candy are sold every
week and chiefly with the regular groc-

ery orders.

Although the town has a population,

of over ten thousand, there are really

only about four thousand for this store

to cater to as the remainder of the pop-
ulation is scattered on the outer parts

of the town.

Of la'e there have been a large num-
ber of burglaries in Glace Bay and al-

though several stores nearby have been
brol.en into the Miles store has never
been touched. This perhaps because
two lights are continuously kept buring
in the store, during the night. The cost

of maintaining these lights is very small

and few thieves want to enter a building

that is lighted.

NEVER GROW TIRED OF "BALLOON
DAY"

It seems strange that children never
seem to grow weary of the toy balloons,

and will often go a long way from
home in order to get one from some
merchant who happens to be giving

them away. A merchant recently an-

nounced a "Balloon Day" on a certain

Wednesday. Every child accompanied
by his parent, who visited the store on

that day would receive a balloon without
charge. In addition-

to this, at ten

o'clock in the morn-
ing 20 balloons

were released from
on up-stair window
above the store.

Each balloon had a
tag attac'.icii, entit-

ling the child find-

ing it to a prize.
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Ilhistrafing a Piggly Wiggly "wait on yourself st^re" ivhicli will soon oj^erate in Toronto. Entering
on the left the custovier takes a basket, passes through the aisles and selects anything desired and
after having the article wrapped up and paying the cashier, passes through the exit on the right.

How Piggly Wiggly Stores Operate
The Opening of These Stores in Toronto Shortly Constitutes
Another Competitor for the Service Grocer — This Chain of

Stores was First Started in 1917 in Memphis, Tenn., and Now
Number 600 In All

A SHORT news item appeared in last

week's issue announcing the open-

ing shortly, of Piggly Wiggly
stores in Toronto under the management
of A. H. Paffard who is severing his con-

nection with the wholesale grocery firm

of Armstrong & Paffard, Toronto.

The opening of these stores, a system
of cash and carry, is just another com-
petitor in the field of retail merchandis-

ing, for the service store in Toronto.

Piggly Wiggly stores were first opened

in Memphis, Tennessee, by Clarence

Saunders in 1917. Since then Piggly

Wigglies have popped up in many States

and now number 600 in all, having a

total yearly turnover of $60,000,000. It

is also understood that these stores are

intending to invade the smallwares busi-

ness and will operate stores wherein
nothing will be sold over nine cents and
that the odd cent idea will be carried

out in the price of all articles.

Every Store is the Same
In view of the fact that these stores

are shortly to be opened in Canada the

modus operandi is interesting. The ar-

rangement of every store the country

over is just the same, with a place for

every bar of soap and every bottle of

catsup. Everything is mapped out and if

a customer went into one store for a can

of baking powder, she would find it in

the same location in the store, no matter
if that store was across the continent.

Piggly Wiggly stores are always
painted blue, brown and yellow. The
windows of the store are not taken up
with a display but are left clear so that

the whole interior is on view from the

street. Across the front, about ten feet

inside the doorway, is a steel railing.

There are two turnstile gates here,

through one of which the customer ent-

ers for her buying tour and picks up a

basket out of a bin just inside the rail-

ing. The goods are all conveniently plac-

ed on the shelves and in nearly all cases

wrapped, with the price indicated on

tags. The housewife takes down what
ever she wants, puts it in her basket and

passes on. She opens the refrigerator and
takes out the butter. She cannot leave

the store without having passed through

all the aisles. When she has picked out

all her groceries, the shopper passes a

cash register, where a clerk records the

amount of her purchase and transfers

the goods to a paper bag, tossing the

basket into the bin ready for the next

shopper.

Heaviest Goods the Last

Everything is arranged for con-

venience. The shelves are placed so that

goods can be easily reached. The heaviest

goods are the last that the customer has

to handle. It is said that as many as 189

customers have been handled in an hour.

In the rear of every store is a stock room.

For every thousand dollars worth of

goods on display, another thousand

dollars worth is kept in reserve, so that

the shelves can be immediately stocked

up again.

A Piggly Wiggly store usually employs

two or three men. The bigger store, with

an exceptional turnover, sometimes five

and the very small store may get along

with one. The employees are taught all

the different lines of work, so that their

positions are interchangeable. They re-

ceive regular salaries, but in each store

there is a salary allowance of three per

cent of the gross sales on the first $2,000

per week, and 1% per cent on every-

thing over that amount. The employees

first pay their salary out of the allow-

ance, and then what is left is distributed

equally among them.

The Salary Arrangement

For instance, if a store did a $4,000

business in a week, the amount which

would be paid in salaries would be $90.

If there were three employees, one re-

ceiving $30, one $25, and one $20 a week,

the payroll would be $75. a week. There

would still be $15. left which would be

split equally among the three employees.

Rules Are Interesting

There is a set of rules for employees

in their treatment of the public. A couple

of them are outlined here, for they may
be of interest to every merchant:

"Good manners mean to satisfy

customers, and if a checker has not

sufficient manners to satisfy a customer:

whether the customer is wrong or right:

whether the customer is picayunish or

liberal: whether the customer is ugly or

pretty: whether the customer is young or

old: whether the customer is ignorant or

smart: he has not sufficient good man-

ners to hold that kind of a job.

"Should a customer inadvertently or

(Continued on Page 124)
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Calls "Cleanliness" His Hobby
And Says It Pays
Profits

By Staff Correspondent Canadian Grocer

Manager of the Pure Food Stores, Mont-
real PLAYS UP Cleanliness in His Adver-
tisements, Instills it Into His Clerks, and
Declares He is "Cashing In" On it As a
Business Asset. A Clean Store Not Only
Attracts But Loss from Stock Deterioration
is Avoided.

MONTREAL.—Bennie says that it

is cleanliness that counts and he
intends to prove it not only to

the pui)lic but to all other grocers. It is

his ambition, he claims, to be known as
the man with the clean bright grocery
store. And Bennie, for so he likes to be
c !!ed, has gone about in a practical Wgy.
He called "Canadian Grocer" representa-
tive's attention to the fact that the clean-
liness did not merely consist of a pleas-
ing outward appearance but that every
shelf, under each package and bottle, the
backs of the shelves and the ceilings

were free from dust. Even the bins
where the wrapped packages of tea were
kept were spotlessly clean, even to the
very bottom.

Cleanliness A Hobby
Bennie Altrovitch, manager of this

and president of the pure food
store which operate the store

in question at 59 Park avenue,
Montreal, makes cleanliness his hobby
harps on it in his advertising, instills it

into his clerks and is now intent upon
impressing the fact upon the public, in

that way he is "cashing in" on it as a

business asset. He should have little

trouble, for if there is one real asset in

the grocery business it is cleanliness.

The public will appreciate it just ag soon
as it is pi'oved to them. "A customer is

attracted by the outward appearance of

the store, but when she gets in and finds

even a little dirt she is more critical than
she would be with the little corner store

that does not even pretend to be clean,

and she never comes back again. Like as

not she will deal at a store twice as

dirty, but she can't forget the disap-

pointment she got." The point is well

taken and the pretentious store must be

even more careful than the average

grocery, but when this cleanliness is

thorough it is a mighty big asset and

proves a big drawing card.

Generous With The Paint

This store, which is kept so clean,

presents a striking appearance from the

street. It is all white

and the paint is not

stinted. Mr. Altrovitch

claims that a grocer

can always make a

pot of paint pay for

itself. The ceilings,

the shelves, the coun-

ters and the floors

all get their

regular touching up with paint and
varnis^h and the result is quite noticeable.

All these little things and regular dust-
ing and washing keeps the store up to

the standard of cleanliness and as Mr.
y^'trovitch s^ys, "Do it regularly and the
.job is light and pleasant but let it go and
it seems like a hopeless task to get it

clean atrain."

A Minimum Loss

Another thing that the proprietor of

this store pointed out, is that when the

store is kept clean the loss of stock

through deterioration is kent down to

little or nothing. The problem so many
grocers face of keeping cerealg in hot

weather is remedied by keeping the

shelves clean and the packages dusted.

It is a fallacy to keep that part of the

store that can be readily seen clean and

then try to believe the store is clean.

Dust collects quickly, breeds germs and
vermin quickly and the stock is damag-
ed before the grocer knows it. Not only

is the stock damaged, but his reputation

is in danger, for unknowingly he may
give to one of his best customers a

package that contains one of these little

progeny of dirt and dust.

Not a Big Job

It is not such a big job to dust every
bottle, every package and every bin once

a week if it is done systematically. This

firm divides the store into six sections

and one section ig cleaned each day and
so by the end of the week the whole
store has been gone over. This entails

only a few minutes work every morning
for two of the clerks.

Finds it Profitable to Introduce New Lines

Continued from page 99

that the price should be sufficiently low
as to attract attention. "I find," he
remarked, "that people will buy the best

even though the price is fairly high,

rather than take an inferior article a

few cents cheaper. I lay great stress

on quality first. In handling special

lines, if people are attracted by them
they will pay the,figure asked. In these

specialties there is a better profit for the

grocer. Nowadays there are too many
merchants who are cutting the staples,

offering them at ridiculously low prices,

out of line with reason and sound busi-

ness judgment. As a result of this price

slashing the merchant who is trying to

successfully conduct his business must

turn his attention to the sale of high

grade foodstuffs, to the better class

trade.

I believe too that if a grocer is go-

ing to retain his customer, he must give

the very best possible service. I find

people want service. There are so many
little ways that a grocer can give ser-

vice that he should not overlook them.

The customer looks to her grocer to ad-

vise her in her buying and as a rule has

sufficient confidence in him, as to abide

by his recommendation of any particular

article of food. Quality and service to-

gether with salesmanship, will bring

results."

ADVENTURE FILLS

EARLY LIFE

(continued from page 100)

knives and like modern grocery acces-

sories show that the present businesses

are quite a bit dif-

ferent from the orig-

i n a 1 establishment.

A modern butcher

shop is added, and the

old coal oil lamp of

early days is super-

seded by the hollow-

wire system and the

gasoline incandescent.
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A Sample of Coffee Increases His Sales

Many Merchants Report a Bigger Turnover in Coffee As a Result

Of Aggressively Going after Business in this Line—How Adams
and Son, Windsor, Ont., Diverted Coffee Trade Going to Detroit

To Their Own Store

SEATED in a smoking car — that
clearing house for all topics under
the sun, from the latest political

scandal to me recent clever stunt of the
baby—two men were discussing the
cuisine of various hotels and restaur-
ants.

"I don't know how it is, but you have
certainly got to take your hat off to
the Americans for the coffee they serve
up to you over there," remarked one
of the passengers. And by the way,
this particular train was travelling
eastward from Detroit. "It tastes dif-

ferent from what we get on this side
of the line."

"I have noticed that myself," replied
the other. "Whenever I come home
from a trip like this, I seem to notice
a difference in the taste of the coffee.

But wife says it is all imagination. She
says she buys the best in the world
and I will admit it is good. She told

me that the grocer told her Canadians
use a finer grade of coffee than they
do over the border, but the reason that
the taste seemed better than over there
was because Canadians were tea drink-
ers, and, did not consume enough cof-

fee, consequently when we made a trip

to the other side and had tea served to
us, it was so bad that we ordered cof-

fee and naturally that drink of coffee

would taste the best drink of coffee we
ever had, when placed against a poor
cup of tea. And do you know, I believe

there is something in that. The first

cup of tea I had over the line was fierce

and ever since then I drink coffee."

Canadians Drink High Grade CofiFee

The experience of these travellers is

indeed interesting and no doubt many
another traveller to the country to the
south tells the same tale, when ap-(

preached on the subject . It is a well-
known fact, however, among those who
are closely in touch with the coffee
business, that the greatest portion of
coffee imported into Canada is of a su-
perior grade. Therefore, it is plainly
to be seen that quality of the coffee has
nothing to do with the fact that we are
not greater consumers of coffee. Can-
adians have been tea drinkers from in-
fancy, and it is only in the past few
years that coffee drinking has com-
menced to be a ha-
bit.

Up until last

April of this year,

Adams & Sons,
Windsor, Ontario,
whose annual year-
ly turnover is near
a quarter million

dollars were only

selling about ten lbs. of coffee a week
They claim that many of their custom-
ers had a habit of going over the river

to Detroit for their coffee. This coffee

was not a particle better than the cof-

fee Adams & Sons were selling, but
from force of habit they were spend-
ing their money away from home. To
increase their coffee business, Adams &
Sons apparently had a puzzle to solve.

Their first move was to send a sample
of coffee to every customer. With each
sample was attached a coupon, good
for ten cents to apply on a purchase of

a pound of coffee. This scheme was
kept up for one month, and from the

beginning of the campaign a steadily

growing increase was noted in the vol-

ume of sales. In three months time,

sales had jumped to 140 pounds a week,

and this during the summer season

which is not usually considered the per-

iod of the year when the consumption
of coffee is at its height. During this

coming winter, Adams & Sons are look-

ing forward to doubling this amount.

Aggressive Coffee Selling

In some of the larger cities, there are

stores whose yearly sales of coffee

amount to upwards of 16,000 pounds and
whose stories have been read with much
interest in the columns of Canadian
Grocer. This increase in coffee sales is

due to the merchant's aggressive sales-

manship, and their own individual meth-
ods in going after the business. But
we must not overlook the fact, also, that

modern equipment must take a share

of the credit.

Some of the older grocers can re-

member the time, that to mention a

pound of coffee, would bring a frown to

the smooth brow of the clerk behind the

counter. In these days it meant labor-

ious grinding by arm power, a task

which no clerk was overly fond of. The
writer remembers when from seven un-

til nine o'clock in the morning of each

day two clerks were kept busy grind-

ing sufficient coffee to last for the day's

business.

Hand Mills Disappear

These hand mills are fast disappear-

ing and rarely are seen in the present

day stores. "The old mill that used to

be in the "back shop," on the end of

the counter, or the big mill that occupied

four or five feet of floor space and re-

quired two men to operate, are passing

with the times and are being replaced

with a handsome machine, usually in-

stalled in a prominent place in the store

and which a snap of the button will

start operating.

700 Pounds Each Month

Forde & Co., Brantford, Ont., are sell-

ing on an average seven hundred

pounds of coffee every month. "People

from all over the city come to us for

their coffee," the manager of the store

told a representative of Canadian Groc-

er recently. An electric coffee mill is

situated at the front of the store, right

near the main entrance. "We grind the

coffee as the customer orders it," the

manager continued, "and we also blend

all our own coffee."

Getting a reputation for coffee cer-

tainly means a good deal to the grocer.

The manager of Forde & Co., declares

that paying attention to the quality of

the coffee, and seeing to it that it is al-

ways fresh, and of a uniform blend,

means a good deal in one's successful

selling. "Our grinder too, near the

main entrance has helped the sale,"

he added. "We have had it a good

while of course but keeping it where the

people can get the aroma of freshly

ground coffee, frequently means a sale.

KINGSTON GROCER COMPLETES
HALF-CENTURY IN ONE

STORE
Kingston, (Special)—James Redden is

receiving the congratulations of his

friends on having completed 50 years in

the retail grocery business, and during

all that time he has occupied the one lo-

cation at 176 Princess St.

It was in 1871 that Mr. Redden start-

ed the retail grocery business, under the

name of Redden & Rowe. Later Mr.

Rowe left the business and Mr. Redden

carried on alone until joined by W. H.

Dyde of this city, 30 years ago.

Mr Redden has always occupied a

prominent place in the public and social

life as well as the business activities ot

Kingston. He was for a period of 10

representative of St. Lawr-

ence Ward in the

City Council and in

1884, following the

death of Dr. J. Mc-
Cammon, the May-
or, he served as

presiding officer of

the Council for the

balance of the year.

years the
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"No Place for the 'Order Taker' Today
The Grocer Must be a Salesman if He is to Make a Success of
His Business—There is Plenty of Trade to Be Had, But the
Energetic Merchant Must Get After it—Advertising Must be

Linked with Salesmanship

THE coming year, 1922, promises

to be an excellent and pros-

perous one for the up-to-date

and industrious grocer, but a disastrous

one for the easy-going and indolent

merchant. Until a year ago it did not

make very much difference how we con-

ducted our business. We had it cinched

both ways. Whether we simply waited

for business or went at it vigorously, or-

ders came in at good prices, and the

till got fuller and fuller all the time.

In the Same Old Way
"Unfortunately, there are still mer-

chants who are trying to run their bus-

ines.s in the same way. They are yet

under the spell of those good old days,

and while thoy admit that conditions

are actually bad, they fondly cherish the

hope that sooner or later, consumers in

their locality will suddenly become
frantic buyers, and rush their stores

for goods.

"What a disillusion awaits these

short-sighted dealers. The time when

the shot-g-un did the trick and gathered
in the game is over. From now on, only
the long-distance rifle will do. The
tamo and unsuspecting game has taken
fright and must now be trailed and
brought down by high class marksman-
ship from distant shots.

Plenty of Business

"There is plenty of business to be had,

but we must pick our market, train our
sight, and concentrate on the one vital

spot. We must change from "hit or

miss" selling to "intensive and concen-
trated" selling. We must now plan a

"made-to-measure" campaign, so that it

will fit the actual conditions in all their

details, and not be scattered to the

winds, with the chance that business

will be gathered in. There must be no
more just looking around for sales, but
a hard and arduous search 'for buyers.

"In days like these when competition

is keen, buying slow, and the consumer
is not willing to part with his money,
except for a good reason and under
proper inducement, we must get out and
sell our goods, not wait for the consum-
er to come to us. Let us then, first of

all, spur our sales force into action.

Whether we have two or two hundred
men selling for us, the principle is the

same.

By JOSEPH LAPORTE

No Place for Order Taker

'To make a maximum eff'ort to-day,

the salesman must be thoroughly train-

ed in all the different phases of selling.

The "order taker" has no place in the

selling field. Present conditions call for

a thorough technical knowledge of the

merchandise, a clear understanding, and
a keen insight into the peculiarities of

the consumer. All valuable information

about the goods to sell should be passed
along to the sales force, in order that

intelligent demonstrations and selling

argument may be put before the con-

sumer. The Jobbers' and Manufactur-
ers' Salesmen can give a lot of good
pointers, and this coupled with the

knowledge of the merchants should in-

crease sales immensely.

Increase Rather than Reduce

"The best way to-day to tackle your
sales problems is to make a complete
survey of every phase of your business.

Conditions are so changed that the prob-

lems of one department cannot be solv-

ed individually, because each are so in-

terlinked that they affect each other in

the least detail. Get right down to

brass tacks. Intense cultivation of or-

ders should be the course to follow. In-

stead of looking for ways of cutting

down expenses by reducing useful ex-

penditure, everyone should keep their

eyes peeled for ways to increase sales,

and thereby reduce expenses in a nor-

mal way.
"There should be more co-operation

between all of us. Let us cease to look

upon our competitor as an enemy. Rath-

er than that, penetrate ourselves with

the idea that he has just as much right

to be in business as we have. Further-

more, if he seems to get ahead of us he

must be a better merchant and we have

every reason to believe that we could

gain in knowledge by going to him with

our own problems. Who knows, he may
be feeling the very same way towards

us.

"While a great deal of pressure should

be used to convince a customer, tact

should be used in presenting the goods,

because the buyer to-day will resent too

much coaxing, and may feel that undue
pressure is being brought upon him.

Your selling force is the dynamo of your

business, and should, therefore, be kept

in perfect running order, so that max-
imum results will be attained. When
this is done," let us turn to a re-arrange-

ment of our stocks. Can they be dis-

played more attractively? Can our

windows be arrayed so as to catch and

please the eye of the passerby ? In go»i-

eral, what is the atmosphere surround-

ing our store? If we are satisfied that

the utmost has been done, let us take

one step further, and turn to advertis-

ing.

Advertising is Essential

"Advertising is distasteful to most of

us, because right away the idea of

spending money scares us, but these

days we should link up advertising with

sales, and never mention the word alone.

We should always refer to "Sales and

Advertising." To-day one will not go

without the other. We pay big money

for high-class salesmen, still we refuse

to spend money to keep these salesmen

busy. Let us look upon advertising,

not as an expense, but as part of our

selling efforts. The window display too,

will bring good results. Of course, if

your store is situated in a centre of

medium size, where a newspaper is pub-

lished locally, you will derive greater

benefit by running a small advertise-

ment daily in it. There is no necessity

for the copy to be large. It depends en-

tirely upon the effectiveness of the copy.

You would do well to consult the sales-

man or your jobber, or the manufactur-

er's representative upon this subject.

Both will gladly get the necessary in-

formation for you. If you care to take

the trouble, ask Canadian Grocer for my
address, and I will be glad to answer

any tiuestions which you may wish to

ask about your advertising and sales

problems. It is well to remember that

no two advertising problems are alike,

and what may suit your neighbor would

be of no benefit to you. The main thing

to strive for is originality and clearness.

HOW THE PIGGLY WIGGLY

STORES OPERATE

(Continued from Page 121)

through any other cause knock from a

shelf a bottle or package of anything

that breaks and is thereby ruined for

sale, and should a customer or a visitor

do any other damage about the store

which is not done with malicious or wil-

ful intent, it will be considered the duty

of the employee who sees the damage

result througli action of such customer

or person, to tell that person that such

a one is not in anywise to blame: and

even should such a person offer to make
payment, the money must be refused

and the customer made to feel that such

accidents will happen sometimes."
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To Face or Not to Face the Music?
Hard to Choose the Right Turn in the Road — Analysis of a
Business that is Apparently Due for a Wreck—Some Interesting
Sidelights on the Author's Early Knocks in the Business World

MY TRULY distressed correspon-
dent comes back at me thus:
Dear Sir:—We thank you for

your good letter with copy of article for
Canadian Grocer analyzing the disease
eating our profits. This advice is very
helpful, but there is one thing which is

in the way. This is salary of chief.
$35.00 is absolutely necessary to sup-
port family of five and private house

—

rent is $35.00 a month. It would be an
impossibility just now to take only $20
out of the business and still keep insur-
ance in force, etc. On the other hand,
the relative has to get $25.00 to live,

unless we can pay back about $1,000 of
the $2,600 she has invested Our bank
here cannot give us any more discount,
so we are in a very bad fix. Just as I

am writing this letter we were talking
of what happened today. We had to re-
turn a draft for $300 to our largest
creditor unpaid and we do not know
what will happen. As you can see, sit-

uation is very desperate, but we will
fight all we are worth before giving in.

We know you are very busy, but your
analysis was so good that perhaps you,
from an outsider's point of view, will
see a way out for us. What do you ad-
vise? We have tried to raise some
money from a brother but very doubt-
fut if it can be done because what money
he has is invested in his business. Well,
we think we have stated our position
better this time and we hope you may
have some helpful suggestions to make.
We will make an inventory as soon as
we can so as to see just how we are
fixed. Yours truly
The situation, as you may remember,

is that here is a business doing $30,000,
a year and earning, gross, just about
21%. The gross is as wide as anybody
can hope to make out of the grocery
business. So this store is doing well
as far as earnings go. Trouble is the
expenses are too heavy. The store
simply cannot carry the load, nor can it

be expected to carry it except as the
business grows.

Therefore, with this plain situation
confronting us, what can we see to do
except reduce the load? I pointed out
how that could be done. I said it would
not be easy; but I indicated that the
quicker the medicine was swallowed
the sooner the taste would be
forgotten and the more rapid-
ly would it begin to effect a
cure. Seeing my friend
shrinks from taking the dose
—and it is but human that he
should do so—I feel that the
best I can write to him is a
story, which happens to be
absolutely true.

By HENRY JOHNSON, Jr.

History of Fifty Years Ago
Just before 1875 a certain grocer was

doing a very large and apparently pros-
perous business. His family had been
accustomed to every comfort and not a
few luxuries. Suddenly, like out of a
clear sky, the effect of the panic of 1873
wiped him out. He was a complete and
utter failure—"$25,000 below zero," as
somebody expressed it. And $25,000
was a lot of money at that time!

Being an honest man, he turned in
everything he had, retaining only his
equity in his home. That equity was
small so, when the worst fury of the
storm had spent itself, he looked around
for a new occupation and was able to
realize only a few hundred dollars on
the house. He went into the manufac-
turing of harvesters, then something
very new, but the harvest failed and
farmers could not buy machinery. Hear-
ing of promising things abroad he tried
to export the machines; but British far-
mers are conservative, he had no stay-
ing power, so he failed again.
Then his wife sold some personal jew-

els she had not yet parted with, the
household furniture was reduced to the
niinimum and for about eighteen months
the wife and mother, who had lived at
her ease for years, supported the family
by teaching china painting and other
artistic work.

In the spring of 1878 this broken
down grocer—then a man of just 40
years—was given $730 by some old
friends and he started business again.
How small it was you may know. The
store rented was on a side street. It

was twenty by sixty feet. The rent
was $40 per month. As his family had
been moved to the little town where the
factory was, they continued to live there
and he with his little son occupied one
bed in the rear of that store, in a room
cut off by a low partition, where they
not only slept but cook ed their break-
fast and supper.

Things of Which I Have Been a Part

The friends who had given him the
new capital considered it a gift; but he
knew it was another debt. So he was
then in debt for the $25,000 plus the
$730. You may consider this some

handicap. I think it may be so consid-
ered. The rent of the family's home
was $10 per month and he allowed him-
self $40 per month salary. From the
beginning he prospered, though it is

true that he did less business the se-
cond year than the first, which was dis-
couraging. The going was hard—there
were no union hours—but by simple
living and the strictest kind of economy
in the store and at home, he worked his
way out of the hole, out of that entire
load of debt, into a fair competence and
good business.

It is true that he worked his life out,
too; for he died at the youthful age of
55. But he died in his own home. He
had recovered caste and standing. I

know just what I am writing about. I

was that boy who was nine years old

when the failure came and in my twelfth
year when we opened the little new
store together. It was the end of

normal school for me. It was my ma-
triculation into the College of Hard
Knocks which I think is about the best

school there is. I lived through that

experience with my father until his

death in 1893, fifteen years after the

little store was opened.

During those years that we toiled to-

gether he many times told me that the

failure would not have occurred if he
had only had the courage to get down
to bed rock, cut out the frills, curtail

stocks and credits when he felt the

storm approaching toward the year of

1874. But, like most humans, he had
to pass through the fiery furnace first!

What Will My Correspondent Do

Whether you, my correspondent, will

today get down to hard pan, cut the

corners, take up the simple life and bare
necessities and live on the $20 per week
necessary to pull your business through
is up to you yourself. If you do not,

if you let things run on until your store

is closed up and you are burdened with
debts to strangers as well as to your

own relative who will then have lost her

savings of $2,600 which she put into the

business, you will have harder sledding

than is before you now. Believe me, I

know what it is to live through the re-

covery from a failure!

If $20 per week looks small

to you, let me say that after

the factory failure my father

would have been glad to jump

a month in the hard times

that followed our second open-

ing we had a man who was

(Continued on page 137)
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Poppy Day Next Week

FRIDAY, November 11, is being observed througb-

oul Canada as "Poppy Day" as well as •.\rnii.*tice

Day"—^in memory of the close of the Great War and
also in mcmoi-y of those who died on the battlefields of

T'^'ance and Flanders. This comnienioration is takinti,

([iiitc a concrete form in some cities where |)(»i)]>ies are

to be sold for the benefit of tbe unemployed returned

soldiers. Everywhere a poppy will be in evidence^ that

day, and as the attention of the public is1)eing drawn to

it, with all tbe memories connected with the .innivers-

ary and the "Poppy," it is only natural that advantage
be taken of this fact by merchants to make the "Poppy"
a feature in their window displays.

The poppy lends itself to an attractive display as well

as being timely and appropriate. A number of grocers

have signifierl their intention of adhering to this idea in

their window.^. There is no limit to the attractive "lay-

out" that may be designed with the use of the poppy.
Fruit at this season lends itself to an attractive window,
and can be used in conjunction with the poppy. The
public like to see the co-operation of the merchants on
an occasion such as this and will take more interest in

the display in which the poppy is the feature-

One grocer in Montreal is having a large poppy made,
almost the size of the window, and in the heart of the
flower he is showing a number of specialty lines- This
is a novel treatment of the subject, and many other de-

signs will appear as the windows are being dressed. This
should prove an excellent hint to the grocers throughout
the country to take advantage of this point and dress

their windows during the latter part of next week with
Ibe poppy.

Nuts and Profits

'y\/'rTniN the next two months, the retail mer-
chant will probably sell eighty per cent, of his

total annual sales of nuts, but we wondier whether he
actually knows how much profit he makes. That .is.

not the profit on paper as figured on cost, but the actual

money made, figured after the nuts have been sold and
distributed to the customers.

A number of merchants are in the habit of placing
orders for nuts, months in advance of their arriwal.

This, no doubt, is good business, but when the nuts
arrive they are more or lees in a green state and are

invoiced at the weight of the package at the time of

shipping. Shrinkage, therefore, follows, and in the case

of P)razil nuts this shrinkage is terrific. Then there is

the tare of the bags, broken nuts, dust and other un-

saleable material found' in the bottom of every original

jjackage that positively must be taken into consider-

ation.

The weight of an empty Brazil nut bag is from four

U) six pounds and we have seen us much as eight

pounds of dust and dirt in the bottom of a bag. Then
the shrinkage in weight is enormous and probably there

is no other commodity handled by the retail grocer

(bat will show such a big shrinkage. When the nuts

arrive, which is in May or June, they are green, liy

the time the Autumn arrives, which is the season for

selling, the weight ha.s shrunk around ten per cent.

'I'll is shrinkage combined with the waste in the bottom

of the bag will usually add to the cost about three

ccntvS per pound.
This same thing applies to all nuts. The shrinkage

in weight is perhaps not as great as in Brazils, but we
ha\e seen barrels and bags of walnuts when the residue

in the bottom of the package would run from two to

five pounds in weight. Shelled nuts are no exception-

There is always a certain amount of shrinkage in

weighl. and l>r()ken pieces remaining in the bottom of

the package are usually a total lo.ss to the merchant.

Then again in shelled nuts, the sales, generally speak-

ing, ai'e in small quantities, ol'tcn in ten and fifteen

cent lots. The tendency in weighing up these small

ouantities is to dirop an extra piece into the bag. rather

than give the actual weight, which is another factor

that must be considered in figuring the retail price.

Handling nuts, either shelled or in the shell, is a far

different proposition from package goods or most other

lines handled in bulk. The cost of selling nuts is far

greater than anv other commoditv. Therefore fifrure

^•nur resale price accordinglv.

Editorials in Brief

If there are "tricks in all trades," that is no reason

whv tricks are excusable in vour trade.

Your business is soing to build up by what you aclu-

allv do, rather than bv what vou know how to do.

There may be players who put up a better game when
they get mad, but it doesn't work that way with mo.st

)f us.

One of the best helps in getting a new line introduced

to your customers is making sure your clerks are all

interested in the line and boosting it.

Being just honest enoua'h so you wouldn't steal is

not the same as being honest enough so you won't help

yourself on any kind of a specious excuse.

They say it is better to wear out than to rust out

l)Ut that does not mean that you ought to wear yourself

out faster and sooner than is neces.sarv.

Can you be cheerful the last thing Saturday night as

well as any time durino; the week when you feel fresh

and rested? Cheerfulness in business is a great asset.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

Maritimes

Stellarton, N. S., has a new grocery
store under the management of Mrs.
R. J. Mclsaac.

A. MeCoull is now conducting the
grocery business formerly owned by G.

H. Hargrave in Westville, N. S.

The gTocery field in Westwillc, N. S.,

has recently been invaded by the ad-

dition of a store in A. E. MacDonald,
who is conducting a store there.

Mr. Goodman who has been operating
a cash and carry grocery store on Agri-
cola Street, Halifax, N. S., has recent-

ly opened a meat store across the street.

The Mothers' Dairy with a full line

of cream, produce and groceries, is a
new entrant in the retail field on Town-
send St., Sydney, N. S.

The grocery store in Kentville, N. S.

formerly conducted by F. E. Wade and
Co., is now under the management of J.

A. Hart. Mr. Hart is making his debut
in the grocery business, but his efforts

are bearing fruit for already he is ex-

periencing an increase in sales.

D. B. Mc Lead, grocer in New Water-
ford, N. S., has made such a rapid

growth in the business, he has found
it necessary to build a new store. He
is now able to carry a larger stock, and
is also able to handle a line of dry-

goods.

The so-called hard times do not seem
to have had much effect in New Water-
ford, N. S., as during the last few
months there have been no less than
three new grocery stores opened. These
stores are being operated by Allan

Graham, Wm. Bruce and T. S. Mc-
Eachren. Mr. McEachren is also carry-

ing a department for meat.

Quebec

Tuesday, Nov. 1st., being "All Saint's

Day," all the French wholesale and re-

tail stores in the province of Quebec
were closed.

S. Shapiei'a, of Boston, Mass., the

vice-president of the St. Lawrence Bak-
ing Co., was in Montreal visiting the

company's plant here this week.

Leon Diotte, grocer at 183 Bridge
Street, Hull, Que., was burned to death

when he entered his burning store to

save his watch. He is survived by his

wife and three children who escaped
from the fire.

J. A. Frigon has joined the staff of

"The Grocery Service Co.," in Montreal,
and will be in charge of the store at 1383
Papineau Ave., Montreal. Mr. Frigon
has had a number of years' experience
in the grocery business, owned and man-
aged his own store at Abitibi and at

Ohicoutimi when he managed "L'Epicerie
Moderne."

M. BIRK

TO MANAGE BISCUIT BRANCH
OFFICE

M. Birk has taken over the manage-
ment in Toronto, of the William Pat-
erson Limited, biscuit business. Mr.
Birk was connected with the Paterson
business in Brantford for some nine

years and recently joined the firm again.

At present the Toronto offices of this

company are at 1180 Queen, St. West,
but they will be moved on November
1.5th, to 172 Portland Street, in the

building of Sloan, Dickson & Bone,
wholesale grocers.

Ontario

Crown and Hendershott have com-
menced business with a store at Mary
and McCauley Streets, Hamilton, Ont.

The Uneeda Grocer has opened ui
for business in provisions and groceries

at 195 and 197 John St., north, Hamilton,
Ont.

Mrs. M. Schumacher has commenced
business with a store and stock at 897

King St., East Hamilton, Ont.

Burglars entered the general store at

Burford, Ont., the other night and stole

a quantity of silverware, ten bags of

sugar, nine cartons of tobacco and a big

stock of men's clothing, including shirts,

ties, etc. . ,

J. Smith, Samia, Ont., has disposed

of his grocery to Bissell and Kimball,
who are now in possesion.

The grocery of John Friendship and
Sons, Kingston, Ont., was damaged by
fire the other day. The rear wall and
ceiling and a considerable portion of the

stock were badly damaged by water.

George Kempt, Wiarton, has disposed
of his grocery business to Harry Stumpf,
former manager of the Arlington Hotel.

R. C. Blackburn has established a
manufacturers' agency business in Tor-
onto, at 60 Front St. West. Mr. Black-
burn has had several years' experience
as specialty salesman having been with
W. G. Patrick & Co., over eleven years.

J. H. Boyle who has had charge of the
canning factory at Highgate, Ont., for

three years has been appointed manager
of the Dominion Canners plant at Ham-
ilton, Ont.

Delbert Ryan of Vienna, Ont., has sold

his business to Robert Gordon who ob-

takes possession imediately.

Hugh Dallyn of St. Thomas, Ont., has

sold one of his stores, that located at

the corner of Mary and Scott Streets,

to Cecil L. Patrick. The new owner
takes possesion immediately.

Among the nominees for the director-

ate of the Chamber of Commerce at Lon-

don this week is A. E. Silverwood of

Silverwoods Limited.

L. S. Beninger, manager of the V/ing-

ham Creamery Co., at Wingham, Ont.,

who was recently operated on for ap-

pendicitis is recovering rapidly.

Fire of unknown origin caused a loss

of $500 in Cook's Meat Market at Inger-

soll, Ont.

Wesley Brooker has purchased prem-

ises on St. George St., Dresdon, and as

soon as they are remodelled intends

opening a gi-ocery store.

The grocery store of Herberc C. Jay,

Strathroy, Ont. was robbed recently of

a quantity of groceries.

The Men's Club of Gunns Ltd., Toron-

to, held a smoker last week that proved

a very enjoyable event.

MR. HARGREAVES IN CANADA
George P. Hargreaves, president Har-

greaves Ltd., Hull, England, has been

in Canada for week or so on a business

trip. He left Toronto on the return

trip on Tuesday morning and sails on

Saturday for England.

H. E. KERR JOINS MARSH
GRAPE JUICE CO.

Howard E. Kerr has joined the staff

of The Marsh Grape Juice Co., Niagara
Falls, Ont., and will have charge of the

sales end of the business Mr. Kerr was
formerly Canadian manager of the

Welch Co. The Marsh Grape Juice Co.

have changed their distribution system
and are now distributing their products

only through the wholesalers.
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Resigns from Vice-Presidency of Canada
Starch Co. to Form New Organization

Joseph Ruddy Will Start New Concern in Brant-

ford, Ont., after 25 Years in the Starch Business

—Going Back on January First to His Home
Town, Where He Has Other Interests

JOSEPH RUDDY, who has been a
prominent figure in connection with
the Canadian starch business for

the past quarter of a century, is making
a change. He is resigning the vice-

presidency of the Canada Starch Co.,

and is organizing a company, with
headquarters in Brantford, Ont., to be
known as the Ruddy Manufacturing
Company, Limited.

Mr. Ruddy joined the Brantford Starch

Co. twenty-five years ago and since the

amalgamation of the starch interests in

1906, has been with the Canada Starch
Co. He is vice-president and a director

of the latter, and for the past three

years has been manager of the Toronto
office of the company. He severs the

latter connection on January 1, but will

continue as a director.

Change In the

Colman-Keen
Business Here

An important development has taken
place so far as Canada is concerned in

the Colman-Keen business. A new com-
pany has been formed known as Colman-
Keen (Canada) Limited. They are lo-

cated at 520 King St. W., Toronto. This
includes also the business of Keen Rob-
inson & Co. Ltd., manufacturers of

Robinson's Patent barley and groats.

Magor Son & Co. Ltd., who have look-

ed after the Colman-Keen interests in

Canada for many years are giving up
the agency. The transfer took place on
November 1st.

Colman-Keen (Canada) Limited as

well as The Nugget Polish Co. Ltd., will

make use of the selling organization of

Reckitt's (Over Sea) Limited. In other
words arrangements have been made to

combine the selling forces of the three

firms. Arrangements are also being
made for deliveries from various dis-

tributing centers. The Colman-Keen in-

terests include the manufacture of mus-
tard, blue, barley and groats. The Nug-
get interests are in shoe polish, and
Reckitt's (Over Sea) Limited, in other

metal, silver and stove polishes.

A. R. Cleminson, director and secret-

ary of Reckitt & Sons, Limited, is in

Canada from the Old Country in connec-
tion with the reorganization of the busi-

ness. He will be here some three or

four weeks altogether and will then pro-

ceed to the U. S. A. for a few days,

where they have important interests, be-

fore returning to England.

The Ruddy Manufacturing Company,
Limited, which Mr. Ruddy has organized,

has purchased from Hain Bros. Limited,

of Brantford, the unit of their plant, in

which are manufactured kitchen cabinets,

woven wire mattresses, and bee-keepers'

supplies. This business was established

in 1892. Among the directors of the new
company are John T. Ham, of Ham Bros.,

and George S. Matthews, a director of

the Canadian Packing Co., who is now
living in Brantford. Mr. Ruddy will be

the general manager of the new com-
pany.

He naturally was loath to sever a 25-

year connection with his associates in

the starch and syrup business, and is

doing so particularly because the change
takes him back to his old home town,

where he has several other interests.

Amalgamation of

Match Companies
Is Announced

New York, November 2— (Special) In
connection with the amalgamation of
the Diamond Match Company, of New
York, and Maguire, Paterson and Pal-
mer, of Liverpool, England, your corres-

pondent interviewed the vice-president

of the Diamond Match Company here.

He pointed out that Sir Alexander Ma-
guire was in New York until recently

and has sailed for England. He veri-

fied the information in Canadian Grocer
a few weeks ago, in regard to the amal-
gamation between these two companies
and referred to the erection of a plant

at Pembroke, Ont. Bryant & May
Limited, of England, are also interested

in the amalgamation. Sir Alexa(nder

Maguire stated here that the plant at

Pembroke would be in operation in a

short time. The building was practical-

ly completed and machinery was being

installed.

A Director of

Bovril Limited

Now in Canada

A distinguished visitor to Canada at

the present time from the Old Country
is Sir George Lawson Johnson. Sir

George is a director and chairman of

Bo\Til, Limited; a director of Virol,

Limited; also of the Estates Control,

Argentina; of Bovril Estates of the Ar-

gentina and of the Australian Estates
of Bovril. During the war his home at

Kingsway, England, was loaned to the

Massey-Harris Co., of Canada, and fitted

up as a hospital.

While in Canada, among other things,

he is looking over the various telephone
systems - on behalf of the Postmaster
General of Great Britain in view of

some anticipated changes in the present
system in use there.

He is accompanied by Lady Johnson
and is visiting Winnipeg, Toronto, Mon-
treal and other centres.

New Goods

Pilliner Brand Cocoanut is a new
brand of shredded cocoanut and packed
in packages of four and eight ounces
each. The packages are oblong in shape
and printed in attractive colors of brown,
orange and white. It is manufactured by
Tropical Food & Chemical Co., Ltd.,

Kitchener, Ont., a new firm recently or-

ganized.

The Red Cap Products, Limited, 64

McGill St., are marketing a new line of

condensed food flavors under brand
name of "Red Cap." There are thirteen

baking .flavors, six soft drink, seven

spice and three flavors for soup and sea-

soning. They are put up in tin collap-

sible tubes, each tube being packed in

individual carton with twelve cartons in

a counter display box.

The Veteran Medicine Co. have estab-

lished in Toronto to place on the market

eucalyptus products. Among the lines

manufactured are eucalyptus lozenges.

The proprietor is A. F. Collins. Mr.

Collins is a Canadian and has lived in

Australia for some 14 years. He was

with the Royal North West Mounted

Police here for some time and was in

the Soudan expedition that went to the

relief of General Gordon in 1884-5. He
also spent 3 years in the last Great War.

Another of the lines this firm is manu-

facturing is Eucalyptus Oil which will

be sold in bottles. The firm is located at

184 York Street, Toronto.

Bandits broke into the U. F. 0. store

at St. George, Ont. the other night and

stole a quantity of merchandise. An
alarm was raised by the baker next door,

and in their hasty getaway, the bur-

glars dropped a quantity of tobacco.

Catalogues and Booklets

O'Loane, Kiely & Company Limited,

Vancouver, EC, have recently issued

their export catalogue No. 21. This con-

tains 85 pages and lists the various lines

this firm are exporting including food

stuffs, building materials, hardware,

lumber, etc. It also contains a large

number of illustrations of goods for ex-

port.
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WESTERN CANADA NEWS
H. B. Davis, of the Biddle Purchasing

Company, New York, was a business

visitor to Winnipeg last week.

R. B. Sharpe, of the Pacific Box Com-
pany of Vancouver, was recently a busi-

ness visitor to Winnipeg and called on
the company's western representatives,

The McLay Brokerage Company.

Screaton & Whiteside, manufacturers'
agents in Winnipeg, have been appoint-

ed western representatives for C. S.

Allen & Company, Montreal, manufac-
turers of confectionery.

Winnipeg Grocers

Elect Officers At

Recent Meeting
WINNIPEG—C. E. Turner was elect-

ed chairman of the retail grocers' sec-

tion of the Winnipeg branch of the Re-

tail Merchants' Association of Canada at

a meeting of members in the St. Regis

hotel the other evening. Other offic-

ers of the grocers' section were elected

as follows: J. A. Campbell, first vice-

chairman; G. B. Barager, second vice-

chairman; C. L. Poustie, third vice-

chairman, and J. W. Dyke, treasurer.

S. Carson was elected chairman of

the retail butchers' section. Other

officers elected were: H. Thompson,
first vice-chairman; E. Campion second

vice-chairman; S. Genetsky, third vice-

chairman, and H. A. Holtin, treasurer.

Whether this proposed merchandise-
Tixture tax is a substitute for that of-

fer or an addition to it is not certain.

Object to Proposal

To Levy Tax On
Store Equipment

LADNER, B.C.—The Ladner branch
of the Retail Merchants' Association held
an emergency meeting recently at which
they registered emphatic objection to

the proposal to give municipalities

power to impose a tax of one per cent
on merchandise and fixtures. E. Cle-

ment and G. T. Baker were appointed

a committee to interview A. D. Pater-

son, M.L.A. Mr. Paterson agreed with
the views of the retailers, and promis-
ed to oppose the proposal at the caucus
of government supporters

Meantime it is learned that the re-

tailers' provincial organization has had
the same advice, and a meeting has been
arranged with Premier Oliver, in Van-
couver, when strenuous objection will

be made.
It was recently announced that the

government would offer municipalities

the power to coUect and use the personal

property tax which has hitherto been a

perquisite of the provincial treasury.

Forms Selling

Organization

For the West
Winnipeg.— (Special) George H.

Campbell, who came to Winnipeg
from Toronto a few years ago, as

managing director of the Todhunter &
Mitchell Coffee Company, has formed a

selling organization and will take over

the sales end of Todhunter & Mitchell

GEORGE H. CAMPBELL
Who has formed new selling or<janiza-

tiou.

Coffee Company as well as the Pure
Gold Manufacturing Company, of Toron-

to.

The new company is known as the G.

H. Campbell Sales Company, and is

personally controlled by Mr. Campbell.

The territory covered includes that from
the head of the lakes to the coast. This

separates the manufacturing and the sel-

ling end of the business.

Mr. Campbell was formerly manager
of the Red Rose Tea Company, in Toron-

to. He was with that firm for some
eighteen years. He then joined the firm

of the Pure Gold Manufacturing Comp-
any, Toronto, and shortly after came to

Winnipeg, to become managing director

of the Todhunter & Mitchell and Pure

Gold interests there. The Todhunter &
Mitchell Company control the Pure
Gold lines as well as their own from Port

Arthur to Vancouver.

MAY MEAN THE END OF THE
MARKING ACT

Ottawa, Nov. 2—Hon. J. B. M. Bax-
ter's promise as Minister of Customs to
a business delegation in St. John to re-

commend the deferring of the operation
of the Marking Act. already deferred
once, until the Government could give it

further consideration, may mean the end
of this piece of tariff legislation which
was one of the Government's substitutes
for tariff revision.

Meanwhile, officials of the Customs
Department are proceeding on the as-

sumption that the act will be made ef-

fective on January 1. As the election
takes place on December 6, it may be
taken for granted that any party elect-

ed will defer once again the operation of

an act which has been so keenly critic-

ized by the business world as one im-
posing an intolerable burden.

COMPLAINTS ARE HEARD
AGAINST THESE

ELECTRIC SIGNS

It is stated that retailers are being
approached by salesmen to enter into

contract for electric flashing signs for
window and store display. The con-
tracts provide that dealers shall oper-
ate for a specified number of hours
each day the signs furnished by the
company and shall receive for this ser-

vice one or two dollars a month for

each sign. The contracts of the var-

ious companies differ in regard to pur-
chase price. Complaints from dealers

however indicate that the electric signs

are not always of the highest quality,

and difficulty has been experienced in

obtaining adjustments on defective ma-
terials.

NEVER BLUFF OR EXAGGERATE
(continued from page 109)

stand something about her troubles and
desires. Then naturally she will turn

to you to supply the needs you so fully

understand," Mr. McKenzie remarked.
"After getting the attention of your

reader and forming a desire in her mind
to posses the goods, it is well to follow

up this advantage in the displays in the

store and windows. We dress our win-

dows with the goods advertised. This

is like going after business with a double

barreled shot gun, only the sportsman's

action is reversed. The advertisements

will get them with the 'choked' barrel

at long range, but if that shot misses

you are prepared to get them at close

range with the other barrel, which in

business parlance is selling talk behind

the counter, window displays and coun-

ter displays."
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Comparative Prices of Commodities

1914-1921
Prices on sugar on the Montreal basis, others Toronto basis, during the last week in October of

each year:

—

1914 l^?1fj 1017 1918 1919 1920 1921

Granulated Sugar $7 11 $8 05 S9 00 .$9 50 $11 00 $17 90 $8 00

Molasses, Barbados, per gal. .. 45 69 88 1 18 1 08 1 45 76

Corn Syrup, 2-l.b. tin, case . . 2 65 5 15 4 80 5 45 5 55 4 00

Rolled Oats, 90-lb. bag .... 3 25 3 25 4 50 5 30 5 00 4 75 3 10

Cornmeal, 98-lb. bag 2 65 2 95 6 40 G 00 6 00 6 00 2 75

Rolled Wheat, 100-lb. bbl. . . 3 75 3 50 6 00 7 00 7 10 7 75 6 25

Split Peas, 98-lb. bag 5 00 11 25 10 00 7 25 8 40 7 50

Sockeye Salmon, Is, doz 2 521/2 ..... 3 75 4 50 4 75 5 80 5 60

Tomatoes, 2y2S, doz 95 2 171/2 3 50 1 90 1 85 1 75 1 Vo

Peas, Standard, 2s, doz 95 1 75 1 45 1 85 1 90 1 75

Beans, Golden Wax, 2s .... 95 1 85 1 95 1 85 2 15 2 10

Corn, 2s, doz 95 1 471/2 2 35 2 27 1 65 1 621/2 1 50

Pineapple, 2s 1 92i/2 .... 3 10 2 30 4 75 . 4 00

Pumpkin, 2y2S, doz 85 1 65 1 60 1 60 1 10 1 50 1 60

Apples, gals., doz 2 05 5 00 5 00 5 25 5 25 5 50

Peaches, H. S., 2s, doz 2 02 1/2 1 85 2 10 2 40 3 25 5 00 3 25

Strawberrie.s, H. S., 2s, 2 17 1/2 3 00 4 00 4 65 5 50 4 50

Raspberry Jam, 16 oz 2 15 2-30 3 05 3 90 4 25 5 65 4 00

Do., 4 lb 69 71 98 1 05 1 50 90

Strawberry Jam, 16 oz 2 25 2 35 2 90 3 90 4 35 5 65 4 00

Do., 4 lb 69 0'^4 98 1 10 1 50 90

Lemon Peel, lb 12 20 26 40 46 46 29

Orange Peel, lb 2 21 28 41 47 48 31

Citron Peel, lb 19 25 30 46 62 75 46

Currants (Amalias) I71/2 16 24 32 271/2 19 13

Do., (Patras) 08 22 15

Raisins, Valencia, lb 03 11 11 111/2 23 25

Do., Seeded, pkg 09 11% I21/2 14 14 25 21

Shelled Almonds, lb 35 42 44 55 62 60 54

Do.. Walnuts, lb 35 43 54 85 80 58 90

Rice, Blue Rose, 100 lbs 7 85 9 50 15 00 17 00 17 00 8 50

Do., Rangoon B 3 50 4 75 7 88 9 50 11 75 12 50 5 75

Do., Japan 6 00 7 50 9 40 11 25 14 50 17 00 7 00

Tapioca, Pearl, lb 15 1/2 10 15 15 13 1/2 12 12

Potatoes, 90-lb. bag 65 1 70 2 45 1 75 1 50 1 75 1 50

Flour (Firsts), bbl 6 70 10 00 11 80 xll 75 xll 15 13 00 7 80

Butter, Creamery, lb. prints . . 29 421/2* 46 50 63 55 42

Cheese, lb 16 22 22iA 26 291/2 28 19

Eggs, new-laid, doz 36 45 54 65 73 75 80

Lard, tierce basis, lb 12% .... 261/2 3I1/2 31 16 1-2

Breakfast Bacon, lb 19 25 35 44 45 46 30

xGovei'nment standard flour under Government control.
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The Markets at a Glance

DURING the week under review the raw sugar
market has shown more activity than it has
since the Finance Committee reduced their

price to 21/2C cost and freight New York. Con-

siderable business has transpired at firm to higher

prices. A sale was reported of 1,800 tons San
Domingos for prompt shipment to Canada at 2.43c

c.i.f., which is the only Canadian transaction that

we have heard of recently. At the same time a

sale of Cubas of 60,000 tons was made by the

Committee at 21/2C c. and f. New York, for prompt
shipment from the Island. But it appears on
account of tropical storms, shipments of these sugars

may be somewhat delayed. This delay in shipment
of Cuban sugars has caused an increased demand
for uncontrolled sugars. Sales having been made
of 10,000 tons of Philippine sugar for arrival about
the middle of November at 4c and a lot of 5,000
bags Porto Ricos at 4 l/16c. Sales are also reported
by the Committee to the United Kingdom, of which
details have not yet been forthcoming. Preliminary
estimates of the new crops are now to hand and
indicate a possible reduction in the 1921-22 cam-
paign from all sources. It is estimated that the

QUEBEC MARKETS

world production will amount to 15,620,000 tons
as against 16,555,059 tons for previous season.
There is no change in the Canadian refined situa-
tion.

In view of the weakness in the grain markets,
cereals are likewise weak and in some lines of bulk
goods reductions are announced. Package goods
show little change in quotations but there appears
to be a weaker tendency.

The tea markets continue to grow in strength
and a cable from the London market states that
1922 crop of Indians which are now reported to be
some London houses have bought up the entire
100,000,000 pounds short of last year.

Coffees are strong in primary markets while
nuts show no sign for improvement, continuing to
occupy a strong position.

New crop currants, raisins and figs r^re arriving
and are firmly held at the new price basis. Prunes
are quiet and steady while dried peaches are firm
with higher tendencies.

Split and marrowfat green peas are in limited
supply and quotations are firmly maintained. Beans
are active at steady quotations.

MONTREAL, November 2.—The cooler weather, the coming
of Thanksgiving and the approach of the winter season has
stimulated business and with it a steadier condition prevails.

The sugar market stands at the $8.00 basis while the raw market
is weak. Molasses and corn syrups are unchanged. Packaged goods
show one or two changes in package flour and pancake flour.

Oranges are lower in price in virtue of a lack of demand and grape-
fruit is also following the downward trend. Spices are quiet since

most of the retailers have their supplies bought and the market is

steady. Teas are strong with all influences tending to keep them
so and evidence that some wholesale prices are now below import-
ing cost. The rice market, too, holds its strong position under like

influence. The nut and dried fruit markets are without feature
further than fresh supplies of almonds are at hand and more shelled
walnuts are expected late in November but the prices are expected
to hold high. Raisins are strong and a better market is expected
in currants. Onions are at a premium and are scarce.

Do., early June
.

Do., extra fine, 2s
Do. Sweet Wrinkle
Do., 2-Ib. tins

Peas, New Pack

—

Standard, 2-lb
Early June, choice
Do., standard
Fine French, 2-Ib

CANNED FRUITS
Apricots, 2H-lb. tins

2 02 Vo

CANNED GOODS UNCHANGED
Montreal.

CANNED GOODS—There is very lit-

tle change in the canned goods market,
prices quoted on canned fruits and vege-

tables of the new pack are holding with
a good demand. Since the retailers

supplies of canned goods were low when
the new pack came on the market,
there has been a good demand and the

indications are that the initial quota-
tions will hold quite firm. The demand
for jams and marmalades also show an
improvement and prices are steady.

CANNED VEGETABLES
Asparagus (Amer.) mammoth green tips 4 25

Asparagrus, imported (2Hs)

Beans, golden wax 2 00

Do., Refugee 2 10
Corn, 2s .... . 1 45
Corn, extra quality 1 60
Carrots (sliced), 2s 1 45
Com (on cob), gallons 7 DO
Spinach, 3s 2 85
Squash, 2)i^-lb., doz
Succotash, 2 lb., doz

Do., Can. (2s)
Do., California, 2s 3 15
Do., (wine gals.) 8 00

Sauerkraut, 2V4-lb. tin'-

Tomatoes, Is 1 65
Do., 2s
Do., 2%s

. 1 80
Do., gallons

Pumpkins, 2Hs (doz.) 1 60
Do., gallons (doz

Peas, standard 1 71%

6 00

2 05

2 15
1 60
1 75
1 76
7 50
2 90
1 5,0

1 80
1 80
3 50

10 00
1 60
1 60
1 45
1 85
6 25
1 65
5 00
1 821/2

.Apples. 2i-;S, doz 1 65
Do., 38, doz 1 60
Do., gallons, doz 5 40

Currants black, 2s, doz 4 00
Do., gals, doz

Cherries, red, pitted, heavy syrup,
doz., 1-lb

Do., 2H-lb
Do., 2-lb
Do., white, pitted 4 50

Gooseberries, 2s, heavy syrup, doz
California Peaches

—

Is

2s

2%s '."..'.'.'. w ::;;
Peaches, heavy syrup

—

2-lb
1-lb ;; .;;;

Pears, Is. Keiffer
Do., 2-lb

Greengage Plums, heavy syrup . . 2 65
Lombard plums, heavy syrup, 2-lb. . . .

JAMS—
Strawberry. 16-oz
Raspberry, 16-oz ,\
Black currant, 16-oz
Orange marmalade

CEREALS UNCHANGED
Montreal.

CEREALS—There is no change in
the cereal market. Prices are quite
steady with a good demand. Buying,
although limited to immediate require-
ments, is good and shows a quick turn-
over which is the best conditions under
which cereals can be handled.
Oatmeal, gran., fine standard 3 7/

2 12 I.'.

3 25
1 57>4

2 75

1 82H
2 05

2 on

2 «n

4 50

1 S-.

1 7"
.5 6.-

4 0.-

18 5C

3 20

5 00
4 00
4 7.=

2 75

2 90
3 40

4 60

3 90

2 97 U.

2 4.-

4 00
2 75
2 40

3 75

3 75
3 80
4 65
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Rolled Oats, 90 lbs 3 40

Pearl Huminy 3 26
Cornmeal, Gold Dus t Brand 3 25
Graham Flour, 98 lbs. 7.65

New Buckwheat Flour 6 76
Pot Barley 5 25

Pearl Barley 5 25
Beans, Ont 3.50

Do., Can 3 30
Lima Beans 10

White beans 0(i

Green peas, dried 03 05%
Split peas 07

COFFEE MARKET STRONG
Montreal.

COFFEE—The coffee market con-

tinues in its strength but with no actual

change in price. The demand is good
and indications in the primary market
are for a stronger market.

MORE FIGS EXPECTED

DRIED FRUITS—There is little new
development in the dried fruit market.

The arrival of the "Canadian Ranger"
next week should bring some new de-

velopment since it has a cargo of figs,

dates and some nuts. It is not ex-

pected however that any definite change

in the price will occur but it may stim-

ulate sales. Figs are a little stronger

in price bulk figs, 7 crown are quoted at

32c to 36c and 5 crown at 24c to 26c.

Raisins maintain their strength and

currants in primary markets are strong-

er and some change may be expected

in this market.

Apricots, fancy
n O'r

Do., choice J^J
Do., slabs ^ "

Apples (evaporated) • • • •

Peaches (fancy) ^28
Do., choice "

, f
Pexn, I.T..1.T • •

'''^2

Do. fancy 27 28

Peels

—

. .,
Choice 26

Lemon 28

Orange t J
28

Citron *4

Raisins (seeded)

—

Valencias 20 21

Sultana, unbleached 20V4

Muscatels, 2 Crown, spot nvi.

Do., 3 Crown, spot 18

Do., 4 Crown, spot l^Vi

Turkish Sultana, 5 Crown 21

Fancy Seeded (bulk) 18 19

Do.. Ift-oz. 25 27

Cal. Seedless cartons, 12 oz. . . 21 ''23

Do., 16 oz •• 27H
California Seedless, in bulk .. 18% 19

Cluster. 20 lib. pack 5 60

Currants, loose " ^^'^

Dates, Excelsior (36 10s), pkg 6 .50

Fard, 12-lb. boxes 8 26

Packages only 19 20

Dromedary (36-10 oz.) 7 75

Loose 10 12

Figs (layer), 10-lb. boxes, 2s. lb. 82 36

Do., 2V4's, lb., 7 crown 40

Do.. 21^8, lb «
Do., 2%». lb 45

Figs, 5 crown, 10 pounds .... 24 26

Do., 12 ounce packages 2S

Figs, white (70 4-oz. boxes) 5 40

Do., Spanish (cooking), 22-Jb.

boxes, each 11

Do.. Turkish, 3 crown, lb 22

Do., 6 crown. lb 2S

Do.. 7 crown lb SO

Prunes (25-lb. boxes)—20-SOs 25

30-408 19

40-BOs 17

50-608 13^
60-70S 12

70-808 10%
80-90S or%
90-1008 09

STRONG FUTURE FOR RICE
Montreal. —^—
RICE—There is no change in the rice

market but the future looks strong.

Banks in the sou' hern states are ad-

vancing money to the growers on the

strength of the market and it is expect-
ed that Blue Rose rice will hold firm.

Rice from India is now out of the ques-
tion as the trouble there and the pos-
sibilities of a famine has cut that pro-
duction from this market. Oriental
rices are not definitely reported but the
tone of the market promises a strong
future.

Carolina, extra fancy 09
Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 5 75

Do., B., per cwt 5 75
Texas rice 05Mi

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08
Honduras 07
Siam 14%

NOTE—The rice market is subject to frequent
changes.

SPICE MARKET STEADY
Montreal .

SPICES—No change is in evidence in

the spice market. Prices are steady
with a fair demand but most retailers

have now their supplies for the fall and
winter trade on hand and the whole-
sale demand is more quiet.
Allspice 18 20
Cassia, pure 27 30
Cocoanut. 20 lb. nails, per lb 46

Do., sweetened, lb 86
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 35

Pure, ground 35

Cream of tartar (French pure) 65 70

Do. American high test 76 80
Whole cloves 45
Ginger (Jamaica) 30
Ginger (Cochin) 27
Mace. sure. 1-lb. tins 60 65
Mixed spice 30 32

Do., 2"^ shaker tins. doz. 1 15
Nutmegs whole

—

Do., 64, lb 30
Do., 80, lb 28
Do., 100, lb 25
Do., ground, 1-Ib. tins 30

Pepper, black 25
Do., white 33
Do., Cayenne 32 34
Do., tins. 2's 36

Pickling spice 25 28
Do., package, 2 oz., doz 35 4S
Do. package, 4 oz., doz 65 70

Paprika 50
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 00

SUGAR MARKET UNCHANGED
Montreal

SUGAR—No change has occurred in

the sugar market and as far as can be
seen at present no change is expected
but the raw market still has a weak
tone.
Granulated sugar, per cwt. 8 OO

Do., barrels 8 05
Granulated, gunnies, 20-5 8 40

Do., cases. 20-5 lb. cartons 8 60
Do., gunnies, lO-lO 8 50
Do., cases, 50 2-Ib. cartons 8 75

Yellow, light, per cwt 7 60

LOWER PRICE FOR ORANGES
Montreal

FRUIT—In the fruit market there is

little change in price. Oranges are

easier since the demand is slow and
prices are down a little. About the end

of this month the new crop will be on

the market and with it a better demand.

Grapefruit are lower in price but a re-

action may take place since the growers

are refusing to pack at the low prices

offered. At the present time Porto

Rico grapefruit are selling at from $4,-

.50 to $.5..'>0 ner case according to size.

Last week the price was up to $6.00.

There is no change in the apple market
apart from the fact that there is some
improvement in the offerings and a litt!?

easier tone is in evidence.
APPLES—
Wealthy, per barrel 4 00 6 00
Hampers, per bushel 1 50 2 00
Baldwins ft 50 7 50
Fameuse 7 00 10 00
Calverts 4 oO 00
Boxes, 175s, 216s 3 25 3 50

Bananas (as to grade) bunch .. 7 00 7 60
Cantaloupes, 36-.54s 7 oO
Lemons, .300-3608 ' 450
Grape fruit. Porto Rico 4 50 '> 50
Cal. Valencias 7 50 g 00

Do., Blood Oranges, half boxes 3 76
Tangerines 4 26
Malaga grapes, per crate

.'"

4 00
Tokay grapes, per crate 4 25
Blue and green grapes, per bas. 40 60
Keiffer Pears, bush, hampers 2 75

MOLASSES MARKET STEADY
Montreal

MOLASSES—There is no change in
the molasses market. Prices are stea-
dy on both this line and on corn syrup.
In corn syrup there is a good demand
and supplies are moving quite freely
with a steady market ahead.
Barbadoes Molasses— Island of Montreal
Puncheons 73
Barrels 76
alf barrels 78
Puncheons, outside city 71

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz 2 40
Barrels, about 700 lbs 05%
Half barrels, about 350 lbs 05^,'
Quarter barrels, about 175 lbs O6V4
2 gals., 25-lb. pails, each 2 00
3 gals., 38i;4-lb. pails, each 2 86
5 gal. 5-lb. pails, each 4 60
5-lb. tins, per case 4 70
lO-lb. tins, per case 4 40
5-lb. tins, 1 doz. in case, case .... 6 30
10-lb. tins, % doz. in c«se. case 5 00

GOOD OPPORTUNITY IN TEAS
Montreal.

TEA—The tea market offers an in-
teresting situation for the grocer. Cey-
lon and Indians are strong and all ten-
dencies and influences point to a con-
tinuance of the present conditions. The
prices went so low last year that the
growers were determined to curtail pro-
duction so as to get a better price, with
the result that now the production is

one hundred million pounds belov/ th&t
of last year. On top of this comes the
labor troubles in India tnd the future
is uncertain. Prices to the importer
show an advance and the wholesale
prices too have gone up. Some believe

that the peak has not yet been reached.
However it is certain that some dealers

throughout the country are selling teas

that they bought here three and four
months ago at a price below the cost of

import today. Somebody will get the

advantage. About the same may be

said of Japan teas. That market is

now closed and closed strong with high-

er prices. Importers -state that they

fully expect prices on Japan teas to

stand firm. Javas are completely off

the market as no one either cares to

handle them or finds it necessary.

Ceylon and Indians

—

Pekoes 38 44

Broken Pekoes 0+0 48

Broken orange pekoes 44 57

China

—

Common 24 35

Medium I 42 48

Choice 50 60

Above retail prices range of q lotaticns to tb»-

retail trade.

JAPAN TEAS (new crop)—
Choice (to medium) 66 60
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Early picking 60 »0
Finest grades 75 1 00

Inferior grades of broken teas nnay be hao
from jobbers on request at favorable prices.

MORE ALMONDS EXPECTED
Montreal

NUTS—The nut market holds strong
except in the peanut market. Despite

the fact that the market is very strong,

buying on the part of the retailers,

seems to be held off until the cooler

weather although this is by no means a

profitable plan for weekly the prices are

advancing. The "Canadian Ranger" is

expected in Montreal on November 10

carrying a supply of shelled almonds
but no walunts. The prices on almonds
and walnuts will hold high until at

least the latter part of November when
the S.S. "Lady William" is expected in

New York carrying a good supply of

both. At that time prices may drop

slightly but as the market is almost

bare of walnuts and almonds the re-

plenishment will not go far and the

market may be expected to holf' The
peanut market is weak and the Spanish

shelled stock down to about ll^/^c a lb.

No. 1 Javas are off the market in view

of the low prices.

Chpotnuts (Italian) 1?

Do., shelled 54

Mmonds, Tarragona, per lb 22 24
Valencia shelled almonds 48 50

Pecans, new Jumbo, per n> 60
Do., large. No. t. polished .. 29 30

Cocoanut (shredded, bulk) 26 28

Filberts (Sicily), per lb 16

Brazils, shelled 38

Do.. Barcelona 16%
Peanuts, Jumbo 18

Do., shelled. No. 1 Spanish llVi
Do., salted red 18

Do., Shelled, No. 1 Virginia ISVa
Peanuts (salted)

—

Fancy wholes, per lb 36

Fancy splits, per lb 31
Pecans, shelled 1 00 1 50
Walnuts Grenoble, in shell 33
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled. Manchurian .... 50 55
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled . 90

NOTE—Jobbers sometimes make an added charyj
to above prices for broken lots.

ONIONS AT A PREMIUM
Montr»al

VEGETABLES—Onions are almost
at a prohibitive price with even a
stronger market ahead and a real

shortage. Red onions are now as high
as five cents a pound wholesale in 100

pound bags. Potatoes are about the
same with good supplies on hand and
prices running easy. Tomatoes are

about finished and what is now on the

market is of poor quality and prices

are up to $1.50 and $2.00 a box. Cran-
berries are now on the market offered

at $22 per barrel which is slightly

higher than the price quoted one year
ago.
New cabbage, local, doz 60 75

Carrots, new, per bunch 35

Celery, per doz. bunches 75

Montreal cucumbers, per doz 50

Horseradish lb 60
Leeks, doz 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 60
Parsnips, bag 1 00
Peppers, green ,doz 60
New potatoes, Mont. (90-lb. bag)

1 16 1 30 1 40
Do., sweet hamper 3 00

S'panish onions, per case 5 00
Turnips, per bag 76 1 00
Tomatoes, Mont., per box 50 1 00

Red onions, per crate
Texas Onions, per crate
Yellow onions, per cwt.

00 5 00
3 50
2 50

CHANGE IN PACKAGE FLOUR
Montreal.

PACKAGE GOODS—The only change
in package goods this week is a slight

advance in the price of Brodie & Har-
vie's package buckwheat flour which is

advanced 10c per doz. now quoted at

$1.60. The same advance is quoted on
Brodie & Harvie self-raising pancake
flour which is quoted at $1.60 per doz.

Self raising flour in 3 lb. packages is

reduced lie per doz. to $2.44 and the

6 lb. packages is reduced 30c per doz. to

$4.70. These are the only changes of

note in package goods. The demand
for all lines is fairly good and prices

are steady, particularly in breakfast

foods.
3 60

78*
36

Breakfast food, case is . .

.

Cocoanut, 2-oz. pkgs., doz.

Do., 20-lb. cartons, lb. .

.

Corn Flakes, 3 doz. case ..340 3 55 3 76
Cornmeal, yellow, 24s 2 86
Rolled oats, 20's 6 00 -

Rolled oats, 18's 2 00
Aluminum package, 20's 6 10

Oatmeal, fine cut, 20 pkgs 5 50
Puffed Rice 5 70
Puffed Wheat 4 40
Farina, case, 24s 2 55
Hominy, pearl or gran., 2 doz 3 00
Health Bran (20 pkgs.), case 3 50
Pancake flour, case 2 90

Do., self-raising, doz 1 60
Wheat Food, 18-1 VaS 3 26
Porridge wheat 36s, case 6 40

Do., 203, case 6 50
Self-rising flour (3-lb. pkg.) doz 2 44

Do., (6-lb pkg.) doz 4 70
Do, bucqwheat flour, per doz 1 60

Corn starch (prepared) 09%
Com starch, 1 lb. pkge 08
Potato flour 12%
Flour, tapioca 15 16

Shredded Krumbles, 36s 4 36
Shredded Wheat 4 96
Cooked Bran, 12s 2 26
Enamel Lanndry Starch, 40 pkgs.
case 09%

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food (36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
Macaroni 2 26

ONTARIO MARKETS
TORONTO, Nov. 2.—The weakness in the grain markets is re-

flecte(i in lower prices on nearly all lines of cereals in bulk.

Peas, both split and marrowfat green are scarce and prices are
a shade higher. Package corn meal also shows a reduction. Cur-
rants and raisins continue to show strength in primary markets,
while prunes hold fairly steady. There are no new developments in

the nut situation, shelled walnuts are becoming very scarce and
almonds also are in short supply. Rice is steady with quotations
firmly maintained. Teas are holding strong with the shortage increas-
ing as the production is more correctly estimated. There is no change
in sugar as quoted by the refiners, but there still appears to be irregu-
larity in wholesalers' quotations to the retail trade. Potatoes are
easy while onions are firmer at higher prices.

BEANS IN ACTIVE DEMAND
Toronto

BEANS.—A brisk demand is noted
for beans. In some quarters No. 1 Ont-
ario white beans are quoted at $3.25 per
bushel but the average price appears to

be around $3.50 per bushel.
BEANS—

Ontario hand picked, per bushel .... 4 00
Do.. No. 1 lb. pickers, per

bushel 3 2S ."i 50
Cal. Limas. per lb 09 09%

LOBSTERS QUOTED HIGHER
Toronto

CANNED GOODS.—Lobsters, in some
quarters, are advanced to $2.75 for

quarters and $4.15 for halves but some
wholesalers continue to quote the former
at $2.40 and the latter at $3.75. These
latter quotations, however, will probably

only last until the present spot stocks

are disposed of as packers have recently

advanced prices in line with the higher

prices mentioned above. DelMonte sliced

pineapple. 2i4s, are quoted at $4.25 per

doz. and some other brands at $3.40 per

doz. for 2s. Gallon pumpkin is quoted

at $5.15 per doz. and gallon tomatoes
at $5.95 per doz.

CANNES) GOODS
Sockeye Is. doz 5 35 5 60

Do., %«, doz 3 00
Alaska red. Is 4 25
Cohoe Is. doz 2 90

Do., l^B. doz. 1 90
Pinks, Is doz 1 4S

Lobster, V.-lb.. doz 3 75 4 15
Do., %-lb. tins 2 40 2 7S

Whale steak. Is, flat, doz. I 76 1 90
Pilchards, 1.1b. Ulls. doz. 1 80 ....
Canned Vegetables —
Tomatoes, 2%«. doz 1 76
Do.. Gal. No. 10 tins, doz 6 96
Peas, standard, doz. 1 T5

Do., Early June 2 00 2 15
Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 2s doz 1 45 2 4.5

Beans, golden wax, doz 2 10
Asparagus tips, doz 4 315 6 OO

Do., butts, doz. 6 60
Canadian corn 1 40 1 50
Pirmpkins, 2V2S, doz 1 50 1 60

Do., Gal., No. 1 Otins, doz S 15
Spinach, 2s, doz. 1 60

Pineapples, sliced, 2s, doz 3 40 4 25
Do., shredded, 2s. doz 4 75 6 25
Do., sliced 214s, doz 4 215

Apples, gal., doz. 5 50
Pears, 23, doz 3 00 4 25
Peaches, 2s, doz., H. S 3 25
Plums, Lombard, 2s, doz. ... 2 40 3 10

Do. Green (^ge 3 25 3 40
Cherries, pitted H.3 4 25
Blueberries, 2s 2 36 2 45
Strawberries, 28, H.9 4 60 5 00
Raspberries, 2s 4 60 6 00
JAMS—
Strawberry, 4s, each 90 95

Do., 16-oz., per doz 3 75 4 SO
Raspberry, 4s, each 90 94

Do., 16-oz., doz 3 75 4 60

CEREALS GENERALLY LOWER.
Toronto.

CEREALS.—Nearly all lines in the

list show a reduction this week. Rolled

oats are down to $3.10 per bag, while

oatmeal is reduced to $4.30 per bag.

Graham flour is down to $3 . 75 and v.'hole

wheat flour is quoted at $3.85. Wheat
kernels are reduced to $5.00 per 98 lb.

bag. The only firmness in the list of

cereals appears to be in peas, both split



134 CANADIAN GROCER November 4, 1921

and marrowfat green peas; the former

quoted at IVzc per lb and the latter at

9%c per lb.

Barley, pearl, 98s '5 50
Buckwheat flour, 98s 4 7S
Barley, pot, 98s 4 10

Barley Flour, 983 6 25

Cormneal, golden, 983 2 75
Oatmeal, 98s 4 30
Corn flour. 98s 3 00
Rye flour 4 10
Rolled oats. POs 3 10
Cracked wheat, bag 5 25

Breakfast food, 98s 4 75

Rice flour, 100 lbs 10 00

Flaxseed, 98s 7 00

Peas, split. 98s 7 .50

Marrowfat green peas, 98s 9 .50

Graham flour, 9.8s 3 75

Whole wheat flour 3 »5

Wheat kernels, 8s 5 OO

Farina. 9Ss & 35

FIRM COFFEE MARKET
Toronto.

COFFEE.—Primary markets continue

firm to strong, but spot conditions are

unchanged. The demand appears to be

improving, but generally it is regulated

by the consumption.
Java. Private Estate 51 53

Begotas. lb 43

Guatemala, lb 45 52

Mexican, lb 55

Maracaibo. lb 47 48

Jamaica, lb .
So

Mooha. lb 52 55

Rio. lb .
22 24

Santos "35

NEW CURRANTS ARRIVE
Toronto.

, , .

DRIED FRUITS.—A small shipment

of new crop currants has arrived; Am-
alias are ouoted at 13c and Patras at

15c per lb. New California sultana rais-

ins are quoted for immediate delivery at

21c, but later shipments are offered at

20c per lb. New Spanish Valencia raisins

are on the way, the price, however, is

comparatively high, around 25c per lb,

for first arrivals, later shipments will

be several cents higher than this quota-

tion. Sunsweet .prunes in the new two

pound carton are quoted to arrive at

$8>25 per case of 24 cartons. There has

been a good demand for figs and the

first small shipments are nearly cleared

un; further shipments are due almost

right away, Smyrna figs in bags of 28

lbs are quoted to arrive at 14 1/20 per lb.

fnndied Peels

—

Citron caps. 12-lb. boxes. lb 46

Lomin can'. 12 lb boxes, lb 29

Or.-ntre crps. 12 lb bnx">s. lb 31

Mixed containing 4% lb. lemon,
4Vo lb. orange, 3 lb. citron caps,

per lb 35

Drained Peel, mixed, <ut ready
for use, in No. I's cartons, 8
3 dozen per case, per dozen 4 50

Currants

—

G-eHc. Killiptras. cases 13

Do.. Patras 15

Do . Vostizza ....

Kxcelsior. pkgs. 3 doz. in case .... 5 50
Dromedary. 3 doz. to case 7 .50

Fard. per box ap. 12 lbs. 3 25
Hallowee dates, per lb 11

Prunes

—

30-40S. 2.^ 19

40-50S. 25s IB14

50-60S, 25s 14

60-70S, 25s 13

70-8OS, 25s 12

80-90S, 25s 10%
Raisins

—

California, bleached, lb 27ya
Seedless, I5-oz. packets 27 29

Seeded, 15-oz. packets 2OV2 21

Cm., muscatels, No. 1, 25s 191^

Tnrkish Sultanas pkgs 27

Thnrnpsons, seedless 28V4
Valencia .... 231/2

Evaporated apples 16

Figs-
Smyrna, bfgs. approx. 28 lbs 14%
Layer, 4 crown 24
Layer. 6 crown 2T14

ORANGES EASIER
Toronto.

FRUIT.—Valencia oranges are easier,

with prices lower at $5-00 to $7.00 per
case, according to size. The new crop of
navels is expected to commence rolling

about the middle of November and from
present indications it appears that the
crop will be a banner one. Cranberries
are again higher at $10.50 per half bar-
rel. Grapefruit is lower at $5.75 to $6.00

per case.
Oranges. Valencies, 100s 6 00

Do., 126s 6 50 '
Lemons. Messina 6 00

Do., 1150 arhd smaller '5 00 7 00
Do.. California 6 50 7 00

Pears, Cal.. Bartlett .box 5 75
Bananas, per lb 08Vi
APPLES^Barrel
Spys No. 1 7 50
Spys, No. 2 ... 7 00
Spys No. 3 • 6 60
Greenings No. 1 7 00
Greenings No. 2 . 6 50
Baldwins No. 1 7 00
Baldwins No. 2 6 50

Grapes, Emperor, lugs 4 00
Do., Do., kegs 8 50
Do., Rogers, bkt 7')

Aples. B. C. boxed 3 25 3 50
Cranl)erries. Cape Cod. 'j bbl. box .... 10 50
Gr.Tpe fruit. Florida. 54s 5 75

Do., fils. 70s, 80s '5 75 6 00
Do.. 96's 6 00

Pomegranates, box 4 60

OPINIONS IN HONEY DIFFER
Toronto.

HONEY.—Apparently a firmer tone
has developed in the honey situation.

Honey producers have advanced their

prices one half cent per pound but deal-

ers are of the opinion that this is a
temporary move in view of the heavier

demand during the past week. Dealers
generally continue to buy for immediate
requirements.

5-pound t'ns. per lb 16V'
10-lb. tins, per lb ISVi
60-lb. tins, per lb 1.""

Comb, per doz 3 75 4 50

NO IMPROVEMENT IN NUTS
Toronto.

NUTS.—There is no improvement in

the nut situation, nor can there be anv
expected until new crops arrive. Shelled

walnuts are cleaned up in many quarters

while the small stocks available are firm-

ly held at the advanced prices mentioned
in last week's report.
Almonds, Tarraeonas. lb 22 23
W.-<lnuts. Grenobles, lb 29 "iO

Do. Marbot C 25 26
Do.. California 39 40

Filberts, lb 10 IT
Cocoanuts. .Tamaica, sack 6 00 7 50

Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, roasted, lb 19 21
Brazil nuts, large, lb 17 20
Mixed nuts, bags '50 lbs 20 ('21
Shelled —

Almonds, lb 54 5'6

Filberts, lb 8S

Wa'nuts Bordeauxr lb . . . 90 f>5

Wo., Manchurian . 75
Do., broken 63 65

Peanuts, Spanish, lb 11
Pecans, lb 1 40
Brazils 72

CORN MEAL REDUCED

3 10

Toronto.

PACKAGE GOODS.—Some brands of

package cereals are showing the effect

of the lower grain market, and the tend-

ency is that others will follow. Corn
meal is reduced to $2.30 per case of 24
packages. Self-rising biscuit flour is

down to $1.80 per doz., while wheat ker-

nels are quoted at $1.85 per doz.

PACKAGE GOODS
Rolled Oats, 20s3, round, case . .

.

Do., 18s, case
Do., 20s, square case
Do., Aluminum Prem.. 20s . .

Corn Flakes 36s, case
Porridge Wheat, 368, reg., case.

Do., 203, family, case
Cooker package peas, 36s, case.
Cornstarch, No. 1, lb. carton .

Do., No. 2, lb., cartons
Laundry starch

Do., in 1-lb. cartons
Do., in 6-lb. wood boxes ....
Do., in 6-lb. tin canisters . .

.

Celluloid starch, case
Potato flour, 1-lb !

Fine oatmeal, 20s
Cornmeal, 24s
Farina, 24s
Barley, 24s
Wheat flakes. 24s .' ."

.

Wheat kernels, 24s
Self-rising pancake flour 24s
Buckwheat flour, 24s
Self-rising pancake flour, 18s . .

.

Health bran, case
F. S. Hominy gran, case

Do., pearl, case
Scotch pearl barley case
Puffed rice pancake flour, 24s .

.

RICE STEADY TO FIRM

6 00
2 00
5 00
6 10

8 75
6 00
6 80
2 86
09%
08

07%
sVi

11V4
12

4 00
14%

5 75
2 30
3 25
2 75
4 80
3 70
2 ^0 .

2 70

3 85
3 sn

S 00

3 (in

2 iO

2 S5

"o 09

% 07%
06%
07%
05

on
11

10
07 1'

08

0«
11

Toronto.

RICE.—There is nothing new to report
in this market. Quotations are firmly
held. Three Goat brand tapioca is quoted
at 9c and lie per lb, while ordinary pearl
is quoted at 8c per lb.

Honduras, broken, per rib. ... 07% OR
Blue Rose, fancy OS''/'

Do., seconds 07%
Siam, per lb 06
Japans, per lb 07

Do., broken
Chinese, XX .'. .. .'..'.

Do., Simiu . ... o 11
Do., Mujin, No. 1 10
Do., Pakling 09
Rangoon 07
White sago

Tapioca, per lb ,.
Do. C! Goat brand) 09

NO CHANGE IN SUGAR PRICES
Toronto.

SUGAR.—There is no change to record
in the refined sugar situation. The refin-

ers' price remains at $8.34 per cwt.
At the same time there still appears to
be considerable irregularity in wholesal-
ers' quotations and the immediate situ-

ation is hard to account for; probably
the competition in domestic beet sugar is

responsible as we have reason to believe
that practically all second hand parcels
have been cleaned up. There -also st^ll

appears to be a supply of sugar boueht
previous to the advance of tw(3 months
ago, but the quantity must be in small
compass. The raw market developed a
shade firmer tone during the week, with
considerable business transpiring.
St. Lawrence, extra gran., cvrt 8 34
Atlantic, extra gran 8 .34
Acadia Sugar Refinery, ex. gran 8 34
'"'"m. S'j"ar Refinery, ex. gran 8 34
Canada Refinery, gran 8 34

Differentials: Granulated, advance ove- ii .-

n.ih =^r-Vs. ose: barrels. 5c: gunnies. 5-20, 40c
gunnies. 10 10s, 50s: cartons, 20.59. 60c.

SPICES HOLD STEADY

SPICES.—The market is quiet,

nuotations unchanged.
MIsnice 15
'"•""Sin 22
Cinnamon 30
'"loves 55
Cayenne 86
Ginger. Cochin

Do.. .Tamaica
Mustard, pure 85
Pastry
Pickling spices r.

Mace
Pp-r-ers. black 21

Do., white 31
Paprika, lb flo

with

18
24
35
60
37
80
46
4»
28
18
75
23
35
70
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Chillies, lb

Nutmegrs, selects, -whole.

Do., SOs
Do., ground

Msstard seed, whole . .

.

100s 22
60
26
35
28
20

Onions. Spanish, crate
Do., sack, 100 lbs. .

Celery, per doz
Eg plant, 1-qt. bkt.

5 SO 6 00 Cauliflowers, doz
5 00 5 SO Tomatoes, hot house, lb.

75 1 00 Head lettuce, iceberg, case .

.... 1 00 Sweet potatoes, per hamper

1 50 2 00
20

'5 00
2 75

Celery seed, whole 40
Coriander seed 18

Caraway seed, whole 30
Turmeric SO

Curry powder 35

Cream of Tartar

—

French, pure 40

4-oz. packages, doz. . ., 2 00
The above quotations are for the best quality.

8-oz. packages, doz 8 60
cbeai>er grades can be .

purchased for less.

NO CHANGE IN SYRUPS
Toronto.

SYRUPS.—There is no change in

syrups or molasses to record this week.

The market is quiet under a good de-

mand.
Com Syrup

—

Barrels, about 700 lbs., yellow. .

Half barrels, %c over bbis ; %
bbls, V^c over bbls.

Cases, 2-lb. tins, white, 2 doz.

in case
Cases, 5-lb. tins, w'-iite, 1 doz.

in case
Cases, 10-lb. tins, white, % doz.

In case
Cases, 2-lb. tins, yellow 2 doz.

in case
Cases, 5-Ib. tins, yellow, 1 doz.

in case
Cases, 10-lb, tins, yellow, % doz .

Molasses, baking grade

—

No. 2 tins, 2-doz. case ..''....,

No. 3 tins, 2-doz. case . ,
.'

|

No. 5 tins, 1-doz. case '.
*'.

No. 10 tins, %-doz. case
Pails—No. 1

Pails No. 2

Pails No. 5

Molasses, table grade

—

No. 2 tins, 2-doz. case .,

.

No. 3 tins, 2-doz. case
No. 5 tins, 1-doz. case ...

No. 10 tins. 1-doz. case
Pails—No. 1

Pails No, 2

Pails No. 5

05 Vs

4 60

5 30

5 00

MANITOBA MARKETS
WINNIPEG, Nov. 2.—Business in grocery circles during the week

has been rather quiet, which is accounted for by the facts
that the weather has been disagreeable and the low prices

quoted for wheat. Both retailers and wholesalers are buying very
sparingly. There are few price changes, and primary conditions
are practically unchanged. Refined sugar has declined 25c per
cwt. The cereal market is easier due to lower prices quoted on
grain. The salmon market continues firm and reports from the
Coast state that sockeye ones and halves are practically off the
market. The dried fruit market is firm with very little interest
shown outside of raisins. The tea, coffee, rice and spice markets
continue firm and spot stocks are getting low. Shelled Bordeaux
walnuts are unobtainable and it is stated that new arrivals will

not be on the market in time for the Christmas trade. In the fruit

and vegetable market little change is noted.

4 70
4 00

4 20
5 50
4 60
4 25

1 10
1 75
3 55

,1 75
10 75
8 95
8 60
2 10

3 75
8 55

b

SHORTAGE IN TEAS GROWS
Toronto.

TEAS.—A recent cable from the Lon-
don market states that some of the

London houses have bought practically

the entire 1922 crop of Indian teas. This
undoubtedly is the outcome of the short-

age in production -which is no-w estim-

ated to be 100,000,000 lbs. less than last

year. In the local situation there is little

change as compared with a week ago.
Pekoe Souchongs 30 35
Pekoes 32
Broken Pekoes 35
Broken Orange Pekoes 50

Japans and Chinas

—

Early pickings, Japans
Do., seconds

Hyson thirds 30
Do., pints 45
Do., gifted 55

Above prices give range of quotation
retail trade.

58
58

e.i

68
50
35
57
nO

to the

STRONGER MARKET FOR ONIONS
Montreal.

VEGETABLES. — The market for

onions is very strong with tendencies for

further advances. Quotations this week
are advanced on all kinds; Spanish onions

are -50c per crate higher, making the

present price $5 . .50 to $6 . 00 for the large

crates. Yellow Danvers are also higher

at $5.00 to $5.50 per 100 lb. bag. Ice-

berg head lettuce is a shade lower at

$5.00 per case. Other quotations are

steady with a fair movement. •

Cabbage, per doz 1 00

Potatoes, per bag 1 65

Beets, per bag 1 00
Carrots, per bng 1 00
Turnips, per bag 75

Parsnips, • per bag 1 25

1 50

1 S5

1 25
1 25
1 00
1 50

CEREAL MARKET EASIER
Winnipeg.

CEREALS—The market has easier

tendencies following the lower quota-

tions on grain. Robin Hood and Purity

package rolled oats are quoted lower and
the demand is improving as the cold

weather approaches. The Oriental bean
market is strong and has sho-wn an ad-

vance of 50c. over last year's prices, but

as Ontario beans are arriving on the

market and are lower in price they are

in better demand than Orientals.

PACKAGE CEREALS.
Rolled oats. 20s. rd. cartons .... 4 00

Do., 36s, case, square, bkts

Do., 18s, case

Corn Flakes 36s, case 3 50

Cornmeal. 2 doz. case, case

Puffed Wheat, 3 doz. cs., case

Puffed Rice, 3 doz. cs., case

Grape Nuts 2 doz. cs. case

Package peas, 3 doz. cs., case

Cream of Wheat, 3 doz. cs., case

BULK CEREALS
Rolled oats. gOs. per bag

Do.. 40s, per bag

Do., 20s, per bag

Do., 10-8s, per bale

Do.. 15-8s, per bale
Oatmeal, 98s. gran, or stand., bag ....

as last reported and no new develop-

ments are expected. The California pack

of apricots this year is 350,134 cases as

against 655,736 cases last year. Californ-

ia peach pack will total well under half

of last years.
Shrimps. Is. 4 doz. case, dcr.. . 2 "'0

Finnan Haddie, Is. 4 doz. case . 9 a5

Do.. V^s. 8 doz. case, case . 10 50

Herring (Can.), Is. 4 doz. case.

Do., imp., %s, 100 doz. case .. 30 00

Lobsters. %s. 8 doz. case, doz
Do., %s, 4 doz. case, doz

Wheat granules. 98s. bag
Do.. 16-6s. per bag

Peas, whole, green. 100-lb. bag, per
bushel
Do., split, yellow, 98s. bag
Do., split, yellow. 49s. bag

Cornmedl. 98s. per sack
Do., 49s, per sack
Do., 248, per bag
Do.. 10s, per bale • •

Buckwheat grits, whole, 9811b.

bags, per bag . • •

Beans, lOO-lb. bags, bushel . . 4 20

Lima beans. lOO-lb. bags, lb

Barley, pot, 983
Do., 493
Do., 248

Barley, pearl, 983, per bag
Do., pearl, 49s, per bag
Do., pearl 24s ....

SOCKEYE SALMON SCARCE
Winnipeg.

CANNED GOODS—Salmon continues
firm and desirable quality of any vari-

ety are very difficult to obtain. The
Coast reports no sockeye ones remain-
ing and very few halves. The better

quality of cohoes are practically cleaned

up. There is nothing new to report in

the canned fruit and vegetable situation.

4 65

3 50

2 10

3 80

3 40

4 46

6 75

3 80

3 00

9 15

2 40

1 28

66

3 30
3 80
3 70

2 75

12 OC
13 00

32 5f

2 45

4 20
6 10

6 60

3 95
7 50
3 85

3 25
1 65

R.^

3 65

9 35
4 50
09%

3 85
1 92
1 00
4 95
2 52

1 28

Oysters. Is. 4 oz., 4 doz. case, cs

Pilchards. I.';, tall, 4 doz. case, cs

Do., %B, flat, 8 doz. cs., case ....

Salmon

—

Sockeye, Is, tall case

Do., i^s, flat, 8 doz. in case ....

R. Spring, Is, tall, 4 doz. case ....

Do., %s, flat, 8 doz. case
Cohoe, is, tall, 4 doz. case
Do., %s flat, 8 doz. case
Pink, Is, tall. 4 doz. case

Do., %s. flat. 8 doz. case

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case
Cherries, Is. 4 doz. case 7 00
Peaches, 2s, 2 doz. case 6 50
Pears. 2s, 2 doz. case 7 75
Plums. Greengage. 2s, 2 doz. case 6 50

Do., heavy syrup, 2s, 2 doz.

case 6 00

Do., Lombard, light syrup, 2s,

2 doz. case 475
Raspberries, 2s, 2 doz. case ... 8 50

Strawberries, 2s, 2 doz. case . 8 00

CANNED FRUIT (American)

Apricots, Is, 4 doz. case ....
Peaches, 2%s, 2 doz. case

Do., sliced. Is, 4 doz. case
Do., halved, Is, 4 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2 doz. case ....

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

ease, per doz
lioans. Golden Wax, Is, doz. . . 4 75
Beans, Refugee, 2s, 2 doz. case . 4 75
Corn, 2s, 2 doz. case
Peas, 2s, 2 doz. case ..... ...

Sweet Potatoes, ly^, i doz. case
Pumpkins, 2Vi>s, 2 doz. case ....

Sauer Kraut. 2V2SS. 2 doz. case
Spaghetti, 2 doz. case ... ....
Tomatoes, 2V4s, 2 doz. case .

.

Spinach, 2%s, 2 doz. case ....

9 40
7 10

9 on

20 75
21 75

16 75
18 25
14 65
16 50
6 50
8 25

3 25

8 00
7 50
8 00
7 00

6 50

5 25
9 00
8 50

11 00
12 00
12 40
12 40
8 25

12 00
7 60

3 25
3 90

3 00

3 95

5 00
5 00
5 00
4 00
4 10
7 00
3 75
4 10

2 15
4 15
6 55

COFFEE UNCHANGED
Winnipeg;

COFFEE—Thar? is a slightly weake •

tone to the New York coffee market but
it is thought to be only temporary.
Santos remains firm and higher prices

are anticipated with mild coffees main-
taining a firm tone. South American ex-

porters are not anxious to sell any low-

er than market quotations, locaMy
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stocks are becommg low under a fair de-

mand.
COKKEE—

Rio, lb 19% 20Mt
Mexican, lb 44 49
Jamaica, lb 28 30
Bogotas. lb., 40 43
Mocha (types) 51 53
Santos, Bourbon, lb ZSVx 31

Santos, lb 27 Mt 30

DRIED FRUITS FIRM
Winnipeg. -^^^
DRIED FRUITS—The market holds

steady and what changes there are, are

in the direction of minor advances as

various lines are becoming more closely

cleaned up. Better grades of apricots

quoted Ic. per lb. higher. Figs are held

a little higher by independent operators

as supplies are becoming less plentiful.

Prunes are steady and in fact a little

firmer than they were a week ago. There
was some disposition recently to shade

the larger sizes slightly but they are be-

ing held a little more firmly again.

Raisins are steady and the Association

reports a satisfactory position and

movement in this line. Independent op-

erators are a little firmer in their views

this week and raisin quotations outside

of the Associated list are if anything a

little firmer. This applies particularly to

Thompsons. Mtiscats are held stead--

New seedless have arrived on the market

and it is thought that the trade purch-

ases are not anywhere near their year's

requirements and second purchases

particularly on seedless raisins will be

at higher figures.

DRIED FRUIT
Evaporated apples, per lb 151.^ to 16

Currants, 90-lb., per lb 18 19

Do., 8 03. pk?8., 6 doz. case, lb 16%
Dates, Hallowee, bulk, lb nV4

Do., pkge.. 3 doz. case, lb 15%
Figs, Spanish, per lb IB

Do., Smyrna, per lb 12%
Do., black, cartons, carton 60

Lopranberries, 4 doz. case, pkt 25

Peaches, standard, per lb 20 21

Do., choice, per lb 23 24

Do., fancy, per lb 24 25

Do., Cal., in cartons, per carton 1 10

Do., unpitted, per lb 10

Pears, extra choice, per lb 25

Do., Cal., cartons, per carton 1 25

Currants, 90-lb., per lb 18 19

Prunes

—

30-40S, 25s, per lb « 21

40-50B, 25s, per lb 16^
50-60S, 25s, per lb 14

60-70S, 25s, per lb 12%
70-808, 25s, per lb 11%
S0-90S, 25s, per lb 10%
90-1008, 25s, per lb. 08

In 5-lb cartons, carton 68

Raisins

—

3 doz .to case, per pk« • tl

Choice seeded. 15 oz., 3 doz. to

case, per pkK 80
Fancy, seeded. 11 oz., 4 doz. to

case, per pkg 21%
Choice seeded, 11 oz., 4 doz. to

case, per pkit 19

Cal., bulk, seeded, 25-lb. boxes 14

Do., pkt., seedless, 11 oz., 3

doz. to case, per lb 22

Do., bulk, seedless, 25-lb. boxes
per lb 21

Apricots, choice, 25 s, lb 81

Do., 10s, lb 38
Do., SUndard, 10s, lb 27

Do., Standard, 25s, lb 29
Do., fancy, 25s, lb 3.1

Do., fancy, 10s, lb 36

RICE MARKET FIRM
\V*nnip^e. -^^^—

RICE—The Oriental rice market is

very strong and from authentic informa-

tion it is stated that Japan on account

of the short crop has found it necessary

to buy American rice. Spot stocks of

Oriental rices are small and the new
crop will not be available until the first

of the year. The American rice market
is firm and higher prices are quoted.
rice-
No. 1 Japan, 100-lb. sacks, lb 08

Do., 60-lb. sacks, lb 08%
Siam, 100-lb. bags 06>4

Do., 50-lb. bags 06%
Sago, sack lots, 13 to 16 Iba.,

lbs., per lb O 09
Sago, in less quantities 09Vi
Tapioca, Pearl, per lb 08 08%
Herring (Can.), Is, 4 doz. cs. 7 00 8 OO

Do., in less quantities, lb 09V4
Tapioca, pearl, per lb 08 08%

SUGAR PRICES LOWER
Winnipeg.

SUGAR—Refined sugar is reduced
25c per cwt. and is now quoted at $9.00
per cwt.
Extra gran, bags, 100 lbs 9 00

Do., gunnies, 5-20 lbs 9 40
iDo.. gunnies, lO-lO lbs 9 50
Do., cartons, 20-5 lbs 9 60
Do., cartons, &0-2 lbs 9 75

Yellow, No. 1, It., bags, 100 lbs 8 60
Do., golden, bags. 100 lbs 8 50

Powdered sugar, bbls 9 40
Do., boxes, 50 lbs 9 60
Do., boxes, 25 lbs 9 715

Icing barrels » 50
Do., boxes, '50 lbs 91 70
Do., boxes. 25 lbs ft 90

LUMP SUGAR—
Soft lumps, boxes, 100 lbs 9 80
Do., boxes, 50 lbs 9 90
Do., 215 lbs 10 10
Do., cases, 40 % cartons 11 60

."i^mall lump, boxes. 100 lbs 9 70
Do., boxes, 50 lbs 9 80
Do., boxes. 25 lbs 10 00
Do , cartons. 50 2-lbs [', 10 10

Hard lump, barrels 10 00
Do., boxes, 100 lbs 10 00
Do., boxes. 2i 'b-! 10 2'5

SPICE MARKET QUIET
Winnipeg

SPICES—Latest reports on spices
state the market is showing a quiet tone
under a fair demand. Jamaica ginger is

scarce and high. Nutmegs are in scant
supply and are advancing. Small arrivals
of cloves have eased the spot situation
and prices are more in buyers' favor.
Black and white peppers are quiet.
Allspice, Jamaica, host qual., lb .... 20
Cnssia. Batavia, per lb 36

Do.. China, per lb 33
Chillies, per lb 55

Do., No. 1, per lb 53
Cinnamon, Ceylon, per lb .... 80

Do., No. 0, carton, doz 90
Cloves, Penang, per lb 95

Do., Amboyna, per lb 90
Do., Zanzibar per lb 45 45

Ginger, wasihed, Jamaica, No. 1 .... 60
Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 25

Mace, extra bright Penang, lb 75
Nutmegs, extra large brown, 70 to

lb., per lb . 55
Do., large brown, 85 to lb 50
per lb 45

Do., medium, 110 to lb 4.'i

Do., carton of six, per doz 70
Pepper, blk., Singapore, ex. 1%. 30 30

Do., white, per lb 42 42
Pickling, 14-lb., pkg., per doz 1 05

Do., bulk, No. 1, per lb 28
GROUND SPICE

Allspice, bulk, per lb 20
Do., No. 2. per lb 18
Do., 2 oz., cartons 80
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb. ... . .... 030
Do., No. 2, bulk, per lb 25
Do., No. 1, 2 oz. cartons 1 00
Do., No. 1, 4 oz. cartons 1 40

Cinnamon, bulk, per lb 40
Do., 2 oz. cartons 115
Do. 4 oz. cartons .... 1 65

Cloves, bulk, per lb 50
Do., 2 oz., cartons 1 25
Do., 4 oz. cartons .... 2 20

MOLASSES STEADY

SYRUPS—There is no change in

molasses. The market is steady with a
fair demand. Cane syrup is dull with an

easy tone. A fair amount of business
for com syrup is being placed for im-
mediate delivery
CANE SYRUP—

No. 2s <5 95
No. 5s 6 75
No. 108 6 30
No. 20s 6 10

CORN' SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 6S
Cases, 6-lb. tins, white, I doz. in

ease 5 75
Cases, 10-lb. tins, white, % doz.

in case 6 60
Vlnnipec. —
Cases, 20-Ib. tins, white, % doz.

in case 6 60
Cases, 2-lb. tins, yellow, 2 doz.
Cases, 5-Ib. tins yellow, 1 doz. in

in case S 40
case 4 Bt

Cases, 10-lb. tins, yellow, % doz.
in case 4 80

Cases ,20-lb. tins, yellow, % doz.
in case 4 80

TABLE SYRUP—
Pure, 2%s, tins, cs. of 2 doz. 24 86
Pure, 53, per case of 1 doz 22 66
Pure, 10s, per case of % doz. .... 21 06

MAPLE SYRUP—
Maple flavor 2%s, tins, per

case of 2 doz 18 76
Do., 28, tins, case of 1 doz 12 00
Do., Is, tins, ease % doz 11 »0

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. ease 8 80
8-lb. tins, 2 doz. ease 11 60
B-lb. tins, 1 doz. ease 9 60
10-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 6 per cent. di»-

count.
MOLASSES, BLACKSTRAP—

1 %e, 4 doz. in case 6 26
2s, 4 doz. in case 6 00
2 %s 4 doz. in case 4 80
68, 4 doz. in case 4 60
10s, 4 doz. in case 4 20

NO CHANGE IN STARCH

STARCH—There is no change in quo>

tations on starch. There is a fair de-

mand for this line.

Ccnstarch. No."] quality, per lb 10%
Cornstarch, 1-lb. pkgs., lb 09%
Gloss, 1-lb. pkgs., pr lb 10%

Celluloid, 1-lb. pkg., per case 4 86

SCARCITY OF WALNUTS
Winnipeg. •^—
NUTS—Shelled Bordeaux walnuts con-

tinue high with practically no spot stocks

available. It is stated new arrivals will

not be on this market in time for the

Christmas trade. New shelled almonds
are quoted at lower prices but it is very
improbable that they will reach this

market in time for the Christmas trade.

No. 1 shelled Spanish peanuts continue

firm with no sign of reaction. Pecans
are scarce and high and are likely to re-

main so until the new crop arrives around
the early part of the New Year. Brazils

show no change and are considered good
value at to-day's prices as compared vdth

other varieties.
NUTS. SHELLED—

Almondls, per lb

Snnnish Peanuts, No. 1, lb
Pecans, per lb

Walnuts, per lb

Brazils, per lb

NUTS IN SHELI^—
Peanuts, roasted. Jumbo, ib

Walnut,"! per lb

Almonds, per lb

Cocoanuta per sack
Coeoanuts, per doz
pT."TiIq. per ^b

Pceana, per Ib

JAM MARKET FIRM
W»nnip*p
JAMS^—The jam market continues

firm and flavors such as strawberry,

raspberry and blackcurrant, are very

hard to procure as spot stocks are prac-

tically exhausted.

47

12%
1 40

80
70

25
25
25

1 00
1 50
25
28
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WEEKLY MARKET REPORTS BY WIRE
|

Statements from Buying Centres East and West 1
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Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Nov. 1.—B. C. sugar
declined to $8.92 per cwt. Package maca-
roni is reduced 10c per case. New crop

seedless raisins have arrived; 11 oz.

packages are quoted at 19c to 22%c.
Shipment of canned pumpkin, which has
been very scarce lately, has arrived and
2V2S are quoted at $4.40 per case. New
currants are quoted to arrive at 17c per

lb. Dairy butter is quoted at 20c to 28c

and creamery at 35c to 40c per lb. Local

potatoes are quoted at $20.00 to $30.00

per ton. Eggs are higher, storage quoted

at $13, and new laid at $15 to $16

per case.

Beans—Ashcroft, per cwt. 5 60 6 00

Do., Kotenashi, per cwt. ... 5 65 6 50

Rolled oats, 80s 3 15 3 30

Riee, Siam 5 60 6 00
Japan, No. 1 7 35 8 00
Tapioca 7 00 8 00
Sago 700 800
Flour, per bb! 7 65
Sugar, pure cane, gran., cwt 8 92
Cheese, No. 1, Ont., large 22% 23
Alberta cheese, twins * 22%

Do., large 22%
Butter, creamery, lb 35 40

Do., dairy, lb 20 28
I.nrd. pure 3s 12 30 12 60
Hlggs. new laid, local, case .... 15 00 16 Ofl

Do., No. 1 storage, case 13 00
Tomatoes, 2%s 4 15 i ^h
Pumjikin, 2%s, case 4 40
Lemons, case 11 50
Corn, 28, standard case 3 35 3 60
Peas, 2s, standard case 4 20 4 sn
New early June i>eu, eaae 4 W
Salmon sockeye Is, case ... . 19 80 21 50

Do., Sockeye i,4s. case 21 00 21 50
Strawberries, 2s. Ont., case 8 15 8 40
Raspberries, 2s, Ont., case .... 8 40 9 25
Gooseberries, 28 11 80
Cherries. 28, red, pitted 9 00 9 60
Peadhes. 2s, halves 5 85

Do., 2«. sliced 6 25
Apples, evaporated, lb 18

Do., 25s. lb I8J4
Pineapples, Hawaiian, sliced 2's 6 90 7 00
Peaches, evaporated, lb 1€ 20

Do., canned, 2s 7 45 7 90
Do., 70-80S nVj \2^

Prunes. SO-lOOs 10 10*
Potatoes, local, ton 20 OO 30 OO

British Columbia
FROM VANCOUVER, BY WIRE.

Vancouver, B.C., Nov. 1—Butter ad-
vanced 2c per lb., making the price 44c.

Eggs are selling at 70c per doz. Cheese
is quoted at 23c to 24c per lb. Beef is

quoted at 7c to 9c. Veal 13c to 14c; Lamb
21c; mutton 17c, while hogs are quoted
at 19c. Beets are selling at $1.50, carrots

$1.25; parsnips $1.75 and turnips $1.50
per sack. Cauliflowers are quoted at

$2.50 and celery at 85c to $1.00 per doz.

Cucumbers are 40c, com 20c and. parsley

30c per doz. Cabbage is 3c per lb, and
potatoes are quoted at $25.00 per ton

for local, while Lillooet are selling at

$37.00 and Ashcrofts at $35-00 per ton.

Hothouse tomatoes are $2.25. Apples are

as follows: cooking $1.50; wealthy $1.75;

cox orange $2.25; Jeffrey $2.25; Graven-
stein $2.50; Rome beauties $2.50; Mac-
intosh reds $2.75 per box. Pears are

quoted at from $3.50 to $4.00 per box.

Grapefruit is quoted at $7-50 and lemons
at $7.50 per box.

WINNIPEG GENERAL MARKETS
(Continued from Page 136)

tically cleaned up. Some manufacturers
have withdrawn as they state they can-

not fill orders on many of their lines.

TEA MARKET ADVANCING
Winnipeg.

TEA—The Indian and Ceylon tea

markets are reported firm and teas

bought at the old prices are getting into

very small compass and new importations

of the same grades are costing consider-

ably more. The demand locally for tea is

fair.

FLOUR MARKET WEAK
Winnipeg.

FLOUR—In sympathy with the drop
in wheat, the flour market has an easier

tone. 98-pound sacks delivered are quot-
ed at $3.90. Buying continues on the hand
to mouth basis.
FLOUR

—

r-»-lb. sacks 3 90
Two 49-lb. sacks 3 97V>
Four 24-lb. sacks 4 O7V2

ONTARIO APPLES ARRIVE
Winnipeg.

FRUITS.—The first shipments of

Ontario Domestic Spys have arrived and
are in good demand at $8.00 per barrel.

Apples from B. C. of the Jonathan and
Wagner varieties are selling at $3.25 per
box. Oranges are slightly firmer and
250s and larger are quoted at $10.00.

Cranberries are scarce and the small

quantities that are arriving are quoted

at $25.00 per barrel. Emperor grapes are

slightly higher and are quoted at $5.50

per case and $8.50 in kegs.

HEAD LETTUCE ARRIVES
Winnipeg.

VEGETABLES—The first shipment of

California head lettuce arrived this week
and is quoted at $1.75 per doz. Local

tomatoes are practically over for this

season but hothouse are taking their

place and are quoted at $3.50 per 12 lb.

basket. The potato crop is very heavy
and are now quoted at 60c. per bus. but
lower prices are expected. Greenhouse

cucumbers are in good demand at $2.50

per doz. Celery is arriving in good
quantities at 6^c. per lb.

TO FACE OR NOT TO FACE THE
MUSIC?

(Continued from page 125)

head of a family who worked for two
or three years for $30 per month and
was glad to get it. Money went fur-
ther then than now; but it did not go
more than three times as far—and it

went very little further for the same
scale of living.

The Germans have a very good pro-
verb "Wa nicht is, da ist nicht," mean-
ing: "Where nothing is, there is noth-
ing." That might be put into this for-

mula; Where there is only $20 per
week, there is no more than that. Ar-
gument won't help things. We are fac-

ed with a condition, not a theory. The
business is earning the maximum and is

overburdened with expense. The only
possible course is to reduce the ex-
penses. That must be done and done at

once.

The story I have told shows that I am
not theorizing. I have lived in a sin-

gle, unheated room, through more than
one winter and have broken the ice on
the wash pitcher too often not to know.
Our cooking those days was on an oil

stove. Our breakfast and supper con-

sisted of oatmeal porridge and milk for

the two meals—not another thing nor
was it varied. Our midday meal was
eaten at a cheap hotel.

Take the Medicine When We Can

Question: Would it not have been
better to face the issue in 1873, with the
original business, save the home and
avoid bankruptcy? Yes, undoubtedly;
but it was not done because that re-

quired foresight of a longer range than
was available. All right: Now it is

hindsight—and we surely should be able

to use that!

As you hesitate, look about you. On
every hand you will see men who scorn-

ed certain work two years ago. It was
not enough then nor were the wages
liberal enough. Now those same men
would jump at such chances as then
they threw aside.

Think again: Prices have so de-

clined already that the dollar of today
will buy about twenty to thirty per cent

more than it would two years ago.

Two years ago, people with fixed in-

comes were squeezed by the lessened

purchasing power of their dollars. Those
people are today feeling easier because
their money goes farther. The six per

cent, today is rapidly assuming the pro-

portions of the seven per cent of yes-

terday.
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Display is an Important Selling Factor
Ray Eslinger Operates Chain of Meat Markets in Vancouver With
the Main One on the Best Business Street—Splendid Displays

Under Glass Enclosed Refrigerator Counters Sell Goods

By Staff Correspondent Canadian Grocer

VANCOUVER, B. C—Several

years ago a young man, by name

Ray Eslinger, operated a modest

butcher shop on one of the second class

retail streets in Vancouver. His shop

measui-ed only ten by foiirteen feet, but

his ambition could only be measured

by an astronomer. That the principles

on which he built business were sound

may be judged from the fact that to-day

he owns and operates eleven retail meat

markets in Vancouver, one of which, the

one I shall describe, is considered th-

finest this side of Toronto.

In Choice Location

The "Ray's Market" on Granville

Street occupies a site in the most de-

sirable part of Vancouver's best retail

street. Across from the big C. P. R.

'"otel. in the same block as Birk's jew-
elry store and high class dnag, shoe,

and other retail businesses, the stock

might be considered too "h?-gh rent" for

a butcher shop, and as a matter of fact,

the district would be too high rent for

an ordinary shop, but the fact that

makes any position worth a high rent is

the fact that a big business can be done
there, and Ray's Market is such as to

do a big business.

Last Word in Cleanliness

Wall, ceiling, floor and counters are

white tile. The cases are all construct-

ed form plate glas^ and nickled fixtures.

Plate glass mirrors cover the walls.

Tile and glass are, used in- the construc-

tion of the large display windows. Both
windows, all show-cases and large re-

frigerators are piped and cooled from
the store's own refrigerating plant.

Flies do not exist in this market.
Each night every item of stock is re-

moved from hall, windows, and show
cases are placed in refrigerators, and
the mirrors, ti^es, cases, plate glass ani
floors are washed and polished. From
the appearance of the store the custom-
er instinctively knows that spotless

cleanliness is the inflexible rule in ever-/

department.

Advertisinjr in connection with Ray's

Meat Markets works hand in hand

with window displays and is always

bright and snappy.

Better
Breakfast

Than Bacon and Eggs is

liard to boat these October
JnomiDsrs, so ue glvo you
a Double Special today
that AviU fit the bllL

^MILD HOME CURED^

AYRSHIRE BACON

40c lb. Sliced

Strictly Fresh Eggs
B. C. Pullets

-Two Doz. for SSc-
At Our Delicatessen Dept.
Purveyors of the Best

Fotir DcHveries Daily

9-11 a.m., 2-4 p.m.

776 GRANVILLE ST..

Telephones
5ey.9236 and 5ey.<;l53

These two advertisements are typical

of the regular advertising of Ray's.

Ads. are always **catchy" and get the

reader's eye.

Purveyors of the

best in

Meatsy Fish
Provisions

That's the repatatlon of
the Fashion Plate Market.

"DAY'S is me hall mark
of Quality where you

are a.ssured of the goods
being handled in the most
.sanitary and up to date
u-ay. You get real satis-
faction in knowing that
our salesmen take the
greatest pleasure in
pleasing yon. Their sug-
gestions are given in a
courteous manner which
often appeals to the cus-
tomer when they ask the
question. What shaJl I
have for dinner? You may
open a charge account for
meats, fish and delicates-
sen dainties if you cara
to.

Four Deliveries Dariy
0-11 a.Bi. 2-4 p.m.

776 GRANVILLE ST*
TeTephones

5ey.9236 and 5ey.2l53.
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The "Fuslvon Plate" meat market on Granville Street, Van couver, occupies a site in the most desirable ijait of Van-
couver's best retail street.

Fifty Kinds of Cooked Meats

In the Ray's Market there are display-

ed each day over fifty varieties of cook-
ed meats, all cooked on the premises
under the manager's supervision. All

meat^ are displayed on shallovir enamel-
led steel trays. The various cured ba-
cons, ihams, etc., are sliced on the mach-
ines and neatly displayed on inverted

trays.

It will be noticed from the picture

that there are five computing scales, and
five cash registers. The glass on the

top of the cases has been especially cut

to permit the scale being set in close.

Such a store and such an organization

is naturally a process of evolution, but

many points can be gained from thi

;

store, that would be invaluable to any
retailer operating a meat and fish

market. In studying the process of

these markets, it is important to give

credit to the wisdom of the manager in

choosing men to co-operate with him
who can bring experience and ability

to the organization.

Snappy Advertising

Mr. Sinclair, who prepares the daily

advertising and price cards, had many
years' experience with the Davies mark-

ets in Toronto. His newspaper copy is

typical at all times. For instance. One
day a lady bought two roast chickens to

take to Alaska for a birthday party.

She wrote to say that they were in per-

fect condition when she got there, ani

were much enjoyed. The newspaper
copv of the following day read, "Ray's

Roast Chickens At Alaska Birthda'-

Party." A few days ago a ladv bought

some roast chicken to take to Victoria.

"Ray's Roast Chickens at Victoria" was

the next day's caption. In fact, when the

"Canadian Grocer" photographer was
ti^-!n<r the nhoto of the window he had

great difficulty in kee^iing the public

out of the way, and remarked as much.
A couple of days ago, therefore, the

newspaper copy discussed taking photo-

graphs and made capital out of the fact

that "the custom was so gi'eat at Ray's
Market that it was almost impossible

to take a picture." And so on.

Ray Eslinger has built up a chain

of markets that can give good service.

They have good meats and fish. They
are kept in the most modern ways that

science can devise. They are exposed
for sale in the most attractive manner
that experienced meat salesmen can ar-

range. And The Tremendous Power Of
Advertising Is Called Into Service Every
Day Of The Week To Tell The Public

All" About It.

Does th's combination make for sue

cessful business?

Ray Eslinger says that the cash regis-

ter ans-vcrs "YEA."

Would Like to

Manufacture

"Oleo" in Canada
New York, Oct. 31. (Special to Cana-

dian Grocer.)—If one or two enterpris-

ing Canadian municipalities will get to-

gether and persuade the powers that be

at Ottawa to definitely sanction the

manufacture of oleomargarine in Canada

for a period somewhat longer than one

year, these municipalities will have the

plea'^ure of competing for the plants of

two or three American oleo manufact-

urers. At least such was the information

learned by a Canadian Grocer representa-

t've from the foreign salesmanager of

one of the largest manufacturers of

oleomargarine in the United States who
had just returned from an extended trip

through Canada. On this trip he followeti

closely most of the time upon the heels

of two American oleo manufacturers, also

bent upon developing a Canadian market
for their product.

While these oleomargarine manufact-
urers have been unofficially told that it

is the intention of the present govern-
inent to extend the present regulations

governing the manufacture and importa-

tion wf oleomargarine, from year to year,

indefinitely, this assurance, they claim, is

not sufficient. Before even considering

the establishment of a Canadian plant

—

a step which after surveying the possible

and actual Canadian market, they ac-

knowledge it is worthy of every consid-

eration.

They declare they must be assured of

non-interference on the part of the Cana-
dian Government. An oleomargarine

plpnt is "xnensive and the net nrofits

on the sale of oleo are not so great that

a manufacturer could hope to make a

paying field for his activities in one or

two years.

"The Temperature To-day"

With List of Specials

During the cold . days.-{if the winter

months, a merchant in Manitoba taking

into consideration the fact that the maj-

ority of people are interested in the

temperature, uses a thermometer to

good advantage. He has a blackboard

%o which is attached a thermometer.

Across the top of the board is painted

the words, "The Temperature To-Day."

The balance of the space is used to call

attention to the store's specials.
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Reduces Costs of Refrigeration
Special System of Cold Storage Installed in Store of Suddabys,
Limited, Brantford, Ont., Means a Big Saving as Compared with
Old Way of Buying Ice, According to Mr. Suddaby—Maintains

An Even Temperature At All Times

From interview with Brantford Grocer by CANADIAN GROCER Representative.

o UR ACCOUNT for ice used to

average around $40 per month

but since we have installed this

special system of refrigeration this ex-

pense has been practically wiped out."

Thus spoke Mr. Suddaby of Suddabys

Limited, 95 Colborne Street, W., to a re-

presentative of Canadian Grocer recent-

ly. "Last spring," he continued, "we

decided to have this system put in, and

we have been more than gratified with

the success of it so far. While the in-

itial cost of installation is a fairly heavy

one, the upkeep is a small expense, and

the fact that we do not have to bother

with an ice supply is certainly a real

benefit."

A Minimum of Cost

Discussing the cost of operating this

system, Mr. Suddaby drew attention to

an account he had received, covering his

cost for electricity for a period of 43

days. This bill included the cost of

operating an electric range in

his home over the store, as well as a
bathroom heater, electric washing ma-
chine, the lighting of both the store and
the flat upstairs. With the discount
that is allowed, the account for the
above stated time was slightly over
nine dollars.

Suddabys Limited is an old establish-

ed firm in Brantford. The business was
started nearly half a century ago by the
father of the boys who now constitute

the company conducting the business.
It is a grocery business and meat store

combined. Their refrigerator, standing
just to the left of the meat counter, is

capable of accommodating large quanti-
ties of meats and produce. The amount
of ice required to keep it at the proper
degree of cold was a large one, and the
increasing cost of the same, with the

inability to secure adequate supplies at

all times, led the firm to consider the

adoption of other methods of refrigera-

tion. This new cooling system that was
decided upon has been attached to the
refrigerator that has been in the store

for years. "The past summer as you
know was one of the hottest we over

had," remarked Mr. Suddaby, "and the

great advantage of having this syste^n

in our store, is that in spite cf the ex-

treme heat, and the difficulty in such a

temperature of keeping one's stock of

fresh meats in perfect condition, we
were able to maintain an even tempera-
ture of cold throughout the prolonged
spell of severe heat. We do not freeze

our meats but keep our refrigerator
around 34 degrees practically all the
time. We had no worry nbout goods
spoiling over the week-end, and the
maintenance of an even degree of cold

kept stocks of perishables in perfect
condition, for as long as we wished."
Suddabys Limited at the present time

have not the glass enclosed counters,
but intend installing the same at an
early date. This counter will then be
connected with the refrigerator and
goods can be displayed to advantage,
and at the same time kept fresh.

Heavy Sales of Meat

Sales of meats in this store are on a
large scale. For years a reputation
has been created for carrying only the
best meats, and such continues to be the
policy. "We have a high-class trade
here, and we endeavor to carry only the
best quality," Mr. Suddaby remarked.
"We buy on the Toronto market as well
as from farmers in our own locality. A
feature of our meat business has al-

ways been our display at Christmas, of
choice beeves, and also of poultry."
On one side of the store are arranged

the meats, and on the other side are the
groceries. One window is used for
the showing of nroduce lines, and the
other one is utilized to show groceries.

Speaking of conducting the two busi-
nesses together as in this case, Mr. Sud-
daby finds that it is profitable to do so,

for the reason that one helps to sell the
other. "We have a large number of reg-
ular customers for meats who do not
buy their groceries from us," Mr. Sud-
daby stated, "but I know at different

times we have sold groceries because of

our meat department. People have
come here purposely to buy meat, and
seeing some thing on the grocery side,

or the suggestion of some specialty in

groceries having been given to them, a

purchase is made before leaving. We
have secured regular customers for our
grocery too fn this way."

75 Picnic Hams in a Week

Asked about the display of goods, Mr.
Suddaby stated that showing goods on

the counter and in the window was par-

ticularly valuable in stimulating trade.

For instance displays frequently attract

the meat customers to the grocery side,

and in this way sales are made. Recent-

ly Suddabys Limited sold seventy-five

picnic hams in less than a week, and it

was largely due to the important factor

of display, that the number disposed of

was so large. These hams were shown
in the window, and not a few buyers

were attracted in this way. To the tele-

phone customers, the suggestion -of a

picnic ham was made. These hams av-

eraged from six to eight pounds, and
were worthy of recommendation. The
fall is a good time, in Mr. Suddaby's

opinion, to boost the turnover in hams.

Frequently an effort is made to increase

sales by making a special drive on a

line like hams. At the time of the visit

of the Canadian Grocer representative,

Mr. Suddaby was again ordering a num-
ber of picnic hams, with the intention of

endeavoring to repeat his recent success

with the sale of them.

Saturday Sausage Sales

Sausage sales too, chiefly at the week-

end, are fairly heavy. "We often seU

more than one hundred pounds of sau-
sages on a Saturday. We carry prac-
tically only one line and our customers
are satisfied with them, and always
want the particular kind that we stock."

Displaying Fruits

An original idea for the display of

oranges, lemons and grapefruit, as well

as certain lines of vegetables is used in

the Suddaby store. It is in the nature of

a rack, and stands against the wall. It is

arranged in tiers or compartments, a

compartment or tier being allotted to

oranges, lemons, etc. These different

sections are partially enclosed with

plate glass, and this is the particular

point about the fixture that Mr. Sud-
daby claims makes it valuable. Too
often, there is a great deal of pilfering

of oranges and apples in a grocery.

Loss in handling these lines is encount-

ered, and it is difficult sometimes to ac-

count for it. Mr. Suddaby says that his

arrangement prevents pilfering.

VALUE OF HONEY AS FOOD
NOW MORE RECOGNIZED

The great value of honey as a food

and as a substitute for cane sugar is

being more and more recognized by

scientists as well as by the public gen-

erally. The almost universal craving

for sweets of some kind shows a real

need of the system in that direction.

The excessive use of cane-sugar brings

in its train a long list of ills, while

honey, not requiring a change in form

before assimilation, does not have this

or any other harmful effect on the kid-

neys.
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The upper half shows the windows of J. A. Hews.Tn, St. Catharines Street, Moyitreal, while th>

half shows the interior arrangement.
lower

Finds Selling Fish a Profitable Trade
Manager of J. A. Hewsori's Groceiy Store in Montreal States that

He Sells 600 Pounds of Fish On An Average Every Week—''It is

Profitable," He Says, "Because it Represents a Quick Turnover"

By Staff Correspondent Canadian Grocer

MONTREAL—"The fish business

is the b€st game in the world,

if it is properly handled," says
J. Lancaster who is in charge of the

fish and meat section of J. A. Hewson's
grocery store 871 St. Catharine St. West
Montreal. "Some may think it is dis-

tasteful to handle, but when you dig right
into it and make it a business and don't

merely dabble with it, it is more than
interesting. It is profitable." When
asked by a "Canadian Grocer" represent-
ative how much fish he sold in a week
the answer was, 600 pounds, which is

bought in orders of 300 pounds each, on
Tuesdays and Fridays and there is no
waste either.

A Good Turn-over

"The reason that it is profitable is

that there is a quick turn-over in it.

Before we order it, we know pretty
well just where most of it is going to be
sold. We have developed our regular

customers and our object is to hold tlicm.

Then each week we look for a new cus-

tomer and that means that our orjer is

just that much bigger the next time, be-

cause we alweys want to have just a lit-

tle more than our regular demand, so

that we can develop new trade. And so

week by week the demand grows, our
money is only tied up two or three days
and that is what pays Ll.j grocer, a

quick turn-over. When he can get that

he can be quite satisfied with a smaller

margin of profit. For that reason we
push fish and this is, going to be a gooc'

fish year. Meat is high, at least some
meats are and somehow we can't coax

the public to buy the cheaper meats ard

it is a splendid opportunity to sell fish."

How To Push Fish

When asked by a "Canadian Grocer"

representative how to properly push the

sale of fish, Mr. Lancaster said "first

get good fish, secondly talk fish to your

customers and thirdly see that it is at-

tractively wrapped and delivered in good
order. There ig nothing that will hurt
the sale of fish so much as for a woman
who is not a constant buyer of fish to

open a parcel and find old newspaper
stuck fast to the sides of the fish. When
we sell haddock, we skin it before it is

sent out. That is not a difficult task

although it is tricky and has to be prac-

tised. We sell the fish first and then
skin it before it is sent out."

Telling People How To Cook Fish

"Canadian Grocer" representative ask-

ed Mr. Lancaster what was the best
sales talk for fish that the dealer could

give his customers. He replied, "tell

them how to cook it. Half of the women,
more than half, don't know how to cook
fish properly and then they wonder why
they don't like fish. They take the
piece of fish they buy and throw it into

Continued on page 142
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Selling Corn on the Cob at Christmas
Joseph Armand, Montreal, Has Novel Arrangement for Refrigera-
tion in His Store— Has One Compartment for the Display of
Meats and Produce and Another for Storage Purposes—Is Keep-

ing Green Corn on the Cob

By Staff Correspondent Canadian Grocer

MONTREAI^Jwseph Armand,
has at 1385 Papineau Ave., Mon-
treal, a butcher shop which is

both novel in its desi^ and attractive

in its appearance. The store is not
large but it is so well laid out that every
inch of space is adapted to practical use
and with a view to keeping it in the
most sanitary condition. Mr. Armand,
himself, designed the store which has a

number of unusual features.

A Sloping Floor

The floor, which is of cement smoothly

finished off, at all points slopes to-

wards the centre of the store so that

the hose may be turned on any
part of the store, walls, windows, meat
tables or refrigerator and the water will

run quickly towards the centre of the

store and down to the sewer carrying

with it the dust and dirt from the floor

of the store. Mr. Armand pointed out

to Canadian Grocer representative

that not only does this enable him to

keep his store perfectly clean but in the

summer he can run water on to the floor

frequently every day and so help to

keep the temperature down.

Peculiar Wainscotting

The floor slopes up to the walls to a

height of about twelve inches all around

the store so that there are no edges or

comers where dust may collect or the

water that is thrown on the floor or

walls may collect. The walls are all en-

amelled white and so resist the water

that is used to wash them. The win-

dow-floor is of galvanized iron, also en-

amelled white and this slopes towarr'--

the front of the window and is drained

to the floor.

Few Fixtures In Store

Although there are few fixtures in

the store it lends an inviting appear-

ance that not only attracts but gives the

public confidence in the merchant and

in the stock that is carried there. Every-

thing looks spotlessly clean. One butch-

er's table stands in front of the ic°

box, or rather the iceless refrigerator

which has a glass front. The arrange-

ment of th^ meat inside the refrigerator

and the electric lights inside make a

striking display and one entering the

store is hardly conscious of the fact that

there are very few fixtures there.

Two CompartJnenls

The refrigerator is divided into two

compartments. One where the lisplay ij

kept and the meat for the iminedinte re-

quirements, and the other which is used

This fstore illustrates novel ideas in the way of displays—it is covstructed

along absolutely sanita/ry lines.

for storage purposes. This compartment
is kept at a lower tempsviiurG and i,^

I'arely entered. Here Mr. .Vrmand is

keeping green corn on the cob so that

Christmas week he can offer fresh corn

on the cob to his customers. Not only

is this an attractive feature but a pay-

ing one also.

Uses No Ice

This refrigerator uses no ice and is

cooled by an ammonia refrigerating

plant, one so compact and simple that

it takes up very little space in a corner

of the back shop and has only been out

of commission once in three years and
then only for half a day when a bearing

burnt out. Whil§, he claims, it can gen-

erate a freezing temperature below zero

he only operates it to keep it at cooling

temperature which is better as long as

it is steady. Mr. Armand says that it

is the sudden change in temperature
that deteriorates stock in a refrigerator

and that it is bad to take a piece of meat
out of a very low temperature into a

warm store.

Economical to Use

In speaking to Canadian Grocer rep-

resentative about the use of the plant

Mr. Armand said."This plant has more
than paid for itself directly. Ice was er-

pensive this year and not only that it

was hard to get. Otber butchers were pay-

ing as high as one hundred dollars a

month for ice whilt I used my own plant

and the most expensive month I, have had

yet was in August.when it cost me $14.75.

The average for the year runs about

nine dollars a month. Apart from that

it has saved me much trouble, made my
store more attractive and won trade for

me. Now I am negotiating with a gro-

cer next to my store to serve his refrig-

erator from my plant at so much a

month and while it will not tax my
plant any more it will cut down the bill

for me. I wouldn't have a butcher ship

and be without one."

SELLING FISH A PROFITABIE
GAME

Continued from page 141

the frying pan of sizzling grease. Thf^v

don't get the flavor of the fish at all.

It's the old bacon fat or beef dripping.

Some don't even knpw that there are

other ways of cooking fish besides on

the top of the stove. If you tell them

some of these little things they'll take

more care the next time, and then like

thie fish better and consequently buy
more and oftener. For instance, when I

am selling a piece of fish, I often say

to the lady, 'Did you ever try cooking

this kind of fish in bread crumbs or bet-

ter still, in bread crumbs moistened with

a beaten egg? It makes a very tasty

piece of fish?' The women thank you

for these tips and it always means big-

ger sales."

Does Fish Pay?

When asked if fish paid the grocer

Mr. Lancaster looked with surprise,

amused at being asked such a fool-

ish question. "Why," he said, "of course,

we make it pay. We make everything

pay. We can't carry on a business for

the good of our health. If fish means

a little more work than other lines, and

I'm not saying that is does, why just

make it pay a little more profit for the

time it takes. That is the way one

should calculate the price on all lines.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, November 2.—The produce market shows many
changes this week. Hogs are lower in price with bacon and
lard followmg the lower hog market. Beef is weak with a new

low level reached and a wide margin in prices on hind and front
cuts. The cheese market is also lower with a weaker outlook on
account of a lack of export demand. Butter is,stronger with a gooddemand and in some cases an advance in price. Eggs too are stronger
with a likelihood of advance. Cooked and barrelled meats are un-changed. The fish market shows an improved demand with somechanges m prices. There is a better demand for poultry but themarket is weak. ^ ^^

SOME HIGHER PRICES FOR BUTTER
Montreal _____
BUTTER—The butter market has

more strength, some advance in price.
Some brands of creamery butter are ad-
vanced Ic lb. to a price of 41e for solid
and 42c for prints. This advance is not
general, how^ever, and some butter is

still quoted at 41c for prints. The mar-
ket is strong and a general advance may
be expected in the near future.
BUTTER—

Solids, creamery 40 41
Prints, creamery 11 42

WEAKNESS IN CHEESE
Montrpal.

CHEESE—The cheese market shows
further weakness with reductions on
wholesale prices. These reductions gen-
erally come on old cheese which is fol-
lowing the downward tendency of the
new market. Old white cheese is now
quoted at 28c per lb. The weakness of
the cheese market is due to a lack of de-
mand for export.

Large, per lb 21
Twins, per lb 20

Old wliite
_ _ .... 30

Triplets, per lb .'. .... o 22
Fancy old cheese, per lb 30 33

Stilton, per lb 35
Quebec 20 21

COOKED MEATS UNCHANGED
Montreal. ——

_

COOKED MEATS—There is no change
in quotations on cooked meats. The
market is steady with a smaller demand
due to the cooler weather.
J-^llircI imvk toncrues 35
Jellied pressed beef, lb 37
Hams, cooked 52 55
Pork pies (doz.)
Sausage, pure pork 20
Ox toc^ve, tins 65
Mince me.t. lb 15^.4
Head 'Aeese. 6-lb. tins, per lb 10

STRONGER EGG MARKET
Montreal

EGGS—The egg market shows very
firm tendencies on account of continuing
improvement in the demand both for lo-

cal and export trade. The domestic
i
market shows a tendency towards higher

1

prices since the production shows a de-

[

crease and the demand both for strictly

fresh eggs and storage eggs is good.
While the market shows this strength
there is no actual change in quotations
this week.

Fresh selects 50
' Do.. No. 1 43

Strictly new laid 62 65

LARD MARKET WEAK
Montreal

LARD—An easy feeling prevails in
the lard market in sympathy with the
declining market for live hogs. The ab-
sence of any important demand from
outside, influences the market towards
an easier price. Quotations locally re-
main unchanged.

Tierc;s. 60 lbs Ifi 17
Pails, 20 lbs on ©18
Tubs, 20 lbs 16 V2 IWi
Bricks 18 20V,

BEEF AND PORK LOWER

FRESH MEATS—A weak feeling pre-
vails in the market for selected live hogs
with a decline of from 50c to $1 per
hundred, making the price range from
$8.50 to $9.00 for selected, weighed off
cars. With the decline shown in this
market, smaller offerings result and a
reaction may occur with stronger ten-
dencies. The demand for live hogs at
this time is for immediate requirement
and on account of this the reaction may
occur quickly. There is no change in

the price of fresh pork. The beef mar-
ket shows much weaker tendencies with
prices on fresh cuts of beef declining.
Carcass lots are selling at from 6c to 9c
for cows and 7c to lie for steers. This
is the lowest point the beef market has
reached for some time. It is hardly ex-

pected that there will be a reaction for

a stronger market for some time since

the demand is not large and there is>

little or no export demand.
FRESH MiTM^-
Hosts, live (selected off cars) . . 9 50 10 00

Abattoir killed. 65-90 lbs. ... 17 18
Fresh Pork-

Lees of pork ffoot on) .... 24 2fi

Loins (trimmed) 28 31
Trimmed shoulders 19
TJntrimmed 017
Pork sausage (pure) 20

Fresh Beef

—

(Cows) (Steers)

Hind quarters . . . Ifl 13 10 1.5

Front quarters ... 05 07 dS 08
Loins 15 23 28 30
Chucks 07 08 08 09

BARREL MEATS UNCHANGED
Mn-.T«al

BARRELLED MEATS—The prices on
barrelled meats are unchanged. The
market is steady with a fair demand.

Family back, bbl 40 00
Clear fat ix^pk 30 00
Heavy mess pork (bbl) 30 00

Plate beef 22 00

LOWER PRICES ON BACON
Montreal.

SMOKED MEATS—The feature of
smoked meats is a decline in the price of
bacon which is attributed to the weaker
export market and the lower prices on
live hogs. With the lower prices there
is an improved demand for local trade
and good breakfast grades are now sell-

ing from 28c to 30c per lb. The trade in
hams is quiet and prices hold steady
with no changes.

BACON—
Breakfast, best 30 43
Smoked breakfast 35 42
Cottage rolls 32

Picnic hams 22
Wiltshire '..'.'..'.'. 032 35

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 30 34

Do-- 14-20 28 32
Do- 20-25 26 28
Do., 25-35 26
Over 35 lbs

[ q 24

BETTER DEMAND FOR POULTRY
Montreal.

POULTRY—There is no important
change in the market for dressed poul-
try; prices ruling fairly steady after
the weakness that has occurred in that
market. The increased demand in pros-
pect of the holiday season has strength-
ened this market. Supplies offered are
ample to meet all requirements and the
offerings of live poultry are fairly large.

POULTRY—
Dressed turkeys P,i Q S,S
f^eese 20 22
Ducl<s 23 * 2'5

Chickens ..... o 20 27
Jowl <) J7 () 24
Roosters o 16 18
Live Turkeys 2'5 32
Live chickens 17 23

HADDOCK HIGHER

FISH—Fresh halibut is arriving in
good supplies with prices steady. Had-
dock is plentiful and shows a slightly
higher price at IVzC The season for
fresh dory and pike is over and only fro-
zen stock is now listed. There is a good
demand for oysters and prices are stea-
dy

FRESH
Mirket Cod, fresh o 06

Steak Cod o 09
Gaspe Salmo-n 22
Dressed B. C. Salmon 25
White fish o 18
Haddock 07Vi
Halibut, fresh 26
Trout, lake

. 18
Chicken halibut o 16
Sword fish 20
Flounders 10
Dressed Pike

. o 12
Mackerel 18

FROZEN
Halibut 22
Chicken halibut 16
Market cod 05'A .

Steak cod .. .. ." * Og
"

Doree o 1,5

Qualla salmon 11
Dressed B. C. Salmon 23

OYSTERS
Shell oysters, bbl 10 00 15 00
Standard—Per No. 1 can 2 60

Do., No. 3 can 7 60
Do., No. 5 12 25

Jars— 1 doz 5 00
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ONTARIO MARKETS
TORONTO, November 2.—The markets show little change in quo-

tations as compared w^ith a week ago. The hog market holds

steady, packers being unsuccessful in reducing prices owing to

the light offerings. In dressed meats there is practically no change
but smoked hams and bacon show a slight reduction. Lard and
shortening continue in an easy position with a shade reduction on
lard in some quarters. A strong egg market prevails with a pro-
nounced shortage of new laids. Butter is steady and unchanged,
while cheese quotations are a shade lower. Oysters are inclined to be
easy with quotations on glass jars slightly lower. Fresh fall salmon
is off the list. Whitefish is also nearly finished for this season but
fresh trout is plentiful. On account of the demand for the Thanks-
giving trade, turkeys are inclined to be firmer; other lines of poultry,
however, continue with an easy tone.

BUTTER PRICES STEADY
Toronto.

BUTTER—The market is holding fair-

ly steady with prices unchanged. Stocks
of creamery butter in Canada on Oct. 1

show a decrease as compared with the

same date a year ago, which to a certain

extent, is causing a more confident feel-

ing in the market. Another factor is

the fact that United States stocks are

much below that of last year and con-

siderable export business has already

transpired with that country. Accord-

ing to a statement of the Dominion Bur-

eau of Statistics, stocks of butter for all

Canada on Oct. 1 were as follows:

creamery 22,832,589 lbs. as compared
with 25,333,144 lbs. same date a year

ago. Dairy 800,234 lbs. against 1,120,-

760 lbs. same date last year.

••UTTER—
Creamery prints 38 42

CHEESE STOCKS LARGER
Toronto.

CHEESE—The cheese market is hold-

ing fairly steady, although in some
quarters a reduction is noted in quo-

tations. Stocks of cheese for the whole

of Canada are somewhat larger than

they were a year ago. On Oct. 1, stocks

were 23,818,422 against 20,010,740 a

year ago or an increase of 19.02 per cent.

CHEESE—
Large, new 19 21

Do., June 25 26
Stilton, new 25

Twins, Ic 'higher than large cheese and trip-

lets rV2 cents higher than large.

COOKED MEATS UNCHANGED
Toronto.

COOKED MEATS—This market is un-

changed as compared with a week ago.

The demand is quiet.

rOOKED MEATS—
noiled haras, lb 43 46

Do., square pressed 47 48

Boiled shoulders, lb 35

Head cheese. 63, lb 10

Choice jellied ox tongruc, lb. . 6.5

J'-Uied pork tongue 38

Bologna 14 1«

Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

NO CHANGE IN SHORTENING
Toronto. .

SHORTENING—The market is fairly

easy but no change in quotations is not-

ed during the week.

SHORTENING—
1-Ib. prinU 16 I6V2

Tierces, 400 lbs "S'/z

Tubs are %c hlirtier than tlereas and pala 'ne

cent higher than tierces.

STRONG EGG MARKET
Toronto.

EGGS—According to a statement of

the Dominion Bureau of Statistics, hold-

ings of eggs have declined 18.09 per

cent for cold storage and for other than
those in cold storage 56.25 per cent less

than last year on Oct. 1. The local sit-

uation continues firm although there has
been no change in quotations. New
^aids are practically off the market as

far as dealers are concerned but a few
small lots are arriving on the farmers'
market which are bringing from 90c to

95c per doz.

EGGS—
selects 51 55

No. 1 46 47

LARD HAS EASY TONE
Toronto

LARD—The easy tone still prevails in

the market for lard. In some quarters

quotations are reduced one cent per

pound but in others, prices are unchang-
ed as compared with last week. One
pound prints are quoted 18%c to 20c

and on the tierce basis 16%c per lb.

LARD—
1 -lb prints \8-Vjt 20
Tiprces, 400 lbs 16iVi

Tubs are %c higher than tierces and pails one
cent higher than tierces.

TURKEYS SLIGHTLY FIRMER
Toronto
POULTRY—Turkeys in anticipation

for the demand for the Thanksgiving
trade have a shade firmer tone with price

advanced about five cents per pound.

Generally speaking, however, the poultry

market continues to have an easy tone

with heavy receipts on all lines.

Prices paid by dealers

—

Live. Dressed.

Turkeys 35 45

Chickens, spring 22 25

Roosters 12 15

Fowl over S lbs 20 23

Fowl, 4 to 5 lbs 15 20

Fowl, under 4 lbs 10 16

Guinea hens, pair 1 26 1 50

Q^^gg 2fiO

Ducks, '4 lb. and over 20 28

Prices quoted to retail trade : Dressed

:

Turkeys 45 55
Ducklings 25 35

Hens, heavy 30

Geese <> 32

MARGARINE STEADY
Toronto

MARGARINE—The market is quiet

with prices remaining as last week.

MARGABJNE—
Margarine, No. 1 23

Do.. No. 2 20

HOG MARKET STEADY
Toronto.

FRESH MEATS—Hog receipts during

the week were light and packers were

unable to put into effect the lower prices

that they anticipated. Prices held fair-

ly steady on the basis of $9.00 fed and
watered. There was practically no
change in cattle prices. Dressed meats
also show no change.

FRHISH MEAT—
Dressed, light per cwt

Do., heavy, per cwt.
Live, off cars, per cwt.
Live, fed and watered, cwt.
Live, f.o.b. per cwt,

Iresh Pork

—

Legs of pork
Fresh hams.
Tenderloins,
Picnics, lb

Montreal shoulders, lb

Boston butts, lb.

14 00
10 00

up to 18 lbs

lb

lb

16 00
12 00
9 26
9 00
8 26

20
2i2

4«

12%
16
17

Trcsh Beef—from Steers and
Heifers

—

Hind quarters, lb 13 16
Front quarters, lb 05 08
Ribs, lb 14 20
Chucks, lb 06 08
Loins, whole, lb 20 23
Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below
ibove quotations.

Calves, lb 13 14
Spring lamb, lb 16 18

Yearling lamb, lb 08 10
Sheep, whole, lb 05 07
Above prices subject to daily fluctuations of

the market.

SMOKED HAMS LOWER
Toronto

PROVISIONS—Another reduction is

announced on smoked hams and bacon.

Quotations are down one to two cents

per pound. Small and medium smoked
hams are quoted at 28c to 39c per lb.

while back bacon is bringing 44c per lb.

Breakfast bacon is quoted lower at 25c

to 32c per lb. Dry salt and barrel meats
are unchanged.

Hams

—

Small, € to 12 lbs 28 30
Medium, 12 to 20 lbs 28 30
Large, 20 to 35 lbs., ea. lb.. 20 24
Heavy, 35 lbs. and upwards 18

Backs

—

Boneless, per lb 44 45

Rolled, per lb 49
Peameal 38 41

n.teon

—

Breakfast, ordinary, per lb. . . 25 32

Do., special trim 36

Cottage rolls 25%
Roll, per lb 21

Wiltshire (smoked boneless) lb 261V2

Do., three-quarter cut 30V4
Do., middle 32%

Dry Salt Meats

—

Long clear bacon, av. 60

—

70 lbs 191/2

Do., av. 80-90 lbs 16%
Clear bellies, 1.5-30 lbs 18% 21%
Fat backs, 10-12 lbs li3% 16%

Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork

—

Mess pork SI' 00

Short cut backs, 200 lbs 3® 60

Picked rolls, bbl., 2P0 lbs.—

Lightweight 39 00

Heavy 33 00

Above prices subject to daily fluctuations of the

market.

Continued on page 146
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Don't Overlook
This Season's Special

Headcheese!

QUALITY in Headcheese should be your first consid-

eration now that the season is on when a good brand of

Headcheese sells well. You can always be assured of a uni-

form grade in Davies' Headcheese with a standard of quality

that is always kept up to the mark.

Quality in Headcheese is the one thing the housewife
demands. She will go to the store that sells that "Quality"

brand. Be sure of this trade by featuring prominently

Davies' Headcheese

Made under Government supervision in the white-tiled kitchens of

the Wm. Davies Co., Limited, at Toronto and Montreal.

Write us for prices—or ask our sales-

man for particulars

In Convenient Packages

One-Pound Moulds

Six-Pound Tins

20-lb. Pails
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WINNIPEG MARKETS
WINNIPEG, November 2.—Business in the produce, provision and

fish markets is reported quiet. The butter market has a firmer
tone and prices advanced slightly. In cheese, the situation is

somewhat the reverse and buying is light in this line. Storage
supplies of eggs are becoming low and no fresh eggs are arriving.
Cooked meats have declined owing to a falling off in the demand
and also in sympathy with the weakness in the hog market. Smoked
meats have declined and the demand for bacon is increasing. The
hog market shows no change. The fish market is unchanged under
an improved demand.

BUTTER FIRMER
BUTTER—The butter market has a

firmer tone with best creamery advanc-
ed 2c. per lb. making the price to the re-

tail trade 42c.

BUTTER—
Creamery, best table Erade 42
Dairy, beet table frrade ....
Margarine 21 25

CHEESE UNCHANGED
Winnipeg.

CHEESE—There is no change in the

cheese situation. Quotations are unchang-
ed. Large Ontario cheese is oiioted at

10%c per lb. The demand is light.

CHEESE—
Stilton cheese, large, lb 23
Ont., large, lb 19%
Ont., twins, lb 20
Ont, triplets, lb 20%

EGG STOCKS LIGHT
Winnipeg

EGGS—Storage stocks of eggs are be-

coming low. Very few fresh eggs are

arriving from the country and the de-

mand is good. New laid eggs in cartons

are quoted at 53c with No. 1 candled

eggs at 43c per doz.
POULTRY—
D. P. chickens, S'i lbs. and under 32

Do., 31/. lbs. and over 34
D. P. fowl, 31/2 lbs. and under 24

Do., 3 lbs. and over 26
No. 1 broilers 36
Turkeys, per lb 48

FISH PRICES UNCHANGED
Winnipeg. —

—

FISH—There is no change in fish
prices, but the demand shows an improve-
ment. Oysters in the shell are quoted at
$28.00 per barrel. Fresh halibut is prac-
tically off the market and frozen halibut
is arriving. Fresh Lake Superior trout is

very scarce. Frozen smelts are in good
demand at 18c per lb.

Black cod. ib

Brills. Ib ]. 6 09
Herrings, Lake Superior, 100

lbs., sacks, new stock 3 50
Halibut, chicken, ca.ses 300 lijs 13Vi

Do., broken cases 014"
Salmon

—

Cohoe, full boxes. .300 lbs 17
Do., in broken cases 18

Soles 09
WTiitef i.sh 1 ZVz

Do., broken cases 013
Do.. Western, 20-Ib. boxes, box .... 2 10

Bloaters, Eastern National, case .... 3 50
Haddies, 30-lb. cases 12

Do., in l.'i-lb. cases, lb 12%
Kippers, East., Nat., 20 count,

per count 3 75
Fillets, l.Wb. boxes, lb 17

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

pails, per pail 1 00
Do., mixed, 9 lb. pails, per pail .... %

COOKED MEATS LOWER
Winnipeg.

COOKED MEATS—All lines of cooked
meats are reduced 3c to 7c. per lb. Best
quality roast and cooked ham is quoted
at 46c to 48c per pound. Jellied ox
tongues have declined 2c now selling at

53c per lb. The demand at the present

time for cooked meats is light.

COOKED MEATS—
Best quality, skinned, 8-14 lbs 46

Do., 13-16 lbs 46
Roast ham. lb 48

Roast shoulders, lb 31

Head cheese, 6-lb. tins, Ib 14
Pork tongues 38
Jellied ox tongues, lb 53

Luncheon cooked meats, lb 16

HOG MARKET UNCHANGED
Winnipeg.

FRESH MEATS—There is very little

change in the hog situation. Few hogs

are arriving on the market and selected

live are quoted at $10.50. Although
heavy offerings have arrived on the

cattle market, trading has lacked activity

Butcher heifers were in quiet demand
and best quality sold at $3.75 to $4.00

and the remainder of good kind were

quoted at $2.50 to $3.50. Good quality

veal calves are ranging from $5.00 to

$5.50. Good quality lambs are quoted

$7.50 to $8.00 with the fair kind from

$5.00 to $7.00, There is a steady demand
for mutton sheep and are quoted from

$4.00 to $4.50.

HOGS— "

Selected, live, cwt 10 50

Heavier '5 50 » 50

Light 10 00 10 50

Sows 5 50 6 50

Fresh Pork

—

Legs of pork, up to 35 lbs., lb 22 29

Spare ribs 16

Lnins of pork, lb 27 30
Fresh hams, lb 24 30
Shoulders 18 20

Fresh beef—from steers and heifers

—

Hind quarters, lb 10 16

Front quarters, lb 051/2 071/2

Whole carcass, good grade, lb 071/2 12

Mutton

—

Choice, lb 18

Choice long hinds (leg and loin) ... 30

Choice Stews 01^
Lambs

—

Choice, 30-45 lbs 21

Veal'
Good veal, 40 to 80 lbs., hind
quarters 27

EASY POULTRY MARKET
Winnipeg.

POULTRY—The market continues to

maintain an easy tone. Heavy supplies

are arriving and are meeting with a good

demand. Young turkeys from 6 to 16 lbs.

are arriving in larger quantities and are

quoted at 48c.

SMOKED MEATS EASIER
Winnipeg.

PROVISIONS—Smoked hams have an
easier tone and quotations have declined

from 2c to 4c per lb. The demand has
fallen off slightly for hams and best

quality is quoted at 40c to 41c per lb.

Bacon is in good demand with prices re-

duced. Best quality back bacon is quoted
at 47c and cottage rolls are now 24c.

Hams

—

8 to 16 lbs., per lb

16 to 20 lbs., per lb

Boneless, 8-14 lbs., per lb

Skinned, 14-18 lbs., per Ib

Skinned, 18 to 22 lbs., per lb. . .

Bacon. 6 to 10 lbs., lb
Cottage rolls, boneless
Bellies, 6 to 10 lbs., per lb

40
40
36
40

'O 40
47
24

30

LARD PRICES REDUCED
Winnip'^g

LARD—The lard and shortening mark-

et continues in an easy position with quo-

tations down 2c .per lb. Lard in tierces of

400 pounds is quoted at 15c per lb. with

shortening at 14c.

Pure lards. No. 1 quality, per lb.

(in tierces 40O lbs.)

Do., woodten pails. 20-lb. pails

pails), per pail

Shortening, tierces of 400 lbs.

.

15

3 40
3 20

14

ONTARIO MARKETS
(Continued from page 144)

WHITE FISH SCARCE
To-ontn

FISH—Fresh fall salmon is finished

for this season. Fresh whitefish is also

becoming scarce as the season is drawing

to a close, fresh trout on the other hand
is plentiful at 10y2C to llVaC per lb.

Oysters in glass jars are reduced 25c per

doz. making the present price $5.00 per

doz. Frozen halibut, medium, is down
one cent bringing the price to 21c and

22c per lb. Holland herrings in kegs

are due to arrive this coming week.

Shrimps are selling freely at $2.50 per

gal.

FRESH SEA AND LAKE FISH

Cod steak, lb » H> Oil
Do., market, lb 09

Halibut, chicken 16 17

Do., medium 21 22

Whitefish, Georgian Bay 17 18

Fresh Herring 08 09

Flounders, Ib 09 10

Fresh trout, lb IOV2 llVa

Hadock 09 10

Spring Salmon 24 25

Fall salmon 12 13

Cohoe salmon 19 20

Mackerel 12 13

Yellow pickerel, lb 17

Oysters, No. 1 tins 3 25

Do., No. 3 tins 9 25

Do., No. 5 tins 15 00

Do., glass jars, doz 5 00

Do., shell, per bbl 18 00

FROZEN FISH
Halibut, medium 21 22

Do., chicken 16 17

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 28 24

Sea Herring 07% 08

Brill 10 11

SMOKED FISH

Haddies, lb 10 12

Fillets, Ib 17

Kippers, box « 25 2 7o

Bloaters 2 00

Ciscoes, lb 18

Salmon snack, lb 24

Digby chicks, 5 to bundle 1 00

Boneless Digbys, 10 lb. box 1 50

Shred cod, box 24 cart 2 20

Cod, 1 lb. tablet, box 24s 3 20

Quail on toast, lb 14
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Colman's and Keen^s
WE BEG to advise our friends that Messrs. Magor Son & Co.

Ltd., have relinquished the agency for Colman's and
Keen's manufactures and a Company has been formed under
the name of Colman-Keen (Canada) Limited, to carry on the

business.

ARRANGEMENTS have been made to use the selling or-

ganization of Reckitts *Over Sea) Limited, Toronto whose
representatives will in future solicit orders for our manufac-
tures.

DELIVERY of goods will be effected from convenient

centres and we hope to be favored with the continuation of

your support.

Colman-Keen (Canada) Limited
520 King St. West, Toronto, Ontario

The Problems of Export
TIME is required to investigate thoroughly the

possibilities of a foreign market before actual

export is commenced.

AFAVORABLE opening to increase your sales

may be lost through lack of preparation.

OUR Foreign Department, at Head Office, can
supply much information, either for a general

survey of opportunities abroad or a more detailed

study of a particular field.

THE CANADIAN BANK
OF COMMERCE

Head Office,

Paid-Up Capital $15,000,000

Toronto

Reserve Fund $15,000,000
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"Gunns yellow and blue

Is a guide for you."

"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,

easy profits.

Place your order now

Phone June. 3400

7
West

Toronto

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

HAMS
Star Brand Hams have been

on the market for Sixty years

and are unrivalled in quality.

These are now selling at very

moderate prices. Let us send

you on quotations. We know
that we will have your order

and that they will please your

customers.

F. W. Fearman Co.
LIMITED

Hamilton, Ontario
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Choice
Products

of a Great

Institution

ROS RAND
When Stores had

No Street Numbers
Before street-numbers came into being, a mer-
chant was known by the sign under which he
traded. And even to-day, though there is a
number over your door, people are apt to iden-
tify your store by a sign—because signs are so
easily remembered. Wherever meats and farm
produce are sold, the sign of the Rose is recog-
nized as the means of distinguishing a high-
quality product. Surely it is to your advantage
to identify your store with a name so high in

repute as Rose Brand—the name that has stood
for many years as an assurance of the very
highest quality and value.

CANADIAN PACKING CO., LIMITED

Toronto - Ontario

Packing Houses Branches

Brantford Fort William

Toronto Sudbury
Peterboro Sydney, N.S.

Montreal Charlottetown, P.E.I

Hull Winnipeg, Man.
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Schneider's Meat Products are Different

Crisp, chilly mornings mean ready sausage sales

—you can greatly increase that demand with

SCHNEIDER'S
COUNTRY
PORK SAUSAGES

Sixteen

Tasty

Varieties—
Each One

a Real

Treat

!

Made from Pure Pork Meat only

Schneider's Country Pork Sausages possess an unusally fine flavor that is

really different from the ordinary kind. They're made from pure pork meat

only, and delicately seasoned in the incomparable "Schneider" way that has

made each of the sixteen tempting varieties a real achievement in the art of

sausage making.

At this season of the year, when the wind is chilly and the frost is in the air,

you will find a good sale for ordinary sausages—but if you want to increase

this demand and swell your profits you will find Schneider's "sausages extra-

ordinary," will do it for you in a marked manner.
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"--that's why theyVe such popular sellers

Schneider Fall and Winter Favorites

that make and hold customers

All Schneider lines are real trade winners—the

kind that you can offer your most exacting cus-

tomers with pride. If you have never before ex-

perienced the satisfaction and big extra profits

in selling these different meats it will pay you

to send in for a trial order.

Below we give you a list of a few of the fast

selling Schneider Fall and Winter lines.

Schneider's Guaranteed Bacon and
Hams—deliciously flavored, cured to perfection

and really smoked.

Schneider's Square Pressed and Round Boiled

Hams, Schneider's Cottage Rolls, Jellied Corn

Beef, Baked Meat Loaf, etc., etc.

Write for our complete list with price list- it

will certainly please you.

Special attention to mail orders
''^ne„er^S0'^*

Jlard

HWKinn Rc*Of,j£o

|^»V».UTUR{«B£,^^ ,^**'>ne.a«ri^<''' ^ ^^^f.Y.CJliRCI1BOICl,

.Vara,

J. M. SCHNEIDER & SONS Limited

KITCHENER, ONTARIO



152 CANADIAN GROG^B^Advertising Section. November 4, 1921

Headquarters

for

E
L
A

THIN LEAF
IN

POUND PACKAGES

SHEET IN BULK

GROUND
ALL GRADES FOR
ALL PURPOSES

ALSO
THAT POPULAR
RETAIL PACKAGE

WHICH MAKES

TWO QUARTS
OF PURE

SPARKLING JELLY

T
I

N
CANNON CANADIAN CO., LTD.
361 Sorauren Ave. 81 Grey Nun

Toronto, Ont. Montreal, Que.

E
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Don^t he a Janitor of an Institution

for Helpless Merchandise

We've all made mistakes. To avoid

repeating- them is the policy of the success-

ful man.

The successful grocer knows that the

difference between advertised and unadver-

tised goods is the difference between the

athlete and the cripple.

The uninterrupted and year 'round

advertising campaigns, selling the con-

sumer Postum, Grape-Nuts and Post

Toasties, is the reason why these three

products are the leaders in their line.

Absolute turnover, no loitering on

your shelves, and a good, clean

profit on every sale eliminates

all the risk that usually goes

with "helpless merchandise."

The wholesome quality

of Postum, Grape-Nuts and

Post Toasties, as well as the

sale of the goods, is guaran-

teed by the

Canadian Postum Cereal Co., Limited
Windsor, Ont.
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''Meadow-Sweet'' Products

are Canadian Made
—and Guaranteed Absolutely Pure

Good Profits for You in Handling

These Lines

:

Maritime Agent

Angevine-McLaughlin

"Meadow-Sweet" Cream Cheese
Meadow-Sweet Pie Fillers

Meadow-Sweet Peanut Butter
Meadow-Sweet Cream Sugar

Meadow-Sweet Chocolate
Meadow-Sweet Cocoanut

and Fruit Butter

Butter
Butter

Representatives

Wanted
For

Ontario

"Meadow-Sweet" Cheese Mfg. Co., Ltd
302 Notre Dame St. West MONTREAL

ijiiiiiiiiiiii

If You Can Add

just one single quality line to your

stock this month it will increase

your prestige will it not?

If you can give that pernickity

customer macaroni that she will

really enjoy it will help your stand-

ing with her. Now won't it?

SALT '''' FLOWS
SEPT CHR TABLE "ISE

•y^
i To.

Jk^m
Two Salt brands that speed up
your Salt Sales. They're well
advertised and hundreds more
housewives every month are com-
ing to learn that SIFTO is "the
Salt that flows," a delight to the
table. And that Century Salt

—

pure and dazzling and economical
—is the best all round household

""
ii». salt. Stock them both.

The Columbia Macaroni

Co., Limited

Lethbridge, Alberta

(!entury CENTURY
SALT BEST

s^DR GENERAL

= If your jobber cannot supply you, we invite your inquiry, when
= price lists and full information will be sent you. DOMIN-
1 ION SALT CO., LIMITED, SARNIA, Canada. Man-
1 ufacturers and shippers.
(5



November 4, 1921 CANADIAN GROC^B^Advertidng Section. 155

PURIiy WINDOW DISPLAYS
WILL HELP TO BUILD BIGGER BUSINESS

"MORE BREAD
AND

BETTER BREAD"

"THE
EMPIRE'S

BREAKFAST"

THE ABOVE DISPLAYS ARE YOURS FOR THE ASKING

WESTERN CANADA FLOUR MILLS CO., Limited
TORONTO WINNIPEG

ii

Have No Hesitation
in choosing

Bluenose'^ Butter
It always opens up in excellent shape,
and its quality and flavor are remark-
ably fine. Taste "Bluenose" yourself!
Then you'll feel more enthusiastic about
it. Order from your grocer.

SOLE PACKERS

SMITH & PROCTOR, HALIFAX, N. S,

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, N. S.

Send for

Your

Copy

Today!

You should be in a position to know what are sound stocks and bonds and
what are purely speculative—perhaps you can't afford to speculate—If

not, ycu must be assured that you are really investing.

THE FINANCIAL POST specializes in an Inquiry Service noted for its

accurate and sound reili)s regarding investment. This service is free at
all times to subscribei s.

The careful opinions backed solidly by facts, the accurate news and the
weekly market reports that appear in THE FINANCIAL POST are your
sure guides to the knowledge that means safety.

Send for a sample copy today. The subscription price—$5.00 a year of
liftj-two issues—is really insurance on your invested money.

THE FINANCIAL POST {t^^l^r'^^^toA
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Did You Ever Tell Customers
THAT

Old Tyme Maple Butter
Makes Delicious Icing for Cakes?

Try it an;! your sales will increase.

—

Housekeepers welcome new ideas.

Did Tyme Maple Butter is also delicious in pud-
ding sauce or sandwiches, and as a spread for

toast or tea biscuits.

Unexcelled for Quality and Flavor

Write for Prices.

All orders filled through jobbers

Canadian Maple Products Limited
250 Van Home Street, Toronto

REPRESENTATIVES
Manitoba, Saskatchewan & Alberta —W. H. Escott Co., Ltd., Winni-

peg, Man.
Quebec—A. Dumoulin & Co., 157 Commissioner's St. E., Montreal

Quebec.
British Columbia—Johnston-Lieber, Mercantile Co., Vancouver, B. C.
Maritime Provinces —Supplies Limited, Kentville, N. S.

What's Wanted
Mmost every week you v^^ant some-
thing which you could quite easily

secure by consulting with your fel-

low Grocers.

Perhaps you need a clerk. The best

of them read Canadian Grocer and
watch the "Wanted" page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer's
subscribers are the best prospects in

Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the

Want Advertisement can help you.

Cost: 3 cents per word for first in-

sertion ; 2 cents per word for subse-

quent insertions of the same ad. Box
Number 5 cents extra.

KEATING'S POWDER

Necessary in Every Season

To keep houses, offices,

factories and other build-

ings clean and sanitary,

an all-the-year warfare

must l.e waged. If it isn't

one insect pest it's 'in-

other. Keating's "gets" them all- -

Flies Ants

Fleas Wasps
Mosquitoes Beetles

Bugs
Cockroaches

Moths

Tvecommend it to your customers, display it in

your windows and on your counters. It will

|)ay you handsomely.

Made by THOMAS KEATING, London, England

Established 1788

SOLE AGENTS FOR CANADA

HAROLD F. RITCHIE & CO., LIMITED
10 McCaul Street, TORONTO
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I

Talk Thanksgiving

To Your Customers

Make it an opportunity for bigger sales in

B. C. APPLES
You'll have to work hard to prove to them that they
must buy now or take what they can get later on.

B.C. Apples are good, sound keepers and when your
folks buy them, they'll be satisfied—don't take a

chance on unknown apples.

Concentrate this month on "WAGENERS," a mod-
erately priced apple and splendid for the table or
cooking.

MAKE 'EM BUY BY THE BOX
„

, -.I"'""--'".,....,
..11".. ,> ^^^_ • '',
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BABY'S OWN SOAP
50% PROFIT

Buy Direct From the Factory. Freight Prepaid. Minimum Quantity 2 Gross.

$38.40 less 20% and 5% - $29.18
Sell at 15c per cake - - $43.20

In Sask., Alta. and B.C. add 60c per gross and retail at 50c per box of 3 cakes.

ASK FOR PRICE LIST OF OTHER LINES

ALBERT SOAPS, Limited, 168 McCord St., MONTREAL, Que.

It^s easy to sell old favorites like

'ALL CANADIAN"

iM

Cane's Washboards are well known to

Canadian housewives. Their high standard
quality has won and long held their confi-

dence. That's why selling them is so easy
and profitable.

Cane's Washboards are made from the

finest materials by Canadian workmen in

a Canadian factory. There are many dif-

ferent kinds—each one a real seller. Write
for illustrated price list.

Wm. Cane & Sons Co., Limited

NEWMARKET, ONTARIO

Every General Merchant Should Sell

Viko Aluminum Cooking Utensils

There is always a demand for good aluminum utensils and VIKO
lines are unsurpassed in finish, quality and durability.

They're stamped from hard, thick sheets of 90% pure aluminum and

they're guaranteed to satisfy or money refunded. Write for catalogue

and price list. The profit margin is excellent.

Aluminum Specialty Company of Canada
60 JOHN STREET, TORONTO, CANADA

Quebec Agents: Bissonette & Bissonette, 54 Notre Dame, Montreal
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Five good reasons why it

is more profitable to sell our

HIGH GRADE

BROOMS
P^IRST—Because nothing but carefully

selected clean broom corn is used and
every broom is uniformly good from the
heart out.

SECOND—They are plump, short, full

topped, well pressed into shape and well
sewed brooms. Made under the watch-
ful supervision of a broom expert with
forty years' experience making high
grade brooms and whisks.
THIRD—They wear longer and retain
their shape to the last—never running
over under the most strenuous use like

ordinary brooms.

FOURTH— Peddlers never did and never
will sell them because we absolutely re-

fuse to deal with them.
FIFTH—We protect our patrons against
a decline or an advance in the price of

brooms.
Write for quotatiovs on our high c/rnde lines of brooms and whisks. Special attention

to mail orders.

Waterloo Broom & Brush Company, Ltd.
Phone 826, Waterloo, Ont.

^^^^^

QmER§

BETTER'

D.HATTON Co

MONTREAL

Oyster Season Now On.

We have in stock best grades of

Malpeque and Ductouche Shell

Oysters at $12.00 to $15.00 a barrel,

according to the pack. Also best

selected bulk oysters Standard and
Selects in 1-, 3-, 5-gallon wine
measure.

HAVE YOU TRIED OUR OYSTERS
IN GLASS JARS AT $5.50 PER DOZ.

D. HATTON COMPANY,
BONSECOURS ST., MONTREAL.
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The Day of th

IS with u
Why should our merch
Do business with the home folks and hel

things are equal or better as they gen

The House of Marland Woolnough Company, is a twentieth century

house. Its service is designed to give the trade of the territory it

covers, the finest, speediest and most dependable service possible. The
five motor trucks have eliminated the many tedious, annoying and un-

profitable railway freight delays, cutting the distance between our

customers and ourselves in two. These trucks mean absolutely free

delivery—any point from Hamilton to Dunnville inclusive. They elim-

inate the worry in shipping back empties. Just send them back by our

trucks—a credit note is issued same day they come in.

These features insure you pleasant relations, and more profitable bus-

iness. Just send us an order and try out this service.

Our
Canned Vegetables in Car Lots.

California Dried Fruits, in big blocks

Marland Wd
Wholesale Grocers

A. MARLAND WOOLNOUGH, President JOHN W. CK

Our Represenlativcs:

Bruce MacPherson

George O'Brien

Frank Young

Sam Miller
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e Local House
s to stay
ants wade far a-field?

3 make your home district (where all

jrally are) bigger and better commercially

We are headquarters in the Niagara Peninsula for ALL KINDS OF

CHISTMAS GOODS. Our warehouse opens out to you an assortment

of dainties and delicacies from the ends of the earth,—Malaga raisins,

Sultanas, Smyrna figs, dates from Arabia, currants from Patras, all

kinds of nuts, spices from Singapore, Canadian canned fruits, jams,

jellies, biscuits, wines and everything that's good.

Our salesmen are at your service, prepared to assist you in every way

to a bigger, better and more profitable Christmas trade. Drop us a

cad if you are not yet on our lengthy list of satisfied customers.

Leaders
Confectionery, Stationery and

Soda Fountain Supplies 5 Huge

Motor Trucks

Await your

commandolnough Co.
Niagara Falls, Ontario

\RLES, General Manager J. A. HEY, Credit Manager
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Keep Your Eye on. . .

.

Letter from Ontario Grocer

Gentlemen:—
Will you please ship me at the earliest possible

date fifty pounds "Flowerdale" tea and a small
amount of a real good green tea of a quality on
a par with "Flowerdale," as I find a few people
want their tea mixed and I do not want to spoil
the exquisite flavor of "Flowerdale" by mixing an
inferior grade of green. I have gotten "Flower-
dale" started with very little trouble and I know
from the way everybody speaks of it, that the
trade will grow.
My greatest triumph was when I sold a lady

who used " " tea for thirty years, in fact
all her married life. She had been recommended
by a friend who enjoyed "Flowerdale."

Yours faithfully,

(Name on application.)

FLOWERDALE
TEA

If you're looking for a bulk tea that will bring
you new customers and keep them coming it will

pay you to try FLOWERDALE TEA. Flowerdale
is the result of 25 years' tea blending experience
and it possesses an unusually fine flavor.

Periodic, exacting tea-cup tests maintain this

flavor and high standard quality year in and year
out.

Flowerdale is our big leader but we have other
notable blends that will please both you and your
customers. Write for samples and quotations.

R. B/HAYHOE & CO.
Importers

7 Front St. E., Toronto, Canada

POPULARITY
Settle Your Customers' Tea and
Coffee Problem by Recommending

CHASE & SANBORN'S BRANDS

and you will find yourself
popular.—A popularity you can
reckon in dollars and cents

CHASE & SANBORN MONTREAL
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Smoked Fish Daily, Direct From Our Smoke Houses

Fresh Fish Every Day in the Year

Prepared and Salted Fish

Frozen Fish in Season

Fresh Bulk and Shell Oysters

Smoked Haddies, Fillets, Kippers,

Bloaters, Fresh, Frozen, Dried and Pickled Fish

Order from your dealer or direct from

LEONARD FISHERIES, LIMITED
Branches:

Canso, N. S.

Halifax, N. S.

St. John, N. B.

Port Hawkesbury, N. S.

PRODUCERS, PACKERS, CURERS AND DISTRIBUTORS
4 Long Distance Telephones

Head Office - - MONTREAL
Youville Square, IViV-fl^ 1 AM-'^VL.

Branches:

Montreal, P. Q.
Ingonish, N. S.

Grand River, P. Q.
North Sydney, N. S.

THIS

SILENT SALESMAN
Works for a Trifling Salary and SELLS GOODS

•'Oh, Boy!"
it's a Humdinger

Never says a word, but worlds

lil^e sixty

NO ONE REFUSES TO LOOK AT HIS SAMPLES
Set a dozen of these Salesmen on your Counter right under the eyes of your Customers

AND WATCH RESULTS
Just what you need to display your stock of Fancy Groceries, Candies, Nuts, etc., for the Xmas trade. Order
now, before you forget. Priced very low, they will earn their cost in one week.

2 Gal. Size, per doz., $18.00. One Gal. size, per doz., $14.00 F.O.B. Montreal.

The CRAWFORD CO., 331 St. Antoine St., Montreal



Ib4 (JAJNADIAJN GKOfJEti—Advertmng Section. November 4, 1921

BREW
A Combination of

Malt Extract and Hops
Including Patent Corks for Making

Delicious Beverjiges at Home

ASK YOUR WHOLESALER

Liberty Packing Co., Reg'd.
140 Clarke St., MONTREAL, Canada

For Prices and Further Information write

E. B. Nettelfield & Co. General Sales Agents: 35 Colborne St., Toronto, Ont.

Enquiry Department
WIEN you become a subscriber to CANADIAN GROCER this is a part of the service you buy. We are glad to be of any

assistance to our readers and enquiries are solicited. Writ e if you want to know where to buy a certain product, agents for

any particular line, manufacturers of a special article, etc.

SILKO COMPANY.
Pleasfe advise address in Hamilton of

Silko Company.
Chief Purchasing Agent,

Dept. of Soldiers Civil Re-Establishment,

Ottawa, Ont.

Answer: We would refer you ip Ham-

ilton Advertising Agency, Main Street,

Hamilton, Ontario.

CONDENSED AND POWDERED MILK.

Please supply us with a list of the Con-

densing Companies in Canada that manu-

facture milk.

Vigneault & MacGillivroy,

7 Bonsecours St.,

Montreal, Que.

Answer: Condensed and evaporated^—The

Borden Co., 180 St. Paul St. W., Montreal,

Que.; Malcolm Condensing Co., St. (George,

Ontario; Carnation Milk Co., Aylmer, Ont.;

Pacific Milk Co., Vancouver, B. C. Pow-

dered Milk—City Dairy, Toronto, Ontario;

Canadian Milk Products Co., Toronto, Ont.

BEANS
Could you tell me where I could get sale

for some beans as I 'have been on the look-

out for a market for some time.

LEVI ANNING,
Kincardine, Ontario.

Answer: A list of buyers was sent direct.

EARLY CLOSING.

Where an early closing by-law is in ef-

fect has that by-law to be passed each

year or does it stand until cancelled by

council ?

M. C. CORNEIL,
Beeton, Ontario.

Answer: The early closing by-law does
not have to be passed each year but stand.s

until repealed by council at the dictation
of three-fift'hs of the merchants.

MEAT SKEWERS.'

Kindly advise us from whom we may
purchase meat skewers.

MESSRS. WOOD & McCONNELL, LTD.
Wholesale Grocers,

Sydney, N.S.

Answer: William Cane & Sons, New-
market, Ont.; John Harrison & Son, Ltd.,

Owen Sound, Ont.

TUBE SYSTEMS.

We are endeavoring to secure the ad-

dress of finns who install inside installa-

tion tube systems.

W. T. DUNCAN,
National Grocers Limited,

Sudbury, Ontario.

Answer: Gipe Hazard Company, 113

Sumach Street, Toronto; also the Lamson

Company, 136 Simcoe Street, Toronto, head

office 100 Boylston Street, Boston, Mass.

APPLE FIRMS.

I shall appreciate it as a favor if you

would send me names of large Ontario

firms holding apples on a large basis. We
have Hugh Walker & Sons and Lemon Bros.

E. NORMOND,
362 St. Joseph Street,

Quebec, P. Q

Answer: W. J. McCart, Toronto; Daw-

son Bros., West Market Street, Toronto;

Mr. Hanbridge, Aylmer, Ontario.

COLORED SIGNS.

Kindly give me names of firms in Can-

ada who make colored signs.

J. A. STEWART,
Grand Anse, C. B.

Answer: Rolph, Clarke & Stone, Limited,

Toronto; Benallack Lithographing and

Printing Company, Limited, Montreal; Mc-

Alpine Publishing Company, Limited, Hali-

fax, N.S. 1
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.
Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

YANCOUVER. B.C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-

ness. Can be sold as a going concern or each
separate. Apply Box 120, Canadian Grocer, 1.53

University Ave., Toronto., Ont.

QENERAL SrrORE FOR SALE IN SMALL
village in country. No opposition, power

line passes door. Situated on country highway.

Methodist and English church in village. Turn-

over about $22,000 ; could be increased. Apply
Box 118, Canadian Grocer, 153 University Ave.,

Toronto, Ont.

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

,
are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.
Madm in Canada by

Walter Baker & Co. Limited

Dorchester. Mass, Montreal, Can.

Established 1780

FOR SALE

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet 11 V^ inches
hig^h and fitted with a built in com-
partment. Price $250.00.

One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer.

15.3 University Ave., Toronto

It Pays to Read
the Advertisements

The main thing an a<lT«rtiBer

wants to do ii to tell yon plainly

just how and why his co«d8 are

worthy of your consideration.

You can learn a great deal from
that alone, because many things

you see advertised are the things

you buy and use in your regular

daily life. By reading advertise-

ments you can learn the names
and read descriptions of the

things that are best and most
satisfactory.

EVERY MERCHANT WHO SEEKS MAX-
imum efficiency should ask himself

whether a Gipe-Hazard Cash Carrier, as a
time and labor saver, is not worth more
than the high-priced labor which it liber-
ates. Are you willing to learn more about
our carriers? If so, send for our new Cat-
alogue. J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

MAKE BUSINESS

BETTER
By Boosting Your

Business

Now is the Time to Buy—don't wait

Consult these Advertising Pages

Our Advertisers will save you Money—buy now
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"Member Audit Bureau Circulations"

"Member Associated Business Papers"

"Member of Canadian National Newspapers
and Periodicals Association"

CANADIAN GROCER
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A Fresh, Clean Display Every Day 93
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An Unique Christmas Poultry Display 104

An Artistic Array of Festive Lines 105

A Christmas Window That Sold Goods 106

Excellent Variety Marks This Window 107
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-BUYERS' MARKET '-' »^ ^

Latest Editorial Market News^^B
TEA POTS,

MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Beat English Malt Vinegar

QUALITY VINEGAR
Whit*, Gotten & Co., Cambarwell, London, Eng.

Agent*

W. Y. COLCLOUGH, Room 203-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.

OPPENHEIMER BROS.. LTD.
VancouTer, B. C.

BAIRD & CO., Merchants, St. John's. Nfld.

Order from your Jobber today

"SOCLEAN"
the dustless sweeuinsr compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents :—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:— W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
Tie "want eA." haa grown from a

little used foree in busineaa life into
one of the great neceasitie* of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter jf oourse for
a hundred ermall services.

The "want ad." gets work for work-
ers and worker* for wotk.

It gets clerks for employers and finds

simployeri for clerks. It brivcs to-

gether buyer and seller, and enabiss
them to do boaineas thongb they ba)
be thousands of miles apsirt.

The "want ad." is tti* great fores in

the small affairs anil incidents of dally
life.

GOOD CROP OF
NAVEL ORANGES

California's shipments
of Valencia oranges will
soon close and the early
navel varieties are expect-
ed to start rolling about
the middle of November,
From present indications
in the various navel pro-
ducing sections of Califor-
nia, it appears that the
crop of 1922 will be a
banner one.

DRIED PEACHES
SHORT YIELD

The spot demand for
dried peaches is inactive
but the market is firm on
account of the small hold-
ings. The total yield this

year is not expected to be
over 20,000 tons and as
there has been a very good
export demand it is ex-

pected that there will be
a shortage when the usual
spring demand commences
says a report from the
California Peach Grow^ers
Association.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,
jam, cocoa, spices, drug special-
ties and household utilities.

ROSS CAN CO. LIMITED,
Bowmanvllle, Ont.

BARRELS
For all purposes. The best pack-

age for exporting. I can make them

to suit your goods.

JOHN HAYNE
Imperial Bldg. SARNIA, ONT.

247 St.Pau!
St. West,
Mont real

i lllttiMHI-fH^ffi:

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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QUALITY WINS
Do not underestimate the intelligence of your patrons. There are deal-

ers who simply regard oysters as a product to buy and sell. The lower the
price the better the proposition. This, however, is absolutely contrary to

sound policy so far as the oyster business is concerned. Incidentally the

difference in cost to the consumer of cheap oysters

and quality oysters will not be more than 5c or 10c
a pint.

^S/V.'ii^"?=^.-C«:—.-t

"Sealshipt

Oysters
In Glass Jars

>>

Oysters enjoy the favor of the consuming public, not
on account of price, but through their appeal as a palat-

able food that has an appreciable food value. Oysters
are eaten for the joy they give. Price alone never sold
oysters and never will.

Oysters are a seasonable product and there has been
a long period of non-supply which adds to their welcome
at this time. If you are going to handle oysters, handle
only the very best product obtainable. Otherwise, you
are better out of it.

Obtain your oysters from people who will be in a
position to supply you. Oysters are most in demand in

severe weather when they are hardest to obtain. We
devote our entire time and attention to the one thing
we know best.

CONNECTICUT OYSTER CO. LIMITED
"Canada's Exclusive Oyster House"

50 JARVIS STREET, - TORONTO, ONT.
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CLARK^S PREPARED FOODS

^tARK^

IteDDlNi
, ''•''t6ETABLES»6«

^ >

MADE IN CANADA-

All Kinds of

-BY CANADIANS

Canned Meats and Soups

Pork and Beans — Tomato Ketchup -- Table Syrup

Peanut Butter, Etc.

W. CLARK, Limited, Montreal
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QUALITY
WINS

Do not underestimate

the intelligence of your
patrons. There are deal-

ers who simply regard oys-

ters as a product to buy
and sell. The lower the

price the better the propo-

sition. This, however, is

absolutely contrary to

sound policy so far as the
"Sealshipt Oysters"

In Glass Jars

they give. Price alone never sold oys-

ters and never will.

Oysters are a seasonable product,

and there has been a long period of

non-supply which adds to their wel-
come at this time. If you are going to

handle oysters, handle only the very
best product obtainable. Otherwise,
you are better out of it.

oyster business is concerned. Inciden-

tally the difference in cost to the con-

sumer of cheap oysters and quality

oysters will not be more than 5c or 10c

a pint.

Oysters enjoy the favor of the con-

suming public, not on account of price,

but through their appeal as a palatable

food that has an appreciable food

value. Oysters are eaten for the joy

Obtain your oysters from people

who will be in a position to supply you.

Oysters are most in demand in severe

weather when they are hardest to ob-

tain. We devote our entire time and
attention to the one thing we knov/

best.

CONNECTICUT OYSTER CO., LIMITED
"Canada's Exclusive Oyster House"

50 JARVIS STREET, - TORONTO, ONT.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation.

Copy of Report will be sent on request to anyone interested.



CAN A DIAN GROCER

NATURAL SIZE

A Flavour for

Every Dish
In pure tin collapsible tubes with
the "Red Cap." Each tube in in-

dividual package. 1 dozen in

Counter Display Carton.

Fruit Flavors

:

Vanilla, Lemon, Orange, Almond,
Raspberry. Strawberry, Banana,
Pineapple, Peach, Cherry. Rose
Maple, Pepperraint.

Spice Flavors

:

Allspice, Caraway, Cinnamon. Nut-
meg, Mace, Cloves, Ginger.

Soup and Vegetable Flavors

:

Celery, Parsley, Sage, Onion.

Condensed:
Gravy or Sauce Base.

Flavors for Soft Drinks

:

I<emonacle. Orangeade, Limeade,
Fruit Cup, Root Beer, Ginger Beer.

SALES AGENTS:
Br.vson Import Agency Co.,

Ltd., Montreal

H. D. Marshall, Ottawa.

S. H. Moore & Co., Ltd.,
Toronto

Donald H. Bain & Co.
Winiui>«g.

Here's a real

specialty for you
—the idea sound—the product right—the profit generous—the advertising effective

The big thing about the Red Cap line is—more sales! It takes

flavouring extracts in the old-style container out of the

moth balls; it brings the idea of flavouring foods right

before the consumer. It makes it a counter proposition

—

a flavour for every dish—fruit,' spice, vegetable, drinks

—

33 different kinds—in pure tin collapsible tubes—in hand-

some counter display fully lithographed.

u

CONDENSED-SUPER -STRENGTH

Food Flavors
Just consider these unique sales points, and let your own
selling instinct answer the question

—

will it sell big?

—the appearance, convenience, economy of Red Cap tubed
flavours are obvious at sight.

—a flavour for every dish—33 different kinds! With tested
exclusive recipes in each package.

—guaranteed double Government strength. Many more
than double!
—Red Cap Fruit Flavours are combined with Certified Pure
Food Color. They color exact shade required.

—Red Cap Soup Flavours—entirely original. Red Cap Soft
Drink Flavours—instantaneous. Red Cap Worcestershire
Sauce and Gravy Base—entirely new

!

But we don't ask you to do all the selling. We have engaged
the best advertising brains in Canada—in posters, street

cars, newspapers, etc.

Order NOW from your wholesaler.

"fipD^iS^" Products, Limited

Manufacturing Chemists

MONTREAL v

—and the national advertising starts at once!
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TELEGRAPHIC ADDRESS: ^7l
BUDGETTC2 BILGATE. LONDON. (/Ac^^TZ/Ty (:^OCH/^^.

TELEPHONE N<=

AVENUE 3907

To Tea and Coffee Buyers,

Canada.

Dear Sirs,

We offer you our services as buying agents in

this market, or we can supply you with Tea and Coffee

from our large and varied stock. . .

We are one of the oldest firms in London in

this trade, and specialise in these products.

You can entrust us with your business with the

utmost confidence, and can rely on our doing everything

possible to further your interests.

Kindly let us know your requirements.

Yours faithfully,

SAMUEL BUDGETT & CO., LTD.
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Internationalism—a Menace
to Canadian Labor Unions
"If the Canadian worker wants to avoid a reversal to open shop condi-

tions and wants to hold what he has already attained through his Un-

ion, he must break away from the United States organizations and

stand on his own feet .... One of the greatest difficulties in the way

of closer and more friendly relations between capital and labor in Can-

ada is the fact that the great bulk of our organized labor has its mem-

bership in American unions. These unions are described as 'Inter-

national' organizations, but the term is a misnomer. ... It is right

here that Canadian labor bodies must take a decisive initial step before

there can be any real, honest-to-goodness co-operation with capital."

Thus writes a keen-thinking member of the International Typographi-

cal Union on the subject of "Union Labor at the Crossroads" in Mac-

Lean's Magazine for November 1.

Union Labor at

the Crossroads
IN

MACLEAN'S MAGAZINE
FOR

November Ist

Other Facts and Fiction Features
WILL CANADA GO YELLOW 7—IL

By John Nelson.

The second and concluding installment

of this remarkably informative article

on Canada's vital Oriental problems.

HIS FEET ARE ON THE GROUND

—

By Acnes C. Laut.

A brilliant sketch of the new Farmer-
Premier of Alberta, discussing whether
he is Federal timber.

HEMING, DRAMATIST OP THE FOREST
By Charles Christopher Jenkins.

A word picture of the author of Cana^
.da's latest and most authoritative work
on our Northern wilds.

THE PEBBLE—
By M. L. C. Pickthall.

Two brothers with eoctraordinarily stub-
bom tempers ciuarrel over a maiden,
and a rodc-slide provides the solution.

MARCO—
By A. Montagae Sanderson.

"Monkey" Marco and the Italian's blind
daughter are the leading characters in a
dramatically handled story, pregnant
with H. I.

MOSTLY SALLY—
By Pelham GrenrUle Wodehoase.

The second installment of this rollictc-

ing whimsical gem of humor, a worthy
successor to "The Little Warrior."

THE YELLOW STREjklK—
By ValenUne WlUiams.

A serial of an antirely different char-
acter, a dramatic, intriguing murder
mystery, solved by re&l human beings.

FOOD VALUE IN DRIED FRUITS—
By WillUm PlMning PrMlch.

Number 6 in 'wfaat is probably tfie moat
up-to-date and informative food series
ever published in Canada.

SEVEN CHILDREN OFF TO A GOOD
START—By Ethel M. Chapman.

A refutation of the statement that a
workingman cannot bring up a family
efficiently these days on a workingman'i
salary.

And, of course, the "Review of Reviews" Section, which, for its pithy information,

is alone worth the price of the magazine to every reader.

NOVEMBER 1st ISSUE
ON SALE TODAY AT
ALL NEWS STANDS 20c

s
"CANADA'S NATIONAL MAGAZINE**

Make Sure of Your CopyNow-Get it Today

Or Send $3.00 for a Year's Subscription to MACLEAN'S MAGAZINE, 143-153 University Avenue, Toronto.
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For All Bulk Foods, Use the
BUTTER
LARD

DRIPPING
SAUSAGE
HAMBURG "^ifegl^ape"

FRUIT
VEGETABLES

PICKLES
FISH
MEATS

The Perfect Wood Container

Odorless, non-absorbent, clean, handy, economical, neat
and compact. No waste of the food product. Requires
less paper and string to wrap. Makes unusually attract-

tive display on counter or in window.

All sizes, from ^-Vlb. to 10-lb. All Riteshape containers warranted
perfect. Each shipment carefully inspected, accurately counted,
then assembled into sealed packages suitable for an average day's
supply and your whole order packed in strong wooden crates.

The Riteshape will save you time and money and make a splendid
impression of quality on your customers.

Write for Sample and Prices

Victoria Paper & Twine Co.
430 Wellington Street West, Toronto

Sole Canadian Wliolesale Distributors for the manofactiircrB—The
Oval Wood Dish Company, New York.

m

Money- Saving Information
''The most useful information contained in any paper I get"—so a Western banker
writes in to-day's mail, renewing his subscription for FINANCIAL POST.

"Very often," his letter goes on to say, "I am called on to suggest investments for

small amounts, sometimes as low as a few hundreds, and I find your Investors'

Inquiry Service a reliable partner to consult. If every investor knew there was
such a service at his call it would surely lessen the losses of many of these people."

The Investors' Inquiry Service fills just that need. Unless you are perfectly sure

of your investments, write us before you buy.

It costs FINANCIAL POST subscribers nothing to be sure before placing hard-
earned savings in stocks that may never have a chance of paying dividends.

Trained service men will give you the benefit of keen analysis based on the facts

behind the securities you are considering. This is one of many features enjoyed by
our readers.

143 University
Avenue THE FINANCIAL POST TORONTO

Canada
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^^5?^?^
A Custom of Those

Whose Custom You Seek

Over sixty years since Macdonald's Tobacco
first became a custom in Canada—^over sixty
years in which the "tobacco with a heart" has
constantly grown in popularity.

To-day the name Macdonald's stands for
"good tobacco" in the minds of many whose
trade would be exceedingly profitable to you.
Macdonald customers are always profitable be-
cause their demand is steady — unchanging —
and because the tobacco they buy pays you
bigger returns than almost any other commo-
dity on the market.
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Clark's
Prepared Foods

Need we remind you, Mr. Grocer,
that now is the time to look over
your stocks and make sure that

you have sufficient.

Clark's Pork & Beans
—And other good things

to start off your winter trade.

It will benefit you to study
our list. If you have not re-

ceived one send us a Postcard
and we will g-ladly mail one
to you.

& Beans'

t Chili f

TEREo'

All our goods are
MADE IN CANADA BY CANADIANS

k
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WESTERN CANADA

FRANK H. WILEY
Mfrg.' Affent and Importer

GROCERIES and CHEMICALS
Saleamen coverinK Manitoba, Saskatchewan,

Alberta and British Colambia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufrs.' Agents aMd Gr scary Brokers

Cor. Princess and Bannatjme
WINNIPEG Estab. 18S9

W. L. Mackenzie & Co.Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.

A Selling Organization that will "put

your product across" in a big way
Six large warehouses situated in the Whether your product is a new one or

largest distributing centres from Win- one that you believe is not at present

nipeg to Vancouver, each with a staff being marketed successfully, we can get

of energetic, experienced salesmen call- you the results that you are looking for

ing on the trade, form the "make-up" and get them quickly.

of this large selling organization. Get in touch with us.

Donald H. Bain Co.
Wholesale Commission Merchants, Brokers and Importers

Head Office: WINNIPEG, MAN.

REGINA, SASK.

Branches at

MONTREAL, QUE.
SASKATOON, SASK.

EDMONTON, ALTA. VANCOUVER, B. C.

ALSO AT SARACEN'S HEAD, SNOWHILL, LONDON, E.C. 1, ENGLAND

CALGARY, ALTA.
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WESTERN CANADA

H.P.PENN CK&C0..LTD1
WHOLESALE COMMISSION BR<

H£i° WINNIPECMANITOBA
SASKATCHiWAN

ALBERTA
WESTERN ONT

The Largest

in Western Canada
We are the largest Storage,
Distributing and ForwardiKg
House in the Western field.

Total Storage ppace ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for
SERVICE.

Williams Storage Co,
WINNIPEG

and

Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our terri tory—Manitoba, Saskatchewan, and Alberta,

get the business, and can get it for you. Write vs, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

They

TRACKAGE
STORAGE
DISTRIBU-

TION

FARLEY MYERS LIMITED
Manufacturers Agents |

and
Commission Brokers

57 Victoria Street,

Winnipeg > Manitoba.

S. G. FREEZE
Manufacturers' Agent & Merchandise Broker

Agencies solicited

Satisfactory representation guaranteed

806 Herald BIdg., Calgary, Alberta

Say you saw it in

CANADIAN GROCER
a will help to identify you

Now is the Time to Buy—don't wait
Consult these Advertising Pages
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WESTERN CANADA

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

THE BEST IN 1750 STILL LEADING

PURNELL'S
p,„.M.ii VINEGAR

IN CASK OR BOTTLE

Purnell & Panter, Ltd., Bristol, England

Money-Saving Information
"The most useful information contained in any paper I get"—so a Western banker writes in to-day's mail,
renewing his subscription for FINANCIAL PO?T.
"Very often," his letter goes on to say, "I am called on to suggest investments for small amounts, sometimes as
low as a few hundreds, and I find your Investors' Inquiry Service a reliable partner to consult. If every inves-
tor knew there was such service at his call it would surely lessen the losses of many of these people."

The Investors' Inquiry Service fills just that need. Unless you are perfectly sure of your investments write
us before you buy.

It costs FINANCIAL POST subscribers nothing to be sure before placing hard-earned savings in stocks that
may never have a chance of paying dividends. Trained service men will give you the benefit of keen analysis
based on the facts behind the securities you are considering. This is one of many features enjoyed by our
readers.

THE FINANCIAL POST 143 university Avenue, Toronto, canada
Send me for one year (52 issues) The Financial Post. I attached $5.00—commence at once.
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warahou«« and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

langley, Harris & Co., Ltd.

Manufacturer*' Aftenta
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
LIMITED

Manufacturers* Agenta
and Importers

51-53 Wellington St. W., Toronto
Halifax, N.S. : Winnipcc, Man.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatUfmetory Keprefntation GuarmnUett

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrat** what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

R.C. BLACKBURN
Manufacturers' Agent and Merchandise Broker

60 Front St. West
TORONTO

Hamblin-Brereton Go. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON WINNIPEG

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention tc Grocers' Orders

Satisfaction Assured

LONDON, ONTARIO
PHONE 1577
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EASTERN CANADA

TELEPHONE MAIN 7143 1

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Feves Peas and Beans

Produits Alimen'.aires Food Producis
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
Manufacturers' Agent and Commission Brolter

Representing:

The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax, N. S.

Jos. Dufresne, Biscuits. Cliocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

IS Dalliou.sie Street, QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

OAKEY'S
**WELLINGTON''
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manlcy. 147 Banna tyne Ave. East,

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

''Extra Fine"
That's just what you are
getting when you order

Stickney & Poor's
"Extra Fine"
Mustard

For more than a century the quality has been
maintained at the highest standard. You should
stock and push Stickney & Poor's Mustard. Its re-
putation for satisfaction giving is one of the big-
gest assets to your store. Display it prominently.
It will repay you for it.

Your Co-operating Servant,
"MUSTARDPOT"

«
STICKNEY & POOR SPICE COMPANY
181S Century Old

Mustard

Century honored 1921

HALIFAX
Spices - Seasonings «

When Writing to Advertisers Kindly Mention this Paper
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Good Tea and Good Will
Good will is that intangible but highly precious asset that grows in value every

time a satisfied customer walks out of your door—to come back again another time.

It is safe to say that Red Rose Tea—

a

steady seller to the same people week
after week, a certain "repeater" every

time a new customer tries it—is the great-

est good will builder on your shelves. It

helps your whole business.

Red Rose, consisting chiefly of Assam
Teas, the richest and the strongest (less

needed per cup) combines quality with

economy—and nothing builds up good will

faster than this happy combination.

T. H. Estabrooks Company, Limited
St. John Montreal Toronto Winnipeg Calgary Edmonton

I

Quality Boot Polish
Is made in 7

varieties of
shade. Jilark,

Tan and Pat-

ent Leather
Polish, t o
Lir/ht Tan.
Broun, Dark

Tan and Ox
Blood Stain
Polish.

ONE SIZE
ONLY. Latest
price list and
adrerti sing
matter yladly
sent to any
Dealer upon
request.

Are you sharing the
increasing sales of
this world famous

Polish?

THERE are many good boot polishes on

the market—but only one "KIWI." Ts
great and rapidly-growing reputation is

based on that best of all testimony—the

glowing praises of the user.

It never varies in the smallest degree and
is specially manufactured to suit climatic

conditions, hence it can be safely recom-
mended.
With "KIWI" there is a constant and rapid
turnover of capital—the only real source of

worthwhile profit to a retailer.

Trade price list and terms will be gladly sent to

any dealer upon request.

Agtnls:

AnRlo-British Columbia Corporation, Ltd.,

Riggs-Selman Buildings,
Pender Street, Vancouver.

G. W. Price & Company,
Lombard Buildings, 70 Lombard St.

Toronto, Ontario.

Kiwi Polish Co., (Pty.) Ltd.

London, Eng.
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The two best mustards you

can offer your customers

GOLMAN'S KEEN'S

For many long years Colman's
and Keen's high grade mus-
tards have held first place with

Canadian quality seekers. This

national reputation for quality

is so firmly established that

grocers who feature them are

always assured of faster and
more profitable sales.

COLMAN-KEEN (Canada Ltd.)

520 KING ST. W.,TORONTO.

To All Prospective Users of Eureka Refrigerators
The Eureka Refrigerator Co. Ltd., wants to point out the fact that as we look forward to doiag the largest

business next year that we have ever handled, we want to give the timely warning of

Purchase Your Eureka Refrigerator Now
By purchasing now the Eureka Refrigerator or othe r Eureka Refrigeration Equipment that you will need next

season, you will have it in your shop next Spring whe n you will need it—but by putting off the purchase
of this equipment which is most essential to your business, you may not have it in time. And you will lose
money by losing your perishable foodstuffs through the 1 ack of economical, efficient and satisfactory refrigeration.
Don't delay! Prices have been fixed for next season—and delay will make matters worse.

Write for our representative to call or for free, illustrated literature.

. Eureka Refrigerator Co., Limited
Head Office and Factory - Owen Sound, Ontario

Do You Miss Important News?
TIT'E read the newspapers of Canada and the United States as a business.

^^ We can supply you with valuable news on any subject, whether you

are interested as a manufacturer, wholesaler, retailer, advertiser, editor,

farmer, or politician. We send you these original clippings, which keep you

posted on current events, changes in business, prices, construction news or

any special information you wish us to gather. This service costs you little

and is valuable to any business. Write for prices and name your subject.

Canadian Press Clipping Service, 143-153 University Ave., Toronto.
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New Company Claims it Will Sell

Consumer at Wholesale Prices
New Organization Trading Under the Name of the Grocery
Supply Service Limited, is Selling Shares at $5 each, and a Share-
holder is Then Entitled to a Discount of 10 Per Cent. On All

Purchases, Up to $50, but Afterwards Must Pay Regular Price

ONE OF the latest schemes that is

"going to revolutionize the gro-
cery business" is now being

launched in Toronto by a company who
style themselves the "Grocery Supply
Service Limited." This company is in-
corporated under the Ontario Com-
panies' Act with an authorized capital
of $75,000, divided into shares of $5
each. The plan is to sell shares at $5
each. A holder of one share is entitled
to a discount of ten per cent, on all pur-
chases until such purchases amount to
the sum of $50. After that, providing
lie has only one share, he is to recedve
the regular price as set forth in the
price list. The company sends out sol-
icitors for business and also takes or-
ders over the 'phone to be delivered
from the warehouse.

At Wholesale Prices

The company claim they can sell

goods to the consumer at wholesale
prices, deliver them to the house and
give a discount of ten per cent, on the
first purchases amounting to $50, pro-

viding a share is purchased in the com-
pany. How they can do this may be a

mystery to retailers when it is remem-
bered that this is an incorporated com-
pany working on stock capital, and that
the original cost of the stock is return-
ed to the shareholder when his purchas-
es of, goods amount to a certain sum,
which amount can be eaten up by the
average household in two months or less.

If the capital is to be returned to the
shareholders in about two months' time,
one might ask where are the funds to
come from to buy stock and carry on
the business? And here looks like an-
other mystery. A shareholder gets the
cost of his share returned to him in the
form of a discount on his purchases,
every time a purchase is made, until the
total amount of the share is returned.
And he also buys his goods in the first

place at wholesale prices.

Shareholders retain their interest in

the company and at the end of the year
another dividend is to come out of the

profits. This would appear that the

company would need to get the goods

practically for nothing in order to give

such premiums as they claim they can

do.

A conversation ailong the following

lines occurred between a representative

of Canadian Grocer and one of the di-

rectors of the company in the com-
pany's office one day last week:
"Do I understand you are prepared to

give discount of ten per cent, on every-

thing you sell, such as sugar, butter and
eggs?" asked the Canadian Grocer rep-

resentative.

"That is just what we can do. And
more than that we will sell them the

goods in the first place cheaper than
any other store in town," was the

reply.

"How can you do that when the

wholesa'er's profit on sugar is only five

per cent. Moreover nearly every store

is selling sugar at cost or just a trifle

over. The refiner's price to the whole-

sale trade is $8.34 less five per cent.

How do you figure you can sell the con-

sumer sugar at wholesale price, give a

discount of ten per cent, and leave a

margin of profit to cover overhead?"

was the next question.

Can Buy Sugar at $7.25

"We can buy sugar to-day at $7.25,

sell it at $8.25, make a cent a pound on

the deal, which is 15 per cent. We then

give the shareholder ten per cent, which

d!
;

^

o*^
S^:^^^^^

leaves us five per cent, profit," was the

substance of the reply.

"One cent a pound on a selling price

of 8^4 cents is just a trifle over 12 per

cent.," remarked Canadian Grocer. "You
give away ten per cent which leaves you

two per cent to cover warehouse charg-

es, selling and delivery costs. Don't see

how you can do it, when wholesalers

who have a million dollar turnover

claim that sugar does not pay at five

per cent profit."

From the expression on the faces of

the three other members of the com-

pany who were also present in the of-

fice, this conversation was apparently

leading into deep waters. One of them

remarked that if they lost money on

sugar or any other article they could

"easily make it up on something else."

The Profits on Tea
"Take tea for instance, how much

profit is there made on tea?" asked this

member. The interviewer replied,

"About thirty per cent."

" One hundred per cent., you mean,"

retorted the member.
"The merchants who have their busi-

ness at heart, who take pride in selling

quality goods and giving customers

value for their money, don't make any

such profit rs that," replied the Cana-

dian Grocer representative.

At this time the air of the office was

getting quite warm with each one ar-

"•uing the price and profits made on

t^'s and that commodity, and how
easy it was to make one article carry

the profit that several others should

share in. One was led to believe that

goods were going to be sold at a price

that would lead the consumer to believe

she was getting the very best value on

the market. At least that was the im-

pression that the Canadian Grocer rep-

resentative left the office with as there

was nothing manifested during the

course of the interview that would lead

one to believe otherwise.

This new proposition has many of the

ear-marks of the ordinary co-operative

store, and its development will be watch-

ed with a good deal of interest.
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New Sugar Crop Shows Decline
Estimate of The Production of The Sugar Crops of The World
for the Season 1921-1922 Indicates a Decrease of 935,059 Tons as

Compared With The Season Just Closing

A PRELIMINARY estimate of the

production of the sugar crop

of the world for the season 1921-

22 indicates a decrease oi 935,059 tons

as compared with the season just closing.

The total world production for the sea-

son 1920-21 amounted to 16,555,059 tons
as against 15,620,000 tons as estimated
for the season of 1921-22. The largest

world production on record was the
1914-15 campaign, when 18,498,498 tons
were produced.

As there still remains two or three
months of growing weather before har-
vesting commences, and the fact that
there are still unsettled conditions
throughout the world, the above figures
on this year's sugar crops can only be
taken as an indication of the prospects
and not as a close estimate. Neverthe-
less the figures are valuable as they
show what supplies may be calculated on
for the coming sugar year.

Uncertainty in Cuba
This uncertainty particularly applies

to Cuba says a recent report from Wil-
let & Gray. There is cane growing
there sufficient to produce a very large
crop. On the other hand, the difficul-
ties in which Cuba has found herself,
have prevented proper cultivation and
cleaning of the fields and this will have
some result in lowering the out-
put of the crop. More important
than this, however, is the financial strin-
gency existing there which will prevent
some mills from grinding and there may
be a considerable area of cane whicli
will never be harvested for grinding in
the 1921-22 campaign. A great many
planters are agitating for a decreased
crop, either by voluntary curtailment or
through Cuban Governmental action,
but such curtailments are difficult to
calculate as each factory hopes the oth-
ers will curtail, while producing all the
sugar possible itself. Therefore, for
these reasons the Cuban crop at present
is estimated at 3,000,000 tons, as against
3,900,000 tons in 1920-21 and 3,730,077
tons in the campaign of 1919-20.

The Loui.siana Crop

The Louisiana crop this year looks
much larger than has been the case for
the past two season's. Hawaii's pros-
pects are slightly less favorable than
last year and the same applies to Porto
Rico. All of the other West India islands

indicate moderate reductions with the
exception of San Domingo where the

prospects are for the largest crop in its

history. Asia in the total is running
somewhat below the previous crop but

Sugar Crops of the World

1921-22 1920-21
Tons Tons

Porto Rico 415,000 437,336
Cuba 3,000,000 3,900,000
San Domingo 250,000 185,546
Pei-u 325,000 350,000
Other America 1,544,500 1,668,500
t'otal in Asia 4 425,000 4,488,931
Fotal in Australia & Polynesia 320,000 235,000
Total in Africa 500,000 559516
Spain 5,000 6.886
Total in Europe 3;912,500 3,19,325
United States 900,000 969,419
Canada 23,000 34,600

Grand Total beet and cane suj^ar

Crops 15,620,000 16,555,059
Estimated decrease in world's pro-

duction 935,059 tons.

1919-20
Tons

433,825
3,730,077
175,736
330,000

1,592,729
4,877,738
222,136
536,135

6,048
2,594,166
652,957
16,500

15,168,209

in Australia a very large crop is looked

for. A reduction is expected in Africa.

In Europe the prospects are not near

so promising as they were during the

planting season anj early in the spring.

This was caused principally by the dry

weather throughout the summer which

influenced most unfavorably the Czecho-

Slovakian and French crops and also to

some extent all other European beet
crops.

The American beet sugar crops is es-

timated at a possible outturn of 900,000
tons as against 969,419 tons in the cam-
paign of 1920-21. Owing to reduced
plantings this year the Canadian beet
sugar crop is estimated to be 23,000
tons as against 34,600 tons last year.

Changes are Made
In Directorship of

Atlantic Refineries

Montreal—Several changes were made
over the week-end in connection with

Atlantic Sugar Refineries, by which D.

Lome McGibbon, who had been presi-

dent since the formation of the com-
pany, retired in favor of W. A. Hobbins,

who for sometime past has been vice-

president. Mr. McGibbon will continue

his connection with the Company as

Chairman of the Finance Committee and
give a good deal of his attention to de-

veloping the export business of the

company. New members of the Board
of Directors were elected in H. W.
Beauclerk, who is a director of the Bank
of Montreal, and W. D. Ross, of Toron-

to, who is a director of the Bank of

Nova Scotia. Mr. Hobbins and Mr. Mc-
Gibbon will leave shortly for Europe to

strengthen the company's connection

with England and France. Following

the meeting of the directors, Mr. Mc-
Gibbon stated that he felt that the cor-

ner in the sugar business had been turn-

ed and that things were on the mend.

Mr. Hobbins and Mr. L. J. Seidensticker,

who is vice-president of the company,
have been closely connected with the

operations of sugar refineries for many
years.

Six Good Reasons Why
Checks Can't be Cashed

A merchant in an Ontario city has
attached half a dozen worthless checks
received by him within the past year to

a sheet of cardboard. Above each check
is written the reason why it was re-

fused by the bank. Four were returned
because of Insufficient funds, one be-

cause the signer had no account what-
ever in the bank, and the sixth turned
out to be a forgery. At the top of the

cardboard was printed the following

"Here are Six Good Reasons Why We
Cannot Cash Checks for People We Do
Not Know." The sheet of cardboard was
fastened on the outside of the cashier's

cage, where it is easily seen by any per-

son wishing to have a check cashed. It

has served to eliminate almost entirely

requests of that nature from people

whom the merchant does not know per-

sonally.
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This Display Doubles Apple Sales

TIP' ABOVE illu.-tiates tlie manner in which Feiitoii and Smith, Pembroke, Ont.. display apple^.

The liack of the window was covered with white and i)urple crepe paper. Headles-J nails were

driven into this hackground and were left 'projecting about three-quarters of an inch, forming

a star design. On each nail was impaled an apple. Tn the centre of the window was a branch of an pple

tree, extending to the top of the wdndo'w, u])on which apples were strung in a most realistic manner.

Around the apple tree were placed full barrels of apples, while api)arcntly thrown in a careless manner

against the fron.t of the window and on the flofir, were more a[)i)les.

This window 'wa.s a splendid trade producer and Fenton and Smith said their sales of apples were

(Iv)ubled during the time the display was in the window.
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Toronto Has its Grocery on Wheels|
Roly-Redy Stores, Limited, Commence Operations in The Ontario
Capital—Plan to Operate Forty Cars—Will Call on the House-

holders at Their Doors

TORONTO, NOV. 8.—The first Roly-
Redy store has made its appearance.
This is the first of a battery of 40 cars
which the Roly-Redy Stores, Limited,
are planning to put in operation through-
out the city. The idea is well known in
the United States but is practically new
for Canada although there are some in-
dividual cars ir operation.

Call at the Door
These cars are fitted up as grocery

stores and the system is to drive through
the streets calling upon the household-
ers for business. The driver or opera-
tor of each car works on a profit sharing
plan. Against each car is charged the
goods plus five per cent.—which is sup-
posed to take care of warehouse charges—also $60. per month depreciation on
the car, gasoline and oil. Operators are
allowed $25 a week as a drawing ac-
count. At the end of each
month after deducting the above
expenses from the total sales, the bal-
ance which would be the net profit is

equally divided between the Company
and the operator of the car.

Roly-Redy Stores, Ltd., are capital-
izif^d at $2ia,00q, divided into 10,000
shares class A, 1st preferred 8r/ cumu-
lative, par value at $10.00 each, 10,000
shares class B, 2nd preferred, 6f'/, par-
ticipating, par value at $10.00 each and
10,000 shares common, par value at $1.00
each. The 8% class A preferred shares
are preferred both as to assets and divi-
dends and are redeemable at the option
of the company after five years at $11.00
per share and all accrued divisions.
The officers and directors of the com-

pany are as follows: F. Minyard, Toron-
to, President and Treasurer, also Presi-
dent and General Manager of Commer-
cial Service Corporation, Limited; Frank
D. Law, Toronto, Vice President, also

President and general manager of the
Oak Tire & Rubber Co., Ltd.; Joseph M.
Bu|llen, Toronto, Secretary, barrister with
McMaster, Montgomery, Fluery, Bullen
and Steel ;' Douglas S. Murray, Toronto,
Vice President and general manager of

the Murray Printing Co. Ltd., of Canada;
and William N. Stock, wholesale Jeweler,
Toronto are directors.

The trade will note that none of the
promoters of the Roly-Redy Stores,
Limited, are grocers and apparently have
had no training whatever in the busi-

ness.

Silverwood's Plan

For Extension

In Chatham
London, Ont.—Important plans for

the extension, involving the expenditure
of more than $100,000, are under con-

sideration by Silverwoods Limited of

London, Ont. President A. E. Silver-

wood stated to Canadian Grocer that
plans will be prepared immediately for

a branch plant at Chatham, Ont., where
ice cream for the district will be manu-
factured. In addition it is proposed to

install ice making equipment by which a

supply of pure ice for domestic purposes
can be made for citizens. Work on this

plant Mr. Silverwood expects will com-
mence in the spring. A number of

Chatham business men have interested

themselves in the proposition regarding
it in the light of a new industry for the

city and will subscribe about half of the

money required.

In addition to the Chatham project,

Mr. Silverwood stated that the location

of a number of branches in the district

will be considered. One reason for this

he pointed out is the high freight rates.

By manfacturing at several points this^

large expenditure will be saved and
production and selling costs materially
reduced.

R.M.A. Is Active

In Prosecution Of
False Advertising

Brockville, Nov. 8—At a recent meet-
ing of the Retail Merchants' Association
held the other evening only a small rep-
resentation was present on account of
the Made-in-France train being in town.

George A. Wright, president of the
asssociation, was chairman of the meet-
ing which was addressed by Henry
Watters, Ottawa, president of the east-

ern division of the Retail Merchants''
Association; J. C. Campbell, secretary,
and Norman Jones, Toronto, of the in-

surance department of the association.

In his address President Watters
dealt at length with the Winnipeg con-
vention of the Association, illustrating

the numerous helpful matters brought
before the members. Mr. Watters made
a strong plea for the betterment of
working conditions for the employees
and spoke of the many ways closer co-

operation between employers and em-
ployees can be brought about. He also

spoke of the recent classification of
merchants for taxation purposes.

J. C. CampbeM dealt with the legisla-

tive questions that have arisen during
the past few months in relation to the
retail trade.

Roley-Redy Sto7-es now operating in Toronto. It is the plan of the company to operate forty of tlie^'c stores

throughovt the city. The photo on the left shows the exterior of the store on wheels and on the right, the

interior.
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Finds Candy a Good Selling Line
It is Necessaiy to Develop All Side Lines in the Face of Keen
Competition These Days, According to H. Saward, of the Quality

Grocery, Bloor Street W., Toronto

<«y^0MPETITI0N is becoming very

1 keen and I find it almost neces-

sary to develop all side lines to

the utmost in order to keep up turn-

over," remarked H. Soward of the Qual-

ity Grocery, Bloor St. West, Toronto, re-

cently to a representative of Canadian

Grocer. "Candy is a very profitable

and a good selling line for any grocery

store. It must be handled, however, in

the right manner if good results are to

be obtained. Attractive displays both

in the store and in the window are the

principal features, which of course go

hand in hand with bright fresh stock in

building up a candy trade."

The illustration of the window dis-

play of candy reproduced below is one
of many submitted in the recent Cana-
dian Grocer competition for the best
display of candy either in the store or
window during Candy Day, Oct. 8 last.

It was dressed by Mr. Soward, Jr., of
The Quality Grocery and in the opinion
of the judges was the best display sub-
mitted both from a selling point and
for its attractive arrangement.

How the Window Was Decorated

The floor of the window was covered
with blue crepe paper with the back-
ground composed of blue and orange
colored crepe paper. The round trays
containing candy noticed near the front
of the window, were also covered with
crepe paper, while the back part was
slightly raised to show more prominent-
ly the big special of the day. The blue
and orange color combination was also

carried out in the show cards and price

tickets.

"Our usual Saturday candy sales run
between $25 and $30 but the sales for
Candy Day amounted to $45," remarked
Mr. Soward in commenting on business
for that day. "I consider this showing
very good, considering the in^iemenc' r,f

the weather and the fact that

the average price of candy sold

that day was only 35c per lb. The
important result of our display, however,
was its value as a drawing card for ex-

tra business in grocery lines. It takes

a crowd to draw a crowd and this was
clearly demonstrated Saturday evening
from the number of people always in the

store attracted by the crowd looking in

the window and standing around the

candy cases."

"The total sales in all lines on Candy
Day were well above a regular Saturday
business," continued Mr. Soward. "This

nice increase I attribute to the appetiz-

ing appeal of our candy window which
brought the people to our store."

Ilhistrnting a window display of candy put in by The Quality Grocery, Bloor

Street West, Toronto, and winner of Canadian Grocer special prize of $10 for

the best display of candy on Candy Day.

R.M.A. Officers

Address Merchants

In Brockville

The matter of fraudulent advertising

is being prosecuted with increasing vig-

or by the Retail Merchants' Association

of Canada. Legislation has recently

been enacted and came into operation

recently, whereby the prosecution of

fraudulent advertisers now rests with

the officers of the Crown. Formerly,

this had to be undertaken by the As-

sociation and was a very expensive mat-

ter. As the law stands now, information

may be laid by anyone against the writer

of an advertisement that is believed to

be fraudulent and it is incumbent upon

the County Crown Attorney to go ahead

with the prosecution

What the Provincial office asks, how-
ever, is that retail merchants throu^jh-

out the province co-operate with their

office to the fullest possible extent in

this matter. They want, wherever pos-

sible, to take from the shoulders of the

individual merchant the responsibility of

laying this information. The Provincial

office is ready and willing and eager to

go ahead wth these prosecutions.

If merchants, therefore, will communi-
cate with the provincial office as quickly
as possible when they have reason to

believe that fradulent advertising is be-
ing done, steps will be taken immediate-
ly to bring the case within the courts.

If, for instance, a merchant believes

that there is fraudulent advertising in

the statement printed in the daily press

that a certain thing worth so much is

being offered for so much, or that with
a certain purchase a premium is being
given away that is valued at so much,
he is asked to either wire or telephone
the provincial office, setting before them
the facts in the case. A provincial offi-

cer will then take complete charge of

the case and will take such steps as are
necessary to prove that the advertising,

in the first place, is fraudulent; and, in

the second place, to get the case before

the courts.

May Change Prosecuting Officer

There may be cases where the prose-

cuting officer or the magistrate might
prefer not to act in the case; in such

cases, provision is made for the selec-

tion of other officers. It is hoped, in

this way, to overcome any local difficul-

ty in the strict enforcement of the law.
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Merchants of Prince George, B.C., Organize
R.M.A. to Fight "Dead Beats" in the Town

Expect to Affiliate with the National Organiza-
tion—One Result of the New Association is that
Credit is Already Being Curtailed in the Town,

To the Advantage of All the Merchants

PRINCE GEORGE, B. C—"When
the merchants get hysterical in

the :r efforts to get business from
competitors, the "dead-beat" must chuc-

kle to himself," said C. C. Reid, grocer

in Prince George, to a representative of

Canadian Grocer recently. "When we
were all fighting, during the last few
years, for the decreasing volume of lo-

cal business, after construction, the

temptation to give credit was too great

for us, and consequently we gave
more credit than we would have done
had competition for the business not

been quite so keen. Now we are cur-

tailing the credit business as fast as we
can, all realizing that the dead-beats

were playing us one against the other,

and we were all losing money. We have

now organized a local Retail Merchants'

Association, and will, I expect, soon af-

filiate ourselves with the large national

organization. The credit rating bureau

is the most valuable thing to us, and we
should have had it a few years ago."

The credit business has many follow-

ers in the Northern Interior of British

Columbia, but one would hardly call the

followers "devotees."

"I carried a railroad man all during

the summer of 1920," said Mr. Reid.

He was out of work. Then in the fall,

he got started at over $200 per month.
Did he start at once to pay me? He did

not. What he did do was to raise his

standard of living to the limit, and
when he quit me and started dealing

elsewhere, his excuse was, "that he
thought my prices were higher than

they should be."

"What about the garnishee?" the

writer asked.

What The Garnfshee Does

"If a railroad man is garnisheed for a

bill, the other railroad men institute an
unofficial boycott of that store, and a

merchant hesitates a long time before

taking action," said Mr. Reid. "The
merchant is in the same case in regard

to his delinquent customers among those

taking up land under the Soldier Settle-

ment scheme. The hardware man, the

implement dealer, the seed merchant, in

fact every one is protected but the groc-

er. It is of course impossible to put a

lien on groceries. When they are gone

—

so is the, recollection of their purchase,

in some cases. There is no use the

trade papers or the financial papers tell-

ing the retailer to take his losses," said

Mr. Reid with a smile. "His credit cus-

tomers will see that he takes them all

right."

How Fruit Men Can Help

Mr. Reid suggested to Canadian Groc-

er, that the wholesale fruit firm which
could give the dealer advice in advance

of just what shipment they are making
him, what is short or what is added, and
give him time to get his advertising out,

would make a decided hit with the deal-

er. At present, the shipments may not
be made as ordered and the dealer will,

as frequently happened in Prince
George, go to the expense of advertising
his fruit, and have nothing to sell, to

the disappointment and vexation of the

customers.

Windows That
Are Revenue

Producers

London, Ont.—John Diprose has two
unusually attractive windows, this week
that are proving business producers.

One is a solid display of grape fruit,

each fruit being carefully wrapped in

white paper. Care has been taken to

keep the lines straight by having the

grapefruit all of uniform size and with
price cards at prominent point, the dis-

play is one that immediately attracts

and holds attention.

In the opposite window seasonable

fruits and vegetables are shovn. Each
is in its own basket and each has its own
price card. Everything shown is care-

fully selected and spo^'lcssly clean and
by careful arrangement each basket

stands out strikingly.

Special attention has been given to

keeping the windows well lighted v.rith

t'i.c result that they have been producing

business long after the stor^ was closed.

Account Regfister

Is Valuable Aid
To Bookkeeping

In looking after his accounts, Archie

Tait, grocer, Bowmanville, Ont., has for

many years used an account register. He
points out this is a valuable aid to book-

keeping. He has some 250 accounts on

his books and states that when he closes

at 6.30 each night he knows exactly what
each family owes him. The totals are

carried forward and included in each new
bill that goes out. One of the big features

he says, is that there is no overtime

work in straightening out the books.

In order to make sure that the figures

are all accurate, he has a young lady

clerk go over each customer's counter

check book every morning. She makes
sure that the proper totals are carried

forward from the previous order and that
additions are made correctly. She puts
her O. K. on each and if a customer has
not purchased anything the previous
day, she doesn't have to inspect the ac-

count. The "0. K." shows it has already
been checked.

"This saves a great deal of dissatis-

faction on the part of the customers,"
Mr. Tait told Canadian Grocer. "We
occasionally find mistakes are made
against the customer and I always take
the first opportunity to either call her
up or send her a new bill with the cor-
rect amount. Some people you know are
suspicious and think you have made a
mistake on purpose. This system shows
that this does not apply to U3 so I do not
think we have ever lost a customer by
a mistake on the invoice. When the ac-

count is made out against us we point

it out to the customer and it is invari-

ably accepted without question."

Selling Sugar
At Two Pounds For

Fifteen Cents

Montreal. (Special.)—The F. W. Wool-
worth Company, who own the 5c, 10c and
15c stores throughout the country. ar»"

selling grocery lines. Throughout Mont-
real last week they were selling granul-
ated sugar at two pounds for 15 cents.

This price, as all grocers know is below
the price that the retail grocer has to

pay for his sugar, and for that reason
he is absolutely unable to compete with
these chain stores that cover the eastern

part of Canada. The question now is:

Where are they buying the sugar? Mont-
real refiners deny all knowledge of the

sales to this company. Grocers through-
out the city are more or less stunned
by the announcement of this price and
some are quoting the price of 8 cents a

pound to the public as an inducement
to come to their store. Even at this price

the grocer is losing money and it is

almost foolhardy to try to compete with

such a price.

Not only are they handling sugar, but
they are carrying other lines such as

cleaners, soap and biscuits, which are

the legitimate grocery lines. This chain

of 5c, 10c and 15c stores is becoming

a serious competition to the grocery busi-

ness in the larger cities and as it is evi-

dent that they have designs on grocery

lines, the grocer should keep his eye

on their encroachments and endeavor to

compete with them, not in price, but in

service and quality.

The will of the late Joseph Armstrong
Tilton, St. John, N. B., well known to the

grocery trade in the Maritime Provinces,

who died suddenly in Toronto, while on

a business trip, was admitted to probate

recently. The estimate was probated at

$159,000. John A. Tilton and the East-

ern Trust Co., are executors.
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Windmc displays are a regular feature in the store of T. F- Foitiine mid Son, in Siidnetj, N.S.—The above
illustration sho2vs how ftitits and vegetables were displayed recently.

Windows are Worth $100 a Month
T. F. Fortune & Son, Sydney, N.S., Declare the Windows in Their
Store are the Greatest Asset in Getting and Holding New Trade

—Windows Are Changed Twice Each Week
By Special Correspondent Canadian Grocer

SYDNEY, N. S.—T. F. Fortune &
Son, grocers, Sydney, N. S., have
perhaps the only lady in the Mari-

time provinces supervisin": the dressinc
of their window displays but the lady in

question is getting some splendid results

from her work. It has always been Mr.
Fortune's hf^lief that the windows in his

store are t'l.e best asset he has in getting

and holding new trade, and at the pres-

ent time this man claims that his v, In-

dows are worth at least one hundred
dollars per month in profit.

Refer To The Window

The lady doing this work for the For-

tune store is Miss Gillis, a young lady

clerk who has been with Mr. Fortune
several years. When asked by a repre-

sentative of Canadian Grocer if he

thought that the customers of his store

paid any particular attention to the

window displays, Mr. Fortune, said he

knew they did, for this is practically the

only advertising he does and whenever
the window display is changed, custom-

ers, who never come into the store for

their goods but order everything by
'phone, ask for "such and such a thing,

like you had in your window last night,"

to be sent in the regular order. The
store is always kept lighted at night and

it is not unusual for cars to stop at the

curb and look at the display. The above

display is not as good as the variety of

fruit is limited compared to what it was
a few weeks ago, but this by no means
stops the efforts along these lines, as

vegetables are now worked in and the

results are good.

Price Cards Essential

Mr. Fortune is a great believer in put-

ting cards and price tickets on the goods

in the window display. This he claims

shows the people that you are not afraid

of your prices and that there is one
price to all. The cards are changed with
the window twice each week and to the

passerby they always present a new ap-

pearance. The cards are written by Mr.
Fortune and he makes it a policy to

word the cards as attractively as pos-

sible. These cards he claims are also

a good means of holding the attention.

These windows are without doubt the

best dressed windows of any grocery

store in the city and many nice compli-

ments have been passed by competitors.

The Effect on the Man on the Street

Mr. Fortune is of the belief that many
merchants in dressing their windows
don't stop to think what the effect of the

display is to the man on the street but

just look at it from the angle at which
they are dressing it, never going out-

side to see if the display balances. When
Miss Gillis starts in to dress the win-

dow she lays all the goods in the window
vnughlv, then goes outside to see how
the effect will look from the street. Be-

fore she has completed the work she has

made a number of studies from the

outside to see that she has got the best

result.

Attractive Interior Too

In addition to window display Mr.

Fortune believes that store equipment

and an attractive interior plays a big

part. The clean, white enamel finish of

the store assures one that this idea is

carried out. Several times a year the

goods are all taken off the shelves and a

general scouring indulged in. This is

necessary if the store is to always pres-

ent a nice fresh odor. The labor saving

devices and modern equipment in this

store are the most up-to-date, and they
have fully warranted the cost of instal-

ling, in the opinion of Mr. Fortune. Sav-
ing time is the most important thing in

the grocery business, and this is exact-

ly what modern equipment does, in ad-

dition to keeping everything clean and
fresh.

65 Per Cent. Credit

The credit acounts in the store exceed
sixty-five per cent, of the turnover, yet

there are practically no losses, one half

per cent being sufficient to cover all.

The poor class of customers has been
gradually eliminated from this store and
for a new resident to obtain credit here

it is necessary for Mr. Fortune to find

out all the particulars about them and
if this cannot be obtained the credit is

refused. Mr. Fortune believes that

there is too much laxness in the selec-

tion of credit customers by the mer-
chants in the lower provinces. He be-

lieves that there is no one to blame but

themselves for the large losses that are

sustained by some of them through this

department. An account register is us-

ed in this store for the filing of all ac-

counts, and when asked his opinion of

this method, Mr Fortune said, "I would

rather go out of business than go back

to the old system. It is the greatest

thing ever invented," he added.

Sell Vegetables By Weight

All vegetables are sold by weight and

in the opinion of this man cannot be

sold satisfactorily any other way. Some
people try to sell cabbages by just

guessing at them and they make a fair

return on the cost, but the consumer

(Continued on pa:'e 34)
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Grapes are Propagated by "Cuttings"
These Cuttings Taken From the Vines in the Summer Are Tied
In Bundles and Buried in the Dirt With the Big Ends Up—This

Prevents Them From Growing Until it is Time to Plant Them
in the Spring.

(FIFTH LETTER OF SERIES)

Mr. Earnest Groceryman,
Back East.

Dear Earnest,

—

IN the old days all of the irrigation

in the California raisin fields was
done by what we call gravity water.

By this I mean that we diverted the

water from the rivers, a little way up

in the hills, into big canals. These

canals distributed the water to different

parts of the Valley and finally smaller

ditches carried it to each man's ranch.

That is the way I get my water. Late-

ly—that is within the past few years

—

as I have suggested to you before, there

have been several big projects complet-

ed up in the mountains to develop elec-

tricity by the use of water power. They
distribute the "juice" to almost all

parts of the valley now, so we have

most all the comforts of home, even

though Sue does insist on keeping

things confounded clean with that va-

cuum cleaner. It gets to be the limit

of laziness, though, when those boys of

ours will use the darned thing to dust

their clothes with instead of the old

whisk broom which was made for that

purpose. It gave me a shock the first

time I saw Bill hook up the carpet

sweeper and run it up and down Harry's

back on Wednesday night when they

were getting ready to go out calling.

Electric Power For Irrigation

Sue has about almost everything elec-

trical that is to be had, but the really

big thing electricity has done for this

country is to furnish power for pump-

ing irrigation water out of the ground.

That is the big reason why there is so

much planting going on in different

parts of the country right now. We
have found out that we do not have to

depend entirely on gravity water for

irrigation but can go out and drill a

well, put a centrfugal or turbine pump

on it, hitch the thing up to an electric

motor and turn a switch, and we can

just pull barrels of water right out of

the ground.

This kind of irrigation is really hand-

ier than the old way when you were con-

tnually scrapping with the fellow fur-

ther up the ditch who might come out

and start to irrigate when you had just

nicely gotten started and swipe all of

your water. Of course there are ditch

regulations but these don't always work

out just as they should. When they

don't are the only times Sue threatens

to get a divorce. She says life is too

short to live with a grouch and I have

to agree with her.

I supose you are wondering how we
plant the seed to grow grape vines. If

Illustrating the system of irrigation in a muscatel vineyard in California.

you are, the joke is on you. You would be
like the guy who tried to draw a straight

line straighter and make a circle a lit-

tle rounder. You remember the old

story we used to tell in school about a

guinea pig's eyes dropping out if you
should pick it up by its tail. The brutes

haven't any tail. Here is a new one.

If you plant the seeds of Thompsons,
they will grow jelly beans. Thompsons
have no seeds is the reason.

No Earnest, we don't plant grape
seeds at all. We use what are known as

"cuttings". We take a chunk of cane or

runner that grows during the sum-
mer. You know these canes have joints

that look something like the joints on a

bamboo fishing pole, only the joints are

not quite so far apart. Bill says the

Professor up at the College calls these

joints "nodes" and the space between
"internode!" -Well, to get this thing

correct, we take a piece of cane about
16 inches long and on the big end we
cut it close to the node and on the

other end we make the cut about an

inch or so above the node. These things

are called "cuttings." It always hap-
pens that no matter what kind of a
vine the cutting was taken from, when
it grows it will produce the same kind
of fruit that the parent vine did.

These cuttings are tied in bundles
and hurried in the dirt somewhere with
the big ends up. This is to prevent
them from growing until it is time to

plant them in the spring. The moist
dirt keeps them at an even temperature
and prevents them from drying out.

When the spring comes they are ta-

ken up again and planted in what is

known as the nursery row.

Cuttings Planted in Nursery Row

Now, just because I am talking about
a nursery is no reason for you to begin
to grin. I can almost see the corners

of your mouth starting out to see which
can get back to your ears first. The
nursery I am talking about is a place

where small vines are grown. I am not
talking about "kids" this time. These
cuttings are put in rows about three

feet apart, and they place a cutting
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about every four inches in the row. Af-
ter they are planted in the spring we
give them a good soaking down with

water and keep them cultivated, the

same as they do corn back East, all

summer long. The next winter they

are called rooted vines.

The way these things grow is pretty

interesting. It seems that the node
which is above ground will start to

grow leaves and the node which is under
the ground will start to grow roots.

That is, if you plant the cutting with

the big end down. One old fellow some
years ago planted a lot of his cuttings

the wrong end up. I suppose he thought

he could grow grapes like peanuts or

sweet potatoes, but the darned things

didn't grow at all. It seems like they

have better than human intelligence.

How New Varieties Originate

Some places they do plant the seeds

of the grapes which have seeds, but they
are liable to have almost any kind of

fruit on them when they start to bear.

You simply can't depend on them
coming true at all. This is the way lots

of the new varieties originate, though.

This is about all of the information

I have on this cutting business, and as

this letter is getting a little long and
Sue has made me promise to take her to

the "movies" tonight, I guess I had bet-

ter quit and mail this to you when I get

in to the Post Office. If it doesn't reach

y^ou in good time you have my permis-

sion to "cuss" the new Post Master Gen-
eral. Good luck. Earnest.

Sincerely yours,

F. K. Howard.

Clerk Must Know Goods If

He is to Successfully Sell Them
By Thos. K. Kelly

WHEN all is said and done, the

gospel of life is the gospel of

work. You have never found a

lazy man a genius, because if he were
an idler he would not be a genius. That
is the reason why I work as hard to-day

as I did when I worked in a general

store from six a.m to nine p.m., six days

a week and cleaned horses and washed
wagons after church on Sundays, thirty-

five years ago for $1.50 a week.

I realized and appreciated what my
boss was doing for me—teaching me to

work and think and that this would be

the means in future years of keeping the

"wolf from the door."

That was the definite reason why I

put the best of me into it. I never as-

sume that because I now happen to be

the President of the T. K. Kelly Sales

System that it will automatically pros-

per because of its big reputation. My
whole attitude toward it is that it must
"get over" and that only can be done
through hard work and applying the

"Golden Rule."

Careless After Success

I have known business men who be-

came careless after a first success, be-

cause they felt that their reputation

could carry the overhead burden of un-
satisfactory service but that burden is

always excessive, and in the end they

go into discard unless they get back to

the faith, enthusiasm and determination

that marked their earlier efforts, before
it is too late.

The moment a man slacks up in his

sincerity, or thinks that he can afford

to be slipshod, he sounds his own doom.
In years to come, we'll all feel grate-

ful for the experience we have had the

last year, regardless of how detrimental
it has been, because conditions are such
now that we must work and think and
the man who does both is bound to pros-

per. But, if he works and doesn't think,

he'll not reach the goal or, if he thinks

and doesn't work he will not accomplish
much.
Theory won't go today. The public

wants facts quoted in reliable, easy to

understand English. That is why ad-
vertisements should be written in mo-
dern language. That is why they should

be written by a man who knows the
goods and not by a mere academic word
coiner.

Have Truthful Advertisements

A good plan to follow when buying
merchandise is to make sure of having
truthful advertisements and to advise

your clerks to make a list of the chief

points of quality and style at the time
of purchase from the jobber or manu-
facturer. This list should be passed on
to the advertisement writer. Then your
advertisement writer can write intelli-

gent and descriptive advertisements—as

describing your merchandise correctly is

very important.

Also—how can you expect your clerks

to sell goods if they do not thoroughly

understand their stock? It is your chief

duty as owner of your store, to educate

your clerks regarding the quality and
style of nearly every article in your

store.

In fact first sell yourself your mer-
chandise. Then sell your clerks 100 c^.

The first thing I do each morning
upon arising is to impress myself anew
with a greater sincerity and faith in my
business, as well as to determine daily

for its greater and steadier improve-

ment. Primed to the core with this

realization that I have the biggest and

best business in the world, I cannot help

but pass my enthusiasm, my loyalty,

my faith, yes in fact, my deep affection

for my work on to my fellow co-workers,

associates and employees.

The Meaning of "Selling Himself"

This, in terms of the vernacular, is

what a salesman means by "selling him-

self" first, then his customer, and it is

this, my dear merchants, that I bid you

do—sell yourself and do it strong, as to
the merits of your store and stock. Then
you can and will surely in turn, sell your
clerks, your customers and all with
whom you come in contact.

I regard our early moring meetings as
the barometers of the day's happenings,
virtually the pendulum upon which
swings the enthusiasm and loyalty and
unbounded efforts of all my employees in
starting their day's work right.

It is this custom I would like to pass
on to you. Try it out at your store

—

not once a week or bi-monthly; but give
it an honest-to-goodness fair trial daily
for 30 consecutive working days.
Assemble your clerks promptly at 8

a.m. in your office or the rear part of
your store; having previously prepared
yourself thoroughly the night before on
the points you wish to impress. Take
for instance, a sample garment or yard-
age from three or four of your slowest
selling lines in the store. Look at them
carefully yourself from all angles; their
beauty; their style; their durability-
excellent wearing qualities; splendid
value embodied therein, etc., and when
you have thoroughly sold yourself, start
right in with dynamic force to sell your
clerks. In this way you can eliminate
from your stock rooms and also from the
vocabulary of your salespeople, the very
term of slow movers as applied to any-
thing specific in stock.

Pass On Information

Then for instance, take your new stock
as it comes in from the jobbers. Has it

been your custom in the past to dele-
gate the task of unpacking, sorting, pric-

ing and assembling this on your shelves
without a word of detailed information
to your salespeople as to the relative

merits of same?
If so, I beg of you, stop this custom at

once! When you are expecting consign-
ments of new merchandise—be the art-

icles great or small, assemble your sales

foi'ce in advance of the goods' arrival,

and elaborate at length and in detail to

them upon the reliability of the makers
of the goods, the class of stores hand-
ling the same brand; the great values
therein, and advance style, the beauty
of texture, or any one of the 100 per
cent, good, impressive salesmanship
points which they in turn can, should,

and must pass on to their customers.

Because in 90 per cent, of the cases,

customers in entering your stores have
not in advance, centred their minds on
specific goods; but particular brands of

goods you carry that they want and need
and must have.

Seventy-five per cent, of salesmanship
is a thorough knowledge of the product
you are trying to sell and the other 25
per cent, is not to follow the same plan
in selling Mr. A. that you would in sell-

ing Mr. B., for they represent two op-
posite and diverse types of men.

In other words don't deal in general-
ities but study the personality of your
customer, his likes; his whims; his soft-

side; yes even in fact his grouches—for

if you listen closely to his openin'^; re-

quests he'll usually give you a key-note
to his preferences.
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What is Your Cash Handling System?
Inquiry re Cash Handling and Accounting Leads to Interesting
Liscussion and Some Suggestions are Made to Merchants on This

Subject of Cash Handling

MiNY must ask themselves the

questions this man asks me.
Perhaps the correspondence will

be as instructive as any other discus-

sion mig-ht prove to be. It begins:

—

August 27.

Dear Sir:—I am a reader of Canadian
Grocer. Have noticed several of your
writings wherein you appear to under-

stand the store business quite capab'e

of giving good advice. I own and oner-

ate a general merchandise business in a

town of 500 people having a good farm
trade. There have been two other

stores of same kind here. I have just

bought out one of these and expect

there will be only two stores in town
hereafter. Last year's sales from mv
business and the one just bought will

total $13.5,000. My store room is 45 x

65 with a good front. I am thinking of

instaring a cash carrying system and

keen a girl to handle the cash and keep

the books; but not know if this busi-

ness is large enough to support anything

of this nature. Think I can hold enough

of the business taken over to total one

hundred to one hundred fifteen thou-

sand. Which would be the most mod
ern. safest and most inexoensive in a

business of that size: a cash re"-ister. or

thp system which I speak of? There

will be six persons handling cash—mav-

be more. There will be practically no

credit business, only about twenty rail-

road employees accounts which will be

paid every fifteen davs. How much
does a svstem of tVs kind cost, ar.d cnn

a clerk handle customers faste>- by tho

use of a cash register than otherwise?

Yours very truly

My answer:

Of course your business is plenty

large enough to employ a very good

cashier and bookkeeper, regardiless of

the extent of your credit business. You
need an efficient bookkeeping system.

This does not mean that it must be

elaborate for in a cash business it can

be very simple; but with your kind of

bus-ness it wi'l be easy to have a sys-

tem which will show you every day

practically just where you stand.

Ma'-'e the Arrangement Practicable

I suggest a cashier in an office right

in the middle of your store, just where

you otherwise would have placed your

register. Get a good, up-to-date check-

printing cash register with two draw-

ers: one for the cashier and the other

for whoever relieves her at lunch and in

the evenine. Let nobody operate or have

access to the reeister excent those two.

This will make the cashier as acces-

sible as a multi-drawer register wouM
be and it has many special advantages.

By HENRY JOHNSON, Jr.

First, only one person will handle the
cash. Women cashiers generally are
more satisfactory than men because
naturally more conscientious and more
honest—especially country gir/ls.

Second, this gives you only one person
to talk with about your cash—one who
is responsible. Third, she can keep your
books, check invoices, keep cost records,
figure discounts, fill out checks for
your signature, handle your mail. In
fact, she will do all your detailed office
work, leaving you free to be where you
lightly belong—out on the floor, among
your customers, meeting them daily.

A multi-drawer register would cost
you much more and you would not have
much after ajll. Any thief can beat a
register. He may not get away with it

for long, but while he does, he can use
a lot of money. Then you are never
sure what leaks you are sustaining. In
event of little shortages or overages ad-
justment is difficult, yet it is said
among experienced men that if a regis-
ter comes out "right" every time, it is a
sure sign that the operator is dishonest.
But the plan of having one central

register, operated by a cashier, is used
successfully by many progressive mer-
chants. Many use the checks it prints
not only for advertising but as a check
on the help. One I know has a sign up
which reads:

"We will pay $L00 to anybody who
can buy goods in this store and get out
without a cash register check."

In case a customer buys as little as
a Denny stick of candy and the clerk
thinks it too small to ring un, or nthe>--

wise disposes of the cent, the customer
can go to the boss and get the dollar

reward. The dollar is taken fr^^m the
nay envelop of the man who failel to

ring the register. The "mistake" does
not occur again. Also, having all "cus-

tomers a^ert and watchful is in itself a

ereat safeguard against thieves within

your force.

Always Know What You Are Doin«r

In any event, do not run vour business

without knowing exactly where you ^^^

"oing. You may have got bv so far,

but w'lth an eTccanding business you
not onlv can afford the dpnar+rnent T

sueg-est but you cannot afford not to

install it.

Next letter is dated September 20,

PS follows:

Dear Sir:—Wish ti thank v^u for in-

formation. You piio-'^est locstinq- cash-

ier in the center of the store, but do not

sav whether you favor a system of

carrying the cash or whether eac^i c'erk

?i-^"T>qohes the cash'e'' for c^nn'^e^.

Wbi^h is the more nra^tical and mod-

ern? It appears that a cash carrying
system wou:d be a great saver of tme
as well as more convenient. In regard
to bookkeeping: does every bookkeeper
have the same system of -bookkeeping
for evei-y kind of business, or are there
systems that are simple and thorough
that would cover a business of this na-
ture in detail? If so, could you furnish
us an outline or advise where we could
obtain the same? I am enclosing a
letter received ths morning. I have no
intention of investing in anything of
this kind, but wou'd like to have your
opinion.

Yours very truly
The letter he sent was from a man

who wanted to install a service at a
cost of some $300 or $400 and his ex-
penses to go and come; and I did not
blame my friend for not falling. I

wrote him:
Answering yours of September 20. I

may sav that a'most every man who
starts keeriing any kind of books makes
some chansres in almost any system
with which he may beq-in. I know that
was my own case. After considerable
time I deve'oned a svstem which was
exceedingly simple and yet was in everv
way efficient for a business up to
quarter or half million a year.
Years ago I taught the principles of

it to a young man who since then has
elaborated it and I be'ieve patented a
system which embodies practicaJlv aM
the main points of my own. I know that
my little ledger contained only 136
pages and in it were entered the con-
trolling figures from August, 1897, to
December 31, 1914, and then there was
room for ten years more records. That
may indicate how compact it was—vet it

gave me all the details I needed to know
where I was at.

Where to G«t a Good System

If you write to Canadian Grocer the

editor will put you in touch with some-
body who can guide you in the installa-

tion of such as you may require; but
let me give you this caution:

To the beginner, all systems seem too

complicated and unnecessarily elaborate.

He sees all the books, all the controlling

accounts, all the indexes and paged
guides; and immediately has a vision

of standinqr over the desk late into the

nierht working "to keep up a set of

books." Right off he is apt to decide

that "that's too complicated for me" and
bounce the instructor.

But with very little practical experi-

ence, one ilearns that he does not handle

all those accounts daily. In fact, the

work is done with very few accounts,

most of them being used only infre-
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quently and not together. Bookkeeping
is not only easy, but it is time-saving
and it gets to be fascinating as the en-

tries and figures take on life through
becoming familiar with their daily mes-
sages—barome'ers of yo irbusiness.

I did omit mention of the cash carrier

system when I indicated the location for

your cashier because I had in mind your
expressed preference for a centrally lo-

cated register. Such register must be in

one place, probably with the minimum
amount of travel. - I therefore thought
only of the cashier at her desk in th >

middle of the store.

But tPe 'iistaillation of *I.e carrier

system would be fine anyway, and it

does not alter any of the other plans.

The cashier sii'l wi'l occupy her cage
or desk and handle all the money. Many
advantages will accrue fron havin-^- a

carrier system. One is the savinq: in

time of everybody, for a clerk can turn

and begin to wait on anot'iP>' cstomer
while the change is coming back.

.Another advantage is the greater dis-

tance between the clerks and cashier

which will tend toward stricter discip-

line and better "tone" throughout the

store. It will enable you to keep closer

watch on what is going on in a,ll parts

of the store an' to see how everybodv
keeps himself engaged.

Modern Conveniences Are Investments

All such contrivances, properly re-

garded, are not expenses but invest-

ments. Everything that enables the

boss to shed detailed work, to be out on
the floor to circulate personally among
his customers, is worth all it costs and
more. There ca-i hard''y be anybody
whose presence behind his counter can
be so valuable to the "old man" as him-
self. Usually he can wait on more
tade than anybody, and certainly his

customers like be^t to see him himself
when they come in.

Old Country

Visitor Former

Canadian Boy
Reference was made in last week's

issue to the visit to Canada now being

made by Sir George Lawson Johnston,

President of Bovril Limited. It is in-

teresting to note further that Sir George
spent ten years in Canada as a boy leav-

ing in 1884 for London, England. He
was an official under the Surveyor Gen-
eral of Supply in the war office London

during the war. Last year he visited
the continent of Europe and South.
America.

In an interview he said he had found
considerable depression in every country
visited and finds that each country-
thinks that they have all the trouble, and
that the rest of the world is having
more or less of a good time. His opin-
ion is that Canada will get through its

difficulties quicker than most of the
other countries.

Sir George and Lady Johnson are re-
turning to England next week. He is

also director of Crosse & Blackwell,
London, England, and called on their

agents, Stewart Menzies & Co., as well

as the Toronto Branch of Bovril Limited,
when in Toronto.

FOOD BUILDING COMMENCED

Work has begun on the new Pure
Food Building on the grounds oT the
Canadian National Exhibition, Torrnto.
If the contractors get some more ; ood
weather, they expect to have the roof

on this fall. This will give an op .or-

tunity to plant the autumn bulbs that

have decorated the fronts of the Exhibi-

tion buildings for so many years.

A Well arranged Window that won Much Favor in

Addition to Possessing Selling Value

Wivdow displays dining the present season can alwai/s be made attractive with fruits and vegetables along

I
ivith other lines.
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The Sugar Situation

PRP^SENT estimates of the new Knroipeati crop

of suo;ar show a sh(>rta'i;e of nearly one million tons

in spite of the fact that the acrea le planted this

season was twenty per cent, greater than last year.

Holland is said to be the only sugar producing country

in Kuroi]^)e that "will have a yiield comparable with that

of last year, and according lo e.-^timates, Holland,

Belgium and Czecho-Slovakia are the only countries

that will have any sugar for export, and their comhined

surplus will only he around oOO, ()()() tons.

The exj)ected gain in production from the increa.se in

acreage was lost through tlie devastating effect of the

drought and insect pest during the past summer. And
even at the restricted rate of consumi)tion which has

been in effect during the present year, it is estimated

that Europe will be required to import 2,000,000 tons

between the present time and the beginning of the next

harvest. In 1913 Europe's production of sugar was

8,000,000 tons. The coming crop is astimated at 3,912,-

500 tons or 4,087,500 tons below that of the pre-war

period.

Cuba, which produces about one-fifth of the total

world's supply of sugar will have a decrease this coming

season of about 800,000 tons as compared with the last

two campaigns. But the carry over from last season will

no doubt be very heavy, probably 1,500,000 tons. What
effect this will have upon prices is a matter of uncer-

tainty as the financial difficulties in Cuba are such

that it is doubtful whether the situation will warrant'

the carrying of this heavy tonnage into the next crop.

Tlie Cuban Finance Committee has been endeavoring

to maintain a fairly high price which has attracted

the competition of outside sugar, and at a price gener-

ally beloAv the price of Cubans. •

The bulk of these outside sugars are now practically

cleaned up and sales of Cubans recently at the Commit-
tee's price have been heavier than for some time. But

on the other hand, buyers of sugar are apparently loath

to buy heavy futures, confining their purchases prin-

cipally to current requirements. Even in view of the

fact of the pending shortasre in Europe, there is nothing

at the moment that would indicate higher prices on

sugar. But on the other hand, the world's purchasing

power has considerably shrunk and there is reason to

believe that sugar prices will be still lower.

Tact aund Diplomacy

IN such a business as the grocery trade where the dorks

are daily coming in contact with so many people of

all classes and of all degrees of sensitiveness, it is

essential as well as worth while for the salesman to

study his customers and see to it that their feelings are

in no way offended. Tact and diplomacy are at all times

advisable. There is nothing so disastrous for a grocer as

a clerk who is apt to offend a customer, or even one who
is quick-temipered, since it must be admitted that

[vatience is really a virtue in dealing with a certain

class of customers.

The relation of an incident that occurred recently

may serve to illustrate how careful a merchant must be.

A few days ago a Canadian Grocer representative was

in a grocery store in which a special sale of canned

.goods was going on. The tins were offered at twenty

cents each or two for thirty-five. A laborer, on his way
home from the factory, dropped in to get a tin of the

beans on sale. He seemed even apologetic for his ap-

pearance, when he approached the clerk and asked for

a can of beans. The clerk quite properly tried to sell

him two tins at the redoiced p^rice, but when the old man
refused, the clerk remarked, "Oh,'I guess pay day is too

far away, eh?"

The old man made no reply but put the money for

one tin on the counter and shoving his purchase into

his overcoat pocket went out. The clerk had no inten-

tion of hurting a customer. In fact he really thought he

was being funny. There were others in the store who
noticed it and overheard the remark and it is safe to

say that it did not help the clerk or the business any

for it is doubtful if that man will ever patronize the

store again.

The Latest Tax in B.C.

TTE RIOTAIL merchants in British Columbia are

putting up a most strenuous fight against the

latest imposition threatening.

The proposal now is that the provincial government

is about to impose a personal property tax for their

revenue. The tax spoken of is one per cent.

If a, merchant has a fifteen thousand dollar stock and

twenty-five hundred dollars' worth of fixtures his little

contribution to, the municipal coffers will be a mere

$175. This is not in lieu of any other tax but in addi-

tion thereto. The merchants maintain that this last im-

position will be unbearable.

The government says the municipalities are clamour-

ing for money and it has to be found somewhere. The

retailers in British Columbia suggest a graduated in-

come tax which will permit every citizen, no matter

how low his salary, to pay something into the expense

of government, and to collect all the taxes, federal,

provincial and municipal, at the one time and with the

one tax-collecting machinery.
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Maritimes

The meat and grocery business for-

merly conducted by Nelson & Scott,

Springfield, N. S., has lately been
changed over to the management of

Scott and Stonehouse

R. Simonson, grocer in Picton, N. S.,

is giving up business.

E. M. MacDonald has recently entered

the grocery field in Picton, N. S.

Rowley & Walker are new entrants in

the grocer and meat business in Am-
herst, N. S.

The Groceteria, Amherst N. S., have
recently moved to a more central loca-

tion in the town. They find this type of

store must be where there is the largest
transient population.

The Amherst N.S. brand of M.W.U.,
Co-Operative Stores has recently chang-
ed management and is now under the
direction of. Mrs. Johah. Mrs. Johah is

the first woman to have charge of any
of the thirty-two stores operated by
this organization.

Quebec

Bovril Ltd., have commenced opera-
tions in their new Canadian factory at

Montreal.

Guy Grummett, 57 Drummond Street,
Montreal, reports that his grocery store
was broken into the other night, and a

quantity of merchandise was stolen.

J. E. Sansregret, a Montreal grocer
who was recently elected to the alder-

manic seat for his ward has been made
"Council Leader" for the city. In this

position Mr. Sansregret will have charge
of all reports of the civic committees
and will lay them before the alderman,
with the responsibility of recommending
them or opposing them as he sees fit to

wield his influence in such a capacity.

Armand Chaput, manager of the

wholesale grocery firm of L. Chaput Fils

& Cie Ltee., left Montreal last Wednes-
day for New York where he boarded the

S.S. Paris for France. Mr. Chaput is

combining his holiday with a business

trip and will be away three months,
travelling through France and England.

Ontario

Frank Sweeting is managing the new
Dominion Stores at 190 Locke St., Ham-
ilton, Ont.

James Foley, grocer in St. Catherines,

Ont., passed away the other day after a

brief illness. He was a grocer on King
Street for many years. He is survived

by his wife.

A. D. Fleet, Ottawa, has sold to W.
P. Averll,

James Watt, eldest surviving son of

the late George Watt, and president of

the Wholesale grocery firm of George
Watt & Sons, Brantford, Ont., passed
away last week. He was 75 years of

age. His death followed a paralytic

stroke.

V. S. Mather has started the North
End grocery in Tilbury, Ont.

J. Shakespear has commenced business

at John St., Weston, Ont.

L. C. Meinzing has opened a new
Cash and Carry Grocery at Long Branch,
Ont.

H. H. Oldway is now in business in

Walter St., Port Hope, Ont.

The Campbell Cash and Carry Store
has commenced business with a stock at

Lake Shore Rd., New Toronto.

The general store of Herold Bros.,

Shakespeare, Ont., was broken into the

other night and a large quantity of mer-
chandise taken. The robbers secured a

large supply of nearly everything car-

ried in a general store, from tobacco to

automobile tires.

Gait, Ont., is holding an Industrial

Fair and business show of "made-in-
Galt" products during the week of Nov-
ember 12 to 19.

The store of Harry H. Fearman Co.,

Hamilton, Ont., was entered the other

evening and $63 in money was stolen.

The money was all in small change.

Nothing else was taken.

R. Bentley, North Bay, has discon-

tinued.

E. Passmore & Co., North Bay, have
opened for business.

Cecil English, who recently retired

from business at Mooretown, Ont., has

moved to Sarnia to live.

Everett Betts, who recently sold out

his business at Clinton, Ont., has re-

turned to his home in Ridgetown.

C. N. Perkins of the grocery depart-

ment of the T. S. Ford Co., at Mitchell,

Ont., is leaving for Oshawa, where he is

going into business for himself.

Harvey and Harvey of Exeter, Ont.,

who recently bought the grocery busi-

ness of the late James Gould, have ap-

pointed Walter Harness as manager of

the store.

A. E. Silvei-wood, president of Silver-

woods Limited, was chosen as a director,

at the annual election of the Chamber
of Commerce at London, Ont.

Howson and Howson, of Wingham,
Ont., have sold their flour and feed
business to John E. Homuth.

A. Baechler, grocer and confectioner,

Tavistock, Ont., is dividing his store
into two sections and will discontinue
handling several lines.

At the annual meeting of the Ontario
Commercial Travellers Association held
in London on Saturday, E. N. Hannah of
London was re-elected president by ac-

clamation. Among the nominees for the
board of directors are J. W. Kingswood
of the Edward Adams Co., H. V. Kenne-
dy of the D. S. Perrin Co., J. H. Laugh-
ton of the Canadian Bag Co., and D. S.

McGugan of the I. K. L. Spice Co.

B. Morningstar has purchased the
meat market of Percy W. Gregory at

Arkona, Ont. Mr. Gregory is going to

Forest to reside and will take a position

in Gregory's Meat shop.

Miss G. Williams has joined the sales

staff of the Robert Innes store at Hart-
ford, Ont.

Work is in progress on a fine new
store at Arkona, Ont., for Verne Hunt-
ley. It will include up-to-date confec-

tionery department and ice cream par-

lour.

J. A. Geddes has taken over the gro-

cery at Kincardine, Ont., until recently

conducted by Alex. Bissett.

Harry Chadburne of Kingarf, Ont.,

who lost his buildings by fire some
weeks ago moved this week into a fine

new cement block store.

Work is in progress on a fine new
front and interior alterations in the

store of H. Rosser, 729 Richmond St.,

London, Ont.

Harry Home, president of the Harry
Home Co., Toronto, hj s returned from a

business trip to Western Canada. Mr-
Home states that he found conditions

particularly good in British Columbia on

account of the splendid fruit crop.

ONE TURNIP WEIGHS
MORE THAN HALF A

BUS. ORDINARY ONES

A great deal of interest, is being taken

by citizens of Charlottetown, P. E. I.,

in the turnip which is displayed by
P. J. MacDonald a grocer there. This

turnip weighs 28% pcunds or three and
a half pounds more than a half bushel

of them should weigh. This is claimed

by farmers to be one of the biggest and
best ever seen in that section of the

country.



26 CANADIAN GROCER November 11, 1921

Montreal Wholesale Grocer

Celebrates His Eightieth Birthday

Charles Chaput, of L. Chaput Fils & Cie, Ltee,
Has Record of 65 Unbroken Years in One Con-

cern, Is Still Actively Engaged in Business

Montreal, (Special)—Monday, No-
vember 14, marks the eightieth birthday
of Charles Chaput, the senior member
of the wholesale grocery firm of L.
Chaput & Cie., Ltee., and father of the
two men who are actively connected
with the management of the business at
the present time, Armand Chaput and
Emile Chaput. Charles Chaput con-
tinues as president of the firm in an ac-

tive capacity and each day finds him in

his office still shouldering the burdens
that go with the maintenance of such a
business.

A Long Term of Service

With his eightieth birthday Mr. Cha-
put celebrates sixty-five years of ser-

vice in the grocery business, and in all

that time he has been with the one firm,

the business which his father, the late

Leandre Chaput, founded in Montreal in

1842. It is doubtful if any other busi-

ness man in Canada has been for so

many years actively connected with the

one firm, for Mr. Chaput's sixty-five

years in the grocery business is one

long unbroken term of active work.

Began Early in Life

Charles Chaput was born in Montreal
on November 14th, 1841 and when he
was only one year of age his father en-

tered the wholesale grocery business. At
the age of sixteen, Charles joined his

father's firm as a junior clerk and climb-

ed through the different positions that

give a man the understanding necessary

to handle such a varied business. In

1875, upon the retirement of his father
he became the head of the business
which later became L. Chaput Fils &
Cie., Ltee.

Still Maintains Position

Mr. Chaput still maintains his posi-

tion as head of the firm and is a familiar

Courtesy of International Press.

CHARLES CHAPUT

figure about the offices and warehouses
of the company. The business has of

course branched out and its management
now is under a number of different heads
all of which are under the direct manage-
ment of the two grandsons of Leandre
Chaput who founded the business.

Co-Operating With the Retailer

In the Matter of Advertising

Manufacturers and Wholesalers are Anxious
to Co-operate with Retailers in Advertising and

Stimulating Sales—Little Ideas that Pay

THE other day a Canadian Grocer
representative heard a retail groc-

er telling his wholesaler of a prop-

osition he had for advertising. It

was something about a series of let-

ters that he was going to give out
to all who came even near his

store. Judging by the way the whole-
.saler, a man of no mean business fore-

sight, viewed the method it must have
been good, for on the spot the whole-
saler offered to pay for the whole thing

and asked that any time the grocer
wanted to launch such a campaign, he
would lay it before him and ask for his

co-operation. This appears to be a very
generous offer but it is true that few re-

tail grocers realize how involved the

wholesaler is in the success of the re-

tail business and therefore how willing

these big organizations are to help in

any plan that will build up sales, par-

ticularly of specialty lines.

Little Ideas that Pay
One wholesaler told Canadian Grocer

he was willing to help a grocer in any

advertising program that he might

adopt provided that he felt such adver-

tising would stimulate the sale of any

particular line or increase business in

general. This same wholesaler said,

"Every week we give a number of cases

of canned goods, package goods, etc., to

grocers who will open a can of peas and
put them in a glass dish on the counter

for samples for their customers, or a

can of fruit or any specialty which he
wishes to push. To such progressive

grocers we are willing to give our best

co-operation and even help them in thea

expense of the advertising they do. This
we have found a splendid policy, for
from past experience we know that it in-

creases sales and when the grocer in-

creases his business, we benefit and so
we are willing to do all we can to help
him."

Somebody Gets It

From this it is evident that some
grocers are getting this help and there is

no reason why more should not get it if

they undertake to do a little specialty

work and solicit the aid of the whole-
salers and the manufacturers in doing it.

It is no secret that wholesalers and
manufacturers are daily helping gro-

cers throughout the country in their

little advertising expenses. . More gro-

cers can get this 'CO-operation and it

only means a little planning and the so-

licitation of such help.

One good idea that worked was a
plan a Montreal grocer adopted of print-

ing on a circular along with other adver-
tising matter a receipt for some dainty
dish which can be made up out of spec-

ialties. He planned to have a new one
each week and told his customers of

his plan. For instance he got a good
recipe for a fruit cake and in publishing

it advertised a new line of package cut

peel which he highly recommended. He
then went to his wholesaler and asked

him to help pay for the advertising he
was doing. The wholesaler liked it so

well that he offered to get the whole
thing printed for him each week and all

he needed to do was make up the copy
and submit it.

New Secretary is

Appointed for

Quebec R.M.A.
Quebec, Nov. 8—The executive of the

Quebec Retail Merchants' Association

held a meeting the other day. At a gen-

eral meeting of the local organization

here recently it was decided to affiliate

with the Retail Merchants' Association

of Canada and the present executive

was empowered to remain in office to

settle up the business of the old associa-

tion and to start the organization for

the new one, and this until the election

of officers which will take place in a

few weeks.

In the meantime the organization of

the new association will be carried on

rapidly. The executive appointed J. A
Landriau, to the position of Secretary

He will give all his time to the interests

of the new association. Mr. Landriau

is well recommended as a very active

man with a perfect knowledge of busi

ness and well versed in all questions

pertaining to the interests of the retail

merchants and the merchants considei

him a very good choice for the import
nt position entrusted to him.
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WESTERN CANADA NEWS
J. E. Blackwell has opened a grocery

store on Victoria Ave, E., Brandon, Man.

Johnsons Grocery 10th Ave., Brandon,
Man., is succeeded by Good's Grocery.
A. Good is proprietor. G. C. Weir, form-
erly with Vivian & Windle, wholesale
grocei-s, Brandon, is in charge of the
buying.

John H. Richdale has resigned the
management of the retail grocery de-

partment of the Hudson Bay Co., Van-
couver, to associate himself with Harold
V. Pratt in the Harold V. Pratt Company
of Canada, Ltd. 325 Railway Street,

Vancouver. The Pratt Company have
been appointed exclusive sales agents of

Mackintosh's Toffee for the Dominion.

H. Beach, manager of the King-Beach
Manufacturing Company at Mission
City, B.C., since its founding, has sev-

ered his connection with the company.
He leaves for a visit to his home in

England in November. He expects to

be back to the coast, where he will

again make his home, early in the year.

His plans for the future are not quite

completed. Mr. Beach is an expert on
jam manufacture.

Executive of the

Sask. R.M.A. Wait

On Government
Regina. Oct.—The meeting of the ex-

ecutive council of the Saskatchewan Re-

tial Merchants' Association, was held

here the other day. The executive meet-
ing was held in Regina and in addition a

meeting- was held with the members
of the government.

At this meeting, which was a very

lengthy one, many proposals affecting

the retail trade were brought to the at-

tention of the government including the

matter of peddlers' licences, which re-

tailers contended should go to the

municipalities from which they orginat-

ed, for the upbuilding of roads.

The marketing of meat came in for

consideration. While no objection was
raised to the bona fide farmer selling

his meat by the quarter, exception was
taken to the sale of meat in smaller

quantities and by country butchers who
evade licenses, and whose methods it

was contended were not always whole-

some.

The egg market question was brought
up and it was asked to make railways
responsible for egg breakages in transit.

Manitoba R.M.A
Makes Proposal

On Taxation
Winnipeg, Nov. 1—Complying with

the request of Premier Norris of Mani-
toba that the Manitoba Board of the

Retail Merchants' Association of Canada,
present recommendations on taxation, a
general conference of retail merchants
from all parts of the Province was held

and the following recommendations were
compiled.These recommendations have
now been submitted for the Government's
consideration with the view of hav-
ing the same adopted.

They are as follows:

1. That the present unfair system of
assessing business on the basis of per-
sonal property and annual rental values
be discontinued.

2. That the basis of taxation be as
follows:

(a) That real property continue to
be used as a basis for taxation. Land
at value and buildings at two-thirds
value in villages, towns and cities; land
at value in rural municipalities.

(b) That there be included as a
further basis of taxation the income
derived from persons, property and
business, excepting the income derived
from the operation of land in rural
municipalities of personal residing.

(c) That licenses be used as a basis
for revenue in all cases where such is

necessary to reach business of a tem-
porary character.

(d) That the forms or returns for the
income tax be filed with the Manitoba
tax commission for uniform examination
and check on behalf of the municipalities
from which said returns are filed. Upon
comlpletion of such examination, the
tax commission to forward to each
municipality a roll showing the names
and amounts to be collected for income
tax by such municipality.

(e) That the provincial government
be given a percentage of the income tax
as an allowance for the service rendered
in checking and examining returns and
preparing rolls of income tax for the
municipalities.

(f) That all taxes on real property
and income be collected by the munic-
ipalities.

(g) The moneys required by the
Provincial Government from each mun-
icipality be secured by the Provincial
Government imposing the levy based
upon an equalized assessment of the
land and buildings of the municipalities
of Manitoba.

WINNERS IN WINDOW DISPLAY
CONTEST

Vancouver, B. C—The following are
the winners in the order named of the
prizes for the best window displays of
Borden Products held here recently:

J. D. Eraser, 402 Joyce Road; Model
Grocery, 1122 Davie St.; J. W. Payne,
24th & Knight Road; Allisen Grocery
2300 Columbia Ave.; Q. & S. Grocery
2606 Granville St., and A. Frederickson,
4217 Main St.

POTATOES ARE EXEMPT FROM THE
SALES TAX

Editor Canadian Grocer.—The sales
Tax collector here claims that potatoes
in car lots are subject to the Sales Tax.
Is this correct?

Burkes Falls, Ont. D.S.L.
Answer—Potatoes come under the

clause "farm products in their natural
state" and are therefore exempt from the
Sales Tax. Likewise all other products
of the farm in the natural state are al-

so exempt from the Tax.

Merchants Oppose
Unlawful Pact

Before the Courts
Montreal, Nov. 8.—The last meeting

of the present Board of Directors of the
Merchants' Association of Montreal was
held at Room 808, Bank of Toronto
Building, recently, W. A. Doig presiding.
Nine new members to .the Board have
been elected. After a sharp discussion
an important matter of policy was un-
animously decided upon in connection
with the attitude of the association to-
wards offers of compromise by busi-
ness houses, who find themselves in fin-

ancial difficulties. The full machinery
of the association will now be available
to oppose illegitimate compromises be-
fore the court, even when the majority
of creditors had accepted such comprom-
ises. Until now the association has not
officially taken sides with either the
majority or minority in such cases.

The manager is now authorized to
take all steps necessary to reveal to the
court facts which are against the letter
and spirit of the Bankruptcy Act. Be-
fore the motion was carried some pres-
ent were of the opinion that when mem-
bers of the association were included
amongst the minority as well as the
majority, it would be difficult to take
sides, but it was decided that the asso-
ciation must always officiate on the
side of procedure in accordance with
recognized business standards as well
as follow the spirit of the Bankruptcy
Act.



28 CANADIAN GROCER November 11, 1921

y//y/////y///yyy/yyAr/yyy///yyyyyyyyyy/y/yyy/yyyyy/'y'yy/yy^yy/y/xy/////yy/yyy/y/yyyy/^^^

WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.

W//x/y'/////'A^/y/w///y//////yy/y//'//////y//////'/////////y/yyAr/////y/'///////^^

Markets at Glance

REFINED sugar is unchanged but according to

Government reports both the stocks of refined
and raws in Canada are lower than they have

been for several years. The feature of the raw mar-
ket in New York during the week under review has
been the scarcity of raws to such an extent that

some of the American refiners were forced to close.

Owing to the lack of offerings of uncontrolled
sugars the Finance Committee sold some 300,000
bags at their price basis of 2V2C cost and freight

New York, to American refiners and also there was
heavy buying reported for the United Kingdom at

the same basis. Sales of full duty sugars were
made to Canadian refiners at 2.30c c.i.f., which
figures on a parity of 4.30c duty paid, which is

a slightly higher figure than Cubans.

QUEBEC MARKETS

Cereals continue in an easy position with price
reductions on rolled oats. Flour is also easy under
influence of the wheat market while millfeeds are
showing a better demand at unchanged quotations.

Canned goods are firmly held at unchanged
quotations and there appears to be an improved
demand. Sockeye salmon is practically cleaned up
while other grades are held at firm prices.

The tea market continues to gain in strength
as the reports of the lessened production come to
hand, which shows a bigger decrease than at first

estimated.

The coffee market continues strong in primary
markets, but there is little change in spot condi-
tions. Rices and dried fruits hold firm at un-
changed quotations.

MONTREAL, November 9.—In general there is a firmer tone to

the markets, with better buying all round. Sugar remains at

the $8.00 basis. Molasses is advanced in price. Rice stands

in a strong position with all influences tending towards a higher
price. Teas are advanced by wholesalers and the future is strong.

There is no change in coffee, but it too is strong. Spices are steady.

Package goods are unchanged with a good movement and cereals

show a decline in bulk rolled oats. Canned goods are firm at the

initial quotations and some Canadian sardines are reduced in price.

Onions continue to advance, but the potato market has taken a slump
with big offerings on the market. Oranges of the smaller sizes are

lower in price, but the demand is light. Cranberries are high in price

and lemons are unchanged. The raisin market is strong with reports

of a small crop as a result of weather conditions. There is no change
in nuts.

LOWER PRICE ON ROLLED OATS
Montreal.

CEREALS:—Rolled oats in bulk de-

clined in price and wholesalers are now
quoting $3.10 a bag, a drop of 30ci Some
manufacturers claim this is simply a

result of price cutting and indicates

nothing of the cost of manufacture. The
market therefore is strong with a good

demand despite this drop in price. White
beans are down half a cent a pound to

hVz cents.

Rolled Oats, 90 lbs 3 10

Pearl Hoiminy 8 25

Cornmeal, Odd Dust Brand 2 60

Graham Flour, 98 lbs 7.65
New Buckwheat Flour 6 76
Pot Barley 6 25
Pearl Barley 6 25
Beans. Ont 3.60

Do., Can 8 80
Lima Beans 10
White bpans 0.'5y2

•

Green peas, dried 03 06%
Split peas 07

CANNED GOODS:-The market holds

steady at the initial quotations on the

new pack. The demand has been good
since supplies held by the retailers were
low and the consumption shows improve-

ment. Canadian sardines, Brunswic'c

Brand, are lower in price and are quot-

ed at $4.90 a case, a decline of 20 cents.

CANNED VEOBTABLES
Asparasrus (Amer.) mammoth green tips 4 25

Asparagrus, imported (2Hi) 6 00

Beans, golden wax 2 00

Do., Refugee 2 10

Corn, 2s . 1 45

Com, extra Quality 1 60

Carrots (sliced), 2s 1 45
Com (on eob), srallons 7 00
Spinach, 8s 2 >6
Squash, 2l%-lb., doz
Succotash, 2 lb., doz

Do., Can. (2«)
Do., California. 2s 3 16
Do., (wine gals.) 8 00

Sauerkraut, 2H-lb. tine
Tomatoes, Is 1 65

Do., 28
Do., 2%B . 1 80
Do., gallons

Pumpkins, 2Hs (doz.) 1 60
Do., gallons (doz

Peas, standard 1 71%
Do., early June 2 02%
Do., extra fine. 2s
Do. Sweet Wrinkle
Do., 2-Ib. tins

Peas, New Pack

—

Standard, 2-lb

Early June, choice
Do., standard
Fine French, 2-lb

2 05

2 15

1 50

1 75

1 78
7 60
2 90
1 ya
1 80
1 80
8 60
10 00
1 60
1 60
1 46
1 85
6 25

1 65
5 00
1 82%
2 12%
3 25
1 67%
2 75

1 82H
2 06
2 00
2 80

CANNED FRUITS
Apricots, 2V4-lb. tins 4 60

Apples, 2I/2S. doz 1 65 1 85

Do., 3», doz 1 60 1 70

Do., gallons, doz 5 40 5 65
Currants black. 2s, doz. ...... 4 00 4 05

Do., gals, doz 18 50
Cherries, red, pitted, heavy syrup,

doz., 1-lb 3 20
Do., 2V4-lb 5 00
Do., 2-lb 4 00
Do., white, pitted 4 60 4 75

Gooseberries, 28, heavy syrup, doz 2 76
California Peaches

—

Is 2 90
2s 3 40
2%s 4 60

Peaches, heavy syrup—
2-lb 3 90
1-lb 2 97%

Pears, Is, Keiffer 2 45

Do., 2-lb 4 00
Greensase Plums, heavy syrup . . 2 65 2 76
Lombard plums, heavy syrup, 2-Ib. ... 2 40
JAMS—

Strawberry, 16-oz 3 75
Raspberry, 16-oz 3 75
Black currant, 16-oz 3 80
Orange marmalade 4 65

SMALL CROP OF RAISINS
Montreal. —-^—
DRIED FRUIT:—The feature of the

dried fruit market is raisins. Weather
reports from the raisin growing country
show that there has been uncontrollable

influences bearing on the production
this year. The report states that only

15 per cent, of the average crop will be
marketed or, will be fit to be marketed,
this year. Heavy rains during August
followed by a thunderstorm and much
change in the temperature have not only
retarded the drying and curing process
but have spoiled a large part of the rais-

ins during the curing process. Cluster
raisins in particular have suffered and
this year it is evident that there will

be a scarcity for the Christmas trade.

While the raisin market experienced an
advance in price on the new crop the
indications for the future are for a fur-
ther advance. Thompson raisins are
strong in price and in fact all grades will

be at least very firm at present quota-
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tions. There is a good supply of figs

on the market.
Apricots, fancy 33

Do., choice 27
Do., slabs 22

Apples (evaporated)
Peaches (fancy) 28

Do., choice 25

f-,. I. ..uic-t 22
Do. fancy 27 28

Peels-
Choice 26
Lemon 28
Orange 28
Citron 44

Raisins (seeded)—
Valencias 20 21

Sultana, unbleached 20%
Muscatels, 2 Crown, spot nV2

Do., 3 Crown, spot 18
Do., 4 Crown, spot l«)Vi

Turkish Sultana, 5 Crown 21

Fancy Seeded (bulk) 18 19

Do., 16-oz. 25 27
Cal. Seedless cartons, 12 oz. . . 21 23

Do., 16 oz 27H
California Seedless, in bulk .. 18H 19

Cluster, 20 1-lb. pack 5 60

Currants, loose 13'^

Dates, Excelsior (36 10s), pkg 5 50
Fard, 12-lb. boxes 3 26
Packages only 19 20
Dromedary (36-10 oz.) 7 75

Loose 10 12

Figs (layer), 10-lb. boxes, 2s, lb. 32 36
Do., 214's, lb., 7 crown 40

Do., 2%s, lb 48
Do., 2%8. lb 46

Figs, 5 crown, 10 pounds 24 26
Do., 12 ounce packages 25

Figs, white (70 4-oz. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each 11
Do., Turkish, 3 crown, lb 22
Do., 6 crown, lb 28
Do., 7 crown lb 80

Prunes (25-Ib. boxes)—20-30s 26
30-40s 19
40-508 17
50-60S 13^
60-708 12
70-808 lOVj
80-908 or%
90-1008 09

STRONG RICE FUTURE
Mon*-'*"'

RICE:—No change is recorded in the

rice market at present but further

strong tendencies are evident in view of

the situation in India, and in Oriental

countries where a big supply is obtained.

The Carolina market is also stronger
and indications point towards a stronger
market in view of the fact that those
most actively connected are buying more
heavily and the banks are advancing
money on the present value of rice. With
the stronger market, buying has increas-
ed and a bigger consumption should fol-

low.
Carolina, extra fancy 09

Do., fancy) 06
Honduras, fancy 06
Rangoon CC, per cwt 5 75

Do., B., per cwt. 5 75
Texas rice 06%

Tapioca, per lb. (seed) 07 08
Do., (pearl) 07 08
Do., (flake) 07 08
Honduras 07
Slam 14%

NOTE—The rice market is subject to frequent
changes.

SPICES UNCHANGED
Hontrral.

SPICES:—The spice market is steady
at quotations listed below and as dealers
have supplies on hand with which to

carry them for sometime the future of

the market seems to be for a level price.

The primary maket in some lines shows
a stonger tendency but this will not di-

rectly affect the wholesale market since

buying has been already accomplished.
Allspice 18 20
Cassia, pure 27 30

Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb. 86
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 85
Pure, ground 36

Cream of tartar (French pure) 65 70
Do. American high test 75 80

Whole cloves 45

Ginger (Jamaica) 30
Ginger (Cochin) 27

Mace. Boire. 1-lb. tins 60 65

Mixed spice 30 32

Do., 2% shaker tins, doz. 1 16

Nutmegs whole

—

Do., 64, lb 30
Do., 80, lb 28

Do., 100, lb 25

Do., ground, 1-lb. tins 30

Pepper, black 25

Do., white 33

Do., Cayenne 32 34

Do., tins. 2's 36

Pickling spice 25 28

Do., package, 2 oz., doz 35 48

Do. package, 4 oz., doz 65 70

Paprika 50

Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 100

MOLASSES ADVANCED
Montreal.

MOLASSES:—The molasses market

has taken a jump this week to a price

of 76 cents in puncheons and 79c in bar-

rels. In view of the fact that dealers

have avoided stocking molasses in the

past on account of the unsettled market
and when the strength did come it found

them with very light supplies on hand,

the result is that the advance in the

market is felt directly. There is no

change in corn syrup prices.

Barbadoes Molasses— Island of Montreal
Puncheons 76

Barrels 79
Half barrels 81

Puncheons, outside city 73

Fancy Molasses On tins)

—

16-oz. tins. 2 doz. case, per doz 2 40
Barrels, about 700 lbs 05%
Half barrels, about 350 lbs 05V
Quarter barrels, about 175 lbs 06^
2 gals., 25-lb. pails, each 2 00
3 gals., 38%-lb. pails, each 2 86
5 gal. 5-lb. pails, each 4 60
5-lb. tins, per case 4 70
10-lb. tins, per case 4 40
5-lb. tins, 1 doz. in case, case .... 5 30
10-lb. tins, % doz. in c*se, case 6 00

WALNUT PRICES HIGH
Montreal

NUTS:—There is no change in the

nut market. Prices are steady with a

strong tone, except in peanuts which
have declined recently. Walnuts are

very strong with a shortage but a re-

plenishment is expected toward the

end of the month. Almonds are in a

little better supply but no easier prices

are in sight.

Chestnuts (Italian) 18

Do., shelled 64

Almonds, Tarragona, per fb 22 24

Valencia shelled almonds 48 50

Pecans, new J«n)>o, 9«r b. SO

Do., laive. No. t. polfahed . . « 29 SO

Cocoanut (shredded, bulk) 26 28

Filberts (Sicily), per lb 16
Brazils, shelled 38

Do., Barcelona 16%
Peanuts, Jumbo 18

Do., shelled. No. 1 Spanish 11%
Do., salted red 18
Do., shelled. No. 1 Virginia 13y2

Peanuts (salted)

—

Fancy wholes, per lb 36
Fancy splits, per lb 31

Peeans, shelled 1 00 1 50
Walnuts Grenohle, in shell 33
Walnuts. Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian .... 050 55
Do., Chilean, ba^, per lb 40
Do., Bordeaux shelled 90

NOTE—Jobbers somettmes make an added chanrt
to above prices for broken lota.

3 60
78*
36

3 76
2 85
5 00
2 00
6 10
5 50
6 TO
4 40
2 55
3 00
3 60
2 90
1 60
3 25
6 40
« SO
2 44
4 70
1 60
09%
08
12%

2 90
16

4 SB
4 96
2 26

09%
4 00
9 SO
1 80
2 25
2 25

PACKAGE GOODS STEADY
Montreal. ^^—
PACKAGE GOODS:—There is no

change in the quotations on package
goods. The market is steady with a
good demand, particularly for cereals.
Breakfast food, case IS
Cocoanut, 2-oz. pkgs., doz

Do., 20-lb. cartons, lb

Corn Flakes, 3 doz. case ..3 40 3 55
Cornmeal, yellow, 24s
Rolled oats, 20's

Rolled oats, 18's

Aluminum package, 20's
Oatmeal, fine cut, 20 pkgs
Puffed Rice
Puffed Wheat
Farina, case, 24s
Hominy, pearl or gran., 2 doz
Scotch Health Bran (20 pkgs), case..
Pancake flour, case

Do., self-raising, doz
Wheat Food, 18-1%8
Porridge wheat 36s, case

Do., 203, case
Self-rising flour (3-lb. pkg.) doz

Do., (6-lb pkg.) doz
Do., buckwheat flour, per doi

Corn starch (prepared)
Com starch, 1 lb. pkge
Potato flour
Pancake Flour (puffed rice) 24s ....
Flour, tapioca 16
Shredded Krumbles, 36s
Shrsdded Wheat :

Cooked Bran, 12s
Enamel Laundry Starch, 40 pkgs.
case

Celluloid starch, 45 pkgs., case ....
Malt Breakfast Food (36 pkgs.)
Quaker Two-Minute Oat Food
Macaroni. Quaker
Spag'hetti, Quaker

HIGHER PRICES ON TEAS
Montreal. -^—

—

TEAS:—The Tea market maintains
its strength and it is evident that some
prices quoted on the market are not as
high as is warranted by conditions of the
primary market and that certain ad-
vances will come to bring these prices
up to the levels justified by the strength
of the market. All influences bear to-

wards a strong future for tea. Some
wholesalers have advanced all prices on
black Indian and Ceylon teas two cents
a pound.
Ceylon and Indians

—

Pekoes 38 44
Broken Pekoes 40 48
Broken orange pekoes 44 57

China

—

Common 24 36
Medium t 42 4S
Choice 4 60 <0
Above retail prices range of qiotationa to tiw

retail trade.
JAPAN TEAS (new crop)—

Choice (to medium) 66 C#
Early picking 60 M
Finest grades Q 75 1 00
Inferior grades of broken teas may be haa

from jobbers on request at favorable prices.

SUGAR MARKET UNCHANGED
Montreal

SUGAR:—The sugar market to all
outward appearances is steady. The raw
market is also steady and so far as can
be seen at present no change in price is
expected.
Granulated sugar, per cwt. . .

.

Do., barrels
Granulated, gunnies, 20-5 ...

".

Do., cases, 20-5 lb. cartons .

Do., gunnies, 10-10
Do., cases, 50 2-lb. cartons ...

Yellow, light, per cwt

8 00
a 05
8 40
»«0'
« 60
8 76
7 60

ORANGES LOWER IN PRICE
Montreal.

FRUIT:—California Valencia oranges
in the smaller sizes are arriving on this
market with a small demand and as a
result prices are going lower. These
sizes are now offered at $6.50 ner case.
Porto Rico grapefruit is also a little
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easier in price but have a better de-

mand. Lemons are unchanged. Today
grapes are slightly higher in price.

FRUIT—In the fruit market there is

APPLES—
Wealthy, per barrel 4 00 6 00
Hampers, per bushel 1 60 2 00
Baldwins 6 50 7 50
Fameuse 7 00 10 00
Calverts 4 00 00

Boxes, 175s, 216s 3 25 3 50
Bananas (as to grade) bunch . . 7 00 7 50
Cantaloupes, 36-548 7 00
Lemons, 30O-360S 4 50

Grape fruit. Porto Rico ... . 4 50 .', 00
Cal. Valencias 6 50 7 00

Do., Blood Oranges, half boxes .... 3 75
Tangerines 4 23

Malaga grapes, per crate 4 00
Tokay prrapes. per crate 4 5(t

Blue and green grapes, per bas. 40 50
Keiffer Pears, bush, hampers 2 75

ONIONS STILL ADVANCE
Montreal. —

—

VEGETABLES:—Onions continue to

advance in price and it seems that with
the shortage comes a keen demand.
People seem to want them more when
they are higher in price. Potatoes are

still tumbling in value and they are
being sold at around $L10. Large of-

ferings are on the market from both
local and outside producers and a boun-

tiful crop and a sluggish demand seem
to be the reason. In all lines vegetables

are in good supply but it may indicate

that higher prices are ahead since

many are disposing of what they have
in their cellars so as not to have to

carry them into the winter months.
New cabbage, local, doz 60 75

Carrots, new, per bunch 35

Celery, per doz. bunches 75

Montreal cucumbers, per doz 50

Horseradish lb o 60
Leeks, doz 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 50
Parsnips, bag 1 00
Peppers, green ,doz 50
New potatoes, Mont. (90-lb. bag)

1 16 1 30 1 40
Do., sweet hamper 3 00

Spanish onions, per case ."i r>0

Turnips, per bag 75 1 80
Red onions, per crate 5 50 6 OO
Texas Onions, per crate 3 50
Yellow onions, per cwt 2 50
Cranberries, barrel 23 OO

IMPORTED SOAPS HICxHER
Montreal

SOAPS:—Imported castile soap is ad-

vanced to $7.75 a case. Some adjustments
are also made in Reckitt's Blue which
advances all sizes to 27c per lb.

ONTARIO MARKETS
TORONTO, Nov. 9.—The cereal market has weaker tendencies

with lower prices on rolled oats and beans. Primary coffee
markets continue to show strength but there is little change in

the local situation. New crop currants have arrived and offered at

low prices as compared with last year. California raisins hold
steady while Spanish Valencias are stronger at higher prices in prim-
ary markets. New golden Hallowee dates have arrived. Shelled
nuts show no improvement and the small stocks available are held
at high prices. Sugar is unchanged. Spices are steady under a
good demand. The tea markets continue to grow in strength with
prices in primary markets advancing. The potato market is in an
easy position under heavy shipments during the week.

BEANS EASIER IN PRICE
Toronto.

BEANS.—The market is easier with

quotations on Ontario No. 1 reduced to

$3.15 per bushel. There are very few

real hand picks offered but generally the

samples of No. I's are exceptionally

good.
BEANS—
Ontario hand picked, per bushel 4 00

Do., No. 1 lb. pickers, per

bushel 3 15

Cal. Limas. per lb 0.9 OOV?

CANNED GOODS STEADY
T'>'*"n*o

CANNED GOODS. — There are no

changes to report in canned goods this

week. The situation is generally steady

with good movement.
CANNED GOODS
Soekeye Is, doz 6 35 5 60

Do., %8. doz 3 00

Alaska red. Is 4 A5

Cohoe Is. doz 2 90

Do., %s, doz 1 90

Pinka, Is doz * **

Lobster, Vi-lb.. doz 3 75 4 15

Do., %-Ib. tins 2 40 2 T5

WbBle steak. Is, flat, doz. 1 75 1 90

Pilchards. 1-lb. taHs, doz 1 80

Canned Vegetables —
Tomatoes, 2%». doz l ^o

Do., Gal. No. 10 tins, doz 5 95

Peas, standard, doz ^
'^^

Do., Early June 2 OO 2 16

Do., Sweet Wrinkle 2 40

Do., Extra Sifted 3 00

Beets, 28 doz 1 45 2 45

Bean*, golden wax, doz

Asparagus tips, doz
Do., butts, doz

Canadian corn
Pumpkins. 2i4s. doz

Do.. Gal.. No. 10 tins, doz.

Spinach, 2s, doz.
Pineapples, sliced. 2s. doz

Do., shredded, 2s. doz
Do., sliced 2%s, doz

Apples, gal., doz
Pears, 2s, doz
Peaches, 2s, doz., H. S
Plums, Lombard, 2s, doz.

Do. Green Gage
Cherries, pitted H.S
Blueberries, 23

Strawberries, 2s, H.S.
Raspberries, 2s

JAMS—
Strawberry, 4s, each
Do. 16-oz., per doz

Raspberry, 4s, each
Do., 16-oz.. doz

4 35

1 40
1 50

3 40
4 76

3 00

00
60
50
60
15
60
25
25
215

50
25

3 25
3 10

90
3 75

95
4 60

94
4 60

ROLLED OATS REDUCED

2 10

Toronto.

CEREALS. — The market continues

with an easy tone under the reductions

of last week. Rolled oats took another

drop making present quotations $2.95

per bag in single lots and five to ten

cents per bag less in quantities of five

and ten bag lots.

Barley, pearl, 98s 6 50
Buckwheat flour, 98s 4 7'6

Barley, pot, S8s 4 10

Barley Flour, 988 6 26

Commeal, golden, 98s 2 76
Oatmeal, 98s 4 30
Corn flour, 98s 3 00

Rye flour 4 10

Rolled oats. 90s 2 95
Cracked wheat, bag 5 25
Breakfast food, 98s 4 75
Rice flour, 100 lbs 10 00
Flaxseed, 983 7 00
Peas, split, 98s 7 50
Marrowfat green peas, 98s 9 50
Grr.hfm ficur, 98s 3 75
Whole whea' flour 3 85
Whe-it kernels, 8s 5 00
Farina, 98s 6 35

STRONG COFFEE MARKET
Tornnto.

COFFEE—Primary conditions contin-
ue strong with prices on many lines

advanced which are now considerably
higher than they were some few months
ago. Locally the situation is unchanged
with the demand showing a gradual im-
provement as the cooler weather ad-
vances. Spot quotations are also un-
changed, but at the moment there is no
immediate prospect for higher prices.
Java. Private Estate 51 53
Begotas, lb . .... 43
Guatemala, lb 45 52
Mexican, lb . 55
Maracaibo. lb 47 48
Jamaica, lb 35
Mocha, lb 52 55
Rio, lb . 22 24
Santos 35

HALLOWEE DATES ARRIVE
Toro?''n.

DRIED FRUITS,- New crop Hallo-

wee golden dates are offered at 14%c
per lb. Sunmaid recleaned sultana rais-

ins in 251b. boxes are quoted at 21c per

lb. while seedless in bulk are quoted at

25c per lb. The new five cent package
of prunes is meeting with much favor

among the wholesale trade and a small

shipment is expected to arrive within

the next week. Valencia raisins are

holding firm with primary markets high-

er since the opening prices were an-

nounced. This seasons crop of Spanish

valencias totals 7,000 tons as against

11,000 tons last year.
Candied Peels-
Citron caps, 12-lb. boxes. lb 46

Lemon caps, 12 lb. boxes, lb 29

Orange caps. 12 lb, boxes, lb 31

Mixed containing 4% lb. lemon,
4% lb. orange, 3 lb. citron caps,

per lb S6
Drained Peel, mixed. <ut ready

for use, in No. I'a cartons, S
3 dozen per case, per dozen 4 60

Currants

—

Gre^k, Filliatras, cases 13

Do., Patras 16

Do., Vostizza ....

Excelsior, pkgs, 3 doz. in case .... 5 60
Dromedary, 3 doz. to case 7 50
Fard. per box ap. 12 lbs S 2.S

Hallowee dates, per lb 14114

Prunes

—

30-408, 25e 19

40-50S, 25s 16%
50-608, 253 14

60-708, 25s 13

70-80S, 25s 12

80-90S, 25s 10%
Raisins

—

California, Sultanas, lb 21

Seedlees. 16-oz. paakets 27 29

Seeded, 15-oz. packets 20% 21

Cm.,' muscatels, No, 1, 25s IS'^

Thompsons, seedless 25
Valencia .... 23Vi

Evaporated apples 16

Figs-
Smyrna, bags, approx. 28 lbs 14V4
Layer, 4 crown 24

Layer, 6 crown "iVi

LITTLE CHANGE IN FRUIT
To'""*"

FRUIT.—There is little change in the

fruit market as compared with a week
ago. Fruit merchants are now back to

their winter quarters around the vicinity

of Front and Church Streets.
Oranges. Valencies, 100s 6 00

Do., 126s 6 60
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Lemons. Messina
Do., 150 and smaller 5 00
Do.. California 6 50

Pears. Cal.. Bartlett .box

Bananas, per lb

APPLE&—Barrel
Spys No. 1

Spys, No. 2 ....
Spys No. 3

Greenings No. 1

Greenings No. 2 .

Baldwins No. 1

Baldwins No. 2

Grapes, Emperor, lugs

Do., Do., kegs
Do., Rogers, bkt

Aples, B. C. boxed 3 25

Cranberries, Cape Cod, V> bbl. box . . .

.

Grape fruit, Florida, 54s

Do.. 64s. 70s. 80s 5 75

Do.. 96's

Pomegranates, box

6 00
7 00
7 00
5 75
08%

7 50
7 00
5 50
7 00

6 50
7 00
6 50
4 00
8 50

70
3 50

10 50
5 75

6 00
6 00
4 50

HONEY MARKET QUIET
To-

HONEY.—The market is quiet under

a fairly steady demand for current re-

quirements.
5-pound tins, per lb I6V2

10-lb. tins, per lb 151/2

60-lb. tins, per lb 1.';

Comb, per doz S 75 4 DO

NUTS HOLD STRONG POSITION
Toronto

NUTS.—New nuts in the shell will ar-

rive about the first of December. Tar-

ragona almonds are quoted at 23c and

24c per lb. and Sicily filberts at 16c and

17c per lb. which is about one cent per

pound higher than last year. Whole-

salers report an active movement in nuts

in the shell during the past ten days

in preparation for Thanksgiving trade.

In the shelled varieties, the situation

shows no improvement. Stocks are prac-

tically exhausted and the small supplies

available are held at high prices.

Almonds. Tarragonas, lb. .. 23 24

Walnuts. Grenobles, lb. ... .. a 29 .1 "iO

Do.. Marbot .. 23 26

Do., California . .. 39 40

Filberts, lb .. 16 11 1?

Cocoanuts. Jamaica, sack . .

.

.. 6 00 7 50

Do., unsweetened, lb 30

Do., sweetened, lb .. 28 n?

Do., shred 25

Peanuts, roasted, lb . . Ci 19 21

Brazil nuts, large, lb. ... . . . 17 20

Mixed nuts, bags 50 lbs. . .

.

. . 20 £1

Shelled —
Almonds, lb .. 54 56

Filberts, lb 35

Walnuts Bordeaux, lb . . . 90 (1 >V>

Wo., Manchurian .
75

.. 6 63 65

Peanuts. Spanish, lb 11

Pecans, lb 1 40

Brazils 72

NO CHANGE IN PACKAGE
CEREALS

10

Toronto.

PACKAGE GOODS. — There are no

changes in quotations. The market on

most lines of package cereals and

starches ruile fairly easy.
PACKAGE GOODS

Rolled Oats, 20ss, round, case
Do., 18s, case
Do., 20s. square case ...

Do., Aluminuni Pram.. 20s
Corn Flakes 363, case
Porridge Wheat, 368, reg., case.

Do., 20s, family, case . .

.

Cooker packagre peas. 36s, ease.
Cornstarch, No. 1, lb. carton

Do., No. 2, lb., cartons .

.

Laundry starch
Do., in 1-lb. cartons ... .

Do., in 6-lb. wood boxes .

.

Do., in 6-lb. tin canisters .

Celluloid starch, case
Potato flour, 1-lb

Fine oatmeal, 203
Cornmeal, 24s
Farina, 24s
Barley, 24s
Wheat flakes. 24s
Wheat kernels, 24s

5 00

2 00
5 00
6 10

3 75
6 00
6 80
2 85

09 lA

08
071^

C 8V4
IIV4
12

4 00
i4y2

5 75
2 30
3 25
2 75
4 80
3 70

Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85

Health bran, case 3 50

F. S. Hominy gran, case 3 00
Do., pearl, case 3 00

Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

RICE STEADY TO FIRM
Toronto.

RICE.—The primary markets contin-

ue to occupy a firm position. In the

spot market prices are- generally firmly

maintained although in one quarter

fancy Blue Rose rice is offered at a

shade reduction at TVz per lb. This last

quotation, however, cannot be considered

a true indication of the situation, the

price being of a competitive nature.
Honduras, broken, per rib. ... 07 1/2 08

Blue Rose, fancy '0«'V2 09
Do., seconds 07% p7%

Siam, per lb 06 06%
Japans, per lb 07 07%

Do., broken 05

Chinese, XX ....

Do., Simiu 11 12

Do., Mujin, No. 1 10 11

Do., Pakling 09 10

Rangoon 07 07 1<,

White sago» 08

Tapioca, per lb 08
Do. C! Goat brand) 09 Oil

SUGAR UNCHANGED
Toronto.

SUGAR—Refiners maintain their quo-

tation of 13.34 per cwt., although whole-

salers quotations are generally below
the refiners price. The raw markets
have a shade firmer tone, the estimates

of the new crops which show a decrease

as compared with the last two seasons,

no doubt having a bullish effect upon
the market.
St. Lawrence, extra gran., cwt 8 34

Atlantic, extra gran 8 34

Acadia Sugar Refinery, ex. gran 8 34

Dom. Sugar Refinery, ex. gran 8 34

Canada Refinery, gran 8 34

Differentials: Granulated, advance over hasi;

50-lb. sacks. 25c: barrels. 5e ; gunnies 5-20. 40c

gunnies. 10 10s. 503: cartons, 20-5s, 60c.

SPICES IN DEMAND
Tornnto.

SPICES.—There is an active demand
for s^Dices particularly of the bakiy.r var-

ieties. Although the demand is gener-

ally for current requirements there is

a good business passing and spice mil-

lers report a satisfactory turnover. The
situation in the market is unchanged,

remaining fairly steady.
Allspice 15 18

Cassia 22 24

Cinnamon 30 35

Cloves .55 60

Cayenne 35 37

Ginger, Cochin 30

Do., Jamaica 46

Mustard, pure 35 40

Pastry 28

Pickling spices 18

Mace 75

Peppers, black 21 23

Do., white 31 35

Paprika, lb 60 70

Do., 80s 35

Chillies, lb 60
Nutmegs, selects, whole, 109b . 22 26

Do., ground 28
Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 30
Curry jKvwder 35
Cream of Tartar

—

French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality.
8-oz. packages, doz 8 60

cheaper grades can be purchased for less.

GOOD MOVEMENT IN SYRUPS
Toronto.

SYRUPS.—There is a good demand
for syrups, which however, is purely a

consumptive one as the trade generally

are confining their requirements to im-
mediate needs. Quotations are unchang-
ed.

Corn Syrup

—

Barrels, about 700 lbs., yellow 05%
Half barrels. %e over bbls ; %

bbls, %c over bbls.

Cases. 2-lb. tins, white, 2 doz.

in case 4 60
Cases, 6-lb. tins, white, 1 doz.

in case 5 30
Cases, 10-lb. tins, white, % doz.

In case 6 00
Cases, 2-lb. tins, yellow^ 2 doz.

in case 4 00
Cases, 5-lb. tins, yellow, 1 doz.

in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 60
No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. case 4 26
Pails—No. 1 1 10
Pails No. 2 1 75
Pails No. 5 355

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 3 tins, 2-doz. case 10 75
No. 5 tins, 1-doz. case 8 96
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 75
Pails No. 5 8 55-

TEA PRICES ADVANCING
Toronto.

TEAS. — Steadily advancing prices
continue to mark the primary markets.
Reports are coming in from practically
all growing countries of the shortage in

the production which indicate that the
crops are not likely to be more than one
third of normal. Then, too, the carry-
over will be limited as most of the huge
stocks of tea which featured the mar-
kets a year ago are now nearly cleaned
up. Advices are also to the effect that
the season in most countries, particular-
ly India, are closing earlier than usual.
The market for greens has considerably
stiffened. In Formosa the season is prac-
tically closed with a great shortage, and
it is estimated that the supply available
for export will not exceed 250,000 half
chests.
Pekoe Souchongs 30 35
Pekoes 32 58
Broken Pekoes 35 58
Broken Orange Pekoes 60 65

Jairans and Chinas

—

Early pickings. Japans U
Do., seconds 60

Hyson thirds 30 36
Do., pints 45 57
Do., sifted 66 60

Above prices give range of quotations to the
retail trade.

POTATO MARKET EASY
Toronto.

VEGETABLES.—Heavy shipments of
potatoes was a feature of the vegetable
market during the week. The weather
was fine which no doubt caused shippers
to rush in supplies. Prices were fairly

steady around $1.25 on track in car lots

with quotations to the retail trade de-

livered at $1.50 to $1.75 per bag. There
are no indications at the moment that

would warrant high prices this year par-

ticularly in view of the large crops in

the West and if prices went much above
present levels, shipments would com-
mence from that quarter which no doubt
would result in prices again falling.
Cabbage, per doz 1 00 1 ' !

Potatoes, per bag 1 65 1 35
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Beets, per bag 1 00 1 25

C*rrots, per bag 100 125
Turnips, per bag 75 1 00

Parsnips, per bag 1 25 1 50

Onions. Spanish, crate 5 50 & 00

Do., sack, 100 lbs 5 00 5 60

Celery, per doz 7'5 1 00

Egg plant, 1-qt. bkt 1 00

Cauliflowers, doz 1 50 2 00
Tomatoes, hot house, lb 20
Head lettuce, iceberg, case S 00
Sweet potatoes, per hamper 2 75

FLOUR DROPS 20 CENTS
Toronto.

FLOUR.—Under influence of lower
wheat prices, flour registered another
drop during the week. The reduction
amounts to 20c per barrel making first

patents $7.60 and second patents $7.40

per barrel.
FLOUR

First Patents, in cotton bags, bbl. .... 7 60
Second Patents, in jute bags, bbl 7 40

NO CHANGE IN MILLFEEDS
Toronto.

MILLFEEDS.—The demand is fairly

good with the market standing unchang-

ed as compared with a week ago.

EPSOM SALTS REDUCED
Toronto.

MISCELLANEOUS. — Epsom Salts

are reduced to 4%c per lb. in keg lots

and 6c per lb. in small lots. Hops are

reduced to 38c per lb.

WINNIPEG MARKETS
WINNIPEG, November 9.—There are few changes in the grocery

market. Buying is a little more active and the trade is showing
more optimism with the approach of colder weather. Sugar

has declined and is quoted at $8.50 and it is thought that lower
prices may yet be expected. Dried fruits of all lines continue firm
under a quiet demand with the exception of raisins. Spot stocks of

walnuts are practically off the market and further relief is not
expected until after the first of the year. Coffees, teas, spices and
rices are firm in price under a good demand. The cereal market
has shown an easier tone with price reductions on rolled oats and
cornmeal.

Winnipe?
COFFEE MARKET STRONG

COFFEE.—The primary coffee mar-
ket continues firm and santos have ad-
vanced from 1-2 to 3-4c per lb. Rios are

held firmly. The market for mild coffees

is firm, influenced by the sharp advance
in the option market and choice selec-

tions are very difficult to procure.
cot KEE—

Rio, lb 19y2 20%
Mexican, lb 44 49
Jamaica, lb 2S 30
Bogotas, lb 40 4»
Mocha (types) 51 63
Santos, Bourbon, lb 28% 31
Santos, lb 27% 30

CEREAL PRICES LOWER

60

Winnipeg.
CEREALS.—Bulk rolled oats are re-

duced to $2.35 per bag of 80 pounds,
Cornmeal 98 lb. sacks is now quoted at

$2.50 with other sizes reduced accord-
ingly. The Oriental bean market is re-

ported to be advancing. Ontario beans
are now on the market and are quoted
at lower prices. Supplies are not heavy
but the demand is good.

PACKAGE CEREALS.
Rolled oats, Ms

Do., 18s, case

Com Flakes 36s, case

Cornmeal, 2 doz. case, ease .

.

Puffed Wheat. 3 doz. cs., case .

Puffed Rice, 3 doz. cs., case .

Grape Nuta 2 doz. cs. case .

.

Package peas, 3 doz. cs., case

Cream of Wheat, 3 doz. cs., case

BULK CEREALS
Rolled oats, 80s, per bag

(Do., 40s, per bag
Do., 20s, per bag .

Do., 10-8s, per bale

Do.. 15-83, per bale

Oatmeal, 98s, gran, or stand., bag
Sbrfanve, Is, 4 doz. case, do:. . 2 70
Pmiian Haddie, Is, 4 doz. case . 9 85

Do., ^s, 8 doz. ease, ease . 10 60

32 5^

2 45

4 20
6 10

6 60

3 95
7 60
3 85
2 50

. .1 30

. .0 70

..3 00

9 35
4 25

09%
.3 25
1 68

85
4.40

2 26
1 15

3 10

2 10

3 80

S 40

4 45

6 75

3 80

3 00

9 15

2 35

1 26

66

3 25

3 »0

3
2

12

13

70
75
OC
00

Herring (Can.), Is. 4 doz. ease.

Do., imp., %9, 100 doz. case . . 30 00
Lobsters. V4s. 8 doz. case, doz

Do., %s, 4 doz. case, doz
Wheat granules. 98s, bag ... .' ....

Do., 16-6s, per bag
Peas, whole, green, 100-lb. bag, per
bushel
Do., split, yellow, 98s, bag
Do., split, yellow, 493, bag

Cornmeal, 98s. per sack
Do., 4{)s, per sack
Do., 24s, per bag
Do.. 10s, per bale

Buckwheat grits, whole, 9811b.
bags, per bag ....

Beans. 100-lb. bags, bushel .... 3 80
Lima beans, 100-lb. bags, lb
Barley, pot, 98s.

Do., 4«s
Do., 24s

Barley, pearl, 98s, per bag
Do., pearl, 49s, per bag
Do., pearl, 243

CANNED GOODS UNCHANGED
Winning.. —
CANNED GOODS.—Canned salmon

continues firm and good qualities are
quoted higher for all varieties; here.

With the better doiiiaM 1 than usual at

this season supplies are light. Canned
fruits are firm and the total pack is con-
sidered small. Canned vegetables show
no change. There is a good demand for

new goods as the market is well cleaned
up on the old pack.
Shrimps, Is. 4 doz. case, doz. .

Finnan Haddie, Is, 4 doz. case .

Do., %s, 8 doz. case, case .

Herring (Can.) Is, 4 doz. case. .

Do., imp.,%s, 100 doz. case
Lobsters, V4s. 8 doz. case, doz. .

.

Do., %s, 8 doz. case, doz...
Oysters. Is, 4 doz. case, cs
Pilchards. Is. tall, 4 doz. case, cs.

Do., %s, flat, 8 doz. cs, case
Salmon

—

Sorteyp, l,"?. tall case
Do., 1%B, flat, 8 doz., in case

R. Spring. Is. tall. 4 doz. case
Do., l%s, flat. 8 doz. case

Cohoe, Is. tall. 4 doz. case .

.

Do., %s flat, 8 doz. case..
Pink. Is. tall. 4 doz. case

Do., %s, flat. 8 doz. case..

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case'.. . .

.". 3 80

2 70 2 75
8 25 11 50
7 25 13 00
6 50 8 OO

21 50 32 50
2 50
2 50
9 4.0

7 10
9 00

20 00
.... 21 25-

16 25
17 (K)

12 6o 13 00
13 00 14 00
.... 6-25

8 OO

Cherries. Is. 4 doz. case 6 75 8 00
Peaches. 2s. 2 doz. case 6 60 7 10
Pears, 2s, 2 doz. case 7 76 S 00
Plums. Greengage, 2s, 2 doz. case 4 75 7 00

Do., heavy syrup, 2s. 2 doz.

case 6 00 6 50
Do.. Lombard, light syrup, 2s,

2 doz. case 5 75 5 25
Raspberries, 2s, 2 doz. case ... 8 00 8 60
Strawberries. 2s, 2 doz. case ... 8 00 8 60

CANNED FRUIT (American)

Apricots. Is. 4 doz. case 11 (X)

Peaches. 2'/2S, 2 doz. case 9 15
Do., sliced. Is. 4 doz.. case 10 85
Do., halved. Is. 4 doz. case 10 75
Do.. 2s, 2 doz. case 6 90

Pears, Is. 4 doz. case 13 40
Pineapples, sliced, 2s, 2doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins. 2 doz.

ease, per doz 4 40
Beans, Golden Wax. Is, doz. . . 4 90 5 00
Beans. Refugee. 2s. 2 doz. case. . 4 90 5 00
Corn. 2s. 2 doz. case 3 80 3 50
Peas. 2s. 2 doz. case 3 90 4 25
Sweet Potatoes. 2%, 2 doz. case 7 00
Pumpkins. 2%s, 2 doz. case.... 3 90 3 75
Sauer Kraut, 2%3. 2 doz. case 4 10
Spaghetti. 2 doz. case 2 05
Tomatoes. 2'l>s, 2 doz. case .... 3 95 4 25
Spinach. 2Vis. 2 doz. case 7 00

FRIED FRUITS FIRM
Tnron'n

DRIED FRUITS.—The dried fruit
mai'ket is firm and showing advancing
tendencies in a number of lines, partic-
ularly apricots. Evaporated apples, figs,

peaches and pears are all steady to firm
while prunes are a trifle quiet. This is

attributable of course to the tremen-
dous quantity of old prunes that have
but recently been moved. A steady
business is doing in raisins with a ten-

dency to further advance on the part
of independent raisin operators. Seeded
and Muscatel raisins have arrived on
the market.

DRIED FRUITS

Evaporated apples, per lb 18 ....
Currants, 90-lb., per lb 18 19

Do., S oz. pkgs., 6 doz. case, lb 16
Dates, Hallowee, bulk, lb 12%

Do., pkgs., 3 doz. case, lb 15%
Figs, Sijaniah, per lb 16

Do., SmsTTia, per lb 12%
Do., black, cartons, carton 60

Loganberries. 4 doz. case, pkt. .... 26
Peaches, standard, per lb 17 21

Do., choice, per lb. 18 24
Do., fancy, per lb 20 25
Do.. Cal.. in carton, per carton 1 OO 1 20
Do., unpitted, per lb 10

Pears, extra choice, per lb 30
Do. ,Cal., cartons, per carton .... 1 30

Prunes

—

30-40S, 25s, per lb 20
40-50S, 25s, lb 17%
50-eOs, 25s, lb 14
60-708. 25s. lb 1»
70-SOs, 25s, lb 10%
SO-SOs. 25s 09%
90-lOOs, 25s, per lb 08
In 5-Ib. cartons, carton .... 65 75

RAISINS—Seeded—
Cal., pkg., 16 oz., fancy, per pkg $0 20

Do., pkg., 12 oz., fancy, per pkg. . . 16%
Do.., 16 oz., choice, per pkg 19
Do., 12 oz, choice, per pkg. 16

Cal. 5-lb. cartons, per carton 1 20
Do., bulk, 25-lb. boxes, per lb 19

RAISINS—Seedless—
Cal.. pkg., 11 oz., per lb 19%

Do., bulk, 25-lb. boxes, per lb 22
Do., bulk. 5-lb. cartons, per carton . I 30

Apricots, choice, 25 s, lb SI
Do., 10s, lb S8
Do., Standard, 10s, lb 27
Do., Standard, 25s, lb 29
Do., fancy, 25s, lb 3.5

Do., fancy, 10s, lb 36
Apricots, 5 lb: cartor^s. per carton ... 1 65

SPICE MARKET FIRM
Winn'n»e
SPICE—The general tone of the spice

market is firm. Cloves show advancing
tendencies while white and black pep-
pers are on the upward trend.
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Allspice, Jamaica, best qual., lb 22

Cassia, Batavia, per lb 35

Do., China, per lb 25
Chillies, per lb. 65

Do., No. 1, per lb 53
Cinnamon, Ceylon, per lb. ... .... 50

Do., No. 0, carton, doz 90
Cloves, Penang, per lb 96

Do., Amboyna, per lb 90
Do., Zanzibar, per lb 45

Ginger, washed, Jamaica, No. 1 .... 65

Do., Jamaica, No. 2 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 65
lb., per lb 70

. per lb 37
Do., medium, 110 to lb 35
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex. lb 22
Do., white, per lb 35

Pickling, V4-Ib. pkg., per doz .... 90
Do., bulk. No. 1, per lb 22

GROUND SPICE
Allspice, bulk, per lb 20

Do., No. 2, per lb 25
Do, 2 oz. cartons 915

Do., 4 oz. cartons 1 20
Cassia, No. 1 bulk, per lb 27

Do., No. 2, bulk, per lb 25
Do., No. 1, 2 oz. cartons 95
Do., No. 1, 4 oz., cartons 1 50

Cinnamon, bulk, per lb 55
Do., 2 oz. cartons 95
Do.. 4 oz. cartons 1 75

Cloves, bulk, per lb 60
Do., 2 oz., cartons 95
Do., 4 oz. cartons 2 00

SUGAR PRICES DECLINE
Winnipeg.

SUGAR.—The sugar market has had
numerous declines recently and sugar is

now being quoted at $8.50 per cwt. There
is nothing in sight to warrant a firmer
market and further declines may be ex-
pected.
Extra gran, bags, 100 lbs 8 50

Do., gunnies, 5-20 lbs ,S 90
Do., gunnies, 10-10 lbs 9 00
Do., gunnies, 20-lb. lbs 9 10
Do., cartons, 50-2 lbs 9 25

Yellow, No. 1 It., bags, 100 lbs 8 10
Do., golden, bags, 100 lbs 8 00

Powdered sugar, bbls 8 90
Do., boxes, 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs. 9 20
Do., boxes, 25 lbs 9 40
So^t lumps, boxes, 100 lbs 9 30
Do., boxes, 60 lbs 10 40 9 60
Do., cases, 20 cartons 10 35
Do., cases, 40 % lbs 11 10
Small lump, boxes, 100 lbs 9 20
Do., boxes, 60 lbs 9 30
Do., boxes, 25 lbs 9 50
Do., cartons, 60 2-lbs 9 60
Hard lump, barrels 10 25
Do., boxes, 50 lbs 9 70
boxes, i25 lbs. 97^
Do., boxes, 25 lbs 9 7,5

CORN SYRUPS UNCHANGED
Winnipeg.

SYRUPS.—There is no change in corn
syrups. Prices are steady and buying
is only for immediate requirements, as
the future is still doubtful in regard to
primary market conditions. The market
is quiet with an easy undertone. There
is no change in molasses as interest cen-
tres in the new crop.

SYRUPS—There is no change in

CANE SYRUP—
No. 2s 5 95
No. 5s 6 75
No. 10s 6 30
No. 20s 610

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 5 75
Cases, 10-lb. tins, white, % doz.

in case 5 60
'^nnlpeg. ——~~—
Cases, 20-lb. tins, white, 14 doz.

in case 6 60
Cases, 2-Ib. tins, yellow, 2 doz.
Cases, 5-lb. tins yellow, 1 doz. in

in case 3 40
case 4 ."VS

Cases, 10-lb. tins, yellow, % doz,

in case i SO

Cases ,20-lb. tins, yellow, % doz.

in case 4 80

TABLE SYRUP—
Pure, 2%s, tins, cs. of 2 doz. 24 85

Pure, 6s, per case of 1 doz 22 66

Pure, 10s, per case of % doz. 21 06

MAPLE SYRUP—
Maple flavor 2%8, tins, per

case of 2 doz IS 75
Do., 2s, tins, case of 1 doz 12 00
Do., Is, tins, case % doz 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 80
8-lb. tins, 2 doz. case 11 60
6-lb. tins, 1 doz. case 9 60
10-lb. tins, 1 doz. case 9 20
Moldsses quotations subject to 6 per cent, dis-

count.
MOLASSES, BLACKSTRAP—
1%8, 4 doz. in case 6 26
2s, 4 doz. in case 6 00
2Vi3 4 doz. in case 4 80
6s, 4 doz. in case 4 60
10s, 4 doz. in case 4 20

NO CHANGE IN STARCH
Winnipeg.

STARCH.There is no change in starch
quotations but the trade is expecting
lower prices on this line.

Cornstarch, No. 1 quality, per lb 10%
Cornstarch. 1-lb. pkgs.. lb OOfli's
Gloss, 1-lb. pkgs., pr lb 10%

Celluloid, 1-lb. pkg., per case 4 S5

NUT MARKET UNCHANGED
Winnipeg. ^^^^-^

NUTS.—There is no change in the nut
situation. Spot stocks of almonds and
walnuts are practically cleaned up with
the exception of small odd lots. Any of
the better grades available are offered
at higher prices.
NUTS, SHELLED—
Almonds, per lb, 49'/;!

Spanish Peanuts, No. 1, lb 12^
Pecans, per lb 1 40
Walnuts, per lb 80
Brazils, per lb 70

NUTS IN SHELI^
Peanuts, roasted. Jumbo, lb 231/2

Walnuts, per lb 23
'

Almonds, per lb 23
Oocoanuts per sack 11 00
Cocoanuts, per doz. 1 50
Brazils, per lb 20
Pecans, per lb 30

LOWER PRICE ON FLOUR
Winnip"p

FLOUR. — Following the drop in

wheat, flour has dropped another 30
cents per barrel and 15 cents per 98
pound sack. Best quality flour is now
quoted at $3.75 for a sack of this weight,
FLOUR—

9.S-lb. sacks 3 75
Two 49-lb. sacks 3 »2V2
Four 24-Ib. sacks 3 92V2

JAM MARKET STRONG
WinnippE-.

JAMS.—The jam market is ruling
strong, as" both Eastern and Western
packers have advanced their prices on
pure jams and report many lines are
completely sold out. Jam at the present
time is considered good buying.

JAMS
Sti'awben-,v 4s per tin 091
Black Curi-ants, 4s, per tin 91
Raspberry. 4s. per t.n '. 1

Apricots, 4s, per tin 85
Cherry, 4s, per tin .S5

Peach, 4s, per tin 85
Compound (all flavors), 4s, tin .... 55

RICE CONTINUES FIRM
Winnip"-!.

RICE.—Both the American and Orien-
tal rice markets continue firm and high-
er prices are quoted. Spot stocks of
Oriental rice are reported small and it is

expected that the old crop will be clean-

arrives on

08^
09
06l>4

06%
09^
09

09%
08 09%

7 00 S 00

09%
08 0»%

ed up before the new one

the market.

KICE—
No. 1 Japan, 100-lb. sacks, lb.

Do., .50-lb. sacks, lb

Siam, 100-lb. bags

Do., &0-lb. bags

Sago, in less quantities

lbs., per lb

Sago, in less quantities

Tapioca, Pearl, per lb

Herring (Can.), Is, 4 doz. cs.

Do., in less quantities, lb. ...

Tapioca, pearl, per lb

TEA MARKET FIRM
Winnipeg.

TEA.—Latest reports from the prim-

ary markets state that tea is very high

in Calcutta and Columbo and that only

very moderate quantities are on the way
here. And with old stocks about used

up it might appear that the market for

these teas will shortly take on a much
stronger tone. Indications point to a
great shortage of Japan teas. Practic-

ally all of the old stock has been used

up and new shipments are said to be

hardly more than one third of normal.

This naturally has stiffened prices for

green tea.

INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 35

Pekoe, first quality 40 42

Do., second quality 35 40

Broken Pekoe, first quality .

.

42 48

Broken orange Pekoe 1st qual. 50 60
Japan 42 60

JAVAS—
Pekoe Souchongs 30 82
Pekoe 32 40
Broken Pekoe 33 45
Broken orange Pekoe 38 fl 48

MALAGA GRAPES ARRIVE

FRUITS.—The first car of Malaga
grapes have arrived on the market and
quoted at $17.50 per keg. Oranges are

slightly lower in price at $9.00. Grape-
fruit is also showing an easier tone and
quoted at $7.50. Winter anples, Jona-
thans, Wagners and Ontario Domestic
Spys are in good demand and selling

freely.
FRUITS—
Oranges, per case
Lemons, per case ,

Apples, per box 2 00
Bananas, per lb

Grapefruit, per case

9 OO
9 00
3 25

10
7 BO

HOTHOUSE TOMATOES OFFERED
VEGETABLES.—The first shipment

of Ashtabula hothouse tomatoes have ar-

rived on the market and are quoted at

$5.25 per 10 pound box. California head
lettuce is quoted at $5.00 per case with
Davis' hothouse cucumbers at $3.50 per
doz. This week will practically finish

Cauliflowers; they are selling readily at

90c to $1.00 per doz. Pototoes have ta-

ken the expected decline and are selling

a little more readily at 50c to 60c per

bushel.
VEGETABLES—
Cabbage, per lb

Head lettuce, per case
Leaf lettuce, per dozen
Green onions, per dozen
Cucumbers, per dozen
Tomatoes, per case
New carrots, beets, per lb

Potatoes, per bushel
Do., 25 bushel lots, bushel . .

Celery, B.C., per lb

Cauliflower, per doz 90
Onions, per sack

01
5 00

50
50

3 50
5 25

02
60
50
06%

1 00
4 00
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East cind West

"iniiiiuHiik

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Nov. 8.—B. C. Sugar

declined 30c per cwt. now quoted $8.62.

Flour dropped 30c per barrel while bran

and shorts are down $2.00 per ton.

Lemons are reduced $L00 per case now
quoted at $10.50. Cranberries are

scarce at $12.50 per box. Beans are

slightly higher: B. C. white quoted at

$6.00 and Kotenashi $6.00 to $6.50 per
cwt. North West soda biscuits are
down 1"2C per pound. Hawaiian sliced

pineapple, 2s, quoted at $6.30 to $7.80
and 2y2S. at $8.80 to $10.45 per case.

There appears to be some price cutting
going on among the wholesale trade on
seedless raisins at which price they can
be considered good buying as later on
raisins are likely to steady at much high-
er prices. Canned tomatoes are firm
and it is anticipated that higher prices
will rule in the near future as the pack
is considerably below normal.
Beans Ashcroft. per cwt. . . .... 6 01)

Do., Kotenashi, per cwt G (10 6 50

Rolled oats, 80s 3 15 3 30
Rice, Siam 5 50 6 00
Japan, No. 1 7 35 8 00
Tapioca 7 00 8 00
Sago 7 00 8 00
Flour, per bbl 7 35

Sugar, pure cane, grant., cwt 8 62

Cheese, No. 1, Ont., large 2214 23

Alberta cheese, twins 22%
Do., large 22V4

Butter, creamery, lb 35 40
Do., dairy, lb 20 28

Lard, pure 3s 12 30 12 60
Eggs, new laid, local, case .... 15 00 16 00

Do., No. 1 storage, case 13 00
Tomatoes, 2 Vis 4 15 4 .^j

Pumipkin, 2'4s, case 4 40
Lemons, case 10 50

Com, 2s, standard case 3 35 3 60

Peas, 2s, standard case 4 20 4 30

New early June peas, case 4. 76
Salmon sockeye Is, case ... . 19 80 21 50

Do., Sockeye V^s, case 21 00 21 50
Strawberries, 2s, Ont., case . . 8 15 8 40

Raspberries, 2s, Ont., case .... 8 40 9 25

Gooseberries, 2s 11 30

Cherries. 2s, red, pitted 9 00 9 50

Peaches, 2s, halves 5 85

Do., 2s, sliced 6 25

Apples, evaporated, lb 18

Do., 25s, lb 18'/.

Pineapples, Hawaiian, sliced 2's 6 30 7 85

Do., 2'/2S, case ... g ,S0 10 45

Peaches, evaporated, lb 16 20

Do., canned, 2s 7 45 7 90

Do., 70-80S 11% 12'^

Prunes, 90-1003 10 10*

Potatoes, local, ton 20 OO 30 00

British Columbia
FROM VANCOUVER, BY WIRE

Vancouver, B. C, Nov. 8.—Best eggs
are quoted at 73 c. per doz. The best

grades of butter are quoted at 44c. while

cheese is bringing 23c. for B. C. and 24c.

per lb. for Ontario. Beef is quoted at

7c to OVzC Lamb is selling at 21c.;

mutton 17c.; veal 14c. and hogs at iKc.

per lb. Pure lard is quoted at 16i/4c per

lb. Okanagan onions are $5.00 to $5.50

per sack while other vegetables show no

change as compared with last week.

There is little change in fruit but busi-

ness in this line has been good.

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John, N. B., Nov. 8.—There are

few price changes in genei-al grocery

markets. Potatoes are quoted at $2.50

per barrel. Creamery butter is selling at

45c. while eggs are firm at 50c. per doz.

Cheese is fairly easy at 19c. to 21c. per

lb. for large and 2c per lb higher for

twins. Rolled oats in bags is quoted

at $3.50 and baiTels at $8.30.

Rolled oats, bag 3 50

Rice. Siam, per cwt 7 00
Tapioca, per 100 lbs SCO
Molasses, gal 68

Tomatoes, cans 2 00

Corned beef 3 00 4 OO

Onions, bag 4 75

Raisins, Valencia layers 24 30
Currants, cleaned 19

Prunes, 90 100, 25-!b. boxes 10%
Lemon peel 34

Orange peel 34

Citron peel 46
Walnuts 27

Almonds 22

Brazils 20
Peanuts 17

Filberts 17

Cocoanuts, bag 6 00
Potatoes, per bbl 2 50

Pork, clear, bbls., per lb 30
Pigs feet, per 20-Ib. pail 2 75

Hams, shoulder, per lb 20
Bacon, roll, per lb 28 .32

Bacon, side, per lb 32 36
Lard, pure in pails, lb 19

Lard, pure in tubs, lb 18.%
Shortening in pails, lb 14%
Shortening in tubs, lb O I414
Butter, creamery, prints 45
Butter, creamery, solids 42
Oleomargarine 25

Cheese, whole, lb. , 19 21
Chese, twins, lb 21 22

Eggs, doz 50
Su.gar, cut loaf, cwt 9 SO
Sugar., Stan., gran., cwt 8 20
Sugar, No. 1 yellow, cwt 8 00
Oranges. California, case .... 6 00 9 00
Lemons. California, case 9 00
Grape Fruit, Florida, case 7 50
Bananas, lb 09 10
Cornmeal, gran., bags 3 40

Wants Kingston
To Have Member
On Dom. Committee

Kingston, Nov. 8.—At a meeting of
the Retail Merchants' Association here
last week addresses on very important
subjects were delivered by the district

president, J. C. Waters, the dominion
secretary, J. C. Campbell, and Mr.
Jones, of the Retail Merchants' fire in-

surance department.
W. Y. Mills, president, occupied the

chair. Mr. Campbell, after dealing with
organization and membership, took up
the report of the minutes of the recent
dominion convention held at Winnipeg,
covering a great many subjects that are
of vital importance to the retail trade
in Canada.
He asked the local branch to send a

delegate to Ottawa to sit on the domin-
ion committee that would study and pre-
pare a course of action upon many im-
portant matters affecting the retail

trade. Some of these matters are:
parcel post and mail orders, income tax
penalties; N. S. F. cheques; grading of
potatoes and onions; buying and se'linsj

eggs by weight; prosecution for false
advertising; means for the prevention
of solicitation of money, prizes, etc., by
churches, societies and organizations for
sundry objects.

Other matters are: Manufacturers'
sales in retail .stores to the injury of
others; discrimination In prices by
manufacturers and wholesalers; manu-
facturers and wholesa'ers charging for
containers; taxing of maU order houses
doino: business outside the province.

-^

WINDOWS WORTH $100 A MONTH
(Continued from page 19)

doesn't get a square deal as some will

pay too much, while others will not pay
enough, because the cabbages vary in

size. With one or two exceptions such
as oranges and the like all fruits are
also sold by weight.
During the spare moments of the day

bulk lines that will not shrink are put
un in packages in different quantities so
that when there is a demand the cus-

tomer will not have to wait but can be
given the goods immediately. This is

particularly helpful during the rush of

putting up orders.

Turning over the stock as often as

possible is something that Mr. Fortune
believes is a necessary thing as the

stock is then always fresh and clean. He
makes a policy of turning over his stock

every three weeks. This also necessi-

tates tying up less capital.
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Sells 75 Pounds Weekly of One Kind
Of Fish During the Cold Weather

Simcoe Merchant Stocks a New Brand of Fish
and After Introducing It Maintains a Weekly
Turnover at High Average—Has No Waste in

Selling Bacon

UR SALES of a special line of

I
fish that we had not sold until last

winter, averaged 75 pounds week-
ly for the greater part of last win-
ter," A. L. Jeffries, grocer at Simcoe,
Ont., told a representative of Canadian
Grocer recently. The sale of fresh fish

and smoked fish in the grocery, during
the cold months was being discussed.

Mr. Jeffries devotes a good deal of at-

tention to the sale of fish in his store

dtiring the winter. The fish referred to

in the opening sentence, was a certain

kind of salmon that Mr. Jeffries had
not previously stocked. He introduced

it by displaying it in the window and
by telling his customers about it on the

telephone and as they came into the
store. He was more than gratified

with the way it took with his custom-
ers. His turnover each week was in the

neighborhood of seventy-five pounds,
and this fish brought constantly re-

peating business. People wanted it

again after giving it a trial, and Mr.
Jeffries found it one of the quickest

moving lines he had in stock.

Sales of bacon are on a fairly large

scale in Mr. Jeffries' store. He car-

ries only one line, and he believes that

in adhering to this policy he can main-
tain a better bacon trade. The quality

of the bacon he stocks, he believes to

be beyond question, and as his custom-
ers like it, they tell others about it, and
he is of the opinion that in this way his

reputation for carrying only the best

bacon is maintained, and his turnover

increased. He declares that he never
has any waste in the sale of bacon. He
has a meat slicer, making it possible

for him to cut it as his trade desires,

and he never has to sell the ends at a

reduced figure for the reason that he
always works in the ends with the bet-

ter parts. Following this plan he elim-

inates waste and has no comp^laints

from his customers.

"The Difference in Price is

A Difference in Quality"

"But the 'Cut-rate' Stores Do Not Say So,"
Says Merchant in Small Town in British Colum-

bia—The Case of Bacon for Instance

LUCERNE, B. C. — "You might
think," said L. N. Gowdy of Lu-
cerne, B. C, to Canadian Grocer,

"that the cut-prices advertised by the

large city stores in the metropolitan

newspapers only cause a hardship to the

small merchants serving the same field.

I want to tell you that in the smallest

hamlet in the furthest settlement, the

city papers are received at least weekly,

and the prices quoted are carefully not-

ed. Even those who do not intend, nor

would be bothered to send to Vancouver
or Edmonton for the goods so quoted,

come to the small town grocer with the

city prices memorized, and are vexed at

the difference in price, although their

reason might tell them, if their exper-

ience had not shown, that freight alone

is a big factor in the difference.

The Diflference Is Quality
"Furthermore, the large city cut-rate

stores are not strictly honest in their

advertising. Though the cash customer
is in a position to see for herself that

the bacon she is buying for the low price,

while packed by a packed by a packer of

national repute, is only his fourth grade,

is quite fat, etc., the more remote cus-

tomer who only sees the well advertised

name, and the sheap price imagines that

"her" kind of bacon is being sold at that

reasonable price, and that the local deal-

er is simply gouging her. I found that

the best way to answer this charge, (for

I have a good bacon business and want
to keep it) was to get a bacon like the

grade advertised, and show it to my
customers with the statement that they

could have it at the samg price at which

the city buyers were getting the same
grade. It was, of course, all fat and not

at all what my customers would accept.

F'UT ONE OVER ON THE BUTCHER
(Ansonia Sentinel.)

A dignified-looking woman stepped

up to a showcase in the meat market, and
after she had bought several pieces of

meat, she asked:

"Have you any shinbone that I could

use for soup stock?"
"Just the thing," responded the oblig-

ing clerk as he took up a long shinbone

and knuckle and balanced it on his left

hand.

"What is it worth?" asked the woman.
"Just a half-dollar," said he.

"It is such a large piece, would you
mind cutting it at the joint?"

After cutting off the large knuckle he

again balanced the long slim shinbone

on his hand and said:

"You may have this for 40 cents."

The woman looked at the piece for

a moment, then at the knuckle and

said:

"Is that piece you cut off worth only

10 cents?"
The clerk hesitatingly replied:

"Yes, madam."
"All right," said the woman, "I'll

take that knuckle."

The clerk waited a moment, looked at

the woman, then actually laughed aloud.

But he was game and willingly wrapped
up the 10-cent soup bone.

FALLING OFF IN EARNINGS OF
WESTERN CAN. FLOUR CO.

In the Western Canada Milling Co.

annual report, net profits for the fiscal

year ended August 31, were $325,970,

as compared with $414,723 in the pre-

vious year. This is equivalent to earn-

ings of 11.3 per cent, on the company's
capital, as against 16.6 per cent, in 1920,

and 17.5 per cent, in 1919.

Total assets are $266,179 higher at

$5,789,541. Real estate buildings, and
equipment are rated at $2,274,714 com-

pared with $2,465,701 a year ago. In-

vestments are higher at $966,318 com-
pared with $814,288. Current assets are

up $25,136 to $2,448,507. Among the lat-

ter, accounts receivable have risen from
$291,547 to $474,560, while cash. on hand

and in bank is $218,618, compared with

$79,000 last year. The company's Vic-

tory bond investment remains unchang-

ed at $469,650.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, November 9.—There is little change in the produce
prices and a slightly stronger market is evident vi^ith smaller
market. Pork is experiencing a reaction after the drop in

offerings. The demand for fresh pork is improved, but there is no
change in the weak condition of beef. Prices on poultry are weak
at the lower level which after the decline of a week ago is just
being felt in wholesale prices. Butter is much stronger with some
advances and a better demand. The cheese market shows some
improvement with a demand for export to the United States and some
enquiry from England. Eggs are very strong in price and further
advances would not be surprising. Bacon and smoked meats show
some improvement in demand with a more steady market. Cod fish

is slightly lower in price, and an effort is being made to increase the
demand so as to help the Labrador fishermen.

MORE STRENGTH IN BUTTER
Montreal
BUTTER.—The butter market is hold-

ing a strong position with a good de-

mand both locally and for export. No
definite change in price has occurred but
in some cases the price has advanced
one cent a pound, in others it is just

in a strong position with the liklihood of

of an advance
BUTTER—

finest creamery prints
Creamery solids

41

40
42
41

IMPROVEMENT IN CHEESE
Montreal. —

_

CHEESE.—The cheese market shows
some improvement with a demand from
the United States and some enquiry

from England. It is reported that but-

ter and cheese is being found in Europe
to meet England's needs and this is

seriously hurting the Canadian cheese

market. The situation shows some im-

provement hawever but no change has

occurred in local wholesale prices.

Larere, per lb 21
Twins, per lb 20

Old White . «0
Triplets, per lb 22

Fancy old cheese, per lb 30 33
Stilton, per lb 35
Quebee 20 21

STRONG MARKET FOR EGGS
Montreal

EGG.—The egg market is in a very

strong position with a big demand for

all grades and with it such a tax on

storage supplies that it seems appar-

ent that higher prices will follow in the

near future. New laid eggs are selling

at from 60c to 65c, while extras are of-

fered at from 75c to 80c with a good
demand. Fresh eggs at 50c and No.
I's at 43c to 45c are moving freely.

New laid 60 65
Extras 75 80

Fresh selects 50 56

Do., No. 1 43 45

COD PRICES LOWER
MontrAnl.

FISH.—The critical situation facing

the Labrador fisherman has resulted in

a lower price on cod and an effort is be-

ing made to increase the consumption
of cod and some others lines so as to

help these fishermen who are faced with

starvation since they are finding it diffi-

cult to find a market for their catch.

This is about the only change in the

fish market which is enjoying an im-
proved demand.

FRESH
Market Cod, fresh 06
Steak Cod OW
Gaspe Salmon 22
Dressed B. C. Salmon 25
White fUh 18

Haddock OTVa
Halibut, fresh 2«
Trout, lake 18

Chicken halibut 16

Sword fish 20
Flounders 10
Dreaeed Pike 12
Macikerel : 18

FROZEN
Halibut 22
Chicken halibut 16
Market cod 05V2
Steak cod « 08
Doree 15
Qualla salmon 11
Dressed B. C. Salmon 23

OYSTHUIS
Shell oysters, bbl 10 00 IS 00
Standard—Per No. 1 can 2 60

Do., No. 3 can 7 €0
Do., No. 6 12 25

Jars—1 doz 5 Of.

SMOKED MEATS IMPROVED
Montreal.

SMOKED MEATS. — The domestic

and country demand for smoked meats
shows some improvement with good of-

ferings on the market. The tone of the

market is steady and no change has
occurred in prices.

BACON—
Breakfast, best 30 43

Smoked breakfast 35 42

Cottage rolls 32
Picnic hams 22
Wiltshire 32 35

MEDroM SMOKED HAMS—
Weight, 8-14, long cut 30 34

Do., 14-20 2» 32
Do., 20-25 26 28

Do., 25-35 26
Over 35 lbs 24

COOKED MEATS UNCHANGED
Montreal.

COOKED MEATS.—Prices on cooked
meats remain unchanged. The demand
at this season is small and as prices of

hams have been coming down the mar-
ket is in general, weak although no defin-

ite changes are in sight.

Jellied pork tongues 35

Jellied pressed beef, lb 87
Hams, cooked 62 66
Pork pics (doz.) ....

Sausage, pure por1< 20
Ox totixit, tins 65
Mince meat, lb 15^4
Head 'jheese, 6-Ib. tins, per lb 10

HOG MARKET IMPROVED
Montreal.

FRESH MEATS.—The hog market
shows some improvement following the

weakness that occurred a week ago. This

is a reaction that was expected since

offerings were withheld at the low

prices. The offerings are now light with

selected live hogs quoted at $0.25 and

$9.35 per cwt. The de^nand for dressed

hogs shows improvement. There is little

change in the beef market which re-

mains weak with prices easy.

BARRELED MEATS UNCHANGED
Montreal.

BARRELED MEATS.—There is no

change in barre'ed meats. Prices are

fairly steady under a limited demand.

Family back, hbl 40 00
Clear fat yurn 30 00
Heavy miess pork (bbl) 30 00

Plate beef 22 00

FRESH MSATS—
Hogs, live (selected off cars) . . ft 50 10 00

Abattoir killed, 65-90 lbs. ... 17 18

Fresh Pork-
Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) .. 20

Fresh Beef—
(Cows) (Steers)

Hind quarters ... . 10 13 10 15

Front quarters . . 05 07 05 08

Loins 15 23 28 30
Chucks 07 08 08 09

LARD MARKET WEAK
Montreal.

LARD—The lard market shows no im-

provement and the demand is somewhat
limited. The market is weak following

the trend of the hog market and as sup-

plies on hand are fairly heavy this is

directly reflected on the market.

Tierces. 60 lbs 16 17

Pails, 20 lbs 17 18

Tubs, 20 lbs 16% 1(7'%

Bricks 18 20y2

LETTERS TO THE EDITOR
Vancouver, B. C, Oct. 14—21

Editor Canadian Grocer,

We have just received your issue No.

40, featuring the opening of the fall fish

season, and must congratulate you on

the same.
We think there is room for every great

development by the retailers in the sale

of fish, and we are sure that any in-

formation that you can give them re-

garding the different qualities, and me-
thods of selling, storing, etc., will be of

great benefit to them.
Yours faithfully

Harry Hall & Co., Limited.
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ONTARIO MARKETS
TORONTO, November 9.—The butter market remained with a

firm tone v^^hile cheese continues with easy tendencies. Quota-
tions on new laid eggs can be considered purely nominal as

there are so few arriving that as far as dealers are concerned, they
are off the markets. Storage eggs show a good movement with quo-
tations unchanged as compared with last week. Lard prices are
slightly lower but shortening is unchanged. Cooked hams are lower
under a quiet demand. No changes are recorded in smoked, salt,

and barrel meats but the market for these lines has easy tendencies.
The hog market has been steadier during the week. Poultry and
fish are unchanged.

BUTTER HOLDS FIRM
Toronto.

BUTTER.—The situation is practical-

ly unchanged as compared with a week
ago. The market is firm with no change
in quotations.

BUTTER

—

Creamery prints 42

NO CHANGE IN CHEESE
Toronto.

CHEESE—The same easy tone which
was reported last week continues in the

cheese market but no new developments
have materialized. Quotations are also

unchanged.
CHEESE—

Large, new 19 21
Do., June 2'5 26

Stilton, new 25

Twins, Ic 'higher than large cheese and trip

lets 1% cents higher than large.

FIRM EGG MARKET
Toronto.

EGGS.—The strength in the egg mar-
ket continues and new laids as far as

dealers are concerned are practically off

the market. The price asked by pro-

ducers for new laids is very high and
dealers are showing little inclination to

purchase. New laids on the local farm-
ers' market are selling from 85c to 95c

per doz. Storage supplies are firmly

held at unchanged quotations.
EGGS—
Selects
No. 1

51

46
55
47

LARD DROPS HALF CENT
Toronto

LARD.—The market continues with
an easy tone. Quotations are reduced
one cent per pound making one pound
prints 18c • and on the tierce basis 16c

per lb.

LARD—
Tubs are VnC higher than tierces and pails one

cent higher than tierces.

Mb. prints IS
Tierces, 400 lbs 16

MARGARINE MORE ACTIVE
Toronto. .

MARGARINE.—There appears to be
a steadily improving demand for mar-
garine. The spread in the price between
hutter and margarine is about 18c per
pound, whereas the usual spread is

around 8c to 10c. This difference in the
spread, no doubt, can be attributed to a

large extent to the increase in the de-

mand which has developed in the past
few weeks. The best grades of margar-
ine are quoted at 23c to 24c per lb.

MARGAiRINE—
Margarine. No. 1 23 24
Do., No. 2 20

COOKED HAMS REDUCED
Toronto.

COOKED MEATS. — Another reduc-

tion of from one to two cents per pound
is announced on cooked hams. Ordinary
round trimmed are quoted at 43c to 44c

and square pressed 46c per lb. Other
cooked meats are unchanged under a

quiet demand.

COOKED MEATS—
Boiled hams, lb 43 44

Do., square pressed 46

Boiled shoulders, lb 35

Head cheese. 6s, lb 10
Choice jellied ox tonsrue, lb 65

Jellied pork tongue 38
Bologna 14 18
Macaroni and cheese loaf, lb 23

Above prices subject to daily fluctuations of

the market.

NO CHANGE IN CURED MEATS
Toronto.

PROVISIONS. — The market for

smoked, salt and barrel meats is un-

changed as compared with a week ago.

The situation is an easy one.

Hams

—

Small, 6 to 12 lbs 28 30
Medium, 12 to 20 lbs 28 30
Large, 20 to 35 lbs., ea. lb.. 20 24
Heavy, 35 lbs. and upwardis 18

Back»—
Boneless, per lb 44 45

Rolled, per lb 49

Peameal 38 41

Bac0B

—

Breakfast, ordinary, per lb. . . 25 32

Do., special trim 36

Cottage rolls 0251/2
Roll, per lb 21

Wiltshire (smoked boneless) lb 261V2

Do., three-quarter cut 30%
Do., middle 32%

Dry Salt Meata—
Long clear bacon, av. 50

—

70 lbs 19%
Do., aV. 80-90 lbs 16 1/2

Clear bellies, 15-30 lbs 18% 21%
Fat backs, 10-12 lbs 13% 15%
Out of pickle prices range about 2 cents per

potind bolow correspondingr cuts above.

Barrel Pork

—

Mess pork 31 00
Short cut backs, 200 lbs 38 50

Picked rolls, bbl., 2J0 lbs.—

Lightweight 39 00
Heavy 33 00

Above prices subject to daily fluctuations of the

market.

SHORTENING UNCHANGED
Toronto

SHORTENING.—The market has eas-

ier tendencies but there are no changes

in quotations to record.

SHORTENING—
1-lb. prints 16 1«%
Tierces, 40O lbs "3%
Tubs are %c higber than tiercaa and pai.s ne

cent hig'her than tierces.

HOG PRICES STEADY
Toronto

FRESH MEATS.—The market ruled

steadier during the week on all lines.

Hog prices were little changed, prices

remaining on last week's basis of |9.00

fed and watered, although some went to

outside buyers at 25c higher. In dress-

ed meats there are no changes as com-

pared with a week ago.

FRESH MEAT—
Dressed, light per cwt 14 00 16 OO

Do., heavy, per cwt 10 00 12 CO

Live, off cars, per cwt 9 25

Live, fed and watered', cwt 9 00

Live, f.o.b. per cwt 8 50

Fresh Pork

—

Legs of pork, up to l® Itw 20

Fresh hams, lb » 2.2

Tenderloins, lb 2 ?2,,
Picnics, lb 12^
Montreal shoulders, lb * 1*

Boston butts, lb 1'

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 13 16

Front quarters, lb 05 08

Ribs, lb 14 20

Chucks, lb 06 08

Loins, whole, lb 20 23

Hips, lb 10 12

Cow beef quotations about 2 cents per lb. below

above quotations.

Calves, lb 18 1*

Spring lamb, lb 16 18

Yearling lamb, lb 08 «• 10

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the murket.

FISH MARKET ACTIVE
Toronto.

FISH—There is a brisk demand for

fish both in the city and from country

points. Market conditions are steady

with no change in quotations.

FRESH SEA AND LAKE FISH

Cod steak, lb 1* 11

Do., market, lb 09

Halibut, chicken 16 17

Do., medium 21 22

Whitefisb, Georgian Bay 17 18

Fresh Herring 08 09

Flounders, lb 09 10

Fresh trout, lb 10% 11%
Hadock 09 10

Spring Salmon 24 25

Fall salmon 12 13

Cohoe salmon « 19 "20

Mackerel 12 13

Yellow pickerel, lb 17

Oysters, No. 1 tins 3 25

Do., No. 3 tins ^ 25

Do., No. 5 tins 16 00

Do., glass jars, doz S' 00

Do., shell, per bbl 18 00

FROZEN FISH

Halibut, medium 21 22

Do., chicken 16 17

Do., Qualla 13 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 23 24

Sea Herring OTA 08

Brill 10 11

SMOKED FISH

Haddies, lb 10 12

Fillets, lb 17

Kippers, box 2 25 2 75

Bloaters 2 00

Ciscoes, lb 1*

Salmon snack, lb 24

Digby chicks, 5 to bundle 1 00

Boneless Digbys, 10 lb. box 1 50

Shred cod. i>ox 24 cart 2 20

God. 1 lb. tablet, box 24s 3 20

QaaU on toaat, lb "14
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POULTRY TENDS LOWER
Toronto.

POULTRY.—Receipts of poultry have
been heavy w^ith a tendency in all lines
toward lower prices Turkeys were in

liberal supply in anticipation for the
Thanksgiving trade but the demand was
not up to expectations. It is thought
that the turkey supply throughout the
country this year is a great deal larger
than it has been for the past couple
of years and many fine ones weighing

CANADIAN GROCER
from five to twelve pounds were offered
during the week.

Prices paid by dealers

—

T, ,
Live. Dressed.

J,l':\^y^
•• 35 45

Chickens, spring o 22 25
goo^.ters 12 15
bowl over 5 lbs o 20 23
Fowl. 4 to 5 lbs ; ; 1'5 20
tow], under 4 lbs OIO 16
Guinea hens, pair 1 25 1 50
Geese

(j 2,3
Ducks, 4 lb. and over 6 20 28

Prices quoted to retail trade: Dressed:
T"'-><f.ys 415 55
Ducklings 25 35
Hens, heavy 30
^«=e '.'..'.'. '.'.'.'.

.S2

WINNIPEG MARKETS
WINNIPEG, November 9.—The hog market maintains an easy

trend although prices are unchanged. The butter market shows
tnna .!!h ''f^"^®'

^ut cheese is slightly easier. Eggs maintain a firmtone and storage stocks are getting low. There is a good demand forboth ham and bacon. Poultry is easy under heavy receipts. Lardand shortening show no change. The demand for fish is fair

BUTTER UNCHANGED
V\ innipner

BUTTER.—There is no change in the
local butter market. The demand is good
for imme iate requirements and quo-
tations remain unchanged. Best" grade
creamery butter is quoted at 42 per lb.

BUTTER—
Creamery, best table grade 42Creamery best table grade . 40
Margarine 21 » 2^

CHEESE MARKET LOWER
Winnipeg, _^___

CHEESE.—The cheese market is low-
er with prices down one half cent on
Ontario large. A short time ago the
market showed a firmer tone but how-
ever it has reacted on account of heavy
stocks being held in the East. Ontario
large is quoted at 19 1-2 with twins at
20 l-4c and triplets at 20 l-2c per lb.

CHEESES—
Stilton cheese, large, lb 23

Ont.. large, lb ',]]] IfliU
Ont., twins, lb 201^
Ont., triplets, lb (y 20%

EGGS HOLD FIRM
Winnipeg

EGGS.—The egg situation continues
firm with practically no new laids ar-
riving, and stocks in storage are report-
ed, low. New laid in cartons are quoted
to the trade at 53c with No. 1 candled
at 43c per doz.

NO CHANGE IN COOKED MEATS
COOKED MEATS .— There is no

change in the market for cooked meats.
The demand is limited and prices show
no change.

COOKED MEATS—
Best quality, skinned, 8-14 lbs.

Do., 13-16 lbs

Roast ham, lb

Roast shoulders, lb
Pork tongues, lb

Head cheese, 6-lb. tins, lb. .

Jellied ox tongues, lb
Luncheon cooked meats, lb. .

46
46

48
31
33
14
53
16

SMOKED MEATS STEADY
WinniP'g. _^___

PROVISIONS.—There is no change in
quotations since the recent decline on
ham and bscon. There is a fair demand
for ham while bacon is finding a ready
sale.

Hams

—

8 to 16 lbs., per lb
16 to 20 lbs., per lb
16 to 20 lbs., per lb
Bonele.ss, 8-14 lbs., per lij. ..
Skinned, 14-18 lbs., per lb. ..

Skinned. IS to 22 lbs., per lb
Bacon, 6 to 10 lbs., lb
Cottage rolls, boneless
Bellies, 6 to 10 lbs., per lb.

40

40
40
30
40

40
47

24
32

HOG MARKET UNCHANGED
Winnippff.

FRESH MEATS.—There is no change
in the hog market and live selected hogs
are quoted at $10.50 per cwt. Butcher
heifers are selling fairly well and best
quality are quoted at $4.00. The calf
market is showing strength and best
quality is quoted from $4.00 to $4.50
with medium kinds ranging from $3.00
to $3.50. The sheep and lamb market is

maintaining a firm tone and lambs from
fair to good quality are quoted from$6.-
50 to $8.00 with mutton sheep quoted at
$3.50 to $4.50.

Selected, live, cwt 10 50
Heavier 5 50 » 60
Light 10 00 10 50
Sows 5 60 6 50

FreBh Pork-
Legs of pork, up to 35 lbs., lb. 22 29
Spare ribs 16
Loins of pork, lb 27 30
Fresh hams, lb 24 30
Shoulders 16 18

Fresh beef—from st««ra and heifen—
Hind quarters, lb W/2' 13
Front quarters, lb 05% 07^4
Whole carcass, good grade, lb. 07 10

Mutton

—

Choice, lb jg
Choice long hinds (leg and loin) . . 24
Choice Stews 07^

Lambs—
Choice. .30-45 lbs 20

Veal'
Good veal, 40 to 80 Iba., hind

quarters 21

November 11, 1921

POULTRY PRICES LOWER
Winnipeg. ^__^
POULTRY.—The market continues in

an easy position. Storage operations to
any great extent have not yet com-
menced and there is little competition.
Heavy receipts are arriving with the re-
sult that the market is easier. Broilers
are quoted from 36c to 38c with chick-
ins at 32c. to 34c. and fowl at 24c to 26c.
per lb. Young turkeys are arriving and
are quoted at 48c per lb.

POULTRY^
Broilers, I'/a to 2 lbs., per lb 36

Do., 2 to 214 lbs., per lb 3«
Chickens, 2',i to 3V2 lbs., per lb 32

Do., 314 lbs. and up, per lb 34
Fowl, ,314 lbs. and under, per lb 24

Do., 3V4 lbs. and up. per lb 26
Turkeys, young, per lb 48

LARD MARKET STEADY
Winnipop.

LARD.—There is no change in quot-
ations on lard or shortening. Lard in
tierces of 400 pounds is quoted at 15c
with shortening on the same basis at
14c. per lb.

Pure lards. No. 1 quality, per lb.
(in tierces. 400 lbs.) fl 15

Do., wooden pails. 20 lbs. pail ....... 3 40
Shortening, tierces of 400 lbs 14

per pail '

3 20

FISH MARKET UNCHANGED
W'nnip"**

.

FISH.— Lake Superior herring in 100
pound sacks is quoted at $3.00. Halibut
is lower at 13 l-2c. Red Spring Salmon
in ful boxes is in good demand and is

quoted at 20c. Smoked fish has shown
a slight decline on many lines.
Black cod. lb

Brilli, lb 6"09
Herrings. Lake Superior, 100
lbs., sacks, new stock

Halibut, chicken, cases 300 lbs . .

Do., broken cases

Salmon—
Cohoe, full boxes, 30O lbs

Do., in broken cases
Soles
Whitef ish

Do., broken cases
Do., Western, 20-lb. boxes, box . .

.

Bloaters, Eastern National, case . .

.

Haddies. 30-lb. cases, lb
Do., in 15-lb. cases, lb

Kippers, East. Nat, 20 eonnt.
per count

Fillets, 15-lb. boxes, lb. ...

SALT FISH
Steak Cod, 2s, Seelys, lb. ...

pails, per pail
Do., mixed, 9 lb. pails, per pail .

.

3 00
18 V2
i4y2

16

17

09
121/2

13
2 10
3 60

12

12%

3 00
17

1 00
95

What is Centrifugal Sugar?

Centrifugal sugar ig also known as
"raw" sugar and more locally "brown
sugar." It gets the name "centriiugal"
from the fact that the uncrystallizable
syrup mixed with the crystals after
the juice of the cane stalks or the beets
have been condensed through purifica-
tion, evaporation and filtration into sy-
rup and later formed into crystals
through the method of the vacuum pan,
is separted by centrifugal machines.
These machines revolve at high speed
inside an iron casing and the action of
this centrifugal mechanical force causes
the syrup to be ejected into a casing,
whence it drains into a receiver. What
is left is called "centrifugal." The re-

maining syrup, of course, is what is

commonly known as m>olasses.
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Don't Overlook
This Season's Special

Headcheese!

QUALITY in Headcheese should be your first consid-

eration now that the season is on when a good brand of

Headcheese sells well. You can always be assured of a uni-

form grade in Davies' Headcheese with a standard of quality

that is always kept up to the mark.

Quality in Headcheese is the one thing the housewife

demands. She will go to the store that sells that "Quality"

brand. Be sure of this trade by featuring prominently

Davies' Headcheese

Made under Government supervision in the white-tiled kitchens of

the Wm. Davies Co., Limited, at Toronto and Montreal.

Write us for prices—or ask our sales-

man for particulars

In Convenient Packages

One-Pound Moulds

Six-Pound Tins

20-lb. Pails
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n^HE FAME OF MACKINTOSH'S TOFFEE DE LUXE
has spread over the Seven Seas, for the Briton in the far-

flung Outposts shows his Nationahty in his love for this pure

Sweetmeat.

It is as much the National Toffee as the Union Jack is

the National Flag—literally the " Sweet of Empire."

CANADIAN SHIPMENTS regularly made and STOCKS held by

H. V. PRATT, 325, Railway Street, VANCOUVER, B.C.
to whom all CANADIAN enquiries should be addressed.

Maekintosh'sTbfleedeluxe
—the premier British Sweetmeat,

The Toffee with the largest sale in the World—and made
in the largest Toffee Manufactories in the World,—by

i JOHN MACKINTOSH & SONS, Ltd.,

Toffee Town, HALIFAX, England.

i
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BRUNSWICK BRAND
(Ready-to-Serve)

CANNED SEA FOODS

SPEEDY SELLERS
Convenience, excellent flavor, and reasonable

price—these are the three outstanding quali-

ties of Brunswick Brand Sea Food Delicacies,

that have made them such remarkably fast

sellers. Since they are ready cooked their

handiness appeals to every housewife and

with campers and picnickers they are excep-

tionally popular. Keep Brunswick Brand Sea

Foods well displayed during the late Summer
days and get this profitable extra business.

'/4 Oil Sardines

Finnan Haddies

Kippered Herring

Clams
'/4 Mustard Sardines

(Oval and round tins)

Herring in Tomato Sauce

Connors Bros., Limited
BLACK'S HARBOR, N.B.

Winnipeg Representatives:

Chas. Duncan & Son, Winnipeg, Man.
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Canadian Grocer is Worth Dollars

To This Grocer

ii f JUST want to tell you that the Canadian Grocer
is worth dollars to me," remarked C. W. Caple,

Walkerville, Ont., to a representative of Canadian
Grocer the other day. "On several occasions I have
followed the advice given in Grocer market reports,

and it has meant money to me. For instance, a short

time ago you advised the buying of California raisins

at the price ruling at that time. I did so, and to-

day the wholesale price is two cents higher than
what I paid for them, buying as you advised. I also

heeded your advice in regard to the buying of sal-

mon, and now have a nice supply of sockeye that

could not now be bought at what I paid for it. Your
information on the sugar market has been my guide
in purchasing sugar supplies, and I have bought
only as my requirements demanded. Consequently
I have not lost money. I read your paper the

minute it comes to me and I would not be without
it."

The big reason why subscribers continue to take the

CANADIAN GROCER year after year is because

it pays them to do so. Archie Tait, a Bowmanville,

Ont. retailer, reminded us this week he had been a

continuous subscriber for some twenty-five years.

The above also explains why the advertisements in

CANADIAN GROCER are read.
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Matches That Never Annoy

People who buy matches buy them for just one
purpose—to light when needed.

The necessity of hunting for a real match
among headless sticks or broken pieces is a

keen source of annoyance to every match user.

Eddy's Matches never annoy because every
match in every Eddy box is a good match.
Clean sticks and firm heads that light without
fail and burn steadily without spit or sputter.

The "Silent Five" line pictured here is one of

Eddy's best sellers. Safe, sure, silent striking,

and non-poisonous, they are a worthy product
of a house with some 70 years' match-making
experience. No after glow when blown out.

An Eddy stock will enable you to meet
every match buyers requirements. More
than 30 different varieties—a match for
every purpose.

The E. B. Eddy Co., Limited
HULL, CANADA

D<m: •c^c

The new macaroni

"Tasty Cuts
>»

Tasty cuts is delicious, superfine macaroni
cut in convenient lengths.

It conies in attractive cartons wrapped in

wax paper which keeps it fresh and crisp in

any c'lmate.

Made in our new modern plant and dried by
electri'Mty, it has a flavor all its own.

The eonlonts of one package provide a de-

licious dish lor a family of five.

lOc. per package Retail

Get it from your jobber or write direct

Dominion Macaroni Company Limited
Sales Office: HAMILTON - ONTARIO
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BABY'S OWN SOAP
50% PROFIT

Freight Prepaid. Minimum Quantity 2 Gross.Buy Direct From the Factory.

$38.40 less 20% and 5% - $29.18
Sell at 15c per cake - - $43.20

In Sask., Alta. and B.C. add 60c per gross and retail at 50c per box of 3 cakes.

ASK FOR PRICE LIST OF OTHER LINES

ALBERT SOAPS, Limited, 168 McCord St., MONTREAL, Que.

Y & S

STICK LICORICE

in 10c Cartons

DUMIiijHi
Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

f^liililiiliaililiiiliEillilililllillllliliiliaillllliilElEiilillfg

I ''Saxonia Brand Fruits" I

iiiii

Selected

Cut^Gxe<l

m Packed in half and one-pound packages.
lllllll

niiiii

S PRESERVERS OF
ILUU

"ran Candied, Glace, Crystallized and Drained, Citron,

|[|»>| Lemon, and Orange Peels, Pineapple, Ginger, Assorted
5 Fruits, Bigarreaux Cherries, Maraschino Cherries, etc^
iiiin)

limit ^^

I Saxonia Fruit Preserving Co., Ltd.
Ullll

Factory

S First Avenue and Ernest St., Montreal, Que.
BliH

*JJ
Sole Agents for Canada

S! The John T. McBride Co., Limited
•nijj 189 St. James Street, Montreal, Canada

Inna

rUtillElllilBlilliaiilBlilililllllililililllEI lillliltlilililii

^^'^^Ji

1

pi^igDE

CANADA

nAPLESYROP

£.-^-r^:_.y;

•~'^^!^—

W

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Maektnxit & Co., Limiwd, Winnipeg, R«gina, Saakatooo, Calgary ana Edmot-
tou; Oppinhaimer Bros., Limittd, V<ncouv«r, B. C; S. H. P. Mackenzie tc Co.. 95 King St., E. Toronto, Can.

J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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How "Canadian Grocer

Is Read

A Confectionery Manufacturer reproduced

—in his advertisement in this paper—a cut of

a grocer's window display, containing his pro-

ducts, with special fixtures and display cards.

Many retailers wrote for the display cards and

window fixtures to use themselves. A sugar re-

finer used a similar announcement with similar

results.

CANADIAN GROCER is published week-

ly. It is national—covers the better trade in each

province. Member of Associated Business

Papers and of Canadian National Newspapers

and Periodicals Association. Circulation is in-

dependently audited by Audit Bureau of Circu-

lation.

Every issue is practical—that's why the ad-

i^ertisements as well as reading matter are closely

read.

Be sure your announcement appears in the

Annual Fall, Christmas and Winter issue.

Early forms now closing.

CANADIAN GROCER
Montreal Toronto

Vancouver
Winnipeg

Publication Office : 153 University Ave., Toronto

l!|l|lllll|i|'

A 25c Counter

Proposition
SELLS ON SIGHT

MAKES BIG PROFITS

"Mohican" envelope packages in
neat little counter display stands
make more profit, for the space
used (size 5 1-2" x 2 1-2"), than
anything else you handle.'

A Montreal store sold over 300
in the first four days—making
over $30 profit.

"Mohican" picture balloons are a
novelty—men, women and child-
ren will buy. In these stands they
take practically no room — are
easily handled—interfere with the
sale of no other goods.

" COST:
$24 per Gross
RETAIL for $36

To convince you of the
money-making possibilities
of this line we will send to
well-rated merchants 6 doz-
en on approval at a special
Introductory net price of
J10.80. These will retail
for fl8 and will (five you a
very quick profit of $7.20.

"MOHICAN" BALLOONS IN
CHRISTMAS PACKAGES. WHEN
ORDERING ASK FOR ILLUS-
TRATED PRICE LIST.

ROBERTSON & MURPHY, LTD.
245 St. Paul St. W., Montreal
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GRAPES
We are importing* for present con-

sumption cars of

California

Emperor Grapes
in lugs, weighing about 24 lbs. net each,
and selling to-day at $4.00.

Also

Emperor Grapes
in barrels—for later use.

And

Almeria Grapes
of first quality, in barrels, for winter
trade.

Look to us for your supply of Grapes—Quality and Prices and Service are
right. J ^

prrE & CO. LTD., TORONTO
Wholesale Importers

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

INDEX TO ADVERTISERS

Acadia Sugar Refining
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'^BUYERS' MARKET GUIDE
Latest Editorial Market News

.r, L ^i

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.
Special price on
Grate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and
more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
BeM Enflish Mak Vinegar

QUALITY VINEGAR
Whhe, Cottdl A Co.. CuabcrwcII, London, Bok-

Arenta

W. T. COLCLOUGH. Room 203-23 Scott Bt.

Toronto

TROYAN-DUNWOODY CO.
Conftderation Life BnUdinr

Winnipeg. Man.

OPPBNHBIMBS BROS.. LTD.
VaneOBTor, B. C

BAIRO A CO.. Mcreluuito, St. John's. Nfld.

Order from yonr Jobber today

"SOCLEAN"
the dnatleoo aweeoinr compound

SOCLEAN, LIMITED
Manofacturen TORONTO, Ont.
Montreal Agents :—Vicrneault & MaeGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Atrents:—W. R. Barnard. 874 Bank St

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS. GREEN
MOUNTAINS. Loadinc daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
The "want a;d." has rrown from a

little used force in (yusinea* Itfo Into
one of the rreat neceoaltieo of the pre-
sent day.

Business men nowadays turn to ithe

"want ad." as a matter jf eourse for
a hundred small services.

The "want ad." eets work for work-
ers and workers for work.

It sets clerks for employers and finds

employers for clerks. K brings to-

gether buyer and seller, and enables
them to do business though they maj
be thousands of miles apart.
The "want ad." is the great foroe in

the small affairs and incidents of daily
life.

GOOD TOBACCO CROP

IN ONTARIO

The tobacco crop of

south-western Ontario for

the present season is esti-

mated, in round figures, at

6,000 acres, with a yield

of 6,500,000 pounds.

Of this, 2,186,000

pounds are flue-cured auid

4,000,000 pounds white

hurley, the rest being di-

vided between snuff and
cigar tobacco. The flue

tobacco is one of the best

ever produced and the

white hurley will have a

much better body and
probably a brighter color

than last year.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper (or pafata,

Jam, cocoa, spices, dnic speelal-

ties and household utllltlM.

ROSS CAN CO. LIMITBD,
BowmanTlIle, Ont.

PRINTED
BALLOONS

Most effective to announce
special sales, anniversaries
and other merchandising )

events. Novel—Inexpensive.
Trade marks—Special de-
signs—and any wording can
be imprinted.

247 St.Paul
St. West,
Montreal

Humummi WSSk

SayYou Saw It In

Canadian Grocer,
It Will H elp To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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FOR SALE

Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
Tirord.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
S>e acknowledged.

It Pays to Read
the Advertisements

The mai|i thing an a<lT«rtiser

wants to do is to tell you plainly

just how and why his goods are

worthy of your consideration.

You can learn a great deal from

that alone, because many things

you see advertised ar« the things

you buy and use in your regular

daily life. By reading advertise-

ments you can learn the names
and read descriptions of the

things that are best and most

satisfactory.

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet 11% inches

hig^h and fitted with a built in com-
partment. Price $250.00.

One J. & J. Taylor safe 18 inches

deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
.$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

yANCOUVER. B.C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-
ness. Can be sold as a groing concern or each
(separate. Apply Box 120, Canadian Grocer, 153
University Ave., Toronto., Ont.

VX;E have FOR SALE FIFTY FEET OF OAK
Shelving, modern construction, and three (3)

Solid Oak Grocery Counters with Bins, all in
first class, order, a bargain for any retail grocer
desiring some up-to-date equipment. Ai>ply by
mail to Marland Woolnough Co., Niagara Falls.

pOR SALE—SPLENDID GENERAL STORE IN
prosperous tiiwn of about IJ.OOO inhabitants.

A good opportunity for man with moderate capi-
tal who knows his business. Would be willing
to accept reasonable periodical paynnents after
payment for stock at valuation. Principals only
dealt with. Apply Box No. 12'4 Canadian Grocer,
143 University Ave., Toronto.

AGENTS WANTED

JOHNSTON BAIRD & CO., PICKLE AND
J Sauce Manufacturers. Glasgow, Scotland, ex-
perienced in export packing, desire up-to-date
agents in the various provinces of Canada. State
experience and references.

MAKE BUSINESS

BETTER
By Boosting Your

Business

Send for

Your

Copy

Today!

You should be in a position to know what are sound stocks and bonds and
what are purely speculative—perhaps you can't afford to speculate—If

not, you must be assured that you are really investing.

THE FINANCIAL POST specializes in an Inquiry Service noted for its

accurate and sound replies regarding investment. This service is free at

all times to subscribeis.

The careful opinions backed solidly by facts, the accurate news and the

weekly market reports that appear in THE FINANCIAL POST are your
sure guides to the knowledge that means safety.

Send for a sample copy today. The subscription price—$5.00 a year of

fifty-two issues—is really insurance on your invested money.

THE FINANCIAL POST VS¥5?"ctS^DA
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CANADIAN GROCER

Speed, Accuracy and Economy
in Handling Gasoline

Bowser Pistori'Type Measuring Pumps will serve both you and your
customers well and profitably. Scientific design and evaporation'proof,

all'metal construction eliminate evaporation and spilling. Positive

mechanical stops guarantee accuracy.

Thousands of motorists have, tor many years, preferred to be served

from Bowser Pumps. This great public confidence increases the value

of Bowser Equipment to you. Whatever your requirements in Gasoline

and Oil Handling Equipment, Bowser can meet them..

Bowser Equipment is MADF. IN CANADA by

S. F. BOWSER CO., Ltd., 66-68 Eraser Avenue, Toronto, On..

Write for

Illvistrated

Booklet

C-U

jESTABLISMED 16851
1

P/S TON. TYPE MEASURING PUMPS
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ROYAL

SUGAR

The Good Quality

Never Varies

"Every Grain Pure Cane" is

the real, concise description of

Royal Acadia Sugar. Recom-
mend it to all your customers

—

It will certainly give satisfaction.

Sold in 2 and 5-lb. cartons, 10,

20 and 100-lb.bags, half-barrels

and barrels.

Acadia Sugar Refining Co., Limited
MONTREAL, QUE. HALIFAX, N. S.



CANADIAN GROCER

MADE IN CANADA
The Finest of all Equipment for

the Grocery Trade

DAYTON
The Scale that Saves Time and Money

"^jPW/^

USE THE BEST AND KEEP YOUR MONEY AT HOME
Why is the Dayton Grocery Scale the BEST? Because it is the product of the brains and
hands of the world's most skilful and experienced scale-builders. It represents the fruits of

thirty years of research and experiment on the part of the great pioneer scale-manufacturing

house If a better scale could be devised, Dayton workmen would be building it. The Dayton
Grocery Scale brings to your Service AT NO EXTRA COST new and EXCLUSIVE advantages

which rid you of drudgery, speed up your store sei'vice and assure you of absolute accuracy

in weights and price computations.

A representative wUl\be glad to call upon you and explain the features which made the Dayton pre-eminent.

A card today will bring one of our demonstrators. You incur no obligation in sending it.

INTERNATIONAL BUSINESS MACHINES CO., LTD.
Frank E. Mutton—Vice-President and General Manager.

HEAD OFFICE and FACTORY—Royce and Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calsfar.v. Edmonton, Saskatoon, Regina, Winnipeg, Walk-

ervillc, London. Hamilton. Toronto, Ottawa, Montreal. Quebec. Halifax, St. John's, Nfld.

Also maiiufacturirK of Interiiatioval Time Recorders and Interiiatiotial Electric Tabulators (uul Sorters



Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., NOVEMBER 18, 1921 No. 46

BE CONSTRUCTIVE
IT is a fundamental truth that a reasonable

variety of food is necessary to the health of a

civilized people. Oysters are not one of the

really cheap foods when measured by the cost

of their useful constituents, but thev are par-

ticularlv valuable as an APPETIZING VARI-
ANT OF THE DIET.

Oysters are ivithout waste, easily

able as well as having substantial

it behooves the merchant to sug

Too frequently the intelligence o

estimated with a consequent loss t

of business but prestige.

We have never posed as a cheap
quency of purchase by the cons
faction they experience when the o
are purely a quality house and w

'*Sealshipt

Oysters"
In Glass Jars

digested, wholesome and palat-

value in point of nutriment and
gest foods that have such merit.

f the consuming public is under-
o the merchant not only in volume

house and never will. The fre-

umer is determined by the satis-

ysters are served, not by price. We
ant to be regarded as such.

CONNECTICUT OYSTER CO., LIMITED
**Canada*s Exclusive Oyster House*'

50 JARVIS STREET, - TORONTO, ONT.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation.
Copy of Report will be sent on request to anyone interested.
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Red Cherry Wine
Black CherrylWine
Creme'deiMen the

\

Ginger\Wine
Port Wine
Sloe. Gin

Grape Wine
Strawberry Wine
Blackberry Wine
Raspberry Wine

Tokay (WhiteGrape) Wine

DO YOU WANT THESE BIG EXTRA

CHRISTMAS and NEW YEAR'S PROFITS?

Last Christmas many aggressive Canadian
grocers took advantage of the increasing demand
for Unfermented Wines and Beverages by dis-

playing our carefully selected and attractively

labolled wines in their holiday windows. The
results they obtained handsomely rewarded their

good judgment, and in many cases was the
means of building up a steady, profitable winter

demand.
If you are wise you will take advantage of this

ready-made business this Christmas, and order
a good stock of our above listed wines and bev-
erages. Many grocers found a hamper of Vz

dozen selected bottles was a big favorite. Write,
wire or phone your order at our expense. Price
$4.50 per dozen—fast shipments guaranteed.

ONTARIO WINE COMPANY
Nevsr Toronto

Manufacturers of PURE NATIVE WINES.
Ontario

Price Lists on Application.

m^
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SPECIAL NOTICE
The recent substantial reductions in selling

prices for

Borden's Evaporated Milk

Borden's Condensed Milk

Borden's "Reindeer" Coffee

are the result of lower costs of production and

our desire to give the trade and consumers

early benefit of such conditions.

For an attractive counter or window display

we suggest a pyramid of Borden's ST.

CHARLES MILK, in four sizes, with the new
label. The result will please you.

MONTREAL '^^^CTt/c^ty G^.nQnuted VANCOUVER

I
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The Standard
OE Biscuit Quality

The watchword of McCormick's from the

first ^beginning has been cleanliness both of

factory and methods. During the great ex-

pansion and growth new methods were adopt-

ed to retain that standard set in the first small

factory.

Now our great, white, sunshine factory is

regarded as the model bakery and our Jersey

Cream sodas are rightly taken as the standard

of perfections by which others are judged.

McCormick Mfg. Company, Limited, London, Canada

Branches at: Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary,

Port Arthur, St. John, N.B., Vancouver.
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"ST. WILLIAMS"
NOW IN GLASS JARS

These delicious fruit preserves and the well known
Curling Brand Seville Marmalade will now be put up in

FOUR-POUND GLASS JARS as well as Four-Pound
Pails, as previously.

The Quality of St. Williams Pure Jams is unusually

high grade and we can offer prompt delivery and attrac-

tive prices. Selling agents for Canada

Langley, Harris and Company
LIMITED

WINNIPEG TORONTO MONTREAL



UAJNAiJiAiN (j±t.ui;jbK
—

Aavertismg section. iNovemoer i», lyzi

'""ni/^^m

The Best Known
Tobacco in

Canada To-day

There are eight kinds of tobacco
pictured on this page. They are all

Macdonald's . . . They are all

made to meet somebody's idea of a

perfect tobacco—and every smoker
will find among them a tobacco to

suit his taste.

These eight forms of Macdonald's
are the best-known tobaccos in

Canada. Their pictures are in the

newspapers all over the country.

The result —
More and more Macdonald's is

being sold all the time. And the

more Macdonald's sold, the faster

the retailer's turnover; the faster

the turnover, the greater his profit.

And, after all, none of us

are in business for our

health.

\\\\\\\\\\m^^^^
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Ask any wholesale

grocer s salesman—

Sales records are proof-
—that PALMOLIVE SOAP is not only the biggest seller on the toilet soap
market but the greatest builder of satisfaction.

The wholesale grocer's salesman knows because he is in contact with the

trade every day. His sales records are proofs that can't be denied.

PALMOLIVE SOAP has been the leading toilet soap in the United States
for years.

It is the leading toilet soap in Canada today.

The same intensive advertising campaigns that made it such a success in the
United States are building up its success in Canada.

Big space in the Canadian newspapers which are scheduled for a sustained
campaign. Big space in the magazines. Glorious color illustrations by the
world's leading artists. Beautiful billboard posters. All that art and the
science of selling can provide to make PALMOLIVE profitable to dealers, is

being used to generate and maintain sales.

And don't forget that PALMOLIVE SOAP is a delightful accessory to the
toilet. Containing pure olive and palm oils, it is a soothing, beneficent, refresh-
ing soap for bath or toilet. Its healing oils enter the pores of the skin and
cleanse them. Its abundant creamy lather is a tonic to tired skins.

• The natural cleansing oils of the olive and palm are an heritage of an ancient
civilization, used for beautifying the skin since time was young.

There is a constant and insistent demand for PALMOLIVE SOAP among
your trade. Foster it and build it into profits.

Ask the wholesaler's salesman for our special price list and learn how to
multiply profits.

THE PALMOLIVE COMPANY OF CANADA, Limited

Montreal, Que. Toronto, Ont.

Made in Canada

Winnipeg, Man.

141S
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WESTERN CANADA

FRANK H. WILEY
Mfrs.' Afent and ImporUr

GROCERIES and CHEMICALS
Saleamen covering Manitoba, Saskatchewan.

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

FARLEY MYERS LIMITED
Manufacturers Agents

and
Commission Brokers

57 Victoria Street,

Winnipeg, - Manitoba.

C.DUNCAN&SON
Manufrs.' Agents and Grocery Brokers

Cor. Princess and Bannatjrne
WINNIPEG Estab. 18S9

S. G. FREEZE
Manufacturers' Agent & Merchandise Broker

Agencies solicited

Satisfactory representation guaranteed

806 Herald BIdg., Calgary, Alberta

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipef

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

Stroyan-Dunwoody Co.
WholMale Broker* and Conunisaion Agent*

Confederation Life BIdg. - Winnipeg
Ssrrks ceoplsd with Raiitbllitj brings Rssulls

Ws wsnl fear butineii. Writs us.

A Selling Organization that will ^^put

your product across" in a big way
Six large warehouses situated in the Whether your product is a new one or

largest distributing centres from Win- one that you believe is not at present

nipeg to Vancouver, each with a staff being marketed successfully, we can get

of energetic, experienced salesmen call- you the results that you are looking for

ing on the trade, form the "make-up" and get them quickly.

of this large selling organization. Get in touch with us.

Donald H. Bain Co*
Wholesale Commission Merchants, Brokers and Importers

Head Office: WINNIPEG, MAN.
Branches at

MONTREAL, QUE.
REGINA, SASK. SASKATOON, SASK. CALGARY, ALTA.

EDMONTON, ALTA. VANCOUVER, B. C.

ALSO AT SARACEN'S HEAD, SNOWHILL, LONDON, E.C. 1, ENGLAND
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WESTERN CANADA

H.P.PENNOCK&C0.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£A£ WIHNIPEC OFFKE ALBERTA
WESTERN ONT.

The Largest

in Western Canada
We are the lareest Storage,
Distribating and Forwarding
House in the Western field.

Total Storage space ninety-«iz
thousand square feet of Beaded
or Free Storage. Heated ware-
house. Excellent Track facili-

ties. The Western House for

SERVICE.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for you. Write «s, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

1 RACKAGE
STORAGl!.
DISTRIBU-

TION

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy no\v.
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EASTERN CANADA

""W 4-

Personal Marketing Service
The "House of Scott-Bathgate" of-

fers manufacturers who are desir-

ous of successfully placing their

products in the rich Western field

a personal selling organization

with an 18-year-old reputation for

producing big results.

We have successfully placed such

products as Christie's Biscuits,;

Robertson's Confectionery and,

Hungerford & Smith's Fountain

Supplies and we can do the same

for yours. Write us.

Scott-Bathgate Company, Limited
Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dams Ave. East,Winnipeg

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

Ship Your Goods to the Well Known Firm of H.

L. Perry Co.. Limited, Storage (Free and Bond.)

Distributing and Assembling

of Pool Cars Our Specialty

COMMISSION DEPARTMENT

Coupled with the above service, we have a

Commission Department with a competent staff,

operating throughout the entire West.

This department will execute any buying or
selling commissions for you.

This Combination of Departments offers a

service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG
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ONTARIO

Jos. K. McLauchlan
Mannfacturers' A^ent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reDresentation. Centrally located.

Langley, Harris & Co., Ltd.

Manufacturer** A^nta
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO

W. G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto
Halifax, N.S. ; Winnipeg, Man.

Frost, Moorman & Co.
BELLEVILLE. ONT.

Grocery Specialty Brokers

Agencies Wanted
SatUfactory Refirmfntation Cttmrmnteed

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

32 Front
TORONTO

We Cover Western Ont. Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited ; Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.
We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission BroJiers, Manufacturers* Agents
LAING BUILDING, WINDSOR, ONT.

R.C. BLACKBURN
Manufacturers' Agent and Merchandise Broker

60 Front St. West
TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-Brereton Co. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

George G. Yorke
4(» Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.

London Eng.
The largest and oldest Wholesale Grocers

in the Empire.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

t

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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EASTERN CANADA

TELEPHONE MAIN 7143
1

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Pois et Fevea Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING. MONTREAI,

GEO. D. LACHAINE
•laiiiifaiturers' Aneiit and Commission Broker

Kepresenllng:

The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax, N. S.
los. Dufresne. Biscuits, Chocolates and Con-

fectionery, Joliette, P. Q.
Over 30 years in Business. Best references and

Connections.
IS Dalliousle Street. QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

ADSCO PRODUCTS CO.
Covering Quebec Province, 15 travellers.

Are in a position to market Food Products.
If you are requiring distribution get in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL

When Writing to Advertisers

Kindly Mention this Paper . .

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

TEA LEAD
(Bett Incorrodible)

Buy '* PRIDE OF THE ISLAND" Brand
as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address: "Laminated," London.
A.B.C. Codes used, 4th & 5th Editions.

LIMEHOUSE,
LONDON, E.,

England

Canadian Agents

:

J. HUNTER WHITE, ST. JOHN. N.B.
CECIL T. GORDON. MONTREAL.
HUGH LAMBE & CO., TORONTO.

OAKEY'S
"WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc,

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. Elast.

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON WINNIPEG
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STANDARD GOODS MAKE STANDARD STORES
ORDER BY NAME, SAY

STICKNEY & POOR'S

STICKNEY
& POOR'S
Pure Ground

NUTMEGS
Come in handy shak-
er-top cans that sell

well to your cus-

tomers.

Full strength. Uni-
form Quality. Price
and Product are both
RIGHT for building
up a steady and pro-
fitable business.

Your co-operating
servant,

"MUSTARDPOT"

«
STICKNEY & POOR
181S Century Old

Muatards

SPICE COMPANY
Century honored 1921

HALIFAX
Spices - Seasonings f

Nobody has ever built a better

Refrigerator than the EUREKA!
Eureka Refrigerators are the best all-

round satisfactory Refrigerators on the

market and give the greatest values in

scientific refrigeration.

The Eureka Refrigerator cannot be
Beat! We intend increasing our sales next
year by a large percentage and it will be
to your own interests to

Purchase Your Eureka Refrigerator

at the earliest moment and be assured of

having your refrigerator ready to use on
the first warm day of next season. If you
delay, you may not have your refrigerator
in time and you will incur an unnecessary
loss. Don't Risk having unnecessary losses.

And Remember—You will not know the
great feeling of satisfaction in having
perfect Refrigeration Equipment until you
have installed the Eureka.

Write for our free, illustrated literature.

EUREKA REFRIGERATOR CO., LTD.
Head Office and Factory

OWEN SOUND, ONTARIO

flAN
Inade^PRODUCT

THE ULTIMATE MACARONI PRODUCT

MADE IN CANADA BV
THECOLUMBIA MACARONI CO.IL°
LETHBRIDGE ALBERTA

CREAM

'^^O.AN MALT EXTBACTCO-

Are You Getting Your Share Of
Business And Large Profits

Selling Cream Of Malt And Hops ?

If so, that shows
that you are a live

dealer, if not, get

in line and keep up
with the times.

You don't have to

push these goods,

just put a can of

CREAM OF MALT
and HOPS where

your customers can see it. You will be

surprised to see how CREAM OF MALT
and HOPS will sell.

Next time your wholesale grocer calls, ask

him about CREAM OF MALT and HOPS,

if he cannot supply you write us direct.

Canadian Malt Extract Co.
16 Pearl St., Toronto, Ont.

'"!t«.
,
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THE "QUALITY" THAT SELLS

CLARK'S
Prepared Foods

r-mssz'

Corned Beef

Roast Beef

English Brawn

Irish Stew

Ox Tongue

Lunch Tongue

Pork and Beans

Soups (13 kinds)

Potted Meats

Cambridge Sausage

Veal Loaf

Beef Loaf

Tongue, Ham and Veal, Canadian Boiled Dinner

Sliced Smoked Beef Tomato Ketchup

Peanut Butter Table Syrup

Spaghetti with Tomato Sauce and Cheese

and other.good things.

Made in Canada—By a strictly Canadian Company

Sell Clark's :: Make Satisfied Customers :: Increase Your Business

W. CLARK, LIMITED
MONtREAL
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FOR
XMAS
SELLING

BODLEY'S RICH FRUIT CAKE
Be sure you have a good supply of Bod-
ley's rich Fruit Cakes for Christmas

selling.

The tempting appearance of these rich

Fruit Cakes when displayed in an at-

tractive Bodley display case, like the

one above, will form an irresistible sell-

ing appeal to most of your customers.

And Bodley's cakes are of such remarkably

fine flavor that once your customers try

them you'll never have to waste selling

talk in the future.

Try a sample order if you've never before

sold these "different" fruit cakes—note

their rich appearance and taste them your-

self, then you'll understand w^hy so many
of Canada's leading grocers feature them.

C. J. Bodley, Limited
TORONTO
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rrCanada's Next Premier^'
No matter which he is—all three possibilities are

pen-pictured in

November 15

MacLean's
"Scrutator," a writer of rare analytical power, holds

the mirror up to Meighen, King and Crerar. Each of

the three is "called up" in printers' ink as true

to life as if they stood there separate and distinct in

flesh and blood. It is one of the most searching,

masterly articles ever written with public men as

subjects. It is fair to each—and nothing more; a
cold-blooded analysis of the virtues and weaknesses
of the candidates in turn. It vvill surprise you,
startle you, tantalize you with its subtleness and
depth.

"Funny Thing That Tariff"—by J. K. Munro. This number of

MACLEAN'S has four timely articles dealing with Big
Politics, the whimsical observations of J. K. Munro are, as
usual, full of amusement as well as information. Munro just
can't help seeing the funny side of politicians and politics. Of
Ottawa and Parliament Hill he makes a sort of continuous
vaudeville performance. He gets some big laughs out of elec-

tion activities.

Lt. Colonel

John Bayne MacLean
has been a watcher from the hilltops longer than

most of the present-day school of Canadian writ-

ing men. As usual, in his article on the Domin-
ion political situation in November 15th, issue of

MACLEAN'S MAGAZINE, he strictly maintains

the detached attitude of the true journalist. But
in his survey of the field and the political

gladiators there is a warmth and an intimacy
with both the men and the situations that could
be imparted only by one who has long been a
close and observant student of governments both
Dominion and Imperial. This article appears
under the caption

—

"All Three Are Good Men."

"Our Election Envma—Women !"—b.v Agnes C. Laut. How
are they going to vote? Are they going to vote at all? Are
they going to realize citizenship? These are some of the potent
questions askeil and answered by one of Canada's leading
women authors—Agnes C. Laut. What influence will woman
with her vote bear on Canadian politics? Will the woman
wage-earner join the ranks of labor when it comes to the
battle of the ballots ? There is a fund of information for

both men and women readers in this rigbt-on-the-minute sum-
mary of Miss Laut's.

Other Gripping Features in This Issue:

If you like red-blooded fiction with the
tang of the race track in it, W. A.
Fraser's short story. "The Thumb Print,"
is sure to satisfy. It's a case of a pair
of s'leek double-crossers being neatly
dt)uble-crossed by what they deemed a
rich doubble-crosser.

"Whose Bride Was Mary," is a delightful,
fast-reading short story of perplexing sit-

uations from the pen ot Ethel Penman
Hope.

The first of Rev. R. G. MacBeth's thrill-

ing articles on old days with the Mounted
Police. "Policing the Prairies," is given
complete in this issue. Learn how the
Mounties first invaded the prairies in the
days of Indian scalp-takers and w*hite

"bad men," and in the face of tremendous
difficulties.

Incidentally there are two generous in-

stalments of the serials, "Mostly Sally,"
by Pelham Grenville Wodehouse, and '"The

Yellow Streak," by Valentine Williams.

What do you know about "Relativity"
md the Einstein Theory?—An illuminat-

ing summary of Sir Oliver Lodige's ex-
planation of it is one of the many in-

teresting topics dealt! with in MAC-
LEAN'S "Review of Reviews."

"Food Facts You Should Know," by Wil-

liam Fleming French, and the regular de-

partments devoted to Finance. Current

Humor and Women and Their Work, com-
plete a number bristling with good things.

NOVEMBER 15 ISSUE
ON SALE TODAY AT 9A
ALL NEWS STANDS ^UC

MACLEANS
1 ^ 1 "CANADA'S NATIONAL MAGAZINE *

Make Sure of Your Copy Now—Get it Today

Or Send $3.00 for a Year's Subscription to MACLEAN'S MAGAZINE, 143-153 University Avenue, Toronto
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Business is Splendid!

NEARLY TWO MILLION POUNDS INCREASE in

sales to date this year. It is very refreshing to be able to

make this announcement, as it implies increased business

for many grocers. . In the tea business those who realize

that ''Satisfaction is the silent Salesman" push

—

"SALADA"
"THE TEA WITH THE GUARANTEED SALE"

Montreal Toronto Winnipeg

INTERLAKE TOILET PAPERS
Standard Quality Brands

Soft, Strong Tissue well Perforated

WHITE CROSS—8 oz.—Rolls of Pure White, Soft Genuine Crepe.
BLUE BIRD—6 oz.—Rolls of Soft, Manilla, Genuine Crepe.
OLD DUTCH—11 oz.—Rolls of Plain Manilla Duplex Tissue.

HURON—4 oz.—Rolls of Manilla Crepe.

Full roll samples and prices of above brands will be
forwarded free on request.

Also manufacturers of napkins, paper towels and
other paper specialties.

Iittei«l^l4e Tissue Mills €6.
MERRITTON l.m«M»*ed CANADA

Head Office : 54-56 University Ave.

TORONTO, CAN.

Sales Branch : Montreal, Que.

»
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Some

Cocoa!

100%

Soluble

Made Instantaneously
More Convenient to prepare and more economical

to serve than any cocoa you have tried.

A tasty drink and a nutritious food

Every Grocer should have this excellent cocoa.

One of the best selling propositions on the market.

Sold in 51b., lib. and 3^1b. tins, also in Sanitary Envelopes

containing enough for one cup.

Write for prices.

I.HUNGERFORD §MITH (io.^/^/^^^

19-23 Alice St., Toronto
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It Pays You In More Ways Than One
In recommending Red Rose Tea you lay the foundation for bigger

business for every line in your store.

You can be confident that customers who use Red Rose Tea will

like it, and will recommend your store to their friends.

So Red Rose Tea will be profitable to you, not only in itself, but
as a valuable aid in establishing good will and a steady trade.

A case of Red Rose Tea to-day will pay you well.

T. H. ESTABROOKS CO., LIMITED
MONTREAL, P.Q.
ST. JOHN, N.B.

TORONTO,
ONT.

WINNIPEG, MAN.
CALGARY, ALTA.

Triangle

tarySanitc

Waxed

Paper

A Quality line, which Quality Wholesale Grocers will want to

handle. Our Prices are connpetitive and Service unexcelled.

Enquiries Solicited

CANADIAN NASHUA PAPER CO.
LIMITED

Peterborough - Ont.

Most shoppers are attracted

to the

BRIGHT, WELL LIGHTED
STORE

The Edmund's
ft

BRITELITE
Will make your store stand
out from others through the
bright perfect diffusion of
ight it provides. Look about
you and you'll find that all

things being equal, the
bright attractive well-lighted
store gets the most business.

Let us show you how this
Britelite unit will increase
your business and cut your
lighting bills.

J. H. EDMUNDS COMPANY, LIMITED
Manufacturers of Electrical Fixtures

221-227 Richmond St. West, Toronto

Phones Adel. 6731-6732
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Atiradive Showcards

gladly sent on request.

pXFORD
BLUE"

KEEN'S
OXFORD BLUE

MEANS SATISFIED CU3
TOMERS BECAUSE

Its excellent quality brings the pur-

chaser back to your store.

You can safely recommend it.

COLMAN, KEEN (CANADA) LTD.
520 King St. West, - Toronto

V////////////////////y///////////////////////^^^

PURITV OATS
THE DEMAND IS INCREASING

I^

pEJRiTy

OATS

You can honestly recommend

to your customers

PURIiyOATS - THE BLUE PACKAGE

Replenish Your Stock Now

Tie Up to Our Advertising

Write For Window Display Particulars

WESTERN CANADA FLOUR MILLS CO., LTD.
TORONTO WINNIPEG
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Advertising is an Important Factor
C. W. Caple, Walkerville, Ont, is a Consistent Advertiser, and
Believes that the Merchant Can Create a Demand for Goods, As
Well as Inspire Confidence, by Making His Advertising Worth
While—Increases His Weekly Turnover from $700 to $1,700

RESULTS from consistent, attrac-
tive advertising have been very
gratifying, and in a large measure

responsible for the development of the
business of C. W. Caple, Walkerville,
Ont. Recently in conversation with a

representative of Canadian Grocer, Mr.
Caple stated that he had taken over the
business of Luxford Bros., in Walker-
ville, in March of this year. When Mr.
Caple commenced operations returns for

the first few weeks averaged only $700
per week, whereas now for some time
past his sales run $1,500 and $1,700.

"Advertising has restored the confidenc-e

of the people," he remarked, "and by
showing the people that I am ready to

live up to every word of my advertising,

and to give them value as announced, I

have been able to increase sales in a

very satisfactory manner. I advertise

five staple lines every week at attractive

prices. My advertising account amounts
to about twenty dollars every week, but

I believe the returns I get from it are

well worth the outlay. My advertise-

ment has brought me increased business,

and customers have become permanent
after having once been attracted

through the advertisement. The an-

nouncement appearing in the paper on

Thursday makes good the offer for one

week."

Both Cash and Credit

Mr. Caple conducts business both on

the cash and credit plan, but in doing so,

he has two prices. All merchandise is

priced, and carries a price ticket, either

in red or black. The lower one of

course is the cash quotation, and the

higher one the credit ^

price. A great many
credit customers at first

did not like this distinc-

tion, but they are grad-

ually being won to it,

and many who did not

take kindly to it at the

start are now taking ad-

vantage of the cash

prices, and save money

Discussing the point of offering cer-

tain staples at prices slightly under the
regular quotations, and whether this

could be profitable to one's business,

Mr. Caple believes that it can. He stat-

ed that he sells nothing under ten per
cent, on the selling price, and of course
a great many other lines show a much
better margin. "Through having so

much cash coming in all the time," Mr.
Caple added, "I take all the discounts
in purchasing, and this too helps me to

sell at attractive prices."

The Three Essentials

Price, quality and service are the

three essentials in the conduct of a suc-

cessful business, according to Mr.
Ca.ple. "Get the confidence of the peo-

ple, and be sure that the quality of the

goods is right," is his advice. Then,
too, he has found that the people appre-
ciate, service, and attention to this feat-

ure is wise. Mr. Caple only came from
England last January, and he believes

that his success in the grocery field in

this country, since his start, has been

phenomenal. He is very enthusiastic over

it, and in a period of alleged depression

he is well pleased with the

results. He has worked hard to es-

tablish his trade on a sure foundation,

and believes that it is as necessary to

be a careful buyer a.« to be a salesman.

In this connection he stated that he

always followed the market information

in his trade newspaper, and on more
than one occasion, by so doing, he had

been able to save himself money. He
is planning changes in his store that

will make for increased facilities for

service, and better displays of goods.

Sales of fruits and vegetables run in-
to big figures, Mr. Caple stated, in the
course of his conversation with Cana-
dian Grocer. Both the domestic and
imported fruits are handled in large
quantities. Sales of bananas for in-
stance amount to from twenty to
twenty-five bunches a week, and Mr.
Caple sells on an average each week five

cases of oranges. During the past sum-
mer all kinds of domestic fruits were
sold. Care was always taken to insure
stock only of the best quality, and es-

tablishing a good reputation for the
best fruit certainly helps the store, and
increases the turnover in other lines.

Potatoes Sales Help
This fall Mr. Caple has made a spec-

ialty of selling potatoes at the week
end and recently he sold on a Saturday
as many as thirty bags, disposing of
them in one and two peck lots. Selling

them in this way may strike the reader
as requiring a great deal of time to

put up. It does, but Mr. Caple employs
the assistance of an elderly man who
comes in on Friday, and parcels up
these potatoes, having them all ready
for Saturday. Mr. Caple declares sell-

ing potatoes in this way and in such a

large volume is very profitable, and
well woi'th the time it takes to look af-

ter them. On another occasion this fall

he sold 200 bags of potatoes from Mon-
day until Thursday. While the profit

represented only a small amount of

the selling price, Mr. Caple declared

that the sale of these potatoes had done
much to advertise his store. The an-

nouncement of the sale was made
through the newspaper, and the num-

ber of people who
called proved beyond
a doubt that the ad-

vertisement had been
read. "Where are

you? " "Who are you?"
were some of the quer-

ies that came over the

telephone, and in a good
many instances these

(Continued on next
page)
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Influence of Business Press Important Factor
Lieutenant-Governor of Ontario Says Business Press Can Help
To Re-establish Business Conditions—Executives Need Service of

Such Papers—^Those Existent Are of High Character

ONTARIO'S Lieutenant-Governor,

Ck)l. Henry Cockshutt, himself an

outstanding success as a business

man, paid an understanding tribute to

the business papers of Canada when
speaking at a luncheon in connection

with the annual meeting of the Canadian

National Newspapers and Periodicals

Association at the King Edward Hotel,

Toronto, on Thursday, Nov. 10, he

said:

—

"I am especially glad to be with you

to-day because I believe that the influ-

ence of the business press will be one

of the most important factors in re-

establishing business conditions in Can-

ada on a safe and sane basis. I make ;'

distinction between the business news-

papers a»d the daily press because I be-

lieve that your papers—the business

newspaipers of Canada—exert a greater

influence than the daily press because of

the greater confidence your readers have

in them. People read the daily news-

papers to keep abreast of the general

news of the day. They are interested

in what is hapening around them and

they read to satisfy their desire for ex-

citement or interest or entertainment.

What they read in the daily newspapers

to-day is forgotten tomorrow.

"But this is not the case with the busi-

ness newspaper. Business men need the

ervice of these papers in the con-

duct of their everyday business life. I

have noted that they usually have a busi-

ness paper or two in their pocket when

they go home Saturday night. I do not

say that they read them on Sunday, that

I do not know, but I do know that

they study them carefully, and that a

great number of your readers, will com-

to their business on Monday mornmg

with some clipping from your paper in

their pockets. They will say to their

associates, 'This is the situation, I can

show it to you in this clipping.' For that

reason, gentlemen, I say that yours is

the greater obligation, because you are

leaders, because you are helping to

build up the business fabric of the

country.

"You should be very careful tha+

everything that appears in your columns

bears the imprint of the truth. Yovi

must be sure that the news you give i«

correct beyond question, because there

are thousands of your readers rea'lv *

set their business course by the news and

advice you give them. I am familiar with

a good many of your publications and I

can personally attest to their high char-

acter. It is of vital importance that

this high character should be maintain-

ed, and that no effort, should be spared

to give in your columns the maximum r

service.

"In these days when there 5s disorgar

ization, dissension, disruption in all

walks—business, politics and religion,

there is a great place for the business
paper to bring out more complete in-

formation, to assist in making us all

realize we must work for a common
cause, the upbuilding of our country.
The business men of this country need
your assistance. They are looking to

you for information and advice, and are
expecting it. On your shoulders there-

fore perhaps more than on the shoulders
of any other single agency, rests the ob-

ligation to meet the needs of these try-

ing days, with a sane and sound pre-

sentation of the case as it exists at the

present time, a presentation free from
private bias, or the desire to serve a

popular demand.

"You can, and I believe will be one of

the largest factors in helping to bring

about a satisfactory readjustment of the

business conditions of this country."

We publish Lieutenant-Governor Col.

Henry Cockshutt's talk verbatim because

it reflects what our journal stands for.

We are always adding one more link to

our chain of service, and the convention

which has just closed was really a gath-

ering of the forces to discuss ways and
means of improving and adding to our

present policy, so that our readers could

be offered only authentic and valuable

material.

Declares Board

of Commerce
is Ultra Vires

London, Nov. 15.—The privy council a

few days ago delivered judgment hold-

ing the Board of Commerce and the

Combines and Fair Prices Acts of the

Dominion of Canada ultra vires.

The legality of the creation of the

Canadian Board of Commerce was con-

tested in the courts by Price Brothers

and Company, of Quebec. The above

judgment of the privy council seems to

indicate that the case of Price Brothers

has been sustained. In the meantime
the Board of Commerce has ceased to

function, but the effect of the privy

council decision on the Board's rulings

while it was in existence remains to be

seen.

E. L. Newcomb, deputy minister of

justice said that the appeal to the privy

council was made following the even

division of the Supreme Court of Canada
on the Question. The Board of Commerce
in the first instance referred the ques-

tion of its standing to the Supreme
Court. The dominion government re-

ferred the case to the privy council.

Mr. Newcomb argued the case in Lon-
don.

E. M. Trowem's Opinion

E. M. Trowern, General Secretary of

the Retail Merchants' Association, stat-

ed that, as his association had raised a

considerable sum of money wherewith
to help meet the expenses of carrying

the question of the legallity of the Board
to the privy council, there could be little

doubt of the feeling with which mer-
chants generally throughout the Domin-
ion would welcome the judgment, which
supports their view as to the right of

the Dominion by legal enactment to en-

force arbitrary selling prices for com-
modities.

ADVERTISING IMPORTANT FACT
(Continued from page 19)

questions were followed by a store visit

and a purchase. Mr. Caple declared

that this potato sale gained for him a

large number of new and permanent
customers.

This merchant never sells sugar in

less than five and ten pound lots. He
refuses to sell in smaller quantities. He
adheres to this policy strictly and be-

lieves that it pays.

NEW INTERESTS WILL
MANUFACTURE ST.

WILLIAMS PRODUCTS
Local interests in Simcoe and St. Wil-

liams. Ont., have purchased the plants

of St. Williams Fruit Preservers. Ltd.,

and are continuing the manufacture and

sales of these products. F. W. Ross

who organized this company is now in

charge of the production in both plants.

Langley Harris and Co., Ltd., will con-

tinue to act as selling agents for Can-

ada.

Are Officers of

Canadian Assoc,

of Advertisers
Toronto, Nov. 14—Consideration of

questions regarding relations with

agencies and general advertising rates

was the principal work at the session

of the Association of Canadian Adver-

tisers, at the Prince George Hotel last

week. These subjects formed the basis

of a number of resolutions which were

taken up in the course of the day.

The officers elected for the ensuing

year included L. R. Greene, Tucketts,

Ltd., Hamilton; W. T. Yendall, Kellogg's

Toasted Com Flakes. London, Ont., all

vice-presidents and H. E. Mihell, Imper-

ial Oil and Varnish Co., Toronto,

W. M. MacKay, Lever Bros., Toronto,

Treasurer.
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A Well Balanced Xmas Window
Each Article in This Display Has a Neat Price Card Attached

Which Is a Good Selling Point

HERE is a good type of window display. It is well balanced and carries out

the Christmas idea. It was arranged by Thos. M. Bone for the Hudson

Bay Co., Vernon, B.C.

The display is built up entirely of the goods without the support of fix-

tures of any kind. Each article has a neat price card attached which is a good

selling point as the passerby can see the price without the bother to ask.

In the display can be seen mince meat in jars, olives, ground almonds in

tins, cluster raisins, canned fruits, dates, figs, plum puddings, nuts, crystal-

lized pineapple and cherries, oranges and apples. The color scheme was red

and green with imitation icicles hanging from the ceiling.
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Turns Stock Only Seven Times a Year
But In This Man's Settlement Henry Johnson Jr. Considers Seven
Turns Very Good—Average Margin Runs 14.5 Per Cent., Realiz-

ing Abaut iy2 Per Cent, on Sales

SOME weeks ago I published a letter

which I had held for a long time
pending- receipt of fuller informa-

tion. Shortly after that story appeared
I got the sequel. Here are both letters:

I am working in a country store. We
cary dry goods boots, shoes, hardware,
groceries and flour. Lines are staple.

Stock about $.5,000. Business last year
$42,739.86. This year will be much less.

One other store in town. Farming dist-

rict, Very mixed population—Norwe-
gian, Galician, Polish, German, Yankee,
Canadians and English. No deliverv.

Store well established. Capital very lim-

ited. Two clerks, one of whom buys.
Please pass along advice and criticism.

Nearest town 11 miles, two others 16

miles, two others 18 miles. Do not ad-

vertise. Have no local press. Have post-

office in same building.

Not knowing what was wanted or how
to take hold, I asked for so-'ip real fiq:-

ures on expenses and earnings, how
much paid for merchandise in 1920,

whether the boss owned building and if

so, what rent he paid himself, how much
the post office paid. Long afterward
comes this meagre information:

Below ai'c figures as per your request:

Goods purchased $29 099,27

Total sales 42,739.86

Net profit, according to

books .... 2,752.26

Gross profit, according to

books 6,196.00

Owner's building. Pays himself no

rent. Postoffice pays $460 per year but
decreasing. Average expense per month
$287.

Condition Apparently Very Good

From the.se figures I deduce that aver-

age marg'in runs 14.5'7r. Therefore, on

stock of "about" $5,000, the turnover is

ove'- seven times. That, in the outer

fringe of Canadian settlements, I should

say is very good. The expense account he

gives averages just over 89f and that

checks with difference between gross

and net earnings, and shows net profit

of 6.44 'r on sales. If we add to this the
S46n derived from the postoffice, we
-shall have total net earnings of $3,212,

which fi^rures more than IVz'/t on sales

—so it is hard to se e what more is

wanted.
Of course, no rent is caid by the boss

to himself. He maybe thinks he can fool

h's e>^'^e"so the^ebv—bnt '^nn^t. Prr>b-

ablv it will cost around $35 per month
to keep un the needful buildings, so that

is his rent, v/hether he figures it in or

not. But even then he has some $2,800

loft. A^^h"t actual canit-'l is us^d in

the business I do not know; but I should

assume that with a stock of $5,000,

about $6,000 must be the minimum. So

By HENRY JOHNSON, Jr.

there is the interest charge of 7%, or
$420—$35 per month—to come out of
the earnings. The interest charge, natur-
ally, is both expense and earnings. It lies

against the earnings of the business be-
cause the business uses the capital, but
after it is charged up, it goes to the
boss as something extra—so its nature is

two-fold. Just the same, it belongs there.

If we take out rent and interest

charges we still have more than $2,300
net earnings for the year, and that is

around AV2'/r on sales

—

—'-
-^ •- sn'""-

(lid. But something is worrying this man
or he would not have written. I did not
ask how much he owed. If he is behind
with his bills, due to any mismanage-
ment in the past, his present record
should enable him to get ample exten-
sions from creditors to tide him over his

trouble. I can hardly see how this could
come about through mismanagement, be-

cause his present showing manifests his

ability to run things about right. And
if he is behind through misfortune, he
should have plenty of help for the ask-

ing, because of his standing and record.

Is This a Case of the Willies?

If this is merely an instance of "see-

ing things," I counsel my friend to ru':

h's eye? 3 bit. Things have .= iackened
down. They were bound to do that. Care-
ful attention to business, watchful buy-
ing, immediate response to market
changes—these plus cheerfulness and
willingness to see the thing through, will

win out.

If there are no important facts about
this business that are hidden from me,
I can see nothing to worry about. Th^
man has shown that he knows how to

nrice his merchandise—he must know
to be ;ible to realize 14%% average in

a country store. His burdens are not ex-

cessive. I think he is all right. But if I

have missed anything, I should be glad
to have him write further—only a bit

more promptly, please.

What Salary Expense in Self-Serve
stores?

Dear Sir: What, in your opinion, is

the proper percentage for salary in the

ordinary cash-and-carry, wait-on-your-
self stores? You may have given these

figures in some of your articles in Can-
adian Grocer, but we do not have them
at hand. Ours is a self-serve proposition

with the exception of a few lines in our
suburban stores. This year our volume of

business will be around as follows:

Main store $85,000

No. 2 store 28,000

No. 3 store 24,000

No. 4 store 26,000

Total 163,000

No, this question I do not remember
having handled at all. I am not sure I

know just how to approach it, except by
a process of elimination.

For years, service stores ran along

with salary expense of 6y2% to 8%.
Latterly, this has risen so that from
8%% to lOf,; on sales may be regarded
as a conservative ratio for full service.

As expenses reach full readjustment in

line with declining values in merchand-
ise, the ratio should naturally tend down-
ward again toward the original basis.

Eliminating the greater proportion of

the salary expense through making the

customer wait on himself may cut that

ratio down considerably, yet there comes
the irreducible minimum. Even if each of

the three subsidiary stores in this chain

be conducted completely by one person,

it can hardly be expected that a suitable

manager can be obtained for much un-

der $25 per week, if that may not indeed

be regarded as the minimum. That would
average just as close to 5cv on sales as

you could figure, and that is on the bns's

of a store run by one person which is

necessarily closed at noon while the

manager goes to his midday meal.

The same ratio applied to the Main
store would yield salaries of $4,250 a

year; and I think that figure will be

necessary to cover that expense at least.

This because the manager of the main
store not only has heavier responsibil-

ity right in his own store, but he must
necessarily be super-manager of all the

others. He is not going to be hired for

anything less than $2,400 a year if he is

the right man. The owners would be

lucky to get the man capable of holding

such a job for such a price. And he can-

not do all the work alone. I think it al-

together reasonable to assume that the

extra $1,850 will all be absorbed by the

necessary help to do what the head man-
ager cannot do himself.

How One Chain Manager Figures

A very successful chain manager whom
f know rather well, always has figured

that the charge for his services should

never he less than $10 per week per store.

Come to think of it, there c^rtninlv

seems to he ample reason why the man
who nlans, devises schemes, thinks out

and formulates policies, finances, buys
and otherwise stands gnard over the des-

tinies of any store should be worth $500
a year minimum to that store.

Yet this man dronned his percentage
as his chain grew. When he had twelve
stores to manage, he drew only $5,000

salarv; when he had sixty stores, he was
drawing $8,000, or $133.33 per store. Yet
his service to each store was actually

more valuable when he had sixty than
(Continued on Page 34)
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Will Operate Stores in Montreal
Grocery Service Co. Opens New Store in the Eastern Metropolis,

To be Followed by Others—Will be Conducted on the Cash and
Carry Plan—"Quality, Service, Cleanliness and Price" the Motto

(By staff correspondent Canadian Grocer)

MONTREAL—On Wednesday,
November 2nd, the Grocery Ser-
vice Co., opened its new store at

1383 Papineau Ave., near Mount Royal
Ave., Montreal. The store is under the
management of E. E. Hopper who came
from St. Thomas, where he operated his
owTi store. This store is owned by a
company of which Dr. John Shayne is

president. His son, Alex. Shayne is ac-
tively connected with the management
of the business and is one of the part-
ners of the firm.

In opening this store, Mr. Shayne is

entering upon an enterprise which he
hopes to build up on a large scale. It

is the intention to open several of these
stores throughout the city, each to be
operated upon the same ideas and to
be all alike in design and appearance.
The name adopted for the company con-
veys Mr. Shayne's idea of the success
of the grocery busiiness.

Service—The Ideal

In speaking to a Canadian Grocer re-
presentative, of this store and the plans
that are back of it, Dr. Shayne, senior
said, "I have realized that in times as
depressed as we are now experiencing, a
business that caters to the immediate
needs of the people must succeed, if it

is properly managed and is directed to-

wards a better service to the public.

Every man, woman and child is a good
prospect for the grocer. His field is

the largest, and one on which there are
more calls every week, than in any other
business. The grocer who gets the big-
gest share of the trade is the one who
gives the best goods, in the most at-
tractive way at the most reasonable
price. In that we have found our mot-
to, 'Quality, Service, Cleanliness and
Price'."

To Give A Fair Price

When asked how he proposed to give
the public any better price on the!*

groceries than they are now getting,

Mr. Shayne said, "by watching closely

the little extra expenses and cutting
as low as possible the overhead, we are
going to keep down the cost of doing
business. The people are beginning to

realize that it is an expensive luxury
to have the goods delivered that they
can carry home themselves and for that

reason our stores are to be cash and
carry. It costs money to deliver and if

the public don't pay for the delivery

system, who does? Further, the credit

system is just about as expensive a

system as a grocer can adopt. Who is

going to pay for the bad debts, the un-

collectable acounts, and the tiime it takes

to make out all the bills and collect

them? The grocer? If it is, then he

The upper half fihows the attractive front of the Grocery Service Co. store at

Montreal, uhile the loxver half illustrates the interior arrangement.

is more of a philanthropist than a busi-

ness man.
"If we can cut down these extra ex-

penses, then we are going to give the

public the benefit. All we ask is a le-

gitimate profit, and as we succeed in

cutting down expenses, so can we cut

down the margin which we must have
in order to carry on the business and
make a profit. There is only one thing

that the grocer need worry about, and
that is the turnover. If he can get that,

the profit part will take care of itself,

and it is the turnover that we are going-

after."

Cheapest Advertising

When planning the opening, those

most interested in the progress of the

business wanted to have a bi?: hand bill

put out quoting all the prices on stanle

lines. This, they found, would cost $65

for three thousand and the idea was
abandoned. The next plan was to have
a circular mimiographed and put in an
envelope to be distributed throughout
the district. On the front of the en-
velope in red letters, printed in both
French and English was "Five pounds
of sugar for 25 cents to the first hun-
dred customers buying sugar." In the
letter it explained that the sugar offer

was an introduction to the new store
but as it gave no address or any par-
ticulars on the envelope the people had
to read the circular letter to get the de-

tails. The result was the first day pro-
duced 158 cu">tomers.

An Attractive Store

The store presents a very attractive

appearance from the street, particularly

at night since it is well lighted with
(Continued on page 26)
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Watching The Overhead

JT itj well at all tiiiK's for the retailer to watch his over-

head, and careful vigilance is particularly necessary

at the present time. The changes that have charac-

terized trade in the past year render it essential to watch

one's business closely, to see to it that there are no loose

ends of expense that should not exist.

Sales are varied, and purchases are made with more

care than in the days when people were given to buy

more freely than is at present the case. In the matter

of service, there must be a close scrutiny of what the

sales help, is producing. Are they putting reail selling

effort into their work, or are they merely giving the

people what they ask for, in a matter of fact sort of way,

without any attempt whatsoever of selling other than

the requested lines?

The merchant in these times must watch the various

lines he is carrying, and see to it that they are moving

in satisfactoiy volume, doing something more than ly-

ing on the shelves. Every grocer of course should keep

a stock sheet, and constant reference to this gheet, with

a comparison of the stock in the store will be found

worth while. In this way the merchant will know just

how long he has had a certain article. If he has had it

longer than he thinks he should have, he will endeavor

to find out why it is not moving more rapidly, and will

take measures to see that it does move. With this added

effort put forth to increase sales, overhead is reduced.

In discovering the weak spots of one's business and

seeking at once to eliminate them, the cost of operation

is lowered, and a larger return in the way of gales results.

25th Anniversary R.M.A.

THIS MONTH marks the twenty-fifth anniversary of

the Retail Merchants' Association of Canada. Organ-

ized in the month of November, 1896, for the purpose

of looking after the interests of retailing, this aSvSOciation

now extending from one end of the Dominion to the
other, is providing a service to retailers that has meant
much to the success of the average merchant. At the
time of its institution, it was apparent that the retail

trade represented a phase of legitimate business that was
altogether misrepresented by the public. It was deemed
advisable to have an organization to inform the people
of the importance of retailing, to enable the better class

of retail merchants to ra;ise the standard of retail mer-
chandising and to safeguard the principles upon which
the retail trade had been established for centuries.

The movement has spread to all parts of the Dominion.
Today it has its executive officers in all the provinces
with approximately 40,000 members. The head office

in Ottawa keeps a close watch on all legislative matters of
a Federal character.

A great deal of space, unfoldino- an almost endless

amount of benefit to the retail merchant, would be neces-

sary to recount all the good that this association has
achieved in the past twenty-five years. The average mer-
chant has come to realize the benefit to be derived from
membership in such an organization, and in no other

way can the battles of the retailer, or his best interests

be served, than through the medium of the Retail Mer-
chants' Association of Canada.

Importance Of Trade Newspapers

The value of the trade new^spaper to its respective

field was emphasized in an address by Ontario's Lieut.-

(iovernor. Col. Henry Cockshutt, the other day, and
his remarks on this occasion were given verbatim on
another page of this issue. Being an outstanding suc-

cess as a business man himself, Col. Cockshutt's remarks
to the effect that business men need these trade news-

papers in the conduct of their everyday business, are

all the more interesting. The merchant will profit by
a careful perusal of the pages of his business journal as

it comes to him each issue.

Editorials in Brief

The poor we have always with us, particularly poor

excuses.

The hog rose to the level of an aristocrat during the

war. but now that it has descended to the $0 basis, he

needs must be considered only an average individual

aoam.

The more you find out about what other business

men have done to increase sales in your line, the more
vou will know about what you can do.

Which sits in the driver's seat, you or your business?

Is your business driving you? Is it too much for you
and keeping you on the run all the while? Or are you
the master of the situation, driving the business?



November 18, 1921 CANADIAN GROCER 25

CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

I

Quebec

W. A. Kenney & Co., Ltd., of Kazu-
bazua, Que., have purchased the stock of

A. H. Brown of North Wakefield. The
stock is being removed to Kazubazua.
Que.

Joseph Laporte, vice-president of La-
porte, Martin, Co., Montreal, returned on
Tuesday of this week from a two weeks'
shooting outing at Lake Chapleau north

of St. Agathe. The party got their full

quota of deer and partridge before re-

turning to the city.

Three youthful bandits entered the

butcher shop of W. Lebrun & Co., 1267
City Hall Avenue, Montreal, a few min-
utes before closing time one evening re-

cently. Adelard Sanscartier 1497 St.

Dominique Street, the manager, was shot

but not seriously wounded. The bandits

made away with $100 in cash.

Red Cap Products, Montreal, have ap-

pointed selling agents for their jH-oducts

as follows:

Bryson Import Agency Company, Ltd.

Montreal, Que.; H. D. Marshall, Ottawa,
Ont.; S. H. Moore & Company Limited,
Toronto, Ont.; Donald H. Bain Com-
pany, Winnipeg, Man.

Ontario

The Dominion Stores are opening a
new branch in Deseronto.

Irvine Kemp has opened a store with
a good stock at Front Street, Trenton,
Ont.

Miss J. L. Smith is now in business

with a stock at Hart's Corners, Trenton,
Ont.

Miss Doris Avenall of Preston, Ont.,

has taken a position in the Graeb Gro-

cery.

The office staff of the William Pater-

son, Limited, Toronto, entertained a

number of their friends to a masquerade
dance the other evening.

C. H. Thompson for many years in

business at Elora, Ont., has moved to

Meaford where he will continue as a re-

tailer.

The death occurred last week in Tor-
onto of C. E. Davies, manager of the

Ontario branches of Ganong Bros, for

the past 27 years.

J. W. Edwards who recently disposed

of his business at Glencoe, Ont., moved
this week to Strathroy where he has

purchased the grocery of J. Davis.

Aurelian Allen of Kingsville, Ont., has

purchased the Quick general store at

Arner, Ont., and will move his Kings-

ville stock to that point.

W. C. MILLER

Provincial Secretary for Oyitario, of the

Retail Merchants' Association of Can-
ada. This month marks the 25th anniver-

sary of the organization.

C. Hooker is managing the new Do-
minion Store in Trenton, Ont.

Thieves broke into the Hagersville

Creamery Company's plant at Hamil-
ton, the other night and stole 1,700

pounds of butter.

At the annual meeting of the Mer-
chants' Association at Fergus, Ont., A.

C. Steele was elected President and W.
J. Foote, Vice-president. A motion to

boycott any wholesalers who sell direct

to consumers was carried.

John Henry Dracass, prominent mill

owner in Streetsville, Ont. for many
years, passed away the other day. At
one time he operated flour mills in

Brampton, Erindale and Streetsville,

and was a member of the Toronto
Board of Trade. He is survived by his

wife and three daughters.

CATALOGUES AND BOOKLETS
W. Clark Limited, Montreal, have just

issued for distribution a new booklet on
their different products. The various

lines made by this firm are shown in the

actual colors of the labels, such as pork
and beans, soups, peanut butter, ket-

chup, boiled dinner, etc. Descriptive

articles appear in connection with the

various products, some of them showing
how the different lines are prepared for

the table.

Hudon Hebert Co.

Employees Enjoy
Oyster Supper

Montreal, Nov. 14—On Saturday even-
ing November 12th the wholesale gro-
cery firm of Hudon Hebert Company,
Ltd., gave their Annual Oyster Supper
for the members of the staff and sales-
men. Over a hundred and fifty men
gathered around the tables on this oc-
casion and after dining they had games
and music. Members of the staff gifted
with musical talent, helped with the pro-
gramme, and adresses wei-e given by the
president of the Company, Zeph. Hebert
and by other directors, Messrs. F.
Basilieres, Jenest, and Fournier. On be-
half of the staff, Messrs. Drouin, Boileau
of Ottawa, Eiroux of Quebec and Bureau
of Sherbrooke expressed the apprecia-
tion of the staff for the banquet and en-
tertainment given by the firm.
The purpose of this Oyster Supper,

which is given annually is to bring the
members of the staff together with a
view to developing a more congenial
and family like feeling among those who
who are employed by this wholesale gro-
cery.

PARKDALE BUSINESS MEN
FORM ORGANIZATION

Toronto.—The business men of Park-
dale held an organization meeting the
other evening. R. E. H. Stanfield, pres-
ident of the Federation of Business
Men's Associations of Toronto presided.
The following officers and executive were
appointed to carry on until the general
meeting is held the first of the New
Year; President, J. A. Austin; Vice-
president, J. C. Budreo; Secretary and
Treasurer, B. Stage; Publicity Secre-
tarp, K. J. Harrison; Executive Com-
mittee. Dr. E. A. Peaker, Harry Home,
P. J. Hayes, R. C. Babbitt, R. J. Craig,
F. A. Harris, W. G. Hay, W. M. Mount-
field and H. G. Macdonald.

NEW SCOTCH PRODUCTS
D. F. Porter, of Creamola Food Pro-

ducts Company, Limited, of Glasgow,
Scotland, has come to Canada to take
charge of the company's business here.
Mr. Porter, who is accompanied by Mrs.
Porter, is locating in Toronto and will

make his home in that city.

The Creamola Food Products Com-
pany's goods are not entirely unknown
to Canada as some have been sold in

this country before. They include Crea-
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mola Custard Powder, Blanc Mange,
Jelly Powder, Baking Powder and others.

Mr. Porter will take personal charge

of the selling in the Central Ontario

district with Toronto as headquarters.

His intentions at present are to appoint

representatives in other districts.

Purchase the

Business of J. J.

Duffy Company
Montreal—Ai-rangements have now

been completed and the contract signed

for the purchase of the J. J. Duffy Com-
pany, Montreal, by the wholesale gro-

cery firm of Hudon Hebert Company,
The mianufacture and packing of spices,

coffees and baking powders, will con-

tinue under the name of J. J. Duffy &
Company and under the brand formerly

used by that Company. The machinery
for preparing and packing these lines is

now being moved from the premises of

the old company on St. Paul Sti-eet to

the warehouse of the wholesale grocery

firm. The management of this new ac-

quisition will be under Mr. Duffy and
will be run entirely separate from the

wholesale grocery firm. The only new-

feature is that it is to be part of the

business organization of Hudon Hebert

^z Company.

Salada tea is now being put on the

market in a container other than the

various packages sold to the grocery

trade. It is now being sold in individ-

ual bags. The bags have each a tag at-

tached and are packed in aluminum foil,

in lots of one hundred as shown in the

illustration. This form of packing is de-

signed particularly for hotels and
restaurants. It permits the withdraw-
ing of the leaves when it is considered

they have steeped a sufficient length of

time. The same grade is put into these

bags as is packed in the gold label pack-
age.

WILL OPERATE STORES IN
MONTREAL

(Continued from page 23)

six inverted bowl shaped glazed shades.
Everything in the store, except the re-
frigerator and the tops of the counters
ire pure white enamel. The shelves are
all white and the arrangement of the
goods on them is so systematic that
every label on every can bottle and
package faces the same way. This little

detail adds greatly to the orderly ap-
pearance of the store.

A Useful Ornament
In the centre of the store is a stand

about six feet high, which consists of a
centre pillar with four cii'cular shelves
around it. The bottom shelf which is

E. E. HOPPER
Manager of the Grocery Service

Company, Montreal.

about six inches from the floor is one
foot in diameter. The second which is

about three feet above it is two feet in

diameter and the third, two feet above
this is one foot in diameter and the top
one which bears a big fern is six inches

in diameter. The bottom shelf carries

cereals, the second one. covered with
black crepe paper with white doilies,

displays teas, coffees, sardines and bot-

tled fruits in open dishes for the cus-

tomers to sample. The third shelf bears

packages of teas, the special brand of

the Grocery Service.

A Bilingual District

It was found that as the district is

composed of both English and French
people that is was important that one

able to speak both languages should

be in the store. J. E. Frigon, who has

had many years experience in the groc-

ery business in Chicoutimi and Abitibi

has therefore taken a place on the staff

and latter will be in full charge of the

Papineau Avenue store. It is the inten-

tion of this company to open two more
stores in Montreal before Christmas and
all are to be on the same plan, both in

design and in system as the first store
opened last week.
The name of this proposed chain of

grocery stores, "The Grocery Service,"
of which the first store is now operating,
is to be registered. A Dominion wide
charter is being applied for making it

a limited company with a capitalization
of $.50,000.

Travellers' Assoc.

Has Had A Most
Prosperous Year

A general meeting of the Commercial
Travellers' Association of Canada was
held in the Foresters' Hall on Saturday
last with President Walter Moore in the
chair. The year closing it was pointed
out, was one of the most prosperous in
the history of the association, numerical-
ly and financially. The following are the
nominations for the year 1922:
Toronto Board—Walter Moore, Presi-

dent; J. Harry Dodgson, First Vice-Pres-
ident; F. J. Zammers, Second Vice-Presi-
dent; E. Fielding, Treasurer, elected by
acclamation.

Directors for Toronto Board—E. B.
Armstrong, Alex. Cook, John Cormack,
C. A. E. Colwell, F. W. S. Davis, John
Everett, G. C. Goebel, R. F Gray, W H.
Judge, Ben Miller, E. McTear, C. E.
Prime, A. C. Rogers, T. J. Robson, J.
Severs, J. Angus Taylor, Geo. L. Will-
mott, W. H. Williams W. E. Young. Nine
to be elected.

Hamilton Board—Geo. A. Matheson,
First Vice-President: R. T. Hunter, Sec-
ond Vice-President. Elected by acclama-
tion.

Directors for Hamilton Board—E. J.

Fenwick, M. P. Malone, C. P. Rason, P.
A. Sommerville. John Stoneman, H. G
Wright, Percy Entwistle, Walter Madill.
Six to be elected.

Ottawa Board—J. A. Laurie, electefl

by acclamation.

The following board-, were all electe'?'

by acclamation: Kitchener Board, W. J
Moodv and F. S. Urstadt. Kingston
Board—W. H. Graham and J. E. Single-
ton. Guelph Board—Adam Taylor. Vic-^-

President, and T. H. Gemmell. Direct<^"
Brantford Board—J. S. Hamilton and rt

J. Waterous. Montreal Board—W. Wil-
liamson, Vice-President. Winnioe-
Board—A. C. Merrett, Vice-President
and A. E. Rowland, Director. Vancouver
Boai-d—Robert Stewart and F. W. Ster-
ling. Brockville Board—F. L. DeWolfe.
Peterborp' Board— W. J. Hopwood.

Scrutineers of the ballot—Robert
Keyes, F. J. Laidlaw, J. Walter Gale.

DUTIES ON CHINESE TEA

The period of exemption of all kinds
of Chinese tea from maritime customs
export duties and from one-half of the

inland duties is extended from October
10, 1921, for a period of one year. Fur-
ther extension for a period of one year
will be applied for in May or June, 1922.
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WESTERN CANADA NEWS
Western

G. E. Bowers, Swift Current, Sask.,

has purchased the grocery stock and
goodwill of Waugh's Quality Grocery.

Libby, McNeill & Libby of Canada,
Limited, have moved from their former
quarters on Bannatyne Ave., to 260

Princess Street, Winnipeg.

A. R. Payne of the Egg-0-Baking
Powder Company of Hamilton, Ontario

is on a business trip and while in Winni-

peg visited the company's representa-

tives, the W. L. MacKenzie. Co.

George H. Colquhoun of tiie C. E.

Disher & Company, Vancouver, B. C,
was a visitor to Winnipeg last wcf;): and
called on the compaav's Weslo-n repre-

sentatives, the W. L. MacKenzie Com-
pany.

A. Badenoch who managed the Van-
couver Branch of the Western Grocers'

Ltd., since the business was purchased

from Leeson, Dickie & Gross, resigned

from command of that business a few
weeks ago. A few days ago it was an-

nounced he had purchased an interest in,

pnd will manage the business of Thomp-
son, Elliott, Ltd., 116 Water Street, Van
couver.

Orientals Disregard

Earlv Closing La\v

In Vancouver
Vancouver, Nov. 14.—Vancouver is

irobably no worse off than many other

Canadian cities in regard to breaking

the early closing law, but those mer-

chants who "boot'eg" groceries after

the legal hours of selling have certainly

roused the ire of the Vancouver organ-

ized retailers. The class that offends

most consistently in this regard, is, of

course, the Oriental.

The Chinese especially know no hours

nor days. They will sell, if they can

get away with it, any hour in the day
md every day in the week. They are

not "sold" on the idea of a closing hour
t all, nor do they see the need of one

(lay's rest in seven. The only v/ay to

"ope with them is to pass the necessary

bv-laws and endeavor to have the laws

rigidly enforced.

Police Make Raids

Constables Stewart and McBeath, in

Vancouver, made a round of grocery
stores the other night, and in the gen-
e'-al office of police headquarters, there
's a fair start for a grocery store, which
testifies to the success the officers met
with in their late search for comesti-
bles. Ten yellow traders were served
with "blue papers." This raid followed
contimied complaints from legitimate

merchants. The Orientals have their

own ideas about how to conduct a store,

how many hours to work, and how many
days a week to keep open. If they are

allowed to set their own hours they

will ultimately set the hours for the

whites too. The white grocer cannot
afford to let his yello\v competitor have
the evenings sales all to himself. "We
must make a firm stand at once," said

one merchant. "Otherwise we white

merchants on the Coast will be beaten

down to the Orientals' standards—and
we cannot compete with them on their

level."

Change in Customs'

Rule Designed to

Prevent Dumping
Notification has been received by the

Canadian Manufacturers Association of

an amended invoice fonii, to be used by
exporters sending goods to Canada. The
amendment is so devised as to take care

that the anti-dumping clause of the Can-
adian tariff laws is carried out, and
that no goods are unloaded on the Can-
adian market at less than their fair

market value in the country of origin.

Thi^. has necessitated an amended in-

''oice form by those sending goods into

Canada, and it is stated that the De-
nartment of Customs and Excise at O^-

t 'wa desires this form to be in use uni-

""o mly by Jan. 1 of next year.

The Change in Invoice

The change in the invoice form to be

used by exporters in other countries is

the inclusion of the following clause in

the certificate which the exporter is re-

(luired to place on invoices covering

hipments to Canada:
"That such fair market value is n-:t

lower than the wholesale price of the

said good*; at the said time and place;

and that in the case of new or unusel

'voods, such fair market value is no*^

less than the actual cost of productio i

of similar goods at said time and place,

plus a i-easonable profit thereon."

The notices ;-ent out by the Canadian
Manufacturers Association set forth

that: "It should be clearly understood

that this is the only chan"-e in the in-

^oice forms now in ue. Exporters who
liave on hand a large supply of the

present forms may continue to us?

same by typing the wording elsewhere

on the invoice and m-^king formal sig-

lature thereto as follows:

"The fair market value ce>-tified on

'hi' invoice is not lower than the whole-

:-i'e price of the said goods at the saiH

time and place; and in the case of n'^w
'^' unused goods such fair market valu"

i' not less than the actual cost of p"-

Uiction of similar goods at said time an '

place, plus a reasonable profit on the
same."
On invoices for entry of goods under

treaty rate^; for entry under the British
Preferential Tariff, and for entry of
goods shipped on consignment without
sale by the exporter prior to shipment,
the same additional clause is to be added
to the certificate which the exporter
signs.

It was also set forth in the notices
sent out by the Canadian Manufacturers
Association that the amended invoic"
form had been designed to secure more
uniform and accurate assessment of cus-
toms import charges.

Officials of the Canadian Manufac-
turers Association stated that the new
invoice forms had been adopted to pre-
vent the dumping of goods into Canada
under the anti-dumping customs regula-
tions, and it was considered that they
would prove effective in this regard.

One Dollar Will

Be Dedvicted

From Expenses
Ottawa, Nov. 15—A definite ruling

upon the status of commercial tax law
has just been issued by the department
of finance, at Ottawa, as a result of

complaints lodged by the various Com-
mercial Travellers' A sociations through-
out thp dominion as to the manner in

which the taxation branch was treating
their travelling expenses in dealing with
the income tax returns.

Th« New Ru'ing
Under the new ruling commercial

travellers must show all moneys re-

ceived bv them from their employers.
There will be allowed a deduction from
the moneys so i-eceived all expense^, a--

tually and necessarily incun-ed in the

conduct of their business. From sue"-

expenses there will be deducted the su^'

of $1 for each day's travelling, thi

amount representing personal and livin"-

expenses which, although usually in-

cluded in a trave'lei-'s exnensc. are not

directly attributable to his business.

Classified in Three Groups
In making their income tax returns

commercial travellers should classifv

themselves in one of three groups, name-
ly: Those who travel with grips onlv:

those who ti-avel with trunks containing-

samples up to 1,000 pounds; tho"e who
travel with trunks containing samples

over 1,000 pounds in weight. Travelle".';

should also show the number of wee^s

they were out on business during thn

year, and should state the number of

weeks they were away from home seven

days, also the number they were away

five days.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.

Markets At a Glance

REFINERS announce a reduction of one quarter
cent per pound on refined sugar, while Cana-
dian beet sugar is quoted at about thirty cents

per hundred below the Eastern refiners. There has
been practically no new development in the raw
sugar market during the week under review. The
Cuban Committee continuing to make sales on the
basis of 2.50c. cost and freight New York, while
some sales of moderate volume have been made to

Canadian refiners of San Domingo sugars on the
basis of 2.30c, ci.f. New York,

According to a report by Willett & Gray, there
has been a better movement in Cuba for export,
which has considerably reduced the amount of
sugar in shipping ports. The total exports from
Cuba this season to the end of October amounted
to 2,104,224 tons, which figures are 1,100,000 tons
less than last year and 1,400,000 tons less than the

corresponding period in 1919. The visible produc-
tion of Cuba on October 31, is given as 3,361,446
tons, which, however, does not take into considera-
tion the extraordinarily large stocks of sugars on
the plantations at the present time, which is esti-

mated to be in the neighborhood of 600,000 tons.

In general grocery commodities there are few
changes to report. The markets for the most part
continuing steady to firm. The firmness particu-
larly applying to dried fruits, spices, coffees, teas,

nuts and canned goods. Cereals have steadied
somewhat since the recent declines, while flour is

showing a good movement.
The potato market in Ontario and the Eastern

Provinces has a shade firmer tone with a slight in-

crease in prices while in Manitoba and other West-
ern Provinces, potatoes continue in a fairly easy
position.

QUEBEC MARKETS
MONTREAL, Nov. 16.—The feature of the grocery market this

week is another decline in the price of granulated sugar, mak-
ing the basis $7.75. The decline came late on Monday. The

future of the market is doubtful. Further than that, there are few
changes of importance although the market on many lines shows
much improvement. Teas continue to strengthen up and coffee is

showing similar tendencies although that market remains fairly well
balanced. Rice holds strong and an advance is quoted on tapioca
and sago. There is no change in cereals and package goods remain
steady apart froim one or two minor changes. Canned goods are
quite firm, but unchanged, except for a few declines in specialties.
The new price on prunes shows a slight advance with a strong market
ahead. Evaporated apples show weakness. There is no change in
spices or in the nut market. Oranges are slightly easier in price
with only a fair demand. Onions continue to advance in price and
potatoes are weak with prices varying. Coal-oil is advanced one
cent a gallon. Washing soda and wash-boards are slightly reduced
in price.

COFFEE MARKET STEADY 1, is down to $1.40 and the one pound
Montreal. jars are reduced to $2.90 per doz.
COFFEE—The coffee market is quiet

firm at its present basis and although canned vegetables

no ndvancp is exnectpd in tVip npnr Asparatnis (Amer.) mammoth green tips 4 25no aavance is expectea m tne near Asparagus, imported (2%8) 6 oo
future prices may be expeted to remain Beans, golden wax 2 oo 2 05

at the present level of values. Do., Refugee 2 lo 2 15
' Corn, 2s .... . 1 45 1 60

I TT^I 17 rTTATVrrTT' TM ^°™' ^^^'^^ qnality 160 175
LlllLh. CHAJNliili irM Carrots (sliced), 2s 1 45 1 76

CANNED GOODS Com (on cob), gallons 7 00 7 50

,, , ,
Spinach, Ss 2 85 2 90

Montreal Squash. 2iyo-lb., doz 1 ?,0

CANNED GOODS—There is little Succotash, 2 lb., doz l 80

change to report in quotations on can- g°;; caHfo^ii, 'is
....'.. ..".. a'is 3 sS

ned goods. The demand has been good do., (wine gals.) 8 00 10 oo

for replenishment of the retailers stocks Sauerkraut, 2H-lb. tins l 60
, . -L n J. J.1 u • Tomatoes, Is , 1 65 1 60

and prices are quite firm at the basis d,, 2s i 45

of quotations on the new pack. Welch's Do., 2%8 i 80 i 85

marmalade is reduced to 76c on 4s. ^^:,-^^^°l^-(Ao^y.::.\::: 'ieo lis
Welch's grapelade in 15 oz. glass is re- Do., gallons (doz 5 oo

duced to $3.20 per doz. and 4s. are down Peas, standard 171% \%i%
.„,.,- J^ . , , , ivT "'^' early .(Une 2 02% 2 12%

to ?8.40. MacLarens peanut butter No. Do., extra fine, 2s 3 25

Do. Sweet Wrinkle 1 67H
Do., 2-lb. tins J 75

Peas, New Pack

—

Standard, 2-lb 1 82H
Early June, choice 2 06
Do., standard 2 00
Fine French, 2-Ib 2 80

CANNED FRUITS
Apricots, 2H-lb. tins 4 60
Apples, 2%s, doz 1 65 1 85

Do., 8s, doE. 160 170
Do., gallons, doz E> 40 T) 65

Currants black, 2b, doz. 4 00 4 06
Do., gals, doz 18 50

Cherries, red, pitted, heavy symp,
doz., 1-lb 3 20

Do., 2V4-lb 6 00
Do., 2-lb 4 00
Do., white, pitted 4 60 4 76

Gooseberries, 2s, heavy syrup, doz 2 75
California Peaches

—

Is 2 90
2s 3 40
2%8 4 60

Peaches, heavy syrup

—

2-lb. 8 00
1-ib 2 ?7%

Pears, Is. Keiffer •.; 4.=i

Do., 2-;b 4 00
Greengage Plums, heavy syrup . . 2 65 2 75
Lombard plums, heavy syrup, 2-lb. ... 2 40
JAMS—
Strawberry, 16-oz 3 75
Raspberry, 16-oz 3 75
Black currant, 16-oz 3 80
Orange marmalade 4 65

CEREAL MARKET STEADY
Montreal. ~
CEREALS—There is no change in the

cereal market. Prices are steady with
a good movement. Rolled oats declin-

ed in price last week but more on a com-
petitive basis than an indication of

costs and therefore the position now
held is fairly strong.
Oatmeal, gran., fine standard 3 75

Rolled Oats. 90 lbs » 10

Cornmeal, Gold Dust Brand 2 60

Pearl Hominy 8 26
Graham Flour, 98 Ibs^ 7.65

New Buckwheat Flour 6 76
Pot Barley 6 26
Pearl Barley B 26

Beans, Ont 8.B0

Do., Can 8 80
Lima Beans 10

White beans 05%
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Green peas, dried OS 05%
9p':t peas 07

HIGHER PRICES FOR PRUNES
Montreal.
DRIED FRUITS—The new pack of

dried fruits is ready for delivery and
prices show an advance on the actual

market price of last year's pack. The
old pack has gone into consumption and
the new pack is strong in price with a

production below normal. Jobbers have

been slow to order and retailers have

been only buying for immediate re-

quirements so the action of primary

marets will be directly reflected in the

wholesale price Local dealers predict

an advance in price, and say that the

longer that buying is held off the high-

er will be the price paid. Evaporated

apples, quoted at 16c are weak in price

in view of an apparent failure of some
manufacturers to hold the price up.

Raisins are strong in price but there is

no change. Buying in dried fruits is

good, in respect of the Christmas trade.

Apricots, fancy 33

Do., choice •* 27

Do., slabs 22

Apples (evaporated) 16

Peaches (fancy) 28

Do., choice 25

Pears (choice) 22

Do., fancy 27 28

Peel»—
Choice 26

Lemon 28

Orange 28

Citron 44

Raisins (seeded)

—

Valencias 20 21

Sultana, unbleached 20^
Muscatels, 2 Crown, spot 17V4

Do., 3 Crown, spot 18

Do., 4 Crown, spot 1*^^
Turkish Sultana, B Crown 21

Fancy Seeded (bulk) 18 19

Do., 16-oz 26 27

Cal. Seedless cartons, 12 oit. . . 21 23

Do., 16 oz 27%
California Seedless, in bulk .. 18V4 19

Cluster, 20 lib. pack 5 60

Currant.'!, loose 73'/i

Dates, Excelsior (36 IDs), pkgr 5 f-O

Fard. 12-lb. boxes 8 2B

Packafres only 19 20
Dromedar- (36-10 oz.) 7 75

Loose 10 12

Fiffs (layer), 10-lb. boxes, 2s, lb. 32 86

Do., 2%'s, lb., 7 crown 40

Do., 2%8. lb 48
Do., 2%s, lb 45

Figs, 5 crown, 10 pounds 24 26

Do., 12 ounce packages 2.5

Figs, white (70 4-oa. boxes) 5 40
Do., Spanish (cooking), 22-lb.

boxes, each Oil
Do., Turkish, 8 crown, lb 22
Do., 6 crown, lb 28

Do., 7 crown lb 80

Prunes (2;-lb. boxesl—2C-303 32
.•?0-40s :-.3>2

40-5Os C l^"i
.50-60s •" : 4

60-7Os i2V>
70-80S 11%
80-9OS 11
90-lOOs 10

TAPIOCA ADVANCE
Mon'real. -^—

^

RICE—The rice market stands quite
firm at the present basis with stronger
tendencies. As pointed out in the past
few weeks, all influences bearing on
this market tend to strengthen it up.

Seed tapioca is advanced %c per lb.

making the price 7V2e in bag lots. Sago
is also advanced %c per lb. Now quot-

ed TV2C in bag lots. With the advanc-
ing market in these lines the demand
shows an improvement.

Carolina, extra fancy 09
Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 6 75

Ragoon, B, i>er cwt 5 75
Texas rice 05%

Tapioca, per lb. (seed) ... . 07% 08%
Do., (pearl) 07% 08%
Do., (flake) 07Va 08%
Honduras 07
Siam 14%
NOTE—The rice market is subject to frequent

changes.

NUT MARKET STEADY
Montreal.

NUTS—The nut market stand-' ^

at the present basis with strong ten-

dencies in walnuts and almonds. Buy-
ing is good and the recent shipments of

almonds have been taken up without
weakening that market in the slightest.

The peanut market is weak with prices

running fairly low.

Chestnuts (Italian) 1?

Do., shelled 54
Almondb., Tarragona, t>er lb 22 24
Valencia shelled almonds 48 50
Pecans, new Jumbo, per B> 50
Da, lange. No. 2, pollislied .. 29 80

Cocoanut (shredded, bulk) 26 38
Filberts (Sicily), per lb 16
Brazils, shelled 38

Do., Barcelona 15%
Peanuts, Jumho 18

Do., shelled. No. 1 Spanish 11%
Do., salted red 18
Do.. Shelled, No. 1 Virgtiia 13%

Peanuts (salted)

—

Fancy wholes, per lb 36
Fancy splits, per lb 31

Pecans, shelled 1 00 1 50
Walnuts Grenoble, in shell 33
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian .... 50 55
Do., Chilean, baes, per lb 40
Do.. Bordeaux shelled . JO

NO'l'JS^Jobbers sometlmea make an added charts
to above prices for broken Iota.

MOLASSES FIRM
Montreal

MOLASSES—No change occurred in

the molasses market since the advance
of one week ago. This market shows
more strength than it has in the past

and retailers' supplies are low, conse-

quently the advance in price will be
immediately reflected in the retail and
wholesale price. There is riO change in

the quotations on corn syrup. The
market is quite steady at the present

basis.
Barbadoes Molasses— Island of Montreal
Puncheons 76

Barrels 79

Half barrels 81

Puncheons, outside city 73

Fancy Molasses (In tins)

—

16-oz. tins, 2 doz. case, per doz 2 40

Barrels, about 700 lbs OSU
Half barrels, about 350 lbs 05V
Quarter barrels, about 175 lbs 0fiV4

2 gals.. 25-Ib. pails, eae^ 2 DO

3 gals., SRV^-lb. pails, each 2 S5
5 gal. 5-lb. pails, each 4 50
5-lb. tins, per case 4 70
:0-Ib. tins, per case 4 40
,'i-lb. tins. 1 doz. in case, case .... 5 30
10-lb. tins, % doz. in c»se, case .... 5 00

SPICE MARKET STEADY

SPICES—The spice market stands

steady with a firm tone. No changes
are looked for at the present time since

the buying of the retailer for the most
part is complete and the wholesale mar-
ket is fairly quiet.

Allspice 18 20
Cassia, pure 27 30
Cocoanut. 20 lb. pails, per lb 46

Do., sweetened, lb 86
Chicory (Canadian), lb 14
Cinnamon

—

Rolls «B
Pore, ground 88

Cream of tartar (French pure) 66 70
Do. American hish test 7S 80

Whole cloves 45

Ginger (Jamaica) 80
Ginger (Cochin) 27

.;.—.e. pure. 1-lb. tins HO C fS
Mixed spice 5)0 3i

Do., 2% shaker tins, doz. 1 16
Nutmegs whole

—

Do., 64, lb « 30
Do., 80, lb 28
Do.. 100, lb 35
Do., ground, 1-lb. tins 80

Pepper, black « 26
Do., white »»
Do., cayenne 32 94
Do., tins. 2's 36

Pickling spice 25 28
Do., package, 2 oz., dtoz. ... 35 40
Do., package, 4 oz., doz 65 70

Paprika C 60
Titmeric 28 SO
Tartaric acid, per lb. (crystals or
powdered) 95 1 0»

PACKAGE GOODS UNCHANGEO
Montreal.

PACKAGE GOODS—There is no
change in package goods lines. The
market is steady with a good trade

passing. There is a decline of 25c, pre-

pared tapioca which is now quoted at

$1.90 per doz.

Breakfast food, case 18 3 69
Cocoanut, 2-oz. pkgs., doz. 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. ease ..3 40 3 65 3 76
Commeal, yellow, 24s 2 86
Rolled oats, '.O's 5 00
Rolled oats, 18's 2 00
Aluminum package, 20*s 6 1*

Oatmeal, fine cut, 20 pkgs 5 BO
Puffed Rice 6 70
Puffed Wheat 4 40
Farina, case, 24s 2 66
Hominy, pearl or gran., 2 doz 3 00
Scotch Health Bran (20 pkgs), case.. 3 60
Pancake flour, case 2 90

Do., self-raising, doz 1 60
Wheat Food, 18-1%» 3 26
Porridge wheat 36b, case 6 40

Do., 20a, case <J 60
Self-rising flour (3-Ib. pkg.) doz 2 44

Do., (6-lb. pkg.) doz 4 70
Do, buckwheat flour, per doz 1 60

Corn starch (prepared) 09^
Com starch, 1 lb. pkge 08
Potato flour 12%
Pancake Flour (puffed rice) 24s 2 9«
Flour, tapioca 16 IS
Puffed rice pancake flour 2 90
Shredded Krumbles, 86s 4 86
Shredded Wheat 4 96
Cooked Bran, 128 2 25
Enamel Laundry Starch, 40 pkgs.
case 0V%

Celluioid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food "36 pkgs.) 9 60
Quaker Two-Minute Oat Food 1 80
Macaroni. Quaker 2 25
Spaghetti, Quaker 2 25

STRONG MARKET FOR TEA
Montreal.

TEAS—Some wholesalers are advanc-
ing their prices slightly but this is only
an aftermath of the advances that have
been made in the prices during the last

month. Black Ceylon and Indian teas

are extremely strong in price and in

some instances wholesale quotations are
not indicative of the full strength of the

primary market. The future for both
black and Japan teas is strong and the

prices now quoted may be expected to

at least stand firm through the winter.

It is likely, however, that there will be

some further advances in black and
Ceylon teas as the demand is large and
conditions point towards stringency.

Ceylon and Indians

—

Pekoes 38 44
Broken Pekoes 40 48
Broken orange pekoes 44 67

China

—

Common 24 86
Medium C 42 • 41
Choice 8 60 • M
Above retail prices range of qiotations to thm

retail trade.

Japan Teas (new crop)

—

Choice (to medium) 56 69
Early picking 60 90
Finest grades 75 1 00

Inferior grades of broken teas may b« ha#
from jobbers on request at favorable
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SUGAR NOW $7.75
Montreal

SUGAR—-Another reduction in the
price of granulated sugar came on Mon-
day night of this week, making the price
for granulated $7.75 per cwt. The
raw market has been declining steadily

during the past five or six weeks and
prices of granulated sugar in the United
States have been following. As a con-
sequence Canadian prices are forced to

follow closely the trend of the Ameri-
can market and this further decline of

25c is not altogether unexpected. The
trade throughout have been very well

protected against this decline as buy-
ing has only been for immediate re-

quirements, and in small lots, although

the Montreal refiners are quoting this as

a standard price. Little can be said of

the future of granulated sugar and buy-

ing for immediate requirements is the

safest policy to adopt until such a time

as the market has a firm working basis.

Granulated suKar, per cwt 7 75

Do., barrels 7 80
Granulated, gunnies, 20-5 8 15

Do., cases, 20 5 lb. cartons 8 35
Do., gunnies. 10-10 8 25
Do., cases. 50 2-lb. cartons 8 50

Yellow, light, per cwt 7 35

EASIER PRICES ON ORANGES
Montreal.

FRUIT—Oranges are easier in price

and dealers say that they are selling

below the present replacement cost.

The Valencia season is nearly over and
there is a small demand for oranges.

Grapefruit are unchanged in price and
they are moving slowly since the quali-

ty is not yet of the best. Apples are un-

changed and are holding firm. British

Columbia apples, packed in boxes seem
to be finding the most ready market
here and are demanding a premium on

other grades. Dealers attribute this to

the grading. There is no change in

lemons.

APPLES—
"Wealthy, per barrel 4 00 6 00

Hampers, per bushel 1 50 2 00

Baldwins 6 50 7 50

Fameuse 7 00 10 00

Calverts 4 00 00

Boxes. 175s, 216s ...' 3 25 3 50

Bananas (as to grade) bunch .. 7 00 7 50

Cantaloupes, 36-548 7 00

Lemons, 30O-360s 4 50

Grape fruit, Porto Rico ... . 4 50 5 00

Cal. Valencias 2 50

Do., Blood Oranges, half boxes .... 3 75

Tangerines 4 25

Malaga grapes, per crate 4 00

Tokay grapes, per crat« i ni)

Blue and green grapes, per bas. 40 50

Keiffer Pears, bush, hampers 2 75

Grape fruit, Jamaica 4 50 o 00

ONION PRICES GO HIGHER
Montreal.

VEGETABLES—The nature of 'the

vegetable market is the continued ad-

vance in the price of red and Spanish

onions. Red onions have now reached

the peak of $6.50 per bag and Spanish

onions are quoted at $5.50 a crate. On-

ions are very scarce and with it is a

big demand which is forcing the prices

"higher. Potatoes are in good supply

and prices are easy and vary consider-

ably. Supplies are arriving from out-

side the Province and wholsesale prices

in some cases show a wide margin.

Other lines are steady in price with a

good demand.
New cabbage, local, doz 60 75

Carrots, t 1 1 nr, per bunch 35

Celery, per doz. bunches 76 COAL OIL ADVANrFS!
Montreal cucumbers, per doz 60

^^JAi^ yjiL. AUVArSL-*.&
Horseradish lb 60 Montreal.

J^'l'".
.'""". .;.....•;.. •;..:: :::: oeo

MISCELLANEOUS^An advance of
Mushrooms.'lb!". .'."..'.". ".'..!.' '.'.'.'. 100 ^^^ Cent is quoted on coal oil making
Oyster plant, per dot 1 60 the price 22c per gallon. Wholesalers
Parsnips, bag 100 !. i t,,,.
Peppers, green .doz. 60 ^^^ quoting a lower price on Eddy's
New potatoes. Mont. (90-lb. bag) washboards. The decline on the small

1 16 1 80 1 40 size amounts to 25c, making the price
Do., sweet hamper 3 00

^2.45. The other sizes are quoted atSpanish onions, per case .o 50 <pr oc j cc nn ci i i • i i

Turnips, per bag 76 100 f5.25
and $5.90. Sal soda isjeduced

Red onions, per crate 5 .50 6 .50
^^^ '?«'' ^^t. to $2.25 in half bag lots.

Texas Onions, per crate 8 60
Broken caustic IS reduced by one whole-

Yellow onions, per cwt 4 50 ^^'^ to $6.00 per cwt. a decline of one

Cranberries, barrel 23 00 Cent a pound.

ONTARIO MARKETS
TORONTO, Nov. 16.—Cereals are generally ruling easy with

price reductions on rolled wheat and cornmeal. One brand
of package peas are lower while canned vegetables are holding

firm with a shade higher price quoted on refugee and wax beans.
In dried fruits, the new goods are practically all in, including raisins,

figs, dates and prunes. Lima beans are firmer in primary markets
while Ontario beans are steady. One brand of corn beef in tins is

reduced, also wash boards, blue and one brand of .jelly powder show
reductions. The tea market is gaining in strength as further reports
of the decrease in production is received. The potato market has
a firmer tone. New shelled almonds have arrived and new shelled
walnuts are expected within the next couple of weeks. New crop
Canadian beet sugar is offered at a lower price than quoted by
Eastern refiners.

LIMA BEANS FIRMER
Toronto. •^——
BEANS—There is a good fair market

for beans and there appears to be plenti-

ful supplies. It will be remembered,
that a few weeks ago prices were con-

siderably higher and the new crop ar-

rived on a bare market. These high

prices had the result of bringing in

heavy supplies and prices dropped.

There are some who state that when
these supplies are worked off, higher

prices can be expected. But there doe.s

not appear to be any real foundation

for this statement. In regards to the

crop, nothing definite can be learned

but it is generally conceded that there

is a good crop and indications at the

moment point to a fairly steady market,

at least there is immediate likelihood for

advances. California lima beans in

primai-y markets are slightly firmer but

quotations to the trade remain remain

at 9c to 10c per lb.

BEANS^
Ontario hand picked, per

bushel 3 25 3 50

Do.. No. 1 lb. pickers, per
bushel 2 90 .".15

Cal. Limas, per lb 09 10

CORNED BEEF REDUCED
Toronto.

CANNED GOODS.—Canned veget-

ables are holding steady to firm with a

shade higher price quoted on refugee

and golden wax beans which are now
quoted at $2.15 per doz. Fra Bentos

corn beef is reduced to the following

prices: Sixes per case $12.85 or single

tins $2.00; No. Is per doz. $3.50; Fancy
Hygiene brand corn is quoted at $1.70

per doz. Plum jam 4s, is quoted at

57%c and one brand of strawberry and

raspberry jams 4s, is offered at 75c

each. Leard's boneless chicken is quot-

ed to arrive,

$4.25 per doz.

CANNED GOODS
Soekeye Is, doz

Do., %8, doz
,

.\laska red. Is
Cohoe Is, doz

Do., i^s, doz
Pinks, is doz

Lobster, '/i-lb.. doz
Do., %-lb. tins

Whale steak. Is, flat, doz. .

.

Pilchards, 1-Ib. tails, doz. . .

.

Canned Vegetables —
Tomatoes, 2%8, doz
Do., Gal. No. 10 tins, doz.
Peas, standard, doz

Do., Early June
Do., Sweet Wrinkle
Do., Extra Sifted

Beets, 2s doz
Beans, golden wax. doz. . .

.

Asparagus tips, doz
Do., butts, doz

Canadian com
Pumpkins, 2y2S, doz

Do., Gal., No. 10 tins, doz.
Spinach, 2s, doz

Pineapples, sliced, 2s. doz
Do., shredded, 2s. doz. ...
Do., sliced 2%s, doz

Apples, gal., doz
Pears, 2s, doz
Peaches, 2s, doz,, H. S
Plums, Lombard, 2s, doz.

Do. Green Gage
Cherries, pitted H.S
Blueberries, 23
Strawberries, 2s, H.S
Raspberries, 2s
JAMS—
Strawberry, 43, each ... .

Do., 16-oz., per doz
Raspberry, 4s, each
Do., 16-oz., doz

14s at $2.45 and Vzs at

6 K 6 60
3 00
4 25

90

3 75
2 40
1 76
1 80

2 00

1 45

1 40
1 50

3 40
4 75

3 00

2 40
3 25

2 35
4 60
4 50

90
3 75

90
3 75

1 76
6 96
1 T6
2 15
2 40
3 00
2 4.5

2 15

6 00
6 60
1 50
1 60
5 15
1 60
4 25
6 25
4 215

6 50
4 25
3 25
3 10
3 40
4 25
2 45
5 00
6 00

95
4 60

94
4 60

FLAKED WHEAT REDUCED
Toronto.

CEREALS.—There is little change in

the market situation which for the most
part can be considered easy. Flaked or
rolled wheat is reduced 25c per barrel
now quoted at $6.00. Cornmeal also

shows a reduction of 25c making the
price $2.50 per bag.
Barley, pearl, 983 & 50
Buckwheat flour, 98s 4 7'5

Barley, pot, 98s 4 10
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Barley Flour, 98s 6 2B
Cornmeal, golden, 98s 2 50

Oatmeal. 98s 4 30
Corn flour, 98s 3 00
Rye flour 4 10
Rolled oats, 90s 2 95
Rolled wheat, barrel 6 00
Cracked wheat, bag 5 25

Breakfast food, 98s 4 75
Rice flour, 100 lbs 10 00

Flaxseed, 98s 7 00
Peas, split, 98s 7 50
Marrowfat green peas, 98s 9 50
Graham flour, 98s 3 75

Whole wheat flour 3 8S

Wheat kernels, 8s 5 00
Farina, 98s S 35

NEW FRUITS ARRIVE
Toronto.

DRIED FRUITS.—As far as market
conditions are concerned there are no

changes to report as compared with a

week ago. New fruits are now nearly

all in. Spanish Valencia raisins are

quoted at 28i/^c per lb. Cluster raisins

in boxes of 20 one pound packages are

quoted at $6.65 per box. Figs are meet-

ing with a good demand. Pulled figs

in one pound boxes are quoted at 20c

with two pounds at 36c each. New
Hallowee dates are expected to arrive

within the week. Currants are steady

while raisins have a tendency to firm-

ness.
Candied Peels

—

Citron caps, 12-lb. boxes, lb. . . . " 46

Lemon caps, 12 lb. boxes, lb 29

Orange caps, 12 lb. boxes, lb 31

.Mixed containing 4% lb. lemon,
4 'A lb. orange, 3 lb. citron caps,

. per lb »5

Drained Peel, mixed, tfut ready
for use, in No. I's cartons, S
3 dozen per case, per dozen 4 50

Currants

—

lire K, Filliatras, czses 13

Do.. Patras 15

Do . Vostizza . .
.

•

Excelsior, pkgs, 3 doz. in case 5 60

Dromedary, 3 doz. to case 7 50

Fard, per box ap. 12 lbs 3 25

Hallowee dates, per lb 14ii4

Prunes

—

30-408, 258 19

40^50s, 25s 16^
5O-60S. 2os 14%
60-708, 2Ss .^ 13

70-8OS, 25s 12Vj

80-90S, 25s 10%
Raisins

—

California, Sultanas, lb 21

Sedless. 1.5-oz. packets 25

Seeded, 15-oz. packets 20% 21

Crn., muscatels. No. 1. 25s n 19'^

Thompsons, seedless 2314

Valencia, Spanish 28'-i

Clusters, boxes, 20 l-ib. pkg 6 65

Evaporated apples 16

Figs

—

Smyrna, bags, approx. 28 lbs 14V'

Layer, 4 crown 24 .30

Layer, 5 crown 32

Ldyer. 7 crown Q 35

Pulled, 10 lb. box. per lb 30
Prlled. 1-lb. box. each 20

Do., 2-lb. box. each 36

Baking figs, 22 lb. box, lb 12*

FRUIT PRICES STEADY
Toronto

FRUIT — California late Valencia

oranges are quoted higher at $5.50 to

$8.00 per box according to size. The
first shipment of new crop Messina
lemons are on the market at $6.00 per

box. Almera grapes are quoted at $13

to $15 per barrel with emperors selling

at $8.50 per barrel and $4.00 for lugs.

Cranberries continue with an upward
trend; late Howes are quoted at $13 per

half barrel box.

Oranges, Valencies, 100s 6 50
Do., 126s 7 00
Do.. 150s, 176s 7 25 7 50
Do., 200s, 216s, 250s 7 50 » 00

Oranges, Florida, all sizes 7' OO
i^emons, Messina 6 00

Do., California 5 50 6 50

Pears, Cal., Bartlett .box 5 75
Bananas, per lb 08%
Apples- Barrel.

Spys No. 1 7 50
Spys, No. 2 .... 7 00
Spys No. 3 5 50
Greenings No. 1 7 00

Greenings No. 2 . 6 50
Baldwins No. 1 7 00
Baldwins No. 2 6 50

Grapes, Emperor, lugs 4 00
Do., Do.. kegs 8 50
Do., Almera. bbls 13 00 15 00

Apples. B.C., boxed 3 25 3 50
Cranberries. Case Cod. * bbl. box 13 00
Grape fruit. Florida, 54s 5 50

Do., 64s. 7()s, 80s 5 50
Do.. 96's 5 50

Pomegranates, box 3 50

NO CHANGE IN HONEY
Toronto

HONEY.—There is a good demand
for honey but there is little change in

market conditions.
5-pound tins, per lb 16%
10-lb. tins, per lb 15y2
60-lb. tins, per lb 1.';

Comb, per doz 3 75 4 50

NEW ALMONDS ARRIVE
Tor'*n*o

NUTS.—Some small shipments of

new crop shelled Valencia almonds have
arrived and meeting with a good de-

mand at 50c per lb. in case lots and
55c in broken lots. New Bordeau shell-

ed walnuts are on the way and expected

to arrive on this market within the next

couple of weeks. All new crop nuts in

the shell have arrived and wholesalers

report a ready sale. The nut market
throughout is ruling firm.
Almonds. Tarragonas. lb 23 24

Walnuts. Grenobles. lb 2') 50
Do.. Marbot P 25 26

Do., California 39 40
Do.. Manchurian IK^j 20

Filberts, lb 16 I! 1?

Cocoanuts. Jamaica, sack 6 00 7 BO

Do., unsweetened. lb 30

Do., sweetened, lb 28 32

Do., shred 25
Peanuts, roasted, lb 19 21

Brazil nuts, large, lb 17 20
Mixed nuts, bags .50 lbs 20 f 21

Shelled —
Almonds, lb 50 55

Filberts, lb 35

Walnuts Bordeaux, lb ... 90 (1 «5

Wo., Manchurian 75
Do., broken 63 65

Peanuts. Spanish, lb 1'.

Pecans, lb 1 40
Brazils 72

PACKAGE PEAS EASIER
Toronto.

PACKAGE GOODS.—The market for

package cereals is steady although

there is an easy feeling in view of the

recent declines in the grain markets.

H. & L package peas are quoted at 90c

per doz. Other quotations are un-

changed.
PACKAGE GOODS

Rolled Oats, 20ss, round, case 5 00

Do., 18s, case 2 00
Do., 20s, sqtiare case B 00
Do., Aluminum Prem.. 20s 6 10

Corn FhJcfis 363, case 3 10 8 75
Porridge Wheat, 368, reg., case 6 00

Do.. 20s, family, case 6 80
Package peas, per doz 90

Cornstarch, No. 1, lb. carton O^Vs
Do.. No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Fine oatmeal, 20s B 75
Cornmeal, 24s 2 30
Farina, 24s 3 25
Barley, 24s 2 75
Wheat flakes, 24s 4 80
Wheat kernels, 24s 3 70
Self-rising pancake flonr 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 85

Health bran, case 3 50
F. S. Hominy gran, case 3 00

Do., pearl, case 3 00
Scotch pearl barley case 2 70
Puffed rice pancake flour, 24s 2 85

LITTLE CHANGE IN RICES
Toronto.

RICES. — There is practically no
change in the rice markets but if any-
thing the southern primary market has
a shade easier tone. In European rices,

however, the market remains firm. Lo-
cally the situation is unchanged but
there appears to be a quiet demand at

the moment.
Honduras, broken, per rib. ... 07% 08
Blue Rose, fancy OS'Vi 09

Do., seconds 07% 07%
Siam, per lb. . . ; 06 06%
Japans, per lb 07 07%

Do., broken 05
Chinese, XX ....

Do.. Simiu Oil 12
Do., Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 07%
White sago 08

Tapioca, per lb 08
Do. (?, Goat brand) 09 Oil

FIRM SPICE MARKET
Toronto.

SPICES.—In primary markets there
appears to be a firmer tone. This is

particularly noticeable on cloves on
reports from Zanzibar of a short crop.

Jamaica ginger is also firmer on ac-

count of the shortage and the fact that
new crop will not be available for ship-

ment until about the beginning of Jan-
uary. There is a good steady local de-

mand for all lines but so far, the strong-
er primary markets have not yet affect-

ed local quotations.
Allspice 15 18
Cassia 22 24
Cinnamon 30 35
Cloves 55 00
Cayenne 35 37
Ginger, Cochin 30

Do., Jamaica 45
Mustard, pure 35 40
Pastry 28
Pickling spices 18
Mace 75
Peppers, black 21 23

Do., white 31 35
Paprika, lb 60 70

Do., 803 35
Chillies, lb o 60
Nutmegs, selects, whole, lOOs . 22 26

Do., ground 28
Mustard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 39
Curry powder 35
Cream of Tartar

—

French, pure 40
4-oz. packages, doz 2 00
The above quotations are for the best quality,

cheaper grades can be purchased for less.

8-oz. packages, doz. 3 50

SUGAR DROPS 25 CENTS
Toronto.

SUGAR—Refiners announced a de-
cline of 25c. per cwt. on the 14th. inst.,

making the price $8.09. Canadian beet
sugar, however, is apparently a factor
at the moment as their price to the re-

tail trade is $7.85 per cwt.
St. Lawrence, extra gran., cwt 8 1)9

Atlantic, extra gran 8 09
Acadia Sugar Refinery, ex. gran 8 09
Dom. Sugar Refinery, ex. gran 7 85
Canada Refinery, gran 8 09

Differentials : Granulated, advance over basis
50-lb. sacks. 25c ; barrels. 5c ; gunnies. 5-20, 40c
gunnies. 10 10s, 50s ; cartons, 20-5s, 6O0.

SYRUPS UNCHANGED
Toronto.

SYRUPS.—There is a good demand
for syrups, both corn and cane. The
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market however, is steady and unchang-

ed.

Com Syrup-
Barrels, about 700 lbs., yellow 05%

Half barrels, He over bbla; \i,

bbla, V^ over bbli.

Cases, 2-lb. tins, wbitc, 2 dos.

in ease 4 «•
Cases. S-lb. Una, white, 1 doz.

in case 6 3"

Cases, 10-lb. tins, wfaite, Vi doz.

In ease 6 00

Cases, 2-lb. tins, yellow, 2 doz.

in case 4 00

Cases, b-Tb. tins, yellow, 1 doz.

in case 4 70
Cases, 10-lb. tins, yellow, % doz .... 4 00

Molasses, baking grade

—

Ho. 2 tins, 2-doz. case 4 20

No. 3 tins, 2-doz. case & 50

No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. case 4 25

Pails—No. 1 1 10

PaUs No. 2 1 75
Pails No. 5 3 55

Molasses, table grade

—

No. 2 tins, 2-da2. case 7 75
No. 5 tins, 1-doz. case 8 96
No. 10 tins, 1-doz. case g 60
Pails—No. 1 2 10

Pails No. 2 3 76
Pails No. 5 8 55

No. 3 tins, 2-doz. case 10 76

FURTHER DECREASE IN TEAS
Toronto.

TEAS.—According to recent reports

the tea yield in India shows a further

decrease. The yield to the end of Septem-
ber this year amounted to 181,000,000

or 57,500,000 lbs. lighter than turned

out in the corresponding period last year.

It is also reported that the supply of

Ceylon teas coming on the London mar-
ket is comparatively light. In the local

situation a stronger feeling is manifest

.and there are indications that some of

the grades, particularly the cheaper

^nes, will shortly be moved upward.
Peltoe Souchongs 30 36

iPekoes 32 58

Broken Pekoes 35 88

Broken Orange Pekoes 50 65

Japans and Chinas

—

Early pickings. Japans M
Do., seconds 50

Hyson thirds 30 36

jyo., pints 45 67

Do., sifted « 66 60

Above priees give range of quotations to th«

retail trade.

POTATOES TEND FIRMER
Toronto.

VEGETABLES.—The potato market

has a shade firmer feeling but there is

practically no change in quotations.

Dealers quote New Brunswick Delaware

at $1.65 to $1.75 and Ontario at $1.40

to $1.50 per bag. Onions are firm at $5.-

50 per 100 lb. bag. Iceberg head lettuce

is slightly lower at $4.50 per case.

Cabbage, per doz 1 00 1 50

Potatoes, Delaware, per bag ... 1 65 1 75

Do.. Ontario 1 40 1 50

Beets, per bag 75 1 00

Carrots, per bag »5 1 00

Turnips, per bag 85

Parsnips, per bag 1 00 1 25

Onions, Spanish, crate 5 60 6 00

Do., sack, 100 lbs 5 50

Celery, per doz 75 1 00

Efeg plant, 1-qt. bkt 1 00

Cauliflowers, doz 1 50 2 00

Tomatoes, hot house, lb 20
Head lettuce, iceberg, case 4 50

Sweet potatoes, per hamper 2 75

NO CHANGE IN FLOUR
Toronto.

FLOUR.—Quotations are unchanged
under a fair demand for immediate re-

quirements,

F1X>UR—
First Patents, in cotton bags, bbl. .... 7 60
8«eond Patents, in jute bags, bbl 7 40

WINNIPEG MARKETS
WINNIPEG, Nov. 16.—Teas continue strong. The rice market

too holds a strong position. The nut and dried fruit markets
are without feature except that new cracked wialnuts are

expected next week. New fig^ and currants have arrived on the
market and are meeting with a good demand and are firmly held at

new price basis.

COFFEE MARKET FIRM
Winnipeg.

COFFEE—The market is maintaining
a firm tone. The demand is good locally

with no change in quotations.
COFFEE—

Rio, lb 19% 20%
Mexican, lb 44 49

Jamaica, lb 28 30
Bogotas, lb 40 43
Mocha (types) 51 53
Santos, Bourbon, lb 28% 31

Santos, lb 27V2 30

NO CHANGE IN CEREALS
Winnipeg.

CEREALS—There is no change in the

cereal market. Rolled oats are showing

a firmer tone although local market

prices are unchanged. Merchants con-

tinue to buy in quantities to meet day

to day requirements.

PACKAGE CEREALS.
Rolled oats, 20s, rd. cartons . 4 00 4 65

Do., 18s, case 2 10

Com Flakes 36s, case 8 60 3 80

Gornmeal, 2 doz. case, case 3 40

Puffed Wheat. 3 doz. cs., case 4 46

Puffed Rice, 3 doz. cs., case 6 75

Grape Nuts 2 doz. cs. case 3 80

Package peas, 3 doz. cs., case 3 00

Cream of Wheat, 3 doz. cs., case .... 9 15

BULK CEREALS
Rolled oats, 80s. per bag 2 35

Do., 40s, per bag 1 26

Do., 20s. per bag 67

Do., 10-8s, per bale 3 25

Do., 15-8s, per bale 3 SO

Oatmeal, 98s, gran, or stand., bag .... 3 70
Shrimps, Is, 4 doz. case, doz. . 2 70 2 75

Finnan Haddie, Is, 4 doz. case . 9 35 12 OC
Do., %s, 8 doz. case, case . 10 50 13 OO

Herring (Can.), Is, 4 doz. case.

Do., imp., %s, 100 doz. case . . 30 00 32 50

Lobsters, %s, 8 doz. case, doz 2 46
Do., V4s. 4 doz. case, doz 4 20

Wheat granules, 98s, bag 6 10

Do., 16-6s, per bag 6 60
Peas, whole, green, 100-lb. bag, per
bushel 3 95
Do., split, yellow, 983, bag 7 50
Do., split, yellow, 493, bag 3 85

Cornmeal, 98s, per sack 2 50
Do., 49s, per sack 1 .30

Do., 24s, per bag 70
Do., 10s, per bale 3 00

Buckwheat grits, whole, 9811b.
bags, per bag .... 9 36

Beans, 10Mb. bags, bushel 3 80 4 25
Lima beans, 100-lb. bags, lb 09%
Barley, pot, 98s. 3 25

Do., 49a 1 68
Do., 24s 85

Barley, pearl, 98s, per bag 4.40

Do., pearl, 4'9s, per bag 2 26
Do., pearl, 24s 115

CANNED GOODS UNCHANGED
Winnipeir

CANNED GOODS—There iy very
little change in the canned goods situa-

tion. Prices quoted on all canned goods
are holding steady. Trading at the
moment is quiet but later on business

is expected to show an increase for these

lines Advices, received state that B. C.

packers are sold out oi canned tomatoes.
Shrimps, Is, 4 doz. case, doz 3 60
Finnan Haddie, Is, 4 doz. case . 8 25 11 50

Do.. %s, 8 doz. case, ease . 7 25 13 00
Herring (Can.) Is, 4 doz. case.. 6 60 8 OO

Do., imp.,%8, 100 doz. case 21 50 32 50

Lobsters, V4s. 8 doz. case, doz
Do., y>s, 8 doz. case, doz

Oysters, Is, 4 doz. case, cs

Pilchards, Is, tall, 4 doz. case, cs

Do., %3, flat, 8 doz. cs, case ....

Salmon

—

Sockeye, Is, tall case
Do., l%s, flat, 8 doz., in case ....

R. Spring, Is, tall, 4 doz. case ....

Do., l%s, flat. 8 doz. case ....

Cohoe, Is, tall, 4 doz. case . . 12 00
Do., %s flat, 8 doz. case.. 13 00

Pink, Is, tall, 4 doz. case
Do., %s, flat, 8 doz. case

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 6 75
Peaches, 2s, 2 doz. case 6 60
Pears, 2s, 2 doz. case 7 76
Plums. Greengage, 2s, 2 doz. case 4 75

Do., heavy syrup, 2s. 2 doz.

case 6 00
Do., Lombard, light syrup, 2s,

2 doz. case 6 75
Raspberries, 2s, 2 doz. case ... 8 00
Strawberries, 2s, 2 doz. case ... 8 OO

CANNED FRUIT (American)

Apricots, IS', 4 doz. case
Peaches, 2%s, 2 doz. case

Do., sliced. Is, 4 doz.. case
Do., halved, Is, 4 doz. case
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapples, sliced, 2s, 2doz. case ....

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz
Beans, Golden Wax, Is, doz. . . 4 90
Beans, Refugee. 2s, 2 doz. case.. 4 90
Corn, 2s, 2 doz. case 2 80
Peas, 2s, 2 doz. case 3 90
Sweet Potatoes, 2%, 2 doz. case ....
Pumpkins, 2'/2S, 2 doz. case 3 90
Sauer Kraut, 2%s, 2 doz. case
Spaghetti, 2 doz. case
Tomatoes, 2%8, 2 doz. case .... 3 95
Spinach, 2%s, 2 doz. case

NEW FIGS ARRIVE

2 60
4 80
9 40
7 10
9 00

20 00
21 25
16 26
17 00
13 OO
14 00
6 25
8 00

3 80
8 00
7 10
S 00
7 00

6 50

5 25
8 60
8 60

11 00
9 15
10 85
10 76
6 90

13 40
7 60

4 40
S 00
& 00
3 60
4 26
7 00
8 75
4 10
2 05
4 25
7 00

Winnipeg.

DRIED FRUIT—The present dried
fruit market is rather quiet with a con-
servative steady business passing in

most of the lines. Primary market re-
ports that evaporated apples are slightly
easier. This is thought however to be
only temporary as the evaporated apple
market is fundamentally in a substan-
tial position. Apricots, peaches and
pears are unchanged. New figs of excel-

lent quality have arrived on the market
and are meeting with a good demand.
The first car of 1921 new crop currants
have arrived and are selling freely. The
raisin market is steady and unchanged.

DRIED FRUITS
Evaporated apples, per lb

Currants, 90-lb., per lb

Do., 8 oz. pkgs., 6 doz. case, lb.

Dates. Hallowee, bulk, lb

Do., pkgs.. 3 doz. case, lb

Figs, Spanish, per lb

Do., Smyrna, per lb

Do., black, cartons, carton . .

.

Loganberries, 4 doz. case, pkt.
Peaches, standard, per lb

Do., choice, per lb.

Do., fancy, per lb

Do., Cal., in carton, per carton
Do., anpitted, per lb

Pears, extra choice, per lb

Do., Cal., cartons, per carton
Prunes

—

30-40S, 25s, per lb.

40-50S, 25s, lb
50-608, 25s, lb
60-708, 258, lb

70-808, 25s, lb

18
18

17
IS

• 20
1 00

19
16
12%
16%
16

U 12%
60
2«
21
24
25

1 20
10
30

1 30

20
17%
14
le
10%
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65

0«%
08
75

$0 20
16%
19

16

1 20
19

i9y2
22

1 30
SI
M
27

29

35
36

1 65

80-«0s, 25s
90-lOOs, 25s, per lb.

In 5-Ib. cartons, carton
RAISINS—Seeded—

Cal., pkg., 16 oz., fancy, per pkg. .

.

Do., pkg., 12 oz., fancy, per pkg.
Do.,, 16 oz., choice, per pkg. ...

Do.. 12 oz, choice, per pkg. ... .

Cal. 5-lb. cartons, per carton ... .

Do., bulk, 25-lb. boxes, per lb. . .

RAISINS—Seedless—
Cal., pkg., 11 oz., per lb

Do., bulk, 25-lb. boxes, per lb. . .

Do., bulk, 5-lb. cartons, per carton
Apricots, choice, 25 s, lb

Do., 103, lb

Do., Standard, lOs, lb

Do., Standard, 2Ss, lb

Do., fancy, 25s, lb

Do., fancy, 10s, lb

Apricots, 5 lb. cartons, per carton .

JAMAICA GINGER SCARCE
Winnipeg.

SPICES—Jamaica ginger is reported
scarce and holders are asking high
prices for same. Peppers are also firmer.

It is reported that a heavy storm has
affected the nutmeg crop and higher
prices are expected on this line.

Allspice, Jamaica, best qual., lb 22
Cassia, Batavia, per lb 35

Do., China, per lb 25
Chillies, per lb. 65

Do., No. 1, per lb 53
Cinnamon, Ceylon, per lb 50

Do., No. 0, carton, doz 90
Cloves, Penang, per lb 96

Do., Amboyna, per lb 90
Do., Zanzibar, per lb 45

Ginger, washed, Jamaica, No. 1 .... 65
Do., Jamaica, No. t 40
Do., Japan or Africa, lb 30

Mace, extra bright Penang, lb 65
lb., per lb 70
per lb 37

Do., medium, 110 to lb 35
Do., carton of six, per doz 80

Pepper, blk., Singapore, ex. lb 22
Do., white, per lb 35

Pickling, \i-Vb. pkg., per doz 90
Do., bulk. No. 1, per lb 22

GROUND SPICE
Allspice, bulk, per lb 20
Do., No. 2, per lb 25
Do, 2 oz. cartons &5
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb 27
Do., No. 2, bulk, per lb 26
Do., No. 1, 2 oz. cartons 95
Do., No, 1, 4 oz., cartons 1 50

Cinnamon, bulk, per lb 55
Do., 2 oz. cartons 95
Do., 4 oz. cartons 1 75

Cloves, bulk, per lb 60
Do., 2 oz., cartons 95
Do., 4 oz. cartons 2 00

SUGAR MARKET STEADY
Winnipeg.

SUGAR—There is no change in the
sugar market. Refined, granulated is

quoted at $8.50 per cwt.
Extra gran, bags, 100 lbs 8 50

Do., gunnies. 5-20 lbs 8 90
Do., gunnies. 10-10 lbs 9 00
Do., gunnies, 201b. lbs 9 10
Do., cartons, 50-2 lbs 925

Yellow, No. 1 It., bags, 100 lbs 8 10
Do., golden, bags, 100 lbs 8 00

Powdered sugar, bbis 8 90
Do., boxes, 50 lbs 9- 10
Do., boxes, 25 lbs 9 30

Icingr, barrels ... .^ 9 00
Do., boxes, 50 lbs 9 20
Do., boxes, 25 lbs 9 40
Soft lumps, boxes, 100 lbs 9 30
Do., boxes, 50 lbs 10 40 9 60
Do., cases, 20 cartons 10 35
Do., cases. 40 % lbs 11 10
Small lump, boxes, 100 lbs 9 20
Do., boxes, 50 lbs 9 SO
Do., boxes, 25 lbs 9 50
Do., cartons, 50 2-lbs 9 60
Hard lump, barrels 10 25
Do., boxes, 50 lbs 9 70
boxes, i25 lbs. g, 7/5

Do., boxes, 25 lbs 9 75

SYRUP MARKET STEADY
Winnipeg.

SYRUPS—Prices are steady on both
corn and cane syrup. There is a good de-
mand and supplies are moving fairly

well. The molasses market shows no
change.

CANE SYRUP—
No. 2s 5 95
No. 5s 6 75
No. lOs 6 30
No. 20s 6 10

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 66
Cases, 6-lb. tins, white, 1 doz. in

case 6 76
Cases, 10-lb. tins, white, % doz.

in case 6 60
ffinniveg. —^—
Cases, 20-lb. tins, white, % doz.

in case 5 60
Cases, 2-lb. tins, yellow, 2 dor.
Cases, 6-lb. tins yellow, 1 doz. in

in case 3 40
case 4 66

Cases, 10-lb. tins, yellow, % doz.
in case 4 80

Cases, 20-lb. tins, yellow, 14 doz.
in case 4 30

TABLE SYRUP—
Pure, 21^3, tins, cs. of 2 doz. 24 86
Pure, 6s, per case of 1 doz 22 66
Pure, 10s, per case of % doz. .... 21 05

MAPLE SYRUP—
Maple flavor 2%8, tins, per

case of 2 doz 18 75
Do., 2s, tins, case of I doz 12 00
Do., Is, tins, case V^ doz. 11 AO

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 SO
3-lb. tins, 2 doz. case 11 60
6-lb. tins, 1 doz. ease 9 60
lO-lb. tins, 1 doz. case 9 20
Molasses quotations subject to 6 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
l^r^s, 4 doz. in case 6 26
2s, 4 doz. in case 6 00
2^s 4 doz. in case 4 80
6s, 4 doz. in case 4 60
IO3, 4 doz. in case 4 20

STARCH UNCHANGED
Winnipeg.

STARCH—No change has occurred in

the starch market, and as far as can be
seen at present no immediate change is

expected.
Cornstarch, No. 1 quality, per lb O 10%
Cornstarch. 1-lb. pkgs.. lb 09Vs
Gloss, 1-lb. pkgs., pr lb 10%

Celluloid, 1-ib. pkg., per case 4 8S

WALNUT PRICES HIGH
Winnipeg.

NUTS—Prices are ruling high on
Bordeaux shelled walnuts. New cracked
walnuts are expected on this market in

about a week's time. Spot stocks at the
present are very low. Almonds, pecans,
peanuts and brazils are firmly held.
NUTS, SHELLED—
Almonds, per lb. i^Yn
Spanish Peanuts, No. 1, lb 12H
Pecans, per lb 1 40
Walnuts, per lb 80
Brazils, per lb 70

NUTS IN SHELI^-
Peanuts. roasted. Jumbo, lb 23%
Whlnuts, per lb 23
Almonds, per lb 23
Ooeoanuts per sack 11 00
Cocoanuta, per doz 1 50
Brazils, per lb 20
Pecans, per lb 30

FLOUR MARKET STEADY
Winnipeg. —

—

FLOUR—There is no change to record
in the flour market: 98 lb. sacks deliv-

ered are quoted at $3.75.
FLOUR—

98-lb. sacks 3 75
Two 49-lb. sacks 3 82 V2
Four 24-Ib. sacks 3 921/2

JAM MARKET FIRM
Winnipeg. i

JAMS—The jam market continues
with a firm tone. Staple flavors such as
strawberry, raspberry and blackcurrant
are becoming cleaned up and many of

these lines have been withdrawn as

canners cannot fill any more orders.
JAMS

Strawberry 4s per tin 91

Black Currants, 4s, per tin 91

Raspberry, 4s, per tin 91

Apricots, 4s, per tin 85
Cherry, 4s, per tin S5
Peach, 4s, per tin S5
Compound (all flavors), 4s, tin .... 55

RICE MARKET FIRM
Winnipeg.

RICE—There is ::o change in the rice

market and quotations are fimily held.

Japan is quoted at 8%c. per lb. and Siam
at 614 c.

RICE—
No. 1 Japan, 100-lb. sacks, lb.

Do., 50-lb. sacks, lb

Siam, 100-Ib. bags
Do., 60-lb. bags

Sago, in less quantities, lb. ...

lbs., per lb

Sago, in less quantities
Tapioca, Pearl, per lb

Herring (Can.), Is, 4 doz. cs.

Do., in less quantities, lb. ...

Tapioca, pearl, per lb

TEA MARKET FIRM

081/^

09

06'A
06%
09Yi
09

09%
08 08%

7 00 8 00
«9%

08 08%

Winnipeg.

TEA—The Ceylon and Indian tea

market is firm and tendencies point to

a continuance of present conditions. The
demand locally is fair and prices remain
unchanged.
INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 86

Pekoe, first quality 40 42

Do., second quality 35 40

Broken Pekoe, first quality .. 42 48

Broken orange Pekoe 1st qual. 50 60

Japan 42 60

JAVAS—
Pekoe Souchongs 80 8£

Pekoe 82 4»

Broken Pekoe 33 4t

Brcyken orange Pekoe 38 48

ORANGES EASIER
Winnipeg. _____
FRUITS—Oranges are easier and

324s and 360s are quoted at $7.50, 250s
to 288s at $8.50 and 216s and larger at

$9.00 per case. Grapefruit is also some-
what lower and is quoted at $7.50 per
case. Spanish Malaga grapes are ar-

riving in good quantities and are quoted

at $16.00 to $17.50 per keg. Lemons are

slightly easier and are quoted at $8.50

per case. There is a fair demand for

all lines of fruits.

FRUITS-
Oranges, per case 7 50 9 00
Lemons, per case 8 50
Apples, per box 200 326
Bananas, per lb 10
Grapefruit, per case 7 00 7 60

CRANBERRIES SCARCE AND HIGH
Winnipeg
VEGETABLES—Cranberries are ar-

riving in small quantities and are very
scarce and high. Barrels are quoted at

$25.00 and boxes at $13.00. Potatoes

are lower and are quoted at 40c. to 50c.

per bushel. Other lines show no change.
VEGETABLES-
Cabbage, per lb 01
Head lettuce, per case 5 OO
Leaf lettuce, per dozen 50
Green onions, per doz 60
Cucumbers, per dozen 3 50
Tomatoes, per case 6 25
New carrots, beets, per lb 08
Potatoes, per bushel 50

Do., 25 bushel lots, bushel 40
Celery, B.C., per lb 0*%
Cauliflower, per dOz 90 1 00
Onions, per sack 4 00
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1 WEEKLY MARKET REPORTS BY WIRE |

Statements from Buying Centres East and West I

Alberta Markets

FROM CALGARY, BY WIRE,

Brazils 17 2ZV2
Filberts 18 22
Walnuts, Mane 20

Raisins

—

Thompson. Seedless 21Vo 23
Thompson bleached 25 29

Calgary, Alta., Nov. 15—Most lines

of Clark's meats are reduced in price.

Lemon and orange peeis are quoted at

32c to 33c per lb. and citron at 47c to

50c per lb. Broken shelled walnuts are

quoted at 34c to 37c and almonds at

46c to 52c per lb. Almonds in the shell

are quoted at 22c to 22 ^/^c; brazils at

17c to 22y2c; filberts at 18c to 22c and
Manchurian walnuts at 20c per lb.

Thompson's seedless raisins in bulk are

quoted at 20%c to 23c and bleached at

25c to 29c per lb. California table rais-

ins have also arrived. Storage eggs

are higher at $14.00 per case while but-

ter is up 4c per lb. making present price

39c to 44c per lb.

Beans—Ashcroft, per cwt 6 00

Do., Kotenashi, per cwt 6 00 6 &0

Rolled oats, 80s 3 15 3 30

Rice, Siam 5 50 6 00

Japan, No. 1 7 35 8 00

Tapioca 7 00 8 00

Sago V 00 8 00

Flour, per bbl 7 35

Sugar, pure cane, grant., cwt 8 62

Cheese, No. 1, Ont., large 0221/2 23

Alberta cheese, twins ft 2i2%

Do., large 22%
Butter, creamery, lb 39 44

Do., dairy, lb 20 28

Lard, pure 3s 12 30 12 60

EJggs. new laid, local, case .... 15 00 16 0<)

Do., No. 1 storage, case 14 00

Tomatoes, 2%s 4 15 4 35

Pumipkin, 2Vis, case 4 40

Lemons, case 10 50

Com, 2e, standard case 3 35 3 60

Peas, 2s, standard case 4 20 4 30

New early June peas, case A lb

Salmon sockeye Is, case ... . 19 80 21 50

Do., Sockeye %s, case 21 00 21 50

Strawberries, 2s, Ont., case . . 8 16 8 40

Raspberries, 2s, Ont., case .... 8 40 9 25

Gooseberries, 2s 11 30

Cherries. 28, red, pitted 9 00 9 60

Peaches, 2s, halves 5 85

Do., 2s. sliced 6 25

Apples, evaporated, lb 18

Do., 25s, lb 18 1/2

Pineapples, Hawaiian, sliced 2's '6 30 7 ^5

Do. , 21/28, case 8 80 10 45

Peaches, evaporated, lb. .' 1€ 20

Do., canned, 28 7 46 7 90

Do., 70-8 Os 11% 12M)

Prunes, 90-lOOs 10 10'

Potatoes, local, ton 20 OO 30 00

Peels -

Lemon, per lb «2 33

Orange, per lb 32 33
Citron, per lb 47 50

Nuts-
Shelled walnuts, broken .... 34 37

Shelled almonds 46 52
Almonds in shell 22 22%

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John, N.B., Nov. 15—Sugar de-

clined 25c making present price $7.95

for standard granulated. Potatoes are

a shade firmer at $2.50 to $2.75 per

barrel. Onions are stronger at $5.50

per crate. Lard is easier at 19 %c to

20c per lb. Cornmeal is lower at $3.25

per bag while rolled oats is reduced to

$3.35 per bag.

Rolled oats, bag 3 35

Rice. Siam, per cwt 7 00
Tapioca, per 100 lbs 9 00
Molasses, gal 68

Tomatoes, cans 2 00
Corned beef 3 00 3 55

Onions, crate 5 50
Raisins, Valencia layers 24 30
Currants, cleaned 19

Prunes, 90-100. 25-lb. boxes lOVa
Lemon peel 34

Orange peel 34
Citron peel 46
Walnuts 27

Almonds 22
Brazils 20
Peanuts 17
Filberts 17
Cocoanuts, bag 6 00
Potatoes, per bbl 2 50 2 75
Pork, clear, bbls., per lb 30
Pigs feet, per 20-lb. pail 2 75

Hams, shoulder, per lb 21
Bacon, roll, per lb 25 32
Bacon, side, per lb 32 36
Lard, pure in pails, lb 17
Lard, pure in tubs, lb 16%
Shortening in pails, lb 14
Shortening in tubs, lb 14
Butter, creamery, prints 45
Butter, creamery, solids 42
Oleomargarine 24
Cheese, whole, lb. 19 21
Cheese, twins, lb l»i/> 20
Eggs, doz 50
Sugar, cut loaf, cvrt 9 55
Sugar, Stan., gran., cwt 7 95
Sugar, No. 1 yellow, cwt 7 7l5

Oranges, California, case ... . 6 00 9 00
Lemons. California, case 9 00
Grape Fruit, Florida, case 7 50
Bananas, lb 09 10
Cornmeal, gran., bags 3 25

Nova Scotia Markets

FROM HALIFAX BY WIRE

Halifax, N. S., Nov. 15—Fresh eggs
are advanced to 60c per doz. and stor-

age to 50c per doz. Creamery butter is

firmer at 50c per lb. and dairy at 40c per
lb. Large quantities of apples are ar-

riving daily from the Valley. Kings
are quoted at $5.50 per barrel for No. 1,

$5.00 for No. 2 and $3.00 to $4.25 for

domestic. Wagners and Bishop Pippins

are also on the market with prices rul-

ing about the same as Kings.
Flour. No. 1 patents, bbl 11 00

Cornmeal. bacs 2 50

Rolled oats, per bag 3 90
Rice, Siam, per 100 lbs 06% 10
Tapioca. 100 lbs 10 00

Sugar, standard, gran 8 45

Do., No. 1. yellow 8 00

Molasses, gal 70
Cheese. Ont., twins 21

Eggs, fresh, doz 06

Eggs, storage, doz 50

Lard, compound 21

Do., pure, lb 22

American clear pork, bbl 33 00
Tomatoes. 21/2S.. stan., doz 2 00

Hams, aver. 9-12 lbs 35

Do., aver., 12-18 lbs
'

3.5

Do., aver. 18-25 lbs 31

Roll bacon 25

Butter, creamery, lb 50

Do., dairy 40

Raspberries, 28 Ont., doz 4 00

Peaches. 2s.. standard, doz 3 30

Corn, 2s, standard, doz 1 60

Peas, standard, doz 1 95

Strawberries. 2s, Ont.. doz 4 00

Salmon, Red Spring, flats, cases

Do., pinks 7 00

Do., Cohoes 14 00

Do.. Chuma 6 00

Evaporated apples, per '.b 15

Dried peaches, per lb 22

Potatoes. Nat., 90-lb. bag 1 50

Onions, Canadian 4 25

Onions. Spanish, per lb 0^%
Apples

—

Kings, No. 1, bbl 5 50

Kings. No. 2, bbl 5 00
Domestic, bbl 3 00 4 25

TURNS STOCK ONLY SEVEN
TIMES A YEAR

Continued from Page 22

when he had twelve stores, because he

certainly could buy to better advantage

and put into effect many economies not

possible in a small chain. For example,

vith sixty stores he could install a bakery

equipped with more than $15,000 worth

of machinery, and sixty stores could fur-

nish ample outlet for what such a bakery

could produce—something no twelve

stores, ordinarily speaking, could do.

On the other hand, the man who heads

sixty to six hundred stores has

formed an organization which will func-

tion on most heads without his continu-

ing attention. All he will have to ask

for is final re.sults. He will have reached

a stale where his subordinates can be of

fiuch calibre that results can be looked

for and if not forthcoming they can be

shifted without the loss usually entailed

when shifts are made in ordinary em-
ployees.

So you see, there are so many fac-

tors that enter into this question. But I

think that five per cent, on sales is about

as low as anyone can expect to get the

ratio of salaries. I should be very glad

if somebody who knows will give us

all some information, and I should like

to have my present correspondent dis-

cuss it further.



i-Novemoer lo, lifzi UAiNAUlAJN UKUUJlrll 35

((

Keep Up The Quality Of Canadian
Produce" Says Old Country Visitor

Butter and Cheese Markets Are Quiet Just Now
in the Old Land, Says Sir George Lawson John-

ston, but Demand Will Again be Active.

MONTREAL.—(Special)—While
Sir George Lawson Johnston,
president of Bovril Limited,

was in Montreal, your representative
took the opportunity of obtaining some
information from him on. grocery con-

ditions in the Old Country.
The grocer in England, he said, had

to face a problem that the Canadian
grocer did not meet, at least in the
same degree. After the war the de-

pression was more keenly felt in Eng-
land than in any other of the allied

countries. England is a big importer of
food-stuffs and with the adverse ex-

change rates and labor problems, living

costs went high and stringency was en-

forced in almost all classes This was
keenly felt by the grocers and on top
of it all came the trouble in the coal

mines, strangling England's biggest
natural resource. After it came the slump
in prices, the gradual decline in values

and it seemed that every grocery expect-

ed to find every Saturday night that the
value of the stock on his shelve") had
taken another step downward. The re-

sult was that they were all cutting
down the stock on hand so as to lessen

their risk, and naturally with this policy

sales dropped off, there was not the

same enthusiasm about selling. This
however is changing. There is more
optimism. The old fighting spirit ig

coming back and more aggression is

evident among the retail merchants.

Canadian Export Situation

When asked by Canadian Grocer why
Canada was unable to find in England
the export market that she had enjoy-
ed so many years in produce lines, Sir

George said, "Many factors have come
into play in cutting down Canada's ex-

port of produce to England. In bacon,
Canada was hurt by a reputation that

some smoked meats got during the war.
Just from where these meats came it is

hard to say. In all likelihood it was part
of the large shipments that came from
the United States that where not al-

together pleasing to the English people.

The principal complaint was that they

were too salty. Whose fault this was
it is hard to say but to some extent

all bacons from North America have

suffered as a result. Then too Denmark
has been very active in seeking the

English market. Early in the war their

meat supply was exhausted. Now they

are just coming back and the price com-

petition is keen.

White Fish and Herrings Are
Reported More Plentiful

Present Indications Point to a Very Active
Inquiry For All Kinds of Fish This Season

—

Oysters Are in Demand.

By D. B. DRYSDALE

FROM present indications it is ex-
pected that this season will be one
of the best in the fish business.

Practically every variety has returned to

pre-war prices and the fall catch from
most of the lakes has not been as good
for some time past.

Lake Ontario whitefish and herrings,

which were very scarce in the summer,
have become very plentiful and there is

a steady demand for them. Of course

there is always the possibility of bad
weather coming up and cutting off the

supply of fresh lake fish within a few
hours. In ordering, the best way to

overcome this is to give your dealer the

privilege of substituting the next best

article he has.

Better Demand For Oysters

Oysters have shown a great improve-

ment in the last two weeks, both on ac-

count of them coming from the deeper

beds and owing to the colder weather
which helps preserve them in transit.

The demand for oysters put up in the

jars is rapidly increasing. It not only
keeps them in better condition but is a
handier, simpler, and more cleanly way
of handling this article of food. Then
again you are always sure your cus-

tomer is getting oysters without a cer-

tain quantity of melted ice and snow
thrown in. As a rule the difference in

price wiill be gladly met when this is ex-

plained to the consumer.
,

Salmon snacks are again on the mark-
et. Many dealers made small fortunes

out of this article alone last season.

They are produced from the best Pacific

Coast Salmon and make a very tasty

and satisfying meal.

Qualla Salmon Sel's Well

There is a steady increase in the de-

mand for Qualla Salmon and dealers

say that it is only necessary to display

this fish and anyone who buys once be-

comes a regular customer.

Trout is very plentiful and reduced in

price. The color of the flesh at this

time of the year is a little darker but

does not in any way deteriorate the value

of the fish.

Sells 6,000 Lbs. of

Cheese in This

Store Each Year
Specializing in the sale of cheese, re-

sulting in a turnover of six thousand
pounds a year is the experience of the

management of the George W. Lea store

in Simcoe, Ont. Sales of the above

amount represent a big demand in the

Lea store, and indicate what can be done

in the way of increased selling- of what
is practically a staple line, such as

cheese. Establishing a reputation for

the best cheese has had a whole lot to

do with the success of this firm in its

sale. Mr. Lea told a representative of

Canadian Grocer that he bought cheese

only twice a year, in June and in Sep-

tember. He never sells cheese in its

fresh state, but always has it well

matured, and attractive to the popular

taste. "The people," he added, "always

know what they are getting, and can re-

ly on our cheese being pleasing to their

taste. It is always uniform, and this

fact has been largely instrumental in

bringing our sales up to their present

v^olKame."

Mr. Lea has a cheese cutter which he

declares he would not be without. It is

economical as well.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Nov. 16.—Prices on the hog market feature the
produce lines this week with a smaller demand both for fresh
and smoked meats and a more competitive condition faced by

the packers. Smoked hams and bacon are lower again in price. Live
hogs have declined. Lard is fairly steady with an improved demand
and butter with larger offerings is easier but unchanged in price.

The cheese market on the other hand is stronger, due to more inquiry
for export. Wholesale prices are unchanged. The egg market is

strong with a big demand. There is little change in the fish market
except that the season for fresh halibut is over and oysters are a little

easier. There is no change in barreled meats. Poultry prices are
lower with large offerings, but an improved demand.

EASIER TONE TO BUTTER
Montreal

BUTTER—Supplies offered are some-
what larger but consist principally of

fodder-made goods. The competition
between buyers is more keen and prices

have an easier tone but no changes in

price. On the other hand there is a

?ood demand among local buyers for

the finest September and October cream-
ery, which is commanding a premium
over the later makes. The butter prices

stand at present at from 39c to 40c per

lb. for solid and from 40c to 41c for

prints of the best creamery make.

BUTTER—
S«lids, creamery ... . 39 40

Prints, creamery 40 O 41

CHEESE MARKET IMPROVED
Montreal. ^^—
CHEESE—A renewed demand for ex-

port of Canadian cheese has strength-

ened up the cheese market during the

last week and the future looks more
promising and the steadier market seems
ahead. At the present, however, the

wholesale prices remain unchanged at

the basis of the decline. New Quebec
cheese is now quoted at from 19c to 20c

per lb. and old colored sells at from 28c

to 30c per. lb.

Laree, per lb 21

Twins, per )b 19 20

Do., white 28

Triplets, per I'b 21

Fancy old cheese, per lb 28 30

Stilton, per lb 35

Quebec 19 20

HIGHER PRICES FOR EGGS
Montreal

EGGS—The feature of the local mar-
ket has been the strength of strictly

new laid eggs owing to the scarcity of

supplies. It is to be expected that at

this season the production will be low
but prices have advanced quickly to a
basis of 80c per doz. wholesale for spe-

cial new laid eggs. Storage select are

quotted at 50c per doz. and No. Is are

selling at 45c.

Specials 80

storage, selects 50

Do., No. 1 45

New laid 60 65

LARD MARKET MORE ACTIVE
Montreal.

LARD—The trade in lard is rather

active owing to improved demand from
outside sources and while buying local-

ly is only for immediate requirements
there is a more steady demand and
bricks are now selling from 18c to 19 V^

cents a lb.

Tierces, 60 lbs 15 16

Pails, 20 lbs 16V^ 19%
Tubs. 20 lbs 16 17

Bricks 18 19%

COOKED HAMS EASIER
Montreal.

COOKED MEATS—There is little

change in cooked meats apart from the

fact that cooked hams are ruling easier

in price. And they are now quoted at

from 40c to 45c per lb.

Jellied pork tongueo 35
Jellied pressed beef, lb 87
Hams, cooked 40 « 45

Pork pies (doz.) ....

SauBa^e, pure poric 20
Ox tor juc, tins 65
Mince meat, lb 16%
Head ';heese, 6-lb. tins, per lb 10

Plate beef 22 Ok

SMOKED BACON LOWER
Montreal. ——

^

SMOKED MEATS—An unsettled and
weaker feeling prevails in the local

market for smoked meats owing to

more liberal offerings and the fact that

the demand for export is not what it

has been in the past. Packers are mak-
ing a bigger effort to secure more local

business and so unload their supply.

Consequently prices have been irregu-

lar and lower for all lines except the

choice selections of breakfast bacon.

BACON—
Breakfast, best 33 52

Smoked breakfast 28 40

Smoked breakfast 2« 40

Cottage rolls 28

Picnic hams 19

Wiltshire 32 35 •

MEDIUM SMOKED HAMS—
Wiltshire 32 35

Weisrht, 8-14, long cut 27 29

Do., 14-20 25 27

Do., 20-25 23' 25
Do., 25-35 24
Over 35 lbs 23

FRESH HALIBUT FINISHED
Montreal.

FISH—The season for fresh halibut

is now over but some late shipments are

offered on the market at 24c per lb.

Haddock is still scarce owing to the

stormy weather on the fishing grounds.

Frozen fish is in good supply with white
fish easy. There is also an easier

trend to prices on oysters and No. 1

cans are quoted at $2.60 while shelled

oysters run as low as $8.00 per bbl.

FRESH
Herring 07
Market Cod, fresh 06

Steak Cod 09
Dressed B. C. Salmon 24
Haddock 07%
Halibut, fresh 24
Flounders 10
Mackerel 16
White fish 18

FROZEN
Halibut 22
Chicken halibut 1«
Market cod 05%
Steak cod « 08
Doree 15
Qualla salmon 12
Dressed B. C. Salmon 23

OYSTERS
Shell oysters, bbl 8 00 15 00
Standard—Per No. 1 can 2 60

Do., No. 3 can 7 ftO

Do., No. 6 12 26
Jars—1 doz 4 75

LOWER PRICES FOR HOGS
Montreal.

FRESH MEATS—Owing to a lower
price ruling in British markets for Can-
adian bacon and a more liberal supply

of live hogs offered on the market a

weaker feeling has developed in live

hogs and prices generally have closed

lower. The price quoted here shows a

decline of 25c per cwt. making the price

$9.00 to $9.25 for select live hogs weigh-

ed off cars. There is little change in

the beef market. Prices rule easy with

a good offering and only a fair demand.

FRESH MSATS—
Hogs, live (selected off cars) . « 00 9 25

Abattoir killed, 65-90 lbs. . . . 17 18

Fresh Pork-
Legs of pork (foot on) « 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed 17

Pork sausage (pure) 20

Fresh Beef—
(Cows) (Steers)

Hind quarters ... . 10 13 10 15

Front quarters 05 07 05 08
Loins 15 23 2« 8 30
Chuck 007 008 08 009

POULTRY PRICES LOWER
Montreal.

POULTRY—Poultry prices have been
declining during the last three weeks
and with it comes an improved demand.
Prices are at a new low level and larg-

er offerings are reported as a result of

the sudden change in weather condi-

tions bringing the frost and snow. Far-

mers in this locality seem to show anx-

iety to bring their poultry to the market

and early this week the offerings were
large. As a result it is expected that

the consumption will show a big in-

crease and prices will remain at the new
low level.

POULTRY—
Dressed turkeys .33 98
Geese 20 22
Ducks 23 215

Chickens 20 47

Fowl 17 24
Roosters 16 18

Live Turkeys 25 32

Live chickens 17 23
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ONTARIO MARKETS
TORONTO, Nov. 16.—Hog values held steady during the week

but the tendency is for a shade lov^er price. Cattle rules fairly

steady under heavy receipts, while pork and beef cuts show
slight reductions. Butter is steady with eggs showing a firmer tone
on new laids, but little change in storage. The cheese market has
stronger tendencies with quotations on country boards slightly higher
but dealers' quotations show no change. Lard is a shade lower in

price, but shortening is unchanged. Boiled hams, shoulders and
jellied tongues are reduced. Smoked hams and bacon are lower,
while dry salt and barrel meats are unchanged. Slightly lower prices

are quoted on halibut, whitefish, shell oysters, cohoe salmon and
fresh herrings. The poultry market has an easy tone, with lower
prices quoted on turkeys.

BUTTER MARKET STEADY
Toronto.

BUTTER—There is little change in

the butter situation. Quotations are

steady to firm. Now that the cattle are

off the pastures, fodder butter is arriv-

ing and consequently there is quite a

difference in the quality.
]

BUTTER—
Creamery prints » 39 42

CHEESE SHOWS FIRMNESS
Toronto.

CHEESE—The market has develop-

ed firmer tendencies, more influence of

export business and also the fact that

the season of production is drawing to

a close. Values at Country Boards
show a shade increase but dealers' quo-
tations to the retail trade are unchang-
ed.

CHEESE—
Large, new 19

Do., June 25
Stilton, new 25
Twins, Ic higher than large cheese and trip-

lets 114 cents higher than large.

EGGS REMAIN FIRM
Toronto.

EGGS—New-laids continue scarce and
firm while there is little change in stor-

age. Few houses are offering new-laids
and those that have any are quoting
80c per doz. to the trade. On the lo-

cal farmers' market new laid eggs are
bringing 95c to .$1.00 per doz.
EGGS—
Selects 51 55
No. 1 n 4fi 47

LARD STEADY TO EASY
Toronto

LARD—The market is fairly easy
with quotations on one pound prints
down one cent in some quarters while
in other quotations are unchanged. Quo-
tations range from 17c. to 19c. On the
tierce basis quotations show a reduc-
tion of one cent per pound making pre-

sent price 15c per lb.

LARD—
Tubs are %c higher than tierces and pails one

cent higher than tierces.

1-lb. prints 17 19
Tierces, 400 lbs 15

NO CHANGE IN SHORTENING
Toronto.

SHORTENING—The market is fair-

ly easy with quotations on one pound
prints remaining at 16 ^^c and on the

tierce basis 13c to 13i/^c per lb.

SHORTENING—
1-Ib. prints . 16%
Tierces, 400 lbs 13 13%
Tubs are %c higher than tierces and pails one

cent higher than tierces.

MARGARINE QUIET
Toronto

MARGARINE—The market has been
quiet during the week with a fair a-

mount of business passing but quotations
remain unchanged as compared with a

week ago.

MARGAiRlNE—
Margarine, No. 1 23 24
Do., No. 2 20

COOKED MEATS LOWER
Toronto.

COOKED MEATS—The market con-

tinues with a weak tendency with val-

ues showing a further reduction. Ordin-
ary round boiled hams are quoted at

38c to 40c per lb. and square pressed at

42c per lb. a reduction of 4c. Boiled

shoulders dropped a like amount '.mak-

ing the quotation 31c. per lb. Jellied

ox tongue declined to 62c while pork

tongues are down to 35c per lb.

COOKED MEATS-
38Boiled hams, lb

Do., square pressed
Boiled shoulders, lb

Head cheese. 6s, lb

Choice jellied ox tongue, lb.

Jellied pork tongue
Bologna 14

Above prices subject to daily fluctuations of

the market.

40

42
31
10
62
35
1«

SMOKED MEATS REDUCED
Toronto

PROVISIONS—All smoked hams and
bacon are reduced one to five cents per

pound. Small and medium hams are

quoted at 25c. to 27c. per lb., a reduction

of 5c. Boneless backs are quoted at 36c.

to 37c. while peamealed is quoted at

32c. to 34c. per lb. Ordinary trimmed
breakfast bacon is quoted at 25c. to 30c.

per lb. and special trimmed at 33c. per

lb. There ai-e no changes in dry salt or

barrel meats.

Hams

—

Small, 6 to 12 lbs 25 27

Medium, 12 to 20 lbs 25 27

LarRe, 20 to 35 lbs., ea., lb.. 15 19

Heavy, 35 lbs., and upwards 15

Baeka—
Boneless, per lb 36 37

Rolled, per lb 42

Peameal 32 34

Bacon

—

Breakfast, ordinary, per lb. . 25 30
Do., special trim 33

Cottage rolls 23
Roll, per lb 20

Wiltshire (smoked boneless) lb 26
Do., three-quarter cut 28
Do., middle 31

Dry Salt Meats

—

,,,,,,'..

Long claar baoon, av. 50

—

70 lbs «,19M!
Do., av. 80-90 lbs l^V^
Clear bellies, 15-30 lbs 18% 21.%
Fat backs, 10-12 lbs 13% 15%
Ont of plekle prieeo range about 2 cents per

pound below corresponding cuts above.

Bwrel Pork-
Mess pork 31 OO
Short cut backs. 200 lbs 38 50

Picked rolls, bbl., 2P0 lbs.—

Lightweight' 39 00
Heavy . . 36 00

Above prices subject to daily fluctuations of the

market. .

HOG VALUES STEADY
Toronto.

FRESH MEATS—The hog market
has been holding fairly steady during

the week on the basis of $9.00 fed And

watered. The big packers, however,

were offering 25c under but few sales

were made at that basis. The first

touch of winter brought in heavy ship-

ments of cattle but these were mostly of

a scraggy nature,, apparently farmers

are cleaning up the balance of the gross

cattle that they do not wash to venter

over. A good offering was made of heavy

steers and brought $6.00 to $7.50 per

cwt. In dressed meats, pork and beef

cuts show reductions from one to three

cents per pound.

FRESH MEAT—
Dressed, light, per cwt. . . : . 13 00 15 00

Do., heavy, per cwt. 10 00 12 00

Live, off cars, per cwt ^ ^ ^
,

Live, fed and watered^ cwt ®-<W '

Live, f.o.b. per cwt .. id-it-: • 8 BO

Fresh Pork

—

Legs" of pork, up to 18 lbs .' 18

Fresh hams, lb f'"' 19

Tenderloins, lb • .' .V ^ . . .

.

46

Picnics, lb 13

Montreal shoulders, lb 13'%

Boston butts, lb ' U

Fresh Beef—from Steers and

Heifers

—

Hind quarters, lb 10 15

Front quarters, lb 05 08

Ribs, lb 12 18

Chucks, lb 06 08

Loins, whole, lb 20 2»

Hips, lb 09 10

Cow beef quotations about 2 cents per lb. below

above quotations.

Calves, lb 13 14

Spring lamb, lb 16 18

Sheep, whole, lb .,0 05 07

Above prices subject to daily fluctuations of

the market.

TURKEYS ARE LOWER
Toronto —
POULTRY—Large quantities of poul-

try are arriving and storage operations

are at their height. Dealers report a good
movement in turkeys to the United

States in preparation for the Thanks-
giving holiday. Turkeys are easier in

price but other lines show no change.

Prices paid by dealers

—

Live. Dressed.

Turkeys 30 35

Chickens, spring 22 25

Roosters 12 15 .

Fowl over 5 lbs 20 23
Fowl, 4 to 5 lbs 15 20
Fowl, under 4 lbs 10 16
Guinea hens, pair 1 25 1 50
Geese « 23

Ducks, 4 lb. and over 20 28

Prices quoted to retail trade : Dressed

:

Turkeys 40 50

Ducklings 25 35

Hens, heavy 30

Geese 32
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SOME FISH PRICES LOWER
Toronto.

FISH—A good movement is noted in

fish. Dealers report active business

from both country and city sources.

Medium halibut is quoted at 20c to 21c

per lb. a reduction of one cent. Georgian
Bay whitefish is practically over for

CANADIAN GROCER
this season but Lake Ontario is quoted
at lie to 12%c per lb. Fresh herrings
are easier at 7c to 8c per lb. Cohoe
salmon is selling at 18c to 19c per lb.

while shell oysters are reduced to

$16.00 per barrel. The first shipment
of Holland herrings has arrived: mixed
in kegs of 10 lbs. is quoted at $1.10 and
milkers at $1.20.

November 18, 1921

WINNIPEG MARKETS
WINNIPEG, Nov. 16.—The hog market is easier and receipts are

heavy. There has been a decided drop in all lines of cooked
meats and smoked hams and bacons show a slight reduction.

Lard and shortening remain unchanged. Butter is steady and cheese
is ruling easy. Poultry is arriving in good quantity and lower prices
are quoted.

BUTTER PRICES STEADY
Winnipeg.

BUTTER—The butter market is hold-

ing fairly steady with prices unchanged.
The tendency is for easier prices in

the near future. Best creamery is quot-

ed at 42c. per lb.

BUTTER—
Creamery, best table grade
Creamery, best table grade
MarRarine 21

42
40
25

CHEESE MARKET WEAK
Winnipeg.

CHEESE—The cheese market con-

tinues weak. Ontario large is quoted at

19 %c. per lb. The demand for cheese is

light.

CHEESE—
Stilton cheese. large, lb 23

Ont., large, lb 19%
Ont., twins. Vb 20%
Ont., triplets, lb * 201/2

EGG MARKET UNCHANGED
IVinnipeg.

EGOS—The egg market is ruling

steady. New laid in cartons are quoted at

50c. per doz. with No. 1 candled quoted

at 43c,

COOKED MEATS LOWER
Winnipeg.

COOKED MEATS—Cooked and roast

hams have declined 3c. per lb. and are

quoted at 43c. per lb. Roast shoulders

are offered at 30c. per lb. Pork tongues

are quoted as low as 30c. per lb.

"OOKED MEATS—
Best quality, skinned, 8-14 Ybs.

Do.. 13-16 lbs

Roast ham. lb

Roast shoulders, lb

Pork tongues, lb

Head cheese, 6-Ib. tins, lb

•'ellied ox tongues, lb

Luncheon cooked meats

43
4.3

48
30
30
14
53

16

HAMS AND BACON LOWER
Winnipeg.

PROVISIONS^There has been a de-

cline of 2c. per lb. on hams. Best quality

hawi is quoted at 38c. with other quali-

ties running as low as 27c. Bacon has

alno shown a decline. Best quality sell-

ing freely at 46y2C. Some grades of

bacon can be bought as low as 25c. per

lb.

HuTna—
8 to 16 lbs., per lb

16 to 20 lbs., per lb

Boneless, 8-14 lbs., per lb

Skinned, 14 -18 lbs., per lb.

Skinned, 1« to 22 lbs., per Vh.

Bacon, 6 to 10 lbs., per lb
Cottage rolls, boneless
Bellies, 6 to 10 lbs., per lb

38
38

36V2
38

38
46V2
24
32

FISH UNCHANGED
Winnipeg.

FISH—Fresh frozen Lake Superior
herring is quoted at $3.00 per cwt. Hali-

but is lower in price and is selling freely

at 13y2C. to 14y2C. per lb. Holland

herring in pails is quoted at 95c. to $1.00

each.

Black cod, lb

Brills. lb

Herrlnffi, Lake Superior, 100
lbs. sacks, new stock . . .

.

Halibut, chicken, cases 300 lbs.

Do., broken cases

09

Salmon

—

Cohoe. full boxes. 300 lbs.

Do., in broken cases
Soles
Whitefish

Do., broken casce
Do., Western, 20-lti. boxes, box

Bloaters, E<ast»rn Natiooal, case
Haddies. 30-lb. cases, lb

Kippers, East., Nat, 20 eonnt.

per count
Fillets, 15-lb. boxes, lb

HOG MARKET LOWER

3 00
13%
14%

1«
17

09
12%
13

2 10
8 60
12

3 00
17

Winnipeg.

HOGS—Hogs dropped 50c. per cw^t.

Selected live are quoted at $10.00 per

cwt. Receipts have been heavy during

the week which has accounted for the

drop in price. Fresh cuts of pork are

lower and legs are quoted at 20c. to 28c.

per lb. There is a good demand for fresh

hams at 22c. to 29c. Fresh beef has also

taken a decided drop, and whole

carcases are quoted at 7c. to 10c. per

lb. for the best quality.

Selected, live, cwt 10 00

Heavier 5 00 8 00

Light 10 00 10 2'5

Sows 4 00 7 00

Fresh Pork—
Legs of pork, up to 3.5 lbs.. . . 20
Spare ribs

Loins of pork, lb 26

Fresh hams, lb 22

Shoulders, lb « IS

Fresh beef—from steers and heifers—
Hind quarters, lb 10
Front quarters, lb 05^4
Whole carcase, good grade, lb. 07

Mutton

—

Choice, lb

Choice long hinds (leg and loin) ....

Choice Stews

Lambs-—
Choice, 30-45 lbs

Veal*
Good veal, 40 to 80 lbs., hind
quarters
Light 10 00
Sows 5 50
Legs of pork, up to 35 lbs., lb. 22

Loins of pork, lb 27
Fresh hams, lb 24
Shoulders 16

28
16
28
29
17

13

07 Va
10

18
24
07^

22

21
10 50
6 50

29
30
30
18

LARD MARKET UNCHANGED
Winnipeg.

LARD—There is no change in quota-
tions on lard. Best quality is quoted a"
I5c. per lb. Shortening is ruling steady
at 14c. in tierces of 400 lbs.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 15
Do., wooden pails, 20 lbs. pail 3 40 3 90

Shortening, tierces of 400 lbs 14
per pail 3 20

POULTRY IN DEMAND
Winnipeg:.

POULTRY—There is a better demand
for poultry and prices are ruling easier.

Poultry receipts are heavy. Broilers are
quoted from 30c. to 32c. Young turkeys
are arriving in large quantities and are
quoted from 37c. to 40c. per lb.

Poultry

—

Broilers, IVi to 2 lbs 30
Do., 2 to 2% lbs 32

C. Chickens, 2% to 3>A lbs 26
Do. , over 3I/2 lbs 28

Fowl. .31/2 lbs 22
Do., 314 lbs. and up 24

Young turkeys 37 40

This Week's Recipe

MUSHROOMS

If possible never wash mushrooms,
wipe them with a dry flannel cloth. If

it is necessary to wash them, place in a

colander so they will drain well. The
mushroom itself contains such a large

percentage of water that any addition

serves to dilute the flavor.

The simplest way of cooking is to

place a piece of butter in a sauce pan
and after it is melted add the mush-
rooms, season with salt and pepper,
cover closely and let cook eight to ten

minutes. Serve hot on toast or with
beefsteak. If the caps are very large,

break in pieces. The large caps are, how-
ever, more satisfactory broiled.

Butter the broiler before placing the

mushrooms on it, then broil for five to

eight minutes, season and serve very
hot.

Another way is to butter a baking
dish. Put in a layer of macaroni which
has been cooked in boiled salted water.
Place on a layer of the mushrooms cut

in pieces, using the stems as well, dot
over with bits of butter and season with
paprika. Repeat the process. Reserve a

few of the largest caps. Add cream or

evaporated milk diluted to about half

the depth of the dish. Cover and bake in

a moderate oven for half an hour. Re-
move the cover and place the caps which
were saved cupside up on top with a
piece of butter in each. Place under a

direct flame for a few minutes to broil

the caps and brown the macaroni.

FRESH FISH FROM GASPE
Ottawa.—The inauguration of an ex-

press service to assist in the develop-

ment of fresh fish business from the

Gaspe coast is announced by the fisher-

ies department here, to come into oper-

ation next spring..
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With the Approach

of the

H oliday Sea son

you

Should Feature Prominently

DAVIES
—Mince Meat—

This is the one season of the year when there is a big
demand for Mincemeat, and as most housewives will be so

busy making Christmas cakes, puddings, etc. they will

have little or no time in which to prepare Mincemeat.

For this reason, it is to your advantage to feature
prominently Davies Wholesome Mincemeat, as it is made
specially to meet the requirements of the most fastidious
housewife.

Made from selected apples, dried fruit, spices, and
those other pure ingredients, giving it all the rich flavour
of home-made mincemeat.

We offer you three grades:

—

PEERLESS BRAND MINCEMEAT
BAKERS MINCEMEAT
STANDARD MINCEMEAT

Write us to-day for prices and particulars.

Special and preferred attention
given mail orders.

willmLF/W1JCiOlimited
TORONTO

MONTREAL SYDNEY HAMILTON
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"Gunns yello'w and blue

Is a guide for you."

"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in
the tin and can be 'served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

West

Toronto

\

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them
moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes
them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven
Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

Iiiiiiglil!li!!lililllililililililillllllJj^liilllilimilllilllliEllifll

I ''Saxonia Brand Fruits"
1 \

SELECTED

CutMixed

S Packed in half and one-pound packages. S
IIIIIIJ HUB

a PRESERVERS OF £
Ml §
» Candied, Glace, Crystallized and Drained, Citron, B
|™| Lemon, and Orange Peels, Pineapple, Ginger, Assorted SIS

JJI*
Fruits, Bigarreaux Cherries, Maraschino Cherries, etc,

M
Ulllll nn

I Saxonia Fruit Preserving Co., Ltd. g
5 Factory S

S First Avenue and Ernest St., Montreal, Que. S
jjj

•"»

JJIJ
Sole Agents for Canada «

S The John T. McBride Co., Limited S
PI*! 189 St. James Street, Montreal, Canada S

ririiii

niiin m
^tfillllfilSlilHilililiBilitlSiSiBiaiSiBiBililiSllilililfSIBiliim;:'
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ROS

What Are You Going to

Sell Her?
It is for you to say whether she will ever come

back or not. What are you doing to sell her? The
best that is to be had—or something indifferently

good? Something that is going to bring her back
—or something that will send her elsewhere in

future. Thousands of dealers—men who are mak-
ing money—have solved this problem by selling

Rose Brand Products—the purest, most whole-

some, delicious and appetizing foods human skill

can prepare. And their increased sales—their

well pleased customers bear out the wisdom of

their course. You, too, will find it profitable to

carry only Rose Brand Products.

Canadian Packing Co. Limited
Toronto Or

Packing Houses
Brantford
Toronto
Peterboro
Montreal
Hull

Branches
Fort William
Sudbury
Sydney, N. S.

Charllottetown, P.E.I
Winnipeg, Man.

RAND
I||||!|!|||||||||ll1lll1|||||||||||||i|||1l1|||i|!|i|||;illi|||||||:|j|;i!lllllll!l!lll!lll1llllllllll^
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The Arm and Hammer way is

The *'EASY" way to sell

SAL SODA
Arm and Hammer Brand Sal Soda in handy 2^^ lb.

cartons saves you time 8nd money formerly lost in

weighing and wrapping the bulk article. Bulk Sal
Soda deteriorates while Arm & Hammer Brand
Sal Soda in handy cartons insures the arrival of
this super-strength soda at your customer's home
in perfect "full strength" condition.

Church & Dwight, Ltd.
MONTREAL

SA VES TIME

No wrapping

No weighing

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

Dates, Figs & Raisins

All these lines are now here. The

supplies in sight for Xmas are lighter

than for some years—and a firm and

advancing market is expected.

New Nuts-
Almonds, Filberts, Brazils, Walnuts.

Pecans—

also Mixed Nuts-

Everything in Fresh Fruits.

White&Co., Ltd.

Toronto

Quality First Always

1 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shippini Room 256. Nighl Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.
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§\\\rr\ff's
TRUE ORANGE

MARMALADE
The Reason Is -

It's Good Marmalade

SHIRRIFF'S Marmalade
finds a ready sale always

—

because it's good marmalade.
There i^ no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a,

luxury, but a necessity, in

thousands of homes in Can-
ada. The fact is, Shirriff's

is so delicious that people
who have once tried it,

would never be without a
jar (or pail) of Shirriff's

Marmalade in the house. If

you have some customers
who do not know how de-
lightful good marmalade
really is—introduce them to
Shirriff's. It may lead to
much profitable business.
Most certainly it will uphold
your store's reputation for
quality.

"Sight

Sales" of

Eddy's

I Onliwon Toilet

I Paper Holders

IMPERIAL EXTRACT

COMPANY

TORONTO, CANADA

5ole Selling Agents
Harold F. Ritchie
& Co. Limited

Toronto & Montreal

"They see and they buy." That is what merchants
everywhere are saying about their sales of

Eddy's Onliwon Toilet Paper Holders.

This handsome, nickelled fixture, equipped with
one thousand sheets of fine toilet paper is a

"bargain" at the price. It is a profit maker too.

Order a small quantity, show them and see them
move out of your store. Every one you sell

creates a demand for refills—two-way profits

for you. Ask your jobber.

Grocers, Hardware Stores, General
Stores, and Drug Stores, are selling

Quantities. It is your opportunity now.

Sell an Economy
Eddy's Onliwon

Paper Towel Holders

For kitchen, bathroom and general family use.

Stores, and Drug Stores, are selling

Quantities. It is your opportunity now.

Keep clean and sanitary in the white enamelled
Onliwon Cabinet. Onliwon Paper Towels can be

sold at a very moderate price, allowing you a good
profit.

They save the finer towels, save labor and cost of

washing. They are more absorbent than cotton

and just as soft to use.

Show Them and Sell Them
Your Jobber Can Supply You

THE E. B. EDDY CO., Limited

HULL - CANADA
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The Season For Hot Cakes
and

Old Colony Maple Syrup
Cold weather stimulates the demand for

OLD COLONY MAPLE SYRUP

Have You a Supply on Hand?

Old Colony Maple Syrup is guaranteed abso-
lutely pure, and is unequalled for quality and
delicious flavor.

Write for Prices All orders billed through jobbers

CANADIAN MAPLE PRODUCTS, LIMITED
250 VAN HORNE STREET, TORONTO

Manitoba, Saskatchewan
and Alberta — W. H.
Escott Co., Ltd., Winni-
peg, Man.

REPRESENTATIVES
Quebec—A. Dumoulin &
Co., 1.57 ComiTnissioners
St. E., Montreal, Que.

British Columbia—John-
ston-Leiber Mercantile
Co., Vancouver, B.C.

Maritime Provinces —
Supplies Limited, Kent-
ville, N.S.

TJ/eQtamOf
TmemAll

(i^'aM/y <^(yi>^fjeh Syou£& (^\^^

Why should anyone deny themselves of the good things in this world, when they

are placed before you at a price that is absolutely economical ....
Double-Cream Custard makes a different dish for every wish and pleases

the taste of the most discriminating. ... As a Dessert—it is a great en-

chantment—Beats any luxury that ever graced a luxurious Banquet, and yet

—

represents the very essence of economy. . . .

It is so simple to prepare . . Just a tablespoonful of the Double-Cream Powder, a little sugar, 1 pint

of Milk. Boil 10 minutes, and serve. It has proved to be the children's delight, and there is no Dessert

of which we know, that is so delicious, economical and wholesome
Every up-to-date Grocer in Canada should have Double Cream to offer to his trade.. . . He should use

it in his own home. . . . and should recommend it to every customer who enters his store, for he is

giving them TRUE value for their money, and a food commodity that will always bring him repeat

business wherever introduced.

While DOUBLE-CREAM is grand value for the customer, yet it shows the retailer a handsome
margin.

A 6-oz Tin retailing at .20c will make 6 Pints of Delicious Custard.

A 16-oz tin retailing at .45c or .50c makes 16 pints of Delicious Cusfard.

Order DOUBLE-CREAM by the Case from your WHOLESALE GROCER, or mail your Order to The
Harry Home Co., Limited, Toronto, for 1 case of 6 oz. and 1 case of 16 oz. and mention the name ol

your Jobber, and a supply will immediately be forwarded.

No Home Should Be Without Double-Cream Custard -- Not Even a Grocer's Home
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jell'O
Strangely enough there has never been
a successful substitute tor the good old

business principle of giving the people
ivhat they want and ask for.

5 Convenience and quality in Jell-0 have
created a habit with the American buy-
ing public.

The Genesee Pure FoodCompany of Canada, Ltd.

Two FactoJTzes

LeRou.N.y. Drid(^ebur(^,Ont.

Leaders in Sales

and Quality. . . .

KING OSCAR SARDINES

X>y Special Ro^ial Permissior? ^
wrf6Rnfj;i;ir7^

J*i -SARDINES*
>^\^G OSCAR
BRAND

The unusually fine flavor and uniform high
standard quality of this old established
brand has won for them a national prefer-
ence wherever quality is appreciated—

a

preference that makes selling them a high-
ly profitable proposition. King Oscar Sar-
dines are packed only in the purest olive
oil from the finest selected Norwegian
caught bristlings.

CANADIAN AGENTS:

John W. Bickle & Greening
Hamilton, Ontario
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7 wo good lines to feature j

in your Xmas Displays

w
MADE wi/A MILK

A delicious, economical and nutritious des-

sert that can be quickly prepared in a great
variety of dainty desserts. JUNKET is put
up in 10 tablet packages and retails at 15c.

with a good profit. It will be in big demand
during the holiday .season.

JUNKET POWDER

INDEX TO ADVERTISERS

This is Junket in powdered form. Just the
thing for quickly-made desserts. Retails at

15c. with an excellent profit margin. Attrac-
tively packaged and comes in four different
flavors. It will pay you to put these two live

sellers in your Xmas windows.

Chr. Hansen's
Canadian Laboratory

Toronto, Canada

SELLING AGENTS FOR CANADA:
LOGGIE, SONS & CO.
32 FRONT ST. WEST, TORONTO

Adsco Products Co 10

B
Baker Co., Walter 48
Bain & Co., Donald H. 6

Bickle & Greening, John
W 45

Birdland Society 9
Blackburn, R. C 9

Borden Co., Ltd., The .

.

Bodley Co., Ltd., C. J. .

.

13

C

Canadian Malt Products 11

Can. Maple Products .

.

44
Can. Packing Co., Ltd. 41

Can. Nashua Paper Co. 17

California Prune & Ap-
ricot Gi'owers

Inside back cover
City Dray Co., The 8

Clark, Limited, W 12

Church & Dwight .... 42
Clark & Sons, D. W. .

.

9

Colville Co 8

Connecticut Oyster Co.

Front cover

D

navies & Co., Wm. Ltd. 39
Dayton Scale Co

Back cover
Duncan & Son, C 6

E

Emunds Co. Ltd., J. H. 17

Eddy, E. B. Co., Ltd. .. 43
Estabrooks Co. Ltd. T.H. 17

Eureka Refrigerator Co.
Limited 11

F

Farley-Myers, Ltd 6

Frost Moorman & Co. . . 9
Freeze, S. G 6

G

Genesee Pure Food Co. 45
Gunn's Limited 40

H

Hamblin-Brereton .

.

Hansen's Lab., Chris.

Heinz Co., H. J
Home & Co., Harry .

Hanson Co., Ltd., J. H

9

46
40
44
10

Imperial Extract Co. . . 43
Island Lead Mills Ltd... 10

Interlake Tissue Mills

Company 15

K

Keens Oxford Blue 18

Lachaine, Geo. D 10
Lemon Bros 42

Langley, Harris & Co.,
Limited 3, 9

Lloyd & Son, Jas 42 J
Loggie, Sons & Co. . . 9J

McCormick Mfg
McLaughlan, J. K 9
Mackenzie & Co. Ltd. W.
L 6

Macdonald Reg., W. C. 4
Maple Tree Producers

Association, Ltd 48

N

New Brunswick Potato
Exchange Co 47

Oakey & Sons Ltd. Jno. 10
O'Donnel & Co., John J. 9
Ontario Wine Co., Ltd.

Inside front cover

Palmolive Company of
Canada 5

Patrick & Co., W. G. .

.

9
Pennock & Co., H. P.. . 7
Perry Co., Ltd., H. L. 8

R

Red Rose Tea 17
Robertson Murphy Ltd. 47
Ross Can Co 47

S

Salada Tea Co 15
St. Williams Fruit Pres-

erves Ltd 3
Scott & Thomas 9
Scott Bathgate Co 8
So-Clean Ltd 47
Soper, E.N. & W.E. .

.

9
Smith Co., J. Hungerford 16
St. Arnaud Fils Cie 10
Stickney & Poor Spice
Company n

Stroyan-Dunwoody Co. . 6

Tippet & Co. Ltd 10
Toronto Pottery Co. Ltd. 47
Toronto Salt Works .

.

47
Trent Mfg. Co 47

W
Watson & Truesdale .

.

7
We-tern Canada Flour

Mills Co 18
White & Co 42
White, Cottell's 47
Williams Storage Co. .

.

7
Wiley, Frank H 6
Walter Woods Ltd 10

Y

Yorke, Geo. G 9



November 18, 1921 CANADIAN GROCER—Advertising Section. 47

,^

mm,
BUYERS' MARKET
Latest Editorial Market News

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

We are now located in our new and

more spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Beat English Malt Vinegar

QUALITY VINEGAR
Whhe, Gotten & Co., Cambcrwell, London, En^.

Airenta

W. T. COLCLOUGH, Room 203-23 Scott St.

Toronto

8THOYAN-DUNWOODY CO.
Confederation Life Baildin^

Winnipeg. Man.

OPPENHEIMER BROS.. LTD.
VancouTcr, B. C

BAIRD & CO., Merchants, St. John's, Nfld.

Order from your Jobber today

**SOCLEAN"
the dustleaa sweeoinr compound

SOCLEAN, LIMITED
Mannfactorers TORONTO, Ont.
Montreal Agents :—Vigneault & MaoGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents:—W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
The "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for

a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

gether buyer and seller, an enp.b'ss

them to do business though they may
be thousands of miles apart.

The "want ad." is the great force in

the small affairs and incidents of daily
life.

STRONGER CHEESE
MARKET

A better export demand
for cheese both to the
United Kingdom and to

the United States has serv-

ed to strengthen the mar-
ket. Another factor that
has strengthened the bull-

ish feeling is the fact that
the season of production
is drawring to a close and
many of the country
boards have wound up
their business for the sea-

son. Some seem to think
that moderate purchases
can be safely made as an
investment as the present
levels are relatively low.
At the same time, how-
ever, there are other deal-

ers who prefer to move
cautiously in making pur-
chases.

30 DOZEN CASE FILLERS
ONE DOZEIS CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

jam, cocoa, spices, drug special-

ties and household utllitlas.

ROSS CAN CO. LIMITBD,
Bowmanvllle, Ont.

SayYou Saw It In
Canadian Grocer,
It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of than?



48 CANADIAN GROCER—Advertidng Section November 18, 1921

Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

Bubsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count asone word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

FOR SALE

YANCOUVE21, B.C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-
ness. Can be sold as a eroing concern or each
separate. Apply Box lao, Canadian Grocer, 153
University Ave., Toronto., Ont.

pOR SALE—SPLENDID GENERAL STORE IN
prosperous town of about 3,000 inhabitants.

A good opportunity for man with moderate capi-

tal who knows his business. Would be willing
to accept reasonable periodical payments after

payment for stock at valuation. Principals only
dealt with. Apply Box No. 12'4 Canadian Grocer,
143 University Ave., Toronto.

EVERY MERCHANT WHO SEEKS MAX-
imum efficiency should ask himself

whether a Gipe-Hazard Cash Carrier, as a
time and labor saver, is not worth more
than the high-priced labor which it liber-

ates. Are you willing to learn more about
our carriers? If so, send for our new Cat-
alogue. J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.

One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
.$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Madm In Canadm by

Walter Baker & Go. Limited

Dorohaitar.Mass. Montreal. Can.

Ettabllahed 1780

AGENTS WANTED
JOHNSTON BAIRD & CO., PICKLE AND
J Sauce Manufacturers, Glasgow, Scotland, ex-
perienced in export packing, desire up-to-date
agents in the various provinces of Canada. State
experience and references.

"YyANTED- BY A SALESMAN WITH ESTAB-
lished connection with wholesale and retail

grocery trade of Nova Scotia, one or two good
lines on commission basis. Only reputable houses:
with a saleable proposition considered. Address
P. O. Box 112, Windsor, Nova Scotia.

CANADA

rupLfsmip

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.
Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Macktniie & Co., Limited, Winnipeg, I^gina, Saskatoon, CaUary and Edmoc-
toBi Opp*nh«imer Broa., Limittd, V'\ncouv«r, B. C; S. H. P. Mackanzie * Co., 95 King St, E. Torootn, Can.

J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

fl'VPLESTi;
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Friend Merchant.

Just because this book is free, don't

get the idea that it isn't worth having.

It is! Every computation in it applies

to your work every day. Nor do the

figures apply to prunes alone. They fit

anything in your stock — from prunes

to pimentoes, from cabbages to corn-

starch—anything that costs you 7c to

i8c. So don't pass it up lightly—you'll

miss something if you do!

It is written in your own language.

It is non-technical, easy reading. Splen'

did for your clerks, too! It will save

you lots of teaching and make the boys
just naturally more careful.

You know that I know your prob'

lems intimately I know this book will

help you solve many ofthem. I am grind-

ing no ax but yours.What I have
now written will put

a keener edge on It

Canadian Representatives:
SAINSBURY BROS.

Offices: Toronto, Montreal,
Winnipeg, Vancouver, Halifax.

THIS NEW PROFIT-BOOK
by PAUL FI^DLAY

Do YOU know how to figure margins corredtly? Do you
know why margins must be computed on the selling price

and not the cost? Would you like to have at your finger-tips

a system that tells you instantly how to price merchandise

correctly on any margin from 20^/0 to 30%? Do you know
when it is good business to buy quantities? Do you know
just why many grocers fail to make money?

All this and more is told to you in this new profit-book by
Paul Findlay.Written by the best-known authorityon retail

food merchandising in Amerij^a, this book strikes at the very

core of the grocery business today And—get this straight:

This manual ofsuccessful retailing—together with its five

price tables—does not limit itself to, prunes. The principles

Mr. Findlay gives you out ofthe richness ofhis own experi'

ence and observations apply to any article in your store.

No merchant—no matter how old or experienced he is

—can afford to be without this book. A limited number of
the first edition is still available. And it's free— send for it

today ' California Prune and Apricot Growers Inc., 1 199
Market St., San Jose, California ' 1 1,000 grower-members.

SUNSWEET
CALIFORNIA S NATURE^FLifWORED

PRUNES
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// it's a Dayton
it's right. GIVE your Clerks a chance to smile! The clerk with a headful of vexing details

can't, even if he would, serve his customers with the tact and courtesy that

pleases customers and builds trade.

Watch the old fashioned clerk who is preoccupied with clumsy "thumb" weights
on a beam scale. Watch him as he laboriously works out a complex price com-
putation with a pencil and paper.

Then watch the clerk behind a Dayton, with its 30,000 instantaneous, AUTO-
MATIC weight registrations and price computations, 'ACCURATE TO A HAIRS-
BREADTH'. You'll see quickly how the Dayton lifts the deadweight of needless
drudgery. The clerk's mind is clear and free for alert, attentive service to his
customer.

The Clerk behind the Dayton is the clerk with a Smile!

International Business Machines Co.^ Limited
Frank E. Mutton, Vice-President and General Manager, HEAD OFFICE AND FACTORY—Royce and Campbell Avenues, Toronto.

For your convenience we have Service and Sales Offices in Vancouver, Calgary, Edmonton, Saskatoon, Regina, Winnipeg, Walkerville,
London, Hamilton, Toronto, Ottawa, Montreal, Quebec, Halifax, St. Johns, Nfld.

Also maymfacturcrs <>] Ivteiiiatioval Time Recorders and Interywtional Electric Tab idaiors avd Sorterfi,



Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED
/y^

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., NOVEMBER 25, 1921 No. 47

BE CONSTRUCTIVE

IT is a fundamental truth that a reason-

able variety of food is necessary to the

health of a civilized people. Oysters are

not one of the really cheap foods when
measured by the cost of their useful con-

stituents but they are particularly valu-

able as an APPETIZING VARIANT OF
THE DIET.

**Sealshipt

Oysters"
In Glass Jars

Oysters are without waste, easily digested, wholesome and palat-

able as well as having substantial value in point of nutriment and
it behooves the merchant to suggest foods that have such merit.

Too frequently the intelligence of the consuming public is under-
estimated with a consequent loss to the merchant not only in vol-

ume of business but prestige.

We have never posed as a cheap house and never will. The fre-

quency of purchase by the consumer is determined by the satisfac-

tion they experience when the oysters are served, not by price. We
are purely a quality house and wait to be regarded as such.

CONNECTICUT OYSTER CO., LIMITED
''Canada* s Exclusive Oyster House"

50 JARVIS STREET, - TORONTO, ONT.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation.

Copy of Report will be sent on request to anyone interested.
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When MacDonald's

First was Known

There weren't so many brands of tobacco

in Canada as there are to-day—not by a

long way. Yet, in spite of all the various

names that have come and gone in the past

sixty years, the grand old name MACDON-
ALD'S has always stood for the "best value

in the best tobacco" in the minds of Can-

adian tobacco-users. So that to-day more
men are buying MACDONALD'S than any

other tobacco on the market.

There you have the reason why more dealers

are making more money on MACDON-
ALD'S than on any other tobacco. Wider
margin of profit—extra profits from extra

plugs in every 10 lb. caddy— these help,

but the real profit on MACDONALD'S lies

in the rapid turnover and the enormous

demand for "the tobacco with a heart."

mm:.

o

Ulu.
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CLARK'S
PORK & BEANS

The Beans that have the reputation

with the Canadian pubhc. A full line

of CLARK'S displayed in your store

means a steady

Income

to you. The CLARK quality pleases

your customers, the CLARK adver-

tising holds the old and brings new
business, and the reasonable price

makes the goods ready sellers.

Carry the and double

Clark's
Quick sellers up your sales

MADE IN CANADA BY CANADIANS
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Does it make good bread, buns, biscuits? Does it make good cakes, cookies,

crullers? Good pies, pastrien, puddings? How about doughnuts or dump-
lings? And muffins, pancakes, snaps, etc?

You haven't got the time to educate

the consumer
Some manufacturers expect the dealer to know more about their

product than they know themselves. They think competitively, not con-
structively! They expect the grocer to do all the selling. With the
best goodwill, to know all about the assorted lines he carries, the dealer
would have to possess all the wisdom of Solomon and live as long as
Methuselah

!

The makers of FIVE ROSES flour believe the grocer has properly
discharged his function when he carries the flour in demand in his own
constituency. The creating and stimulating of that demand, they accept
as their own burden. The education of the housewife to the increased
use of flour, the awakening of her baking ambitions, these are miller's

problems.

And every grocer in Canada knows how the makers of FIVE ROSES
flour are performing this self-imposed task.

Lake of the Woods Milling Co., Limited
Offices in 16 Canadian Cities

Head Office-Montreal Western Office-Winnipeg

FIVE
ROSES
FLOUR
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1921 Dried Fruits
More than ever it is important that you should not miss a single sale, because of

lack of stock. The size of your order does not matter, we will send along your require-

ments, large or small, without delay.

We have a most complete stock of Dried Fruits and Nuts, priced moderately for

the 1921 Crop, and we suggest that you get in touch with us immediately. Remember,

the Dried Fruit Market is on the upturn.

1921 Crop Of Dried Fruits

CURRANTS: Fine Filiatras Loose, cases 80 lbs. Choice Filiatras 50-

16 oz. Pkgs.

SEEDED: Sun Maid 36-15 Oz. Pkgs. White Ribbon 48-11 Oz. Pkgs.

SEEDLESS: Thompson's Loose, 25 Lb- Boxes.

SULTANAS: Turkish Fancy 5 Crowns 36-15 Oz. Pkgs. Turkish Loose

5 Crowns 30 lb. boxes.

MUSCATELS: California 3 Crowns Loose, 25 Lb. Boxes. California 4

Crowns Loose, 25 Lb. Boxes. Malaga 3 Crowns Loose, 22 Lb.

Boxes.

TABLE RAISINS: Countess, Boxes, 20-1 Lb. Bundles; Duchess,
Boxes, 20-1 Lb. Bundles, Duchess Boxes, bVz Lb. Loose. Princess
Boxes, 22 Lb. Loose. Empress Boxes, 20-1 Lb. Bundles. Windsor
Boxes, 20-1 Lb. Bundles.

PRUNES 1920 OREGONS: 30/40-40/50-50/60 in 25 Lb. Boxes. Very
sound, at a special value.

PRUNES 1921 CALIFORNIAS: All sizes from 30-40 to 90-100, in 25
Lb. Boxes.

FIGS: Smyrna, 4 Crowns, 10 Lb. Boxes; Smyrna 6 Crowns, 10 Lb.
Boxes, Spanish Matts, 28 Lb. Boxes.

Buy at present levels— Write for quotations today.

PEELS
Citron, Orange, Lemon, 10 Lb. Bxs. Wagstaff Cut

Mixed, 36-1 Lb. Packages. Morton's 240-1/2 Lb. Pkgs.

NUTS
Whole: Moyette, Marbot, Tarragona, Sicily Filberts,

Pecans, Brazils, Peanuts, in 100 lb. Bags.

DATES
Dromedary 1920, 36-10 Oz. c-s. Excelsior 1920, 36-10

Oz. c-s.

EVAPORATED FRUITS
Apples, Standard 25 Lb. & 50 Lb. cases. Apricots

Choice 1921, 25-Lb. Bxs. Apricots, Std. 1921 25 Lb.

Bxs. Peaches Choice 1920 25 Lb. Bxs.

Laporte, Martin Limitee
Wholesale Groceries, Prodsions and Manujadurers

Grocery Dept.:
584 St. Paul St. West.

Warehouse and Cold Storage:
25-29 William Street

Provision Dept.:
173 St. Paul St. East.

Telephone, "Main 3766' Telegraph "Laporte"
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Bowser Tanks Will Give a Life 'Time of Service
It is generally conceded that the average life of the common tin tank for kerosene is less than five

years. Neither the jigger pump nor the gravity faucet discharge from these tanks affords perfect

control of the flow, and the result is bound to be over-flowed measures and cans. Thus the service

of the common tank is both temporary and unsatisfactory.

Bowser Perfected Kerosene Tanks are built of heavy plate

steel, heavily galvanized. The Tanks are assembled with riveted

and soldered joints. The rivets are spaced one inch on cen'

ters, fully headed both inside and outside. The joints are then
flushed with solder from the inside of the Tank. This ren-

ders the Tank permanently leak-proof

The Piston Type Measuring Pump discharges kerosene di-

rectly into the customer's can accurately and quickly, and
>without spilling.

These are the reasons why Bowser Equipment gives a life-

time of economical service.

Bowser Equipment is MADE IN CANADA by

S. F. BOWSER CO., LTD.Ji6-68 Fraser Ave., Toronto, Ont.

Write for
Illustrated Bc^klet

C-11

lESTABLISHED 16851
I I

PISTON. TYPE MEASURING PUMP

iVlaae inGinaJ

for Gmadians

ZDCBC DCm: ^CB^

Matches That Never Annoy

People who buy matches buy them for just one
purpose—to light when needed.

The necessity of hunting for a real mai
among headless sticks or broken pieces is

keen source of annoyance to every match us

Eddy's Matches never annoy because every
match in every Eddy box is a good match.
Clean sticks and firm heads that light without
fail and burn steadily without spit or sputter.

The "Silent Five" line pictured here is one of

Eddy's best sellers. Safe, sure, silent striking,

and non-poisonous, they are a worthy product
of a house with some 70 years' match-making
experience. No after glow when blown out.

match
a

user.

An Eddy stock will enable you to meet
every match buyer's requirements. More
than 30 different varieties—a match for
every purpose.

The E. B. Eddy Co., Limited
HULL, CANADA

^<^ ocmc
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Our Success
Is built upon repeat orders.

Build Your Success
that way too, by selling your custom-
ers the always satisfying

Stickney & Poor

Products
Your customers, once satisfied, will

come back for more. It is these re-

peat sales that mean success.

There is none better than S & P
Mustards, Spices and Seasonings

Recommend them to your customers.
They are worthy of every good thing
you can say about them.

Your co-operating servant,

"MUSTARDPOT"

f
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings «

n^sygui^iiilHjHsiiiliiiiiHiyh
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Cane's Pencils, extensively advertised,
are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly
adapted for attractive advertising pur-
poses.

' Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

Eureka Refrigeration

Equipment

This is the time of the
year when the man who
can, should purchase his

Eurel<a Refrigerator, or
"Eureka Cold Storage
Counters. By purclias-
ing your equipment now
you will get

Prompt Service,
Most Careful Attention
to your order,
Early Shipment.

But if you delay un-
til our winter and
spring rush is on, you
may not have your
Eureka ready to use
when you actually need
it—in such an event
you will lose money.

Why run the risk ?

Write for free illus

trated literature and
prices.

We want to give you
the best service—but we
need your co-operation.

Let us have your or-

der early

!

Eureka Refrigerator Co., Ltd.
Head Office and Factories:

OWEN SOUND, ONTARIO

«^yiiiiii§isiiiiiiiiiiigiiiiiiiiiiiiiiiiiiiiiii!iiiiiii!iiii
UJIII

I "Saxonia Brand Fruits^'

Factory

First Avenue and Ernest St.

Selected

Ulllll

Packed in half and one-pound packages.
lllilil

IlllUt

lllilil

S PRESERVERS OF
UUIII

;»; Candied, Glace, Crystallized and Drained, Citron,
!5 Lemon, and Orange Peels, Pineapple, Ginger, Assorted
S Fruits, Bigarreaux Cherries, Maraschino Cherries, etc
iiiiin

*

I Saxonia Fruit Preserving Co., Ltd.

Montreal, Que. 5

SUS Sole Agents for Canada R
S The John T. McBride Co., Limited K
a 189 St. James Street, Montreal, Canada S
S iiiiin

SS 11"

r^lililllllilllilllililililililiiililililililililililSlllilililiilhl
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WESTERN CANADA

FRANK H. WILEY
Mtn.' Afent and Importer

GROCERIES and CHEMICALS
Saleamen coTcrinE Manitoba, Saakatchewan.

Albert-a and British Colambia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufr^' Afonta aitd Gr seary Brokara

CoF. Princaaa and Bannatjrna

WINNIPEG Eatab. 1S99

W. L. Mackenzie & Co. Ltd.

Head Office: Winnip^

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

FARLEY MYERS LTD.
Manufacturers Agents

and
Commission Brokers

57 Victoria Street
Winnipeg - Manitoba

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

DONALD! H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service we mean we
give our principal's account
preferred attention in every
respect ; we have a sales organ-
ization second to none; ex-

ceptional warehouse accom-

modation at all points, along

with the financial responsi-

bility which means much to

the manufacturer who wants
some guarantee of stability

from their representatives.

THE NATIONAL BROKERS
HEAD OFFICE:

WINNIPEG, MAN.
Branches: REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER, MONTREAL.

Also Saracen's Head, Snowhill, LONDON, E.C. 1, England.
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WESTERN CANADA

H.P.PENNOCK&C0.,LTD.
WHOLESALE COMMISSION BROKERS ^

H£i£ WINNIPEC OFTKEMANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT

WILLIAMS STORAGE LIMITED
W. R. WILLIAMS, PRESIDENT AND MANAGER

The Largest Storage, Distributing and Forwarding

House in Western Canada
Concrete and Steam-Heated Warehouses - Excellent Track Facilities

LOW INSURANCE

"SERVICE" is Our Motto WINNIPEG

Watson & Truesdale, Winnipeg
har* Ut« m«« dolsf d«Uil work tkronghout car territory—Manitoba, Saskatchewan, and Alberta. They
ft Mm b«ai««M, and eaa cat It far yon. Writa «, and wa will aKplain o«r ayataa.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAaE
STORAGE
MSTBIBU-

TION

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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EASTERN CANADA

ja

1^
Personal Marketing Service
The "House of Scott-Bathgate" of- We have successfully placed such

fers manufacturers who are desir- products as Christie's Biscuits,

ous of successfully placing their Robertson's Confectionery and

products in the rich Western field Hungerford & Smith's Fountain

a personal selling organization Supplies and we can do the same

'^Hk.
^'*'^ ^" 18-year-old reputation for for yours. Write us.^ producing big results.

^ Scott-Bathgate Company, Limited
-,^* Wholesale Grocery Brokers and Manufacturers' Agents

149 Notre Dame Ave. East,Winnip2g

u

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

ASK OUR AGENTS FOR PRICES OF

PURNELL'S
The Qi..lily PICKLES
BV FRUIT SAUCE IS OUR SPECIALITY

Purnell & Panter, Ltd., Bristol, England

Track P. 18 Winnipeg
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agrent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable reDresentation. Centrally located.

Langley, Harris&Co.^Ltd.
Manufacturers* Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

w. G. PATRICK & CO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto |

Halifax. N.S. ; Winnipeg, Man. 1

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satisfactory Representation Gu«ran(eed

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.
London Elng.

The largest and oldest Wholesale Grocers
in the Empire.

We Cover Western Ont. Thoroughly

Now representinpr Sainsbury Bros : J. H.
Wethey, Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.
We do Detail Work. Get in touch with n».

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Ajrents
LAING BUILDING, WINDSOR, ONT.

R.C. BLACKBURN
Manufacturers' Agent and Merchandise Broker

60 Front St. West
TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa

Let us demonstrat»» what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-BreretonCo.Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

When Writing to

Advertisers Kindly

Mention This Paper

Advertising to Buyers is one
way to surely make

Advertising Pay

Advertise Your Product in

Canadian Grocer

It reaches the Buyers It's a Business-Getter

Rates and Information on Request
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EASTERN CANADA

TELEPHONE MAIN 7143 1

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateura Importers
& Eizportateurs & Exporters
Pois et Feves Peas and Beaiu

Prodnits Alimentaires Food Prodactg
ST. NICHOLAS BUILDING, MONTREAL

ADSCO PRODUCTS CO.
Covering Quebec I'rovince, 15 travellers.

Are in a position to market Food Products.
If you are requiring distribution get in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL
Telephone Main 3726.

GEO. D. LACHAINE
Hanufacturers' Agent and Comml^lon Broker

Representing

:

The Dominion Molaisu Co., Ltd., Halifax, N.S.
H. R. Silver Ltd.. Halifax, N. S.

Jot. Dufresno, Biscuits, Chocolates and Con-
fectionery, Jollette, P. Q.

Over 30 years In Business. Best references and
Connections.

18 DalhoiMle Street, QUEBEC.

The advertiser would
like to know where you

his ad.—tell him.saw

LINES WANTED
Do you want your goods sold in

Montreal ?

We want to lepresent a concern who
ha-s a good article needed by the Whole-
sale and Retail Grocery trade.

We have a business-getting sales organ-
ization witose efforts mean volume busi-

ness.

Write us about your product.
If you have a saleable article and we

take it on, it will mean business for you
at a minimum selling cost.

Write us to-day.

TIPPET & COMPANY Ltd.

8 Place Royale Montreal

OAKEY'S
''WELLINGTON^
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agents:

F. Manley. 147 Bannatyne Ave. East.

Winnipeg

Sankcy and Mason, 839 Beatty Street

Vancouver

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

Rubbing

OU can greatly increase your Xmas business by
taking orders for our Xmas puddings. We will gladly

send you a sample pudding from which you may make
sales. Our pudding is the finest made in Canada and
is sure to please your most particular customer. Write
us at once for our price list, order forma and advertising,
advertising.

©. M.^ C.^. lairb
180 LEGAUCHETIERE ST. E. MONTREAL

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON fifiWi WINNIPEG
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Influence of the Business Papers

The value of the business press was once more emphasized
at the annual convention of the Canadian National Newspapers
Association held recently. In an address to the members in at-

tendance, Ontario's Lieutenant Governor, Col. Henry Cockshutt,

speaking from his own experience as a successful business man,
said

:

"I believe that the influence of the
business press will be one of the most
important factors in re-establishing
business conditions in Canada on a
safe and sane basis. I make a dis-

tinction between the business news-
papers and the daily press because I

believe that your papers—the busi-
ness newspapers of Canada—exert a
greater influence than the daily press
because of the greater confidence
your readers have in them. People
read the daily newspapers to keep
abreast of the general news of the
day. They are interested in what is

happening around them and they
read to satisfy their desire for ex-
citement or interest or entertainment.
What they read in the daily news-
papers to-day is forgotten tomorrow.
"But this is not the case with the

business newspaper. Business men
need the service of these papers in
the conduct of their every day bus-
iness life. I have noted that they
usually have a business paper or two
in their pocket when they go home
Satui-day night. I do not say that
they read them on Sunday, that I do
not know, but I do know that they
study them carefully, and that a
great number of your readers, will
come to their business on Monday
with some clipping from your paper
in their pockets. They will say to
their associates, 'This is the situation,

I can show it to you in this clipping.'

For that reason, gentlemen, I say that
yours is the greater obligation, be-
cause you are leaders, because you
are helping to build up the business
fabric of the country."

Canadian Grocer
Member of the Canadian National

Newspapers' Association
Member of Associated Business

Papers.
Circulation audited by the Audit Bur-

eau of Circulations
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PRIDE OF CANADA
Pure Maple Syrup

Will pleate your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Fall Trade

REPRESENTATIVES: W. L. Micktnzic & Co., Urnitad, Wiooipcg, lUgini, Saatatooo, Caljcary aad Edmon
toq( Opp«nh«im«r Broi., Limitail, V^ncouw, B. C; S. H. P. Mackrazia jc Co., 93 fCing St., E, Toroato. Can

.

J. W. GorhBtn & Co., Halif«, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

'' Pf>/pt
CANJAD

jji^^T ouAUTv Hfl Sole distributors for

".ITALY IIS Crow's Nest Territory

B.C.

The Western Canada

Wholesale Company, Ltd.

Fernie B. C.

TRADE Mark ^'

DANTE Brand Superfine Olive Oil
is of the very finest produced and
may be used for every purpose.

Its excellent flavor and taste make it a
universal favorite.

Ifn porters

MmovoBo Si analagodi
Co., Zimited

119 & 121 St. Henri St., Montreal

Y & S

STICK LICORICE

in 10c Cartons

Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

BABY'S OWN SOAP
SO p. c Profit

Buy direct from the factory. Freight prepaid. Minimum quantity, 2 gross.

$38.40 less 20 p.c. and 5 p.c. - $29.18 Sell at 15c. per cake - $43.20
On Sask., Alta. and B. C. add 60c. per gross and retail at 50c. per box of 3 cakes. Ask for price list on other lines,

ALBERT SOAPS, Limited, 168 McCord St., Montreal, Que.
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Sell Liberty Brew^ Malt Extract

For Making Home
LIBERTY BREW is made

from

a combination of

MALT EXTRACT
AND HOPS

Patent Corks

Supplied.

You can sell

LIBERTY BREW
MALT EXTRACT

Made Beverages

Scientifically

prepared

so that it will

make

most delicious

beverages

quickly and

economically.

many of your customers

at the present time are

ordering direct

Order from ^^ Your Wholesaler,
LIBERTY PACKING COMPANY REGD., 140 Clark St., Montreal.

Mr. Merchant

F ere is the Leader

of hair tonics and renewers

Glover's
Mange Medicine

A business success of over 35 years is

behind this medicine.

Advertising matter bearing imprint and display

cards supplied gratis.

H. Clay Glover Company, Inc.

118 West 31st Street New York City

Money-Saving Information
"The most useful information contained in

any paper I get"—so a Western banker
writes in to-day's mail, renewing his sub-
scription for FINANCIAL POST.

"Very often," his letter goes on to say, "I

am called on to suggest investments for
small amounts, sometimes as low as a few
hundreds, and I find your Investors' Inquiry
Service a reliable partner to consult. If

every investor knew there was such a ser-

vice at his call it would surely lessen the
losses of many of these people."

The Investors' Inquiry Service fills just that
need. Unless you are perfectly sure of

your investments, write us before you buy.
It costs FINANCIAL POST subscribers
nothing to be sure before placing hard-
earned savings in stocks that may never
have a chance of paying dividends.

Trained service men will give you the bene-
fit of keen analysis based on the facts
behind the securities you are considering.
This is one of many features enjoyed by our

THE FINANCIAL POST
143 UNIVERSITY AVE., TORONTO, CAN.

Send me for one year {52 issues) The Financial Post. I allached

$5.00. Commence at once.
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Red Rose — the Trade Builder
From one end of Canada to the other, the name Red Rose Tea is held in the

highest esteem as a guarantee of quality.

The contents of the package, always the same, always good, have never failed to

deserve the reputation for quality, which Red Rose Tea always has and always will

enjoy.

The reputation of Red Rose is a sell-

ing factor you cannot afford to overlook.

It not only holds its own trade but it helps

your other lines. It makes good friends

for your store. Why not profit by this

steady trade enjoyed by all who sell Red
Rose? . Order a case NOW.

T. H. ESTABROOKS CO., LIMITED
Montreal, P. Q.
St. John, N. B.

Toronto,

Ont.

Winnipeg, Man.
Calgary, Alta.

//y^^^^^^^^^.-^^^^,^^^/-//-^^^/^////^^^^^^^

Try the Vogan lines in your cake department.

Buy Direct—Save 1

VOGAN'S CAKES
You can save ten per cent, by ordering your
Xmas and fancy Fruit Cakes direct from
Vegan's. In this way you can be assured of
absolutely fresh goods, a greater profit margin
and immediate delivery.

Vegan's tempting cakes are all your most
exacting customers desire.

Their dainty rich appearance makes them
instant sellers wherever they're displayed.
Their delightful flavor will win you complete
customer satisfaction.

TRY A SAMPLE ORDER FOR XMAS
SELLING

Limited

TORONTO
Quotations gladly furnished to

grocery and confectionery merchants
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The Best Food for

Infants and Invalids

Let your customers know you stock

"Robinson's Patent Barley." The
satisfaction it gives will bring

them back for other articles.

Keep your stock of "Robinson's

Patent Barley" and "Robinson's

Patent Groats" replenished fre-

quently.

COLEMAN, KEEN (CANADA) LTD.

520 King St. West Toronto

"All your customers want G. M. proTcts

Can they get them from you?"

lib. Tall

No expense was spared to make our introductory pack-

age campaign profitable for you. There are still a few
merchants who have lost a splendid opportunity in not

following up that campaign with a regular stock. Folks

found out then—how excellent Gosse-Millerd products

are—now they are dealing where they can get them.

Make a display of G. M. ?roducts at your store

The Pilchard is the full

grown Sardine of the

northern Pacific — sell

them NOW—make them

your canned fish Leader.

It's between you and your wholesaler—get him "on the

line"—order a supply now—accept nothing else than

G. M. Ocean Products the day-in-and-day-out sellers

—

real business builders.

Gosse-Millerd Limited, Vancouver, B. C.
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Grocers Not Getting Pre -War Margin
James Harkness, Chairman of the Grocers' Section R.M.A. in

Vancouver, B.C., Compares the Cost, Selling Price, and Margin
of Mark-up on 21 Representative Lines in 1916 With the Cost,

Selling Price and Margin of Mark-up Now Prevailing
By Staff Correspondent Canadian Grocer

VANCOUVER, Nov. 22. — There
have been many grocers remrrk
recently that the margin, not the

amount but the percentage, of spread

between invoice costs and selling prices

on almost all the commodities that the

grocer is se'.ling today, is lov/er than
in pre-war days. Many have made this

claim, and undoubtedly they arrived at

this decision by making actual investi-

gations, and careful comparisons.
, James Harkness, chairman of the

Grocers' Section of the British Colum-
bia branch Retail Merchants' Associa-

tion of Canada, Inc., has taken( the

trouble to prepare a table showing com-
parative cost, selling price and margin
of mark-up on 21 representative com-
modities in 1916 even,^—and now. The
acompanying table shows the compari-
son:

Investment Increase 37
'/i p.c.

For the purpose of better compari-
son, Mr. Harkness has computed that

the investment represented by the fig-

ures given would have been $45.35 in

1916 and $62.25 now, an investment in-

crease of 37^/4 per cent. The average
profit in 1916 was 25% per cent and
in 1921 was 17% per cent.

The increase in the cost of paper and
twine has been 54% per cent. Besides
this, it must be remembered that in 1916
there was no sales tax. This now has
to be added to the cost of the merchan-
dise. According to Mr. Harkness, the

present is a time when the merchant
who wishes to succeed must give care-

ful attention, detailed attention to his

business. Margins are narrower.
Things that would pay before, will not

pay at today's figures. The mark-up
that a merchant used to get, and could

exist on, cannot be obtained on today's

prices. Today, in Vancouver, for in-

stance, corn-flakes are sold at the pres-

ent time at a loss, actually below their

wholesale cost. In 1916 they were cost-

ing $2.85 and selling at 10 cents. To-
day they are costing $3.80, plus 1^^ per
cent, sales tax, and being sold, (the price

being forced by cut-rate store competi-
tion) at 10 cents.

1916 AND 1921 PRICES ARE COMPARED.
For the purpose of comparison, the costs in each case were taken from

the published catalogue of the same wholesaler, the same season, in 1916
and this year. The list is as follows

:

1916 1921
Article— Cost Selling P.C. Cost Selling P.C.

$ cts. $ cts.

Baking Powder 2.25 .25 25 3.04 .30 16 2-3

Baking Powder 3.75 .40 21 5.30 .55 ly 1-3

Extract of Beef 3.75 .45 34^4 4.10 .45 24
Soup Cubes 95 .10 20 1.10 .10 8 1-3

Bird Seed 13% .20 33% .18 1-3.25 26
Sodas 24 .30 20 .50 .60 16 2-3

Do., 10 cent package 071/2 .10 25 .08 .10 20
Blacking 85 .10 29 1-6 1.35 .15 25
Cleansing Powder 1.20 .15 :< } 1-3 1.371/2 .15 24 2-3

Corn Flakes 2.85 .10 20 5-6 3.80 .10 51/2

Shredded Wheat Biscuits . . 3.50 .25(2) 22% 4.90 .16 15%
Wheat Flakes 4.00 .25 20 7.00 .40 12y2
Dev. Ham 60 .25(3) 40 .90 .10 25
Pork and Beans 1.15 .25(2) 23 1-3 1.90 .20 20 5-6

Chocolate 36% .50 26^/2 .47 .60 22 2-3

Coffee 35 .50 30 .56 .65 14
Cream 5.00 .25(2) 16 2-3 5.35 .25(2) 11
Extracts 1.80 .20 25 2.50 .25 16 2-3

Honey 2.25 .25 25 4.25 .45 20
Straw. Jam ]s 2.25 .25 25 3.75 .40 217-8
Manilla Paper 06 .09

10 Bags 3.91M. 6.08

Twine 28 lb. .37

Plus 11/^ per cent. Sales Tax.

A great many of the merchants' ex-

penses have crept up, little by little, and
are still higher than in 1916. Wrapping
paper that cost 6 cents per pound in '16

now costs 9c. The bags that cost $3.91

per thousand in '16 now cost the mer-
chant $6.08. Twine stands now at 37

cents per pound as against 28 cents in

1916. Any relief from this vanishing
margin of gross mark-up will come only

at the insistence of the retailers. As
Henry Johnston said recently in Can-
adian Grocer, "as long as any manufac-
turer finds the retailer willing to work
for him, and board himself, he need
take no action."

Maintenance Price Upheld

According to Mr. Harkness however,
the merchants need to take un-

ited action, need to make a concerted
and definite stand for a fair wage for
the service rendered. The "maintained
price is the best solution in my estima-
tion, and most of the recognized author-
ities on the economics of retailing,
state that price maintenance is the
basis for the ideal retailing system, not
only ideal from the retailers' standpoint,
but ideal in that the service to the pub-
lic and for the manufacturer will be
efficiently maintained. None of the
manufacturers would expect to continue
to conduct their business indefinitely,
while paying their employees less than
a wage that would permit them to live.

They cannot expect their retail distrib-
utors to 'carry on' unless the cost of
doing business is recoverable.

(Continued on page 18)
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Dressing the Windows In the

Fall and Winter Months

Now IS the time, with the long
fall and winter evenings at hand
when the grocer should make the

most of his win.dow displays. The early

nightfall and darkness afford a splen-

did opportunity to make a feature of

the lighting of the windows, in fact good
lighting is imperative in making a com-
pelling window display. A well-lighted

window on a cold winter's evening is

an irresistible attraction to the passing

public yet there are certain dangers in

lighting that may have the very reverse

effect.

Too Much Light

This danger is in having high pow-
ered lamps that have a piercing ef-

fect on the eye, the kind of light that

blinds. It is often noticed in butcher

shops where the butcher in an endeavor

to have a well-lighted store has put in

four or five drop lights with as many
high candle power lamps unprotected

by any form of shade. From these

lamps strike out rays of white light

that veritably pierce the eye. It is like

looking straight into the head-lights of

an automobile.

A Warm Light

The ideal lighting for the winter dis-

plays is that which gives a touch of

warmth to the store's appearance. Noth-
ing is so inviting on a cold winter even-

ing as even a suggestion of warmth.
This may be obtained by soft lights

which at the same time shed sufficient

light to chase away all dark corners and
give an even distribution of light that
will not annoy the eye. Inverted glaz-
ed bowl shades will diffuse light so that
the best results are obtained from the
least candle power. The glare of the
light is Jost and yet all is well-lighted.
There is a suggestion of cold and stiff-

ness that is uninviting about single drop
lights that are uncovered, particularly
when those lights are in the windows.

A Little Color In Lighting

A little color added to the lighting
effect in the windows adds greatly to
the attractiveness of windows in the
winter time. One Montreal grocer
whose store and windows are particu-
larly well-lighted, with six bowl fixtures,

has in his window two drop lights that
hang about two and a half feet above
the display. The lights are small and
merely serve to show up the soft brown
color of the shade that covers them. The
purpose of these lights is not to bright-

en up the display but to "warm it up."

It gives the suggestion of warmth that

is so appealing in the winter evenings.

The very mention of the colors illus-

trates the idea. Red, brown, orange and
some yellow shades immediately sug-

gest warmth and cosiness in all their

shades, while there is a chilly stiffness

about blue, light yellow and white. This

idea may be adapted in preparing win-

dows for the winter months that will be

inviting and attractive.

Display Rack For
Soap Increases the

Sales Four Times
"We increased our sales of toilet

soaps four times what they formerly
were," remarked Mr. Crosby, grocer at
Uxbridge, Ont., the other day. An im-
provised rack for showing various lines

of toilet soaps is given the credit for
the gain in turnover. This rack is sim-
ilar to one that is often used for show-
ing seeds in packages. Mr. Crosby ar-

ranged it to show different lines of

soaps aiid it stands in a prominent place
on the counter. A customer at the count-
er cannot fail to see this arrangement of

soap. Mr. Crosby declares that it has
been the biggest factor in increasing
sales of soap, that he has ever experi-

enced. The customer can at once choose
the particular soap she would like. It

is brought to her mind immediately, and
this rack also serves to remind her that
the supply of soap at home requires re-

plenishing.

Novel Display of

Honey Features

A Hive of Bees
The "Cash and Carry" Grocery on St.

Catherine Street, Montreal, has adopted

a rather novel idea for attracting atten-

tion and interest in their window display.

In the front of the window is a hive of

bees which can be seen at work behind

the glass front of the hive. Built up
around the hive are jars of honey and

honey-combs. On the front of the hive

is a little red arrow pointing to the

Queen Bee with the drones surrounding

her. This has proved a big attraction,

and for the three days it has been in the

window has been a source of much in-

terest. Few people are acquainted with
the manner in which bees actually work
and with their habitations and for this

reason such a display has been more
than a curiosity.

GROCERS NOT GETTING PRE-WAR
MARGIN

(Continued from page 17)

Average Mark Up 17 p. c.

"The fact," he continued, "that the av-

erage gross mark-up today is 17% per

cent, in British Columbia, taken in con-

sideration with the fact that the actual

cost of doing business in the retail groc-

ery line here today averages higher than

that figure only needs to be appreciated

to show that the retail grocery business

cannot persist, if it must face these

figures. The retailer giving service to

a small community must simply be

forced out as the cost and selling prices

come closer together.

"In the hope that both retailers and

wholesalers will be able better to visual-

ize the state of the retail grocer, these

figures are compiled," said Mr. Hark-

ness.

These Companies
Have Just Recently

Been Incorporated
Under the Ontario Companies Act,

letters patent Ihavle been granted in-

corporating the Traders' Importing Com-
pany Limited, for the purpose of car-

rying on the business of importers and
exporters of, and to buy, sell and deal

in all kinds of goods, wares and mer-
chandise. The company is capitalized

at $40,000., and the head offics of the

concern is in the city of Toronto,

Springfield Co-operative Co.

The Springfield C|o-operatdve Milk
Producers, Limited, has been .<rranted

letters patent for the purpose of baying,

selling, exporting anid importing, and
otherwise dealing in fresh milk and r/iilk

products either by wholesale or retail, to

maniufaoture, buy, sell, import, export,

and generally deal in cheese, butter,

ond condensed, presei-ved or evap-

orated miilk and all other dairy and milk

produKfts, to buy, sell, trade and raise,

slaughter, export, innport, and gener-

ally deal in sheeip, cattle, horses, poul-

try, and all kinds of domestic animals.

The company is capitalized at $14,000,

and the head office of the concern is at

Springfield, in the county of Elgin, Ont.

Pett Baking Company
The Peitt Baking Company has re-

cently been incorporated, for the pur-

pose of manufacturing, buying and sell-

ing bread, ipastry„ confectionery and
general bakers' supplies, for the pur-

pose of acquiring the baking and manu-
facturing business and plant now own-
ed by Lionel H. Pett at the City of

Windsor. The company is capitali/et'

at $40,000, with the head office at
W'n(li:,o;'.
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Rapid Strides In Milling Methods
Are Depicted in thisWindow Display

Window Display of the Hudson's Bay Company,

Vancouver, B. C, Creates a Great Deal of Interest

By its Novel Character

A WINDOW display of an unusual charactev that createrl a tremendous amount of favorable com-

ment was put in by the Hudson's Bay Company, Vancouver, B. C. The background was repre-

sented by a painted scene depicting a grain shipping point in the Western Provinces. Immedi-

at'Cly in front of the painted background, and blending into it, were cleverly arranged stalks of wheat. At

one end of the window was painted the picture of an old time grist mill. At the other end was a facsim-

ile of modern grain elevators.

In front of the picture of the old mill was a sack of coarsely ground' whole wheat flour and a few

coarsely made loaves of whole wheat bread. At the other end, and in front of the picture of the el-

evators, was an open bag of white standard flour, together with a few loaves of white bread.

The bottom of the window was covered with No. 1 Northern wheat and in the center of the window

was a figure representing Father Time.

The whole effect was designed to represent the ad vance which has been made in milling methods from

the old time grist mill to the modern flour mill of the present time.
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Presentation Made DominionSecretary
Toronto Retail Merchants Mark 25th Anniversary of the Organ-
ization of the Retail Merchants' Association in Canada, by Fitting
Banquet—E. M. Trowern is Honored With Well Deserved Tri-

bute of Praise and Appreciation of His Long Years in the Service
of the Retailer.

By Staff Correspondent Canadian Grpcar

TORONTO, Nov. 21—About two
hundred retail merchants of the

newly organized Toronto Retail

Merchants' Association, embracing all

sections of the retail trade in the city,

gathered in Bingham's Rainbow Room
this evening, to fittingly celebrate the

twenty-fifth anniversary of the founda-

tion of the Retail Merchants' Association

in Canada, and to pay a well deserved

tribute of praise and congratulation to

the veteran Dominion secretary E. M.
Trowern. As was emphasized by prac

tically all the speakers on this occasion,

it is largely due to Mr- Trowern't

energy, enterprise and whole hearted

devotion to the cause of the retailer, thai

the association has expanded, until now
it extends from one end of the country

to the other, and is recognized as an in-

stitution to be reckoned with, in the en-

actment of any legislation affecting the

retail trade.

Presented With Cane

In proposing the toast to the honored

guest of the evening, B. W. Zieman,

president of the Ontario association,

took the opportunity of presenting to

Mr. Trowern a handsome gold headed

cane, with a beautiful bouquet of i-oses

for Mrs. Trowern. The presentation,

Mr. Zieman hoped, would serve to re-

mind the Dominion Secretary of the fact

that there were some merchants who ap-

D. W. CLARK
Grocer on Avenue Road, Toronto,

a-ctive in R. M. A. circles for many
years, who presided at the R. M. A.

dinner the other evening.

E. M. TROWERN
Dominion Secretary R.M.A. ivho

was honored on the occasion of
the 25th Anniversary of the or-

ganization.

predate what he had done in their inter-

ests.

D. W. Clark Presides

D. W. Clark, grocer. Avenue Road,
Toronto, and prominent in the activities

of the Retail Merchants' Association for

many years, presided, and among the

guests present, who were members of

the association when it was first organ-
ized twenty-five years ago. were Ed-
ward Potts, Huntsville, Ont., F. C. Hig-
gins, Toronto, J E. Jupp, Toronto, Thos.

Bertram, Toronto, B. W. Zieman. Carle-

ton Place, and Donald McLean, Toronto.

In opening the proceedings, Mr. Clark

referred to some of the activities of the

association covering a wide period of

years, and he expressed the hope that

the time was not far distant when the

merchants' association would be repre-

sented in the parliament of the countrv,

just as strong as other organizations

that are now seeking even greater repre-

sentation. With active Provincial sec-

i-etaries in everv Province, guarding: and

guiding the best interests of the retail-

er in every branch of trade a work '-

being carried on, that could not be u

derestimated.

An Absolute Necessity

At this point in the proceedings the

chairman called on Henry Watters. Do-

minion treasurer, to read a number of

telegrams. Before doing so, however,

he took occasion to congratulate Mr.

Trowern, and to add his word of com-

mendation for the great work that he
had done, and is still doing. "We have
had many difficulties and enemies all

along the years," he declared, "but Mr.
Trowern possesses those qualities, which
make him the best fitted to meet these
difficulties. I want to say here that the
presence of the Dominion Board in Ot-
tawa is absolutly necessary. Mr. Trow-
ern being on the spot, gets immediately
in touch with the various departments, if

he finds there is something going
through, that is not in the best interests

of retail merchandising. He takes such
steps as are necessary to remedy the
trouble. We are not opposed to govern-
ments, but we are opposed to legislation

that is a detriment to the successful

carrying on of our particular trade. I

cannot conceive of any member of any
branch of retail trade not allying him-
self with the retailers' association, whose
sole interest is the betterment and the

business welfare of the merchant."
Telegrams of congratulation and good

wishes were read from the secretaries

in the va^Moiis nrovinces of the Dominion,
from Prince Edward Island in the east

to British Columbia in the west.

Due to Mr. Trowern

In proposing the toast to the Dominion
secretary, E. M. Trowern, B. W. Zieman
remarked that the Retail Merchants' As-

sociation had been subjected to all sorts

W. C. MILLER
Much of {the success pf Monday
night's dinner is due to the energetic

efforts of the Provincial Secretary

of Ontario.
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of abuse, and had passed through, in its

twenty-five years of history, some won-
derful struggles. "But we were ever

determined to carry on," he added. "We
now have a splendid organization, and

thanks for this is chiefly due to the

foresight, wisdom, energy and enter-

prise of E. M. Trowem. He has given

the best years of his life to this organ-

ization- He has sacrificed a great deal

to bring the association to what it is

to-day. Ontario is really the birthplace

of the merchants' association, and we
can claim the premier place in point of

membership, in the whole Dominion of

Canada."

Mr. Zieman here made the presenta-

tion of the cane to Mr. Trowern, and of

the flowers for Mrs. Trowern, amid
much applause.

Largest Commercial Institution

The Dominion secretary on rising to

speak was greeted with prolonged ap-

plause. After acknowledging in much
appreciative tones, the gift of his as-

sociates, he proceeded as he termed it, to

give an account of his stewardship. Mr.
Trowern, at the outset, was in a remin-
iscent mood, and reviewed in an interest-

ing way, some of the early history of

the Retail Merchants' Association. The
first organization was formed on Nov-
ember 7th. 18&6. "We have prospered,"

he remarked, 'Tsut not yet as far as we
would like. I have been going to Ottawa
in the interests of retailers since Confed-
eration. Before the formation of the

Retail Merchants' Association, I was ac-

tive in the interests of the jewellers' or-

ganization. It was in this association,

that it became apparent that the best in-

terests of the merchants would be served

by opening the way for taking in the

other branches of retail trade. The re-

sult was the beginning of the Dominion
wide association. We have progressed.

We have our difficulties, but difficulties

are only made to be overcome.

Only Retailer Understands

"Do you believe in the business you
are in?" asked the speaker. "You must
believe in it if you are to succeed. If

you are ashamed of it, get out. We have
had to fight hard to retain the word re-

tailer. They wanted to call the associa-

tion 'A Business Men's Association,' but

I stuck out for the word retailer and it

has remained. We are to-day the larg-

est commercial institution in the Domin-
ion. We employ more help, possess

greater assets, pay more in stamps to

the government, pay more in donations

to Sunday School picnics and such like,

and take more abuse than any other or-

ganization. But we are here to stay.

I don't believe in class government, but

I do know that the only one who under-

stands the problems of the retailer is a

retailer. The theorist is the fellow that

we have to watch. The Board of Com-
merce was a Board of theorists."

The Work Accomplished

Continuing Mr Trowern at some
length referred to various accomplish-

ments of the Association in the past few
years in the interests of the retail trade.

He spoke of the trading stamp evil some
few years ago, and the hard fight that

had been waged to drive them out of

the country. Coming down to more re-

cent times, he spoke of the Board of

Commerce, the High Cost of living com-
mission, taxation, and a few other things

that were against the best interests of

the retailer. "We got the sales tax af-

ter much hard fighting. We are not go.

ing to stand for injustices, and if we do

not think the government is acting fair-

ly, we challenge their rulings. We nev-

er take a favor from any government,
and never leave ourselves so that we
cannot stand unbiased for what we think

is for the merchants' good.

Wants United Retai'ers

"It is only through the united efforts
of the retailers all over the country," he
concluded, "that we can accomplish any-
thing. I have just recently returned
from the West, going right through to

the coast. I attended over 50 meetint"-
in British Columbia, and many of them
were 100 per cent strong, every mer-
chant in the town being lined up."

Brief remarks of a reminiscent charac-
ter were also made by F. C. Higgins, To-
ronto, a charter member of the associa-

tion.

The entertainment features of a very
happy gathering were looked after by
Mr. Jules Brazil, and a very enjoyable

incident at the conclusion was a visit

from Sir Harry Lauder, who dropped in

after the theatre. With a song and a

story, and some well pointed remarks in

regard to present conditions in the

world of business and finance, he delight-

ed his hearers who accorded him an en-

thusiastic reception.

NEW OFFICERS OF THE TORONTO
R. M. A.

At the conclusion of the dinner and the

program following, of the newly or-

ganized Toronto Retail Merchants' As-
sociation on Monday evening, the fol-

lowing officers were elected:—president,

J. B. Tweddell; vice-president, Ed. Mack;
2nd vice-president, H. M. Moore; 3rd

vice-president, R. S. Coryell; treasurer,

Dona'.d McLean; executive, a represent-

ative from each trade setion.

Can Roly Redy
Stores Operate

Without Taxation?
The meeting of Toronto retailers on

Monday evening of this week placed
themselves on record, in resolutions

that were unanimously passed, as ap-
proving of any efforts on the part of

the Retail Merchants' Association of

Canada, in its endeavor to suppress
fraudulent advertising.

A resolution was also passed urging
the appointment of a special committee

to meet a committee of the Provincial

Legislature, in an endeavor to find out

what constitutes a grocer. This is in

connection with the enforcing of the

Early Closing Bylaw, in Toronto.

A resolution was a:so passed to the

effect that whereas there has commenc-
ed in the City of Toronto, what is known
as the Roly Redy Service stores, a com-
mittee should make investigation to as-

certain if the streets of Toronto can be
used for these travelling grocery stores,

without the latter paying any taxation.

Amendments in

Regulations Re
Marking Goods

Certain amendments have been made
in the regulations covering the marking
of goods with the country of origin.
The name of a city, province, state,

department or other division of a coun-
try of origin will not be regarded as an
indication of country of origin as re-
quired by the Act. For example, "Made
in Saxony" will not be accepted as a
compliance with the Act, Saxony being
a part of the country known as "Ger-
many," nor will "Made in Massachus-
setts" be sufficient, that being one of
the States of the country known as the
United States.

"Made in U.S.A." will be accepted as
a sufficient indication of the "United
States of America," as country of orig-
in.

"Made in England," "Made in Scot-
land," or "Made in Ireland" will, not-
withstanding the above general regula-
tions, be accepted as sufficient indica-
tion of the "United Kingdom of Great
Britain and Ireland" as country of orig-
in.

Goods bona fide ordered prior to the
1st October, 1921, shall not be subject to
the additional duty of 10 per cent, ad
valorem to be levied on the value for
duty purposes, provided such goods are
imported into Canada prior to the 1st
July, 1922, but such goods are not to be
released from Customs possession until

they have been marked, stamped, brand-
ed or labelled with an indication of the
country of origin as required by the pro-
visions of the Act under Customs super-
vision at the expense of the importer.

WALNUT CROP IN ITALY IS EQUAL
TO THAT OF 1920

The walnut crop in southern Italy this

season will be approximately the same
in quantity as that of 1920, but very
much superior in quality. A recent es-

timate places the production for 1921 at

9,900,000 lbs. Of the 1920 crop 4,560,-

336 lbs., valued at $510,606, were mark-
eted in the United States. This year re-

ports indicate a promising market in

Germany because of a reported shortage
of the French crop.
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Make a Close Study of Bookkeeping
Keeping a Set of Books is a Fascinating Study When Its Plan
Is Grasped and Understood—Every Move Shows the Eternal
Truth that Nothing Can Be Made Out of Nothing—Department

Men Always Helpful

EDITOR, Canadian Grocer:—Please
send me copy booklet "Showing
Importance of Fast Turnover," as

per your article. I certainly appreci-

ate the timely hints and general inform-
ation found in your magazine and espec-

ially the articles by Henry Johnson,

Jr. Where can I get hold of a system
of book-keeping that will assist me in

watching my expenses and turnovers

and in keeping my overhead down? It

is true there are systems but they are

all "details" and lead one away from the

vital figures. Back to the receipts-and.

disburseiments proposition and not so

imnch detail. Probably J'ohnsoii liaei

something to offer.

You see, it is like the old story of

Francis Bacon. Bacon said the reason

why people fail to return borrowed
books is that it is so much easier to

retain the books than to get what is in-

side of them. We all want results but

are prone to withhold the patient men-
tal effort needful to produce them. No
system can show ultimate results with-

out going over the intermediate ground
of detail, though it is perfectly true

that some systems are needlessly cum-
bered with detail. It is also true that

any efficient system looks cumbersome
to the amateur. So my friend must ap-

proach this question with a somewhat
open mind and be willing to be "shown."

Good Systems Abound

Good systems abound. Canadian Groc-
er can direct you to several manufac-
turers of such appliances so you have
a wide range of choice. But get one
thing straight: You will have to put
some brain work, ^ome patient study,

some practice and a lot of concentration

into the simplest of them before it be-

comes clear to you. You will have to

put it into actual practice, iprobably

spoiling a set or two of sheets in the

process, before you learn how to set

down the amounts and extend them into

their proper columns.

Then some time, sooner than you think

for probably, the scheme will become
clear to you. You will see its perfection

of logical simplicity. Thereafter figures

will no longer be "dry." They will be

alive with potent meaning.

Bookkeeping is a fascinating thing

when its plan is grasped and under-
stood, for it carries within it a prime
exemplification of the law of compensa-
tion. Every move made shows you the

eternal truth that nothing can be made
out of nothing—that everything must
be made from something else or a com-
bination of other things of equal value

By Henry Johnson. Jr.

in the aggregate. Hence you can never
get a cent of money into the cash ac-

count without showing by your books
exactly whence that cent came and how
it got there. Neither can a cent get
out of the cash account without your
knowing where it went and why.
That is the logic of balance. It is

called "double entry" which is an un-
fortunate name because it conveys the
idea of double work. It is, in fact, not
only the simplest thing imaginable in

practice, but as you grasp the science
you will realize that it is actually the
only way you could have any definite
knowledge of your business.

So get a good system as a starter.
Study that, start, grow. You will not
need any further suggestions from me.

Department Men Always Helpful

My friend the manager of the grocery
department in a certain large depart-
ment store, has written me again thus:

"I am very glad you thought
enough of the article I sent you to
give it space in Canadian Grocer. ]

always derive a great deal of benefit
from your stories and I believe that
if the bare facts of the grocery busi-
ness were brought home to more of
our Canadian grocers they would get
down to a basis where the handling
of foods would be a pleasure instead
of a draw-back as it seems to be to
a good many at present. I have just
returned from Toronto and I must
say that they are doing a very good
job of the grocery business there.

I was particularly impressed with
the grocery department of T. Eaton
Company, also the Loblaw Self Serve
groceries. I believe Loblaw is doing
one of the finest jobs it has been my
privilege to see."

I have said many times that the de-

partment and chain store men are ready
to be helpful to grocers everywhere if

we will only accept their willingness in

good faith and avail ourselves of their

knowledge. Perhaps I can illustrate by
what happened on my first visit to this

particular department store some two
years ago.

The general manager welcomed me
cordially. He told me everything he
had discovered was mine for the taking

—tell it as widely as I liked, with name
of store—"We are glad to do anything

we can for the general good of the groc-

ery trade," is the way he put it. There
was just one condition attached, that

I should play with him on the same ba-

sis—that I should tell him about any
thing I discovered about the business.

I agreed. The letters recently written

by the manager of the grocery depart-
ment may indicate that I have done my
part satisfactorily.

Now I am asking the latter to write
out his observations on the Loblaw
stores of Toronto. I have seen the
Eaton stores, but did not have the op-
portunity to go into the details of their

management, nor had I time to get
close enough to the manager to learn

what might be useful to the rest of

us. Mainly I was sidetracked by the
fact that the Eaton company is very
old and has some traditions and habits

of conservatism. No department man-
ager can divulge the ratio of hi^s ex-

pense account, nor tell how much busi-

ness he is doing. Generally I find busi-

ness men willing to trust me with their

figures on the basis that those will not

be revealed if they prefer to have them
kept confidential.

I hope Mr. who belongs to a

firm with modern notions of open faced
methods may have found out some de-

finite things about Loblaw, because then

we can hope for a good, helpful story

from him.

Truly Enlightened Selfishness

I find so many grocers who are sus-

picious of anything that emanates from
a department or chain store that I want
to set them straight if possible. Why
does this company, operating a depart-

ment store with an unusually large self-

serve grocery department, seek to

spread knowledge and enlightenment

among grocers everywhere? Is that

company a philanthropist? Does it work
on altruism as a business?

The explanation is not far to seek.

It does not stretch common sense nor

preclude self-interest. The company is

neither philanthropist nor altruist.

The simple fact is that this company
has learned what almost all other de-

partment stores and other large aggre-

gations have learned: That it gets

more than it gives when it exchanges

information. Therefore as a matter of

plain business, it pays them to open

their business secrets. That is why the

general manager stipulated that I

should give as well as expect to take.

Since I saw him first, I have had facts

and figures from him in plenty, and I

have published them. Also, I have en- |

deavored to analyze them so they might

be useful to grocers everywhere. Many of

the figures have been used elsewhere and

have floated about so widely that to-

day they are polestars of business prac-

tice. I expect to tell you a new story

about him in a week or two.

Such men realize that their trouble

arises from ignorant competition. They
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know that kind of competition is the

bane of all business. They are not wor-

ried at all by enlightened, intelligent

competition. Therefore, they are not

only willing but anxious to do what they

can to help educate the grocer. Is that

plain enough? If not, I can assure you

that there is no sinister, back-lying mo-
tive. You are safe to avail yourself of

what hints you can get this way. In-

deed the loss will be only yours if you
do not heed.

I feel that I should close by stating

that, while this manager stipulated as

I have indicated, he has never weighed

the pound of flesh. I have not found

him asking for a thing in return for

what I have asked him to tell me. So

maybe there is even an element of pure

good will about his telling it. Think

as you like about that; but there is an

old proverb which reads: "One should

not look a gift horse in the mouth."

'^Failing to Maintain the Price"
"If a Manufacturer Wants to Destroy the Good
Will of His Customer," Says a Vancouver Mer-
chant "He is Almost Sure to Do It by His Failure
to Hold to One Price—An Asset Worth a Million

Dollars"

(By Special Correspondent Canadian Grocer)

"TTANCOUVER.—One of the large

y pickle, vinegar and canned food
concerns doing an international

business, has been doing business with

me for as many years as I have been in

business," said Jack Meriless, grocer,

at 2611 Main Street, Vancouver.

"The salesman that calls on me, and
has been calling on me for more than a

year, is one of the finest merchandisers

I have ever met. I have devoted an en-

tire section of my shelves to this firm's

line, and I leave the matter of replen-

ishing my stock entirely to the sales-

man. If he says I need a case of this

and two cases of that, what he says

"goes" with me. I have found him to

have my best interest at heart, because

my success and the permanent success

of his house, go hand in hand. In other

words he actually represents his house.

Ranks High With Merchants

"I believe this salesman gets along

just as well with all the other merchants
he calls upon. I believe the firm's goods
receive just as good support from the

other merchants—in fact I know they

do. The firm ranks ace high with

the trade, because, besides being of con-

structive assistance to each merchant,
besides dressing his window occasional-

ly, and arranging interior displays of a

seasonable nature, the policy of the firm

has been, heretofore, to prevent the

slaughtering of prices on their goods.

In this they have encouraged the re-

tailer by assuring him of a fair margin
on their goods, as well as protected the

reputation of their own lines as stan-

dard price, standard quality merchan-
dise of a high order.

How Much Is It Worth?

"Try to buy them out and I think you
would find that that good will that has
been built up is a very tangible asset.

"Now I want to tell Canadian Grocer,"

continued Mr. Meriless, "that the in-

trinsic asset called good will can be
depreciated with a rapidity that would
make your hair curl, and the fastest

method of destroying the firm's good
will in my store, is to abandon the prin-

ciple of maintaining the price.

"There seems to be a disposition on
the part of some misguided represent-

atives of manufacturers that the way
to get more business is to let the cut-

raters cause a flurry for a week here

and a week there. A few extra cases

may be sold—looks good on the week's
sales—and what matter if the legitim-

ate retailers all over British Columbia
begin to encounter sales resistance at

the price that shows a profit.

"In my humble estimation, it will pay
those executives who create sales-poli-

cies to go into executive session with
themselves, and come to a considered
opinion concerning the most longsight-

ed policy to pursue. That Million Dollar
Asset," concluded Mr. Meriless, "is

surely worth protecting."

Grocers' Profit Is Not Pre-War
James Harkness, grocer, Vancouver,

and president of the Grocers' Section,
Retail Merchants' Association, British
Columbia, has also a word to say.
"One of the biscuit manufacturers is

advertising in the newspapers in Brit-
ish Columbia, to advise the consuming
public that their package of biscuits is

again at the pre-war price of 25c. I

want to say in this regard that this mas-
terpiece of merchandising economy is

achieved, not by selling at the pre-war
price to the retailer, but by permitting
the retiler to make a gross margin of
20 per cent, instead of 25 per cent, as
in pre-war times, and also permitting
the retailer to make a gross margin of
sales tax which has been imposed since
the war. The pre-war wholesale cost of
those biscuits was $2.25 per dozen pack-
ages. The price today is $2.40 an^d the
retailer pays the sales tax. I, as a

grocer, consider it a rank piece of im-
pertinence, for any manufacturer to ar-
rogate to himself the credit of a return
to pre-war prices, and expect the retail

trade to assume the loss that would
make such a return possible."

Canadian Grocer would like to hear
from other readers in regard to this

matter and invites a discussion of the
same.

Jam One of the Most
Valuable Foods

Says Scientist

Only when the merchants feel that
their efforts are along constructive, ec-
onomical lines, can they push with con-
viction, any commodity to the customers,
especially if, by their personal know-
ledge of their customers' affairs, they
know that the best value is actually need-
ed for every dollar spent. Many a groc-
er, during the last several years has
pushed the sale of pink salmon, pil-

chards, herring and other varieties of
canned fish to their customers, convinc-
ed that in so doinc: thev were giving
their trade more food value, cent for
cent, than they could get in buying
meats.

Real Energy Value in Jam

Now Prof. James Long, an eminent
British authority comes forward with
the statement that jam has three and a
half times the energy value of butter.
Jam ranked very high on the diet list

prepared by the British War Office for
the army in the field.

Scientists agree that Canadians eat
too much meat. The per capita consump-
tion of meat in Canada is only exceed-
ed by two other countries in the world
—Australia and the United States.

Prof. Long states that jam should have
a more prominent place in the family
menu.

"The high food value of jam," he
states, "lies in its richness in sugar, in

the minerals present in the skins of the
fruits, in its laxative character and as,

a mechanical aid to digestion. Sugar
in jam is in a form which is easily di-

gestible. It lacks the harmful quali-

ties which are associated with the con-

sumption of commercial sugar in large

quantities."

The grocer approached his assistant
with contracted brow. "Did you give
Mr. Soandso credit?" he asked.

"Yes, sir," said the clerk.

"Didn't I tell you to get a report on
any and every person asking for cred-
it?"

"Well, I did," said the green young
fellow. "I got a report. The agency said
he owed money to every grocer in town,
and, of course, if his credit was that
good I knew you'd like to have him
open an account here."
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A WRONG IMPRESSION

THE FOLLOWING excerpt is taken from an editor-

ial appearing in the Toronto Globe of a recent date:

"Duty-free sugar was quoted wholesale in New York
at o cents per pound on Saturday. The spread between
that price for raw and the Canadian price for refined is

startling."

Evidently the writer of that editorial is either ignor-

ant of the accurate sugar situation or is purposely en-

deavoring to lead the public to believe that Canadian re-

finers are gouging the pul)lic. We hold no brief for the

refiners or any other manufacturer, but in a staitement

of thi.> kind we l>elieve, in the interests of all concerned,

that the correct facts should be given.

The price quoted is not a true comparison as none of

these duty-free sugars, comprising, Philippines, Porto
Ricos, Sandwich Islands and St. Croix, are available for

export to Canada. The price quoted is the price of raws

to tiic refiners, the last sale of whioh made to Canadian
refiners was San Domingosat 2.25c in bond New York.
To this price must he added, duty amounting to $1.69

per cwt., 'freight, exchange, loss of weight in refining

and the cost of refining. Cuban sugars are quoted a

quarter cent per pound higlier.

WORK IS THE SOLUTION
WOlvK is the solution of all our troubles at the pre-

sent time, Sir Harry Lauder told a gathering of re-

tail merchants at dinner in Toronto the other even-

ing. After what the world has passed through, a return

to normalcy could not be accomplished in a brief period,

he said. Tt took four years to win the struggle in Europe,

and in his opinion it would take just as long for the wodd
of tradte and commerce to get back to normal times.

"At that estimate we have still another year to go," he

added.
Conditions are righting themselves, and Sir Harr>'

thinks that with all the forces of good, combining to bring

about a better order of things, there is peace and pros-

perity in store for the peoples of the world. But work
must be the lot of all to bring this about. No great suc-

cess was ever accomplished hy a restriction of the hoairs

of work. Many to gain success have had to work long

hours and hard, and it is only through diligent toil and
perseverance that indu.stry can 'be maintained, and hap-

py, peaceful eonditions ^prevail for all.

The retail merchant has his sha.re in hastening the re-

turn of normal times. By a close application to his own

particular business and a more energetic effort behind
his selling than ever before, he can do a lion's share in
maintaining trade on a prosperous basis.

INTELLIGENT SELLING TALK

AGOOD salesman knows when to stop talking. There
is no doubt about it but selling talks can be overdone
and the retail salesman as well as salesmen in

other lines, will do well to see to it that he gives to his
customer that information most desirous in the promo-
tion of a sale, but also that he will not overdo, nor be
unnecessarily persuasive in the sale of goods. If a cus-
tomei- has decided to huy, further talk may stop the sale,

,)iul if he or she has not made up his or her mind to
purchase, too much talk may only serve to irritate.

It is well, however, for the merchant to know all about
the goods he is selling, and he is well advised; to see that
his assistants too are well informed as to the goods they
are called upon to sell. Very often you are able to give
a customer just that bit of knowledge in regard to an
article, that will help them make a decision. It is poor
salesmanship not to know the thing that the customer
asks about. A thorough knowledge of the goods in
stock always means more efficient salesmanship. An
intclligerit discussion of the article is convincing and
impressive, but much talking, very often revealing little

real knowledge of the merchandise, has the very opposite
effect on the customer. Se^lling talks of an advisory
character are appreciated, because they are helpful to
your customer, but when the salesman becomes over
anxious and unduJv aggressive, the gale is frequentlv
lost.

Retail grocers will do well to develop the art of selling,

learning their customers need's and peculiar tastes, as

well as a thorough knowledge of the goods in stock. Your
Clerks too will sell more goods if they are intelligently

informed regarding them.

WANAMAKER'S GOOD ADVICE
JOHN WANAMAKER pointed out recently that

Thanksgiving Day was just around the corner; then
Christmas and New Year's Day swiftly follow, tread-

ing on each other's heels. Each of these days involves
certain purchases, especially Christmas, with its multi-
tude of gifts.

"Anyone who wants to make better times come back
sooner may do so by anticipating the three holidays,"
says Wanamaker. And he adds:

"To do so will give more employment to worthy
people, put money into circulation, and cause further
business to go on in workshops and' mills, for the renew-
ed orders so desirable to manufacturers."
The hint is worth taking. A steady flow of business

between now and the beginning of the year will be more
advantageous to both merchant and consumer than a
2;lut of business for short periods. The man who buys
now (wisely, of tx)urse, and within his means) is giving
an impetus to business and at the same time securing
^'tr himself such service as he is not likely to receive in

the season of maximum purchases. The grocer should
nut forward every effort this year to get the public

imbued with the old familiar "Shop Early" shibboleth.



November 25, 1921 CANADIAN GROCER 25'

CURRENT NEWS OF THE WEEK
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Maritimes

Number three factory of Connors
Bros., Limited, packing- plant, Black's

Harbor, N. B. was burned the other

evening. The factory was used for

canning- sardines.

Quebec

The Snap Co. Ltd. have moved their

factory and offices from Maisonneuve,
Montreal, to 91 Reading Street of the

same city. Here they have built their

own plant, a cement building 150 feet

deep with a 51 foot frontage on Read-
ing Street. The machinery is now
being installed on the premises and the

office is already equipped.

Ontario

William Hoyles, of Tupperville, Ont.,

has taken a position in Peters Meat-
market at Wallaceburg, Ont.

Clifton Firby has accepted a position

as clerk in the H. L. Charlton grocery
at Aylnier, Ont.

Fire which is believed to have started

from overheated stovepipes caused a

loss of $1,500 in the fruit and candy
store of L Cassis, St. Thomas, Ont.

Earl Campbell, proprietor of the gen-
eral store at Lakeview. Ont, is return-

ing shortly to Aylmer, Ont., and will

take his old position in the store of

H. L. Stratton.

For the second time in two weeks
burglars raided the grocery store o"

Herbert Jay at Strathroy on Thursday
night last and made off with a quantity

of cigars and tobacco.

Fielding's tea warehouse at Guelph,
Ont., was broken into the other night,

and the safe was opened by blowing off

the dioor, but nothing of importance
was secured.

Harry McMillan, Windsor, Ont., driv-

er for a grocery there attacked a lone

bandit with a horsewhip on Saturday
night, and the bandit fled. The bandit
had demanded the driver's money.

H. Wiles is retiring from the Acton
Creamery Company at Acton, Ont., and
intends devoting his entire time to his

confectionery business. The creamery
j
will be conducted by Thos. O'Neil who

I was in partnership with Mr. Wiles.

!
F. W. Fay. former proprietor of the

1
Port Burwell Canning Co. has purhased
the commercial hotel at Port Burwe"
Howard Vair, of Vair & Balkwill. St

Thomas. Ont., was in Peterboro last

week in connection with the presenta-
tion of a charter to the newly organized
Kiwanis Club.

BRIG.-GEN. A. E. LABELLE,
St. Lawrence Flour Mills Co., Ltd.,
Montreal, re-elected president of
Canadian National Millers' Associa-

tion.

Millers' Association

Meet in Annual
Convention

Toronto, Nov. 17.—The first annual
convention of the Canadian National
Millers' Association was held to-day in
the King Edward Hotel. In addressing
the convention, the President, Brig. Gen
A. E. Labelle of the St. Lawrence Flour
Mills, Co., Montreal, gave some interest-
ing statistics governing the flour indus-
try in Canada for the past year. He
said that there were now 1,255 mills in

operation at a capitalization of $76,411,
423. Ontario showing 46.8 per cent o'

the total of mills and 20.03 per cent,

respectively, for Quebec. Exports of

flour for 1920-1 totalled 6,886,560 bar-

rels as against 5,572,688 barrels in 1919-

20. The wheat export for the past year
was given as 136,173,585 bushels, of

which 36.1 per cent found a market in

the United States.

Brig. Gen. A. E. Labelle was re-electel

oresident. G. A. McDonald of the Quaker
Oats Co.. Peterborough and J. E. Mac-
farlane of the Western Canada Flour
Mills, Toronto, were re-elected vice-pres-

idents. F. C. Cornell, Montreal, continues
as secretary.

Ontario

J. G. Parsons has opened a store, suc-

ceeding H. R. Dancy, at 752 St. Clair

Avenue, Toronto.

A new grocery store, trading under
the name of The Market Cash and Car-
ry Grocery, has opened for business at

74 King Street, St. Catharines, Ont.

R. C. Blackburn, 60 Front St., West,
Toronto, has been appointed sales agent
for Central Ontario, for E. W. Jeffries,

Ltd., Waikerville manufacturers of Olive
Butter and other g«)cery specialties.

John McDevitt is managing the new
Sutherland Cash and Carry Store at 390
Roncesvalles Avenue, Toronto.

F. McKee is managing the new Do-
minion Store at 1558, St. Clair Avenue,
Toronto.

George Timpanni. an Italian store-

keeper at Niagara Falls, Opt., was
foully murdered on Clifton Hill, one
night last week about 7.30- His mur-
derer has made his getaWay. Timpanni
died almost instantly.

A quantity of canned soup and other
provisions, amounting in all to about
$25 was stolen from the store of Herman
Zeithen, 410, Marentette Street, Wind-
sor, Ont., the other day. Two boys are

alleged to have made the theft.

The Dumart Packing Company, Kit-

chener, Ont., have completed their new
plant. The plant is built of re-inforced

concrete and brick. This firm have been
in business in Kitchener for the past

twelve years, but recently reorganized

their business in order to cover a larger

territory.

Frank Harding, president and gen.

manager of the Harding Co., Limited,

wholesale grocer, St. Thomas, Ont., was
last week voted to the Board of Direc-

tors of the Chainber of Commerce and
afterward made president of the Cham-
ber of Commerce which has just lately

been organized with a membership of

400.

MANUFACTURERS' AGENT
PASSES AWAY AFTER

A SHORT ILLNESS

The death occurred on Saturday last

in the Wellesley Hospital, Toronto, of

Fred J. Lind, manufacturers' agent, and
one of the partners of F. J. and H. W.
Lind, 167 Yonge Street, Toronto. He
was in his 39th year, and had only been
ill a few weeks. He was a native of

London, Ont., and came to Toronto ten
years ago. He is survived by his wife,

one son, his mother, four brothers and
one sister.
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Relative Values of Foods Are
Referred to In Interesting Talk

Prof. G. A. Cornish of the University of Toronto
Deals With the Subject of the "Future of Agri-

culture" Before the Board of Trade

TORONTO, (Staff Ck)rrespoiulent)

Professor George A. Cornish of

the University of Toronto gave a

most instructive address at the Board of

Trade luncheon the other day- His sub-

ject was "The Development of the Agri-

culture in the Future" and in dealing

with his subject he gave some interest-

ing information in regard to relative

values of food stuffs, changes that had
taken, and would likely take place in

the diet of the human race, etc., etc.

No Tea or Coffee

Among the interesting topics he touch-

ed upon were the changes in diet from
years ago. In the Shakespearian period

for instance, there was no sugar, tea,

coffee, cocoa or potatoes. The people of

those days had to exist without these

very necessary foods of the present day.

Sugar at that time was a food for kings

only. Rice was unknown. A few years

ago the Soya bean was unknown, to-day

it forms a large part of the diet of the

people of some of the Eastern countries

and has spread to America. It is one of

the most valuable foods known to man.
A pound of Soya beans is equal in pro-

teids to a pound of steak and a pound of

bread and butter.

Professor Cornish maintained that the

sometimes despised peanut was one of
the most nourishing of foods. Another
name for it was the ground nut on ac-
count of the fact that it grows on the
roots of the peanut plant.

Scientists were to-day producing a
great many products that were formerly
grown. Indigo, Camphor, Quinine, etc.,

were mentioned. Whereas a few years
ago Indigo was taken from the Indigo
plant, to-day it is mostly miade in chem-
ical laboratories and the East Indians
are replacing their indigo groves with
the Tea plant. Many extracts to-day
were being made in a similiar manner.

Prophecy Wrong

The speaker dwelt on the fact that
some years ago it was predicted that
eventually population would exceed pro-

duction and the world would be in the
midst of a famine. He showed that the

three zones—frigid, temperate and tor-

rid—were yet producing but a fraction

of what they could produce, and that
there was no possibility as far as we
could see of starvation overcoming the

peoples of the world. In two and a
half acres in China a family of twelve
subsist. They keep as well a pig, a don-
key, and a cow

Ottawa Grocers

Oppose Wholesalers

Selling to Clubs

Ottawa, November 22.—Allegations
that the local wholesalers were selling
too many goods retail and that they
weren't acting quite fairly with the re-

tailers in selling goods wholesale to
certain individuals who club together,
were made at the regular meeting of
the Retail Grocers' Association here the
other night. A protest was lodged
against a local wholesale house for sell-

ing aluminum, exception being taken
to the scheme employed. With goods
sold to the retailers the wholesaler in

question issues coupons to be given out
to customers. By saving a sufficient

number of coupons the customer may
secure the aluminum at about cost price.

The meeting alleged that it was illicit,

being something like the trading stamp
idea.

The pure food committee is busy on
arrangements for the 1922 show, and it

is its intention to make it even greater
than the last one, which was the big-

gest on record.

Reduction In

Prices of Cigars

Is Not Likely
London, Ont.—That there can be no

reduction in the prices of cigars but
rather that a slight advance is likely,
owing to increased costs of leaf and
fillers, was pointed out to Canadian
Grocer by local manufacturers. A splen-
did volume of Christmas business is be-
ing, handled at the present time, much
better than most firms had expected,
and they are optimistic regarding the
future outlook.

"Business is really good," said Ernie
McNee, of John McNee & Sons, "and I

am looking for the steady improvement
that has been noticeable in the past few
weeks to be maintained."

"We have a splendid lot of orders in

hand for the holiday trade," said John
McLeod of McLeod-Nolans. "The coun-
try town trade has been very steady and
satisfactory and our Western business
is showing up well. Prices will be firm.

Ail advices indicate that advances may
occur in raw materials at any time."

Mr. McLeod gave it as his opinion
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that stocks in the hands of both retailers
and wholesalers were never so low as at
the present time. This he believes
means large buying after the first of the
year and he looks for steady improve-
ment in business

Wm. Davies Co.

Retail Stores Pass

Into New Hands
Toronto, Nov. 22—A. Martin, Ltd., has

taken over the retail stores of the Wm.
Davies Co., Ltd., comprising some 66
stores in all. These stores include 36
stores in Toronto, 19 stores in Montreal,
2 stores in London, and stores in King-
ston, Woodstock, Brantford, St. Cathar-
ines, Oshawa, Brockville, Gait, St.

Thomas and Belleville.

In the new company, J. A. Nelson,
president of the riew organization has
been superintendent of the Wm. Davies
stores for a number of years. D. Hard-
ing, vice-president, has been with the
Wm. Davies Co., for eighteen years. He
will be in charge of the retail stores in

Quebec. G. B. Moore, with the Wm.
Davies Co., since 1903, is the secretary
of the new company.

No changes will be made in the per-
sonnel of the staff, and the stores will be
conducted along the same lines as form-
erly. :

STUDYING INDUSTRIAL
QUESTIONS

Member of Old Country Cocoa Firm On
a Visit to Canada and United States

B. Seebohm Rowntree, acting Chair-
man, Rowntree & Co., York, England,
accompanied by his son J. Seebohm
Rowntree, were in Canada this week on
their way back to England from a trip

through the United States. They spent
Monday in Toronto leaving that night

for Montreal.

Mr. Rowntree is an old countryman
who is very interested in economic ques-

tions and it was with a view to studying
labor wages in factories and other in-

dustrial problems that he visited this

continent. He gave some forty or fifty

lectures before Chambers of Commerce
in the United States on q;uestions af-

fecting industry in England, the hand-
ling of workingmen, etc. Speaking to

Canadian Grocer on a visit to the Toron-

to office of this paper, he mentioned his

trip had been a most interesting one,

prolific of much information and accom-
panied by many pleasant social func-

tions.

While in Canada he took up matters

in connection with the cocoa and choco- ;

late business with which he is connected. I

The Pasi«.more Grocery, North, Bay
,

has been purchased by Ambrose A. Ken- '

^

nedy, formeiiy manager of the grocery

department at Buslby's, Sudlbury.

il
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WESTERN CANADA NEWS
The Economy General store has open-

ed a branch in Crystal City, Man.

A. H. Mcintosh of the A. H. Mcintosh

Co., Winnipeg, has again began business

as a commission merchant and broker.

He is the appointed agent for Manitoba

of the Nucoa Company of New York,

manufacturers of nut margarine.

H. P. Pennock & Company, Limited,

have been appointed representatives for

Western Ontario, Manitoba and Saskat-

chewan for the All-Smile Manufactur-

ing Company, manufacturers of anti-

septic washing powder. All business

in future on this line will be placed

through the wholesaler.

Purchase Jam
Manufacturing

Plant in B.C.

Vancouver, B. C.—Following the an-

nouncement that H. Beach had with-

drawn from the King-Beach Manufac-

turing Company, at Mission City, B. C,

comes the word that Mr. Beach and H.

G. Eakins, president of Druggists' Sun-

dries, Ltd., have bought the plant and

equipment of the Hamsterly Farm Jam
Company, (in liquidation) at Victoria.

"We propose," said Mr. Beach to Can-

adian Grocer, "to manufacture jams,

and fountain fruits from B. C. fruits

for the Western Canadian trade." The

name of the new company is not an-

nounced yet.

H. G. EAKINS
Partner in the new jcum packing

concern at Victoria, B. C.

Travellers' Assoc.

In the Northwest

Nominate Officers

Winnipeg, November 21.—The annual
general meeting of the Northwest Com-
mercial Travelers' association was held

recently in the Travelers' Building.

President A, Webber presided and F. J.

C. Cox was secretary. There were also

present Past-President J. P. Minhinnick;
Vice-President Jack Snydal and Direc-
tors A. W. Doup, W. J. Snell, W. 0.
Randolph, George Laing, E. J. Giroux,
W. J. Plett, O. H. Dingman, John Stev-
ens, A. Mitchell, S. Godwin and a large
number of active travelers.

The opening business of the meeting
was the nomination of officers which
resulted as in the election by acclama-
tion of J. Snydal, on nomination by A.
Webber, as president, and the following:
For vice-presidents, J. E. Holland, S. J.

Godwin.

For treasurer, Chas. Holden.

For executive, (12 to be elected):
Adam Mitchell, John Stevens, A. N.
Doupe, W. J. Suell, W. O. Randolph,
Chas. W. Baker, D. M. Campbell, E.
Howard, Geo. Laing, E. J. Giroux, J. N.
Linwood, M. B. Clint, J. M. Newsom,
R. D. Malcolm, A. W. Johnson, W. J.

Plett, C. B. Moore, T. H. Rhodes, A.
M. S. Lindsay, R. G Manahan.

Scrutineers appointed:—T. H. Agnew,
chairman, J. H. J. Murphy, Geo. W.
Barrett, 0. Dingman, Geo. Bolton, J. M.
Scott, Wm. Stitt, A. Webber and J. P.

Minhinnick.

The above scrutineers will meet on
December 17, to count the ballots and
report to annual meeting to be held the

same evening.

The secretary reported the following

nominations of executive officers for

Saskatchewan, Alberta and British Col-

umbia:

Saskatchewan

For vice-president of association, Sas-

katchewan—R. W. Birch.

Members of the executive committee
—J. D. Campbell, Saskatoon; R. W.
Ross, Regina.

For advisory board—President, Thos.

Fox, Saskatoon; vice-president, A. A.

Brown, Regina; J. A. McEwan, Regina.

For directors—T. H. Trelaven, W. J.

Bright, Geo. I. Wilson, J. W. Lightbody,

G. R. Lindquist, A. G. Stone, L. A.

Eden, C. V. D. Clute, E. M. Argue, W.
J. Dougherty, A. G. McGregor, (seven

to be elected.)

Treasurer—D. D. Thompson, (acclam-

ation.)

Alberta

Nominations for Alberta executive of-

ficers—Vice-president of the association

—W. C. Sterling.

Member executive committee—J. W.
Jorman.
For advisory board—President, R. W.

Watson; vice-president, A. J. Wilson;
treasurer, J. D. McDonald.
For directors—J. L. Bond, A. L. Bar-

shor, S. G. Caldwell, J. A. Coll, Thos.
English, Bruce Flavin, Sid. Fernside, E.

Grey, J. T. Kilgour, A. M. Movatt, W.
C. McRoberts, D. McLennan, H. Offer-

haus, S. Pratt, J. E. Rymer, S. S. Sav-
age, W. R. Saults, Wm. Smith, (seven

to be elected.)

British Columbia

Nominations for British Columbia, all

elected by acclamation:

Vice-president of the association re-

presenting B. C.—L. D. Birely.

Member of executive committee re-

presenting B. C.—Geo. Mather.
Advisory board—President, J. J. Wha-

len; vice-president, F. J. Hall; treasurer,

E. W. Dean.
Directors—Fred Ritchie, J. H. Gordon,

F. Davidson, G. H. Hewitt, J. I. Loutitt,

F. J. Lumsden, J. W. Newnnan.
The result of the nominations will be

announced at the regular annual meet-

ing, to be held December 17, in the

Travelers' building.

H. BEATH

Who with H. G. Eakins, has pur-
chased the plant of the Hamsterly

Farm Jam Co. at Victoria, B. C.
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Is Now Secretary Of Vancouver Branch
Of The Retail Merchants' Association

New Office is Created in the Pacific Coast City,

With R. H. Fairley, Who Has Been Outside Or-
ganizer for the B.C. Board, the First Occupant,

VANCOUVER, B. C—R. H. Fair-

ley who has been outside organiz-

er for the B. C. Provincial Board,

R. M. A. of Canada has been appointed

to the newly created office of Vancou-

ver secretary. Ever since the Retail

Merchants' Association has been organ-

ized in British Columbia the office of

the Provincal Board and the Vancouver
branch have been merged in one, with

the one secretary serving in the double

capacity. At the last convention in

Duncan, B. C. many of the represent-

atives from points outside of Vancouver
advocated the separation of the Pro-

vincia'. office from that of the Vancouv-

er branch office. It was claimed by the

other centres that Vancouver City re-

ceived a disiproportionate share of the

secretary's time. It was claimed by the

Vancouver branch that the Vancouver

branch received a modicum of service

and bore a heavy share of the expense.

Will Look After Vancouver

To please all, the offices were separ-

ated and a new secretary appointed to

give his undivided attention to the Van-

couver branch. The appointment of Mr.

Fairley is pleasing to all the Vancouver

merchants. His efforts on behalf of or-

ganized retailers have, in the opinion

of the executive, well merited the pro-

motion.
New Branch at Revelstoke

A new branch of the R. M. A. has

been formed at Revelstoke. Victoria is

now well organized, one hundred and

R. H. FAIRLEY

The newly appointed secretary of the
Vancouver Retail Merchants' Associa-

tion

thirty-five of the Capital's best retail-

ers answering the roll call.

The fight that the merchants in as-

sociation are making against the Pro-
vincial Government's proposed addition-

al taxation is greatly emphasizing the

necessity for association.

Purchases Harry
Hall Interest In

Canadian Co.

Vancouver, Nov. 22.—Fred Gosse,

manager of the Harry Hall Co., Ltd.,

Vancouver, canned salmon and dried

fruit brokers has purchased from Harry
Hall of San Francisco, his interest in

the Canadian company, and is now sole

owner of the Canadian business. He
proposes to change the name at once

to "F. A. Gosse & Co., Ltd." The busi-

ness will be conducted as heretofore as

a brokerage concern.

Belleville, Ont.—Fishing in the Tren-

ton section of the Bay pf Quinte has

been remarkably good this Season, and

the Government men are there now with

pond nets. One of these large nets

was hauled yesterday, and the weight

of the catch exceeded six tons, mostly

trout and white fish.

Stocks of Salmon
Have Been Pretty

Well Cleaned Up
Vancouver, B. C.—Speaking of the

present market condition of salmon, F.

A. Gosse, of F. A. Gosse & Co., Ltd.,

says: "The salmon market is at present
in the finest statistical shape that it

has been in recent years. Three months
ago the stocks on hand were as follows:

"Carry over the former pack 350.-

000 cases.

"New pack, 500,000 cases.

"The carry-over has been entirely sold

and cleaned out, and about 200,000 cases

of the new pack have also been solo.

The unsold stock amounts to about 300,-

000 cases and is fast melting away, the

export demand being responsible for the

dwindling stocks.

No Sockeye Tails

"There are no tall sockeye unsold.

There are no pink halves. There
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were about 62,000 cases of chums
packed, only against orders, so there is,

consequently no quantity of chum sal-

mon on the market. Those who need to

have tall tins of red salmon are quickly

buying up the red spring and cohoe. As
I said, the statistical position of the

salmon pack is the healthiest in years."

FRUIT AWARDS AT
LONDON SHOW

GO TO BRITISH COLUMBIA
London, Nov. 12.—Ontario, which led

the other Canadian provinces in the
Royal Agricultural Dairy show held
recently had to yield premier hon-
ors to British Columbia at the Imper-
ial Fruit Show. The Pacific province
captured the gold medals in the fourth,
seventh, eighth, ninth, tenth and elev-

enth classes, the silver medals in the
first, second, third, fourth, fifth, twelfth,

thirteenth and fourteenth classes, and
the bronze medals in the first, second
and third classes, besides being highly
commended in the third class British

Columbia thus took six gold medals to

Ontario's four. Nova Scotia's two, and
New Brunswick's two; eight silver med-
als to Ontario's five and Nova Scotia's

one, and three bronze medals to one for

Nova Scotia and two for New Bruns-
wick.

THIS CO-OPERATIVE SCHEME
ENDS DISASTROUSLY

The greater part of the property in

West Fargo, N. D., a few years ago the

boom town of the Equity Co-Operative
Packing Company, will be sold under
execution sale on December 3, to satisfy

a judgment of $56,754.20, entered in the

Cass County district court.

Twenty-four houses, once the homes
of the employees who worked in the

plant, which has been closed for about
a year, the hotel and 82.24 acres of land,

will be sold.

Institution of mortgage foreclosure

proceedings brought no answer from the

directors and the other officials of the

plant. It is said that the Equity Co-

operative Packing Company is not like-

ly to redeem the property because of the

financial condition of the corporation.

—

F. P.

This Week's Recipe

FRUIT CAKE
Take one pound brown sugar, one cup

buttermilk, five eggs, one pound cur-

rants, one-half pound figs, one large

cup hickory nut meats, chopped fine,

two teaspoonfuls baking soda, two tea-

spoonfuls cinnamon, one teaspoonful all-

spice, one large cup butter, five' cups

sifted flour, two pounds raisins, seeded,

one-half pound dates, one teaspoonful

cloves, one nutmeg. Prepare, fruit and
dry with flour, then mix butter and
sugar; add milk and flour. Bake two
and one-half hours.
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Markets At a Glance

HE approach of the Christmas season is hav-
ing a stimulating effect upon business in both
wholesale and retail circles. This increased

interest is particularly noticeable on raisins, figs,

currants and nuts, vi^hich at the moment appear in

a strong market with supplies none too plentiful.

Refined sugar is unchanged but the situation

can be considered an easy one with prospects for

further declines in the near future. The raw mar-
ket is quiet but it is understood that the Cuban
Finance Committee is making plans to dispose of

half of the unsold 1,400,000 tons in Cuba. It is

proposed that a large part of the sugar be refined
and that a sort of a tolling arrangement is being
considered.

The tea markets continue to gain strength and
quotations on spot are slightly advanced with some
further advances in prospect. Coffees are firmly

maintained under a gradual increase in the de-
mand.

Cereals, flour and millfeeds have a tendency
toward steadiness with a shortage noted in sup-
plies of bran and shorts.

Shipments of new crop shelled almonds which
arrived a couple of weeks ago are now nearly all

in the hands of the retailers while shelled walnuts
are still hard to procure.

The primary markets for currants has firmed
up with prices considerably higher than the open-
ing. Spot quotations in Toronto are higher but no
reports of advances have been received from other
quarters.

Canned milk shows a reduction, but generally
speaking the markets have a firm to steady ton-^
and price changes have been few during the wee
under review.

QUEBEC MARKETS
MONTREAL, Nov. 23.—Buying for the Christmas season has be-

gun and with the market in nearly all lines standing firm, con-

fidence is increased and buying is on a larger scale. The sugar
market is unchanged. There is no change in molasses or corn syrups.

Some of the local wholesalers have cut the prices on the Canadian
pack of canned fruits but it does not indicate the condition of the
market. Salmon is strong and indications are that the better grades
will be scarce before the season is over. The tea market is strong in

both black and green teas and while there is no definite change at

present, black teas are likely to be higher. The nut market is un-
changed and walnuts and almonds are standing firm despite the fact

that the supply of almonds has been replenished. The prune market
features the dried fruit situation, with a strong market ahead. Raisins
are higher, while figs are easier.

COFFEE MARKET FIRM
Montreal

COFFEE—There is a firm steady
tone to coffee. Prices are unchanged
and no change is in view but the primary
markets show stronger tendencies.

CUT IN CANNED FRUITS
Montreal.

CANNED GOODS—There is no actu-

al change in canned goods prices but
some local wholesalers have cut prices

on Canadian canned fruit solely with the
object of stimulating the buying. The
packers prices remain unchanged and it

is likely that the price lists will be
again revised to bring quotations 'back
to the initial level. The cut in some
cases is considerable. Gallon apples are
quoted at $4.80 and Simcoe Red Pit-

ted cherries at $2.75. It is evident that
a strong market for salmon is ahead.
Exportation has been large and with it

is a small pack. Sockeye salmon will

be high and scarce before the season is

over.

CANNED VEGETABLES
Asparagrus (Amer. ) mammoth green tips 4 25
Asparasrus, imported (2Hs) 6 00
Beans, golden wax 2 00 2 05

Do., R<>fugee 2 10 2 15
Corn, 2s . 1 45 1 80
Corn, extra (jtiality 1 60 1 76
Carrots (sliced), 28 1 45 1 78
Com (on cob), gallons 7 00 7 60
Spinach, Ss 2 85 2 90
Squash. a%-lb., doz 1 f.O

Succotash, 2 lb., doz 1 80
Do.. Can. (Zs) 180
Do., California, 2fl 8 16 3 60
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2H-lb. tin? 1 60
Tomatoes, Is 1 55 1 60

Do., 2s 1 45
Do., 2%9 ; 1 80 1 85
Do., gallons 6 25

Pumpkins, 2%s (doz.) 1 BO 1 65
Do., gallons (doz 3 00

Peas, standard 1 71% 1 82i/4

Do, early June 2 02y2 2 12%
Do., extra fine, 2s 3 25
Do. Sweet Wrinkle .... 1 57%
Do., 2-lb. tins 2 75

Peas, New Pack

—

Standard, 2-lb 1 82V4

Early June, choice 2 06
Do., standard ',

2 00
Fine French, 2-lb. .'

\\\\ 2 80

CANNED FRUrrS
Apricots, 2H-lb. tins 4 go
Apples, 2i/,s, doz. ..: 1

60'
1 85

Do., 3s, doz 1 60 1 70
Do., gallons, doz 4 go 5 40

Currants black, 28, doz 4 OO 4 05
Do., gals, doz 18 60

Cherries, red, pitted, heavy syrup,
doz., 1 9 on

«°-2'. :.:::: :::: Ho
Gooseberries, 2$, heavy syrup, doz 2 75

California Peaches

—

?* 2 90

;-l,
3 25

''-'
4 40

Peaches, heavy syrup

—

2-I'b
2 40

Pears, Is, Keiffer 2 30
Do.. 2-Ib. ..

: 2"45 3 10
Irfeengage Plums, heavy syrup . . 2 66 2 75Lombard plums, heavy syrup, 2-lb. ... 2 40

JAMS—
Strawberry, 16-oz 3 75
Raspberry, 16-oz

. .
.'. '.'..'.

3 75
Black currant. 16-oz .' ....' 3 goOrange marmalade "... '.'..'. 455

CEREAL MARKET STEADY
Montreal.

CEREALS—The cereal market is un-
changed and steady at the present ba.sis.
The colder weather has improved the
movement of supplies and as far as can
be seen the future is quite firm. Split
peas are higher in price being advanced
to 8c per lb.

Pearl Hominy 3 26
Graham Flour, 98 lbs.

'.'.

7.65
New Buckwheat Flour g 75
Pot Barley 5 25
Pearl Barley 5 25
Beans, Ont '.'.'/_

3.5Q
Do., Can g '30

Lima Beans 10
White beans 06
Green peas, dried ..... 03 05%
Split peas qS
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PACKAGE GOODS UNCHANGED
Montreal. .

PACKAGE GOODS—There are no
changes in package good prices. The
market is steady with a good demand
for cereals. Package raisins are higher
in price as quoted under dried fruits.

Borden's condensed and evaporated milk
is lower in price. Eagle brand is now
$9.75 per case and St. Charles evaporat-
ed small size is quoted at $3.05 per case.

PACKAGE GOODS—
Breakfast food, ease IB 3 60
Cocoanut, 2-oz. pkgs., doz. 78*

Do., 20^1b. cartons. lb 86
Corn Flakes, 3 doz. ease ..3 40 3 55 3 76
Commeal, yellow, 24s 2 86
Rolled oats, 20'8 5 00
Rolled oats, l«'s 2 00
Aluminum package, 20'8 6 10

Oatmeal, fine cut, 20 pkgs 6 60
Puffed Rice 6 70
Puffed Wheat 4 40
Farina, case, 248 2 66
Hominy, pearl or Kran., 2 doz 8 00
Scotch Health Bran (20 pk^s), case.

.

3 60
Pancake flour, case 2 90

Do., self-raising, doz 1 60
Wheat Food, 18-1%» 3 26
Porridge wheat 36s, case 6 40

Do., 20s, case 6 60
Self-rising flour (3-lb. pkg.) doz 2 44

Do., (6-lb. pkg.) doz 4 70
Do, buckwheat flour, per doz 1 60

Corn starch (prepared) 09^
•Com starch, 1 lb. pkge 08
Potato flour 12H
Pancake Flour (puffed rice) 24s 2 90
Flour, tapioca 16 IS
Puffed rice pancake flour 2 90
Shredded Krumbles, 86s 4 86
Shredded Wheat 4 9fi

Cooked Bran, 128 2 25
Enamel Laundry Sitareh, 40 pkKS.
case Oa%

Celluloid starch, 45 pkga., case .... 4 00
Malt Breakfast Food 1 36 pkgs.) » 60
Quaker Two-Minutc Oat FVtod 1 80
Macaroni, Quaker 2 26
Spaghetti, Quaker 2 25

MOLASSES UNCHANGED
Montreal.

MOLASSES—No change has occurred
in hte molasses market Prices are stea-

dy and the basis of 76c in puncheons.
The market for com syrup is also un-
changed and has a steady tone with a

fair demand.
MOLASSES—

Puncheons, Island of Montreal

.

Barrels
Half barrels
Puncheons, outside of Montreal

Fancy molasses in tins (ginger bread)
No. 2, 2 doz. per case
No. 3. 2 doz
5-lb. tins

10-lb. tins, oer case

CORN SYRUPS-
Barrels, about 700 lbs

Half barrels, about 350 lbs.

Quarter barrels, about 175 lbs.

2 gals., 25-lb. pails, each
8 gals., 88 Mi-lb. pails, each
6 gal. 5-lb. pails, each .

.

6-lb. tins, per case
10-Ib. tins, per case
6-lb. tins, 1 doz. in ease, esse
10-lb. tins, i^ doz. in c«Be, case

RICE UNCHANGED
Montri^I. ——

—

RICE—No change occurred in the rice

market. Prices are steadv and buying
shows an improvement. The future is

quite firm in view of all the influences

that are now bearing on the market.

RICE—
Carolina, extra fancy . .

.

Do., fancy)
Honduras, fancy
Rangoon CC, per cwt.
Ragoon, B, per cwt
Texas rice

Tapioca, per lb. (seed)

76
79
&1
73

4 20
4 ,50

8 95
8 80

051^

05%
06 V*

2 00
•^ 3b
4 50
4 70
4 40
5 30
5 00

09
06
06

5 75
5 75

051/2

071/2 08ii/2

Do., (pearl) 0071/2 OSI/2

Do., (flake) 07 1/2 O8V2
Honduras 07
Siam U1/2
NOTE—The rice market is subject to frequent

changes.

CANADIAN GROCER
SUGAR UNCHANGED

Montreal.

SUGAR—There is no change in the
sugar market and as far as can be seen
at the present no change is expected
within the next week. Refiners are
v/atching closely the American market
and as long as the price there on gran-
ulated stands at $5.30 the Canadian
prices will remain unchanged. As a

consequence the future price of granu-
lated sugar depends on the condition of
the American market and while it re-

mains staple so will this market stand.
Buying of granulated sugar shows a
marked improvement with the lower
prices and it is evident that consumers
are using it more freely.
SUGAR—
Granulated sugar, per cwt. 7 75

Do. , barrels 7 8'0

Granulated, gunnies, 20-5 8 15
Do., cases, 20 5-lb. cartons 8 35
Do., gunnies. 10-10 8 25
Do., cases. 50 2-lb. cartons 8 50

Yellow, light, per cwt 7 35

RED ONIONS HIGH IN PRICE
Montreal.

VEGETABLES—The only change in

the vegetable market this week is the
high price quoted on red onions. Some
dealers are refusing to buy them and
they have disappeared from a number of

price lists. Potatoes are in good sup-
ply and the price is still easy. Import-
ed celery in crates is quoted at $4.50.
VEGETABLES—
New cabbaee. local, doz 60
Carrots, r.iiv. per bunch
Celery, per doz. bunches
Celery, imported. 4-doz. crate....
Montreal cucumbers, per doz. .

.

Horseradish lb

Leeks, doz
Mint
Mushrooms. lb
Oyster plant, per doi.
Parsnips, bag
Peppers, green .doz.

New potatoes, Mont. (90-lb. bag)
1 16 1

Do., sweet hamper
Spanish onions, per case
Turnips, per bag 75
Red onions, per crate 5 50
Texas Onions, per crate
Yellow onions, per cwt
Cranberries, barrel

NUT MARKET HOLDS FIRM
Montreal

NUTS—There is no change in the nut
market this week as far as quotations
are concerned. There has been a decid-

ed movement in buying and almonds,
walnuts, stand quite firm at the high
prices. Peanuts, however, show no im-
provement and are easier in price. It-

alian chestnuts are selling at 18c to

20c per lb. and are in good demand.
Chestnuts (Italian) 20
NUTS—

Do., shelled 54

Almondt., Tarragona, per lb 22 24

Valencia shelled almonds 48 60
Pecans, new Jumbo, per lb 60

Dol, Iai«e. No. 2, poUished . . « 29 80
Cocoanut (shredded, bulk) 26 28

Filberts (Sicily), per lb 16

Brazils, shelled 38

Do., Barcelona 151,4

Peanuts, Jumbo 18

Do., shelled. No. 1 Spanish Ui/o

Do., salted red 18

Do., shelled. No. 1 Virginia 13V2
Peanuts (salted)^
Fancy wholes, per lb 36

Fancy splits, per lb 31
Pecans, shelled 1 00 1 60
Walnuts Grenoble, in shell 33

Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled. Manchurian .... 60 55

Do., Chilean. ba«^. per lb 40
Do., Bordeaux shelled . JO

NOTE—Jobbers sometimes make an added charc«
to above prices for broken lots.

75
35
75

4 ,50

60
60

4 00
60

1 00

1 50
1 00
60

10 1 i

3 00
5 50
1 00
6 50
3 50

4 50
23 00
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HIGHER PRICES ON RAISINS
Montreal

DRIED FRUIT—The feature of the
dried fruit market is the arrival of Ma-
laga cluster raisins. These are quoted
on the market at an advanced price. The
National Brand shows an advance of 50c
now quoted at $5.50. Jockey Brand of,

20-1 lb. packages is quoted at $7.25 an
advance of 25c. Seedless raisins in car-

tons are quoted at 26c per lb. and in bulk
at 23c. This shows an advance on the

old prices. The market for evaporated

apples is weak and a lower price is ex-

pected. Currants are firm in sympathy
with the raisin market but no advance is

quoted. There is a good demand for cut

peel and specialty lines in dried fruits.

The new prune market is decidedly

strong and reports would indicate that

a higher price is in store for the future.

DRIED FRUITS—
Apricots, fancy 33

Do., choice 27

Do., slabs 22

Apples (evaporated) 16

Peaches (fancy) 28

Do., choice 25

Pears (choice) 22

Do., fancy 27 28

Peels—
Ohoioe 28
Lemon 28
Orange 28
Citron * 44

Raisins (seeded)

—

Valencias 20
Sultana, unbleached, ... .

Muscatels, 2 Crown, spot
Do., 3 Crown, spot . .

.

Do.. 4 Crown, spot . .

.

Turkish Sultana, 5 Crown
Fancy Seeded (bulk)

li

18
Do., 16-oz 25

Cal. Seedless cartons, 12 oz
Do., 16 oz

California Seedless, in bulk
Cluster, 20 1-lb. pack

Currants, loose
Dates. Excelsior (36 10s), pkg

Fard. 12-lb. boxes
Packages only 19

Dromedarr (36-10 oz.)

Loose 10
Pigs (layer), 10-lb. boxes, 2s, lb. • 82

Do., 2%'s, lb., 7 crown
Do.. 2%s. lb

Do., 2%s, lb

Figs, 5 crown, 10 pound's 24
Do., 12 ounce packages

Figs, white (70 4-oz. boxes)
Do.. Spanish (cooking), mats
Do., Turkish, 3 crown, lb

Do.. 6 crown, lb

Do., 7 crown lb
Prunes (2c-lb. boxes)—20-30s

30-40S
40-50s
50-60s
60-70s
7O-80S
80-90S
90-lOOs

Montreal
BLACK TEAS STRONG

21

20^
17^
18
1%^
21
19

27
24
26
23

7 25
13 V4

6 50
8 26 .|

20
7 75

12
86
40
43
46
26
25

.1 40
09
22
28

ft SO
32
13
:..-5

{' i4
12
11
11
10

TEA—There is no definite change il

the tea market. The whole situatioii

towards Black and Japan teas is strong"

and shows improvement with the up-

ward trend of the market. The future

seems to hold a higher market for Blacl

and Ceylon teas and Japan prices may
be expected to stand quite firm.

TEAS—
Ceylon and Indians

—

Pekoes ... 38
Broken Pekoes 40

... 44

44
48
67Broken orange pekoes

China

—

ComAon 24
Medium t 42
Choice 6 60
Above retail prices range of qiotations to thi

retail trade.
Japan Teas (new crop)

—

Choice (to medium) 9 6S
Early picking ... .*. 60
Finest grades 75
Inferior grades of broken teas may

86
41

• «0

69
80

1 00
be bai

from jobbers on reauest at favorable prices.
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ORANGES HIGHER
Montreal.

FRUITS—There is little new in the

fruit market except that oranges have

advanced in price and Navel oranges,

which are expected on this market the

latter part of the week, are quoted at

$7.50 a case but likely to be higher. The
present price will not buy them by the

carload for future shipments. Apples are

moving more freely but the demand
seems to be for boxed apples on account

of the better grading. Grape fruit is

not changed in price but the quality is

not of the best. December will bring a

better quality fruit.

APPLES—
Wealthy, per barrel 4 00 6 00

Hampers, per bushel 1 50 2 00

Baldwins 6 50 7 60

Fameuse 7 00 10 00
Calverts 4 00 00

Boxes, 1768, 2168 3 25 3 50

Bananas (as to grade) bunch . . 7 00 7 60

Cantaloupes, 36-64b 7 00

Lemons. 30O-3»0e 4 50

Grape fruit, Porto Rico ... . 4 50 5 00

Cal. Valencias 2 50

Do., Blood Oranses, balf boxes .... 3 76

Tanserlnes 4 25
Malaga grapes, per crate 4 00

Tokay grapes, per crate 4 50

Blue and green grapes, per bas. 40 60

Keiffer Pears, bush, hampers 2 75

Grape fruit, Jamaica 4 50 5 00

SPICE MARKET STEADY
Montreal.

SPICES—There is no change in the

spice market. Prices are steady but

buying is not large and is only to meet
immediate requirements.
Allspice 18 20
Cassia, pure 27 30
SPICES—
Cocoanut, 20 lb. pails, per lb 46

Do., sweetened, lb S6
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 85
Pure, ground 86

Cream of tartar (French pure) 66 70
Do. American high test 76 80

Whole cloves 45

Ginger (Jamaica) 80
Ginger (Cochin) 27
..uace. sure. 1-lb. tins liO C 66
Mixed spioe 30 82

Do., 2% shaker tins, doz. 1 16

Nutmegs whole

—

Do., 64, lb 80
Do., 80, lb 28
Do., 100, lb 26
Do., ground, 1-lb. tins 80

Pepper, black 26
Do., white 88
Do., cayenne 32 34
Do., tins, 2*3 36

Pickling spice 25 28
Do., package, 2 oz., doz. ... 35 40
Do., package, 4 oz., doz 65 70

Paprika C 6C
Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 96 1 09

ONTARIO MARKETS
TORONTO, Nov. 23.—Business in wholesale circles is reported

fairly active, especially on dried fruits and other lines in pre-
paration for the Christmas trade. The markets generally are

fairly steady, but a few price reductions are noted on canned milk,

domestic sardines, split peas and pot barley. At the moment sugar
is steady under the reduction of a week ago, but there is still an
undertone for further reductions. Flour, millfeeds and cereals,

generally, have a steadier tone. The currant market is in a strong
position with spot prices advanced. Raisins, prunes, apricots and
peaches are steady, although there appears to be a firmness in these
lines that would warrant an advance towards the end of the year.
Shelled nuts continue firm. Shelled almonds are moving freely, but
shelled walnuts are still in scant supply. Spot quotations on some
of the lower grades of black teas are advanced

NEW LIMAS OFFERED
Toronto. •^-^—
BEANS—New crop California lima

beans are offered at 9c per lb. in bag
lots and %c higher in small lots. On-
tario white beans are not in as heavy
a demand as one would expect at this

season of the year, but the market ap-

pears to be fairly steady.

BEAMS—
Ontario hand picked, per

bushel 3 25 3 50
Do., No. 1 lb. pickers, per
bushel 2 90 3 15

Cal. Limas, per lb 09 09i{;

DOMESTIC SARDINES LOWER
Toronto.

CANNED GOODS—There are no new
developments in canned goods to report
this week, Vegetables are in fair de-

mand while fruits and jams show a fair

movement. Brunswick brand sardines
are now quoted at $5.00 per case while
one brand of canned corn is offered at

$1.20 per doz.

CANNED GOODS
Soekeye Is, doz.

Do., %s, doi. .

Alaska red. Is

6 86 6 60
3 00
4 25

Cohoe Is, doz. 2 90
Do., Vis, dos. 1 90

Pinks, Is doK. 1 46
Lobster, VaHlb., doz 3 75 4 15

Do., %-Ib. tins 2 40 2 75
Wfaale steak. Is, flat, doz. .... 1 76 1 90
Pilchards, l.Ib. tolls, doz. 1 80
CJanned Vegetobles —
Tomatoes, 2^s, doz. 1 76
Do., Gal. No. 10 tins, doz 6 96
Peas, stondard, doz 1 75

Do., Early June 2 00 2 15
Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 28 doz 1 45 2 45
Beans, golden wax, doz 2 15

Asparagus tips, doz 4 3i6 5 00
Do., butts, doz. 6 60

Canadian com 1 40 1 50
Pumpkins, 2%s, doz 150 160

Do., Gal., No. 10 tins, doz 6 16
Spinach, 2s, doz 1 60

Pineapples, sliced, 23, doz 3 40 4 25
Do., shredded, 2s. doz. 4 75 6 25
Do., sliced 2^:3, doz 4 25

Apples, gal., doz S 50
Pears, 23, doz 3 00 4 25
Peaches, 2s, doz., H. S 3 25
Plums, Lombard, 2s, doz. ... 2 40 3 10

Do. Green Gage 3 25 3 40
Cherries, pitted H.S 4 26
Blueberries, 2s 2 36 2 45
Strawberries, 2s, H.9. 4 60 6 00
Raspberries, 28 4 60 6 00

JAMS—
Strawberry, 4s, each 90 95

Do., 16-oz., per doz 3 75 4 60
Raspberry, 4s, each 90 94
Do., 16-oz., doz 3 75 4 60

COFFEE MAINTAINED
Toronto. ^—^—'
COFFEE—The market is fairly

strong vnth prices steady under an ac-

tive demand.
Coffee^
Java, Private Estate 61 68
Begotas, lb • 43
Guatemala, lb 45 52
Mexican, lb . 66
Maracaibo, lb 47 48
Jamaica, lb . 86
Mooha, lb 62 66
Rio, lb a2 24
Santos 35

POT BARLEY LOWER
Toronto.

CEREALS—Pot barley is reduced to

$3.90 per bag. Split peas are also a

shade lower at 6%c per lb. in bag lots

and 7^/4c per lb. in small lots. Red
lentils are quoted at 18%c per lb. in bag
lots and one cent higher in broken lots.

CEREALS

—

Barley, pearl, 98s 6 60
Buckwiheat flour, 98s 4 76
Barley, pot, 98s 3-90
Barley Flour, 98s 6 2B
Cornmeal, golden, 98s 2 60
Oatmeal, 986 4 30
Corn flour, 98e 3 00
Rye flour 4 10
Rolled oats, 90s 2 96
Rolled wheat, barrel 6 00
Cracked wheat, bag 5 25
Breakfast food, 98s 4 75
Rice flour, 100 lbs 10 00»

Flaxseed, 988 7 00
Peas, split 06% 07%^
Marrowrfat green peas, 98b 9 60
Graham flour, 98s 3 7»
WTiole wheat flour 386
Wheat kernels, gs 60O'
Farina, flSs 5 85
Lentils. Red. lb 18% 19%

HONEY QUIET
Toronto

HONEY.—At the beginning of the
season there appeared to be a fairly act-

ive demand for honey in a consumptive
way, but recently the demand has some-
what dropped off and at the moment
the market is quiet with quotations un-
changed as compared with a week ago.

HONEY^
5-pound tins, per lb • 16%
10-Ib. tins, per lb 15%
60-lb. tins, per lb IE
Comb, per doz 3 75 4 50

NO CHANGE IN PACKAGE
CEREALS

Toronto

PACKAGE GOODS. — Package cer-

eals have a fair demand but for the

most part the demand is regulated by
the consumption. Quotations show no
change as compared with last week.

PACKAGE GOODS
Rolled Oats, 20ss, round, case 6 00

Do., 18s, case ' 2 00
Do., 20s, square case 6 00
Do., Aluminum Pram., 20s .« 6 10

Com Flakes 86s, case 8 10 8 76
Porridge WTieat, 36s, reg., case 6 00

Do., 208, family, ease 6 80
Package peas, per doz 90

Corpstorch, No. 1, lb. carton 09%
Do., No. 2, lb., cartons 08

Laundry storch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes 11%
Do., in 6-lb. tin canisters 12

Celluloid storch, case 4 00
Potato flour, 1-lb 14^
Fine oatmeal. 20s 6 75
Cornmeal, 24s 2 80
Farina, 248 8 25
Barley, 24s 2 76
Wheat flakes, 248 4 80
Wheat kernels, 24s 8 70
Self-rising pancake floor 24s 2 70
Buckwheat flour, 248 2 70
Self-rising pancake flour, 18s 3 8S
Bananas, per lb 08^
F. S. Hominy gran, ease 8 00

Do., pearl, ease 8 00
Scotch pearl barley ease S TO
Puffed rice pancake flour, 24s 2 85
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CURRANTS IN STRONG MARKET
.'oronto. ^—^-^

DRIED FRUITS—New crop Spanish

/alencia raisins have arrived but the

quality is not up to the mark, they

have the appearance of old fruit, being

sugared, although the fruit itself is

soft, of good size and fine flavor. Span-

ish valencias are quoted at 25c to 25y2C

per lb. The primary markets for cur-

rants are strong with prices now 14s

higher from the low point. Local quo-

tations on currants are also higher at

I6V2C to 17c per lb. for Patras, and 14c

for Filliatras. Quarter boxes of extra

dessert table raisins are quoted at $1.-

90 per box. Chinese ginger in chests

of about 67 lbs. is quoted at 32c per lb.

with smaller lots at 35c per lb. Choice

evaporated peaches are quoted at 19c

to 20c per lb. Choice apricots are

quoted at 32c and standard at 28c per

lb.

Candied Peels—
Citron caps, 12-lb. boxes, lb «
Lemon caps, 12 lb. boxes, lb » Z»

Orange caps, 12 lb. boxes, lb «l

Mixed containing 4% ">. lemon,

4% lb. orange, 3 lb. citron caps,

per lb • <'
'°

rained Peel, mixed, <ut ready

for use, in No. I's eartona, 8

3 dozen per case, per dozen * 60

irrants

—

Greek. Filliatras. cases A'^A,/ k ,,
Do., Patras 16 Mi 17

Do.. Vostizza
c' 'en

Excelsior, pkgs, 3 doz. in case o 60

Dromedary, 3 doz. to case 7 50

Fard, per box ap. 12 lbs 3 25

Hallowee dates, per lb » l+Va

Prunes

—

30-408, 25e » 1»

40-503, 25s li.i?
!>(V60s, 25s 14%
60-708, 26s 13

70-8OS, 253 " 121/2

80-908, 25s lO^

Raisins

—

California, Sultanas, lb 21

Sedless, 15-oz. packets 25

Seeded, 15-oz. packete ...... 20% 21

•Crn., muscatels. No. 1, 25s 19'^

Thompsons, seedless 23 /o

Valencia, Spanish 2Sy2

Clusters, boxes, 20 1-lb. pkg « «5

Evaporated apples 16

Smyrna, bags, approx. 28 lbs « HVi
Layer, 4 crown "4 30

Thayer, 5 crown 32

X,ayer. 7 crown * 35

Pulled, 10 lb. box, per lb .0 •50

Pulled, 1-lb. box, each 20

Do., 2-lb. box, each 36

Baking figs, 22 lb. box, lb 12*

SUGAR STEADY
oronto.

SUGAR.—There is little to report in

the sugar situation this week, the mar-

ket at the moment is fairly steady al-

though there is a tendency for further

easier prices.

St. Lawrence, extra gran., cwt 8 09

Atlantic, extra gran ^
OV

Acadia Sugar Refinery, ex. gran 8 09

Dom. Sugar Refinery, ex. gran 7 85

Canada Refinery, gran 8 0»

Differentials : Granulated, advance over basis

60-Ib. sacks, 25c; barrels, 5c; gunnies, 6-20, 40c

gunnies, 10 10s, 503 ; cartons, 20-68, 60c.

FLOUR STEADIER
Toronto.

FLOUR.—There is no change in quo-

tations. The market at the moment
has steadier tendencies.

OUR—
rirst Patents, in cotton bags, bbl. 7 60

jeeond Patents, in jute bags, bbl 7 40

EMPEROR GRAPES DROP
Toronto

FRUIT—Emperor grapes are easier

at $3.85 in lugs and $8.00 in kegs. Ap-
ples are good sellers especially the box-

ed varieties. Jonathans are quoted at

$3.25, Rome Beauties at $3.50 with De-
licious at $4.50 per box. No. 1 Spys are

in good demand at $8.50 per barrel while

other varieties and grades range from
$5.00 to $7.50 per barrel.

Oranges, Valencies, 100s 6 50

Do., 126s 7 OO

Do., 1503, 1763 7 25 7 50

Do., 20es, 216s, 250s 7 50 8 00
Oranges, Florida, all sizes 5 50 6 00
Lemons, Messina 4 75 5 00
Pears, Oregon, box 5 SO
Bananas, per lb 08%
Apples— Barrel.

Spys, No. 1 8 50
Spys, No. 2 7 50
Spys, No. 3 500
Greenings No. 1 7 00
Greenings No. 2 . 6 50
Baldwins No. 1 7 00
Baldwins No. 2 6 60

Grapes. Emperor, lugs 3 85
Do., Do.. kegs 8 00
Do.. Almera. bbls 13 00 15 00

Apples, B. C. boxed 3 25 4 50
Cranberries, Cape Cod, • bbl. 'box 13 00
Grapefruit. Florida. 54s 6 50 6 50

Do.. 64s, 70s, gOs 5 50 6 50
Do.. 96s 5 .50 6 50

Pomegranates, box 3 50

JORDAN ALMONDS ARRIVE
Toronto.

NUTS.—There is little change in the

nut situation, the market continuing

firm. A shipment of Jordan shelled al-

monds have arrived and are offered at

70c per lb. in case lots and 75c in smal-

ler quantities. The first shipment of

California almonds in the shell is being

distributed this week. Chili walnuts in

the shell are quoted at" 21c per lb.

Almonds, Tarragonas, lb 23 24

Walnuts. Grenobles, lb 23 '0

Do., Marbot 2.> 26

Do., California 89 40

Do., Manchurian 18% 20
Do., Chili 21

Filberts, lb 16 I) 17

Cocoanuts, Jamaica, sack 6 00 7 60

Do., unsweetened, lb 30

Do., sweetened, lb 28 32

Do., shred 25

Peanuts, roasted, lb 19 21

Brazil nuts, large, lb IS 20

Do., medium 17 18

Mixed nuts, bags 50 lbs 20 i 21

Pecans 30

Shelled —
Almonds, lb 48 55

Filberts, lb 85
Walnuts. Bordeaux, lb ... 90 95

Wo., Manchurian 76
Do., broken O 63 65
Jordan almonds 70 75

Peanuts, Spanish, lb 11

Pecans, lb 1 «
Brazils 72

NO CHANGE IN RICE
Toronto.

RICE.—There is little change in rice

locally, but there appears to be a shade

easier tendencies in primary markets.

White sago is slightly firmer at 8%c to

9c per lb. ,

Honduras, broken, per rib. ... 07% 08

Blue Rose, fancy 08% 09

Do., seconds 07% 07%
Riam. per lb 06 06%
Japans, per lb 07 87%

Do., broken * 05

Chinese, XX — •

Do., Simiu Oil 12

Do., Mujin, No. 1 10 11

Do.. Pakling 09 10

Rangoon " "^ " "' "2

WTiite sago 08'A 09

Tapioca "er 'b 08

Do. (3 Goat brand) 09 Oil

SPICES
Toronto.

SPICES. — This market continues

steady to firm with quotations on spot

unchanged.

Allspice 15 18
Cassia 22 24
Cinnamon 30 SS
Cloves 55 60
Cayenne 86 37
Ginger, Cochin 80

Do., Jamaica 46
Mustard, pure 85 40
Pastry Z«
Pickling spices 18
Mace 76
Peppers, black 21 23

Do., white 31 35
Paprika, lb • 60 70

Do., 808 35
Ohilliee, lb 60
Nutmegs, selects, w4ioIe, lOOs . 22 26

Do., ground 28
Mastard seed, whole 20
Celery seed, whole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 80
Curry powder 86
Cream of Tartar

—

French, pure 40
4-OE. packages, doz. 2 00
The above quotations are for the beat quality,

cheaper grades can be purchased for less.

8-oz. packages, doz. 8 60

SYRUPS
Toronto.

SYRUPS. — This market continues

steady under a good demand. Quota-
tions are unchanged.

Com Syrup

—

Barrels, about 700 lbs., yellow 05%
Half barrels, %c over bbls ; ^

bbls, %c over bbls.

Cases, 2-lb. tins, white, 2 dos.

in ease 4 60
Cases. E-lb. thiB, white, 1 dot.

in ease 6 30
Cases. 10-lb. tins, white, % doz.

In ease 6 00
Cases, 2-)b. tins, yelto^^r, 2 doz.

in ease ... 4 00
Cases, &-Ib. tins, yellow, 1 doz.

in ease 4 70
Cases, 10-lb. tins, yellow, % dos 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 60
No. 5 tins, 1-doz. case 4 60
No. 10 tins, %-doz. ease 4 25
PaUs—No. 1 110
Pails No. 2 1 75
Pails No. 6 355

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 76
No. 6 tins, 1-doz. case 8 96
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 75
Pails No. 5 8 66
No. 3 tins, 2-doz, ease 10 76

TEAS ADVANCE TWO CENTS
Toronto.

TEAS.—The strength in primary
markets is again reflected in the spot
market by prices to the retail trade be-
ing advanced two cents per pound. This
advance applies to the lower grades
particularly and a further advance can
be expected in view of the fact that
grades are still below the cost of pro-

duction.

Pekoe Souchongs 30 35
Pekoes 32 58
BrokcD Pekoes 35 58
Broken Oranse Pekoes 60 69

JiiTn\na and Clilnas

—

arly plekhss. Japans " '--

Do. , lecondg 050
Hyson thirds 30 36

Do., pint* 46 C7
Do., sifted « 66 60

Above prices give ranffe of quotations to th*
retail trade.
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CANNED MIIK REDUCED
Toronto. ^^__
MISCELLANEOUS.—A reduction is

announced on canned milk, new prices
are as fo.lows: Carnation, tails $6.75 per
case and baby $6.10 per case. Eagle,
$9.75 per case; Reindeer $9.25 per case.
Silver Cow $9.00 per case; Challenge
$8.00 per case; St. Charles hotel size
$6.75 per case, tails $6.75, family $5.75
and baby $3.05 per case. Reindeer cof-
fee large is reduced to $6.00 and small
to $7.25 per case. Welch's grape juice
for 1922 spring delivery is quoted as

. follows: Large 1 doz. to case $8.50 per
case; medium 2 doz. to case $7.00; junior
6 doz. to case $7.25; fountain 8 bottles to

case $7.25, less 2i/^ per cent, in 5 case
lots.

MILLFEEDS SHORT
Toronto.

MILLFEEDS.—There is a heavy de-
mand for millfeeds. Supplies are light

in view of the demand and the quiet

demand for flour. Quotations are firm

and unchanged.
MILLFEEDS—
Bran, per ton
Shorts, p€ rton
Choice middlings, per ton

22 2.5

24 25
30 25

CANADIAN GROCER
POTATOES STEADY TO FIRM

Toronto

VEGETABLES. The potato mar-
ket is steady although there continues
to be a firm feeling. Ontarios are quot-
ed on the track in car lots at $1.30 and
New Brunswick at $1.40 to $1.50. Deal-
ers' prices to the retail trade are $1.40
to $1.50 for Ontarios and $1.65 to $1.75
for New Brunswick. The first ship-
ment of California cauliflower has ar-

rived and meeting with a ready demand
at $6.00 per crate. Onions continue in

a strong market with quotations ad-
vanced to $6.00 per sack of 100 lbs. Ice-

berg head lettuce is a shade higher at

$4.75 per crate.

Cabbage, per doz
Potatoes, Delaware, per bag

Do., Ontario ...

Beets, per bag
Carrots, per bag
Turnips, per bag
Parsnips, per bag
Onions, Spanish, crate .

.

Do., sack, 100 lbs

Celery, per doz
Egg plant. 1-qt. bkt
Cauliflower, Cal., case
Tomatoes, hot house, lb.

Head lettuce, iceberg, case
Sweet potatoes, per hamper

1 00 1 50
1 65 1 75
1 40 1 50
75 1 00
»5 1 00

85

1 00 I 25

5 50 6 00
6 00

7'5 1 00
I 00

6 00
20

4 75
2 75

WINNIPEG MARKETS
WINNIPEG, Nov. 23,—There are very few price changes in the

grocery market this week. Spot stocks of all lines are reported
light by both wholesalers and retailers. Sugar remains at the

$8.50 basis. Canned goods are firmly held at unchanged quotations
and there appears to be a slight improvement in the demand. Sock-
eye salmon is practically cleaned up and other grades are held at
firm prices. The coffee market continues strong but there is no
change in local quotations. Thompson's package seedless raisins

have arrived on the market and the dried fruit market is ruling
firm. Jamaica ginger and cloves are reported scarce. The tea mar-
ket continues to gain in strength and with the increased scarcity the
tone is upward. Navel oranges have arrived. The vegetable mar-
ket is quiet. Evaporated and condensed milk has declined.

CANNED GOODS STEADY

CANNED GOODS.—Due to the light

crop of tomatoes in B. C. this year,
packers do not expect to make more
than 60 per cent, of their delivery. This
throws the demand on the Eastern pack
and as this is only about 50 per cent,

normal and with the old pack practically

cleaned up indications point that prices

will be well maintained. Sockeye sal-

mon of the first quality is pretty well

cleaned up.

Shrimps, Is, 4 doz. case, doz.
Finnan Haddie, Is, 4 doz. case . 8 25

Do., %s, 8 doz. case, case . 7 25
Herring (Can.) Is, 4 doz. case.. 6 50

Do., imp,.%9, lOO doz. case 21 50
Lobsters, %s, 8 doz. case, doz.

Do., %s, 8 doz. case, doz.
Oysters, Is, 4 doz. case, cs.

.

Pilchards, Is, tall, 4 doz. case, cs.

Do., %s, flat, 8 doz. cs, case
Salmon

—

Sockeye, Is, tall case
Do., 114s, flat, 8 doz., in case

R. Spring, Is, tall, 4 doz. case
Do., l%s. flat, 8 doz. case

Cohoe, Is, tall, 4 doz. case . . 12 00
Do., %s flat, & doz. cas€. . 13 00

Pink, Is, tall, 4 doz. case.
Do., 14s, flat, 8 doz. case

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case
Cherries, Is, 4 doz. case 6 75
Peaches, 2s, 2 doz. case 6 60

3 60
11 50
13 00
8 00

32 50
2 &0
4 80
9 40
7 10
9 00

20 00
21 25
16 25
17 00
13 00
14 00
6 25
8 00

8 00

7 10

Pears, 2s, 2 doz. case 7 75 8 00
Plums. Greengage, 2s, 2 doz. case 4 75 7 00

Do., heavy syrup, 2s, 2 doz.

case 6 00 6 50
Do., Lombard, light syrup, 2s,

2 doz, case 5 75 5 25
Raspberries, 2s, 2 doz. case ... 8 00 8 60
Strawberries, 2s, 2 doz. case ... 8 OO 8 60

CANNED FRUIT (American)

Apricots, Is, 4 doz. case 11 00
Peaches, 2Vis. 2 doz. case 9 15

Do., sliced. Is, 4 doz.. case 10 85
Do., halved. Is. 4 doz. case 10 75
Do., 2s, 2 doz. case 6 90

Pears, Is, 4 doz. case 13 40
Pineapples, sliced, 2s, 2doz. case .... 7 60

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 4 40
Beans, Golden Wax, Is, doz. . . 4 90 5 00
Beans, Refugee, 2s, 2 doz. case.. 4 90 5 00
Corn, 23, 2 doz. case 2 80 3 60
Peas, 2s, 2 doz. case 3 90 4 25
Sweet Potatoes, 2%, 2 doz. case .... 7 00
Pumpkins. 2%8, 2 doz. case 3 90 3 75
Sauer Kraut, ZVsS, 2 doz. case 4 10
Spaghetti, 2 doz. case 2 05
Tomatoes, 2%3, 2 doz. case .... 3 95 4 25
Spinach, 2%s, 2 doz. case 7 00

STRONG COFFEE MARKETS
Winnipegr.

COFFEE.—Primary market condi-
tions show very little change and al-

though trading is very quiet prices con-
tinue firm. Locally the situation is un-

33

changed but there is a gradual improve-
ment in the demand.

COFFEE—
Rio, roasted, best grade, per lb.

.

19% 201/^
Mexican, roasted, best grade, lb. 44

"

49
Jamaica .roasted, best grade, lb. 28 30
Bogotas. roasted, best grade, lb. 40 43
Mocha (types), best grade, lb... 51 53
Bourbon, best grade, per lb 30 35
Santos, best grade, per lb 27Vi 30
Maracaibo. roasted, best grade, lb. 38 44

CEREAL MARKET UNCHANGED
Winnipeg.

CEREALS.—There is no change in
the cereal market. Ro'.led oats are quot-
ed at $2.40 per bag of 80 lbs. Buying
is limited to immediate requirements.

PACKAGE CEREALS
Rolled Oats, 20s. round cartons. 4 00 4 65-

Do., 36s, case square pkts .1 SO
Do., 18s. case 2 10

Corn Flakes, 36s, case 3 .tO 3 80
Cornmeal, 2 doz. case, per case 3 40.
Puffed wheat. 3 doz. case, per case.... 4 45
Puffed rice. 3 doz. case, per case .... 5 75
Cream of Wheat. 3 doz. case, per case. . 9 00
Grape Nuts. 2 doz. case, per case .... 3 80
Package Peas. 3 doz. case, per case.... 3 00

BULK CEREALS
Rolled Oats, 80s, pe rbag 2 40

Do.. 40s, pr bag 1 25
Do., 20s. per bag 65
Do., 10-8s, per bale 3 15
Do.. 15-6s, per bale 3 65

Oatmeal. 98s, gran, or stand, bag .... :'> 70
WTieat Granules, 98s, per bag 6 10

Do., 16-6s. per bale 6 60
Peas, whole, green, 100-lb. bag, per bush. 3 95

Do., split, yellow, 98s, per bag .... 7 50
Do., split, yellow. 49s. per bag .... 3 80

Beans, fancy, hand picked, 100-lb.
bag. per bush 3 SO 4 25

Do., Lima, 100-lb. bag, per lb O914
Barley, Pot, 98s, per bag 3 25

Do.. Pot, 49s, per bag 1 68
Do., Pot, 24s, per bag 85

Barley. Pearl, 98s, per bag 4 40
Do., Pearl. 49s, per bag 2 26
Do., Pearl. 24s, ner bag 1 15

Cornmeal. 98s. per bag 2 50
Do., 49s, per bag 1 ,30
Do., 24s. per bag 70
Do.. lO-lOs. per bale 3 00

BucWwheat grits, w'hole 98-lb.
bags, per bag 9 3.5

NUT MARKET FIRM
Winn»n<>ir. .

NUTS—There is no change in the nut
market. Prices are steady with a firm
tone, exceut in pecans which are slight-
ly easier on the primary market. Wal-
nuts continue firm. Stocks are practic-
ally exhausted and the small supplies
available are held at high prices.

NUTS, SHELLED—
Almonds, per lb, 49i%
Spanish Peanuts, No. 1, lb 12^
Pecans, per lb I 40
Walnuts, per lb 80
Brazils, per lb 70

NUTS IN SHELI^-
Peanuts, roasted. Jumbo, lb 23Vi
Wlalnuts, per lb 23
Almonds, per lb 23
Oocoanuts per sack 11 00
Coeoanuts, per doz 1 50
Brazils, per lb ; 20
Pecans, per lb 30

JAM MARKET STRONG
Winnipp?.

JAMS—The jam market continues in

a strong position, and many staple line!

are completely cleaned up. The demand
for jam has shown a slight improvement.

FLOUR MARKET STEADY
Winnipeg.

FLOUR—The flour market is ruling
steady due to a firmer tone being ex-
perienced in the grain market. Flour in

98 pound bags is quoted at $3.75. Mer-
chants continue to buy in small quanti-
ties to meet with immediate require-
ments.
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DRIED FRUITS STRONG
Winiupeir.

DRIED FRUITS.—The entire Cali-

fornia dried fruit list is in the most
closely cleaned up and strongest statis-

tical position that has been experienced
for a long ime. Old prunes are prac-

tically cleaned up and with the big sales

of new crop, this leaves but a compara-
tively small part of the new season's

prunes to sell between now and next fall.

Apricots are becoming scarce. Peaches
are in small supply. Latest advices re-

ceived state that the total tonnage of

dried fruits sold from California to date

is materially greater than that of last

year at this time, and as this is a very
healthy condition and with a supply and
demand situation interesting develop-

ments with the winter and spring trad-

ing is expected. The first car of Thomp-
son's package seedless raisins has ar-

rived on the local market and they are

meeting with a good demand.
DRIED FRUITS

Evaporated apples, per 11> 18
Cvrrrants, 90-Ib., per lb 18

Do., 8 oz. pkgs., 6 doz. case, lb

Dates, Hallowee, bulk, lb

Do., pk$!;s.. 3 doz, case, lb

Figrs, Danish, per lb

Do., Smyrna, per lb

Do., black, cartons, carton
Loganberries, 4 doz. case, pkt
Peaches, standard, per lb

Do., choice, per lb.

Do., fancy, per lb

Do., Cal., in carton, per carton
Do., Cal., in cartons, per carton 1 00

Pears, extra choice, per lb

Do., Cal., cartons, per carton ....
Prunes

—

30-408, 25s, per lb

40-50S, 258, lb
60-603, 25s, lb

«0-70s, 258. lb

70-803, 258, lb
80-90S, 258
90-lOOs. 258, per lb
In 5-lb. cartons, carton .... 65

RAISINS—Seeded—
Cal., pkg., 16 oz., fancy, per pkg. . .

.

Do., pkg., 12 oz., fancy, per pkg.
Do.,, 16 oz., choice, per pkg. . . .

Do.. 12 oz, choice, per pkg.
Cal. 5-lb. cartons, per carton

Do., bulk, 25-Ib. boxes, per lb. . . .

RAISINS—Seedless-
Gal., pkg,, 11 oz., per lb

Do., bulk, 25-lb. boxes, per lb. . . .

Do., bulk, 5-lb. cartons, per carton
Apricots, choice, 25 a, lb

Do., 10s. lb ;;
Do., Standard, lOs, lb
Do., Standard. 25s, lb
Do., fancy, 25s, lb

Do., fancy. lOs, lb
Apricots, 5 lb. cartons, per carton .

17

18
20

1 00

19
15

12%
15%
16

U 12%
«0
26
21
24
25

1 20
1 20

30
1 30

20
17%
14
13

lOV.
09%
08
75

.$0 20
16%
19

16

1 20
19

ISVa
22

1 30

• a
OM

27

29
35
36

1 65

RICE MARKET FIRM
Wmnipee.

RICE—The rice market continues firm
although a weakness and dullness is

shown in the Southern market. No. 1

Japan in 100 pound bags is quoted at 8-

^/^c and Siam in the same quantity at
e-ViC.

RICE—
No. 1 Japan, 100-lb. sacks, lb.

Do.,

Siam,

Japan, 100-lb. sacks,
50-lb. sacks lb. .

.

. 100-lb. bags
Do., 6<mb. bags

Sago, in less quantities, lb.

lbs., per lb
Sago, in less quantities ... .

Tapioca, Pearl, per lb. ...
Herring (Can.), Is, 4 doz.

Do., in less quantities, lb.

Tapioca, pearl, per lb.

08
7 00

08

O8V2
09
06*4
06%
09%
09

09V4
08%

8 00
OSVi
08%

22
35
25
55
53
50
90
95
90
45
65
40
30
65
70
37
35
80
22
35
90
22

20
25
95

1 20
27

26
95

1 50
55
95

1 75
60
95

2 00

CANNED MILK REDUCED
Winnipeg
CANNED MILK—There has been a

decline of 50c per case on all lines of

evaporated milk. Condensed milk has
also declined 80 to 85 cents per case.

JAMAICA GINGER SCARCE
Winnipeg.

SPICES—The spice market is ruling

firm. Cloves are scarce and quotations

are higher. Jamaica ginger is almost
unprocurable and prices are ruling high.

Spot supplies in the United States are

low and the small quantities that are ar-

riving are not sufficient to meet the

existing demand.
Allspice, Jamaica, best qual., lb.

Cassia, Batavia, per lb

Do., China, per lb

Chillies, per lb.

Do.. No. 1, per lb

Cinnamon, Ceylon, per lb. ...

Do., No. 0, carton, doz
Cloves, Penang, per lb

Do., Amboyna, per lb

Do,, Zanzibar, per lb

Ginger, washed, Jamaica, No. 1

Do., Jamaica, No. 2 .

.

Do,, Japan or Africa, lb. . .

Mace, extra bright Penang, lb.

lb., per lb

per lb

Do., medium, 110 to lb. ...

Do., carton of six, per doz. . .

Pepper, blk., Singapore, ex, lb.

Do., white, per lb

Pickling, V4-Ib. pkg., per doz
Do., bulk. No. 1, per lb, ...

GROUND SPICE
Allspice, bulk, per lb

Do., No. 2, per lb

Do, 2 oz. cartons
Do., 4 oz. cartons

Cassia, No. 1 bulk, per lb

Do., No. 2, bulk, per lb

Do.. No. 1. 2 oz. cartons ....

Do., No, 1, 4 oz., cartons . .

.

Cinnamon, bulk, per lb

Do., 2 oz. cartons
Do.. 4 oz. cartons

Cloves, bulk, per lb

Do., 2 oz.. cartons
Do., 4 oz. cartons

SUGAR MARKET UNCHANGED
Winnipeg.

SUGAR—The sugar market is quiet

at the present time but very steady. It

is intimated that a concerted effort is

being made by leading members of the

sugar trade in United States to bring in-

fluence to bear in Cuba, which, it is hop-
ed, will go far toward preventing a re-

newal of restrictions that in the view of

a majority have proved to be highly de-

trimental to the best interests of the

industry.

Extra gran, bags, 100 lbs 8 50
Do,, Kunnies, .5-20 lbs 8 90

Do., gunnies. 10-10 lbs 9 00
Do., gunnies, 20-lb. n>3 9 10
Do., cartons, 50-2 lbs 9 25

Yellow No. 1 It., bags, 100 lbs 8 10
Do., golden, bags, lOO lbs 8 00

Powdered sugar, bbls 8 90
Do., boxes, 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs 9 20
Do,, boxes, 25 lbs 9 40
Soft lumi)s, boxes, 100 lbs 9 30
Do., boxes, 50 lbs 10 40 9 60
Do., cases, 20 cartons 10 35
Do., cases. 40 % lbs 11 10
Small lump, boxes, lOO lbs 9 20
Do., boxes. 50 lbs 9 30
Do., boxes, 25 lbs 9 50
Do., cartons, 50 2-lb3 9 60
Hard lump, barrels 10 25
Do., boxes, 50 lbs 9 70
boxes, 25 lbs. 9 7/5

Do., boxes, 25 lbs 9 75

NAVEL ORANGES ARRIVE
Winnipeg.
FRUITS—Early navel oranges of the

new crop from California have arrived

and are quoted at $8.50 for all sizes.

Malaga grapes continue high and are

bringing from $16.00 to $17.50 per keg.

Lemons have declined 50 cents per case

and are quoted at $8.50. Other lines

show no change.

SYRUPS IN DEMAND
Winnipeg
SYRUPS—There is a fair demand for

both corn and cane syrups with the trade
confining their requirements to immedi-
ate needs. Quotations are unchanged.

CANE STRUP—
No. 2s 6 96
No. 5s 6 76
No. IO9 , . 6 30
No. 208 6 10

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case 4 65
Cases, 5-lb. tins, white, 1 doz. in

case 6 75
Cases, 10-lb. tins, white, % doe.

in case 6 60

Winniptg. —^—
Cases, 20-lb. tins, white, % doz.

in case 6 60
Cases, 2-lb. tins, yellow, 2 doz.

in case 3 40
Cases, 6-lb. tins yellow, 1 doc in

ease 4 6i
Cases, 10-lb. tins, yellow, % dos.

in case 4 SO
Cases, 20-lb. tins, yellow, 14 do*.

in case 4 30

TABLE SYRUP—
Pure, 2%s, tins, cs. of 2 dot 24 86
Pure, 63, per case of 1 doz 22 66
Pure, 10s, per case of % dos. .... 21 05

MAPLE SYRUP—
Maple flavor 2%8, tins, per

case of 2 doz 13 75
Do., 2s, tins, ease of 1 doz 12 00
Do., Is, tins, ease % doz. 11 60

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case 8 80
8-lb. tins, 2 doz. case 11 60
e-lb. tins, I doz. case 9 60
lO-'lb. tins, 1 doz. case 9 20
Molasses quotations subject to 6 per cent, dis-

count.

MOLASSES, BLACKSTRAP—
1%8, 4 doz. in ease 5 26
2s, 4 doz. in case 6 00
2%s 4 doz. in case 4 80
6s, 4 doz. in case 4 60
10s, 4 doz. in case 4 20

STARCHES UNCHANGED
Winnipeg.

STARCH—There is no change in

-

starch quotations. There is a fair de-
mand for all lines.

TEA MARKET ADVANCING
Winnipeg.

TEA—The strong statistical position

of all primary tea markets and the in-

creasing scarcity of many of the prin-

cipal growths especially in medium and
finer grades impart a pronounced up-

ward trend to the tea situation. Locally

there is no changes in quotations.

VEGETABLES QUIET
Winnipeg. •^—

—

VEGETABLES—There is practically

no change in the vegetable market, and
trade is reported quiet. Cabbages have
advanced %c per lb, and are quoted at

l-%c. Imported green onions are ar-

riving and are quoted at $1.50. Califor-

nia tomatoes in 30 lb. lugs are quoted

at $5.50. There is a fair demand for

potatoes and carload lots can be bought

at 40c per bushel and 50c in smaller

quantities.

VEGETABLES—
Cabbage, per lb

Head lettuce, per case .

Leaf lettuce, per dozen
Green onions, per doz.

Cucumbers, per dozen
Tomatoes, per case . .

.

New carrots, beets, per
Potatoes, per bushel

Do. car lots, bushel .

Celery, B.C., per lb.

Cauliflower, per doz.

Onions, per sack ... .

lb.

90

01%
6 50
60

1 50
3 50
5 SO

02
60
40
06%

1 <M
5 00
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres E,ast eind West
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Saskatchewan Martlets
FROM REGINA BY WIRE

Regina, Sask., Nov. 22—There are few
changes in the markets to report this

week. The markets generally are

steady under a fair demand.
Beans, KotenasW 5

Rolled oats, 808 2
Rice, Siam 6
Rice, Blue Rose 8
Tapioca 8

Sago 7
Flour, per bbl 7
Sugar, pure cane granulated, cwt 8
Cheese, No. 1, Ontario, large
Cheese, No. 1, Ontario, twins
Butter, creamery, lb
Butter, dairy, lb
Lard, pure, 3s 12
Eggs, new laid, local 15

Do., No. 1, storage 13
Tomatoes, 2%s, choice 4
Lemons, case 11
Corn, 2s. standard choice 3
Peas, 2s, standard c'hoice 4

Do., 2s, Early June, choice 4
Salmon, Sockeye, Is 21

Do., Sockeye, %s
Strawberries, 2s, B.C. choice
Raspberries, 2s. Ontario choice.. .,

Cherries, 2s, red, pitted
Peaches. 2s. halves

Do., 23, sliced .

'

Apples, evaporated. lb
Peaches, evaporated, lb .

'

Prunes. 70-80
Do., 40-50 .'

95
58
60
65
25
25
75
85
21

21%
39
38
00
60
50
50
00
60
08
82
00
55
75
75
20
20
00
42,1/2

23
13

18

r Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., Nov. 22—B.C. granu-
lated sugar, hundreds, advanced 15c no
change in other lines. Canned mi'.k is

reduced 25c to 80c per case while Welchs
grape juice is down $1.50 to $1.75 per
case. Cow brand soda advanced 10c per
case and Japan teas for import, are up
from 5c to 10c per lb. Oatmeal and
some brands of package oats are down in
price. Storage eggs are higher at
$15.00 per case.

Beans—^Aahcroft, per cwt 6 00
Do., Kotenashi, per cwt. 6 00 6 50

R»lled oats, 80s 3 15 3 30
Rice, Siam 6 50 6 00
Japan, No. 1 7 35 8 00
Tapioca 7 00 8 00
Sago , 7 00 8 00
Flour, per bbl 7 35
Sugar, pure cane, grant., cwt 8 62
Cheese, No. 1, Ont., large 22% 23
Alberta cheese, twins 22%

Do., large 22%
Butter, creamery, lb 39 44

Do., dairy, lb 20 28
Lard, pure 3s 12 30 12 60
Eggs, new laid, local, case 15 00 16 00

Do., No. 1 stroage, case 15 00
Tomatoes, 2V4s 4 15 4 35
Pnmipkin, 2V2S, case 4 40
Lemons, case 10 50
Com, 28, standard case 3 35 3 60
Peas, 2s, standard case 4 20 4 30

New eaxly June peas, eaae 4 76
Salmon sockeye Is, case ... . 19 80 21 50

Do., Sockeye, Vis 2165
Strawberries, 28, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case .... 8 49 9 25
Gooseberries, 2s 11 80
Cherries, 2s, red, pitted 9 00 9 50
Peaches, 2s, halves 5 85

Do., 2s. sliced 6 25
Apples, evaporated, lb 18

Do.. 25s. lb 18%
Pineapples, Hawaiian, sliced 2's 6 30 7 4i5

l-eacnes, evaporated, lb 1* 20
Do., canned, 2s 7 45 7 90
Do., 70-80S 11% 12%

Prunes, 90-1008 10 10'
Potatoes, local, ton 2* 00 30 00

British Columbia
FROM VANCOUVER, BY WIRE.

Vancouver, B.C., Nov. 22—Heavy fall

of snow has created a firmer feeling in

celery, cauliflower and parsley on ac-

count of damage by frost. Potatoes are
unchanged. Best eggs are selling at

65c per doz. while best grades of butter
are quoted at 44c and cheese at 22c per
lb. Beef steer is quoted at 8c to ^Vzc
and cow at 7c to 8%c. Hogs are down
to 16c. Vegetables and fruits are un-
changed. Valencia oranges are quoted
at $8.25 and navels at $8.50 per case.

California grape fruit is selling at $10.-

50. Japanese oranges are expected to

arrive during the week. The first ship-

ment of Smyrna figs have arrived but
are practically cleaned up. California

walnuts are likely to be scarce.

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John, Nov. 22—Clear pork is

slightly higher at $32.00 per barrel.

Roll bacon is a shade firmer at 39c per

lb. while lard is quoted at 17%c in pails

and 17c in tubs. Cheese is firmer at

21c for twins and eggs are selling at

52c per doz. an advance of 2c per doz.

Grape fruit and lemons are easier, the

former ranging from $6.00 to $6.50 per

case and the latter at $7.00 per case.

Tapioca is higher at 9%c per lb.

Rolled oats, bag 3 35

Rice, Siam, per cwt 7 00

Tapioca, per lOO lbs 9 50
Molasses, gal 68

Tomatoes, cans 2 00
Do., bags 6 00

Raisins, Valencia layers 24 30
Currants, cleaned ... 19

Prunes, 90-100, 25-lb. boxes 10%
Lemon peel 34

Orange peel 34
Citron peel .' 46
Walnuts 27

Almonds 22
Brazils 20

Peanuts ... , 16

FUberts 17

Cocoanuts, bag 6 00
Potatoes, per bbl 2 50 2 76
Pork, clear, bbls 82 00
Pigs* feet, per 20-lb. pail 2 10
Hams, shoulder, per lb 21
Bacon, roll, per lb. 23
Bacon, side, per lb 39
Lard, pure, in pails, lb 17%
Lard, pure, in tubs, lb 17
Shortening in pails, lb 14
Shortening in tubs, lb 14
Butter, creamery, prints 46
Butter, creamery, solids 42
Oleomargarine 24
Cheese, whole, lb. 19 21
Cheese, twins, lb 2J
Eggs, doz 62
Sugar, cut loaf, cwt & 66
Sugar, Stan., gran., cwt 7 95
Sugar, No. 1 yellow, cwt 7 75
Oranges, California, case .... 6 00 9 00
Lemons, California, case 7 00
Grapefruit, Florida, case 6 00 6 50
Bananas, lb 12
Cornmeal, gran., bags 3 26

Nova Scotia Markets

FROM HALIFAX BY WIRE

Halifax, N. S., Nov. 22—Fresh eggs
are plentiful at 68c per doz. Cold
storage eggs are selling at 50c to 52c
per doz. Creamery butter is steady at

52c per lb. Spanish grapes are quoted
at $11.50 per keg. Oranges are quoted
at $8.00 according to sizes. Apples are
arriving daily from the Annapolis val-

ley in good condition. Potatoes are
easy at $1.30 per bag.
Flour, No. 1 patents, bbl 11 00
Cornmeal. bags 2 60
Rolled oats, per bag 3 90
Rice, Siam, per 100 lbs 06% 10
Tapioca, 100 lbs 10 00
Sugar, standard, gran 8 45

Do., No. 1, yellow 8 00
Molasses, gal 70
Cheese, Ont., twins 21
Eggs, fresh, doz. 68
Eggs, storage, doz 52 52
Lard, compound 21

Do., pure, lb 22
American clear pork, bbl 33 00
Tomatoes, 2%s., stan., doz 2 DO
Haims, aver. 9-12 lbs 36

Do., aver., 12-18 lbs 35
Do., aver. 18-25 lbs 31

Roll baoon 25
Butter, creamery, lb 52

Do., dairy 44)

Raspberries, 28 Ont., doz 4 00
Peaches, 2s., standard, doz 3 34
Cpm, 2s, standard, doz 1 60
Peas, standard, doz 1 96
&trawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per lb IB
Dried peaches, per lb 22
Potatoes. Nat.. 90-lb. bag 1 30
Corned beef 3 00 3 66
Onions, crates 7 00 7 60
Onions, Canadian 4 26
Onions, Spanish, per lb 03%
Apples

—

Kings, No. 1, bbl 6 60
Kings, No. 2, bbl 5 00
Domestic, bbl 3 00 4 26

Grapes, Malaga, per keg 11 50
Oranges, per case 8 00 8 50 . ,
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Potato Exports Double This Year
It is Estimated that Exports of Potatoes Through the Port of

St. John This Year will be Approximately Three Hundred and
Sixty Thousand Barrels—Shipments Have Already Commenced

to Cuba

(By Special Correspondent Canadian Grocer)

ST.
JOHN, N.B., Nov. 22—That ap-

proximately three hundred and
sixty thousand barrels of potatoes

will be shipped through St. John during

the present season, was the statement,

made by Guy G. Porter of Porter, Hat-

field, Gallagher Co. This organisation

was formed some months ago, and its

)usiness is that of packing, barreling

ind shipping potatoes for Guy G. Porter

Zo., Limited, of Perth, Hatfield & Co., of

aartland and C. E. Gallagher & Co. of

Bath. The proposed shipment of po-

tatoes will comprise the largest export-

ation in one season through St. John of

the product in the history of this port,

and will afford continuous employment
until the end of June for at least fifty

and possibly seventy-five local men.

Cuban Shipments Through St. John

Previous to last season, shipments
had been made individually by the three
concerns for a period of ten years
through the United Fruit Co. from Bos-
ton. Chiefly because of the shorter rail

haul, the reduction of the risk caused by
frost during the cold weather, the prox-
imity to home of this port and the in-

creased railway rate, due to the necessity
of payment in American money of sixty

per cent, of the charges, all exportation

of potatoes to Cuba is now going
through St. John. Forty-five thousand
barrels have already been forwarded
from this port to Havana, and a further
cargo of 13,000 barrels is now being
loaded on the S. S. Uffe at shed number
five. Since the middle of September last.

six steamers have carried cargoes of po-*

tatoes to Cuba, and it is estimated that

the number of boats chartered by the

Porter, Hatfield, Gallagher Co., during
the season will range from twenty-five

to thirty. The expectations are that

about 12,000 barrels will leave this port

every ten days.

Shipments are also being made from
Halifax to San Diego de Cuba, Bermuda,
Trinidad, and Demerara but this expor-

tation is comparatively small as com-
pared with the shipments through St.

John to Cuba. The potato sheds on the

West Side have been leased from the

city and over $15,000 is being expended
by this company for the purpose of

creating frost-proof buildings in which
to house this product while awaiting ex-

portation.

Expect Double Export

It is felt that more than double the
quantity shipped last season will be ex-

ported during the presnt one. Last year
shipments to Cuba did not start until the

middle of February from this port, while
six boats have already left St. John
since the opening of the present one in

September last. Warehouses are erect-

ed in numerous parts of the counties of

Madawaska, Carlton and York, and,
roughly speaking, about one-third of the
potato yield in this province is for-

warded to Cuba and the British West
Indies, Canada and the United States.

The prices obtained on the Cuban market
vary considerably and sometimes as high
as $28 per barrel is received. On the
other hand there are times during a re-

cession with a fluctuation on the down-
ward trend, when potatoes are sold as
low as freight. The only competition
which has been encountered so far this

season is a very strong one from Ameri-
can concerns. Exporters from Copen-
hagen, Ireland, England, Scotland and
Denmark, are now booking boats to

Cuba for early in January, and these

shipments from the Old Country, chiefly

Holland and Denmark, will tend to in-

crease competition. The rivalry for a

market from European countries how-
ever is not nearly as keen or as steady

as that from the United States, which re-

ceives the advantage of a preferential

tariff. The British preferential

in exporting to Bermuda, Trinidad and
Demerara is twenty-five or thirty

per cent, and is a decided help to the

farmers of New Brunswick in the ex-

portation of all their farm products.

Shipments To Havana
St. John, N. B., November 9.—The

semi-weekly trade bulletin issued by
the Acosta Company, of Havana, Cuba,

5ays that 16,016 bags, 2,710 barrels, and
500 crates of potatoes were shipped to

that countri' from Canada during the
fortnight ended October 29, of this

amount 9,030 bags and 510 barrels were
shipped from New Brunswick through
the port of St. John. The report says
that the importation during this per-

iod was below normal, and that a good
many which were forwarded arrived in

bad condition. It was recommended
that the medium sized product be ship-

ped as far as possible as they stood the

journey best. The price quoted during

the iperiiod mentioned) was $5.50 per

180 pound barrel, but on November 1,

had risen to $6.50 per 180 pound barrel.

NEW CHEESE ORIGINATES
AT THE EXPERIMENTAL

FARM IN OTTAWA
Ottawa, Nov. 21.—A new meditun

high-flavor cheese has been originated

by the animal husbandry division of the

Dominion Experimeintal Farms system.

It is called "meilleur" cheese or '*Le

Fromage Meilleur," and is being man-

ufacibured at the Central Experimental

Farm, Ottawa.

To miake meilleur cheese the milk is

heated to a temperature of 90 degrees

F., when it is renneted and cut. The

curds are then cooked at a temperature

of 115 degrees F., and afterwards

moulded and pressed in one and three-

pound sizes, ready for the curing room.

The process of curing is one of the most

imiportaiut features in its successful man-

ufacture.

The cheese is said to possess a very

pleasing and delicate flavor, with no

objectional color. The animal hus-

bandry division regard it as a distinct

and vahiable acquisition to the cheese

industry.
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Southern Oysters Are Again

Available on This Market
By D. B. Drysdale

A FEATURE of the Fish and Oyster
business this season is the appear-

ance on the market again of the

southern oyster. It is the first time for

some years past that this . oyster has

been offered to the trade and of course,

there are a number of retailers who are

not familiar with the term of Southern

Oyster.
Now, the northern oysters are for the

most part found in Long Island Sound
into which numerous rivers flow carry-

ing with them the drainage from towns

along their route. They come from
what would be called protected water

and do not get the benefits of the ocean

tides to the same extent as the south-

ern oysters which are found in open

water, only a matter of possibly fifty

miles further south.

It will be recalled that it is only a

matter of ten or twelve years ago that

practically nothing else but the south-

ern oyster was known on the Ontario

market. In going back at this time, it

shows a changed condition in the indus-

try. The most radical change in the
oyster industry came when a large con-
cern, a number of years ago, brought in

the oysters in a sealed can, with the ice

on the outside and this is done to give
the consumer solid meat measure, and
while the price is considerably higher
than it formerly was, it is an absolute
fact, that the consumer is actually get-

ting more oysters to-day for his money
than at any time in the history of the

oyster business. Because, new condi-

tions have resulted in solid meat mea-
sure right through from the producers
to the consumer. In the past, at some
time back, the producers, the trader, and
the retailer, watered the oysters but

this practice is becoming more or less

extinct.

However, it is worthy of note that the

southern oysters are again on the mar-
ket, and it remains to be seen whether
the public will take them as they can
be sold, of course, at considerably lower
price than the Northern grown oyster.

In fact, the total production of south-

ern oysters as compaiied v^^ith the north-

ern would appear to show that the

southern produces a greater quantity so

that, in some vicinities at least, they

must find greater favor.

MANITOBA FIRST IN

BUTTER SCORING CONTEST
Manitoba has again won first place

with a score of 97 out of a possible 100,

receiving 42 out of a possible 45 for

flavor and being scored perfect in tex-

ture, moisture content, color, salting and
packing in the monthly conventional

butter scoring competition of the Do-

minion Government. Second honors

went to the Battiscan Creamery of Bat-

tiscan. Que., with a score of 96.5; third

to Prince Albert, Sask., with a score of

95.6; and fourth to Edmonton City

Dairy, of Wetaskiwin, Alberta, with a

score of 95.

For the first time the Canadian Pro-
duce Association will hold its convention
in Western Canada, the delegates meet-
ing in Winnipeg, Jan. 30 and 31. There
will be between 300 and 400 attending
this convention. It Is also planned to

hold the convention of the National
Dairy council of Canada in Winnipeg
the same dates while the annual meet-
ing of the Manitoba Dairy Association
\v II take place early in February.

JUxstrating an attractive display of meats and produce— cZ(.s/Wu;y.s under glass such as the above are valuable aids in
increasing sales.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Nov. 23.

—

There is little or no change of note this

week in the provision market. Hogs are firmer in price, due to

a reaction after the drop of last week. Prices on pork are very
nearly to the level of 1914. There is no change in smoked or cooked
meats and the market is fairly steady. The lard market is quiet with
prices unchanged. Eggs are strong with higher prices for new laids

and a stronger outlook for storage eggs. The cheese market shows
improvement with a better export market, but there is no change in

the wholesale prices. Butter is a little improved over the weakness
manifest last week and a better demand for the new make of cream-
ery is noticed. There is no chaiige in prices on fish.

BUTTER MARKET STEADIER
Montreal • —
BUTTER.—There is no change in the

quotations on butter. The market weak-

ened early in the week with the arrival

of fodder made creamery but the de-

mand has improved and the market
shows more stability.

BUTTER—
Solids, creamery 39 40
Prints, creamery 40 41
Cooking butter, solids 32

CHEESE PRICES STRONGER
Montreal. —^^
CHEESE.—An improved demand for

export has strengthened the cheese mar-
ket. The demand in the past few
months has been quiet and now that ex-

port movement has started a much
steadier and stronger market may be

expected. As yet there is no change in

cheese prices in the wholesale market.

New Quebec cheese is selling from 19c

to 20c per pound.

CHEESE—
Large, per lb 21

Twins, per lb 19 20
Do., white 28

Triplets, per lb 21
Fancy old cheese, per lb 28 30

Stilton, per lb 35
Quebec 19 20

STORAGE EGGS STRONGER
Montreal.

EGGS.—The domestic egg market

continues strong with high prices on new
laid eggs and stronger tendencies to

storage eggs since the supply is running

low. A weaker export market faces the

dealers and this may to some extent

counteract an advance in price.

EGGS—
Specials, new laid «0 95
Storage, selects 50

Do., No. 1 45

LARD MARKET IS QUIET
Montreal.

LARD.—The lard market is without

any feature of note. The buying is

quiet and prices are unchanged.

LARD—
Tierces, 60 lbs 15 16

Pails, 20 lbs 1«V2 19%

Tubs, 20 lbs 16 17

Bricks 18% 19%

BARRELED MEATS UNCHANGED
Montreal.

BARRELED MEATS—There is no

change in quotations on barreled meats.

The market is steady under a fair de-

mand.

Family back, tobl 40 00
Clear fat pork 35 00 30 00
Heavy mjess pork (bb!) 30 00

SMOKED MEATS STEADIER
Montreal. ^^—
SMOKED MEATS.—There is no

change in the domestic market for smok-

ed meats. Prices generally are steady

with a better tone due to the reaction of

the hog market. Supplies on hand are

ample to meet requirements and *io

change is in view at the present time.

BACON—
Breakfast, best 33 52

Smoked breakfast 28 40

Smoked breakfast 28 40

Cottage rolls 28

Picnic hams 19

Wiltshire 32 35

MEDIUM SMOKED HAMS—
Wiltshire 32 35

Weig-ht, 8-l'4, long cut 27 29

Do., 14-20 25 27

Do., 20-25 23 25

Do., 25-35 24

Over 35 lbs 23

COOKED MEATS QUIET
Montreal

COOKED MEATS. — There is no

change in the quotations on cooked

meats. The market is quiet due to

the season and prices on cooked hams

have been easier but unchanged this

week.
Jellied pork tongues 35

Jellied pressed beef, lb 87

Hams, cooked 40 45

Pork pies (doz.)

Sausage, pure poric 20

Ox totitie, tins d 65

Mince meat, lb 15%
Head 'jheese, 6-lb. tins, per lb 10

Plate beef 22 Oi,

HOG MARKET FIRMER
Montreal.

FRESH MEATS.—The hog market

has strengthened up a little as a result

of the low prices that have prevailed

and in consequence of the smaller offer-

ings. The advance amounts to 25c or

35c and makes the price $9.35 per cwt.

for select weights weighed off cars.

The price for dressed hogs in 1914

was $10.25. There is little or no change

in the condition of the beef market.

Prices rule easy.

FRESH MZATS—
Hogs, live (selected, off cars)... 9 25 9 35

Fresh Pork

—

Legs of pork (foot on) 24 26

Loins (trimmed) 28 31

Trimmed shoulders 19

Untrimmed * 17

Pork sausage (pure) 20

Fresh Beef

—

(Cows) (Steers)

Hind quarters .... 10 13 10 15

Front quarters 05 07 05 08

Loins 15 23 2« 30

Chuck 07 08 08 09

FISH PRICES UNCHANGED
Montreal. •

—

FRESH FISH.—There is no change

in the fish market. Prices are steady

with a good demand.

FRESH

Herring "'^

Market Cod, fresh 06

Steak Cod » <»«

Dressed B. C. Salmon 24

Haddock ft'^Vi

Halibut, fresh 24

Flounders 10

Mackerel 16

White fish 18

FROZEN
Halibut 22

Chicken halibut 16

Market cod 05%
Steak cod « 08

Doree 15

Qualla salmon 12

Dressed B. C. Salmon 23

OYSTERS
Shell oysters, bbl 8 00 15 00

Standard—Per No. 1 can 2 6«

Do., No. 3 can 7 60

Do., No. 5 12 26

Jars—1 doz < 75

EASY TREND TO POULTRY
Montreal.

POULTRY.—Wholesale prices on

poultry show no change this week al-

though there is an easier feeling in the

market with large offerings. The buy-

ing too shows an increase and the mar-

ket is more stable than it was and may

be expected to firm up with the ap-

proach of the Christmas season.

POULTRY—
Dressed turkeys 33 SS

Geese « 20 22

Ducks 2a 2$

Chickens 20 27

Fowl O 17 24

Roosters 16 18

Live Turkeys 2'5 32
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ONTARIO MARKETS
TORONTO, Nov. 23.—The hog market has easier tendencies with

prices a shade lovi^er, v^^hile the cattle market is firmer. An
active movement is noted in barrel meats but smoked meats are

fairly quiet. Cooked hams are again reduced. Butter is unchanged
while cheese is firmer at slightly higher quotations. New laid eggs
continue scarce, storage eggs are unchanged. Lard is unchanged,
but shortening is slightly lower. Margarine has a firmer tone. Poul-
try is in heavy receipts with prices holding fairly steady. Fresh
trout and whitefish are a shade higher.

STEADY BUTTER MARKET
Toronto. .^.^_
BUTTER.—The market is rather

quiet with purchases being made on a
basis of day to day requirements. Quo-
tations are the same as last week.

BUTTER—
Creamery prints 39 42

STRONG CHEESE MARKET
Toronto.

CHEESE.—The market maintains a
firm tone. At outside boards prices ad-
vanced to 17%c to 17 5/16c. Dealers
have also advanced their prices to the
retail trade to 20c for large new and
26c for June make, while some are
asking %c higher than these quotations.

CHEESE—
Large, new 20

Do., June '.

; ; ; 26
Stilton, new 23
Twins, Ic .higher than large cheese and trip-

lets 1% cents higher than large.

LITTLE CHANGE IN EGGS
Toronto.

EGGS.—The market holds fairly
steady on storage, although there ap-
pears to be a slight undertone for eas-
ier tende'ncies. In new laid the market
is strong with few supplies which are
held at high prices.

EGGS—
Selects 51
No. 1 4€

55
47

LARD STEADY
Toronto

LARD.—The market held steady dur-
ing the week with quotations unchanged
at 15c per lb. on the tierce basis and 17c
to 19c for one pound prints.

LARD—
Tubs are %c higher than tierces and pails one

«ent higher than tierces.
1-lb. prints 17 19
Tierces, 400 lbs 16

SHORTENING EASIER
Toronto. _^^_
SHORTENING.—Quotations are re-

duced one half to one cent per pound
making one pound prints 13c and on the
tierce basis 15c per lb.

SHORTENING—
Tierces. 400 lbs j3

MARGARINE FIRMER
Toronto

MARGARINE.—There appears to be
an improvement in the demand for mar-
garine and in consequence there is a
stronger feeling in. the market with
some brands advanced one cent per
pound. Quotations on the best quality

now range from 23c to 25c and second
quality at 20c per lb,

MARGAiRINE—
Margarine, No. 1 Q 23 25
Do.. No. 2 20

COOKED HAMS AGAIN DROP
Toronto.

COOKED MEATS.—The quietness in
this market together with the lower
prices in fresh meats is being reflected
in almost a weekly decline in cooked
meats. Ordinary round boiled hams are
quoted at 36c to 40c per lb. while square
pressed are quoted at 40c to 42c per
lb.

COOKED MEATS—
Boiled hams, lb 36 40

Do., square pressed 40 42
Boiled shoulders, lb 31

Head cheese. 6s, lb 10
Choice jellied ox tongue, lb 62

Jellied pork tongue 35
Bologna 14 18

Above prices subject to daily fluctuations of
the market.

BARREL PORK ACTIVE
Toronto

PROVISIONS.—Smoked hams and
bacon show no change as compared with
last week. The market is fairly quiet
and the only line of provisions that ap-
pear to show any activity is barrel pork.
This movement, however, is confined to

the large consumers, as lumber camps.
Mess pork is quoted a shade higher at

$33.00 while the range in prices of oth-

er barrel meats are unchanged.

Hams

—

Small, 6 to 12 lbs 25 27

Medium, 12 to 20 lbs 25 27

Large, 20 to 35 lbs., ea.. lb.. 15 19

Heavy, 35 lbs., and upwards 15

Backs

—

Boneless, per lb 36 -0 37

Rolled, per lb 42

Peameal 32 34

Bacon

—

Breakfast, ordinary, per lb. . 25
Do., special trim

Cottage rolls

Roll, p€r_l'b. .

.

^ . ... . .

.

Wiltshire (smoked boneless) lb
Do., three-quarter cut
Do. , middle

Dry Salt Meats-
Long clear bacon, av. 50

—

70 lbs

Do., av. 80-90 Ibe
Clear bellies, 15-30 lbs 18%
Fat backs, 10-12 lbs 1.3%

Out of pickle prices range about 2 cents per
pound below corresponding cuts above.

Barrel Pork-
Mess pork 33 00
Short cut backs, 200 lbs 37 00 38 00

Picked rolls, bbl., 2P0 lbs.

—

Lightweight 38 00
Heavy 33 00

Above prices subject to daily fluctuations of the
market.

30
33
23
20

'o 26'

28
31

19%
16%
21%
15%

HOG MARKET WEAK
Toronto.

FRESH MEATS.—Despite the fact

that receipts of cattle at the Union
Stock Yards were very heavy during the

week, values were firmer and slightly

higher. In the hog market an easier

feeling was manifest and prices dropped

25c per cwt. with an easier condition

continuing and there is a possibility

of values receding still lower. A great

deal of venison is appearing on the

market with a good demand at around

20c per lb. by the carcass. Quotations

on dressed meats are unchanged.

FRESH MEAT—
Dressed, light, per cwt 13 00 15 00

Do., heavy, per cwt If 00 12 00

Live, off cars, per cwt 9 00

Live, fed and watered, cwt. . . 8 75 8 90

Live, f.o.b., per cwt 8 25

Fresh Pork

—

Legs of pork, up to 18 lbs 18

Loins « 23

Fresh hams, lb " ^
Tenderloins, lb

tI fi^,
Picnics, lb 12y2

Montreal shoulders, lb 1*

Boston butts, lb ® lo

New York shoulders "Id

Fresh Beef—from Steers and

Heifers

—

Hind quarters, lb 10 15

Front quarters, lb. ........ 05 08

Chuckr lb.-
..". 06 08

Loins, whole, lb 20 23

Hips, lb 09 10

Cow beef quotations about 2 cents per lb. below

above quotations.

Calves, lb 13 14

Spring Iamb, lb 16 » 18

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

TROUT SHADE HIGHER
Toronto

FISH.—The market is fairly steady

under a good demand although dealers

report a slight falling off in business

during the past week on account of the

mild weather. Fresh trout is slightly

higher at 12c and 13c per lb. while Lake

Ontario fresh whitefish also shows a

slight increase at 12c to 13c per lb.

Fresh smelts are arriving, which are

quoted at 18c per lb. No. 1 quality.

FRESH SEA AND LAKE FISH

Cod st^alc lb. 1*
III

Do., market, ID •••- .
j,y

Halibut, chicken " " . ^i
Do., medium " '" „ ..o

Whitefish, Lake Ontario 1^ "
^^

Fresh Herring
^ ^g ^ ^q

Flounders, lb . „ , ~

Fresh trout, lb 12 13

Hadock . «

.

« 05
Spring Salmon " .^*

^ j.
Fall salmon

^ ^g (^ jg
Cohoe salmon

^ ^3
Mackerel " ..„
Yellow pickerel, lb

'

Oysters. No. 1 tins » ^°

Do., No. 3 tins
I

i^

Do., No, 5 tins • • 1» ""

Do., glass jars, doz S 00 5 75

Do., shell, per bbl 1« "*

Smelts. No. 1, per lb " ^»

FROZEN FISH

Halibut, medium 21 22

Do., chicken 16 t?

Do.. Qualla » l^ 14

Flounders 09 10

Pike round 06 07

Do., headless and dressed 08

Salmon, Cohoe
Do., Red Spring 2S 24

Sea Herring 07% 08

Brill 10 Oil

b
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SMOKED AND SALT FISH.

Haddies. lb 10 12

Fillets, lb 17

Kippers, box I 25 2 75

Bloaters 2 00

Ciscoes, lb 18

Salmon snack, lb 24

Digby chicks, 5 to bundle 1 00

Boneless Digbys, 10 lb. box 1 50

Shred cod, box 24 cart 2 20

Cod, 1 lb. tablet, box 24s 3 20
Quail on toj'"*- '•'• -. 1*

Holland Herrings, mixed 10-lb. keg. ... 1 10

Do., milkers, 10 lb. keg 1 20

POULTRY STEADY
Toronto

POULTRY.—A fairly steady market

prevails under heavy receipts which are

mostly finding the way to the coolers.

Prices paid by dealers— Live. Dressed.

Turkeys « 30 » ^5

Chickens, spring < 22 25

Roosters 12 15

Fowl over 5 lbs 20 23

Fowl, 4 to 5 lbs 15 20

Fowl, under 4 lbs 10 16

Guinea hens, pair 1 25 1 50

Geese < ^
Ducks, 4 lb. and over 20 2S

Prices quoted to retail trade: Dressed:

Turkeys 40 50

Ducklings 25 35

Hens, heavy 30

Geese .
32

MANITOBA MARKETS
WINNIPEG, Nov. 23.—The butter market continues with a firm

tone, while cheese has easy tendencies. Storage supplies of

eggs are scarce and packers are bringing eggs in from the
United States to meet the demand. Cooked pork tongues have de-

clined one cent per pound but other lines show no change under a
quiet demand. Bacon and smoked ham show an improvement in the
demand and a decline has been recorded. Receipts of poultry are
heavy and lower prices are quoted. Lard and shortening show no
change. The hog market is showing a weaker tone. Fresh pork
cuts have also declined in sympathy with the decline in the hog mar-
ket. The demand for fish is improving.

BUTTER HOLDS STEADY
Winnipeg

BUTTER.-The butter market is
holding a steady position with a fair de-mand No change in price has occurredand best table grade is quoted at 42c
BUTTER—
Creamery, best table grade ... q ,,
Creamery, best table grade

" "

' n ,.
^'"•-'•'- 0 20- 23

Winnipeg ^"^^^^ CHEESE
CHEESE.—An easy tone continues in

has tho'wn
""'''• '^'^ ^^--d ^«-"vnas shown an improvement and saesare^reported heavier than for some time

CHEESE—
Stilton cheese, large. lb.

Ont., large, lb

'

'

Ont., twins, Jb

Ont., triplets, lb. . .

23

19^
20%
20 1^

Winnipeg.
^^^^ ARE_SCARCE

EGGS.—The egg market continues ina strong position and' with the W demaud storage supplies have been prac"-tically cleaned up. Packers are brW-mg. eggs m from the States to mefttheir requirements. New laid in car-tons are quoted at 55c with No. 1 can-
dled retailing at 44c per dozen.

NO CHANGE IN LARD
IVinnipeg.

LARD.—There is no change in the
iard or shortening market. Lard in
tierces of 400 lbs. is quoted at 15c and
shortening in the same quantity 14c per
lb.

Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 15

Do., wooden pails, 20 lbs. pail 3 40 3 90

Shortening, tierces of 400 lbs 14

Do., per pail, 20 lbs. 3 20

PORK TONGUES REDUCED
Winnipeg.

COOKED MEATS.—Another reduc-
tion of Ic per lb. is announced on pork
tongues and there is a good demand
for this line at the price quoted. Prices
on other lines of cooked meats remain
unchanged.

COOKED MEATS—
Ham, skinned. 8-14 lbs 43

Do., 13-16 lbs 43

Roast ham, lb 46
Roast shoulders, lb 30
Pork tongues, lb o 29

Head cheese, 6-lb. tins, lb 13
'ellied ox tongues, lb 53

Luncheon cooked meats 16

SMOKED HAMS LOWER
PROVISIONS. — Best quality of

smoked ham has been reduced to 38c
per pound. The hams weighing from 35
lb. up are offered as low as 23c. per lb.

Th demand shows an improvement. Best
quality back bacon is quoted at 47c. and
belly 46c. Other grades however can be
bought as low as 26c. per lb. according
to quality.

Hams

—

8 to 16 lbs., per lb 38

16 to 20 lbs., per lb 38

Boneless, 8-14 lbs., per lb 36',^

Skinned, 14-18 lbs., per lb 38

Skinned, 18 to 22 lbs., per lb 38

Bacon, 6 to 10 lbs., per lb 46%
Cottage rolls, boneless 24

HOG MARKET WEAKER
Winnipeg.

FRESH MEATS.—The hog market is

showing a weaker tendency and prices

declined $1.00 per cwt. Live selected

hogs are quoted at $9.00. Fresh pork

cuts are reduced. Legs are quoted at

19c to 25c per lb. Loins of pork have

declined 2c per pound and are selling at

26c to 28c. Fresh hams and shoulders .

have also taken a drop. The cattle mar-

ket is maintaining a firm tone. Steers of

good quality are quoted at $4.00 to

$4.75. Heifers are in good demand and

best quality is selling at $4.50. Veal

calves are selling from $4.00 to $5.50.

The sheep and lamb market is slightly

easier good quality lambs being quoted

at $7.50 to $8.00 and mutton sheep from

$3.50 to $4.75.

Selected, live, cwt ^ ^
Heavies 5 00 7 00

Light 90» 9"
Sows *00 «<»

Fresh Pork—
I^gs of pork, up to 35 lbs., lb. 19 2^

„ ., 16
Spare ribs

Loins of pork, lb 26 28

Fresh hams, lb » 20 26

Shoulders •.• '> ^* « ^^

Fresh beef—from steers and heifers

—

Hind quarters, lb 10 13

Front quarters, lb 05V. 07%

Whole carcase, good grade, lb. 07 10

Mutton-
Choice, lb • •

*' ^°

Choice long hinds (legs and loin) .. 24

Choice stews 0714

Lambs

—

Choice. 30-45 lbs <> 22

Veal'

Good veal. 40 to 80 lbs., hind

quarters •*
^1

POULTRY LOWER
Winnipeg.

POULTRY.—Receipts of poultry have

been heavy with a tendency in all lines

for lower prices. Choice ducks and

geese are quoted at 28c per lb. with

young turkeys varying from 37c to 40c.

Poultry

—

Broilers, 1% to 2 lbs., per lb 30

Do., 2 to 21/2 lbs., per lb 32

Chickens, 2% to 3V2 lbs., per lb 26

Do., 3y2 lbs. and up, per lb 28

Fowl, 3% lbs. and under, per lb 22 ^

Do.. 3V2 lbs. and up, per lb 24

Turkeys, young, per lb 37 40

Roosters, per lb '20

Ducks, per lb 28

Geese, per lb "28

FISH MARKET ACTIVE
Winnipeg.

FISH.—There is a good demand for

fish from both the city and country

points. Market conditions are steady

with no change in quotations.

FISH—
Brills

««»

Herring, Lake Superior, 100-lb. sacks.. 3 00

Halibut, cases 300 lbs., chicken 13%

Halibut, broken cases, chicken I4V2

Salmon, Cohoe, in full boxes, 300 lbs 16

Salmon. Cohoe, in broken cases 17

Salmon, Red Spring, in full boxes 20

Salmon, Red Spring, broken cases 21

„, 009
Soles

White"sh, dressed, case lots » 1^72

\yhite"sh, dressed, broken cases 13

Smoked Fish

—

Bloaters, Eastern National large tagged,

per case

Haddies, in 30-lb. cases, per lb 12

Kippers, East. Nat., 40 count, per count. 3 00

Fillets, 15-lb. boxes, per lb * 1''

Salt Fish—
Holland Herring, milkers, 9-lb. pails, pail 1 00

Holland Herring, mixed, 9-lb. pails, pail. 9a

I
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With the Approach

of the

Holiday Se ason

you

Should Feature Prominently

DAVIES
—Mince Meat—

(f-f

This is the one season of the year when there is a big
demand for Mincemeat, and as most housewives will be so
busy making Christmas cakes, puddings, etc. they will

have little or no time in which to prepare Mincemeat.

For this reason, it is to your advantage to feature
prominently Davies Wholesome Mincemeat, as it is made
specially to meet the requirements of the most fastidious
housewife.

Made from selected apples, dried fruit, spices, and
those other p\ire ingredients, giving it all the rich flavour
of home-made mincemeat.

We offer you three grades:

—

PEERLESS BRAND MINCEMEAT
BAKERS MINCEMEAT
STANDARD ^ MINCEMEAT

Write us to-day for prices and particulars.

Special and preferred attention
given mail orders.

milAMJLFiW IHOUMITEP
TORONTO

MONTREAL SYDNEY HAMILTON

^^
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Fish Foods
With the Smack of the Sea

in Them
From the depths of the Atlantic come these delightful little sea foods
to the counters and shelves of the Canadian grocery trade, later to be
included in the order of every good housewife who appreciates quality
at its very best.
When you open up a case of Connors Bros.' Brunswick Brand you can
rest assured that every can in that case is filled with as toothsome and
well-flavored a sea food as careful selection and scientific processing
can produce- And when you offer a customer a can of Brunswick Brand
Sea Foods, you know that its quality is certain to satisfy her and to
bring her back for more. You know the various lines, do you nof
Check off here any particular ones you are short of:

'4 Oil Sardines
Va Mustard Sardines
Finnan Haddies

(Round tins)

Kippered Herring

Herrings in Tomato Sauce

Clams

Connors Bros. Limited
BLACK'S HARBOR, N. B.

Winnipeg Representative: Chas. Duncan & Son, Winnipeg, Man.

.V=

>^^l:i»/<^

^m-Mi-i^
SARDINES IN 01 Ll
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A BIG

ADVERTISING

CAMPAIGN
IN PROGRESS

Booklets,
House to House Distribution

Posters

Press Advertisements

Money Prize Schemes

Store Advertising

This big campaign is covering near-

ly the whole of Canada, and should

mean more dollars for you.

We intend to make bigger sales

than ever before. Help US and you
will help YOURSELVES. Have
your stocks ready. Let your cus-

tomers know you keep this popular

beef-food. Take advantage of the

universal demand and get your
share of the trade.

THE BEEF CUBES THAT SELL

WinnipegMontreal

0X0 LIMITED
Toronto

ROYAL

SUGAR

The Good Quality

N ever ar les

"Every Grain Pure Cane" is

the real, concise description of

Royal Acadia Sugar. Recom-

mend it to all your customers-

it will certainlygive satisfaction.

Sold in 2 and 5-lb. cartons, 10,

20 and 100-lb. bags, half-

barrels and barrels.

Acadia Sugar Refining Co., Limited

Montreal, Que., Halifax, N. S.
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lil A Highly Profitable Side-line

that is a steady Winter Seller

MATHIEU'S
SYRUP OF TAR

COD LIVER OIL

The season for Colds, La
Grippe and Influenza is here
again and your customers
will be looking for a reliable

cough remedy that can be
depended upon. Why not
offer them Mathieu's Syrup
of Tar and Cod Liver Oil, the

nationally known cough
remedy that has won confi-

dence and praise wherever it

has been sold? This Mathieu
remedy possesses no injuri-

ous or habit-forming drugs
and its profit margin is ex-
cellent.

Mathieu's Syrup of Tar
and Cod Liver Oil — a
splendid body builder.

Ill

Try Sample Order

J. L. MATHIEU COMPANY
PROPRIETORS

SHERBROOKE, QUE.

^

ANNOUNCING ARRIVAL
FIRST CAR

Stripes Brand

Florida Grape Fruit

This brand of Grape Fruit is the finest

in quality, pack and general excellence

coming to Canada.
Cases weigh 10 to 15 lbs. heavier than
ordinary brands.

If you once try this brand you will have
no other.

A steady supply available throughout
the season.

Exclusive Handlers in Ontario

WHITE & CO., LTD.,
TORONTO

Wholesalers in Fancy Fruits

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants
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Bacon Looks Best in a "Riteshape'

AND so does butter, lard, fruit, fish—in fact most every food product
you sell in bulk looks its very best when served in a Riteshape. But it

not only looks better—it KEEPS better. No odor, no contamination,
no waste. And here's another thing—you can do up average quantities

—

such as half-pounds, pounds and two pounds all ready for serving quickly
when the rush comes. The Riteshape certainly does save your goods, your
time and your money besides giving yoi the best opportunity for tasty displays.

The Riteshape is made in all sizes from 1/2 lb. to 10 lbs. Each dish carefully
examined and warranted perfect.

WRITE FOR SAMPLES AND PRICES

The Victoria Paper & Twine Co., Limited
430 Wellington Street West, Toronto

Sole Canadian Wholesale Distributors for the manufacturers—THE OVAL WOOD DISH COMPANY. NEW YORK

The new macaroni

"Tasty Cuts"
Tasty cuts is delicious, superfine macaroni

cut in convenient lengths.

It comes in attractive cartons wrapped in

wax paper which keeps it fresh and crisp in

any chmate.

Made in our new modern plant and dried by
electrinty, it has a flavor all its own.

The contents of one package provide a de-

licious dish tor a family of five.

lOc. per package Retail

Get it froiTi your jobber or write direct

Dominion Macaroni Company Limited
Sales Office: HAMILTON - ONTARIO
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"DOUBLE CREAM"
CUSTARD is different to

ordinary Custard Powders.

Thousands of Dollars have been spent in

perfecting this delicious dessert, until to-

day, we are happy to say, it is so good,

so delicious and creamy, that it makes you
w^ant to begin dinner -with dessert instead

of Soup.

Made in a few minutes—a different way
for every day. (No eggs required.) Sim-

ply Milk and Sugar and the Double-Cream
Powder—Boil 10 Minutes—and it is ready
to serve.

Inexpensive and Economical, for when you
stop to think that a 20c Tin will make 6

Pints of Delicious Creamy Custard—then

what on earth will equal it for economy?

Made in four flavors

Vanilla Almond Lemon ----Standard

Packed in 6 oz. and 16 oz. Tins for store

trade and in 10 lb. Tins and 200 lb. Bar-

rels for Hotel, Mining Camp and Lum-
bering Trade.

It is grand value for the consumer and shows the
retailer a handsome profit.

NoHome Should Be Without It

SOLD BY THE BEST AND LEADING
WHOLESALE GROCERSFROM WINNIPEG

TO VANCOUVER.
Mail your order for 1 Case of 6 oz. Tins and 1 Case of

16 oz. Tins.

To THE HARRYHORNECCLimited,
TORONTO, OmRIO.

and mention the name of your Wholesale Grocer, and

you will receive shipment without delay.
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-BUYERS' MARKET GUIDE ^

Latest Editorial Market News

TEA POTS,
MIXING BOWLS
And other lines

of Rockins^ham
and Cane Ware.
Special price on
Orate lots.

The Toronto Pottery

Co., Limited

Toronto • Canada

We are now located in our new and
more apaciout warehouae at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'S
Beat Englith Malt Vinegar

QUALITY VINEGAR
Whit*. Cottell & Co., Cambcrwell, London, Enc.

Amenta

W. T. COLCLOUGH, Room 203-2S Scott St.

Toronto

8TR0YAN-DUNW00DY CO.
Confederation Life Baildinc

Winniper. Man.

OPPENHEIMER BROS., LTD.
VancouTcr, B. C.

BAIRD & CO., Merchants. St. John's, Nfl<L

Order from yonr Jobber today

"SOCLEAN"
the dustlesa sweepinf compound

SOCLEAN, LIMITED
Mannfacturers TORONTO, Ont.
Montreal Agents :—Vi«neault & MacGillivray

7 BonsecouFS St., Montreal, Que.
Ottawa Aeents :—W, R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shipperg of Seed and Table Potatoes.
DELAWARE8. IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
Th« "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

gether buyer and seller, an enables
them to do business though they may
be thousands of miles apart.

The "want ad." is the great force in

the small affairs and incidents of daily
life.

I

CALIFORNIA RAISIN

CROP SMALLER

The California Associ-

ated Raisin Company esti-

mates the 1921 crop of

raisins to be 127,805 tons,

which is nearly 48,000

tons short of last year.

Half is Thompson's (nat-

ural), 50,000 muscats, 13,-

250 sultanas and balance

other varieties. They re-

port big orders being filled

for Engleoid including

more than 1,200 tons of

Thompson's seedless last

month and 10,000 cases of

seeded package goods.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for palnta,

Jam, cocoa, spices, drue special-

ties and hoiuiehold utlllti*a.

ROSS CAN CO. LIMTTBD,
Bowmanyllle, Ont.

Advertising
Balloons

There is no surer way of
getting your message or
slogan right into the homes.
Effective yet inexpensive.
Trade marks, special de-
signs and any wording can
be imprinted.

247 St.Paul
St. West,
Montreal

Huumumij

SayYou Saw It In

Canadian Grocer,

It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

FOR SALE

yANCOUVER, B.C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-
ness. Can be sold as a going concern or each
separate. Apply Box 12iO, Canadian Grocer, 153
University Ave., Toronto., Ont.

CPECIAL
^ tickets.

SALE — SHOWCARDS. PRICE
M. Moorby, Newmarket. Ont.

AGENTS WANTED
JOHNSTON BAIRD & CO., PICKLE AND
J Sauce Manufacturers, Glasgow, Scotland, ex-
perienced in export packing, desire up-to-date
agents in the various provinces of Canada. State
experience and references

"^YANTED—BY A SALESMAN WITH ESTAB-
lished connection with wholesale and retail

grocery trade of Nova Scotia, one or two good
lines on commission basis. Only reputable hoi'scr
with a saleable proposition considered. Add es."

P. O. Box 112, Windsor, Nova Scotia.

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6
inches wide, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.
One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
.$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

I

POSITION WANTED
/-GROCER WHO SPENT SEVERAL YEAJIS BE-

hincl the counter wants position as clerk in
Toronto store or wholesale warehouse. Not
afraid of work and can give best of references.
Apply Box 130, Canadian Grocer, 353 University
Ave.. Toronto.

WANTED
VyANTED - ELECTRIC COFFEE MILL WITH

peanut butter attachment to buy at best

cash price. Engeland & Son, Milverton, Ontario.

How To Subscribe
Those desiring to subscribe to this paper may use form below. Mail to nearest office. The
offices are: 314 Carter Cotton Bldg., Vancouver; 901 Confederation Life Bldg., Winnipeg;
153 University Ave., Toronto; and Southam Bldg., 128 Bleury St., Montreal.

CANADIAN GROCER
MacLean Publishing Co.

Please enter my name as a subscriber to Canadian Grocer,
(four) dollars for 52 copies, one each week.

Name ,

Address

Cheque
Enclosed is Money Order for

(Write plainly)

(Write plainly)
Other subscription rates are: Great Britain, South Africa and West Indies, 168 a year; United States, $4.30 a year; other countries .$6

a year ; single copies, 25c., in advance.

Send for a Sample
Copy today !

We shall be pleased to

hear from you.

The careful opinions—backed by solid facts,—the accurate

news and the weekly market reports that appear in the

FINANCIAL POST are your sure guides to the knowledge that

means safety to your investments. THE FINANCIAL POST,
14J-153 UNIVERSITY AVE , TORONTO



CANADIAN GROCER

What the retailer d'splays attractively, he seMs. Your goods in his Christmas
window is one of the best advertisements you can get.

These Windows Create Business
MANUFACTURERS who can get their goods included

in the window display of a good dealer, do not have
to wait for the consumer to specify their products. Eighty
per cent, and more of the customers of the best Canadian
merchants, depend upon "the family grocer" to sell them
satisfactory foods. They buy the goods they can see, the

goods that are shown in the window and on the counter.

The Power of Suggestion Is a Big Factor In Getting
The Retailer's Co-operation

Show the merchant how your goods fit into his Christmas displays.

6,000 of the best grocers in Canada—readers of Canadian Grocer

—

will soon be making their greatest effort of the year. The clerks
particularly need your help. Give them this information in the
"Christmas Selling Issue" of December 2, coming out just at the
time they are planning the Christmas displays. There will be
practical articles in this issue on dressing windows, preparing
Christmas advertisements for the local paper, selling Christmas
goods, etc. It will be a splendid issue for your announcement.
Last form closes Tuesday, November 29

Canadian Grocer
Southam Bldg., 128 Bleury St., Montreal.
901 Confederation Life Bldg., Winnipeg.

153 University Avenue, Toronto.
Carter Cotton Bldg., Vancouver.
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lind it—30 years of successful scale-building

'^'Dayton Scales from tip to tip are constructed on tried and
mested scientific principles. Here are a feii) of the many
Ibni/usiOe features which explain why the Dayton is "The
Big Thing in a Million Stores": Ball-bearings; adjustable

yfeeti thermostat; overhead checkf intercff^ng^abh adoer-

iising signs.
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better scale could bj

|p would' be' building 'S,

the cost would be an aJ

m millio^n Dayton 't^mik
iyou why the highest price
pin the world is the cheapest
in the

^'^''^jijjjijlj|t|i|||ji|jji

IpThe imprdvemenr'' in"'

products, Made in Canada, i^

shown from figures of our Eh-
gineenng Departitients and otheti

jCost data to be 30 per cent inii

workmanship, materials and de-^

sign, in addition to the advah^
tages proceeding from Canadian
patents that make the Dayton
scale stand out with the features
unknown on any other scale in

the world.

HERE IS THE ANSWER—l?:^

sale figures of Dayton scales thi^

^ear to date, show a healthy m^
'Crease over last year notwith-^

standing the great change in

business conditions. This is

proof that the merchant realizes

where he gets the best value, for

after all, the prerogative is al-

vvavs in the buyers' hands

ACHINESG
OFFrCK and FACTOHY-^Hoyt^e ftj<<| i.q

'lUV 1'. CuliiMry. Ertmiinti.t)

I-I:,lif:.>,. St. .l<.hns, Nfld.
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Canadian Toy Dirigible—The Wonder Toy of the Year

!

Marvelous Christmas and All Year 'Round Seller

Size: 26" long
8" deep

Sells on Sight
Looks Like

a $5 Toy

MAKE QUICK, EASY PROFITS

IDEAL LINE FOR CHRISTMAS
T n* * 'kl Just inflate one, hang it up and watch them sell! Each dirigible is

1 Oy L/iri§lDl6S--- in an individual envelope (with simple directions for assembling)
ready to hand customer. No time lost in talking, selling or handing them
out. They take practically no room. Price $2 per dozen. (10% discount o.i

dealers' orders for one gross or more. See special offer.)

15c. & 25c. Transparent Envelope Packages— displaf stand L supplied
free with first order. These packages are splendid value, wonderful sellers
and repeaters. Price: 15c. size, $1.20 per dozen; 25c. size, $2 per dozen. ( lO'/r

discount on dealers' orders for one gross or more. See special offer.)

'^Mnlilran" rkficftnac Rnvoc ^^"^^^ Holiday packages retailing at 50c., 75c.,
ITlOniCan V^nriSiniaSDOXeS" and $1. (Price: $4, $6, and $8 per dozen. 10%

discount on dealers' orders for one gross or more. See special offer.) Each
box contains excellent value in assorted styles and sizes, including attractive
picture balloons, squawker and valve numbers. Every family will want sev-
eral boxes for Christmas and New Year's.

Mammntk T\t»rnraY\na Rnllnnn.— '"^'^tes to nearly fifty inches circumference.ammOm l^eCOraiing DailOOn— Has picture of Santa Claus and words "A
Merry Christmas" imprinted. Each in an individual Christmas envelope.
Price $2 per dozen. (10% discount on dealers' orders for one gross or more
See Special Offer.)

3% additional discount for cash with order. Regular terms Net 30 Days,

SPECIAL

INTRODUCTORY

OFFER

:

As X starter we will
supply a one gross open-
ing order assorted—Air-
ships, Envelope Pack-
ages, Christmas Boxes
and Mammoth Decorat-
ing Balloons—at 10%
discount. This offer ap-
plies only to first and
immediate orders, our
regular terms being 10'/,.

discount on orders for

one gross or more of
each item.

ROBERTSON & MURPHY LIMITED, 245 St. Paul St. West
MONTREAL.

REPRESENTATIVES:—F. D. Cockburn & Co., 149 Notre Dame Ave. E., Winnipeg Manitoba,
Saskatchewan and ATierta. Geo. Holden. Ltd., 929 Standard Bank Bldg.',

Vancouver, British Columbia.
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Reindeer Coffee
with Cream and Sugar

Here is a popular Borden product

that will prove a big seller this

winter. By simply adding boiling

water, a cup of the most delicious

coffee can be instantly made—no

sugar or cream is required because

they're both in the coffee. Does
away with the old-fashioned coffee

pot and percolator, and its great
convenience, wholesomeness and

economy have won great favor
with housewives everywhere.
Instantly appreciated by the thou-
sands who sampled it at the Cana-
dian National Exhibition.

Now is the time to feature it pro-
minently, and by suggesting its

handiness to every customer you
will find this big seller will reap
you splendid returns. Your jobber
sells it.

Each day sees its Popularity widening

MONTREAL ^JAz^lSonle^V Gx^Qmited Vancouver
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WAYAGAMACK
PURE KRAFT

A word about Wrapping
Paper and Bags

According to Shakespeare

*^The Apparel oft proclaims the Man'*

It is equally true that the appearance of a parcel often indicates the
standing of a merchant. An inferior quality of paper or paper bag
creates a bad impression amongst customers, especially if the parcel
should arrive at its destination in a damaged condition, which is

so often the case where inferior grades of wrapping paper and bags
are used.
The best is always the cheapest in the end. As a wrapping paper

Wayagamack Pure Kraft
is unrivalled. It is fifty per cent, stronger than -other qualities of paper and
bags of equal weight and consequently is cheaper. This can be easily proved
through practical demonstration by the wholesaler from whom you obtain your
supplies. There are, of course, imitations, therefore when ordering wrapping
paper, bags, envelopes, notion bags, etc., always insist on being supplied with

Wayagamack Pure Kraft
which means

Strength and Security

<i!^iiiiiiiiiitiiiiiiiiiiiiiimiiiiiumiiiiiiiiiiiiiimiiiiH^^^^ f/^
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Kkovah
OUR GOODWILL
and your g-oodwill are built up on giving

satisfaction. We will not endanger our

goodwill by supplying inferior goods. Will

you?

Xkovah"
CUSTAR D
Merits your attention. Your customers de-

mand the best.

MANUFACTURED BY

SUTCLIFFE & BINGHAM LTD.
Toronto, Ont. Manchester, Eng.

DISTRIBUTED IN CANADA BY

LANGLEY, HARRIS & COMPANY, LIMITED
Winnipeg TORONTO Montreal

From whom prices and particulars can be obtained
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Loads of Profit—
Practically every customer who enters your store is a prospect

for the sale of Imperial Royalite Coal Oil for at least one of its

many uses. That's why the Imperial tank wagon which stops

regularly at your door brings loads of profits.

It is the natural tendency for people to buy everything they

can at one store and more often than you think coal oil is the

staple that is the cause of a customer buying exclusively from you.

Stock Imperial Royalite Coal Oil and you take advantage of this

fact.

No coal oil you might handle will give the satisfaction that

Imperial Royalite does. It is the most economical, dependable
coal oil on the market. You cannot sell a better oil at any price

—

yet it is lower in cost than most others.

Imperial Branches and warehouses at convenient distributing

centres throughout Canada insure prompt delivery and ample
supplies at all times.

'Phone our nearest branch and ask to have the Imperial tank

wagon call.

IMPEt?IAL

IMPERIAL OIL LIMITED
Canadian Company—Canadian Capital

Canadian Workmen
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CLARK'S
PORK & BEANS

•Clark's

are well known to you, Mr. Grocer, and they

are also well known to your customers.

Their purity, reputation and economical

price make them

QUICK SELLERS

and this, coupled with a good margin,

makes them a very profitable line for you.

Look over the CLARK list mailed to you for

''Other Good Things."

MADE IN CANADA—
BY CANADIANS



CANADIAN GROCER—Advertising Section. December 2, 1921

What you want
is PROFITS and customer good will. That's why
you'll find it profitable to pvsh PALMOLIVE
SOAP.

Records will prove that PALMOLIVE is the best

selling toilet soap on the market. And they will

jirovc that it is the best satisfaction-buildier, for satis-

faction is the result of a sei-vice well rendered, and
PALMOLIVE SOAP is prized for its quality, as well

as its modest price.

Tt is only our tremendous volume of production

which makes possible the low price at which PALM-
^»LT"\^E SOAP is sold. Produced in small quantities

it iiii.ulit easily cost five times as much.

Its selling qualities are a combination of high
(jnality and sustained, intelligent selling effort.

We are inaking tlie same derive in Canada that bas

made this soap a hou.sehold necessity in the States.

Powerful, dominating, convincing advertising is

running in a sustained campaign in all important

newspapers in Canada. It is being advertised to

YOUR customers. This intensive newspaper ad-

vertising we support with beautiful magazine ad-

^•ertising, illiKstrated by the leading artists of the

countiT. And, in addition, we are using artistic

l>osters on billboards.

Everything that years of advertising experience

has taught us we are 'bringing to bear to build up
\ OUR sales.

PALMOLIVE SOAP is a toilet necessity which

gives satisfaction. Containing the finest olive and

palm oils it is a soothing, delightful and refreshing

necessity of the bath and toilet. Its rich, creamy,

abundant lather enters the pores and cleanses them

with healing effect. It is a soap so delicate, so effi-

cient that it is used in preference to soaps many times

more expensive.

There is PROFIT FOR YOU in pushing PALM-
OLIVE SOAP. Ask your wholesaler's salesman for

our special price list and learn how you can multiphj

profits by pushing this soap.

Ask any wholesale

grocer's salesman

!

THE PALMOLIVE COMPANY OF CANADA, Limited
Toronto, Ont.

Made in Canada

HI6
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Thirty delightful cups of coffee made in-

stantly for 30 cents.

It is the pure essence of Blue Mountain

coffee, English chicory, and Kola Nuts,

with a flavour all its own.

Your Wholesale Travellers
They know ALL about it.

"Kolacafe" is a winner where-ever

introduced. It shows a good pro-

fit to the Retailer. Order 1 dozen

from your Traveller and recom-

mend it to your friends. They will

like it and ask for more. It's good,

AND IT'S SCOTCH

Agent for Ontario:

George G. Yorke
WHOLESALE GROCERY BROKER

40 Adelaide St. West, -:- TORONTO

John Mackay & Co., Ltd.
Edinburgh Cupar Glasgow
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PANCAKES ARE NOW
BEING SERVED
The pancake season is now in full

swing and good corn syrup will be

much in demand. If you want to

insure faster sales and steady re-

peats it will pay you to sell

BEE HIVE
CORN SYRUP

«ttfl/^e
B«- ."0 »E

IO-a>j«I''o«5*'1 jg"

b\UWRLNCF STARCH C°..

CORN SYRUP
JOW TABLE USB

...the old established

Favorite

BEE HIVE SYRUP is known and pre-

ferred from coast to coast by quality

seekers. Its long established reputa-

tion for unusual flavor and high stand-

ard quality mak-es selling talk unneces-

sary. Just let your customers knov^ you

sell it. Many merchants find that a

pyramid display in their windows with

a card suggesting its many uses, such

as a spread for bread, for making Xmas

candy, for desserts, for consei-ving

sugar, etc., greatly stimulates sales.

Why not try it?

St. Lawrence Starch Co. Limited
PORT CREDIT, ONT.
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The New Navel Orange Crop

Will Help You Ring Them
Soon and Often

The latest reports on the new California Navel
Orange Crop indicate that there will be a liberal

supply of good fruit for all markets.

There will be an abundance of the medium
and small sizes—200's, 216's, 252's, 288's, 324's—the same sizes which have been plentiful this

past season. The quality is excellent.

Oranges yielded retailers a satisfactory profit

this past year when other lines sagged. This
year's big crop offers even greater opportunities.

There will be plenty of oranges, not only for
Christmas, but for the weeks before Christma*^

as well.

The greatest profits will come to merchants
who start their winter orange business early by
buying now and pushing oranges actively during
the weeks preceding Christmas. The oranges

you sell now will not only show you an immediate
profit, but they will stimulate the orange business

you will do at Christmas time—and later.

Some merchants, in the past, bought three boxes

of oranges for their Christmas trade and saved

those three boxes for Christmas.

Those same men by pushing oranges before

Christmas can sell a box a week in the three

weeks before Christmas and because they have
stimulated their orange business will probably

sell five boxes at Christmas.

They take a profit on eight boxes during the

Christmas period instead of three.

You can make this business profitable if you
want to. Just try pushing oranges, starting today,

and see the results for yourself.

Window Displays Will Help
Don't forget to use a supply of this cheerful, bright-colored

fruit in connection with your Christmas window displays.

A Christmas window would not be complete without oranges
and they will help increase your sales.

Ask us for the decorative display material which you will

ivant for your Christmas windows. Fill out the coupon
and send it at once so that we may send the material to you
in ample time.

California Fruit Growers Exchange
Dealer Service Department

Los Angeles, California

I

California Fruit Growers Exchange,
Los Angeles, California.

I
Send me the following material for my Christmas win-

dows. (Check the items you want.)

I Q Sunkist Q Sunkist Q Sunkist

I
String Card Set Cloth Banner

I
Name _

I
Address

I City Province
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Robertson's Marmalades
There are hosts of Retail Grocers throughout Canada, who for many years,

had been accustomed to order their supplies of

ROBERTSON'S MARMALADES
from their wholesale. The war came and the old reliable friend disappeared
for a time from the accustomed place on their shelves, but now

ROBERTSON'S MARMALADES
are coming back again to stay, and will ask the grocer for their old place on
the shelf which they used to occupy.

ROBERTSON'S MARMALADES
have three good friends, namely, the Wholesale Traveller, the Retail Grocer,

and the Public. Why? Because,

ROBERTSON'S MARMALADES
are in a class by themselves, always reliable, they move rapidly from off the

grocer's shelf and are carried off in the hands of discerning and satisfied cus-

tomers.

All Marmalades packed by

MessrsJAMES ROBERTSON & SONS,
LIMITED,

PRESERVE MANUFACTURERS,
PAISLEY, - SCOTLAND

will be on sale from the Atlantic to the Pacific as formerly.

SELLING AGENTS:
L. A. MacNab & Co., The Smith Brokerage Co.,

City Club Buildings, St. John, N.B.

St. Johns, Nfld.

^ T A* u 11 p /- J. W. Gorham & Co.,
C. L. Marshall & Co., '

.

Gooderham Building, Simpson Building,

Front St., Toronto. Halifax.

C. & J. Jones, Winnipeg, Western Agents, including B.C.
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Many "live" grocers are making big

"DOUBLE PROFITS" with this display

Put this attractive "Anchor Opener" Display

Carton in your windows or on your counters and
surround it by an effective group of "Anchor
Sealed" Products. A display like this will not

only speed up your sales of Anchor Sealed

goods, but will also sell many boxes of these

handy, ingenious openers, on each of which is

a profit of 50%. Repeat sales and reports from

grocers all over Canada show that Anchor
Openers are filling a long felt want since they

quickly remove Anchor Caps without fuss, muss

or trouble.

Fill out coupon at once and get up a similar

display. Other grocers are getting these big

"double profits." Why not you?

Anchor Cap & Closure Corporation
275 Wallace Ave., Toronto.

Anchor openers are packed in

handsome display cartons each
containing three dozen openers in

individual containers. These car-
tons cost you $1.20 net and you
sell each opener for 5c which gives
you a profit of 60c on each carton.

gMAIL THIS TO-DAYia

Anchor Cap & Closure Corporation
275 Wallace Ave., Toronto

Enclosed find (P.O.) (money order)

for $

for which (express) (mail) me
cartons of Anchor Openers.

NAME

ADDRESS
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WESTERN CANADA

FRANK H. WILEY
Mfra.' Arcnt and Importer

GROCERIES and CHEMICALS
Salesmen covering Manitoba, Saskatchewan,

Alberta and British Columbia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufra.' Agents aMd Gr:je*ry Brokers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

FARLEY MYERS LTD.
Manufacturers Agents'

and
Commission Brokers

57 Victoria Street

Winnipeg - Manitoba

DONALDSON PHILLIPS AGENCIES LTD.
744 Hastings West. VANCOUVER Cable Address "LIVEWIRE'

MERCHANDISE BROKERS, IMPORTERS, EXPORTERS
Canned Salmon, Nuts, Dates, Seeds, Cocoa-butter, Cereals etc.

S. G. FREEZE
Manufacturers' Agent & Mercha ndise Broker

Agencies solicited

Satisfactory representation guaranteed

806 Herald Bldg., Calgary, Alberta

Stroyan-Dunwoody Co.
WhdeMle Brokers and G)nimission Agents

Confederation Life BIdg. - Winnipeg
Sarric* coupUd with RsUabiJitj brings Results

We want your business. Write us.

The advertiser would
like to know where you
saw his ad.—tell him.

DONALD H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service v^e mean we
give our principal's account

preferred attention in every

respect ; we have a sales organ-

ization second to none; ex-

ceptional warehouse accom-

modation at all points, along
with the financial responsi-

bility which means much to

the manufacturer who wants
some guarantee of stability

from their representatives.

THE NATIONAL BROKERS
HEAD OFFICE:

WINNIPEG, MAN.
Branches: REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER, MONTREAL.

Also Saracen's Head, Snowhill, LONDON, E.C. 1, England.
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WESTERN CANADA

H.P.PENNOCK&C0.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£AP WINNIPEC orna ALBERTA
WESTERN ONT.

WILLIAMS STORAGE LIMITED
W. R. WILLIAMS, PRESIDENT AND MANAGER

The Larg-est Storag-e, Distributing and Forwarding-

House in Western Canada
Concrete and Steam-Heated Warehouses - Excellent Track Facilities

LOW INSURANCE

"SERVICE" is Our Motto WINNIPEG

Watson & Truesdale, Winnipeg
have live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for you. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
•STORAGE
[)ISTRIBU-

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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WESTERN CANADA

Ship Your Goods to the Well Known Firm of H.

L. Perry Co., Limited, Storage (Free and Bond.)

Distributing and Assembling

of Pool Cars Our Specialty

COMMISSION DEPARTMENT

Coupled with the above service, we have a
Commission Department with a competent staff,

operating throughout the entire West.

This department will execute any buying or
selling commissions for you.

This Combination of Departments offers a
service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

HAN
made.PRODUCT

Lqj D
I
THE ULTIMATE MACARONI PRODUCT

MADE IN CANADA BV
THECOLUMBIA MACARONI CO.tL'
LETHBRIDGE ALBERTA
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris&Co.,Ltd.
Manufacturers* Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

w. G. PATRICK & GO.
LIMITED

Manufacturers' Agents
and Importers

51-53 Wellington St. W., Toronto |

Halifax, N.S. : WinniD«g, Man.

Frosty Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satiafaetory K*t>rf*ntaHon Guaranteed

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.
London Eng.

The largest and oldest Wholesale Grocers
in the Empire.

R. C. Blackburn & Co.
MANUFACTURERS' AGENTS AND

MERCHANDISE BROKERS

60 Front St. West
TORONTO

SCOTT & THOMAS
Manufacturers' Agent*

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

We Cover Western Ont, Thoroughly

Now representing Sainsbury Bros ; J. H.
Wethey, Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

J.R. Wilson & Company
BROKERS

EXPORTERS IMPORTERS

Dried Fruits—Food Products

27 Wellington Street, East

TORONTO, CANADA

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrati" what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-Brereton Go. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

I

Standard Goods Win Abiding Trade

Cottain Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I
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EASTERN CANADA

TELEPHONE MAIN 7143 1

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& Exportateurs & Exporters
Poig et Feves Pea« and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING. MONTREAL

GEO. D. LACHAINE
Manufacturers' Agent and Commission Broker

Representing:

The Dominion Molasses Co., Ltd.. Halifax, N.S.
H. R. Silver Ltd., Halifax, N. S.

Jos. Dufresne. Biscuits, Chocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

18 Dalhousle Street. QUEBEC.

TIPPET & CO., LIMITED
Imp)orters and

Manufacturers' Agents
8 PLACE ROYALE, MONTREAL.

Established 1876

Telephone Main 1581.

ADSCO PRODUCTS CO.
Covering: Quebec Province, 15 travellers.

Are in a position to market Food Products.
If you are recjuiring distribution get in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL
Telephone Main 3726.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

^mas

OU can greatly increase your Xmas business by
taking orders for our Xmas puddings. We will gladly

send you a sample pudding from which you may make
sales. Our pudding is the finest made in Canada and
is sure to please your most particular customer. Write
us at once for our price list, order forms and advertising,

advertising.

m. 4W.^ C^. ^irb
180 LEGAUCHETIERE ST. E. MONTREAL

OAKEY'S
''WELLINGTON?'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery. Black Lead. Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agent*:

F. Manley. 147 Bannatyne Ave. Elast,

Winnipeg

Sanlcey and Mason. 839 Beatty Street

Vancouver

WALTER WOODS
LIMITED

BROOMS, BRUSHES, BASKETS,
WOODENWARE, WILLOW WARE,

GROCER SPECIALTIES

HAMILTON WINNIPEG
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And Tom Smith
Sells Good Pdint!

He was a bit surprised

at first to find Paint
and Varnish display-

ed in Tom Smith's

General Store. But
M^hen he discovered
that Smith could meet
eveiy requirement in

this direction with
such a reliable line as

Elastica he just natur-

ally decided to give

Smith his paint cus-

tom in addition to his

regular trade.

Here is extra business, for

every General Merchant

—

good money-making extra sales and profits to be had with little effort.

Your customers buy in your store. Why not get their paint and varnish
business also? Logically it is yours and it will be yours if you stock
Elastica.

The*^ Complete Line of Paints and Varnishes
Way we show you the possibilities of Elastica as part of your regular

stock in trade? Detailed information will be mailed you promptly

on receipt of post card request.

"Save the surface ancf
save all ^,-^^vzyou ic^

Montreal Winnipeg TORONTO Vancouver
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1921 DRIED FRUITS
LAST CALL

!

More than ever it is important that you should not miss a single sale, because
of lack of stock. The size of your order does not matter, we will send along your
requirements, large or small, without delay.

We have a most complete stock of Dried Fruits and Nuts, priced moderately
for the 1921 Crop, and we suggest that you get in touch with us immediately.
Remember the Dried Fruit Market is on the upturn.

WE OFFER
1921 CROP OF DRIED FRUITS

Currants Muscatels
California :! downs Loose. 2n-Lb. Boxes. California 4 Crowns

Fine Fihatras Loose, cases 80 lbs. Choice Filiatras oO- Looso. 2.i-Lb. Boxes. Malaga S Crowns Loose. 22-lb. Boxes
16-oz. Pkgs.

Seeded
Table Raisins
Counte.ss. Boxes. 20-1-Lb. Bundles ; Duchess, Boxes, 20-1-Lb.

Sun Maid Sft-l.-i-Oz. Pkgs. White Ribbon 48-11-Oz. Pkgs. Bundles. Duchess Boxes. S'.-Lb^ Loose Princess Boxes, 22-U).
Loose. Empress Boxes. 20-1-Lb. Bundles. Windsor Boxes, 2€-

Seedless
Thompson's Locse. 2.5-Lb. Boxes

Sultanas
Turkish Fancy .'> Crowns 36-15-Oz. Pkgs. Turkish Loose 5

Crowns 30-1'b. boxes. All sizes from MO 40 to 90-lOf). in 2.5-Lb. Boxes.

1-Lb. Bundles.

Prunes 1920 Oregons
:il) 40-40/.i(»-.')(t 60 in 25-IA. Boxes. Very sound.at a special

valuiv

Prunes 1921 Californias

FIGS
Smyrna, 4 Crowns, 40-Lb. Boxes ; Smyrna 6 Crowns,

10-Lb. Boxes, Spanish Matts, 28-Lb. Boxes.

PEELS DATES
_ . ,,^Tl. Dromedary 1920, .36-10-Oz. c-s. Ex-

Citron, Orange^ Lemon, 10-Lb. ^^^^-^^ ^^^O. 36-10 Oz. c-s.
Bxs. Wagstaff Cut Mixed, 36-1-Lb.
Packages. Morton's 240-V2Lb. Pkgs.

NUTS
EVAPORATED

FRUITS
Apples, Standard 25-Lb. and .50-Lb.

cases. Apricots Choice 1921, 25-Lb.
Whole: Moyette, Marbot, Tarra- Bxs. Apricots, Std. 1921, 25-Lb.
gona, Sicily Filberts, Pecans, Bra- Bxs. Peaches, Choice 1920, 25-Lb.
dls. Peanuts, in lOO-lb. Bags. Boxes.

BUY AT PRESENT LEVELS
WRITE FOR QUOTATIONS TODAY

Laporte, Martin Limitee
Wholesale Groceries, Provisions and Manufacturers

Grocery Dept. Warehouse and Cold Storage

:

Provision Dept.

:

584 St. Paul St. West. 25-29 William Street 173 St. Paul St. East.

Telephone, "Main 3766" Telegraph "Laporte"
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For next summer's business you will need an economical, efficient and attract ve refrigerator—in fact,
you need a Eureka Refrigerator!

Can you do better than to install a Eureka Refrigerator?
Ask your friends who have a Eureka! They will tell you how good it is; how their waste is more than

cut :"'n two; how their ice bill is the smallest possible; how the Eureka stands up and gives the most
satisfaction—and too, the Service they get from the Eureka Refrigerator Co., Ltd.

These are all real reasons why you, too, should have a Eureka Refrigerator in your store.

There is none better! We would like to prove this to your satisfaction in your store.

Write for free illustrated literature and prices.

We would ask you to remember our usual spring rush and place your order before it—and you will get
real Service.

Eureka Refrigerator Co. Limited
HEAD OFFICE AND FACTORY - OWEN SOUND, ONT.

STICKNEY & POOR'S
RAPID COOKING

TAPIOCA
A Healthful, Nutritious Food that

your customers will buy readily.

Put up in attractive

one-pound packages.

RAPID COOKING,
EASILY PREPARED
Suggest it to your

customers.

Your co-operating

servant,

"MUSTARDPOT"

HllliillSIIIEIGieiililSlliiifElililililglBieiBiliSillgliiilieiliyi

I ^^Saxonia Brand Fruits" I

' •UARAWTn.tr W*""

S

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices . Seasonings

«

Selected

CutMixed

S Packed in half and'one-pound packages. s
DIIUI

* W WHH

S PRESERVERS OFJ E

™ Candied, Glace, CrystaUized and Drained, Citron, SS

5 Lemon, and Orange Peels, Pineapple, Ginger, Assorted «
5 Fruits, Bigarreaux Cherries, Maraschino Cherries, etc.

jj
S '"'*

I Saxonia Fruit Preserving Co., Ltd. |
S Factory »

S First Avenue and Ernest St., Montreal, Que. S
S

una
JI2

S Sole Agents for Canada jn

lijilil

The John T. McBride Co., Limited S
IIS 189 St. James Street, Montreal, Canada EI
SI -
E! !5

»'^lililllil§lilililiiililSiSI§lilililSlilSlilililiiBlliililiiaigin]l!

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Winter Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg. Regina. Saskatoon,
Calgary and Edmonton: Oppenheimer Bros.. Limited, Vancouver, B.C.; S. H. P. Mackenzie
& Co., 95 King St. E., Toronto, Can. ; J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

CAWAD/
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I
T will pay you to have a good supply of the

big orange-wrapped boxes of

WESTON'S
ASSORTED

CHOCOLATE BISCUITS

WESTON'S
Profitable Xmas

Biscuit

Specialties

Noah's Ark—Every kiddie

will want a box of biscuit

animals.

Bonny Shortbread — No
Xmas. is complete without

the real Scotch Shortbread

—Weston's is supreme.

Also

WESTON'S Ruffles

and Many Other

For Your Xmas Trade

Something entirely new in biscuit confection-

ery. In the carefully packed pound boxes you

will find the new

KREEMY AND FRUITIE
CHOCOLATES

CHOCOLATE MACAROONS

CHOCOLATE MARSHMALLOWS and

CHOCOLATE SHORTBREAD

GEORGE WESTON LIMITED
131 PETER STREET, TORONTO

If you have not seen Weston's fine Xmas lines, write us for full
particulars. It will pay you.

. . . ''The Taste Will Tell" . . .
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NEARLY A THIRD OF A MILLION IN ONE WEEK
*' For week ending November 19th, the sales were 312,866 pounds of

"SALADA," or 39,156 pounds more than in the whole year of 1896.

Many times during this year we have done more business in a single

week than we did in the entire fifth year that "SALADA" was before

the public.

^j During the last three years the tremendous increase in the consumption
of "SALADA" tea has made many people realize that the reward for

quality and real service to the public is always just.

"You don't need to sell SALADA, it sells itself."

II

SALADA
II

TORONTO
MONTREAL
WINNIPEG
VANCOUVER

''The tea with the guarantee.
ty

NEW YORK
BOSTON
DETROIT
CHICAGO

c i^HARRlSONS AND CROSFIELD, LTD.
{Li/d IMPORTERS OF EASTERN PRODUCE

Coristine BIdg.
Import Dept. Montreal

Telephone Main 6959

Head Office

London, Eng.

Branches

Colombo
Calcutta

Calicut

Cochin

Tangier

Foochow
Singapore

Penang
Kuantan
Jesselton

Sandakan
Melbourne
Sydney

Brisbane

Adelaide

Perth

Wellington

Auckland

Dunedin
Christchurch

Allied

Companies

New York
Philadelphia

San Francisco

Shanghai
Hankow

Quilon

Batavia

Bandoeng
Tangjong
Baley

Kuala Lumpur
Medon
Kobe

IMPORTATIONS

Enquiries Solicited

FOR
PEPPERS

ALL KINDS OF SPICES

TAPIOCAS
SAGOS

MILD COFFEES
COCOAS

Desiccated COCOANUT
Etc.
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DWIGHrS

/__ BICARBONATE -Baking sodA

Still the Strongest and Best

—and the Leading Seller

In grandmother's day the thrifty housewife preferred

Cow Brand Baking Soda because its greatest strength

made it more economical and more efficient. To-day this

old established favorite is still the strongest and best and
its sales records indicate that most women know it.

CHURCH & DWIGHT, LTD., Montreal
I

If so, that shows that you are a live dealer; if not, get in

line and keep up with the times.

You don't have to push these goods, just put a can of

CREAM OF MALT and HOPS where your customers can

see it.

Next time your wholesale grocer calls, ask him about
CREAM OF MALT and HOPS, if he cannot supply you
write us direct.

Canadian Malt Extract Co.
16 Pearl St., Toronto, Ont.

FOR STOVCS
SHEET IRON AND
STOVE PIPES

GUARANTEED
NO ^^loo^r

Mr. Grocer,

—

All stoves are bound to have

grease spilled on them, so

why not recommend a polish

that will cut this grease as

well as give a high lasting

lustre?

Nonsuch Liquid Stove Dress-

ing will do it.

Order a case from your

wholesaler to-day.

"MADE IN CANADA"
By

The Nonsuch Mfg. Co., Ltd.

TORONTO

Selling Agents for Manitoba,

SaskatAewan and Alberta

:

STROYAN, DUNWOODY CO..

Confederation Life BIdgr.,

Winnipeg.

Agents for British Columbia

:

QUELCH & STERLING
Vancouver, B. C.

7 Direct Lines Out of Stratford
Make It the Quickest Sliipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298, Residence 310. Shipping Room 256. Nighl Call 897.

James Lloyd & Son box no. 266 Stratford, Ont.
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Red Rose for Economy
In these times when thrift is so important a factor— answer your customer's request for an economical tea
by recommending Red Rose.

After all, tea, from her point of view, costs her so much per cup. Red Rose with the rich strength of Assam tea
makes 250 cups of full flavored tea to the pound—more cups than ordinary tea makes, and each cup cheaper in
the end.

Will it not pay you to emphasize Red Rose and build up a solid trade that will help all your other lines!
Order a case NOW.

T. H. Estabrooks Co., Limited
Montreal, P.Q.
St. John, N.B.

TORONTO,
ONT.

Winnipeg, Man.
Calgary, Alta.

Get our prices before you order

XMAS CONFECTIONERY

Xmas Stockings to retail

at 5c to $2.50. See our

Lucky Tubs and Doll

Sticks at from 5c to 15c

each retail. These are

the greatest repeaters we
ever offered.

MR. JOBBER AND MR.
RETAILER—WRITE US

FOR PRICES.

CHAS. LAUDER CO.
Wholesale Confectioners

TORONTO

Guaranteed Plump, Clean and

Uniform Throughout

—

1 "H'i !:;'//# i
H

111

VI^ATERLOO BROOM
AND BRUSH COM-

PANY'S high grade brooms

are made under the super-

vision of a broom expert of

40 years' experience. They

are made from carefully

selected broom corn and

are guaranteed plump,

clean and uniform through-

out.

Unlike ordinary brooms

they never lop over but re-

tain their shape to the last

thread and give longer ser-

vice. We protect our pat-

rons against advance or de-

cline in prices and absolute-

ly refuse to sell to any
pedlars. Write for quota-

tions. Special attention to

mail orders.

Waterloo Broom & Brush Company,
Limited

PHONE 286 WATERLOO, ONT.
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The two fastest selling

and most profitable mustards

COLMAN'S KEEN'S

It always pays to sell old estab-
lished quality products like Col-
man's and Keen's Mustards.
Through their greater strength
and absolute purity these two
high grade mustards have
forged to the front and have
steadily maintained an out-
standing leadership both in

quality and sales. Order now
for Christmas trade.

COLMAN-KEEN (Canada) Ltd.

520 KING ST. W., TORONTO

A Delicioxi9 Corvfection

pipped in ^
Vine^t Chocolate

Bodley'a Chocolate Walnut Kiss
Bodley'a Chocolate Marshmallow Bar
Bodley'a Chocolate Lunch
Bodley'M Fruit Cake Bar
Bodley'9 Chocolate Smacks

OODLEY'S fine new chocolate creations
are delig:htfully different confections

that will prove mighty popular and profit-
able sellers for your Xmas candy depart-
ment. Our price list will interest you.

C. J. BODLEY, LIMITED Toronto
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Cost Of Labor Is The Biggest Factor In

Maintaining The Prices Of Biscuits

In 1914 Biscuit Manufacturers Were Working on a Scale of

50 Hours per Week, and Since 1918 the Hours Have Been
Reduced to 44 Hours Per Week—Freight and Cartage too Have

More Than Doubled Since 1914

T HE following letter was recently

received from a subscriber in

Western Ontario.

Editor Canadian Grocer:

—

We enclose three invoices from
-for your perusal and return. We

would be glad to have your unbiased
opinion in regard to the present prices

on sodas and sweet biscuits with the
comparison of the price of flour in

the years 1914, 1916 and 1921, allow-

ing for an extra expense the whole-
saler may have to offer.

This, we are sure, if taken up in

your paper thoroughly should make
every retailer in the country feel that

he is being charged far too much for

this line of goods.

Your kind attention will oblige
Yours very truly

T.H.C.

Labor Costs Hold Prices Up

In discussing this question with a large
biscuit manufacturer, Canadian Grocer
was informed that the biggest factor in

keeping biscuits at the present basis of

values is the cost of labor. He claimed

that since 1914, the cost of labor had
as a matter of fact increased 100
per cent. This increase is made up of

higher wages and shortened hours of
production. In 1914 biscuit manufac-
turers were working on a scale of 50

hours per week and since 1918 the hours
have been reduced to 44 hours per week.
Another factor is the cost of transport-

ation. Freight and cartage have more
than doubled since the year 1914.

"In the matter of ingredients," stated

the manufacturer, "it seems that just as

soon as there is a reduction in the price

of flour, everyone thinks that there

should also be a reduction in the price

of biscuits. People appear to overlook

the fact that flour is only one item.

Butter, fruits sugar and jams although

down considerably from the peak prices,

are still about double the 1914 prices.

Take Thompson's raisins for instance.

In 1914 we bought them at around six

COMPARATIVE PRICES OF BISCUITS 1914-1921.

The peak prices on soda and sweet biscuits was reached in March

1920. Since that date there have been three reductions, totalling two

cents per pound on sodas and two to four cents per pound on sweet

biscuits. The total increase in the price of biscuits, taking seven of

the principal sellers, from 1914 to 1920 was 126 2-3 per cent, while

the decline since then was 10.29 per cent. Following is the range:

1914 1915 1920 1921

Sodas 07 08 17 15

Arrowroot 14 15 32 28

Sandw ch 14 1/2 151/2 33 29

Marshmallow 13 ¥2 14 1/2 33 30

Ginger Snaps 12 1/2 131/2 28 25

Cocoanut Bars 13 % 14 % 31 28

Tea 15 16 30 28

cents a pound, while this year we are

paying 22 cents. We were buying sugar

in 1914 around $4 per hundred.- The

lowest price we have paid this year was
$7.50, and that only recently. I can-

not see why merchants, and the public

in general can expect biscuits to be as

iow as in 1914. We have made reduc-

tions, and in a'.l probability, there will

be further reductions about the tend

of the year. But as long as wages are

at present levels, and for our own part

we are not making any effort to reduce

them, prices cannot be expected to be as

low as they were seven or eight years

ago."

Three Cents in Three Years

Turning up records, this manufactur-

er showed Canadian Grocer that from

the years 1911 to 1915, prices of bis-

cuits were maintained, and in March

of 1915, there was an increase of ap-

proximately one cent per pound. In

1917 and 1918 another cent a pound was

added in each year, making three cents

per pound increase in the three years.

From the beginning of 1918 until the

peak prices were reached in March 1920,

increases amounted to approximately

six cents on soda biscuits, and 12 V^

cents on other regular lines of sweet
biscuits. The peak prices were main-
tained from March 1920 until January
1921 when a reduction was announced.
Another reduction was made in May
and ' another in October, the reductions
since the peak prices being two cents

on soda biscuits, four cents on arrow-
root and three to four cents on other

lines.

In contiiparing the two taibles which
accompany this article, we find that bis-

cuits have been keeping pace wibh the

rising cost of maiterials, labor and trans-

portation for the years 1914 to 1920,

as shown by the figures. On the other

hand, however, the decrease in the cost

of manufacturing from the peak price is

43 per cent., while the decrease in the

price of biscuits has only been 10 per

cent. On tihe surface this is apparently

(Contiued on page 26)
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"Wholesalers Should Discourage Starting

of Untrained Men in the Grocery Trade"

John MacDonald, Grocer in Vancouver, B.C.,

Declares That in the Interests of Their Own Busi-

ness, the Wholesaler Should See the Folly of an

Untrained, Inexperienced Man Entering the Trade

VANCOUVER, B. C, Nov. 28. —
"The wholesalers depend on the

medium sized grocer for the bulk

of their business," says John MacDon-

ald, at Main Street and 21st Avenue,

Vancouver. "It surely should be to the

wholesalers' advantage to keep their

customers in a healthy business condi-

tion," said Mr. MacDonald. "Those

stores, which through the ignorance of

their management are selling groceries

at prices that do not repay the cost of

doing business, cannot continue to pay

their bills. It is not sufficient for the

jobber to feel that it is a merchant's

own business if he wants to run himself

into the sheriff's hands.

Can Sell Below a Safe Level

"No merchant, nor number of mer-

chants can so conduct their business as

to lower the selling prices of goods be-

low the safe level, and injure only them-

selves. If persisted in, this practice of

suicidical price competition will put all

the jobbers' customers, all the whole-

salers debtors into a state little better

than insolvency. The grocer cannot

continue to give service, which costs

money to give, unless he collects from

the public the cost of providing such

service.

Indifference of Wholesalers

"I cannot see what the wholesalers

are thinking about, to view with indif-

ference the symptoms of a deadly mal-

ady among their customers, in the fond

belief that the health of their own busi-

nesses is not endangered. At the risk

of annoying some people with a refer-

ence to "how it is done in the Old Coun-

try," said Mr. McDonald with a smile,

"I would just say that if a retailer in

Scotland or England was observed to

be selling his goods at a price that did

not include his direct and indirect cost,

his wholesaler would promptly investi-

gate. First he would take the price cut-

ting as an evidence that 'all was not

well" with the merchant, and investigate

his financial condition. Then he would

probably take steps to have the busi-

ness liquidated with the least disturb-

ance possible to business in general, if

found not able to carry on. On the

other hand, if the business was sound,

he would absolutely forbid the contin-

uance of the price slaughter, on pain

of severance of credit relations if con-

tinued. Nor would any other whole-

saler seize the occasion to curry favor

with the retailer so oflFending.

Jobbers Somewhat To Blame

"Though I suppose it is more than
frail human nature can stand to see

someone with cash in his hand eager to

start into the grocery business—and not
encourage him to spend it, I certainly

cannot absolve the jobbers from all

blame in having helped to create the

condition that exists today.

"In the interests of their own good
business, in the interests of their cus-

tomers, in the interests of the commun-

ity as a whole it should be feasible for

the wholesalers to take a stand on this

question. Surely men of the calibre of

the executives in the wholesale houses

could see past the actual cash savings

of an untrained entrant into the grocery

business—see more than the cash sale

of an initial stock, and consider the wel-

fare of their customers as a whole.

Make Careful Enquiry

"A few careful inquiries would soon

determine whether the customers had
the knowledge of merchandising that

would not be alltruism. It would be

better hard-headed business than the

present unctuous eagerness to take the

money of each and every misfit—every

potential irritant and failure that as-

pires to the easy life of a retail grocer.

"The false doctrine that small losses

are not fatal if you can roll them up in-

to a big total seems to be attracting an
increasing nuonber of disciples. It is

in the best interests of wholesalers as

well as retailers that a healthier condi-

tion of retailing be brought about as

speedily as possible," said Mr. Mac-
Donald in conclusion.

Cost of Labor Is the Biggest Factor

Continued from page 25

quite a spread between the decrease in

the cost of manufacturing and the de-

crease in the price of biscuits.

"The reason for this difference," stat-

ed a manufacturer, "is that these com-
parison prices are for the present day,

while the fact is, we make our purchases
practically six months ahead, so that

toiJay bisicuits are being manufactured
from material purchased at considerably

higher prices than the same material

can be bought at today. We are using

flour, for instance, that cost us nearly

$3 per barrel higher than the present

price; the same applies to molasses
and sugar."

It is perhaps natural that merchants
should expect more reductions when
they see prices of some of the ingre-
dients, decline, but the information given
below on labor and transportaton costs

presents a side of the probLrm that must
also be taken into consideration. Opin-
ions from other merchants are inv.tcd.

Comparative Cost of Manufacturing Biscuits 1914-1921

Taking nine of the principal ingredients that go into the making of

soda and sv/eet biscuits, together with the cost of labor and transporta-

tion, the increase in the cost of materials and manufacturing from the

year 1914 to the peak prices in 1920 was approximately 127 per cent.,

while the deci'ea?e from the peak price during the past year was 43 per

cent.

Following arc the comparative costs on Oct. 30 of each year:—
1914 1920 1921

Flour per bbl 6.70 13.00 7.80
Suo-ar per cwt 7.11 17.90 8.00

Butter per lb 0.27 0.53 0.38

Lard per lb 0.12 0.31 0.16y2

Raisins per lb 0.08 0.24 0.21

Currants per lb 0.08 0.22 0.14

Jam, Bakers, ner lb 0.07V2 0.20y2 O.lGVz

Eggs, No. 1, per doz 0.29 0.65 0.46

Molasses, Barbadoes, gal 0.36 1.35 0.71

Labor
Girls, av., per hour 0.14^/2 0.35 0.35

Boys, av.. per hour ClOVz 0.271/2 0.27V2

Bakers, av., per hour 0.31 0.70y2 O.7OV2

Laborers, av., per hour 0.20 0.48 0.48

Freight and Cartage av., approx 0.66 1.35 1.35
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Lines That Mean A Quick
Sale At Christmas

"People Are in a Frame of Mind to Buy at the Merchant's Sug-
gestion at This Season," Says G. 0. Werrett, Simcoe, Ont.—"All

That Is Necessary Is to Show the Goods"

THE CHRISTMAS season is the
grocer's opportunity to increase
his turnover more than at any

other time of the whole year, according
to G. 0. Werrett of Simcoe, Ont. "Peo-
ple are in a frame of mind to buy at
this time and selling requires less ef-

forts than is usually the case," he re-

marked. "All that is necessary is to

show them the goods. It is a festive

occasion and the consumption of food
plays a big and important part in a fit-

ting celebration of the same. The cus-
tomer is open for suggestions. She
comes into the store with an open mind,
looking to her grocer to help in her
selection of those delicacies that will

give her Christmas dinner or supper
just that little mark of distinction that

the housewife so much likes to achieve.

Specialities Show Best Profit

"The specialities are the lines that
will show the grocer the bigge;t profit

during the Christmas buying period.

The grocer will find them well worth
while and easier to turn over in the

fortnight before Christmas, than, as I

have said before, any other time. Of
course from the first of December on, I

am selling lines such ai; the raisins and
currants, peels and such like for the

Christmas cake and pudding. But for a

week or ten days prior to the holiday it-

self is the time to "push" the so called

.'pecialities. Poeple are in a spending
mood, as it were, and what seems to

them too high priced foods ordinarily,

the price is not the all important con-

si(ieration at Christmas. Quality is the

big- factor and quality will sell every
time, and in most instances, irre.^pective

of the price "

Effective Selling Talks

Mr. Werrett sells goods all the time.

He not only makes attractive window
displays but he also shows the goods on
the counter, introdu^inT an' •-"commend-

ing them with effective selling talks.

He finds that during the Christmas
shopping, such lines as candied pine-
apple, candied cherries and candied
pears are big sellers. "Last Christ-
mas we sold a very fair amount of these
high-grade delicacies, and largely be-

cause we suggested them to our trade
when placing their regular orders," Mr.
Werrett remarked to a Canadian Grocer
representative.

A feature of Mr. Werrett's trade at all

times is the attention he pays to the
sale of specialities. It is his aim to

carry only goods of reputable quality,

goods perhaps that have to sell at a

little higher price, but which in the long

run, it pays to stock. "If people are

pleased with the article, they will want
it again," Mr. Werrett added, "and so

assuring oneself of the quality first, the

merchant is really building foi' future

business, instead of merely for the time

being. He is making for his store a

(Continued on page 31)

Illustrating the Chi-istmas window display of Jenkins and Son, Charlottetotvn, P.E.I. Santa Claus
stockings, Christmas crackers, fruit, bottles of wine and fancy boxes of chocolates attractively ar-

ranged make this display a genuine trade bringer.
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Showing Christmas

Merchandise To
Best Advantage

^
WHILi) perhaps the style <f

Ohristmas window dressing has

somewhat changed) during the

past twentynfivc years or so, the fact

still remains, however that groceiry

store windoiws during tha Yuletide

season are generally accepted as

the main attraction in the shoppini^

dis'lrict. It makes no difference

whether that shopping district is

the main street of a town of a few thou-

sand population, a bunch of two > r three

stores at seme cross roads oi- the buzz-

ing centre of a metropolitan city, there

is something about a display of candies,

nuts, raisins, figs and other dainties,

gathered together from the four comers

of the earth, that has an attraction that

cannot be compared with any other line

of merchandise.

Twenty or thirty years ago, a friendly

rivalry, flavored with much enthusiasm;

existed between the merchants of nearly

every town, to see who would have tho

most attractive dispky in the.r w=.-.ul>w

during the Christmas season. Some of

these displays were marvels of artistic

ability when one is to think of the lim-

ited goods they bad to work with in com-

parison wi,h the vast array of present

day meiichan'dise, comprising fancy

(packages of every description and the

large assortment of ready made decor-

ations that can be purchased for a small

sum.

Handled In Bulk Form

Some of the older merchants in the

business, recall the tinne when practical-

ly all Christmas fruits were handled in

bulk form. There were no package rais-

ins, dates or currants. Curran:';s arrived

at the store in barrels weighing 300 to

600 pounds, and it was no uncomm

m

sight to see one of these barrels, strip-

ped of its staves, forming the cen/'re

piece of a Chrstmas window display.

Cases cf dates were also stripped of

their juicy covering. Yards and yards of

craruberries were strung on string and

draped in the window. A ccuple of weeks
before Chi-istmas, one of the boys would

be despatched to the country to bring in

eveilgreen tn be later made into ropes

and wreaths for ("lecorating the window?
and the store. Sometimes the front o.'

the store would be completely covered

with evergreen. A little holly would
come in but it was used very sparingly

as a decoration but usually a small sprig

would be sent out with every order that

loft the store. Raisins all arrived in

boxes of twenty-eight to fifty pounds
cac^h, figs came in hales and prunes in

boxes of fifty and' one hundred pounds,

also in ibarrels of about two hundred
pounds. All these fruits ha:d to be
broken up and sometimes "dressed" be-

fore they were ready for soiling ani
placing on disiplay.

Christinas Window Of Earlier Days

A Christmas window display in the

earlier days would contain upwards of a

ton of merchandise, would take a couple

f f men, after the fniit had been prepar-

ed in the back shop, a whole day and
working into the small hours of the

night to get the window in shape and
trimmed. It would then require an-

other couple of days to shovel it out

again.

Although merbhants a quarter century

or more ago realized the selling power
of a window display during the Yuletide

Season, generally sipeaking, little atten-

tion was paid to the windows for the

balance of the year, other than using

the windows as a handy place in which
to dumip things. But a Christmas win-

dow display in a retail grocery store in

those days was certainly something to

talk about. A display oif this character,

with its unusualness and r.ovelty of bulk,

placed in a window today would, no
doubt, create such an interest that ipoliice

reserves would need tD be called out to

keep the traffic moving.

Less In Window Displays Now

With the passing of the years and the

improvement in the packing of goods
and the coming on the market of brand-
ed merchandise nicely packed in hand-
some packages, the style of window
dressing has als^ changed and merchants
are no longer faced with the laborious

job of placing a ton or two of merchan-
dise in the window in order to make a
showing. The smaller quantity in the

window often tends to enhance the qual-

ity and likewise increase the sales.

This poini \\as f rcibly impressed
upon the wrriter a few years ago while
walking down the main thoroughfatre of
a metropolitan city. In a window of a
confectionery store was placed a cone
shaped fixture, the top of which was on
a level with the eye of the passer-by.
Draped over the fixture and covering
<he better part of the floor, was a cloth
of a dark orange olor and something of

the texture of velvet. Curtains of the
same material were arranged as a back-
ground. Carelessly placed a little to

one side, but leaning against the eleva-

ted portion, was a handsome wreath of
holly. On .op of the cone shaped fix-

ture was a single box of chocolates. A
little bel w the box of chocolates was
attached a small neat card reading:
"Our Dollar Chocolates. There are none
Better.' The very fact that this merch-

(Continued on page 29)
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A splendid selling window display of Christmas lines, dressed by J. McTagyurt and Son, Vancou-
ver, B C. Note the hampers, a comparatively new idea but one that is fast becoming popular in

some stores.

This Grocer Gets an Early Start

at Christmas Selling

Montreal Retailer Makes Early Inquiry Among His
Customers to Ascertain Just When They Are Com-
mencing Their Christmas Cooking and Starts at

Once to Boost Raisins, Currants, Nuts and Peels

SOME retail ^ocers have already

opened their Christmas campaign

for extra business, business that is

quite apart from the usual order of

thinjjs, and this means increased turn-

over and larger profits. In some lines

the Christmas shopping has already

started. One grocer in Montreal told

Canadian Grocer representative that by

inquiry from his customers he has found

that they have begun their Christmas

cocking. Just as soon as he found this

out he began to feature flour, nuts, cut

peels, spices and dried fruits. The re-

sult was a marked increase in the sales

of these lines.

This increased business came through
salesmanship, from just a few words
with each of the customers. For in-

stance this grocer and his clerks in an
off-hand way ask: "Are you intending

to do your own Christmas baking?" The
answers to this question have determin-
ed his course in building up sales. He
found that about 40 per cent, of his cus-

tomers were going to do their own bak-
ing and .SO per cent, were going to buy
their puddings and cakes while another
30 per cent didn't know just what they

would do. That meant that 60 per cent,

were prospects for bakery-made pud-
dings and cakes. To the 40 per cent, he
makes a feature of flour, spices, dried
fruits and peels with already good re-
sults.

For the other 60 per cent, he got the
agency from one of the local bakers for
their puddings, cakes, etc. This baker
gave him sample puddings and Christ-
mas cake and these he cut into slices and
put under a glass case. One pudding,
with the cotton bag still around it, he
cut in two and left for display. The
baker gave him advertising matter and
the grocer went ahead and solicited or-

ders for both the pudding and the cake.

Ac the present time the orders are piling

up and these will all be filled a few
days before Christmas. He will have
made his profit, a clear profit without
any outlay and no worry. The only re-

turn for the profit he made was to use
a little salesmanship for the baker's
lines.

SHOWING CHRISTMAS
MERCHANDISE

Con+inuei frn-T n-^fxe 28

ant had enough confidence in the qual-

ity of his chocolates to devote an entire

window to the display of one box was

sufficient evidence for the put>Iic and
they crowded the store from morning
until night.

This illustration perhaps would not be
practical for every grocer, but it drives

home the point that to make a window
pay its share of the rent, it is not nec-

essary to jam it full of merchandise.

Christmas Lines That Sell

In trimminig a window for the
Christmas season it would be wise ti

keep in mind the fact, that there are
certain goods that sell almost exclusively
during the Christmas season. These
goods, therefore, should be given the
greater prominence and lines that are
considered all year round sellei's

should be kept in the background. There
are also lines that can be considered last
minute sellers, while others are in de-
mand three to six weeks previous to
Christmas. The wise merchants take
these points into consideration and con-
centrate their selling arguments, be they
newspaper advertising, window and in-

terior displays, or selling talk in the
store, or a combination of all of them,
upon sucih lines that are required for
baking the Christmas cake, plum pud-
ding, mince pies, etc., during the early
part of Ihe Christmas campaign. After
tha: c:,mes icing sugar, almond paste
and fancy candies for decoratinig the
cakes, and the nearer Christmas ap-
proaches, these lines are gradually left

in the background and fancy lines are
moved to the front until the last two
or three days all selling efforts are
placed upon oranges, nuts, candies, bis-
cuits, crackers, fancy fruits in g pss,
table raisins, grapes and other goodies
that go to make the Yuletide the Festive
Season '^f the year.
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Get Best Lines for Sale During
Christmas Trade

J. T. Butler, St, Clair Avenue, Toronto, Declares
That Selling High-Grade Lines at Christmas Time
Will Advertise the Store in a Way That Will Mean

Building Sales for the Future

I
'F YOU get the best of everything
at Christmas time, you cannot fail

to sell it," remarked J. T. Butler,

1038 St. Clair Avenue, Toronto, to a

Canadian Grocer representative the

other day. "High quality foods at

Christmas time vnil advertise your
store in a manner that will be well

worth while. People will remark to

their friends, when partaking of some
delicacy that was purchased at your
store, 'Oh! where did you get this?'

When told that it was purchased at But-

ler's, why the store is at once adver-

tised, and a reputation for carrying

goods of a first class kind is being es-

tablished."

Small Baskets For Display

Window displays are an important

factor in building and increasing sales

in the Butlei- store. My. Butler be-

lieves in paying a good deaT of atten-

tion to this feature. He uses small

baskets for the counter, and also for

the window, in making displays. These

baskets are cf a decorative kind, and

lend an artistic arrangement to a dis-

play, as well as setting forth goods to

the best possible advantage. Stockings

and the red and white candy canes are

also used effectively in the Christmas

window displays.

Special selling effort is directed to-

ward Christmas delicacies two v/eeks be-

fore Christmas, but of course the heav-

iest selling is in the few days that im-

mediately precede Christmas. Last

year Mr. Butler sold a large number of

fancy baskets of fruits. These includfd

high-grade apples, oranges, malaga and

tokay grapes, fancy table raisins and

s-.ich like. They had a big deniand and

Mr. Butler intends repeating the sale

this year.

What Counter Displays Do

Counter displays mean a whole lot in

the way of stimulating business in this

store. Mr. Butler keeps lines that he

wants to introduce on the counter and

when people are buying, he suggests

something from the counter. Recently

he introduced a certain tea cake prepar-

ation in this way, and at the present

time, he states, it is enjoying one of the

biggest sales of any line in his store.

The housewives are buying it right

along, and he showed the Canadian

Grocer representative where one cus-

tomer had just ordere.! six package?.

Another instance of what a counter dis-

play did, combined with a good <;elling

talk, is told in the case of a certain

brand of peanut butter. Mr. Butler de-

cided to push the sale of it in the half-

pound jars, and with this end in view.

placed a number of them on the count-
er. In one week lie sold three dozen
jar.", which was the biggest turnover he
had ever had in a commodity of this

kind.

Pays For Itself

A glass enclosed meat counter is

equipment in the Butler store that is

well worth while, according to Mr. But-
ler. In addition to showing meats and
produce to advantage, the top of it is

always used for showing special lines.

"The top of that counter has more than

paid for the whole thing," remarked Mr.
Butler. "It .sells a large amount of

goods and particularly in the summer,
more so it seems than in the winter
months.

This Plan Increases Sales

Mr. Butler has found this plan, of sell-

ing to bring results. A man came into

the store while the Canadian Grocer
representative was there. He asked
"How much for a half measure of ap-

ples?" "Forty cents a measure" was
Mr. Butler's reply. He sold the man
the measure. Instead of answering the

question direct, telling how much for

half a measure, he gave the full meas-
ure price, and the man bought more
than he first intended. "In the same
way," added Mr. Butler, "a woman asks

how much is sugar? I say 9 cents a

pound, quickly adding 5 pounds for 4.5

cents. In nine cases out of ten I sell

the five pounds. It is just another way
of increasing sales by suggestion."

You Want Your Xmas Cake

And Pudding To Be The

Best, Of Course!

Then it is essential you buy only the finest ingredients. The cur-

rants and raisins must be plump and juicy, the peels rich and mel-
low, the spices aromatic and flavoring of the sunny south. You get
all this and more when your requirements come from Jones's.

Bring in your recipe and we will weigh up the exact measurements,

CURRANTS—
Three varieties

RAISINS—
Finest California Seeded .'.

.

Seedless
Valencias
Sultanas

CANDIED PEEL—
Mixed Fruit
Mixed Choice
Citron
Orange
Lemon

ALMONDS—
Jordan
Valencia
Ground Almonds, in tins ...

Also a full line of the finest Flavoring Extracts and Spices.

Phone 4500 and your order will have the siame careful attention as

though given personally in the store.

Jones & Company

Ari advert ifevvcnt S2ich as the above is timely for your early selling efforts of
Christmas goods—It features the ingredients for the pudding and the cake.
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Window dt^plmjs siicli as illustrated above have proved a ivonderful stivndns to business for the Montreal Pub-
lic Market, Montreal. The aenerous use of price tickets is a factor in assisting sales which perviits the pass-

erby to see the price without bother of going into the store to ask.

Displaying Fruits And Vegetables

At Christmas
There Is Something Very Appealing About a Good
Display of Green Stuff and Combined With Other

Christmas Lines Can Be Very Effective

WINDOW DISPLAYS of fruit anl
vegetables are always attractive

but especially so during Christ-

mas season. There is something appeal-

ing and tempting to the appetite, about

a nice display of green vegetables and

fresh fruits, that few people passing can

resist the temptationg to stop and look,

even though there is a frosty tang in the

air and a crackle of snow under foot.

Fresh vegetables are now practically

pn-ocurable the entire year roTind.

Hr.rdly are thg domestic lines over be-

fore the same lines are appearing on the

market from the countries to the south.

Tl.on there are the hot house varieties,

so that the merchant is rare'.y at wits,

ends to find material to supply his cus-

tomers with such lines as cauliflower,

head and leaf lettuce, celery, brusse'.s

sprouts, mushrooms, tomatoes, cucum-

bers, green onions and radishes.

If the merchant's window space is not

sufficiently large to permit of a special

display of vegetables, then a combina-

tion fruit and vegetable display would

easily pay for the time and trouble

spent on trimming the window. Fruit

and vegetables blend very nicely togeth-

er, the colors harmonize, and such a

window would be bound to attract a

great deal of attention and the sales in-

creased tbereiby.

Value Of Price Cards

The Montreal Public Market, Mon,'^real

Que., has won a name for its attractive

vnndow displays. The window shown in

the illustration shows just how at-

tractive a window can be m.ade with

fi-uits and vegetables and at the same
time have a selling punch behind it. This

store makes a f-ature of ploscing price

caids upon ev-ry thing displayed, b th

in the window and in the store, so thit

customers rendily know the est of the

article without the trouble to ask. It is

one thing to command attention, but it

is another to make a sale, and that is

where value of the price card comes in

and the well dressed windows have al-

ways proven a decided boon to the busi-

ness of this store.

LINES THAT MEAN A QUICK SALE
Continued from page 27

reputation that will mean much for it, in

the way of stimulating trade."

Some Lines That Sell

The Christmas season is also a good

time to seU such lines as asparagus tips

and mushrooms of a very high-grade

kind. Last year Mr. Werrett sold an

amount of these lines that was very

gratifying- He also gives some atten-

tion to the sale of fresh fruits and veget-

ables, such as grapes, tomatoes and let-

tuce. These are big sellers, lending

themselves to attractive displays, which

usually means a quick turnover and a

satisfactory profit.

Over one hundred pounds of mincemeat
were sold in the Werrett store during

the period immediately preceding and
immediately following the Christmas

holiday last year. This mincemeat was

of a particularly good quality, and it

practically sold itself. Mr. WeiTett
stated. Of coure he showed it promin-

ently in the store, but it did not require

any strenuous selling effort. "We had
repeat orders on it all the time, and it

was a high-priced article too," he added.

Export Mo\ ement
Is Affected by
Emergency Tariff

The current issue of the Weekly
Bulletin of the Commercial Intelligence
Service, dated November 21, carries a
table which records: (1) the articles
which Canada has been exporting to the
United States affected by the act with
the respective rates of duty; (2) quant-
ities and values of these articles export-
ed in Octorber, 1920 as compared with
those in October, 1921—the fifth full

month of the operation of the Emer-
gency Tariff Act—and (3) quantities
and values for the five months June-
October, 1921 as compared with the cor-
responding period in 1921.

For the month of October, 1921, the
value of Canadian exports to the United
States affected by this tariff was $7,329,-

028, as against $28,619,582 in the cor-

responding month of 1920; and for the
five-month period, June-October, $17,-

399,096, as against $62,166,044.
The following are among the commod-

ities which show decreases for the five-

month period of this year, as compared
with the corresponding period last year:
Butter and substitutes therefore 1,285,-

088 lb. as against 4,105,432 lbs.; fresh
or frozen beef, veal, mutton, lamb and
pork, 12,627,500 lbs. as against 19,966,-

200 lb.; meats of all kinds, prepared or

preserved, n.o.p., 601,525 lbs, as against

1,707,420 lbs.; milk, fresh, 697,482 g-al-

lons, as against 921,283 gallons; milk,

(Continued on Page 36)
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Christmas Selling

ALREADY many merchants have made their prepara-

tions to handle the extra boisiness which is sure to

materialize during the wext fe\y weeks. The greater

the preparations, the greater will be the reward in the

form of increased sales and consequently larger profits.

With few exceptions all Chrisitmas lines ai'e now
available and for the most part they have arrived this

year from one to three weeks earlier than for several

years past. 'The one exception is shelled walnuts, buL

these too, are on the water and likely to be distributed

to the trade about the second week in December. Taking-

deliveries altogether, the merchant is in better shape this

year to spread his Christmas business oyer a period of

weeks than has been the e^ase for some time past.

These early arrivals, however, mean little to the

merchant unless he takes steps to acquaint his trade

of the fact and to create a Christmas atmosphere about

the store that will put customers in a buying mood. As
a rule everybody delays from day to day a certain

amount of Chrikma'* buying until to their surprise

Christmas week is upon them, and then they shop with

a fury. There always have been, and no doubt always

will be, some people who will put off their Christma-s

buying imtil the last minute, but the remedy, to a .fjreat

extent,^ is up to the merchants. At the latest, the first

week in December should see selling plans well under

way. Window displays of materials for Christmas bak-

ing should be the first consideration for the next couple

of weeks.

At the same time these goods are in the window —
which are the first to move in the list of Christmas

lines—a good plan is to trim a show case with fancy

Christmas lines such as, stockings, crackers, Christmas

oake, plum puddings, boxes of chocolates, jars of fruit,

maraschino cherries, etc. These goods usually sell the

best the last week, but by putting them well to the

front early in the campaign, although probably there

will not be great volume of sales, it will be good mis-

sionary work and when the time comes for the cus-

tomers to buy these lines they will know at once where

to get them.

The appearance of the store, too, is always a stimulus

to bnsineps. Tt is wonderful the amount of inspiration

there is in a bit of green decoration about the store dur-

ing the Yuletide Season. In this regard the common
evergreen is not to be despised. Tt is inexpensive.^ Stores

located in rural towns will find no difficulty in pro-

curing a sufficient quantity and even merchants in

larger centres could procure it from gome of their

country friends for a very small sum of money, and

the money so spent would be found to be a good in-

vestment.

Labor Costs and Biscuits

R!0M time to time merchants and others are pro^ne

to ask, why is it that the prices of certain foodstuff-s

are not lower when the raw products are down to, or

very close to, pre-war levels. On the face of things it

looks to the ordinary layman that someone might be

holding up prices, and is lo'aith to get back to replace-

ment costs. The explanation of the continued high price

of biscuits is set forth in an article in another column of

this issue. This article illustrates very effectively just

what bearing the cost of labor and transportation has

upon the cost of biscuits and is a good example that

might also be applied to other foodstuffs as well. In

the tables showing the cost of manufacturing biscuits

in 1014 as compared with the present year, we notice

that ingredients that go into the making_ of biscuits are

pretty close to the 1914 prices, but the biggest factor in

keeping bis'cuits at the prasent levels is the faict that

labor is still 138 per cent, higher and freight and cart-

age, 104 per cent, higher than during the first, three

months of the World War.
It therefore appears that prices on food commodities

cannot be expe<'ted to reach the pre-war lev(>l until sucb

a time as labor and freight rates are greatly reduced.

We are promised thai freight rates are to be reduced,

the first having become effe<>tive on December first

This reduction, however, is a ver>' small amount, and

figures only al>out four per cent, from the total freight

rate.

Freight Rates Are Down

AGENERAE reduction in freight rates went into

effect on Thursday of this week. The reduction as

announced is ten per cent., but not a straight ten per

cent, on rates as existing at the close of November. The
deduction is from the increases in rates made effective

by the order of the board Ls.sued in December, 1920.

when the increases of 40 per cent, in the East and 35

per cent, in the West, made effective September 13,

1920, were reduced to 35 per cent, in the East and 30

per cent, in the West. The new order now in effect

means a decrease in rates to a basis of 25 per cent, in

the East and 20 per cent, in the W^est above the rates

effective prior to the first increase in September, 1920.

As the real decrease from rates that have existed up

to December the first is only a matter of four per cent.,

merchants must not be misled, and inclined to think

that the decline is a ten per cent. drop. While the differ-

ence in prices of commodities as a result of this reduc-

tion can only be very ,«;light, manufacturers, wholesal-

ers, and retailers alike will appreciate the fact that the

reduction is a step in the right direction.

Editorials in Brief

The wise merchant does not wait for competition to

crowd him. He protects his interests by anticipating

competition, by pushing harder before he is compelled

to do so.

Your Christmas circular should be as frank and sin-

cere as you know how to make it. Pick out one of your

customers and write straight to her. Try to tell the few

simple, common-sense reasons why .she should buy goods

at your store instead of somewhere else.
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Looks For Business Revival In 1922
Roger W. Babson, Head of Babson's Statistical Organization,

Foiecasts the Trend of Business Events—Sees Good Business For
Many Lines Next Year—Food Products Among the First Indus-

tries to Show Recovery.

AN EVER-PRESENT question

wherever business conditions are

under discussion, "Has the turn

come yet?" An interesting viewpoint,

and one that has behind it a good deal

of study, was presented to a group of

business men in Montreal this past

month by Roger W. Babson, head of

Babson's Statistical Organitation. He
declared that "considering all industries

and all sections in Canada and the Un-
ited States we have not yet turned the

corner." This turn, he thought, would

take place some time in 1922.

He made it clear that he did not be-

lieve any hard and fast answer could be

given to the question "How will business

be in 1922?" That must depend on the

business itself, for he laid down the

theory that "the industry that was the

first to be hit will be the first to re-

cover, and the industry that was the last

to be hit will be the last to recover."

He would allow a little leeway in carry-

ing out this theory and went so far as

to present a list of the chief industries

and listed them in order, declaring that

the rule he had laid down would be fol-

lowed almost literally. This list mark-

ed in the order in which he would place

it follows:

1, silk; 2, food products; 3, leather,

shoes; 4, wool and cotton; 5, clothing;

6, slaughtering, meat products; 7, paper;

8, building materials; 9, railway equip-

ment; 10, iron and steel; 11, automobiles

12, coal, oil and shipping.

Business Revival Will Start in 1922

VJOT only in regard to different com-
'^ modities does the rule of "first and

last" apply, but to sections and to vari-

ous types of the business community,

and even to nations. Dealing with the

United States, the speaker held that as

New England was the first to be hit it

would be the first to recover, and so far

as California was concerned it hadn't

been hit yet, and the Pacific coast would

be the last to recover.

Moreover, the wholesaler and the man-
ufacturer were the first to be hit and

would be the first to recover. They had

taken losses, they had kept their books

properly and would have a fairly good

year in 1922. "Unfortunately," he add-

ed, "the retailer was not hit as early,

and many will have something to learn

before good business comes back to

them. In wholesale lines 25 per cent,

of goods are back to pre-war prices,

and another 25 per cent, within 20 per

cent, of pre-war prices. When it comes

to the retailer this does not hold true."

Dealing with nations Mr. Babson held

that the theory was equally applicable.

Germany and Austria, after committing
a crime upon civilization had found their

credits undermined, and France had er-

ected a barrier against these countries,

commonly known as exchange, but
France had suffered from Germany as

a result. England had erected a similar

barrier against France and it too had
suffered, and Canada had erected a bar-

rier against England. The United States

bad erected a barrier against Canadian
credit, and said that they would take
Canadian money only at a discount. They
had piled up the bulk of the gold in the

world but could not eat it or drink it

nor build houses with it, and found that

they must go to Germany for goods and
let Germany have credit, and so the vici-

ous circle was formed.

Cannot Prosper Alone

"Y^HATEVER our prejudic

' ^ be, God so made the w
lices may
world that

one nation cannot prosper without all

nations prospering. The United States

can get back to prosperity, today, not

by hoarding it;- gold, but letting the rest

of the world have it. The United States

should buy all the raw materials it can

from Canada and encourage Canada to

buy as few manufactured goods from the

States as possible."

Following this out the speaker declar-

ed that silk, food products and leather

goods, including boots and shoes should

have a good business in 1922, while

woolens and cottons would show an im-

provement. The clothing business would
receive an impetus this winter if the

weather was keen. He was not bullish

"on ]iaper. and rather bearish on build-

ing materials, railroad equipment, or

iron and steel, motors and oils." He
applied this attitude to the stock mar-
ket as well as to the industrial conditions

and held that what was hit first would

be the first to recover. Consequently,

railroads that had been booted about

for the past five or ten years, and cop-

pers would be the first to recover, but

oils, and shipping, motors, steels and
equipment stocks had either not suffered

much yet, or had been late in receivin'j-

the blow, and were not yet "purchases"

insofar as investment funds were con-

cerned.

M
Cycles in Business

R. BABSON developed the "cycle"

idea in dealing with the general

conditions of business, giving definite

locations to prosperity and depression,

to high and low bond prices, and com-
modity prices, and to employment and
unemployment. He even considered as

a serious and influential factor in deter-

mining business conditions the question

of honesty or dishonesty in business,

and the attitude of the individual work-
men or groups of employees in regard to

efficiency. Whether one agrees with
him in detail or not it will be of inter-

est to study out the cycle that he has
drawn up, taking the two groups under
each number as co-related or co-exist-

ing conditions occurring together prob-

ably more than resulting the one from
the other. This he aptly termed the

"industrial clock," with its twelve
"hands" in the following order:

1. Peak of prosperity—Large profits.

2. Inefficiency—Declining bond prices.

3. Dishonesty—Declining stock prices.

4. Crime wave—Declining commodity
prices.

5. Lack of confidence—General unem-
ployment.

6. Breaking up of homes—Decline ip

real estate prices.

7. Increasing thrift—Lower money
rates.

8. General efficiency—Increasing bond
prices.

9. Honesty and Low Prices—Increas-

ing stock prices.

10. Religious Interest—Increasing com-
modity prices.

11. Activity in all lines—General em-
ployment.

12. Prosperity—Increasing money rates.

Following out his theory of the exist-

tence and operation of immutable laws
and the futility of artificial exped-
ients to change conditions, Mr. Babson
went on to decry unemployment confer-

ences that were taking place and urged
his hearers not to be fooled by them. Un-
employment conferences could have no
his hearers not to be fooled by them. Un-
ployment conferences would not get men
jobs. Men could not monkey with the

multiplication table any more than with

the ten commandments. "Monkeying
with either means a delay in the final

cure." If men would go to work deter-

mined to give an honest return for the

dollars they were paid that would bring

a cure, and there would never be one till

i^onesty was substituted for dishonestv,

industry for indolence, efficiency for in-

efficiency, and righteousness for un-

righteousness.
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Always Follow the Market Regardless
Experience Has Just Shown That Failure to Follow the Market

Down, Regardless of Cost, Hurt All Merchants Who Thus Failed

—Follow Replacement Value Always, Whether It Be Up or Down

I
HAVE just come across this rather

hysterical-sounding editorial. (Not
in Canadian Grocer.)

"BEWARE THE MARK-UP. Now
that retail prices have assumed some
semblance of stabilization retail mer-
chants must be careful not to throw
away the advantages this temporary
normalcy brings. The big tempta-
tion right now is to mark goods up to

what might be termed, by way of ex-

cuse "replacement valuation." Such a

policy at the present time would be a

grave mistake. Retail merchants
might as well face the fact that they

are under suspicion. The public gen-

erally believes the retail merchant
has been, is, and, if given an op-

portunity, will continue to be a pro-

fiteer. The fact that he is not a prof-

iteer does not alter this suspicion.

Every unwise price adjustment, every

advance in market prices, convicts

him fuilher in the eyes of the ul-

timate consumer. To raise prices in

accordance with increased primary
prices at the present time, therefore,

is a mistake. Retail merchants, if

they are to keep the confidence of

the general public, must trim closer

to the edge in mark-ups than ever

before. Until the man on the street

is convinced that fairness still rules

in the retail business it will be neces-

sary to make sacrifices. The buyers'

strike cannot be ended by unwise fol-

lowing of every wholesale price fluc-

tuation."

What folly that is! Experience has

just shown us that failure to follow the

market down, regardless of cost, hurt

all merchants who thus failed, played in-

to the hands of mail order fellows and

was good only for those who did follow.

I wag not backward in saying so. The
answer usually was: "We did not go up
with the market, so it is 'unfair' to ask

us to come down with it." But the logic

of facts cares little how "unfair" con-

ditions may be. Consumers did not

argue—they smiled, or got hot, but they

did not buy. Men who woul'.d not sell at

a new level, held on and were forced to

sell still lower—and the customer was
convinced beyond argument that they

were robbers. Now, with some markets
advancing, this editor asks us to go

over the ground again. What of the

man who has no stock and who must buy

on the new higher market? If he prices

in accordance to his cost, he will be high

compared to the man who bought before.

Does that not breed renewed suspicion?

If all followed the market and advances

came all along the line when the market

advanced, would not such general con-

dition rather tend to convince the cus-

tomer that all merchants must be fair

By Henry Johnson, Jr.

since siuch concerted deceit would be

impossible?
Mr. Editor, get your facts on straight.

The strict following of business rules

is the only show merchants have to curb

suspicion and regain confidence. That
is because such following is logical,

right, proper and in line with the facts

of the situation. It is truth put into

merchandising—and truth will prevail.

Don't try to monkey with economic laws.

They are stronger than any of us—as

we have just seen provided we had eyes

to see.

Follow replacement value always. Fol-

low it up and down. Follow it just as

promptly as you have advices. Let all

merchants be trained to that doctrine

and many of our troubles will vanish in-

to thin air.
* * *

New England, October 21, 1921.

Dear Sir:—I read your article on
maintained prices with interest, es-

pecially regarding the tea on which
the possible profit was limited by the

fixed price. Suppose you mean .

The salesman for that was in my
store a week or so ago. We sell

very little and feel less like putting

it out now. I started to give the

salesman a small order when I made
exception to the very small margin
we are getting on tea, something on
which the people expect that we
make up for small pickings on other

articles. Told him that 15c margin
on a pound of tea at 90c was alto-

gether wrong, especially the way the

tea market has been for the past

year. His argument was that our
turnover was so great that it made
up the extra profit. I told him they
might as well charge 80c and then

we would get more profit all round
—they real and we imaginary. Then
came the joker. He said they ship-

ped through the jobber, but would
rather ship direct (only a 12 pound
box.) Say, they must be Scotchmen,
but a little too "canny" I think. So
I told him I was doing business for

my own profit and not the Co.

and would not give him an order.

From that point on he knocked a

popu'lar brand of tea, "Peko Buds,"
which I had not spoken about at all,

though we are selling four Peko to

one of , and make 25c on

70c tea. Would you push Peko Buds
or ? Glad to read your
stuff.

Actions Speak Louder Than Words

On receipt of his letter I wrote that

man as follows:

"I have read your letter with great in-

terest and shall use it in a story. It is

precisely the kind of stuff I am after.

"In my opinion you took the only right
course. It is absolutely wrong for any
importer or manufacturer to expect any
retailer to handle such an artidle on a
margin less than 25 %. That is the
narrowest margin on which he should
handle the smallest quantity, bought
through regular jobbing channels.
Whenever he buys a larger assortment
or quantity than , the minimum, he
should get margins which advance
steadily above 25 %.
"Yours is the kind of work that

counts. When the individual retail

grocer stands up for his owm individual

rights and decides that, so far as his

individual store is concerned, such an
abuse cannot be put across, the abuses
will cease forthwith. There is no use
having associations, in conventions as-

sembled pass all kinds of resolutions
for or against certain practices so long
as such resolutions are promptly forgot-
ten as soon as the assembled grocers
leave the convention hall. All such
stuff is "what dreams are made of"—
void and of no effect. Such things may
sound and read we'll. They may be
pleasing 1 1 mp who are vain enough
to enjoy seeing their names in print, but
ever and always they get nobody no-
where—and never will be until the in-

dividual takes the resolutions seriously
for his own guidance in his own store
and acts on them."

"United We Stand — Divided We Fall"

That's old stuff. It is familiar to

everybody. But it is true—as true to-

day as when first uttered. But don't
get it wrong nor fail to note that it

would never have been anything but
empty words had there not been a nu-
cleus of men wijlling to back the words
with their deeds.

No reform ever was made effective

except by those willing to be "the
goats" as we foolishly, thoughtlessly
say when we decline to stand in the
breach unless "they will all do it." I

wrote this man further: "What you
have written will point the way for

thousands of retail grocers to take de-

finite action on an abuse which should
not be permitted to gain a foothold any-
where. I thank you, heartily for your
letter and for the action which made it

possible."

"Divisa et Impera"

Showing plainly that they knew the
force of united action, the military fel-

lows of Ceasar's time—maybe it was ol'

Julius himself, in fact—used to say:
"Divisa et Imperia,"—"divide and con-
quer." _ So the next step after individual

action on your own behalf comes united
action with your neighbors. That means

(Continued on Page 36)
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

|
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Quebec

The death occurred at Granby, Que.,

of Nelson Mitchell, a merchant of that

town. He was 67 years of age, and

had been president of the Board of

Trade.
Pascaal's Ltd., makers of candy con-

fections have opened their new Cana-

dian plant at 101 Mossom St., Montreal

under the management of A. E. Okill.

Ontario

Robt. Benson, St. Catharines, Ont. has
disposed of his grocery store, fixtures,

stock and dwelling to John Park of

Grantham. Mr. Park took possession on
December first.

A petition from the Board of Trade
of St. Mary's, Ont., for an early closing

by-law was turned down by the town
council.

P'rancis Young who has been a resi-

dent of Roches Point, Ont., for the past
fifty years passed away last week. He
had conducted a grocery business for

the past forty years.

Fire completely destroyed the store

and dwelling, owned by A. E. Pickard,

general merchant at Bronte, Ont. The
fire broke out in the bakeshop and rap-

idly spread to the adjacent oil house
where barrels of oil and 1,000 bags of

charcoal caught, intensifying the flames,

to such an extent that neither the store

nor the stock could be saved.

The warehouse of Fenwick and Hen-
dry, wholesale grocers, Kingston, Ont.,

was recently entered through the night.

Employees next morning discovered that
three iron bars on a lower window at

the rear of the storehouse had been torn

down. It was difficult to estimate just

what quantity of stock had b^^en stolen

owing to the heavy stock carried.

Several stores in Bobcaygeon, ():i;.,

were recently entered and considerable
quantities of goods were stolen, as well
as money removed from the tills.

Arthur Scarff, of McConnell and
ScarflF, provision dealers, Windsor, Ont.,

died at his home in that town last week.
He was 54 years of age and a native
of Woodstock, Ont. He had been in

business for a quarter of a century.

Two armed men entered one of the
chain of stores of Wm. Carroll, in Ham-
ilton, Ont. last Saturday night and held

up the staff of clerks. About thirty

dollars were removed from the till. No
trace of the bandits has been found.

Harry C. Beckett, for Many Years in

Wholesale Grocery Trade, Passes Away
The Late Mr. Beckett Always Took a Very
Active and Keen Interest in the Association
Work of the Wholesale Trade—Was One of the

Founders of the Origina Gluild

HAMILTON, Ont— (Special)—The
death occurred on Monday of H.
C. Beckett, senior partner in the

wholesale grocery firm of W. H. Gillard

& Co., and a man who has been con-

nected for many years with association

work on behalf of the wholesale grocery

trade. Mr. Beckett had been in some-

what poor health for the past year or

two, but only during the last month or

so did he become seriously ill.

As one of the founders of the former
W^holesale Grocers' Guild, (now the

Wholesale Grocers' Association,) Mr.

The late H. C. Beckett, of Hmnilton,
Ovf.. from a picture taken a few years

ac/o.

Beckett was interested in association

work for a great many years. He held

practically every office in the associa-

tion and was the author of a great many
changes affecting the trade during the

time he was connected with it. He has

been credited with the authorship and
working out of the equalized sugar

rates that are in effect to-day. He was
one of the early advocates of the price

maintenance plan for manufacturers.

Through thiclc and thin he constantly

advocated not ouly the right of the
manufacturer to establish a retail price,
but stoutly maintained that this was the
proper method if benefit were to be se-
cured by the wholesale and retail trade.

Mr. Beckett was also a long time ad-
vocate of an Inland Trade Commission,
to be appointed by the Government to
supervise business and regulate chan-
nels of trade. He was always on the
witness stand when cases affecting the
wholesale grocery trade were being con-
sidered. He spent several hours on the
stand in the memorable Guild case that
ended with a verdict in favor of the
Guild. When the Board of Commerce
was inquiring into the alleged combine
of retailers and wholesalers, Mr. Beck-
ett was again one of the prominent
witnesses.

He was 61 years of age and had been
connected with the wholesale grocery
business from the time he was 18. He
is survived by one daughter and six
sons. Among the latter is Hubert of
the W. H. Gillard Company and Gerald
of the E. B. Eddy Company of Hull.

The following members of the Cana-
dian Wholesale Grocers' Association
from Toronto attended the funeral. T.
H. Kinnear, A. H. Paffard, J. A. W.
Craig, F. W. Humphrey, W. P. Eby, A.
C. Pyke, C. S. Parsons, J. A. Lumbers,
F. M. Sloan and R. K. Mcintosh.

A Stunt That Helped
Increase Coffee Sales

London, Ont.,—The T. A. Rowat, Co.,
had a coffee window display recently
that attracted much attention. A tilted

coffee pot placed on a box covered at-
tractively with colored tissue paper
poured a long stream of golden cof-

fee into a cup placed under the spout.
This effect was secured by removing the
bottom from the cup and placing a small
electric pump in the bjx. Rowats have
built up a really big trade in coffee and
continuous advertising, including stunts
like that just mentioned.
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Rule Twenty-Four of Freights

Classification Is Suspended
Representatives of Canadian Wholesale Gro-

; cers' Association Wait on Freight Association in

Regard to Same—Meant an Increase of From
z 20 to 50 Per Cent.

FOLLOWING an interview of rep-

resentatives of the Canadian
Wholesaler Grocers' Association

with the Canadian Freight Associa-
tion in Montreal recently, rule 24 of

the present freight classification has
been suspended. This rule went into

effect last May and has been enforced
since that date. It raised the classifi-

cation on all packages which weigh less

than 20 pounds or measure less than 36

united inches, length, width and depth
added. It meant an increase in freight

paid on articles coming under this rule

of from 20 to 50 per cent.

The list of articles handled by the

wholesale grocer affected by this rule is

very extensive.

Inc uded 150 Lines

In requesting the suspension of this

rule on behalf of the Wholesale Grocery
Trade of Canada, a list of over 150 dif-

ferent grocery lines regularly handled

by the trade was submitted. This list

gave the weights and measurements of

each article, which for good reasons

could not be packed in larger contain-

ers.

Works a Hardship

It was also pointed out that this rule

works a great hardship upon the whole-

sale gi-ocer as well as the retailer in the

increased freight costs and thus tends to

retard a reduction in food values.

After a full discussion of the whole

matter the Freight Association came to

an unanimous decision to immediately

suspend the rule with the provision that

it might be taken up again at a later

date, but only after conferring with our

association.

In regard to Package Cereals

The proposed Canadian Freight Clas-

sification No. 17 changes the -classifi-

cation on Package Cereals, from 8th in

carloads and 4th in less than cars to

5th in carloads and 3rd in less than cars,

was also given a hearing before the

Freight Association. It was vigorous-

ly opposed by the Association as well as

several cereal manufacturers. The
change of classification proposed meant
a very large increase in freight charges

on cereals, such as corn flakes, grape

nuts, post toasties, shredded wheat, etc.,

which it was felt was not justified at

the present time.

After hearing all parties interested

the decision arrived at was to let the

proposed classification stand and pro-

tect package cereals by a commodity
tariff, based on 4th in less than carloads

and 8th in carloads, as at present. This

is quite satisfactory to the wholesalers

as it means that higher freight rates

as proposed will not apply.

The Association was represented at

these hearings by Zeph. Hebert, Mon-
treal, one of the Executive, St. Clair

Balfour of Hamilton, F. M. Sloan, Tor-

onto, H. C. Beatty, Montreal and A. P.

Pyke, Secretary.

EXPORT MOVEMENT IS AFFECTED
(Continued from Page 31)

preserved, condensed, or sterilized, 1,-

195,385 lbs. as against 8,354,725 lbs.;

cattle, 59,730 head, as against 141,685

head; sheep, 02,873 head, as against 106,

102; potatoes, 293,229 bushels, as against

797,845 bushels; wheat, 3,401,816 bush-
els, as against 9,965,010 bushels; wheat
flour and semolina, 58,173 barrels, as

against 216,912 barrels; wool, 102,966

lbs. as against 1,987,766 lbs. Among the

commodities which show increases in ex-

ports are: Cheese and substitutes there-

for, 1,241,864 lbs., as against 364,689

lbs.; flaxseed, 1,976,482 bush, as against

594,257 bushels; apples, 350,025 barrels

as against 17,458 barrels, and molasses,

555,952 gallons, as against 356,888 gal-

lons.

ALWAYS FOLLOW THE
MARKETS REGARDLESS

(Continued from Page 34)

logically, associated effort—association

work.

If you each could know, as I know it

from first hand observation, experience
and information, how effective real or-

ganized effort s, there would not be a

hamlet on the continent without its

actively virile, energetic grocers' assoc-

iation.

The members would take it seriously.

They would go to meetings regularly
and be on time. They wou'.d take that

work as seriously as their business—in

fact t is business or it is nothing. You,
Mr. Reader, can put this into effect in

your town—you alone. It will take
work—nothing worth while comes with-
out work. You will not seem to be
"getting yours" to speak of for a long
time; perhaps never. But as you see

the work grow and the effect increase,

you will find therein a finer and more
satisfying reward than any you now
hope for.

Such devotion elevates your call'ng.

Your trade takes on the dignity sup-
posed to attach to a profession—though
heaven knows I have seen professors

enough who were as babes and sucklings

compared to the average grocer, but the
fact always remains that dignity and
satisfaction result from any work that

is taken seriously, that is respected by

the doer of it, that is honestHy perform-
ed. There is no more dignified work iit

the world than that of supplying the
daily food and household necessities of
the people and such is the grocer's
splendid work.

So maybe we can take this thought
home from all the wanderings I have
wrritten: That each must act for him-
self, first—determined and unafraid of
anybody. That then each must join with
as many others as he can find to join
him— let it be one other if he can find

no more—for the general advancement.
With that spirit adopted, persisted in

and spread, the grocery business soon
will be elevated far above its present
status both of individual dignity and
general security.

Grading Likely To
Be Compulsory

Next Season
Regulations making compulsory the

grading of dairy products to be exported,
in all likelihood, will be put into effec't

next season by the Federal Department
of Agriculture. Dairy produce graders
from all provinces of the Dominion,
gathered recently for their annual con-
ference which is held under the auspices
of the Dairy and Cold Storage Branch
of the Department of Agriculture.

At the last session of the Dominion
Parliament the Dairy Products Act was
passed, empowering the Minister of
Agriculture to institute compulsory
grading of all dairy products intended
for export from Canada. At the time it

was expected that such regulations
would come into effect in 1922.

Mr. Ruddick emphasized the necessity
for grading to ensure uniformity of qual-
ity if Canada was to hold her own
against the strong competition in the
principal dairy produce market, Great
Britain. Canada, he remai'ked, was now
the only large dairy produce-exporting
country in the world in which a sv^tem
of compulsory grading was not in force.

All her biggest competitors in the Brit-

ish market, Ireland, Denmark, Holland,
New Zealand and Australia, had estab-

lished grading sy?tems some of which,
notably in the case of Denmark, were
much more stringent than the regula-

tions proposed for Camda. In this con-

nection he stated that Denmark passed a

regulation prohibiting the exnort of any
cheese until it was at least six weeks
old.

J. H. Chrichton is now in business

with a stock of groceries at 2208 Bloor
St., West, Toronto.

Percival M. Inglis 367 Spadina Road,
Toronto, is leaving the city next week to

spend the winter in California retumine
via New Mexico. Texa^. Georgia and
New Orleans. Mr. Inelis has been con-

nected with the Dominion Sugar Co. at

Chatham, Ont.
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WESTERN CANADA NEWS
Western

A. F. Menzies, grocer at Parkview,

and Ness Sts., St. James, Man., has sold

his business to Wm. R. Mayes. Mr.
Mayes took possession on Nov. 16th.

D. D. Ferguson, sales manager of the

W. L. MacKenzie Company, Ltd., Win-
nipeg, who recently underwent an oper-

ation is reported to be doing nicely.

C. F. Mitchell of the California Fruit

Growers' Exchange, Winnipeg, who has

been confined to the house with an at-

tack of lagrippe and bronchitis, is now
recovering and is out again.

Charles L. Comings of Richardson

Green Limited, Winnipeg, grocery brok-

ers and manufacturers' agents, is on a

business trip to the South and before

returning will call at the main points in

California and on the Pacific Coast.

A. F. Menzies, formerly in business

at the corner of Parkview and Ness St.,

St. James, Man., is building a new
store at Colbourne and Rosedale, Win-
nipeg, Man. He wi.l carry a full line

of groceries and meats. The building

will be ready early in the New Year.

The Western Grocers Limited, Win-
nipeg, have purchased the wholesale

grocery business of Vivian & Windle,

Brandon, and are running the same
under the same name of The Western
Grocers Limited. C. W. Vivian is man-
ager of same.

Will Investigate

Operations of Can.

Sales Tax System
New York, Nov. 29—Sixty members

of the United States Congress, have

gone to Canada for the purpose of

studying the Canadian sales tax sys-

tem, with a view to its ap))licaTion in

the United States.

The noteworthy array of law-makers
have gone to Canada from Washington
and New York, has been commissioned,

in a way, by American public opinion,

to learn if the tax system cannot be

simplified as the tax system of Canada
has been.

Basket Sale

A merchant in Western Cana'Ja adver-

tised a "Basket Sale" to take place on

a certain Saturday. About the middle

of the week the firm distributed dod-

gers, announcing the sale of baskets at

$1. each filled with ijroceri^s. The
v;ho!e contents of the baskets if boufb'

singly would amount to something over

$1. and the basket was thrown in. The
p'an nroved a great success and the

baskets went like hot cakes.

Manufacturers Agree That These
Lines Shall Be Uniformly Priced

Will Not Be Supplied to Any Merchant Who
Does Not Undertake to Maintain the Fair Price
Set, Says an Official " of the Vancouver Retail
Merchants' Association—What a British Col-

umbia Merchant Thinks

VANCOUVER, B. C, Nov. 28.—An
official in the Retail Merchants'
Assocation in Vancouver is auth-

ority for the statement that four manu-
facturers have arranged with the or-

ganized retailers, that their lines shall

be uniformly priced—sold at the price

set, and not supplied to any merchant
that will not undertake to maintain the

fair price set.

Sells This Customer

Here is an interesting interview with

one B. C. merchant. The name of the

grocer will be McMerchant, largely be-

cause that is not his name:
Three days before the Canadian Groc-

er representative called on McMerchant,
he was asked by one of his customers

for a jar of "Cut-rate" peanut butter.

"I am sorry, madame," said McMer-
chant, "but I have not a jar of 'Cut-

Rate' brand peanut butter in the store,

at present. Will you have a jar of 'Pro-

tecto' brand. Here it is, and my cus-

tomers speak very highly of it."

"No," said Mrs. Byer, "I would like

the 'Cut-rate' brand. We've been get-

ting t for several months now."

"Would you try a jar of 'Protecto' at

no risk to you, Mrs. Byer," said McMer-
chant, "then, if you will bring me back

the '.ast half of the jar and te'.l me you

didn't like it as well, I'll gladly refund

you the total purchase price, 25c."

"Well, if you are that confident that

it will sut me, Mr. McMerchant, I will

try a jar."

She did, and she has had another jar,

a larger size since. The product was

not peanut butter, but it is one used

quite as frequent'.y, and the conversation

is substantially true. On that same
price protected line that merchant has,

in the last few weeks, built up a splen-

did trade.

Public Becomes Dissatisfied

"From an advertiser's standpoint,"

said McMerchant, "what is the use of a

manufacturer advertising his line, creat-

ing a demand, going to the expense of

achieving and maintaining a sL-indard

excellence of quality, and then letting the

odd price cutter use it for his own pur-

pose's long enough to spoil the possibil-

ities of a merchant handling it with

profit.

"There are several lines that I have

handled in the past that were very satis-

factory to me. The turnover was rapid

and the margin met my cost of doing
business, and a slight profit besides.

The cut-rate store used those articles,

in tura, just long enough to dissatisfy

the public with the legitimate sel.ing

price, and then dropped them. I am not
handling the lines I'm thinking of now,
because I feel that as soon as I have
again got my customers in the habit of
using those brands, they will be again
used as 'sucker-bait' and the cumulative
effect of the support I have given the
manufacturer will again be lost to me.

The Case of Stamps

"If the ordinary individual ever had
the opportunity to buy a dollar's worth
of two-cent stamps for 83c by rushing
down to some price cutter at 8 o'clock

Tuesday morning, he would feel vexed
every time he had to pay cent-for-cent,

for the next ten years. It isn't a ques-
tion of whether a letter could be carried
for less than three cents. The question
is that no letter is carried for anybody
for less than three cents, and a three-
cent stamp costs three cents all over.

When buy'ng stamps your mind is ab-
solutely free from the disquieting
thought that some one, some place, is

doing better."

Editor's Note:—This subject of price
maintenance is a live one and Canadian
Grocer will be g'lad to have other ex-
pressions of opinion in regard to it.

This Week's Recipe

Plum Pudding

Take one cup finely chopped beef suet,

two cups fine bread crumbs, one cup
molasses, one cup chopped raisins

(seeded), one cup currants, one teaspoon
salt, one teaspoonful cloves, one tea-

spoonful cinnamon, one teaspoonful
baking soda, one cup milk; flour enough
to make stiff batter. Place in a double
boiler and boil four hours. Serve with
a rich sauce; lemon sauce is good.

The United Farmers' Co-operative
store at St. Charles near Sudbury, Ont.
was totally destroyed by fire on Sat-

urday night last. The loss is estimat-

ed at $15,000 partly covered by insur-

ance. General merchandise and grocer-
ies were valued at $11,500.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.

Markets At a Glance

THE sugar market has an unsettled tone, owing

to the fact that the Cuban Finance Committee

is apparently having some difficulty in dispos-

ing of the large stocks of sugar before the new crop

is available on the market. Some arrangements
have been made for a large portion of this sugar to

be tolled, but some authorities claim that this can-

not be done with any degree of satisfaction as it

will tend to throw refined sugar on the market on a

competitive basis. These arrangements have also

caused an easier feeling in the market for uncon-
trolled raws with the result that lower prices are

named.
Following the strength in grains, cereals have

a firmer feeling and rolled oats are generally
quoted higher. Flour is also higher and millfeeds

are showing signs of scarcity at a higher price

level.

The dried fruit market throughout has firmer

tendencies with currants and raisins particularly

stronger and higher.
Canned goods are moving steadily, but there

appears to be a firm undertone in all lines. Nuts
are firmly maintained, while teas are stronger with
prices steadily advancing.

The price movements in produce during the
week have been toward higher levels. Stocks of

butter are below the level of last year, which i-'as

strengthened the market. Storage stocks are fast

dwindling and heavy shipments are arriving from
the United States. Cheese is firmer and higher with
a good movement to the United Kingdom and the
United States.

QUEBEC MARKETS
MONTREAL, Nov. 30—Despite the fact that Christmas is quickly

approaching and will be here and gone in less than four weeks,
wholesalers report sluggishness on the market which they

attribute solely to the fact that as yet retailers and consumers have
not been convinced of the nearness of the Christmas season and its

(Opportunities. The market is, on the whole, strengthening up to be
an advantageous one for the buyer. Flour has advanced in price and
shows more strength. The dried fruit market is much stronger with
higher prices on currants. Prunes are strong and higher prices are
looked for. Walnuts have gone even higher. Matches are higher in

price. There is no change in the sugar market. Molasses and corn
syrups are steady. Canned salmon is higher in price, as forecasted.
Teas are strong and are holding the strong position attained recently.
Rolled oats and oat meals are higher in price with a strong market
and a good demand. Lemons are lower in price, but oranges, even
with a small demand, have advanced. Onions are still advancing and
dealers are refusing to handle red onions at the present price.
Potatoes continue in their easy course with good offerings. The rice
market is steady with indications of a strong market ahead.

ROLLED OATS ADVANCE
Montreal

CEREALS—The cereal market IS

much stronger this week with higher

prices on rolled oats which are quoted

in general at $3.55 per bag. Oatmeal,
standard granulated and fine, are quoted

at $3.75 per bag The whole market on
rolled oats is firmer with a bigger de-

mand. Pot barley and pearl barley on
the other hand is easier in price and in

-small quantities pot barley is quoted

at 4c. and pearl barley at 5%c. per lb.

Split peas are also easier quoted at 7%c.
per lb.

Rolled oats, bag 3 55

Oatmeal 3 7S

Pearl Hominy 8 26

LiioB Beans ....
White 'beans
Green peas, dried
Split peas

.... 10
06

08 06%— 07 y.

Graham Flcrar, 98 lbs.

New Bnckwheat Flour
Pot Barley
Pearl Barley
Beans, Ont

Co., Can

7.60
6 7S
4 00
4 90
8.60
t SO

SALMON HIGHER
HontreaL

CANNED GOODS—The canned goods
market in general is steady with prices
holding, although some wholesalers have
as stated under this heading a week ago
made cuts in the price of canned fruits.

the market for salmon has been gaining
strength and this week an advance in

price is quoted on sockeye salmon. This
advance makes the price of Clover L«af
salmon halves $3.10, an advance of 10c.

Tails are quoted at $5.70 and the flats

at $5.80 Other brands show an advance
in proportion. It is evident that the
higher gn"ade of canned salmon will be
very strong in price this season and no

doubt there will be a shortage since the

catch this year was small. ,

CANNED VBGBTABLES
Asparagus (Amer.) mammoth green tips

AsparaKTis, imixnrted (2Hs)
Beans, golden wax 2 00

Do., Refngree 2 10
Corn, 28 . 1 45
Com, extra quality 1 60
Carrots (sliced), 2s 1 46
Com (on cob), ffallons 7 00
Spinach, 8s 2 86
Squash. 2%-Ib., doz
Succotash, 2 lb., dox.

Do., Can. (28)
Do., California, 2s 8 16
Do., (wine sals.) 8 00

Sauerkraut, 2H-Ib. tin"
Tomatoes, Is 1 66

Do., 28
Do., 2%s 1 80
Do., gallons

Pumpkins, 2tts (dox.) 1 60
Do., gallons (doz

Peas, standard 1 71%
Do., early June . 2 02%
Do., extra fine. 28
Do. Sweet Wrinkle
Do., 2-Ib. tins

Peas. New Pack

—

Standard, 2-lb

Early June, choice
Do., standard
Fine French, 2-Ib

CANNED PRurrs

Apricots, 2%-lb. tins
Apples. 2V43. doz 1 60

Do., 3s, doz 1 60
Do., gallons, doz 4 80

Currants black, 2s, doz 4 00
Do., gals, doz

Cherries, red, pitted, heavy syrup,
doz., 1 ; .

.

Do.. 2%
Do., 2 2 75

Gooseberries. 2s, heavy syrap, dos. ....
California Peaches

—

is

2s
2iAs

Peaches, heavy syrup

—

2-lb
Pears, is, Keiffcr

Do., 2-lb 2 45
Greengage Plums, heavy syrup . . 2 66
Lombard plums, heavy syrup, 2-Ib. . .

.

JAMS—
Strawberry, 16-oz. .

.

Raspberry, 16-oz. . .

.

Black currant, Ifi-oz.

Orange marmalade .

.

4 25
6 00
2 06
2 15
1 60
1 75
1 76
7 60
2 90
1 to
1 80
1 80
8 60
10 00
1 60
1 60
1 45
1 86
6 25
1 65
.•> 00
1 82%
2 12%
3 26
1 67H
2 76

1 82H
2 05
2 00
2 80

4 60
1 85
1 70
5 40
4 05

18 60

8 20
3 50
3 10
2 76

2 90
3 26
4 40

2 40
2 SO
3 10
2 75
2 40

3 75

3 75
3 fO
4 65
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COFFEE MARKET STRONG
M«atr«kL '

COFFEE]—The coffee market main-

tains its strength without any advance

in wholesale prices. Dealers state that

as long as possible they intend to hold

the prices steady. The tone of the mar-

ket is stronger with a good movement
of supplies.

DRIED FRUITS BRISK
Montreal

DRIED FRUITS—There are no spec-

ial features of note in the dried fruit

market except its general strength with

an improved demand. Raisins, prunes

and currants are strong while other

lines are quite steady. Higher prices

are expected on prunes. Figs and dates

are in good demand. Local importers

state that there is practically nothing

on spot in Montreal and that recent re-

ceipts of figs, currants, dates and rais-

ins are cleaned up. It only took me
day to clean out one whole car load of

figs consigned to a local importer. Late

in the week prices on currants in prim-

ary markets advanced one cent.

DRIED FRUITS

—

Apricots, fancy
Do., choice
Do., slabs

Apples (evaporated)
Peaches (fancy)

Do., choice
Pears (choice)

Do., fancy 27

PeelB—
Ohcriee
Lemon
Orange
Citron

Raisins (seeded)

—

Valencias 20
Sultana, unbleached
Muscatels, 2 Crown, spot . .

.

I>o., 3 Crown, spot
Do., 4 Crown, spot

Turkish Sultana, 5 Crown . .

.

Fancy Seeded (bulk) 18
Do., 16-oz J6

Cal. Seedless cartons, 12 oz
Do., 16 oz

California Seedless, in bulk
Cluster, 20 1-lb. pack

Currants, loose
Dates. Excelsior (36 10s), pkg

Fard. 12-lb. boxes
Packages only 19

Dromedarr (36-10 oz.)

Loose 10
Pigs (layer), 10-lb. boxes, 2s, lb. 82
Do., 2i4'3, lb., 7 crown
Do.. 2%8, lb

Do., 2%B, lb

Figs, 5 crown, 10 pounds 24
Do., 12 ounce packages

Figs, white (70 4-oz. boxes)
Do., Spanish (cooking), mats
Do., Turkish, 8 crown, lb
Do., 6 crown, lb

Do., 7 crown lb
Prunes (25-lb. boxes)—2O-30a

30-403
40-50s .

50-60s .

60-70s ,

7O-80S .

80-90S .

90-1003

83
« 2.7

22
16

28
25
22
28

2(
28
28
44

21

20 Vi,

17%
18

1«»V<!

21
19
27
24
26
28

7 25
13%

6 50
8 26

20
7 7o

12

36
40
48
46
26
25

5 40
09
22
2S

n 80
32
13 V2
L^yli

<' i4

12%
11%
11
10

PACKAGE GOODS UNCHANGED
Montreal.

PACKAGE GOODS—No change is re-

corded this week in package goods. The
demand for package cereals is good and
with the strength of the rolled oats
market the package lines in rolled oats
should also strengthen.

PACKAGE GOODS—
Breakfast food, case 18 3 60
Coeoanut, 2-oz. pkgs., doi. 78*

Do., 20-lb. cartons, lb 80
Com Flakes, S doz. ease ..8 40 8 S5 8 75
Commeal. yellow, 248 2 86
Rolled oats, 20'b 5 00

Rolled oats, K's 2 00

Alominum package, iSft 6 10

Oatmeal, fine cut, 2« pkcs 6 60

Puffed Riee ' '•

Puffed Wheat < *«

Fariaa, case, 24s ... * 6*

Hominy, pearl or graa., 2 dot 8 00

Scotch Health Bran (20 pk«*). ea»e.. » 60

Pancake flour, case 2 90

Do., self-raising, doz. 1 60

Wheat Food, 18-1%» 886
Porridge wheat 86s, eas* C 40

Do.. 20s, ease « 60
Self-rising flour (3-lb. pkg.) dot 2 44

Do., («-»). pkg.) doz. 4 70
Do, buckwheat floiir, per doz 1 60

Corn starch (prepared) 09%
Com starch, 1 lb. pkge 08
Potato flour 12%
Pancake Flour (pa£fttd rice) 24b 2 90
Flour, tapioca 16 IC
Puffed rice pancake floor 2 90
Shredded Kmmbles, 86s 4 86
Shredded Wheat 4 96
Cooked Bran, 128 2 26
Enamel Laundry Stareh, 40 pkss.
case 09%

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food (.86 pk^s.) 9 60
Qnaiker Two-Minute Oat Food 1 80
Macaroni, Quaker 2 26
Spaghetti, Quaker 2 26

RICE MARKET STEADY
Montreal.

RICE—Advice from New Orleans
show a stronger market for rice. Rough
rice is quiet with only a fair demand
by the millers. There is a much better

feeling in clean rice due to a decided

improvement in export business on that

market. The clean rice market is very
strong and many of the mills are run-

ning light since the growers are re-

fusing to accept lower prices. The mill-

ers expecting that the high price will

cut down the demand are preferring to

run at a small capacity instead of ac-

cepting the high price. On the other

hand this will develop a smaller supply

and in consequence a stronger market.

The present prices on rice are holding

firm with a fair demand.
RICE—

(Carolina, extra fancy 09
Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 5 75
Ragoon, B, per cwt 6 T6
Texas rice 05%

Tapioca, per lb. (seed) ... . 07% 08%
Do., (pearl) 07% 08%
Do., (flake) 07% 08%
Honduras 07
Siam 14%
NOTE—The rice market is subject to frequent

changes.

PEANUTS ARE LOWER
Montrivl. ___
NUTS—There is little change in the

nut market. Peanuts are easy in price

and roasted supplies, the best quality, is

dov*Ti to 21c. Walnuts, almonds and pe-

cans are holding the strength they have
developed during the past few months.

The demand for nuts "hows a marked
improvement during the last few weeks
and a new supply of walnuts is not ex-

pected until the second week in Decem-
ber.
NUTS—
Almonds, Tarragona, per lb 22 24

Do., shelled 48 51

Valencia shelled almonds 48 50
Pecans, new Jumbo, per lb BO

Do., large. No. 2, poQisbed . . 29 80
Coeoanut (shredded, bulk) 26 28
Filberts (Sicily), per lb 16

Brazils, shelled 38
Do., Barcelona 15%

Peanuts, Jumbo 18

Do., shelled, No. 1 Spanish 11%
Do., salted red 18
Do., Celled, No. 1 Virginia 13%

Peanuts (salted)

—

Fancy wholes, per lb 36

Fancy splits, per lb 31
Pecans, shelled 1 00 1 60
Walnuts Grenoble, in shell S3
Walnuts, Martrat 26 28

Do. Mw Naples 26
Do., shelled, Manchurian . 60 66
Do., Chitesn. baca. par lb. 4*
Do., Bordeaux shelled AM

NOTE—Jobbers sometlines make sn added eharss
to abov« prieas for broken lots.

LEMONS REDUCED
Montreal

FRUITS.—There are a number of
changes in the fruit market. Apples are
higher in price with smaller offerings.

The boxed seem to have the preference
with a premium in price. Spies are
quoted at from $9.50 to $10.00 per bar-

rel. Nearly all the apples offered on
the market show an advance of 50c per
barrel. Lemons are easier in price and
fancy lemons are offered at $3.90 per
box. Oranges have gone still higher,,

although there is only a limited demand.
Valencias are quoted at $7.50 to $8.00

per case. Grape fruit is a little easier

with prices varying from $4.00 to $4.90

per case for Porto Rico which show an
improvement in quality.

APPLES—
Wealthy, per barrel 5 00 7 00
Hampers, per bushel 1 50 2 00
Baldwins 7 00 8 CO
Fameuse 7 00 10 00
Boxes, 175s, 216s 3 25 3 BO

Bananas (as to grade) bunch . . 7 00 7 60
Lemons, 30O-36Os 3 yO'
Grape fruit. Porto Rico 4 00 -1 00
Cal. Valencias 7 50 8 00

Do.. Blood Oranges, half boxes .... 3 76-

Malaga grapes, per crate 4 00
Tokay grapes, per crate i ^
Bine and green grapes, per bas. 40 60

COCOANUT EASIER IN PRICE
Montreal.

SPICES.—The spice market is quiet
with no changes in prices except on co-
eoanut which has an easier tenflency
with some lower prices quoted. Peppers
are perhaps a little weaker on primary
markets but wholesale prices are un-
changed. The demand at this season is

light since most retailers have their sup-
plies on hand.

SPICES—
Allspice 18 20

Cassia, pure 25 26
Coeoanut, 20 lb. pails, per lb 30

Do., sweetened, lb., packages 30'
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 32'

Pure, ground 85
Cream of Tartar (French pure) 44 60'

Do., American high test .... 66 . 80
Whole cloves 45
Ginger (Jamaica) 30'
Ginger (Cochin) 27
Mace, Japan 25-
Mixed spice 80 9 32

Do., 2% shaker tins, di>z. 1 16

Nutmegs whole

—

Do., 64, lb 30
Do., 80, lb 28
Do., 100, lb 25-

Do., ground, 1-lb. tins 30
Pepper, black 24

Do., white 32"

Do., cayenne 32 34
Do., tins, 2's 36

Pickling spice 25 28
Do., package, 2 oz., doz. ... 35 40
Do., package, 4 oz., doz 65 '0

Paprika P B<>

Tumeric 28 30
Tartaric acid, per lb. (crystals or
powdered) 95 1 Oft

SUGAR MARKET STEADY
Montreal.

SUGAR.—No change has occurred in
the sugar market. The future of gran-
ulated sugar cannot be seen far ahead
but as far as refiners can predict, at
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the present time, the market looks

steady.

SUGAR -

Granulated sugar, per cwt 7 75
Do., barrels 7 80

Granulated. gTinnies, 20-5 8 15
Do., cases, 20 5-Ib. cartons 8 35
Do., gunnies, 10-10 8 25
Do., cases. 50 2-lb. cartons 8 60

Yellow, light, per cwt 7 35

MOLASSES PRICES STEADY
Montreal

MOLASSES.—No change has occur-

red in the molasses market. The trend
of the market is firm since the advance
of a few weeks ago. Buying is how-
ever light, and only for immediate re-

quirements. Corn syrups are steady
with a good demand.
MOLASSES—

Puncheons, Island of Montreal 76
Barrels 79
Half barrels 81
Puncheons, outside of Montreal .... 73

Fancy molasses in tins (ginger bread)
No. 2, 2 doz. per case 4 20
No. 3, 2 do« 4 50
6-Ib. tins 8 95
10-lb. tins, per case 8 60

CORN SYRUPS—
Barrels, about 700 lbs 06%
Half barrels, about 360 lbs Oe"?)'.

Quarter barrels, about 175 lbs 06Vi
2 gals., 25-lb. pails, eadi 2 00
a gals.. 38V2-lb. pails, each ...'.... 2 85
b gal. 5-lb. pails, each 4 50
.5-lb. tins, per case 4 70
lO-lb. tins, per case 4 40
2-Ib. tins, 1 doz. in ease, case .... 5 30
lO-lb. tins, Yi doz. in c«3e, case .... 6 00

TEAS HOLD FIRM
Montreal. —^~—
TEAS—There are no new develop-

ments in the tea market. Ceylon and
Indian teas are holding quite firm at

the advanced prices and the Japan
market is maintaining its full strength

with a good demand throughout.
Ceylon and Indians

—

Pekoel 38 44
Broken Pekoes 40 48

Broken orange pekoes 44 67
Ohina

—

Common 24 85
Medium t 42 48

Choice 6 50 80
Above retail prices range of qiotatione to the

retail trade.
Japan Teas (new crop)

—

Choice (to medium) 65 60
Early picking SO 80
Finest grades 75 1 OO
Inferior grades of broken teas may be hsa

from jobbers on reauest at favorable prices.

HIGHER PRICES FOR FLOUR
Montreal.

FLOUR—The flour market has re-

acted with advanced prices. The de-

mand has shown a marked increase since

there is every prospect for another ad-

vance. The market has recently

strengthened following the wheat mar-
ket. The future of wheat promises to

be stronger and in contradiction of the

usual order, that when navigation closes

flour reaches its low level, it has

strengthened to an advance just at the

close of the season. This promises a

stronger future for flour. The advance

amounts to one cent on the smaller bags

both cotton and paper.
FLOUR—
Hard wheat, 24y2's 1 16 1 15

Do., 14'8 69 68
Do., 7'b 37 36

SPANISH ONIONS HIGHER

VEGETABLES—The only change in

the vegetable market is the further ad-

vance in the price of onions. Spanish

onions are quoted at $6 per case or in

half cases at $3.50. Red onions are

practically off the market. Potatoes
continue in the same easy course. Cran-
berries, remain high in price.
VEGETABLES-
New cabbasje, local, doz 60 75
Carrots, i.iiv, per bunch 35
Celery, per doz. bunches 76
Celery, imported, 4-doz. crate 4 50
Montreal cucumbers, per doz 60
Horseradish lb 60
Leeks, doz 4 00
Mint 60
Mushrooms, lb 1 00
Oyster plant, per doz 1 60
Parsnips, bag l 00
Peppers, green ,doz o 60
New potatoes, Mont. (90-lb. bag)

1 16 1 30 1 40
Do., sweet hamper 3 00

Spanish onions, per case 6 00
Turnips, per bag 75 1 00
Red onions, per crate 5 50 6 50
Texas Onions, per crate 3 50
Yellow onions, per cwt 4 50
Cranberries, barrel 23 00

PREPARED COFFEE REDUCED
Montreal.

MISCELLANEOUS-^Reindeer pre-
pared coffee is reduced 2.5c. per case on
the large size and 75c. on the small size,

making the price $3.00 for the large and
$7.25 for the small. Matches are ad-

vanced in price. Dominion silent match
e.s are now $8.02 for 8's and others are
listed in proportion. Johnson's fluid beef
cordial is advanced to $14.40 a case.

ONTARIO MARKETS
TORONTO, Nov. 30.—The cereal market generally has firmer

tendencies with higher prices on rolled oats. Flour is also firm
with millfeeds higher and in scant supply. Canned goods are

steady with a firm undertone. Thompsons seedless raisins are high-
er while currants are in a strong position with higher prices in prim-
ary markets. Malaga raisins are showing signs of becoming ex-
hausted. Shipments of new crop fard dates are expected to arrive
in about ten days. The sugar market has an easy trend. New crop
nuts are now practically all on the market and prices are firmly
held. Tapioca is slightly higher while rice appears to have easier
tendencies. Black peppers are stronger with a tendency for higher
prices. The tea market continues to occupy a strong position with
wholesale quotations again advanced.

NEW LIMAS ARRIVE
Toronto. '

BEANS.—There is little change in the

bean situation as far as Ontario beans
are concerned, the market remaining
quiet under a fair demand. At one
brokers' office the statement was made
that they have had offers for several

cars of Ontario beans for shipment to

United States and if the order went
through it would have the effect of

strengthening the market. There are

others, however, who claim that the

market is as likely to go down as up.

But at the moment there does not ap-

pear to be any real reason for higher

prices and merchants are well advised

to buy fairly close. New crop limas are

now on the market at 9c. to 9%c. per

lb. California limas are strong at the

coast and prices are even higher than
a few weeks ago.

BEANS—
Ontario hand picked, per

bushel 3 25 3 60

Do., No. 1 lb. pickers, per

bushel 2 90 3 15

Cal. Limas, per lb 09 09%

CANNED GOODS STEADY
Toronto.

CANNED GOODS.—Generally speak-

ing the whole of the canned goods mar-
ket is fairly quiet but the undertone ap-
pears to be firm. Prices on both veg-
etables and fruits are maintained and
there is the absence of price cutting

that featured the market some time ago.

Aylmer tomato soup it quoted at 95c.

per doz., packed four dozen to the case.

Robertson's Silver Shred marmalade is

quoted at $3.75 per doz. Leard's bone-

less chicken %s is quoted at $2.40 per

doz. and O'Leary's lobsters %s are ad-
vanced to $2.50 per doz.
CANNED GOODS
Sockeye Is, doz 6 85

Do., %s, doz
.\laska red. Is
Cohoe Is, doz

Do., %s, doz.
Pinks, is doz

Lobster, i/2-Ib., doz 3 76
Do., 1-8-lb. tins 2 .''0

Whale steak. Is, flat, doz. 1 76
Pilchards, 1-lb. tails, doz. 1 80
Canned Vegetables —
Tomatoes, 2%8, doz
Do.. Gal. No. 10 tins, doz 5 03
Peas, standard, doz

Do., Early June 2 00
Do., Sweet Wrinkle
Do'., Extra Sifted

Beets, 28 doz 1 45
Beans, golden wax, doz
Asparagus tips, doz 4 3i6

Do., butts, doz.
Canadian com
Pumpkins, 2l/4s, doz

Do., Gal.. No. 10 tins, doz.
Spinach, 2s, doz

Pineapples, sliced, 2s, doz
Do., shredded, 2s, doz. ... .

Do., sliced 2%s, doz
Apples, gal., doz
Pears, 28, doz
Peaches, 2s, doz., H. S
Plums, Lombard, 2s, doz.

Do. Green Gage
Cherries, pitted H.S
Blueberries, 2s 2 86
Strawberries, 28, H.9 4 60
Raspberries, 2s 4 60

1 40
1 60

3 40
4 76

3 00

2 40
3 25

6 60
3 00
4 25
2 90
1 90
1 46
4 15

2 75
1 90

1 76
6 25
1 T5
2 15

2 40
3 00
2 45
2 15

5 00
6 60
1 50
1 60
6 1>6

1 60
4 25
6 25
4 26
6 50
4 26
3 25
3 10
3 40
4 26
2 46
6 00
6 00

COFFEE PRICES STEADY
Toronto.

COFFEE.—There is no change in the

local situation "but prices are firmly

maintained under an active demand.
Coffee-
Java, Private Estate 61 63
Begotas, lb 48
Guatemala, lb 46 62
Mexican, lb 66
Maracaibo. lb 47 4«
Jamaica, lb . 36
Mooha, lb 62 65
Rio, lb . 28 24
Santos 36
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ROLLED OATS HIGHER
Toronto.

CEREALS.—The market generally
has firmer tendencies follo.wing the firm-

er market for wheat which is reflected

in a firmer market for coarse grains.

This is especially noticeable on rolled

oats. Manufacturers have advanced
their quotations about 20c. per bag and
intimate that another advance will be
recorded in the near future. Wholesalers
however, have not changed their quota-
tions but they too intimate a higher
price within the next week.
CEREALS—
Barley, pearl. 98s 5 50
Buckwheat flour, 98s 4 7'6

Barley, pot, 98s 3 90
Barley Flour, 983 6 26
Cornmeal, golden, 98s 2 60
Oatmeal, 98s 4 30
Corn flour, 98s 3 00
Rye flour . .

'.

4 10
Rolled oats, 90s 2 95
Rolled wheat, barrel 6 00
Cracked wheat, bag 5 25
Breakfast food, 98s 4 75
Rice flour, 100 lbs 10 00
Flaxseed. 98s 7 00
Peas, split 06% 07%
Marrowfat green peas, 98s 9 50
Graham flour, 98s 3 75
Whole wheat flour 3 815

Wheat kernels, 8s 5 OO
Farina, 98s 5 35
Lentils. Red, lb 18% 19%

HONEY MARKET STEADY
Toronto

HONEY.—There is a good steady de-
mand for honey with prices unchanged
as compared with a week ago.
HONEY—
5-pound tins, per lb 16%
10-lb. tins, per lb 15%
60-lb. tins, per lb l.'i

Comb, per doz 3 75 4 50

PACKAGE CEREALS FIRM
Toronto

PACKAGE GOODS—Although quo-
tations on package cereals are unchang-
ed, the situation generally has a firmer
undertone than for sometime past. It is

understood that Shredded Wheat will

take a drop to $4.40 per case about
Dec. 10, making this line a straight 15c.

package retail.

PACKAGE GOODS
Rolled Oats, 20ss, round, ease 6 00

Do., 18s, case 2 00
Do., 203, square case 5 00
Do., Aluminum Pram., 208 6 10

Corn Flakes 868, case 8 19 8 75
Porridge WTieat, 36s, reg., case 6 00

Do., 203, family, case 6 80
Package peas, per doz 90

Cornstarch, No. 1, lb. carton 09%
Do.. No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes 11^4
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-Ib 14%
Fine oatmeal, 20s 6 75
Cornmeal, 24s 2 30
Farina, 24s 3 25
Barley, 24s 2 76
Wheat flakes, 24s 4 80
Wheat kernels, 24b 3 70
Self-rising pancake flour 248 2 70
Buckwheat flour, 24s 2 70
Bananas, per lb 08%
P. S. Hominy gran, ease 8 00

Do., pearl, case 8 00
Scotch pearl barley ease 2 70
Puffed rice pancake flour. ?48 2 85
Self-rising pancake flour, 188 3 85

THOMPSONS RAISINS HIGHER
["oronto.

DRIED FRUITS.—The whole of the
dried fruit list has gained in strength
and there are indications that prices all

along the line will be advanced in price.

As reported last week, currants have a
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stronger position and prices in primary
markets are now 5 to 10 shillings per

cwt. higher than when the first ship-

ment of the new crop left Grece. Some
wholesalers who last week were booking
orders for Patus currants for a later

delivery at 15c. have now withdrawn
that price. In some quarters the supply
of Malaga raisins are exhausted and at

the moment there appears to be a likeli-

hood for a shortage before the Christ-

mas season is over. Thompsons seed-

less raisins in bulk are higher at 24c.

per lb. while California sultanas are

quoted at 20c. to 21c. per lb. Smyrna
figs in 60 lb. bags are quoted at 11 %c.
per lb. Hallowee dates are opening up
the finest quality that has appeared on
this market for several years, quotations

range from 14c. to 14 %c. per lb. New
fard dates are quoted to arrive about

Dec. 10 at 26c. per lb. Glace cherries

in V2 lb. cartons are meeting with a

good demand at $4.95 per dozen.
Candied Peels

—

Citron caps, 12-lb. boxes, lb 46

Lemon caps, 12 lb. boxes, lb 29

Orange caps, 12 lb. boxes, lb 31

Mixed containing 4% lb. lemon,
4% lb. orange, 8 lb. citron caps,
per lb S6
rained Peel, mixed, <ut ready
for use, in No. I's cartons, 8

3 dozen per ease, per dozen 4 60

irrants

—

Greek Filliatras, cases 14

Do., Patras 16% 17

Do., Vostizza ....

Excelsior, pkgs, 3 doz. in case .... 5 60
Dromedary, 3 doz. to case 7 50
Fard, per box ap. 12 lbs 3 25

Hallowee d.-xtes, per lb 14 14%
Prunes

—

30-406, 25b 19

40-508, 258 16%
.•0-SOs, 253 14>2
60-70S, 2.')S 131.2

7(>-)i0?, 2,5s 11%
r.O-UOs. 2P3 11'4

Raisins

—

California, Sultanas, lb 21

S-edios.^. 15-02. packets 26
Do.. Il-riz. packets _ .... 21

Seeded, 16-oz. packets 20% 21
Cm., muscatels. No. 1, 268 19%
Tiiompfois, seedless 24
Valencia, Spanish 28%
Clusters, boxes, 20 1-lb. pkg 6 66

Evaporated apples 16

Figs

—

Smyrna, bags, apiiTox. 2® lbs 14''.

Do . 60-IH. ba? Its;

Layer, i Crown 30
Layer, 5 Crown 30
Lavet. 7 Crown 85%
Pulled, 10 lb. box, per lb 30
Pulled, 1-lb. box, each 20
Do., 2-lb. box, each 36

Peachei--
Choici 20

Ap'.-loots

—

Ch.>ice 20
Sta ia\ra 28

SUGAR LOOKS EASY
Toronto.

SUGAR.—As far as the local situa-

tion is concerned, Canadian beet sugar

is a factor in the market. Wholesalers

are quoting beet sugar at $7.75 but East-

ern refiners continue to maintain their

list price. The raw market is easier

with prices Me. per lb. lower.

St. Lawrence, extra gran., cwt 8 09
Atlantic, extra gran 8 09

Acadia Sugar Refinery, ex. gran 8 09

Dom. Sugar Refinery, ex. gran 7 85

Canada Refinery, gran 8 09
Differentials: Granulated, advance over basis

60-lb. sacks. 25c : barrels. 5c : gunnies. 5-20, 40c
erunnies, 10 10s. 50s ; cartons, 20-5s. 60c.

FIRST NAVELS ARRIVE
Toronto.

FRUIT.—The first shipment of Cali-

fornia navels are now on the market,

41

quotations run from $6.00 to $6.75 per

case according to size. Florida oranges

are quoted $5.00 to $6.00 while grape
fruit is unchanged as compared with last

week. Casaba melons are selling at

$2.25 per crate of 8 to 9 melons.
Oranges, Valencies, 100s 6 50

Do., 126s 7 00
Do., 1503, 176s 7 25 7 50

Do., 200s, 216s, 250s 7 50 8 00
Oranges, Florida, all sizes .... 5 00 6 00
Orang,'3, Navels. 100s, 0(1

Do., 12Gs 6 50
Do. 150s, 176s, 2003 6 75

Lemons, Messina 475 500
Bananas, per lb 08%
Apples—Barrel.

Spys. No. 1 8 60
Spys, No. 2 7 50
Spys, No. 3 5 00
Greenings No. 1 7 flO

Greenings No. 2 . 6 50
Baldwins No. 1 7 00

Baldwins No. 2 6 50
Grapes, Emperor, lugs 4 00

Do., Do., kegs 8 OO
Do.. Almera, bbls 13 00 16 OO

Apples, B. C. boxed 3 25 4 50
Cranberries, Cape Cod, • bW. box 13 00
Grapefruit. Florida, 54s 5 60 6 50

Do., 64s, 70s, 80s 5 60 6 50
Do., 96s 5 50 6 50

Pomegranates, box 3 50
Casaba Melons—Crates 8 to 9 2 25

A NEW WALNUT ARRIVES
Toronto.

NUTS.—The feature in the nut mar-
ket this week is the arrival of Man-
churian walnuts in the shell. This is

the first of this kind to arrive on this

market. The nuts are large, well filled,

and have a good flavor and are quoted
at 25c. per lb. With the exception of

Bordeau shelled walnuts, all the new
nuts are now available and are already
meeting with a good demand.
Almonds, Tarragonas. lb 23 24
Walnuts. Grenobles, lb 20 "O-

Do., Marbot P 25 26
Do., California 39 40
Do.. Manchurian 25
Do., Chili 21

Filberts, lb 16 17
Cocoanuts, Jamaica, sack 6 00 7 6(>

Do., unsweetened, lb 80
Do., sweetened, lb 28 32
Do., shred 25-

Peanuts, roasted. lb 19 21
Brazil nuts, large, lb 18 20

Do., medium 17 18
Mixed nuts, bags 50 lbs 20 121
Pecans 30

Shelled —
Almonds, lb 48 55
Filberts, lb 35
Walnuts. Bordeaux, lb ... 90 () 95
Wo., Manchurian . 76
Do., broken 63 65
Jordan almonds 70 75

Peanuts, Spanish, lb Oil
Pecans, lb 1 40
Brazils 72

FURTHER ADVANCES IN TEAS
Toronto.

TEAS.—The strength in the tea mar-
kets is in further evidence this week by
prices to the retail trade being again
advanced. These advances range as
high as 3c. per lb. but wholesalers claim
that the prices now quoted do not yet
represent replacement costs. The prim-
ary markets continue to grow in

strength and late advices state that

price? have again moved upward.
Pekoe Souchongs 30 3'5

Pekoes 32 58
Broken Pekoes 35 68
Broken Orange Pekoes 60 65

Japans and Chinas

—

Early pickings. Japans 68

Do., seconds 60
Hyson thirds 30 36

Do., pints 45 67
Do., sifted 55 60

Above prices give range of quotations to the
retail trade.
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SYRUP UNCHANGED
Toronto.

SYRUPS.—There is a good consump-
tive demand for syrups and at the mo-
ment the market appears to be fairly

steady.
Com STrap—
Bttrrels, about 700 lbs., yellow W%

Half barrels. %e over bbb ; \i,

bbls, %« orer bbb.
Cases, t-lb. ttns, nfaite, 2 dos.

is eas« 4 <•
Cues. (-lb. this, white, 1 doz.
in ease S 80
Case*. lO-Ib. tins, wfatte, % doz.
In ease 5 00
Cases, 2-Ib. tins, yelloW; 2 doz.

I in ease 4 00
Cases. &-Ib. tins, yellow, 1 doz.
in case 4 70
Cas«e, 10-lb. tins, yellow, H doi 4 00

Molasses, baking trrade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case B 68
No. 5 tins, 1-doz. ease 4 64
No. 10 tins, i^-doz. case 4 26
Pails—No. 1 118
Pails No. 2 1 76
Pails No. 5 365

MoIas3«s, table grade

—

No. 2 tins, 2-daz. case 7 76
No. 5 tins, 1-doz. case 8 96
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 75
Pails No. 6 8 66
No. S tins, 2-doz. case 10 78

TAPIOCA FIRM
Toronto.

RICE.—There is little change in the
rice market which appears to have an
easy undertone for Southern grades but
Oriental varieties are somewhat firm-
er. One authority on rice says: The
rice market has not yet hit bottom nor
will it likely do so until after the
turn of the year, after that there is a
possibility for an upward tendency."
Tapioca has a shade firmer tone with
wholesalers generally quoting %c to
Ic. advance.
Honduras, broken, per rib. ... 07V4 08
Blue Rose, fancy flSiVi 09

Do., seconds 07% 07%
Siam, per n> 06 06%
Japans, pep ib. 07 07%

Do., broken 06
Chinese, XX ....

Do., Simiu 11 12
Do., Mujin, No. 1 10 11
Do., Pakling 09 10
Rangoon 07 07%
White sago 08% 09
Tapioca per lb 8l% 09

Do. fancy 09 Oil

BLACK PEPPER STRONG
Toronto.

SPICES.—Spot supplies of spices are
in small supply and manufacturers are
finding it more difficult to pick up par-
cels in any market outside of the coun-
tries of origin. This has a tendency
to strengthen the spot market as it re-
quires from three to six months to im-
port. Black peppers are in a strong
position with a tendency for higher
prices.

Allsipiee 16 18
Cassia 22 24
Cinnamon 80 86
Gloves 55 60
Cayenne 35 37
Ginger, Cochin 80

Do., Jamaica 46
Mustard, pure 85 40
Pastry M
Pickling spleas U
Ma«e 76
Peppers, black 21 23

Do., white 81 36
Paprika, lb 60 7i

Do.. SOs OK
Obllliea. lb • M
Nutmegs, seleetB, wliats, lOOs . 22 86

Do., srroond 81

Uwttma* Mi* wkolo •»
Cehvr mat, wkoto OM
OoateAdw Mad It
Caranrv MaA whok OM
TttnMVtt SO
C»rty tfmwJw OSS
Creaoa ot T^*tme~-

FreD«b. par* 40
4-«s. pMkaVM, doK 1 00
The above <iQotetlDiis are for the best quality.

cheaper grades san be pwrshased for less.

8-oz. paekacas. doa. 8 60

FLOUR SHADE HIGHER
Toronto. -^-—
FLOUR.—The market is stronger with

quotations advanced 10c. per barrel.

This is the result of the higher wheat
market and the tendency is that the

flour will show a further advance in the

near future. First patent in cotton

bags is quoted at 7.70 and second pat-

ent in jute bags at $7.50 per barrel.
First Patents, in cotton bags, bbl 7 70
Second Patents, in jute bags, bbl 7 50

BRAN AND SHORTS UP $1.00
Toronto

MILLFEEDS.—Following the higher
wheat market, coarse grains are in a

stronger position with the result that

bran and shorts are advanced $1.00 per

ton. Then too, there is a big demand
since the colder weather set in which
together with the small supply, mainly
on account of many of the mills not op-

erating to full capacity, has created a

strong situation with a likelihood for it

continuing, for a time at least.

MILLFEEDS

—

Bran, per ton 28 25
Shorts, per ton 26 25

Choice middlings, per ton 30 26

HEAD LETTUCE HIGHER
Toronto.

VEGETABLES.—Head lettuce is firm-

er at $5.50 per case while hot house to-

matoes are also higher at 35c. per lb.

Onions continue strong with prices

ranging from $5.50 to $6.50 per 100 lb.

sack. Sweet potatoes are in demand at

$3.00 per hamper. There appears to be

a good supply of potatoes, many of the

houses being filled up. The market has

been holding fairly easy during the week
with prices showing little change.
Cabbage, per doz 1 00 1 50
Potatoes, Delaware, per bag ... 1 65 1 75

Do., Ontario 140 160
Beets, per bag 75 1 00
Carrots, per bag 85 1 00

Turnips, per bag $6
Parsnips, per bag 1 00 1 25

Onions, Spanish, crate 5 50 6 25
Do., Sack, 10 Ibe 5 60 6 60

Celery, per doz 76 1 00
Cauliflower, Cal., case 6 00
Tomatoes, hot house, lb 35
Head lettuce, iceberg, case 5 CO
Swet potatoes, per hamper 3 00

WINNIPEG MARKETS
WINNIPEG, Nov. 30.—The feature of the grocery market this

week is the decline in the price of corn syrups. The coffee
market is fluctuating slightly and although there is a light

demand, prices are ruling firm. Cereals are steady in sympathy with
the firmer tone of the grain market. Canned goods are firm and a
scarcity of canned pumpkin is reported. Dried fruits show consid-
erable more activity and prunes are expected to be higher. From
recent reports just received from India the average yield of Indian
teas will show a decrease of over 60,000,000 pounds and prices are
advancing. New California vegetables are arriving on the market.

COFFEE MARKET STEADY Do., 20b, per bag 66

Winnipcp- Do., 10-8s, jjer bale 3 1*

COFFEE—The coffee market continues Do., i5-6s, per bale 3 66

firm and although flUCtuatine Slighfl^lv Oatmeal, 9«8, gran, or stand, bag 3 70
, .

. * J A * • Wheat Granules, 98s, per bag 6 10
lower prices are not expected. A fair j^ ig-ee, per bale 6 60

business for the week was reported by ^^^- whole, green, lOO-lb. bag. per bush. 3 95

1 1 • ru.u- \.
X- -u

.7 p^ ^pjj^ yellow. 988, per bag T 50
local jobbing houses. i>o., split, yellow, 49s, per bag .... 3 80

COFFEJB— Beans, fancy, hand picked, 100-lb.

Rio, roasted, best grade, per lb.. 19% 20% tJ'^^t
"^

'^'JSj'ii,'
V_ ,W ^ ^°

a ^u.
Mexican, roasted, best grade, lb. 44 49 „ ^- L"na. lOO-Ib. tag, per lb 09%
Jamaica .roasted, best grade, lb. 28 30 ^^X^^'J^^-,^^' P^'^K * ?S
Bogotas, roasted, best grade, lb. 40 43 g<>-

S^°J'
*98. P«r bag 1 68

Mocha (types), best grade, lb... 51 63 _ "?• ^g^- ^^;^'' ^''. 2!*
Bourt>on. best grade, per lb 30 35 Barley, Pearl, 9|88, per bag 4 40

Santos, best grade, per lb 27% 30 S**' S^* ,' J^e, per bag 2 26

Maracaibo. roasted, best grade, lb. 38 44
Do., Pearl, 24b, per bag 116

Cornmeal, 9\8«, per bag 2 60

CEREALS UNCHANGED ^;; f^; %\ tg •.;. .::: o 7^0

Winnipeg. Do.. lO-lOs, per bale 3 00

CEREALS-There is no change in the ^"'"'i;:^^*pe?^;^^
."*'°'.'.". ''".'':

.... 9 86
cereal market. Bulk rolled oats at the taiwc invrriiAMr'wn
low prices are showing an improvement JAMS UNCHANGED
in the demand. The demand for package Winnipeg.

cereals is light ait unchanged quotations. JAM—There is no change in the jam
PACKAGE CEREALS situation. The market is ruling firm.

Rolled Oats. 208. round cartons. 4 00 4 65 Many of the popular Varieties are prac-

S^:; It^. ^ T"^ ."':!'.
: : :

:

i lo
t^^"y "^^^""^ ^p-

Corn Flakes. 3«8, case 3 60 3 80 JAMS
Cornmeal, 2 doz. case, per case 3 40 .

aj»«»

Puffed wheat, 8 doz. case, per case 4 45 Strawberry 4s per tin 91
Puffed rice, 3 doz. case, per case 6 75 Black Currants, 4s, per tin 91
Crcamof Wheat, 8 doz. case, per case.. fl 00 Raspberry, 4s, per tin 91
Grape Nuts, 2 doz. case, per case .... 3 80 , . .

Package Peaa, » doz. case, per case 3 00 Apricots, 4s, per tin 85

BULK CEREAL/S Cherry, 4s, per tin 85

Rolled Oats, SOs, per bag 2 40 Peach, 4s, per tin 85
Do.. 40b, pr bag 126 Compound (all flavors), 4s, tin 55
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CANNED PUMPKIN SCARCE
Winnipee.

CANNED GOODS—B. C. Packers an-

nounce that they will only be able to fill

aibout 45 per cent, of the delivery of

canned puni(pkin on sizes 2s and 2%s.

While prices on canned fruits are firmly

held very little activity is shown, and in

fact with only a limited pack available

higher prices are expected before next

year's pack is under way. The salmon

market is ruling firm especially on the

best grades. Stocks at the coast are

reduced and very few sockeyes are

available.

Shrimps, Is, 4 doz. ease, doz 3 60
Finnan Haddje, Is, 4 doz. case . 8 25 11 60

Do., %s, 8 doz. case, case . 7 26 13 00
Herrin? (Can.) Is, 4 doz. ease. . 6 60 8 00

Do., imp.,%s, 100 doz. case 21 60 32 60
Lobsters, ^s, 8 doz. case, doz 2 60

Do., %s, 8 doz. case, d'oz -4 80
Oysters, Is, 4 doz. case, cs 9 40
Pilchards, la, tall, 4 doz. case, es 7 10

Do., 1^8, flat, 8 doz. cs, ease 9 00
Salmon

—

Sockeye, Is, tall case 20 00
Do., IViB. flat, 8 doz., in case .... 21 25

R. Spring, Is, tall, 4 doz. case .... 16 26
Do., l%s, flat, » doz. ease 17 00

Cohoe, Is, tall, 4 doz. case . . 12 00 13 OO
Do., ^B flat, 8 doz. case. . 13 00 14 00

Pink, Is, tall, 4 doz. case 26
Do., %s, flat, 8 doz. case 8 00

CANNED FRUIT (Canadian)

Apples, 6 tins in case, per case S 60
Cherries, Is, 4 doz. case 6 76 8 00
Peaobes, 28, 2 doz. case 6«0 710
Pears, 28, 2 doz. case 7 75 8 00
PlamB, Greengase, 2s, 2 doz. ease 4 76 7 00

Do., heavy syrup, 28, 2 doz.

case 6 00 6 60
Do., Lombard, ligfat syrup, 28.

2 doz. case 5 75 6 26
Raspberries. 2b, £ dos. «••• ... • M t M
Strawberries, 2s, 2 doz. case ... 8 00 8 60

CANNED FRUIT (American)
Apricots, Is, 4 doz. case 11 OO
Peaches, 2%s, 2 doz. case » 16

Do., sliced. Is, 4 doz.. case 10 86
Do., halved. Is, 4 doa. case 10 76
Do., 23, 2 doz. case 6 90

Pears, le, 4 doz. case 13 40
Pineapples, sliced, 28, 2doz. case 7 60

CANNED VBGETTABLBS
AsparaiTus Tips, Is, tins, 2 doz.

case, per doz 4 40
Beans, Golden Wax, Is, doz. . . 4 90 6 00
Beans, Refugee, 28, 2 doz. case. . 4 90 6 00
Corn, 28, 2 doz. case 4 80 3 60
Peas, 2s, 2 doz. case 3 90 4 26
Sweet Potatoes, 2%, 2 doz. case .... 7 00
Pumpkins, 2%8, 2 doz. case 3 80 3 75
Sauer Kraut, 2%s, 2 doz. case 4 10
Spaghetti, 2 doz. case 2 05
Tomatoes, 2%s, 2 doz. case .... 3 95 4 25
Spinach, 2i^s, 2 doz. case 7 00

DRIED FRUITS FIRMER
Winnipeg.

DRIED FRUITS—Latest reports from
primary markets on dried fruits state

that there is considerable activity in

prunes and while there have been no
advanlces, prices are expected to go
higher very shortly. Stocks are low
and it is intimated tha.t the total hold-
ings 30,000,000 pounds will be cleaned
up by March of the coming year. Cur-
rants are showing more firmness and
stocks are light. Interest is shown in

apriiCDts and with only limited quantities
available it is doubtful if the 1921
yield will last much after the first of the
year.

DRIED FRUITS
Evaporated apples, per lb © 18
Currants, 90-lb., per lb 1»

Do., 8 oz. pkgs., 6 doz. case, lb.

Dates, Hallowee, bulk, lb
Do., pkgs., 3 doz. case, lb

Figs, Sipanish, per lb

Do., Smyrna, per lb
Do., black, cartons, carton

» 19
16
12%
15%
15
12%

• 60

Loganberries, 4 doz. case, pkt. 26

Peaches, standard, per lb 17 21
Do., choice, per lb. 19 24
Do., fancy, per lb 20 26

Do., Cal., in carton, per carton 1 00 1 20
Do., Cal., in cartons, per carton 1 00 1 20

Pears, extra choice, per lb 30
Do., Cal., cartons, per carton .

—

1 SO

Prunes

—

30-408, 25s, per lb 20
4O-50S, 26«, lb 17%
50-60S, 26s, lb. 14
6O-70B, 26s, lb. 1*
70-808, 2Sa, lb 10%
80-903, 26e 0»%
90-IOOb, 268, per lb. 08

In 5-lb. cartons, carton 9 6S 76

RAISJNS^Seeded—
Cal., pkg., 16 oz., fancy, per pks $0 20

Do., pkg., 12 OS., fancy, per p4c«. .

.

16%
Do.,, 16 oz., choice, per pksr- ••• 19
Do.. 12 oz, choice, per pkg 16

Cal. 5-Ib. cartons, per carton 1 20
Do., bulk, 25-lb. boxes, per lb. ...

.

19

RAISINS^Seedless—
Cal.. pkg., 11 oz., per lb 19%

Do., bulk, 2i6-lb. boxes, per lb. . ... 22
Do., bulk, 5-Ib. cartons, i>er carton . 1 80

Apricots, eboiee, t6s,Ib. CU
Do., 10s, lb tn
Do., Standard, 10b, lb 27
Do., Standard, 26b, lb 29
Do., fancy, 258, lb 35
Do., fancy, lOs, lb 86
Apricots, 6 lb. cartons, per carton ... 1 6B

SPICE MARKET FIRM
Winnippg.

SPICE—Continued steadiness character-

izes the spice market and the tone of the

market for such commodities as peppers,

cloves, ginger and nutmegs is even
more pronounced.
Allspice. Jamaica, best qual., lb 22
Cassia, Batavia, per lb 86

Do., China, per lb 26
Chillies, per U>. 66

Do., No. 1, per lb 68
Cinnamon, Ceylon, per lb 60

Do., No. 0, carton, doz 00
Cloves, Penang, per lb .... 96

Do., Amboyna, per lb 00
Do., Zanzibar, per lb 45

Ginger, washed. .Tamaica, No. 1 .... 65
Do., Jamaica, No. 2 040
Do., Japan or Africa, lb 30

Mace, extra bright Penang, H> 65
lb., per lb 70
per lb 37

Do., medium, 110 to lb 36
Do., carton of six, per doz. 80

Pepper, blk., Singapore, ex. H>. . 22
Do., white, per lb 86

Pickling, %-lb. pkg., per doz 90
Do., bulk. No. 1, per lb. 22

GROUND SPICE
Allspice, bulk, per lb 20
Do., No. 2, per lb 26
Do, 2 oz. cartons 95
Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb 27
Do., No. 2; bulk, per lb 26
Do.. No. 1, 2 oz. cartons 96
Do., No. 1, 4 oz., cartons 1 60

Cinnamon, bulk, per lb 66
Do., 2 oz. cartons 95
Do.. 4 oz. cartons 1 75

Cloves, bulk, per lb 60
Do., 2 oz., cartons 95
Do., 4 oz. cartons 2 00

SUGAR MARKET UNCHANGED
Winnipeg.

SUGAR—There is nothing particularly

new in the refined sugar market. Sugar

is now being quoted on a better level of

value but a still lower basis can be ex-

pected.
Extra gran. bags. 100 lbs 8 60

Do., gunnies, .5-20 lbs 8 90
Do., gunnies, 10-10 lbs 9 00
Do., gunnies, 20-lb. Tbs. 9 10
Do., cartons, 50-2 lbs 9 25

Yellow No. 1 It., bags, 100 lbs 8 10
Do., 'golden, bags, 100 lbs 8 00

Powdered sugar, bbls 8 90
Do., boxes, 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs. 9 20
Do., boxes, 25 lbs 9 40
Soft lumps, boxes, lOO lbs 9 80
Do., boxes, 50 lbs 10 40 9 60

Do., cases, 20 cartons 10 35

Do., cases, 40 % lbs 11 10

Small lump, boxes, lOO lbs « 20

Do., boxes, 50 lbs » 30

Do., boxes, 25 lbs » 60

Do., cartons, 50 2-lbs 9 60

Hard lump, barrels 10 25

Do., boxes, 50 lbs 9 70

boxes, (25 lbs. ^^ 7S

Do., boxes, 25 lbs » 76

SYRUPS REDUCED
Winnipeg.

SYRUPS—There has been a rediuction

of 35 cents per case on 5, 10 and 20

pound tins of white anid yellow corn-

syrup. Two poiund tins show no change.

There is a fair amoumt of business being

done as buyers continue to make small

purchases. The molasses market has a

somewhat uncertain tone and buyers are

keeping tlheir purchases within actual

needs at the moment.

CANE SYRUP—
No. 2s 6 96
No. 5s 6 ''^

No. lOs « 80

No. 20s 6 10

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

ease * •B

Cases, 6-lb. tins, white, I dos. in

case ^ ^
Cases, 10-lb. tins, white, % doz.

in case 5 15

Cases, 20-lb. tins, white, \i, doz.

in case 5 16

Cases, 2-lb. tins, yeUow, 2 doz.

in case 8 40

Cases, 6-lb. tins yellow, 1 dox. in

case * 20
Cases. 10-lb. tins, yellow, % doi.

in case 3 96

Cases, 20-lb. tins, yellow, % doz.

in case 3 95

TABLE SYRUP—
Pure, 2%s, tins, es. of 2 doz. 24 86

Pore, es, per case of 1 dox. .... 22 66

Pure, 10s, per case of % doz. .... 21 06

MAPLE SYRUP—
Maple flavor 2%8, tins, per

case of 2 doz 13 75

Do., 28, tins, case of 1 doz. 12 00

Do., Is, tins, ease % doz. 11 80

MOLASSES, BARBADOBS

—

2-lb. tins, 2 doz. case 8 80

8-lb. tins, 2 doz. case 11 60

6-lb. tins, 1 doz. case 9 60

10-lb. tins, 1 dor. case 9 20

MOLASSES, BLACKSTRAP—
1%8, 4 doz. in ease 26

2b, 4 doz. in case 5 00

2%s 4 doz. in case 4 80

Ss, 4 doz. in case 4 60

10s, 4 doz. in case * 20

STARCH MARKET STEADY
Vinnipeg.

STARCH—A fair movement of stock re-

quired for preseet needs keeps starch

prices on a steady basis.

STARCHES
Cornstarch, lib. pkgs. per lb 09%

Do., No. 1 quality, 1-lb. pkgs 10%
Gloss. 1-lb pkg. per lb 10 7-8

Celluloid, 1-lb. pkg. per case 4 30

RICE MARKET STEADY
Winnipeg.

RICE—The rilce market shows no

change. The demand is continuing on a

firm basis and prices are well main-

tained.
RICE—
No. 1 Japan, 100-lb. sacks, lb OSVz

Do., 50-lb. sacks, lb 09
Siam, 100-lb. bags 06VI

Do., 50-lb. bags 06%
Sago, in less quantities, lb 09%

lbs., per lb 09

Sago, in less quantities 09%
Tapioca, Pearl, per lb 08 0S%
Herring (Can.), Is, 4 doz. cs. 7 OO 8 00

Do., in less quantities, lb 09%
Tapioca, pearl, per lb 08 08i%
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East Jind West

lllinilllUllDk:

Saskatchewan Markets
FROM REGINA BY WIRE

REGINA, Sask., Nov. 29.—Business
conditions are only fair, grocers as well

as others are feeling the strain of poor
crops and inclement weather. Collec-

tions in general are very slow. Rolled

oats 80's, are lower at $2.42, while flour

is a shade higher at $7.95 per barrel.

Butter is higher while eggs are stronger

and higher at $17.10 per case for new-
laids and $15.00 per case for No. 1 stor-

age. Lemons are down to $9.00 per case

and lard is easier at $11.10 per case

for 3's. Sugar remains unchanged, B.

C. at $8.85, Aegina and Central at $8.35

per cwt.
B«ans, KotenasWi 5 95
Rolled oats, 80s 2 42

Rice, Siaim 6 50
Rice, Blue Rose 8 65
Tapioca 7 25

Sago 7 25
Flour, per bbl 7 95
Sugar, pure cane granulated, cwt 8 85
Oheese, No. 1, Ontario, large 22
Cheese, No. 1, Ontario, twins 22%
Butter, creamery, lb 44
Butter, dairy, lb 28
Lard, pure, 3s 11 10
Eggs, new laid, local 17 10

Do., No. 1 storage 15 60
Tomatoes, 2M!S, choice 4 50
Lemons, case 9 00
Corn, 2s, standard choice 3 60
Peas, 2s, standard choice 4 08

Do., 2s, Early June, choice 4 82
Salmon, Sockeye, Is 21 00

Do., Sockeye. %s 21.55
Straw1>erries, 2s, B.C. choice 8 75
Raspberries, 2s, Ontario choice & 75
Cherries, 2s. red, pitted 7' 20
Peaches. 2s, halves 7 20

Do., 2s, sliced 6 00
Apples, evaporated, lb 421/2

Peaches, evaporated, lb 23
Prunes 70-80 13

Do., 40-50 18

AIberta Mark ets

FROM CALGARY, BY WIRE.

CALGARY, Alta., Nov. 29.—Flour ad-
vanced 30c per barrel. First shipment
of Jap oranges have arrived and are
quoted at $2.25 per bundle. Future
prices on shelled nuts are weak but cur-

rent prices are high and firm owing to

present scarcity. One brand of mince
meat has advanced 5c per lb. Hallow-
e'en dates are due to arrive about Dec.

10. Cogee continues firm, present indi-

cations point to high markets on the

better grades. Stocks of sockeye sa'.-

mon getting low. Storage eggs are

higher at $1G.00 per case.
Beans— Aahcroft, per cwt. .. .... 6 00

Do.. Kotenashi, per cwt 6 00 6 .50

Rolled oats, 80s 3 15 3 30
Rice, Siara 5 50 6 OO

Japan, No. 1 7 35 8 00
Tapioca 7 00 8 00
Sago 7 00 8 00
Flour, per bbl 7 65
Sugar, pure cane, grant., cwt 8 62
Cheese, No. 1, Ont., large 22% 23

Alberta cheese, twins ft 22%
Do., large Oi 22%

Butter, creamery, lb. ... .... 39 44

Do., dairy, lb 20 28
Lard, pure 3s 12 30 12 60
Eggs, new laid, local, case .... 15 00 16 00

Do., No. 1 storage, case 16 00
Tomatoes, 2i^s 4 15 4 115

Pumipkin, 2iAs, case 4 40
Lemons, case 10 60
Com, 28, standard case 3 36 3 60
Peas, 2s, standard case 4 20 4 30
New early June peas, ease 4 TR
Salmon sockeye Is, case . 19 80 21 60

Do., Sockeye, Vis 21 65
Strawberries, 2s, Ont., case . . 8 16 8 40
Raspberries, 2s, Ont., case .... 8 40 9 25
Gooseberries, 2s 11 80
Cherries. 2s, red, pitted 9 00 9 50
Peaches, 2s, halves 5 85

Do., 2s. sliced 6 25
Apples, evaporated, lb 18

Do., 25s, lb I814
Pineapples, Hawaiian, sliced 2*8 6 30 7 %
Peaches, evaporated, lb 16 20
Do., canned, 28 7 46 7 90
Do., 70-80S 11% 12%

Prunes, 90-1003 10 10*

Potatoes, local, ton 20 00 30 00

Sugar, No. 1 yellow, cwt.
Lemons, California, case . .

Grapefruit, Florida, case
Bananas, lb

Cornmeal, gran., bags . . .

7 7'5

6 50
6 50

12
3 25

New Brunswick Markets
FROM ST. JOHN, BY WIRE

ST. JOHN, N.B., Nov. 29.—Potatoes
are quoted at $2.75. Molasses is slight-

ly easier at 65c per gal. Onions are

selling at $8.00 per crate and $6.50 per

bag. Lard is easier at 15%c for pails

and V2C lower in tubs. Lemons are low-

er at $6.50 per case and grapefruit is

steady at $6.50 per case.

Rolled oats, bag 3 35

Rice. Siam, per cwt . 7 00
Tapioca, per 100 lbs 9 50
Molasses, p;al 65

Tomatoes, cans 2 00
Do., bags 6 00

Raisins, Valencia layers 24 30
Currants, cleaned 19

Prunes, 90-100, 25-lb. boxes 10%
Lemon peel 34
Orange peel 34

Citron peel 46
Walnuts 27

Almonds 22
Brazils 20
Peanuts 16
Filberts 17
Cocoanuts, bag 6 00
Potatoes, per bbl 2 75
Pork clear, bbls 32 00
Pigs' feet, per 20-lb, pail 2 00
Hams, shoulder, per lb 21
Bacon, side, per lb 39
Bacon, roll, per lb 21
Lard, pure, in pails, lb 15%
Lard, pure, in tubs, lb 14%
Shortening in pails, lb 14
Shortening in tubs, lb 14
Butter, creamery, prints 45
Butter, creamery, solids 42
Oleomargarine 24
Cheese, whole, lb. 19 21
Cheese, twins, lb 21
Eggs, doz 52
Sugar, cut loaf, cwt 9 58
Sugar, Stan., gran., cwt 7 %

Nova Scotia Markets

FROM HALIFAX BY WIRE

HALIFAX, N.S., Nov. 29.—There are

several changes in quotations noted this

week, mostly downward. Standard
granulated sugar is quoted at $7.95 and
yellow at $7.45. Molasses is quoted at

65c per gallon. American clear pork is

down to $30.00 and lard pure to ISVzc

while compound is quoted at 16c per lb.

Fresh eggs are up 2c now selling at 70c

per dozen.
Flour, No. 1 patents, bbl 11 00
Cornmeal. baes 2 50

Roled oats, iier bag 3 75

Rice. Siam, per 100 lbs 06% 10
Tapioca, 100 lbs 10 00

Sugar, standard, gran 7 95
Do., No. 1 yellow 7 45

Molasses, gal 65
Cheese, Ont., twins 21

Eggs, fresh, doz 70
Erggs. storage, doz 52 52

Lard, compound 16

Do., pure, lb 18 \'i

American clear pork, bbl 30 00
Tomatoes. 2%s., stan., doz 2 00
Hams, aver. 9-12 lbs 35

Do., aver., 12-18 lbs 35

Do., aver. 18-25 lbs 31

Roll bacon 25
Butter, creamery, lb 52

Do., dairy 40
Raspberries, 2s Ont., doz 4 00
Peaches, 2s., standard, doz 3 30
Com, 2s, standard, doz 1 60
Peas, standard, doz 1 95
Strawberries, 2s, Ont., doz 4 00
Salmon, Red Spring, flats, cases .... ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums fi flf-

Evaporated apples, per lb 16

Dried peaches, per lb Ti

Potatoes. Nat., 90-lb. bag 1 30
Corned beef 3 00 3 55
Onions, crates 7 00 7 50
Onions, Canadian 4 25
Onions, Spanish, per lb 07%
Apples

—

Kings, No. 1, bbl. ..-. 5 50
Kings, No. 2, bbl 5 00
Domestic, bbl 3 00 4 25

Grapes, Malaga, per keg 11 50
Oranges, per case 8 00 8 50

ENTERTAINS ALBERTA
CABINET TO DINE

ON HORSE MEAT
Edmonton, Alta., Nov. 22.—Done up

in a nice brown roast, horse meat was
recently served at a dinner of gov-
ernment members arranged by Hon.
George Hoadley, Minister of Agricul-

ture for Alberta, an advocate of horse-

flesh as a table delicacy His col-

leagues declared it to be delicious, one
member refusing to believe it was horse
meat. He was convinced that it was
moose.
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Is^Grocer Selling Christmas Poultry?
Attention to This Department at Christmas Time Produces Rev-
enue Worth While—P. Harvey & Co., Ltd., Windsor, Ont., Sells

600 Turkeys, the Same Number of Ducks and Geese, and 1,000

Chickens the Week Preceding Christmas

SIX HUNDRED turkeys, about the.

same number of ducks and geese
and one thousand chickens was the

record of sales of poultry the week pre-

ceding Christmas in the store of P.

Harvey & Co., Ltd., Windsor, Ont.

One is inclined to ask how this splen-

did business obtained ? It is generally

accepted as a fact that a big display of

any article and the more noise there

is made about it, the greater will be the

interest taken in it by the public and
consequently a larger volume of sales.

Having these points in view, Mr. Har-
vey about two months before Christmas,
sets out to make arrangements for the

purchasing of the supply of poultry nec-

essary for the Christmas business. He
buys direct from the farmers, sometimes
in the dressed state, but more often

alive. These are then delivered to the

store or warehouse about ten days be-

fore Christmas. The dressed poultry is

placed in the firm's coolers and the live

goes to the fattening pens, later to be

killed and dressed when in the proper
condition.

The System of Refrigeration

The refrigerators or coolers are situ-

ated in a room at the rear of the store

on Wyandotte Street. These refrigera-

tors are kept at the proper degree of

temperature by a "system of refrigera-

tion" operated by an electric motor.

There are two separate refrigerators in

the back warehouse, one for fish and the

other for poultry and meat. In the

store there are other separate refrigera-

tors for meat, poultry, fish, also refrig-

erator display counters, these are also

kept cool by the refrigerator system in-

stalled in the warehouse. The second

floor is used almost exclusively for the

purpose of killing and dressing poultry,

and is in charge of a staff of men skill-

ed in such matters.

So much for the method in which
Harvey & Co. buy their poultry supplies.

and take care of it after it reaches the

store. The selling method is very sim-

ple. Window and interior displays play

an important part These displays are

arranged with care so as to show to the

best advantage each bird and form an
imposing sight with row upon row of

turkeys and other poultry. In co-opera-

tion with the display., advertising space

is used in the local newspaper. With
selling talk too behind the counter

sales are increased.

Get After Business Early

According to J. McTaggart Sons, Ltd.,

Vancouver, B. C, the principal factor

in getting business for the Christmas
turkey is to "go after the business early

in the season."

Each year the McTaggart store does a

big business in turkeys. For two month-
before Christmas the matter of turkeys

is brought before each customer. The
clerks mention them. Attractive show
cards in the store describe the service

and little reminders in the form of en-

velope enclosures are slipped under the

string of parcels and enclosed with the

accounts. Orders are taken well in ad-

vance to be delivered in time for Christ-

mas which enables Mr McTaggart to

order also in advance from his source

of supply in Alberta.

Increasing the sale

Of Finer Grade Peas
An enterp'ising merchant in New

Brunswick, has increased his sales ol

the finer grade of peas by having n

sample of each grade of peas opened
and put in glass jars and labelled. Thcso
are placed on show-cases and the count-

ers. The staff is thenj told to note

the different grades and qualitv, and
instructed to sell the best, as customers
will be better satisfied ani the ner-

centage of profit larger. This merchant
occasionally devoted a window to a d's-

play of canned peas, topping each pile

with a glass jar. This idea is also car-

ried out with canned fruits, and a dish

of the same placed on the counter, often

suggests a sale.

Let Us Have Your Turkey

Order This Year

—

Our stock will be shipped direct to us from
private parties in Saskatchewan without

storage.

You will therefore get practically fresh

killed birds for your Christmas table. Let

us know your requirements early and we
will guarantee satisfaction.

—McTAGGARTS

Showing how McTaggarts advertise turkeys
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Nov. 30—The feature of the provision market is the
strength of the egg market with higher prices. The supply of

fresh eggs is light and the demand is keen. The butter market
shows improvement, although there is no advance in price. Cheese
is unchanged and the export demand that was thought to be accumu-
lating has not developed, but the market is more steady with most
of the boards closed. Hogs are stronger in price. There is no change
in cooked or smoked meats. The lard market is quiet and unchanged.
Haddock is scarce and slightly higher in price. Poultry prices are
higher with an improved demand and a better tone to the market.

IMPROVED MARKET FOR BUTTER
Montreal

BUTTER.—The trade in butter is

fair with the market holding' steady.

There is an improved demand for the

later makes of creamery butter. This
has stren^hened the situation but
wholesale prices remain unchanged.
There are also some enquiries for Cana-
dian butter from British importers and
this lends strength to the outlook of the

butter market.
BUTTER—

Solids, creamery 39 40
Prints, creamery 40 41
Dairy solids 32

LITTLE CHANGE IN CHEESE
Montreal. ^——_
CHEESE.—There is no important

change in the market for cheese, the
feeling being firm and prices fully main-
tained. The demand from English im-
porters has not been as urgent as was
expected but on the whole a fair amount
of business is being done and the fu-

ture seems to be at least steady.
CHEESE--

Largre, per lb 21
Twins, per lb 19 20

Do., white 28
Triplets, per lb 21

Fancy old cheese, per lb 28 30
Stilton, per lb 35

Quebec 19 20

NO CHANGE IN LARD
Montreal.

LARD—There is no improvement in

the demand for lard owing to the fact
that buyers in most cases are well sup-
plied for the time being and the demand
is only for immediate requirements.
The prices are steady, however, and no
change is expected at the present time
since the hog market lends a firmer tone.
LARD—

Tierces. 60 lbs 15 16

Pails, 20 lbs I6I/2 191/2

Tubs, 20 lbs 16 17

Bricks 18'/^ 19 1/2

HOG MARKET MORE STEAT»Y
Montreal.

The hog market is firmer with sales

of choice selects ranging from |9.50 per
cwt. to $9.25. The trend of the market
is firmer with somewhat smaller offer-

ings. This alone will tend to give
strength to the market. The demand is

improved and prices should hold at this

level since the bu.k of the ready offer-

ings have reached the market. There is

no change in the beef market. The sit-

9 25

nation is still unsettled and prices are

running easy.
FRESH MSATS—
Hogs, live (selected off ears)

Fresh Pork—
Less of pork (foot on) ...

Loins (trimmed)
Trimmed shoulders
Untrimmed
Pork sausagre (pure)

Fresh Beef—

17
19

Jiind quarters

Front quarters

Loins

Chuck

9 50

20
21

17
14

20

(Steers I

10 15

05 08

02s 30

07 08 08 09

(Cows)

10 13

05 07

1& 23

Do., 20-25 23 26
Do., 25-a5 24
Over 35 lbs 23

COOKED MEATS UNCHANGED
Montreal

COOKED MEATS—No change is re-

corded in the prices in cooked meats.

The demand is limited at this season.
Jellied pork tongues
Jellied pressed beef, lb

Hams, cooked 40

Pork pies (doz.)

Sausage, pure pork
Ox toijrue, tins

Hinee meat, lb

Head cheese, 6-lb. tins, per lb

Plate beef

EGG PRICES ADVANCED
Montreal.

EGGS—The small production of eggs
has created a keen competition on the

market. Prices are quite strong and in

fact regular. The prevailing quotation

on new-laids is higher and some are as

high as $1.00 per dozen wholesale. Stor-

age eggs are also scarce and prices

strong with a big demand.
EGGS—
Specials 80
Storage, selects

Do., No. 1

New laid 70

33

87
4£

20
65

16%
10

22 Oo

95
52
46

80

SMOKED MEATS STEADY
Montreal.

SMOKED MEATS—The market for

smoked and cured meats is steady with
no important change. The demand for

local and country accounts is fair but
only for immediate requirements.

BACON—
Breakfast, best 33 52
Smoked breakfast 28 40
Smoked breakfast 28 40
Cottage rolls 28
Picnic hams 19

Wiltshire 32 35

MEDIXJM SMOKED HAMS—
Wiltshire 32 35
Weight, 8-I14, long cut 27 29

Do., 14-20 25 27

STRONGER POULTRY MARKET
Montreal.

POULTRY—There is a marked im-

provement in poultry market. Prices on

turkeys, duck and geese have advanced
while chicken and fowl in general re-

main unchanged with a steady tone at

least. The demand for poultry is larg-

er and on this account prices are firm-

ing up.

POULTRY—
Dressed turkeys 38 41

Geese 21 24
Ducks 28 30
Chickens 20 27
Fowl 17 24
Roosters 16 18
Live Turkeys 2'5 32

HER

779

Illviiirafwg the wavver in which H. Bessner's Market, Montreal, displays
turkeys for the Yule tide Season.
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HADDOCK SCARCE
Montreal. —""^
FRESH FISH—Haddock is still scarce

and a higher price is asked. Steak and
market cod are also in smaller supply

owing to the stormy weather prevail-

ing on the fishing grounds. Oysters are

in good supply with a good demand.

FRESH

Filets, 20 lb. boxes 17

Herring 07

Market Cod. fresh 06

Steak cod 08
Dressed B. C. Salmon 24
Haddock 08
Halibut, fresh 24
Flounders 10
Mackerel 16
White fish 18
Eels 13

CANADIAN GROCER
FROZEN

Skinned perch 14

Haddock ^ OS

Halibut 21

Chicken halibut 17

Market cod OSi^

Steak cod 08
Doree 14

Qualla salmon 12

Dressed B. C. Salmon 22
Haddock 06%
Pollock 05
White fish 16
Dressed pike 10
Mackerel 13
Lake trout 17
Herring 07
Gaspe salmon 22

OYSTERS
Shell oysters, bbl 8 00 15 00
Standard—Per No. 1 can 2 60

Do., No. 3 can 7 60
Do., No. 5 12 26

Jars—1 doz 4 75

ONTARIO MARKETS
TORONTO, Nov. 30—There appears to be an uncertainty in the

hog market and prices generally throughout the week under
review have been a shade higher than last week. The butter

and cheese markets are firm with advances recorded, while eggs are
firmer under light supplies of storage and new-laids. Lard is easier
and lower, but shortening shows no change as compared with a week
ago. Cooked, smoked, barrel and dressed meats are fairly steady
under a fair demand. Fresh lake fish is over for this season, but large
supplies of frozen are arriving and meeting with a good demand.
The poultry market is in an easy position under a good volume of
receipts.

BUTTER SHADE HIGHER
Toronto. ^—^—
BUTTER.—The tone of the butter

market continues firm. Local quotations

are up one cent per pound making the

best grades 43c although some of the

extra quality brands in cartons are

bringing as high as 47c. Storage butter

is meeting with an active demand with
price.« firmly maintained.
BUTTEJR—
Creamery prints 40 43

CHEESE UP ONE CENT

SHORTENING STEADY
Toronto. —

—

SHORTENING.—The market is un-

changed this week with quotations hold-

ing the same as a week ago.
SHORTENIN<J—

1-lb. prints 15
Tierces. 400 lbs 13

MARGARINE MOVING

Toronto.

CHEESE.—Quotations to the retail

trade are up one cent making large new
21c and June make 26c per lb. The
market is in a stronger position.

Large, new 21
Do.. June 26

Stilton, new 24

Twins, Ic higher than large cheese and trip-

lets 1V4 cents higher than large.

STORAGE EGGS SHORT

Toronto

MARGARINE.—There is a gradual

imnrovement in the demand for mar-
garine but the actual amount going into

consumption is still a great deal less

than at this time last year. This is ac-

counted for by the fact that although

there is a greater spread in the price

between butter and margarine than
there was a year ago, butter is fairly

cheap as compared with last year.

Quotations are unchanged with the

market steady to firm.

MARGAiRINE—
Margarine. No. 1 ...

Do.. No. 2

. . . 23 25
20

Toronto. •^—^—
EGGS.—Storage supplies of eggs are

fast dwindling and holders are maintain-
ing a stronger attitude. Fairly heavy
shipments are arriving from the United
States and are moving into consumption.
There are no changes in quotation but

dealers are holding closer to their prices.
EGGS—
Selects 51 55
No. 1 46 47

LARD PRICES LOWER

COOKED MEATS STEADIER

Toronto

LARD.—The market is somewhat
easier with prices down one cent per

pound. One pound prints are quoted at

16.C and on the tierce basis 14 ^/4c per lb.

LARD—
Tubs are %c higher than tierces and pails one

cent higher than tierces.

1-lb. prints 16 19
Ti*roes. 400 lbs 14

Toronto.

COOKED MEATS.—The market is

steady under a seasonable demand with
quotations unchanged.
rOOKED MEATS—
Boiled hams, lb 36 40

Do., square pressed 40 42
Boiled shoulders, lb 31

Head cheese. 6s, lb 10
Choice jellied ox tongue, lb 62

Jellied pork tongue 35
Bologna 14 1®

Above prices subject to daily fluctuations of

the market.

BACON AND HAMS QUIET
Toronto

PROVISIONS.—Smoked hams and
bacon are in a fairly steady position un-

der a quiet demand. Barrel meats are

steady in prices but there appears to be

a good demand, mostly, however, from

47

the larger lumber camps and other users

of this class of commodity.

Small, 6 to 12 lbs 25 27

Medium, 12 to 20 lbs 25 27

Large, 20 to 35 lbs., ea., lb.. 15 19

Heavy, 35 lbs., and upwards 15

Backs

—

Boneless, per lb 36 37

Rolled, per lb » 42

Peameal « 32 34

Bacon

—

Breakfast, ordinary, per lb. . 25 30

Do., special trim 33

Cottage rolls 23

Roll, per lb 20

Wiltshire (smoked boneless) lb 26

Do., three-quarter cut 28

Do., middle 31

Dry Salt Meats

—

Long clear bacon, av. 50

—

70 lbs O 19V2
Do., av. 80-90 lbs 16Mi
Clear bellies, 15-30 lbs 18% 2L%
Fat backs, 10-12 lbs 13% ISVz

Out of pickle prices range about 2 cents per

pound below correspondinE cuts above.

Barrel Pork-
Mess pork 33 00

Short cut backs, 200 lbs 37 00 38 00
Picked rolls, bbl., 2P0 lbs.—

Lightweight 38 00
Heavy 33 00

Above prices subject to daily fluctuations of tiha

market.

HOGS SHADE HIGHER
Toronto

FRESH MEATS.—There is a growing
feeling among stock men that cattle

values will be stronger in the near

future. They base their opinion on the

fact that there appears to be a better

demand for cattle to go back to the

country, farmers showing a keen de-

mand to buy quality feeders. In the

hog market there is an uncertain feel-

ing but prices during the week were

generally about 25c. higher than a week
ago. There is little change in dressed

meats.

FRESH MEAT—
Hogs-

Dressed, light, per cwt 13 00 15 00
Do., heavy, per cwt 10 00 12 00

Live, off cars, per cwt. ... 9 05 9 15
Live, fed and watered, cwt. . . 9 30 8 75
Live, f.o.b., per cwt 8 65 8 75

Fresh Pork

—

Legs of pork, up to 18 lbs 18
Loins 23
Fresh hams, lb W
Tenderloins, lb 47
Picnics, lb 12ya
Montreal shoulders, lb 14
Boston butts, lb 15

New York shoulders 13
Fresh Beef—from Steers and

Heifers

—

Hind quarters, lb 10 15
Front quarters, lb. 05 08
Ribs, lb 12 18
Chucks, lb 06 08
Loins, whole, lb 20 23
Hips, lb 09 10
Cow beef quotations about 2 cents per lb. below

above quotations.
Calves, lb 13 14
Spring lamb, lb 16 18
Sheep, whole, lb 05 07
Above prices subject to daily fluctuations of

the market.

FRESH FISH SEASON OVER
Toronto

FISH.—The season for fresh lake fish

is now over and fresh whitefish, halibut,

herring, trout and salmon are off the

market. Frozen fish, however, are plen-

tiful. Halibut, medium, is a shade lower

at IH^/zc to 19%c per lb., while chicken

is slightly higher at 16c to 17c per lb.

Smoked fish is meeting with a good de-

mand. Haddies are quoted at 10c to 13c

per lb. Ciscoes are bringing 18c per lb.,

and bloaters $2.00 to $3.00 per box.
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Labrador herring are now on the market

at ?6.50 per 100-lb. keg and $12.00 per

200-lb. barrel. Pickled lake herring are

expected in about ten days.

FRESH SEA AND LAKE FISH

Cod steak, lb 10 Oil
Do., market, lb 09

Oysters, No. 1 tins 3 25

Do., , No. 3 tins 9 25

Do., No. 5 tins 15 00

Do., glass jars, doz 5 00 5 75

Do., shell, per bbl 16 00
Smelts. No. 1, per lb 18

FROZEN FISH

Halibut, medium 18 1/2 19Vi
Do., chicken 17 18
Do., Qualla 12 13

Flounders 09 OiO
Pike round 06 07

Do., headless and dressed 08
Salmon, Cohoe 16 17

Do., Red Spring 21 22

Sea Herring 01% 08
Bril! 10 11

SMOKED AND SALT FISH.

Haddie.s, lb 10 13
Fillets, lb 17

Kippers, box 2 26 2 75
Bloaters 2 00 3 00
Ciscoes, lb 18

Salmon snack, lb 24
Digby chicks, 5 to bundle 1 00
Boneless Digbys, 10 lb. box 1 50
Shred cod, box 24 cart 2 20
Cod, 1 lb. tablet, box 24s 3 20
Ouail on tn!>">* '•"• ,,.. 14

Hrlland Herrings, mixed 10-Jb. keg. ... 1 10

Do., milkers, 10 lb. keg 1 "^O

Labrador Herrings

—

Kegs. 100 lbs 6 50

Do., barrels, 20O lbs 12 OO

POULTRY TENDS EASY
Toronto.

POULTRY.—The poultry market con-

tinues easy and supplies are coming in

good volume. This season appears to

be a good one for turkeys and good stuff

has already been appearing on the

market. Prices are lower than a year
ago and all indications point to them
remaining so, at least Christmas prices

are now likely to be as high as they

were last year.

Prices paid by dealers

—

Turkeys 35 40

Chickens, spring 22 25

Roosters 12 15

Fowl over 5 lbs 20 23
Fowl, 4 to 5 lbs 15 20
Fowl, under 4 lbs 10 16

Guinea hens, pair 1 25 1 50
Geese 23

Ducks, 4 lb. and over 20 28
Prices quoted to retail trade: Dressed:

Turkeys 40 60

Ducklings 25 35

Hens, heavy 30
Geese 27
Turkeys 30 35

POULTRY RECEIPTS HEAVY

WINNIPEG MARKETS
WINNIPEG, Nov. 30.—The hog market is stronger with a tend-

ency upward. There is no change in the butter market. The
cheese market has developed firmer tendencies and quotations

are higher. Practically all storage eggs are cleaned up and eggs
are being received from the United States. There is no change in

cooked or smoked meats. Large quantities of poultry are arriving
and they are meeting with a good demand. The fish business is

showing an improvement in the demand.

BUTTER MARKET STEADY cooked meats-
Winnipeg. J^eat quality, skinned, 8-14 lbs 43

BUTTER—There is little change in the „ ^°; ""^'^ "'" *
^i!

r ,, •+ .• /-» J. 4.- 4. J Roast ham, lb 4,i

.>utter Situation. Quotations are steady r^^.^ shoulders, ib .-so

to firm. Besit quality in cartons is Pork tongues, ib. ) 29

quoted at 42 C per lb. Head cheese. 6-lb. tins, Ib 13

BUTTER— .Tellied ox tongues, Ib 63

Creamery, be.st table grade (> 42 Luncheon cooked meats 16
Best table grade solids 40

Margarine 21 25 HAMS STEADY
CHEESE MARKET FIRMER PROVISIONS—The demand for smok-

/^TTTT'TT'OTr ml. 1. 1 ^ u J ed ham and bacon is showing improve-CHEESE—The dheess market has de- j. mu .l j. .ui i ^ • \. .j
, , J, 4. ^ • J J ment. The tone of the market is steady

veloped former tendencies and an ad- , , ^ ^
„ o iv. I- V, i. J and no changes are expected,

vance of 2 c per lb. has been noted. „ » f
^ Hams

—

Large Ontario cheese is quoted at 21c. ,^ ^ „,^ ,, ,^ „ „„
,, rn-L. • 1 .i .J J 16 to 20 lbs. per lb 38

per lb. There is a better 'demand.
j^ ^„ ^^ ^^^ p^^ ,^ ^33

^"uul^Ch.^se, ia.g.. 1. i
>, Boneless, 8-14 lbs,, per lb 36%

Ont, large, Ib 21 Skinned, 14-18 lbs. per lb 38
Ont., twins, lb I) 211^ Skinned, 18 to 22 lbs., per lb 38
Ont., twinlets, Ib 22 Bacon, 6. to 10 lbs., per Ib 47

HIGHER PRICES FOR EGGS Cottage rolls, boneless 24

Winnipeg. Bellies 6 to 10 lbs., per lb 46

EGGS—The feature of the egg market LARD MARKET ACTIVE
is an advance in price, whidh is due Winnipeg
largely to the scarcity of supiplies. Ship- LARD—There is an improved demand
ments of eggs are being received from for lard and shortening and while buy-
United States. New laid e^jgs in car- ing locally is only for immediate re-

tons are quoted at ,58 c with No. 1 can- quirements there is a steady deimiand.

died at 47 c per doz. Lard in tierces of 400 pounds is quoted

COOKED MEATS QUIET 1%';''''' P^*" ^"""'^ "^''^ shortening at

Winnipeg

COOKED MEATS—The market has p^^^ '«'"''^' No. i quality, per ib.

been quiet during the week and apart <'" ^'^''"^^ *"* '^^^ 15

r ii J- J. j.1. • 1. • Do., wooden pails, 20 lbs. pail 3 40 3 90
from this fact there is no change m _, . . .. , .„,. ,. ...

.

.

^ Shortening, tierces of 400 lbs 14
quotations. Do., per pail, 20 lbs 3 20

Winnipez. ^^——
POULTRY.—Large quantities of poul-

try are arriving. Storage operations

are at their height. Dealers report a

good increase.
Broilers, 1V> to 2 lbs., per lb 30

Do., 2 to 2V. lbs., per Ib 32
Chickens, 21/2 to 3V. lbs., per lb 26

Do., 31/^ lbs. and up. per Ib 28

Fowl. 3V> lbs. and under, per lb 22

Oo., 3% lbs. and up, per lb 24
Turkeys, young, per lb 37 to 40
Duck, per lb 28
Geese, per Ib 28

Roosters, per lb 20

FISH PRICES STEADY
Winnipeg

FISH.—A good movement is noted in

fish and dealers report active business

in both city and country districts. Fresh

frozen halibut is quoted at 14c per lb.

FISH—
Brills 09
Herring, Lake Superior, 100-lb. sacks.. 3 00
Halibut, cases 300 lbs., chicken 13Ml
Halibut, broken cases, chicken 14^4
Salmon, Cohoe, in full boxes, 300 lbs 16

Salmon, Cohoe, in broken cases 17

Salmon, Red Spring, in full boxes 20
Salmon, Red Spring, broken cases 21

Soles (19

Wlhite"sh, dressed, case lots 121^
White"sh, dressed, broken cases 13

Smoked Fish

—

Bloaters, Eastern National large tagged,
per case 3 50

Haddies, in 30-lb. cases, per lb 12

Kippers, East. Nat., 40 count, per count. 3 00
Fillets, 15-lb. boxes, per lb 17

Salt Fish-
Holland Herring, milkers. 9-lb. pails, pail 1 00
Holland Herring, mixed, 9-lb. pails, pail. 95

HOG MARKET FIRMER
Winivipeg.

FRESH MEATS. — The hog market i

has a firmer tone and prices have ad- '

vanced 25c. per cwt. Live selected hoas

are quoted at $9.25 to $9.50 per cwt. The
tendency of the market is ujpward.

Hogs

—

Selected, live, cwt 9 25
Heavier 5 25

Light 9 00
Sows 4 25

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 19
Spare ribs
Loins of pork, lb 26
Fresh hams, lb 20
Shoulders 13

Fresh beef—from steers and heifers

—

Hind quarters, Ib 09 '/j

Front quarters, ]

Whole carcass, good grade, lb 06
Mutton

—

Choice, Ib

Choice long hinds (legs and loin)
Choice Stews

Lambs

—

Choice, 30-45 lbs

Veal'
Good veal, 40 to 80 lbs., hind
quarters

9 50
8 25
9 25
6 25

25
16

28
26
15

13

08

18
24

08

20

21

LONDON HAS 7,000 GROCERS
How many grocers' shops are there in

London? The answer was given at the

annual dinner of the Metropolitan Groc-
ers, Provision Dealers and Oilmen's As-
sociation. T. A. Deeprose, who presided

said that the association had been in

active operation for over 30 years, and
its membership totalled nearly 1,000.

In the London area, for which the assoc-

iation catered, with a population of some
7,000,000, it was estimated that there

were about 7,000 grocers' shops, and
the association covered nearly 3,000 of
them, while local associations covered

nearly another 2,000 shops,—London
Times.
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With the^Approach

of the

Holiday Sea son

you

Should Feature Prominently

DAVIES
—Mince Meat—

This is the one season of the year when there is a big
demand for Mincemeat, and as most housewives will be so

busy making Christmas cakes, puddings, etc. they will

have little or no time in which to prepare Mincemeat.

For this reason, it is to your advantage to feature
prominently Davies Wholesome Mincemeat, as it is made
specially to meet the requirements of the most fastidious
housewife.

Made from selected apples, dried fruit, spices, and
those other pure ingredients, giving it all the rich flavour
of home-made mincemeat.

We offer you three grades:

—

PEERLESS BRAND MINCEMEAT
BAKERS MINCEMEAT
STANDARD MINCEMEAT

Write us to-day for prices and particulars.

Special and preferred attention
given mail orders.

\VlLLIi^l/fl.V IHOLIMITED
TORONTO

MONTREAL SYDNEY HAMILTON
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"Gunns yellow and blue

Is a guide for you."

"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian. National
Exhibition. The many favorable comments indicate

that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

West

Toronto

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them

moving, outbound, over your counter. Proper dis-

playing is all that is needed. That is what makes

them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven

Baked Beans are so well and favorably known that

people buy them without hesitancy, feeling sure of

their goodness.

H. J. HEINZ COMPANY

HAMS and BACON
for the

Christmas Trade

We will have a very nice line of both

Hams and Bacon put up nicely in parch-

ment paper and labels with the Season's

Greetings.

These will be very suitable for selling

in the piece as presents for Christmas

and New Year's.

Let us have your order for them early

so that you may have them in stock and

for display at least a week before the

holiday.

F. W. Fearman Co., Limited

Hamilton, Ont.
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'FREEMAN" STYLE NO. 40

A machine that piles up profits

This Freeman Meat Chopper vvitli hone grinder attachment not
only well serves its [)Vii'pose as a meat chopper hut also piles up
profits from the scrap Imnes which it grinds into high priced
chicken feed.

It is electrically operated. The motor will start under a load.

—

a feature not to he found in other makes. The chopper is the

New Hi-Bowl of improved type with special Freeman patent feed-

screw and ball bearings.

These are exclusive features found only in the "Freeman" which
also ha,« a guaranteed capacity of ;)00 lbs. per hour.

Why waste your time turning an old fashioned hand chopper
when this sturdy electric machine will grind your .'^ausage at a

cost of from -lOc. to 75c. per month.
This machine will also grind spices, pulveri/e coffee and shrirpeu

your tools.

The Freeman Line embraces complete
equipment for all grocer and butcher shops

Refrigerators of all sizes, refrigerator counters, refrigerating plants, glass counters, the well-

known Dosi show case, meat choppers, 'oLine grinders, slicing machines, coffee mills, butcher*

blocks, paper bags, skewers, twine, flour, spices atui rru-hinery of ail kinds.

Write to your nearest dealer f-.r cescripiive literature.

W. A. Freeman Co., Limited
Hamilton - Canada

AGENCIES: Toronto Montreal Winnipeg Saskatoon Edmonton
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Feature These Two Profitable

Desserts in yourXmas Windows

MADE MTi/A MILK

The delicious, economical and nutritious

dessert that can be quickly prepared in

a great variety of dainty desserts. JUN-
KET is put up in 10-tablet packages and
retails at 15c with a good profit. It will

be in big demand during the holiday
season.

JUNKET POWDER
iESI^ira

This is Junket in powdered form. Just the
thing for quickly-made desserts. Retails at
1.5c with an excellent profit margin. Attrac-
tively prckaKed and comes in four different
flavors. It will pay you to put these two
live sellers in your Xmas. windows.

Chr. Hansen's
Canadian Laboratory

Toronto - Canada

SELLING AGENTS FOR CANADA

LOGGIE, SONS & CO.

32 Front St. West - Toronto

JOUBLECRE*?

PUSTARPJ
P'OVVDEH

A Snack Becomes a Meal
A Meal Becomes a Repast
A Repast Becomes a Banquet

When topped off with
Double-Cream Custard

Makes You Want to Eat the Meal
Backwards

In Fact

—

Finicky tastes,

fastidious tastes

—

and any old tastes

All say that Double Cream Custard is the greatest
Dessert Delight that ever tickled the taste of mortal

man.

Every tin beams full of economy and true value for
the Consumer, and every housewife who has used
it speaks loud in praises for its merits, and after
due trial, is thoroughly convinced that she knows
of no dessert so wholesome, smooth, delicious and
economical as "DOUBLE CREAM," and when you
stop to consider that Thousands of Dollars have
been spent to make this product the foremost of its

kind in Canada, then there is I'ttle room left for ar-
gument.

20c tins will make 6 pints Delicious Creamy Custard

45c tins will make 16 pints Delicious Creamy Custard

Order 1 case of each size to-day from your Jobber,
and make a good counter and window display, and put
a little life and pep into your business, and get away
from the old ideas of 20 years ago, of what is good
enough for your Grand-pap is good enough for your
customers The 20th Century has brought
some great discoveries with it, and HARRY HORNE'S
"DOUBLE-CREAM" CUSTARD IS ONE OF THEM.

Sold by the Leading Wholesale Grocers in Canada

THE HARRY HORNE CO., Limited
Toronto

Makers of High Class Food Products !

DOUBLE CREAM IS DISTRIBUTED ONLY THROUGH
WHOLESALES
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OldTyme Maple Butter
Gains in Favor Every Month

Housekeepers like it to ice cakes, make pud-
ding sauce, and to serve as a spread for toast,

muffins or tea biscuits.

You can increase your sales by pointing out
its many uses.

Absolutely Pure — Unequalled for Quality and Flavor

WRITE FOR PRICES

All orders billed through jobbers

CANADIAN MAPLE PRODUCTS LTD.
250 VAN HORNE STREET TORONTO

Representatives:

Manitoba. Saskatchewan and Alberta—W. H. Escott Co., Ltd.. Winnipeg. Man.
Quebec— A. Dumoulin & Co., 1.57 Commissioners St. E., Montreal, Que.

British Columbia- -Johnston-Lieber Mercantile Co., Vancouver, B.C.

Maritime Provinces Supplies. Limited, Kentville. N.S.

m
% A Good Flour to Feature and

M Recommend for Xmas Bahine[

REINDEER
FLOUR

This high-grade flour is hard to

equal in purity, whiteness and

quality. It is milled from only

the finest No. 1 Canadian Hard
Wheat, by a special unique pro-

cess that greatly enhances its

food value above ordinary flours.

You'll find it one of the safest and

most profitable flours you can

recommend.

Peterboro Cereal Company
Peterboro, Ont.

General Sales Office ,

Branch Mill :

Peterboro, Ont.
Campbellford; Ont.

DOMINION SALT CO LIMITED
SARNIA ONT

If your jobber cannot supply you we invite your enquiry, when
price lists and full information will be promptly sent you

DOMINION SALT CO., Limited, SARNIA, Canada
Manufacturers and Shippers
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SOM-MOR Biscuit For Xmas
The big selling line of biscuit during the holi-

day season will be the Biscuit in the Striped

Package ;

—

because your customers know these biscuits,

through our advertising—and those who have

tried them know they are the best.

Feature the Biscuit in the Striped Package in

your Xmas selling—and besides making a

good immediate profit on each sale, you will

be building up a permanent money-making

business in this line.

Is your Xmas stock complete? Order to-day.

North-West Biscuit Company, Limited
Edmonton, Alberta

Wlinnipeg
Moose Jaw

Regina
Saskatoon

Calgary
Nelson

Vancouver
Victoria

Som-Mor

Fairy Soda

Social Tea

Ginger Snaps

Graham Wafers

Royal Arrowroot

\

Are

You Selling

Your Customers

FISH

Write
Phone

or
Wire

February 1st.

NATIONAL
FISH DAY

There will be a big demand from now on for
FRESH, FROZEN, SMOKED AND SALTED FISH.

There is a splendid profit to be made and no loss during the cold
weather. Why not leave a standing order. We can supply all kinds
at market prices.

THE D. HATTON CO.
MONTREAL
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Introducing Higher Standards

With a New Trade Mark
riake is a cloth-

soft, absorb-
toilet tissue, spe-

[y made.

Old Dutch is a plain
Manilla Duplex Tis-
sue. A popular brand
for those who prefer
a plain tissue.

>e Cross is a

, bleached*white.
ine crepe paper
ry soft and
IS.

This new trade mark will form a link of con-

fidence between the manufacturer, jobber, dealer

and the householder. Let it be your guide when
you purchase paper specialties. Full size samples
sent free on request.

Iflfterldlie Tissue Mills €6.
HERRITTON t-mmtrntcO. CANADA

Head Office: 54 University Avenue, Toronto, Ont.
Sales Branch: McGill Building, Montreal, P.Q.

Blue Bird is a Ma-
nilla genuine crepe
tissue, the only gen-
uine crepe roll made
in Canada at the
price.

Through the long Winter Season there is a
Steady Demand for

MATHIEU'S SYRUP OF TAR
AND

EXTRACT OF COD LIVER
Here is a mighty profitable side-line that you'll find an excellent .seller during

the Winter months. MATHIEU'S SYRUP OF TAR AND COD LIVER OIL is not

only a highly efficient cough cure but it also possesses tonic properties tthat will

build up the system at the same time it cures the cold. Mathieu's Cough Remedy
contains no injurious or habit-forming drugs and its reputation is nationally estab-

lished. It will pay you to feature this side-line.

J. L. MATHIEU COMPANY
SHERBROOKE, QUE.
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"Meadow-Sweef Products

are Canadian Made
—and Guaranteed Absolutely Pure
Good Profits for You in Handling

These Lines:

Maritime Agents
Angevine-McLaughlin

Limited

'Meadow-Sweet" Cream Cheese
Meadow-Sweet Pie Fillers
Meadow-Sweet Peanut Butter
Meadow-Sweet Cream Sugar

Meadow-Sweet Chocolate Butter
Meadow-Sweet Cocoanut Butter

and Fruit Butter

Representatives

Wanted
For

Central Ontario
Representatives For
OTTAWA VALLEY

E.N. & W.E. Soper, Ottawa

"Meadow-Sweet" Cheese Mfg. Co., Ltd.
302 Notre Dame St. West MONTREAL

Depend Upon Malcolm ^s Milk Products

TheyVe of [a High Quality

Malcolm's products are made in Canada

and have helped to increase customer satis-

faction all over the country. Recommend

them as being of a High Class Quality.

You can count on repeat orders from these

profitable lines.

Place your order to-day.

The Malcolm Condensing Company
Limited, St. George, Ont.
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§mTi\ffs
A Line

Worth Pushing
True Orange
MARMALADE

This delicious preserve has
become a favorite in thous-

ands of Canadian homes. It

is a marmalade you can
safely recommend to those

customers who appreciate
quality combined with val-

ue.

Manufacturers

IMPERIAL EXTRACT COMl-ANY

TORONTO

Jelly Powders
and EXTRACTS
Two members of the Shir-

riff "quality" group that it

will pay you well to push.

SHIRRIFF'S Jellies are

delightful "year round"

dainties.

Sole Selling Agents

HAROLD F. RITCHIE & CO., LTD.

Toronto and Montreal

Remember
SATISFIED Customers
Make Sunset Profits PERMANENT
Sunset makes good with customers. They like it, continue to

use it; they believe in, and patronize the store that sells it. p^sT COLORS
Such good will spells P-R-0-F-I-T-S for the Sunset dealer

—

profits that stick. Dealers who feature Sunset in store and beauTifur^"?oior°3.

window—who connect with Sunset's consumer advertising by ^f"^,
y*'"'"

^^^f-
. ,, ^ J

-, . , , • 1 • 1 , 1 of colors complete.
using the Sunset display material—enjoy quick turnover and
make money. It pays to push the modern Sunset. If you have
any trouble in getting Sunset, write

Sales Representatives

HAROLD F. RITCHIE & CO., Ltd., Toronto, Canada

SUNSET WINDOW CUT-OUT, FREE.
28 in. X 40 in. Many beautiful colors.
Makes effective trim with Counter
Display Case, and loose Packages.
We will send you this beautiful Cut-
out free, on request. Address

:

COUNTER DISPLAY CASE packed 1

gross Sunset assorted colors, with
Color Card. No extra charge. Ask
your jobber. If Color Card you
have is soiled or damaged, write us
for a fresh one.

NORTH AMERICAN DYE CORPORATION, Ltd. Manufacturers, Toronto, Canada

Sunsel-

SoapDyes
The Real Dye for All Fabrics
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BUY DIRECT AND
SAVE 10 per cent.

VOGAN'S CAKES
You can now order your Xmas and fancy
oakes direct from Vog-an's Ltd., and save 10

per cent. Not only will this mean a big sav-

ing to you but it will also insure that you
receive absolutely fresh goods and prompt de-

livery. Vogan's popular cakes are just the kind of
rich, temptingly flavored cakes that will ap-
peal to your better class of trade. They are
made from only the highest grade ingredients
under ideal hygienic conditions. Order a trial

supply of these good cakes for your Xmas
trade.

QW^i^*^ Limited

TORONTO

pURITv

OATS
IMPROVED
SCOTCH
PROCESS

PURITy
'OATS

Once Sold

—

They Stay Sold

This wholesome, clean,

superior product is

worthy of your support.

Write to-day about our

window display offer.

Western Canada Flour Mills Company, Limited
Toronto Winnipeg
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There are many brands of sardines but

none you can more highly recommend than

KING OSCAR BRAND
These high-grade sardines that have won a
national reputation as the finest flavored,

highest quality brand on the market. They
are packed from only the finest selected Nor-
wegian caught bristlings, in the purest olive

oil under the most hygienic conditions, and
they're always uniform in quality. If you're
jealous of your reputation as a "quality"

• merchant it will pay you to sell King Oscar
Sardines.

CANADIAN AGENTS

John W. Bickle & Greening
Hamilton, Ontario

3y Special Ro>fal Permissior? ^

*
JJi -SARDINES* J

Vv\HG OSCAR
BRAND

Why the Grocer should

Buy Blended Tea.

Because your customers want the same tea

every time. We never get two shipments
even from the same garden exactly alike,

so the only way tea can be maintained uni-

form is by careful blending, directed by
exacting tea cup tests, made possible by our

experience of over a quarter of a century.

From our various blends you can select any
number to suit your trade and sell them as

your own under your own brands. Do this

and watch your tea trade grow.

( t FLOWERDALE"
a high grade blend of bulk tea, is our big-

gest seller.

R. B. HAYHOE & CO.
7 Front St. E., TORONTO Canada

In a week's time—we will start ship-

ping out our Christmas orders. Is yours

there? Better be sure than sorry.

Complete stocks of the freshest and

best the market has to offer.

New Nuts—Dates—Candies.

Raisins—Figs, cooking and eating.

Grapes—Finest Malaga and Red

Emperors.

California Early Navels.

Florida Grapefruit—Oranges.

Cranberries—Apples—Lemons.

One Quality Only - The Best

Hugh Walker & Son, Ltd.
Established 1861

GUELPH - ONTARIO
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^i:i^
t\awfoclurers of

iixxxxxfc!^

The Barr Account Register

(L renton,(Dttt.

Mr. RETAIL MERCHANT: Would You Like to Employ an Expert
Bookkeeper at $10,00 a Month?

Without any further trouble on your part than making out your sales slip when your cus-
tomer makes a purchase, would you like this bookkeeper

—

I. To give your customer, with each purchase, without offending him, a statement of the
full amount he owes you to date?

II. When a customer wishes to pay his account it gives you, within 30 seconds, a com-
plete statement showing every item purchased?

III. To make you out a yearly statement of your affairs to conform to the requirements of

the Dominion Income Tax Act within three hours after you have taken stock?
IV. After 15 months to continue to give you this service for nothing as long as you remain

in business?

That is what the Barr Register will do.

GEORGE LANE, Western Representative

Write us and let us demonstrate.

227-231 McDermot Avenue, Winnipeg, Man.

CHRISTMAS STOCKINGS
Made in Canada

Much better value than the Imported lines.

Prices:—80c, $1.20, $2.00, $4.00, $6.00,

$8.00, $12.00, $16.00 per doz.
Sample order of $10.00 makes a splendid
assortment.

-^3^

~^> We sell o ^-^^

<' "Pleasant Surprise" >
*

^RiSTMAS Stockings
Chuck full of Toys

For Ginc^cliaa Girls and Boys
MJXOV- IN CV\NAOA

GREAT BIG VAI/UB
Price lOf ip'?20JP

^r€.«-

Card like this size 11 in. x 16 in. In

suitable colors. Sent out with every
order for $10.00 or over.

PUGH SPECIALTY CO.
LIMITED

38-42 Clifford St. Toronto.

A
SEALER
that Seals

A Time and

Money
Saver

Guaranteed

for 1 year

Write for

descriptive

circular

CANADIAN NASHUA PAPER CO. Ltd.
PETERBORO, ONT.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention to Grocers' Orders

Satisfaction Assured

LONDON, ONTARIO
PHONE 1577
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You can cut your lighting bills

and draw trade to yourstore with

(Tht Edmunds'

BRITELITE

This highly efficient

and economical light-

ing system will make
your store bright and
inviting—the kind of a
store that all things
being equal will attract
the majority of shop-
pers.

Let us tell you more
about .this money sav-
ing "Britelite" unit.

J. H. Edmunds Co., Limited
Manufacturers of

ELECTRICAL FIXTURES
221-227 RICHMOND ST. W., TORONTO. ONT.

Phones Adel. 6731-6732

FIBRE-GLASS
DISPLAY COVERS

Perishables and bulk food-
stuffs displayed under these
ideal display covers sell
themselves. Not only do
Fibre Glass Covers afford
but they protect as well
foodstuffs from dust, dirt,

flies, etc. and prevent evap-
oration and deterioration.
They're easily cleaned—hard
to break and more economi-
cal than glass. Made in
many stiyes and sizes.

Sole Distributore for Ontario

:

EBY-BLAIN LIMITED
WHOLESALE GROCERS. Scott and Front Sts.. TORONTO
Manufacfured by FIBER-GLASS GOODS COVER CO., Inc.

CHICAGO ILLTNOIS

"KIWI" as a selling line,

makes an immediate appeal

to the retailer.

His salesmen have never to

"talk" Kiwi— it is almost
sold before you receive it.

The days are pa.st when
people had to be told by the
assistant of its wonderful
polish, its power of improv-
ing leather and making it

waterproof, and its econ-

omy in use. Nowadays the
vast majority of people
know these things from
practical experience. Hence
Kiwi means easy handling

« I »•••,. ^P^'l^^^, .. . . and quick turnover.
Anglo-Bntish Columbia Corporation, Ltd.

KiK;;s-Selinuii HiiiMings. ^^^^^^^^^^^^^^^^^^^^^^^^
G. W. Pr'ce & Company,

Lomlianl nuildings, 70 Lombard St.

Toronto, Ontario.

The "Kiwi" Polish Co. Pty.. Ltd., F^nchley, London, N.3.

Pill up in a tirartii r tins.
rtlaci;. 7'an a n d Patent
Leather I'olir< h ; also Liaht
Tun. 11 r'j7i)i Dark Tan
mill Ox lihji (1 i^tain Pol-
ifsli. OXE s/Z/v' oxr.Y,
Latest price list 0la4lu
.tent to any dealer upon

1

request.

Please the Ladies

others do, do you? That is, stock "Dy-
o-la Straw Hat Color."

Dandy advertising will arrive in every
dozen box of Black. All order Black, so
all will receive advertising of interest to
the Ladies.

Companion Line to the ever-popular
"Dy-o-la Dyes."

Price $2.00 per dozen, 3 dozen less 5%,
6 dozen less 7yo%, 12 dozen or over less
lOS'.

Colors: Black, Blue, Navy Blue, Tan,
Dark Brown, Cardinal Red, Dark Green,
Pink, Purple, and Reducer for making a
lighter shade of any of the colors.

The Straw Hat Season starts very early
these days—often last part of'December.

Order promptly from the wholesale.

Don't Miss Sales
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APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple
requirements for winter use it will pay you
to get our prices. You'll find them most
reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for
their fine quality and flavor. You can count
on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce,* Commission Merchants

Now Booking—
XMAS FRUITS

Big preparations have been made for a
Bumper Xmas Business. We have the
goods you will want:
NAVEL ORANGES

TANGERINES
GRAPES

NUTS
DATES

FIGS
POMEGRANATES

HOLLY
HOLLY WREATHS
LEMONS
BANANAS
and a full line of Head Lettuce, Cauli-
flower, etc.

Place your entire order with us and
ensure double satisfaction. Xmas cars
will be loaded to the principal points.

White & Co., Ltd., Toronto
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BUYERS* MARKET ijVWt.^
Latest Editorial Market News^P

VV^I

TEA POTS,
MIXING BOWLS
And other lines

of RockinsluLiia
and Cane Ware.

Special price on
Orate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

TORONTO SALT WORKS
60-62 Jarvis Street

SALT
Carload lots and less, phone long distance our
expense. M. 2437

WHITE-COTTELL'S
Beat Enflirii Malt Vinofar

QUALITY VINEGAR
WhH«, C«tt*U * Co., Cambarwcll, London, Eng-

Arenta
W. T. COLCLOU6H, Room 103-2S Scott St.

Toronto

STBOTAN-DUNWOODY CO.
Confederation Life Bnildinir

Winnipeg. Man.
OPPENHEIMER BROS., LTD.

VaneeiiTer, B. C.

BAIRD A CO.. Horehanta, St. John's, NfM.

Order from j^oar JoUer today

"SOCLEAN"
tha dnatleaa sweesinr compoand

SOCLEAN, LIMITED
Mannfacturers TORONTO, Ont.
Montreal Agents :—Vicneault t MacGilllvray

7 Bonsecours St., Montreal, Que.

Ottawa Agents :—W. R. Barnard, 374 Bank St-

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
The "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-
gether buyer and seller, and enablet
them to do business though they may
be thousands of miles apart.

The "want ad." is the great force in
the small affairs and incidents of daily
life.

CEREALS IN

FIRMER POSITION

Grain markets have shown

a firmer tendency during

the past week with wheat

leading the upward move-

ment. Coarse grains are

also higher w^hich is re-

flected in a firmer market

for nearly all cereals.

Rolled oats, particularly,

are stronger w^ith some

manufacturers quoting a

higher price and there is

a likelihood for further

advances in the near

future.

Flour is firmer atnd a

shade higher in price

while millfeeds are higher

under a heavy demand

and scant supplies.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper tor palata,

jam, cocoa, spices, drue speelal-

tles and hoiuehold utilities.

ROSS CAN CO. LIMITBD,
Bowmanvllle, Ont.

Adveririsiug

/Balloons^
As a Booster
for Christmas
Business

Manufacturers, Department
Stores and others will find that

Printed Balloons will produce
wonderful results. Successfully
used for almost every appeal
to the household. Trade Marks
special designs or anywording
can be imprinted.

ROBERTSON & MURPHY Limited
St. Paul St. W., Montreal

SayYou Saw It In

Canadian Grocer,

It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents per

insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one

word.
Cash remittance to cover cost must accompany all advertisements. In no case

can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

FOR SALE WANTED

WANCOUVER, B C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

ajre. also well estiiblished Truck and Dray busi-
ness. Can he. sold as a going concern or each
separate. Apply Box IZd, Canadian Grocer, 153
University Ave., Toronto., Ont.

pOR SALE—COFFEE ROASTER FOR SAM-
pies, six-inch drum, cheap ; also book "How

to Tell Spices" by Gibb.s. Apply 27 Sun Life
Bldg., Hamilton.

CPECIAL SALE — SHOWCARDS, PRICE
'^ tickets. M. Moorby, Newmarket. Ont.

EVERY MERCHANT WHO SEEKS MAX-
imum efficiency should ask himself

whether a Gipe-Hazard Cash Carrier, as a
time and labor saver, is not worth more
than the high-priced labor which it liber-

ates. Are you willing to learn more about
our carriers? If so, send for our new Cat-
alogue. J. Gipe-Hazard Store Service Co.,

Limited, 113 Sumach St., Toronto.

wANTED — ELECTRIC COFFEE MILL WITH
peanut butter attachment to buy at best

rh price. Engeland & Son, Milverton, Ontario.

SALESMAN Who is either calling on and in

restaurant in Winnipe.ij, wishes to secure addi-

tional lines. HiKhest references from present
connections. Apply Box 132

CANADIAN GROCER
153 University Ave , Toronto, Ont.

WANTED—BY A SALESMAN WITH BSTAB-
lished connection with wholesale and retail

grocery trade of Nova Scotia, one or two good
lines on commission basis. Only reputable hoi'se--

with a saleable propostiion considered. Address
P. O. Box 112, Windsor, Nova Scotia.

POSITION WANTED
/GROCER WHO SPENT SEVERAL YEARS BE-

hind the counter wants position as clerk in

Toronto store or wholesale warehouse. Not
afraid of work and can give best of references.

Apply Box 130, Canadian Grocer, 153 University
Ave., Toronto.

MAN—With wide experience as Salesman. Buyer,
Organiser and Salesmanager. Thorough know-
ledge of Domestic and Foreign Trade in groceries
and kindred lines. Open for engagement, 1st

January.

Box 134 CANADIAN GROCER, 153 University

Avenue, Toronto.

AGENTS WANTED

JOHNSTON BAIRD & CO., PICKLE AND
J Sauce Manufacturers, Glasgow. Scotland, ex-
perienced in export packing, desire up-to-date
agents in the various provinces of Canada. State
experience and references.

J. & J. Taylor's

Safes
One J. «fe J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wide, three feet IIV^ inches

high and fitted with a built in com-
partment. Price $250.00.

One J. & J. Taylor safe 18 inches

deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer.

15.3 University Ave., Toronto

Good Sellers

make business easy

BAKER'S
Cocoa and Chocolate

on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers

Made In Canada by

Walter Baker &, Co. Limited

Oorohester.Mass, Montreal, Can.

Established 1780

Send for a Sample
Copy today !

We shall be pleased to

hear from you.

The careful opinions—backed by solid facts,—^the accurate

news and the weekly market reports that appear in the

FINANCIAL POST are your sure guides to the knowledge that

means safety to your mvestments. THE FINANCIAL POST,
143-153 UNIVERSITY AVE , TORONTO
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Packed in England

It is Best to Carry the Best

IN a country that ranks third in

the amount of tea consumed
per person, you naturally find an
enormous number of tea drink-

ers. And people who drink much
tea, develop a keen taste that ap-

preciates the best.

That is why Tetley's is prov-
ing such a good seller. Tetley's

Golden Tips and Sunflower Teas

are blended from the choice
leaves of the tea plant. And this

blending is backed bv a blend-

ing knov* ledge that extends over

a period of 100 years. The
cup quality of Tetley's Teas is

unexcelled.

We are prepared to fill your
Tetley orders. It is best to carry

the best

!

TETLEYS TEA
Knowler & Macau LAY, Ltd.

Vancouver
Selling Agents for
British Columbia

Makes good tea a certainty. Mason & Hickey
Head Office Winnipeg, Manitoba

Selling Agents for

Manitoba, Saskatchewan and Alberta
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DAYTON COMPUTING SCALE

DAYTON CHKHSE CUTTER

It Pays-
in cash and in futurities

—that's why DAYTON SERVICE
is the big thing in a milHon stores.

SOME of the services given by DAYTON
equipment pay directly in cash. Others pay

indirectly but no less generously.

But they ALL pay—and the dividends are always

large and never long deferred.

Dayton mechanical service-givers—scales, meat
slicers, cheese cutters—are handsome as well as

durable. They add to the smart appearance of

your store and appeal especially to the feminine

sense of neatness and order.

Daytons, too, are clean and sanitary—the last

word in equipment for the handling of foodstuffs.

In these respects Daytons not only put money
directly into your pockets, but build up for you a

rich futurity in goodwill and satisfied patronage.

DIRECT PROFITS
FROM YOUR DAYTONS

begin from the day you place them in your store.

You stop at a stroke the ruinous trickle of pennies

lost through faulty weights and clumsy guesswork

in handling goods. Measure up the daily gain when
you turn these lost profits into your bank account

and you'll understand why Dayton equipment pays

for itself within a few months.

INTERNATIONAL
BUSINESS MACHINES CO., LIMFTED

Frank E. Mutton, Vice President and General Manager.

HEAD OFFICE AND FACTORY—Royce and Campbell Avenues, Toronto.

For your consenience we have Service and Sales Offices in Vancouver. Calgary,
Edmonton, Regina. Winnipeg, Walkerville, London, Hamilton, Toronto, Ottawa,
Montreal. Quebec, Halifax. St. John's, Nfld.

A!s'j manufacturers of Inlrrnatimial Time liccordera and International Elec-
tric Tabulators and Flnrters.



FEATURING OYSTERS

IAN Grocer
Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., DECEMBER 9, 1921 No. 49

Imitation is the surest kind of Flattery.

Get this Brand and be sure of Quality.

FAMOUS

OYSTERS
;*\-

Packed in sealed
GLASS JARS

OCEAHIC OYSTER
Af

LIMITED

^NrREA^-

oce'^
L^^AS*

Circulation of Canadian Grocer has been audited by the Audit Bureau ©f Circulation
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^HE POPULARITY OF MACKINTOSH'S TOFFEE DE LUXE rests on

a very firm foundation, for it has the thoroughly British characteristic of being

all that is claimed for it.

Made from the purest and best Butter, Sugar and Cream in the most up-to-date model
factory. The QUALITY of Mackintosh's Toffee de Luxe is superb. Thirty years high

reputation is behind every tin.

CANADIAN SHIPMENTS regularly made and STOCKS held by

H. V. PRATT, 325, Railway Street, VANCOUVER, B.C.
to whom all CANADIAN enquiries should be addressed.

MaekintoshsTbflee deluxe
—the premier British Sweetmeat.

The Toffee with the largest sale in the World—and made
in the largest Toffee Manufactories in the World,—by

JOHN MACKINTOSH & SONS, Ltd.,

Toffee Town, HALIFAX, England.

II

i
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CLARK'S

PREPARED FOODS
"READY TO SERVE" DISHES FOR ALL

SEASONS

TOMATO
SOUP

Corned Beef, Roast Beef, Ox Tongues

Lunch Tongues, Soups,

Potted Meats, Loaf Meats

Cambridge Sausage, English Brawn,

Beefsteak and Onions, Irish Stew,

Canadian Boiled Dinner

Spaghetti with Tomato Sauce and Cheese

Tomato Ketchup, Table Syrup

CLARK'S PORK AND BEANS
and other good things.

W. CLARK, LIMITED MONTREAL
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Not SO now. The (alleged) good
old days are gone. No more is it

possible to sell anything under

the broad, general name of to-

bacco. Nowadays tobacco users

look for the brand on what they

buy. Which brings us to the

point that more men are looking

for the MACDONALD Brand
than for any other—finding it,

too.

There isn't a man in Canada who
knows anything about tobacco who
doesn't recognize the MACDON-
ALD name as a guarantee of high
quahty and good value. And there

isn't a MACDONALD dealer

who doesn't know that there

is more money—in every

way, profit margin, turn-

over and "extras"—for the

man who ties up with "the

tobacco with a heart."

\\\\\\\\\\\\m\Mm^
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SAPON
GOLDEN CEREAL SOAPS

Good Goods
Find Waiting Markets

Just a little more than one year ago we
opened our Canadian factory at Hamilton

and in that short space of time we have

secured a coast to coast distribution for our

famous Sapon Soap.

It is easy to sell good goods and that is why
we have been able to build our business so

quickly.

Sapon Soap is the only cereal soap made in

the world—not a particle of animal fat

enters into its manufacture—it is the purest

toilet soap you can buy—once your cus-

tomers have used it you will make many
repeat sales.

Try a little—Any Wholesaler can supply you.

MADE IN CANADA BY
SAPON SOAPS OF CANADA LTD., HAMILTON, ONT.

Also at LONDON, Eng., MARSEILLES, France, and NEW YORK.

SPECIAL REPRESENTATIVES :

The Wilson Chemical Co. Ltd., St. John, N.B. A. H. Jarvis, Brokerage and Purchasing Co., Ltd., Edmonton, Alta.

SAPON
GOLDEN CEREAL SOAPS

Made in a Variety of Shapes and Perfumes
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When Wheat is down
below the Dollar Mark

that is the time the public have to study economy
and that is the time when DOUBLE CREAM
CUSTARD should be. on the menu in big letters,

for the small sum of 3c. plus one pint of milk will

make sufficient dessert for five people. Farm-
ers as well as townsfolk will have to use it

sooner or later, for it is so different to egg cus-

tard, owing to its smoothness, richness and de-

licious flavor. Just imagine—with a 1 lb. tin

costing 45c a farmer can make 16 pints of cus-

tard, and the most delicious and nourishing des-

sert that ever tickled the taste of mortal man.

With economy such as this, every general mer-
chant in Canada should stock DOUBLE CREAM
CUSTARD, and recommend it to every house-
wife who enters his store.

A direct-to-consumer advertising campaign is

being conducted and recipe books mailed to every
user direct, and letters announcing the merits of

this most delicious and economical dessert.

Sold in 4 Flavors
Vanilla—Almond— Lemon—Standard

and in 6 oz. and 16 oz. tins for store

trade, and in 10 lb. tins and 200 lb.

barrels for hotels, institutions, min-
ing and lumbering camps, etc.

Double Cream Custard is the delicious ending
of a perfect meal for the rich man or the poor
man, and every package beams forth with econ-

omy and delight for its user.

Order 1 case each of 6 oz. and 16 oz. tins and
make a window and counter display. The pack-
ages in themselves are the most attractive that
ever graced the shelf of any grocery department.

Mail your order to-day to

THE HARRY HORNE CO., Limited

TORONTO, ONTARIO

and mention the name of your wholesale grocer,

and a supply will go forward at once through
your jobber.

NO HOME SHOULD BE WITHOUT
DOUBLE-CREAM CUSTARD

^l^j^ggSW^^l^y^lfe^^i^y'l'^SiSaJIff^l'TrTlg^lrT^li^^

Eddy's "Safetys"

Are Always Popular
Very many people prefer the

"Safety" to any other type of

match.

And discriminating match buy-

ers prefer "Eddy's Safetys" to

any others because they know
what the name Eddy stands

for—the best matches that

seventy years' experience can

produce.

The quality of Eddy's Safetys

never disappoints. Every box
is filled with real matches —
sound sticks, firm heads-^no
broken splinters, headless

sticks nor duds.

Of course every one of the more
than thirty Eddy varieties is of

the same good quality. And
that, by the way, is one of the

big advantages of handling the

Eddy line—with over thirty

different varieties it is always

so easy to meet every indi-

vidual customer's match "lik-

ings," with just the right kind

of "light" for any and every

purpose.

Is your Eddy stock complete

enough to meet the local de-

mand?

The

E. B. Eddy Co., Limited
Hull, Canada
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Attractive cereals will help you make an
effective and profitable Christmas window

Quaker Oats, Quaker Cornmeal, Tillson's Oats, Quaker
Flour, etc., are all attractively packed seasonable lines

that will help you to profitably round out a striking Fall

or Christmas window. Work these old-established fav-

orites in your Christmas windows this year. They'll make
an effective and profitable background.

Ask your wholesaler for the cooker certificate due you
on every case of Quaker Oats and Tillson's Oats that you
purchase. When you accumulate ten of these, send to us

for your cooker.

JKe Quaker Q^ils (bmpauy
Peterborough Saskatoon

Canada
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The Perfect Wood Container
for all food products in bulk, is

No odor, no contamination, no waste—and an
appearance that is ABSOLUTELY RIGHT.

The "Riteshape" is the cheapest container you can get for serving bulk foods, such as
butter, lard, dripping, fish, bacon, cold cooked meats, fruit, vegetables, etc. It's the
cheapest simply because it's the best. No defective dishes. No waste of the goods. No
contamination. Requires less paper and string to wrap. Is more compact and neater
in appearance than any other wood or paper dish.

Write for Samples and Prices

The "Riteshape" comes in all sizes from 1/2 lb. to 10 lbs., packed in sealed
wrappers containing an average day's supply—the whole shipment in strong
wooden crates. If you want to give your customers the best service, as well
as saving your own time and money you will use the "Riteshape." Why not
begin now?

Victoria Paper and Twine Co., Limited
430 Wellington Street West Toronto

Sole Canadian Wholesale Distributors for the Manufacturers—The Oval Wood Dish Company, New York

We make a ^^Specialty'* of Xtnas
**last minute'* Rush Orders

A TWENTIETH century house with big, fresh,
comprehensive stocks, fair prices and five

huge, speedy motor trucks, is ready to give
Niagara Peninsula merchants unequalled service
on last-minute Xmas orders.

Write or 'phone your requirements to us and you'll

be sure of timely deliveries. Our trucks collect
your empties and we make no charges for delivery.

Our service and goods will help you make this a
bigger, better and more profitable Xmas. Get in

touch with us.

MARLAND WOOLNOUGH CO,

Wholesale Grocers

Niagara Falls, Ont.
A. Marland Woolnough, Pres.
John W. Charles, Gen. Mgr.
J. A. Hey, Credit Mgr.

^^i^i^i^iWi^^^^^'^^i^^^^^^^^^^i^^&^i^^^^^^^^^'^^^^^^^l
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Business Will Be Better

Next Season!
and the live grocer will install the best
refrigeration equipment to take care of
this business; to do this in the best manner
he will install the reliable

Eureka Refrigerators
The fact that the vast majority of the grocers in
Ontario use Eureka Refrigeration Equipment is

proof of their wonderful popularity.

We would like you to investigate the Eureka Re-
frigerator. It will certainly pay you to own one

—

and, until you do, you will not know the real satis-
faction of scientific, economical and efficient re-
frigeration.

Write for free illustrated literature and tell us what
you are interested in. We will gladly give you full

information.

Order early and get real service before the spring
rush sets in.

EUREKA REFRIGERATOR CO., LIMITED
HEAD OFFICE & FACTORY:

OWEN SOUND, ONT.

Please the Ladies

others do, do you? That is, stock "Dy-
o-la Straw Hat Color."

Dandy advertising will arrive in every
dozen box of Black. All order Black, so
all will receive advertising of interest to
the Ladies.

Companion Line to the ever-popular
"Dy-o-la Dyes."

Price $2.00 per dozen, 3 dozen less 5%,
6 dozen less 7 14%, 12 dozen or over less

10%.
Colors: Black, Blue, Navy Blue, Tan,

Dark Brown, Cardinal Red, Dark Green,
Pink, Purple, and Reducer for making a
lighter shade of any of the colors.

The Straw Hat Season starts very early
these days—often last part of December.

Order promptly from the wholesale.

Don't Miss Sales

Spices
of Quality

that will please your trade

THE NAME

STICKNEY & POOR
stands for everything that your
customers expect when they buy
Mustard, Spices and Seasonings,
for the kitchen or table.

Your co-operating servant,

"MUSTARDPOT."

«
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings «

YOU can greatly increase your Xmas busi-

ness by taking orders for our Xmas pud-

dings. We will gladly send you a sample

pudding from which you may make sales. Our

pudding is the finest made in Canada and is

sure to please your most particular customer.

Write us at once for our price list, order forms

and advertising.

WfE also manufacture all lines of commer-
' ' cial cakes which we will ship in individual

cartons f.o.b. your store.

180 LAGAUCHETIERE ST. E. MONTREAL
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WESTERN CANADA

FRANK H. WILEY
Mfrs.' Agent and Importer

GROCERIES and CHEMICALS
S&Iesmen coveringr Manitoba, Saskatchewan.

Albert-a and British Columbia.

533-537 Henry Ave., Winnipeg

CDUNCAN &SON
Manufrs.' Agents and Gr:>cery Brolcers

Cor. Princess and Bannatyne
WINNIPEG Estab. 1899

W. L Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branches

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

FARLEY MYERS LTD.
Manufacturers Agents'

and
Commission Brokers

57 Victoria Street
Winnipeg - Manitoba

When Writing to Advertisers

Kindly Mention This Paper

DONALD H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service we mean we
give our principal's account
preferred attention in every
respect ; we have a sales organ-
ization second to none; ex-

ceptional warehouse accom-

modation at all points, along
with the financial responsi-

bility which means much to

the manufacturer who wants
some guarantee of stability

from their representatives.

THE NATIONAL BROKERS
HEAD OFFICE:

WINNIPEG, MAN.
Branches: REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER, MONTREAL,

Also Saracen's Head, Snowhill, LONDON, E.C. 1, England.
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD
WHOLESALE COMMISSION BROKERS

MANITOBA
SASKATCHEWAN ^ WINNIPEC oFmi w»te%'n''o'n^^.

WILLIAMS STORAGE LIMITED
W. R. WILLIAMS, PRESIDENT AND MANAGER

The Largest Storage, Distributing and Forwarding

House in Western Canada
Concrete and Steam-Heated Warehouses - Excellent Track P'acilities

LOW INSURANCE

"SERVICE" is Our Motto WINNIPEG

Watson & Truesdale, Winnipeg
hav« Ut« mem Aoint detail work tkrenghout our territory—Manitoba, Saskatchewan, and Alberta. They
get the b«aiBea«, and oaa set it fer yov. Write «, and we will explain oar system.

Wholesale Grocery Brokers and Manufacturers' Agents

r HACK AGE
TO RAGE
1 ST RIB U-
IION

Chocolate Manufacturer

Teas, Coffees. Cocoas.
Canned Goods. Fruit Juices

Chocolates packed to suit
customers' requirements

London Joint City & {Midland
Bank. Ltd.

Alfred E. Mason
MERCHANT

Eastcheap Buildings London
Import and Export

Offers and correspondence invited. Goods bought and
sold on consignment.

Telegrams:

"Hummarklan, London"

Code:
A. B.C. 3th Edition

OFFICES:
Copenhagen •

San Sebastian
Paris
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WESTERN CANADA

THE BEST IN 1750 STILL LEADING

PURNELL'S
Pt. mi VINEGAR

IN CASK OR BOTTLE

Purnell & Panter, Ltd., Bristol, England

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

^IIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIMIIIII IIIIIIIIIIIJirilllllllllMMIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIMIMIIMIIIIMIIIIIIIMIIIIIIIIIIIIIIIIIIMIIIIIIIIIIir

I ^^Saxonia Brand Fruits^'

Selected

.j^

5
^t^-^.-O^^l^

I Packed in half and one-pound packages.

I PRESERVERS OF

I Candied, Glace, CrystaUized and Drained, Citron,

I Lemon, and Orange Peels, Pineapple, Ginger, Assorted

I Fruits, Bigarreaux Cherries, Maraschino Cherries, etc.

I Saxonia Fruit Preserving Co., Ltd.

I Factory

I First Avenue and Ernest St., Montreal, Que.

I Sole Agents for Canada

I The John T. McBride Co., Limited
i 189 St. James Street, Montreal, Canada

=-1
1 iiiiiiMiiiiiniiriiiiiiiiiiiiiiiiMiMiiiiiiiiiiiiiiiKMiiiiiiiiiiiMiiiiiiiniiiiiiMiiiMiiiiiiiiii iiriiniiiii iiiiMiiniiiiri, :
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Asrent and Grocery Broker.

Warehouw and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris&Co.,Ltd.
Manufacturers* Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

w . G. PATRICK &
LIMITED

Manufacturers' Agents
and Importers

CO.

51- 53 Wellington St. W., Toronto |

Halifax, N.S. : Winnipeg, Man.
1

Frost, Moorman & Co,
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satiafmctory Rtprmtmntation Gumrmnteed

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros : J. H.

Wethey, Limited : Harry Hall & Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
LAJNG BUILDING, WINDSOR, ONT.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., Ottawa
Let us demonstrate" what we can do for
your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.
London Eng.

The largest and oldest Wholesale Grocers
in the Empire.

R. C. Blackburn & Co.
MANUFACTURERS' AGENTS AND

MERCHANDISE BROKERS

60 Front St. West
TORONTO

Hamblin-Brereton Go. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

READERS OF
CANADIAN GROCER

Please write to our Editor at any
time regarding any matter upon
which you wish information.

The Editor,

CANADIAN GROCER,
153 University Ave.,

Toronto, Ont.

Are You Getting Your Share
Of Business anci Large
Profits Selling Cream
of Malt and Hops ?

If so, that shows that you are a

live dealer ; if not, get in line

and keep up with the tinges.

You don't have to ipush these

goods, just put a can of CREAM
OF MALT and HOPS where your
customers can see it.

Next time your wholesale grocer

calls, ask him about CREAM OF
MALT and HOPS, if he cannot
supply you write us direct.

Canadian Malt Extract Co.

16 Pearl St., Toronto, Ont.

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateura Importers
& E^xportateurR & Exporters
Pois et Feves Peas and Beans

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING, MONTREAL

GEO. D. LACHAINE
Manufacturers' Agent and Commission Broker

Kepresenthig;

The Dominion IMolaates Co.. Ltd., Halifax, N.S.
H. R. Silver Ltd.. Halifax, N. S.

Jos. Dufresne, Biscuits, Chocolates and Con-
fectionery, Joliette, P. Q.

Over 30 years in Business. Best references and
Connections.

18 Dalhousle Street. QUEBEC.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALB. MONTREAL.

Established 187S

Telephone Main IMl.

ADSCO PRODUCTS CO.
Covering Quebec Province, 15 travellers.

Are in a position to market Food Products.
If you are requiring distribution cet in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL
Telephone Main 3726.

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

OAKEY'S
'^WELLINGTON''
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturer t of

Emery, Black Lead, Emery Glaas and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agentt:

F. Manley. M7 Banna tyne Ave. East,

Winnipeg

Sankey and Mason, 839 Beatty Street

Vancouver

BABY'S OWN SOAP
so p. c Profit

Buy direct from the factory. Freight prepaid. Minimum quantity, 2 gross, $38.40 less

20 p.c. and 5 p.c.—$29.18. Sell at 15c per cake—$43.20. On Sask., Alta., and B.C. add
60c per gross and retail at 50c per box of 3 cakes. Ask for price list on other lines.

Albert Soaps, Limited, VL^„?:fe^?!^ul*^
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WESTON'S
• (ASSORTED)

CHOCOLATE BISCUITS
Here is something new in high-class confectionery that will prove
a big seller in your Christmas confectionery department. These
temptingly flavored Weston Kreemie and Fruitie Chocolates,

Chocolate Macaroons, Chocolate Marshmallows and Chocolate
Short-Breads, are attractively put up in one-pound gay orange
boxes, on each of which is a good profit margin.

GEORGE WESTON LIMITED
COR. RICHMOND AND PETER STS., TORONTO

SELLING AGENTS:

MARTIN & McMULLEN
OTTAWA. ONT.

We can offer you rapid de-

livery on last minute Christ-

mas orders—You'll like our

prices jast as much as our

ezceUent service.

A. DUNN
QUEBEC CITY. P.Q.

C. E. CHOATE & CO'Y
HALIFAX, N.S.

T. G. SPENCER
SYDNEY, C.B.

" The Taste Will Tell

"

n

^
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The short days and the long, chilly winter evenings

are here, when a cup of good tea is cheery

We always find folks are extra
critical, and spend more time over
their tea, and Red Rose Tea sales

always jump these days.

The added business might just as

well come to your store. It only
needs a window or counter display
of the neat sealed package.

You can send your order to any
of the branches, and when our
traveller calls get sales suggestions
from him.

T. H. ESTABROOKS CO., LIMITED
MONTREAL ST. JOHN, N.B. Toronto WINNIPEG CALGARY

How He Got His Man

A merchant in Montreal wanted a man to manage his store. He advertised

in the daily papers and secured many replies. He also used an announce-

ment in the Want Ad. page of CANADIAN GROCER and several replies

were received. He chose his man from the latter. In fact, the only men

who at all suited his pcurpose, were those who applied through this paper.

CANADIAN GROCER reaches business men in the trade. There are

good men scattered all over Canada who read the CANADIAN GROCER
and who are interested in such a proposition.

To get the man you want; to secure a position; a partner, to sell some

used equipment; to buy second-hand equipment, use the Want Ad page

of CANADIAN GROCER. It gets results.



16 CANADIAN GROCEB^Advertising Section. December 9, 1921

There's always a good
demand for

ROBINSON'S
"PATENT" BARLEY

AND

ROBINSON'S
PATENT" GROATS4(

You can't recommend two better foods
for infants and invalids than these well-
known standard Keen products. Their
national reputation insures steady sales

and worthwhile profits.

COLMAN-KEEN
{CANADA) LIMITED

520 King St. JV. - Toronto

Holiday Specials

Imported Fancy Cheeses

Dutch Wine Biscuits

Bar le Due Currant Jelly

Italian Nougat Candy
Russian Caviar

Pate de Foie Gras with Truffles

Creme aux Foies TrufFes Extra

French Truffles du Perigord

Dried Nuts and Figs

Fresh Italian Chestnuts

Italian Baked Figs with Almonds in

Baskets

Imperial Malaga Cluster Raisins in

Fancy Cartons, etc., etc.

Wire for Prices

Amoroso & Malagodi
Company, Limited

119-121 St. Henry Street
MONTREAL, P.Q.

Mr. Merchant

Here is the Leader

of hair tonics and renewers

Glover's
Mange Medicine

A business success of over 35 years is

behind this medicine.

Advertising matter bearing imprint and display

cards supplied gratis.

H. Clay Glover Company, Inc.

118 West 31st Street New York City
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U. F. O. Retail Stores Have
Heavy Losses During Past Year

Total Trading Deficit Amounts to More Than $230,000 and Must
Be Added to Net Deficit of Year Ago of $79,000—Profit Made in

Livestock Department and in Creamery—Stock Inventories Are
Written Down

THE United Farmers Co-Operative

Company, Limited, of Ontario,

have issued their annual state-

ment for the year ending October 31,

1921. This contains a lot of informa-

tion of special interest to the grocery

trade. The statement includes the op-

erations of General Wholesalers Limit-

ed, which is the wholesale department

of the U. F. O. for purchasing goods to

he distributed among the various retail

stores throughout the province. The

latter is a non-profit company.

The statement shows a net trading

loss for the year, (apart from the loss

sustained by General Wholesalers, Lim-
ited), of $159,499.11. The net loss sus-

tained by General Wholesalers, Limited,

and which is absorbed by the U.F.O., is

$77,004.41. This makes a total trading

net loss for the year of $23G,503.52.

Heavy Losses From Retail Stores

When the statement is analyzed it is

shown that the big losses have been

made on the retail stores and produce

"warehouses.

For instance some of the losses sus-

tained in this connection are as follows:

Branch stores and Toronto store,

$131,15G.06; Guelph warehouse, $8,045.-

00; Produce branch, Toronto, $41,829.-

27; Produce warehouse, Morrisburg,

$15,812.99; Produce branch, Wingham,
$1,537.85; Unionville Elevator, $6,211.80;

Milling Department, Smiths Falls, $1,-

481.26.

There was a small loss on operations

of the Live Stock Branch in Montreal.
This amounted to less than $1,000. On
the other hand there were some profits

in connection with the Toronto live

stock branch and the Toronto Creamery
branch. These were as follows:

Toronto Creamery branch, $31,221.71;

Operations of West Toronto live stock

branch, $17,419.36.

it is significant from these figures

that the United Farmers Co-Operative
Company, Limited, made profit on that

part of the business with which they
were familiar, but they lost considerable

money in the retail and wholesale gro-

cery business which requires a different

type of business application.

Bank Deposit Offset

The balance sheet shows cash on de-

posit in banks of $13,105.55. To ofi'-

set this, however, there are liabilities to

the Lnperial Bank, which are secured by
warehouse receipts, of $179,640.00.

There is also a bank loan among their

liabilities of $200,000.00, which is no
doubt their trading account. They have
$200,972.28 bank cheques outstand'ng

and $8,895.22 in trade bills payable.

There is also a liability of $128,290.24 of

trade accounts payable and accrued

charges. This latter item alone prac-

tically off-sets the cash on deposit above

referred to.

Their trade accounts receivable

amount to $160,030.14, less provision for

possible loss of $15,315.75, making a

net of $144,714.39.

The certified value of Inventories of

Merchandise at October 31 is placed at

$829,931.82. This, of course, would in-

clude not only grocery stock but stocks

of all other goods that are sold through
the U.F.O. stores.

Large Amounts Written Oflf

Like all othcv organizations the U.F.
0. were compelled to readjust values of

merchandise towards the end of 1920.

Under the Surplus and Deficiency ac-

count appear the following items:

Credit balance for balance sheet to

shareholders, Oct. 31-1920, $43,440.22;

Less adjustment and allowance pertain-

ing to period up to October 31-1920,

$123,152.18; Making a net deficit up to

October 31-1920 of $79,711.96.

This amount was carried into the year
beginning November 1, 1920. Dividends

amounting to $22,381.82 were paid dur-

ing 1921. Then the following losses for

this year are added to the Deficiency Ac-
count.

Loss sustained for year ending Oc-

tober 31, 1921, $159,499.11; Net loss,

transferred from General Wholesalers
Limited, absorbed by U.F.O., $77,004.-

41; Additional provision for possible

loss on realization of inventory, $50,-

000.00; This makes a total deficiency as

at October 31, 1921, of $388,597.20.

Keen Competition

Competition between U.F.O. stores

throughout the province, and the regu-

lar grocery stores has been very keen.

Many cases have come to the attention

of Canadian Grocer showing how re-

tailers are successfully meeting this

new competition on both a price and
service basis.
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Carries Lines that are sure to Appeal
B. G. Oxner, of the ''Quality Kind Grocery" in Lunenburg, N.S.,

Pays a Good Deal of Attention to His Stock and Does Not Hesi-
tate to Sell the New Goods That Come on the Market if They Are

Reputable Lines

LUNENBURG, Nov. 28—Just what
can be done in a small space is

very well shown by the results ob-

tained in the "Quality Kind Grocery"
store in Lunenburg, N. S. This store is

a building of only 12 feet by 32 feet. It

is owned and operated by B. G. Oxner,
and has been located there for the past
ten years during which time, the turn-

over has increased four times that of
the firot year. It is the neatest and
most compact store ever seen for its

size by the representative of Canadian
Grocer who called on Mr. Oxner.

Careful Attention to Stock

Mr. Oxner was asked the reason for
the steady increase in the business. He
said that he had always made it a point
to carry the lines of goods that he be-
lieved would have an instant sale, and,
to order only what he could sell so that
the stock on hand was fresh at all times.
.Every new brand of goods that comes
off the market is tried out by this mer-
chant, and if it goes the order is re-
peated, and if not, it is never stocked
again. "I will try anything once," said
Mr. Oxner, "The people are continual-
ly buying the new things in groceries
the same as in other lines, and it is up to

By Staff Correspondent Canadian Grocer.

the merchant to stock them. People are

always looking for suggestions, and the

merchant who is quick to realize this

and to offer the same, is getting the

business to-day. One of the big ways
in which suggestions are offered in this

store is through the medium of display,

and this is played up to the highest pos-

sible point."

Fixtures His Best Help

That the store must always be kept

neat and clean is another point that is

strongly emphasized by this man, and
the people of Lunenburg are not slow to

realize it as they are continually com-
menting on its nice, bright and attract-

ive appearance.

The best help that Mr. Oxner claims

he has in his store is his fixtures. There
are four sets of bins, and they have
been one of the best helps possible in in-

creasing sales. Biscuits are kept in one
section and sold from bins direct and
since this method of display and selling

the sales have increased ten times. The
drawers open to the centre of the store

so that when a customer wants biscuits

they can be got in a very few seconds

and the number of kinds can be as var-

ied as much as wished, and yet practic-

ally no time is lost in filling the order

as the goods are got at so quickly.

False fronts are not used in the bins

as they require too much explaining and
haven't the same selling power as when
a customer can see the real article. On
the tops of these cases are shown an
endless variety of jams, jellies, pre-

serves, etc., which are in this way being

displayed to the best possible advantage,

and the sales from this method are won-
derful. "This idea sells more goods
than an extra clerk," says Mr. Oxner.
The shelves are constantly kept filled

and are never allowed to present a rag-

ged appearance. This is one of the

worst things for a merchant, this man
believes. If the goods can be got, "The
Quality Kind Grocery" has them and the

stock on hand is never allowed to get

so low that it is necessary to tell a cus-

tomer that they've all "been sold."

"We're in the business to sell people and
if we haven't the goods how can we ex-

pect them to come?" is the way Mr. Ox-
ner expressed it.

Although strictly a grocery store the

largest sale of candies in Lunenburg is

made by Mr. Oxner. A large display

case is used for showing the candies and

there is a continuous string of people

after this line The majority of the

goods are of the bulk variety although

the package goods are not by any means
left on the shelves.

Jdfit fruit (Did floivers in a tvindoiv in small quantitien I'nt still it is so attractive that uo one could pass down
the street, and avoid looking at the display laid out in the J. E. Kcr and Co. fruit store, Montreal. There is, in
fact, so little in this window that one is compelled to notice the quality of what is there. Choicest apples, pears,
oranges, grapes and mushrooms are arranged in small fancy baskets and lined across the upper platform of the
ivindow. Plants are liberally used in building in a background for the display. There are ferns and cherry
vhints irhich give an artistic toux;h to the lay-out. The base of the window is white, while along the front in an

unpretentious way arc lined boxes of figs and dates.
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Safeguards The Purity Of The Oysters
Even the Grounds From Which They Are Marketed Are Inspected

by State and Federal Authorities and the Producer Must Have
Permission From These Authorities Before the Oyster Can Be

* Marketed for Consumption

THE PUBLIC little realize how ef-

fectively oysters are safeguarded

as to their purity and wholesome-

ness. To begin with the grounds from

which they are marketed are inspected

by State and Federal authorities and the

producer must have permission from

these authorities before the oysters can

be marketed for consumption.

Inspection Very Thorough

The method of inspection is particu-

larly thorough. Samples of the water

from these beds are taken at different

depths, as well as directly on the bottom.

This water is analyzed and unless it

comes up to the standard, the oysters

cannot be marketed. In addition to this

a bacteriologist takes samples of the

liquor in the shell, and also the liquor

within the oyster itself, that is the mois-

ture. These are also subjected to an-

alysis and must come up to the stan-

dard. The shops in which the oysters

are opened are subjected to inspection

by the local authorities as to sanitary

conditions of the shop and equipment,

as well as the cleanliness of the openers.

Nature Provides For Purity

The Federal and State inspection as

to th^ purity of the water and the li-

quor in the shell is made at frequent in-

tervals and is assisted and encouraged

in a rigid inspection by a National As-

sociation of Producers. Probably as im-

portant a factor as any in connection

with the purity of oysters is the provi-

sion that nature has made for them. An
Oyster cannot migrate, and he depends

entirely upon the tides to bring his food

to him, and the food consists of micros-

copical plants, diatoms representing 90

per cent, of his food supply. Scientists

claim that there is an average of 15

gallons of water taken in and disposed

of by an oyster each day. It is also ad-

mitted that even although an oyster

was in water considerably below the

standard of purity that when he is

changed to good water, that 48 hours
will flush out any possible impurities

that they might contain. When one
realizes that the individual oyster dis-

poses of 15 gallons in a single day in

order to obtain sufficient food for prop-

er nourishment, the flushing under any
reasonable circumstances would elimin-

ate any undesirable condition.

Oysters, partly on account of the sea-

salt tend to excite the digestive organs.

.4)? oyster boat at the dock jtoit retuDied from a trip to the oyster beds.

and are of great assistance to people

troubled with stomach ailments.

Difference In Appearance

Oysters produced in different areas

differ in their appearance, size and sol-

idity. The percentage of solids from
some communities run much higher than
the percentage of solids from other com-
munities, and the percentage of solids is

AN IDEA TO HELP SALES ON
OYSTERS

The next few months is the
natural season for selling oysters,
particularly so during the Christ-
mas and New Year period. At
that time there is always a big
demand and the merchants who go
after this business with a will are
sure to have sales materially in-
creased.
An idea that might assist sales

on oysters, is to cut out the page
of recipes that appear in another
section of this issue and paste it

on the window. Another idea is

to paste the page on a piece of
colored cardboard a little larger
than the page, thus showing a
margin. This card could then be
placed on the counter or hung in
a prominent place in the store.

one of the important determining fact-

ors as to the food value. There appar-
ently however, is a market for all, as

oysters from the different communities
have their different friends, and the fact

that what is commonly termed the high-

er grade or better quality oyster is not

produced in sufficient quantities to sup-
ply all friends, creates an opportunity
for the grade of oysters that must be
sold at a lesser price.

There is a natural prejudice against
green gilled oysters. This color is not
satisfactory because of this prejudice.

The gray-green color which is of veget-

able origin and derived from their food
forms a deep fringe within the open
edge of the oyster. Such oysters are

often the best and in France are prized

above all others. The fact remains how-
ever, that the consuming public do not
take to them and every effort is made to

produce an oyster of a lighter color.

There are some of the best beds that

will produce a light colored oyster up
to the time we get severe weather. The
severe weather apparently has some ef-

fect on the vegetation on the sea bot-

toms and causes the oyster to show
green, consequently the producer tries

to market his oysters from those partic-

ular beds before the severe weather sets

in, but occasionally a few green oysters
will show from grounds that do not or-

dinarily produce them.
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"No Waste In Selling Oysters In Jars

W. J. Parks, Bloor Street, Toronto, Declares That Selling Oysters
in the Jars Is the Most Successful Way to Handle Them—This

Method Makes It Very Easy to Figure the Profit, He States

^J

'< TN MY experience I have found

I that the most successful way to

handle oysters, is in the glass jar,"

stated W. J. Parks, Bloor St. West, Tor-

onto, to a representative of Canadian

Grocer. "There is no waste, no meas-

uring and no containers to buy. It is

very easy also to figure the exact pro-

fit. We buy the jars at so much a dozen

and with every sale we know positively

just how much profit we have made."

Mr. Parks pointed out that he had

been handling oysters in sealed pack-

ages for the past two years, and dur-

ing that time has never had a single

complaint, nor lost a single jar.

Ask For Small Quantities

"In handling oysters in bulk, I have
frequently found a certain amount of

waste," said 'Mr. Parks. "This was
some times accounted for by the fact

that we wou'd often have small quan-
tities to put up. A customer would want
just a small quantity, perhaps fifteen

cents' worth, for some person who was
sick and we had all kinds of odd quan-
tities called for. The result was that

it became very difficult to know just how
much profit we made, simply because
there would often be a small quantity
left at the end of the day's business.

Take Saturdays for instance, we figure

on selling a certain quantity. The oy-

sters are measured, and as I mentioned
before, frequently in less than a pint.

The result was that often on a Satur-

day night, a customer would drop in for

a pint but we would only have about a

half pint left, consequently, we lost the

sale and had the small quantity left,

which often would be thrown out Mon-
day morning."

Jars Solve The Problem

"This is all eliminated, in handling
oysters in jars," continued Mr. Parks.

"The jars contain a certain quantity,

just about the right portion for the or-

dinary family, and although we are still

frequently asked for a smaller portion,

we can usually sell a jar. There is also

as much difference in the quality of

oysters as there is in other lines, but in

my judgment this—brand is the finest

on the market. We have never lost a

jar nor have we had one complaint from
a customer but we have had frequent

compliments on the flavor, and custom-
ers are now asking for this brand."

Require The Ice

Mr. Parks claimed that he has often

seen oysters in glass jars displayed in

windows without being packed in ice.

In his opinion this is a mistake. Oysters
are susceptible to deterioration, no mat-
ter whether they are handled in bulk or

in glass containers, and to keep them
in perfect condition they should be pack-
ed in ice. For displaying oysters, Mr.
Parks uses a round white enamel con-
tainer with a glass cover and the words

"Fresh Oysters" painted on the side. The
jars of oysters are placed in the display

container and crushed ice packed around
them. The container is then placed on
a stand and moved out to the front

of the store which makes a splendid sug-
gestion to the passerby, to carry home
some oysters.

Oysters in the Jars or in Bulk Are a

Profitable Line, Says This Merchant

Manager of the Fish Department for R. Barron
Ltd., Toronto, Finds Either Method of Handling
Oysters Satisfactory—Likes to Let the Customer

Have the Way She Likes Them

AS TO which is the best method of

selling oysters, in the sealed

glass jars or in bulk, appears to

be entirely a matter of opinion. Some

merchants prefer the package while

others like the bulk method. All mer-

chants, however, who are selling oys-

ters agree that it is a good line to handle

and when properly attended to will yield

a satisfactory profit,

Barrons Ltd., Toronto, handle both the

glass package and in bulk. Their sales

on bulk oysters average at the present

time twenty-five gallons per week and

around three dozen jars. They have no

preference as to which is the best line

to sell, claiming that one is as good a

method as the other, both being equally

as satisfactory, insofar as profits are

concerned.

Says There Is No Difference

"There are some people who seem to

think that the sealed glass jar will keep
better, a little more fresh, and are

nleaner and more sanitary," remarked
Bert Greenaway, manager of the fish de-

partment to a representative of Cana-
dian Grocer. "But there is no differ-

ence. The oysters are the same and the

glass jars will certainly not keep any
longer than those in bulk. Oysters are

oysters no matter how they are put up,

and if they are to be sent to the custom-

er in the best possible condition, they

must be kept under the best conditions.

They need plenty of ice, to keep them
properly chilled, but of course the ice

must not come in contact with the oys-

ters. We keep our oysters in a double

container, the oysters in the center

compartment with the ice in the

outer part. Glass jars are kept pack-

ed in crushed ice. Another thing is to

see that supplies are not bought too

heavily. For our own business we have
regular shipments every day so that we
have no stale stock. The oysters are as

fresh as it is possible to get them. As
to which is the best line to push, we do

not think there is any difference and
leave it entirely to the customer."

Border Cities R.M.A.

Hold Dinner on

Election Night
Windsor, Dec. 7, (Special)—Last even-

ing, December 6, besides being the night

of the federal elections was also the oc-

casion of the regular dinner and meet-

ing of the Border Cities Retail Mer-

chants' Association. The retailers en-

joyed the finest program of the year.

They assembled in the chamber of

commerce as usual at 6.30 for an old-

fashioned chicken dinner and the meet-

ing was timed to finish at 8 o'clock,

when the annual feather party took

place. Crates (of |the finest turkeys,

geese, ducks and chickens provided the

prizes for the lucky ones.

The main event of the evening, how-
ever, was the receiving, by special wire-

less, the returns of the election. The
merchants and their guests were ab e

to learn the results of the election as

they were given out throughout the do-

minion.

The speakers' committee has arrang-

ed to have A. S. Fitzgerald an auditor,

address the association early in the New
Year on the subject of "Retail Account-

ing."
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Oysters—Many Ways of Serving
THE OYSTER has long been

recognized as a delicious, nu-
tritious, and wholesome food

and it has been said by one auth-
ority on food values that oysters
supply more nourishment for the
amount of money expended, than
does beef-steak at twenty-five
cents per pound, if it were obtain-
able, free from bone and waste.

The usual method of serving
oysters is either raw, stewed, or
fried. But there are almost in-
numerable ways of serving the
succulent bivalve and each differ-
ent way serves its own purpose,
whether the oyster is to be used
as an appetizer, an entree or the
main part of a meal.

Those who prefer the oyster in
the raw state, generally like them
seasoned with pepper and salt
with a dash of lemon juice. An-
other way of serving oysters raw.
is the oyster cocktail, detais of
which are found in a recipe along
with others which follow.

Here is a salad that will appeal
to failing appetites. Wash and
drain large oysters and chop them
up. Sprinkle them lightly with
pepper and salt. Prepare a dress-
ing made in the following propor-
tions: For one dozen oysters, one
teaspoonful of grated horseradish
(which has been in vinegar) one
desert spoonful of lemon juice,
ten drops of tobasco sauce, one-
half teaspoonful of black pepper.
Mix well and stir into one-half
cupful of thick mayonnaise dres-
sing. Serve the chopped oysters
on crisp lettuce leaves and add the
mixed dressing. Serve with toast-
ed crackers.

Oysters in Sauce

One solid pint of oysters; one
cup oyster liquor; one-fourth cup
butter, four slices carrot; one slice
onion; one sprig parsley; one-half
teaspoonful salt; a little cayenne;
one-third cup flour; one half cup
cream; one egg yolk; and one-half
cup mushrooms.

Scald the oysters and mush-
rooms together in the oyster liq-

uor and drain. Saute the onion,
carrot and parsley in the butter;
add the flour with the salt and
cayenne and cook until well
browned. Add the oyster liquor
gradually, strain over the oysters
and mushrooms, reheat, and just
before serving add the cream
scalded and combined with the
egg yolk. A teaspoonful of
lemon juice may be added if de-
sired.

Oysters thus prepared may be
served timbale cases, patty shells

or on toast.

FRIED OYSTERS
Take one pint large oysters and

cover with rolled cracker crumbs
seasoned with salt and pepper. Let
them stand half an hour and then
roll again in meal. Fry brown in
deep olive oil, lard or butter.

OYSTER POT PIE
Put one pint oysters, with cup

of water, into saucepan. Put on
stove and heat slowly, adding one
tablespoonful of butter, one table-
spoonful of sherry, salt and cay-
enne. Thicken with a little ilour
and allow to cook 6 minutes, stirr-
ing gently. Have ready light biscuit
dough, cut into small squares,
drop them in and boil until they
are cooked through. If preferred,
this dish may be baked in the
oven with a top crust.

STEWED OYSTERS
In proportion to one pint of oys-

ters use three pints of milk. Put
milk in a saucepan and bring to
the boiling point, but do not boil.
Add your oysters with a lump of
butter, bringing it to the boiling
pomt again, and allow to simmer
for five minutes. Add seasoning
to taste just before serving. Keep
hot until served but never allow
milk to boil.

OYSTER STUFFING
(For Turkey or Goose.) Take

one pint oysters, melt i/4 cup of
butter and mix with IVz cups of
cracker crumbs, two teaspoonfuls
af lemon juice, one tablespoon of
chopped parsley and season with
salt and papper. Roll each oyster
in the buttered crumbs, etc., and
then fill the turkey or goose. The
oysters may be chopped up coarse-
ly and mixed with the crumbs if
desired. For a large fowl it will
be necessary to increase the pro-
portions of this recipe to obtain
a sufficient amount of stuffing.

OYSTER CHOWDER
Chop fifty good sized oysters.

Prepare one cupful of finely chop-
ped celery and two cupfuls of cold
boiled rice. Put a layer of celery
in the bottom of the saucepan,
then a layer of rice and a layer of
oysters. Season with salt and
pepper. Repeat these layers until
all the materials are used. Pour
over one cupful of boiling water.
Cook slowly for 25 minutes. Beat
up the yolks of two eggs, with one
cupful of milk; add this to the
chowder; stir carefully for a few
minutes and serve hot.

BAKED OYSTERS
Take 12 large oysters, two table-

spoonfuls of cream, one glass of
white wine, one teaspoonful of an-
small saucepan with the cream,
cheese and lemon rind, one table-
spoonful of butter, a few bread

crumbs, seasoning of salt, pepper
and paprika. Put the butter into
s/nall saucepan with the cream,
stir over the fire until thoroughly
hot, then add the wine, anchovy
extract and lemon rind. Put half
of the mixture into a small butter-
ed baking dish and lay the oysters
on it; sprinkle over the cheese and
breadcrumbs. Then pour the re-
mainder of the sauce over; season
with salt, pepper and paprika;
sprinkle some more breadcrumbs
and cheese on top, and bake in a
brisk oven till nicely browned. The
dish IS then ready for serving

SCALLOPED OYSTERS
Take one pint oysters. Dip incracker crumbs seasoned with saltand pepper. Take two tablespoon-

tuls cracker crumbs and mix with
the same quantity of melted but-

A f-u^^^"", ^ shallow baking dishand fill with cracker crumbs and
oysters in alternate layers. Pour
in two tablespoonfuls of water and
sprinkle bread crumbs and bits of
butter over top. Bake 30 minutes
in a hot oven.

OYSTER COCKTAIL
For each glass, take six small

oysters, two teaspoonfuls lemon
juice, one teaspoonful Worcester-
shire sauce, two tablespoonfuls to-mato catsup, a dash of tabasco
sauce, a pinch of salt and a little
sugar. Serve ice cold

OYSTER TOAST
Make thin slices of toast, butter

and spread with anchovy paste
Boil one pint oysters two min-
utes in 1/2 pint water, drain, season
with salt, pepper and French mus-
tard, chop fine and spread on the
toast. Sprinkle with rolled crack-
er crumbs, butter lightly and bake
until golden brown on top

BROWNED OYSTERS
Scald one pint oysters in V2 pint

water; drain and save the water.
f"ut two tablespoonfuls of butter
into a saucepan and brown with
an equal quantity of flour. When
brown, add the oyster water and
/2 cupful chopped celery and al-low to boil 5 minutes, stirring con-
stantly. As soon as it thickens,
acid the oysters. Season with salt
and cayenne. Do not allow the
oysters to cook longer than is nec-
essary to heat them through.

OYSTER BALLS
Stew one quart oysters and chop

tine. Take six large potatoes, boil
and mash them and rub through a
sieve, then add one-half cupful
thick cream, yolks of four egcs the
oysters, one tablespoonful chopped
parsley, and seasoning of salt
pepper and grated nutmeg. When
well mixed, form into small balls,
then flour them and fry in smok-
ing hot fat. Drain and serve hot
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Suggestions From Other Merchants

For The Christmas Advertisement

WHAT the other fellow is doing in

the way of advertising is always

interesting and relpful, and what

they have done in the way of Christmas

advertising in the past is timely just

now, offering suggestions for copy that

will be both attractive and valuable

from a selling standpoint. Here are a

few.

All aboard for Christmas Baking-

Fruit cakes should be made right off to

mellow and ripen during the few

weeks left. So the sooner you 'phone

here for your baking needs, the sooner

you can plunge into the joy of cake

making. Jot down citron, lemon and

orange peels, Sultana seedless raisins,

figs, spices of all sorts—whatever your

recipe calls for, we have. And if you

want to win a reputation for plum pud-

dings, make it this year with the sup-

erior molasses we have for the first to

call.—R. N. McDonald, Halifax, N. S.

Start the fun on Christmas—With

Michie crackers. They will give the

children a glorious time and the grown

folks genuine amusement. Michie crack-

ers are made for fun. Large pies, bells,

tubs, etc., for table centres, containing

from 8 to 14 flavors. Christmas stock-

ings. Nothing that costs so little will

please so much. A large variety filled

with good toys. Candies—the very fin-

est of Christmas candies are found in

our candy department. High-grade Eng-

lish chocolates, caramels, fruit candy,

toffee, wrapped fruit bon-bons, big old-

fashioned Bull's Eyes and Sugar Sticks.

Imported French almonds, caramels and

fruit confections. Klaus genuine Swiss

chocolate. Come in and see our Christ-

mas display or telephone your order.

Main 7591—Michie & Co., Liimi::ed, Tor-

onto.

Our Lovely Christmas Fruits Are Now
On Sale—It is not too early to make the

Christmas cakes and plum puddings, es-

pecially if you are intending one for a

distant friend. The very choicest Valen-

cia raisins from Old Spain (regular

plums)—a little trouble to take the

seeds out, but they taste better. You

will be pleased with you Christmas

fruits if you buy from John Diprose,

London, Ont.

Noel Encore—All the time now it is

Christmas! Christmas! Christmas! and

as you want your money to go as far as

possible, we would draw your attention

to some more Christmas items.—The
McKenzie Co., Ltd., Kelowna, B.C.

Prepare for Christmas—Here are

some suggestions that should interest

you. They will prevail at all our stores.

—C. A. Welsh, Ltd., New Westminster,

B.C.

Grocery fancies for the festive seas-

on.—The festive season is the one time

of the year when every housewife es-

pecially desires to present an appetiz-

ing table to her family and her friends.

We have made provision for eatables

that will tempt the appetite. It will

be worth your while to see our display.

The goods are priced at such moderate
figures as to tempt you to purchase
your supplies from us.—John Nott &
Son, Dunnville, Ont.

Delicacies For The

Christmas Table

The most tempting assortment of domestic and imported delicacies,

which add so much to the Christmas enjoyment, will be found at

Jones's. The choicest goods from all over the world are gathered here.

Many specially tempting values are listed below:

Special Items

Finest Layer Raisins

Figs in boxes, from

Figs (Smyrna Layers) ,

Glace Fruits, per lb

Stem Ginger in Syrup
Preserved Ginger

Crystallized Stem Ginger

Crystallized Ginger, in tins

Shortbread, 75c a cake.

Almond Iced Xmas Cake. Prices from
Xmas Cakes, decorated

English Plum F'udding

Finest Imported Fruits

Grapes Tangerine Oranges
Apples Navel Oranges
Pears Florida Oranges

Finest Imported Nuts

Almonds Pecans
Brazils Filberts Walnuts

Be sure and see our windows and visit our Christmas display, or just

phone 4500.

Jones & Company

A sygof'stion for your later Christmas advertising—the lines that will sell well

in the week before Christmas.
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An attractive display of Christmas lines that is not only plcasinn to the eye hut possesses a good deal of selling i-alue.

Suggestions

For Christmas

Show Cards

GOOD THINGS TO EAT, THAT
HELP TO MAKE THE YULETIDE
A REAL FESTIVE SEASON.

LEAVE
TURKEY-
BIRD.

YOUR ORDER FOR THE
-YOU'LL GET A CHOICE

FOR THOSE MOUTH-WATERING
MINCE PIES, WE HAVE THE INGRE-
DIENTS IN THE FINEST QUALITY.

THESE GOODS SPEAK FOR THEM-
SELVES—LOOK 'EM OVER.

START THE FUN ON CHRISTMAS
MORNING WITH A SANTA CLAUS
STOCKING.

* * *

A LARGE ASSORTMENT OF NOV-
ELTIES THAT WILL JUST FIT IN-
TO THE TOE OF THE STOCKING.

THERE IS MORE FUN THAN A
BARREL OF MONKEYS IN A BOX OF
CHRISTMAS CRACKERS. LARGE
VARIETY TO CHOOSE FROM.

CANDIES TO SUIT EVERY TASTE
—EVEN PEPPERMINT HUMBUGS
FOR GRANDMA.

* * *

PLUM PUDDING—THE REAL OLD
FASHIONED KIND MADE FROM AN
ENGLISH RECIPE. FROM ONE
POUND IN SIZE UPWARD.

THE SUCCESS OF YOUR CHRIST-
MAS CAKE AND PUDDING DEPENDS
ON THE QUALITY OF THE INGRE-
DIENTS. WE SELL ONLY THE
BEST.

* * *

GOING TO ICE YOUR CHRISTMAS
CAKE? ALMOND PASTE READY
TO PUT ON, ALSO NICE LITTLE
CANDIES FOR DECORATING.

* * *

SWEET, JUICY, SEEDLESS ORAN-
GES—THE KIND THAT HELPS TO
MAKE A MERRY CHRISTMAS.

WORTH MORE THAN PRICE
CHARGED

The MacLean Publishing Company,
Dear Sirs—Fi7id enclosed postal note

for $Jt.OO as per statem.ent enclosed.

Regarding the Canadian Grocer, I

find it a necessity in business, and
ivould not be without it for consider-
able Tuore than your present subscrip-
ttoyi tc€S

BISHOP and COMPANY,
Per H. G. B.

Carlyle, Sask., Nov. 9, 1921.

ADVERTISING PROPAGANDA
TO LIGHT BRITISH SKIES

London.—Picturesque aerial advertis-
ing schemes with vapor and lighting ef-

fects for day and night use respectively
are among possibilities of the near fu-

ture, remarks "The Daily News." A
firm includes among other plans under
consideration the use of the London-
to-the-Continent air service.

They propose, if technical and other
difficulties can be overcome, to blaze the
British section of the route from Croy-
den to Lympne, with fifty-seven huge il-

luminated signs, each representing one
of the brands of their goods. In each
of these signs a large number of electric

bulbs will be used.

The question as to how far the un-
dersides of airplane wings and the sides

of the passenger cabins can be used for
illuminated purposes, is also under con-
sideration.

It is understood that the Air Minis-
try's regulations will not prevent the
use of these forms of illuminants, pro-

viding they do not interfere with naviga-
tion lights and identification marks. Lo-
cal by-laws and police regulations in

London and districts along the route
may possibly raise some difficulties.

For day use the possibilities of aerial

caligraphy, through the use of vapor
and skilful maneuvering of the machine
are being explored.

Experiments are being made to find

a sufficiently heavy gas or vapor that

will remain long enough in the air to

convey messages to ordinary earth-

bound mortals.
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Keeping Windows Clear Of Frost
Merchants in All Parts of the Country Are Now Confronted With
One of Their Worst Annoyances—Every Precaution Should Be
Taken to Prevent the Freezing of One of the Most Valuable

Advertising Assets the Store Has

Now that the winter months are "In the writer's store the window is States investigated the subject anew
at hand grocers in all parts of left open at the back, except that a mir- with the object of finding out the best

the country are faced with the ™^ ^^^^ i^ "^^^! ^^^^ i^ ^^ inches high, "anti-dimming" preparation for gas-

,, , ,, ^ . , J.
. A i.1,-

's hung on a Pullman car spring sash respirator eye-pieces. The official for-
old trouble of wmdow freezing. As this

balance, thus permitting it to be raised mula is as follows:
is one of the worst annoyances the gro- or lowered at will. At night, when the Sulphonated castor oil (85%) 100 parts
cers have to contend with in the winter temperature ranges somewhat lower. Sodium hydroxide 15 parts
every precaution should be taken. Win- the mirror back is raised, thus admitting Water-glass syrup

' .'

. . .

.' ." .' .' .'

5 parts

dows that are covered with frost are as ^^J'"^^
air to the bottles of the window Paraffin oil (heavy) 5 parts

, ,. .
and entirely preventing frost during the rri,„ f^u „ ^ ^ i

bad as no windows at all and, realizing ^jg^t. The store is heated with a hot-
^^^ following two formulae are im-

this, a number of merchants in different water heater. With this heat the radiat-
P^ovements on the above,

parts of the country have asked Canadi- ing surfaces do not become so hot as (D Sodium salt of 65% sul-

^ J, •
i. i.1. i < with stove or steam heat and there is

phonated rape oil containing
an Grocer for pointers on the art of ^^^"

k?1 /u ! -. u ! I 35% water lOOnart^
^, . , , TT -iu "o doubt that hot-water heat is a strong „

"''' '" "dier luu parts
keeping the windows clear. Herewith

^^^^^^ .^ preventing frost on the win- Sodium hydroxide 20 parts

are presented some tips which the gro- jow. The store is lighted with electric- Water-glass syrup 5 parts

cer who is troubled with frosted win- ity, and this, because of the absence of ulj^^^\ ' ' ^ parts

dows might find useful- ^" °1?^^ flame, is without doubt another Marine oil 3 parts

The methods usually' advised to pre-
^^^^or in preventing frost. Dried to form a solid stick when com-

vent the deposition of moisture and frost " 'The proof of the pudding is in the Pressed.

on window-panes are the employment of eating,' and here's the proof of the store (2) Potassium salt of 62% sul-

double windows or the coating of the with the frost-proof windows: The phonated cotton oil contain-

glass with some one of the various li- writer's windows were entirely free ing 38 per cent, water 100 parts

quids which have been recommended for from frost during the past winter, while Sodium hydroxide 15 parts

the purpose. Another very efficient the windows of the other stores in town Water-glass syrup 3 parts

measure is said to be a small fan, so were covered with frost for months at a Glycerin 3 parts

placed as to blow directly upon the time." "Marine" oil 3 parts

glass. Results of Research Dried to form a solid stick when corn-

Some years ago a correspondent of pressed,

the "Scientific American" reported to Quite a formidable list of glycerine The "marine" oil referred to is heavy
that journal a number of experiments and soap mixtures are employed for the paraffin oil. The surface of the glass is

he had made to remove ice or congela- purpose of preventing the condensation first polished until clean and dry, then
tion of water from window-panes. He of moisture on the screens and windows a little of the composition applied, rub-

placed the efficacy of the remedies he of motor cars. During the war one of bed in with the hand, and polished off

employed in the following order: the Research Committees of the United with a soft rag until the surface is clear.

Remedies Tried and Tested -.

(1) Flames of an alcohol lamp; (2)

Sictt- fsfnSc'SrreT'hUo- Nearly All Food Building Space
chloric acid; (7) benzine; (8) hydriodic Hqc Nnw R^<^n R ^c<^r\7/arl
acid; (9) boric acid; (10) alcohol (11) OdS INOW 0660 JtVCSerVea
cobalt nitrate (12) infusion of nutgalls;

(13) tincture or solution of ferrous sui- Only About 1,500 Square Fcct Left—Work

^^some years ago H. F. Ruhi, of Man- Bcgun on Foundatlon—Space Has Not Been
heim, P., read a paper before a State as- Allotted Yct
sociation in which he declared that the

only really effective way to avoid win- Toronto, Dec. 7— (Special)—The sec- but this matter is under consideration
dow frost was to have the window prop-

^ ^^ ^^^ p^^^ Products Association between the Food Products Association
erly constructed in the first place, and ,.,,,,., .• f ,„, „ and the Canadian National Exhibition
to use suitable methods of heating and which has had the reservation of space

^^^^^ ^^^ ^^^^^^ ^^ distributing the
lighting in the second. He had remodel- in the new Pure Food Building in hand, space will be arrived at in the near fu-
led his window in accordance with his reports that 25,252 sq. ft. have already ture.
particular ideas. To quote a portion of

j^^^^ ^^^^^ ^p ^^^ ^^ ^^^ 26,700 avail-

'

^^

"It is a Srknown fact that where ^ble. This leaves less than 1,500 sq. ft. Two burglaries were committed in

illumination is produced by kerosene, Sod has been broken on the site for Strathroy Ont., the other night, when

gas or gasoline, the condensation of the new building on the Exhibition Herbert Jay s grocery and the store of

moisture on the glass is worse at night. grounds, which will be north of the Free! & Son were robbed of valuable

This shows that illumination has some- grand stand, so that operations have al- merchandise. -The thieves were evidently

thine to do with the frost on the win- ready commenced on it. The contract- surprised in their work as they left be-

dow Heat supplied from a stove, a hot- ors will have it completed in good time hind them a suit case of booty and four

air furnace, or a steam boiler also caus- for the 1922 exhibition. chisels. They evidently feared being

es more or less condensation of mois- Up to the present no particular space found out, which accounts for them leav-

jy^g has been allotted to any of the firms mg the suitcase behind.
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Advice To Let Well Enough Alone
Grocer Asks if a Merchant Can Make More Money in a Suburban
Grocery in a Large City, or in a Down-Town Store in a Smaller
Town—A Discussion of the Question With Some Sound Criticisms

Canadian Grocer:
Gentlemen:—Do you think we

could make more money in a subur-
ban grocery in a large city, or in a
down town grocery in a town like

where we are now situated ? We
are doing a nice business now, but
there is nothing to work to. Com-
petition is very keen, and we have
just about all the business now
that we will ever have. We do a

limited credit and free delivery busi-

ness. If we go to ^ city and start
or buy out a store, it will be cash
and carry plan. This credit busi-

ness is one thing we don't like. As
for capital, we have enough money
to carry on a business in good
shape, but no large amount of

money. If we had we should not be
in this business. Do the suburban
groceries in the cities make money
or are they continually changing
hands? I don't mean the chains
of stores but the individual ones.

Would you advise for us to put in

a help-yourself or cash-and-carry
and we wait on them? Yours very
truly .

The answer to that letter might be
the same as to the question, "How Old is

Ann?" The outcome of any grocery
store anywhere depends on the men in

it.

Only 5 per cent, of the grocers of the
country make money, yet there are men
in the grocery business who are pros-
perous, and who would not think af
having any other business. In one city I

recall some 30 per cent, of all grocery
stores change hands annually. Mortal-
ity is high. Yet in this same region
are some of the best, most prosperous,
most rapidly growing grocery establish-

ments in the country, and the prosperity
touches both cash-vand-carry and the

credit-delivery stores.

The Man is Supreme

In certain cities there are aggressive
chains, yet individual grocers flourish.

In a Western town of 8,000 people, there
are all varieties of grocers from the old-

fashioned, long-winded credit and full-

service man, through the department
store, advertising, big-business, to the

one-man, cash-and-carry, and all flour-

ish. In that little town, not only do
they all flourish but all belong to the
same association and are friendly. In

this town is a man who sells $225,000
a year of groceries on full service and
one whose business is $125,000 cash-and-
carry. In another town is a firm, which
sells nearly $1,000,000 a year in a place

of only 918 inhabitants.

The big city houses its big stores and
its pitifully little ones. In the large
centres the big ones are the best mer-

chants you can find anywhere, but when
you step down from that level, you
plunge into a muck of the most ignor-

ant. In the country towns you find the

greatest proportion of merchants who
average well in business and intelli-

gence. In every town, big and little,

you find locations that fail under many
managers which take on new life and
produce big returns when the right man
comes along. These conditions apply
equally to urban and suburban stores.

It is up to the man—that's the answer.

Signs in This Instance Not Propitious

I am unable to get closer to a definite

answer in this specific case in the ab-

sence of facts and figures. If I knew
when this man started, with how much
capital, how he stands now, what ex-

penses he has and what he calls ex-

penses and what he has now, I might
get nearer. As it stands, I may easily

be wrong, but I should strongly advise

him to stay where he is and not experi-

ment either in another town or another
kind of business. This for the follow-

ing reasons:

1. His spirit is not right. So long
as he feels that if he had a large amount
of money he would not be "in this busi-

ness," he is not apt to make a success

of it. No business can flourish under
such a handicap. One must feel that

his calling is worthy, fine, high grade
and capable of producng richly before

he can do well in it.

2. Credit irks him. Apparently this

is not because he has had unusual loss-

es. Otherwise 1 think he would have
(mentioned the losses. Seemingly it is

just because he does not "like" it—and
that is no reason at all. The credit bus-

iness is just like any other. It is suc-

ce>sful if it is made a success, and not
otherwise. It is so successful under
proper management that merchants
everywhere regard it as their mainstay.
Many would not know out of what to

make money were it not for their credit

business. I wonder what this man's
credit record is—in actual results. I

should like to have it.

3. He speaks of "keen competition"
as a reason for wishing to move. That
is not only a bad sign, but evinces in-

ability to cope with conditions any-
where. If you want business, go where
business is—and always when you get
there you will find "keen competition."
Put it another way: where there is not
keen competition there is also no busi-

ness.

My suggestion is that this man re-

main right where he is—at least until

he makes a striking success. He can
do it right there—on service or non-
service lines. He should stick to the

lines with which he is familiar and study
those lines to improve. If any portion
of his business is not now productive,
the fault is probably his own. Examin-
ation of the character of the trouble will
indicate the remedy. For example, if

he does not like credit because he has
the disease of the "creeping balance"
the remedy lies in his own hands. He
must stop having any balances. He-
must say no and mean it, and he must
say yes and mean that. The trouble lies

within, not without.

I shall be glad to hear further and
if I have not hit things right, I shall
try again— in the light of fuller inform-
ation.

U.S. Consumption of

Tea Unaffected by
Lower Imports

In a recent issue of Printer's Ink there
appeared an article based on an address
given by Ross W. Weir, Chairman of the
Joint Coffee Trade Publicity Committee
of the United States on the increase in
the consumption of coffee in that coun-
try. He made the statement that Gov-
ernment figures showed that the per cap-
ita consumption of coffee during the
two years ending June 30th, 1921 had in-
creased 21% over the 10 year period
previous to that time. This increase he
said was due to the advertising done by
the Committee. This advertising ap-
peared in both the trade papers and
general mediums. Mr. Weir further
stated that the consumption of tea had
decreased in the United States whereas
coffee consumption had increased.

His contention in regard to tea is
questioned in a later issue of Printer's
Ink by P. C. Larkin, President of the
Salada Tea Company. Mr. Larkin states.
that judging by the importations cover-
ing a number of years the average con-
sumption of tea in the United States is

slightly over 100,000,000 pounds. In 191S
the importation amounted to over
146,000,000 pounds, or nearly a 50% in-

crease but the consumption had not in-
creased 50% nor when the importations
fell off last year, to slightly over 71,000,-
000 pounds had the consumption fallen
off, because there was old tea in the
country that had to go into consump-
tion.

The Ideal Bread Co., Toronto, marked
the 13th anniversary of its organization
the other evening by a birthday banquet
at the King Edward Hotel, Toronto.
Over three hundred were in attendance.
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The Sale of Oysters

NEARLY every person eats oysters more or less

during the Christmas season and with some
people it is a regular habit to have an "oyster feed"
either on Christmas or New Year's Eve. Taking
this fact into consideration, it is well for merchants
to start now and make preparations to meet the
demand that is sure to materialize for the Yuletide
festivities. Some merchants are already commenc-
ing to book orders from their customers for oysters

to be delivered the day preceding Christmas. This
plan not only assists the merchants in ordering sup-
plies, but it protects the customer against disap-
pointment.

In another column of this issue are stories of
merchants showing how they have made oysters a
profitable line. The article also deals with the
method of a merchant, in how he keeps the oysters
in good condition and increases sales by sugges-
tion, by the simple method of keeping the oyster
container at the front door.

The Business Paper Gets At The Facts

A STRIKING illustration of the service the
technical or trade paper renders its readers
and of the difference in the reliability of the

information it supplies and that furnished by the
average daily newspaper is afforded by an article

in a recent issue of the "Railway Age" with refer-

ence to Henry Ford of automobile fame and rail-

way management.
Mr. Ford, as many of our readers will have

learned from the, newspapers, recently purchased
the Detroit, Toledo and Ironton Railway, a small
road which was practically in a state of bankruptcy.
In the same papers they will also have read how
Mr. Ford put in his management in March, and in

April the net operating income had risen from $78,-
000 to $276,000. For several months past the vari-

ous newspapers, magazines and labor publications
of the States have been jumping at conclusions and
drawing deductions from this one month's figures,

enlarging upon the fact that, in spite of higher
wages, Mr. Ford had succeeded in making his rail-

way a paying proposition, and in many cases it was
hinted that here was the man who could straighten
out the railway systems of the country and place
them upon a stable and profitable basis.

The "Railway Age," however, was not content
to accept these hastily drawn conclusions as deci-

sive and started an investigation on its own account,
with the result that when the figures for several
months of Mr. Ford's regime were examined a very

different tale was unfolded. The income of $276,-
000 in April had dropped to $187,000 in July and
in August to $70,000, lower than it was when Mr.
Ford took the road over. Expenses, moreover, had
increased from 52.7 per cent, to 59.7 per cent, in
July and 71.8 per cent, in August—this in spite of
the fact that gross earnings which were $713,000 in
June had increased to $744,000 in July and still

further to $763,000 in August. Moreover, while
the operating expenses had thus increased 46 per
cent, those of the ordinary railways of the country
had increased only one per cent.

The point in this incident which immediately
concerns our readers and ourselves is not so much
the success or failure of a railroad as that to a
business paper is due the fact of the truth being
made known. During the last few years occur-
rences of this nature have been frequent in connec-
tion with the series of trade and technical publica-
tions of which this paper is one. Inaccurate and
misleading information giving ris*e to serious com-
plaints has been published on one subject or an-
other by the daily papers. The public have been
worked up to a pitch of indignation by some state-
ment which upon investigation has been found to
have no foundation, and it has been left to the
business paper to show that the complaint was
therefore groundless. It is the reliability and accu-
racy of all information published that differentiates
the business paper from the ordinary newspaper
and makes it of such high value to its readers.

The U.F.O. Statement

||N another page of this issue appears an analysis
^-^ of the annual statement of the United Farmers'
Co-Operative Company, Limited, of Ontario. This
shows a loss in trading during the year ending
October 31st of $159,499.11. There is also a loss

of $77,004.41 from the wholesale section of the
U.F.O. to be added to this, making the total losses
in trading of $236,503.52.

It is interesting to note that in reviewing their
statement the chief losses were made in those sec-

tions of the U.F.O. business which do not apply
directly to farming. The wholesale house and the
retail stores lost on the whole considerable money.
The branch stores and the store in Toronto them-
selves showed a loss of $131,000. The produce
branches showed losses, so did the elevator and the
milling department.

On the other hand the Toronto Creamery branch
showed a net profit of $31,000 and the West Tor-
onto Livestock Branch a net profit of $17,000.
Prior to October 31, 1920, some $123,000 was writ-

ten off stock. An item of $50,000 is put down for
possible loss on realization of inventories this year.
This makes a total of $173,000 for writing down
stocks alone.

While it was only to be expected that consider-
able would have to be written off all stocks in trad-
er's hands, yet this amount appears to be particu-
larly large and indicates that the farmers of Ontario
are not altogether at home in the retail and whole-
sale business. The analysis of the balance sheet
shows once more that a co-operative business must
be operated on the same sound business principles
as any other. The comDany state that an adequate
reserve fund is now under wav.
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page

Quebec
The United Maple Products, Limited,

has been organized in Granby, Que., by
Macdonald Bros. This firm has been
in the maple business for some years
but recently formed the new company
to take in farmers in this district who
are producers of maple syrup and sugar.
Formerly an export trade was done al-

most exclusively, but attention in future
will be given to both export and domes-
tic trade.

Arrangements are being made for the
annual dinner of the Domfnion Travel-
ers' Association to be held in the Wind-
sor Hotel, Montreal, on December 22.
Many distinguished men have been in-

vited. They include: Lord Byng, Hon.
Arthur Meighen, Hon. Mackenzie King,
Premier Taschereau, Sir Charles Fitz-
patrick, E. W. Beatty, Howard G. Ke!-
ley, D. B. Hanna, J. W. Norcross and G.
H. Webster.

Ontario

Relf has commenced business at
Kane Avenue, Toronto.

Wm. G. Roth, Kitchener, has opened
for business.

J. B. Mitchell, Oakville, has sold to
C. H. King.

Ed. Morden, Mooretown, has sold to

Geo. Bulman.

J. J. Fleming has commenced busi-
ness with store and stock at 282 Victoria
Avenue, Niagara Falls, Ont.

J. B. Stringer, one of the oldest busi-
ness men of Chatham, Ont., passed away
on Sunday last. He was 78 years of
age, and for sixty years had been a
grain shipping merchant from Chatham.
The death occurred of Lewis Brown,

president of Brown's Bread Ltd., Tor-
onto, at his home in that city, on Sun-
day last. He was 57 years of age, and
had been in the baking business for the
past quarter of a century. He is sur-
vived by a widow and four sons.

The International Association of Fairs
and Expositions will hold their 1922
convention in Toronto, instead of at
Chicago where the association has been
meeting for the past forty years. John
G. Kent, managing director of the Cana-
dian National Exhibition, Toronto, was
elected president of the association.

Thieves recently broke into the gen-
eral store of Lloyd Courtnage, at Vic-
toria Mills near Brantford, and took
away la large quantity of groceries and
provisions. The store is on the town
line between Tuscarora Township and
Norfolk. The thieves drove up in a mot-
or car and escaped in the same man-
ner.

Is President

of the Montreal
Export Club

F. R. Whittall, managing director of
Wh.ttall Can Company, Limited, was
elected president of the Export Club of
Montreal and district, which was recent-

F. R. WHITTALL

ly organised under the direction of the
Canadian Manufacturers' Association
and endorsed by the Department of
Trade and Commerce. The Montreal
Export Club is a branch of the National
Export Clubs and is affiliated with the
C. M. A.

T. P. Howard was elected honorary
president by acclamation; Kenneth
Dawes, of the National Breweries, 1st
vice-president and J. A. Lapres, of Can-
ada Cement Company, 2nd vice-presi-
dent.

A. C. Younghusiband succeeds to
Parkdale Produce Co. at 79 Roncesvalles
Avenue, Toronto.

The Market Cash & Carry Groceteria
has opened a store at 74 King Street,
New Murray Block, St. Catharines, Ont.

Todd and Johnstone have commenced
business at South Main Street, Welland,
Ontario.

F. J. Carnegie succeeds C. W. Cam-
paigne in the grocery trade with new
additions at 4 Centre Street, Niagara
Falls, Ont.

F. J. Devine, is now in business with a
stock at 61 Harmony Avenue, Hamilton,
Ontario.

Three stores in Blenheim, Ont., were
also recently entered and $230 in money
in all was stolen.

C. P. McNaughton has opened up a
store with a stock at 460 King St., East,
Hamilton, Ontario.

W. W. Curry has opened up a store
with a stock at 2,200 Danforth Ave.,
Toronto.

The Lake Simcoe Ice Supply Cx)., will
erect a one-story metal clad ice house
on Miller avenue, near Davenport Road,
at a cost of $10,000.

Harry Peck & Co., Limited, London,
England, manufacturers of meats in
glass, pickles and sauces, have appointed
George G. Yorke of Toronto, their sell-
ing agents for Ontario.

The grocery store of John Noble in St.
Thomas, Ont.. was burglarized recently,
and in addition to $10 in small change,
a large quantity of tobacco, including 50
boxes of cigarettes and two boxes of ci-

gars, a six-chamber revolver, banknotes
etc., were taken,

Hedley Shaw, vice-president and man-
aging director of the Maple Leaf Mill-
ing Company and president of the Hed-
ley Shaw Milling Company of Medicine
Hat, Alta., passed away at his residence
in Toronto last week, his funeral taking-
place there on Thursday December the
first.

These Companies
Have Now Been

Incorporated
The Niagara Dairy Products, Limited,

has recently been incorporated to trade
in milk, cream, dairy products and all

beverages, foods or compositions into
which milk, cream or dairy products may
enter as a component part, and to trade
in mineral, distilled, aerated and other
such like beverages, foods and compo-
sitions. The company is also incorpor-
ated to manufacture ice cream and sim-
ilar foods, also to deal in fresh, canned
and preserved fruits and general dairy
products. It is capitalized at $40,000,
and the headquarters of the company
are at St. Catharines, Ont.

Specialty Bags, Limited, recently in-
corporated, will manufacture paper
bags, cartons and boxes, with the head
office of the company at Toronto. The
company is capitalized at $500,000.
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OYSTER SPECIALS

XMAS DINNER—The lady of the house is now planning and an-anging for

this big family function—and other than the orthodox, Turkey, Chicken,
Duck, etc., she would like to include some special and tasty trimming.

Sealshipt Oysters will fill this want for her and increase your Xmas sales.

Oyster dressing—escalloped oysters— oysters raw, and in many cases fried

oysters will be the order of the day. S uggest this and it will mean an extra

sale.

aklbnpf^ ©S^gftair
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Your Guarantee of Frest

CONNECTICUT OYSTER CO., LIMITED "canadas exclusp
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OR XMAS SELLING
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THIS year Xmas falls on a Sunday, making

Monday a holiday, and if people eat them-

selves out of shape one day, they will be

more careful the next. Oysters are tasty and are

enjoyed by most everyone. They do not tax the

digestive organs.
^

Make Xmas dinner, Xmas day and the day

after" a happier day for your customers and

yourself by suggesting, talking and sellmg

"Sealshipt" Oysters.

Tasty Xmas Specials

Oyster Dressing, Escalloped

Oysters, Fried Oysters, Fried

Oysters and Bacon (Pigs in

Blankets), also Oysters Creamed,
Broiled. Fricasseed or Stewed.

ft ^V;•..;i<'-^^•^6!«'':<i.^.. >

Your Order Should
Be In Now

lire. Certified, Northern Oysters

so JARVIS ST., TORONTOSTER HOUSE'

i^<.



30 CANADIAN GROCER

'Could Buy Sugar Cheaper From Regular
Grocers Than From the Chain Store"

Traveling Salesman Compares Conditions in the
Trade in a Certain Small Ontario Town and
Declares That It Is Not All Smooth Sailing for

the Chain Store

THE CHAIN STORES are not hav-
ing it all smooth sailing in the
small town district, remarked a

traveling salesman to a representative
of CANADIAN GROCER the other day.

This salesman referred to a particular
town in Ontario where a branch of a
large chain store organization had lo-

cated. The town has a population of
three or four thousand. There is a good
farming district around it and it na-
turally does a good business in grocer-
ies.

Offered Sugar at Less

"A large number of farmers,' said this

traveler, "will purchase their groceries
from the store that can offer them the
best price on sugar. You will find this

is the case with many of them. In this

particular town the chain store branch
was offering sugar at a certain price.

Othor grocers and general merchants in

the same town soon heard of the price

and decided to sell sugar at 25c. to 30c.

a hundred less. When the farmers came
into town to do their shopping, they
found they could Ibuy sugar cheaper
from the regular grocers than from the

chain store. This has had a great ef-

fect on Leading them to believe that
they can get just as good prices from
the stores that have always been there.

Now the Third Manager
"I heard that the manager of the chain

store started out with a salary of $22 a
week, but that things were not going
as well as it was anticipated and a new
man was engaged at $15 a week. His
position has since been filled by a third
manager.

/ "Chain stores naturally have their

/ biggest field in the large centres. In

I

the smaller places competitors of course

I

know exactly what they are doing and
are able in part measure at least, to

\^ combat their prices. I believe that in

the smaller places the service merchant
will always have a business but in the
larger centres many of the smaller re-

tailers will have to work more agress-
ively to meet the chain store competi-
tion."

Canadian Grocer would be pleas-
ed to have expressions of opinion
from others in the trade on this prob-
lem.

November Business With This
Firm Shows an Increase

Over 1920 of $100,000

OUR business in Novemiber this year shows an increase of $100,000
over the same period a year ago," remarked an importer and
wholesaler in the grocery trade to a Canadian Grocer representa-

tive the other day, in discussing present business conditions. "The amount
of increase really should be placed at $200,000," he continued, "taking
into consideration a shrinkage of prices of approximately 33 1/3 per cent.
Our business since last July has shown an increase over the corresponding
period in 1920, and there has been a steady advance from month to month.
Of course, in the first six months of the year there was a falling off, but
the second half is certainly going to make up for the deficit in the begin-
ning. That is how we figured it would be last January, and now we feel
that the year 1921 will not show a falling behind, but rather will indicate
an increase over its preceding twelvemonth of a very favorable amount."

Business at the present time is moving along in satisfactory channels.
The retail trade has bought freely for Christmas business, and the improve-
ment reported among the wholesalers and importers of foodstuffs indicates
that there is a decidedly better movement in the grocery business generally.

December 9, 1921

Guelph R.M.A. Elect

New Officers for

the Coming Year
Guelph, December 7. — The annual

meeting of the Guelph Retail Merchants'
Association was held in the Royal Can-
adian Cafe on Wednesday of last week
when reports presented showed that the
past year was one of the best in the
history of the organization. The finan-
cial statement also recorded a substan-
tial balance, while those in attendance
were pleased to learn that the member-
ship during 1921 was the largest in
several years past.

Considerable business was transacted
at the meeting following the dinner, one
of the chief questions being with refer-
ence to continuing the Wednesday after-
noon half holiday the year round. It
had been rumored that several of the
merchants were opposed to closing up
their shops half a day a week during the
entire year, but when the matter came
up for discussion, those in favor of clos-.
ing were by far in the majority, and
as a result the Wednesday closing will
be observed as usual next year, with but
few exceptions. A committee was nam-
ed to further take the question up with
those merchants who expressed them-
selves as being opposed to the closing,
and an effort will be made to create a
unanimous feeling regarding the half
holiday scheme.

Officers Elected
Other matters dealt with were more

or less of a routine nature. The follow-
ing officers were elected for the ensuing
year.

Hon. Pres., John Armstrong; Pres.,
W. G. Hawell; 1st Vice-Pres., C. L.
Nelles; 2nd Vice-Pres., H. E. Cosford;
Rec. Secretary, A. McNiven; Chairman
of Trade Sections, Dry Goods, N. C. Ry-
an; Drugs, B. Broadfoot; Jewellers, A.
W. Smith; Grocers, W. G. Hood; Con-
fectionery, C. Yeates; Music, F. Kelly;
Books, C. L. Nelles; Auto Ace, H. L. Ev-
erdall; Boots and Shoes, J. D. McArthur;
Automobile, H. Little: Hardware, T.
Penfold; Optician, H. Davidson; Butch-
er, J. Huether; Electrical, G. E. B.
Grinyer; Tinsmith; A. Cain; China, F.
Hiscox; Tailors, R. J. Stewart; Coal and
Wood, A. Reynolds; Flour and Feed, B.
Hewer; Furniture, W. A. Smith; Clean-
ers and Pressers, J. M. Card.

STEER WEIGHS TON AND A
QUARTER

Probably the largest bull ever killed
for meat at any stockyards was handled
recently in Baltimore. This bull was in
a lot of fourteen other cattle, which
seemed like calves compared with him.
He weighed 2,575 pounds and furnished
1,550 pounds of dressed meat, 60 per
cent, of the live weight. The liver
weighed 29^ pounds, as compared to an
average weight of eight to thirteen
pounds. The heart weighed nine pounds,
w^hich is nearly three times the average
weight, while the tongue weighed 16 14
pounds, which is twice the average
weight of a bull tongue.
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WESTERN CANADA NEWS

Retailers At Coast Score Point
Looks Like a Partial Victory for British Columbia Merchants Who Have Been Putting

Up a Spirited Fight Against Another Personal Property Tax—J. T. Crowder,

R.M.A. Head, Has Been Prominent in the Movement

VANCOUVER, B. C. Dec. 6—At
this date, it looks like, at least a

partial victory for the organized

retailers in British Columbia who are

putting up a spirited fight against

another personal property tax.

Readers will recall that the British

Columbia government, besieged by the

union of B. C. municipalities for finan-

cial relief, hit upon the idea of taxing

all those engaged in trading or business

of any kind, one per cent, on the value

of their stock and fixtures—^this to go

to the municipalities concerned.

A Penalty On Business

This proposed method of raising school

and hospital revenue from this one class

of the community raised the biggest

furore of any taxation proposal yet

made. It was pointed out that this new
imposition would penalize every com-
mercial undertaking of any kind for

carrying on at this time, that it would
prevent biig or small mining companies
from carrying on any improvement and
prospecting work that could possibly be

avoided. It would cost the shipyards

immense sums of money on their work
while in progress. It would discourage

the oil companies in undertaking any re-

fining in British Columbia, and would
impose an additional impost on many
retail and wholesale businesses that at

present were merely hanging on.

A delegation from the organized mer-
chants and manufacturers waited upon
the Comanittee of the House that was
dealing with the problem of Municipal
Finance. Quite oibviously the private

litizens opposing this measure cannot
go on the floor of the House and plead
their case. In convincing the Committee
of the House, they did as well as it is

possible to do.

Now the budget has come down.
The personal property tax rate was

reduced to half of one per cent. This is

a clear saving of $100 to any firm with

$20,000 stock. Then the unorganized

districts have been eliminated. This lets

out the greait interior lumber and mining
districts where the tax might have dis-

couraged any effort that might not prove
immediately profitable.

Another point is this:

The Govei-nment relinquished the per-

sonal property tax entirely for Provin-

cial revenue. This, taken in connection

J. T. CROWDER
Who Heads B. C. Branch of R. M. A.

with the reduced tax for municipal pur-

poses, places the merchant in a much

better position. For instance, in Chilli-

wack a business carrying a stock of

$100,000, previously would have been

taxed in one of two ways. If the profits

did not make the income tax productive

enough, the personal property tax would

have been imposed and a $1,000 tax

taken at least. If the business had

shown enough profit to make the income

tax the most produative, this would have

been applied.

Now if the business had not shown a

profit, the income tax will be assessed

anyway, on what is applicaible, and if

the personal property tax is imiposed

for the benefit of the municipality, the

amount will be only $500. The other

oig point scored is that the matter of

assessing this tax on the business in

each municipality is optional on the part

of the municipality. If Coquitlam does

not care to handicap the business and
industries in this way, it may so elect.

If it does, and Port Haney does not. Port

Haney will have the advantage in bidd-

ing for industries, an advantage of half

one per cent, of the stock and fixtures

of the (business.

The matter of abolishing the exemp-

•iion on the income tax was proposed by

those opposing the personal property
tax. It was argued that all, no matter
how small their income, should contrib-

ute soime small percennage toward their

school and hospital. But when the Gov-
ernment got into caucus and figured
how this would appeal to the "voter"

the song of "Where Do We Go From
Here" was struck up, according to Mr.
Crowder, president of the Retail Mer-
chants' Association, and the matter of

adjusting the income tax was dropped.

Up To Municipalities Now
The relief that the municipalities se-

cured amounts to permission to assess
their local indtistries one half per cent,

for the benefit of the local schools and
hospitals. The manufacturers and mer-
chants will now lay before their respec-
tive municipal authorities the points
that make this local assessment disad-
vantageous to (the business community,
which is, of course responsible for the
prosperity of the community as a whole.

Western

W. T. Hicks, special representative of
the Co-operative Tea Gardens Company,
Colombo, Ceylon, spent last week in

Winnipeg with the company's western
representatives, H. P. Pennock & Com-
pany, Limited.

H. P. Pennock & Company, Limited,
Winnipeg have been appointed selling
agents for The Van-Kel Chemical Com-
pany, Swift Current, Sask., covering
Western Ontario, Manitoba, Alberta and
Saskatchewan.

Nicholson, Rankin, Limited, Winnipeg,
have been appointed western represen-
tatives for the Olaf Hertwix Trading
Company, of New York, importers of

Norwegian Sardines.

H. R. Lipman, representative of Rosen-
berg Bros., San Francisco, recently vis-

ited Winnipeg in the interests of his

firm. Nicholson, Rankin, Limited, rep-
resent this firm in the West.
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How the Sales Tax Operates in

the Case of Imported Goods

AN INQUIRER asks Canadian Gro-

cer for further explanation of the

sales tax now in operation in Can-

ada. He particularly inquires as to the

w-.rking of the tax in regard to import-

ed goods. Wholesalero, to whom goods

from other countries are billed direct,

must pay 21/2 per cent to the customs,

and in selling to the retail trade add

another 1% per cent.

Is Really An Excise Tax

This two and one half per cent, is

really an excise tax, and all importers

must pay it at the receipt of customs,

when clearing their importations, -wheth-

er they be manufacturers' agents, w'hole-

salers or retailers. Then in the case of

the manufacturers' agent who sells to

the wholesaler, the former adds the sales

tax of one and a half per cent, and this

must be shown on the invoice. The 2V2

per cent excise tax is absorbed in the

price of the commodity, and is not shown

on the invoice. The wholesaler in turn

who sells to the retailer adds another

1% per cent., so the retailer, who buys

his imported lines through the nuanu-

facturers' agent, to the wholesaler and

then to the retailer really pays a tax

of 51/2 per cent, there being as one im-

porter expressed it, an extra 2^h per cent

at the custeims, plus 3 per cent sales

tax. The retailer, of course, wno im-

ports direct only pays the 21/2 per cent,

but instances where retailers buy other

than through the manufacturers' agent

or the wholesaler are rare. Where the

retailer buys from the importer, the

tax amounts to four per cent.

Another point on which "enquirer" is

not clear, is in the case of one whole-

saler selling to another wholesaler. "Is

the sales tax added in a transaction of

this kind?" he asked. The answer is in

the affirmative. The wholesaler mu.st

charge the 1% per cent sales tax, on all

sales, other than exempted goods, whe.h-

er the sale (be to another wholesaler or

to a retailer.

In the case of the Canadian manu-

facturer selling direct to the retailer a

sales tax of three per cent is charged,

am) when selling to the wholesaler 172

pel cent and the wholesaler in turn in

selling to the retail trade adds another

IVi per cent.

The sales tax does not apply to sales

or importatioois of bread, flour, and

oatmeal, relied oats and cornmeal, anim-

als living, live poultry, meats and poul-

tr>', fresh milk, including buttermilk,

cream, butter, cheese, oleomargarine,

butterine and other substitutes for but-

ter, lard, lard compound, and similar

subs'ances made from animal or veget-

able staarine or oils; eggs, vegetables,

fruits, grains and seeds in their natural

state, hay, straw, hops, nursery stock,

chicory, raw or green; bees, honey, sugar

and molasses, or other farm produce sold

by the individual farmer of his own pro-

duction; ice, fish and products thereof,

not canned or medicated, materials for

the use solely in the mainiufacture of

oleomargarine, or any substitute for but-

ter or lard or for the production of

cottolene.

The Case of Imported Goods

In the case of imported goods, an ex-

ample might be cited. A wholesaler,

through an agent in this country, pur-

chases a car of dried fruits. The ship-

ment is billed direct to the wholesaler

and he has to pay at the customs, the

two and a half per cent sales tax, and

in selling to the retailer adds an addi-

tional one and a half per cent. The
manufacturers' agent, for instance, that

imports direct, of course pays the two

and a half per cent., but in that case he

is more than a manufacturers' agent. He
is practically a wholesaler.

Calgary Retailers

Want Extended

Hours at Xmas
A deputation of Calgary retailers

waited upon Premier Greenfield of Al-

berta the other day, protesting against

the refusal of their request to remain

open until 9 p.m., on the Thursday and

Friday preceding Christmas and until

10 p.m. on the Saturday. The position

of the retailers was explained by F.

Harling, chairman of the retail section

of the Board of Trade, who pointed out

that the additiional hours only amounted

to five.

The premier was reminded that last

year the late government granted the

permission. The matter was then un-

der the jurisdiction of the attorney-

general's department, but had since

been transferred to the department of

the minister of public works. When
the question was presented to the Hon.
Alex. Ross he flatly refused the request

on the ground that the physical strain of

the additional work would be too great
for the employees.
Premier Greenfield listened attentive-

ly to what the retailers had to say and
promised to take the matter up with the

cabinet immediately upon his return to

Edmonton.

RETAIL SALESMEN'S ASSOCIATION
ELECT NEW OFFICERS

A dinner was held at the St. Regis
hotel, Winnipeg, last week, by the Re-
tail Salesmen's Association, for the pur-
pose of electing officers. Those install-

ed were: John Drew, president, A. H.
Galle, vice-president, W. Markle, secre-
tary-treasurer. The board of directors
elected include the officers and K. Chown,
B. G. Main, A. T. Sparks, T. C. McClell-
an, William Boyd, William Strong, Chas.
Parsons, J. J. Smith, A. H. Woolsey,
Barton Morley, A. H. Galle, L. L.

Price, 0. C. Johnson. There will be a
section for women in the organization.

THE POSTMAN'S BURDEN
That Denver postman who destroy-

ed letters at the rate of 300 a day to
save the trouble of delivering them,
should ask to be tried by a jury of busi-
ness men. If he can prove that the
bulk of missing mail consisted of cir-

culars and form letters, which would
have been destroyed anyway, he is en-
titled to at least a strong recommenda-
tion to mercy.
Canadian postal rates have under-

gone several changes in order to in-

crease the revenue. The anomaly
still remains that it costs more to

write to a friend than to write to a
stranger. The result is that thousands
of circular letters encumber the post
office and load the postman's bag on
their way to the wastepaper basket.

It would be interesting to know how
much avoirdupois such matter contri-

buted to the hundreds of pounds which
overtaxed the patience of this Denver
carrier.

New Goods

A new company has commenced oper-

ations in New Westminster, B. C, under
the title. The Dominion Starch and Dex-
trine Co., Ltd. From local potatoes

they are now manufacturing potato
starch and potato flour. Dr. Robert Mc-
Kenzie is president, and R. G. Bedling-

ton, of R. G. Bedlington & Co., Ltd., is

vice-president and salesmanager. The
goods are now on the market in pack-

ages under the brand, "Stardex." Be-

sides the packages usually put up for

household use, there are large pack-

ages put up for laundry purposes.

Maple Leaf Malt Extracts

The Maple Leaf Malt Extract Co.,

(Reg.) has taken over the premises at
61 Canning Street, Montreal. The man-
agement is under James Davis of Mon-
treal. The malt will be packed under
the name of "Maple Leaf Malt Extracts"
and will be put up in tins of 2% lbs.

with hops. The manufacturers claim

that each tin makes from 5 to 7 gallons

of beer.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.

Markets At a Glance

THE raw sugar situation has turned easier since

our last report, but the market is quiet at the

moment, both buyers and sellers holding off.

Grinding of the new Cuban crop has commenced
with two centrals at work as against one last year
and twenty-three for the same period in 1919.
There has been a series of declines in full duty
sugar, the market opening at 2.30c and closing at
2.10c c.i.f. New York, sales on the last figure being
made to Canadian refiners. The Cuban Finance
Committee is reported having made sales to the
United Kingdom and France of from 65,000 to 75,-
000 tons at 13s 6d c.i.f. United Kingdom, which at
the present rate of exchange, figures to 2.32c c.i.f.

New York.
Tolling arrangements have been proposed be-

tween the Sugar Finance Committee and three of
the American refiners for 900,000 tons of old crop
Cuban sugar, taking delivery of between Dec. 21
and Aug., 1922, on the basis of 93 lbs. granulated to
every 100 lbs. raw, half the quantity to be sold for
domestic consumption and the balance for export.
These arrangements, so far, have not been con-

firmed, but it is understood that the President of
Cuba will give his consent. Although there is some
talk of continuing the control of prices on the new
crop sugars, the general sentiment in the trade
appears to be strongly in favor of an open market.

There is little change in the Canadian refined
situation, refiners firmly maintaining their list

prices, although in Toronto and Western Ontario,
the beet factories appear to have the bulk of the
business.

There has been a good demand for Christmas
lines with dried fruits continuing in a strong posi-
tion.

Teas continue to grow in strength and it now
appears that the demand is exceeding the supply.
Spot supplies are not large and in consequence
prices are moved upward with further advances
likely in the near future as importers claim that
spot quotations have not been keeping pace with
replacement costs.

Cereals are in a strong position with flour and
millfeeds unchanged, but firm. Canned goods have
a firm undertone, while rice has developed stronger
tendencies.

QUEBEC MARKETS
MONTREAL, Dec. 7—The grocery market this week shows little

change although the general trend of the market is strong.
Sugar is steady and refiners state that no change is looked for

before the first of the new year. There is no change in molasses or
corn syrups. Canned goods are steady with a fair demand. Spices
are quiet, since most of the buying until after the new year, is over.
Teas are strong and the high prices seem to have cut down the
demand. The dried fruit market shows no change, although raisins,
currants and prunes are strong. Peanuts have taken another drop,
but almonds, walnuts and pecans hold firm. Self-raising flour is
reduced in price. Cereals are firm with rolled oats strong. Flour is
holding a strong position. Lemons are lower in price and oranges
higher. Onions have advanced and potatoes run easy with prices at
about the same level. The rice market is strong with indications of
advances now that Europe and Japan are buying in the United States.

CANNED GOODS UNCHANGED Com, extra qnality 1 60 1 T.-i

Montreal Carrota (alieed). U 1 45 1 7BCANNED GOODS—There is no change corn (on eob), gallons 7 oo 7 60
in the canned goods market. Prices are Spinach, 8> 2 85 2 90
steady with a fair trade. There is a Squaah. 2%-ib., doz 1 j.o

strong tendency to canned salmon which Succotash, 2
|^>

d<« l 80

on account of the small pack and the big Do!! CaHfomU, '«•"..'.'."..'.'.".. s'ij s 50
demand to replenish stocks may be ex- Do., (wine rala.) 8 00 1000
pected to even go higher in price. Can- |om"^!V**."!^"

.^'"^

ijs } sS
ned fruits are steady although some lo- Do., 2»' ....".'.'..".'.'..".' ."..".".'

1 45

cal wholesalers have made some /re- 5°' ^^?, ^ 80 l **

ductions in their list prices. Welch's Pnmpkta^, °2Ht"Vdo^) .'.V.
''.'.'.

'i'eo 155
Strawberry Jam 4s are advanced to 91c D°- gallons (doz 5 00

T>er tin ^^A''
'^'^^'^ 1 71% ] 82'A.

V^'- ""'"• Do., early June 2 02% 2 12V<.CANNED VEGETABLES Do., extra fine, 2s .: ..;. 8 25
As>parag:us (Amer.) mammoth green tips 4 2."; Do. Sweet WVinkle .... 1 67^4
Asparagus, imported (2Hb) 6 00 Do., 2-Ib. tins "...'.".. ."

'

."
2 75

Beans, golden wax 2 00 2 05 Peas, New Pack-
Do., lU^fuKce 2 10 2 15 Standard, 2-Ib 1 82HCom, 2s 1 46 1 60 Early June, choice

"

'. .
.'

"

" 2 05

Do., standard 2 (Vrt

Fine Freneh, 2-Jb 2 80

CANNED FRUrrs
Apricots. 2M-lb. tins 4 60
Apples, 2Vi8, doa ;. .. 1 60 1 85

Do., 8s, dot 160 170
Do., grallons, doz 4 80 5 40

Currants black, 2s, doa. 4 00 4 05
Do., srals. doz 18 60

Cherries, red, pitted, heavy syrup,
doz., 1 3 20

Do., 2V4 3 50
Do. 2 2 75 3 10

Gooseberries, 2s, heavy syrup, dox 2 75
California Peaches

—

!• 2 90
2s 3 25
2%» 4 40

Peaches, heavy aynip

—

2-1'b 2 40
Pears, Is, Keiffer 2 30
^ Do., 2-lb 2 46 3 le
Greens:a«e Ploms, heavy symp . . 2 65 2 75
Lombard plums, heavy syrup, 2-Ib. ... 2 40
JAMS—
Strawberry, 16-oz 3 75
Raspberry, 16-oz 3 75
Black currant, 16-oz 3 80
Grange marmalade 4 55

FIRM MARKET FOR CEREALS
Hentreal.

CEREALS—No change is recorded in
the cereal market following the advance
in rolled oats of last week. Prices on'
rolled oats are strong following the ten-
dency of the grain market which has ad-
vanced in price recently. The demand
for cereals is good at this season and
the future of rolled oats in particular is
strong.
Rolled oats, bag 3 55
Oatmeal '

' '

'

3 75
Pearl Hominy '.'.'

' | . .... 8 25
Graham Flour, 98 lbs.

'.'.'.*.

7.(5New Buckwheat Floor ....
*

« *«
p°t B"'«y :::' 'oo
Pearl Barley ^ jy
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Beans, Ont 8.60

Do., Can 8 30
Lima Beans 10

White beans 06
Green peas, dried 03 06%
Split peas 07 1/2

ACTIVE DRIED FRUIT MARKET
Montreal.

DRIED FRUITS—There is no actual

change in dried fruits although the mar-
ket throughout is strong with buying ac-

tive. Raisins and currants are particu-

larly strong. Dried fruits are in good
demand and prunes have gained strength.

DRIED FRUITS—
Apricots, fancy 33

Do., choice 27
Do., slabs 22

Apples (evaporated) 16

Peaches (fancy) 28
EK)., choice ... 025

Pears (choice) 22
Do., fancy 27 28

PeclB—
Choice 26
Lemon 28
Orange 28
Citron 44

Raisins (seeded)—
Valencias 20 21

Sultana, unbleached 20^
Muscatels, 2 Crown, spot 17Vi

Do., 3 Crown, spot 18

Do., 4 Crown, spot 1ft Vi

Turkish Sultana, .5 Crown 21

Fancy Seeded (bulk) 18 19

Do., 16-oz 26 27
Cal. Seedless cartons, 12 oz 24

Do., 16 oz 26
California Seedless, in bulk 23
Cluster, 20 1-lb. paek 7 25

'Currants, loose 13'/i

Dates, Excelsior (Sfi 10s), pkg 6 50

Fard. 12-Ib. boxes 8 26
Packages only 19 20
Dromedary (36-10 oz.) 7 75
Loose 10 12

Fist (layer). 10-lb. boxes, U. lb. 82 86
Do., 2V4'3, lb., 7 crown 40
Do.. 2%», lb, 48
Do., 2%», lb 46

Figs, S crown, 10 pounds 24 26
Do., 12 ounce ptickages 26

Flg», white (70 4-oe. boxes) 5 40

Do., Spanish (cooking), mats 09
Do., Turkish, 8 crown, lb 22
Do., 6 crown, lb 28

Do., 7 crown lb 80
Prunes (25-lb. boxes)—20-S03 32

30-40S 1SV2
40-50s 16Vi
50-603 14

60-703 12%
70-808 WA
80-90S 11
90-1008 10

LEMON PRICES LOWER
Montreal

FRUIT—The feature of the fruit

market is the low prices on lemons which
is a complete reversal of what featured

the market four months ago. The new
crop is now quoted at from $3.75 to

$4.00 a case. Oranges are about steady

in price but expected to go higher since

V dealers state that replacement prices are

higher than present quotations. The
supply offered shows improvement. Kp-
ples are unchanged in price.

APPLES—
Wealthy, per barrel S 00 ' "? 00
Hampers, per bushel 1 50 2 00
Baldwins 7 00 8 CO
Fameuse 7 00 10 00
Boxes. 175s, 216s 3 25 3 60

Bananas (as to grade) bunch .. 7 00 7 f
Liemons, 300-,"«)0s 3 T5 4 25
Grape fruit, Porto Rico 4 00 4 .50

Cal. Valencias 7 00 7 50
Do.. Blood Oransres, half boxes 3 75

Malaga grapes, kep.s .50 00
Tokay grapes, per crate 4 50

Blue and green grapes, per has. 40 60

MORE STRENGTH IN RICE
Montreal

RICE—There is much improvement in

the rice market with reports from the

Southern States of a heavy demand from

Europe and also from Japan. Reports
show that Japan is trying to buy rice

in California and following this the

farmers are holding out for a higher

price. Many of the mills have kept

down refusing to pay the price asked

but the result in turn will be a shortage

of supplies with a stronger market and
likely higher prices. Stocks on hand are

light and offerings to the mills are small.

Fancy Honduras continues scarce and

some dealers report it off the market.

RICE—
Carolina, extra fancy 09

Do., fancy) 06

Honduras, fancy 06
Rangoon CC, per cwt 5 75
Ragoon, B, per cwt 6 75
Texas rice 05%

Tapioca, per lb. (seed) ... . 07% 08%
Do., (pearl) 07% 08%
Do., (flake) 07% 08%
Honduras 07
Siam 14%

PEANUT PRICES LOWER
Montreal.

NUTS—The market for walnuts, al-

monds, pecans stands quite firm at the

present basis with a good demand. Pea-
nuts have taken a further drop in price

and roasted Bontons are quoted at from
18c to 19c a drop of 2c. Jumbos are re-

duced to 16c per lb. as a result of a

weak market.

NUTS—
Almondt., Tarragona, i)er lb 22 24

Do., shelled 48 51

Valencia shelled almonds 48 60
Pecans, new Jumbo, p«r lb 60

Do., large. No. 2, pollahed . . « 29 SO
Cocoanut (shredded, bulk) 26 28
Filberts (Sicily), per lb 16

Brazils, shelled 88
Do., Barcelona 16%

Peanuts, Jumbo IC
Do., shelled, No. 1 Spanish 11%
Do., salted red 18
Do., Shelled, No. 1 Virginia 13%

Peanuts (salted)

—

Fancy wholes, per lb 86
Fancy splits, per lb 81

Pecans, shelled 1 00 1 60
Walnuts Grenoble, in shell 33
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian . 60 65
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled . SO

NOTE—Jobbers somettmea make an added eharg*
to above priecs for broken lots.

CLOVE PRICES HIGHER
Hontrml. ^-^._
SPICES—There is no change in quo-

tations on spices. The market is quiet

since most of the retailers have their

supplies On hand. Peppers show a lit-

tle firmer tendency but this will not be

reflected in the wholesale price since

there is little buying. Some dealers have
advanced the price on ground cloves in

tins from 42c per lb. to 55c per lb. This
is just an indication of the market trend
on cloves recently. Cocoanut has a weak
tendency but there is no change in price.

SPICES—
Allspice 18 20 ,

Cassia, pure -'O 25 26
Cocoanut, 20 lb. pails, per lb 30"

Do., sweetened, lb., packages 39
Chicory (Canadian), lb 14

Cinnamon

—

Rolls . 32
Pure, ground 86

Cream of Tartar (French pure) 44 60
Do., American high test .... 65 80

Whole cloves 45
Ginger (Jamaica) 30
Ginger (Cochin) 27
Mace, Japan *,.... 25
Mixed spice , 80 Hi

Do., 2% shaker tins, doz 1 16
Nutmegs whole

—

Do., 64, lb 30
Do., 80, lb 28

Do , 100. lb 25
Do., ground, 1-Ib. tins 30

Pepper, black 24
Do., white 32
Do., cayenne 32 34
Do., tins, 2's 36

Pickling spice 25 28
Do., package, 2 oz., doz. 35 40
Do., package, 4 oz., doz 65 70

,

Paprika C 5<J

Tumeric 28 80
Tartaric acid, per lb. (crystals or
powdered) 95 "

1 00

SUGAR MARKET STEADY
Montreal. —^—
SUGAR—The sugar market stands

steady at the basis of $7.75 per cwt.

and no change is looked for before the
first of the year. Refiners state that at
that time the new crop of raws will be
offered and as the old supply is not en-

tirely cleared up a weak situation may
follow with some changes in prices. This
change, they claim, will not come before

the first of the year.

SUGAR—
Granulated sugar, per cwt 7 75

Do., barrels 7 80
Granulated, gunnies, 20-5 8 16

Do., cases, 20 5-lb. cartons 8 85
Do., gunnies, 10-10 8 25
Do., cases, 50 2-Ib. cartons 8 60

Yellow, light, per cwt 7 35

MOLASSES UNCHANGED
Montreal

There is no change in the molasses
market. Prices are steady with a fair

demand. Corn syrups are unchanged
with a good movement and no alteration

in price is looked for.

MOLASSES—
Puncheons, Island of Montreal 76
Barrels 79
Half barrels 81
Puncheons, outside of Montreal .... 73

Fancy molasses in tins (ginger bread)
No. 2, 2 doz. per case 4 20
No. 3, 2 doe 4 60
B-lb. tins 8 96
10-lb. tins, per case 8 60

CORN SYRUPS—
Barrels, about 700 lbs 05%
Half barrels, about 360 lbs 05V
Quarter barrels, about 176 lbs 06^
2 gats., 26-Ib. pails, eaefh 2 00
8 gals., 38%-lb. pails, each 2 8S
6 gal. 5-lb. pails, each 4 30
5-lb. tins, per case 4 70
;0-lb. tins, per case 4 40
5-lb. tins. 1 doz. in ease, casj .... 5 30
10-lb. tins, % doz. in c«se, case .... 6 00

TEA MARKET STRONG
Montreal. .

TEAS—The whole tea market presents
la very strong front. The reports indi-

cate a shortage of the better grades of
Ceylon and Indian tea. At the present
basis buying is only for immediate re-

quirements and wholesalers report that
although the market will likely hold
firm at the present basis it cannot, go
much higher since the demand for cheap
teas has fallen off with the advance in

price. Japan teas are holding at their

present level and no change in price is

expected.

Ceylon and Indians

—

Pekoes 38 44
Broken Pekoes 40 48
Broken orange pekoes 44 67

China

—

Common 24 85
Medium b 42 48

Choice 6 80 «0
Above retail prices range of qiotations to the

retail trade.

Japan Teas (new crop)

—

'

Choice (to medium) ... S 56 60 '

'

Early picking 60 80
Finest grades 76 1 00
Inferior grades of broken teas may be haa

from jobbers on reauest at favorable prices.
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FLOUR PRICES STEADY ONIONS GO HIGHER
Montreal.

FLOUR—No change is recorded in

the flour market. Prices are strong at

the present basis following the advance

of last week and the tendency of the

market is for even higher prices with

the grain market behind it showing a

stronger tendency.
FLOUR—
Hard wheat, 24%'s 1 16 1 15

Do., 14's 69 68

Do., 7"s 37 36

SELF-RAISING FLOUR

PACKAGE GOODS—The only change
in package goods this week is the reduc-

tion in the price of self-raising flour.

The 6 lb. packages are now quoted at

$4.40 per doz. and the 3 lb. packages at

$2.25 per doz. Buckwheat flour is re-

duced to $1.50 per doz. Self-raising

pancake flour is also reduced 10c. Other

lines are steady in price with a fair

trade.

PACKAGE GOODS—
Brealcfast food, case IS
Cocoanut, 2-oz. pkss., doz.

Do., 20-lb. cartons, lb

Corn Flakes, 3 doz. ease ..3 40 8 65
Cornmeal, yellow, 24s
Rolled oats, 20'9

Rolled oats, Ig's

Aluminum package, 20*8

Oatmeal, fine cut, 20 pkgs
Puffed Rice
Puffed Wheat
Farina, case, 24s
Hominy, pearl or gran., 2 doz. ....

Scotch Health Bran (20 pk^s), case..
Pancake flour, self-raising, doz
Wheat Food, 18-1%»
Porridge wheat 36e, ease

Do., 20s, case
Self-raising flour (3-lb. pkg.) doz. . . .

Do.. (O-lb. pkg.) doz
Do., buckwheat flour, per doz

Corn starch (prepared)
Com starch, 1 lb. pkge
Potato floor
Flour, tapioca 16
Puffed rice pancake flour
Shredded Krumbles, 36s
Shredded Wteat
Cooked Bran, 12s
Enamel LAUndry Starch, 40 pkKS.

Celluloid starch, 45 pkgs., case
Malt Breakfast Food i36 pkgs.)
Quaker Two-Minute Oat Food .

.

Macaroni. Quaker
Snairhetti, Quaker
Kraft Canadian Cheese loaf, lb.

Kraft Swiss loaf

3 60
( 78*
36

3 75
2 86
5 00
2 00
6 10
5 50
6 70
4 40
2 55
3 00
3 50
1 .">(»

3 25
6 40
6 60

4 40
1 -jO

09 V,

OR
12 ^
16

2 90
4 36
4 95
2 26

09%
4 00

y oO
1 80
2 26
2 25

:m)

(2

CHRISTMAS TREES ARRIVE
Montreal.

The first Christmas trees of

the season made their appearance on
Bonsecours Market on Friday last. Good
sized spruce and pine were offered at

75 cents a single tree and smaller ones
at 50 cents. The price is approximately
the same as that asked at the opening
of the season last year, but generally

towards Christmas Day they run higher
in price on account of the increased de-

mand. The supply of holly and mistle-

toe is expected to arrive from the south
this week. Prices as yet are not defi-

nitely known. A good supply of Lauren-
tian ground pine is on the market, off-

ered at $2.00 per 180 yards. This when
cut Up into smaller lots finds a ready
market and offers a good margin of pro-

fit for the grocer. Such trade can readi-

ly be developed and when the grocer
takes the trouble to make up his own
bundles of evergreen he finds that he
is amply repaid for the time and labour.

Montreal.

VEGETABLES—Spanish onions have

taken another step upwards in price and

are now quoted at $6.00 per case. Po-

tatoes are still easy with good supplies

and prices range from $1.40 to $1.90

per bag. Sweet potatoes are advanced

25c now quoted at $3.25. Other lines

are steady with a fair demand.

VEGETABLES—
Cabbase. local, iloz '."> SO
Carrots, i.iiv. per bunch 35

Celery, per doz. bunches 75

Celery, imported, 4-doz. crate 4 50

Horseradish lb 60

Mint 80

Mushrooms, lb. 1 00

Oyster plant, per doz. 1 60
Parsnips, bag 1 00
Peppers, green ,doz. 60
New potatoes, Mont. (90-lb. bag) 1 40 1 i»0

Do., sweet, hamper 3 25
Spanish onions, per case 00
Turnips, per bag 76 1 00
Red onions, per crate 5 60 6 50
Texas Onions, per crate 3 60
Yellow onions, per cwt 4 5I»

Cranberries, barrel 23 00

ONTARIO MARKETS
TORONTO, December 7—There has been a good movement in

Christmas lines and some wholesalers report being nearly cleaned

up on some lines, such as cluster raisins and California nuts. The
first lot of new shelled Bordeaux walnuts has arrived, but in some
quarters these have also passed from importers' hands. The strength

in the tea markets is again in evidence by quotations to the retail

trade moved upward on all grades. The primary coffee markets are
firmer, but there is little change in the local situation. Sugar is steady,

but the greatest volume of business appears to be going to the Ontario
beet factories, who are offering sugar at a lower price than Eastern
refiners. Lima beans are a shade higher, while rolled oats are strong
with a tendency to advance. Flour is firm, while millfeeds are in

active demand under scant supplies. Potatoes are inclined to be easy
and onions and cabbage are firmly held at unchanged quotations.

SOCKEYE NEARLY CLEANED UP
Toronto. ^—

—

CANNED GOODS.—Stocks of sock-

tye salmon are steady dwindling and
many wholesalers are cleaned up on ones

with only a small supply of halves to

offer. In vegetables and fruits the mar-
ket is quiet but prices are firmly main-

tained. Dominion pork and beans 2i/^s

are quoted at $1.95 per doz., while Del-

monte Bartlett pears, 2s, are offered at

$3.85 with 2y2S, at $5.25 per doz.

CANNED GOODS
Soekeye Is, doz .5 60

Do., %s, doz 8 00
Alaska red. Is 4 25
Cohoe Is, doz 2 90

Do., %8, doz 1 90
Pinks, is doz 1 46

Lobster. 1/2-lb., doz 3 75 4 15
Do.. 1-8-lb. tins 2 .''0 2 75

Wbale steak. Is, flat, doz. 1 76 1 90
Pilchards. 1-lb. tails, doz. 1 80
Canned Vegetables —
Tomatoes, 2V^«, doz. 176
Do.. Gal. No. 10 tins, doz 6 95 6 25
Peas, standard, doz 1 75

Do., Early June 2 00 2 15

Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 2s doz 1 45 2 45
Beans, golden wax, doz 2 16

Asparagus tips, doz 4S5 500
Do., butts, doz. 6 60

Canadian com 1 40 1 60
Pumpkins, 2Vis, doz 1 60 1 60

Do., Gal.. No. 10 tins, doz. 6 16
Spinach, 2s, doz. I 60

Pineapples, sliced, 2s, doz 3 40 4 26
Do., shredded, 2s, doz. 4 76 6 25
Do., sliced 2%s, doz 4 25

Apples, gal., doz 6 50
Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz., H. S 3 25
Plums, Lombard, 28, doz. ... 2 40 3 10

Do. Green Gage 3 25 3 40
Cherries, pitted H.S 4 26
Blueberries, 2s 2 36 2 46
Strawberries, 2s, H.S 4 60 6 00
Raspberries, 2s 4 50 6 00

FIRM COFFEE MARKET
Toronto. ^—^—
COFFEE.—The market continues to

hold a strong position under an active

consumptive demand.
Coffee-
Java, Private Estate 61 63

Begotas, lb . .... 43
Guatemala, lb ".

! 45 52
Mexican, lb. . . •... 56
Maracaibo, lb d 47 48
Jamaica, lb , . 35
Mooha, lb 62 66
Rio. lb . 22 24
Santos 36

CEREALS
Toronto.

CEREALS.—Wholesalers quotations
on rolled oats continue around $2.95 per
bag but some manufacturers are quot-
ing $3.10 in single bag lots. The oat
market is very strong and manufactur-
ers claim they are still selling rolled

oats below the cost of manufacturing.
Wholesalers, too, are selling at practic-

ally replacement costs and there is no
doubt that their prices will shortly move
upward.
CEREALS—
Barley, pearl, 988 ... ,

Buckwiheat flour, 9flB .

Barley, pot. 98s
Barley Flour, 98s ... .

Cornmeal, golden, 98s
Oatmeal, 98e
Corn flour, 988

5 50
4 78
3 90
6 26
2 SO
4 80
3 00

Rye flour 4 10
Rolled oats, 908
Rolled wheat, barrel

2 95
6 00

Cracked wheat, bag 5 26
Breakfast food, 988 4 76'

Rice Hour, 100 lbs 10 00
Flaxseed, 98s 7 00
Peas, split 06% 07^
Marrowfat green peas, 98s 9 60
Graham flour, 988 3 76
W^ole wheat flour S' Bt
Wheat kernels, 8s 600
Farina. 98s 5 35
Lentils. Red, lb 18% M%

SOME POOR HONEY
Toronto.

HONEY.—Some dealers state that
there is quite a lot of poor quality honey
being offered at the present time. One
dealer claimed that they refused two
heavy shipments during the last week.
It appears that these shipments were
liberally sprinkled with tins of dark
honey with an off flavor and some tins
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were even showing signs of fermenta-

tion. Market conditions hold fairly

steady under good demand.
HONEY
S-pound tins, per lb 16%
10-lb. tins, per lb 15 '/a

€0-lb. tins, per lb 15

Comb, per doz S 75 4 50

PACKAGE GOODS STEADY
Toronto. ^—

—

PACKAGE GOODS.—In package cer-

eals the situation generally has a stead-

ier tone since the grain markets occupy

a stronger position. There is a good

steady demand for immediate require-

ments.
PACKAGE GOODS

Rolled Oats, ZOss, round, case 6 OO

Do., 188, case 2 00

Do., 20s, square case B 00

Do.. Aluminu.m Pram., 20b fi 10

Com Flakes ses, case S U t TB
Porridge WTieat, 368. reg., case « 00

Do., 20s, family, case 6 80

Package peas, per doz 90
Cornstarch, No. 1, lb. carton 09V4

Do. No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8V4

Do., in 6-lb. wood boxes 11V4

Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00

Potato flour. 1-lb 14%
Fine oatmeal, 208 ( T6
Cornmeal, 243 2 30
Farina, 24s S 25
Barley, 24s 2 76
Belf-rising pancake flour 248 2 70
Buckwheat flour, 248 2 70
Self-rising pancake flour, 188 8 M
F. S. Hominy gran, case S W

Do., pearl, case 8 00
Scotch pearl barley case S 79
Puffed rice pancake flour. "Hi 2 86

DRIED FRUITS ACTIVE
roronfo.

DRIED FRUITS.—Raisins and cur-

rants continue firm and all dried fruit

prices are being firmly maintained. Tab-

le raisins are showing signs of scarcity,

some wholesalers having sold their im-

port order and have since replaced their

stock from spot supplies. Evaporated

peaches, choice, are quoted at 20c and

standard at ISyzc per lb. Apricots,

choice are selling at 32c and standard at

28c per lb. Evaporated apple stocks are

low but the market at the moment is

quiet.
Candied Peels

—

Citron caps, 12-lb. boxes, lb 46

Lemon caps. 12 lb boxes, lb 2!'

Orange caps, 12 lb. boxes, lb 31

Mixed containing 4% lb. lemon.
per lb S5

rained Peel, mixed, «ut ready

for use, in No. I's cartons, 8

4% lb. orange, 3 lb. citron caps,

8 dozen per case, per dozen 4 60

irrants

—

Greek Filliatias, cases 14

Do.,' Patras leVa 17

Do., Vostizza •.•
Dates

—

Excelsior, pkgs, 3 doz. in case 5 BO

Dromedary. 3 doz. to case 7 5(1

Fard, per box ap. 12 lbs 3 26

Hallowee dates, per lb 14%
Do., half cases, lb. IS'i

Prunes

—

80-406. 258 19

40-50S. 25s 1«%
5l>-SUs, 25s 14 v2

60-:0s. i.-is 13%
^^>>iO^. 2T,s (' 11%
rO-;>Os. 2rs li '4

Raisins-
California, Sultanas. lb 21

S.;edlps.s. IS-o/.. r'acket^ <> 2fi

Do.. i;-oz. packets 21

Seeded, 15-oz. packets 20% 2)

Cm., muscatels. No. 1, 258 in%
Thomptoos. seedless 24

Valencia, Spanish 23%
Clusters, boxes, 20 1-lb. pkg 6 65

Fvaporatcd apples 16

Fiirs

—

Smyrna, bags, approx. 2S lbs 14'^.

D.. . 60-!b. ha.? 11 i.-l

Layer, t Crown 30
Layer. 5 Crown 30
Layer, 7 Crown 36
Pulled, 10 lb. box. per lb 30
Pulled, 1-lb. box, each 20

Do., 2-Ib. box, each 36
Peacl'ei—

-

llhoico 20
Standard 18%

Apflepts—
Choice 32
Sta•Ki.^r.^ 28

LIMAS UP HALF CENT
Toronto.

BEANS.—Local quotations on Cali-

fornia lima beans are advanced one half

cent per pound making bag lots dVzc
and broken lots half cent higher. There
is nothing new to report in Ontario

beans, the market continuing quiet un-
der a fair demand.
BEANS—
Ontario hand picked, per

bushel 3 25 3 50

Do., No. 1 lb. pickers, per

bushel 2 90 3 15
Cal. Linias, per lb 9% 10

BEET AND SUGAR A FACTOR
Toronto ^^—

—

SUGAR.—There is little of special in-

terest to note in refined sugar as far
as Toronto is concerned. Eastern re-

finers are maintaining their list price,

but the large portion of the business ap-
pears to be going to the Ontario factor-

ies at the moment who are quoting a

lower price which enables retailers to

sell over the counter at about refiners

selling basis.
St. Lawrence, extra gran., cwt 8 09
Atlantic, extra gran 8 09
Acadia Sugar Refinery, ex. gran 8 09
Dom. Sugar Refinery, ex. gran 7 85
Canada Refinery, gran 8 09

Differentials: Granulated, advance over basis
60-lb. sacks, 25c ; barrels, 6c ; gunnies. 5-20, 40c
gunnies, 10 10s, 60s ; cartons. 20-6s, 60c.

HOLLY TO ARRIVE NEXT WEEK
Toronto.

FRUITS.—Shipments of holly and
holly wreaths are expected to arrive
during the week. Navel oranges are ar-

riving in good shape while a few late

Valencias are still offered at $5.50 to

$6.50 per case. The first lot of tanger-
ines are on the market and meeting
with a good demand at $5.00 to $6.00
per Vz strap. Good quality apples ap-
pear to have the biggest demand while
the center of interest appears to be in

B. C. boxed apples of which heavy ship-

ments are arriving.
Oranges. Florida, all sizes 5 00 6 00
Oranges, Navels, 100s 6 50 7 00

Uo.. 126s 6 50
Do., 150s, 176s, 200s € 50

Tangerines, per case 5 00 6 50
Lemons, Messina 5 00

Do., California 5 00
Bananas, per lb 09%
Apples— Barrel.

Spys, No. 1 8 60
Spys. No. 2 7 50
Spys, No. 3 5 00
Greenings No. 1 7 00
Greenings No. 2 6 60
Baldwins No. 1 7 00
Baldwins No. 2 ' 6 50

Grapes, Emperor, lugs 4 00
Do., Do., kegs 8 00
Do.. Almera. bbls 13 00 16 OO

Apples, B. C. boxed 3 25 4 50
Cranberries, Cape Cod. • bbl. box.... 13 00
Grapefruit. Florida, 54s 5 50 6 50

Do., 64s, 70s, 80s 6 50 6 50
Do., 96s 5 50 6 50

Pometrranates, box 3 50
Casaba Melons—Crates 8 to 9 2 50

NEW FRENCH WALNUTS ARRIVE
Toronto

NUTS.—New crop shelled Bordeaux
walnuts are now on the market. This

is the earliest shipment for several

years and is welcome news to the trade

as old crop supplies have been practical-

ly cleaned up for some time. Quotations
range from 87c to 90c per lb. Manchur-
ian shelled walnuts have not as yet ar-

rived and it will probably be well to-

wards Christmas before supplies arrive

on this market for distribution to the

retail trade.

Almonds, Tarragonas, lb 23 24
Walnuts, Grenobles, lb 30 32

Do., Marbot C 25 26
Do., California 89 40

Do., Manchurian 25
Do., Chili ?.l

Filberts, lb . .. 16 II 17

(Jocoanuts, Jamaica, sack 6 00 7 60
Do., unsweetened, lb 30
Do., sweetened, lb 28 32
Do., shred 25

Peanuts, roasted, lb 19 21

Brazil nuts, large, lb 18 20
Do., medium 17 18

Mixed nuts, bags 50 lbs 20 2.5

Pecans 30
Shelled —

Almonds, lb 48 55
Filberts, lb 85
Walnuts. Bordeaux, lb 87 90
Wo., Manchurian . 76
Do., broken 63 65
Jordan almonds 70 75

Peanuts, Spanish, lb 11
Pecans, lb I 40
Brazil.' 72

MOLASSES MARKET FIRM
Toronto.

SYRUPS.—The market is holding
fairly steady for corn syrups while mo-
lasses is firm at unchanged quotations.
Com Syrup

—

Barrels, about 700 lbs., yellow 06^
Half barrels. \ie over kbla : %,

bbls, %c over bbl*.

Cases, 2-lb. tins, wbrtc, 2 dos.
in ease 4 60

Cases. &-Ib. tins, white, 1 dot.
in case 6 80
Cases. 10-lb. tin*, white, % dox.
In ease 6 09
Caaea, 2-lb. tins, yellow, 2 doz.

in ease 4 00
Cases, 6-lb. tins. y«lU>w, 1 doz.
in ease 4 70
Cases, 10-lb. tins, yellow, % doz 4 00

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 20
No. 3 tins, 2-doz. case 5 50
No. 5 tins, 1-doz. ease 4 eo
No. 10 tins, %-doz. ease 4 26
Pails—No. 1 1 10
Pails No. 2 175
Pails No. 6 3-55

Molasses, table grade

—

No. 2 tins, 2-doz. case 7 75
No. 5 tins, 1-doz. case 8 96
No. 10 tins, l-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 75
Pails No. 6 8 66
No. 3 tins, 2-doz. case 10 75

RICE MARKET FIRMER
Toronto.

RICES.—The Southern primary mar-
kets have developed a stronger tone and
there appears to be more confidence in
the situation. Buying too is heavier
since values were advanced. In the local

situation there is little change and there
does not appear to be any great volume
moving.
Honduras, broken, per rib. 07% 08
Blue Rose, fancy 0«% 09

Do., seconds 07% 07%
Siam. per lb 06 06%
Japans, per lb. 07 07%

Do., broken O.'i

Chinese, XX ....
Do., Simiu 11 12
Do., Mujin, No. 1 10 11

Do., Pakling 09 10
Rangoon 07 n: %
White sago 08% 09
Tapioca per lb 8% 09

Do. fancy 009" Oil

D
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SPICES IN STRONG POSITION
Toronto.

SPICES.—The trend of the market
appears to be upward due to the scarcity
of spot supplies. This is particularly
noticeable on peppers, ginger and nut-
megs. Quotations are unchanged but
an advance is not unlikely in the near
future.
Allspice e 16 18
Caasia 22 24
Cinnamon 9 30 S5
Cloves 55 60
Cayenne 36 37
Ginger, Cochin 80

Do., Jamaica 45
Miutard, pure 85 40
P»»try 28
Pleklinsr spleea 18
Mace 4)75
Peppers, black 21 23

Do., white 31 35
PaprflA. lb g eo 70

Do., Sa* 35
OWUJes. )b. 60
Hatrntga, aelccts, whole, lOto . 22 6 26

Do., ground g 28
Mastard MmL whole ...'..... « 20
(Miry seeA, wkoi* g 40
CoTian<l«r sead 18
Carawaj lee^. whole g Sg
Tniwamric g^
Cnrry powder 35
Cream of Tartar

—

French, pnre 40
-oe. paakasw. dos. S |^
"ne abore qooUttona are for the beat qvallty.

cheaper grades can be purchased for less
•-OI. pau^acaa. dea. f M
TEAS STEADILY ADVANCING

Toronto.

TEAS.—Advancing prices are again
In evidence in the local tea situation.
Wholesalers and importers have again
advanced quotations to the retail trade.
These recent advances have been for the
most part on the lower grade blacks,
but this week, some advances have also
been registered on the better grades.
The cheapest grade black tea is now
quoted at 30c per lb. How long even
this grade will be sold at that price
is purely a matter of the size of im-
porters' stocks, as at the present time it

would cost around 34c to lay down this
grade. Primary markets continue to
grow in strength, the upward movement
in prices being due to the shortage in
production, and it now appears that the
demand on some grades is exceeding the
supply. Quotations in the local mar-
ket have not been keeping pace with
primary markets so there is every reas-
on to believe that further advances will
be registered.
Pekoe Souchongs 30 36
Pekoes 32 .SR

Broken Pekoes g 86 g 68
Broken Orange Pekoea g 60 g 65

Japans and Chinas

—

Early piekinsa. Japans f f§
Do., seconds 60

Hyson thirds g 80 o 86
Do., pints 45 g 57
Do., sifted g 66 <0

Above prices give range of quotations to th«
retail trade.

POTATOES TEND EASY
Toronto.

VEGETABLES.—Potatoes continue in
an unsettled condition with the trend
toward easiness rather than upward.
Ontario potatoes on the track were of-
fered this week as low as $1.00 per
bag but the general price is around $1.25
with dealers' quotations to the retail
trade $1.40 to $1.50 and New Bruns-
wicks ranging from $1.65 to $1.85 per
bag. There appears to be heavy sup-
plies in storage and it has been said

CANADIAN GROCER
that these are showing considerable
waste. Cabbage is firm at $3.25 to $3.50
per barrel. There is little change in

other quotations with a good steady
movement.

Cabbage, per barrel 3 25 3 50

Potatoes, Delaware, per bag ... 1 65 1 75

Do., Ontario 1 40 1 50

Beets, per bag 75 1 00

Carrots, per bag &5 1 00

Turnips, per bag 85

Parsnips, per bag 1 00 1 25

Onions, Spanish, crate ... . 6 00 6 50

Do., Sack, 10 lbs 5 50 6 50

Celery, per crate. 5 to 8 doz. . . 2 50 3 50

Cauliflower, Cal., case 6 00 6 50

Tomatoes, hot house, lb 35

Head lettuce, iceberg, case 5 60
Swreet potatoes, per hamper . 2 75 3 00
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FLOUR MARKET FIRM
Toronto

FLOUR.—The market is firm under
stimulus of the strength in the wheat
market. The demand, however, is quiet

being based practically on day to-day
requirements.
First Patents, in cotton bags, bbl 7 70
Second Patents, in jute bags, bbl 7 60

MILLFEEDS STRONG
MILLFEEDS.—There is no improve-

ment in supplies of bran and shorts, both
being in scant supply and some millers

are finding it difficult to meet the de-

mand which is heavy at this season.

Quotations are firmly maintained.
MILLFEEDS

—

Bran, per ton 23 25
Shorts, per ton 25 25

Choice middlings, per ton 30 26

WINNIPEG MARKETS
WINNIPEG, Dec. 7—Buying for the Christmas season has begun

and the grocery markets in nearly all lines are showing a firm
undertone. The primary coffee market, while inactive, has ad-

vanced. There is a good demand for cereals and quotations on beans
are expected to advance within the next two or three months. All
lines of canned goods are ruling firm with canned lobsters reported
scarce. The feature of the dried fruit market has been the advance
on the primary market on prunes. New Turkish figs are now on the
market. There is a good demand for sugar at unchanged quotations.

Nuts are selling freely at the special prices offered. Flour has ad-
vanced 15c per sack. The rice market, which has been ruling firm
for some time past, has eased off slightly. Valencia onions are higher
and large quantities of Japanese onions are now on the market.

COFFEE MARKET ADVANCES Do. lO-Ss, per bale 3 15

Winniper ^^- '^^-^^' P*"" ^'« ^ **
/-</-\T-<T-iTnt7> fr>i. ii? Oatmeal, 98s, gran, or stand, bag . . . 3 30COFFEE—The primary coffee mar- -j^heat Granules, 988, per bag. . .... 6 10

ket, while inactive remains very firm. Do., 16-6s, per bale ft 60

Santos have shown an advance of V. to
^^^-..^.^pt' y^eTo^il. ^stVr'^Lg''^

'".'"•
? 50

3-8c per lb. The same also applies to Do., split, yellow, 498, per bag 3 8*

mild coffees which are quoted h^c high- ^^^XiJ^v^'^h^
^'''^^' ^^°""''

3 80 4 25
er. Do, Lima, lOO-lb. bag, per li). 10%
COFFEE

—

Barley. Pot, 98s, per bag 3 90
Rio, roasted, best grade, per lb.. 19% 20^^ Do., Pot, 49s, per bag 2 00
Mexican, roasted, best grade, lb. 44 49 Do., Pot, 24s, per bag 1 02
Jamaica ,roasted, best grade, lb. 28 30 Barley, Pearl, 98s, per bag .S 05
Bogotas, roasted, best grade, lb. 40 43 Do., Pearl, 49s, per bag 2 59
Mocha (types), best grade, lb... 61 63 Do., Pearl, 24s, per bag 1 33
Bourbon, best grade, per lb 30 86 Cornmeal, 98a, per bag 2 60
Santos, best grade, per lb 27% 80 Do., 49s, per bag 1 30
Maracaibo. roasted, best grade, lb. 38 44 Do., 248. per bag 70

Do., lO-lOs, per bale 3 00
ROLLED OATS STEADY Buckwheat grits, whole. 98-lb.

Winnipeg.
bags, per bag 9 35

CEREALS—The rolled oat market is CANNED LOBSTERS SCARCE
ruling steady and bulk rolled oats in 80 Winnipeg.

pound bags are quoted at $2.40. Barley, CANNED GOODS—Latest reports
it is thought has reached the low point. from the Coast state that salmon is

Split and whole peas are in good de- ruling firm. Pinks and cohoes have re-

mand. Beans are ruling firm and it has cently advanced over the opening price
been intimated that a large quantity of but the demand is light at the present
the Ontario crop has been contracted a"d indications point to higher prices
for by the government for relief pur- for these goods when needed. Canned
poses. This no doubt will have a firm lobsters are reported scarce and only a
influence on the market and within the few of the packers have any of the 1921
next two or three months it is thought pack left and they are quoting at an
that there will be from 25c to 50c per advance of 15 per cent. Canned vege-
bushel higher than present quotations. tables are in fair demand and supplies

PACKAGE CEREALS are being ordered to meet requirements.
Rolled Oats, 20s. round cartons. 4 00 4 65 Wholesalers are maintaining opening

Do., 36s, case square pkts 3 60 i -i . ,,.,,. ,
*

Do., 18s, case 2 10 pnces and it IS not likely to be any
Corn Flakes. 368, case 3 60 3 80 change for another two months. Can-
Cornmeal. 2 doz. case, per case 3 40 r^nA f^,-.:^,, «_ ^• i-j. • j i i
Puffed wheat, 3 doz. case, per case.... 4 40

"^^ "'^^*^. ^^^ ^^^^^ '" demand except
Puffed rice, 3 doz. case, per case 5 70 On some lines of California fruit. There

g^p^ Nu^TL' 'c^le.^e" ^L"'''':. ! 1 1^ ^^ "« indication of lower prices but indi-

Package Peas, 3 doz. case, per case 3 00 Cations point to higher prices aS Sup-
BULK CEREALS plies are reduced.

Rolled Oats, SOs, per bag 2 40 Shrimps. Is, 4 doz. case, doz. . 3 75
Do.. 40s, pr bag i 25 Finnan Haddic, Is, 4 doz. case . 8 26 11 60
Do., 20b, per bag 65 Do., %s, 8 doz. case, case . 7 25 13 00
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Herring (Can.) Is, 4 doz. case.. 6 CO 8 00
Do., imp.,%s, 100 doz. cas« 21 60 32 50

Lobsters. ^4s, 8 doz. case, doz 2 60
Do., i^s, 8 doz. case, doz 4 80

Oysters, Is, 4 doz. case, cs 9 40
Pilchards, Is, tall, 4 doz. case, cs 7 10

Do., V^s, flat, 8 doz. cs, case 9 00
Salmon

—

Sockcye, Is, tall case 20 00
Do., 1^8, flat, 8 doz., in case 21 25

R. Spring, Is, tall, 4 doz. case .... 16 25
Do., l%s, flat, 8 doz. case 17 00

Cohoe, Is, tall, 4 doz. case . . 12 00 13 00
Do., %s flat, » doz. case. . IS 00 14 00

Pink, Is, tall, 4 doz. case 6 25
Do., Vis, flat, 8 doz. case 8 00

CANNED FRUIT (Canadian)
Apples, 6 tins in case, per case 3 80
Cherries, U, 4 doz. case 6 75 8 00
Peaches, 28. 2 doz. case 6 «0 7 10
Pears, 23. 2 doz. case 7 75 8 00
Plums, GreenKaere, 2s, 2 doz. case 4 75 7 00

Do., heavy syrup. 2s. 2 doz.
case 6 00 6 60

Do., l/ombard, light ayrup. 23,
2 doz. case 5 75 5 25

Raspberries. 2s, 2 doz. case ... t'ttO > «0
Strawberries. 2s, 2 doz. case ... 8 00 8 60

CANNED FRUIT (American)
Apricots, Is, 4 doz. case 11 00
Peaches, 2M!S, 2 doz. case 9 16

Do., sliced. Is. 4 doz.. case 10 85
Do., halved. Is, 4 doa. case .. .... 10 76
Do., 2s, 2 doz. case 6 90

Pears, Is. 4 doz. case 13 40
Pineapples, sliced, 2s. 2 doz cs 7 25

CANNED VEGETABLES
Asparagus Tips, Is, tins, 2 doz.

case, per doz 4 40
Beans. Golden Wax. Is. doz. . . 4 90 5 00
Beans, Refugee. 2s. 2 doz. case.. 4 90 5 00
Corn. 23, 2 doz. case 2 80 3 60
Peas. 2s. 2 doz. case 3 65 .3 9(t
Sweet Potatoes, 214. 2 doz. case .-. .. 7 00
Pumpkins, 2*.s, 2 doz. case 33.5
Sauer Kraut. 2M!3, 2 doz. case 4 10
Spaghetti. 2 doz. case 2 06
Tomatoes, 2*s, 2 doz. case 4 10
Spinach. 2i/as, 2 doz. case 6 75

PRUNE MARKET ADVANCES
Winnipeg. ,

DRIED FRUITS—The primary prune
market has shown an advance of Vzc per
lb. recently and quotations are higher
than wholesalers are asking at the pre-
sent. This naturally means an advance
by local, jiQuses at once as stocks car-
ried are very light. Apricots and
peaches are firm and scarce. Raisins
continue firm, especially seedless and
sultana. The primary cui'rant markets
are showing a firmer tone and local
prices are expected to-be higher—from
2c to 3c per pound within the next 30
days. New Turkish figs both table and
cooking are on the market and selling
freely. Cooking figs in bags are quoted
at 13V^c per pound and 4 crown, 12
pound boxes, layers are quoted at 23c
per lb.

bRIEH) FRUITS
Evaporated apples, per lb 18 ....
Currants, 90-lb., jjer lb (» 16

Do., 8 oz. pkKs.. 6 doz. case, lb .... 13
Dates, Hallowee, bulk, lb 15

Do., pkKs.. 3 doz. case, lb I514
Figs, Spanish, per lb 16

"

Loganberries, 4 doz. case, pkt 23 L,
Peaches, standard, per lb 17

"

Do., choice, per lb 18
Do., fancy, j)er lb 20
Do.. Cal., in carton, per carton 1 00 1 20
Do., Cal., in cartons, per carton 1 00 1 20

Pears, extra choice, per lb 30
Do.. Cal., cartons, per carton .... 1 30

Prunes

—

30-40S. 258, per lb 20
40-503, 25s, lb 17%
50-60S, 268, lb 14
60-70S, 25s, lb 13
70-SOe. 269, lb 10%
80-90s, 26s 09%
90-lOOs. 26s. per lb .'

08
In 5-lb. cartons, carton 65 75

RAJSINS—Seeded—
Cal.. pkg., 16 oz., fancy, per pHfc $0 20

Do., pkg., 12 oz., fancy, per pkg. ..0 16%
Do.,, 16 oz., choice, per pkg 19

Do., 12 oz, choice, per pkg
Cal. 5-Ib. cartons, per carton ... .

Do., bulk, 25-lb. boxes, per lb. .

.

RAISINS—Seedless—
Cal., pkg., 11 oz., per lb 19%

Do., bulk, 26-lb. boxes, per lb. . ... 22
Do., bulk, 6-lb. cartons, per carton . 1 30

Apricots, choice. 25s, lb
Do., standard. 10s. lb
Do., Standard, 25s, lb

Do., fancy, 25s, lb
Do., fancy, 10s. lb

Apricots, 5 lb. cartons, per carton .

.

CLOVES SCARCE

16
1 20

19

34
2814
25 V2
36
35

1 66

Winnipeg. ^—

—

CLOVES—The primary spice market
continues firm. Cloves are scarce and
are quoted higher. Red peppers remain
scarce and are advancing under a steady
demand. Jamaica ginger is almost un-
procurable and reports about the new
crop are very discoFiraging.
Allspice, Jamaica, best qual., lb 22
Cassia, Batavia, per lb 35

Do., China, per lb 26
Chillies, per lb. 65

Do., No. 1. per lb 68
Cinnamon, Ceylon, per lb. ... .... 60

Do., No. 0. carton, doz 90
Cloves. Penang. per lb 95

Do., AmbosTia, per lb 90
Do., Zanzibar, per lb 46

Ginger, washed. .Tamaica, No. 1 .... 65
Do., Jamaica. No. 2 40
Do.. Japan or Africa, lb 30

Mace, extra bright Penang, lb 65
lb. , per lb 70
per lb 37

Do., medium, 110 to lb 36
Do., carton of six, per doz 80

Pepper, blk.. Singapore, ex. lb. . . .

.

22
Do., white, per lb 35

Pickling, Vi-\h. pkg., per doz 90
Do., bulk. No. 1, per lb. 22

GROUND SPICE
Allspice, bulk, per lb 20
Do., No. 2, per lb 25
Do, 2 oz. cartons 95
Do.. 4 oz. cartons 1 20

Cassia. No. 1 bulk, per lb 27
Do., No. 2, bulk, per lb. 25
Do.. No. 1, 2 oz. cartons 95
Do.. No. 1. 4 oz., cartons 1 60

Cinnamon, bulk, per lb 65
Do., 2 oz. cartons • 96
Do., 4 oz. cartons 1 76

Cloves, bulk, per lb 60
Do., 2 oz., cartons 95
Do., 4 oz. cartons 2 00

SUGAR UNCHANGED
Winnippe.

SUGAR—There is no change in the
sugar situation. Eastern cane sugar is

quoted at $8. .50 with beet sugar at
$8.40 per cwt. American refined sugar
is being offered to the trade as low as
$8.00. The demand is normal.
Extra gran. bags. 100 lbs 8 50

Do. . gunnies, 5-20 lbs 8 90
Do., gunnies. 10-10 lbs 9 00
Do., gunnies, 20-lb. lbs. 9 10
Do., cartons, 50-2 lbs 9 25

Yellow, No. 1 It., bags, 100 lbs 8 10
Do., golden, bags. 100 lbs 8 00

Powdered sugar, bbls '. 8 90
Do., boxes. 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs 9 20
Do., boxes, 25 lbs 9 40
Soft lumps, boxes, 100 lbs 9 30
Do., boxes, 50 lbs 10 40 9 60
Do., cases, 20 cartons 10 35
Do., cases, 40 V4 lbs 11 10
Small lump, boxes, 100 lbs 9 20
Do., boxes, 50 lbs 9 30
Do., boxes, 25 lbs 9 50
Do., cartons, 50 2-lbs 9 60
Hard lump, barrels 10 26
boxes, 25 lbs. 9 ItS
Do., boxes. 25 lbs 9 75
Do., boxes, 50 lbs 9 70

CORN SYRUP UNCHANGED
Winnipeg.

SYRUP—There is no change in the
syrup market. The trade is fair al-
though buyers are providing only for
immediate requirements. There is no
change in the molasses situation.

6 95
6 75
6 30
6 10

4 66

6 40

5 16

5 16

4 ^
3 95

3 95

3 95

10 50
10 00
9 76

20 00
19 10
17 75

8 35
10 80
9 50
9 20

4 50
4 IS
3 95
3 80

in quo-

09V
1091

10 7-1

4 30

CANE SYRUP—
No. 28

,

No. 5s
No. IO9
No. 20s

CORN SYRUP—
Cases. 2-lb. tins white, 2 doz. in

case
,

Cases, 5-lb. tins, white, 1 dot In
case

Cases. 10-lb. tins, white, % doz.
in case

Cases. 20-lb. tins, white, 14 doz.
in case

Cases, 2-Ib. tins, yellow, 2 doz.
in case

Cases, 6-lb. tins yellow, 1 doz. in
case

Cases, 10-lb. tins, yellow, % doz.
in case

Cases, 20-lb. tins, yellow, % doz.
in case

TABLE SYRUP—
Pure, 2':;s, tins, cs. of 2 doz. ..

Pure, 2s, per case of 1 doz. . .

.

Pure, Is, per case of V, doz. . .

MAPLE SYRUP—
Maple flavor 2%8, tins, per

case of 2 doz .'.

Do.. .5s. tins, case of 1 doz
Do., IDs. tins, case V.'. doz

MOLASSES, BARBADOES—
2-lb. tins, 2 doz. case
3-lb. tins, 2 doz. case
6-lb. tins, 1 doz. case
10-lb. tins, 1 doz. case

MOLASSES. BLACKSTRAP—
l*s, . 4 doz. in case
2s. 4 doz. in case
2*s, 4 doz. in case
5s, - 4 doz. in case

NO CHANGE IN STARCH
^nnipeg. ^^_
STARCH—There is no change

tations on starch.
STARCHES

Cornstarch, 1-Ib. pkgs. per lb
Do.. No. 1 quality. 1-lb. pkgs

Gloss, 1-lb pkg. per lb
Celluloid, 1-lb. pkg. per case

NUTS IN DEMAND
Winnipeg.

NUTS—All kinds of nuts are in gooc
demand. Spot stocks are being rapidlj
reduced. Almonds in the shell are quot-
ed as low as 20i4c. Filberts and brazils
are selling at 16c and 18c per lb
NUTS. SHELLED—
Almonds, per lb. 49M
Spanish Peanuts, No. 1, lb 12V«
Pecans, per lb 1 40

'

Walnuts, per lb. ... 80
Brazils, per lb ' 70

NUTS IN SH^LI^-
Peanuts, roasted. Jumbo, lb 23'/5
Walnuts, per lb 23
Almonds, per lb .... 23
Brazils, per lb IK
Pecans, per lb 30

FLOUR PRICES ADVANCE
Winnipeif

FLOUR—Flour has shown an ad
vance of 1.5c per 98 lb. sack and is now
quoted at $3.90. Buying still continues
on the hand to mouth basis.
FLOUR—

98-lb. sacks 3 90
Two 49-lb. sacks 3 971^
Four 2t-.lb. sacks .. 4 07yj

JAMS IN DEMAND
Winnipeg.

JAMS—There is a fair demand for
jams as merchants are realizing the
strong position of the market. Manu-
facturers are practically cleaned up on
the popular lines. There is no change
in quotations.

JAMS
Strawberr.v 4s per tin
Black Currants, 43, per tin
Raspberry, 4s. per tin
Apricots. 4s. per tin
Cherry, 4s, per tin
Peach, 4s, per tin

Compound (all flavors), 4s, tin .

91
91
91
85
S5
85
55

Winnipeg
RICE

RICE MARKET EASIER

—The rice market which show-
Continued on page 41
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I
WEEKLY MARKET REPORTS BY WIRE |

I Statements from Buying Centres East and West 1

-jammm lllinililUllUi;

Saskatchewan Markets
FROM REGINA BY WIRE

Regina, Sask., Dec. 6—There are prac-

tically no changes in quotations this

week. The markets are holding firm to

steady under a good seasonable demand.
Beans, Kotenaslii 5 95
Kolled oats, gOs 2 42
Rice, Siam 6 50
Rice. Blue Rose 8 65
Tapioca 7 25
Sa^o 7 25
Flour, per bbl 7 95
Sugar, pure cane granulated, cwt 8 85
Oheese, No. 1, Ontario, large 22
Cheese, No. 1, Ontario, twins 22%
Butter, creamery, lb 44
Butter, dairy, lb 28
Lard, pure, 3s 11 10
Eggs, new laid, local 17 10

Do., No. 1 storage 15 60
Tomatoes, 2V-zS, choice 4 50
Lemons, case 9 00
Corn. 2s, standard choice 3 60
Peas, 23, standard choice 4 08

Do., 28, Early June, choice 4 82
Salmon, Sockeye, Is 21 00

21. .^5

8 75
» 75
7 20
7 20
6 00
42%
23
13

18

Do., Sockeye. %s
Strawberries, 2s, B.C. choice .

.

Raspberries, 28, Ontario choice.
Cherries, 2s, red, pitted
Peaches. 2s, halves

Do., 2s, sliced
Apples, evaporated. lb
Peaches, evaporated, lb
Prunes. 70-80

Do., 40-50 ...

r Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., Dec. 6—B.C. sugar is

down five cents per cwt. Spanish table
raisins arrived during the week while
bleached seedless raisins are very scarce.
Turkish sultanas are quoted at 32c per
lb. Jello jelly powder is reduced 5r)c

per case. New crop shelled Valencia
raisins are quoted at 51c per lb. New
crop Manchurian walnuts are expected
to arrive a few days before Christmas.
New laid eggs are advanced to $18.00
per case. Jap oranges are quoted at $2.-
10 per bundle.

Beans—Ashcroft, per ,.wt 6 00
Do., Kotenashi, per cwt 6 00 6 50

Rolled oats, 80s 3 15 3 30
Rice, Siam 5 50 6 00
Japan. No. 1 7 35 g oo
Tapioca 7 00 8 00
Sago 7 00 8 00
Flour, per bbl 7 65
Sugar, pure cane, gran., cwt s .j7
Cheese, No. 1, Ont., large 22y2 23
Alberta cheese, twins 22%

Do., large 22%
Butter, creamery, lb 39 44

Do., dairy, lb 20 28
Lard, pure 3s 12 30 12 60
Eggs, new laid, local, case IS 00

Do., No. 1 storage, case 16 00
Tomatoes, 2V1.S 4 15 4 35
Pumpkin, 2y2S. case 4 40
Lemons, case 10 50

Com, 2s, standard case 3 36 3 60
Peas, 2s, standard case 4 20 4 SC
New early June peas, case 4 7f>

Salmon sockeye Is, case ... . 19 80 21 50
Do.. Sockeye, V2S 21 55

Strawberries, 2s, Ont., case . . 8 15 8 40
Raspberries, 2s, Ont., case 8 40 9 25
Gooseberries. 2s 11 30
Cherries, 2s, red, pitted 9 00 9 60
Peaches, 2s, halves 5 85

Do., 2s, sliced 6 25
Apples, evaporated, lb 18

Do., 25s, lb 18 1/2

Pineapples, Hawaiian, sliced 2's 6 30 7 45

Peaches, evaporated, lb 16 20
Do., canned, 2s 7 45 7 90
Do., 70-80S WVi 12%

Prunes, 90-lOOs 10 10'

Potatoes, local, ton 20 OO 30 00

British Columbia
FROM VANCOUVER, BY WIRE.

Vancouver, B.C., Dec. 6—Christmas
business appears to be slow in developing
but the markets, generally, are holding
firm. Best fresh eggs are quoted at

65c per doz. with best butter at 45c per
lb. Cheese, B.C. is quoted at 22c and
Ontario solids at 23V^c per lb. Pure
lard is selling at 16c and compound at

141/^c per lb. Beef steer is quoted at

10c and cow at 9c per lb. Lamb is quot-

ed at 21c; mutton 18c; veal 13 %c and
hogs 15V^c per lb. Celery is in demand
at $1.00 to $1.25 per doz. Local pota-
toes are selling at $25.00, Lillooet 37.00,

Lytton $38.00 and Ashcroft $300.00 per
ton. Hothouse tomatoes are quoted at

$4.00. Apples are unchanged. California

grapefruit is quoted at $7.50, lemons at

$5.50, oranges at $6.00 to $7.50 and Jap
oranges at $1.50 per bundle.

New Brunswick Markets
FROM ST. JOHN, BY WIRE

St. John, N.B., Dec. 6—Creamery but-

ter, prints, is higher at 46c. Oranges
are quoted at $8.50 per case. Pigs feet

are higher at $2.75 per pail. Side bacon
is selling at 32c and roll at 23c per lb.

Pure lard is firmer at \QVzC in pails and
16c in tubs. Shortening is easier at

13 1/2 c in tubs.
Rolled oats, bag 3 35
Rice, Siam, per cwt 7 00
Tapioca, per 100 lbs 9 50
Molasses, gal 65
Tomatoes, cans '. 2 00

Do., bags 6 00
Raisins, Valencia layers 24 30
Currants, cleaned 19
Prunes, 90-100, 25-Ib. boxes 10%
Lemon peel 34
Orange peel 34
Citron peel 46
Walnuts 27
Almonds 22
Brazils 20

Peanuts 16

FUberts 17

Cocoanuts, bag 6 00

Potatoes, per bbl 2 75

Pork, clear, bbls 32 00

Pigs' feet, per 20-lb. pail 2 73

Hams, shoulder, per lb 21

Bacon, side, per lb 32

Bacon, roll, per lb 23

Lard, pure, in pails, lb. 16%
Lard, pure, in tubs, lb 10

Shortening in pails, lb 23%
Shortening in tubs, lb 14

Butter, creamery, prints Ifi

Butter, creamery, solids 42

Oleomargarine 24
Cheese, whole, lb. 19 21
Cluese. twins, lb 21
Eggs, doz 62
Sugar, cut loaf, cwt 9 66
Sugar, Stan., gran., cwt 7 9i5

Sugar, No. 1 yellow, cwt 7 76
Lemons, California, case 6 50
Grapefruit. Florida, case 6 50
Bananas, lb 12
Cornmeal, gran., bags 3 25
Oranges, pep cai^e . . , 8 50

Nova Scotia Markets

FROM HALIFAX BY WIRE

Halifax, N.S., Dec. 6—There are few
changes in the markets this week. Fresh
eggs show an advance of 2c per doz.

now quoted at 72c with storage eggs
steady at 52c. Canadian onions are
higher at $6.00. Lard is slightly easier,

pure is quoted at 18c and compound at

14c per lb.

Flour, No. 1 patents, bbl II 00
Cornmeal. bags 2 50
Roled oat.'', per bag 3 75
Rice, Siam, per 100 lbs 06% 10
Tapioca. 100 lbs 10 00
Sugar, standard, gran 7 96

Do.. No. 1 yellow 7 45
Molasses, gal 65
Cheese, Ont., twins 22
Eggs, fresh, doz 72
Eggs, Storage, doz 52 52
Lard, compound 14

Do., pure, lb .... l.S

American clear pork, bbl 30 00
Tomatoes, 2V68., stan., doz 2 00
Hams, aver. 9-12 lbs 35

Do., aver., 12-18 lbs 35
Do., aver. 18-25 lbs 31

Roll bacon 25
Butter, creamery, lb 52

Do., dairy 40
Raspberries, 2s Ont., doz 4 00
Peaches, 2s.. standard, doz 3 30
Corn, 2s, standard. A<yz, 1 60
Peas, standard, doz. 1 96
Strawberries, 2s. Ont. doz 4 00
Salmon, Red Spring, flats, eases ....

Do., pinks 7 00
Do., Cohoes 14 00
Do., Chums 6 00

Evaporated apples, per lb. #16
Dried peaches, per lb 22
PoUtoes. Nat.. 90-lb. bag 1 30
Corned beef 3 00 3 55
Onions, Canadian 4 25
Onions, Canadian 6 00
Apples

—

Kings, No. 1, bbl 6 50
Kings, No. 2, bbl 5 00
Domestic, bbl 3 00 4 25

Oranges, per case 8 00 » BO
Grapes, Malaga, per keg 11 SO
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Salmon Pack Less Than Half Average
1921 Pack Shows 592,915 Cases, a Little Better Than One-Third
of the Pack of 1918—Packer Predicts a Higher Price for Fancy

Pink Salmon Than at Present Is Ruling

SI

VANCOUVER, B.C., Dec. 6.—Final
returns of the salmon pack of

1921 show 592,915 cases, a little

better than one-third of the pack of

1918, and less than half the average

pack for the last ten years which am-
ounted to 1,229,334 cases. Last spring

there was in B.C., about 850,000 cases

of salmon unsold, and consignment

stocks all over the world, and during

this season there were packed 592,915

cases, making a total of approximately

1,450,000 cases. To-day, the unsold

stock does not exceed 350,000 cases, or

in other words there have been disposed

of 1,100,000 cases in this period.

"Having placed our orders for a good
many of our supplies, including tinplate,

we can form a rough estimate of our

costs," remarked a B. C. packer, when
asked by a representative of Canad-
ian Grocer as to the prospects for

the next salmon season. "Fancy pink

salmon will have to sell higher than at

present, or otherwise the canners will

have to face another year without prof-

its."

Herrings Now Being Packed

In an interview with one packer,

Canadian Grocer wtas informed that

the canning season for herrings is

now on, but there is only one plant

doing any canning, although several, it

is stated, are putting up dry salt her-

ring for the Oriental market, and some
are "Scotch curing," that is, putting the

larger fish into barrels under this

method. Mild Scotch cured herring, this

packer declared, is selling to-day at

higher prices than at any time during

the war period.

Pilchards are said to be in their prime

now, and canning operations are in

progress.

Salmon Returns

The final pack returns for salmon are

as follows:

—

Sockeyes
Tails 19,840
Flats 902
Half Flats 143,172

Blue Backs

Tails 2,761

Half Flats 4,299

163,914

Red Springs
Tails 5,911

Flats 18

Half Flats 30,796

7,060

Steel Heads
Tails 241

Flats 229

Half Flats 750

36,725

Pink Springs
Tails 93

Half Flats 5,968

1,220

Cohoes
Tails 57,829

Flats 3,158

Half Flats 56,241

117,228

6,061

White Springs
Tails 93

Half Flats 5,968

Pinks

Tails 36,679

Flats 7,109

Half Flats .... 149,118

192,906

6,061

White Springs
Tails 1,106

Half Flats 5,860

Chums

Tails 25,342

Half Flats 35,493

60,835

6,966 Total—592,915 cases.

Turkeys are More Plentiful For This

Christmas
npURKEYS will be fairly plentiful and

more reasonable in price this Xmas
than for some time according to dealers.

Already a number of fine birds are be-

ing picked up for the Toronto, Montreal

and New York markets. A car load of

the choicest turkeys went to New York

and other large shipments will be made

shortly.

It is impossible to predict yet what

prices will be, remarked a dealer the

other day. There vfiU however be a

fairly plentiful supply he believes and

prices will not be nearly as high as they

were. Buyers report that out in the

country districts owing to the unusual-

ly early spring and very hot summer
very few of the young turkeys died.

Not for several years they say have the

flocks come through with so few deaths.
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Sells Only the One Brand of Bacon and
Believes It Is a Profitable Policy

Herbert C. Smith, 84 Walnut Street South, Ham-
ilton, Ont., Has Doubled His Turnover in Bacon,
Sausages and Cooked Meats in the Past Twelve

1^
Months—Has a Good Slicer, But Never Slices

Bacon Ahead of Orders

STOCKING goods of the best quality
undoubtedly means increased sales,

according to Herbert C. Smith, 84
Walnut St., S. Hamilton, Ont. Mr. Smith
dec'.ared recently that in the past twelve
months he had more than doubled his

turnover in cooked meats, bacon, saus-

ages, and pure lard, and in his opinion
this is largely due to the satisfaction

that customers get from buying only

the best quality. "We handle only the
one brand of cooked and smoked meats,"
Mr. Smith remarked, "and we believe

it is the best that can be obtained. In

fact building a reputation for first-class

bacon has meant a great deal in the way
of increasing trade in other lines. It

pays to get a good brand and stick to it.

Then you have the people coming to your

store for that particular brand, as well

as telling their friends about it."

Mr. Smith has a meat slicer which he

would not be without. He makes it a

point to slice meats for his trade just

the thickness they desire, and he be-

lieves that this added service in addition

to the high quality of the products, has

meant much in making his turnover in

meats the gratifying amount it is to-

day. He does not slice meats in ad-

vance, but always takes the time to

slice the meat as the customer wishes

it.

Recently he sent out a letter to his

customers and prospective customers,
which is reproduced below. In it he

sets forth the service his store is giving

in the way of cooked and smoked meats.

HERBERT C. SMITH
GROCERIES, CONFECTIONERY AND COOKED MEATS

84 WALNUT STREET SOUTH

Dear Madam:
It may interest you to know that in the past twelve months we have

more than doubled our sales of cooked meats, sausage, bacon and pure kettle

rendered lard. This, mind you, without the slightest attempt at advertis-
ing these commodities. We therefore think it not unreasonable on our
part to say that the quality of the goods themselves, coupled with the
satisfaction they give to our many customers, is wholly responsible for
the increased business.

"Be sure you're RIGHT, then go ahead" is an excellent motto, and we
assuredly did this when we decided to handle the famous line of
meat products as put up by the firm of , and notwithstanding the
persuasive tongue of the many meat salesmen who call on us, we stick
right with the brand which has done so much to put our store on the map
in the way of cooked meats.

If you have not already done so you owe it to yourself to give these
QUALITY goods a trial and if you make that trial at this store you will

be absolutely certain of getting the genuine products, because
we handle nothing else. We have the best slicer money can buy, and are
glad to slice your meats just the particular thickness suited to your fancy.
WE DO NOT SLICE IN ADVANCE.

We await your further patronage with every confidence that we can
satisfy your demands, and wish to thank you for past business.

Yours faithfully,

HERBERT C. SMITH.

The store where "QUALITY" is at all times emphasized.

ARGENTINA'S RAISIN INDUSTRY
During the past year there has been

a considerable over-production of grapes

in the wine provinces of Mendoza and

San Juan. The growers are consequent-

ly turning their attention to the produc-

tion of raisins on a large scale during

the coming season, and it is expected

that the export trade can be increased.

A large shipment of four classes of

raisins was sent to New York on Sept.

30, by the Agricultural Department of

the province of Mendoza.

FORMOSA'S RICE OUTPUT
Formosa's production of rice this

year for the first crop is 12,377,000

bushels, and the production for the se-

cond crop is approximately the same,
according to a report from Consul Henry
B. Hitchcock, of Taikohu. The price per
bushel f.o.b. Keelung is $2.27. Formosa
exported to Japan during the first nine
months of 1921, 3,135,000 bushels of
rice valued at $4,471,000. Imports of

rice into Formosa during the same per-

iod were; From Japan, 174,000 bushels,

worth $581,000; from all other countries

289,000 bushels, valued at $418,000.

Kittens or Mice
Disturb Matches

and Cause Fire

Montreal.—Either a kitten or a mouse
disturbed a quantity of matches in the

grocery store of J. 0. Provost, 435 City

Hall Avenue, on Monday, November 28,

with the consequence that the matches
ignited and caused fire damage to the

stock and building exceeding $14,000.

In giving testimony before the com-
mission, Mr. Provost stated that the

outbreak occurred on a staircase upon
which was a stock of matches. He had
been in the store at about eleven o'clock

on the night previous to the outbreak,

and on Monday at 3 a.m. he and his

family, who resided above the store,

were awakened by the smoke which en-

tered their rooms. It was with difficul-

ty that the family got out of the build-

ing, since the staircase which was on

fire was their only means of escape. In

acounting for the fire, Mr. Provost laid

the blame to a kitten which he kept in

the store, putting forward the theory

that it or possibly a mouse had disturb-

ed or gnawed the matches, thus caus-

ing the ignition and the fire which fol-

lowed. This was the only theory that

the proprietor of the grocery store could

give for the outbreak of the fii'e and

was accepted by the commission.

Matches are Dangerous

Since this is a plausible theory and

was accepted oy the commission, it i'^

evident that matches in a stiro may bo

dangerous. Particular precautions

shouM be taken by all grocers to see

that the matches are kept out of the

way of mice, rats, or cats, which might
very easily ignite the whole stock and

cause a blaze which would cause serious

damage. Some grocers use old tea

chests in which to pack their surplus

supply of matches, or keep them in

cupboards which are lined with zinc or

tin. Almy's, Limited, of Montreal, have

a specially made cabinet, which is lined

with zinc in which to keep such lines

as matches which are dangerous either

in case a fire should break out, or in

being the origin of a blaze that might

cause the loss of the whole stock. Such

a case is inexpensive to build and is

both safe and handy in a store. The
one in Almy's is more than a uti'ity, it

is attractive in appearance, being paint-

ed white with a panelled door.

WINNIPEG MARKETS
Continued from page 38

ed considerable strength some months

ago has eased off slightly and present

prices quoted by wholesalers locally are

likely to prevail for some time. There is

only a light demand.
BICE—
No 1 Japan, lOO-lb. sacks, lb 08

Do., 50-lb. sacks, lb OSi/o

Siam, 100-lb. bags 06

Do., 50-Ib. bags 06Vi
Sago, in less quantities, lb 07%

lbs., per lb 08%
Sago, in less quantities, lb 09%
Tapioca, Pearl, per lb 08V4
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Produce, Provision and Fish Market
Quebec markets

MONTREAL, December 7—The produce market shows much
stronger tendencies with a number of advances in quotations.

Hogs, on account of a keener demand among the packers and
smaller offerings, are higher. Although smoked meats are unchanged
in price they have a stronger tendency in sympathy with the market
on hogs. Cooked meats are unchanged in price. There is no change
in barreled meats. Eggs are higher in price. Butter is also advanced,
with a better demand for export and higher prices in the United
States which may open a market for Canadian butter across the
border. Fish prices are easier. Poultry is stronger in price with an
improved demand. The dealers are now offering a higher price on
turkeys to the farmers and this would indicate even a further
advance next week. Retailers are buying in prospect of the Christ-
mas trade. There is no change in the cheese market, but indications
are for a firmer market.

HIGHER PRICES ON BUTTER
Montreal

BUTTER—Owing to a decrease in the
stocks of creamery butter and lighter
receipts with a renewed strength in

the market across the border, a strong-
er feeling is prevailing in the local

market and prices show in some cases,

an advance. There is a steady deman^i
from local buyers for supplies for im-
mediate requirements and on the whole
the market is fairly active with a good
business passing. Some wholesalers
have already advanced their prices on
creamery butter, in some cases as much
as 1^/^c. per lb- Creamery prints are

now quoted at from 42c. to 43c. per lb.

BUTTER—
Solids, creamery 41 42
Prints, creamery 42 43
Dairy solids 32

CHEESE PRICES STEADY
Montreal. —^—
CHEESE—The trade in cheese for

the past week has been without any
feature of note. The tone of the mar-
ket is firm, but the volume of business
has not been large owing to the fact

that the demand for export is limited.

A factor in the situation is a marked
decrease in stocks on hand which would
indicate a stronger tone for the future.

At the present time prices quoted on
cheese are quite steady and no change
in price is expected.
CHEESE—

Laree, per lb 21
Twins, per lb 19 20

Do., white 28
Triplets, per lb 21

Fancy old cheese, per lb 28 30
Stilton, per lb 35

Quebec 19 20

EGGS HIGHER IN PRICE
Montreal.

EGGS—Further strength is display-

ed in the egg market with prices for

strictly new-laid eggs higher in some
cases. Retail prices vary considerably,

from $1. to $1.25 per doz. The demand
in the city seems to be in excess of the

supply as prices have advanced 5c. per

doz. Storage egg.s have also advanced.

55c. A considerable business has been

done in storage eggs and in consequence

stocks have been reduced to a low

level, and this factor coupled with re-

cent strength in the market across the

line has resulted in an advanced price

for storage eggs.
EGGS—
Specials 80 9.5

Storage, selects .t.5

Do.. No. 1 46
New laid 70 80

COOKED MEATS UNCHANGED
Montreal.

COOKED MEATS—There is no
change in the cooked meat \ market.
Prices rule steady with only a limited

demand due to the season of the year.
Jellied pork tongues 35
Jellied pressed beef, lb 37
Hams, cooked 40 45
Pork pies (doz.)

Sausage, pure pork 20
Ox toE^re, tins 65
Mince meat, lb 16%
Head 'iheese, 6-Ib. tins, per lb 10

Plate beef 22 Oo

LARD MARKET EASY
Montreal.

LARD—The trade in lard is quiet ow-
ing to the fact that buyers in most
cases have ample supplies on hand. The
market rules easy with prices for Can-
adian refined grades unchanged.
LARD—

Tierces, 60 lbs 15 16
Pails, 20 lbs 16^ 19»4
Tubs, 20 lbs 16 17

Bricks 181/2 19%

SMOKED MEATS STRONGER
Montreal. .

SMOKED MEATS—As a result of

the strength in the hog market the

prices on smoked meat show a firmer
tone, but there is no important change.
The prospects are that if the hog mar-
ket maintains its strength a readjust-

ment of prices on smoked meats will

come in the near future. There is a
good demand for supplies from both
local and country accounts.
BACON—

Breakfast, best 33 52
Smoked breakfast 28 40
Smoked breakfast 28 40
Cottage rolls 28
Picnic hams 19

Wiltshire 32 35
MEDIUM SMOKED HAMS—

Wiltshire 32 35
Weight, 8-14, long cut 27 29

Do., 14-20 25 27
Do.. 20-25 2» 25

Do., 25-35 24
Over 35 lbs 23

HIGHER PRICES FOR HOGS
Montreal

FRESH MEATS—Live hogs ha
gained strength during the past we
with smaller offerings and a mu
stronger tone. The advance in pri

amounts to from 50c. to 75c. per cwt
selected light weights and prices quot
here range around $10.00 per cv

weighed off cars. Fre5h killed sto

is selling at $15.00 per cwt. at the abj

toirs and country dressed is quoted

$12.00 per cwt. There is no change
the beef market. Prices rule easy w
large offerings.

FRESH MfiATS—
Hogs, live (selected off cars) 9 75

Fresh killed

Fresh Pork-
Legs of pork (foot on) 17
Loins (trimmed) 19
Trimmed shoulders
Untrimmed »

Pork sausage (pure)
Fresh Beef—

(Cows) (Steei
«ind quarters ... . 10 1.3 10
Front quarters 05 07 05
Loins 15 23 28
Chuck 007 008 08

10 OC
15

20
21
17
14
20

FROZEN FISH REDUCED
Montreal. —^—
FISH—The fresh fish market r

mains unchanged in price, but froz<

fish almost throughout is lower. Th
is on account of easier shipping f

cilities due to the colder weather. Ha!

but is down to 20c. per lb. Steak ai

arket cod show a reduction of 1 at

Wzc- per lb. Dressed pike is all

down Vzc per lb. The market shows
good demand with good supplies ar

some improvement in the demand dr

to the easier prices on frozen fisl

There is no change in quotations €

oysters.
FRESH

Filets, 20 lb. boxes 17

Herring 07.

Market Cod, fresh 06

steak cod 08
Dressed B. C. Salmon 24
Haddock 06

Halibut 20
Flounders 10
Mackerel 16
White fish

Eels
FROZEN

Skinned perch
Haddock
Halibut
Chicken halibut
Market cod
steak cod
Doree
Qualla salmon
Dressed B. C. Salmon
White fish
Dressed pike
Mackerel
Lake trout ....
Herrings

OYSTERS
Shell oysters, bbl 8 00
Standard—Per No. 1 can

Do., No. 3 can
Do., No. S

Jars—1 doz

POULTRY IS STEADY
POULTRY—There is no importam

change in the condition of the markel
for dressed pountry Prices rule fairlj

steady with good supplies on hand. The

demand seems to have increased recent-

ly due to the decline in prices and buy-

» 18
13

14
06
20
17
05;
061,

13
12
22
1«
091/

13
16
or>\

15 00
2 60
7 60

12 2o
4 75
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ing for wholesale and retail trades is

more active in anticipation of the

Christmas season. Little can be said

about prices for the Christmas season

which will be determined by the supply

on hand and the demand. It is ex-

pected however, that prices on turkeys

will go higher as the offerings on this

market are already demanding a higher

price although the supply is good.
POULTRY—
Dressed turkeys 38 41

Geese 21 24

Ducks .' 28 30
Chickens 20 27
Fowl 17 24
Roosters 16 18
Live Turkeys 2'5 32

ONTARIO MARKETS
"TtlORONTO, December 7—Butter and cheese markets are firm but

I fairly quiet at the moment. Holders, however, are showing no
anxiety, claiming that the markets are likely to improve later on

when export business is again resumed. Eggs continue to be in light
supply, which has resulted in higher prices being asked this week.
Cooked hams are lower in some quarters and smoked hams and bacon
have a steadier tone. Barrel meats are lower. There is little change
in fish, while poultry is fairly steady under heavy shipments.

BUTTER PRICES MAINTAINED
Toronto.

BUTTER—The butter market con-
tinues with a firm trend and although
quotations are unchanged this week
there are some in the trade who are
looking for stronger pricesy

BUTTER—
Creamery prints 40 43

CHEESE MARKET QUIET
Toronto.

CHEESE—Now that the season of

production is over, there are tho^e in

the trade who consider cheese at pres-
ent prices good property. At the mo-
ment the market is quiet and little ex-

port busine-s has materialized. Hold-
ers of cheese, however, do not appear
to be showing any anxiety, claiming
that eventually the United Kingdom
must come back into the market. There
are no changes in dealers' prices to the

retail trade.

CHEESE—
Large, new 20 21

Do., June 24 26
Stilton, new 24
Twins, Ic hiKher than large cheese and trip-

lets 1% cents higher than large.

EGG PRICES STRONGER

SHORTENING STEADY

Toronto. •^——
EGGS—Storage stocks are gradually

shrinking and heavier supplies are ar-

riving from the United State? to meet
the consumptive demand. Some dealers
are also bringing in United States new-
laid as the supply of local stuff does
not show any improvement. Quota-
tions show an upward movement, with
selects at 5c., No. 1 at 48c. to 50c. and
new-laid at 85c. per doz.
eggs-
No, 1 48 ,,0

I
Selects 55
New laid 85

LARD MARKET EASY
Toronto

LARD—The market continues to

show an easy tendency under a moderate
consumptive demand. Quotations are
ranging from 16c to 17c for pound
prints and 14c to 14V^c on the tierce

basis.

LARD—
Tubs are %c higher than tierces and pails on<;

cent higher than tierces.
1-lb. prints ;« ') 17
Tierces. 400 lbs 14 14'.

Toronto. —^—
SHORTENING—The market is stea-

dy with quotations unchanged as com-
pared with a week ago.

SHORTENING—
1-lb. prints 15 loVi
Tierces. 400 lbs 13

MARGARINE QUIET
Toronto

MARGARINE—There is little to re-

port in this market, the demand is quiet

with prices unchanged.
MARGAiRINE—

Margarine, No. 1 23 25
Do., No. 2 20

COOKED HAMS DROP
Toronto.

COOKED MEATS—In some quarters

a reduction is announced on cooked hams
while in others prices show no change.

Some packers have placed their quota-

tion on ordinary boiled ham at 33c.

while others are quoting 38c. The
same condition exists with square press-

ed hams and the prices range from 37c

to 40c per lb. There are no changes in

other lines.

COOKED MEATS—
Boiled hams, lb 33 40

Do., square pressed 37 .;0

Boiled shoulders, lb 31
Head cheese. 6s, lb 10

Choice jellied ox tongue, lb. . .... 62
Jellied pork tongue 35
Bologna 14 18

Above prices subject to daily fluctuations of

the market.

BARREL PORK LOWER
Toronto

PROVISIONS—The only change in

this market is a reduction in the quota-

tions on barrel pork. Mess pork is- now
quoted at $31.00, short cut backs at

$35.00, lightweight pickled rolls at $33.-

00 and heavy at $30.00 per barrel. Since

the hog market has deve'oped a shade

firmer tone, smoked hams and bacon are

inclined to have a steadier tendency.

Hams

—

Small, 6 to 12 lbs 25

Medium, 12 to 20 lbs. ... 25
Large, 20 to 35 lbs., ea., lb.. 15
HoRvy. 35 lbs., and upwards

Ba«Iu

—

ijuiieless, per lb 36
Rolled, per lb

Peameal 32
Bacon

—

Breakfast, ordinary, per lb. . 25
Do., special trim

Cottage rolls

Roll, per lb

Long clear bacon, av. 50

—

27
27
19

15

37
42

34

30
33

21
20

Wiltshire (smoked boneless) lb 26

Do., three-quarter cut 28

Do., middle 31

Dry Salt Meats—
70 lbs. . w 19%

Do., av. 90-90 lbs 16%
Clear bellies, 15-30 lbs 18% 21%
Fat backs, 10-12 lbs 13% 15%
Out of pickle prices range about 2 cents per

ixmnd below correspondinst cuts above.

Barrel Pork-
Mess pork 31 00

Short cut backs. 2O0 lbs 35 00

Picked rolls, bbl., 2C0 lbs.—
Lightweight 33 00
Heavy :5<) 00

Above prices subject to daily fluctuations of the
.

roirket.

HOG PRICES MOVE UPWARD
Toronto

FRESH MEATS — Cattle receipts

were heavy during the week at the

Union Stock Yards, but the quality gen-

erally ran to the poorer grades. It is

claimed by commission men that farm-

ers are shipping cattle that should be

held back for at least another month.

The presence of outside competition in

the hog market resulted in prices mov-

ing upward at the close of the market

at the end of last week. The market

opened on Monday of this week, at

even a higher basis of values and as we

go to press, the big packers were offer-

ing $9.90 on the fed and watered basis

with outside sources offering 25c. high-

er.

FRESH MEAT—

Dressed, light, per cwt 13 00 15 00

Do., heavy, per cwt. IP 00 12 00

Live, off cars, per cwt 9 65 9 90

Live, fed and watered, cwt. . 9 90 10 15

Live, f.o.b.. per cwt 9 25 9 50

Fresh Pork

—

Legs of pork, up to 18 lbs 20

Loins * 23

Fresh hams, lb 21

Tenderloins, lb 47

Picnics, lb ,0 14

Montreal shoulders 15

Boston butts, lb 16

New York shoulders 14

Fresh Beef—from Steers and
Heifers

—

Hind quarters, lb 10 15

Front quarters, lb 05 08

Ribs, lb -. 12 18

Chucks, lb 06 08

Loins, whole, lb 20 23

Hips, lb. . . . 09 10

Cow beef quotations about 2 cents per lb. below

above quotations.
Calves, lb 13 14

Spring lamb, lb 16 18

Sheep, whole, lb 05 07

Above prices subject to daily fluctuations of

the market.

LITTLE CHANGE IN FISH
Toronto

FISH—There is little change in the

fish market, the demand is rather quiet

which is said to be due to the mild

weather. Pike is a shade lower in price

while smoked digbys are slightly high-

er.

FRESH SEA AND LAKE FISH

Cod steak, lb 10 Oil
Do., market, lb 09

Oysters. No. 1 tins 3 25 3 70

Do., No. 3 tins 9 25 11 10

Do.. No. 5 tins 15 00 18 00
Do., glass jars, doz 5 00 5-75

Do., shell, per bbl 13 50 14 00

Smelts. No. 1, per lb 18

FROZEN FISH
Halibut, medium 18% 19V2

Do., chicken 17 18

Do., Qualla 12 13
Flounders 09 lO

Pike round 04 05

Do., headless and dressed ... 06 07
Salmon, Cohoe 16 17

Do., Red Spring 21 22
Brii; 10 11

Sea Herring 07H 08
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SMOKED AND SALT FISH.

Haddies. lb 10 13

FUlets, lb 17

K>pP«rs. box t 26 2 7S

Bloaters 2 00 3 00

Ciscoes, lb 18

Salmon snack, lb 24

Dig-by chicks, 5 to bundle 1 20

Boneless Digbys, 10 lb. box 1 63

Shred cod, box 24 cart 2 20

Cod. 1 lb. tablet, box 248 » 20

Ouail on tm"* '- 14

Hflland Herrings, mixed 10-lb. keg. ... 1 10

Do., milkers, 10 lb. keg 1 ^0

Labrador Herrings

—

Kegs, 100 lbs 6 50

Do., barrels, 200 lbs 12 OO

POULTRY STEADY
Toronto. —^—
POULTRY—Poultry continues to ar-

rive in large volume and prices for the

most part are fairly steady.
Prices paid by dealers

—

Live. Dressed.

Turkeys 35 43

Chickens, spring 20-22 25-30

Roosters 12 15
Fowl over 5 lbs 20 23
Fowl, 4 to 5 lbs 15 20
Fowl, under 4 lbs 10 16
Guinea hens, pair 1 25 1 50

Geese 23

Ducks, 4 lb. and over 20 28
Prices quoted to retail trade : Dressed

:

Ducklings 32 34
Hens, heavy 26 28

Do., light 1« 20
Geese 27

WINNIPEG MARKETS
WLNNIPEG, Dec. 7—There is practically no change in the mar-

ket this week. Butter has advanced, while the cheese market
is showing a firmer tone and higher prices are expected. Eggs

are scarce and prices are advancing. Cooked and smoked meats
remain unchanged. Lard and shortening are in quiet demand. The
poultry market is ruling steady and receipts are heavy. Fresh herring
from Lake Superior are arriving and are selling freely. The hog
market has a firmer tone.

BUTTER MARKET HIGHER
Winnipeg.

BUTTER—There has been an ad-

vance of 3c. per lb. on creamery butter.

Spot stocks are reported low and the
tone of the market is ruling firm. Best
table grade creamery butter is quoted
at 45c. per lb.

BUTTER—
Creamery, best table grade 45
Best table grade solids 40
Margarine 22 25

CHEESE MARKET FIRM
Winnipeg- -^^—
CHEESE—There is a firm tone to

the cheese market due to the export de-
mand. The demand during the past few
months has been quiet and now that
export movement has started a steadier
and stronger market can be expected.
Large Ontario cheese is quoted at 20c.

per lb.

CHEESE—
Stilton cheese, large, lb

Ont., large, lb
Ont., twins, lb
Ont., triplets, lb

Jellied o.x tongues, lb. .

Luncheon cooked meats
48
le

SMOKED MEATS UNCHANGED
(Vinnipeg.

PROVISIONS—There is no change in

smoked meats. Prices generally are

steady with a better tone due to the
slightly firmer tone of the hog market.
Best quality ham is quoted at 37c and
best quality bacon at 45c lb.

Hams—
8 to 16 lbs., per lb.

16 to 20 lbs., per lb
16 to 20 lbs., per lb

Boneless, 8-14 lbs., per lb. ...

Skinned, 14-18 lbs., per lb. .

.

Skinned, 18 to) 22 lbs., per lb.

Bacon, 6 to 10 lbs., lb

Cottage rolls, boneless

Bellies, 6 to 10 lbs., per lb. . . .

LARD STEADY

.37

37
37
30
40
40
45
24

32

24
20
20%
21

EGGS SCARCE
Winnipeg. ^——
EGGS—The egg market continues

strong and higher prices are quoted.
Packers report that the supplies of
storage eggs are becoming very low
and they are bringing eggs in from the
United States. New laid in cartons are
quoted at 58c. per doz. with No. 1 can-
dled quoted at 47c.

COOKED MEATS QUIET
Winnipeg.

COOKED MEATS—There is no
change in quotations on cooked meats.
The market is quiet, due to this season
of the year. Jellied ox tongues are
quoted at 48c. per lb.

COOKED MEATS—
Best quality, skinned, 8-14 lbs 43

Do., 13-16 lbs 41
Roast ham, lb .«. 43
Roast shoulders, lb 28
Pork tongues, lb 26
Head cheese, 6-lb. tins, lb 13

Winnipeg.

LARD—The lard market is without
any feature of note. Buying is fair and
quotations are unchanged.
Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 16
Do., wooden pails, 20 lbs. pail .... 3 40

Shortening, tierces of 400 lbs 14
Do., per pail, 20 lbs 3 20

POULTRY STEADY
Winnipeit.

POULTRY—A fairly steady market
prevails, under heavy receipts which
are gradually finding their way to the
storages. There is a good demand lo-

cally for poultry at reduced quotations.
Broilers, ly^ to 2 lbs., per lb 30

Do., 2 to 21/2 lbs., per lb 32
Chickens, 21/2 to 31/2 lbs., per lb 28

Do.. 2 to 2
'/a I'bs., per lb 32

Fowl, 3% lbs. and under, per lb 22
Do., 31/2 lbs. and up, per lb 30
Turkeys, young, per lb 37 to 40
Duck, per lb 28
Geese, per lb 28
Roosters, per lb 20

FRESH HERRING ARRIVES
Winnipeg

FISH—Fresh herring from Lake
Superior is arriving in good quantities

and is quoted at 8c per lb. There is a

fair movement for fish with quotations

generally unchanged.

FISH—
Brills 09
Herring, Lake Superior, lOO-lb. sacks.. 3 00
Halibut, cases 300 lbs., chicken ISV2
Halibut, broken cases, chicken 14y2
Salmon, Cohoe, in full boxes, 300 lbs 16

Salnvon, Cohoe, in broken cases 17

Salmon, Red Spring, in full boxes 20

Salmon, Red Spring, broken cases 21
Soles 09
White"sh, dressed, case lots 12%
White"sh, dressed, broken cases 13
Smoked Fish

—

Bloaters, Eastern National large tagged,
per case 3 60

Haddies, in 30-lb. cases, per lb 12
Kippers, East. Nat., 40 count, per count. 3 00
Fillets, 15-lb. boxes, per lb 17
Salt Fislr—
Holland Herring, milkers, 9-lb. pails, pail 1 00
Holland Herring, mixed, 9-lb. pails, pail. 95

HOGS SHOW ADVANCE
Winnipeg.

FRESH MEATS—The hog market has
a firmer tone with quotations advanced
50c per cwt. during the week. Live se-

lected hogs are now quoted at $9.75. Re-
ceipts are light.
Hogs

—

Selected, live, cwt 9 50 9 75
Heavier 7 60 8 50
Light 9 25
Sows 6 00

FYesh Pork

—

Legs of pork, up to 35 lbs., lb. 19 25
Spare ribs 16
Loins of pork, lb 26 28
Fresh hams, lb 20 26
Shoulders 13 15

Fresh beef—from steers and heifers

—

Hind quarters, lb 09% 13
Front quarters, ]

Whole carcass, good grade, lb 06 08
Mutton

—

Choice, lb 18
Choice long hinds (legs and loin) .

.

24
Choice Stews 08

Lambs

—

Choice. 30-45 lbs 20
VeaK
Good veal, 40 to 80 lbs., hind
quarters 21

Getting Advertising

From Sale of Stamps
Located in a residential section of a

thriving Western town, a merchant who
has a big call for postage stamps, upon
which there is no profit, conceived a
good idea to get some advertising from
the sale. Customers now buying stamps
at this store, receive them in a little

envelop with the following printed on
them. "Our only profit on these stamps
is your good will. When in need of any-
thing in our line we trust you will re-

member us."

A Wash Day Sale On
First Monday of Month

Everybody knows that Monday is the
"National Wash Day" and for that rea-

son a merchant in British Columbia
holds a wash day sale on the first Mon-
day of every month in the year. His
plan is to dress a window on Friday
night preceding the sale with wash-
boards, tubs, scrubbing brushes, cleans-
ing powders, soaps, clothes pins, ropes,

mops, etc. Each article has attached
to it a price card, and usually the prices

are a shade lower than the regular
prices, but are not on sale until the fol-

lowing Monday. The idea of dressing the

window for Saturday gives the custom-
ers and others an opportunity to become
familiar with the sale.
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Smoked Hams
For Christmas Trade

Means Big Business

This is the season to feature Smoked Hams. There

should be one in every home, for they are one of the most

reasonable of Smoked Meats, and are usually identified

with Christmas. Try a shipment now, so that you will

be in a position to supply the Christmas demand.

Be sure you get

—

DAVIES'
"PERFECTION BRAND"

HAMS
A truly mild cured Ham, which has that fine rich flavor

which soon makes itself a general favorite in

the household. You will find real profit

in the sale of this line. We
are also makers of

"SUNSET BRAND"
BACON

Write us for prices and particulars;

or ask our salesman when he calls.

™ TkTilJIfCCOMPANK
williamLF/W ICOlimitep

MONTREAL TORONTO HAMILTON
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lEe new macaroni

"Tasty Cuts"
Tasty cuts is delicious, superfine macaroni

cut in convenient lengths.

It comes in attractive cartons wrapped in

wax paper which keeps it fresh and crisp in

any climate.

Made in our new modern plant and dried

by electricity, it has a flavor all its own.

The contents of one package provide a deli-

cious dish for a family of five.

lOc. per package retail

Get it from your jobber or write direct

Dominion Macaroni Company Limited
Sales Office : HAMILTON, ONT.

The Business Builder

The grocer who keeps a close check on his best sell-

ing, most profitable lines recognizes the steady all-

the-year-round demand there is for Windsor Brand
—the salt which for years has had first place in

purity, quality and flavor. It is a permanent busi-

ness-builder. Is your stock complete?

WINDSOR BRAND
WINDSOR TABLE SALT

(for general household purposes)

REGAL TABLE SALT
(free running—in cartons)

WINDSOR DAIRY SALT
WINDSOR CHEESE SALT

Made in Canada iby

The Canadian Salt Co., Limited
Ji Windsor, Ontario

11
«"""»» '"^'"^"' l"MMMM»l» l»lM«»l« M linnL

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most

reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants
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Finnan Haddies
(Oval and Round Tins)

Kippered Herring

Herring in Tomato Sauce

Clams

BRUNSWICK
BRAND

Popular Sea Foods

are just the kind of tasty canned

fish that will boost your Sea

Food sales in a remarkable

manner.

They are processed and packed

under the most rigid hygienic

conditions, from selected
catches, the moment they are

brought in from the clear, cool

ocean depths, and their whole-

some tempting flavor, combined

with their excellent quality and

most reasonable price, has made
them leaders whenever they

have been introduced. Try a

sample order of these ready

sellers to-day.

Connors Bros., Ltd.
Black^s Harbor, N.B.

Winnipeg Representative:

Chas. Duncan & Son, Winnipeg, Man,

I
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The World's Best Coffee—Essence
One bottle instantly makes 30 cups of the most delicious coffee at a cost of only
30 cents. Kolacafe is a big seller in the old country. It will be a big favorite here.
Give your wholesaler a small trial order. The profit margin is excellent. It's good
and it's Scotch.

Ontario Agent*:

GEORGE G. YORKE, 40 Adelaide St. W., TORONTO
JOHN MACKAY & CO., LIMITED

EDINBURGH CUPAR GLASGOW

Our Xmas Fruits

Oranges Grapes
Holly -Wreaths

Nuts Figs

Bananas Raisins

Celery Cranberries

Lettuce Cauliflowers

are all in and shipments going for-

ward.

Please let us have your orders early,

while selections are best.

White & Co., Ltd.,

TORONTO

Y & S

STICK LICORICE
in 10c Cartons

"T^^rnprr

Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Winter Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon,
Calgary and Edmonton ; Oppenheimer Bros.. Limited, Vancouver, B.C. ; S. H. P. Mackenzie
& Co., 95 King St. E., Toronto, Can. ; J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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AGoodTiirte lo

Make ExlraMonexj

Winter makes regular daily
milk supply difficult. Every
housewife know^s the disappoint-
ment of missed delivery—the in-

convenience of frozen milk—the
dismay at being "caught without"
milk w^hen unexpected guests

call Every sale of KLIM you
make is extra profit—business
the milkman now^ has. This is

the season of the year when
you'll find it easy to induce your
customers to buy KLIM—OFTEN

CANADIAN MILK PRODUCTS
LIMITED

10-12 St. Patrick Street
TORONTO

St. John Montreal Winnipeg

B. C. Distributors, Kirkland & Rose,

VANCOUVER, B. C.

Net vs n mt tsr t oi

I^AN MILK PRODUCTS IIM^I

M<
TORONTO

°"M StMn Winflip',

ROYAL

SUGAR

THE SUGAR
NOW-A-DAYS

You can't fill your customers'

requirements with a purer or

better sweetener than "Royal

Acadia"—the sugar now-a-days.

From the raw cane to the fin-

ished product every process that

human skill and modern ma-
chinery affords is used in mak-
ing this pure, highly refined

sugar.

Sold in 2 and 5-pound cartons,

10, 20 and 100-pound bags, half

barrels and barrels.

"EVERY GRAIN
PURE CANE"

Acadia Sugar Refining Co., Limited

Montreal, Que., Halifax, N. S.
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f 9"We Are Fishing For Your Business

Smoked Daddies, Fillets, Kippers, Bloaters

Fresh Fish Every Day in the Year

Prepared and Salted Fish

Frozen Fish in Season

Fresh Bulk and Shell Oysters

Fresh, Frozen, Dried and Pickled Fish

Order from your dealer or direct from

LEONARD FISHERIES, LIMITED
Branches:

Canso, N.S.
Halifax, N.S.
St. John, N.B.
Port Hawkesbury, N.S

PRODUCERS, PACKERS, CURERS, AND DISTRIBUTORS
4 Long Distance Telephones

Youville Square MONTREAL

Branches:

Montreal, P.Q.
Ingonish, N.S.

Grand River, P.Q.

North Sydney, N.S.

UPTON'S Pure Jams and Marmalades

A Store's Reputation
for Quality

Quality in Marmalade is evidenced by color and
flavor. '

Upton's Orange Marmalade has a rich golden color

and a delicious flavor that satisfies and lingers.

Upton's is essentially a quality product with a
special appeal to high-class trade.

Order Today

Jams and marmalades that

a grocer can safely recom-
mend to his best customer.

The T. Upton CO., Limited

HAMILTON - CANADA
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Inquiries

Solicited

CANADA'S LARGEST
IMPORTER

OF
ITALIAN&SPANISH PRODUCTS
[; Now is the season to sell these high-class products.

[; your orders for any of the following lines

:

OLIVE OIL

OLIVES

SALAD OILS
BLACK OLIVES

Send

pistachio nuts imported rice

Itauanchees^e imported beans

salted anchovies imported fruits
manzanilla olives queen olives

The best house in Canada to purchase Italian and Spanish pro-

ducts from. We guarantee the goods to be first-class quality.

Representatives wanted for Winnipeg, Vancouver and Halifax.

ABOOSAMRA KOURI
41-43 BONSECOURS ST., MONTREAL

111

QOUDKON
—!—

DHUILB DE

fOlEDEMORl'f

Mathieu's Syrup of Tat
and Cod Liver Oil — a
splendid body builder.

III

A Highly Profitable Side-line

that is a steady Winter Seller

MATHIEU'S
SYRUP OF TAR

and

COD LIVER OIL

The season for Colds, La
Grippe and Influenza is here
again and your customers
will be looking for a reliable

cough remedy that can be
depended upon. Why not
offer them Mathieu's Syrup
of Tar and Cod Liver Oil, the

nationally known cough
remedy that has won confi-

dence and praise wherever it

has been sold? This Mathieu
remedy possesses no injuri-

ous or habit-forming drugs
and its profit margin is ex-

cellent.

Try Sample Order

J. L. MATHIEU COMPANY
PROPRIETORS

SHERBROOKE, Que.
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"Your Circulation Is Very Complete"

Writing from St. John, New Brunswick, Harry Home, president

of The Harry Home Company sends us the following letter:

The Editor,

Canadian Grocer,

—

During the past two months I have had the pleasure of

calling on the principal grocery trade from Halifax, N.S.,

to Vancouver, B.C., and while my time has been well

taken up with the sale of Harry Home's "Double Cream"
Custard, I have had the opportunity of making observa-

tions in connection with the trade in general and I there-

fore take pleasure in congratulating you on the wide dis-

tribution of "Canadian Grocer" from coast to coast, for

everywhere I go, I find it is there before me, and appre-

ciated by all as the "Bible of the Trade."

To me, this is evidence that your circulation throughout

Canada is very complete, and your paper is greatly

appreciated by the many subscribers.

Yours sincerely,

HARRY HORNE.

St. John, N.B., Nov. 19, 1921.

Prior to going East, Mr. Home visited Western Canada and as'

he called on a great many merchants, he had a splendid opportun-

ity of seeing the business papers merchants were reading. His ex-

perience again bears out our statements as to the completeness of

our circulation from coast to coast.

Canadian Grocer

5

^5
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MAPLE LEAF
PHARMALT EXTRACT

For making Homemade Brew
Made In Canada

PHARMALT is scientifically prepared by experi-
enced chemists and is guaranteed to be the best
MALT on the Canadian market.

It has no equal for making home-made brew.

Packed in 23^ lb. tins—12 to the case

Attractively Labelled

You can stimulate your sales and make a handsome
profit by selling PHARMALT EXTRACT.

Directions with every can.

We require representatives in every Province.

SEND YOUR ORDERS DIRECT

Also the Best Dominion Hops
in 3-oz. Packages

MAPLE LEAF MALT
EXTRACT CO.

REGD.
61 Canning St. Montreal

CEYLOT4

RANGALLA
is the

TEA OF THE TIMES

YOU can tell its wonderful quality in

the first cup and no tea was ever
introduced to discriminating tea-

drinkers that carried such uniformity of

flavor in every succeeding cup.

The cut is a reproduction of what is being

used in a wide field of publicity to the

consumer in Western Canada.

STOCK IT NOW

and all you need thereafter do in your
own territory is to invite one or other of

your leading patrons to T6:Y IT.

HUDSON'S BAY COMPANY
WHOLESALE WINNIPEG
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INDEX TO ADVERTISERS

Cane's Pencils, extensively advertised,

are as good as represented to be both

as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted foi- attractive advertising pur-

poses.

Every Wholesale Grocer in Canada
stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.
Newmarket, Ontario

Can We
Help You ?

There may be certain art'cles that you would

like to have information on. Do not hesitate to ask

us. If we can be of any service to our readers it

will be a pleasure to do so.

Canadian Grocer

is published in your interest, and we want to help

you at all times.

Address:

CANADIAN GROCER
153 University Ave.

Toronto, Ont.
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BUYERS' MARKET ' -" " »»^ ^

Latest Editorial Market News

TEA POTS.
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Crate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

TORONTO SALT WORKS
60-62 Jarvis Street

SALT
Carload lots and less, phone long distance our
expense. M. 2437

WHITE-COTTELL'S
Be«t English Malt Vinegar

QUALITY VINEGAR
Whlta, Gotten & Co.. Camborwell, London, Enc

Acent«
W. Y. COLCLOUGH. Room i03-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Buildintr

Winnipec, Man.
OPPENHEIMER BROS., LTD.

Vancouver, B. C.

BAIRD A CO.. Merchanta, St. John's. Nfld.

Order from yoor Jobber today

"SOCLEAN"
the dnstleaa sweeDinr compound

SOCLEAN, LIMITED
Manufacturers TORONTO. Ont.

Montreai Agents:—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.
Ottawa Agents":—W. R. Barnard, 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES. IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
The "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

gether buyer and seller, and enables
them to do business though they may
be thousaiids of miles apart.

The "want ad." is the great force in
the small affairs and incidents of daily
life.

STRONGER COFFEE
MARKET

Brazil's efforts to im-
prove the coffee market is

considered to have been
successful SO far. Towards
the close of last year,

when declining demand
from the United States

brought the price of raw
coffee in New York to 6.28c

per lb., Brazilian planters
suffered greatly. Know-
ing that the world eventu-
ally must come to Brazil
for coffee, the Govern-
ment last April instituted

a scheme of valorization
entering the market as
purchasers, w^ith a view^ to

restoring prices to a point
that would be profitable
to the planter. Standard
type coffee has since ad-
vanced 70 per cent, in

price, and the Govern-
ment means, if necessary,
to continue its support of
the market for some time
to come.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

Jam, cocoa, spices, drug special-

ties and houfiehold utllltlea.

ROSS CAN CO. LIMITED,
BowmanvlIIe, Ont.

Adverfising

/Salloons'
As a Booster
for Christmas
Business

Manufacturers, Department
Stores and others will find that
Printed Balloons will produce
wonderful results. Successfully
used for almost every appeal
to the household. Trade Marks
special designs or any wording
can be imprinted.

ROBERTSON & MURPHY Limited
St. Paul St. W., Montreal

SayYou Saw It In

Canadian Grocer,

It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for eachsubsequent insertion.

Where answers come to Box number in our care to be forwarded, 5 cents perinsertion must be added to cover postage, etc.

^^^^Contractions count as one word, but five figures (as $1,000) are allowed as one

can twfr^lfbfZ ? T'f "l1
""'* accompany all advertisements. In no case

be actio^edged.
Advertisements received without remittances cannot

FOR SALE WANTED

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6
inches wide, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.
One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer,

153 University Ave., Toronto

yANCOUVER, B.C. — FOR SALE, STORAGE
Warehouse in centre of City, with Track-

age, also well established Truck and Dray busi-
ness. Can be sold as a going concern or each
separate. Apply Box 120, Canadian Grocer, 163
University Ave., Toronto., Ont.

pOR SALE—COFFEE ROASTEIR FOR SAM-
ples, six-inch dmm, cheap ; also book "How

to Tell Spices" by Gibbs. Apply 27 Sun Life
Bldg., Hamilton.

CPECIAL SALE — SHOWCARDS, PRICE
'^ tickets. M. Moorby, Newmarket, Ont.

SAt£SMAN—Who is either calling on and in
restaurant in Winnipeg, wishes to secure addi-
tional lines. Highest references from present
connections. Apply Box 132

CANADIAN GROCER
153 University Ave., Toronto, Ont.

RANTED — ELECTRIC COFFEE MILL WITH
peanut butter attachment to buy at best

cash price. Engeland & Son, Milverton, Ontario.

POSITION WANTED

QROCER WHO SPENT SEVERAL YEARS BB-
hind the counter wants position as clerk in

Toronto store or wiiolesale warehouse. Not
afraid of work and can give best of references.
Apply Box 130, Canadian Grocer, 153 University
Ave., Toronto.

SALES MANAGER WANTED

By a large Canadian manufacturer. One who is

acquainted with the wlbolesale grocery trade

throughout Canada, and who has a record of suc-

cess in Canada as a salesman personally as well

as in the handling of salesmen. Give age, ex-

perience and references in first letter, which will

be opened by an executive of the Company and
held strictly confidential. References will be

used only after an interview. Address Sales

Manager, P.O. Box 1934, Montreal.

When Writing to Advertisers

Kindly Mention this Paper . .

Ho\v To Subscribe
Those desiring to subscribe to this paper may use form below. Mail to nearest office. The
offices are: 314 Carter Cotton Bldg., Vancouver; 901 Confederation Life Bldg., Winnipeg;
153 University Ave., Toronto; and Southam Bldg., 128 Bleury St., Montreal.

CANADIAN GROCER
MacLean Publishing Co.

Please enter my name as a subscriber to Canadian Grocer,
(four) dollars for 52 copies, one each week.

Cheque
Enclosed is Money Order for $4

Name

Other subflcription rates are: Great Britain, South Africa and West Indies,

a year; sintrle copies, 25c., in advance.
I6s

(Write plainly)

Address
,

(Write plainly)
a year; United States, $4.S<0 a year; other countries $6
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MeetThe Demand With Bowser Pumps
In every locality there is a certain store which serves more
gasoline and oil to customers and gets more profits than com'
petitors. Usually Bowser Piston-Type Measuring Pumps will

be found in front of those stores. That's because motorists

have been learning for 3 5 years that Bowser Pumps give clean,

power-y}/// gasoline accurately and quickly.

The Bowser Centrifugal Separator positively extracts all water from gasoline before

it is discharged. Clean, dry gasoline burns better, makes more power and less carbon.

By installing Bowser Gasoline and Oil Handling Equipment, you, too, will get into the

class of dealers who make big profits from the motor trade.

Bowser Equipment is MADE IN CANADA by

S. F. BOWSER CO., Ltd., 1168 Fraser Ave., Toronto, Ont.

Write for
Illustrated
Booklet

C-11 PISTON-TYPE MEASURING PUMP
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CHASE & SANBORN'S

HIGH GRADE

TEAS AND COFFEES

For Merchants Who Aim

to Sell the Best to People

Who Demand It.

CHASE & SANBORN
MONTREAL
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FOR LIGHTER WORK

FOR LARGER PROFIT

BETWEEN the Dayton Salesmen and their good friends,

the merchants of Canada, there's a_ cordial and sympa-
thetic relationship all year round.

They have an interest and a purpose in common—the selling

to the world of a "Big Idea"—BIGGER AND BETTER
BUSINESS AT A LOWER COST.

That's why there's always an electric spark of good fellow-

ship in the contact of these "live wires"—and that's why
there's a little more than the ordinary warmth in the hand
clasp; a little more than the ordinary good cheer in the

voice of the Dayton Salesman in extending to his good
friends, the merchants of Canada, his best wishes for

Dayton Grocery Scale
Dayton Candy Scale
Dayton Hardware Scale
Dayton Meat Slicer
Dayton Cheese Cutter

A MERRY CHRISTMAS
and a Happy, Prosperous New Year.

INTERNATIONAL BUSINESS MACHINES CO.,LIMITED
Frank E. Mutton, Vice President and General Manager. HEAD OFFICE and FACTORY—Royce and Campbell Aves,, Toronto

For your convenience we have Service and Sales Offices in Vancouver, Caljrary. Edmonton. Saskatoon. Regina. WinnipeK.
Walkcrville. London. Hamilton. Toronto. Ottawa. Montreal. Quebec. Halifax. St. John's. Nfld.

Also manufacturers of Inlcrnational Time Recorders and International Electric Tabulators and Sorters.



(Mman Grocer
Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., DECEMBER 16, 1921 No. 50

fS^< ^M^^m^^^f^^^^:

A Merry Xmas

Connecticut Oyster Co., Ltd.

Canada's Exclusive Oyster House

50 Jarvis St. Toronto

Circalmtion of Canadian Grocer haa been audited by the Aadit Bnresa of Cirealation.

Copy of Report will be lent on request to anyone interested.

•i.

m
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Sales records prove

—that, PA],.M()l.l\i'; >()Ai' is llio In^st seller, and greatest satis-

faction builder in ilie ontire line of toilet <oaps.

Your \vliale?alo grofor's palc>nian cMn iirovo this to you by his
records.

PALMOLU
reasons

—

I'. M'AI' is ,1 iccord so ir for two perfectly goo 1

It is a suipiissinji- loilot soap sold at an exceeds
ingly low price.

ft is the best advertised soap on tiie market.

We are pushing PALM0L1M<: SOAP in Cana.la with the sam^
remendous drivnig fol•(^e of adverlLsinir uhich has nia<le it a house-
hold necessity in the United State.'?.

Leading Canadian newspapers have been given a diominating,
su.stained, powerful .schedule of a(!verti.«ing to create sales for YOU.

Our magazine advertising. il]u.stra,ted bv U.c finest artists adds
Its .selhng power to the^ local newspaper advertising, and beautiful
l)ilIboard posters add a final driving force to this sustained effort.

PALMOLIVE SOAP is such a snrpa.ssingly good toilet soap that
It IS a constant marvel how we can .sell it at its price Tt i=> only the
enormoa-^ volume of our production that makes this possible."

PALMOTJVE SOAP contains olive and palm oils, blended into
a soap of especial richness and fi-a«.Tan<-e Tt- rich, creamv sooth-
ing lather goes into tbe skin por.>. and cleanses and heals,' giving
that glorious glow ..( perfect skin beaut v which i< the pride of
every woman. i

^xic v>i

nuttrT''' ^^'^""Jf't'-' ''^^^^^V^"
f'>'- •""• special price list and find

rofih^
' ^ ""^ PAI.Moi.n'K multiply your

Ask your wholesale

grocer s salesman!

THE PALMOLIVE COMPANY
OF CANADA, Limited

Montreal, ({ue. TORONTO, ONT. Winnipeg, Man.
MADE IN CANADA 1417
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ST. CHARLES
EVAPORATED MILK
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CLARK'S
PREPARED FOODS

"READY TO SERVE" DISHES FOR ALL

SEASONS

TOMATO
SOUP

Corned Beef, Roast Beef, Ox Tongues

Lunch Tongues, Soups

Potted Meats, Loaf Meats

Cambridge Sausage, English Brawn

Beefsteak and Onions, Irish Stew

Canadian Boiled Dinner

Spaghetti with Tomato Sauce and Cheese

Tomato Ketchup, Table Syrup

CLARK^S PORK AND BEANS
and other good things.

W. CLARK, LIMITED MONTREAL

I



CANADIAN GROCERr-Advertising Section December 16, 1921.

OLD COLQIIY

High Standard of Quality

Said Dominion Analyst
after testing

Old Colony Maple Syrup
Combine superior quality with 100 per cent, pure maple and you

have the best maple syrup on the market—Old Colony. It gives

what Canadians demand in the national product:

—

PURITY—QUALITY—FLAVOR
Write for prices. All orders billed through jobbers.

CANADIAN MAPLE PRODUCTS LTD
250 Van Home Street,

Representatives:

Mnn-'oba. Saskatchewan and Quebec—A. Dumoulin & Co., British Columbia—Johnston-

Albcrla W. H. Escott Co.,

1 1,.,. iV.iiiiireg. Man.
I'lT ConimisaliHiers St. E.,

Montreal, Que.
Lielier Mercantile Co., Van-
couver, B.C.

TORONTO
Maritime Provinces — Sup-
Dlies. Liiulled, Kentville,

N.S.

MAPLE LEAF
PHARMALT EXTRACT

For making Homemade Brew

Made In Canada
PHARMALT is scientifically prepared by experi-
enced chemists and is ^aranteed to be the best
MALT on the Canadian market.

It has no equal for making home-made brew.

Packed in 2 V-2 lb. tins— 12 to the case

Attractively Labelled

You can stimulate your sales and make a handsome
profit by selling PHARMALT EXTRACT.

Directions with every can.

We require representatives in every province.

SEND YOUR ORDERS DIRECT

Also the Best Dominion Hops
in 3-oz. Packages

MAPLE LEAF MALT
EXTRACT CO.

REGD.

61 Canning St. Montreal
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All of your customers use

Cream of Tartar
Why not sell them the

quality product of

STICKNEY & POOR
The Cream of Tartar

bearing the name of Stickney &, Poor
is of the never-changing standard of

excellence.

Your co-operating servant,

"MUSTARDPOT."

f
STICKNEY & POOR SPICE COMPANY
I81S Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings«

iiiiiiiiiiiiiiiiiiiiiiniiiiii>!;;

SATISFACTION !

SANITATION ! !

SAFETY ! ! !

SERVICE ! ! !

Why purchase a Re-

frigerator that has not

these essential qualifi-

cations, when you can
purchase the Eureka Re-

frigerator at the same
price ?

Install the Eureka Re-
frigerator and you will

then know the true

value of Satisfaction and
Service.

We have a complete
line of the popular
Eureka Grocers' Refrig-

erators in stock for im-
mediate shipment.

Place your order now
before the Spring Rush,
and we can give you
the promptest attention.

Write us for prices and
free illustrated litera-

ture.

Eureka Refrigerator Co., Limited
Head Office and Factories:

Owen Sound, Ontario

Illlllllll|[|ll1i;illllllllll:l 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 n 1 1 1 1 1 1 1
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The World's Best Coffee Essence

Kolacafe has proven a real

live profitable seller every-
where it has been introduced.
It will make a hit with your
customers.

Ask your wholesaler for a
supply. Kolacafe has all the
rich flavor of superfine cof-

fee plus the sustaining and
stimulating properties of

kola, which enables consum-
ers to withstand fatigue of

the most trying nature.

ONTARIO AGENT:
GEORGE G. YORKE
40 Adelaide St. W.

Toronto

JOHN

«> THE.

O IDEAL
C0MBINA.T10N*

MACKAY
AND COMPANY

LIMITED

EDINBURGH

CUPAR

GLASGOW

mm
•IAN

^fidcfeFRDD1ICT

THE ULTIMATE MACARONI PRODUCT

MADE IN CANADA BY
THECOLUMBIA MACARONI CO.US
LEtHBRIDGE ALBERTA
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WESTERN CANADA

FRANK H. WILEY
Mfra.' Axent and Irap»rter

GROCERIES and CHEMICALS
Salcamen corerine Manitoba, Saskatchewan,

Alberta and Britiah Colombia.

533-537 Henry Ave., Winnipeg

C.DUNCAN&SON
Manufr^* Afente and Gr TCMry Brokera

Cor. Princeaa and Bannatyne
WINNIPEG Eatob. 1899

W. L Mackenzie & Co. Ltd.

Head Office: Winnipeg

Branche*

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

FARLEY MYERS LTD.
Manufacturers Agents'

and
Commission Brokers

57 Victoria Street
Winnipeg - Manitoba

S. G. Freeze & Co.
Wholesale Grocery Brokers and

Manufacturers' Agents

806 Herald Building,
Calgary, Canada.

Stroyan-Dunwoody Co.
WhoUaal* Brokan uui CMBBUMiaa AfenU

C«nfederation Life BIdg. - Winnipeg
Sarvke t««Ud vfth RaliaknaiT brfaifa Raaalta

Wa wtnl raar biuineas. Write na.

DONALD H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service we mean we
give our principal's account
preferred attention in every
respect ; we have a sales organ-
ization second to none; ex-

ceptional warehouse accom-

modation at all points, along
with the financial responsi-

bility which means much to

the manufacturer who wants
some guarantee of stability

from their representatives.

THE NATIONAL BROKERS
HEAD OFFICE:

WINNIPEG, MAN.
Branches: REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER, MONTREAL.

Also Saracen's Head, Snowhill, LONDON, E.C. 1, Englaoid.
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WESTHaiN CANADA

H.P.PENNOCK&CO..LTD.
WHOLESALE ^OMMIS^ION BROKERS

H£A£ WINNIPEC OFTKE

J
MANITOBA
SASKATCHEWAN

ALBERTA
WESTERN ONT.

WILLIAMS STORAGE LIMITED
W. R. WILLIAMS, PRESIDENT AND MANAGER

The Largest Storage, Distributing and Forwarding

House in Western Canada
Concrete and Steam-Heated Warehouses

LOW INSURANCE

"SERVICE" is Our Motto

Excellent Track Facilities

WINNIPEG

Watson & Truesdale, Winnipeg
h*v« Ht« men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the bueinesa, and can get it for yon. Write vt, and we will •xplain svr syatem.

Wholesale Grocery Brokers and Manufacturers' Afi^ents

TRACKAGE
STORAGE
DISTRIBU-

TION

Now is the Time to Buy— don't wait-

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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WESTERN CANADA

Ship Your Goods to the Well Known Firm of H.

L. Perry Co.. Limited, Storage (Free and Bond.)

Distributing and Assembling
of Pool Cars Our Specialty

COMMISSION DEPARTMENT
Coupled with the above service, we have a

Commission Department with a competent staff,
operating throughout the entire West.

This department will execute any buying or
selling commissions for you.

This Combination of Departments offers a
service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

ynnillMIIMMIMIIIIMIIIiriinilllltMIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIMIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIMIIII'^i

I "Saxonia Brand Fruits''

Selected

^ONTBEA*-

Packed in half and one-pound packages.

PRESERVERS OF

Candied, Glace, Crystallizad and Drained, Citron,
Lemon, and Orange Peels, Pineapple, Ginger, Assorted
Fruits, Bigarreaux Cherries, Maraschino Chsrries, etc.

Saxonia Fruit Preserving Co., Ltd.

Factory

First Avenue and Ernest St., Montreal, Que.

Sole Agents for Canada
The John T. McBride Co., Limited

189 St. James Street, Montreal, Canada

==illMIIIIIIIIIIIIIIIIIIMIIIIIMIMIIIIIIIIIIIIMIMIMIIIIIIIIIIIIIMIMIIMIMIIMIIIIIIIIMIIMIIMIMIIIIIIIIIMIIIIIMIIMIIIIIIIIIIIIIinillMIIIMIIIIIIIIII
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ONTARIO

Jos. K. McLauchlan
Mannfaeturers' Asent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street Weat, Toronto
Reliable rei>regent«tion. Centrally located.

Langley, Harris&Co.,Ltd*
Manufacturers' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

w . G. PATRICK & CO.
LIMITED

Manufacturers' Amenta |

and Importers

51-53 Wellington St. W., Toronto
Halifax. N.S. ; Winnipeg. Man.

Frost, Moorman & Co,
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satiatmctory Rmpreientatinn Cumrmnleed

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.
London Eng.

The largest and oldest Wholesale Grocers
in the Empire.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

The advertiser would
like to know where you
saw his ad.

—

tell him.

SCOTT & THOMAS
Manufacturers' Agent*

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

We Cover Western Ont. Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited ; Harry Hall ft Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with n».

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
LAING BUILDING. WINDSOR, ONT.

R. C. Blackburn & Co.
MANUFACTURERS' AGENTS AND

MERCHANDISE BROKERS

60 Front St. West
TORONTO

E. N. & W. E. SOPER
Manufacturers' Agents t Commission

Brokers

63 Sparks St., Ottawa

Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-Brereton Co. Ltd.

GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers and
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I



1© CANADIAN GROCER—Advertising Section December 16, 1921.

T'JLEPHONE MAIN 7143
1

ST. ARNAUD FILS CIE. |

GROCERY BROKERS
Importaten rs Importers

& Esportateurs & Exporters
Pois et Feves PeaA and Beans

Prodnits Alimentaires Food Proitur's
ST. NICHOLAS BUILDING, MONTREAL

ADSCO PRODUCTS CO.
Coverine Quebec Province, IS travellers.

Are in a position to market Food Products.
If you are requiring distribution get in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL
Telephone Main 3726.

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROVALE. MONTREAL.

Established 1876

Telephone Main 1581.

Hams and Bacon
for the

Christmas Trade
We will have a very nice line of both

Hams and Bacon put up nicely in

parchment paper and labels with the

Season's Greetings.

These will be very suitable for selling

in the piece as presents forChristmas

and New Year.

Let us have your ordei forthem earlv

so that you may have them in stock

and for display at least a week before

the holiday,

F. W. Fearman Co.
LIMITED

Curers of "Star Brand" Meats

HAMILTON

?Cmas; Rubbing
CakeK

"CAKES OF QUALITY"

W E are putting out a special line of

XMAS puddings and cakes of extra

quality which are manufactured from
choice ingredients only. There is a

quick turnover on these goods and it

will pay you to do business with us.

Samples and prices submitted on ap-
plication.

180 LAGAUCHETIERE ST. E. MONTREAL

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

k-v///////////ww/////v/wy^^^^^

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

Are You Getting Your
Share of Business and
Large Profits Selling

Cream Of Malt & Hops?

IT17E HAVE, after several years,

devoted to research and ex-

periment, succeeded in produc-
ing a pure barley malt extract
that stands to-day in a class

by itself. Our Cream of Malt
is guaranteed not to weigh un-
der 120 degrees. Fear not to

;ell this brand.
It is a b'e repeater, none better
for home brew. Ask your job-

ber or write u» direct.

CANADIAN MALT EXTRACT CO.
16 Pearl St., Toronto, Ont.

?^>w/y7yyy/yy//y/>w^^^^^

ARE YOU INQUISITIVE?

If not, do not pay any attention to this.

If you are, turn to page 72.
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This trade-mark on pork

products is a guaran tee

of the highest standard

of purity and quality. It's

Just a little thing to look

for but a big ^thing to

find.

**Top Quality"built this large modern

Pork Packing Plant

TWELVE years ago in a modest factory The
Dumart Packing Co. began the manufacture

of Pork Specialties with their aim set on the

attainment of the highest perfection in pork pro-

ducts. To-day the new Dumart Plant stands out

as one of the most modern pork packing plants in

the Dominion of Canada—a silent tribute to the

successful realization of this Dumart ideal and to

the popularity of their really different products.

Only the finest carefully selected pork meat is used

in the preparation of Dumart's "Kitchener Brand"
Pork Specialties and they're all seasoned and
cooked to perfection. Their inimitable flavor and
high standard quality has built up the provision

department of many hundreds of successful mer-
chants. Send for a trial supply—they cost no
more than ordinary pork products. Our increased

facilities guarantee you prompt, efficient service

on every order.

The Dumart Packing Co.^ Ltd.

*'Packers of Quality Pork Products**

KITCHENER, ONT.

"Kitchener" lines include the well known
Kitchener mil-', sweet, sugar cured Hams,
Kitchener Bolognas, Kitchener Sausages,
Kitchener Bacon, etc., etc.

Write for our complete list.

SPECIAL ATTENTION TO MAIL ORDERS
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MUSTER N/I50N
I3UUC sr«ioK.iisc

^

The man who smokes
the big plug has

reasons aplenty, aside
from the real pipe en-
joyment he gets from
Master Mason. There
is no waste: there's
no loss of flavor ; and
there's the satisfying
economy. For the big
Master Mason plug is

high quality tobacco at
the rock bottom price.

TheBigPlu^tlO^

HMSTER MASON
PLUG SMOKING

You Couldn^t Do Better

than stock up now on MASTER MASON Plug Smoking.

More and more men are realizing the extra value they get

for their money in the Big Plug of MASTER MASON.
The demand created by our extensive advertising campaign is

bringing thousands of dollars' worth of extra business to Can-

adian Retailers. Are you one of those who are benefiting

from this increased demand ? If not, put in a stock of MASTER
MASON—display it in your store—push its sale whenever

you can. There's more money for you in Master Mason.

ROCK CITY TOBACCO CO., LIMITED
QUEBEC - CANADA
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JELL'O
CanadasMostFamous Dessert

Now selling at a. lower price

5 Dozeiv Case (any flavor) - - $5.50
Price to consumer, 2 packages for 25 cents

THE GENESEE PURE FOOD COMPANY OF CANADA, Limited.

MADE IN CANADA
At Bridgeburg, Ontario.

Why do so many successful
grocers feature these popular

King Oscar Sardines?

Because experience has proven that these un-
usually hig'h-grade sardines sell faster, are
more profitable to handle and insure steady
repeat sales. King Oscar Sardines are packed
from only the finest selected Norwegian
caught bristlings, in the purest olive oil under
the most hygienic conditions. When your
customers ask for sardines, give them King
Oscar brand—it pays to give them the best.

Order your requirements from your whole-
saler.

CANADIAN AGENTS:

John W. Bickle & Greening
Hamilton, Ontario
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Good Cooking is a Gift
~why notsend It toyour friends?

Think' WViat imrc ihoughifuJ kJi than Qi«« Ekiitint rvvy day of ih* yar A bclKr uNr.

FIVE ROSES
COOK BOOKKBOOK I

In the large city

dailies from coast

to coast, this an-
nouncement ap-
pears this week.
Actual size. IS
inches deep by
8% inches wide.

To make women better buyers
Every year more women ask us to send the FIVE ROSES Cook Book to

their friends—not only at Christmas, but throughout the year. And
they are paying up to 40 cents for each copy. This baking ambition has
made it possible to distribute over 600,000 copies of this famous book.

No dealer can remain indifferent to the tremendous educational force of
this publicity. That it is making FIVE ROSES flour the leading staple
is a mere by-product, the big thing is that it is making women better buy-
ers of every baking ingredient

—

and that covers the greater part of the
grocer's stock.

The housewife who is once accustomed to FIVE ROSES flour looks for
equal quality all along the line. The grocer who enjoys her trade is

building on a firm foundation.

LAKE OF THE WOODS MILLING CO., LIMITED
Offices in 16 Canadian Cities

Head Office - MONTREAL Western Office - WINNIPEG

FIVE ROSES
COOK BOOK^ , I
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"The Taste Will Tell
yy

WESTON'S
(ASSORTED)

CHOCOLATE BISCUITS

If you want to give your customers a real treat in high-grade confectionery
and also materially add to your profits this Christmas it will pay you to dis-

play and recommend Weston's delicious Chocolate Biscuits.

These rich, temptingly flavored Weston Kreemie and Fruitie Chocolates,

Chocolate Macaroons, Chocolate Marshmallows and Chocolate Short-Breads,

are attractively put up in one-pound gay orange boxes.

We can guarantee you rapid service on last minute rush orders.

GEORGE WESTON LIMITED
COR. RICHMOND AND PETER STS, TORONTO

MARTIN & McMULLEN
Ottawa, Ont.

SELLING AGENTS:

A. DUNN C. E. CHOATE & CO'Y
Quebec City, P.Q. Halifax, N.S.

T. G. SPENCER
Sydney, C3.
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A Delicious* Confection

Dipped in
Vine^i Chocolate

BodUy's Chocolate Walnut Kiss
Bodley't Chocolate Marshmallow Bar
Bodley'* Chocolate Lunch
Bodley'l Fruit Cake Bar
Bodky't Chocolate Smacks

OODLEY'S fine new chocolate creations

are delightfully different confections
that will prove mighty popular and profit-

able sellers for your Xmas candy depart-
ment. Our price list will interest you.

C. J. BODLEY, LIMITED, Toronto

WINE CORDIALS
A very superior line of attractively labeled

wine cordials for Christmas and New Year

selling, including

PORT
GRAPE

GINGER
BLACK CHERRY

These wines are carefully packed in par-

titioned shipping cartons— 1 doz. to a car-

ton. The cartons will carry safely in the

coldest weather.

Price $4.25 per dozen, freight paid on 5

dozen and over to Ontario points.

You can easily sell one dozen of each flavor

in the Christmas and New Year season.

Write us to-day. We can make prompt

delivery.

FRED COWARD
402 Spadina Ave., Toronto, Ont.

Christmas Specials

For Immediate Delivery

New Shipment of Italian

Sorrento Walnuts

Italian Baked Figs with Almonds

in Baskets

Imported Fancy Cheeses

Dutch Wine Biscuits

Bar le Due Currant Jelly

Italian Nougat Candy

Russian Caviar with Truffles

Dried Nuts and Figs

Write or Wire for Prices

Amoroso & Malagodi
Company, Limited

119-121 St. Henry Street
MONTREAL, P. Q.
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A Christmas Gift of a Package of

Red Rose Tea!

You have some very good customers whose
trade you value highly, and which you always

recognize in some way at this season of the

year.

Why not send them each a package of Red
Rose Orange Pekoe Tea. There is nothing so

good that costs so little, and you can go right

to the heart of a woman with a cup of good
tea. They'll be pleased as punch.

It'll mean good advertising for you; cups of

jolly good tea for your patrons and more busi-

ness next year.

Do it while you're thinking about it.

T. H. ESTABROOKS CO., LIMITED
MONTREAL ST. JOHN, N.B. TORONTO WINNIPEG CALGARY

98 Lbs-

More Customers-More Sales

••URrry fiiouP

PURITV
FLOUR

Let PURITY Window Dis-

plays work for you. Take
advantage of their power
to create new business.

Write to-day about our
of?er.

Western Canada Flour Mills Co., Limited

TORONTO WINNIPEG
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COLMAN'S KEEN'S i

These two superior mustards
are known and preferred from
coast to coast by Canadian
housewives. Their greater

strength makes them go far-

ther than ordinary kinds and

their high standard of quality

never varies. A trial supply

will tell you why so many suc-

cessful grocers handle them ex-

clusively.

^1

a,
1. '^'i

t^J

COLMAN-KEEN (Canada) Ltd.
520 KING ST. W., TORONTO

L

Canada's Problems

Reviewed by Officials

of Bank of Montreal
The addresses of the President and

General Manager of the Bank of Mont-

real, at the annual meeting of share-

holders of that institution, were the

authoritative pronouncements of men of

international standing in matters of

finance, and as such they will undoubt-

edly be followed with much interest

both in this country and abroad. Every

year the addresses at this annual meet-

ing are looked forward to with keen an-

ticipation by merchants and manufac-

turers because of the comprehensive an-

alysis that they provide of financial

conditions in Canada, and because they

afford guidance in the general busineis

policy to be followed during the coming

year.

Must Deal With Railway Situation

In the view of Sir Vincent Meredith,

the way to sustained improvement in

trade is not yet clear, but that im-

provement will be hastened when labor

realizeT that war inflated wa^es cannot

continue, and that more efficiency and

greater production are absolutely neces-

sary in order to bring prices down to a

level that will stimulate consumption

and thus provide increased enployment.

His warning as to the evil effects of

heavy taxation in stifling industry and

enterprise is one that will be cordially

endorsed by all thinking men, and one

which those who direct our public af-

fairs surely will not dare to ignore.

And Sir Vincent merits public thanks

for the courageous way in which he

dealt with the railway problem; in par-

ticular for his uncompromising declar-

ation that no marked improvement can

be expected in the present burdensome

conditions so long as the roads continue

under public—which, as he said means

political—ownership and operation. Both

Great Britain and the United States

have realized the financial chaos insep-

arable from such ownership and opera-

tion, and have adopted the only remedy.

Let us hope that Canada will profit by

their example before the country ia

plunged stUl deeper into debt.

Retail Forces Out of Line

Sir Frederick Williams-Taylor un-

doubtedly placed his finger on one of

the weak spots in our present trade con-

dition when he said that while on the

one hand the purchasing power of the

products of our natural resources was
at the lowest level reached for several

years past, in other directions we still

had high prices, and retail prices were

conspicuously out of line. It is on the

purchasing power of the products of our

natural resources that we must place

our main dependence for a revival in

trade, and it is obvious that there can be

no sustained improvement until the

prices of other commodities are com-

mensurate with that purchasing power.

Summed up, the most obvious needs

of Canada at the present time, in the

opinion of these two eminent financiers,

are drastic economy in the conduct of

public affairs, a solution of the railway

problem on the basis of private as

against political ownership and opera-

tion, a vigorous immigration policy for

the peopling of our waste spaces by di-

verting to Canada the stream of immi-
grants that formerly flowed elsewhere,,

and deflation in the cost of labor.
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Punch Boards Illegal Under LotteryAct
Operation of The Same in Western Canada is Reported—How
They Are Operated and What the Law Says in Regard to The
Same—Persons Found Guilty of Operating These Boards Are

, Liable to Imprisonment and Heavy Fine

THE FOLLOWING letters have
been recently received from sub-

scribers in Saskatchewan and
Manitoba.

Editor, Canadian Grocer:

A short time ago someone asked
your opinion re Punch Boards, and
you stated they were illegal. Would
you please write that up again more
fully and show the Act under which
they are illegal. In this city they
are being operated in nearly every
cafe and some other places. On
some boards as much as $150 in

gold is displayed, but the only prizes
that appear to go out are a cheap
cigar or collar button. About two
years ago one seizure was made by
the police, but the case has appar-
ently never been definitely decided.

Yours truly,

J. R. K.

Editor Canadian Grocer:

Will you kindly advise us if Punch
Boards are allowed to be sold in
Ontario?

Yours truly,

C. S. W.
How Punch Boards Operate

The method of operating a punch
board is familiar to many merchants
but to those merchants who are not ac-

quainted with the modus operandi, it

might be interesting to explain the sys-
tem. The punch board is a shallow
box divided into small sections about
one inch square. In each of these
squares is placed a small niece of pa-

per with a number on it and over the
whole is pasted a piece of paper, with
the sections indicated. There is also a
card on which is printed a list of the
prizes and usually there is a grand prize
valued at $3 to $5. The customer pays
ten cents to try his luck, punching one
section and taking out the slip of paper
with a number on it. As there are
more low prizes than high ones, conse-
quently the prize is usually a cheap cig-

ar, collar button or cake of chocolate
valued at five cents. As the customer
pays ten cents for each try, the other
five cents is supposed to go toward the

cost of the grand prize. But supposing
the first person to take a try at the

board, is lucky in drawing the number

for the big prize, there is nothing to

indicate to the next person that the

prize is gone and he is led to believe

that he has still p chance for the big

prize. This goes on until al' the num-
bers are punched.

Absolutely Illegal

The operation of these boards is ab-

solutely illegal under the Dominion Lot-

tery Act. It is entirely a game of

chance and the operator of one is open
to conviction under the Act, and liable

to a two years' imprisonment and a

fine of two thousand dollars. Not only

that, but under the same Act. every

person who buys a chance is guilty of

an offence and under conviction is liable

to a fine.

A few years ago these boards were
quite numerous, but for a time it ap-

peared that they had disappeared. Re-

cently, however, the punch board is

again reported in operation in the dif-

ferent provinces. There have been sever-

al convictions recently on information

being sent to the Chief of Police in the

city wherein they were operated.

What the Act Says

The Lottery Act under which punch

boards are classed is as follows:

1. Every one is guilty of an indictable

offence and liable to two years impris-

onment and to a fine not exceeding two

thousand dollars who,

(a) Makes, prints, advertises or pub-
lishes, or causes or procures to be made,
printed, advertised or published, any
proposal scheme or plan for advancing,
lending, giving, selling or in any way
disposing of any property, by lots,

cards, tickets or any mode of chance
whatsoever or,

(b) sells, barters, exchanges or other-
wise disposes of, or causes or procures,
or aids or assists in, the sale, barter,

exchange or other disposal of, or of-

fers for sale, barter or exchange any
lot, card, ticket or other means or de-

vice for advancing, lending, giving, sell-

ing or otherwise disposing of any prop-
erty, by lots, tickets or any mode of

chance whatsoever, or

(c) conducts or manages any scheme
contrivance or operation of any kind
for the purpose of determining who, or

the holders of what lots, tickets, num-
ber or chance are the winners of any
property so proposed to be advanced,
loaned, given, sold or disposed of.

2. Every one is guilty of an offence
and liable on summary conviction to a
penalty of twenty aollars who buys,
takes or receives any such lot, ticket or
other device as aforesaid.

3. Every sale, loan, gift, barter or ex-
change of property, by any lottery, tick-

et, card or other mode of chance de-
pending upon or to be determined by
chance or lot, is void, and all property
so so d, lent, given, bartered or ex-
changed, is liable to be forfeited to any
person who sues for the same by ac-
tion or information in any Court of
competent jurisdiction.

4. No such forfeiture shall affect any
right or title to such property acquired
by any bona fide purchaser for valu-

able consideration without notice.

5. This section includes the printing
or publishing, or causing to be printed
or published, of any advertisement,
scheme, proposal or plan of any foreign
lottery, and the sale or offer for sale of
any ticket, chance or share, in any such
lottery, or the advertisement for the
sale of such ticket, chance or share, and
the conducting or managing of any such
scheme, contrivance or operation for
determining the winners in any such
lottery.
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Freight Reduction Makes Little Change
In List Quotation On Sugar

Decline is Very Slight in the Case of 100
Pounds of Sugar Between Montreal and Tor-

onto, But Where a Carload of 300 Bags Is

Concerned, it Amounts to Slightly Over
Four Dollars

4<TW TEW ]BOOKS coveringr equalized

ight rates for thp sale of

refined sugar should be avail-

able early in the New Year." Secretary

A. C. Pyke, of the Canadian Wholesale

Grocers' Association told a representa-

tive of Canadian Grocer the other day.

Discussing the recent decline in freight

rates, Mr. Pyke stated that the reduc-

tion was so small, that in sales of sugar

to the consumer there would be prac-

tically no difference in quotations on

account of lower rates.

Really Only a 4 Per Cent. Decline

The amount would be so small in the

case of 100 pounds of sugar that the

price will be little affected on this ac-

count. Of course where a carload of

sugar is purchased the item of freight

reduction is more important. Where a car

of sugar totals three hundred bags, the

reduction in freight between Montreal

and Toronto, in the car, amounts to

$4.08. The freight rate on 100 pounds of

sugar between Montreal and Toronto

has been up to December 1st, 34 cents.

The reduction is not a straight ten per

cent. On this amount, but ten per cent,

on the advance of October 1920. It is

really only a four per cent, decline on

the rales existing on December first. In

the instance of freight from Montreal

to Toronto the reduction only amounts

to 1.36 cents per hundred, or on a car of

300 bags s:lightly over four dollars.

Under the system of equalized rates

grocers in towns and cities in Ontario

are quoted on the basis of the Montreal

price plus the freight rate from Toronto

to the particular town or city. Thus for

example the equalized freight rate from

Toronto to Leaminglon, Ont., before the

reduction cam€ into effect, was 70 cents

per hundred pounds. At today's Montre-

al price of sugar, $7-50 per hundred, the

price to the trade in Leamington would

be $8.20. According to the lower rates

now existing the reduction in the freight

charges on 100 pounds is only 2% cents,

but on a car of three hundred bags the

reduction totals $8.25, a fairly consider-

able item to a retailer purchasing a car

of sugar.

But in the case of buymg small lots

the retailer can make little difference

in his quotation per hundred pounds.

"Too many people are laboring under
the impression that the decline in freight

rates is ten per cent, on existing rates

at the time of announcement," Mr. Pyke
added. "Of course this has led to some
confusion. The ten per cent decline is

only on the increase made effective in

October of last year."

The forty-first issue of the equalized

freight rates for the Province of Quebec
have almost been completed, and it is

expected they will be ready for distribu-

tion by the 15th of this month.

Chain Store Defender Answers Traveler

Claims These Stores Are Responsible for Bringing
Down High Prices— Quantity Purchases Gives

Them Advantage, He Says,
By D. J. GEHAN, Manager Dominion Stores, Calgary, Ont.

1

;

iHE CHAIN stores are not hav-

ing it all smooth sailing in the

small town district." This is

the sentence which appeared in the Can-

adian Grocer on December 9.

The editorial goes on to say that in a

small town of three or four thousand

reople, that the chain stores were under-

sold by the other merchants, on sugar

which was offered to the trade at 25c or

30c less than the price offered by the

chain store. Further it says that a

large number of farmers "will purchase

their groceries where they can buy the

cheapest sugar."

"I think that if the traveler referred

to would acquaint himself a little closer

with the retail grocery business, he

would change his opinion very soon. We
have a great deal pf the farmers' trade

here and we find that they, like every-
one else, will and do buy all their groc-
eries where they can get the very lowest
price, and of course, the highest quality

and our business shows here that the

Dominion Stores are the headquaters.

Buys In Large Quantities

"Our firm has over 130 branches
throughout the Dominion, and are the
largest chain in the Dominion of Cana-
da. We buy in such large quantities
that we take advantage of discounts
available and now comes the case of

sugar which was referred to in the

statements made by this traveler in

Canadian Grocer of December 9.

"Sugar to-day, is quoted at $8.04 Tor-
onto and cartage added to this amount
will at least be 10c a bag, which if done

for this is very reasonable. Now, we
have been selling sugar this week at

$7.90, pure cane, and I am of the opin-

ion, that there is no competition here

to meet this price.

"Our one aim in supplying the people

with goods is to have then clean and
fresh and of the highest quality. Our
goods arrive fresh twice a week, and sell

themselves because none of our many
customers ever hesitate in buying be-

cause they know that we have nothing
but fresh, clean and high quality goods,

which are all backed up by service and
courtesy. With this in mind, we are

steadily moving ahead, as a vast grow-
ing concern and to day, hold the title of

being the largest chain in the Dominion
and claim the credit of saving the peo-

ple thousands of dollars on their grocery
bills. We are daily adding new names
to our long list of many satisfied cus-

tomers.

"Canadian Grocer invited the expres-

sion of opinion of others in the trade

and I herewith submit the same, in de-

fence of the opinion voiced by the trav-

eling salesman, in the issue in question."

Associated Biscuit

Manufacturers, Ltd.,

in the Old Land
London,, Eng^land.— (iSpecial).—The

Associated Biscuit Manufacturers, Lim-
ited, has been formed in the Old Coun-
try to acquire the shares of Huntley &
Palmers, Limited, and Peek, Frean &
Co., Limited, English biscuit makers.
The two companies will continue to

carry on business in their own names,
each retaining its own individuality. All

the Directors of the two Companies re-

tain their seats on their respective

boards, and the board of the holding
company will be drawn from the direct-

ors of both companies.
W. Howard Palmer, chairman of

Huntley & Palmers, Limited, will be
the chairman of the board of the hold-

ing company, and Arthur Carr, chair-

man of Peek, Frean & Co., Limited,

will be the vice-chairman. John Carr,

managing director of Peek, Frean &
Co., Limited, will be deputy chairman;
Herbert Pretty, managing director of

Huntley & Palmers, Limited and Lt.-

Col. C. V. Jones, C.B.E., director of

Peek, Frean & Co., Limited, will be
managing directors.

QUEBEC DOUBLES HONEY
OUTPUT IN SEVEN YEARS

Quebec.—The production of honey in

the Province of Quebec, has more than
doubled in the last seven years. From
1,500,000 pounds in 1914, it has increas-

ed to 3,800,000 in 1921. There were in

the first year of the war only 3,200

farmers interested in the production of

honey, while today the number of pro-

ducers is 6,300. These figures were giv-

en out in an address delivered by C. Vail-

lancourt, chief of the Honey Production

Branch of the Department of Agricul-

ture of the Province of QueJ)ec.
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Wines In Window Increase Sales
A Splendid Record of Sales Follows an Effective Display of These
Wines—Lower Picture Illustrates How a British Columbia Mer-

chant "Features" Specialties in a Christmas Selling Window

THE top illustration is of the Christmas window display of McDonald & Forman, Bran-
don, Man., as used last year. One of the features of this window is the prominence
given to bottled wines and upon which this firm had a splendid record of sales. These

wines are displayed on kegs, covered with red and green crepe paper. Around the kegs

are hung Santa Claus stockings. Between the kegs are other stands, upon which are shown
oranges, grapefruit and crackers. On the flo^r of the window, and close up to the glass, are

candies, nuts, Christmas cake, puddings and other seasonable delicacies.

The lower picture illustrates the Christmas window display of J. F. Fumerton & Co.,

Kelowna, B.C. Although the lines shown are a little different than those in the top picture,

it is nevertheless a good selling display, and one which attracted a great deal of attention.

In the bottom row are arranged bottles of stuffed olives, ground almonds, olive butter, jars

of horseradish, salad dressing, capers, and meat sauces.

The decorations are in green and red, giving a Christmas effect. Small, neat price

tickets were on different articles, assisting the shopper in making a selection.
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Advertises Himself Into Mayor's Chair
Merchant Conducting a Fruit and Meat Market Links His Political

Advertising With His Features on Fruits and Meats, And is

Himself Surprised at the Results—Started His Advertisements

With Election Talk During the Campaign

MERCHANTS aspiring to munic-

ipal honors might find some
useful information in the fol-

lowing article which recently appeared

in Printer's Ink:

When the people of Youngstown, O.,

awoke on November 9, they found that

George L. Oles had advertised him-

self into the mayors chair. In their

morning papers there was not only the

official announcement 'of returns, but

there was also an advertisement of the

Fulton Fruit and Meat Market, of

which Mr. Oles is proprietor.

At the head of this advertisement

was the following note:

THANKS! THANKS! THANKS!
There is nothing much that I can

say to yon to-day. Only that I ap-

preciate the support the public

gave me in electing me mayor of

this great city and that I hope to

be ab!e to fulfil my promises and

I feel sure that anyone who voted

for me will not be disappointed.

Thanking you for your support and

your patronage to my market, I re-

main.
Yours very truly,

George L. Oles.

Below this were the captions, "Winter

Potatoes, !i;3.75 a Bag." and "Oysters,

Oysters, Oysters," followed by eleven

inches of marke.t advertising, three col-

umns wide.

This advertisement was characteristic

of the new mayor's whole campaign.

A ways a Belief In Advertising

Not many months ago Oles was a

fai-mer-merchant. who owned a store in

Youngstown. and lived and worked on

his farm outside of the city. He had

always been a believer in advertising,

and hib advertisements for the Fulton

Fruit and Meat Market had been ap-

pearing for years in the local papers.

One day. more or less as a joke, he

announced that he was going to run for

mavor. To his surprise people took him

seriously. Grasping the possibilities of

the situation he moved at once to a ho-

tel in the city, estab.ished a residence

and started out to advertise his way
into the mayor's office.

Every day the advertisements of the

Fulton market carried at their head

sseveral inches of political talk. Th:s

was not entirely free from the good old-

fashioned bunk which is so closely tied

up with a mayoralty election, but for

the most part it talked straight from

the shoulder. Oles made a lot of prom-

ises, but there was a 'ing of sincerity

in each one.

Following his nolitical ^^]'k was al-

ways run the regular advertising for

From Printer's Ink.

his market. Politics and groceries,

taxes and grape fruit, police depart-

ment and sweet potatoes were mingled
in advertisements, which not only sold

more groceries and meats, but grad-

ually began to sell Oles himself.

400 Votes Ahead

At first the regular party organiza-

tions looked on his candidacy as a joke

—as Oles himself had in the beginning.
But before the election was over they
found that they had a serious compet-
itor. By this time Oles was using al-

most every form of advertising, from
sandwich men to window cards. He
had parades, in which there were three
brass bands—and he told the people
about them. Each advertisement car-

ried a schedule of his meetings, and in-

vited citizens to call at his store for

advertising matter.

When the votes were counted it was
found that Oles, without the backing
of any established political organization
had won out by more than 400 votes

over his nearest competitor, who was
then mayor.

Oles himself attribute® his success

to his newspaper publicity and the

frankness of his political talk. He
wrote the copy himself, and it reflects

his personality in every line.

He sold himself to the people of

Youngstown because he offered them
something definite, .<^omething they

wanted.

PIONEER IN RICE MILLING
TRADE PASSES AWAY

Donald William Ross, a pioneer in the

rice milling trade in Canada passed

away in his home in Westmount, Que.,

last week. The late Mr. Ross started

his business life with Rimmer, Gunn
& Co., wholesale grocers. Early in the

seventies he started in business for him-

self and was an importer of Mediterran-

ean dried fruits under the firm name
of Ross, Hall & Co. His interest in the

rice milling trade led him in 1882, to

organize the Mount Royal Milling and
Manufacturing Co., Limited, of which,

at the time of his death he was presi-

dent. He is survived by five sons and
one daughter.

Good Things in Store for the Readers of

Canadian Grocer

THE time of the annual inventory taking is approaching.

When the Christmas "rush" has spent itself, stock-taking

'v?aH be the subject uppermost in the minds of all grocers,

particularly with merchants who take stock on the first day
of the year. Canadian Grocer is anticipating your interest,

and in next week's issue, and also the one following, timely

articles on the subject of inventory taking will be published.

The grocer wants to know all there is to know on this

subject. It sometimes is a perplexing one to him. In the issue

of December 23, that is next week, Henry Johnson Jr., whose
long years of experience in the grocery trade enables him to

talk in an advisory capacity on almost all subjects dealing

with the business, will talk to the readers of Canadian Grocer

on the subject of "Take Inventory on Correct Basis—^Enter

1922 with a Clean Record." Another article will deal with

the experience of another merchant in Western Canada, on

the subject of "Computing Credit Losses at the End of the

Year." These are practical subjects that will be most oppor-

tune, and which should be read by all subscribers of Cana-

dian Grocer. In addition to these features, this issue will be

the annual Christmas Greeting number.
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Sugar Exports Higher Than In 1920
Canada's Exports for Five Months Ending August, 1921, Amount
to 67,000,000 Pounds as Compared With 60,000,000 Pounds in

the Same Period in 1920, But During the Same Months in 1919,
132,000,000 Pounds Were Exported

FOR THE five months ending Au-
gust 31 of this year, Canada's ex-

ports of sugar amounted to a lit-

tle over 67,000,000 lbs. as compared with
60,000,000 lbs. for the five months in

1920 and 132.000,000 lbs. for five months
of 1919. Owing, however, to the slump
in prices the 67,000,000 lbs. were worth
onV S.5,800.000 as compared with $10,-

000,000 for the 60,000,000 lbs. For the

corresponding months, however, in 1920,

practically the whole of Canada's ex-

ports were sent to the United Kingdom,
over 65,000,000 whereas only 350,000 lbs.

went to the United States, the two
countries resuming again a more nor-

mal relative position.

The export business during the past

five months or more has been limited

in the main to two companies, and par-

ticularly to one company. The explan-

ation of its ability to export to England
in competition with the United States

was that it had contracted for large

quantities of raws and had brought
these into the country and had already

paid duty on them and hence it paid

them to send the raw sugar out again in

a manufactured state getting a refund

of 99 per cent, of the duty, rather than

to nianufacture the sugar in Canada un-

der a heavy loss, as the price of raws

had dropped very greatly in the mean-
time. In other words, this company
may be said to have lessened its loss-

es on its export business rather than to

have made any real profit in the ordin-

ary sense of the term.

22.000,000 ibs. in August Alone

The export business is still continuing

for in the month of August nearly 22,-

000,000 lbs. were shipped out of Canada
of which over 20,000,000 went to the Un-
ited Kingdom as compared with 2,500

lbs. in August, 1920.

Had 83,500 Tons of Raws on Hand!

The most interesting part, however,

of the history of the industry, is reveal-

ed by official figures from Ottawa. These

figures bear out the theory that at the

beginning of the present year the re-

fineries of Canada were loaded down
with raw sugar that they had purchas-

ed in the latter part of last year and had

not been able to liquidate owing to the

sudden slump in demand for sugar all

over the world. One figure is almost

startling, namely that on January 1,

1921, Canadian refineries had on hand
167,000.000 lbs. of raw sugar whereas

on January 1 of the previous year they

had on> 19.000.000 lbs. This sugar

had been purchased at high prices and

there was a loss of anywhere from 5 to

10 cents a lb. and in some cases more

before this was finally used up late in

the present year.

Liquidated 100,000,000 lbs. of Refined

This legacy from last year continued
far on into the present year for by the
end of April the stocks amounted to

over 70,000,000 lbs., but this, on the oth-

er hand, was nearly 100,000,000 lbs. less

than the refineries had on hand at the

beginning of the year. This total of

70,000,000 is very high as compared with
figures of the present Fall, for at the

end of September the refineries had less

than 20,000.000 lbs. of raws on hand. Be-
low is a table showing the amoujit of

raws on hand at the different dates as

compared with corresponding periods in

the previous year:

(Shipments of refined)

1921 1920
4 weeks to Oct. 8 63,022 056 34,531,607
Jan. 1 to Oct. 8... 649,306,211 649,528,123

(Receipts of raws)

1921 1920
Jan. 1 to Oct. 8... 476,609,094 '799,642,837

•Indicating enormous stocks that were
being laid in last year—far too much for
the demand, as it turned out.

Raw sugar
on hand

Raw sugar corresp.
on hand period 1920

Sept. 17 25,394,641 69,128,890
Sept. 24 16,444,914 94,399.528
Oct. 1 21,598,729 98 207,681
Oct. 8 29,128,069 91,719,422
On Jan. 1, 1921... 167,011,429 19,134,628

(Receipts of Raw Sugar)

Week ended 1921 1920
Sept. 17 9,164 919 32 670,717
Sept. 24 26,029,959 11,810,937

Oct. 1 28,312,236 1,101,534

Oct. 8 5,349,404 6,341,318

Total, 4 weeks 68,856,518 51,924,506

Refined Refined
sugar sugar

on hand on hand
in 1921 in 1920

Jan 1 73,686,478 35,855.683

Sept. 17 26,814 610 '93,588,902

Sept 24 27,642,739 93,794,814

Oct 1 32,213,842 93 690,083

Oct. 8 38,423,505 91,742,487

'Indicating refineries had by this time
loaded up warehouses and could not lessen

stocks on hand.

The returns show that up to October

8 of this year the Canadian refineries

brought in 476,609,904 lbs. of raws,

whi'e in the corresponding period of

1920 the amount was 799,642,837. What
a chance there for losses with the mar-

ket passing away from their grasp and

prices tumbling.

The figures of production for the pres-

ent year to Oct. 8, the latest figures

available, show a total of 549,448,918

lbs., or 274,724 tons, as compared with

618,489,856 lbs., or 309,244 tons during
the corresponding period of 1920. The
594 millions of lbs. do not represent
the total sales of the refineries this year,
however—they were doing pretty well
in getting rid of those huge stocks on
hand at the beginning of the year, and
their total shipments to Oct. 8 were
649,000,000, or almost an exact 100,000,-
000 lbs. more than they had manufactur-
ed in the time, representing liquidation
of stocks on hand.

The figures show another interesting
point, that the sugar business is far
more brisk at this time than one year
ago, for during the four weeks ended
October 8 the shipments of Canadian
refineries, including export business,
amounted to 63,000,0C0 lbs. as against
34,000,000 in the same perior .one year
ago.

Raw Sugar Stocks Down 78%

One more favorable factor appears
by a study of the statistics, that is, the
stocks of raw and refined sugars on
hand are far less than one year ago.
The raw sugars compare as 20,258,363
lbs. compared with 92,397,652 one year
beofre, while the refined sugar on hand
on October 8 was only 38,423.505 lbs.

as against 91,742,487 lbs. at the corres-
ponding date one year ago.
The following tables will indicate the

contrasting situation:

Refined Refined
Week sugar sugar

beginning man'f'd '21 man'f'd '20

Sept. 17 17,506,993 7,413,666
Sept. 24 16,787,154 7,906,289
Oct. 1 19,134,945 6,692,858
Oct. 8 14,254,715 6,557,642

Total, 4 weeks. . . .

Total manufac-
tured to date. . .

.

Total, including
yellow sugar ....

'Indicating sharp
was taking place.

67,683,807 '28,570,455

549,448,918 618,489,856

614,226,944 702,743,930

decline in demand that

April
May 7

May 14
May 21

30

Raw sugar
on hand
for the

year 1921

71,876,447
65,438,806
01,068,449
52,403,042

Raw sugar
on hand
corresp.

period 1920

20,941,842
44,960,090
51,795,463
62,352,883

FIGURES CORRECTED

In the article dealing with the past

year's business of the United Co-opera-
tive Co., of Ontario a typographical er-

ror appeared in connection with the fig-

ures on cash on deposit. The correct

figure is $131,052.55 instead of $13,-

105.55.
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More Truthful Labelling

AN agitation of interest to retail grocers is being

started by some manufacturers of foodstuffs

with a view to giving still more veracity to

advertising in general by making it compulsory

that the labelling of food products shall be more
accurately descriptive. It is the aim of these

manufacturers to put advertising on a more truth-

ful basis, so that the public may have absolute

confidence in what they are buying. Such a move-
ment will be beneficial to the retail grocer and
will make selling easier for him. Many instances

are on record where inferior goods with misleading

labels have been instrumental in spoiling the sale

of the genuine product which was perhaps less

extensively but more truthfully advertised. Many
retailers too have felt the effect, because, following

the disisatisfaction, they have had to sell the good
line to a skeptical public.

Just as soon as the public feel sure that anything
that is said by a manufacturer or a merchant about
his products, either in his labelling or in his gen-
eral advertising, is as good as his guarantee, then
the marketing of that product is made easy. Too
much attention or too much sympathy cannot be
given to any movement that will bring about such
a state of affairs. Fines, in many cases, are now
imposed but it does not altogether stop the dis-

honest practice. Such practices are illegal, yet
in the analytical report on foodstuffs given by the
department of Trade and Commerce figures, cases
are cited which show that certain lines, ostensibly

genuine, were in some cases as much as 95 per
cent, adulterated. Precautions were made but still

the product is to be found on the market competing
in price with lines that are 100 per cent. pure.
Not only is this quite unfair to the producer of

the pure product, but when the trade and the
public find out, as they do in time, that they are
not getting what they thought they were paying
for, the sale of the genuine, as well as the adul-
terated product is badly hurt and the retai^e'-'s

selling proposition is made more difficult.

Christmas Selling
i

THE LAST week of Christmas buying is about to

begin, and the next few days should find the
grocer energetically pushing the sale of last min-
ute requirements for the Yuletide festivities. It is

in the days immediately before Christmas that the
heaviest shopping is done in the grocery store, and
grocers will find it to advantage to make a feature
in window and counter displays of those high-grade
specialties that sell better at Christmas than at any
other period of the year. From time to time in the

past few weeks, Canadian Grocer has pointed out
what other merchants have done in the way of
stimulating sales of certain delicacies that have a
particular appeal at this season of merry making.
Display and suggestion will sell these goods. Thus
it behooves the grocer to make the most of the re-

maining few days, to see to it that when account is

taken when it is all over, that he has had a better
Christmas trade than ever before.

Money Doesn't Grow on Trees

HB. CLEMES, general manager for the past

, year of the United Farmers' Co-operative

Company of Ontario, states in his report to
the shareholders that it was perhaps an ill-advised
venture to go into the general store business. The
trading loss during the past year on the retail
stores amounts to $131,000. Mr. Clemes knows the
produce business from A to Z and he knows con-
siderable about the difficulties a retailer has to over-
come to make a success. So he speaks with author-
ity. If any co-operative business is to make a suc-
cess, the same sound and tried business principles
must be maintained that are used by successful in-

dividuals and joint stock companies. You can't sell

goods below cost and make a profit. The popular
idea that the grocer is continually gouging the pub-
lic by charging extortionate prices, is all wrong and
always was, as too many co-operative concerns in

Canada have found to their loss. Competition in
the grocery business is too keen for that. Only the
fittest sur\ive.

Organization Is Needed

CiROCEK in (nie o'f the Eastern FroviiKes writing to
Canadian CircK-er, complains of the lack of "pnlj to-

gether" s-pirit anionp; the growiv; of his town. He d'raw?
atiteiition to the existence of the ])e(kl'ling nuisance in his
munici]iality, declaiinig thait anyone with a horse and
cart, and a two-dollar bill, with which to pay the 'license,

can go from door to door, disposing of crroceries and
provisions to consumers. Such a coinHtaon, in his opin-
ion, slionld not be permitted, and a< he ix^ints out, if

the mercharvts wei-e organized for the puq>oge of fight-
ing such unfair competition, the same could be eliminat-
ed.

Another instance where organized effort would ac-

complish a good deal in the grocers' interests is cited in
the case of the "dead beats" and "poor pays." He sug-
gests a centra] organization in the town, where the names
of these people could he reporte'd. The merchant* wonlrl
then be protected ao:ainst their dishonesty.

There is nO doubt about it, bxit merchants' associa-

tions in various^ narts of the countrv have done m^ich
'o counteract and wipe out just such nuisances as thi*

suihscriber speaks of. That there is no organization of
this kind in this town, accounts for the fact that these
'pfair methods are allowed to go unchalleniged. The
only way to successfully fight these nuisances is through
orsanized effort, and merchants generally will find it

advantageous to join together in association.? where such
matters as are here comolained of. can 'l)y united effort,

be snccessfullv combated.

With the time for inventory taking, following
quickly on the heels of the busy Christmas shop-
ping period, the merchant is well advised to see to
it that his collections are in a healthy condition.
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Reducing Margins Not A Good Policy
It Is Not Wise to Reduce the Margin Percentage in Order to

Increase the Turnover—Grocer Who Now Turns His Stock Over
18.6 Times in the Year, With a Clean Net Profit of 6.96 Per Cent.,

Wants to Know If It Would Be Wise to Cut the Margin

AN INTERESTING story comes
from a srubscriber:

November 7, 1921.

Dear Sir:—We are deeply inter-

ested in your weekly letters in the

Canadian Grocer and so we are giv-

ing you some facts which we would
like you to dissect. I began busi-

ness in May, 1902. with capital of

$75; borrowed $600 from my
mother; paid that back; bought out
my nearest competitor after two
years; borrowed $300 from my
mother-in-law; paid that back. I

paid the $300 to eet my competit-
or's location—his stock amounting
to possibly $50 all told. Two years
after I took in my brother as half

partner.

Statement—Assets

:

Store property (clear) 3;'2,800.00*

Home property. . . .$7,000.00
Encumbered .... 425.00

6,575.00
Brother's property 1,000.00

Merchandise $7,686.42
Horse wagon 75.00
1 Ford truck 350.00
2 550 gas pumps... 800.00
Fixtures 685.00

Br-nks:
My savings $2,475.00
Brother's savings 1,525.00
Firm's savings... 1,695.45

$9,375.00

9,595.42

$18,970.42

HENRY JOHNSTON, JR.

We are dissatisfied. We are often

told we are fools to continue in this

business. We open at 7 a.m., close

7 p.m., Saturday 11 p.m. Work
every Sunday on books from 1 to

5 p.m. Force consists nf two mem-
bers of firm—42 and 45 years

—

and two young men. Never have

an idle minute. Never read daily

paper only home at night. Will

buck against any two men in the

world behind the counter. We can-

not get help unless we pay railroad

or government wages. Boys at 18

leave school to go to railroad for

$125 per month and an eight hour

day. We offered a good bright

boy $15 per week—he said he would

not work over 8 hours a day

Good Average Margins Earned

We average 25 per cent gross on

everything excent sugar, butter,

flour and gasoline. We take out as

salary:

2 partners, $25 weekly each, $50.00

2 men, together 35.00

5,695.45

Liabilities:
Due banks

$24,665.87

.$2,600.00

$85.00

We each take out our feed and
groceries. We have suffered no big

losses as we cut down as soon as

armistice was siemed. We start

first of July each year to get our

customers in shape for winter. We
have made less headway this year

than any other year. We feel we
could handle something larger. Ask
any questions you like. Make any
criticisms you care to. With best

wishes, yours truly

SEND US PHOTOGRAPHS OF
YOUR CHRISTMAS WINDOW

CHRISTMAS window displays will be the feature of window trims

from now until the festive day is passed. Canadian Grocer wants

to get photographs of as many of these windows as possible, and

is prepared to pay three dollars for every picture of a Christmas window
display sent to the office of the paper at 153 University Avenue, Toronto.

Have a photographer in your town take a picture of your window.

Many unique and original ideas of Christmas decorating, with a real sell-

ing value, will find expression in hundreds of stores throughout Canada
in the next fortnight. Let some other merchant know what you have done

in this regard, by sending in a photograph for reproduction in Canadian

Grocer. The editorial department of this paper will be glad to receive it,

and it will cost you nothing more than the trouble of telephoning the

photographer. Have him send the bill in duplicate to us. In forwarding
photographs, address the same to Editorial Department, Canadian Grocer,

153 University Avenue, Toronto.

PS—Average monthly sales now^
$4,875. In 1919, they were $6,525.

Somehow, I cannot find anything in

that letter to get excited about nor

anything that calls for sympathy.
Eighteen years ago, when that man
started with $75 he was 24 years old.

The progress made by the firm since

then has averaged better than $100 per
month absolutely net, clear money. Poss-

essions to-day are in enviably fine

shape, mostly liquid and convertible.

There is a slump in business. This
business has dropped around $20,000

sales a year But it did not suffer there-

by because it pulled in its horns in good
season. The shrinkage is partly due
to depreciated values—does not evince

actually lessened volume—and the rest

to present conservatism of consumers.

With such conditions of being ready to

benefit by and take every advantage of

coming revival, there is really nothing

to complain of.

My friend should not permit that talk

about "you should not be in this busi-

ness—fools to stay in it" to influence

him. Not a successful grocer lives who
does not have that told him, especially

by the flatterers who find he likes ^o

hear it.

Dangerous to Reduce Margins to In-

crease Volume

Ontario, December 2, 1921.

Dear Sir:— I have been greatly in-

terested in your articles on mer-
chandising, etc., in Canadian Grocer
and would be much obliged if you
would give the following statement
the once over. I have been in busi-

ness fifteen months. Turnover for

year ending October 31st, $48,000.

Capital invested:

—

Store building $2500.00
Fixtures 1200.00
Auto truck 250 00
Stock 2038.00

$5988.00

Monthly expenses:

—

My salary 175.00
Assistant's salary 130.00
Delivery 85.00
Rent 25.00
Insurance ($4,000) .. .. 20.80
Taxes 9.00

Fuel 6.75

Light, Telephone 7.50

Stationery, etc., 8.00
Advertising 15 . 00
Auto Expense 45.00
Interest on $5988 invested 34.93

$ 561.98
(Continued On Page 28)
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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QUEBEC
G. T. Thomson, Wingham, Ont., has

purchased the grocery business of T. H.

McGee, Port Hope.

H. Beatty, secretai-y of the Montreal

Wholesale Grocers' Guild, announced

this week that the annual meeting of

the Guild will be held in the Board of

Trade Building on December 23rd

Hudon Hebert Co., Ltd., wholesale

grocers, of Montreal, have taken the

Canadian agency for Gordon Dilworth

Co., Ltd., of New York manufacturers

of preserved fruits, jams and jellies.

J. H. Grimm, president of the Maple
Tree Producet-s' Association of Montreal

and of the Grimm Manufacturing Co.,

Ltd.,„.was in Toronto last week attend-

ing the annual winter live stock show.

Zeph. Hebert, president of the whole-

sale grocery firm of Hudon Hebert Co.,

Ltd., Montreal, sailed on Wednesday last

from New York by the S. S. Paris for

France. Mr. Hebert is accompanied by

his son and daughter and will spend the

holiday season with the other members
of his family in Paris.

On Monday evening of this week the

"Club Canadienne," Montreal, presented

Capt. F. W. Wallace with a silver-head-

ed v/alking cane as a token of appre-

ciation of his work during the past years,

in the capacity of editor of The Cana-

dian Fisheries Magazine. Capt. Wall-

ace is leaving early in January to take

the position of editor of the Fishing

Gazette in New York City. The pres-

entation of the cane was made by a

member of the Canadian Fisheries As-

sociation.

ONTARIO

The store of F. C. Kaupp, Point Ed-

ward. Ont., was broken into the other

night and in addition to three dollars

in coppers being taken from the t.iil.

nearly fifty dollars' worth of choice

hams and other meats were taken.

J. T. Menzies, of Stewart Menzies &
Co-, Toronto, left on Saturday last on

a business trip to the Old Country

whore he will visit some of the princip-

als of his firm. He expects to return

sometime early in February.

H. G. E. Choate of the A. F. Choate

& Son, general merchants, Warsaw,
Ont., was in Toronto last week on a

business trip among the wholesalers.

The general store of Ed. Bond, at

Mount Brydges, a short distance south

of Strathroy/ was broken into recently,

and a quantity of goods stolen. A car

was stolen from a garage for the pur-

pose of taking away the goods.

W. C. MILLER

OntaHo Secretary of the Retail Merch-
ants' Association of Canada who has

been asked by several deputations of re-

tail merchants to offer himself as a can-

didate for Alderman in the City of To-
ronto. Mr. Miller has not yet reached a

decision in the matter.

William Partlo, for many years en-

gaged in the milling business in Inger-

soll, Ont., passed away at his home on

Sunday last. He was in his 78th year.

MANITOBA MERCHANTS
DISCUSSING BISCUITS

"Prices of soda biscuits and
sweet biscuits will be investigated

by the grocers' section of the Re-

tail Merchants' Association," said

J. H. Curie, secretary, today, as a

result of attention being drawn to

this line of food. According to

Canadian Grocer, said Mr. Curie,

the biggest factor in keeping up
the price of biscuits was labor,

which was still 138 per cent, high-

er than in 1914 and freight and
cartage, which was 104 per cent,

higher. From 1914 to 1920 bis-

cuits increased in price 126 2-3

per cent., and the decline since

has only been 10.29 per cent.

There have been three reductions

since 1920 of approximately 2

cents per pound on soda biscuits

and 2 to 4 cents on sweet biscuits

—From Free Press, Winnipeg.

Changes in Sugar

Quotations Occur

Very Suddenly
MONTREAL (Special)—It might be

interesting to the retail grocery trade

to know how suddenly any change in

the list price of granulated sugar is

engineered by the refineries. To the

retailer and wholesaler, only the gen-

eral trend of the raw market, a careful

consideration of conditions that affect

the market and a survey of the sugar

market in the United States, will indi-

cate anything. Any prospective change

in price either up or down is carefully

guarded by the refiners until it is made
public at the very hour that it becomes

effective.

An instance of this is shown by the

fact that at twelve o'clock on Friday
December 9, Canadian Grocer represent-
ative called at the offices of one of the
local sugar refineries to discuss the
sugar situation. Two of the executives
of the staff stated that the raw market
was in a weak condition, that the trend
of the market was downwards but that
no change in Canadian prices was ex-

pected before first of the year.

At three o'clock the same day the
opinion of one of the other sugar re-

fineries was solicited by Canadian
Grocer representative and an almost
identical report was received- There
was no evidence of a change in price

before the first of the New Year. Yet
at nine o'clock the next morning, Sat-

urday December 10, a new list price be-

came penerally effective which reduced
the price of grranulated twenty-five

cents per hundred pounds.
This shows how carefully the ar-

rangements are made for changes in

price and how unexpected the change is

when it does come, even apparently
among those actively connected with the

refineries. The only method by which
the trend of the market may be augur-
ed is by a careful studv of the primary
markets and the conditions that affect

the refiner's price in Canada, one of which
is of course, the refiner's price in the

United States. This, too, is ba^ed on

the market for raws and the condition

of spot stocks.

The travelers in the wholesale grocery
trade will be on hol'dnvs from December
23 until Tuesday, January 3.
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Toronto Grocers Will Appeal to Legislature

On Behalf of The Early Closing Bylaw
Grocers' Section of The Toronto Retail Merchants'
Association Want the Retail Grocer Defined, Also
What Lines May be Sold After Seven O'Clock—

Discuss the Roly Redy Stores

By Staff Correspondent Canadian Grocer

TORONTO, Dec. 12.—The early

closing bylaw, as far as the City

of Toronto is concerned, was the

chief topic of discussion at the meeting

of the grocers' section of the Toronto
Retail Merchantg' Association, at its

meeting to-night. President J. Burns
was in the chair. W. C. Miller, sec^

retary, reported that a petition with 800

signatures had been filed with the city

council, asking for the repeal of the

bylaw. Mr. Miller with a number of

the supporters of the bylaw met Control-

ler McGuire with a representative of

those opposed to the bylaw and the

latter was discussed. The opposition

urged that it was not fair play for

one man to remain open, while another
one, keeping the law, closed his store.

Drug stores, it was pointed out, re-

main open, and many of them are now
selling such grocery lines as teas, cof-

fees, soaps and starch. The result of

this conference was that tne appeal

against the bylaw is held up, until the

meeting of the Legislature early in the

New Year, when an amendment to the

Act of Interpretation will be asked for,

with a view to having it clearly defined

what constitutes a retail grocer, also

what lines can be lawfully sold after

seven o'clock. It was generally admit-
ted by the grocers present that there

were a lot of weak points in the bylaw,

and that the same must be mor eclearly

defined. The special committee appoint-

ed to consider this bylaw and to wait on
the legislature consists of D. W. Clark,

Donald McLean, J. Davidson, -T. Burns,

J. J. Dearcy and G. Towler.

The Roly Redy Svstem

The grocery system now operating in

the City of Toronto, and known as the

Roly Redy stores was al.so discussed

at this evening's meetine. Secretary
Miller pointed out that this concern is

operating on a peddler's license, using

the streets of Toronto, paying no other

tax. while the merchants have to keep
up the streets. Mr. Miller pointed out

that at the forthcominir .'^ps.sion of the

legislature the association intends to en-

deavor to have the Hucksters and Ped-
dlers' Act stamped right out.

A resolution was nassed ureins that

the Roly Redy Co. and all such systems
of selling groceries should ho kept under
clo.'^e surveillance in the interests of the

trade.

Letters to the Editor

Editor Canadian Grocer,

—

Your article on biscuits in Dec. 2nd
issue has been carefully perused by us

and we are still of the opinion that

these prices are altogether too high.

We all have to admit that the prices

on all ingredients relative to the making
of soda biscuits, etc., have gone to ex-

tremes and we think that all grocers

will agree with us that the public should

not suffer because the wholesaler pur-

chases his raw material six months in

advance in view of the fact that these

commodities are rapidly going down.
We suppose a large factory uses one

large car a day, and if they keep thirty

days supply on hand under present con-

ditions we think it would be good judg-

ment.

The quality of flour generally used by

biscuit manufacturers is nearly always
made from Ontario wheat and can be

purchased at the present time at about

$5.50 a barrel delivered in Toronto and

has been $6.25 for some time past. How-
ever, when thes« commodities were ad-

vancing did they wait six months to

raise the price of their goods? I think

not. The invoices will bear this out.

When flour was $13.00 a barrel sodas

were 17 cents a pound. Now flour is

about $5.50 a barrel and sodas 15 cents.

Where is the consistency?

Raisins to the trade at 22 cents per
pound is different than to a manufac-
turer. He would not pay this price but

gets a jobber's price or better. They
would be able to purchase molasses as

cheap or better than a wholesaler on ac-

count of the tremendous amount used.

If the firm interviewed is paying the

prices quoted by you, what they need is

a new purchasing agent at once.

The retailer is the last link with the

consumer and has to shoulder all the

gaff. We bear the brunt. The onus is

on us. If sugar goes down $1.00 per

cwt., could we tell the public we have

six months supply on hand before it

could be cheaper? The idea is ridicu-

lous and absurd. On page 34 of the

same issue is the following slogan "Fol-

low the market regardless." Is there

any difference between a manufacturer

and retailer here? Are you going to

make a rule for each?

We are passing through strenuous

times and unless we all shoulder some

loss when passing through this readjust-

ment period there is bound to be unrest.

We are still of the opinion that these

prices are unwarranted and would like

something more substantial than we
have already received before we are con-

vinced. We would be glad to have some
other retailer's opinion on this subject.

Thanking you in anticipation for giv-

ing this letter space in your publication-

The T. Hockin Co., Ltd.

Dutton, Ont., Dec. 9.

Editor's Note:—Canadian Grocer does

not hold any brief for any of the biscuit

manufacturers, and naturally when we
advise our readers to "follow the mark-
ets regardless," this applies equally to

manufacturers, wholesalers and retail-

ers. It is the only sound method to

adopt as all business men will agree.

In the article dealing with biscuit costs

in Dec. 2 issue, we endeavored to give

both sides to the question which meant
that some biscuit manuf'acturer would
have to give us cost details. We are

glad to get this letter from the above

correspondent. Retailers' views on sub-

jects relating to the trade are always

acceptable. Mr. Hockin is quite right

when he states that the retailer always

has to bear the brunt when prices are

changed. There seems no remedy for

this situation because the merchant is

the party who deals directly with the

consumer. The reduction of flour is

referred to which is substantial. On the

other hand, as pointed out in the prev-

ious article, freight rates on biscuits are

104 per cent, higher and labor is still

about 138 per cent, above 1914. The ar-

ticle also pointed out that biscuits ad-

vanced 126 per cent while the decline

from the peak price was only 10.29, and

the cost of ingredients dropped 43 per

cent. These are the actual figures as

taken from the books of a large biscuit

manufacturer. In regard to the prices

on iuRTedients being too high, some of

these may be a little higher than the

actual cost to the- manufacturer, but

thev were all taken on the same basis,

so that in figurinsr the increases and de-

clines, the percentage is practically the

same. We are glad to get the views of

this subscriber and would appreciate

the opinions of other merchants. Our
irtformation is to the effect that at least

some biscuit prices will be aqrain reduc-

ed about the first of the year.

WILL GUARD MERCHANTS
AGAINST SOLICITATIONS

St. Thomas.—To guard th<> merchants

of St. Thomas from s-^l'Vit^'^i-ms for

funds for worthless adve^-tising, the

Chambor of Commer'>e has prenareH

cards pnnted attra'^tive'v in red and

blue, se'^tine fo-'^h th'^ nviriJcIes of the

cham'^er govern'ni? al' s':>'i''it''*i'>"s fc
dnna+i'^ns. Tb^ rar'^s wiH be distributed

arvoTio- +hp merchants.
Subsc^intions and donations must be

for worthy causes and satisfactory as-

surance must be piveu tb-'n at Ippst 70

rer cent, of the gro<:<; rpceipts wi'l eo

for the cause for which they are solicit-

ed.
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"U.F.O. Store Business Ill-Advised"

So Claims General Manager of the Co-operative

Company in Report to the Shareholders—Stores

Opened That Should Not Have Been—Reduction

in Share Value of Stock Opposed

TORONTO, Dec. 15 (Special).—In
last week's issue Canadian Groc-

er analyzed the annual state-

ment of the United Farmers Co-

operative Company of Ontario which
showed heavy losses in trading

during- the past year. It was
demonstrated that whereas profits were
made in the live stock and creamery
branches of the business, the retail

stores were behind some $131,000. In

other words, it was shown that whereas
the farmers did well in the lines with

which they were familiar, heavy losses

were sustained in the retail store busi-

ness which was a new departure foi* them.
This sizing up of the situation is

borne out by the report of the general

manager, H. B. Clemes, to the meeting
of the U. F. 0. held here on Tuesday.

He stated that stores undoubtedly were
opened without much thought. All

kitids of merchandise had been purchas-

ed and this mixture of goods taken over

at 100 cents on the dollar on a declining

market.'

"We possibly had too much capital,"

he said, "and the investments grew like

mushrooms overnight, and before you

had your house in order to take care of

the huge volume of business. I say this

because it is difficult to give you a proper

service until everything is on a system-

atic basis."

An Ill-Advised Venture

"In my judgment we were ill-advised

when we went into the general store

business, and especially when we con-

sidered the variety of stock carried at

these sroies and their geographical lo-

cation throughout the province."

Mr. Clemes has, of course, only been

connected with the U. F. 0. for a year

so that this company had embarked in

the retail store business long before he

joined it as the general manager.
He told the stockholders that he found

the books "in a deplorable condition,

work two and three months behind, en-

tries outstanding five to six months."

"The loss is a heavy one and a large

portion of it should have been taken

last year, but unfortunately we found

that book inventories instead of physical

inventories in a good many cases were
used and prices were not revised in ac-

cordance with market conditions."

As an instance he cited the case of

eggs, inventory prices being figured on

a delivered price in Britain, whereas the

eg'gs were still in local storages and had

to be candled, packed and transportation

charges paid. This alone meant a loss

of 10 cents a dozen which should have

been taken last year instead of this.

May Close Some Stores

He told of changes made in General
Whole-salers Limited, the U. F. 0. whole-

sale company, and there would be a

complete transformation in this busi-

ness during the coming year. The
stores had been divided into four dis-

tricts, with a superintendent over each

group. No old stocks are to be left on

the shelves and prices to be in line with

the markets. "To do this it may mean
that we will have to sell or close up a

few of the stores. We may have to

standardize the stores so that they all

carry the same lines of goods."

Mr. Clemes advised the shareholders

that their $25 shares were now worth
actually $16.87, and suggested that they

be reduced to $15.

This suggestion was defeated when a

vote was taken by the farmers who had
paid up their stock.

Sugar Declines Another 25 Cents

Reduction Is Announced by Refiners, Making
Price, Montreal Basis, $7.50 per Cwt.—Raw Mar-
ket Has Been Showing Weakness for Some Time

MONTREAI^—On Saturday last

the list price of granulated

sugar was reduced another 25

cents per 100 pounds. This makes the

basis for Montreal $7.50 per 100

pounds

.

The raw market has been showring

weakness for some time back and with

the prospect of the new crop coming in

January, and a fair surplus of the old

crop still unmarketed, the refiners have

found their markets in an unstable con-

dition. The U. S. prices on granulated

sugar declined during the latter part of

last week which in turn reacted on the

Canadian market bringing the prices of

refined sugar down another 25 cents

per hundred.

Freight Rates Included

Refiners state that included in the
decline made this week is the effect of

the 10 per cent, decrease in the equal-
ized freight rate. Although the raw
market has been mainly responsible for
the decline, the almost unnoticeable 10

per cent, decrease, per 100 pounds on
freight rates is included in the 25 cents

that has been struck off the price of

granulated sugar. ' '-•

REDUCING MARGINS
(From Page 25)

Costs $561.98 to get $4,000 turn-

over—14.047 per cent. Figured last

inventory to determine exactly what
margin was made on every article

—the average was 21 per cent. We
are doing a cash and delivery busi-

ness in a town of 3,000 population,

with two wholesale groceries

to draw from. Pay roll town. Rail-

way divisional point. Now comes
the query. My present staff could
handle $6,000 per month. Would
it be advisable to cut my margin of

21 per cent, on selling price to

16 2-3 per cent, and go after the
$6,000 turnover? I could get the

$6,000 with the same monthly ex-
pense and without carrying any
heavier stock and assuming that I

got the $6,000, I would be getting
the business at 9.36 per cent, as
against 14.04 per cent, at present.

I would like very much to have your
opinion. Yours truly, .

He now turns his stock just over 18.(5

times. He is making clean net profit

of 6.96 per cent, on sales—more than
$3,300 on top of a good salary, rent for

his building and interest on his invest-

ment. That is remarkable prosperity.

This condition is in a business so or.

ganized that the staff is not crowded.
It is running along under easy headway
—which alone may account for much of
the success.

The proposal to handle $6,000 a month
looks fine on paper. Maybe a portion
of it can be got, but don't think for a

second that it can be handled with the
same expense as the $4,000. Any num-
ber of unforseen contingencies will in-

tervene and the 9.36 per cent, hoped for
will become 11 per cent, and 12 per
cent.—then where are you?

If you reduce average margin to 16
2-3 per cent, you will be certain the

margin is lowered, but not that in-

crease will come fast enough to offset

it. If you got the full increase, it is

true that you would make over $5,200 a

year; but I fear you would do it at th«

sacrifice of your nerves—that you would
get little out of it. If you reduced and
did not gel the extra business your net
would be 2.62 per cent, instead of the

6.96 per cent, you now enjoy.
I do not say it cannot be done. A re-

duction of 4.33 per cent, blanketed on
all your merchandise means inany
things would not be reduced at all ex-
cept in quantities. Then you could bid
for quantity sales. Some large items
would be considerably reduced.
Let me hint that you use the word

"turnover" incorrectly—and are apt lu

confuse your thoughts that way. Sales
and volume are not turnover. You might
sell $10,000 a month with one turnover,
and with five turns. Turnover refers to

just one thing: the number of times
your stock investment is "turned' in a

given period. You have now $48,000
sales, or annual volume. You have over
18 turnovers of stock. That, as I say
is just a hint. It is not too serious an
error.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.
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MARKETS AT A GLANCE

THE changes in quotations are not numerous
this week but the markets generally speaking

are holding firm with a decided strength to

some commodities.

Christmas lines, such as nuts, layer raisins and

figs, are commencing to show signs of shortage and
many wholesalers are cleaned up and are augment-
ing their supplies from second hand sources. Some
shipments of new shelled walnuts have arrived but
the supply is so limited and the demand so great
that many importers are unable to fill orders and
it is doubtful if further shipments will arrive before
Christmas.

Following the weakness that has been apparent
in the sugar market for some time past, refined
sugar is again reduced slightly. The raw market

QUEBEC MARKETS

continues weak and some declines have been regis-

tered. Sales of new crop Cuban sugar were made
at 2c f.o.b. Cuba, for February delivery, while the
Cuban Committee has reduced their price to 2%c
c. & f., New York. One of the most important fea-

tures of the sugar market is the abolisihing of the
Sugar Finance Committee, which takes place on
December 31.

Teas continue in a strong position and many of
the importers and wholesalers are now faced with
the fact that many grades are being sold to the
retail trade below replacement values. Coffees are
strong in primary sources but the spot situation is-

unchanged.
Canned goods show a good movement, while the-

undertone in the market is firm with a likelihood
for some slight advances after the first of the year.

MONTREAL, Dec. 14.—The feature of the grocery market
is the decline in the price of granulated sugar. The coming
of the new crop of raws while the old crop is not yet cleared

up is responsible for the break in the market. The situation is not
even strong at the new basis and further developments may come
after the new year. Molasses and corn syrups are steady at the pre-
sent basis. There is a big demand for nuts and good walnuts are at
a premium although some supplies have arrived recently. The dried
fruit market is a little more quiet but raisins, currants and prunes
hold their strength. There is some indication of an attempt to force
dried apples higher early in the year. Oranges are in better supply
and the later arrivals of California oranges show improvement in
quality with prices about a dollar a case lower than they were a
month ago. Lemons are ruling easy in price. Grape fruit are also
improved in quality. Canned goods are likely to hold more steady
this winter.

I ^jl^ j

COFFEE PRICES STEADY
Montreal

COFFEE.—The coffee market is

steady without any change in sight. The
movement is good and the primary
markets are holding at the present
levels.

CANNED GOODS STEADY
Montreal

CANNED GOODS.—There is no
change in the canned goods market and
buying is quiet since for the time being

at least the attention of the trade is

turned towards other lines for the

Christmas specials. Last year keen
rivalry led to many weekly changes,

cuts and advances that did not help

buying or selling to any degree but it

is expected this season that prices will

be more steady with changes that are

only a direct result of conditions in

primary markets.

CANNED VEGirrABLES
Aspara^ras (Amer.) mammoth ereen tips 4 25

Asparagus, imported (2%s) 6 00
Beans, erolden wax 2 00 2 06

Do., Refugee 2 10 2 IB
Com, 2s . 1 45 1 60
Com, extra quality 1 60 1 7S
Carrots (sliced), 2s 1 46 1 7fi

Com (on cob), grallons 7 00 7 60
Spinach, Ss 2 85 2 {HI

Squash, 2iy2-Ib., doz 1 M)
Succotash, 2 lb., doz 1 80

Do., Can. (2«) 180
Do., California, 2a 8 16 8 60
Do., (wine gals.) 8 00 10 00

Sauerkraut, 2H-rb. tins 160
Tomatoes, Is 1 66 1 60

Do., 2s 1 45
Do., 2%s 1 80 1 85
Do., gallons 6 26

Pumpkins, 2Hs (doz.) 1 60 1 66
Do., gallons (doz 5 00

Peas, standard 171% 182^4
Do., early June . 2 02% 2 12%
Do., extra fine. 28 3 26
Do. Sweet Wrinkle 1 67H
Do., 2-lb. tins 2 76

Peas, New Pack

—

Standard, 2-lb 1 82H
Early June, choice 2 06
Do., standard 2 00
Fine FVeneh, 2-Ib 2 80

CANNED FRUITS
Apricots, 2H-Ib. tin* 4 60
Apples, 2%s, doz. 1 60 1 85

Do.. Ss, doz. 1 60 1 70
Do., gallons, doz. 4 80 5 40

Currants blaek, 28, doi. 4 00 4 06
Do., gals, doz 18 60

Cherries, red, pitted, heavy synp,
doz., 1 3 20'

Do., 2^ 3 60
Do., 2 2 76 8 10'

Gooseberries, 2s, heavy syrup, doz. 2 76-

California Peaches

—

1* 2 90
2s » 26
2%» 4 40

P»Eches, heavy syiup^
2-lb 2 4tf

Pears, la, Keiffer 2 80
Do., 2-lb 2 46 3 10

Oreencace Plonu, heavy syrap . . S CS 2 76
Lombard plums, heavy syrup, 2-lb. ... 2 40

JAMS—
Strawberry, IS-oz. 3 75
Raspberry, 16-oz 3 75.

Black currant, 16-oz. 3 80
Orange marmalade 4 66>

DRIED FRUITS ACTIVE
Montreal.

DRIED FRUIT.—There is little or -off

change in the dried fruit market. The
wholesale market is fairly quiet after
the demand for the Christmas trade
which has been good. The trade was
disappointed in not getting the supply of
Tunis dates through in time for the hol-
iday season. The shipments are ex-
pected in January. Raisins stand quite
firm but there are no further changes.
Cluster raisins are in small supply. Cal-
ifornia clusters are not on this market.
The offerings mainly consist of Malaga
cluster raisins. Some change on dried
apples may develop after the first of the
new year and a higher price on prunes
is expected.

DRIED FRUITS—
Apricots, fancy 33

Do., choice 2.7

Do., slabs 22
Apples <evaporated) 16
Peaches (fancy) 28

Do., choice 26
Pears (<dioice) 22

Do., fancy 27 2&
P«el»—

C%oiee • M
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ILemon 2S
{Orange 28
•Citron 44

Raisina (aacdcd)—
tVaJi-nciao 20 21.
jgultana, unbleached U 20Vj
iMuscateJs. 2 Crown, apot nVj

.
?• Do.. 8 Crown, spot 18

'i Do., 4 Crown, apot l^Vi
iTurkish Sultana, B Crown 21

:Fancy Seeded (bulk) 18 19

, Do., 16-OI 26 27
Cal. Seedless cartons, 12 oz. 24

Do., 16 OZ 26
California Seedless, in bulk 23
Cluster, 20 1-lb. pack 7 26

Currants, loose 13'/^

Dates, Excelsior (36 10s), pkg 5 50
Pard. 12-lb. boxes S 26
Paekases only ,,,. 19 20
Dromedarr (36-10 oz.) 7 75
Loose 10 12

Fin (layer), 10-Ib. boxea, 2s, lb. • S2 86
Do., 2Vi'a, lb., 7 crown 40
Do.. 2Vii8, lb 48
Do., 29is, lb 46

Figs. 6 crown, 10 pounds .... 24 26
Do., 12 ounce packages 26

Fiars, wlrite (70 4-oz. boxes) 6 40
Do., Spanish (cooking), mats 09
Do., Turkish, 8 crown, lb 22
Do., 6 crown, lb. 28
Do., 7 crown lb 80

Prunes (2o-lb. boxes)—20-303 32
30-408 18 ^
40-508 16 v4

t
* 80-6()s 14
«0-TOb 12%
7O-80S 11%
80-90S Oil
90-lOOs : 10

CORNMEAL HIGHER
MoBtrcaL

CEREALS.—The cereal market in

general is in a firm position with a
stronger tone to rolled oats with the

probability of another advance in price

and an advance of 40c per bag on gold-

dust cornmeal, which the wholesalers
are now quoting at $3.00 per bag. There
is no other change but the whole mark-
et has a better tone with a good de-

mand.
Rolled oats, bag 3 66
Oatmeal 3 76
Pearl Humlny < 26
Corn meal 3 00
Graham Flour. 98 lbs. 7.S6
New Buckwheat Flour • T(
Pot Barley 4 00
Pearl Barley 4 90
Beans, Ont. 1.60

Do., Can 8 30
Lima beans 06
White tieans OS
Green peas, dried 08 • 06%
Split peas 07%

MOLASSES UNCHANGED
Montreal

MOLASSES.—There is no change In

the molasses market. Prices are hold-

ing with a fair trade passing. Corn sy-

rups are in +.he same position and no
changes are expected. The demand for

com syrups is reported good at this

season.

MOLASSES—
PuncVieons, Island of Montreal 76
Barrels 79
Half barrels 81
Puncheons, outside of Montreal .... 73

Fancy molasses in tins (ginger bread)
No. 2. 2 doz. per case 4 20
No. 8. 2 doE 4 50
6-lb. tins 8 95
10-Ib. tins, ner ease 8 60

CORN SYRUPS—
Barrels, shout 700 lbs 05%
Half barrels, about 860 lbs 05<V
Quarter barrels, about 176 lbs 06V^
2 gals., 26-lb. pails, each 2 00

8 gals., 88 %-lb. paiis, each 2 86

6 gal. 5-Ib. pails, each 4 50
6-lb. tins, per case 4 70
lO-lb. tins, per ease 4 40
k-lb. tins. 1 doE. in ease, cas^ .... 6 30
10-Ih. tins, % doz. in esse, case 6 00

SHREDDED WHEAT REDUCED
Montreal. .

PACKAGE GOODS.—The only change
in package goods is a reduction in the

price of shredded wheat to the basis of

$4.45 a case or $1.50 per dozen. The
previou.s price was $4.95. Other lines

are steady with a firm tone to package
oats on account of the strength of the

oat market. The movement of cereals

is good.

PACKAGE GOODS—
Breakfast food, case IB 8 60
Cocoanut, 2-oz. pkxs., doz. 78*

Do., 20-lb. cartons, lb 30
Corn Flakes, 8 doz. ease . .8 40 8 6S 3 76
Cornmeal, yellow, 24s 2 86
Rolled oats, 20'8 5 00
Rolled oats, Ws 2 00
Alominum package. 20*8 6 10

Oatmeal, fine cut, 20 pkgs 6 60
Puffed Rioe 6 70
Puffed Wheat 4 40
Farina, case, 24s 2 65
Hominy, pearl or gran., 2 doz. .... 3 00
Scotch Health Bran (20 pkgs). ease. . 3 60
Pancake flour, self-raising, doz 1 50
Wheat Food. lS-l%s 8 26
Porridge wheat 36b, ease 6 40

Do., 20s. case 6 60
Self-raising flour (3-lb. pkg.) doz 2 25

Do.. (6-lb. pkg.) doz 4 40
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 09%
Com starch, 1 lb. pkge 08
Potato floor 18%
Flour, tapioca 16 IC
Puffed rice pancake flour 2 90
Shredded Kmmbles, 8(s 4 86
Shredded wheat 4 45
Cooked Bran, 12s 2 26
Enamel Laundry 9tareh, 40 pkars,
case 09%

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food iSO pkgs.) 9 50
Quaker Two-Minute Oat Food 1 80
Macaroni, Quaker 2 26
Spaghetti, (Quaker 2 26
Kraft Canadian Cheese loaf, lb 30
Kraft Swiss loaf 42

FLOUR MARKET STRONG
Montreal.

FLOUR.^—There is no change in the
flour prices but the market shows more
strength with higher prices on wheat
and a good export demand. Further
advances are looked for in flour.

FLOUR—
Hard wheat, 24%'s 1 16 1 16

Do., 14's 69 68
Do.. 7's 37 86

GOOD WALNUTS SCARCE
Mo--

NUTS.—Despite reports to the con-
trary the market for good walnuts is

entirely cleaned up in this market. The
shipment of French walnuts that ar-

rived was on order for the retail trade
long before it arrived here and went
direct from the vessels to the freight

cars for distribution. Walnuts are hold-

ing strong and even at this late moment
there are numerous enquiries for nuts
for the Christmas trade. There are no
changes in prices this week.
NUTS—
AJmondb, Tarragona, per Hi 22 24

Do., shelled 48 6

J

Valencia shelled almonds 48 60
Pecans, new Jumbo, per lb 60

Do., Urge. No. 2. polished . . 2t • 80
Cocoanut (shredded, bulk) 26 28
Filberts (Sicily), per lb IS
Brazils, shelled 88

Do., Barcelona 16%
Peanuts. Jumbo 10

Do., shelled. No. 1 Spanish 11%
Do., salted red 18
Do., shelled. No. 1 Virginia 13%

Pennuts (salt<>d)—
Fancy wholes, per lb 86
Fancy splits, per lb 81

Peeans. shelled 1 00 I 60
Walnuts Grenoble, in shell 33
Walnuts. Mnrbot 26 28

Do. DOW Maplea M

Do., shelled, Manchurian .... 50 65 ^
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled 00

NOTE—Jobbers sometimes make an added charge
to above prises for broken lota.

SPICE MARKET QUIET
Montreal.

SPICES.—There is little or no change
in the spice market. Buying is slow at
this season as dealers have their sup-
plies on hand and the market is quiet
with wholesale prices holding. In prim-
ary markets there is a firmer tone to

peppers.

SPICES—
Allspice 18 20

Cassia, pure 25 26
Cocoanut, 20 lb. pails, per lb 30

Do., sweetened, lb., packages 39
Chicory (Canadian), lb 14

Cinnamon

—

Rolls 32
Pure, gronnd 86

Cream of Tartar (French pure) 44 60
Do., American high test , , . . 66 80

Whole cloves 45
Ginger (Jamaica) 30
Ginger (Coehin) 27
Mace, Japan 25
Mixed spioe 80 32

Do., 2% shaker tins, dos. 1 16
Nutmegs whole

—

Do., 64, lb 80
Do., 80. lb 28
Do., lOO, lb 26
Do., ground, 1-lb. tins 80

Pepper, black 24
Do., white 32
Do., cayenne 82 34
Do., tins, 2'8 36

Pickling spice 25 28
Do., package, 2 oz., doz. ... 35 40
Do., package, 4 oz., doz 65 70

Paprika C 60
THnneric 28 80
Tartaric acid, per lb. (erystals or
powdered) 96 1 00

SPANISH ONIONS EASIER
Montreal. .

VEGETABLES.—The feature of the
vegetable market is the decline in the
price of Spanish onions in cases. This
is mainly due to the fact that buying
has been quiet, apparently caused by
the high prices and dealers are anxious
to move stocks on hand. Yellow onions
on the other hand are advanced in price
to $6.00 per hundred pound bag. The
big demand for celery is responsible for

an advance of 50c, making the price $5
per case for imported. Cranberries are
further advanced to $25.00 per barrel
with a good demand. Potatoes hold
their easy steady market with good sup-
plies.

VEGETABLES—
Cabbage, local, doz 75 90
Carrots, >.iiv, per bunch 35
Celery, per doz. bunches 76

Celery, imported, 4-doz. crate 5 00

Horseradish ib o 60
Mint 0(0
Mushrooms, Ih. I 00
Oyster plant, per dos. 1 60
Parsnips, bag I 00
Peppers, green .dos. • BO
New potatoes, Mont. (90-lb. bag) 1 40 1 90

Do., sweet, hamper 3 25
Spanish onions, per case 5 75
Turnips, per bag 76 1 00
Red onions, per crate 6 60 6 60
Texas Onions, per crate 8 60
Yellow onions, per cwt 6 00
Cranberries, barrel 25 00

SUGAR DROPS 25 CENTS
Montreal.

SUGAR.—Another decline came in the
price of granulated sugar on Saturday
morning last which brings the price
down to $7.50 per hundred pounds. The
decline was sudden since it was hardly
expected that a change would come be-
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fore the first of the new year but the

weakness of the raw market and the

prospect of the new crop hastened the

downward movement in the United

States and Canadian prices followed.
SUGAR—
Granulated sugar, per cwt 7 50

Do., barrels 7 55
Granulated, gunnies, 20-5 7 90

Do., cases, 20 5-lb. cartons 8 10
Do., gunnies, 10-10 8 00
Do., cases, 50 2-lb. cartons 8 25

Yellow, light, per cwt 7 10

ORANGES EASIER
Mantreal.

FRUITS.—There is little change in

the fruit market. Oranges are easier

in price with an improved demand. The
quality of the oranges shows improve-

ment since the Floridas are of good qual-

ity and every new shipment of California

navels shows improvement. The sup-

plies are larger and prices are easier.

Lemons are easier in price and in good
supply.
APPLES—

Wealthy, per barrel 5 00 7 00
Hami^i*, per bushel 1 M 2 00
Baldwint, 7 00 SCO
Fameuse 7 00 10 00
Boxes. 17Ss. 216s 3 25 3 60

Bananas (as to grade) bunch .

.

7 00 7 50
Lemons, 300-360s 3 50 4 00
Grape fruit. Porto Rico 3 75 4 50
Cal. Valencias 700 750

Do.. Blond Oranms, half boxes 3 76
Malaga grapes, kegs 950 900
Tokay grapes, per crate 4 BO
Blae and grreen crapes, per bas. •40 60

RICE GAINS STRENGTH
Montreal

RICE.—The rice market holds quite

firm in its strong position. Reports
from the Southern States show that the

farmers are holding out for a higher

price and the millers are equally firm

in their determination not to pav what
is demanded by the producers. This has

caused some shortage in the production

of the better grades of rice and while

the rough market shows a strong ten-

dency clean rice is even stronger with

a good demand throughout the country,

not only for the domestic market but

even for export.

RICE—
Carolina, extra fancy 09

Do., fancy) 06
Honduras, fancy 006
Rangoon CC. ner <"wt 5 T.I

Ragoon, B. per cwt. 6 76
Texas rice 06V4

Tapioca, per lb. (seed! ... . OTV^ (MU,
Do., (pearl) 07"^ n^^,

Do., (flake) 07% WV^
Honduras 07
Siam 14%

LITTLE CHANGE IN TEAS
Montr»«l. a^^.^
TEA.—The primary market on tea

shows a strong tone and wholesale prices

are quite steady. Dealers state that

they exDCct the better grades of tea to

hold quite firm while the lower grades
of Ceylon and Indian might be a little

easier after the first of the New Year
since buying has been very slow. Japan
teas are quite firm at the present basis

but .t11 grades of tea are moving slowly

since dealers are only buying for im-

mediate requirements.

Ceylon and Indiana

—

Pekoes 38 44
Broken Pekoes 40 48

Broken orange pekoes 44 67
Ohina—
Cninmnn 24 86
Meditrai C 42 • M

Choiee 60 60
Above retail prices ranse of qiotations to the

retail trade.

Japan Teas (new crop)

—

Choiee (to mediam) 66 60
Early picking 60 80
Finest grades 76 1 OO
Inferior grades of broken teas may be had

from jobbers on reauest at fayomble prices.

KRAFT PAPER ADVANCED
Montreal. ^——
WRAPPING PAPER.—An advence is.

quoted on kraft wrapping paper which
makes the price 12*4 cents a pound. The
previous price was 11% cents.

ONTARIO MARKETS
'T' ORONTO DEC. 14.—Refiners announced a reduction on sugar
•* amounting to twenty five cents on cane and twenty cents on Can^

adian beet sugar. ; Rolled oats are firm while cornmeal and split

peas are slightly reduced. Canned goods are in fair demand with
the market holding firm. Sockeye salmon is in scant supply with
indications for pinks and cohoes becoming cleaned up before the
new pack is available. Coffee is strong in primary markets but
there is little change in the situation as far as prices to the retail trade
is concerned. Teas continue to occupy a strong position with further
evidence for advances on spot quotations to the retail trade. New
shelled Manchurian walnuts are rolling and will likely reach this
market within the next week. The nut market generally is ruling
firm. Evaporated peaches are a shade higher with other dried fruits
steady to firm. Potatoes are fairly easy^ Millfeeds are higher with
an active demand while flour is quiet.

CANNED GOODS STEADY
Toronto.

CANNED GOODS—4Tie market for

canned vegetables maintains a firm

tone under a steady movement. Salmon
is showing signs of scarcity and it is

estimated that the entire pack including

pinks and cohoes will be cleaned up well

before the new catch is available for

the market.

CANNED GOOnS
Sockeye Is, doz 5 60

Do.. %•, 4«s 8 00
.\laska red. Is 4 25
Cohoe Is, doz 2 90

Do.. %s, doz. 1 00
Pinks, Is doz. 1 45

Lobster, i^-lb.. doz 8 76 4 15
Do., 1-8-ib. tins 2 rO 2 7i

Whale steak. Is, flat. doz. 1 7( 1 SO
Pilchards, l.lb. tails, doz. 180 ....
Canned Vegetables —
Tofnatoes. IV^s. doz. 1 76
Do., Gal. No. 10 tins, doz 6 96 6 25
Peas, standard, doz 1 76

Do., Early June 2 00 2 15

Do., Sweet Wrinkle 2 40
Do., Extra Sifted 8 00

Beets, 2s doz 1 46 2 4.^

Beans, golden wax. doz 2 16
Asparagus tips, doz 486 600

Do., butts, doz. 6 60
Canadian com 1 40 1 60
Pumpkins, 2M!S, doz 1 60 1 60

Do.. Gal.. No. 10 tins. dos. .... 6 11
Spinach, Zs, doz. 1 60

Pineapples, sliced. 28. doz 8 40 4 25
Do., shredded, 2s, doz. 4 75 6 25
Do., sliced 2 V^s, doz. 4 26

Apples, gal., doz 6 50
Pears. 2s. doz. 8 00 4 26
Peaches. 2s, doz., H. S 8 25
Plums. Lombard, 2s, doz. ... 2 40 3 10

Do. Green Gage 8 25 3 40
Cherries, pitted H.S 4 25
Blaeberries. 2s 2 86 t 45
Strawberries, 2s. H.S 4 60 6 00
Raspberries. 2s 4 60 5 00

COFFEE MARKET STRONG
Toronto.

COFFEE—The primary markets con-

tinue in a strong position with prices

steadily advancing. In the local situa-

tion there is practicallv no change in-

sofar as present quotations to the re-

tail trade is concerned, but the outlook

ha- decidedly stronger tendencies.
COFFEE—
Juva. Private Estate 61 B3
Bogotss. lb . .... 48

Guatemala, lb. 46 S2

Mexican, lb. 56

Maracaibo,' lb 47 48
Jamaica, lb

. 86
Mocha, lb 52 56
Rio, lb . 22 24
Santos tb

CORNMEAL SLIGHTLY LOWER
Toronto. —^—
CEREALS—Rolled oats continue in a

strong position and although wholesale
ers' quotations are unchanged at $2.95
per bag, there is a tendency for highet
prices as manufacturers are now quot-
ing an advance of practically twenty
cents per bag. Cornmeal ii a shade
lower at $2 40 per bag while split peas
are also down 25c., now quoted at $6.50
per bag.

CEREALS—
Barley, pearl, OSs 6 60
Buckwheat flour. OSa 4 78
Barley, pot. 98s 3 90
Barley Floor. »«s 6 25
Cornmeal, golden, 98s 2 40
OfltmeHJ. 98s 4 80
Corn flour. 98e » 8 00
Rye flour 4 10
Rolled oats, 90b 2 »6
Rolled wheat, barrel 6 OO
Cracked wheat, bag 5 26
Breakfast food, 98s 4 76
Rice flour. 100 Ifaa 10 00
Flaxseed. Ots TOO
Peas, split, per bag 6 60
Marrowfat green peas, 988 9 60
Graham flour, 983 3 76
Whole wheat flour 8 8S
Wheat kernels, 8s 6 00
ForJ-a. o«, 5 j5
Lentils. Red, lb t8»4 19%

HONEY PRICES STEADY
Toronto. ^^—

—

HONEY—There is little change in the
honev market, prices are well maintain-
ed. Some r'ealers still continue to com-
plain about the poor qualitv that some
shippers are sending in.^.claiminT that
a p-ood deal of dark off-flavor stuff is

h*>irio- mixed with the shipments.
HONEY—
5-pound tins, per !b \S%
10-lb. tins, per lb lS\i
BO-'h. tins, per lb 16
Comb, per doz S 75 4 $0

PACKAGE CEREALS STEADY.
.'omnto.

.PACKAGE GOODS—There are 'no
p*-ice changes to report in this market.
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wtich at the moment is steady under
a. fair demand for immediate require-

ments.
PACKAGE GOODS -

R«Ua4 Oata, ZOss, round, oaae 6 00
Do., 1(8, case £ 00
Do., fiOa, square case 6 00
Po., Aluminum Pram., 20a 6 10

Corn Flakca 8«*, case SI* t 7»
Porridice WTieat. 36i. rec, case 6 00

Do., 20s, family, ease 10
Pacl<age peas, per doz 90

CoinsUri-h, No. 1. lb. carton 09^4
Do., No. 2, lb., cartons 08

Laundry sl.iTch 07Vi
Do., in l-'b. cartons SVi
Do., in 6-!b. wood boxps llVi
Do., in t)-:b. '.in canisters 12

Celluloid starch, eusu 4 00
Potato flour, i-lb 14V4
Fine oalmeal, 20s 6 76
Cornnieiii, 21s 2 30
Farinii, 21s 3 25
Barley. 2 Is 2 75
Self-risiiiK pancjke floor ttm 2 70
Buckwheat flour, 24a 2 70
Seif-rising punjake flour, IBs 8 U
f. S. Huminy gran. eaa« > M

Do., peurl, (>as« 8 00
Scotch pearl tjarley eaa* 2 7*
Puffed rice pancake flour, 24s 2 SB

TEACHES MOVE UPWARD
Toronto. ^^—

—

DRIED FRUITS—Following the

shoitage of supplies in California, evap-

orated peaches are advanced one cent

per pcand. Apricots are also showing
signs of being depleted which is tend-

ing towards a stronger market. Al-

thouLh currants at the moment are

steady there are indications that after

the turn of the year the market will

be easier. One importer claims that

there has been heavy buying of a specu-

lative character, causing the market to

advance, to the present level and it is

doubtful whether later on there will be

sufficient buyers to hold the market at

present price; or a decline will follow.

Raisin quotations are firmly maintained

wJiile evaporated apples are steady.

C4NPIED PEELS
Citron caps, 12-lb. boxes, lb 4«

Lemon caps. 12 lb. boxes, lb 29

Orange caps, 12 lb. boxes, lb 31

Mixed containing 4% lb. lemon,
per lb 86

rained Peel, mixed, <ut ready
for use, in No. I's cartons, 8

4% lb. orange, 3 lb. citron caps,

8 dozen per case, per dozen 4 60

irrants

—

Greek Filliatras. cases 14

Do.. Patras 16% 17

Do., Vostizza ....

Dates

—

Excelsior, pkgs, 3 doz. in case 6 50

Dromedary. 3 doz. to case 7 50
Fard, per box ap. 12 lbs 3 25
Hallowee dates; per lb liVi
Do., half cases, lb I5V2

Prunes

—

8O-40S, 25b 19

4O-60S, 268 1«%
oO-SOs, 253 14'>i

60-70S. 2r>a 13M>
7l'-«0s, 2r,s 11%
cO-i)Os. 2r's irv4

Raisins

—

California. SulUnas. lb 21
S«;edlcss. Id-oj. packets 2B

Do.. II-1IZ. packets 21

Seeded, 16-oe. packeto 20% 21

Cm., muscatels. No. 1, 26a 19%
Thompiois, seedless 24
Valencia, Spanish 28%
Clusters, boxes, 20 1-Ib. pk». « «6
Smyrna Sultanas 23%
Muscat, 25 lb. bOK 19

Evaporated apples 16

Figs-
Smyrna, bags, approx. 28 lbs H^A
Do . 60-l>>. ba,; U'i
Layer, < Crown 30
Layer. 6 Crown 30
liayer. 7 Crown 36
Pulled, 10 lb. box, per lb 80
Pulled. 1-lb. box. each 20

Do., 2-Ib. box, each M

Mats 09%
Peacbei—

•

Choice ....,1 20
Standard 18Vi

Apricots— ,„.,.
Choice ..." 32
Standard 27

SUGAR DROPS 25 CENTS
Toronto.

SUGAR—A decline of 25c. per cwt.

was announced on refined sugar on
Saturday last, making the Toronto basis

$7.84. Dominion Sugar refinery also re-

d'uced their quotation on Canadian beet
sugar to r,7.65 per cwt. The New York
n.arket f^r raws continues weak with
.s i' js ii.adD on the new crop Cubans for

February delivery at 2c. per lb. f. o. b.

Cuba. The Sugar Finance Committee al-

so dropped their price on old crop
sugars to 2%c. c. & f. New York. One
of the features in the raw sugar mar-
ket is the pa"sage of legislation by the

Cuban Congress dissolving the Cuban
Committee on December 31 and which
al.so includes a clause prohibiting here-

after any attempt on the part of the

Cuban Government to interfere with

private business.
SUGAR—
St Lawrence, extra gran., cwt 7 84
Atlantic, extra gran 7 81
Acadia Sugar Refinery, ex. gran 7 84
Dom. Sugar Refinery ex. gran 7 G5
Canada Refinery, grAi 7 84

Differentials: Granulated, advance over basis
50-lb. sacks. 25c : barrels. 5c : gunnies. 5-20. 40c
gunnies, 10 lOe, SOs ; cartons. 20-5s, 60c.

SPICES HOLD FIRM
t'oronto.

SPICES—There is little change in the

spice market as compared with a week
ago Peppers continue in a strong posi-

tion and although quotations to the re-

tail trade are unchanged higher prices

are looked for.
SPICES—
Allspice 16 18
Cassia 22 24
Cinnamon 80 86
Cloves 55 60
Cayenne 86 37
Ginger, Cochin 80

Do., Jamaica 46
Mustard, pure • 86 40
Pastry 21
Pickling spices 18
Maee 78
Peppers, black 21 23

Do., white 81 35
Papriku, lb 60 70

Do., 80s 86
Chillies, lb 60
Nutmegs, selects, whole, lOta . 22 26

Do., ground 28
Mastard seed, whole 20
Celery see4. wiiol* 40
Coriander se«d 18

Caraway seed, whole 80
Turmeric 80
Carry powder 86
Cream of Tartar—

Preneh, pure 40

4-os. package*, doc S W
The above quotationa are for the best qnaQty.

cheaper grades can be purchased for less.

8-oz. packagea, dea. t M
MOLASSES FIRMLY HELD

Toronto •

SYRUPS—There are no changes in

the market for corn syrups, which is

.steady under a fair consumptive de-

mand. Molasses quotations are firmly

maintained-

Com Syrup

—

Barrels, about 700 lb«., yellow 06%
Half barrels, ^e ever kbia ; M,

bbls, %e over bbla.

Caaca, t-Ib. ttas, wfiita, t doa.

In easa 4 ••
Cases, t-Ib. ttna, wMt*. 1 4et.

in eaaa KM
Oaaea. l*.lb. tlas. white, H 4m.

In CM* S M
Caaea. 1-Ib. tin*. T^lmr, t dox.

in aaae 4 00
Caaea, 6-l>. tina, 7«Uow, 1 dos.
in ease 4 70
Cases, 10-lb. tins, yellow, % 4oa 4 00

Molasses, baking grade

—

No. 2 tins, 2-dox. ease 4 20
No. 8 tins, 2h1oe. case 6 60
No. 6 tins, 1-doa. ease 4 60
No. 10 tins, %-doB. ease ,

.

4 26
Pails—No. 1 1 10
Pails No. 2 1 76
Pails No. 6 355

Molasses, table grade

—

No. 2 tins, 2-dox. ease 7 75
No. 5 tins, 1-dos. case 8 96
No. 10 tins, 1-doz. case 8 60
Pails—No. 1 2 10
Pails No. 2 3 76
Pails No. 6 8 65
No. 3 tins, 2-dox. ease 10 76

ORANGES QUOTED LOWER
Toronto.

FRUITS—Quotations on naval
oranges show a reduction, all sizes are
now offered at $6.00 per case with
Floridas selling at the same price. Ma-
laga grapes are quoted at $14.00 to

$16.00 per keg and Emperors are bring-
ing $8.00 per keg. Grapefruit is fairly

steady at $6.00 to $6.50 per case. Casaba
melons are slightly higher at $3.50 per
case of 8 to 9 m/elons. Cuban pineapples

are quoted at $11. (K) per case. Kumquats
in quart boxes are offered at 40c. per
box. Holly is on the market at $8.00 per

case and wreaths at $2.75 per doz.

FRUITS—
Oi-anges. Floridas, all sizes 6 00
Oranges. Navels, 100s 6 GO

Do., 126s 6 00
Do., 150s, 176s, 200s 6 00

Tangerines, per case 5 50
Lemons, Messina 5 00

Do., California 5 00
Bananas, per lb 08%
Apples— Barrel.

Spys. No. 1 8 50
Spys, No. 2 7 50
Spys, No. 3 5 00
Greenings No. 1 7 00
Greenings No. 2 . 6 50
BaldviMns No. 1 7 00
Baldwins No. 2 6 60

Grapes, Emperor 4 00
Do., Do., kegs 8 00
Do., Malaga, bbls 14 00 16 00

Apples. B. C. boxed 3 25 4 50
Cranberries. Cape Cod. • bbl. box.... 13 00
Grapefruit, Florida, 54s 6 00

Do., 64s, 70s, 80s 6 50
Do.. 96s 5 50

Pomegranates, box 3 50
Casaba Melons—Crates 8 to 9 3 50

SOUTHERN RICE STRONG
Toronto.

RICE—The primary rice markets in

the South have a strong tone with
shippers inclined to hold supplies for ad-
vances. A recent report from New
Orleans says: "According to reports
rice is in strong hands and the crop will

not ibe rushed on the market in such
quantities as to cause any weakening
of prices. Indications are that planters

have taken steps to see that the mar-
ket is no way flooded. Export inquiries

are reported in oonjiderable volume."
In the local situation there is no ap-

parent change and the demand at the

moment is rather on the quiet side.

RICE—
Honduras, broken, per rib. ... 07% OS
Blue Rose, fancy 09% 00

Do., seconds 07% 07%
Siam, per lb 0« •*%
Japans, per tb. 07 07%

Do., broken 0*6
Chineae, XX ....

Do.. Simla • II * It
Do., Mnjin. No. 1 10 II

Do.. Paklinc 09 • 10
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RanBoon 07 07%
White sago O8V2 09

Tapioca per lb 8Vi 09

Do. fancy 09 11

FIRM NUT MARKET
Toronto.

NUTS—Shipments of new crop shell-

ed Manchurian walnuts are rolling and

expected to arrive on this market during

the next week. Quotations to arrive are

as follows, halves at 58V^c and broken

at ilVzc per lb. Nuts in the shell are

firm with prices on Tarragona almonds

and Grenoble walnuts slightly advanced

in some ""arters.

NUTS—
Almonds, Tarragonas, lb 22 24

Walnuts, Grenobles, lb 30 32

Do., Marbot 25 26

Do., California 89 40

Do., Manchurian 25

Do., Chili ?.l

Filberts, lb 16 I' !?

Cocoanuts, Jamaica, sack 6 00 7 60

Do., unsweetened, lb 30

Do., sweetened, lb 28 32

Do., shred 25

Peanuts, roasted, lb 19 21

Brazil nuts, large, lb 18 20

Do., medium IS'^ 18

Mixed nuts, bags 50 lbs 20 25

Pecans 30

Shelled —
Almonds, lb 48 55

FUberts, lb 36

Walnuts, Bordeaux, lb 87 90

Do., Manchurian 58'j

Do., broken 47'i
Jordan almonds 70 75

Peanuts, Spanish, lb 11

Pecans, lb. 1 «>

Brazils 72

ADVANCING TEA MARKETS
Toronto.
TEAS-
TEAS.—Evidence for further advances

on teas continue. The primary markets

for Indias and Ceylons. again advanced

during the week with the prices on some
grades being now very close to quota-

tions on spot to the retail trade. This

would indicate that the trade can look

for higher prices in the near future.

Pekoe Souchongs 30 36

Pekoes 32 58

Broken Pekoes 85 68

Broken Orange Pekoes 60 65

Japans and Chinas

—

Early pickings, Japan* *M
Do., seconds 60

Hyson thirds 80 85

Do., pints 46 67

Do., sifted 55 60

Above price* give range of quotations to tK«

retail trade.

POTATO MARKET EASY
VEGETABLES.—The potato market

continues easy with heavy supplies in

warehouses and prices for Ontario's on

track $1 00 to $1.15 per bag, car lots.

Dealers prices to the trade are $1.25 to

$1.40 for Ontario and $1.65 to $1.75 for

New Brunswick. Leamington hot houss

tomatoes are in demand at 35c. per lb.

for No. 1 quality. Hot house cucumbers

are offered at $3.75 per doz. Iceberg

head lettuce is slightly lower at $5.25

per case. Cauliflowers are arriving free-

ly and quoted at $6.00 per crate.

VEGETABLES-
Cabbage, per barrel 3 50 4 00

Potatoes. Delaware, per bag ... 1 00 1 <o

Do., Ontario 1 25 1 40

Beets, per bag 75 1 W
Carrots, per bag »5 10"
Turnips, per bag • • • ||
Parsnips, per bag 1 00 1 ^0

Onions, Spanish, crate ... . 6 00 6 60

Do., sack, 100 lbs 6 00 6 50

Celery, per crate 4 50

Cauliflower, Cal., case 6 00

Tomatoes, hot house, lb 35

Head letuce. iceberg, case 5 25

Sweet potatoes, per hsmaper . 2 75 3 00

Cucumber, hot house, per doz 3 75

Mushrooms, per bkt 3 00

CANADIAN GROCER

FLOUR MARKET QUIET
Toronto
FLOUR.—There is little change m the

market for flour. Prices are steady

under a quiet demand.
First Patents, in cotton bags, bbl 7 70

Second Patents, in jute bags, bbl 7 60

MILLFEEDS HIGHER
Toronto
MILLFEEDS.—The market is strong-

33

er under an active demand and scarcity

of supplies. Quotations are advanced

$2.00 per ton. Bran is quoted at $25.25,

shorts $27.25 anl choice middlings

$33 25 per ton.

MILLFEEDS—

Bran, per ton 25 25

Shorts, per ton 27 25

Choice middlings, per ton 33 25

MANITOBA MARKETS
WINNIPEG, Dec. 14.--With the approach of Christmas season

all lines of grocery commodities are showing improvement and

business on the whole is considerably brighter and between

now and the end of the year there is expected to be good demand for

all grocery lines. Coffee on the primary market is showing an

upward tendency and greater activity. The cereal market is firmer.

Although the demand for canned goods is quiet the market con-

tinues steady. All lines of dried fruits are showing a firmer tone

and higher prices are expected on prunes, raisms and evaporated

apples The New York refined sugar market is slightly easier and

the tendencv of the Canadian refined sugar market is toward lower

levels. The' spice market continues to rule firm and cloves, peppers

and Jamaica ginger are practically unobtainable. There is a fair

demand for fruits and vegetables.

COFFEE MARKET ADVANCING
Winnipeg.

COFFEE^—Latest reports from the

primary market show an upward move-

ment of prices. Santos coffee has ad-

vanced %c. per lb. and Rio V4C. Mild

coffees are held firmly. These reports

have caused a broadening of the demand

and more activity is being shown than

for some time past.

Rio, roasted, best grade, per lb.. I9V2 201,6

Mexican, roasted, best grade, lb. 44 4a

Jamaica .roasted, best grade, lb. 28 " ^"
Bogotas, roasted, best grade, lb. 40 43

Mocha (types), best grade, lb... 61 63

Bourbon, best grade, per lb 2 „?,/ n on
Santos, best grade, per lb 27 Vi 30

Maracaibo. roasted, best grade, lb. 38 44

CEREAL MARKET FIRMER
Winnipeg.
CEREALS—The cereal market gen-

erally is showing a firmer tone. This

is especially noticeable on rolled oats,

barley and beans. Whole and split

peas show no change. Cereals are en-

joying a seasonable demand at this time

of the year.

PACKAGE CEmEALS
Rolled Oats, 208. round cartons. 4 00

Do.. 36s, case square pkts

Do., 18s. case •

Corn Flakes, 36s. case 3 50

Commeal. 2 doz. case, per case

Puffed wheat, 4 doz. case, per case . . .

Puffed rice. 3 doz. case, per case ....

Cream of Wheat. 3 doz. case, per case. .

Grape Nuts. 2 doz. case, per case

Package Peas, 3 doz. case, per case

BULK CEREALS
Rolled Oats, 80s, per bag

Do.. 40s, pr bag
Do., 20s. per bag
Do., 10-8s, per bale

Do.. 15-6s, per bale
Oatmeal, 98s, gran, or stand, bag ....

Wheat Granules, 98s, per bag
Do., 16-6s. per bale

Peas, whole, green, 100-lb. bag. per bush.

Do., split, yellow, 98s, per bag ....

Do., split, yellow, 498, per bag ....

Beans, fancy, hand picked, 100-lb.

bag. per bush 3 80

Do., Lima, 100-lb. bag, per lb.

Barley, pot, 98s, per bag
Do., pot, 49s, per bag
Do., pot, 24s, per bag

Barley, pearl, 98s, per bag ....

Do. ,
pearl, 49s, per bag ... .

4 65
3 60
2 10
3 80
3 40
4 40
5 70
9 00
3 80
3 00

2 40
1 25

65
3 16
3 66
3 30
6 10
6 60
3 95
7 50
3 80

4 26
lOiij

3 90
2 00
1 02
5 05
2 58

Do., pearl, 24s, per bag 1 ^
Commeal, 98e, per bag Z »"

Do.. 49s, per bag ^^

J*
Do., 24s. per bag »

J"
Do., lO-lOs, per bale ' W

Buckwheat grits, whole. 98-lh.

bags, per bag ° '"»

CANNED GOODS STEADY
Winnipeg.
CANNED GOODS—There is no

change in the canned goods market.

Buyers are still buying on a hand to

mouth basis and are not interested in

any one product in any spectacular way.

The market is duil an<i although trad-

ing is quiet the market is showing a

firm tone.

CANNED FISH

Shrimps. Is, 4 doz. case. doz... ...^ 3 75

Finnan Haddie, Is, 4 doz. case 8 26 11 50

Do '•'.s. 8 doz. case, case ' ^°

Herring '(Can.) Is, 4 doz. case

per case ... 6 BO 8 00

Do., imported, V^, 100 doz. case .
. 21 50

Lobsters. V^s. 8 doz. case, doz 2 35

Do., MjS, 4 doz. case, doz 4 ,00

Oysters, Is. 4 doz. case, case 9 ,40

Do., 2s, 8 oz. 2 doz. ease, case 7 90

Pilchards, Is, tall, 4 doz. case,

per case ... » »»

Do y.s, flat, 8 doz. case, case 9 00

Salmons— ?" ««««

Sockeye, Is, tall, 4 doz. case .iO 00

Do., i/.s, flat, 8 doz. case 21 25

Red Spring, Is, tall, 4 doz. case 16 25

Do., V,s, flat, 8 doz. case 17 00

Cohoe, fs, tall, 4 doz. case.. 12 00 13 00

Do., i/.s, flat, 8 doz. case... 13 00 14 00

Pink, Is", tall, 4 doz. case 6 26

Do., %s. flat, 8 doz. case 8 00

CANNED FRUITS (Canadian)
Per case

Apples, 6 tins in case 3 2fl

Blueberries, 2s, 2 doz. case 5 ,00

Cherries, 2s, 2 doz. case 7 20

Gooseberries, 2s, 2 doz. case 7 50

Lawtonberries, 2s, 2 doz. case 7 00

Peaches, 2s, 2 doz. case 6 60 7 10

Pears, 2s, 2 doz. case 6 45 7 00

Plums, Green Gage, H. S. 2s.

2 doz. case 6 00

Plums, Lombard, H. S., 2 doz.

case ° '°

Plums, Lombard, L. S., 2s. 2 doz.

case * *^

Raspberries, 2s, 2 doz. case ... 8 00 8 60

Strawberries, 2s, 2 doz. case ... 8 00 8 60

CANNED FRUIT (American)
Per case

Apricots, Is, 4 doz. case 10 60

Peaches, 2y2S, 2 doz. case 9 16

Peaches, sliced Is, 4 doz. case 10 85

'Do., Halves, Is, 4 doz. case 10 75
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i^p

Do., 2s, 2 doa. cas«

\ Pears, Is, 4 doz. case '.

.

"Pineapple, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Iparaeus tips. Is, tins, 4 doz.

case, per doz
•'Beans, Go.den Wax, 2s, 2 doz.

case, per case
Beans, Refugee, 23, 2 doz. case .

.

Corns, 2s, 2 doz. case
Peas, Standard, 2s, 2 doz. case 3 65
Peas, Early June, 2s, 2 doz. case
Sweet Potatoes, 2 Vis, 2 doz. case
Pumpkin, 2y2S, 2 doz. case .

.

Sauer Kraut, 2Vis, 2 doz. case.
Spaghetti, 2s, 2 doz. case
Tomatoes, 2 '/^s, 2 doz. case ....
Spinach, 2y2S, 2 doz. case ....

PRUNES ADVANCING

6 90
12 75
7 26

4 40

6 75

.Winnipetr. i

,
DRIED FRUITS—The dried fruit

, market is showing a firmer tone and al-

though buyers have ix)ught sparingly
the aggregate tonnage of dried fruits

that has moved to the consuming mark-
ets has been most satisfactory, particu-

larly in view of the short crops produc-

ed. The strongest ittem in the line is

'prunes and it is estimated that there

are no more prunes unsold than there

were August 1st last year with 10

months to go to new crop. The very

fact that buyers have followed the hand
to mouth policy of buying, places prunes

in an even stronger position as a spec-

ulative eJement has been wholly lacking.

Prunes in outside growers hands and
unsold are in small compass and higher

prices are looked for after the turn of

the year if not before. The situation

on peaches is somewhat the same as

prunes and higher prices are expected

on this line. Evaporated apple sales

have not been as heavy as expected and

at the present time indications point to

higher prices on this line- Raisins have

been active, particularly on the seedless

varieties and as muscats have been slow

•and with the supply of seedlesi being

cleaned up the trade must turn to seed-

ed or currants.

DRIED FRUITS
Evaijorated apples, per lb

Currants. 90-Ib., per lb

Do., 8 oz. pkgs., 6 doz. case, lb

Dates, Hallowee, bulk, lb

Do., pkgs., 3 doz. case, lb. ...

Figs. Smyrna, per lb

Loganberries, 4 doz. case, pkt.

.

Peaches, standard, per lb

Do., choice, per lb

Do., fancy, per lb

Do., Cal.. in carton, per carton 1 00
Do.. Cal.. in cartons, per carton 1 00

Pears, extra choice, per lb

Do.. Cal., cartons, i>er carton ....

Prunes

—

30.40s. 25s. per lb
40-508, 268. lb

60.60s. 258. lb

60-70b. a.ls. lb

70-ROs. 2Rs. lb

80-90S. 25e
90-1008. 2Br. per lb.

In 6-lb. cartons, carton .... 69

RAISINS—Seeded—
Cal., pkif.. 16 oz., fancy, per pks. ..

Do., pkg.. 12 oz., fancy, per pkjr.

Do.., 16 oz., choice, per pkg. ...

Do.. 12 oz. choice, per pkK. .

Cal. 5-Ib. cartons, per carton ... .

Do., bulk. 25-lb. boxes, per lb. . .

RAISINS—Seedless—
Cal., pkg., 11 oz.. per lb

Do., bulk, 26-lb. boxes, per lb. . .

Do., bulk. 5-lb. cartons, per carton
Apricots, choice, 25s, lb

Do., lOs, lb

Do., Standard, lOs, lb

Do., Standards, 2.">s, lb

Do., fancy, 2.5b. lb

Do., fancy, lOs, lb

Armcots, 6 lb. cartons, per carton .

18
16
13
15
1514
15

23%
17

1«
20

1 20
1 20
30

1 30

20
17Mi
14
\i

lOH
09%
08

76

$0 20
16%
19

16

1 20
19

19%
22

1 30
32
34
28%
25%
35
36

1 68

CANADIAN GROCER
SUGAR MARKET EASIER

Winnipeg. ——
SUGAR—The raw sugar market is

slightly easier and New York refined

has shown a decline. The trade is ex-

pecting lower prices on Canadian re-

fined sugar.
Extra gran, bags, 100 lbs 8 60

Do., gunnies, 5-20 lbs 8 90
Do., gunnies, 10-10 lbs 9 00
Do., cartons, 20/5 lbs 9 10
Do., cartons, 50-2 lbs 9 25

Yellow, No. 1 It., bags, 100 lbs 8 10

Do., golden, bags, 100 lbs 8 OO
Powdered sugar, bbls 8 90

Do., boxes, 50 lbs 9 10
Do., boxes, 25 lbs 9 30

Icing, barrels 9 00
Do., boxes, 50 lbs 9 20
Do., boxes, 25 lbs 9 40
Soft lumps, boxes, 100 lbs 9 30
Do., boxes, 50 lbs 9 60
Do., cases, 20 cartons 10 45

Do., cases, 40 %, lbs 11 20
Small lump, boxes, 100 lbs 9 20
Do., boxes, 25 lbs 9 50
Do., cartons, 50 2-lb8 9 60
Hard lump, barrels 9 30
Do., boxes, 50 lbs 9 50
Do., boxes, 25 lbs 9 70
Do., boxes. 50 lbs 9 75

SYRUPS UNCHANGED
Winnipeg.

SYRUPS—There is no change in the

syrup situation. The limited require-

ments of consumption furnish about the

only demand. Molasse^ prices are

slightly firmer on the primary markets
and new arrivals are expected within

the next month which no doubt will ef-

fect local quotations.
CANE SYRUP—
No. 2s 6 95
No. 5s 6 76
No. 10a 6 30
N6. 20s 6 10

CORN SYRUP—
Cases, 2-lb. tins wbite, 2 doz. in

eaa* 4 66
Cases, 6-lb. tins, white, 1 doz. in

case B 40
Cases. 10-Ib. tins, white, % doz.

in case 5 16
Cases. 20-lb. tins, wbite, % doz.

in case 6 16
Cases, Z-lb. tins, yellow, 2 doz.

in case 4 20
Cases, 6-lb. tin* ytllow, 1 doz. In

case 3 95
Cases. lO-lb. tins, yellow, \i doz.

in case 8 96
Cases, 20-lb. tins, yellow, % doz.

in case t 9S

MAPLE SYRUP—
Pure, 2%s. tins, cs. of 2 doz 20 00
Pure. 53, per ease of 1 doz 19 10
Pure, 10s, per case of % doz 17 75

TABLE SYRUP—
Maple flavor, 2 Vis, tins, per

case of 2 doz.
'

10 50
Do., 23. tins, case of 1 doz 10 00
Do., Is. tins, case % doz 9 75

MOLASSES, BARBADOES—
2-lb. tins. 2 doz. case 8 30
3-lb. tins, 2 doz. case 10 80
5-lb. tins, 1 doz. case 9 50
10-lb. tins, 1 doz. case 9 20

MOLASSES, BLACKSTRAP—
1 %s. 4 doz. in case 4 65
2s, 3 dob. in case 4 50
2'/2S. 2 doz. in case 4 15
5s, 1 doz. in case 3 95
10s, 14 doz. in case 3 80

SPICE MARKET FIRM
Winnipeg. —
SPICES—^Tliere have been no new de-

velopments on the spice market. Scar-
city of supplies and strong foreign mar-
kets together with the rise in sterling

exchange, keep prices firm on practic-

ally all stocks. Cloves, peppers and
Jamaica ginger continue high and
scarce. There is a good trade locally

with a conservative demand for season-
able goods.

December 16, 1921.

STARCH UNCHANGED
Winnipeg
STARCH—There is no change in the

starch market. Prices are well main-
tained, under a fair demand.
STARCHES
Cornstarch, 1-lb. pkgs. per lb 09%

Do., No. 1 quality, 1-lb. pkgs .... 10%
Gloss, 1-lb pkg. per lb 10 7-8
Celluloid, 1-lb. pkg. per case 4 30

JAM MARKET STEADY
Winnipeg.

JAMiS—Thte jam market is ruling

steady and buying is limited to immedi-
ate, requirements. Raspberry and straw-
bery jams are the best selling lines at

the present time and spot stocks are

getting low on these two flavors

GOOD DEMAND FOR NUTS
Winnipee.

NUTS—With the approach of the

Christmas trade, nuts are showing a

greateir activity. Walnuts, almonds,
brazils and filberts are meeting with
ready sale and spot stocks are becoming
low.

FLOUR MARKET STEADY
Winnipeg.

FLOUR—The flour market is ruling

steady with no change in quotations.

There is a fair demand and purchases
are being made in small quantities.

RICE MARKET STEADY
Winnipeg —^—
RICE—Advices from New Orleans

show a stronger market for rice. Japan
type and Carolina have advanced %c.
per lb On account of the large local

and foreign demand it is likely that

the prices will advance.

TEAS HOLD FIRM
Winnipeg

TEA—There are no new developments
in the tea market. Ceylon and Indian

teas are holding firm at the advanced
prices. The demand locally is showing
an improvement.

JAPANESE ORANGES ARRIVE
Winnipeg
FRUITS—Japanese oranges at $2.25

per bundle are selling freely. The de-

mand for apples hai b^en remarkably
good during the past week and Ontario

Northern spys are quoted at $8.00 per
barrel. Navel oranges are quoted at

$7 00 to $7.50 per case. Lemons are

quoted 50c. per case lower. Florida

grapefruit is in good demand at $7.00

to $7.50 per case. Supplies of Holly
and Mistletoe have arrived.

HEAD LETTUCE LOWER
Winnipeg.

VEGETABLES—Imported head let-

tuce has declined 50c. and is now quoted
at $4.00 per case. Tomatoes are slight-

ly easier and are quoted at $4.50 per
case. California cauliflower is in good
demand at $3.25 per doz., while the few
local cauliflowers left are being offered

at $2 50. Sweet potatoes are in demand
at $5.00 to $5.50 per hamper. Cranber-

ries remain scarce and high. Imported
Brussels sprouts at 30c. per lb. and
Chinese cabbage at 15c. per lb. are in

good demand.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West
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Saskatchewan Markets

FROM REGINA BY WIRE

Regina, Sask., Dec. 13.—Granulated

sugar is lower at $8.70 per cwt.

Christmas business is brisk but is not

considered equal to former years. New
crop Manciiurian walnuts have arrived

and are being quickly cleaned up. Lem-

ons have taken quite a decided drop, de-

clining from $9.00 to $7.50 per case.

New laid eggs are scarce and are being

quoted at $17.10 per case. New crop

Turkish figs are just ai-riving on the

market but owing to late delivery it is

expected that jobbers will carry ovei^ a

stock from the Christmas trade. Poul-

try is plentiful, turkeys are quoted at

36c per lb., spring chickens at 20c, and

ducks and geese at 27c per lb.

5 95
2 42
6 50
g 65

Beans, KotenasW
Rolled oats, 80s

Rice. Siam ... .

Rice, Blue Rose
Tapioca ^fSago ' ''''

Flour, per bbl

Sugar, pure cane prranulated, cwt
Cheese, No. 1. Ontario, large . .

.

Cheese, No. 1, Ontario, twins . .

Butter, creamery, lb

Butter, dairy, lb

Lard, pure, 3s 11 10

Bggs, new laid, local 17 10

Do., No. 1 storage ^^. ?2
Tomatoes, 2Vi9, choice
Lemons, case
Corn, 2s, standard choice . .

Peas, 2s, standard choice . .

.

Do.. 2s, Early June, choice

7 95
8 70

22

22^i
4.1

30

4 60
7 50
3 65
4 15

4 87

Salmon, Sockeye. Is ^^99
Do., Sockeye, 14s

Strawberries, 2s, B.C. choice ...

Raspberries, 2s, Ontario choice..
Cherries, 2s, red, pitted
Peaches, 2s, halves

Do., 2s, sliced

Apples, evaporated, lb

Peaches, evaporated, lb

Prunes. 70-80
Do., 40-60

22 05

8 75
8 75
7 20
7 20
6 00

421/2

23
13

18

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Dec. 13.—Creamery
butter is higher at 39c to 45c per lb.

Dairy butter is quoted at 30c to 35c

per lb. Bran and shorts advanced $1.00

per ton. The prune market is a little

firmer while beans are somewhat eas-

ier. Wheat flakes are reduced 75c per

case. Shredded wheat is down 50c per

case. Lemons are easier at $7.75 per

case. Chinese crystalized ginger is

quoted at 27c per lb.

Beans—Ashcroft, per -wt 6 00
Do., Kotenashi. per cwt 5 90

Rolled oats, 80s 3 15 3 30

Rice, Siam
Jai>an, No. 1

Tapioca
Sago
Flour, per bbl

Sugar, pure cane, gran., cwt. .

Cheese, No. 1, Ont., large

Alberta cheese, twins
Do., large

Butter, creamery, lb

Do., dairy, lb

Lard, pure 3s

Eggs, new laid, local, case —

.

Do., No. 1 storage, case

Tomatoes, 2 V^s

Pumpkin, 2'ViS, case
Lemons, case
Com, 2s, standard case
Peas, 2s, standard case
New early June peas. ea»e ...

Salmon sockeye iB, case — .

Do.. Sockeye, ^As

Strawberries, 2s. Ont., ease .

.

Raspberries, 2s, Ont., case

Gooseberries, 2s

Cherries, 2s, red. pitted

Peaches. 2s, halves
Do., 2s. sliced

Apples, evaporated, lb

no.. 25s. lb

Pineapples, Hawaiian, sliced 2*8

Do., canned, 2s

Do., 70-803
Prunes, 90-1008
Potatoes, local, ton

B 60
7 35
7 00
7 00

.» 22%

39
30

12 80

4 15

3 ae
4 20

19 80

8 16

8 40

9 00

6 30
7 45

iiMi
10

20 00

6 00
8 UO
8 00
8 00
7 65
8 57

23
22%
22y4
45

35

12 60
15 00
16 00
4 Ah
4 40
7 75
3 60
4 30
4 Ih

21 50
21 55
8 40
9 25

11 30
9 50

85
25
18

ISVi
<»5

90
12 V,

10"

30 00

British Columbia

FROM VANCOUVER, BY WIRE

Vancouver, B. C, Dec. 13.—Business

is very quiet and will probably remain

so for a few days as the rivers are

again flooded and railway and road traf-

fic interrupted. Fresh eggs are coming
on the market plentifully, and the sur-

plus is being shipped as far east as

Montreal. B. C. fresh eggs are quoted

at 64c while butter is selling at 45c.

Okanagan onions are quoted at $4.75

and Spanish at $8.00. Local potatoes

are selling at $28.00, Ashcroft at $35.00,

Lilloet at $37.00 and Lytton at $38.00

per ton.

New Brunswick Markets

FROM ST. JOHN, BY WIRE

24

St. John, N. B., Dec. 13.—Sugar drop-

ped 25c, making granulated $7.70 per

cwt. Lard is easier at 15i^c for pails

and 15c for tubs. Shortening in pails

is quoted at 14c and tubs at 13%c per

lb. Rolled oats are higher at $3 50 per

bag and $8.30 per barrel. Grapefruit

and oranges are fairly steady under a

good demand while bananas are slightly

firmer at 13c per lb.

Rolled oats, bag 3 50

Do., bbls 8 30

Rice, Siam, per cwt 7 00

Tapioca, per lOO lbs

Molasses, gal

Tomatoes, cans
Do., bags

Raisins, Valencia layers . .

.

Currants, cleaned

Prunes, 90-100, 25-lb. boxes

Lemon peel

Orange peel

Citron peel

Walnuts
Almonds
Brazils
Peanuts
Filberts
Cocoa nuts, bag
Potatoes, per bbl

Pork clear, bbls

Pigs' feet, per 20-lb. pail

Hams, shoulder, per lb

Bacon, side, per lb

Bacon, roll, per lb

Lard, pure, in pails, lb

Lard, pure, in tubs, lb

Shortening in pails, lb

Shortening in tubs, lb

Butter, creamery, prints

Butter, creamery, solids

Oleomargarine •••
Cheese, whole, lb. 19

Cheese, twins, lb

Eggs, doz
Sugar, cut loaf, cwt •

Sugar, Stan., gran., cwt
Sugar. N6. 1 yellow, cwt
Lemons, California, case

Grapefruit, Florida, case 6 00

Bananas, lb

Cornmeal, gran., bags
Oranges, per ca.se ^ 00

9 50
65

2 00
6 00

30
19

11^4
34
34

46
27

22
20
16
17

6 00
2 76
32 00
2 10

21
32
22
15'/..

15

14

13 Vi

47
42

24.
21
21
52

9 30,

7 70
7 76
6 50
6 50

1»
8 25
8 00.

Nova Scotia Markets

FROM HALIFAX BY WIRE

Halifax, Dee. 13.—Standard granulat-

ed sugar shows a decrease of 25c p?r

cwt, making present quotation $7.70.

Fresh eggs are selling at 75c and stor-

55c per doz. Potatoes hold fairlyage.
steady at $1.30 per bag.

higher at $7.00 per bag.
Flour. No. 1 patents, bbl. .

.

Cornmeal. baes

Onions are

Roled oats, per bag • 3 75

Rice. Siam. per 100 lbs 06%
Tapioca, 100 lbs

Sugar, standard, gran
Do., No. 1 yellow

Molasses, gal
Che?se. Ont.. twins
Eggs, fresh, doz
Eggs, storage, doz
Lard, compound

Do., pure, lb

American clear pork, bbl

Tomatoes. 2M>s., stan., doz
Hams, aver. 9-12 lbs

Do., aver., 12-18 lbs

Do., aver. 18-25 lbs

Roll bacon
Butter, creamery, lb

Do., dairy
Raspberries, 2s Ont., doz.

Peaches. 2s.. standard, doz
Corn, 2s, standard, doz
Peas, standard, doz.

Strawberries, 28. Ont, doz
Salmon, Red Sprinsr, ttats, cases

Do., pinka
Do.. Cohoes
Do., Chums

Evaporated apples, per lb

Dried peaches, pel lb

Potatoes Nat.. 90-Ib. bag
Corned beef 3 00

Onions, Canadian, per bag

11 0»
2 5d
3 75

10
7 70
7 20

7 46
66
23
75
55
14
18

30 00
2 00

35
35
31
26
62
40*

4 00
3 30
1 60'

1 96
4 00

7 00-

14 00
6 on

16
22

1 3(f

3 &5
7 00
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This Year's Pack of Salmon Is

the Smallest Since 1908
A Review of the Pack of B. C. Salmon for the
Season of 1921 Shows the Total Number of Cases
of All Grades at 603,548 as Compared With Last

Year's Total of 1,187,616 Cases.

VANCOUVER, B. C, Dec. 14
(Special >.—A summary review of
the pack of British Columbia sal-

mon for the season of 1921, shows the
total number of cases of sockeye includ-
ing pound and half pound tins to be
163,914, red spring-s 36,725, pink springs
6,061, white springs 6,966, blue backs
7,060, steelheads 1,220, cohoes 117,288,
pinks 192,906, making a toUl on all
grades of 603,548 cases as compared with
last year's total of 1,187,616 and 1,393,-
156 cases in 1919. This year's pack is

the smallest since 1908 when the com-
plete pack totalled 542,689 cases.
The total pack of all grades for each

flacking house is as follows:
B. C. Fishing & Packing Co. Ltd. 116,294
'Gosse-Millerd Limited 56,104
J. H. Todd & Sons, Ltd 54,480
A. B. C. Packing Co., Ltd 51,050
Northern B. C. Packing Fisher-

ies, Ltd 34,793
Wallace Fi.sheries, Ltd 29,346
B. C. Canning Co., Ltd 22,410

Kildala Packing Co., Ltd 22,214
Canadian Fish & C. S. Co., Ltd. 22,181
M. Desbrisay & Co 15,881
Canadian Fishing Co., Ltd 14,760
Nootka Packing- Co., Ltd 12,274
Provincial Canning Co 11,859
Glenrose Canning Co., Ltd 11,444
Lumi Bay Packing Co., Ltd 10,633
Cassiar Packing Co., Ltd 10,475
Quathiaski Canning Co., Ltd 10^390
Western Salmon Packing Co 8,609
Great West Packing Company,

Ltd 7,343
Maritime Fisheries, Ltd 6,612
Wm. Hickey & Sons 6,001
Great Northern Packing Co. Ltd. 4,148
Clayoquot Sound Canning Co.,

Ltd 3,759
Western Packers, Ltd 3,612
Sea P'ish Co., Ltd 3^157
A. H. Sherman, Ltd 2,742
Sookc Harbor Pushing & Pkg.

Co., Ltd 977

Total 603,548

Many Leading Authorities

on Produce Will Speak at Con\ ention

[
Annual Gathering of the
ciation Will be Held in

January—A. P. McLean,

WINNIPEG. Dec. 14.—Produce
dealers and men interested in
the trade will gather at Winni-

peg on January 30th next, when the an-
nual convention of the Canadian Produce
Association opens in the Fort Garry
Hotel. The trade has passed through
some experiences during the past
twelve months which will undoubtedly
be reflected in the discussions of the var-
ious subjects on the programme.
The list of speakers, as tentatively ar-

ranged, includes J. H. Hare, Edmonton;
F. Hedley Auld. Deputy Minister of
Agriculture, Regina; M. C. Herner Pro-

Canadian Produce Asso-
Winnipeg at the End of
Winnipeg, Will Preside.

fessor of Poultry, Manitoba Agricultural
College, Winnipeg; John Bracken, Presi-
dent Manitoba Agricultural College,
Winnipeg; George H. Barr, Chief of
Dairy Division, Department of Agricul-
ture, Ottawa; A. A. McKergow, Mon-
treal; J. S. Muir, Ingersoll; and J. F.
Singleton, E. Chief of Markets Division,
Department of Agriculture, Ottawa.
The leaders in the discussions that will
follow the principal addresses include C.
P. Rhodes, Calgary; C. M. Thacker,
Montreal; H. C. Kersten, Winnipeg; E.
M. Raney, Toronto; A. E. Silverwood,
London; C. Market, Dairy Commissioner

for Alberta, Calgary; John Scott, Chie;
Grader of Dairy Produce for Ontario
Toronto; A. P. Slade, Vancouver; W. A
Wilson, Regina; T. M. McLagan, Mon
treal, and I. W. Steinhoff, Toronto.
The sessions will continue for tw(

days, with A. P. McLean, of Winnipeg
President of the Association, in th<
chair. The Secretary is James T. Mad
den, of Toronto.
The principal social function will b<

a banquet on the evening of January 30
at which addresses from the Lieutenant-
Governor, Sir James Aikins, the Prem-
ier, Hon. T. C. Norris, Mayor Parnell,
Hon. George H. Malcolm, Minister ol

Agriculture for Manitoba, Hon. J. A.
Maharg, late Minister of Agriculture fot
Saskatchewan, and Hon. George Hoad
ley, Minister of Agriculture for Alberta,
are expected.

Would Not Begin to

Supply Demand
for Walnuts

Montreal.—Early this week an item
in the local papers stated that "a large
consignment of the new crop of French
walnuts arrived." It also stated that
this shipment arrived on the steamer
"Metagama" direct from France to Hali-
fax. In the article it went into details
to explain that about 250 bags of nuts
are consumed over the holiday season
and claimed that the shipment which ar-
rived at the late date would go a con-
siderable way towards satisfying the
demands of "Montrealers."

Only Ninety Bags

Local importers of dried fruits and
nuts informed Canadian Grocer that on
that shipment were only 90 bags of
French unshelled walnuts and that these
could easily be taken by one jobbing
house alone and distributed within the
next three or four days. One importer
stated that during the past ten days he
has handled over 1,000 bags of walnuts
himself and that other importers had
brought in quite as much, yet there is

not a new crop of French walnut in
stock in Montreal. The demand for wal-
nuts has been great and supplies have
run very low with a late season in
France.
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Produce, Provision and Fish Markets

QUEBEC MARKETS
MONTREAL, Dec. 14.—The feature of the produce market is

the advance in live hogs which is the result of small offermgs

and a keener demand for supplies. The smoked meat mar-

ket does n.ot yet show any change as a result of the stronger hog

market but the demand is improving and the future looks stronger.

The butter market for the newer makes is weak but wholesale prices

in the main are unchanged. The cheese market is quiet and but tor

the fact that spot stocks are held in few hands the condition might

be weak. There is no change in cooked meats. Lard is weaker with

but a light demand. Eggs are stronger under a big demand with

supplies rapidly being drained. Fresh fish is unchanged m price but

three fish days this week has brought a better demand. Prices on

poultry show a big advance in price with the Christmas demand.

hogs a weaker feeling prevails in the

market for lard. Prices are fully Ic
BUTTER MARKET EASIER

Montreal

BUTTER.—The market for the cream-

ery butter has shown weaker tendency

and prices in some cases have declined

as much as 2c per Ih., which is attributed

to continued liberal offerings and the

demanH for this grade of butter is some-

what limited since some of the earlier

makes are in preference. As a result of

this condition some prices on creamery

butter are unchanged while others show

a decline.

BUTTER—
Solids, creamery 41 42

Prints, creamery 4^ U 4d

Dairy solids 32

CHEESE MARKET QUIET
Montreal. -^—
CHEESE.—The cheese market has

been quiet during the past week with no

important demand from English buyers

or in fact from the domestic market.

The volume of business in cheese is

small but as stocks on spot are held in

few hands there is no immediate pres-

sure to sell and as a consequence the

market is fairly steady a' though show-

ing no improvement.
CHEESE— . „

ijirRC, per lb ••••
J ?*

Twins, per H> 19 « «<>

Do., white 28

Triplets, per lb •••• » jl

Fancy old cheese, i)er lb 28

Stilton, per lb

Quebec 19

STORAGE EGGS ADVANCED
Montreal.

EGGS.—The feature of the egg mar-

ket is a spectacular advance in the price

of No. 1 storage eggs which have run low

in supply on account of a big demand

and the fact that dealers are not buying

that grade to replace their supplies.

Then too on account of the high prices

on fresh eggs the public are buying

more of the storage eggs and a big de-

mand exists. The wholesale price is now

48c per doz., while the quotations on

strictly new laid eggs vary considerably

at the high level but in general show

no advance.
EGGS— „ „ „,
Specials 80 95

Storage, selects 55

Do., No. 1 48

New laid 70 80

LARD MARKET WEAKER
Montreal.

LARD.—Despite the higher prices on

30
35
20

per lb. lower which is due to little of-

ferings and the continued limited de-

mand from all sources. Retailers are

only buying for immediate requirements.

^^erc7s, 60 lbs 14V, 15%
Pails, 20 lbs 16 16%
Tubs, 20 lbs 15Vj 16

Bricks 151,2 !8

COOKED MEATS UNCHANGED
Montreal. -^^—
COOKED MEATS. — There is no

change in the market for cooked meats.

The demand is small owing to the season

and prices remain steady.

COOKED MEATS—
Jellied pork tontruea

Jellied pressed beef, lb

Haras, cooked iO

Pork pies (doz.)

Sansa^e, pure poA
Ox toi zvit, tins

Mince mcAt, lb

Head 'iheese, 6-lb. tins, per lb..

Plate

per cwt. on select light-weiglit hogs,

weighed off cars. Thi§ advance makes

the price of choice stocks $11.00 per

cwt. The small supply on the market

indicates that the strength of the hog

situation will hold firm at the present

basis unless a surprisingly large supply

is enticed to the market by advanced

prices.

FRESH MfiATS—
Hogs, live (selected off cars)

Fresh killed

Fresh Pork—
Legs of pork (foot on) ...

Loins (trimmed)
Trimmed shoulders

Untrimmed
Pork sausage (pure)

Fresh Beef—
(Cows)

tiind quarters ... . 10 13

Front quarters 06 07

Loins P„„<'
23

Chuck 07 08

FISH PRICES STEADY

35

87
4S

6 20
65
16^
10

beef 22 Ow

SMOKED MEATS STRONGER*

52
40

40
28
19

35

35
29
27

25
24
23

17
19

Montreal.

SMOKED MEATS.—There is no ac-

tual change in the prices for smoked or

cured meats the undertone of the market

is much firmer in sympathy with the

higher prices ruling on hogs. The de-

mand for the season of the year for sup-

plies to meet immediate wants is good

and in addition to this extra orders are

booked for delivery during the Christ-

mas week. This extra business is in-

strumental in strengthening up the

smoked meat market to a noticeable de-

gree. If the prices on live hogs are

maintained higher prices on smoked

meat may be expected.
BACON—

Breakfast, best 33

Smoked breakfast 28

Smoked breakfast 28

Cottage rolls

Picnic hams
Wiltshire 32
MEDIUM SMOKED HAMS—

Wiltshire 32

Weig'ht, 8-14, long cut 27

Do., 14-20 25

Do., 20-25 23
Do., 25-35
Over 35 lbs

HIGHER.PRICES ON HOGS
Montreal

HOGS.—A stronger feeling during the

week which was attributed to smaller

offerings and a keener demand for sup-

plies has resulted in an advance of $1.00

11 no
15

20
21
17
14
20

(Steers)

10 16

05 08
28 30
08 09

Montreal. p 4. ;„
FISH.—There is no change of note m

the fish market. The demand is fair and

prices rule steady with a good supply.

There have been three fish days this

week and some increased business has

been noted but market prices remain

the same.
FRESH

Filets, 20 lb. boxes
Herring
Market Cod, fresh

Steak cod - „,
Dressed B. C. Salmon

JJ

"
Haddock »»

Halibut l\l
Flonndera " ^"
Mackerel "10
White fish * 1°

Eels "13
FROZEN

Skinned perch ^ J^
Haddock ...

Halibut
Chicken halibut
Market cod .

.

Steak cod . . .

Doree

17

07
06
08

06
20
17

05Vi
06y2
13

22
16
09y2
13
16

05%

Qualla salmon 12

Dressed B. C. Salmon
White fish
Dressed pike
Mackerel
Lake trout
Herrings

OYSTERS
Shell oysters, bbl 8 00 16 00

Standard—Per No. 1 can 2 60

Do., No. 3 can 7 60

Do., No. 6 12 26

Jars—1 doz * 75

DRESSED POULTRY HIGHER
Montreal.

DRESSED POULTRY.—The poultry

market shows a big advance in price,

which the dealers are sorry to see since

it will doubtless cut down the demand
which had been gaining. Turkeys are

the feature with the advance of 4c per

lb. from the farmer, with dealers' quo-

tations likewise advanced. Chickens are

a so higher. The reason apparent is that

the retailers are buying heavily in pros-

pect of the Christmas trade. The of-

ferings are good but the market has

rapidly gained strength which is expect-

ed to hold.
POULTRY—

Dressed turkeys 45 46

Geese 22 26

Ducks 28 30
Chickens 27 30

Fowl 18 25

Roosters 16 18
Live turkeys 38 40



38 CANADIAN GROCER

ONTARIO MARKETS
TORONTO, Dec. 14.—The produce and provision markets have

firmer tendencies almost throughout. Butter and eggs are firm
to strong under lighter stocks in Ontario storages as compared

with a year ago. Cheese stocks are somewhat larger than a year ago
but the market at the moment is steady. Hog products have steadier
tendencies. Lard is slightly higher in some quarters while others
have not changed quotations. Live hogs advanced to higher levels

while beef values are also stronger. The fish market is fairly steady
with a shade higher price on smelts. Turkeys and geese are firmer
and higher while chickens continue fairly easy under heavy supplies.

BUTTER STOCKS DECREASE
Toronto. ^^—
BUTTER—The market continues in

practically ihe same firm condition as

it has been in for the past few weeks.
Business is none too brisk and there ap-

pears to be little trading going on.

Stocks of creamery in storage on Dec.

1 were 59,209 packages as against 88,-

846 packages on Nov. 1 and 66,217 pack-
ages on Dec. 1, last year, a decrease of

7,008 packages as compared with the

same period in 1920.

BUTTER—
Creamery prints 41 4S

CHEESE MARKET QUIET
Toronto. ^^-^—

CHEESE—The market is quiet but
the "situation continues fairly firm, al-

though in some quarters the statement
was made that the market has easier

tendencies in view of the large stocks

and lack of export business. Cheese
stocks on Dec. 1 stood at 28,414 boxes
as against 27,029 boxes on Nov. 1 and
15,263 boxes on Dec. 1 last year.

CHEESE—
Large, new 21

Do., June 24 26

Stilton, new 24
Twins, Ic higher than large cheese and trip-

lets 1V4 cents higher than large.

STORAGE EGGS HIGHER
Toronto. ^-^—
EGGS—Storage eggs are advanced

two to three cents per dozen. Stocks
are fast dwindling. Ontario storage
supplies on Dec. 1 were 22,864 cases as
against 76,667 cases on Nov. 1 and 26,-

127 cases on Dec. 1, 1920. New laid

eggs are still at a pi-emium: few are
arriving from nearby sources but fairly

heavy shipments are arriving from the

United States and British Columbia.
No. 1 eggs are quoted at 50c to 52c,

selects at 57c to 58c and new laid at 80c

per doz.

eggs-
No. 1 50 52
Selects 57 58
New laid 80

LARD STEADIER
Toronto

LARD—The advance in the hog mar-
ket is resulting in a steadier feeling in

lard. There is practically no change in

quotations a.though in one quarter

pound prints are up one cent.

LARD—
Tubs are V^c higher than tierces and pails one

cent higher than tierces.

1-lb. prints 10 '1 17

Tierces, 400 lbs 1! UVi

SHORTENING STEADY
Toronto.

SHORTENING—The market has a

steadier feeling this week with quota-

tions unchanged as compared with a

week ago.
SHORTENING—

1-lb. prints 15 15%
Tierces. 400 lbs 13

NO CHANGE IN MARGARINE
Toronto — —
MARGARINE.—The market is fairly

steady under a fair demand that is re-

gulated by consumption.
MARGAiRINE—

Margarine, No. 1 2.'5 25
Do.. No. 2 20

COOKED HAMS FIRMER
Toronto.

COOKED MEATS—In some quarters

cooked hams are advanced two cents

per pound, while in others there is no

chan.ge. The quotations now range
from 35c to 37c on ordinary round hams
and 38c to .39c for square pressed. Gen-

erally the market for cooked meats has

a steadier tone following the stronger

markets for cattle and hogs.

COOKED MEATS—
Hoiled tiams. lb 35 37

Do., square pressed 38 39

Boiled shoulders, lb 28
He* cheese 6s, lb 10
Choice jellied ox tongue, lb 60

Jellied pork tongue 85
Bologna 13 15

Above prices subject to daily fluctuations of

the market.

BACON STEADIER
Toronto
PROVISIONS—This market as a

whole has steadier tendencies as a re-

sult of the higher and stronger market
for hogs. There are no changes in quo-

tions which are firmly held.

Ham*—
Small. 6 to 12 lbs 2:.

Medium, 12 to 20 lbs 25

Large, 20 to 35 lbs. ea., lb... 18 21

Heavy, 35 lbs., and upwards 17

Boneless, per lb 35 37

Rolled, per lb 40

Peameal 32 34

Bacon

—

Breakfast, ordinary, per lb. . 25 30
Do., special trim 35

Cottage rolls 23
Roll, per lb 20
Long clear bacon, av. 60

—

Wiltshire (smoked boneless) lb 21
Do., three-quarter cut 28
Do., middle 30

Dry Salt Meats—
70 lbs 18

Do., av., 80-90 lbs 15

Clear bodies, 15-30 lbs. . . . : 19

Fat backs, 10-12 lbs 13 15

Ont of piekle prices range about 2 cents per
pound below corresponding cuts above.

Barrel Pork-
Mess pork 30 00
Short cut backs, 2O0 lbs 35 00
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Picked rolls, bbl., 2P0 lbs.—
Lightweight 33 00
Heavy 30 00

Above prices subject to daily fluctuations of the
market.

CATTLE AND HOGS STRONGER
Toronto
FRESH MEATS—The cattle market

during the week under review was
stronger with higher prices on a good
run of Christmas stuff. A stronger

market for hogs was again in evidence

with values advanced to $10.40 on the

fed and watered basis.

FRESH MEAT—
Hogs- -

Dressed, light, per ewt 18 00 15 00
Do., heavy, per cwt. ir 00 12 00

Live, off cars, per cwt 9 9<> 10 16

Live, fed and watered, cwt. . . 10 15 10 40

Live, f.o.b., per cwt 9 50 9 75

Fresh Pork

—

I-egs of pork, up to 18 lbs 20
Loins 22
Fresh hams, lb 22
Tenderloins, lb 50
Picnics. lb 14
Montreal shoulders 14 ',-2

Boston butts, lb 16
New York shoulders 14 Vj

Fresh Beef—from Steers and
Heifers-

Hind quarters, lb 10 15
Front quarters, lb 06 08
Ribs, lb 12 18
Chucks, lb 06 08
Loins, whole, lb 20 23
Hips, lb 09 10
Cow beef quotations about 2 cents per lb. belov;

above quotations.
Calves, lb 13 14

Spring lamb, lb 16 18

Sheep, whole, lb 05 07
Above prices subject to daily fluctuations of

the market. '

SMELTS SLIGHTLY HIGHER
Toronto

FISH—There is little change in the

market for fish. Quotations are steady
with the exception of smelts which are

advanced to 20c per lb.

FRESH SEA AND LAKE FISH
Cod steak, lb 10 Oil

Do., market, lb 09

Oysters, No. 1 tins 3 25 3 70
Do., No. 3 tins 9 25 11 10
Do., No. 5 tins 15 00 18 00
Do., glass jars, doz 5 00 5 75

Do., shell, per bbl 13 50 14 00
Smelts, No. 1, per lb 20

FROZKN FISH
Halibut, medium 18V4 19^5

Do., chicken 17 18
Do., Qualla 12 13

Flounders 0!i in

Pike round 04 05
Do., headless and dressed ... 06 07

Salmon, Cohoe 16 17
Do., Red Spring 21 22

Brill 10 11

Sea Herrine 07Vi 08

SMOKED AND SALT FISH.

Haddies, lb 10 13

Fillets, lb 17

Kippers, box .... 2 25 2 7B
Bloaters 2 00 3 OO
Ciscoes, lb 18
Salmon snack, lb 24
Digby chicks, 5 to bundle 1 20
Boneless Digbys, 10 lb. box 1 65
Shred cod, box 24 cart 2 20
Cod, 1 lb. ta.blet, box 243 3 20
Ouail on too-* ''- .... 14
Hflland Herrings, mixed 10-Ib. keg. ... 1 10

Do., milkers, 10 lb. keg ... . 1 ?0
Labrador Herrings

—

Kegs, 100 lbs 6 50
Do., barrels, 20O lbs 12 00

TURKEYS ADVANCED
Toronto.

POULTRY.—Turkeys and geese are

higher this week but fowl continue easy.

The strength in turkeys is mainly at-

tributed to the demand at present in

United States markets and the holding

off' of supp.ies in anticipation of higher
prices for the Christmas demand. The
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demand for over the border is expected

to end this week and the likelihood is,

that next week will see lower values

with heavier receipts.

I

Poultry

—

Prices paid by dealers

—

Live. Dressed.

Turkeys 40 47

Chickens, spring :.. 20-22 25-30

I Roosters 12 15

CANADIAN GROCER
Fowl over 6 lbs 20 23
Fowl, 4 to 5 lbs 15 20
Fowl, under 4 lbs 10 16
Guinea hens, pair 1 23 1 60
Geese 26

Ducks, 4 lb. and over 20 28
Prices quoted to retail trade : Dressed

:

Ducklings 32 34
Hens, heavy 26 28

Do., light 16 20
Geese 30
Turkeys 50

MANITOBA MARKETS
WINNIPEG, Dec. 14.—There is practically no change in the

produce, provision or fish market this week. Butter, eggs

and cheese, continue to rule firm and indications point to

upward tendencies. There is no change in cooked or smoked meats.

The lard market is quiet and unchanged. Poultry prices are easier

under an improved demand. The hog market has eased off slightly

during the week under light receipts.

BUTTER MARKET ACTIVE
Winnipeg
BUTTER. The tone of the local butter

market continues firm. Best creamery
in cartons is quoted at 45c. per lb. and
in solids at 42c. There is an active

demand at the present time.
BUTTER—
Creamery, best table grade 45

Best table grade, solids 42

Margarine 22 25

NO CHANGE IN CHEESE
Winnipeg.

CHEESE—There is no change in the

cheese market- The tone is firm arid

prices are fully maintained. Ontario
large is quoted at 20c, with twins at

20y2C. and triplets at 21c. per lb.

CHEESE—
Stilton cheese, large, lb 24

Ont., large, lb 20
Ont., twins, lb 2OV2
Ont., triplets, lb 21

EGG PRICES FIRM
Winnipeg. ^-^^—
EGGS—The egg market continues in

a strong position and new laid in car-

tons are quoted at 58c. per doz-, with
No. 1 candled eggs at 47c. per doz.

There are very few eggs in storage and
shipments are arriving from the United
States.

COOKED MEATS UNCHANGED
Winnipeg. '

COOKED MEATS—There is no
change to record in cooked meats Best

quality cooked hams are quoted at 41c.

to 43. per lb. Pork tongues are in good
demanri at 26c. The demand is consid-

ered fair for this season of the year.
rOOKBD MEATS—
Best quality shinned, 8-14 lbs 43

Do., 13-16 lbs 41
Roast ham. lb 43
Roast shoulders, lb 28
Pork tongues, lb 26
Head cheese. 6-lb. tins, lb 13
Jellied ox tongues, lb 48
Luncheon cooked meats 16

SMOKED MEATS STEADY
Winnipeg.

PROVISIONS—The market for ham
and bacon is ruling steady with a few
price changes being noted Best quality
ham is quoted at 33c. per lb. Bacon
has declined 2c. now quoted at 45c. per
lb.

Hams

—

16 to 20 lbs., per lb. ...
16 to 20 lbs., per lb. ...

Boneless, 8-14 lbs., per lb.

33
33
36%

Skinned, 14-18 lbs., per lb 38

Skinned, 18 to 22 lbs., per lb 38

Bacon, 6 to 10 lbs., per lb 45

Cottage rolls, boneless 24

Bellies 6 to 10 lbs., per lb 44

NO CHANGE IN LARD
Winnipeg.

LARD—There is no change in the

lard market Quotations remain at 15c.

on the tierces basis. Shortening shows
no change at 14c. per lb. on the tierce

basis.
Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 16
Do., wooden pails, 20 lbs. pail .... 3 40

Shortening, tierces of 400 lbs 14
Do., per pail, 20 lbs 3 20

POULTRY TENDS EASY
Winnipea.

POULTRY—The poultry market
tends easy and .Tupplies are arriving in

good quantities. The demand for poul-

try is much larger on account of the

lower prices quoted Ducks and geese

are quoted at 28c. with turkeys at 37c.

to 40c. per lb.

Broilers, 11/2 to 2 lbs., per lb 30
Do.. 2 to 2% lbs., per lb 32

Chickens, 2V. to 3V-. lbs., per lb 28
Do., 3% lbs. and up. per lb 24

Fowl. 3V2 lbs. and under, per lb 22
Do., 3% lbs. and up, per lb 30
Turkeys, young, per lb 37 to 40
Duck, per lb 28
Geese, per lb 28
Roosters, per lb 20

HOG MARKET LOWER
Winnipeg -^^—
HOGS—Thie hog market is showing

an easier tone and live selected hogs are

quoted as low as $9.15 per cwt- Re-

ce-.pts are light. The cattle market is

showing a firmer tone esnecially on the

better qualitie.. The calf market is

maintaining a steady tone with good
quality being quoted at $5.00 to $6.00-

The sheep and lamb market is quiet due
to the limited offerings for disposal.

Good lambs are quoted at $8.00 to $9.00

whi'e thp light mutton sheep are rang-
ino- at $5 00.
Hogs

—

Selected, live, cwt 9 15

Heavier 5 50 7 00
Light 9 00 9 25
Sows 4 25 6 25

Fresh Pork-
Legs of pork, up to 35 lbs., lb. 19 25
Spare ribs 16
Loins of pork, lb 2« 28
Fresh hams, lb 20 26
Shoulders 13 15

FroRh beef—from steers and heifers

—

Hind quarters, lb 09% 13
Front quarters, lb 06 08

39

Whole carcass, god grade, lb. 07 '/z 10%
Mutton

—

Choice, lb 15
Choice long hinds (legs and loin) . . 0_24
Choice stews 0~10

Lambs

—

Choice. 30-45 lbs 20
Veal
Good veal, 40 to 80 lbs., bind
quarters 21

FISH MARKET UNCa^NGED
(Vinnipeg. " ^

FISH—There is no change in quota-
tions on ihh. There is a fair demand
for all lines. Lake Superior herring is

quoted at $4.00 per hundred pound
sacks. Holland herring is slightly eas-

ier in price and 9 lb. pails are quoted at

90c.

FISH—
Brills 09
Herring, Lake Superior, 100-lb. sacks . 4 00
Halibut cases 300 lbs., chicken 14%
Halibut, broken cases, chicken 15%
Salmon, Cohoe, in full boxes, 300 lbs 16

"

Salmon. Cohoe, in broken cases 17
Salmon, Red Spring, in full boxes 20
Salmon, Red Spring, broken cases 21
Soles 09
Whitefish, dressed, case lots 12%
Whitefish, dressed, broken eases 13
Smoked Fish

—

Bloaters, Eastern National large tagged,
per case 3 60

Haddies. in 30-lb. cases, per lb 12
Kippers, East, Nat., 40 count, per count 3 25
Fillets. 15-lb. boxes, per lb 17
Salt Fish-
Holland Herring, milkers, 9-lb. pails, pail 90
Holland Herring, mixed, 9-lb. pails, pail 85

Even Home Made
Preserv es on Sale

Must Be Labelled
The following letter has recently been

received from a subscriber in Nova
Scotia.

Editor Canadian Grocer

We have some home made preserves
for sale. Will you kindly tell us if we
can sell them without labels. If not
what is necessary to put on same?—H.
M. C.

Ans.—Every jar or can of fruits

or vegetables must have a label attach-
ed no matter whether they are home
preserved or not. This label must dis-

tinctly state if the article is pure or
otherwise and have the name of the
party putting it up printed on it- If

the contents of the jar are composed of

anything other than the fruit itself, it

is necessary to say so on the label. For
instance, if gluco,e is used or if apple
is mixed with the fruit, then the words
"blended" or "compound" must appear
on the label. If artificial coloring is

used, then the words "artificially col-

ored" must be on the label.

These instructions are in accordance
with the Pure Food Regulations and
must be complied with in every instance
wherein goods are sold to the consumer,
no matter whether they are factory or

home preserved.

Herbert Foote, 413 Pape avenue, Tor-
onto, a who'esale fruit merchant pass-

ed away on Sunday last. He is surviv-
ed by his wife, his mother, four broth-
ers and two sisters.
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ROS

Packing Houses: Branches:

Brantferd Fort William

Toronto Sudbury

Peterboro Sydney, N.S.

Montreal ,, Charlottetown, P.E.I

Hull Winnipeg, Man.

Choice

Products

of a Great

Institution

RAND
When Stores Had
No Street Numbers

Before street-numbers came into being, a mer-

chant was known by the sign under which he

traded. And even to-day, though there is a

number over your door, people are apt to iden-

tify your store by a sign—because signs are so

easily remembered. Wherever meats and farm
produce are sold, the sign of the Rose is recog-

nized as the means of distinguishing a high-

quality product. Surely it is to your advantage
to identify your store with a name so high in

repute as Rose Brand—the name that has stood

for many years as an assurance of the very high-

est quality and value.

CANADIAN PACKING CO. LIMITED
Toronto — Ontario
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"Gunns yellow and blue

Is a guide for you."

"Thousands of Customers"

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate

that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in

the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-

cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

^^Jl i^^^^^^^ LIMIT! West
Toronto

HEINZ
OVEN

BAKED

BEANS

Require hut little selling effort to keep them
moving-, outbound, over your counter. Proper

displaying is all that is needed. That is w^hat

makes them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven
Baked Beans are so well and favorably known
that people buy them without hesitancy, feel-

ing sure of their goodness.

H. J. HEINZ COMPANY

1

SAL SODA
In Handy 23^ lb. Cartons

Why waste time and money
weighing and wrapping bulk Sal
Soda when you can sell Arm and
Hammer Brand — the highest
quality made—in handy 21/2 lb.

cartons? These convenient con-
tainers protect the great strength
and purity of this superior Sal

Soda until it reaches your cus-

tomers. They're packed 36 to

the case. Your wholesaler can
supply you.

CHURCH & DWIGHT, LIMITED
MONTREAL
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7 Direct Lines Out of Stratford
Make It the Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shipping Room 256. Night Call 897.

James Lloyd & Son Box no. 266 Stratford, Ont.

A
SEALER
that Seals

A Time and

Money
Saver

Guaranteed

for 1 year

CANADIAN NASHUA PAPER CO. Ltd.
PETERBORO, ONT.

TEA LEAD
(Beit Incorrodible)

Buy ''PRIDE OF THE ISLAND" Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

Island Lead Mills, Ltd.
Tel. Address: "Laminated," London.
A.B.C. Codes used, 4th & .5th Editions.

LIMEHOUSE,
LONDON, E.,

England

Canadian Acenta:
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL.
HUGH LAMBE & CO., TORONTO.

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention to Grocers' Orders

Satisfaction Assured

LONDON, ONTARIO
PHONE 1577

Walter Woods Limited

WILLOW
CLOTHES

BASKETS

Hamilton - and - Winnipeg

^^J
1

CANADA

riAPLESYROP
1

h2^^^.j:^-
II

"^r^T" li

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Winter Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina. Saskatoon,

Caleary and Edmonton; Oppenheimer Bros., Limited, Vancouver, B.C.; S. H. P. Mackenzie

& Co., 95 King St. E., Toronto, Can.; J. W. Gorham & Co., Halifax. N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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THE MOST ECONOMICAL

DESSERT
that ever (graced a royal banquet

o r

glorified a plain meal

Our Recipe Books describe 25 different desserts
that may be easily and quickly prepared from
Double-Cream Custard, and thousands of these
books have already been mailed out to different

homes throughout the different parts of Canada.

Double-Cream Custard is prepared in 10 minutes
and a different way for every day (no eggs re-

quired), simply milk and sugar and the powder.
A 20-cent tin will make 6 pints and a 45-cent tin

will make 16 pints of Delicious Cream Custard
that makes a frugal meal taste like a $10 banquet.

When you figure that 3 cents plus 1 pint of milk
makes such a delicious dessert, and enough for

the whole family of five, then we are correct

when we say NO HOME SHOULD BE WITH-
OUT IT. In fact, every grocer in Canada should
have a tin in his own home and have it served
on his own table in one of the many forms every
day in the week, for he is just as much entitled

to the good things of this life as are his customers.

Mail your order to-day for 6 doz. 6-oz. tins and
."? doz. 16-oz. tins to The Harry Home Co., Ltd.,

Toronto, and mention the name of the wholesale
you deal with, and a supply will reach you with-
out delay.

Double-Cream Custard is -packed in air-tight tins

and guaranteed for five years from date of

Purchaifc, and packed in the most handsome pack-

age that ever decorated a grocery shelf or window.

THE HARRY HORNE CO. Limited
TORONTO, ONTARIO

iit7iii?rffl?r^iirair^!?rairairrRitr;^i?;^iff^ffraiff^^

Replace That "Slow Line" With
EDDY'S ONLIWON

TOILET PAPER HOLDERS

They don't tie up money or clutter up
your shelves. They sell quickly and
easily and show good profits.

Handsomely nickel-plated, neat, com-
pact and perfect in service, Eddy's
Onliwon, equipped with one thousand
sheets of fine toilet paper is really
great value at a moderate price.

Your customers will tell you so and
take them away from your store.
Then they will come back for refills.

Prove this with a small order.
Your jobber can supply you.

Women Want These
EDDY'S ONLIWON

PAPER TOWEL HOLDERS
Equipped with extra large Onliwon Paper
Towels, these Onliwon white enameled cab-
inets are a great home economy.

They replace cotton towels at a fraction of
the cost and are more absorbent and soft to
use.

You can sell them to every woman who enters
your store at a good profit. Ask your jobber.

TiHE E. B. EDDY CO.,
LIM ITED

HULL -:- CANADA
BRANCHES AND AGENCIES:

Halifax, St. John, Quebec, Montreal, Ottawa,
Brockville, Kingston, Toronto, Hamilton, London,
Fort William, Winnipeg, Regina, Moose Jaw,
Saskatoon, Calgary, Lethbridge, Edmonton, Cam-
rose Vancouver and Victoria.
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Junk
MADE HTi/A MILK

What shall I have for dessert?
The busy housewife knows that around the coming Christmas
and New Year season she will be serving heavy dinners. In
order to serve well-balanced meals she must have a light
dessert.

\Vhat could be better than "Junket"? Doctors presci-ibe
"Junket" for the kiddies and the sick room. Nurses use it
as a delicious, nutritious food.

Put up in 10-tablet packages and retails at 15 cents with a
good profit.

JUNKET POWDER

TliiM Is junket in pnwderi'il form. Just ilio .liing ror
(luickly made (iesserts. Uelalla at 15 cents with an excellent
profit margin. Attractively packaged and comes in four dif-
ferent flavors. It will i)ay you to put these two live tellers
in .vour Xliia.-*. windows.

Chr. Hansen S Canadian Laboratory, Toronto, Canada
LOGGIE, SONS and COMPANY
SELLING AGENTS FOR CANADA

32 FRONT STREET WEST - - TORONTO

APPLES
Get our quotations
before you purchase

GEORGIAN BAY FRUITS

Before you place your order for your apple

requirements for winter use it will pay you

to get our prices. You'll find them most

reasonable and our service and delivery all

you could desire.

Georgian Bay Fruits are well known for

their fine quality and flavor. You can count

on them to please your customers. Write us.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

LAST MINUTE
Sorting Up for

Christmas

Special attention for quick handling
of last-minute orders.

Stocks complete in

Florida and Navel Oranges

Grapes, Figs, Bananas, Nuts, etc.

Wire orders and we will do the rest.

Merry Christmas to All

White & Co. Limited
TORONTO
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Introducing Higher Standards

With a New Trade Mark
Interlake is a cloth-

like, soft, absorb-

ent, toilet tissue, spe-

cially made, in 700-

sheot rolls. Trade Mark Registered

tVhite Cross is a

>ure b^eached-white,

{enuine crepe tissue

—V ery soft and
itroriK. 8-ounce rolls.

This trade mark forms a link of confidence
between the manufacturer, jobber, dealer and
the householder. Let it be your guide when you
purchase paper specialties. Full size samples sent

free on request.

Interlace Tissue Mills €6.
MERRITTON l.m««mmtcd CANADA

Head Office : 54 University Avenue, Toronto, Ont.

Sales Branch: McGill Building, Montreal, P. Q.

Old Dutch—an 11-oz.

roll of plain Manilla

Duplex Tissue. A
popular brand for

those who prefer a

plain tissue.

Blue Bird is a Ma-
nilla genuine crepe

tissue, the only gen-
uine crepe tissue made
in Canada at the
price. 6-ounce rolls.

II II

II I

A profitable Fall and Winter side-

line that every Grocer can Sell

MATHIEU'S
SYRUP OF TAR

COD LIVER OIL

Most of your customers during this
fall and winter will need at some
time this highly efficient and na-
tionally known Mathieu's Cough
Remedy. Not only is it a cough
cure of the highest order, but it

also possesses tonic properties that
build up the system while curing

the cold.

Hundreds of Canadian grocers and
general merchants are earning
handsome extra profits every fall

and winter by featuring this thoi-
oughly dependable remedy. Order
a trial supply and get your share
of this worth-while business.

J. L. MATHIEU CO., Proprietors
SHERBROOKE, QUEBEC
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TRUE ORANGE

MARMALADE

INDEX TO ADVERTISERS

The Reason Is -

It's Good Marmalade

S H I R R I F F'S Marmalade
finds a ready sale always,
because it's good marmalade.
There is no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a lux-

ury, but a necessity, in thous-
ands of homes in Canada.
The fact is, Shirriff's is so

delicious that people who
have once tried it, would
never be without a jar (or

pail) of Shirriff's Marma-
lade in the house. If you
have some customers who do
not know how delightful

good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most certainly

it will uphold your store's

reputation for quality.

ShitriifS
»COTCH BRAND

MARMALAP?.

mniuAi.ECTWCTctt^
TOMOMTO

IMPERIAL EXTRACT

COMPANY

TORONTO, CANADA

5ole Selling Agents
Harold F.~ Ritchie

"
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Palmolive Company of
Canada. . . .Inside front cover

Patrick & Co., W. G 9
Pennock & Co., H. P 7
Perry Co., Ltd., H. L 8

R
Red Rose Tea 17
Robertson Murphy, Ltd... 47
Rock City Tobacco Co 12
Ross Can Co 47

Saxonia Fruit Preserving
Co., Ltd 8

Scott & Thomas 9
So-Clean, Ltd 47
Soper, E. N. & W. E 9
St. Arnaud Fils Cie 10
Stickney & Poor Spice Co. 5
Stroyan-Dunwoody Co. ... 6

T
Tippet & Co., A. P 10
Toronto Pottery Co., Ltd.. 47
Toronto Salt Works 47
Trent Mfg. Co 47

W
Watson & Truesdale 7
Western Canada Flour

Mills Co 17
Weston, Geo., Ltd 15
White & Co 44
White, Cottell's 47
Williams Storage Co 7
Wiley, Frank H 6

Walter Woods, Ltd 42

Yorke, Geo. G.

OAKEY'S
''WELLINGTON?'
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agenta:
F. Manlcy. 147 Banna tyne Ave. East,

Winnipeg

Sankcy and Mason, 839 Beatty Street

Vancouver
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BUYERS' MARKET '
^i • »^ ^^

Latest Editorial Market News^^P
iHi.^

TEA POTS,
MIXING BOWLS
And other lines

of Rockingham
and Cane Ware.

Special price on
Orate lots.

The Toronto Pottery

Co., Limited

Toronto - Canada

TORONTO SALT WORKS
60-62 Jarvis Street

SALT
Carload lots and less, phone long distance our

expense. M. 2437

WHITE-COTTELL'S
Bcjt English Malt Vinegar

QUALITY VINEGAR
Whha, C«tteU A Co., Cambsrwell, London, Eng-

Agents

W. T. COLCLOUGH, Room 203-28 Scott St.

Toronto

gTROYAN-DUNWOODY CO.
Confederation Life Baildinc

Winnipeg, Man.
OPPENHEIMER BROS., LTD.

VancouTer, B. C.

BAIRD & CO., Merchants, St. John's. Nfld.

Order from your Jobber today

"SOCLEAN"
the doatleao aweeoinr compoand

SOCLEAN, LIMITED
Manofactoren TORONTO, Ont.

Montreal Asents :—Vigneault tt MacGillivray

7 Bonsecours St., Montreal, Que.

Ottawa Agents :—W. R. Barnard. 374 Bank St.

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.

DELAWARES. IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK, N.B.

THE "WANT" AD.
The "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

gether buyer and seller, and enableb
them to do business though they may
be thousands of miles apart.

The "want ad." is the great force in
the small affairs and incidents of daily
life.

SHELLED ALMOND
MARKET HIGHER

Advices from primary

markets state that the

shelled almond market in

Italy has recently advzoic-

ed lOs to 15s per 100 lbs.,

while in Spain although

firm, the market has not

followed that in Sicily. Al-

icante almonds have ad-

vanced 2c due to crop

shortage.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON. ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints,

Jam, cocoa, 8pie«B, drug spedal-
ties and household utllltlM.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

SayYou Sawltln
Canadian Grocer,
It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 6 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
'Can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

FOR SALE

pOR SALE—COFFEE ROASTER FOR aAM-
pies, six-inch dmm, cheap ; also book "How

to Tell Spices" by Gibbs. Aipply 27 Sun Life
Bldg., Hamilton.

CPECIAL SALE — SHOWCARDS. PRICE
'^ tickets. M. Moorby, Newmarket. Ont.

CALESMAN—WHO IS EITHER CALLING ON
and in direct touch with every grocery, hotel

and restaurant in Winnipeg, wishes to secure
additional lines. Higihest references from pre-
sent connections. Apply Box 132, CANADIAN
GROCER, 1.53 University Ave., Toronto, Ont.

EVERY MERCHANT WHO SEEKS MAX-
imum efficiency should ask himself

whether a Gipe-Hazard Cash Carrier, as a
time and labor saver, is not worth more
than the high-priced labor which it liber-
ates. Are you willing to learn more about
our carriers? If so, send for our new Cat-
alogue. J. Gipe-Hazard Store Service Co.,
Limited, 113 Sumach St., Toronto.

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-

mensions 15 inches deep, 2 feet 6

inches wida, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.
One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

Good Sellers
make business easy

BAKER'S
Cocoa and Chocolate
on the market and con-

sistently adver-

tised for years,

are the recog-

nized standards

of the trade.

They are the

first choice of

good housekeep-

ers.

Umdm in Cmnudm hy

Waltir Bakir & Co. Limitirf

Bnoksittr.Mats. Mantrial. Oa*.

Establlshsd 1711

WANTED

^

POSITION WANTED
pROCER WHO SPENT SEVERAL YEARS BE

hind the counter wants position as clerk in
Toronto store or Wholesale warehouse. Not
afraid of work and can give best of references.
Apply Box 130, Canadian Grocer, 1.53 University
Ave.. Toronto.

SALES MANAGER WANTED

By a large Canadian manufacturer. One who ia

acquainted with the w(holeaale grocery trade
throughout Canada, and who has a record of suc-

cess in Canada as a salesman personally as well
as in the handling of salesmen. Give age, ex-
perience and references in first letter, which will

be opened by an executive of the Company and
held strictly confidential. References will be
u.«ed only after an interview. Address Sales
Manager, P.O. Box 1934, Montreal.

How To Subscribe
Those desiring to subscribe to this paper may use form below. Mail to nearest office. The
offices are: 314 Carter Cotton Bldg., Vancouver; 901 Confederation Life Bldg., Winnipeg;
153 University Ave., Toronto; and Southam Bldg., 128 Bleury St., Montreal.

CANADIAN GROCER
MacLean Publishing Co.

Please enter my name as a subscriber to Canadian Grocer,
(four) dollars for 52 copies, one each week.

Cheque
Enclosed is Money Order for $4

Name
(Write plainly)

L
Address

(Write plainly)
Other Boiwcription rates are: (ireal Britain, Sontli Africa and West Indies, 16s a year; United States, $4.54 a year; other eoantrles $6
a year; single copies, 25c., in advance. -,
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Are You Getting This Business?

If you could multiply the number of oil heaters and oil stoves, lamps

and lanterns, tractors and stationary engines, incubators and brood-

ers in your territory by the amount of Imperial Royalite Coal Oil

each consumes, you would be amazed at the market for this product.

Your trade knows from experience that Imperial Royalite Coal Oil

is the most economical and dependable coal oil they can use. They
are inclined to buy exclusively at the store where they can purchase

their supplies of this superior quality fuel.

To add to their convenience and satisfaction and at the same time

make them your exclusive customers, you should carry Imperial

Royalite Coal Oil in stock.

Make your store the Imperial Royalite depot. Regular tank wagon
delivery from a nearby Imperial warehouse enables you to always
maintain adeciuate supplies for your customer's needs.

Phone our nearest branch and have the Imperial tank wagon call.

, IMPEt?IAL

oyalite
COAL OIL

IMPERIAL OIL LIMITED
Canadian Company—Canadian Capital

Canadian Workmen
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HERE'S A MIGHTY

PROFirABLE

NOVELTY FOR
YOUR CANDY COUNTER
RETAILS AT

,/; criSPette co.^v
/ Hf MONTREAL \ \

THE
Prtze Satchel

POP^CORN

The kiddies will keep your cash register

ringing merrily once you display it

THE BIG

PRIZE SATCHEL
IT'S FILLED WITH DELICIOUS POPCORN A PRIZE IN EVERY SATCHEL

This attractive novelty will appeal in a big way to the Kiddies and
Grown-ups. Each satchel contains a worthwhile prize

—

a gun, an
areoplane, or an engine, etc., as well as a generous quantity of the best
Pop Corn made anywhere.

Order a good supply of these ready sellers and put them on your
counters and in your windows. The excellent profit margin they offer

and the fast way in which they move makes them a highly profitable
selling proposition. Don't delay sending in your order through your
jobber.

Packed in Cases of 72.

1

MAPLE CRISPETTE CO., LIMITED
Montreal, Quebec
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from tt)E

House of Scott-Bathgate Company,

npO OUR many friends and patrons we ex-

tend Greetings for the New Year.

As 1921 goes out and the New Year comes

in, it is with feelings of confidence that we

view, its approach. We have faith in this

great Canada of ours—in her resources, and

in her business msn.

Let us all work together—Manufacturer,

Wholesaler, Retailer, to make these hopes

come tiTie.

Scott-Bathgate Company, Ltd.
Importers and Commission Merchants

149'Notre Dame Ave. E. Winnipeg

Ltd,

Circiilmti«n of CanuUsn Grocer Ihm htm widited by the Aodit Buvaa at CireaUtlon.

Oovr of B«p«Tt will ba Mot ao rcqvcst U mnyva* interested.



CANADIAN GROCER

/9ir $^dnotl)cr year draws to a close, m view witl) pleasure

^J the aavancement of "SJICHDJI" Cea in public favour,^^ as evi()enced by tbe tremendously increased sales. Ulbile

m believe tbat tbe excellent quality and 1>idb standard of

our product are leading factors in tbat success, m most

sincerely tbank tbe dealers wbo bave co-operated witb us in

attaining it. Our bope is tbat tbe coming year will be one of

even greater co-operation and mutual benefit.

J1V tbe year mi stand above all previous years for

l>appines$ and Prosperity and may your (Zbristmas

ioys be many.

II liSALAM
"The delicious Tea"



December 23, 1921 CANADIAN GROCER—Advertising Section.

Langley, Harris & Company
Limited

and
Sutcliffe & Bingham of Canada, Limited

St. Williams Fruit Preservers

W. B. Armour & Company
Atherton Specialties

F. W. Hampshire Compzoiy, Limited

Maggi Company Limited

Wm. Edge & Sons, Limited

Jeyes Sanitary Compounds Co., Limited

Kinnersley Bros., Limited

Fisk Chocolate Company, Limited

W. J. Crothers Limited

Aromint Manufacturing Company, Limited

George Bassett & Company, Limited

M. A. Craven & Sons, Limited

Jno. Buchanan & Bros., Limited

R. S. Murray & Company, Limited

Robert Gibson & Sons of Canada, Limited

Alex. Riddle & Company, Limited

Hovell, Son & Company, Limited

G. Castelot

G. W Harper
Grimble & Company, Limited

Thos. Handisyde, Limited

Extend to the Trade

t^l lMi^\^t^ for

la iWerrp Cfjrifitmag
anb

MONTREAL TORONTO
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ro i:\'EliY Canadian packer of l-'»<>ii I rodurh aid trcrij member of the ( unaduw

(irorrrii Trade we extend onr heartiest t!nlsi„i«s (Ircrf.inga and sincere well wi^^he.-

Inr a llealtlnj, Happy and Prosperous New Ymr.

^^^i^i^iSiSi^^iSi^^ .
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The
Directors, Officers,
Salesmen and Staff

of

JSominion Cannerji

Himitth

Extend to the trade

^iWfrrpCijrigtmas!
anb

i^?lapppiSeto|?ear
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I?

»

S jWerrp Ct)ris«tmas(

anb a ?|appp anb ^rosiperous;

^
^ 9

«

Smportera of

S>ptces;

«^ . -m.^ Coffee
Cortstme Plbg.

Cocoanut

I i«ontreal jSortuestan I

i ill 6959 Carbines i

^'v.4
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W. CLARK, LIMITED

wish to all a right joyous

CHRISTMAS

and a

NEW YEAR

replete with all the

goodness that can be

desired.
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An Invitation
We take this opportunity to invite you to visit our new offices, new refrig-

erating plant and renovated warehouses during the week of January 1st,

1922. We have beautiful showrooms, spacious offices and greatly added
facilities in our warehouses, which will be reflected in improved service

to our customers.

During that week, all our city and country salesmen will remain at head-
quarters to welcome their customers and to assist our showroom and office

May^we welcome^you on any of the following days: 2nd, 3rd, 4th, 5th Jan.

If you cannot come during our Special week, we cordially invite you to

visit us on any day suitable to you.

LAPORTE MARTIN LIMITEE
"We search the earth for goods of worth"

Importers, Manufacturers, Groceries and Provisions.

584 ST. PAUL ST. WEST.
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POUBLECREAMI

ICUSTARDJ
POWDER

We take this opportunity of extending
to our many friends in the trade the
Compliments of the season, and our best

Wishes for a pleasant ending to the
present year, and, in addition to this,

unlimited success for the year of 1922.

Makers and Distributors of Good Things to Eat.

TORONTO - - CANADA

^S0t^&»
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James Robertson & Sons, Limited
PRESERVE MANUFACTURERS,

PAISLEY, : . : : SCOTLAND

MARMA' ''

WLisl) Woti

M mevpp CJ)vistma8
Your Christmas; may it be filled with rejoicing, unclouded

by regrets, free of trouble, and abounding in cheery, merry

Yuletide spirit.

May the happiness and good cheer of Christmas 1921 brighten

a golden pathway of sunshine, happiness and prosperity, for

all our friends, far into the coming year of 1922.

SELLING AGENTS:
L. A. MacNab & Co.,

City Club Buildings,

St. Johns, Nfld.

C. L. Marshall & Co.,

Gooderham Building,

Front St., Toronto

J. W. Gorham & Co.,

Simpson Building,

Halifax

The Smith Brokerage Co.

St. John, N.B.

r: oxr /-iv.'

C. & J. Jones, Winnipeg, Western Agents, including B.C.
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Manufacturers
You should be interested in the

SERVICE
We arefgiving the Western Canadisui Field

Realizing that manufacturers could be greatly aided on the subject of distribu-

tion, we have built up a service in this market, that is just as big, just as broad
and just as comprehensive as is our understanding and appreciation of this great
market.

WHY? "BECAUSE"
1. We know the Western Canadian market intimately.

2. We know the merchant personally.

3. We know his problems.

4. We know^ his strength.

5. We know his requirements.

6. We know^ the conditions aoid influences w^hich must con-

trol his buying.

"This Service is at your disposal"

We have 14 experienced salesmen, who are in daily touch with the Grocery
trade, and six large warehouses with storage facilities.

In Conclusion

We wish every member of the Grocery Trade, especially our many Patrons and
Friends

A Merry Christmas

and

A Happy New Year

W. H. Escott Co., Limited
Manufacturers' Agents and Wholesale

Grocery Brokers
WINNIPEG, FORT WILLIAM, REGINA, SASKATOON, CALGARY, EDMONTON
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r.*-' ^.a#Ai

The President, Officers,

Salesmen and Staff

Walter Woods

and Company

Hamilton and Winnipeg

extend to the trade their

best wishes for

Mmp Cfjrigtmas;

anb

I
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W. G. Patrick & Co., Limited
Importers

Toronto New York

Montreal Winnipeg Halifax
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^H

^ Merry Christmas
And

A Happy New Year

To Our many old friends

and our ever-increasing

army of new ones we ex-

tend our heartfelt Greet-

ing. May your Christmas
be a merry one and may
the New Year fill your cup
to overflowing with health,

happiness and prosperity.

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

Head Office: WINNIPEG
Branches: REGINA, SASKATOON. EDMONTON, CALGARY, VANCOUVER

ALSO AT SARACEN'S HEAD, SVOW HILL. LONDON, E.G. 1, ENGLAND

Williams Storage, Limited

W. R. WILLIAMS, Pres. and Manager

The largest storage, distributing

and foi'warding house in Western

Canada.

Concrete and steam-heated ware-

houses, low insurance, excellent

track facilities.

SERVICE
IS OUR MOTTO

Winnipeg, Man.

a ilerrp Cfjnsitmas!
anb

is our Sincere Wish to every

member of the Grocery Trade,

especially our many Patrons

and Friends.
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(Steetingsf

from

Canada's leabing

See Cream Cone

JManufacturersi

The St. Lawrence Baking Co., Linnited

MONTREAL



14 CANADIAN GROCER—A dvertidng Section. December 23, 1921

•I

I COCOANUT
MANUTACTURED BY

TROPICAL FOOD & CHEMtCAL C9ll«.r.o

KITCHENER
ONT. CANADA

®Ke extend to the Grocery Trade of Canada our

very best wishes for a iWerry Christmas and a

bright and prosperous i^ew ^ear, and also our

thanks for your hearty co-operation and support

given in thejpast.

Tropical Food and Chemical Co., Ltd.

Kitohener, Ont., Canada
Manufacturers of PILLINER BRAND Cocoanut

Sales Agents for Eastern Canada:

GRUICKSHANK & GUILD
Toronto - : - Ottawa
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Get This and Get on!
The New Cocoa

!

The Best Cocoa!

nilco
The Cocoa with a Flavor

Taken in the morning is warming, in\ igorating

and sustaining.

Taken going to bed is ner\ e soothing and con-

duci\ e to restful slumber.

no
im^i

is 100% soluble and does not clog.

Besides ha\ing a delicious tla\or, is Easy and
Economical to ser\ e.

2 or 3 spoonsful in cup
add boiling water while stirring.

Sold in 5 lb., 1 lb. and Yz lb. tins, also in sanitary

envelopes containing enough for one cup.

IVrite for Prices

J. Hungerford-Smith Co., Limited
19-23 Alice Street - - Toronto
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HOLIDAY GREETINGS

FLOWERDALE
TEA

^^

Flowerdale B. Orange Pekoe tea,

our high grade blend of bulk tea,

is no experiment but the result of
a quarter century experience. Its

quality and uniformity will de-

light your customers and if sold

under your own name will insure

them coming back to your store

for more.

R. B. HAYHOE & CO.
7 Front St. E., TORONTO Canada

Waterloo Broom & Bnjsh
Company'B lilRli - grail«

t)rooiMS and wliLsks are
nia<le from the finest

sele<tc(l a n il graded
bionin <'orn under enper-
visltiii of a broom and
whLsk expert with 40
jfni>i* expi-rlence. These
snperlor brooms are all

well sewed. perfectly
)>.ilanre<l and plump
from the renlre out.

They'll outlast any <r-

dinary brooms. Write
for prlre list. Spciial

attention to mall orders.

^ iHerrp Cfjrisitmas!

anti

In sincere appreciation of your valued patronage and
our pleasant business relationship during this closing
year we extend to our esteemed patrons and friends our
heartiest wishes for a Merry Christmas and a Happy New
Year.

Waterloo Broom& Brush Company, Limited
Phone 286, Waterloo, Ont.

Manufacturers of High Grade Brooms and Whisks.
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WESTERN CANADA

H.P.PENNOCK&CO.,LTD
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£A£ WINNIPEC 21^
ALBERTA

WESTERN ONT.

Watson & Truesdale, Winnipeg
have liT« men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
K«t th« buBiness, and can get it for you. Write ns, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

C.DUNCAN &SON
Manufrs.' Agents and Gr >cery Broker*

Cor. Princess and Bannatyne
WINNIPEG Estab. 1S99

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipeg

Bran'hes

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

FARLEY MYERS LTD.
Manufacturers Agents'

and
Commission Brokers

57 Victoria Street

Winnipeg - Manitoba

ol fnjt/i^ Xi4XM£/ <yOi^h/ tf(rtAy,Uf-vfitA4Ct£/.

El [ASK OUR AGENTS FOR PRICES OF

PURNELL'S
The Quality A lC<JVL/lt/^

BV Fruit Sauce Is Our Speciality

Purnell & Panter, Limited,

Bristol, England
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EASTERN CANADA

TSLEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importateurs Importers
& E^portateara & Exporters
Pois et Feveg Peas and Beaiu

Produits Alimentaires Food Products
ST. NICHOLAS BUILDING. MONTREAL

ADSCO PRODUCTS CO.
CoTerinjr Quebec ProTuice, 15 travellers.

Are in a position to market Food Products.
If you are requiring distribution get in

touch with us.

Adsco Products Co.
581 St. Paul St. West. MONTREAL
Telephone Main 3726.

TIPPET & CO., LIMITED
Imp>orter8 and

Manufacturers' Agents
8 PLACE ROYALE. MONTREAL.

Established 1876

Telephone Main 1581.

Italian & European Import-
ing Co.

78 Crescent St., Montreal.
Importers of

Italian Nougat Italian Macaroons
Italian Perfumes
Agents Required

The Advertisers would like to know
where you saw their adver-

tisements—tell them.

:'llltMllllllllinirmillllllMIIIIIIIIMIIIJIIIIIIIIIINIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIItlllll IIIIIIIMIIJ'^

I ^^Saxonia Brand Fruits''

Selected

CutMixetl
j^

,f^

Packed in half and one-pound packages.

PRESERVERS OF

Candied, Glace, Crystallized and Drained, Citron,
Lemon, and Orange Peels, Pineapple, Ginger, Assorted
Fruits, Bigarreaux Cherries, Maraschino Cherries, etc.

Saxonia Fruit Preserving Co., Ltd.

Factory

First Avenue and Ernest St., Montreal, Que.

Sole Agents for Canada
The John T. McBride Co., Limited

189 St. James Street, Montreal, Canada

TiJIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIMIflllllllMIIIIIIIIIIIMIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMII':

Can We
Help You ?

There may be certain art'des that you would

like to have information on. Do not hesitate to ask

us. If we can be of any service to our readers it

will be a pleasure to do so.

Canadian Grocer

is published in your interest, and we want to help

you at all times.

Address

:

CANADIAN GROCER
153 University Ave.

Toronto, Ont.
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ONTARIO

Jos. K. McLauchlan
HannfactuTcrs' Agent and Grocery Broker.

Warehoua« and Distributing

27S-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
SatUfactory Keftreientation Cuarmnteed

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.
London Eng.

The largest and oldest Wholesale Grocers
in the Empire.

Langley, Harris&Co.,Ltd.
Manufacturers' Agents

Grocers, Confectioners and Drug
Specialties

12 FRONT ST, EAST, TORONTO

We Cover Western Onl, Thoroughly
Now representing Sainsbury Bros ; J. H.

Wethey, Limited ; Harry Hall A Co. ; Im-
perial Grain and Rice Milling Co. ; and
others.
We do Detail Work. Get in touch with a».

JOHN J. O'DONNELL COMPANY
Commission Brokers, Manufacturers' Agents
LAING BUILDING, WINDSOR, ONT.

R. C. Blackburn & Co.
MANUFACTURERS' AGENTS AND

MERCHANDISE BROKERS

60 Front St. West
TORONTO

w. G. PATRICK & CO.
LIMITED

Manufacturers* Agents
and Importers

51-53 WeUington St. W„ Toronto (

Halifax, N.S. : Winnipeg, Man. f

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St., OtUwa
Let us demonstrate what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-Brereton Co. Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

i

'^NAOlAN MALT EXTRACT CO

Are You Getting Your
Share of Business and
Large Profits Selling
Cream Of Malt & Hops?

IT17E HAVE, after several years,

devoted to research and ex-

periment, succeeded in produc-
ing a pure barley malt extract
that stands to-day in a class
by itself. Our Cream of Malt
is guaranteed not to weigh un-
der 120 degrees. Fear not to
^ell this brand.
It is a big repeater, none better
for home brew. AJsk your job-

ber or write us direct.

CANADIAN MALT EXTRACT CO.
16 Pearl St., Toronto, Ont.

v/////-/////y//////^//'/^/y^A^A^//^^^Af/y///Af//^^f/-/y/Af/-A^^//////^^^^^

OAKEY'S
**WELLINGTON«?
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturer* of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

Agent*:

F. Manley, 147 Banna tyne Ave. East,

Winnipeg

Sankey and Mason. 839 Beatty Street

Vancouver

Now is the Time to Buy— don't wait-

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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WmBmWmm
Keep Macdonald's

in the

Foreground

—and you'll find the profits

looming up large in the back-

ground. The demand for

Macdonald's is ready, waiting

for some live retailer in your

locality to take care of it. It is

not limited to any particular

type of tobacco user. There are
enough different brands of

Macdonald's to provide every

man with his favorite kind of

tobacco.

No matter what kind it is, if it's

Macdonald's it's an unusually
profitable line to sell.

So keep the Macdonald
line well displayed in

your store and you will

find that your share of

the Macdonald profits

will surprise you. Un-
doubtedly there is

money in "the tobacco
with a heart."

\\\\\\\\\\\m\\Mm^
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• J f fThe Home of ''Pork Specialties of the better kind

"'..^'..J- ~ -jSIJ

^^^^fe^sjaafei^..

Excellent Railway and Plant Facilities

Insure Prompt Efficient Service

HE ideal location of our

large, new, modern Pork

[

Packing Plant, on both the

C.P.R. and G.T.R., coupled
with unsurpassed plant

facilities now enable us to

fill all orders for our pop-
ular "Kitchener" Brand

Pork Specialties with unusual speed and
efficiency.

" Kitchener " lines include the

well known Kitchener mild, sweet,

sugar cured Hams, and Bacon,

Kitchener Bolognas, Kitchener

Sausages.

Write for our complete list.

KITCHENER.
aRAr4D

Twelve years ago when we first began their manu-
facture in a modest way, our aim was to supply
retailers in the immediate vicinity with pork pro-
ducts of the highest standard of quality and purity
at a fair price. However, the fame of "Kitchener"
pork products, through their inimitable flavor and
quality, spread so rapidly that in order to meet the
daily increasing orders we were forced to build otie

of the most modern pork packing plants in Canada.
Here with every facility at hand we can offer re-

tailers, far and near, unequalled service on our
'really different" pork specialties. Send for a trial

order— they cost no more than "ordinary" pork
products.

Special Attention to Mail Orders-

-

The Careful, efficient andunusual-
ly prompt way in which we fill

orders will please you as much as

the excellent quality of our lines.

THE DUMART PACKING COMPANY LTD.
Packers of "QUALITY" Pork Products

KITCHENER, ONTARIO
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We extend

^ iWerrp ?Cmag

anb

^rosiperous^ i?eto f^ear

to our Many Friends and Cus-

tomers throughout

CANADA

From the Makers of Canada's Leading Ref-

rigerators-

The Eureka Refrigerator
Company, Limited.

STICKNEY& POOR'S

flS^l^ MUSTARD
satisfies the most particular trade. Ab-
solutely pure — full strength and fine

color. Ground from selected seed in

our own mill. It reaches the consumer
fresh and in excellent condition. Every
can you sell makes a "come-back cus-

tomer" for you.

Your co-operating servant,

"Mustardpot."

Owen Sound, Ontario

f
STICKNEY & POOR SPICE COMPANY
1815 Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seawninxs

CANADA

HAPlfSYRUP

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.
Guaranteed Absolutely Pure.

Have a good Stock on hand for the Winter Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina. Saskatoon.
Calgary and Edmonton ; Oppenheimer Bros., Limited, Vancouver, B.C. ; S. H. P. Mackenzie
& Co., 95 King St. E., Toronto, Can. ; J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

READERS OF
CANADIAN GROCER

Please write to our Editor at any
time regarding any matter upon

which you wish information.

The Editor.

CANADIAN GROCER.
153 University Are,

Toronto, Out.
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''The Taste Will Tell
yy

WESTON'S
(ASSORTED)

CHOCOLATE BISCUITS

Open a box of these Christmas treats as shown in cut, place it on the counter or centre

case where your customers can easily see the tempting contents — a small price 'ticket

will increase their interest and your suggestion to try a box will mean a satisfied sale—

•

and many repeats.

These gay orange boxes lend themselves to Christmas and New Year's store decora-

tions—and the Chocolate Macaroons, Chocolate Marshmallows, Weston Kreemie
and Fruitie Chocolates and the Chocolate Short-Breads are a real treat.

GEORGE WESTON LIMITED
COR. RICHMOND AND PETER STS., TORONTO

SELLING AGENTS:

MARTIN & McMULLEN
Ottawa, Ont.

A. DUNN
Quebec City, P.Q.

C. E. CHOATE & CO'Y
Halifax, N.S.

T. G. SPENCER
Sydney, C.B.
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WINE CORDIALS
A very superior line of attractively labeled

wine cordials for Christmas and New Year

selling, including

PORT
GRAPE

GINGER
BLACK CHERRY

These wines are carefully packed in par-

titioned shipping cartons—1 doz. to a car-

ton. The cartons will carry safely in the

coldest weather.

Price $4.25 per dozen, freight paid on 5

dozen and over to Ontario points.

You can easily sell one dozen of each flavor

in the Christmas and New Year season.

Write us to-day. We can make prompt
delivery.

FRED COWARD
402 Spadina Ave., Toronto, Ont.

Mr. Merchant

Here is the Leader

of hair tonics and renewers

Glover's
Mange Medicine

A business success of over 35 years is

behind this medicine.

Advertising matter bearing imprint and display

cards supplied gratis.

H. Clay Glover Company, Inc.

118 W««t 3l8t Street New York City

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

Cor. Pacific and Princess Streets.

Track P. 18 Winnipeg

Thirty cups of delicious

coffee in each bottle

Kolacafe is the pure essence

of Blue Mountain coffee,

English chicory and stim-

ulating Kola nuts.

There's a gtxxl profit

on each bottle. Order

a supply. Yoa'U find

it a fa.st seller. Its

wonderful flavour
bringrs repeats.

ONTARIO AGENTS

George G. Yorke

40 Adelaide St. W. TorMito

JOHN MACKAY & CO. LTD.
EDINBURGH CUPAR GLASGOW
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We can ship you in the following packages:

—

Cases containing 24 cans of 2 lbs. 5 oz. net each.

Barrels containing about 600 lbs. net.

Half Barrels " " 300 lbs. "

Kegs -
" " 130 lbs. "

Tins - " " 60 lbs. net each.
(two tins to a crate)

You can buy "Synio" in bulk and sell it by the pound,
or in quantities to suit all users, at a big reduction
under the cost, in cans, and have a larger margin on
the transaction.

BEIT EVER SO HUMBLE

Sell your customers the most scientifically correct

MALT
SYRUP

to make their Home Brew. Simple complete directions with
each can. Each can will make from 5 to 12 gallons of very
nourishing and refreshing Home Brew. >

We must direct distributors for the manufacture of
this product, and can offer very attractive prices to
the trade. No middleman's profit.

Sections 199. 202. 204, of the Dominion Inland Revenue
Act, contains regulations regarding the home brewing of
beer, to the effect that:

—

Any person without a license may brew beer for the
use of his family or himself.

The utensils used solely for the purpose of beer brew-
ing for his own use or for his family, are exempt
from the provisions of the act.

Therefor you can stock and offer "Symo" with confidence.

™"'"°'CANADAFOOD PRODUCTS CO. "' ™""' "™™"
Prices MAISONNEUVE.MONTREAL

incerelp tois^Jjing pou a

iWerrp Cfjris^tmasJ

anb a J5rigf)t antr

"Gunns yellow and blue
Is a guide for you."

^^g 1^^^^^^^ LIMITED

(/ West Toronto
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"Member Audit Bureau Circulations"

"Member Associated Business Papers"
"Member of Canadian National Newspapers

and Periodicals Association"

CANADIAN GROCER
CANADA'S NATIONAL GROCERY PAPER

Vol. XXXV TORONTO, DECEMBER 23, 1921 No. 51

EDITORIAL CONTENTS
K..onV Greetings 29

Number on Containers Simjjiifies Deliveries 30

Computing- Year's Credit T.osses 31

Christmas Ruyinc; Starts Pearlier, Says This Merchant 32
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Current News 36-37
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THE MACLEAN PUBLISHING COMPANY, LIMITED
JOHN BAYNE MACLEAN, President H. T. HUNTER, Viee-PrMideni

H. V. TYRRELL, General Manager
PubHahers of Canadian Groeer, Hardware and Metal, The Financial Post, DniKsrists* Weekly,
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Compliments of the Season

We wish you the compliments of the season, and thank you

for the friendliness and co-operation you showed in the sales

of Red Rose Tea throughout 1921.

Plans have been made to put greater advertising and sales

energy into 1922 to make it even more successful, and we beg

a good measure of your selling help so more people may taste

Red Rose Tea, the high quality of which, established 27 years

ago, has not changed.

T. H. ESTABROOKS CO., LIMITED
ST. JOHN, N. B. MONTREAL TORONTO WINNIPEG CALGARY

The T. Upton Company
Limited

Wish all their Friends in the Trade

A Merry Christmas
and a

Happy New Year

Jams and Marmalades that

a grocer can safely recom-

mend to his best customer.
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H SHevvp CffviBtmas
and

M f)appp ncvp J^cav

To our many patrons and friends

we extend our heartiest season's

greetings. May the new year bring

you and yours a goodly share of

prosperity and us the continuance

of your esteemed patronage.

A)(A)(0.

Colman-Keen (Canada) Ltd.

520 King St. West, - Toronto

"Do You Talk -^^^ Pilchards?

—or just plain pilchards—"

(josscMiuiis

llCHARl?

The Pilchard is a full ^rown
Northern Pacific Sardine —
They make a real canned fish

leader for any Retailer.

"r\0 YOU cultivate the popularity of G. M.
-'-^PILCHARDS by displaying them? or must

they "bark" from your shelves to get a show for

choice.

This brand of Ocean Products gained great favor

as a result of our last campaign efforts. Your G.
M. PILCHARD business was created practically

"over night." REMEMBER! — the demand is

still there—simply tell your customers—GOSSE-
MILLERD'S PILCHARDS are even better than

ever—it's the truth—it's good business.

Order From Your Wholesaler To-day
—insist on G. M. Pilchards!

Gosse-Millerd Limited - Vancouver, B.C.
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^easion's! Greetings! to tfjc i^eaterg

of Canabian #rocer

CANADIAN GROCER extends to all its readers a Merry Christ-

.mas and a Happy New Year. It is an old, old wish, yet ever

new. While the past year has been one of many changes in the

business world, declining markets, and in some instances acute de-

pression, opinion at this time, seems united that the tide has turned
in a favorable direction. Reports from many quarters indicate that

grocers are experiencing a good Christmas trade. Wholesaling firms
state that business since the first of October has shown a steady im-
provement, and November showed a greater volume of turnover than
a year ago.

There is still a good deal of unemployment in some places. While
conditions industrially, and likewise in a wholesale and retail way, will

undoubtedly show improvement in the com,ing months, progress may
not be as fast as many would wish. It seems, however, that it is not

an unwarranted prediction that the New Year will have better things

in store for the man in business than the year now closing, and it is

the earnest wish of Canadian Grocer, that its many readers will have
nothing but days of prosperity and happiness in the year IQ22.

M

M

M

t/^i
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Number On Containers Simplifies

The Rush Of Christmas DeHveries

What Some Grocers Have Done to Render Easier
the Strain and Confusion of Last Day Deliveries

—

One Grocer Uses a Elack or R^d Number on the
Delivery Boxes.

MONTREAL.—During the last

two or three days before Christ-

mas, the grocer always has a

rush of orders to be delivered. Every-
thing seems to come at once, and as

many grocers have extra help on at

that time deliveries are all the more
apt to get muddled. One Montreal gro-

cer told a Canadian Grocer representa-

tive that as far back as he could re-

member, on Christmas eve inevi-

tably if there had been no sleighing be-

fore, a heavy snow-storm came, or if

there was sleighing a thaw came, some-
thing that always interfered with de-

liveries. That point seems to be the

one that causes the grocer more worry
during the last few hours of the Christ-

mas trade than any other.

Making Plans Ahead

To overcome this many grocers make
their plans ahead for the Christmas de-

liveries. The larger establishments with

a fleet of delivery waggons have their

systems pretty well defined, but even at

that they have congestion during the

last two days. George Paul, of Walter
Paul's Grocery, Montreal, told Canadian
Grocer that although they have six de-

livery waggons and cars they have to

take precautions during the last two
days before Christmas so that the sys-

tem will run smoothly. One point that

he made was that the grocer should set

a particular hour for delivery in each

district and adhere to it, telling each of

his customers that the delivery v/ill be

made at such a time or that the last de-

livery of the day will be at such a time.

He claims that it does not pay to make
any exceptions to the rule once it is

laid down or it will disorganize the

whole system.
This firm instructs their drivers as to

how to deliver parcels in the least pos-

sible time. One point they make is to

load as quickly as possible, even if it

means making two loads out of what
might, by taking pains, be crowded into

one load. In regard to this Mr. Paul

said that time is lost at both ends by
crowding the waggon. The driver care-

fully sorts the parcels and piles them
in, and then inevitably when one of the

orders is to be taken out half a dozen
boxes have to be removed or something
is missing. He claims it is far quicker

to load the waggon comfortably and if

necessary make another trip.

Checking Boxes

John Daly, one of the department
managers of A. Dionne & Son Grocery,

St. Catherine St., Montreal, explained to

Canadian Grocer their system of or-

ganized delivery which is particularly

planned to facilitate matters during

Christmas week. Each box, large or

small, is numbered with large black
letters. On each order slip the num-
ber of the box or boxes in which the or-

der is packed is written. When the
driver gets the slips corresponding to the
orders he is to deliver, he plans the route
and then picks out all the boxes corres-
ponding to the numbers he is given.
When he stops at a house, it is the num-
ber of tile box he is looking for and not
a name that may be hard to be seen in

the dark.

Each driver gets a duplicate of the or-
der form which he returns to the office

of the store when the order is delivered.

• This gives the store a double check on
all that goes out for on the duplicate
is the number of the driver who deliver-
ed the parcels as well as his check.

It is important that every driver
should have with him a light of some
sort. Many use lanterns but a pocket
flashlight is undoubtedly the handiest
for the driver and the safest. Some of
the larger Montreal grocers and de-
partmental stores equip each driver with
a flashlight as a time saving accessory.

Numbering Boxes

Although the numbers on A. Dionne
& Son's boxes are painted, as an ex-

periment or as a special plan for the
Christmas week a grocer can number
each box with a red or black pencil. The
corresponding number can be written in

at the lower left hand corner of the or-

der after it is packed. The driver can
facilitate matters by making a list of

the addresses on a card before he leaves

with, opp:site each, the number of the

box that contains the order.

This Simple Little

Plan Increases

Christmas Sales
London, Ont.—A simple little plan

which has been producing big results in

boosting pre-Christmas sales of grapes,
gift stockings, figs and candies was
worked out in this week's window dis-

play at the Scandrett grocery here.

Three well proportioned steps were ar-

ranged with boards and boxes and at-

tractively covered with bright red tis-

sue paper giving a decided Christmas
effect to the window. On two of the
steps, the two lower ones, four small
Christmas trees were set. The trees

were easily fashioned from small branch-
es of cedar, and were placed so as to

give a bushy effect. In these trees

were plaiced the Christmas stockings,

their bright colors showing out well
against the background of green. From

December 23, 1921

the ceiling of the window were hung
luscious looking bunches of white and
tokay grapes, coming down almost to
the tops of the trees, and appearing de-
lightfully tempting among the other
articles. On the floor of the window
which was also covered with red tissue
paper were shown figs, candies and sim-
ilar lines.

In an adjoining window were shown
Christmas crackers and candies. This
window worked in nicely with the other
display and also brought in som« nice
trade.

Prices of Raw
Sugars Are Now
Lowest Since 1902

The making of the new Cuban sugar
crop continues to increase from week to
week, and weather conditions are re-
ported favorable for harvesting. Two
additional central factories commenced
during the week making ten now in op-
eration as against seven during the
same period last year and sixty in 1919.
Work on the new Santo Domingo crop is

also started with three factories in oper-
ation on the island.

The Cuban Finance Committee re-
duced its selling price on the old crop
to 214c. c & f New York, while sales
of the new crop continue to be made at
2c. c & f. In view of the new crop
sugars selling at 2c. c & f considerable
interest has developed in connection
with previous low prices, says a report
from Willett & Gray. The year 1902
was the last year in which sugars aver-
aged below 2c. c & f. The quotations on
the c & f basis for 1902 were as fol-

lows: high 2.31c.; low 1.565c.; average
for the year 1.857c. The average price
for raws for the past twenty years from
1900 to 1920 was 3.590c. c & f New
York.

One of the most interesting items in

the raw market during the week is the
sale of 6,000 tons of the new Cuban
crop sugar to Japan for January ship-

ment at 1.95c. f. o. b. Cuba. This sale

would seem to indicate that Japan an-
ticipates a scarcity in available sup-
plies of Java sugar which is the main
source of supply for that country or
perhaps the disparity in Cubas is too
great to ignore. Export figures of

Java crop for the period from April 1 to

November 1921 is given at 1,169,000

tons against 1,094,578 tons last year.

Advices from Cuba announce that the
president at the request of the Sugar
Finance Committee has decided to issue

a degree dissolving the committee on
December 31, and on and after the first

of January trading of sugar for export
will be free of control. The tolling ar-

rangements recently made to apply on
900,000 tons of old crop sugars has been
rejected, but it is understood that some
individual planters will make other toll-

ing arrangements on their own account.
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Computing Year's Credit Losses
W. A. E. Wall, General Merchant in McBride, B.C., Discusses the

Credit Business with Canadian Grocer Representative—Adds 5

Per Cent, to Year's Losses and On That Basis Estimates What
Losses Will Be for Next Year—the Value of a Credit Register

McBRIDE, B.C.—"The credit busi-

ness, and how best to handle it

is giving a very great deal of

concern to nearly all merchants at the

present time," a Grocer representative

remarked recently to W. A. E. Wall,

proprietor of the McBride Trading Co.

"Nothing is cash unless you get the

cash," Mr. Wall replied. "I have point-

ed that out to many a customer. 'To-

iiorrow' is not cash any more than 'six

months from now.' I will not irgue
about the difference between one who
merely wishes accommodation, and one
who needs credit. Unless the merchant
has the absolute immediate disposition

of the fifty cents he charges for the

pound of tea that he hands out—he is

not getting cash. I give credit to the

railroad men who pay me every two
weeks. One railroad man here dealt

with me for months, paying me every
two weeks. He took sick and in five

days was dead. I lost $40 dollars.

Could I call that cash? How could I?

Totalling Credit Losses

"Each year end, I total up what my
entire credit losses have been, add five

per cent and on that basis compute what
my losses will be for the next year.

With this figure, and my annual turn-

over in front of me, I estimate my cost

of doing business, including my losses.

That is the figure I use in computing my
selling prices for the next year, and all

my prices are put on cards and display-

ed on the shelves with the goods to

which they refer. My prices are all set

on the supposition that credit for two
months is going to be extended. The
cash customers have a percentage dock-

ed off each counter slip, as they pay.

The credit customers are charged at the

figures marked. If a man comes to me
and says, 'I am going to cut poles in the

woods and I want you to give me credit

to the extent of two hundred dollars

worth of groceries,' I charge him for

the goods, and for the banking accommo-
dation.

Selling Two Things

"In the last case I am selling two
things. I am selling groceries, and I

am selling him my financial standing.

I charge a profit on both. When I sell

an article at $8.50 I do not ask the man
whether he expects to pay me cash for

them or get them on credit. My price

marked on the goods is $8.50 and in-

cludes a margin for credit. He likes

the article and does not question the

price of $8.50. When they are wrapped
up, if the man tenders me the money on

the spot, I take it, and make the change
and draw his attention to the fact that

as he is saving book-keeping and waiting
for my money, I am deducting .50 from
the price of the goods and only taking

$8 from his ten-dollar bill. This drama-
tizes to him the saving of paying cash,

and he feels good all out of proportion

to the amount he has saved. He will

probably try to pay cash for his next
purchase, and if he does he will find a

saving every time. You know most

people would rather be charged another

15% than be humiliated by being told

that their credit was not good. I tried

the strictly cash business for a year here

and quit, thoroughly convinced that 95%
of the people would not pay cash to save

20%.

Accounts at First of Month

"All credit business is expensive to the

purchaser—but the merchant can't waste
his time trying to teach the public that

and get no thanks, so the thing to do is

to give them what they prefer and
charge fully for it. My accounts are

sent out on the first of each month. A
date is set for paying them. I raise my
prices to delinquents, and they become
higher as the amount becomes bigger.

At the end of a reasonable time I write

the bad debts right off the slate, the

cash customers do not pay for the dead-

beats.

"Any merchant is advised to write his

bad debts off promptly. It will not pro-

fit him to pay income tax on them. If

the accounts are subsequently paid, they
will appear in the next year's taxable

totals."

Fire Hazards in Small Towns

Fire hazards in the small towns
constitute a subject on which Mr. Wall
continued. In his opinion it is one of

the things that, if not properly settled in

the merchants' minds will cause them to

rest uneasily many a night, and unless

forestalled in the most effective way
that modern ingenuity can devise, may
.<some day wipe out the savings of a life-

time, and put a man in worse shape than

^he day he started business.

"In the newspaper recently," said Mr.
Wall, "I noticed that two hotels were
burned to the ground in Smithers. You
lan pick up any paper and read of fire

losses not a great many miles from you,

no matter where you happen to be. In

only the cities and the most happily

situated toAvns do you find good facili-

ties for fire protection. In the villages,

one is forced to depend on the bucket-

brigade, and such water tanks as the in-

dividuals close to the conflagration hap-
pen to have filled. Consider again that

in the small tovms', all of them, the ma-
jority of the business is credit business.

Granted that most of the sales pass
through the books, and you will see that
apart from the loss that a blaze might
occasion through destruction of stock,
here is the chance that the books will be
destroyed, the books with almost the en-
tire record of all the goods sold in the
last month and more often, longer.

"Can you not see then, the position
that a merchant would be in were he to
have a total loss through fire?" asked
Mr. Wall.

"What measures have you taken to

protect yourself to the fullest extent?"
enquired Canadian Grocer.

The Value of a Credit Register

"First," answered Mr. Wall, "I have
my stock insured. Next I have my store
interior photographed occasionally. This
constitutes a record of stock, in a man-
ner. And finally I have invested over a
thousand dolars in two fire-proof fix-

tures. One is the fire-proof credit re-

gister you see there. The other is a
good safe which is in the office. With
my stock covered, my accounts, both
daily and otherwise, protected from fire

and burglary, and my insurance poli-

cies and books in the safe I can sleep
easy at nights feeling that I have done
all poss-ible to guard my business. I

owe this much to myself and to those
jobbers who are supplying me with
goods, and giving me credit in the usual
way. The time saved by a credit regis-
ter, and the mistakes avoided make it

one of the most practical fixtures in any
country store, and the fire protection
feature of it is very, very important in

my estimation," said the dealer.

NUEVO LAREDO DISTRICT
PECAN CROP

The pecan crop of the Nuevo Laredo
district of Mexico for the 1921 season
is estimated roughly at between 250 and
300 short tons, as against 600 short tons
in 1920. The movement of the crop to

the United States usually begins about
November 1. A marked falling off in

value, as well as production, is also ex-

pected, due to thes large crops in Texas,
The Texan crop will be drawn on first,

no doubt, before the Mexican production
is touched.

The pecan exports through Nuevo
Laredo for the 1920 season were 26 cars,

of about 20 short tons each, and the

average price was 12 cents per pound.

Less than 30 tons of this originated in

the Nuevo Laredo consular district prop-

er. The remainder came from the secr

tions around Bustamante, Monterey, and
Montemorelos, in the Monterey consular

district.
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Christmas Buying Starts Earlier

This Year, Says Montreal Merchant
p. p. Peterson, Manager of Peterson Fruit Co.,

Ltd., Montreal, Says Business in November Shows
$20,000 Increase Over Same Period Last Year

—

Some Retailers, Too, See an Improvement

MONTREAL, Dec. 20 (Special).—
"It seems as though the local

grocers have adopted a new
habit in their buying," said P. P. Peter-

son, the manager of Peterson Fruit Co.,

Ltd., to a Canadian Grocer representa-
tive when speaking of a comparison of

this year's Christmas trade and last.

"Our business for the month of Novem-
ber showed a $20,000 increase over the

same month of last year. During that

month business was brisk under diffi-

cult circumstances. It promised big

things for this Christmas season, yet
the month of December is comparative-
ly quiet. There may be a last minute
rush in a wholesale way, but that never
amounts to anything.

Indicates Earlier Buying

"It seems to me that this indicates

ihat grocers are buying earlier than they
have in the past. Just what the reason,

is, I cannot say. Grocers are not buying
this year in speculation. The rule seems
to be to buy only for immediate require-

ments but it is plain that they bought
earlier than usual.

"To my mind this is good pi-actice.

It helps everybody and gives the grocer

more time to prepare his displays which
in turn mean increased sales. It elimin-

ates that last minute rush which makes
good service on the part of the whole-

saler hard. If the grocers will study their

wants a little time ahead and place the

buik of their orders a few weeks eai'lier

in a rush season as they have apparent-

ly done this year, it will facilitate the

wholesalers' problem of giving good
service and having the necessary stock

on hand, particularly in such perishable

lines as fruits."

Retailers See Improvement

Canadian Grocer also interviewed four

retail grocers to see if there had been

any real change in their plans for

Christmas. The result was that every

one of the four reported a much improv-

ed season, which they do not altogether

attribute to the Christmas trade. Some
in fact claim that so far the Christmas

business has not come anything near

that of last year, yet for the last two
months they all report an increase in

business.

Imnrovement in November

"The month of November and the

early part of December showed a b'g

improvement in our bus'ness," said A. M
Grant, the store manager of Grant's

Grocery, St. Catharine St., Montreal.

"The imrorovement seemed to be gener-

al, not particularly in a Christmas way
but V)uying seemed to improve .just as

though very suddenly there were a few
hundred more people to feed. It is hard
to account for the improvement apart
from the approaching Christmas season,
unless an improvement in the window
displays and general air of Christmas
would do it. To some extent at least the
depressed feeling has gone. People are
beginning to realize that prices have
come down, and as a result they are
buying more libei'ally."

Not Up To Last Year

"While the business of this year is

good in prospect for the Christmas trade
I do not think that it will come up to
last year," said John Daly, one of the

store managers of A. Dionne Son &
Co., Grocei-y. "Still the business is not
bad by any means and shows a steady
improvement which seems to be a more
general improvement than the Christ-
mas season would indicate." When asked
if their buying had been done earlier

than usual, Mr. Daly said, "Not any
earlier than usual. We have our records
from the previous year and from this

we do our buying, taking into account
the indications for a better or poorer
season. In whatever lines we can, we al-

ways place our orders as far ahead as
possible, so that we will have plenty of

time to arrange them properly before

the rush begins. Sales are made or lost

during those last two busy weeks by
the arrangement of the store and the

layout or display of the goods. Clerks
are too busy generally to use much

salesmanship, and so the selling is

largely dependent upon the display of

the goods."
A Good Thing to Practise

If this is true at the Christmas sea-
son it is equally true all through the
year. Display has a very tangible sales
vajue. It pays to spend time and even
money on getting the best display
effects possible. It is also a good
thing to remember that if it is at all

possible to place your orders a little

ahead of the absolutely necessary time,
you are helping the wholesaler and the

manufacturer to give you the extra ser-

vice, the extra attention that you are
trying to give your customers. The
slogan that goes out to the buying pub-
lic at Christmas time "Shop Early"
means equally as much in the wholesale
trade. If the retailer shops or does his

purchasing a little earlier than usual, it

will do much to improve service all

around, avoid the inability to fill last

minute orders and even help to solve the

unemployment problem for if it is true

that when the public buy early they buy
more it is equally tTue among the retail,

wholesale and manufacturing trade.

MAY MOVE PACKER'S EXHIBITS
The Canadian National Exhibition,

Toronto, are considering the removal of

the Dairy Bldg. on the Exhibition

grounds. This was talked of at differ-

ent times during the past year in view
of the re-arrangements that are being

made in connection with the lay-out of

the grounds. One proposal is that the

packing establishments that have been
using the Dairy Bldg. showing fresh

meats under refrigeration will be asked

to take space in the new Live Stock
Arena. Some of the packers are urging
that they should have their exhibits near
the new Pure Food Bldg. now going
up, if not in a part of it. The matter
is now being taken up between some of

the packing houses and the Exhibition

Board.

Volutne of Business is Greater

at Present Than a Year Ago
"Our business is showing a greater volume of turnover at the present

time than a year ago," J. E. Ganong, president of Lever Bros., Ltd.,

Toronto, told a representative of Canadian Grocer the other day. The soap

business he declared is possibly one of the first industries to get back to

normal levels following the depression that has marked the past year, and

at the present time trade is moving along in very satisfactory channels.

"The retail trade," he said, "is now buying more freely, the large stocks

that had been held by retailers some months ago being pretty well dissi-

pated. They are obliged to buy now as their requirements necessitate.

This condition has brought about a normal state of affairs in the soap

industry. Soap manufacturing during the war and for a period following

was subject to many difficulties in its operations. The inability to get

fats, and the high prices of the same, rendered manufacturing of soap a

problem. The market as a consequence went higher. Retailers were in-

clined to buy and bought fairly heavy stocks of soaps. As I have said,

however, these have now been practically all cleaned up and, with opera-

tions less hampered, our business is on a normal basis again."



December 23, 1921 CANADIAN GROCER 33

Modifications in the Marking Act
Announcement is Now Made of Important Amendments to Orig-
inal Clauses—Name of Manufacturer or Trade-Mark, With Name
of Country or Place in a Province, State or Other Division of a

Country Where Goods Are Manufactured or Produced Will be
Accepted as Indication of Countiy of Origin.

OTTAWA, Dec. 21 (Special).—Im-
portant changes have been n^ade
in the regulations governing the

niuch-discussecl marking of imported
goods to indicate the country of origin.

Since the Marking Act vv^as passed last

session there has been much criticism

of it and representations, have been
made that its enforcement should be
postponed. The latter course has not
been found possible, the act containing
no provision for postponement.

Terms Are Modified

The latest amendments, however,
considerably modify the terms of the

regulations made in August, and in-

structions have been sent to all Collec-

tors of Customs and Excise to use reas-

onable discretion in the enforcement of
the regulations so as not to cause undue
annoyance or irritation to importers.

Section 13 of the August regulations

provided that the name of a city. Prov-
ince, State, department, or other divis-

ion, would not be regarded as an indi-

cation of country of origin. This sec-

tion has been cancelled. The section

substituted reads:

"The name of a manufacturer or his

trade-mark accompanied by the name
of the country or a place in a Province,

State or other division of a country
where the goods have been manufac-
tured or produced will be accepted as

sufficient indication of the country of

origin."

The amendment exempts a large

number of articles from the operation

of section 10, providing for the mark-
ing of containers where the articles

themselves are incapable of being mark-
ed without injury. To the origrinal sec-

tion have now been added the words:
"Unless such articles are of a class

or kind not made or produced in Canada,
in which case no marking is required."

The addition will exempt such goods
as tea, raisins, dates, spices, raw sug^ar

and coffee.

Section 11, dealing with imported con-

tainers or wrappers intended to be fill-

ed with or used upon domestic products,

is cancelled, and for it has been sub-

stituted the following:

"Imported containers, labels or wrap-
pers intended to be filled with or used

upon domestic products are to be mark-
ed as required by the act, but in order to

avoid the possibility of origin other than
Canadian being imputed to domestic pro-

ducts sold in such imported containers,

labels or wrappers because of the mark-
ing of the latter, the words 'container,

label or wrapper,' together with the in-

dication of the country of origin requir-

AMENDED ACT MEETS
WITH MORE APPROVAL

"We have no objection to the
Marking Act as amended," re-

marked A. C. Pyke, secretary of

the Canadian Wholesale Grocers'
Association, to a representative of

Canadian Grocer, when asked his

opinion in regard to the same.
When the Act was first announced
the Wholesalers' Association made
strenuous objection to several fea-
tures of it, and representations
were made to parliament asking
for certain changes in it.

"The amendment re'ating to the
marking of goods of other coun-
tries, that are produced in this

country, exempting all commodi-
ties that are not produced in Can-
ada, is viewed with a good deal
more approval by the wholesale
trade than previously," Mr. Pyke
remarked. "The Act as it now
stands is much more workable,
and should not result in the incon-
venience that the first draft would
have created. The amendments as
announced are pretty much along
the lines suggested by the associa-
tion."

ed by the regulations, shall be used. It

will not constitute a non-compliance
with the act, however, so as to involve
the levying of the additional duty, if

the words 'container,' 'label,' or 'wrap-
per,' as provided in the preceding par-

agraph, be not used in the marking of

the goods imported, but before release

from Customs this additional marking
will require to be done. Provided that

containers imported to be filled with
Canadian produce and exported may be

admitted without being marked with the

country of origin, conditional, on the im-

porter certifying on the face of the en-

try for consumption that such contain-

ers are for use in the preparation of

goods for exportation."

Section 18 of the regulations, speci-

fying goods which do not need to te

marked with the indication of country
of origin, has also been amended. The
section substituted reads as follows:

No Marks Needed

"The following goods will not be re-

quired to be marked with the indication

of country of origin: Goods in a crude,

raw, or rough state, or goods which

are not intended for sale to the consum-
er in the condition imported, but which
are merely for use in the manufacture,

construction or repair of articles in

Canada, this not to apply, however, to

goods elsewhere specifically provided

for in these regulations. Provided that

on every entry at Customs of goods as

described in this section a statement

shall be placed by the importer certify-

ing to facts sufficient to classify the im-

portation within the provisions of this

section."

(Continued on p^ge 37)

SEND US PHOTOGRAPHS OF
YOUR CHRISTMAS WINDOW

CHRISTMAS wandow displays will be the feature of window trims

from now until the festive day is passed. Canadian Grocer wants

to get photographs of as many of these windows as possible, and

is prepared to pay three dollars for every pictui-e of a Christmas window
display sent to the office of the paper at 153 University ^venUje,, Toronto.

Have a photographer in your town take a picture of your window.

Many unique and original ideas of Christmas decorating, with a real sell-

ing value, will find expression in hundreds of stores throughout Canada
in the next fortnight. Let some other merchant know what you have done

in this regard, by sending in a photograph for reproduction in Canadian

Grocer. The editorial department of this paper will be glad to receive it,

and it will cost you nothing more than the trouble of telephoning the

photographer. Have him send the bill in duplicate to us. In forwarding

photographs, address the same to Editorial Department, Canadian Grocer,

153 University Avenue, Toronto.
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The Marking Act

FURTHER evidence of the unbusinesslike methods
ihat the government has lately been employinig,

in launching new measures that are of vital interest to

the trade, is quite apparent in the much discussed

Marking Act. The Act was originally intended to be
effective in Octaber. but owing to much criticism it

was postponed until the first of the year. Important
changes are now made, which con.siderably modify the

.\c(. and of which details are to be found in^ another

column of this issue.

With few exceptions government representatives are

not business men, nor as a rule are they versed in the

intricacies , of business. Consequently when a measure
.such as the Marking Act is proposed, it is apparently
not given sufficient thought nor is it discussed from
all angles to find out whether such an Act is .justi-

fiable and in the best interests of the country as a

whole. This was quite evident in the late Luxury and
kSales Tax and more recently in the Marking Act.

The proper course seems to be that the government
should take business men more into their confidence,

and such matters should be discussed thoroughly
before becoming law. If that plan was followed a

great deal of that criticism of government methods
which has been manifest during the past year or so

would to a large extent be eliminated.

After Christinas Lines

WHEN the rush of Chri.stmas is over, and business

is inclined to move a little slowly, the question

arises as to what are the lines that are best for the

gr(X'cr to '"push". Customers have bought rather

heavily for the Christmas and New Year festivities and
are not easily tempted with the rich delicacdes that

have such an appeal in their Christmas shopping. The
experience of a grocer in his after Christmas selling is

interesting, and at the same time, offers a suggestion to

the enterprising merchant who is endeavoring to main-
tain his turnover at satisfactory levels.

He believes and it -would seem that his point is well

taken, that the housewives will not buy the hiah-priced
specialties at this time. They either have "left-overs"

frr)m Christmas, or in street parlance, thev are a "bit

fed up" with rich food.s, and seek .simpler diet.

According to this grocer, he always makes a feature

in his window diisi)lav^ and selling talks, during the

fir.-^t couple of v\Teks of (be New Year,- of such of the

simple, wholesome f^aples that he feels will have a ready
anneal. J^uch lines as rolled oats, corn meal, rice and
similar commodities are brought to the front, shown
in the windows, and suggestions of com muffins and
oalineal cakes are made. Recipes for the same are

given in the newspaper a:dvertis6ments, which with a

good display combines to increase sales. It strikes one
as an idea worth while, and should not be lost sight of.
in the next few days, when grocers are wondering A\iliat

are good lines to make a feature of in the quiet dayn
following the Christmas rush.

Folly of Punch-Boards

REFERP^NCE is made in another column in this
issue to the recent cases in court, where grocers

and others were fined for operating punch-boards.
Canadian (Trocer in last week's issue clearly set forth
the law in regard to the operation of these boards, and
what with the clear cut statement of the magistrate as to
what will happen next time, should a merchant be found
guilty of operating one of these contrivances, the retailer
should be thoroughly impressed with the folly of using
such methods as a means of increasing sales. Legit-
imate, energetic selling effort without the aid of special
premiums or games of chance, is the only way to con-
duct business on a lasting and satisfactory bas's. A
"something for nothing" way of endeavoring to build
a business, is never followed with profitable results,

and the only man who is going to succeed is the one
who is asking a reasonable, sane profit on goods that
represent equal value to the purchaser.

Editorials in Brief

Every time you sell pepper, salt, vinegar or mustard,
remeuiber it's worth while to season your sales witlh the
])epper of "pep", the salt of courtesy, the vinegar of
sharpness and the mustard of good-will to all cus-
tomers.

* * *

Helpful suggestions along the line of inventory
taking are contained in this issue, ami the merchant
who will be busy at this annual stock taking in a week's
time mil do \vell to peru.«e them carefully.

:!: ^ :<< tje

Every business hour of the day is costing you a defin-
ite number of dollars and to operate on a profitable and
efficient basis, these daylight or basiness hours must
produce definite results. During the coming year eacT)

issue of Canadian Grocer will contain interesting and
instructive articles.

* * *

Merohants in the past have found it profitable to
permit_ their clerks to read the trade paper, and' by actu-
ally using the ideas brought out, it has been worth man\-
hundireds of dollars to those merchants. Make arrange-
ments now to carry out this plan.

* * *

Linking up advertising with good window displays
always gets results of the right kind. Think over what
successes you have had in this regard in the year just
closing and decide to do even better next year.

* *

If new customers have placed orders with you during
the Christmas buying period, see to it that tihey are re-

tained. Serving and courtesy at all times will go a long
way in holding the old and attracting new trade to
your store.

* * *

_
Christmas trade is almost over for another year. Re-

view what you have done to promote increased buying
this year, and see just where you can improve on your
plans for next Christmas.
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Take Inventory on the Correct Basis
Grocer Writing in Detail on the Subject of Tabulating Expenses,
Sales and Net Gain, Leads the Writer of This Article to Deal With
Correct Inventory Taking in an Interesting Manner—Some Sound

and Practical Advice.

THE annual day of reckoning is

again near at hand. It is the time
to face conditions, to know where

you stand, to strip all the veneer of self-

deception. I am moved to write this by
the following letter:

Dear Sir:—We take the liberty to

send you a tabulation of our expenses,
sales and net gain, thinking perhaps it

may be of some worth to you in

gathering statistics. The wages ex-

pense includes $3148.60 drawn by the

two partners. You will notice we
charge off no shrinkage as that seems
to be accounted for in difference be-

tween goods bought and goods sold

anyway. We charge off no deprecia-

tion because we take care of all fix-

tures—no doubt improperly in a way

—

through our expense account. It am-
ounts to the same thing in the end,

however, and is much simpler to our
minds. Averaging depreciation is

pure guesswork as one man might
make a certain fixture last 40 years
and another 10 years. We therefore

take care of it in expense and if of

any value at time of replacement, de-

duct that value from the new expense
item. Regarding interest on invest-

ment, we cannot see how it is proper
to put in as expense, as there are no
monies paid out. Of course, it is a

good plan to figure aside on such sub-
jects to see if it actually pays a man
better to stay in business and invest,

for instance, $10,000, to make $2400
or work for someone else for $2,000

salary and let the money earn $400
interest. Our figures seem to show
20% gross profit, 16.94% expense,

3.04% net gain—a little discrepancy
probably in figuring. We would be

glad to have you criticise these figures

as it may help us to rectify some
errors. We are wondering if you
have taken into account "partners"
salaries when tabulating salaries at

6.50%. No doubt you intended to,

but did the people handing you the

statistics do so? This tabulation shows
a net gain of difference between goods
bought and goods sold. Going into it

deeper, a loss on value of our mer-
chandise on hand Jan 1, '21 and Jan.

1 '20 would entirely wipe out our pro-

fit

Yours truly

STATEMENT:
Merchandise sold $58876.26
Merchandise bought 47053.91

By Henry Johnson, Jr.

EXPENSES:
Wages 10.47%
Fuel, light, etc 18

'

Rentals 68

Insurance 37
Taxes 31
Interest 24
Freight 1.88
Advertising 11

Repair auto 1 . 90
Telephone .41

.Ice 28
Postage 11

Gross gain 11822 . 35

Total expenses 9932.30

Net gain ,

Shows net gain 3.04%
1890.05

16.94%

Amounts to Same Thing in the End

No charge for shrinkage—because it

is there anway. No charge for depre-
ciation—because it is more in one store

and less in another. No charge for in-

terest (?)—because it is as broad as it

is long. Shrinkage not taken in mer-
chandise—^why? 0, because that would
wipe out our profits!

Then why keep any records or write
to me? Why not simply go as you
please, hit-or-miss, take it or leave it

as chance may rule, and keep our office

in our hats ?

Of course, this hard-headed, hard-
working shrewd and careful merchant
does not mean all that, but is not that
how his letter sounds?

Normal shrinkage, based on experience
is taken from every inventory of stocks
or fixtures in advance so we may be
sure not to deceive ourselves the wrong
way. If what we write off January 1st

happens to be excessive, it will come
back and show up next year. Any such
excess is not lost. The fact that we
have faced it as a probable burden at the
beginning of the year has made us ex-

tra cautious—so it is very likely to re-

turn at next inventory in added values.

It is true that a fixture will last one
man 40 years and another man 10 years.

But it is also true that a fixture bought
new today can be sold to-morrow—even
if not yet unpacked—only for a consid-

erable shrinkage from its purchase cost.

Experience has shown that it is con-

servative good business to assume that

inside equipment will last ten years, so

10% is wiped out annually via Loss &
Gain account. The best way is to mark
off a fixed sum each year. Say you
start with $1500 equipment. Wipe out

$150 a year. If you add new fixtures,

put in say, 25% as expense and 75%; as

fixturesi. Take 10%; off the total at the

year-end. But assume that the total

falls below $1,500 after a while. Take
off $150 anyway. Soon you will have
to run the fixture account in red—in a

dozen or 15 years. But that red ink ac-

count will then be a fund out of which
you can buy new fixtures without any
new expense. And it is good business
not to guess but to know.

Other Way.s May be Alright Too

Depreciation may be handled via the
expense account, too, provided the man
makes new purchases enough in a year
to equal the normal depreciation of ten
per cent—not otherwise. This plan I

suggest is the only one whereon you
may seasonably expect to clean up old
fixtures, either while doing business or
on a wind-up, and get for them as much
as or more than the value at which they
stand on your books. This prevents
false valuations—made to yourself.
Yourself is the last man you can afford
to fool.

He says he does not believe in or "can-
not see" the interest item because no
money is paid out. He includes one
fourth per cent for that or around $147
equivalent to normal interest on $2000
capital. I think he has more of an in-

vestment, so this may be for money real-

ly paid. But if "it is a good plan to

figure aside on such subjects," it is a
better plan to include all such charges.

It costs not $400 but at least $700 to

use $10,000 today whether the money is

yours or another's: so figure it in ex-

penses—it belongs there.

The figure of 6.50% given for salaries

in my former article was the low ratio

inclusive of proprietors' salaries. Many
carry up to 10% nowadays. But allow-

ance was made for such differences be-

cause I thus made a total of only 14%
while in my general tabulation I stated

that 16.66% was the average.
Lastly—I say it short because it

should not require to be said long—if

you have a shrinkage, face it! I mean
face it to yourself. You may find it

expedient not to sell on the basis of

your inventory values, but don't get the

idea that you may sustain no shrink-

age because you blind yourself to it. And
I may add that it is always doubtful

wisdom not to sell on new values.

Freight Not in Expense

But the item of freight, running near
to two per cent on sales, does not be-

long in expense. It is not expense. It

is part of the original cost of the mer-
chandise against which you paid it and
must be recovered in your cost and sell-

ing prices. It is great folly to regard

this as expense. If so handled, it may
not go against goods and if it is not

put there, you stand to lose it. In this

case it means around $1100. That sum
would make a difference in your show-

(Continued on page 37)
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News From Readers for This Page
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Quebec

The death occurred suddenly on Fri-

day, December 15th, of Thomas Francis

Hannan at his residence, 79 St.Mathew
St., Montreal. Mr. Hannan had for years

owned and managed his own grocery

store at 751 St. Catharine St., West,

Montreal. . Vi^ was in his forty-third

B. Altrovitcfe has severed his connec-

tion with the Pure Food stores and has

opened his own grocery at 1651 St.

Lawrence Boulevard. Mr. Altrovitch has

for Fome time been manager of the

branch of the Pure Food Co. at 59 Park
Ave., Montreal.

Ontario

John KEfty,;,Woodstock, Ontario, has

sold to Kelly, Chesney & Son.

C. R. Blackburn has severed his con-

nections with C. R. Morris & Co., gro-

cery brokers, Toronto, and is now con-

nected with Cruickshank & Guild, Toron-

to and Ottawa.

T. B. Harker, formerly with the F. F,

Dalley Corporation, Hamilton, covering

Western Ontario, is now associated

with the Tropical Food and Chemical Co.

of Kitchener, Ont., as sales manager.

Employees of the Salada Tea Comp-
any enjoyed a dance in the King Street

offices of the firm, at Toronto on Fri-

day evening last. P. C. Larkin, presi-

dent and founder of the company with

Mrs. Larkin attended, also A. R. Larkin

the vice-president and P. J. Thomas,
secretary-treasurer.

A. B. Pilliner, president and general

manager, and T. B. Harker, sales man-
ager, of the Tropical Food and Chemi-
cal Co., Kitchener, Ont., were in Toron-

to, th° first of the week on a business

trip. They visited among others their

Eastern Canadian sales agents, Cruick-

shank and Guild.

In the deatti at Simcoe, Ont., on Sat-

urday last of Lt. Col. T. R. Atkinson,

one of the most prominent figures in the

canning industry of Western Ontario is

removed. He was managing director of

the Norfolk Canning Co., of London, a

director of the London Western Trust

Co., of London, and' had represented his

riding in both the legislature and House
of Commons.

Dominion Stores Limited, have de-

clared a half yearly dividend at the rate

of eight per cent, per annum on the

Class "A" preference Stock, and at the

rate of seven per cent, per annum on

the Class "B" Preference s'ock, for the

six months ending December 31, 1921,

pavable on the 2nd day of January

1922.

Business men of Oshawa, Ont., are

taking a live interest in the approach-
ing municipal elections of that town,
and intend to have their own representa-

tives in the field.

Alderman John T. May, who was re-

cently elected at the head of the polls

for Ward 1 at London, Ont., will in all

probability be appointed chairman of

the Board of Works for the coming year
when the committees are struck short-
ly.

For the third time in the past six or

seven weeks, one of Carroll's stores in

Hamilton has been entered by thugs.
An armed bandit entered the store at

Gertrude Street and Beach Road, last

Thursday evening. He backed the

clerks to a stairway, made them retire

to an upper floor, beat Charles Carroll,

brother of the pi'oprietor over the head
with the butt end of his revolver, and
made good his escape with $40. An-
other one of Carroll's stores was also

robbed about six weeks ago. Mr. Car-
roll not held back by the loaded gun,

put up a good fight with the robber,

but two or three blows from the butt
end of the revolver rendered him almost
unconscious and the robber got away.

Prominent in

Milling Interests

for Many Years
Nathan H. Stevens, owner of the first

roler flour mills in Canada, passed
away in Chatham, Ont., last week. He
was born near Bowmanville, Ont., in

1841. For a number of years he con-
ducted a general store at Blenheim,
Ont. In 1880 he moved to Chatham,
and in partnership with Archie and
John Campbell, built the Kent mills, the

first ro.ler flour mills in Canada. The
company controlled mills at Blenheim,
St. Thomas and Aylmer, in addition to

a line of elevators throughout western
Ontario. In 1900 the business v.ar, in-

corporated under the name of the Can-
ada Flour Mills Ltd., with Mr. Stevens
as president. He continued at the head
of the firm until about two years ago
when he retired. He is survived by his

wife and five sons.

COBOURG, ONT., NOT CALGARY
The article on Page 20 of last week's

issue, under the caption "Chain Store
Defender Answers Traveler," reads
"by D. J. Dehan, Mamge'- Dominion
Stores, Calrrary, Ont." This should
have read "by D. J. Dehan, Manager
Dominion Stores, Cobourg, Ont,"

Ottawa Commercial
Travelers Elect

New Officers
Ottawa, Dec. 20—The Commercial

Travelers' Association of this city held
its annual dinner and election of officers

recently. Dinner was partaken of at
the Chateau Laurier. Music was rend-
ered by the travelers' orchestra, and a
number of vocal selections also added
to the pleasure of the evening.

The following officers were elected:

—

president, W. 0. Johnston; vice-presi-
dent, Maurice D. Larose; secretary-treas.
W. L. Massiah; directors, A. H. Barker,
R. M. Cochrane, T. A. Crown, Chas.
Devlin and A. E. Forde, the latter as
a member of the executive committee.

FINED FOR DISTRIBUTING AND
OPERATING "PUNCH BOARDS"

For distributing punch boards packed
in cartons containing chocolates, a
young man in Richmond Hill, Ont., was
fined ten dollars and costs the othei-

day. Several merchants were also fined
a similar amount for operating these
punch boards in their stores. Prizes
ranged from 5 cents to $1. each in value.
The magistrate who heard the case

intimated that the next time a similar
charge came before him the fine would
be $2,000 or six months.

DEATH OF AN ONTARIO TRAVELER

Collingwood, Ont.,—The grocery trade
in Northern Ontario will regret to learn
of the death of Abner Woolner, who has
been general salesman over the North-
ern Ontario district for the Swift Cana-
dian Company. Mr. Woolner whose
home was in Collingwood had been ill

some two or three months. The cause
of his death was Bright's disease. He
was just thirty-six years of age and
had been with the Swift Canadian Com-
pany since 1914. He had a great many
friends in the Northern Ontario section

on whom he used to call regularly. The
remains were laid to rest in Colling-

wood on Wednesday of last week.

Toronto Council of the Commercial
Travelers' Association of America held
its annual Christmas tree on Saturday
evening last. The travelers partook of

luncheon at the noon hour, followed by
a meeting in the afternoon, and the en-

tertainment in the evening. An excell-

ent program was provided and the ap-

pearance of Santa Claus later fumisheil

much merriment for the young folk.
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Grocer's Caution

Frustrates Novel

Plan of Thief
Montreal.—A clever swindle game

that had as its object A. Dionne Son
&Company's grocery at the corner of

Drummond and St. Catharine Sts.,

Montreal, was fi'ustrated by the caution

taken by the grocer. Late one evening
last week a telephone order came in for

50 pounds of turkey, two bags of sugar
and some smaller articles. The order
was to be sent to a house on Park La-
fontaine Street, but the name of the
customer was strange to Mr. Dionne.
Furthermore, the order for fity pounds
of turkey for a private house seemed
ridiculous. The man who telephoned the
order, for the voice was that of a man,
stated that he would pay for the goods
on delivery.

Having his suspicions aroused by the
peculiar circumstances of the case, Mr.
Dionne called the police and two special

constables were sent with the driver of
the motor truck. A few doors from the
address given the police got out of the

motor and took up their positions in

the vicinity to watch developments. The
driver first took up the bag of sugar
and found a man waiting for him on
the door step. He was told to take the
sugar to the rear and he would find an
entrance through the garage. The driver
with his bag of sugar started towards
the back of the house. No sooner had
he entered the garage than the man ran
towards the truck outside and grabbed
the fifty pounds of turkey. As he started

to run across the street with his booty
the two constables stepped out and ar-

rested him on a charge of stealing the

turkeys.

There have been many such schemes
worked recently in this city and for the

most part, grocers and butchers have
been the sufferers. It is particularly the

larger grocery stores with extensive de-

livery systems that are the object of this

game but the smaller stores are the

ones on which the violent thief seeims

to prey.

MODIFICATIONS IN THE MARKING
ACT

(Continued from page 33)

Section 12, which provides that the

name of the country of origin is requir-

ed to be the English or French name of

the country, is cancelled. Sub-section C
of section 17, dealing with marking of

watch movements is also cancelled, as

is sub-section D of the same section.

Section 19, which reads as follows, is

cancelled:

'The statute requires that the coun-

try of origin be indicated in the mark-
ing. Hence the words 'made,' 'produc-

ed', or 'grown' may be used in the mark-
ing to suit the circumstances."

TAKE INVENTORY ON CORRECT
BASIS

(Continued from page 35)

ing if you had it—not? Note that ex-

penses are a source of doubt and ques-

tion because they are naturally inde-

finite and hard to fix on certain items.

But freight is as definite as invoice cost.

It belongs directly against the goods.

Some items of accounting may seem
of doubtful value to you, but let me say

they all arise from some distinct need

and fulfill some duty. Use every one of

them rigidly in your business and you
will grow to sense their value and to

like them.
I was recently asked this question:

What is proportion of sales of canned
milk, fresh milk, butter, bread, sugar
against total sales in percentage for in-

dividual retail grocery stores on the av-
erage ?

I did not know. Do you?

I know sales of sugar range from
around 12 to 20 per cent of total turn-
over. I know that certain chain stores

sell the following conmiodities in the
proportions listed—according to figures

published by the secretary of an asso-
ciation of retail grocers:

14% sugar
10<^ butter

G%% Oleomargarine
4 c;, flour

71/2% coffee

4%c^ eggs
61/2% bread •

53% 9;, total

Thus it is plain that more than half

the sales of such stores are of these
staples, leaving only 46%c;, to be split

up among all other commodities. It

would be valuable to have figures on the
other items. I shall be thankful if any-
one will send them to me.

United Food

Products Ltd. Is

Incorporated
The current issue of the Canadian Gaz-

ette contains the announcement of the
incorporation of a new food manufactur-
ing organization under the name of

United Food Products Limited, with a

capitalization of Two Mil. ion Dollars.

Detailed information is not yet avail-

able but it is understood that this or-

ganization will embrace a number of

manufacturing concerns at present mak-
ing jams, jellies, canned goods, grocery
sundries, etc. with head offices in the

City of Hamilton.

More Practical Suggestions On
The Subject of Inventory Taking

MORE PRACTTOAL. helpful talks on the subject of inventory taking will feature the last issue

of CANADIAN GROCER for the year 1921. Following upon the ai-ticles in this week's Grocer,

the editorial staff believes that further discussion of this all important subject from other angles,

is timely matter, and should engage the interest and attention of every reader of this paper. "Keeping

a Simplified Expense Account" is the topic of one article in this connection. "Taking Stock on your

Business Methods," is another article along thi-; line. The first of the year is a good time to study

one's methods of conducting business. What have th ^y been in the past year? What results did I get

from them? How best can I improve them in the coming twelve months? Merchants thinking in this

strain will find practical aid in this article. Henry Johnson, Jr., will as usual, discuss some phase of

retailing, and in this issue will tell of a grocer who in a busy moment signed a contract that he after-

wards regretted, showing the importance of studying a contract before committing oneself. Thesa

with a number of other live articles will feature the December 30 issue of Canadian Grocer.
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An Automatic Switch That Turns

Lights Off Or On As Desired

A Number of Montreal Grocers Have Apparatus
That Gives Them the Benefit of a Well-Lighted

,
Store During the Hours of the Night When People

Are on The Streets

MONTREAL.—A number of gro-
cers and other merchants m this
city have an apparatus in their

store by which the light in either their
windows or in the store itself may be
turned off automatically during any
hour of the night. This enables the gro-
cer to leave his store at six o'clock with
all the lights on and in this way getting
full benefit of the display during the
nig'ht when many people are on the
street. He does not need to return to

his store to turn off these lights so as
not to Ibe wasting' electric power but this

small apparatus will do the work for him
at whatever hour he wishes.

Some of the merchants have had this

apparatus made to order by local elec-

tricians. Others with a mechanical turn
made it themselves. It consists of a
small tin or galvanized iron box which
stands about eig'ht inches in height. An
.alarm clock is set in the box so that
the face can be seen through a round
opening in the front. The legs of the

clock are firmly secured to the bottom
of the box so that there is no chance
for the clock to jump or move around
when the alarm goes off. On the inside

at the top of the box is placed' a small

switch to which the incoming and out-

going lines are attached as usual in an
ordinary open switch. To the handle of

the switch is attached a strong cord or

in some cases a small metal rod which

runs down to an extended arm which
is attached to the winding key of the

alarm. Then the alarm is set to go off

at whatever time the merchant desires,

usually 11 o'clock.

Works Accurately

When the alarm goes off the key that

winds the spring begins to turn in the

reverse direction. In doing this it brings

the extended arm downwards which in

turn pulls down the string or lever at-

tached to the handle of the switch. In

this operation the switch is released and
the circuit broken.

As the little attached arm on the

alarm key strikes the key on the main
spring before it makes half a turn the

spring on the alarm never gets a chance
to become unwound. As a consequence
the merchant never needs to re-wind the

alarm. The next evening when he
wishes to put in the switch for the lights

in his store he gives the alarm key
half a turn upwards and puts the switch
in. The clock is once again ready to re-

lease the switch when the desired hour
comes.

Merchants who have the apparatus in

their store claim that it is quite inex-

pensive to make and a number of them
have made quite satisfactory clock-

switches themselves. Nothing needs to

be said with regard to the advantage of

such a switch for every merchant will

realize the advertising value of having

his store lighted during the night even

though he has his store locked up.

In making this apparatus one precau-

tion should be taken and that is that

the inlet or the incoming cuiTent should

come from the top of the box so that

when the switch is pulled out there is

no danger of a short circuit being caus-

ed by the arms of the switch coming in

contact with the metal of the clock.

When the current enters from the top of

the box the arms of the switch are quite

"dead" when the switch is pulled out.

A number of the packing companies
in Toronto have organized five-pin league

for winter recreations. This year the

Swift Canadian Company have started a

league with eight teams and sixty play-

ers.

i.rm Kej

December 23, 1921

WESTERN
J. D. Good, assistant manager of th

Winnipeg branch of D. S. Perrin Coi

pany, Limited, biscuit and confectione

manufacturers with headquarters aj

London, Ontario, has been transferred

to the headquarters staff, and left for th

East a few days ago. Mr. Good while i

Winnipeg was president of the Youn
People's Society of Augustine Presby
terian Church and to mark their ap
preciation of his services the member
presented him with a gold fountain per

B.C. Merchants Are
Victimized by
This WalHngforc

Vancouver, B. C—"J. Rufus Walling
ford" has victimized many merchanti
along the line of the Grand Trunk Pa
cific between Prince Rupert and Jaspar
He is described as a big, prosperous
rather good looking fellow. Well dress
ed, and with a manner that would d(

credit to a financier with the resource!
of a Rockefeller and the heart of a Judg<
Ben Lindsay. His methods have beei

quite similar in most of the towns tha'

he has promised to raise into the "Met
ropolitan" class. He represents him
self as being the field manager fo;

large timber and lumber mill interests

even pulp and paper mills will be es

tablished if it seems advisable.

The local pride is the point of attacl

of this man, atnd while he makes a grea
stir thoroughly investigating the fieh

for mill sites, he permits his hotel bell

his labor bill, his sundry personal ex
penses to go unpaid until he is ready t(

strike for new pastures. Then he cash
es sufficient worthless cheques to giv<

him some pocket money, and he departs

Hotels were victimized, one to the eX
tent of over a hundred dollars, one ston
has a $15 cheque for a souvenir am
others in McBride, B.C. are losers o:

various amounts. The record in For
Eraser and other interior points reads

much the same.

New Goods

FRONT VlfW OF CLOCK flEBR VILW OF SWITCH

SHREDDED MAPLE SUGAR
The United Maple Products Company

Limited, of Granby, Que., are puttinj

up a new line of maple sugar for tabU
use. This is shredded maple sugar aiM

is packed in half and one pound tins

It may be used for icings, as a sweeten
ing for cereals, or a ready form of flavor

ing. It is shredded before it is packet

in the boxes. The company claims tha

.when maple sugar is prepared in this

way it does not cake but remains ii

the small particles. This new line wil

be packed under the company's bran<

of "Rock Maple."
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.
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MARKETS AT A GLANCE

BUSINESS in wholesale circles is reported satis-

factory on Christmas goods and the expecta-

tions are that these lines will be cleaned up,

lomething rather unusual as the majority of whole-

salers generally have a fair size carryover. Reports

"rom retail districts indicate a good volume of busi-

less and it is likely that they too, will be fairly well

;leaned up on Christmas lines.

There are a few changes in market conditions

ind generally speaking the situation is firm, and
'rom indications at the moment is likely to continue
nto the new year.
Teas and coffees are in a strong position with

endencies for an upward movement in quotations

QUEBEC MARKETS
i /TONTREAL, Dec. 21.—As far as changes in prices are concerned

yj^ the grocery market is quiet but in movement of some lines it

is very brisk with some important changes developing. The
ugar market is still weak after the break of a week ago. Molasses
s weak with much cutting and every prospect of a lower price being
generally quoted. Corn syrups are unchanged. The dried fruit and
lut market is strong at present with a big demand up till the last
ninute and supplies on many lines exhausted. For that reason and
lue to the fact that primary markets are weaker a break in many
)rices may be expected early in the new year when nearly all stocks
vill be replenished. Rolled oats are firmer and cornmeal shows the
ame tendency. Package goods are steady. Oranges and lemons
ire lower in price with improved quality. Vegetables, except pota-
oes, are stronger and higher prices are predicted after the new year.
Potatoes rule easier with big supplies yet to be drawn from.

" The
anned goods market is steady with a fair demand.

to the retail trade which is the result of the strong
position in primary markets.

Cereals are firmly held at the moment with rolled

oats indicating firmer prices.

Nuts at the moment are firmly held but there is

a possibility of some easier prices on certain lines

during the first part of the new year. Evaporated
peaches, prunes and apricots continue firm and
there is a likelihood of them remaining so for the
balance of the season. Raisins and currants on the
other hand are rather unsettled and the undertone
slightly easier.

Sugar is still in an easy position with the raw
market further reduced, and it is likely that early
in the new year lower prices will rule on Canadian
refined sugar.

CANNED GOODS STEADY
lontreal

CANNED GOODS—There is no
hange in canned goods. The market is

uiet and steady with a demand only for
nmediate requirements. There is little

hance this year of the fluctuations in

rices on canned goods that occurred
1st year.

CANNED VEGETABLES
Bpararus (Amer. ) mammoth green tips 4 25
sparaffiu, imported (2Ha) 6 90
cans, erolden wax 2 00 2 06
I>9., Rflfngee 2 10 2 15
om, 2s .... . 1 46 1 60
om, extra qoality 1 60 1 76
arrots (sliced), 2b 1 46 1 76
om (on cob), sallons 7 00 7 60
pinach, 8s 2 86 2 90
ciuash, 2%-lb., doz 1 J.0

uceotash, 2 lb., dot 1 80
Do., Can. (2a) 1 80
Do., California, 28 3 15 S 60
Do., (wine gais.) 8 00 10 00
auerkraut, 2H-lb. tin? 1 60
omatoes. Is 165 1 60
Do., 2s 1 45
Do., 2%s 1 80 1 85
Do., gallons 6 25
mnpkins, 2Hs (doB.) 1 60 I 56
Do., gallons (doz 5 00

Peas, standard 1 71% 1 %zy^
Do., early rfune . 2 02% 2 12%
Do., extra fine, 2a 3 25
Do. Sweet Wrinkle 1 67%
Do., 2-lb. tins 2 76

Peas, New Pack

—

Standard, 2-lb 1 82H
Early Jane, eboiee 2 06
Do., standard 2 00
Fine French, 2-Ib. 2 80

CANNED FRUITS
Apricots, 2U-lb. tin» 4 60
Apples, 2%8, doz 1 60 1 85

Do., 3s, doi. 160 1 70
Do., gallons, doz 4 80 6 40

Currants black, 2a, doc 4 00 4 06
Do., gals, doz 18 60

Cherries, red, pitted, heavy symp,
doz., 1 3 20

Do., 2% 3 60
Do., 2 2 76 3 10

Gooseberries, 2s, heavy syrup, doi 2 76
California Peaches

—

!• 2 90
2s 3 26
2%8 4 40

Peaches, heavy syrup—
2-1'b 2 40

Pears, Is, Keiffcr 2 30
Do., 2-lb 2 46 3 10

Oeengage Plums, heavy syrup . . 2 66 2 76
Lombard plums, heavy syrup, 2-lb. ... 2 40JAMS—

Strawberry, 16-oz. 3 75

Raspberry, 16-oz t TC-

Black currant, 16-oz 3 80'

Orange marmalade 4 65-

ROLLED OATS FIRMER
Mantrcftl. —^—
CEREALS—After the decline of 10c

that came in rolled oats during the week
the market has firmed up with a higher
price on cash oats. The present basis
is quite firm and millers claim that the
bottom has been reached. The same is

said of cornmeal which is showing
stronger tendencies and the wholesale
basis runs from $2.75 to $2.80. The
movement of cereals is steady and has
shown an improvement in the last few
weeks.

CEREALS—
Rolled oats, bag 3 15 3 25
Oatmeal 3 76
Pearl Hominy j 25Com meal 2 75 2 80
Graham Floor, 98 lb*. 7.65
New Buekwbaat Floor 6 7*
Pot Barley 4 00
Pearl Barley ,',,',

4 go
Beena. Ont. j 59
Do. Can j ,0

L.ima beans 06
White beans 06
Green peas, dried 06* 06)iSplit peas g 07^

DRIED FRUITS LOOK EASY
Montreal.

,

DRIED FRUIT—Importers and whole-
salers report a steady and persistent
deniand up till the last minute for dried
fruits. All warehouse supplies in Mon-
treal are cleaned .up and prices are ful-
ly maintained. Still the importers state
freely that lower prices will rule after
the turn of the new year since the de-
mand has been unusually heavy and was
for the most part unexpected. Since
much of the buying of dried fruits is
done in New York and U.S. funds are
lower easier prices may be expected as
soon as the holiday rush is over. At
present there is a big demand and little

is left on hand. All stocks will be re-
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plenished at easier prices. Prunes on

the other hand are not expected to be
any easier.

DRIED FRUITS—
Aj>ricots, fancy

Do., choice
Do., slabs

Apples (evaporated)
Peaches (fancy)

Do., choice
Pears (choice)
- Do., fancy 27

P»els—
Choice
Lemon
Orangre
Citron

Raisins (seedeaj)

—

Valenciaa 20
Sultana, unbleached
Muscatels, 2 Crown, spot ...

Do., 3 Crown, spot
Do., 4 Crown, spot

Turkish Sultana, 6 Crown . .

.

Fancy Seeded (bulk) 18
Do., 16-oz 25

Cal. Seedless cartons, 12 oz
Do., 16 oz

California Seedless, in bulk
Cluster, 20 1-lb. pack

Currants, loose
Dates, Excelsior (36 lOs), pkg

Fard. 12-lb. boxes
Packages only 19

Dronnedar. (36-10 oz.)

Loose 10
Pigs (layer). 10-lb. bozea, U, lb. 32

Do., 2V4'3, lb., 7 crown
Do., 2 Vis, lb

Do., 2%8, lb

Figs, 6 crown, 10 pounds 24
Do., 12 ounce packages

Figs, white (70 4-oz. boxes)
Do., Spanish (cooking), mats
Do., Turkish, 8 crown, lb

Do., 6 crown, lb

Do., 7 crown lb
Prunes (25-lb. boxes)—20-30s

30-403
40-50s .

50-603 .

60-70s .

70-(i03 .

80-90S ,

90-lOOs

33
A7
22

a-l6
(tJK8
25
S2
28

2«
28
28
44

21

20yj
nvi
18

mVi
21
19
27
24
26
23

7 25
13%

5 DO
8 25

20
7 75

12
36
40
43
46
26
26

5 40
09
22
28

n 80
32
13 ^i
IBvi
14

121/2

UM,
11
10

BREAK IN MOLASSES COMING
Montreal. •'^—
MOLASSES—It is evident that a

break is coming in the molasses market
for several reasons. In the first place

the influences that are bringing down
the price of sugar are playing on molas-
ses also. In the second place the new
crop will be offered some time in Janu-
ary and those who have stocks on hand
are anxious to clean up. Then too

sometime ago the price was raised on

the assurance that the overland route

from St. John to Montreal would in-

crease the cost. This has not been as

noticeaible as was expected and the mar-
ket has developed weakness with many
cuts in price. In fact the quotation here

given is nominal and a lower standard

may be expected shortly. Corn syrups

are unchanged and firm in price.

MOLASSES—
Puncheons, Island of Montreal.
Barrels
Half barrels
Puncheons, outside of Montreal

Fancy molasses in tins (ginger bread)
No. 2. 2 doz. per case
No. 3, 2 doz
5-lb. tins

10-lb. tins, per case

CORN SYRUPS-
Barrels, about 700 lbs. ...

Half barrels, about 3.50 lbs.

Quarter barrels, about 175 lbs.

2 sals., 25-lb. pails, eacAi

.U gals.. 38V2-lb. paiis, each
6 gal. 5-lb. pails, each .

.

6-Ib. ens, per case
:fl-lb. tins, per case
C-lb. tins, 1 doz. in case, cas,*

IO-li>. tins, Vl doz- in c»se. case

76
79
81

73

4 20
4 60
8 95
8 60

051^
06!^;.

06 V4

2 00

2 86
4 50
4 70
4 40
6 30
6 00

NUTS LIKELY EASIER
Montreal

NUTS—The nut market has felt a

steady and heavy demand right up to

the last few hours before Christmas.
Supplies in Montreal are practically ex-

hausted on walnuts and almonds. Easi-

er prices are expected after the new
year but the holiday trade in nuts has

been particularly good. A sudden
change in piices may be expected in

January since new stocks will come on

a practically cleaned out market..
NUTS—
Almondb, Tarragona, per lb 22 24

Do., shelled 48 5l

Valencia shelled almonds 48 60

Pecans, new Jumbo, per lb 60
Do.. ItLtge, No. 2. polished . . 29 SO

Cocoanut (shredded, bulk) 26 28
Filberts (Sicily), per lb 16

Brazils, shelled 38
Do., Barcelona 16%

Peanuts, Jumbo 16
Do., shelled, No. 1 Spanish 11%
Do., salted red 18
Do., shelled. No. 1 Virginia 13%

Peanuts (salted)

—

Fancy wholes, per lb 36
Fancy splits, per lb 81

Pecans, shelled 1 00 1 50
Walnuts Grenoble, in shell 83
Walnuts, Marbot 26 28

Do. new Naples 26
Do., shelled, Manchurian .... 60 56
Do., Chilean, bags, per lb 40
Do., Bordeaux shelled 90

NOTE—Jobbers sometimes make an added chargi
to above priees for broken lota.

FLOUR MARKET STRONG

FLOUR—There is no change in the

flour market. More strength is added
with a stronger market for Canadian
wheat. There is a good demand for

spring wheat flour for domestic and
country account. Higher prices are

hinted for winter wheat flour with a

particularly strong market behind it.

FLOUR—
Hard wheat, 24%'s 1 16 1 16

Do., 14's 69 68
Do., 7'« 37 86

SPICES FAIRLY STEADY
Montreal.

SPICES—There is little change in

the spice market. The wholesale trade

is quiet and for the most part prices

are steady. The primary markets show
strength on peppers but this has not

influenced wholesale prices. In fact

some of the local wholesalers have made
a reduction on some black and white

peppers, making the price 20c for whole

black pepper and 30c for whole white

pepper.

SPICES—
Allspice 18 20

Cassia, pure 25 26

Cocoanut, 20 lb. pails, per lb 30
Do., sweetened, lb., packages 39

Chicory (Canadian), lb 14

Cinnamon

—

Rolls 32
Pure, ground 85

Cream of Tartar (French pure) 44 60
Do., American high test 65 80

Whole cloves 45

Ginger (Jamaica) 30
Ginger (Ckxihin) 27

Mace. Japan 25
Mixed spice <iO 32

Do., 2% shaker tins, doz 1 16

Nutmegs whole

—

Do., 64, lb 30
Do., 80. lb 28
Do.j 100. lb 25
Do., ground. 1-lb. tins 30

Pepper, black 24
Do., white 32
Do., cayenne 32 34
Do., tins, 2's 36

Pickling spice 25 28
Do., package, 2 oz., doz. ... 35 40
Do., package. 4 oz., doz 65 TO

Paprika
Ttunenc
Tartaric acid, per

I)owdered)
lb. (erystals or

28

95

r 5«

80

1 0«

ORANGES AND LEMONS LOWER
Montreal. i

FRUIT—The feature of the fruil

market is the lower prices on Californisi

navkel oraingeg. The q,uotations are!

down to $7.00 per case with a bettei

supply and a good demand. Lemons
are also easier in price. Porto Riccj

grapefruit shows a decline with muchj
improvement in the quality of the fruit,

The price quoted now is from $3.50 tc

.$3.75 a decline of 25c on last week's
<luotations.
APPLES—

Wealthy, per barrel 6 00 7 00
Hami-nra, per bushel 1 50 2 00
Baldw...» 7 00 8 CO
Fameuse 7 00 10 00
Boxes, 1768. 216s 3 25 3 60

Bananas (as to grade) bunch . 6 00 7 25
Lemon.s, 300-360s 3 50
Grape fruit, Porto Rico 3 50 3 75
California navels 7 00 '

Do., Blood Oranges, half boxes .... 3 76
Malaga grapes, kegs 9 50 00
Tokay grapes, per crate 4 50
Blue and green grapes, per bas. 40 60

RICE CONTINUES STRONG
Montreal.

RICE—Reports from the southern
states show that the restrained condi
tions are maintained. The farmers
show no desire to sell at present prices

on rough rice and the millers are

equally firm in holding out against the"

a(lvance. Clean rice is therefor strong:

with a shortage impending unless some
of the supplies are released. Coupled
with these circumstances is increased

inquiries from Europe with a more
favorable exchange. All indications

point to further strength for the rice

market.

RICE—
Carolina, extra fancy

Do., fancy)
Honduras, fancy
Rangoon CC, per cwt. . .

.

Rangoon, B, per cwt. . .

.

Texas rice

Tapioca, per lb. (seed)

Do., (pearl) 07%
Do., (flake) 07%
Honduras
Siam

09
06
06

5 7.'i

5 75
05%

07% 08%
08%
08%
07
14%

TEA MARKET STRONG
Montreal

TEAS—The tea market throughout

stands firm at the present levels. Pri-

mary markets show increased strength

but wholesalers are not favoring arvy

advance at present at least, since the

sales have noticeably been cut down
by the present prices. On the other

hand there is no hope that the market
will be any easier as far as can be

seen at present. Japan teas are par-

ticularly strong and reports indicate

the same for Ceylon and Indian teas.

Ceylon and Indians

—

Pekoes 38 44

Broken Pekoes 40 48

Broken orange pekoes 44 67

China

—

Common . 24 86
Medium t 42 48

Choice 9 60 80
Above retail prices range of qiotations to th«

retail trade.

Japan Teas (new crop)

—

Choice (to mediom) 66 M
Early picking 60 80
Finest grades 75 1 00
Inferior grades of broken teas may be haa

from jobbers on rcaueat at favorable priees.
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WEAKNESS IN SUGAR
Montrml. ——^—
SUGAR—The sugar market shows

further weakness as a result of the

downward tendencies to . raws. Just
what the result will be on granulated
sugar is hard to predict but refiners

state that no further change in price is

looked for at least before the first of

the year. Most retailers are only buy-

ing for immediate requirements and
there is little to be lost should the break

come earlier than is expected.
SUGAR—
Granulated sugar, per cwt 7 50

Do., barrels 7 65
Granulated, gunnies. 20-5 7 90

Do., cases, 20 5-lb. cartons 8 10

Do., gunnies, 10-10 8 00
Do., cases, 50 2-lb. cartons 8 25

Yellow, light, per cwt 7 10

PACKAGE GOODS QUIET
Montreal.

PACKAGE GOODS—There is no

change in package goods. The market is

quiet and little change may be expect-

ed at least before the new year. Pack-
age cereals are strong in view of the

strength of the market on rolled oats.

PACKAGE GOODS—
Breakfast food, case 18 3 60
Cocoanut, 2-oz. pkgs., doz. 78*

Do., 20-lb. cartcns, lb 30
Corn Flakes, 3 doz. case ..3 40 3 55 3 75
Cornmeal, yellow, 24s 2 85
Rolled oats, 20'9 5 00
Rolled oats, 18"8 2 00
Aluminum package, 20*9 6 10

Oatmeal, fine cut, 20 pkgs 5 50
Puffed Rice 6 70

Puffed Wheat 4 40

Farina, case, 24s 2 55
Hominy, pearl or gran., 2 doz 3 00

Scotch Health Bran (20 pkgs). case.. 3 50
lancake flour, self-raising, doz 1 50
Wheat Food. 18-1 V*|8 3^5
Porridge wheat 368, case 6 40

Do.. 208, case 6 BO
Self-raising flour (3-lb, pkg.) doz 2 2."i

Do.. (B-lb. pkg.) doz 4 40
Do., buckwheat flour, per doz 1 iiO

Corn starch (prepared) 09V4
Corn starch, 1 lb, pkge 08
Potato flour 12V4
Flour, tapioca 16 16
Puffed rice pancake flour 2 90
Shredded Krumbles. 86s 4 85
Shredded wheat 4 45
Cooked Bran, 12s 2 25
Enamel laundry Starch, 40 pkgs.
case 09^4

Celluioid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food 186 pkgs.) 9 &U
Quaker Two-Minute Oat Food 1 80
Macaroni. Quaker 2 25
Spatrhetti. Quaker 2 25
Kraft Canadian Cheese loaf, lb .'iO

Kraft Swiss loaf lu'

HIGHER PRICES FOR VEGETABLES
Montreal.

VEGETABLES'—While the prices on
vegetables in general continue easy
through the Christmas trade on account
of liberal offerings some local dea:ers

predict sharp advances early in the new
year. This they base on the fact that

the offerings are larger now than the

supply in the country warrants and
therefore a shortage is likely to occur.

Carrots are selling at as low as one
cent per pound. Turnips are practical:

ly off the market and cabbages are in

good supply at $3.00 per barrel. Po-
tatoes run easy with some lower prices

quoted and these are not included in

the list of vegetables that are expected
to be higher in price. Imported celery

is advanced fifty cents a crate.

VEGETABLES—
Cabbage, local, per bbl 2 50 3 00
Carrots, new, per bag 76 1 00
Celery, imported, 4-doz. crate a 50

Horseradish lb 60
Mint 60
Musfarooma. lb 1 00
Oyster plant, per doz. 1 60
Parsnips, bag 1 00
Peppers, green ,doz. 60
New potatoes, Mont. (9()-lb. bag) 1 40 1 90

Do., sweet, hamper 3 25
Spanish onions, per case 3 75
Turnips, per bagr 76 1 00
Red onions, per crate 5 50 6 50
Texas Onions, per crate 3 60
Yellow onions, per cwt 6 00
Cranberries, barrel 25 00

ONTARIO MARKETS
TORONTO, Dec. 21.—It is freely expressed in wholesale circles

that the Christmas trade has been entirely satisfactory and
equal to and in some instances better than a year ago. The

greater part of the supplies of Christmas lines have been cleaned up
and according to early reports, retailers too will realize a satisfactory

volume of business. With few exceptions the market condition can
be considered a firm one, with price changes not numerous during
the week under review. The sugar market continues to tend easy
with prospects for further reductions in the early part of the new
year. Cereals, especially rolled oats, hold a strong position while
rice is also firm at primary points. All dried fruits are firmly held
with prospects for higher prices on evaporated peaches, prunes and
apricots after the turn of the year. One brand of jams is quoted at
higher figures with the situation decidedly firmer with other ad-
vances likely to follow. Coffee and teas continue strong with prim-
ary prices further advanced. There are no changes in fruits but
the movement has been particularly heavy.

BEAN MARKET STEADY
Toronto.

BEANS.—There are no changes in

quotations but there appears to be some
moving as several shipments of Ontario

beans have recently left for the West.
BEANS- -

Ontario hand picked, per
bushel 3 25 3 60
Do., No. 1 lb. pickers, per

bushel 2 90 3 15

Cal. Limas, per lb 09'/^ 10

SOME .lAMS HIGHER
Toronto

CANNED GOODS.—Vegetables con-

tinue to move in moderate volume but

the situation is steady with a slightly

firmer undertone. Maple Leaf suc-

cotash, 2s, is quoted at $1.47V^ per doz.

Lynn Valley pumpkin No. 10 tins are

advanced to $5.25 per doz. and 2Vis to

$L60 per doz. Wagstaffs jams are ad-

vanced to the following quotations:

black currant 12 oz. jars, $3.75 per 5oz.,

16 oz. jars $4.65 per doz.; raspberry 12

oz. jars $,3.75 per doz., 16 oz. jars $4.65

per doz., 4s tins each 97c., strawberry
12 oz. jars $3.75 per doz., 16 oz. jars

$4.65 per doz. and 4s tins each $1.04.

CANNED GOODS
Sockeye Is, doz 5 60

Do., 1^8, doz 3 00
Alaska red, Is 4 25
Cohoe Is, doz. 2 90

Do., %8, doz. 1 90
Pinks, Is doz 1 46

Lobster. Va-lb., doz 3 75 4 15
Do., ]-81b. tins 2 TO 2 75

Wbale steak. Is, flat, doz. 1 76 1 90
Pilchards. 1-lb. talla, doz. 1 SO
Canned Vegetables —
Tomatoes, 2MiS. doz. 176
Do., Gal. No. 10 tins, doz 5 95 6 25
Peas, standard, doz. 1 75
Do., Early June 2 00 2 15
Do., Sweet Wrinkle 2 40
Do., Extra Sifted 3 00

Beets, 28 doz 1 45 2 46
Beans, golden wax, doz 2 16
Asparagus tips. doz. 4 35 5 00

Do., butts, doz. 6 60
Canadian com 1 40 1 50
Pumpkins, 2V4s, doz 1 60 1 60

Do., gal.. No. 10 tins, doz. . 5 15 5 25
Spinach, 2s, doz 1 60

Pineapples, sliced, 23. doz 3 40 4 25
Do., shredded. 2s, doz 4 76 6 25
Do., sliced 2V4s, doz 4 25

Apples, gal., doz. . . 6 60

Pears, 2s, doz 3 00 4 25
Peaches, 2s, doz., H. S 3 25
Plums, Lombard, 2s, doz. ... 2 40 3 10

Do. Green Gage 3 25 3 40
Cherries, pitted H.3 4 25
Blueberries, 2s 2 35 2 45
Strawberries, 2s, H.9 4 50 5 00
Raspberries, 28 4 50 6 00
.Jams

—

Black Currants. 12 oz.. doz 3 75
Do., 16 oz., doz 4 65

Strawberry, 12 oz., doz 2 40 3 75
Do., 16 oz., doz 3 25 4 65
Do.. 4s, tins 80 1 04

Raspberry, 12 oz., doz 2 40 3 75
Do., 16 oz., doz 3 25 4 65
Do., 4s. tins 80 97

STRONG COFFEE MARKET
Toron*o.

COFFEE.—The primary markets con-
tinue in a strong- position with prices

steadily advancing. On practically all

varieties in the spot market there is

littlt- change insofar as quotations to

the retail trade is concerned.
COFFEE—
Java. Private Estate 61 63
Begotas, lb 43
Guatemala, lb 46 62
Mexican. lb . 65
Maracaibo. lb 9 47 48
Jamaica. lb . 35
Mocha, lb 62 66
Rio, lb 22 24
Santos 35

CHANGES IN CEREAL PRICES
Toronto.

CEREALS.—A few minor price chang-

es have occurred on some lines of cer-

eals in bulk. Buckwheat flour is now
auoted at $4.50 per bag, corn flour at

$2.75, rye flour at $3.25 and graham
flour at $3.25 per bag. Rolled oats

continue in a strong position with man-
ufacturers firmly maintaining their ad-

vanced prices as reported under this

heading a couple of weeks ago. Whole-
salers, however, are still quoting at the

lower basis.

CEREALS—
Barley, pearl. 988 6 60
Buckwheat flour. 98s 4 50

Barley, pot. 98s 3 90
Barley Flour. 988 6 26

Cornmeal, golden, 98s 2 40

Oatmeal. 988 4 80
Corn flour, 98s 2 75

Rye flour 3 25

Rolled oats, 90s 2 95
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Rolled wheat, barrel 6 00
Cracked wheat, bag 5 26
Breakfast food, 98s 4 T5
Kice flour, 100 lbs 10 00
Flaxseed, 988 7 00
Peas, split, per bag 6 50
Marrowfat green peas, 98s 9 50
Graham flour, 98s 3 25
W (loie wheal flour S 86
Wheat kernels, 8s 6 00
Farina. 9gs 5 85
Lentils. Red. lb 18% 1>%

HONEY MARKET STEADY
Toronto.

HONEY.—The market is holding

fairly steady under a good demand for

immediate tequirements. Quotations'

are unchanged.
HONEY—
5-pound tins, per lb 16%
10-lb. tins, per lb 16%
60-lb. tins, per lb 15
Comb, per doz 8 75 4 50

PACKAGE CEREALS STEADY
Toronto.

PACKAGE GOODS.—The market is

fairly steady and the only change in

quotations this week is a slight reduc-

tion in individual shredded wheat, now
quoted at $1.50 per case.

PACKAGE GOODS—
Rolled Oats, 2088, round, ease 6 00

Do., 18s, case 2 00
Do., 20s, square case 6 00
Do., Aluminum Pram., 20b 6 10

Corn Flakes 86s, case ^. 8 10 S 76
Porridge WTieat, 368, reg., case 6 00

Do., 208, family, case 6 80
Package peas, per doz 90

Cornstarch, No. 1, lb. carton 09%
Do., No. 2, lb., cartons 08

Laundry starch 07%
Do., in 1-lb. cartons 8%
Do., in 6-lb. wood boxes 11V4
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 14%
Fine oatmeal, 20s 6 75
Cornmeal, 24s 2 80
Farina, 24s 8 25
Barley, 24s I 75
Self-rising pancake flour 24s 2 70
Buckwheat flour, 24s 2 70
Self-rising pancake flour, 18s 3 86
F. S. Hominy gran, case S 00

Do., pearl, case 8 00
Scotch pearl barley case t 70
Puffed rice pancake flour. ?4i 2 IB

DRIED FRUITS FIRM
Toronto.

DRIED FRUITS.—Generally speaking
the whole of the dried fruit market
continues in a firm position with pros-

pects for higher prices on prunes, evap-

orated peaches and apricots during the

first part of the new year. There has

been a good movement for table raisins,

figs and dates for the Christmas season
and it looks as though wholesalers will

be fairly well cleaned up on these lines.

Olivers select Valencia raisins are of-

fered to arrive at 22 y2 per lb. packed in

28 lb. boxes.

CANDIED PEEL.S—
Citron caps. 12-lb. boxes, lb 46

Lemon caps, 12 lb. boxes, lb 29

Orange caps. 12 lb. boxes, lb 31

Mixed containing 4% lb. lemon,
per lb 86
rained Peel, mixed, <ut ready
for use, in No. I's cartons. 8

4% lb. orange, 3 lb. citron caps,

8 dozen per case, per dozen 4 60
Currants —

Greek Filliatras, cases . ... IS'/i 14

Do, Patras 16% 17

Do., Vostizza ....

Dates

—

Excelsior, pkgs, 3 doz. in case 5 50
Dromedary. 3 doz. to case 7 50
Fard, per lb 26

Hallowee dates, per lb 9 14%
Do., half cases, lb 15%
Do.. Sair 13

Prunes

—

80-408, 25e 19

CANADIAN GROCER
4»-508. 26e 16%
oU-BOs, 26s 14 Vj
60-703, 2,'>s 13%
7y-!iOs. 253 U 11%
cO-'jOs, 2f'3 11%

Raisins

—

California, Sultanas, lb 21
Si;edlP93. lo-oz. packets 26
Do., i;-viz. packets 21

Seeded, 15-oz. packets 20% 21
Cm., muscatels. No. 1, 268 19%
'Qiomp.ioni, seedless . i. 24
Valencia, Spanish 28%
Clusters, boxes, 20 1-lb. pkg 6 66
Smyrna Sultanas 23%
Muscat, 25 lb. box 19

Evaporated apT)les 16 17

Figs

—

Smyrna, bags, approx. 28 lbs 14V'>
Do . 60-!'). ba ? iV>i
Layer, • Crown SO
Layer, 5 Crown 30
Layer. 7 Crown 33V'> 36
Pulled, 10 lb. box, per lb 31
Pulled, 1-lb. box, each 20

Do., 2-lb. box, each 36
Mats 09 091'^

Peacbei--
Ohoios 20
Standard ISVa

Apricots

—

Choice 32
Standard 28

SUGAR REMAINS EASY
Toronto.

SUGAR.—There is no change in quot-

ations on Canadian refined sugar since

the decline of the 10th. The raw mar-
ket is easy with sales being made at

2c. c & f for January delivery. Lower
quotations are also recorded on U.S. re-

fined. There is every indication for

further reductions on Canadian refined

sugar early in the new year.
S.UGAR-
St. Lawrence, extra gran.,' cwt 7 81
Atlantic, extra gran 7 84
Acadia Sugar Refinery, ex. gran 7 84
Dom. Sugar Refinery, ex. gran 7 65
Canada Refinery, gran 7 84

Differentials : Granulated, advance over basis
50-Ib. sacks, 25c ; barrels, 5c ; gunnies. 5-20, 40c
gunnies, 10 lOs, 503 : cartons, 20-58, 60c.

STRONG MARKET FOR PEPPER
Toronto

SPICES.—The spice market almost
throughout has stronger tendencies. Spot
supplies are light and with the higher
primary markets, there are indications

that the trade can look for a revision of

prices upward. This condition is par-
ticularly noticeable on peppers.
SPICES—
Allspice 15 18
Cassia 22 24
Cinnamon 9 80 86
Cloves 55 60
Cayenne 85 37
Ginger, Cochin 30

Do., Jamaica 46
Mustard, pure 35 40
Pastry tt
Pickling spices It
Mace 75
Peppers, black 21 23

Do., white 31 35
Paprika, lb • 60 70

Do., SOs 35
Ohilliee, lb 60
Nutmegs, selects, whole, 100s . 22 26

Do., ground 28
Mastard seed, whole 20
Celery seed, wbole 40
Coriander seed 18
Caraway seed, whole 30
Turmeric 86
Curry powder 85
Cream of Tartar

—

French, pure 40
4-oz. packages, doz. 2 00
The above quotations are for the best quality,

cheaper grades can bo nurchased for less.

SYRUPS
Toronto.

SYRUPS.—Molasses is steady with a

moderate demand while corn syrups are
unchanged.
Com Syrup

—

Barrels, about 700 lbs., yellow 06%
Half barrels, %c over bbls ; ^
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bbls, %« over bbls.

Cases, 2-lb. tins, w4iite, 2 dos.

in case
Cases, 6-lb. tins, white, 1 doz.
in case
Cases, 10-lb. tins, white, % doz.

In case
Cases, 2-lb. tine, yellow^ 2 doz.

in ease
Cases, 6-Ib. tins, yellow, 1 doz.

in case
Cases, 10-lb. tins, yellow, % doz

Molasses, baking grade

—

No. 2 tins, 2-doz. case
No. 3 tins, 2-doz. case
No. 5 tins, 1-doz. case
No. 10 tins, %-doz. case
PailB—No. 1

Pails No. 2
Pails No. 5

Molasses, table grade

—

No. 2 tins, 2-doz. case
No. 5 tins, 1-doz. case
No. 10 tins, 1-doz. case
Pails—No. 1

Pails No. 2
Pails No. 5

No. 3 tins, 2-doz. case

4 M
6 M
6 0*

4 M
4 7«
4 M
4M
sn
4M
4M
1 U
171
3 U
7 7«
8 91
S M
2 10
3 70
8 U

76

RICES UNCHANGED
Toronto.

RICES.—The southern primary mai
kets continue in a firm position but ther

has been little activity and many of th
mills are closed. The situation, how
ever, is a strong one and heavy expor
business is likely to develop witl

Japan on account of the shortage in tha
country. In the spot market there ar(

no changes; stocks are not heavy but thi

demand at the moment is light.

RICE-
Honduras, broken, per rib. ... 07% 08
Blue Rose, fancy 08% 09

Do., seconds 07% 07?
Siam, per lb 06 06V
Japans, per lb 07 07Vl_

Do., broken 06
Chinese, XX ....

Do., Simla 11 12

Do., Mujin, No. 1 10 11

Do., Pakling 09 10

Rangoon 07 niM.

White sago 07% 09
Tapioca, per lb 08V'. 09

Do. fancy 09 Oil

NUTS HOLD FIRM
Toronto.

NUTS.—A recent advice from France
indicates that Bordeaux walnuts are onlji

about a two-thirds crop and that the

lowest prices have been reached. A
large portion of the crop has been ship-

ped which is another factor that is

causing the market to stiffen. In the

spot situation all quotations are firmlyj

held, with perhaps one exception, brazils

in the shell which are inclined to be

easy. Manchurian shelled walnuts have'

arrived; halves are quoted at 55c. to

65c. per lb. and broken at 45 to 50c per

lb.

NUTS—
Almonds, Tarragonas, lb 22

Walnuts, Grenobles, lb 30
Do., Marbot 25
Do., California 89

Do., Manchurian
Do., Chili

Filberts, lb 16

Cocoanuts, Jamaica, sack 6 00
Do., unsweetened, lb

Do., sweetened, lb 28

Do., shred
Peanuts, roasted, lb 19

Brazil nuts, large, lb 18
Do., medium 15%

Mixed nuts, bags 50 lbs 20
Pecans
Shelled —

Almonds, lb 48
FUberts, lb

Walnuts. Bordeaux, lb 87
Do., Manchurian
Do., broken -
Jordan almonds 70

Peanuts, Spanish, lb

Pecans, lb

Brazils

24

32
26
40
25
21

1) 17

7 60
30
32
26
21
20
18
25
30

55
86
90
58%
47%
75
11

I 40
72
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STRONG TEA MARKET
bronto

TEAS.—Primary markets continue

trong' with Indias again marketed
igher. Spot conditions are also strong

nder light stocks and prices still five

eight cents per pound below replace-

fient costs.

EAS—
Pekoe Souchongs 30 36
Pekoes 32 58

Broken Pekoes 35 68
Broken OranKe Pekoes 60 65
apans and <7hina8

—

Earl; pickings, Japan* t OS
Do., seeonds 60

Hyson thirds 30 35
Do., pints 45 67
Do., sift«l 66 60

Above prices srive range of quotations to the
(tail trade.

POTATOES TEND FIRMER
'oronto.

VEGETABLES—Potatoes during the

^eek developed a shade firmer under-

one with prices on track slightly ad-

anced. There is no change, however,

1 dealers' quotations to the retail trade,

(ther lines of vegetables are unchang-

d as to quotations, but there has been

n active movement in fresh green
cods.

TIGETABLES—
abbage, per barrel 3 50 4 00
otatoes, Delaware, per bag ... 1 65 1 75
Do., Ontario 1 25 1 40
eets, per bag 75 1 00
arrots, per bag 85 1 00
urnips, per bag 85
arsnips, per bag 1 00 1 25
Onions, Spanish, crate ... . 6 00 6 50

Do., sack, 100 lbs 6 00 6 50
elery, per crate 4 50
Bulifiower, Cal., case 6 00

Tomatoes, hot house, lb M
Head letuce, iceberg, case 5 25

Sw«et potatoes, per hamper . 2 75 3 00

Cucumber, hot house, per doz 3 75

Mushrooms, i)€r bkt 3 00

FRUIT MARKET ACTIVE
Toronto.

FRUITS.—There is an active move-

ment in the fruit market, some whole-

salers being cleaned up over last week

end on certain sizes of oranges. Further

shipments, however, arrived at the be-

ginning of this week in time for the last

minute rush for the Christmas trade.

Quotations throughout the list show

little change as compared with last

week.

FRUITS—
Oi-anges, Floridas, all sizes 6 00

Oranges. Navels, 100s 6 00

Do., 126s 6 00

Do., 150s, 176s, 200s 6 00

Tangerines, per case 5 50

Lemons, Messina 5 00

Do., California 5 00

Bananas, per lb 08%
Apples— Barrel.

Spys, No. 1 8 50
Spys, No. 2 7 50
Spys, No. 3 5 00
Greenings No. 1 7 00
Greenings No. 2 . 6 60
Baldwins No. 1 7 00
Baldwins No, 2 6 60

Grapes, Emperor 4 00

Do., Do., kegs 8 00
Do., Malaga, bbis 14 00 16 00

Apples, B. C. boxed 3 25 4 50
Cranberries, Cape Cod. • bbl. box 13 00
Grapefruit, Florida, 54s 6 00

Do., 64s, 70s, 80s 6 50
Do., 96s 5 50

Pomegranates, box J 60
Casaba Melons—Crates 8 to 9 3 50

MANITOBA MARKETS
[T 7 INNIPEG, DECEMBER 28.—There has been a good move-W ment in Christmas lines, and many lines such as raisins, nuts

and figs are practically cleaned up. The coffee market is

howing a firmer tone and tendencies are upward. There is a good
iemand for cereals and barley is showing a firmer tone. Canned
obsters are reported scarce and California fruits such as peaches,
,nd apricots are selling freely. The dried fruit market is reported
[uiet with prunes, apricots peaches and raisins, ruling firm. There
s no change in the sugar market. The general tone of the spice
tiarket is strong and many lines are showing an upward tendency,
'he tea market is advancing. The rice market continues firm. There
5 a good demand for fruits at slightly easier quotations. Florida to-
natoes have arrived. Yellow corn .syrup has advanced.

COFFEE MARKET ADVANCING easier. There has been a decline of 10c.

"^^^^ _, ~ ^ , . ,
per bushel and they are now quoted atCOFFEE.-The Santos market has
^3 gg, g^ans are firmer and while there

dvanced from iy2C. to 2c. per lb. on re-
^^^ ^^^^ ^^ advances on the local mar-

orts of poor November flowering and
^^^ indications point to higher prices in

routh. Some import houses have gone
^j^^ ^^^^ future

« far as to withdraw their quotations. package cereals
t IS expected that mild coffees will re- tolled Oats. 20s. round cartons. 4 00 4 65
,ct in sympathy with Santos. Rio's have Do., 36s, case square pkts 3 so

dvanced from Ic. to l%c. per lb. c^^^'v^^^ttl.: c.^ : .V . / W. 3-56 3 loOttEE—
, ^ , ,v n ,\,, « »„,, Cornmeal, 2 doz. case, per case 3 40

10, roasted, best grade, per lb 19% 20% Puffed wheat, 4 doz. case, per case .. . 4 40
[exican, roasted, best grade, b. 44 49 Puffed rice, 3 doz. case, per case .... 5 70
amaica .roasted, best grade, b. 28 30 Cream of WTieat, 3 doz. case, per case. . 9 00
ogotas roasted best grade lb. 40 43 <;rapc Nuts, 2 doz. case, per case .... 3 80
tocha (types), best grade lb.

. . 51 53 Package Peas, 3 doz. case, per case.... 3 00
ourtwn best grade, per lb 30 35

TiTTT K pfrttat <!
antos, best grade, per lb 271/2 30 BULK CJi^liALb
jaracaibo. roasted, best grade, lb. 38 44 Rolled Oats, 80s, per bag 2 40

Do.. 40s, pr bag 1 25
BARLEY FIRMER Do.. 20s, per bag 65

Winnipeg. ^°- l<>-8s, per bale 3 16

CEREALS.—The barley market is Oatm'kl, 98s, gran, or stend.'bag .'.'.'.' 330
Uling firmer. Split peas continue firm wheat Granules, 98s, per bag 6 10
„, , ,

I- r-
,. , ^, Do., 16-6S, per bale 6 60md whole green peas are slightly Peas, whole, green, 100-lb. bag, per bush 3 85

Do., split, yellow, 9Ss, per bag
Do., split, yellow, 493, per bag

Beans, fancy, hand picked, 100-lb

bag, per bush
Do., Lima, 100-lb. bag, per lb.

Barley, pot, 98s, per bag .

.

Do., pot, 49s, per bag . .

.

Do., pot, 24s, per bag . .

.

Barley, pearl, 98s, per bag .

Do. ,pearl, 49s, per bag .

.

Do., pearl, 24s, per bag .

.

Cornmeal, 988, per bag
Do., 49s, per bag
Do., 248, per bag
Do., lO-lOs, per bale

Buckwheat grits, whole. 98-lb

bags, per bag

3 80

60
80

25
10%
90
00
02
06
58
33
60
30
70
00

8 75

CANNED LOBSTERS SCARCE
Winnipeg.

CANNED GOODS.—Reports from the

Coast state that there is only a small

percentage of salmon packed as com-

pared with last years and this has a

strengthening effect on the market.

These indications justify the belief that

canned salmon will find ready sale in

the spring at higher figures. Lobsters

are firmer and are actually becoming

scarce. Several manufacturers are en-

tirely sold out and holders are asking a

premium over present prices. There is

practically no change in the canned vege-

table situation and some of the smaller

lines which have found ready sale are

practically cleaned up locally. Due to

the small pack and the limited quantities

left in packers' hands, this condition will

reflect higher prices on the local market

at a later date. Fall shipments of canned

fruits this year are much smaller than

usual and it is expected that it will re-

sult in a steady business during the

winter months. California fruits, such

as peaches and apricots, are selling

freely.
CANNED FISH

Shrimps, Is, 4 doz. case, doz

Finnan Haddie, Is, 4 doz. case 8 26

Do., MiS, 8 doz. case, case

Herring" (Can.) Is, 4 doz. case

per case
Do., imported, %s, 100 doz. case

Lobsters, ^e, 8 doz. case, doz.

Do., %s, 4 doz. case, doz...

Oysters, Is. 4 doz. case, case .

Do., 2s, 8 oz. 2 doz. case, case

Pilchards, Is, tall, 4 doz. case,

per case
Do., %s, flat, 8 doz. case, case

Salmons

—

Sockeyc, Is, tall, 4 doz. case

Do., %s, flat, 8 -doz. case .

Red Spring, Is, talj, 4 doz. case .

Do., %s, flat, 8 doz. case..

Oohoe, Is, tall, 4 doz. case.. 12 00

D»., %8, flat, 8 doz. case. . . 13 00

Pink, Is, tall, 4 doz. case
t>o., %s, flat, 8 doz. case

CANN1ED FRUITS (Canadian)

6 50

Apples, 6 tins in case
Blueberries, 2s, 2 doz. case .....
Cherries, 2s, 2 doz. case
Gooseberries, 2s, 2 doz. case
Lawtonberries, 2s, 2 doz. case .

Peaches, 2s, 2 doz. case 6 60
Pears, 2s, 2 doz. case 6 45

Plums, Green Gage, H. S. 2s,

2 doz. case
Plums, Lombard, H. S., 2 doz.

case
Plums, Lombard, L. S., 2s, 2 doz.

case
Raspberries, 2s, 2 doz. case ... 8 00
Strawberries, 2s, 2 doz. case ... 8 00

CANNED FRUIT (American)

Apricots, Is, 4 doz. case
Peaches. 2V4s, 2 doz. case ....
Peaches, sliced Is, 4 doz. case.

Do., Halves, Is, 4 doz. case.
Do., 2s, 2 doz. case

Pears, Is, 4 doz. case
Pineapple, sliced, 2s, 2 doz. case

CANNED VEGETABLES
Asparagus tips. Is, tins, 4 doz.

case, per doz
Beans, Golden Wax, 2s, 2 doz.

3 75
11 50
7 26

8 00
21 60
2 36
4 00
9 40
7 90

6 90
9 00

Per case
20 00
21-26
16 26
17 00
13 00
14 OO
6 26
8 00

Per case
3 20
6 00
7 20
7 50
7 00
7 10
7 00

6 00

5 96

4 66
8 60
8 60

Per case
10 60
9 16

10 85
10 75
6 90

12 75
7 25

4 40
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case, per case 4 75
Beans, Refugee, 23, 2 doz. case 4 60
Corns, ?o. 2 doz. case 3 50
Peas, Standard, 23, 2 doz. case 3 65 3 90
Peas, Early June, 2s, 2 doz. case 4 50
Sweet Potatoes, 2y2S, 2 doz. case 7 00
Pumptin, 21/2S, 2 doz. case 3 35
Sauer Kraut, 2M>s. 2 doz. case 4 10
Spaghetti, 2s, 2 doz. case 2 05
Tomatoes, 2V^s, 2 doz. case

'

4 10
Spinach, 2 Vis, 2 doz. case 6 75

PRUNE MARKET FIRMER
TVinniper.

DRIED FRUITS-The primary dried
fruit market is reported quiet. Prune
advices from California are along one
line of prediction, higher prices, and
light supplies. Apricots are getting in-
to a strong position and the shortage
IS become more recognized. Peaches al-
so are above the level of opening prices
and the tendency is for firmer prices.
Retailers during the past week have
been buying freely of dried fruits as
well at the price of UVzc. per lb.
Christmas table raisins are exhausted
with none being available on the market
and the shortage on this line has been
felt.

DRIEHJ FRUITS
Evaporated apples, per lb
Currants, 90-lb., per lb. '...".'.

Do., 8 oz. pkgs., G doz. case, lb
Dates, Hallowee, bulk, lb

Do., pkgs., 3 doz. case, lb.
figs, Spanish, per lb
Loganberries, 4 doz. case! pkV
Peaches, standard, per lb. ...

Do., choice, per lb
Do., fancy, per lb. ..'.'.....'
Do., Cal.. in carton, per carton

Pears, extra choice, per lb
Do.. Cal.. cartons, per carton
t>o., unfitted per lb

Prunes

—

18

1 00

IH

16
13
15

16%
15

23%
17
18
20
20
30

1 30
10

268, per
268, lb. .

26s, lb. ..

2S8 lb. .

259, lb. .

258 ...
2.S8. per

lb.

lb

carton 6B

30-408.
40-608,

60-608,

6O-70B,

TO-fiOa.

80-90s,
90-1008.
In 6-rb. cartons,

RAISINS—Seeded—
Car. pkg., 16 oz., fancy, per pkjr. .

"o.., 16 oz., choice, per pkg
Cfl? °K IK^

oz. choice, per pkg. "...

ri
5-'{»„<^rton8, per carton ...

Do., bulk. 25-lb. boxes, per lb
RAISINS—Seedless—

Do., buk. 25-lb. boxes, per lb 22^

'

'^clrt^n""!'!^'.^' ' '"• '="^"' ^^
A^cots, choice, 253 ih

Do.. 10s. lb
,

.

Do. St.ir.dard. li^,
'

lb
iJo-, Standards, 25s, lb
Do., choice, 10s, per lb
Do., choice, 25a, per ib.'
Do., fancy, 25s. lb. .

Do., fancy, 10s, lb
Apricots. 6 lb. cartons.' per carton ' .'

.

20
17%
14
13

10%
09%
08

76

.$0 20
16%
19

16

1 20
19

1 30

1 35
32
84
28^4
25%
34
32
35
36

1 68

SUGAR MARKET STEADY
Winnipeg.

SUGAR-Reports from the primarymarket state that there is a continued
interest shown in the new crop Cubansugar and with this demand it h'Ls cated a somewhat steadier tone. Cana-dian refined sugar is quoted at $8.50with beet sugar at $8.40.

livt, L SUGAR
iflxtra gran, bags, 100 lbs. o -„

Do., gunnies, 5-20 lbs. . .
]

, ^nDo. gunnies 10-10 lbs IZ
Do., cartons, 20-.'-> lbs. .

.

q ,

"

Do., cartons, 60 2 lbs. « Sr
Yellow, No. 1 It., bag,s, 100 lbs. •..::::;: IllDo golden, bags, 100 lbs RonPowdered sugar, bbls. . . o q"
Do., boxes, 60 lbs. . . q

°"

Da, boxes, 25 lbs q ,n
Icing barrels

9 J^

Do., boxes, 50 lbs 9 20
Do., boxes, 25 lbs 9 40

Soft lumps, boxes, 100 lbs 9 30
Do., boxes, 50 lbs 9 60
Do., cases, 20 cartons 10 35
Do., cases, 40'/2 cartons 11 10
Small lump, boxes, 100 ,lbs 9 20
Do., boxes, 50 lbs 9 30
Do., boxes, 25 lbs 9 50
Do., cartons, 60-2 lbs 10 60

Hard lump boxes 100 lbs 9 30
Do., boxes, 50 Ihs 9 45 _

Do., bo.\es. 25 lbs .,

,

9 60

PEPPERS ADVANCING
Winnipeg. —^__
SPICES—The general tone of the spice

market is strong with pronounced firm-
ness in black and white peppers and a
continued upward tendency of pi-ices for
all grades. This is due to the small
crop and heavy buying demand. Cloves
and ginger remain firm. Japan chillies
are higher than they have been for some
years as the crop is I'eported only 50
per cent, normal.

CORN SYRUP REDUCED
Winnipeg.

• SYRUPS—There has been a decline of
40c. per case on 2 lb tins of white syrup
.^nd 70c. per case on the other sizes.
Yellow corn syrup has advanced 35c. per
case on 2 lb. tins but other sizes show no
change. There is a fair demand at this
season.

STARCH UNCHANGED
Winnipeg

STARCH—Trade is confined within
the narrow limits defining immediate
needs of consumption at unchanged
prices.

NUTS IN DEMAND
Winnipeg —^—
NUTS—New crop shelled Oriental

walnuts are now on the market and are
meeting with a ready demand at 70c.

per lb. There is a good demand for the
Christmas trade for all lines of nuts
and spot stocks are rapidly becoming
depleted.

FLOUR MARKET STEADY
Winnipeg

FLOUR—The flour market is ruling
steady and while wheat prices are some-
what higher there is a firmer tone in

evidence. Buying continues on the hand
to mouth basis.

NO CHANGE IN JAMS
Vinnipeg. —

—

JAMS—There is no change in the jam
situation. The market is ruling firm
and many of the staple lines are practic-

ally cleaned up.

TEA MARKET ADVANCING
Winnipeg ^^—
TEAS—Reports from Colombo state

that the Ceylon market is showing con-
siderable strength and tendencies are up-
ward. There has been an advance on all

grades more particularly on the cheap-
er limes. At the present time buying
is only for immediate requirements and
indications are that although the market
will likely hold firm at the present basis

it cannot go much higher as the demand
for cheap teas has fallen off with the
advance in pi'ice.

INDIA AND CEYLON—
Pekoe Souchongs, first quality 36 40

Do., second quality 82 86
Pekoe, first quality 40 42

Do., second quality 35
Broken Pekoe, first quality . . 42 41
Broken orange Pekoe 1st qual. 50 60
Japan, first quality 42 1

JAVAS—
Pekoe Souchongs 80 tk
Pekoe 82 4*
Broken Pekoe 83 4»
Broken orange Pekoe 38 « 48

RICE MARKET FIRM
Winnipeg.

RICE—The rice market continut
firm and Southern advices all show
steady to firm market. Holders sti

undersell the markets but there is les

of this as the market stiffens. Orieni

al rice is reported slightly easier.
RICE—
No. 1 Japan, 100-lb. sacks, lb 08
Do., 50-lb. sacks, lb 08'

Siam, 100-Ib. bags, lb 06
Do., 50-lb. bags. Ib 06',

Sago, sack lots. 130 to 150 lbs., per lb. 079,

Sago, in less quantities, lb 08*,

Tapioca, Pearl, per lb 07% 08>j

ORANGE PRICES LOWER
Winnipeg. ^^—
LOWER—There has been a slight de

cline on California Navel oranges. Cal
ifomia lemons are quoted at $6.00 t

$6.50 per case. Florida grapefruit i

slightlv easier and is quoted at $6.5*

per case. There is a good demand fw

apples and as the quality is good the;

are meeting with ready sale at unchang
ed quotations. There is no change ii

quotations on granes.
fr'uits

Oranges, navels, 126s. per case 7 60

Do., navels. ISOs, per case 7 25

Do., navels, 176s, 200s, 216s, 250s, per
case 7 00

Do., navels, 288s, per case 7 00
Do., navels, 3243. per case 6 50

Do., Japanese, per bundle 2 26

r^emons, Cal. fancy, per case 6 50

Do., Cal. choice, per case 6 00
Grapefruit, finest Florida, all sizes, per

case 6 60
Pears, B.C., DeAnjou, per case 6 50
Bananas, per Ib 10
APPLES—

B. C Delicious, No. 1, per box 4 00
B.C., Delicous, No. 2. per box 3 50
B.C. Wagners. No. 1, per box 3 25
B. C. Jonathans, No. 1 per box 3 25
B. C. Snows, No. 1, per box 3 50
B.C. Mcintosh Reds. No. 1 per box ... 3 25
B. C. Wagners, Domestic, unwrapped, per
box 2 50

B. C. Jonathans, Domestic, unwrapped,
per box 2 5(

Grapes, Emperor, in drums 8 60
Do., Malaga, per keg 16 00

FLORIDA TOMATOES ARRIVE

VEGETABLES—The first shipments

of Florida tomatoes have arrived and
are quoted at $12.00 per case, 6 baskets

to the case. California celery is in gooc

demand at 10c per lb. There is a fair

demand for California head lettuce,

sweet potatoes, cauliflower and parsley
VEGETABLES

Cabbage, per Ib 02

Head X>ettuce, per case 4 00

Head Lettuce, per dozen 1 75

Leaf Lettuce, per dozen 76
Green Onions, per doz 75
Cucumbers, per doz 7 00
Tomatoes, per case 12 00
Potatoes, per bushel (Carload lots) 50

Do., per biishel (smaller lots) 65
Celery, B. C, per pound 09
Onions, per sack (B.C.) 5 00

Do., per case (Valencia) 8 00
Mint, per doz 1 00
Cauliflower, per dozen 8 26
Parsley, per dozen 50 76
Carrots, per Ib 02
Beets, per lb 02
Parsnips, per Ib 02
Brussels sprouts, per lb 80
Green peppers, per lb 32
I^eeks. per doz 76
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WEEKLY MARKET REPORTS BY WIRE

|

i Statements from Buying Centres East and West i
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Saskatchewan Markets

FROM REGINA BY WIRE

Ro-j-ina, Sask., Dec. 21.—Business con-

tinuts good and Christmas lines are

iwactically icleaned up. Last week's

price cf $17.50 on lemons was just a flash

in the pan and they are again back to

the former price of $9.00 per case. Sock-

eye salmon is very scarce and all other

giradesi of salmon remain very tfirm.

Quality red fruits are cleaned up and

jobbers, stock are insufficient to supply

the demand until the next pack. Pump-

kin and wax beans are scarce. Shredded

wheat declined 50c. per case making

present price $4.40. Blue Rose rice is

higher at $9.50 and fresh eggs are firm-

er at $18.00 per case.

5 95
2 42
6 50
9 25

7 26
7 25
7 96
8 70

22
22%
45
30

B«ans, Kotenaslti

Rolled oats, 8O9

Rice. Siam
Rice, Blue Rose
Tapioca
Sufco
Flour, per bbl

Sugar, pure cane granulated, cwt. .

Cheese, No. 1, Ontario, large ... .

Cheese, No. 1, Ontario, twins . . .

Butter, creamery, lb

Butt«r, dairy, lb

Lard, pure, 39 11 10

Eggs, new laid, local 18 00

Do., No. 1 storage : 15 60
Tomatoes, 2V^3, choice 4 60
T^emons, case 9 00

Corn, 23, standard choice 3 65

Peas, 23, standard choice 4 15

Do., 23, Early June, choice 4 87

Salmon, Sockeye, Is ?1 99
Do., Sockeye, Vis

Strawberries, 29, B.C. choice ...

Raspberries, 29, Ontario choice..
Cherries, 2s, red, pitted
Peaches, 2s, halves

Do., 2s, sliced
Apples, evaporated, lb

Peaches, evaporated, lb

Prunes 70-80
Do., 40-BO

22 05
8 75
» 75
7 20
7 20
6 00
42%
23
13

18

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Dec. 21.—Corn syrups,

yellow, advanced 35c. on 2s while other

sizes are unchanged. White com syr-

uips are reduced 40c. on 2s and $1.05

on other sizes. Some brands of jelly

powders are lower. Cream of Wheat is

reduced $1.50 per case while rolled oats

80s are quoted at $2.25.
Beans—Ashcroft, per c^rt

Do., Kotenashi, per cwt
Rolled oats, 8O3
Rice, Siam 6 50
Ja.i>an, No. 1 7 35
Tapioca 7 00
Saeo 7 00
Flour, per bbl
Sugar, pure cane, gran., cwt

6 00
5 90
2 25
6 00
8 00
8 00
8 00
7 66
8 57

39
30

12 30

4 15

Cheese, No. 1, Ont., large 22y2
Alberta cheese, twins

Do., large
Butter, creamery, lb

Do., dairy, lb

Lard, pure 3s

Eggs, new laid, local, case ....

Do., No. 1 storage, case
Tomjitoes, 2 '/^s

Pumpkin, 2V2S, case
Ijemons, case
Corn, 2s, standard case
Peas, 2s, standard case
i\ew early June peas, case ...

Salmon sockeye Is, case ...

Do., Sockeye, %s
Strawberries, 2s, Ont., case . . 8 15

Raspberries, 2s, Ont., case .... 8 40

Gooseberries, 2s

Cherries. 2s, red, pitted 9 00
Peaches. 2s, halves

Do., 2s. sliced

Apples, evaporated, lb

Do.. 25s. lb

Pineapples, Hawaiian, sliced 2"s 6 30
Do., canned, 28 7 45

Do., 70-80S 11V4
Prunes, 90-1008 10

Potatoes, local, ton 20 00

3 36
4 20

19 80

23

22%
22V4
45

35
12 60
I'S 00
16 00
4 as
4 40
7 75
3 60
4 5G
4-75

21 50
21 65
8 40
9 25

11 30
9 50
5 85
6 25

18

18%
7 tS

7 90
12V4
10'

30 00

British Columbia
FROM VANCOUVER, BY WIRE

Vancouver, B. C. Dec. 21.—Fresh

eggs are quoted at 65c. per doz. Best

grades of butter are bringing 45c. while

cheese is quoted at 22c. per lb. Pure
lard is selling at 16c. Beef steer is

quoted at ll^/^c; cow at 10c. ; mutton
20c.; lamb 26c.; veal.l3y2C.; hogs 15V2C.;

turkeys dressed 50c. per lb. Head let-

tuce is quoted at $4.00 per crate and leaf

at $1.50 per crate. Akanagan onions are

$4.50 and Spanish $8.00. Local pota-

toes are selling at $26.00, Lillooet at

$37.00, Lytton at $38.00 and Ashcroft

at $35.00 per tin. Apples are unchang-

ed. California grapefruit is quoted at

$5.00 and lemons at $5,50 per case. Jap-

anese oranges are selling freely at $1.50

per bundle.

New Brunswick Markets

FROM ST. JOHN, BY WIRE

Raisins, Valencia layers . .

.

Currants, cleaned
Prunes, 90-100, 25-lb. boxes

Lemon peel

Orange peel

Citron peel

Walnuts
Almonds
Bi Bills

24

St. John, N. B., Dec. 21.—Potatoes
are slightly higher at $3.00 per barrel.

Almonds are easier at 21c. per lb. Clear

pork is higher at $33.00 per barrel. Pure

lard is down VaC. now quoted at 15c. in

pails and 14%c. in tubs. Bananas are

lower at 12c. per lb., while oranges are

fairly steady at $8.00 per case.

Rolled oats, bag
Do., bbls

Rice. Siam, per cwt
Tapioca, per lOO lbs

Molasses, gal
Tomatoes, cans

Do., bags

3 50
8 30
7 00
9 50

66
2 00
6 00

Peanuts
Filberis
Cocoanuts, bag
Potatoes, per bbl

Pork, clear, bbls

Pigs' feet, per 20-lb. pail

Hams, shoulder, per lb

Bacon, side, per lb

Bacon, roll, per lb

Lard, pure, in pils, lb

Lrd, pure, in tubs, lb

Shortening in pails, lb

Shortening in tubs, lb

Butter, creamery, prints

Butter, creamery, solids

Oleomargarine
Cheese, whole, lb. 19

Cheese, twins, lb

Eggs, doz
Sugar, cut loaf, cwt
Sugar, Stan., gran., cwt
Sugar, No. 1 yellow, cwt
Lemons, California, case
Grapefruit, Florida, case 6 00

Bananas, lb

Cornmeal, gran., bags
Oranges, per case 7 00

30
19

11%
34
34
46
27

21
24
16

17

6 00
3 00

33 00
2 10

19

32
22
16
1414
14

13^^
47

42

24
21
21
52

8 00

Nova Scotia Markets

FROM HALIFAX BY WIRE

Halifax, N. S., Dec. 21.—Wholesale
grocers and fruit dealers report Christ-

mas trade good although not coming up

to last year but on some lines it has

been satisfactory. Cheese advanced one

cent per pound making the price 23c.

per lb. Creamery butter is higher at

55c. per lb. Other quotations remain

unchanged.
Flour, No. 1 patent*, bW
Cornmeal. bass
Rollfd oali, per bag
Rice, Siam. per 100 lbs 0«%
Tapioca, 100 lbs

Sugar, standard, gran
Do., No. 1 yellow

Molasses, gal
Cheese, Ont., twins
Eggs, fresh, doz
Eggs, storage, doz
Lard, compound i.i ,

• . . . .

Do., pure, lb > . •

American clear pork, bbl

Tomatoes, 2V4s.. stan., doz
Hams, aver. 9-12 lbs

Do., aver., 12-18 lbs

Do., aver. 18-25 lbs

Roll baeon
Butter, creamery, lb

Do., dairy
Raspberries, 2s Ont., doa
Peaches, 2s., standard, doz
Com, 23, standard, doi
Peas, standard, doz. , . ,

Strawberries, 2s, Ont, doz. ... ....

iSalmon, Red Spring, flats, cases

Do., pinks
Do., Cohoes
Do., Chums

Evaporated apples, per lb

Dried peaches, per lb

Potatoes. Nat.. 90-lb. bag
Corned beef 3 90

Onions, Canadian, per bag

u 00
2 50
3 75

10
7 70
7 20
7 45

66
23
76
66
14
IS

30 00
2 00

35
35
31
26
55
40

4 00
3 80
1 60
1 95
4 00

7 00
14 00

1 00
« 16

22
1 ao
9 66
7 00
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Enquiry Department

any particular line, n^nufacturers of a spec"? article etc
' "" " """' '° '"^ " """'" "°''"°'' '^'"'= '"

FISH
Could you please supply us with names

of wholesale fish merchants in Montreal
who can supply us with list of fresh fish
and fish in season.

L. P. Gagon & Company,
Wholesale Provisioners,

Ohicoutim.i, Que.
Answer: Leonard Fisheries, Ltd., Youville

Square, Montreal; D. Hatton Co. Ltd., 78
Bonsecours Street, Montreal.

AGENTS FOR PURITY SALT.
Who are the Toronto agents for Purity

Salt? Subscriber.
Answer: Lind Brokerage Co. Ltd., 49 Wel-

lington Street East.

BOOK ON WINDOW DRESSING
Will you please tell me where I would

send to get a book that would give some
idea of window dressing in a grocery store.

W. A. Munn,
St. Thomas, Ont.

Answer: Information has been sent.

BACON SLICERS
Kindly put us in touch with manufactur-

ers of bacon slicers.

J. T. Irwin,
Port Morien, N. S.

Answer: List of names has been sent.

PEANUT BUTTER MANUFACTURERS
We would like to have names and ad-

dresses of peanut butter manufacturers in
Eastern Canadia.

Reader.
Answer: W. Clark Limited. Montreal;

Heinz Company, Leamington, Ont.; L X. L.
Spice and Cereals Limited, London, Ont.;'
Canadian Maple Products, Van Hor'ne St.',
Toronto, Ont.; Bowes Company, Toronto';'
McLarens Limited. Hamilton; White Swan
STjices and Cereals, Ltd., Toronto, Ont.

BUTCHER PUBLICATION
Are there any publications in the butcher

line which you could recommend?
Ontario Reader.

Answer: There is no publication exclus-
ively for the butcher trade, but you will
find that CANADIAN GROCER gives con-
siderable information from week to week-
window displays, store interior displays
markets and articles along this line.

FAUCET STRAINERS
Will you be kind enough to inform mewhere I could huy some faucet strainers in

quantity?
The Markwell Ink Factory,

129 St. Marguerite' St.
Quebec City, Quebec.

Answer: The James Morrison Brass Co
Ltd., 93 Adelaide St., Toronto, Ont.- The h'
Mueller Mfg. Co., Sarnia, Ont.

BOOK ON WINI>OW DRESSING
Please tell me who publishes books on

windtow dressing.

B. A. Lutes,
Moncton, N. B.

An.swer: Information sent direct.

CANADIAN AGENTS FOR RECKITTS
Kinrllv give nsme of .=elline agents inOanada for Reckitts (Over Sea) Ltd '

W. H. Sharpe.
Halifax, N. S.

Answer: Reckitts (Over Sea) Limited
have their own selling agents in Canada.
Hlf'f,.*'^'^'"^^^ •'^ Reckitts (Over Sea) Ltd.,
520 King Street West, Toronto. They send
out their own travelers.

GLASS FIXTURES AND FANCY BASKETS
Could you tell me where I could purchase

store and window fixtures, those fancy
baskets, etc, and glass fixtures?

H. S. Jenkins,
P. 0. Box 93, New Glasgow, N.S.

Answer: You could purchase store and
window fixtures, fancy basket and glass
fixtures etc., from the Crawford Mfg. Co.,
Montreal, Quebec, and Lyons and Marks, 38
Yonge Street, Toronto. For fancy baskets
only, The Walter Woods & Company, Ham-
ilton, Ont.; The Oakville Basket Company,
Oakville, Ont.; Keen Woodenware Mfg. Co.,
Ltd., Owen Sound, Ont., and the J. A. How-
land & Sons Company, Montreal, Quebec.

FEEDING CORN BY THE CAR
Will you kindly give me addresses of

wholesale dealers from whom I could buy
feeding corn by the car from Chicago or
nearest point for shipping to Sault Ste.
Marie.

Thos. Steinberg,
General Merchant,

Marksville, Ontario.
Answer: Stark Brothers, 23 Colborne St,

Toronto, Ontario.

FILING CABINETS
Kindly let us know of firms handling

filing cabinets in Ontario.
Messrs. Gagmor Brothers,

Pain Court, Ontario.
Answer: Globe Wernicke Company Ltd.,

Stratford, Ontario; Office Specialty Mfg
Company, Toronto, Ont.; Library Bureau of
Canada Limited, Ottawa, Ont.; Eclipse Mfg
Co., Ottawa, Ont.; Davis & Henderson,
Toronto, Ontario.

MAGNAVOX FOR RINKS
Could you kindly give us names of manu-

facturers, also dealers in Rinkap-hones. Our
Kink Company is asking us to get one of
these machines for them.

Lords Limited,
Carleton, P. E. L

Answer: We find this machine is called
a Magnavox, and is manufactured by IMontagnes & Company, 320 Ryrie Bldg.!
Toronto. ^ '

FRESH CAUGHT LOBSTERS
Can you give me the names of firms in

Montreal who would buy fresh caught lob-
sters?

M. A. Malone,
516 Main Street,

St. John, N. B.
Answer: Henry Gatehouse & Son, 348Dorchester St. West, Montreal; Stanford's

Market. 128 Mansfield St., Montreal, atten-

U°", . o
"^''y Naylor; Montreal Public

Market, St. Catherine St., Montreal; Leves-
que Provision Market, 388 Victoria Ave.,
Westmount, P. Q.

CHRISTMAS NOVELTIES AND TOYS
Can you kindly send me names of whole-

sale houses in Toronto and Montreal whohandle Christmas novelties and toys
Messrs L. S. Parkinson & Company,

Thedford, Ontario.

947"q!'^''o
^,<>^ertson & Murphy Co. Ltd.,

247 St. Paul St. W.. Montreal; Pugh
Specialty Company, Sheppard St., Toronto;
f, l,''^,^•,^°"^•

^''0"t Street, Toronto; Har-

p-1k A'i'°"-^°-
L'''- Yon'&e St., Toronto;

Gilbert Menzies & Co.. Ltd., TorontoWnnch & McLaren, 77 Wellington St W
?^fl''")«i v-"'^c^''°4r^

Company of Canada,'
Ltd., 468 King St. W., Toronto; Canadian
Manufacturers of Novelties, 13 Dorchester
St., Montreal; David Novelty Company,
Montreal, Quebec.

ELECTRICAL FIXTURES FOR CHURCH
Please give information on names of

firms handling a complete range of elec-
trical fixtures suitable for churdh lighting.

Querengesser & Diegel,
Brodhagen, Ontario.

Answer: The J. H. Edmunds & Company,
225 Richmond St. W., Toronto; Bright Light
Electric Limited, 46 Queen St. E., Toronto;
Knight Bros. & Grant, 86 Richmond St. E.,
Toronto; MacBeth Evans Glass Co., 160 Bay
St., Toronto; Nerlich & Company, 146.
Front St. W., Toronto.

BOOKS ON ADVERTISING AND WINDOW
DRESSING

If you issue a catalogue of books for
merchants or if you have for sale "1000
Ways and Schemes to Attract Trade," also
3761 advertising catch phrases and ideas,
please quote me the price.

Samuel W. Gillespie,
Ayr, Ontario.

Answer: We do not keep these in stock
now. You can obtain the Grocers' Encyclo-
paedia from us. We are sole Canadian
agents. The price is $10 plus duty, and we
believe you would find this book well worth
the price in your business.

SUGAR BAGS
Kindly advise us as to whom we would

likely be able to dispose of empty sugar
bags.

J. A. Burwash
Jarvis, Ontario.

Answer: E. Pullan, Maud Street, Toronto,
Ontario.

HAY
Will you please let me know address of

brokers and wholesalers in hay at Winni-
peg.

J. Ernest Belanger,
Kapuskasing, Ontario.

Answer: Carneface Stock Food Com-pany-
and the Mitchell Grain Company.

EXTRACTS
Some time ago I saw an article in the

Canadian Grocer regarding keeping a rec-
ord of sales of extracts. I cannot find that
issue and would like to know if that law i =
still in force.

R. R. Powell,
Carleton Place, Ontario.

Answer: Copy of August 12th issue in
which this article appeared has been mailed
to you.

CHICKEN CRATES
Could you please supply me with name-

ot firm who manufactures chicken crates''

W. K. Loth.
Milverton, Ontario.

Answer: The Model Incubator Co., Ltd.,
196 River Street, Toronto, Ontario.

CANDY TRAYS
Would you please tell us where to pur-

chase nickel candy trays, etc.

Messrs. Lindsay, Beatty & Co.,
Predericton, N. B.

Answer: Fletcher Mfg. Co., Hayter St.,
Toronto, Ont., and Geo. Sparrow & Com-
pany, 119 Church Street, Toronto.

THE CLERK'S BOOK
Some time ago I saw a little booklet call-

ed "The Clerk's Book" by Frank Farring-
ton. Would you kindly inform me as to
where I could procure a few of these?

John A. McLean,
Wyoming, Ontario.

Answer: We would refer you to the
Modern Grocer, 215 South Market Street,
Chicago, 111.
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Graded Eggs Show Better Margin
Grocer in Vancouver Who is Selling Only the Government Grad-
ed Eggs Declares That His Turnover in Eggs Since Adopting This
Plan Has Increased Fourfold—Shows Returns of $3.20 Per Case

More Than the Ungraded

VANCOUVER, B. C, Dec. 21—4.
Thornfield, Dominion Egg in-

spector, recently stated to a rep-

resentative of Canadian Grocer that
eggs from Australia and eggs from the

United States, and local eggs are all

being sold in various stores in British

Columbia as "fresh eggs."
When the Department at Ottaw^a de-

cided that the domestic market should
have the benefit of the improved con-

ditions that the government grading
brought to the expiort business, Mr.
Thornfield made a survey of more than
one hundred retail stores in Vancouver.
These retail stores visited were average.
They were no better and no worse than
the stores in other parts of the country.
Mr. Thornfield found the need of better

grading very acute. In one district

there were found four stores. In these

four stores there were four different

grades of eggs, selling at four different

prices, and the highest priced eggs
were not the best nor were the cheapest
the worst. The retailers simply had no
means of knowing what grades of eggs
they were buying, and they were selling

•on the same system.

These Stores Adopt Gov't Grade
Seven stores in Vancouver City have

adopted the government grade. When
it is said they have adopted the govern-
ment grade, it is meant that they have
arranged with Mr. Thornfield to have
his services for a month, to grade their

eggs and instruct their staff on how it

is done. In addition the department's
educational windiow display is loaned
for a week, and one other big boost
given. This is it.

The merchant supplies Mr. Thorn-
field with a list of his customers. This
list is forwarded to Ottawa, and from
the department's ofice and on the De-
partment's letter heads a double page
letter is mailed to each householder on
the list, describing what the four grades
mean, what cooking piurposes each

By Staff Correspondent Canadian Grocer

grade is best suited for and that the

merchant, with his name inserted here,

hars adopteJ this modern method of sell-

mg eggs, to give her better service

and uniform satisfaction. Those mer-
chants in Vancouver whose customers
have already received their letters say
that they have made a most profound
impression on the customer. These
stores are receiving from their custom-
ers specific requests for the grade of

eggs that suits the customer's purpose
best. Besides giving the customer a
more fixed value for her egg purchase
money, (the grades being sjld by
weight) the merchants are better able

to collect a fair return on their egg
sales. Here is the actual experience

of one merchant.

Citing an Illustration

Taking his case of eggs, 30 dozen,
he found that he could sell them on
that day's market at 75c. per dozen,

'

as they came, which was "jumble pack"
if that term can be applied to eggs. At
any rate they were "standards." At
75c. pei* dozen, he could collect for the
thirty dozen $22.50. This does not
take into consideration the fact that
each piurchaser resents the' presence
of some pullet eggs while not noticing
particularly the few extra large ones.

Now the same case was graded ac-

cording to Government standards. Here
is the way they sorted out:

—

19 dozen "sipecial" weighing 25 oz.

and over per dozen.

5 dozen "extras" weighing 24 oz.

and over per dozen.

3 dozen "firsts" weighing 23 oz.

and over per dozen.

3 dozen "pullett extras" weighing 20
oz. and over per dozen and which included
a few "cracks" which sold at the same
price.

Now at the market price which the
customers were gladly paying for Gov-
ernment graded eggs, these eggs after
being graded would net as follows:

—

19 dozen "Specials" at 90c. splendid

for table use, $17.10.

5 dozen "extras" at 85c. only slightly

smaller $4.25.

3 dozen "firsts" at 80c. 2 oz. per doz.

lighter than specials $2.40.

3 dozen "pallet extras" and "cracks"

at only 65c. per dozen. The total for

the case was $25,70. This showed a

return of $3.20 per case more than

when ungraded, and the merchant
claimed that his egg business in the last

two months has increased fourfold. In-

struction in grading, assistance in ed-

ucating the customers, and support by
government letters is not reserved for

the few, although a few stores, well

scattered, were chosen first by Mr.

Thornfield to "break the ice." This

help is universal. Any grocer that

asks for it, will receive it.

"The use of the government grades

will be compulsory at some time in the

future," hinted Mr. Thornfield. "In

the meantime, many of the merchants
that are foremost in their trade are

eager to be among the first to adopt

the government grades. There is the

government's official OK to the method
of selling the eggs that carries pres-

tige, and then the government letters

going direct per franked post to the

householder, drawing the attention of

the customer to the fact that her gro-

cer has adopted the most modern meth-
od of selling eggs to give her the best

service—this has been a very strong

feature in the education of the custom-

er and the establishment of this meth-

od of retailing eggs."

The organized poultrymen have al-

ready notified the trade that eggs can

be bought from them by government

grade if requested, and other whole-

salers are also prepared to give graded

eggs to those of their customers who
insist on eggs of known weight.

Editor's note.—The first six mer-

chants to seize on the modern mer-
( Continued on next page)
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QUEBEC MARKETS
MONTREAL, Dec. 21.—The feature of the produce market is the

strength shown in beef and pork. The beef market has
shown an advance. Hogs hold their advanced price with of-

termgs only sufficient to meet requirements which indicate a firm
tone to the market. Fresh cuts of pork are slightly higher. Smoked
meats are unchanged in price but the movement' of .supplies shows
improvement. The lard market is quiet. Butter is firm at the pre-
sent level with a better tone. Eggs have a little weaker tendency
with better offerings and a reluctancy on the part of the trade to

^A It ^f"^
^^^ ^^^^- ^^^^^ however has caused a run on selects

^°?v,^°:i,
^ ^^^^^ ^^^ strengthened up those prices but the opinion

IS that the peak has been reached and prices will ease off. Poultry
has taken a sudden jump in price on account of the heavy holiday
demand. Cheese is quiet with only a demand for immediate domes-
tic requirements.

STEADIER TONE TO BUTTER
Montrral. ^^___
BUTTER.—The butter market re-

mains quiet with a steady undertone
and little chanjje in conditions from last
week. September and October butter is

receiving a premium over the later
makes. From 41 to 42c. wholesale is

quoted on the best creamery solids, while
the September in some instances is

quoted as high as 43c. per lb. Solids
are quote;! at from 38c. to 42c. per lb.

but the preferred creamery is quoted at
42c. per lb. solid. Wholesalers predict a
stronger market for butter since during
the past two weeks the market has weak-
ened merely on account of a preference
for the older makes which cannot last
with the steady demand which at present
exists.
BUTTER—

Solids, creamery 41 42
Prints, creamery 42 43
Dairy solids 32

NO CHANGE IN COOKED MEATS
Men (real

COOKED MEATS.—There is no
change in the market for cooked meats.
Prices are steady with the market quiet
and only a small demand, owing to the
winter season.
COOKED MEATS—
Jellied pork tongues n s",

Jellied pressed beef, lb. 87
Hams, cooked 40 46
Pork pies (doz.)
Saiiaaee, pure poric ,, o 20
Ox toc^ne, tins 65
Mince me.t. lb '. .'..', 16%
Head iheese, 6-lb. tins, per lb 10
Plate beef 22 C
CHEESE MARKET UNCHANGED

Montreal. _^_
CHEESE.—The cheese market is with-

out any feature of note. The tone of
the market is firm but the volume of
business is not large since the export
business is quiet. The demand for do-
mestic trade is steady with dealers buy-
ing for immediate requirements. There
is nX) change in prices.
CHEESE—

Lartre, per lb ; 21
Twins, per lb 19 20

Do., white 28
Triplets, per fb 21

Fancy old cheese, per 11) 28 80
Stilton, per lb 36

Quebec 19 20

SMOKED MEATS STRONGER
Montreal

SMOKED MEATS.—The demand for
smoked meats shows an increase for the

Christmas trade and a stronger ten-
dency is lent by the strength of the
hog market. No advances are quoted as
yet but the tone of the market is much
firmer.
BACON—
Breakfast, best 33 52
Smoked breakfast 28 40
Smoked breakfast 28 40
Cottage rolls 28
Picnic hams 19
Wiltshire 25 28

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut 24 2.5

Do., 14-20 24 25
Do., 20-25 21
Do., 25-35 18

Over 35 lbs q 17

LIVE HOGS FIRM
Montreal. —^___
FRESH MEATS.—There is no change

in prices quoted on live hogs. The
market is holding steady at the ad-
vanced basis with a good demand in
fresh and smoked meats. The offerings
are just fair and tend to give stability
to the market. Dressed hogs in some
instances are higher in price. Abattoir
dressed are quoted as high as $16.50 per
cwt., and country dressed at $15.00.
The beef market shows a marked im-
provement on account of the Christmas
trade with an advance of three cents a
pound on Christmas beef and a better
grade of cattle offered. The whole-
sale price on carcass beef on the best
grades runs to 16c. per lb.

FRESH MSATS—
Hogs, live (selected off cars) * 11 00
Fresh killed 16 50
Fresh Poric

—

Legs of pork (foot on) 17 20
Loins (trimmed) 19 21
Trimmed shoulders 17
Untrimmed 14
Pork sausage (pure) o 20

Fresh Beef

—

(Cows) (Steers)
Hind quarters 10 13 12 16
Front quarters 05 09 05 08
Loins 19 22 22 27
Chucks 07 08 08 09

LARD MARKET QUIET
Montreal.

LARD.—The market for lard
continues quiet owing to the limited de-
mand from all sources and the volume
of business is small since the attention
of the trade is drawn to other lines dur-
ing the Christmas week. Prices on
Canadian refined grade remain un-
changed.
LARD—

Tierces, 60 lbs 14% 15%
Pails, 20 lbs 16 16%
Tubs, 20 lbs 15V'> 16
Bricks o 16% !8

December 23, 1921

EGGS.—Many grocers are refusing to
handle strictly new laid eggs at the
present basis. No. Is are in big demand
and are quoted at 48c. per doz. There
is no feature new to the market this
week and prices are holding steady.
New laid eggs are quoted at from 80c.

to 85c. and select are selling at from
52c. to 53c.
EGGS—
storage, selects 52 53

Do., No. 1 4g

LITTLE CHANGE IN FISH
Montreal

FRESH FISH.—There is little change
in fish prices. The market is steady
with a fair demand. Haddock and cod
are in good supply and prices are slight-
ly easier. There are two fish days this

week which stimulates business and re-
ports show that last week brought a
much improved demand for fresh fish.

FRESH
Filets, 20 lb. boxes 17
Herring ... 07
Market Cod, fresh 06
Steak cod o 08
Dressed B. C. Salmon 24
Haddock 06
Halibut 20
Flounders 6 Ifr
Mackerel OH
White fish o ig
Eels 13

FROZEN
Skinned perch 14
Haddock 06
Halibut .'

.

' 20
Chicken halibut o 17
Market cod 05 0.5 • ..

Steak cod 06 06','
Doree 13

"

Qualla salmon 12
Dressed B. C. Salmon . ..... .. ' o 22
White fish 16
Dressed pike "

' "

' o 09V>
Mackerel .' . '/// 13

"

Lake trout
' '

' 16
Herrings '.

'.
.

".

". ; q q^u,
OYSTERS

Shell oysters, bbl g oo 15 00
Standard—Per No. 1 can 2 60

Do., No. 3 can
'

'

7 60
Do., No. 5 : ; ; ; 12 20

Jars—1 doz 4 ^g

ADVANCE IN POULTRY
Montreal.

DRESSED POULTRY.—Despite the
fact that poultry has been steadily ad-
vancing in price many have left their
buying till the last minute and as a re-
sult there has been a big rush for sup-
plies which has taxed the market with
higher prices quoted on all lines. Tur-
keys have reached a high level and
chickens show an advance of two and
three cents a pound since a week ago.
The producer is getting a bigger price
and the wholesale in turn has advanced
quotations. Many retailers however,
bought their supplies a few weeks ago
at lower levels and are offering the
public dressed poultry at the quotations
which are now below the wholesale
price.
POULTRY—
Dressed turkeys 54
Geese 30 31
Ducks 34 86
Chickens 29 88
Fowl 23 28
Roosters 16 18

GOV'S GRADED EGGS
(Continued from page 47.)

chandising possibilities of the govern-
ment grading of eggs, are Canadian Gro-
cer subscribers. Also these grocers
are prominent in association affairs.

The seventh is a butter, egg and milk
retailer.
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ONTARIO MARKETS
rORONTO, Dec. 21.—Butter quotations continue firm although

there is a slightly easier undertone in the market. Cheese is

in a quiet position with slightly easier tendencies. Eggs are un-

ettled with a shade lower prices. From now on eggs will depend
great deal on weather conditions as Southern eggs are commencing
arrive freely, but if storms were to materialize, this source would
a certain extent be cut off. Lard and shortening are unchanged

7hi\e margarine is quiet under a moderate demand. The hog mar-
:et is stronger which is reflected in smoked meats having a steadier
one. Turkeys are a shade stronger while chickens and geese are
teady to easy.

BUTTER FAIRLY STEADY
M«nto.

BUTTER.—The market is little

langed, remaining fairly firm under a

jod demand for quality stuff. Quota-

ons are unchanged as compared with

St week, although there appears to be

slightly easier undertone following

le shading of quotations in Montreal

,st week.
UTTER
eamery prints 41 43

CHEESE MARKET QUIET
>ronto.

CHEKSE.—There is little activity in

le cheese market and consequently

Balers are more inclined to make price

mcessions. In some quarters quotations

re a shade easier. Quotations range

•ound 20 and 21c per lb. for new stock,

notations on old cheese, however, are

»ld fairly firm at 24c to 26c per lb.

flEESE—
Large, new 20 21

Do.. June 24 26

Stilton, new 24
Twins, le hieher than large cheese and trip-

ts H4 cents hi(rher than large.

EGG PRICES EASIER
•ronto. -^—

—

EGGS.—Although prices at the mo-
lent are slightly easier, the market is

lore or less in an unsettled condition,

he weather from now on will play an

nportant part in the situation. The
hicago market is lower and supplies

Dntinne to arrive freely from that

uarter.
GGS—
o. 1 50
•lects 55 58

ew laid 80

NO CHANGE IN LARD
Jron'n — —
LARU.—There are no changes in this

larket; the situation is fairly steady.

ARD—
Tubs are 'ac higher than tierces and pails one
snt hieHor 'hnn tierces.

1-Ib. print. IS 17
Tierces. 400 lbs 12% 13

SHORTENING UNCHANGED
»mn>o
SHORTKNTNG.—Quotations are un-

hanged at l.'ic to I5V2C for one pound
rints pnd 12% to 13c per lb. on the

ierce basis.

]-Ib. print.; 15 ISV^

Tierces. 400 !hs I2V2 13

MARGARINE STEADY
ornn'n

MARGARINE —The market for mar-
arine is stear'v rnder a moderate de-

land and unchanged quotations.

MARGAiRINE—
Margarine, No. 1 23 25"
Do.. No. 2 20

COOKED MEATS STEADY
Toronto.

COOKED MEATS.—There are no
changes to record in cooked meats. The
demand has been fairly active for the

Christmas trade especially ' in hams
which at the moment have a steadier

tone.
COOKED MEATS—
Boiled hams, lb 35 37

Do., square pressed 38 39
Boiled shoulders, lb 28

Head cheese. 6s, lb 10
Choice jellied ox tongue, lb 60

Jellied pork tongue 85
Bologna 13 15

Abova price* subject to daily fluctuations of

the market.

PICKLED ROLLS HIGHER
Toronto

PROVISIONS.—Following the high-

er prices for live hogs, the market for

smoked meats has a steadier tone. In

some quarters smoked hams are ad-

vanced one cent per pound on the

smaller sizes, but generally speaking,

quotations are unchanged. In barrel

pork the situation is firmer with an ad-

vance registered on pickled rolls. Light-

weight now being quoted at $36.00 and
heavy at $32.00.

Hams

—

Small, 6 to 12 lbs 25 26

Medium, 12 to 20 lbs 25 26

Large. 20 to 35 lbs. ca., lb... 18 21

Hejivy, 35 lbs., and upwards 17

BMk*—
Boneless, per lb 35 37

Rolled, per lb 40

Peameal 32 34

Bacon

—

Breakfast, ordinary, per lb. . . 25 29

Do., special trim 35
Cottage rolls 23
Roll, per lb 20
Ijong clear bacon, av. 50

—

Wiltshire (smoked boneless) lb 24
Do., three-quarter cut 28
Do., middle 30

Dry Salt Meats—
70 lbs 18

Do., av.. 80-90 lbs 15
Clear bodies. l.'>-30 lbs 19
Fat backs, 10-12 lbs 13 15
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork-
Mess pork 30 00
Short cut backs, 200 lbs 35 00

Pi. I..I r<.lU. hbl., 2P0 lbs.-
Lightweight 36 00
Heavy 32 00

Above iirices subject to daily fluctuations of the
rr>»rke'

HOG MARKET STRONGER
Toronto

FRESH MEATS.—There has been
fairlv heavy buying of prime beef for

the Christmas trade and while the mark-
et during the week held fairly steady,

slightly higher prices were paid for

choice cattle. Lambs continue to show-

strength and prices were higher. In the

hog market, the situation is stronger

with prices during the week about 25c

higher than the previous week. In

dressed meats there is little change as

compared with a week ago.

FRESH MEAT—
HOKS

—

Dressed, light, per cwt 13 00 15 00
Do., heavy, per ewt. ir 00 12 00

Live, off cars, per cwt 10-25 10 50
Live, fed and watered, cwt.. 10 50 10 75
Live, f.o.b., per cwt 9 76 10 00

Frash Pork

—

Legs of pork, up to 18 lbs 21

Loins 22
Fresh hams, lb 22
Tenderloins, lb 50
Picnics, lb 1 4'/.j

Montreal shoulders 16%
Boston butts, lb. 16^!
New York shoulders .. 17'/..

Fresh Beef—from Steers and
Heifers-

Hind quarters, lb 10 16

Front quarters, lb 06 09
Ribs, lb 12 18

Chunks, lb n "'• n n«

Loins, whole, lb 20 2S
Hips, lb 10 12
Cow beef quotations about 2 cents per lb. bi low

above quotations.
Calves, lb 18 14
Spring lamb, lb 20 ^ 24
Sheep, whole, lb 05 07
Above prices subject to daily fluctuations of

the market.

OYSTERS IN DEMAND
Toronto

FISH.—Interest in this market ap-
pears to be centered around oysters for
which there is an active demand in an-
ticipation for the Christmas trade. Quo-
tations for fish are unchanged.

FRESH SEA AND LAKE FISH
Cod steak, lb 10 Oil

Do., market, lb 09
Oysters. No. 1 tins 8 25 3 70

Do., No. 3 tins 9 25 11 10
Do., No. 5 tins 15 00 18 00
Do., glass jars, dor 6 00 5 75
Do., shell, per bbl 13 60 14 00

Smelts, No. 1. per lb 20

FROZEN FISH
Halibut, medium 18V4 19Mr

Do., chicken 17 18
Do., Qualla 12 13

Flounders 09 lO
Pike round 04 05

Do., headless and dressed ... 06 07
Salmon, Cohoe 16 17

Do., Red Spring '.
. . 21 22

Bri'". 10 11
Sea Herrins 07H 08

SMOKED AND SALT FISH.
Haddies, lb 10 1"!

Fillets, lb 17
Kippers, box 2 25 2 75
Bloaters 2 00 3 00
Ciscoes. lb 18
Salmon snack, lb .'

.

24
Digby chicks. 5 to bundle '..'.

1 20
Boneless Digbys, 10 lb. box 1 65
Shred cod. box 24 cart 2 20
Cod. 1 lb. tablet, box 248 3 20
Oiiail on fop»* " ... 14
Hflland Herrings, mixed 10-lb. keg. ... 1 10

Do., milkers. 10 lb. keg 1 ^0
Labrador Herrings

—

Kegs. 100 lbs 6 50
Do., barrels. 200 lbs 12 OO

POULTRY MARKET ACTIVE
Toronto.

POULTRY.—The market is active un-
der a heavy demand but there anpears
to be a plentiful supply. Turkeys
strengthened .somewhat over the week
end but there are those in the trade
who continue to anticipate s ight'y eas-
ier prices for the end of the week. At
the moment quotations are steady and
uncha:iged as compared with last week.

(Continued on page 50)
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MANITOBA MARKETS
WINNIPEG, DECEMBER 28.—The butter market is ruling

firm. Cheese is steady. Guaranteed new laid eggs continue

high and in limited quantity. Cooked meats are ruling easier,

and a great many lines have declined. Ham and bacon are slightly

easier. There is no change in the lard and shortening situation. Poul-

try receipts are heavy and turkeys have shown an advance. The fish

market is steady under a light demand. Heavy receipts of hogs are

arriving with the market holding steady.

December 23, 192

IJITTEK I'KICFIS STEADY
Winnipeg

BUTTER.—The butter market coii-

tinut'S with a firm trend and although

quotation-s are unchanged indications

point to higher prices. Best creamery

butter is quoted at 45c. per lb. in car-

tons and 42c. for solids.

BUTTER—
Creamery, best table grade <> *^

Best table (trade solids .. ", '»-

Martsarine " -^ " '^•*

CHEESE MARKET STEADY
Winnipeg.

CHEIJSE.—The trade in cheese dur-

ing the past week has been without any

feature of note. While the tone of the

market is. steady,, advices received from

the East state that the market is slightly

easier. There are no changes in dealers

prices'to the retail trade.

CHEESE—
Stilton cheese, large. 11- '> 24

Ont., large, lb. . .
<> f

Ont., twins, lb. » 20'...

Ont.. triili^i'"K:^-. " -!

EGG PUKES FIRMER
Winhipeg.

EGGS.—Storage eggs are practically

depleted and heavy supplies are arriv-

ing from the United States to meet the

consumptive demand. New laid eggs,

guaranteed, are quoted at 85c. per doz.

Eggs in cartons are quoted at 58c. per

doz., with No. 1 candled eggs at 47c.

There is a good demand.

COOKED HAMS LOWER
Winnipeg.

COOKED MEATS.—Cooked hams are

ruling easier. Best quality is now quot-

ed at 41 to 43c. per lb., a drop of one

cent. Jellied pork tongues are selling at

26c. with jellied ox tongues at 48c. There

is only a limited demand at this sea-

son of the year.
OOOKBD MEATS—
Best quality, skinned, 8 14 lbs '< l-i

Do.. 13-16 lbs 41

Roast ham, lb "
'•J*

Roast shoulders, lb 30

Pork tongues, lb • 26

Head cheese. 6-lb. tins, lb 13

.Tellied ox tongues. lb ' 48

Luncheon cooked meats 16

SMOKED MEATS LOWER
Winnipeg. '

PROVISIONS.—There is a slight de-

cline on smoked hams. Best quality is

now quoted at 33c. per lb. Other grades

are selling as low as 21c. per lb.

Hams—
8 to 16 lb.s.. per lb 33

16 to 20 lbs., per lb

16 to 20 lbs., per lb

Skinned. 14-18 lbs., per lb

Skinned, 18-22 lbs., per lb

Bacon. 6 to 10 lbs., per lb

Cottage rolls, boneless

U«-llies 6 to 10 lbs., per lb

33
33
37
37
45

24
16

.NO CHANGE LN LARD
Winnipeg. —

—

LARD.- There is no change in the

lard market. Quotations are 15c. per lb.

in tierces of 400 lbs. The shortening

market is steady with unchanged quota-

tions.
I,.\RD
Pure lards. No. I quality, per lb.

(in tierces 400 lbs.) 16

Do., wooden jiails, 20 lbs. pail ... :t 40
Shortening, tierces of 400 lbs 14

Do., per pail. 20 lbs 3 20

TURKEYS HIGHER
Winnipeg: '

POULTRY.—Large quantities of

chickens, ducks, geese and turkeys are

arriving. Turkeys have advanced and
are now quoted at 42c. to 47c. per lb.

There is a steady demand with good
supplies on hand.
POULTRY
Broilers. 1 Vi to 2 lbs., per lb 30

Do., 2 to 2'/" lbs., per lb 32

Chickens. 2\i to 3Vi lbs., per lb 28
Do., 3V> lbs. and up. per lb 24

Fowl. 3%' lbs. and under, iter lb 22
Do.. Si.j lbs. and up. per lb 24

Turkeys, younji. per lb 42 to 47

Duck, per lb 30
Geese, per lb .^0

Roosters, per lb 20

NO CHANGE IN FISH
Winnipeg ——^—

FISH.—There is no change in the fish

market. The demand is fairly good.

Smoked goldeyes are selling freely at

20c. per lb.

FISH—
Brills 09
Herrinif. Lake Superior. 100-lb. sacks . . 4 00
Halibut, cases 300 lbs., chicken 14V.j

Halibut, broken cases, chicken IS'.j

Salmon, Cohoc. in full boxes. 300 lbs 16
Salmon. Cohoe, in broken cases 17
Salmon, Red Spring, in full boxes 20
Salmon, Red Spring, broken cases 21
Soles 09
Whitefish, dressed, ca.se lots 12'.j

AVhitefish, dres.sed. broken cases 13
Smoked Fish

—

Bloaters. Eastern National large tagged,
per case 3 60

Haddiea. in 30-Ib. cases, per lb 12
Kippers. East. Nat.. 40 count. i)er count 3 25
Fillets. 15-lb. boxes, per lb * 17
Salt Fish-
Holland Herring, milkers, 9-lb. pail, pail 90
Holland Herring, mixed, 9-lb. pails, pail 85

HOG MARKET UNCHANGED
(Vinnipeg.

FRESH MEATS.—There is practical-

ly no change in the hog market. Heavy
offerings are arriving and packers are

bidding $9.25 for selected live hogs. The
veal market is fairly steady and good
quality are offered at $4.50 to $6.00. On
the sheep and lamb market trading is

inactive and the tone is easier. Good
quality lambs are moving slowly at $7.50

to $9.00. Mutton sheep are slightly

easier and best cjuality is offered at

$5.00. On the cattle market, very little

of real good quality beef is available.
Hogs

—

Selected, live, cwt 9 25 !t 75
Heavier 5 26 7 25
Light 9 15
Sows ) 25 5 2.-.

I'resh Pork

—

Legs of pork, up to 35 lbs., lb. 19 25

Spare ribs 1|
Loins of pork. II) 25 2|
Fresh hams, lb 20 21
Shoulders 13 If

Fresh beef—from steers and heifers-
Hind quarters, lb 10^2 U
Front quartei-s. lb. ... 06 08

Whole carca.'^s. good grade, lb. 08 14
Mutton

—

Choice, lb 18
Choice long hinds (legs and loin) 24
Choiii' ritews 10

Lambs

—

Choice. 30-46 lbs O 25
Veal*
Good veal, 40 to 80 lbs., hind
quarters 20

ONTARIO MARKETS
(Continued from page 49)

Poultry-
Prices paid by dealers

—

Live. Dresse
Turkeys 40
Chickens, spring 20-22
Roosters 12
Fowl over 5 lbs 20
Fowl, 4 to 5 lbs IS

Fowl, under 4 lbs 10
Guinea hens, pair 1 25
Geese
Ducks. 4 lb. and over 0, 20

Prices quoted to retail trade : Dressed
Ducklings 32
Hens, heavy 26

Do., light 16
Geese
Turkeys

47
25-30

16
2»
20
IS

1 SO
28
2»

34
28
20
30
60

MOCK TRIAL VIVIDLY
TEACHES CREDIT LESSO

Boston, Dec. 6—The Retail Cred
.Men's Association at one of its recei

monthly gatherings staged a discussif

of a legal store credit point with "\\\

models." That is to say, it staged
mock trial, in which the various angi
of a husband's responsibility for tl

bills of his wife were accurately ar

vividly explained, with considerable ei

tertainment to the members of the ass*

eiation in addition.

Real lawyers and court officials wei
obtained to take the required character
and the whole case, which was the su
of a fictitious store against a fictitioi

creditor for the bills of his wife, wi
carried through just as though it hs

been real. Testimony was given, ev
dence taken and decision rendered
due legal manner, the Judge in his coi

duct of the trial bringing out the variov

legal aspects of the problem as the

came up.

A STRONG COMEBACK
The lady with a real grievance wer

to the manager and told him her grie^

ance. She was a poor talker, and shov
ed her indignation too much.

So the manager proceeded to show tl:

lady her place. He was a glib talke

she had dropped several unfortunate n
marks in the course of her complaii

and he had a fine chance. He impro\
ed the opportunity. If ever a woma
got a good talking to, a fine polite plac

ing, a complete rebuke at the hands c

any complained-to manager, she was tha

woman.
Yes, he showed her her place.

Her place to trade is now in anothe
shop. And she bad a real grievanct

.A.nd her trade was very valuable an
influential.

Moral—It is perfectly possible for

manager to be too clever at reparte

and too good a lawyer.
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At this season we desire to extend to our customers, and to

others whom we would like to sei-ve, our heartiest wishes for

a Merry, Merry Christmas.

May the New Year bring to all, health, happiness, and in-

creased prosperity.

/
THE

mUAMDAvms
Head^Office, Toronto, Ont.

COMPANY

LIMITED

Montreal

Branches at

Sydney Hamilton
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To every member of the grocery trade
and especially to those many hundreds
of successful grocers who have experi-
enced the satisfaction and extra profits

in handling Schneiders' high-grade pork
products—we extend our sincere wishes
for a Joyous Christmas. We hope that
the New Year will bring you and yours
success in plenty and us the continu-
ance of your esteemed patronage and
pleasant business relations.

J. M. SCHNEIDER & SON,

LIMITED

KITCHENER, ONTARIO

GREETING

We desire to thank our

many good friends who

have sent us their orders

throughout the closing

year.

To wish them a Merry

Christmas and a Happy
New Year.

F. W. FEARMAN CO., Limited

Curers of the celebrated " STAR " Brand Hams and Bacon.

HAMILTON

Y & S

STICK LICORICE

in 10c Cartons

Everything in Licorice for all

Industries using

LICORICE
in any form.

Made in Canada by

National Licorice Company
MONTREAL

Catalogue and Price List on Application.
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The Saddest Words in the

Grocery Business: ^^I Took a Chance!

It is said that the remarkable success of Mr. E. H.

Harriman, the great railroad man, was due to the fact

that "he never took a chance." His keen eye sought only

the sure things.

The wide-awake grocer needs no longer to take

"chances" with the goods he buys.

When the risk is eliminated and the sale guaranteed.

as in the instance of Postum, Grape-Nuts and Post

Toasties—there's no excuse for taking chances.

There's a reason for the positive sale guarantee back

of Postum, Grape-Nuts and Post Toasties.

It's the Postum year-'round pub-

- licity policy—not a policy that blows

hot and cold—but a systematic and

uninterrupted National advertising

campaign that insures always a quick

and profitable turnover on every pack-

age the grocer buys.

Canadian Postum Cereal Company, Limited
Windsor, Ontario
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May 1 922, usher in a year of

Prosperity for you.

We wish to thank you for your patronage during

the past year, and hope for a continuance during

1922

BEST WISHES

D. HATTON COMPANY
MONTREAL
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70 /ILL OL/R CUSTOMERS AND FRIENDS

May the year 1922 be the most

Prosperous in the History of your

business.

CONNORS BROS.
Black's Harbor - N.B.



56 CANADIAN GROCEBr—A dvertinng Section December 23, 1921

^JP—

tcsl)apf

Neater Package—Less Paper and String
For Meats, Butter, Lard, Pickles, Etc.

The Riteshape saves you money and improves the service you give your cus-
tomers whichever way you look at it. The Riteshape, with less paper and
string, ties up into a neater package than any other. Besides this, it is odorless
and non-absorbent. Made from thin slices of hard maple, all Riteshapes are
carefully inspected, so that they reach you in good condition—every dish per-
fect—none to throw away.

Write for Samples and Prices

Victoria Paper & Twine Company Ltd.
430 Wellington Street, West, Toronto

Sole Canadian Wholesale Distributors for the Manufacturers

—

The Oval Wood Dish Company, New York.

I

Cane^s Pencils, extensively advertised,

are as good as represented to be both

as pencils and as profitable sellers. The
counter or window display box illus-

trated here is in colors and particularly

adapted for attractive advertising pur-

poses.

Every Wholesale Grocer in Cana-fa
ttock* these standard lines. Order
through Your Wholesaler,

\Vm. Cane& Sons Co., Ltd.
Newmarket, Ontario

EATING'S POWDER

Sells in Cold Weather

There's always something
that makes good reasons

for keeping Keating's on
hand every month in the

year. Not a week passes

without the need of Keat-
ing's being felt in houses,

public buildings, factories,
offices, etc. It's sure death every time
Keating's comes in proper contact with

Flies Ants Cockroaches
Fleas Wasps Bugs
Mosquitoes Beetles Moths

You can profit by this continuous demand
and cash-in on our advertising. Keep your
Keating stock complete.

MadebyTKCM/S KFi4TING, London, Enp.
EstabHaScJ 1788 i

—

—

EClF'/CrKTS rev. CANADA
HAROLD F. RITCHIE & CO., LIMITED

|10 McCauI Street, Toronto
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Lenox Soap—
a big 5 cent seller

Ivory Soap

P and G The White

Naphtha Soap

Gold Soap

Pearline

Lenox Soap

and

If you want to offer the utmost value

for 5 cents—in a laundry soap—you'll

sell Lenox Soap.

It IS a pure Soap—a good cleanser

—

safe for all everyday fabrics—and lasts

well. It is unequalled in its class.

It is a good special for the grocer to

use m sales. The low price is sure to

appeal—and the quality satisfies.

Put Lenox Soap on your next order.

of Canada. Ltd., Hamilton. Ontario.

^-""^

Branch

50 Bay St., Toronto, Ontario

(RISCO
^te^' for Cakt Making

—the pure, vegetable shortening that is

displacing lard in up-to-date homes and

grocery stores. Gives more satisfaction

to the housewife; more profit to the

dealer. Net weight sanitary packages;

one pound and larger.
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1

^2U0have had many reasons for thank-

^^^^ fulness during the past year. Even

^^ when the outlook has not been the

brightest, we have always been conscious of

the close relationship between you and our-

selves. We would thank you now—all the

friends who have stood by us so well in time

past—for your co-operation and good-will.

And we would like, at this time, to assure

you again of our most earnest wish that you

may find 1922 a year of unexampled happi-

ness and prosperity. It is with pleasure that

we look forward to the continuance of the

relationship we have always found so mutu-

ally satisfactory.

Canabian packing Co., Ximiteb

tloronto Canaba

It
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'i^^ ^tasion'si Greetings

•^

To our many patrons and friends in the Cana-
dian grocery trade we extend our sincere well
wishes for a Joyous Yuletide. May the New
Year bring you and yours health, prosperity
nd happiness in abundance and us the con-
nuance of your valued patjoivage ^ -«i-

.^ The|Malcolm Condensing
Company, Limited

/^!-;,
^^R^^

St. George, Ont.

•^^>? Jt]

Reindeer Floor Always Repeats.

The special, unique process under which
we prepare this superior flour from the
finest No. 1 Canadian Hard Wheat greatly
enhances its food value above ordinary
flour and our painstaking inspection and
exacting milling standards guarantee its

high quality to be absolutely uniform.
You can recommend it with assurance that
it will always make good.

REINDEER
FLOUR

ilerrp Cfjrisitmajf

anb

llappj) i^eta) §ear

Peterboro Cereal Company,

Peterboro, Ont.

Branch Mill: Campbellford, Ont.

General Sales Office.: Peterboro, Ont.
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Save That Cent On Every Gallon
Over a halt-million Bowser Kerosene Tanks are in use by
merchants throughout North America. The consensus of
opinion of these users is that before economi2;ing by the
purchase of a Bowser, it cost them at least two cents on
every gallon of kerosene they handled.

This cost is made up of interest, depreciation, waste from inaccuracy
and spilling and labor.

By reducing the time and eliminating all waste, a Bowser Tank reduces

the cost of handling to less than one cent per gallon. The Bowser
therefore pays a clear, added profit of one cent per gallon.

Invest in a Bowser and save that cent.

Bowser Equipment is MADE IN CANADA bv

S. F. BOWSER CO., Lid., 66-fi8 Fkazer Ave., Toronto. Ont.

Write for Illustrated

'Booklet C-ll

jESTABLISHED 18851

PISTON-TYPE MEASURING PUMP

w

AKUILB DB

fOlEDEMOnUE

i

How Many Customers will enter your

Store with Colds this FaU and Winter?

MATHIEU'S
SYRUP OF TAR

and

COD LIVER OIL

Fall and winter are the seasons when coughs and colds are rampant and
hundreds of your customers will undoubtedly have their share. Don't
let them go to a drug store to buy cough remedies when you can sell

them in your store and reap handsome profits by giving them Mathieu's
Syrup of Tar and Cod Liver Oil, the nationally known and dependable
cough remedy. Leading grocers throughout Canada are earning big pro-
fits selling this excellent remedy. Why not get your share.

J. L. Mathieu Co.
Proprietors

SHERBROOKE - - QUEBEC
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ROYAL

SUGAR

THE SUGAR

NOW-A-DAYS

There isn't a purer, sweeter or more
hig-hly refined sugar in the world
than Royal Acadia—the sugar now-
a-days. Its outstanding quality
never varies from the exacting
Royal Acadia Standard of

" Every Grain

Pure Cane
*'

When your customers ask for sugar,
if you give them "Royal Acadia,"
you can depend upon it that you
are giving them the best that's
made. Sold in 2 and 5-pound car-
tons, 10, 20 and 100-pound bags,
half-barrels and barrels.

Acadia Sugar Refining Co., Limited

i Montreal, Que., Halifax, N.S.

A
ROYAL
5^CADI/J
SUGAR

ROYAL
^CADI/J
SUGAR

.

Eddy's "Safetys"

Are Always Popular
Very many people prefer the

"Safety" to any other type of

match.

And discriminating match buy-

ers prefer "Eddy's Safetys" to

any others because they know
what the name Eddy stands

for—the best matches that

seventy years' experience can

produce.

The quality of Eddy's Safetys

never disappoints. Every box

is filled with real matches —
sound sticks, firm heads—no

broken splinters, headless

sticks nor duds.

Of course every one of the more
than thirty Eddy varieties is of

the same good quality. And
that, by the way, is one of the

big advantages of handling the

Eddy line—with over thirty

different varieties it is always

so easy to meet every indi-

vidual customer's match "lik-

ings," with just the right kind

of "light" for any and every

purpose.

Is your Eddy stock complete

enough to meet the local de-

mand?

The

E. B. Eddy Co., Limited
Hull, Canada
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E V E R Y O N E

A MOST
HAPPY
XM AS

and may the coming year

bring you full measure of

Prosperity.

WHITE & CO. LIMITED
Wholesale Fruit Importers
Wholesale Fish Dealers

TORONTO

LAKE SUPERIOR

HERRING

In kegs, half kegs, and pails

British Columbia Cohoe,

Qualla, and Halibut.

GeorgianBay frozen, also*pickled

trout,

Manitoba Whitefish,

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants
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Yj^A .u^BUYERS* MARKET
Latest Editorial Market News

M^^^fc j^
TEA POTS,^ MIXING BOWLS

^^ And other lines

)I of Rockinsrham

J§ and Cane Ware.

f Special price on
Crate lote.

The Toronto Pottery

Co., Limited

Toronto - Canada

«!i'

TORONTO SALT WORKS
60-62 Jarvis Street

SALT
Carload lots and less, phone long distance our
expense. M. 2437

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoes.
DELAWARES, IRISH COBBLERS, GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B. .

THE "WANT" AD.
The "want ad." has grown from a

little used force in business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

Kether buyer and seller, and enables,
them to do business though they may
be ttiousaitds of miles apart.

The "want ad." is the great force in
the small affairs and incidents of daily
life

WHITE-COTTELL'S
Beat English Malt Vinegar

QUALITY VINEGAR
Whits. Cottcil A Co., Cambsrwell, London, Enc.

Aeents
W. Y. COLCLOUGH, Room It03-M Bcott 8t.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Buildine

Winnipec, Man.
OPPENHEIMER BROS., LTD.

VancouTcr, B. C.

BAIRD A CO., MerchanU, St. John's. Nfld.

Order from your Jobber tedar

"SOCLEAN"
I

ths dnatleaa swecoinr compound
I

SOCLEAN, LIMITED !

Manutactarets TORONTO, Ont.
Montreal Agents :—Vicneault & MaeGilllvray

7 Bonsecours St., Montreal, Que.

Ottawa Agents :—W. R. Barnard. 374 Bank St.

JAPAN TO -

IMPORT RICE
A recent cable from

Tokio states that the Jap-
anese Government has de-

cided to lift the import
duties for a time. This is

being done to offset the

shortage in the domestic
crop due to crop failure.

The Government plans to

import a stock of foreign

rice of approximately 17,-

500,000 bushels.

DRIED PEACHES
NEARLY CLEANED UP
The total dried peach

production of California

in 1921 is estimated at

from 20,000 to 21,000
tons. Of this amount be-

tween 16,000 and 17,000
tons have already been
marketed, and the small
balance available consists

entirely of standard and
choice grades with a few
slabs.

30 DOZEN CASE FILLERS
ONE DOZEN CARTON FILLERS
%-INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS
All paper, all tin and combin-

ation tin and paper for paints.

Jam, cocoa, spices, drug special-

tie's and houBebold utilities.

ROSS CAN CO. LIMITED,
Bowmanville, Ont.

247 St.Paul
St. West,
Montreal

mwuwwffim

SayYou Saw It In

Canadian Grocer,

It Will Help To
Identify You

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
Advertisements under this heading 3c per word for first insertion; 2c for each

subsequent insertion.

Where answers come to Box number in our care to be forwarded, 6 cents per
insertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case
can this rule be overlooked. Advertisements received without remittances cannot
be acknowledged.

FOR SALE

Estate of

THE BARNSDALE TRADING CO., LTI
Stratford, Ont.

SALE OP ASSETS BY TENDER
Tenders will be received by the undersJKni

for the Stock in Trade, and Fixtures of Tl
Barnsdale Trading Co., Ltd., (Assigned No
23rd.)
Assets have been Inventoried as follows

—

Parcel 1 Tinware, Granite Ware. Alum- li

inum Ware and Sundries 748.C
Parcel 2 Patent Medicines, Toilet Articles,
&c 4,837.4

Parcel 3 Groceries &c 5,676.1
Parcel 4 Store and Office Fixtures, in-
cluding Cash Registers, Scales, Silent
Salesmen, Refrigerr.tors. Adding Ma-
chine. Desks. Safe. &c 4,746.(1

Parcel 5 Delivery Enuiiiment, including
Horses, Wagons, Sleighs, Harness, &c. 719.1

gPECIAL SAU; — SHOWCARDS, PRICII!

tickets. M. Moorby, Newmarket. Ont.

pOR SALE—COFFEE ROASTER FOR SAM-
ples, six-inch drum, cheap ; also book "How

to Tell Spices" by Gibbs. Apply 27 Sun Life

Bldg.. Hamilton.

WANTED

^GENCy WANTED BY A GOOD SOLICITOR
with good connections with wholesale and re-

tail trade in the city and district of Quebec, one
or two lines on commission basis. Write P. O.
Box n.i. St. Roch, Quebec City.

pARTNER WANTED — A MAN TO TAKE
half interest in a travelling Grocery Store

Business, now in operation in Toronto. Must
have ?,5,000. Money fully secured, and can take
an active or silent part in business. Must
answer quickly, as option soon runs out. Apply
Box 138, Canadian Grocer, University Ave., To-
ronto.

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-
mensions 15 in'-hes deep, 2 feet 6
inches wide, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.
One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer.

153 University Ave., Toronto

16,726.t

Detailed Lists of all of above may be seen
thp offices of

—

The Stratford Wholesale Grocery Co., Stral
fn^d

Northron & Lyman Co., Ltd., Toronto.
C .1. Pnrker, Brantford.

Xo'-i'ers mny be for one or more Parcels ba
each Pprcel must be sold en bloc.

''p-'do-i W-" be received up to noon «
January 3rd. 1922 and will then be oened b:

the Insnectors. The highest or any tender noi

TFRVS: M^rk^-d cheque for 10% to
cnrr'T\"''v ^/.-Her and balance payable on accept"

CHARLES J. PARKER. C. A.
Authorized T^i'tee,

R'a^tford. Ont

POSITION WANTED
pOPULAR SALESMAN MAKING MANITOBA,

Saskatchewan, Alberta and British Colum-
bia, and well connected with the wholesale Gro-
cery. Fruit and Tobacco houses in this territory,
desires to obtain some high class manufacturer's
lines on commission, best of references given.

Apply Box 136, CANADIAN GROCER,
153 University Ave., Toronto, Ont.

When Writing to

Advertisers Kindly

Mention This

Paper.

How To Subscribe
Those desiring to subscribe to this paper may use form below. Mail to nearest office. The
offices are: 314 Carter Cotton Bldg., Vancouver; 901 Confederation Life Bldg., Winnipeg;
153 University Ave., Toronto; and Southam Bldg., 128 Bleury St., Montreal.

CANADIAN GROCER
MacLean Publishing Co.

Please enter my name as a subscriber to Canadian Grocer,
(four) dollars for 52 copies, one each week-

Cheque
Enclosed is Money Order for $4

Name
(Write plainly)

Other tubacription rates are: Great Britain, South Africa and Weat Indies,
a year; aingle copies, 26c.. in advance.

16s

Address
(Write plainly)

a year: UniUd States, $4.90 a year; other coantries $6
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?|appj> i^eto ^ear

L. CHAPUT, FILS & CIE, LIMITEE
MONTREAL

Serving you since ' Forty-Two
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vJIVtaimns

The Packers of

KILTIE PINK SALMON
extend you the heartiest Xmas Greetings
and the wish that 1922 may be a bumpei
year for you.

The Wallace|Fisheries Ltd
Vancouver, Canada
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Members of The Associated Business Papers — Only Weekly Grocery Paper Published in Canada

THE MACLEAN PUBLISHING COMPANY, LIMITED

VOL. XXXV PUBLICATION OFFICE: TORONTO, ONT., DECEMBER 30, 1921 No. 52

NATIONALLY ADVERTISED
UNIVERSALLY APPRECIATED

5c bars packed 24 to a box

10c bars packed 12 to a box

90c per box
Through your wholesaler

LORAINE CHOCOLATE CORPORATION
LIMITED

Toronto - Canada

" Chocolate Products of

Incomparable Quality

Sales Agents :

Harold F. Ritchie & Co,
LIMITED

10-12 McCAUL ST. - TORONTO
\

Circulation at OaftdUn GraoO' luu baaa an^ted hj th« A>dit Barcao wt Ctreatatiaa.

Copy of B«p«rt will ba Mot « r«q«Mt U aayaoa intercaUd.
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THE "QUALITY" THAT SELLS

CLARK'S
Prepared Foods

Corned Beef

Roast Beef

English Brawn

Irish Stew

Ox Tongue

Lunch Tongue

Pork and Beans

Soups (13 kinds)

Potted Meats

Cambridge Sausage

Veal Loaf

Beef Loaf

Tongue, Ham and Veal, Canadian Boiled Dinner, Sliced Smoked Beef

Tomato Ketchup, Peanut Butter, Table Syrup

Spaghetti with Tomato Sauce and Cheese

And other good things

Made in Canada—By a Strictly Canadian Company

Sell Clark's—Make Satisfied Customers—Increase Your Business

W. CLARK, LIMITED
Montreal
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Our Best Wishes for 1922

As the New Year dawns upon us our minds
turn to thoughts of cheerfuhiess and goodwill.

We like to think of our many friends who are

serving the public in all parts of the country who
are gathered together to exchange the congrat-

ulations and greetings of another year.

We hope that the wishes for a tmly Happy
New Year, of continued joy and prosperity

which we so sincerely extend to you may be ac-

cepted as the token of friendship between men
who have found their relations to one another

of mutual benefit and satisfaction.

MONTREAL JAe^'jScTt^n^ &.„Qmiied Vancouver
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The Tobacco With

a Heart of Gold
The retailer who stocks Macdonald's

finds gold at the heart of his tobacco

business. More money in Macdonald's

is not only a phrase but a fact.

Extra profits and a rapid turnover make
Macdonald's the best-paying line in

this country to-day. Did you know that

more Macdonald's is being sold than

any other tobacco in Canada? And the

demand is growing every day. It's

woilh-while to give a little prominence

to "the tobacco with a heart."
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(iFIVE ROSES''
Who Said it First?

^¥ho Gave the Famous Flour its Name?

"Not J/' said the I'l-e.-^idcnt, dour and (/rim,

"Speak to the Man-ayei-—might have been him."

"Nor I/' said the Manager, "Strange though it be,

"Talk to the Milling boss—perhaps it was he.'^

"No!" quoth the Miller, "I keep up its grade,

"And see that the flour /.s the best in- the trade."

"Oar Pablicitii Man is the one who should know."

Bat this e.rixrt jast said—"/"//( not certain"—and so

(Jar enqaixii finished and all that it shoa.^ is

The Lake of tin- ll'oo'/.s- call their best flour "Five Roses."

Nobody seems to know! Five

Roses it is, and Five Roses it will

remain, though the sponsor for the

name, and the date of christening

is forgotten. Anyway the house-

wife should worry. So long as the

words, "Five Roses" remain a

synonym for "the best of flours"

—she is quite satisfied.

Seriously, though, there are sev-

eral more or less sensible conjec-

tures as to the reason for the

name "Five Roses." One is this. It

used to be (and is now in some

parts) the custom to mark the

diffei-ent grades of flours with an

X and bags bore the signs X, XX,

XXX, etc., to differentiate between

the qualities of the contents. It is

said that a large importer of

flour intp England used to mark

his bags with a I'ose (the national

flower) and classified his output

as one rose, two roses, three roses,

according to grade. This dealer

ordered a large shipment of flour

from the Lake of the Woods Mill-

ing Co. and was so delighted with

the quality and found it so dis-

tinctly superior to the flour that

he was distributing that he sent

instructions that all future ship-

ments were to be marked with

FIVE Roses—which requires no ex-

planation to anyone who knows

the flour.

The second version is that the

name has a botanical origin. There

grows in England a species of

pure white rose, the peculiarity of

which is in the fact that there are

five—always five and never more

or less—blossoms on each stem. It

is of the most delicate texture and
generations ago was often used

illustratively as an emblem of pur-

ity. It may be then that some long

forgotten advertising genius or

publicist in a search for something

that should typify the fine texture

and purity of the flour seized up-

on this five-rosed emblem and
adopted it together with its name.

This listens well, but if it is so,

why has some later propagandist,

of lesser culture and questionable

taste, gone and colored the roses

red. Maybe white roses would not

show up well enough on paper

bags!

By the way, does anyone know a

better story than either of these'?

Is there anybody that can supply

an absolutely authentic reason as

to why the name "Five Roses."

Everybody uses the flour—every-

body should be interested. If you

know a reason for "Five Roses"

let us have it.

Address Communications to

Publicity Director
Lake of the Woods Milling Co., Ltd.

Montreal
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WESTERN CANADA

FARLEY MYERS LTD.
Manufacturers Agents'

and
Commission Brokers

57 Victoria Street

Winnipeg - Manitoba

C.DUNCAN&SON
Manufr^* Ayant* aMd Gr^eary Brokers

C*v. Prfaicaa* and Bannatyn*
WINNIPEG E«tab. 1S99

W. L. Mackenzie & Co. Ltd.

Head Office: Winnipef

Bruiche«

REGINA, SASKATOON, CALGARY
EDMONTON, VANCOUVER

The advertiser would
like to know where you
saw his ad.—tell him.

S. G. Freeze & Co.
Wholesale Grocery Brokers and

Manufacturers' Agents

806 Herald Building,
Calgary, Canada.

Stroyan-Dunwoody Co.
WholMale Brokers and G>iiiiniMion Atento

Confederation Life BIdg. - Winnipeg
SarTic* csopUd with Ralitbllilj brhift RmuIIs

Wc want j»at butineu. Write ut.

DONALD H. BAIN CO
Wholesale Grocery Commission Agents, Brokers and Importers

CAN GIVE YOU

SERVICE
and by service we mean we
give our principal's account

preferred attention in every

respect ; we have a sales organ-

ization second to none; ex-

ceptional warehouse accom-

modation at all points, along

with the financial responsi-

bility which means much to

the manufacturer who wants
some guarantee of stability

from their representatives.

THE NATIONAL BROKERS

HEAD OFFICE:
WINNIPEG, MAN.

Branches: REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER, MONTREAL.
Also Saracen's Head, Snowhill, LONDON, E.C. 1, England.
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WESTERN CANADA

H.P.PENHOCK&CO..LTD.k
MANITOBA
SASKATCHEWAN

WHOLESALE COMMISSION BROKERS

H£A£ WINNIPEC OFFKE ALBERTA
WESTERN ONT

WILLIAMS STORAGE LIMITED
W. R. WILLIAMS, PRESIDENT AND MANAGER

The Largest Storage, Distributing and Forwarding

House in Western Canada
Concrete and Steam-Heated Warehouses - Excellent Track Facilities

LOW INSURANCE

"SERVICE" is Our Motto WINNIPEG

Watson & Truesdale, Winnipeg
h»ve live men doing detail work throughout our territory—Manitoba, Saskatchewan, and Alberta. They
get the business, and can get it for you. Write as, and we will explain our system.

Wholesale Grocery Brokers etnd Manufacturers' Agents

TRACKAGE
STORAGE
DISTRIBU-

TION

Now is the Time to Buy— don't wait.

Consult these Advertising Pages.

Our Advertisers will save you Money—buy now.
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WESTERN CANADA

Ship Your Goods to the Well Known Firm of H.

L. Perry Co., Limited, Storage (Free and Bond.)

Distributing and Assembling
of Pool Cars Our Specialty

COMMISSION DEPARTMENT
Coupled with the above service, we have a

Commission Department with a competent staff,
operating throughout the entire West.

This department will execute any buying or
selling commissions for you.

This Combination of Departments offers a
service that is unique.

THE H. L. PERRY CO., LTD.
214 Princess St. - WINNIPEG

C. A. MANN COMPANY
Strictly New Laid Eggs
Choice Creamery Butter
Fancy Dressed Poultry

Special Attention tc Grocers' Orders
Satisfaction Assured

LONDON, ONTARIO
PHONE 1577

/̂W/UWU^///W//W//////////////////////////M//////////ww^^

'^''^DiAN MALT EXTRACT CO

Are You Getting Your
Share of Business and
Large Profits Selling
Cream Of Malt & Hops?

I
U/E HAVE, after several years. ^

devoted to research and ex- S
periment, succeeded in produc- ^
ine a poire barley malt extract

^
that stands to-day in a class ^
by itself. Our Cream of Malt ^
is guaranteed not to weigh un- 5;

der 120 degrees. Fear not to ^
ell this brand.

It is a big repeater, none better
for home brew. Ask your job-

ber or write us direct.

CANADIAN MALT EXTRACT CO.
16 Pearl St., Toronto, Ont.

fy/yy/z/.yyyy/yyyyyy.yy/yyyyy^y^^^^^^

Walter Woods Limited

WILLOW
CLOTHES

BASKETS

Hamilton - and - Winnipeg

OAKEY'S
'^WELLINGTON"
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.I, Eng.

^genfs.'

F. Manlcy. 147 Bannatyne Ave. East,

N^'innipeg

Sankcy and Mason. 839 Beatty Street

Vancouver
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ONTARIO

Jos. K. McLauchlan
Manufacturers' Agent and Grocery Broker.

Warehouse and Distributing

275-77-79 King Street West, Toronto
Reliable representation. Centrally located.

Langley, Harris&Co.,Ltd.
Manufacturers* Agent.s

Grocers, Confectioners and Drug
Specialties

12 FRONT ST. EAST, TORONTO

vv . G. PATRICK &
LIMITED

Manufacturers' Agents
and Importers

GO.

51- 33 Wellington St. W., Toronto |

Halifax. N.S. ; Winnipeg, Man.
1

Frost, Moorman & Co.
BELLEVILLE, ONT.

Grocery Specialty Brokers

Agencies Wanted
Satitfactory Reprcttntation Guaranteed

D. W. Clark & Sons

248 Avenue Road
TORONTO

Grocery Brokers arid
Commission Agents

We invite correspondence from

Domestic or Foreign manufact-

urers who desire to secure proper

distribution.

Merchandise

Brokers

32 Front
TORONTO

Manufacture^^!

Agents

St. West
CANADA

SCOTT & THOMAS
Manufacturers' Agents

Confectionery and Grocery Brokers
32 Front St. West,

TORONTO

We Cover Western Ont, Thoroughly

Now representinft Sainsbury Bros : J. H.
Wethey, Limited: Harry Hall & Co.; Im-
perial Grain and Rice Milling Co. ; and
others.

We do Detail Work. Get in touch with us.

JOHN J. O'DONNELL COMPAVY
Commtssion Brokers, Manufacturers' Agents
LAING BUILDING. WINDSOR. ONT.

E. N. & W. E. SOPER
Manufacturers' Agents & Commission

Brokers

63 Sparks St.. Ottawa

Let U3 demonstrat/" what we can do for

your product in this rich territory. We
are especially equipped to produce the re-

sults you are looking for.

Hamblin-BreretonGo.Ltd.
GROCERY & CONFECTIONERY BROKERS

We cover from Coast to Coast

Agencies Desired

Toronto Kitchener Winnipeg Calgary

George G. Yorke
40 Adelaide Street West, TORONTO

Agent for -

Joseph Travers & Sons Ltd.

London Eng.

The largest and oldest Wholesale Grocers

in the Empire.

W. G. A. LAMBE & CO.
TORONTO

Established 1885

SUGARS FRUITS

R. C. Blackburn & Co.
MANUFACTURERS' AGENTS AND

MERCHANDISE BROKERS

60 Front St. West
TORONTO

SayYouSawItIn
Canadian Grocer,

It Will Help To
Identify You

I

Standard Goods Win Abiding Trade

Cottam Bird Seed
The Standard of Bird Keepers and Grocers Since 1881

I

I
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EASTERN CANADA

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.
GROCERY BROKERS

Importatenra Importers
& Bzportateurs & Exporters
PoU et Feves Peas and Beans

Produit« Alimentaires Food Products
ST. NICHOLAS BUILDING. MONTREAL

Italian & European Import-
ing Co.

78 Crescent St., Montreal.
Importers of

Italian Nougat Italian Macaroons
Italian Perfumes
Agents Required

TIPPET & CO., LIMITED
Importers and

Manufacturers' Agents
8 PLACE ROYALE. MONTREAL.

Established 1876

Telephone Main ISSl.

The Advertisers would like to know where you saw their adver-

tisements-tell them.

Be Sure you Ask
Your Jobber for

Dominion Spring Clothes Pins

Manufactured by

The J. H. Hanson Co., Ltd.
MONTREAL

A
SEALER:
that Seals

A Time and

Money
Saver

Guaranteed

for 1 year

Write (or

descripthe

circular

CANADIAN NASHUA PAPER CO. Ltd.
PETERBORO, ONT.

MONEY-SAVING INFORMATION
"The most useful information contained in any paper I get"—so a "Western banker writes in to-day's mail,

renewing his subscription for FINANCIAL POST.
"Very often," his letter goes on to say, "I am called on to suggest investments for small amounts, some-
times as low as a few hundreds, and I find your Investors' Inquiry Service a reliable partner to consult.

If every investor knew there was such service at his call it would surely lessen the losses of many of these

people."
The Investors' Inquiry Service fills just that need. Unless you are perfectly sure of your investments v^rrite

us before you buy.
It costs Financial Post subscribers nothing to be sure before placing hard-earned savings in stocks that

may never have a chance of paying dividends.

Trained service men will give you the benefit of keen analysis based on the facts behind the securities

you are considering. This is one of many features enjoyed by our readers.

THE FINANCIAL POST, 143 University Ave., Toronto, Can.
Send me for one year (52 issues) The Financial Post. I attached $5.00. Commence at once.
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Bodley'8 Chocolate
Walnut Kiss

Bodley's Chocolate
Marshmallow Bar.

Bodley's Chocolate
Lunch

Bodley's Fruit Cake
Bar

Bodley's Chocolate
Su rprise

Try BODLEY'S
speedy sellers

Order a trial supply of Bodley's five new
chocolate creations and display them
prominently in your confectionery case

and on your counter. These delight-

fully different confections are proving
unusually profitable sellers for many
hundreds of merchants. Order a trial

supply and watch them repeat.

Bodley's

Chocolate
Lunch

Two/*Live '

' Ones You Can *t Afford to Miss

Jun
MADEnrJtM MILK

There isn't a more economii-al, delicious and nutritious dessert

on the market than Junket. Junket is made with milk and can
be quickly prepared into a great variety of dainty desserts.

It is put up in 10-tablet packages and retails at 15c, with an
excellent profit.

JUNKET POWDER

I^E5!^lira

This is Junket in powder form. Retails at 15c with an
excellent profit margin. Attractively packaged and come*
in four different flavors.

Order a trial supply of these two delicious economy des-
serts. They're big, profitable sellers. Hospitals and
doctors recommend them highly for invalids.

i^hr. rla.nsen S Canadian Laboratory, Toronto, Canada
LOGGIE, SONS and COMPANY
SELLING AGENTS FOR CANADA

32 FRONT STREET - - TORONTO
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*^RlTy FCOUP

98Lta.

PURITV
FLOUR

Full of Flour IS THE
BLUE PACKAGE

See that all your customers

use them.

Use them on your own

table and they satisfy.

Western Canada Flour Mills Co., Limited

TORONTO WINNIPEG

^^Standard Brand"

Marrowfat Peas

A splendid 10c line of High Grade
Peas, packed in attractive cartons.

8 oz. net weight.

Price 2.85 per case

containing 3 dozens

Order from your Wholesale Grocer.
Freight paid on 5 cases up over
Ontario points.

Peas are becoming scarce and
prices advancing.

Fred Coward
402 Spadina Ave. Toronto

Can We
Help You ?

There may be certain articles that you would

like to have information on. Do not hesitate to ask

us. If we can be of any service to our readers it

will be a pleasure to do so.

Canadian Grocer

is published in your interest, and we want to help

you at all times.

Address :

CANADIAN GROCER
153 University Ave.

Toronto, Ont.
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Announcement

!

We take pleasure in announcing to the trade

the organization of the

United Pure Food Products Limited

Capitalization $2,000,000

Head Office - - Hamilton, Ont.

Our Company, which is ah amalgamation of a number
of specially selected Ontario Factories will manufacture

and sell direct to the dealer a compreher.sive line of Gro-

cery Sundries, such as High Grade Canned Fruits and
Vegetables, Jams, Jellies, Glassed Fruits, Pickles, Catsup,

Mincemeat, moist and condensed. Peanut Butter, Bottled .

Olives, Cherries, Shredded Cocoanut, Candied Peel, Jel-

ly Powders, Flavoring Extracts, Fountain Fruits, etc.

Our policy will be to produce only the highest grade of

merchandise; our lines not competing with ordinary

brands but establishing and maintaining a quality stan-

dard of their own equal or superior to the best imported

goods.

Backing up these quality products will be an adequate
advertising appropriation to make known to the general

public their excellence. We mean to mak'3 the name of

our goods stand in the minds of Canadian people for

"Quality and Economy"—but Quality first.

In the next issue of this paper we will discuss the mat-

ter of sales policy and our methods of distribution which
will materially cut the cost of these articles to the retailer

and consumer.

Our Representative will shoitly have

the pleasure of calling upon you.

United Pure Food Products Limited
Head Office - Hamilton, Ont.
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You make good Sales with little

effort when you sell

RED ROSE TEA
Twenty-seven years of national advertising has established its

standard of quality.

Investigation has shown that window and counter displays in-

crease sales from 25 to 200 per cent.

Wouldn't it be a good plan to link your store display with our na-

tional advertising and gain new business?

A mail order to any branch house will be filled promptly.

T. H. ESTABROOKS CO.
LIMITED

St. John, N.B., Montreal, Toronto, Winnipeg, Calgary.

BE IT EVER SO HUMBLE
THERE SNOgRE-^^^^^HOME

Sell your customers the most scientifically correct

<^'i MALT
SYRUP

We can ship you in the following packages:

—

Cases containing 24 cans of 2 lbs. 5 oz. net each.

Barrels containing about 600 lbs. net.

Half Barrels " " 300 lbs. "

Keg - " " 130 lbs. "

Tins - " " 60 lbs. net each.

(Two tins to a crate)

You can buy "Symo" in bulk and sell it by the pound,
or in quantities to suit all users, at a big reduction

under the cost, in cans, and have a larger margin on
the transaction.

to make their Home Brew. Simple, complete directions with

</ each can. Each can will make from 5 to 12 gallons of very

-7 nourishing and refreshing Home Brew.

We are direct distributors for the manufacture of

this product, and can offer very attractive prices to

the trade. No middleman's profit.

Sections 199, 202. 204, of the Dominion Inland Revenue

Act, contains regulations regarding the home brewing of

beer, to the effect that :

—

Any person without a license may bi-ew beer for the

use of his family or himself.

The utensils used solely for the purpose of beer brew-

ing for his own use or for his family, are exempt
from the provisions of the act.

Therefore you can stock and offer "Symo" with confidence.

''^Ir CANADA FOOD PRODUCT 239 THIRD AVENUE
MAISONNEUVE, MONTREAL



14 CANADIAN GROCER—Advertising Section. December 30, 1921

I

For ''Strength" ''Flavor'' and "Quality''

you can't recommend better mustards than

COLMAN'S
and

KEEN'S
These two superior mustards are
known and preferred from coast
to coast by Canadian housewives.
Their greater strength maizes
them go farther than ordinary
liinds and their high standard of
quality never varies. A trial sup-
ply will tell you why so many
successful grocers handle them
exclusively.

COLMAN-KEEN (Canada) Ltd.

520 KING STREET W., TORONTO

3y Special Ro)(al Termissior? ^
K&KUil^

Jti SARDINES ^^^

VA^G OSCAR
BRAND

Pass This on To

Your Customers

Here is

Relish:

a splendid recipe for Hot Sardine

Take a box of sardines and rub with a

generous piece of butter to a smooch

paste. Dust with cayenne pepper and

add a dash of Worcester Sauce. Heat

well and spread on buttered toast and

serve. A little grated cheese sprink-

led on top improves.

Then show the customer a tin of KING OSCAR
sardines—no finer flavored on the market today.

Canadian Agents:

John W. Bickle & Greening
Hamilton, Ontario
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Review of Prices in 1921 Reveals Much
^ Varying Markets in the Year Now Closing

The First Half of the Year Saw Values Declining to Low Levels,
With Buying More or Less Restricted to Immediate Requirements
—As the Year Advanced, However, More Confidence Was in

Evidence, and Markets Began to Show Signs of Strengthening

DURING the past year, both retail

and wholesale grocers have been
passing through a depressed per-

iod and although at the beginning of
1921 retailers' stocks were fairly well
reduced, heavy losses continued in all

sources of the trade, from the manufac-
turer down to the retailer. This con-
dition was maintained for practically the
first six months of the year, before mar-
ket conditions with the exception of
sugar and farm produce started co show
any signs of recovery. Prices too, ow-
ing to liquidation of stocks, had reach-
ed bottom and in many instances to sev-
eral points below replacement costs. The
fact that merchants were only buying
in sufficient quantities to meet immed-
iate requirements, was another factor
that hastened the readjustment period,
and as the middle of the year saw prim-
ary markets commencing to show signs
of strengthening, the trade started to

have a little more confidence with a bet-
ter movement in stocks as the new packs
and crops became available. This did
not mean, however, that merchants start-
ed to buy as in other years when con-
ditions were normal, but the tone was
decidedly for the better.

Teas Among First to Recover

Teas were among the first commod-
ities to recover. It will be remembered
that this year started with a carryover
of some 60,000,0a0 pounds of tea, which
had the effect of reducing the markets
to such a low point, that it did not pay
the producer for the cost of plucking.
It was therefore decided to curtail the
production for this season in an effort
to bring back prices to such a point that
producers would have a fair return for
their investment. This plan was carried
out with the result that the tea markets
steadily showed an upward movement,
and it is now estimated that the entire
production of all teas is some 200,000,-
000 pounds short. Even considering
that Russia is still out of the markets for
tea and the fact that iprevious to the war
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Chart slioiviny the price movement on standard granulated sugar—Mon-
treal basis—during the year 1921.

Russia purchased annually 150,000,000
pounds of tea, there still remains a con-
siderable shortage. At the present time
prices of teas are from twelve to twenty
cents per pound higher than at the be-
ginning of the year, and there is every
indication that the upward movement
will continue for some time, at least, un-
til the new crops are available on the

market.

Coffees, owing to financial conditions

in Brazil were a little slower to recover.

But this difficulty was overcome by an
arrangement of loans, so that the year
is closing with the coffee markets in a

very strong position with higher prices

and even stronger tendencies.

Smaller Packs of Jams
Canners and manufacturers of jams

adopted an altogether different policy

this year in regard to the amount pre-

served. At the beginning of the sea-

son they announced that they would only
pack sufficient to fill orders which they
had booked for future requirements.

Whether this policy was carried out to

the letter is not definitely known as the

accurate figures for the various packs
are not available. The fact remains,

however, that the packs were much
smaller than other years, ?nd no doubt
the hot weather causing a small crop of

the earlier fruits and vegetables, had
something to do with it.

In flour and cereals, the markets held

steady to firm until the new grain crops

were marketed. Price reductions were
then the feature of this market, with
flour dropping several dollars a barrel.

About the mJddle of November, however,

there was a slight reaction with firmer
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Chart showing price flurtuatiovs on live hogs—Toronto, fed and watered
basis—together with comparative prices on bacon and hams, month to

month during 1921.

tendencies in evidence, this firmness be-

ing more noticeable on millfeods which
at the moment are comparatively scarce.

Sugar Situation is Unsettled

The sugar .market passed through sev-

eral ups and downs during the first part
of the year, and at no time did there

appear to be a settled situation. This
was mainly brought about by the Cuban
Finance Committee who wei'e appointed
to market the heavy crop of last year
and to endeavor to set a price that would
partly see the planters through a diffi-

cult financial period. The efforts of

th3 committee to maintain a stable price,

apparently had an opposite effect as out-

sic!e sugars were drawn into the market
and sold at a lower price than for

Cubans. This naturally left a very large

balance of Cuban sugar unsold when the

new croip commenced grinding early in

December. Although the committee en-

deavored to hold prices for Cuban raws,

they were forced to drop their prices in

order to meet the competition of uncon-

trolled sugars and when the new crop

was offered on the N'rv York market,

prices of old crop Cuban sugar had de-

clined to 2%c. c & f. with sales of the

new crop made at 2c. for January deliv-

ery, at which figure the market holds as

Canadian Grocer goes to press. Cana-
dian refined sugar, although declining

At the first of the year, live hogs were
selling at the Union Stock Yards, Toron-
to at $16.74 on the fed and watered ba-
sis. By the end of November the price

had dropped to $8.75 but through-
out December the mariici show-
ed a stronger tone with prices

moving upward, which at the mo-
ment remains strong at $10.50 on the

fed and watered basis.

Bacon and hams showed a gradual
decline in prices in keeping with live

hogs and the same can be said with lard

and other hog products. In other farm
products there have been drastic de-

clines in quotations. Some of them are

attributed to the lack of business for ex-

port. The end of the year is finding

steadier markets, and with stocks both

on spot and in primary markets greatly

reduced from the point which they oc-

cupied at the beginning of the year, the

trade can naturally look upon the coming
year with a greater degree of confidence.

from the high point for the year of $11

to the recent price of $7.50 per cwt. is

still considered out of line with the cost

of raws and undoubtedly there will be

further reductions early in the new year.

Hog Prices Steadi'y Recede

From the beginning of 1921 until the

end of November there was a steadily

receding movement in the hog market.

Will Show Good
Increase Over Last

Year's Business

London, Dec. 21—Local candy and bis-

cuit manufacturers have been receiv-

• ing a big rush of holiday orders. The
president of one firm stated to Canadian

Grocer that his business right through

the year will show a splendid increase,

and that more hands are being einploy-

ed than a year ago, and at full time.

There has been, he stated, a nice in-

crease in both the candy and biscuit

output. He looks for business to be

maintained next year and perhaps be

even better, especially in the spring.

Dominion Stores Limited, Toronto,

recently opened another store on Dun-

das St. West, Toronto, right next door

to one of the Loblaw Groceteria stores.
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Finding Slow Sellers at Inventory Time
Stock-taking Provides a Splendid Opportunity to Weed Out
Those Lines That Are Not Moving Veiy Fast—A Good Plan is

to Put Them Out in the Front, and Apply Some Selling Effort to

Them—Some Hints on Inventory Taking

ALTHOUGH there are some retail

merchants who take stock every
six months or even oftener, and

in the case of chain stores an inventory

is taken every month, it is generally
considered that once a year is sufficient

for the average retail grocer and general

store merchant. There is no better time
than the beginning of the New Year to

take the annual inventory as after the

rush of the Christmas season there is

usually a lull in business, and the stock

requires an overhauling and straighten-

ing out.

There are soane merchants who do this

work on the first day of January and as

this day is a holiday, the work can be
done without interruption and business

can be commenced the following day,

which is the first working day of the

year, with everything listed the same
as the first day that the business was
opened to th« public. There are other

merchants who have the complete staff

back in the evenings and the work of

listing the stock is carried on behind

closed doors.

Get the Proper Forms

If the work is done during business

hours and there is likely to be interrup-

tions and goods sold while the inventory

is being taken, it is well to have som*
system of keeping record of those sales

that they may be deducted from the in-

ventory when it is finally totalled. Only
a few years ago the task of taking stock

was much greater than at the present

time. There is procurable at almost any
dealer in stationery for a modest sum
of money, ruled blanks especially for the

inventory. These blanks or forms are

ruled with columns which provide space
for quantities, description, check column,

cost price, amount in stock, name of

clerk engaged in the work and the final

extension of the total value of the goods.

An inexpensive folder can also be pro-

cured of the proper size to contain the

sheets. This system keeps each year's

inventory separate, and can be so ar-

ranged that it can be referred to at any
time without the troublesome work of

turning uip various records.

If a merchant does not feel inclined

to purchase these sheets, it is an easy

matter to rule a number of sheets of

foolscap. If the store is divided into

departments, it is well to keep each de-

partment on a separate sheet, or it may
be advisable to mark on the top of each

sheet, the location of the articles. For
instance, basement, north wall, center

aisle, etc. This will keep a check upon
the work, and if for any reason the

goods need to be referred to they can
be readily located.

Put Slow Sellers Near Front

When the inventory is being taken
during business hours, place some dis-

tinguishing mark upon the shelf or bins

so that if any of the goods are sold be-

fore the inventory is completed, they

may be properly accounted for. Some
merchants have found that the work
progresses much faster if one clerk

counts and weighs the goods, calls them
off, while another clerk writes them
down.

One of the benefits to be derived from
the annual stock-taking is the weeding
process that takes place. Goods that

are shop worn or are slow sellers should

be placed near the front, and an extra

effort made to make them sell. Then
again the merchant may find that he is

too heavily stocked on some lines and

perhaps too small on others. Taking
the inventory will adjust these matters
and will provide the merchant with data
which will be valuable in making future

purchases.

Extension of Prices

A word might also be said here on
how the prices should be extended.
There is only one correct way to do this

and that is, all goods should be listed

at replacement cost or in other words at

a price that represents the actual value
on the day that the inventory was taken.

In listing the fixtures, it is very hard
to tell just what they are worth, that

will depend a great deal upon the con-

dition and how carefully they have been
taken care of. It is generally consider-

ed, however, that store fixtures depre-

ciate ten per cent annually and it is a

fact that fixtures which have been in

use for five years are only worth fifty

per cent, of the original value.

"The Best November Since 1913"

According to This Montreal Merchant
J. T. McBride of J. T. McBride & Co., Declares
That the Month of November 1921, Even Exceeds
the Booms of 1919 and 1920—Supplies of Nuts and
Dried Fruits Have Been Quickly Cleaned Up

—

Demand Began Earlier Than in Other Years

MONTREAL, Dec. 26 (special)—
"The month of November was the

best we have had since 1913. It

even beats the booms of 1919 and 1920,"

said J. T. McBride, president of J. T. Mc-
Bride & Co., of Montreal to a Canadian
Grocer representative. "We have been
unable to put any nuts or dried fruits

in our warehouse since the latter part

of October. The demand for supplies

for the Christmas trade began early in

November.
"In other years this demand has not

come until December and while to some
extent it came unawares, it enabled us

to meet the situation by giving us am-
ple time to have delivery of extra sup-

plies.

Facilitates Service

"This has facilitated service and has
helped the wholesaler and the importer
to meet the increased demand that has

come this year. In the nut and dried

fruit market supplies on hand have been
short and prices have been firm with
prices on almonds and walnuts steadily

increasing. No sooner have shipments
been received than they have been re-

shipped to fill orders booked in advance.

The rush season came before we expect-

ed it, hut fortunately there was time to

replenish supplies before the Christmas
season had passed. There is a big ad-

vantage in buying as far ahead as pos-

sible and it is to be hoped that the prac-

tice will continue."

Best Year in Many

Walter Christmas, manager of the

Montreal Nut & Brokerage Co., told

Canadian Grocer representative that this

had been the best Christmas as far as

the nut and dried fruit business is con-

cerned that he has seen since he has
been in business. He stated that buying
began early but not in large quantities

and as a result orders came in for re-

plenishment of stocks right up till the

last few hours. "Walnuts were clean-

ed from the market and payments have
been prompt," added Mr. Christmas.

Nut Prices Will Drop

The consensus of opinion is that nut

prices will drop early in the New Year.

Prices have been fuHy maintained since

buying was heavy on a market that was
practicallv cleaned out. Even yet

the supplies on hand are light, and when
the new shipments arrive, lower prices

will likelv be quoted. Much of the bu7,--

(Continued on page 18)
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Watching the Little Expenses of Overhead
By Keeping a Separate Expense Book

By This Method it is Easy to Ascertain the Various
Little Expenses That Creep Into a Business in the
Course of a Month—Keeping a Price Book is Also

a Good Policy

THE annual inventory is a com-
plete history of the merchant's
business. It is not only a record

of the stock, but shows the financial
standing of the business and indicates
just where mistakes have been made.
Sometimes costly errors are made, un-
knowing at the time, but which the in-
ventory will reveal.

One of the easiest mistakes to make
is to carry too great an overhead. Little
expenses creep in, that at the time may
seem trivial items, but in the grand to-
tal as revealed by the inventory, they
amount to a goodly sum of money. To
keep a closer watch upon the overhead
expenses, one merchant devised a sim-
ple system which enables him to keep a
close watch upon all expenses and to
trim any one which he might think is

running into too much money.
This merchant has a separate book

which he calls his "Expense Book." This
book is about ten by twelve inches in
size, ruled with seven columns and each
page will take care of a month's ex-
penses. There is a column for the date,
nature of the expense, delivery, adver-
tising, wages, postage, light and heat
and sundries. At the end of each month
each column is totalled and carried for-
ward to the next month. This system
enables the merchant to keep a close
check on all expenses, every day in the
year, even to such small amounts as a
bit of trimming for the window.
Another record which this merchant

keeps and which has proved valuable,
is a book which he calls his "Price
Book." This is simply an indexed book
in which is kept a record of all purchas-
es, together with the cost and from
whom they were purchased. For in-
stance, under the pages indexed C, all
canned goods are listed but a separate

page is kept for canned vegetables,
fruits, meats and canned fish. Under S
is kept, spices, sugar, etc., and so on
with every line.

Next to the annual inventory this
merchant claims it is the most valuable
record he has. It is a complete history
of his purchases and if he wishes to find
out the number of cases of canned peas
he sold last year, all he has to do is to
turn to the letter C and the record is
at his finger tips. It is the same with
locating the cost of any article. There
is no troublesome work of looking up in-
voices, everything is right there and in-
formation as to the cost and quantity
purchased can be located in a moment.

Montreal Wholesale

Grocers' Guild Holds
Annual Meeting

Montreal, Dec. 27. (special)—The an-
nual meeting of the Wholesale Grocers'
Guild of Montreal was held here on
Friday last. President E. Couvrette wasm the chair and presented his report.
He reviewed the work of the Guild dur-
ing the past year. He reported that since
•June last the members of the Guild had
adhered to the Equalized Rates System
in regard to the handling of sugar. He
spoke of the decision of the Privy Council
as to the powers of the Board of Com-
merce. The subject of taxation was
also dealt with at some length, and
legislation that had been brought into
effect during the past year along this
line was fully reviewed.

Tax on Insurance
In April a special meeting was called

G ^)4/6«-K-«^ *^o-i/-<r*««-^?«ty ^'7^ i
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for the purpose of discussing the res-
olution introduced in the House of
Commons, which would enable Parlia-
ment to levy a tax on the net cost of
insurance placed by Canadians in un-
licensed fire insurance companies. The
association placed itself on record as
giving consideration to the proposal
set forth in the resolution introduced in
the Federal Parliament by the Hon-
ourable the Minister of Finance, that
a tax of fifteen per cent be levied on
the net premiums paid to unlicensed
fire insurance companies in Canada,
but declares that it is unfair to the
licensed companies that premiums paid
to the unlicensed companies should be
entirely free from taxation, and, there-
fore, that a reasonable tax should be
imposed on the net cost of insurance
placed with unlicensed companies, but
that fifteen per cent, as proposed is, in
the opinion of this Association, excess-
ive."

Subsequently this question was post-
poned until the next session of Parlia-
ment.
The officers of the Guild are: Presi-

dent, E. Couvrette; vice-president, C. J
Ciceri; treasurer, C. Gendreau; and dir-
ectors, J. A. Chevalier, J. Ethier and
o. J. Carter.

Illustrating a simple system for keeping an accurate expense account. At
iS-fl */?i^i "^fy*^^

'"^^^ous Items of expense are posted in the propercolumn, totalled at the end of each month and charged to the cash account.

THE BEST NOVEMBER SINCE 19ia
(Continued from page 17)

ing dxu-ing the winter months is throughNew York, and as the exchange rates
on American funds have dropped con-
siderably, this will do much to bring

''Tr^v,**'^
P^'^^es on dried fruits and nuts.

This year has shown a peculiar, yet
much improved market,!" said J. H.
Logan, manager of Watt & Scott Co
Ltd., St. Paul St., Montreal, when ap-
proached by Canadian Grocer with re-
gard to the outlook for the New Year
as reflected in the Christmas trade
Buying has been in smaller quantities

than m other years but more frequent.
In fact the repeat orders have come in
rapidly and show a tendency to buy more
freely. The nut and dried fruit market
showed strength which encouraged heav-
ier buying but I feel safe in saying that
the grocery trade is on a more sound
footing than it has experienced for some
time. There is an ummistakable air of
optimism in the wholesale and retail
trade which I think will only increase in
the New Year. Most commodities have
reached bottom, and in most instances
show firmer tendencies. Even the fact
that buying is not in as large quantities
as in years past has its advantage since
the movement is more steady and the
dealers are better able to gauge require-
ments and so are in a position to follow
markets more closely."

Premier Taschereau, of Quebec, ad-
dressed the Dominion Commercial Trav-
elers' Association at their annual dinner
in Montreal a few nights ago. Over 500
were in attendance. Hon. Walter
Mitchell, formerly provincial treasnrer,
and now a member of the Federal house,,
was also one of the speakers.
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Take Stock Of Your Business Methods
Retailers, Particularly in the Smaller Communities, Should Make
a Study of Their Ways of Doing Business, in Addition to Taking
Inventory of Whatever Stock They Have on Their Shelves

—

Greater Profits Will Result If Such a Plan Is Followed

IF
business men, especially in ilie

smaller communities, could be induc-

ed to take stock of their business

meth ds now and then, in addition to

whatever inven ory they take of stock

on their shelves, merchandising would be

the gainer, at the same time that ijreater

pr fits would begin to show in the cash-

drawer, says Frank G. Cramer, Manager
Better Business Departmen:, of a large

mercantile concern in Minneapolis.

It is a common experience to run into

a retailer who has come across some new
wrinkle which he is certain w.ll mean a

complete revolution in his business. He
tries jt, concentrates on it, and perhaps

with consiiJerable success. Even granting

that he is altogether successful, h w
much greater would be the results if he

would make a searching analysis of his

entire s ore in an endeavor lo supplant

time-worn, ineffective methods with up-

to-date, business-getting system.

"Believing that we could be of help to

retailers in our territory, the Better

Business Department of our concern,"

Mr. Cramer states, "began to work out a

questionnare, the development of which
now has reached a point where, in a

sense, it may be said to have accumulat-

ed information capable of application to

any retail business."

The Questions and Comment
Following are some of the questions,

together with comment based on answers

and the survey made:
1. Does the outside appearance of your

store at.ract attention? Is it painted

frequently? Is it free from wea her-beat-

en signs and old lashicned equipment?
A store to attract attention mus, be in

contrast to the others, and this can

easily be accomplished 'by fresh paint,

clean wiindows and attractive displays,

2. Are your windows paying full rent?

If you put your windows to work they

will pay you a pn fit. Your windows ad-

vertise you whether you give them at-

tention or not. Untidy, mussy windows
advertise umprogressiveness, and to

many this means an undesirable place to

buy. If they are clean and bright and

always well trimmed they have a real

pulling power. It pays to change them
often and to show goods in seas n.

Lookers become buyers and many sales

are made from the sidewalk. Make small
" individual displays so as to have each

department represented as often as pos-

sible.

3. Do you have a bull's-eye in the win-

dow?
S ime one large item to attract atten-

tion—something different. In a hunting

window an outdoor display can be made
—during Christmas for instance

—

Christmas delicacies. Manufac.urers' cut-

outs can be used in most evei-y display,

but only one should be used at a time. A
moving object, a live animal or a curi-

osity—something that is entirely differ-

ent—something that has color or life.

Do Window Displays Talk?

4. Do you make your window displays

talk by the use of show cards ?

Your windows should not be silent

salesmen, and they will not be if in each
display you use a show card containing

a short description and price. Often
show cards br.ng customers into the

stoi'e when the merchandise itself will

faU.

5. Do you price everything en display

so your customers can see for themselves
what the articles will cost them?
The success of the Department Store

and ihe Five and Ten Cent Stores has
been almost entirely due to the fact that

they price everything on display when in

the winclow er in .he store. The old-

fashioned idea of marking with a secret

code leads people to believe that you
have more than one price in your store.

If your merchandise is marked at a fair

price it should be nj secret, and if your
competitor wants to know the price ot

any of your merchandise he can find out

even if the goods are not marked.
6. Are your windows inclosed?

A cl sec) background will make a dis-

play show up to better advantage. An
open background presents to the view of

the looker the back of the fixtures that

are in the store and certainly detracts

from the displays themselves. The closed

backgiaund will add to the appearance

of y.uT window displays because it will

keep out the flies and dust in the sum-
mer time and will prevent frost in the

winter time. A window covered with

frost is not inviting.

7. Are your windows well lighted—do

they attract people to the store after

dark?
Concealed lights make it easy fcr your

customers to examine your window dis-

plays. The glare from a hanging light

not only detracts but casts many sha-

dows, which darken the windows and re-

duce the value of your window displays.

8. Do you use window fixtures to build

up your displays?

Flat displays do not show the mer-

chandise to good advantage. A built-up

window takes less merchandise and each

article can easily be seen.

9. Do you use window dividers ao as

to have two displays in place of one?

Small displays can be changed often
and only a small amount of merchandise
is required. Mixed displays, except at
Christmas time, when people are looking
for suggestions, are not as effective as
small ones.

10. Do you display all of your kindred
lines—the many small items that are
needed in connection with a larger one?

11. In your store do you make it easy
for your customers to buy ? is it attract-
ive? Is it well painted? Is it free from
old time-worn signs, or is it just as it

was years ago?

Isn't it true that the average store
presents but little change from month to
month to the patrons who come in almost
evei-y day? Isn't it true a so that new
merchandise can be displayed as often
as time will pennit? The space just
inside the door is important. It is the
display space of your s.ore. It is the
one space that should contain seasonable
articles and the articles should be
changed often.

12. Is your store well lighted and is

it one of the bright spots in t.wn?
It will pay you to equip your store

with new lights, throwing a soft light

that will not shine in the eyes of your
customers.

Are the tops of ycur cases a conven-
ient place to store things— or are they
clean and well arranged, and is the
merchandise priced? Quite a few items
can bo displayed to advan age on top of
your show cases and counters but they
should be few and far between and they
should be changed often. All shopw>.m
articles should be disposed of.

14. Do your fixtures sell goods for

you or are they used merely as storage ?

Is your merchandise sampled or is it

tucked away cut of sight in drawers and
boxes? New up-to-date fixtures are
an asset to any merchant.

15. Do you have a bargain table?

There are always many odds and ends
that can be disposed of on a bargain

table. Always use a big price card and
have each article marked.

16. Your silent partner is the mer-
chandise on your shelves. Is he as active

as you are ? Is he on the move or is he

a loafer?

If you had a clerk who was a loafer

you'd get rid cf him. If you have stock

loafing on your shelves you should get

rid of it. Your goods were bought to be

sold at a profit. You cannot afford to

carry them on your shelves. Weed out

the loafers and sell them at any price.
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Dead stock moans dead capital. Dead
stock keeps down turnover. Bear in

mind, however, tihat often so-called dea:l

stock is dead cnly because yoj have

tucked it away, so that there is no de-

mand for it.

List Called-for Items

17. In your want book do you list the

items called for ihat you do not carry

in stock?

It may be that you are turning away

many a dollar hy not listing such items.

Of course you list the items called for

that you happen io be out of, but listing

those that you do not can-y will indicate

to y^u the necessity of buying them and

after they have been received it is also

a good plan lo notify your customers.

18. Do you let people walk out of you.

st.re with your merchandise without

having the equivalent in cash or a

definite understanding as to the pay-

ment ?

About Your Advertising

19. Do you make advertising pay?

There was a time when a merchant be-

lieved that a satisfied customer was his

best advertising. Therefore he thought

that was all .he advertising he needed.

In a way he was right, but think for a

minute. How much time do you spend

boosting the other fellow? Would you

be satisfied with the same amount of

advertising? It is true that you should

satisfy and' keep old customers by de-

livering the goods and rendering a ser-

vice, but you cannot grow simply by

holding your own. You must sell more

merchandise to more people. You can

create a demand by telling about use-

fulness, value and quality, and say less

about the price. Price advertising pro-

duces one-.ime results and is a good

thing occasionally, but it is generally

overworked. Advertising that builds for

the future will not always create an in-

stant demand but it will sell the idea

and the use of the article—then the sale

can be made easily. In your advertising

you should not ask for business. You
should advertise to educate your cus o-

mers so that they Would know what ben-

efit your micrchandise. and your store

are to them. Advertising is merely

doing something and then telling folks

about what you are doing. When busi-

ness is good, advertising is an oppor-

tunity. When business is bad, advertising

is a necessity. A splurge now and then

does not produce results. It is necessary

occasionally to have a full page adver-

lis2ment in a dance program or a page in

a c ok book, but from an advertisin-?

standpoint it is mostly waste of money.

It renders good will and should l^e

charged to donation. Part of yjur ad-

vertisinig should be educational. It

should adver.ise your service and what

your store means to the community.

There is merit in most every form of

advertising. Your problem is to choose

the ki-id beat suit-d ti your use—then

use it.

Importance of Newspaper Advertising

20. Are you giving your newspaper

a chance to get results for you ?

Newspaper advertising is first of im-

portance as it reaches out in the com-

munity and through it you have an op-

portunity of telling folks that they can

benefilj by trading with you. Too much
of a load is generally placed upon news-

paper advertising. It should be backe 1

up by window and store displays and

occasionally a follow-up letter proauces

real results as it can be sent to a select

list of people who actually need the ar-

ticle advertised.

21. Do you make your newspaper
copy individual ? Does it stand out

stronger than youir competitor's ?

Are you con'.ent to run manufac-
turers' plates to fill up space? Yon
should get a single cut of the article and
tell about it in your own language the

same as when selling merchandise in

the store. You should always carry ou:

your persona^'ty by using a distinctive

style and by using a regular name olate

and in connection with it a trade marK.
22. Do you standardize your merchan-

dise and y«ur advei-tising by using the

trade m,ark?

A distinctive mark should be used in

your newspaper advertising and in all

kinds of advertising in which your name
appears. Then when the distinctive

mark goes out of your store on your
merchandise it will carry your adver-

tising even though it is impossible to

advertise your name.

23. Do you talk to your customers at
their place of business where they can
show you the results of their efforts or
do you expect them always to come to
you?

It is good adverJsing—it gives you
the persjnal contact—^it shows your cus-

tomers that you are interested in their

problems—it gives you something in

common to talk about when they are

calling at your store—it will take the

place of talking politics and about the

weather—it yields knowledge of what
they need.

24. Do you conduct store demonstra-

tions ?

Many manufacturers will work with

you and to your advantage. Demon-
strations are of interest to all your cus-

tomers in that they learn a great deal

about the equipment and its use in the

hoime.

25. Do you keep an up-to-date mailing

list?

You should have a card of information

pertaining to each family in your neigh-

borhood. You should make a study of

their likes and dislikes, so that you can

send them a letter at regular intervals.

FEES FOR PEDDLERS
Sarnia, Dec. 28.—A license fee of $50

for outside peddlers and hawkers tra-

veling in automobiles and buggies, and

a fee of $2 in the case of peddlers living

in the county, was recommended by the

Legislative Committee as an amend-
ment to the hawkers' and peddlers' by-

law to the Lambton County Council the

other dav.

SHARP DECLINE IN VALUE OF ONTARIO FIELD CROPS

THOUGH production of wheat in Canada during the past season mate-
rially exceeded the harvest of 1920, the total value this year, according

to recent figurer published by the Dominion Bureau of Statistics, is less

than two-thirds that of the crop of twelve months ago. In Ontario, because
of the comparative poor yields thisi season, the situation is even more
serious. With hardly an exception the values of the various field crops
listed below for the present year will be found to be less than half those
reported for 1920, while a still greater difference exists between the 1919
totals. The following table offersi concrete evidence of the losses suffered
by Ontario farmers through depreciation in the value of farm products:

—

1919
CroDS total value

Wheat $ 50,767,400
Oats 71,378,000
Barley 17,215,000
Rye 3,279,000

Peas 4,180,000
Beans 1,039,000
Buckwheat 5,534,000
Mixed grains 26,672,000
Flax 450,500
Corn, husking 18,790,000
Potatoes 20,820,000
Turnips, etc 14,027,000
*Hay and clover 115,161,000
*Fodder corn 25,304,000
*Sugar beets 2,606,000
Alfalfa 6,351,000

Total field crops . . . $383,573,900

""Tons. All other units in bushels.

—1921—
1920 Value per

total value bus. or ton Total value
$ 43,003,100 $ 1.05 $16,440,000

74,670,300 0.45 32,381,000
15,653,200 0.65 6,910,000
3,176,200 0.85 1,801,000

4,419,000 1.50 2,583,000

1,181,100 2.50 1,094,000
3.409,800 0.75 2,636,000

20,709,000 0.50 7,883,000
545,500 1.58 146,000

14,335,400 0.75 9,730,000

23,131,200 1.00 16,984,000

16,518,000 0.35 12,923,000

108,356,000 21.25 86,794,000

31,976,000 6.50 27,923,000
5,278,700 6.50 1,641,000

9,384,400 20.00 9,038,000

$375,746,900 $236,907,000
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Study Contracts Before Signing
Experience of a Certain Grocer Who Was "Busy at the Time and
Did Not Give It Proper Consideration" Emphasizes the Necessity

For Caution—Some Sound Advice in This Regard.
By HENRY JOHNSON, Jr.

LET MR. NOYES tell his own story.

He is the man who declined to buy
and sell tea without a fair margin,

who wrote to me about it and later gave
me permission to use his name.

Dear Sir:—Your letter of 28th at

hand. I am perfectly willing that
you use my name and address if it

will aid you in any way. I was al-

most born into the grocery business.
My uncle was a grocery clerk and I

used to hang around and do errands
and then worked for him when he
took over the business, my father,

brother and myself buying him out
later, I being the experienced mem-
ber at a few months over 20 years
old. My brother died two years af-

ter we started together and my fath-
er five years ago, so I have since

run the business alone. We start-

ed July 1.5. 1895, so have been at

it 27 years as proprietor Have-
not got rich as yet but have tried to

give our trade a square deal, and
yet have been able to bring up sev-

en children; the oldest working for

. me and the second boy in his second
year at Dartmouth while the third,

my eldest of two daughters, is at

Wellesley, second year, and four
younger still at school. So I have
some grand investment coming on,

though not in the dividend stage
foT themselves even as yet
Hafl a litt'e incir'ert in the store to-

day: Two young ladies working in

the local shoe factories were in the

store talking. The factories are

trying to get out cheaper shoes and

reduce prices on the making which
is niot. of course, very agreeable to

the help. One of them wore a plush

coat with fur col ar. The other

bought print butter, V2 lb. cakes for

S.'Sc and V2 lb. chocolates for .50c.

They were having the argument
that if the cost of living would only

drop they might work for a little

less. Of course, the cost of luxur-

ies is still up, but you know as well

as I that on the average the groc-

ery line is down over 35 per cent,

at the least and staples alone are

down over 50 per cent, from war
prices, but yet some don't see where
they have come down any. You
run up against lots of talk like this

which is very amusing If

the majority of people would only

see that plenty of work at a little

less an hour would average a great

deal better than big pay on half or

quarter time, we would all get

somewhere This is quite a

ramble I have run through, but I

am pleased to have had you write

me and appreciate the good work
you are doing for myself and fel-

low dealers, the small grocers, so-

called.

There is not much for me to comment
on in that letter. It speaks for itself

with the story of a quiet, industrious

man who, through a long life as a simple

tradesman, has developed much of the

philosophy of contentment. He can see

and tolerate the foibles of his fellows,

but he has never learned' to thumb under

to abuses. He can stand up for his rights

qnd insist on getting them—or fight for

them if need be. I am mighty glad to

have got in touch with such a character.

Let us not forget the example Mr.

Noyes sets all of us when he declined to

handle the unprofitable tea. If we have

the courage to do likewise, we shall soon

root out such abuses.

Is A Sucker Born Every Minute?

The writer of this letter I shall not

identify even by a hint as to his locality

for evidently he has misfortune enough

as penalty for furnishing this story. He
writes thus;

Dear Sir:—We are inclined • to

think we have been tricked and

want to get wi.se if possible before

it is too late. About ten days ago

a representative of the Blank Talk-

ing Machine Co., claimed they were

going to put on a campaign in this

territory, and wanted us to grant

them space in our store to exhibit

one of the machines and act as their

collector when the parties that

wanted to make payments on the

machines sold in the country. There

was not to be a dollar invested by

us in any way, so said the repre-

sentative. He said that the field

men's machines would be shipped

here and for us to get them out of

the station to save storage as the

men would not be here for ten days

or such a matter. I was busy the

time he hit me and did not give it

the proper consideration. He had

me sign a cardboard in the form of

a contract for the protection of the

machines while in our possession.

If I have signed something I should

not, can I prove that he secured it

through false pretences, refuse the

goods, etc? I consulted a lawyer

and he said for me not to receive

the goods at all; if they were not

straight we could beat them if they

would take it to court. I have been

investigating their standing and so

far unable to find out anything

about them. I telegraphed the Talk-

ing Machine World of New York

and they said they had no trace of

them. One machine arrived today

and I told them they had not re-

turned a copy of the contract or

anything to show that I \/a.s buying

something and that I would let the

machine remain in the station until
they prove it was a square busi-
ness. The question I want to know,
do you think we can beat it if we
can prove the face of it a fake?
We have heard of some of the other
fellows getting worked by different
phonograph concerns which makes
us fee. that we are being worked
and to be on our guard. They may
come across all right and I ask you
not to publ'sh anything until we
find out further. Please let us hear
from you as soon as possible so we
will know what steps to take. He
took the copies with him and said
we wou!d receive our copy as soon
as approved by the factory.

Yours
I wrote him thus:

"It would be utterly impossible for me
to undertake to answer your question in

a way that might be serviceable to you.
The only way possible for you to handle
the matter is to consult your attorney
and be guided by his advice. Had you
asked me about this first, I should have
cautioned you about signing anything,
but this is no longer a case of prevention
but one of cure. I can only sugge t

urgently that you get busy at once with
your attorney to see that none of your
rights are jeopardised through delay. I

am always glad to hear from you or any
other subscriber, in advance of trouble
or in connection with merchandising
problems and shall be happy whenever
I can thus be of service, but when it

comes to legal complications, I would
be doing you no service and might be
doing you a great deal of harm if I

should undertake to guide you."

"I Was Busy At The Time"
Read back over that story to fix in

your mind a few simple things. The
"representative" tells a plausible tale
so plausible that it may be perfectly
honest. For it is the same kind of tale

an honest man would tell. He wants
some local man to receive the machines
and act as agent for the receipt of money
due his principals. He selects you be-
cause of your standing in the community
—and immediately your chest swells out
and you are ready to go the limit. It

sounds so much like easy money, and
easy money is something the storekeeper
so seldom gets, that you are prone to

fall for it.

Stop now, and think. You are select-

ed because of your local standing—os-

tensibly. If that is really so, then this

"representative" needs no contract of

signature from you whatever. Why
should you sign anything for a stranger?
Are you not right there, known locally,

(Continued on page 23)
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"Time Has Come When the Grocer Must
Carry Other Lines than Just Groceries,'' Says

Merchant Long Experienced in The Trade
J. W. McKinney, Windsor, Ont., Not Only Has a Grocery Business

Representing a Large Annual Turnover, But He is Also Operating

A Bakery and a Meat Department, All Under the One Roof With
The Grocery—Store is Departmentized and Systematically Ar-

ranged to Provide the Best Possible Service.

ON EITHER side of the main en-

trance of J. W. McKinney's store

in Windsor, there are two large

windows. Near the entrance the cash-

ier's desk is just at your right, stepping

at once into the grocery department with

the meat, butter and cheese departments

on your left. The office is elevated to

the mezzanine floor. Facing you as

you enter is a stairway leading to the

basement, of which more will be said

later. On the stair posts are electric

globes with a sign painted on each.

^'Vesretables and fruits in the Basement."

Behind this stairway on the rear wall

whi"h, you observe, does not extend

back more than thirty feet from the

street line although the store is rather

wide, probably forty-five feet—are

shelves climbing right up to the ceiling

packed with various goods.

Taking the elevator to the next floor

you step into the order assembling room,

fitted un with counters, scales, etc., and

you wind in and out between shelves,

laden with merchandise. This room oc-

cupies just one third of the second floor,

and you pass through a door and enter

the iaakeshop where a staff of bakers

are busy turning out cakes, pastry and

bread.
Everything Suggests System

After roaming through this store and

noting the systematic manner in which

everything is kept, the facilities for

handling orders and customers with the

least possible movement, you cease to

wonder how J. W. McKinney doing busi-

ness in a single small corner store situ-

ated a little to one side of the main
business streets in Windsor, Ont., is

physically able to realize a volume of

sales running to a third of a million

dollnrs a year.

Previous to remodelling this store, J.

W. McKinney operated three separate

places of business. The present store

was given to groceries, across the street

was the meat shop and three blocks

away the bakeshop was located. Now
these are all under one roof, and each

department does not occupy one third

of the space as formerly.

Here Orders are Assembled

As before stated part of the second

floor is used for assembling orders. It

is from this room also that the store

below is kept supplied. Around the

walls are bins for bulk goods such as

teas, coffees, cereals, rices, sugars, etc.

Leading from these bins are chutes built

in the walls and connecting with bins in

the store. The bins upstairs are quite

large, holding upwards of one hundred
pounds, while the ones downstairs are

quite small, not holding at the outside

more than five pounds each. Package
goods, such as package teas, cocoa, bis-

cuits, cereals, etc., are also handled in

the same manner. Thus it is seen that

by this system, there is no possible

chance of new goods being placed on
top of old supplies and sold first and at

the same time getting double use of the

walls.

A Rest Room is Provided

Proceeding down to the basement,
you step into a rest room. Entering an-

other section of the basement, you come
to the fruit and vegetable department.
This department is entirely separate

from the store upstairs. It is fitted up
with counters, scales and cash register

al^o a separate staff of clerks. On each

end of the counter is a fountain ar-

rangement, where a fine stream of water
is kept playing on the green vegetables.

Passing through another door you enter

the vegetable cellar. This cellar, how-
ever, is built under the sidewalk and

contains bins for potatoes and roots.

These vegetables are dumped into the

bins through chutes connecting with the

street. Built also under the sidewalk is

a room for ripening bananas, as Mr.

McKinney believes it the best policy to

buy this fruit in the green state. There

is also another room for the storage of

empty boxes and crates.

Following An Order

Now that you have some idea of the

layout of this store, let us follow an or-

der that has come over the telephone and

see what happens. The girl at the tele-

phone writes the order in a duplicate

and sends it upstairs to the order de-

partment. The clerk receiving the or-

der goes over it carefully, makes out a

slip for a roast of beef and sends it to

the meat department, a slip for vege-

tables is sent to the basement, another

to the main floor for cakes or bread and
still another for butter and cheese. The
general groceries are placed in a basket,
put on the elevator and go to the base-
ment for the vegetables, then up to the
main floor for the meat, cakes, butter
and cheese. Here the order gets a fin-

al checliing, the prices filled in, one in-

voice attached to the order and the du-
plicate sent to office. The order is then
entered on a delivery sheet for its partic-

uar route. This sheet, by the way, is

made out in duplicate, signed by the
driver of the truck, together with the
time of day that the trip leaves the
store. The driver keeps one copy and
the other goes to the office. By this

system every order is kept track of and
if for some reason or other a customer
does not receive her order or she tele-

phones wishing to find out when her or-

der will arrive it can be readily traced
and a definite answer given.

The Meat Department

In the meat department, as far as
posible all the meats are cut up in a
room in the basement set aside for that
purpose. In this room is the bacon slic-

er and the meat grinder. The bacon is

sliced and sent up to the store on trays
where it is placed in the display case.
This leaves the store entirely as a sales-

room and assists in it being kept tidy

an'l "ship shape" at all times.

"We can take care of the business
here under one roof, a great deal bet-
ter than we could with three separate
stores," remarked Mr. McKinnev as the
writer concluded his visit. "Previously
there was a great deal of time lost chas-
ing from one store to another, separate
deliveries and no end of inconvenience.
Here, we have everything together, the
overhead is lower and customers like it

better."

Must Have Other Lines

"What IS your idea of the value of a
meat department in a grocery store?"
asked the writer.

"My fifteen years in the grocery busi-

ness has taught me that the time has
come that you cannot run a grocery busi-

ness alone," replied Mr. McKinney. "You
must have other lines. Meats are one
of them, cakes and confectionery anoth-

er. Ice cream is also a good line. The
benefit derived from any of these lines

is unlimited. A customer will come in

for groceries. She wanders over to the
meat counter. Something tempts her
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and she makes a purchase that other-

wise she might not have made. This
also applies to cakes. If we sell her a

cake, the chances are we can also sell

her a brick of ice cream. All these lines

hinge upon one another, the purchase of

any one, leaving an opening to suggest
the purchase of some other article."

The exterior of the store has a very
attractive appearance with the facings

around the windows of white marble,
while the interior fittings are in white
and mahogany. The floors and stairs

leading to the basement are composed
of Trazzo, a material similar to tile but

laid on in one piece. The floors of the
windows are also of the same material.

All counters, show cases and shelving

are raised about three inches from the

floor which permits of a clean sweep or

in fact a hose could be turned in with-

out injury.

Illustrating the various departyneiUa in the J. W. McKinney store, Windsor, Ont.

STUDY CONTRACTS BEFORE
SIGNING

(Continued from page 21)

with definitely ascertainable responsibil-

ity? Why, then, write something for a

stranger whom you know not from
Adam and never saw before?

"I was busy at the time he hit me and
did not give it proper consideration."

If hell is paved with good intentions,

surely the record of the Sucker family

is spattered all over with that statement
in various forms. A man cannot take

time away from the sale of a few groc-

eries to inspect "a cardboard in the form
of a contract," but will scratch down his

name without reading. Do you regard
the time of a fly-by-night "representa-

tive" so highly that you cannot bring

yourself to make him spend a little of it

awaiting your leisure so you can read
over what he wants to have you sign ?

Do you not yet know that such men
are not on the square—and this is no re-

flection on the Blank people for so far

we know not that they are not square

—

and are sure to vary the form and ap-

pearance of the documents they offer for

your si^atnre? Sure. They would not

be able to put over new ones every few
days if they stuck to one form of ap-
proach. And if anybody wants you to

receive machines for him and feels that

he needs some assurance that the ma-
chine will be safeguarded while in your
possession, send him to your banker for

information.

Locking the Door Afterwards Seldom
Eflfective

"If I signed something I should not,

can I prove that he secured it through
false pretences?" That, in the very na-

ture of things, is about as difficult a
thing as you can try to do, because the
law regards the signature of any con-

tract as the crystallization of all nego-
tiations in a final written instrument

—

and rightly so.

When you affix your signature to any-
thing, you are supposed to have finished

all preliminary investigations. You have
talked long or short, you may have gone
into things cursorily or deeply, you may
have taken great or little pains to satisfy

yourself. Then, after much or little pre-

liminary work, you write your name on
the bottom of a contract the contents of

which you legally know. How, then,

can you "prove" something entirely for-

eign to the contract?

To get this a bit straight, let us re-

member that the law always assumes
that you know you could know by the
exercise of due diligence. The card-

board contract is shoved at you for sig-

nature. Common sense would prompt
you to read it. Therefore, the law says
you did read it and knew its contents be-
cause you voluntarily, without duress or
computation, signed it. To get the force
of this, turn it around. Assume that
it was sound, good, strong and binding

A merchant in Kamloops, B. C, re-

cently sold several cases of canned
pineapp'e in a novel way. A story tell-

ing how he increased his sales will ap-
pear in the January 6 issue of Canadian
Grocer.

on the other fellow? You would do just
that. So now that you have made a bad
bargain—assuming that it is found to be
bad—you can only escape it by showing
something you cannot show, that there
was duress, force, intimidation or direct
fraud.

I am not seeking to unravel the legal
entanglements of this present corres-
pondent. His lawyer must do what can
be done for him. I am merely running
over some of the points of contracts and
agreements to point out to you how ser-
ious it is to sign anything. Not only
should you read it, study it and digest it,

but you must have it interpreted if it

seems obscure to you. In fact, don't
sign without advice from your lawyer.

22,000,000 LBS. CHOCOLATE
PRODUCED IN CANADA IN 1919

The Canadian Bureau of Statistics re-
cently issued a report on the cocoa and
chocolate industry of Canada for the
year 1919. There were in that year ten
plants operating in the Dominion with
a total capita] of $5,200,000. During the
year over 22,000,000 lbs. of chocolate
were produced, the selling value being
$7,500,000; confectionery 5,000,000 lbs.,

valued at $1,650,000 and cocoa 1,700,000
lbs. valued $500,000. Amongst the raw
materials used during 1919 were near-
ly 12,000,000 lbs. of cocoa beans costing
$2,100,000; 4,000,000 lbs. of cocoa but-
ter costing $1,600,000; sugar 11,200,000
lbs. costing $1,000,000. There were five

plants in Ontario, four in Quebec and
one in Nova Scotia.

QUEBEC DOUBLES ITS OUTPUT OF
HONEY

The Province of Quebec as a producer
of honey has more than doubled its out-
put in the last seven years. In 1914,
the annual output was 1,500,000 lbs.,

while in 1921 it is estimated at 3,800,000
lbs. In the first year of the war there
were only 3,200 farmers producing hon-
ey, while today the number is (5,300, ac-

cording to the chief of the Honey Pro-
duction Branch of the Department of

Agriculture.
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Exchange Is Declining

THE RATE of exchange on American funds reached
a new low level a few diays l)efore Christmas which

marks the lowest point since September 10, 1919. While
the cause for this decline does not rest entirely with

Canada it is sufficiently well based to indicate that the

time of high rates of exchange is piiiised. The increased

value of sterhng is mainly respon.sible for the lower di.«-

count on Ciinjulian funds and ba<-k of tbat are the more
settled economical conditions in Europe and America.

In the grocery market, the lower rate of exchange will

be noticeably felt. Commodities such as fruit, nuts, and
all products that are imported from the United States

will show, at least, some decrease in their cost. As we
have hadi, not alone, to pay exchange on invoice prices,

but on freight rates through the Tnited States, the de-

cline will mean all the more. On the i\ut and dried fruit

market it will be first felt since sp<M stocks arc alnaost

entirely cleaned up, and buying will come at the time

when the exchange rate is lowest. Bankers do not feel

that the low point is permanent, but they express the

view that i-t indicates a steadier kisis at a lower lo\el

than was current during 1921. Cn the other hand the

advance in the value of sterling will have the effect of

increasing the cost of importations from Great Britain,

some of which are teas, coffees, rice and spices which

come from British possessions through English ex-

porters.

Beats All Previous Records

DECEMBER sales in the Woolworth stores indicate an

increase over all previous records. Each district where

stores are located shows higger business than in the same
month a year ago. In Canada there has been a slight

falling off. In fact it has been less than one per cent.

This splendid report of progress from the Woolworth
stores speaks volumes for what can be accomplished in

the way of maintaining business in a period of gener-

ally admitted depression. It shows what can be done

by getting the goods before the people, and by exerting

real selling effort to the increa.se of turnover. In marked
contrast to the mail order husiness, which it is generally

known, has had a bad year this past twelvemonth, the

record of the Woolworth stores is remarkalble. Having

to issue their catalogues several months in advance, the

catalogue prices of the mail order houses were

very- often higher than what the merchants

in the towns and country places throughout
the l3ominion were able to quote. The result was that

business was kept in the home municipality.
_
Then

again the automobile has madfe serious inroads into the

mail order business. Farmers have their cars now, as

well n': many people in the smaller places, and if they do

not do their shopping in their own little place, it is an
easy matter to drive to the bigger towns, where they
have the advantage of seeing the goods before they

purchase, and where they have an altogether l>etter

selection from which to choose.

The retailer like the Woolworth stores can maintain
business at satisfactory levels, if he puts forth the right

effort to increase his sales, and adopts those methods
that will mean a greater turnover.

Your Business Methods

I
Is ANOTHER article in this issue, will be found an
interesting discussion of the subject of taking stock of

one's business methods. At the beginning of the year

the average merchant takes inventory of his stock, en-

deavors to clean up outstanding accounts, and generally

lo start on the first of .January with a clean sheet. Few
retailers, however, take stock of their business methods.

.\s is so clearly and practically shown in this article,

a survey of one's way of conducting business and in-

creasing sales, is advisable at this time. There is no
doubt about it, that a review of one's selling methods is

well worth attention, and new ways and improved ideas

unfold themselves, the more one considers the question.

It is in pondering over such problems as these, that

possibly some new way comes out, that will mean a

great deal to tlic success of the business, something per-

haps that may entirely revoluntionize the conduct of

the .store. A searching analysis cannot fail to redound

to the betterment and increasing success of one's trade.

Time-worn, ineffective methods must be supplanted by
up-to-date, business-getting ideas.

In this article, such subjects as the outside appearance

of your store, the windows and effective displays, store

equipment, your advertising and many other topics that

are of vital interest to the retailer, are dealt with in an
illuminating and instructive manner. For instance, the

question is asked, "Are the windows paying full rent?"

Many merchants contend that their windows, because of

their wonderful aid to selling goods, indirectly pay the

rent. Are you getting full return of their earning power?

If not, it will be well to see to it that in the coming year

they assist in promoting sales. Window displays always

sell goods, and there is nothing so effective in increasing

sales as an attractive showing of merchandise.

A care'ful study of this article will be found worth

while. No matter how successful the merchant, a scrut-

iny of his methods will not be waste time, at the begin-

ning of another year.

Editorials in Brief

Many a merchant has found it cheaper to retain his

customers' Q;ood will than to regain it.

To those hard-working merchants who have decided

to give a certain portion of their time to the administra-

tion of city affairs, we extend our congratulations. But
wonder liow thev do it.

Inventory time is close at hand. Make arrangements

to do this work carefully, filling in prices at present day

costs. You owe it to yourself and certainly an aocm-ate

statement must be obtained to properly fill out the In-

come Tax returns.
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Quebec

T. V. S. Benson, who for one year was
manager of the import department of

Harrisons and Crosfield, Ltd., Montreal,

returned to his home in England this

week, on account of ill-health. Mr.

,
Benson has been forced to take an in-

definite leave from his work and go back

to the Old Country.

A farewell presentation dinner was
tendered to Robt. Neilson at the Wind-
sor Hotel, Montreal, by the officers and
employees of the Lake of the Woods
Milling Company. Mr. Neilson has been

for 20 years connected with the com-
pany. He is resigning from the service

of the company, and is leaving shortly

for California, where he will spend the

winter. He was presented with a travel-

ing bag.

ONTARIO
Geo. Verner, Toronto has sold to A.

W. Wright.

Jacob Hedrick, Welland, has sold to

R. E. Vanderlip.

Geo. Rushton, Hamilton, has sold to

J. R. Shannon.

D. J. Groves, Ottawa, recently suffer-

ed a loss by fire.

Lawrence and Marshall, St. Cath-

arines, Ont., have taken over the gro-

cery business carried on by the late

James Foley, 21 King Street.

The annual convention of the sales

staff of Libby, McNeill and Libby Com-
pany was held in Chatham, Ont., a few

weeks ago. Salesmen were present from

all parts of the Dominion.

Retail Merchants
In Levis, Que, Form

Branch of R.M.A.
Levis, Que. Dec.—A new branch of the

Association of the Retail Merchants of

Canada was formed here recently. Mr.

Landriault, general secretary for Canada
was present and gave the new members
complete information on the standing of

the main association and the prospects

for the future. The branch which was
thus organized will include the merch-

ants of Levis, Lauzon, Bienville and Vile-

may.

The following officers were elected at

that meeting which was held in the City

Hall of Levis: President, Alexandre Mo-
rency; Vice-Presidents, F. S. Lemieux
and Ls. Bourget; Secretary, Irenee Le-

cours; Treasurer, Paul Falardeau. The
directors will be Maurice Arsenault, J. J.

Langlois, J. H. Pare, Nap. J. Mercier,
Francis Lefebvre, J. Laflamme, Adrien
Boulanger and Victor Huot.

Changes Made In

Canada Starch

Selhng Plans

Some new and important develop-
ments have taken place in connection
with the Toronto and Western Ontario
business of the Canada Starch Co. A few
weeks ago Canadian Grocer announced
that Joseph Ruddy, vice-president of the

company and manager in Toronto for

several years, was heading a new com-
pany in Brantford. This necessitated

some changes. D. T. Williamson who
has been in the Toronto office in charge

of sales for the Canada Starch Co. for

some time, and who has been nearly 25

years in the starch business, has formed
a selling company in Brantford with his

son, under the name of D. T. Williamson
& Son. This company will look after

the sales for the starch company in

Western and Northern Ontario. His
son, R. S. Williamson has been on the

staff of the Canada Starch Co. for the

past three years.

The Toronto sales end of the business

will be taken over by J. K. McLauchlan,
manufacturers' agent. The offices and
warehouse of the company will now be
changed from Front St. to 275-279 King
St. West. Capt. Arthur S. Williamson,

a brother of D. T. Williamson has joined

the staff of Mr. McLauchlan. All these

changes take effect January 1st when
Mr. Ruddy leaves to assume charge of

his new business in Brantford.

QUEBEC COMMERCIAL
TRAVELERS VERY ACTIVE

IN THE PAST YEAR
Quebec, Dec. 28.—Some 150 Commer-

cial Travelers of the Cercle des Voya-
geurs de Commerce met at their spac-

ious quarters recently. Louis Ruelland,

retiring president, was in the chair.

His Worship, Mayor Samson, an active

member, was also present.

The annual reports showed the asso-

ciation to have (been very active in the

past year and especially so in securing

better train service from all lines run-

ning into the city. Hotel accommoda-
tions and general travel service were

also attended to in the public interest.

The report was complete and interest-

ing.

The treasurer's report showed a sub-
stantial surplus on hand, and that some
500 members were in good standing. The
Cercle being the strongest of the Asso-
ciation, affiliated to the Dominion Com-
mercial Travelers, it being compulsory
to be a member of the latter body.

The president-elect, Joseph Tardiff,

was called to the chair, and introduced

his Board of Directors for the coming
year: Ludger Lamonde, first vice-presi-

dent; J. Emile Complois, second vice-

president; Emile Renaud, general sec-

retary, and Joseph St. Pierre, treasurer.

GUELPH RETAIL MERCHANTS ARE
NOT UNANIMOUS RE HALF

HOLIDAY

Guelph, Dec. 28.—A meeting of the Re-
tail Merchants' Association, of Guelph,

was held the other afternoon at the
Chamber of Commerce rooms. President

W. G. Howell in the chair. Reports were
presented by the chairmen of the various

groups with respect to the Wednesday
half holiday question, and their reports

did not put the association any further

ahead than they were before, as they

coulfl not get the merchants to become
unanimous. While the majority of the

merchants are in favor of the eleven

months' half holiday on Wednesday there

are some who are holding out, and the

result was that no action was taken oth-

er than to again leave the matter in the

hands of the chairman to see what could

be done and report at another meeting.

Calendars for 1922

Conners Bros., Black Harbor, N. B.,

have issued their 1922 calendar which is

again quite an interesting one. The il-

lustrated part is from a painting of

Mount Rainier, Tacoma, which was dis-

covered by Admiral Rainier of the Brit-

ish Navy and named after him. The
calendar is about 28 inches long and 18

wide; the figures are large black letters

on white background, (with the excep-

tion of Sundays and chief holidays which

are in red) ,so that dates can be easily

read. A feature of the calendar this

year is that there is given historical in-

formation, showing the anniversaries of

great events and of births and deaths

of great men and women. For instance,

it shows that January 22 will be the an-

niversary of the death of Queen Victoria

who passed away on that day in 1901.
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Many Tests Prove That Rats or Mice Will

Not Touch Matches Even If Starving

It Has Been Shown in a Number of Experiments
That Rats and Mice Will Die Rather Than Eat
Matches—Match Manufacturers Claim That a Full

Box of Matches Will Not Burn

MONTREAL, (Special)—Often in

the inquiries as to the cause of

a fire in a store or factory the

blame is laid upon mice or rats gnawing
the heads of matches which are kept in

stock. This is claimed by the manufac-
turers of matches to be a false idea

since many tests have been made to find

out whether or not mice or rats will

gnaw or eat the heads of matches.

Fire Marshal Denies Theory
In a published report of the address

given by Fire-Marshal Lewis of Toronto

to the Convention of Fire Chiefs held

recently in that city, the statement is

credited to him that after many tests,

it has been found that mice or rats will

not touch matches under the most severe

circumstances'. Some of the match com-
panies have tried like experiments and
report the same results.

Rats Die Before They Touch Matches
In speaking of this matter to a Cana-

dian Grocer representative a match man
for many years said:

"We have tried in the past, many
severe tests to find out definitely

whether or not rats and mice will gnaw
the heads of matches. We have put a

nuimher of rats in a cage without any-
thing to eat except matches and al-

though the cage was strewn with match-
es the rats starved to death rather than
touch them. In other tests we have
broken up matches and put them with

food which we gave to the rats but even

in that case they ate the food and left

the matches untouched. The same ex-

periment was tried with mice with like

results. In no way could we tempt the

rats or mice to touch the matches. They
seem to have an abhorrence for the
chemicals in the match and even for the

paraffine which coats the match. Cases
have been found where rats and mice
have gnawed the cartons which contain
the matches, but even should the rats ig-

nite a match in the box, only the ignit-

ing chemicals on the heads of the match-
es will burn and only those matches, the
heads of which are facing in the same di-

rection as the one originally ignited, will

catch. Those turned the other way v/ill

not burn. In my opinion," he added, "it

is impossible to start a fire by the ignit-

ing of one match in a full box of

matches. The heads of the matches will

flare up but there is not sufficient air

in the box to support the combustion of

the wood in the matches and in almost
every case the blaze ceases as soon as
the heads have flared up."

Severe Test For Matches
"In our experiments we have packed

a full case of matches, in a wooden box
which contained many smaller cartons
of matches. This box we suspended in

a bonfire of soft wood which naJ been
prevously dipped in paraffine. The
bonfire burned around the box of match-
es, but out of the whole lot only one
half of one small batch of matches was
ignited.

The other half of the same package
of matches did not even flare up and
the siplints were hardly scorched."

Central Plant To Be Located In Dundas
Further Particulars About the United Food Pro-
ducts Limited, Capitalized at $2,000,000—An
Amalgamation of Existing Packers of Fruits,

Vegetables and Grocery Sundries

HAMILTON, ONT., DEC. 28. (Spec-

ial)—It was announced briefly in

last week's issue of Canadian Gro-
cer that the United Food Products Lim-
ited had been formed to take over a

number of existing packers of fruits

and vegetables. The company is capit-

alized at $2,000,000 and head office will

be here. The lines that will be packed
include canned fruits, vegetables, jams,

jellies, glassed fruits, pickles, catsup,

mincemeat, peanut butter, olives,

cherries, shredded cocoanut, candied peel,

jelly powder, flavoring extracts and

fountain fruits.

The new company is taking into the

organization certain factories now manu-
facturing the above and a-llied lines. Of-

ficials state they have already secui-ed

some of the factories and hold options

on others. The central factory has been
acquired. It is located in the town of

Dundas which is just a few miles from
Hamilton. The property there includes

about 12 acres. The building which is

of brick is 280 feet by 80 feet in dimen-
sions and is four stories high. It is the

intention of the company to manufacture
the above mentioned lines in the Dun-
das plant.

MARITIME COMMERCIAL
TRAVELERS' ASSOCIATION

HOLDS ANNUAL MEETING
Halifax, Dec. 27.—The Maritime Com-

mercial Travelers' Association held its

annual meeting in the Board of Trade
rooms the other evening, when officers

were elected and considerable business
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was transacted and discussed. Georj,
D. Ellis, of St. John, was elected presi
dent, and other officers are as follows
Vice-president, J. W. Gordon; for Ne^
Brunswick, M. H. Dunlop; for Princ
Edward Island, A. A. Alley. The direct
ors for Nova Scotia are G. A. Faulk
ner; J. J. Harris, H. E. Pyke, G. W
Graham, F. W. Connell, J. W. LonergM
L. M. Ow^ens, R. G. Schoeld, and H. Vi
Spear.

CANADIAN CANDY MFG. CO.
SUFFERS FIRE LOSi

Fire broke out in the premises of th
Canadian Candy Manufacturing Com
pany, Limited, Dufferin and McGrego:
St., Winnipeg, recently. The damage is

estimated at $25,000. The loss is protect
ed by fire insurance. The fire started ii

the basement of the building, and the
upper stories were not damaged verj
materially. The cause is unknown.

BIGGEST CROP ON RECORD
California's 1921 green deciduous fruit

crop, amounting to 40,308 carloads,
worth $80,000,000 in round numbers, the
greatest yield and value on record has
been marketed. Announcement to that
effect was given out by the Californa
Fruit Distributors, from whose offices
in Sacramento the task of finding a
market and selling the crop, which was
5,000 more cars than were shipped in
1920, 3,000 miles away, was carried out
wdthouit a hitjch. The statement also
carried with it the prediction that the
1922 crop will be greater by 15,000 cars
than the yield of 1921, which should
put it over the 50,000 mark and bring ap-
proximately $100,000,000. The 1921 crop
brought about $10,000,000 more than the
previous year. The shipments, however,
do not represent the total fruit yield, as
the distributors handle only the green
product, while immense quantities of
deciduous varieties are used by the can-
neries, evaporators and for other pur-
poses.

The 1921 shipments given out by Wil-
mer Sieg, sales-manager for the dis-

tributors, were as follows:

Cherrios, 6€3 cars; apricots, 2S4%
cars; peaches, 3,333% cars; plums, 3,-

099% cars; pears, 4,160% cars; grapes,

28,529 cars; miscellaneous varieties, 236
cars. Total 40,308 carloads.

This Week's Recipe

DOUGHNUTS
Take one large egg or two small ones,

four and one-half tabespoonfuls of
melted butter, beef dripping or lard, one
coffee cupful of sweet milk, one of sug-
ar, one teaspoonful of ginger, two of

cream of tartar, one of baking soda.

Mix soda and cream of tartar with
flour enough to make the dough stiff

enough to handle. Fry in hot lard or

beef dripping. Dust with powdered
sugar if you choose.
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WESTERN CANADA NEWS
C. M. Murdock has joined the staff of

the T. H. Estabrook Co., Ltd., Winnipeg.

W. Murray, manager of the W. G.

Patrick & Co., Ltd., Winnipeg, is on a

trip to the firm's head office at Toronto,

A. M. Myers, Western Manager for

Sainsbury Bros., is on a business trip to

roronto, visiting the firm's head office.

D. D. Fergusson of the W. L. Mac-
Kenzie Company, Limited, has recovered

from his severe illness and has resumed

iis duties again.

Joe Price, specialty salesman of the

Sold Standard Manufacturing Company,
Winnipeg, is spending a few weeks in

(Winnipeg.

Harry Boyd, specialty salesman of the

aold Standard Manufacturing Company,
for Southern Saskatchewan and Alberta

is on a business trip to Winnipeg.

T. W. Jacklin, who covers the Regina

erritory in the interests of the T. H.

Estabrook Co., Ltd., spent a few days

in Winnipeg on his way back to Regina.

A. C. Langtry, flour sales manager of

i,he Maple Leaf Milling Company, Win-

nipeg, is at present enjoying a business

ind pleasure trip at the firm's head of-

fice, Toronto.

W. L. MacKenzie Company, Limited,

liave been appointed selling agents for

the province of British Columbia for the

A.unt Jemima Flour Mills. This firm

now represents the above for the four

Western provinces.

Tees & Persse, Limited, are holding

bheir annual convention on January 2nd,

at the Fort Garry Hotel. R. G. Persse

will preside and the following branch

managers will be in attendance:—
M. Wood, Winnipeg; G. E. Macdonald,

Winnipeg; T. Telfer, Calgary; H. E.

Graham, Edmonton; W. C. Seeley, Moose

law; J. Cheyne, Regina; J. A. McArthur,

Saskatoon; W. Wallace, Brandon; H.

Kidd, Fort William.

BIG GAIN IN DRIED FRIUTS

The total production of dried fruits in

1919 was 612,700,626 pounds, as com-

pared with 385,039,552 pounds in 1909,

representing an increase of 227,661,074

pounds, or 59.1 per cent. The total for

1919 included 301,035,519 pounds of rais-

ins and dried grapes. The number of

farms reporting dried fruits in 1919 was

252,289, as compared with 137,041 in

1909. California produlced 577,041,118

pounds or 94.2 per cent., of the total

production of raisins. Other States re-

porting over 1,000,000 pounds of dried

fruits in 1919 were as follows: Oregon,

17,470,568; Washington, 5,378,989; Ar-

kansas, 3,724,743; Virginia, 1,818,481 and

North Carolina, 1,065,382.

Compel Merchants

To Segregate Their

Goods After Hours
Victoria, B.C., Dec.—Matters of im-

portance to the trade were discussed

recently at the meeting of the grocers'

section of the Victoria Retail Merchants'
Association. There was a representative

gathering, and the question was taken

up of amending the shop regulations

act so as to permit municipalities to

alter their early closing by-laws so as

to compel storekeepers who carry more
than one line of goods to segregate

merchandise carried by them which
comes under the provisions of the by-

law after hours, when other stores have
to close.

A recommendation to this effect was
passed and will be presented to the ad-

visory board.

The matter of egg marketings also

occupied the attention of the meeting,

and it was agreed that the act relating

to these should be amended so as to

compel the retailer to display the words
"Chinese eggs," where the eggs , he is

selling are from the Orient.

It was decided that no action should

be taken in the matter of collective

buying, as the time is not ripe for any
more along such lines at present. A re-

solution recommending this to the ex-

ecutive board was passed.

Change Criminal Code

Action also was taken in the shape
of a recommendation to the advisory

board that something should be done

in the way of securing a change in the

criminal code, which would make the is-

suing of N.S.F. cheques a criminal of-

fence. Strong recommendations were

WOOLWORTH DECEMBER
SALES BREAK ALL RE-

CORDS
December business in the F. W.

Woolworth stores promises to

break all records. Every district

where stores are located is show-
iner bigger sales for the month
than for December 1920 with the

exception of Canada, where sales

are off less than 1 per cent. Dur-
ing the first full week of Decem-
ber sales were $4,700,000, a 10 per

cent increase over the correspond-

ing week of a year ago. Appar-
ently the Woolworth company will

close 1921 with average monthly
sales of $12,300,000, as compared
with $11,770,000 in 1920 and $9,-

954,000 in 1919. Since January 1

the company has opened thirty-

two new stores.

passed urging action in this particular,
and the matter will likely be thorough-
ly discussed when the board meets.

There was some discussion by the
members over the Oriental immigration
questions, >and the meeting went on
record as being very much opposed to
the admission of Asiatics into British
Columbia. The chairman was F. A. Bay-
liss, and William Lear, secretary of the
Retailers' Association, and H. S. Steven-
son, president, were among those who
were present.

The question of the legality of the op-
eration of punch boards in retail stores,
is a live subject among a great many
merchants at the present time. Cana-
dian Grocer will have another article on
this subject in its January 6 issue.

WILL OPERATE INDUSTRIAL
CREDITS SYSTEM IN WINNIPEG

Winnipeg, Dec. 27.—A system of in-
dustrial credits, similar to the rural
credits scheme, will be put into opera-
tion early in the new year by the Winni-
peg Trades and Labor council.

The proposal will be to loan money
to small industrial concerns, such as
storekeepers, small merchants, small
manufacturers and tradesmen, either in

business or wishing to engage in busi-
ness on their own account. It is estimat-
ed $5,000,000 will be needed, and this

will be raised by means of a loan. The
province will be asked to guarantee the
bonds.

WINNIPEG TRAVELER SUCCUMBS
TO HEART TROUBLE

Winnipeg, Dec. 24.—There passed
away at a private hospital here a few
days ago, Ernest Victor Gibson, of the
sales staff of E. D. Cockboirn Company.
He was 28 years of age. Mr. Gibson
came from England a few years ago,
and was associated with the selling force
of the G. W. Griffiths Co., Ltd., of Win-
nipeg. On the retirement of Mr. Grif-

fiths from this business, Mr. Gibson took
over several of his lines, and became as-
sociated with the F. D. Cockburn Com-
pany, manufacturers' agent, Winnipeg.

The late Mr. Gibson is survived by his
father, mother, one brother and a sis-

ter, all of whom are living in North
Shields, England.

I

RETAIL SALESMEN'S
ASSOCIATION IS ORGANIZED

Winnipeg.—A retail salesmen's asso-
ciation has been organized in the pro-
vince of Manitoba. The object of the

association is to carry on educational

work among retail salesmen, that is,

helping the salesmen to improve them-
selves along the lines of selling, and gen-
erally bettering the retail salesmen.
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres.

W//////^/^/'M^/W'M^/^//'//////////y///^/^//'//'//^^/^//^//'^Mr//^/Ar////^^^

MARKETS AT A GLANCE

THE raw sugar market was quiet during the
week under review with quotations remain-
ing at 2c c & f New York. The market is

weak with the expectation that prices will go low-

er. This is partly the result of a rumor that a sale

is being negotiated of a large block of old crop sug-

ars to the United Kingdom at a price said to be
10s, 9d, c.i.f.. United Kingdom, which figures ap-
proximately I.77V2C f.o.b. Cuba. This report,

however, has not been confirmed and at the mo-
ment the market for early January delivery stands
steady at 2c c & f. The Committee's price on old
crop remains at 21/2C c «& f, although with the Com-
mittee being dissolved at the end of December, it

is likely that old crop sugars will be reduced.
The grinding of the new crop Cuban sugars is

making slow but steady progress, there being 12
central factories at work against 11 at the same
period last yeaf. Harvesting of the new crop has
started in Porto Rico and San Domingo and the
first sales of the latter's new crop sugars were re-

ported of about 3,500 tons for January and Febru-
ary shipment to the United Kingdom ports at lis,

c.i.f. Old crop San Domingo Sugars to the extent
of about 4,500 bags were sold to Canadian Refin-
ers at 1 1-8 cejits, c.i.f.. New York
There is no change in Canadian refiner.s lists

but as the market is in a weak position a reduction
may be expected early in the new year.

Speaking generally, the changes in general groc-
ery commodities are not numerous. Canned goods
and jams have a firm undertone with prospects for
an upward movement in quotations.

Teas and coffees continue in ^ strong position
with spot quotations on teas slightly advanced in
some parts. Cereals hold firm with nuts showing
an after Christmas dullness.

Throughout the dried fruit markets there is a de-
cided firmness. Raisins and currants are consid-
erably stronger with prunes at the coast advanced
with a likelihood for further advances early in
January.

QUEBEC MARKETS
MONTREAL, Dec. 28.—The grocery trade is a little unsettled

after the holiday but the market in general shows more sta-

bility than was expected. The sugar market is the main at-

traction with further weakness and the likelihood of another decline
in price within the next few days. Molasses, as predicted in last

week's issue, dropped three cents a gallon. Corn syrups are steady
in price. The canned goods market is quiet. Rice holds its strength
with every indication of maintaininer it. Reports from primary mar-
kets indicate a little weakness in Ceylon teas but wholesale prices
are unchanged. On the other hand Japan teas show increased
strength. Nuts are easier with some wholesalers already quoting
lower prices on shelled almonds and walnuts. Currants show a
stronger market and Turkish raisins are advanced while California
supplies are firm. There is no change in the fruit or vegetable mar-
ket. The cereal market is firm and package goods are quiet and
unchanged.

CEREAL MARKET FIRM
Montreal.

CEREALS—There is no change in the
cereal market. Buying- is a little quiet

but the market stands firm with strength
in rolled oats.
CEREALS—
Rolled oats, bag 3 15 3 25
Oatmeal 3 7S
Pear? Hominy S 25
Corn meal 2 75 2 80
Graham Floor. 9g lb*. 7.66
New Buckwheat Floor 6 7C
Pot Barley 4 00
Pearl Barley 4 90
Beans, Ont. 8.50

Do.. Can S 80
Lima beans 06
White beans 06
Green peaa, dried 08 n n'^*',

Split fx-^' fCH^

CANNED GOODS STEADY
Montreal. _

CANNED rK)ODS—The canned goods
market is quiet with prices holding
steadv. ...

CANNED VEGETABLES
Asparagus (Amer.) mammoth green tips 4 2S
Asparagus, imported (2Hs) 6 00
Beans, golden wax 2 00 2 05

Do., Refagee 2 10 2 15
Com, 2s . 1 45 1 50
Com, extra quality 1 60 1 75
Carrots (sliced), 28 1 45 1 7B
Com (on cob), gallons 7 00 7 60
Spinach, Ss ., 2 86 2 90
Squash, aV4-1b., doz l f,0

Succotash, 2 lb., doz 1 80
Do., Can. (l«) 1 go
Do., California, 2s 3 16 8 50
Do., (wine gals.) g 00 10 00

Sauerkraut, 2*4-lb. tin- 1 60
Tomatoes, Is 1 65 1 60

Do.. 2s 145
Do., 2Vis 1 80 1 85
Do., gallons 6 25

Pumpkins, 2Hs (do«.) 1 60 1 66
Do., gallons (doz 3 00

standard 1 711,4 ] 82"^
early June

. 2 02% 2 12V4
extra fine. 28 8 26
Sweet WVInkle 1 67H

2-lb. tins 2 75
New Pack

—

Standard, 2-lb _.-.-.: '•.;•;-. I g2H
Early June, choice 2 06

Peas,
Do.,

Do.,

Do.
Do.,

Peas.

Do., standard 2 00
Fine French, 2-lb 2 80

CANNED FRUITS
Apricots, 2H-lb. tins 4 60
Apples. 2V4s, doz 1 60 1 gS

Do., 88, doz 1 60 1 70
Do., gallons, doz 4 80 6 40

Currants black, 2s, doz. 4 00 4 05
Do., gals, doz Ig 60

Cherries, red, pitted, heavy syrnp,
doz., 1 8 20

Do.. 214 3 60
Do- 2 2 76 3 10

Gooseberries, 2s, heavy syrup, doz 2 76
California Peaches

—

!• 2 90
2s 3 25
2%8 4 40

Peaches, heavy syrup—
2-1'b 2 40

Pears, Is, Keiffer 2 30
Do., 2-lb 2 46 3 10

Greengage Plums, heavy syrop . . 2 65 2 76
Lombard plums, heavy syrup, 2-lb. ... 2 40
JAMS—
Strawberry, 16-oz. 3 75
Raspberry, 16-oz

.^ 75
Black currant, 16-oz 3 go
Orange marmalade 4 gs

CURRANTS STRONGER
Montreal.

DRIED FRUITS—Reports from prim-
ary markers show increased strength in
Turkish raisins and California goods are
firm. Currants are demanding a higher
price in England and the increased value
of sterling strengthens the market. Some
figs are a little easier and peels have
some weaker tendencies but on the whole
the market is strong after the Christmas
season. The supplies are well cleaned
u:n and the demand for replenishment
still exists.

DRIED FRUITS—
Apricots, fancy 83

Do., choice 27
Do., slabs 22

Apples (evaporated) 16
Peaches (fancy) .... 6 28
Do., (choice)

. 25
Pears (choice) 'M

Do., fancy 27 . 28
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Peel»—

Choice « 2*

Lemon 28

Orange 28

Citron 0*4
Raisins (seeded)—
Valencias 20 21

Sultana, unbleached 20Vi
MuscateJs, 2 Crown, spot 17 Ml

Do., 3 Crown, spot 18

Do., 4 Crown, spot 1*%
Turkish Sultana, 5 Crown 21

Fancy Seeded (birlk) 18 19

Do., 16-oz 26 27

_CaI. Seedless cartons, 12 oz 24

Do., 16 oz 26
California Seedless, in bulk 23

Cluster, 20 1-lb. pack 7 25

Currants, loose 13'/i;

Dates, Excelsior (36 lOs), pkg 5 00

Fard. 12-lb. boxes 3 26

Packages only 19 :!0

Dromedar (36-10 oz.) 7 76

Loose 10 12

Figs (layer). 10-lb. boxes, 2s, lb. 82 86

Do., 2V4'3. lb., 7 crown 40

Do., 2V<!8, lb 43

Do., 2%B, lb 46

Figs. 5 crown, 10 poundfa .... 24 26

Do., 12 ounce packages 26

Figs, white (70 i-oz. boxes) 5 40
Do., Spanish (cooking), mats 09
Do., Turkish, 8 crown, lb 22

Do., 6 crown, lb 28

Do., 7 crown lb 80
Prunes (2S-lb. boxes)—20-30s 32

.30-403 18^
40-50s W-^
50-60s t» 14
60-708 12%
70-80S 11%
«0-90s 11
90-lOOs 10

PACKAGE GOODS UNCHANGED
Mon'real

PACKAGE GOODS—There is no
'change of note in package goods. The
market is quiet after the holiciay season

with only demands for immediate re-

quirements and a steady tone to prices.

PACKAGE GOODS—
Breakfast food, case 18 S 60

Cocoanut, 2-oz. pkgs., doz. 78*

Do., 20-lb. cartons, lb 36
Corn Flakes, 3 doz. case ..8 40 3 65 3 76

Commeal, yellow, 24s 2 86

Rolled oats. 20*8 5 00
Rolled oats, IS's 2 00
Aluminum package. 20*8 610

Oatmeal, fine cut, 20 pkgs 5 50

Puffed Rice 6 70

Puffed Wheat * iO

Farina, case. 24s 2 B.'i

Hominy, pearl or gran., 2 doz. 3 00

Scotch Health Bran (20 pkgs). case.. 3 60
Pancake flour, self-raising, doz. .... 1 50
Wheat Food. 18-1 MiS 3 25
Porridge wheat 36b, ease 6 40

Do.. 208, case fl 60
Self-raising flour (3-Ib. pkg.) doz 2 2S

Do., (6-lb. pkg.) doz 4 40
Do., buckwheat flour, per doz 1 50

Corn starch (prepared) 09V4
Corn starch, 1 lb. pkge 08

Potato floor 12%
Flour, tapioca 16 16
Puffed rice pancake flour 2 90
.Shredded Krumbles, 86s 4 86
Shredded wheat 4 45

Cooked Bran, 128 2 26
Enamel Laundry Search, 40 pkgs.
case 0V\

Celluloid starch, 45 pkgs., case .... 4 00
Malt Breakfast Food i3« pkgs.) » 60
Quaker Two-Minute Oat Food 1 80
Macaroni, Quaker 2 26
Spaghetti, Quaker 2 26
Kraft Canadian Cheese loaf, lb 30
Kraft Swiss loaf 42

FRUIT PRICES STEADY
Montreal. —

—

FRUIT—There is no change in fruit

prices. Oranges show an easier tend-

ency but prices as yet run about the

same aS' before Christmas. Lemons are

easy in price. Apple prices are unchang-
ed.
APPLES—

Wealthy, per barrel 5 00 7 00
Hami»<r«. per boshel 160 200
Bald».„o •;. .. 7 00 ' 8 CO
Fameuse '".

.
.

'' T 00 ""^ 10 00
Boxes, niis, 216s ::.^.'. 3'iS^'- 3 BO

Bananas (as to grade) bunch . 6 00 7 25

Lemons, 300-360s 3 50

Grape fruit, Porto Rico 3 50 3 75

California navels 7 00

Do.. Blood Oranges, half boxes ..^. 3 75
.Malaga grapes, kegs 9 50 9 00
I'okay grapes, per crate ". .... 4 60

Blue and green grapes, per bas. 40 60

MOLASSES REDUCED
Montreal.

MOLASSES—Lower prices are quoted

on molasses as a result of the easier

market for cane sugar and a weakness

in this market that has been developing

for some time. The decline amounts to

3c. per gal., making the -price for the

Island of Montreal 73c. in puncheons

and 70c. for points by rail. There is no

change in the market for corn syrups

which is steady with a fair demand.

MOLASSES—
Puncheons, Island of Montreal .... 73

Barrels 76

Half barrels 78
Puncheons, outside of Montreal .... 70

Fancy molasses in tins (ginger bread)
No. 2. 2 doz. per case 4 20

No. 3. 2 doz 4 60
5-lb. tins 8 95

10-lb. tins, ner case 8 60

CORN SYRUPS—
Barrels. »bout 700 lbs 05%
Half barrels, about 350 lbs 05\
Quarter barrels, about 175 Ibe O6V4

2 gals., 25-lb. pails, eac* 2 00

3 gals., 38%-lb. pails, each 2 85

6 gal. 5-lb. pails, each 4 5U

6-lb. tins, per case 4 70
;0-lb. tins, per case 4 40

5-lb. tins, 1 doz. in case, cas,; .... 6 SO

10-lb. tins. % doz. in c»8e, case .... 6 00

WALNUTS AND ALMONDS EASY
Montreal.

NUTS—Already the nut market has

begun to ease up after a big Christmas

demand. Walnuts and almonds are re-

duced in many cases since with the fall-

ing off in demand wholesalers are anx-

ious to make the best of the demand
for the New Year's trade. Shelled wal-

nuts are quoted at 80c. and almonds at

from 4.5c. to 48c. per lb., a reduction of

2c.

NUTS—
Almondt., Tarragona, per lb 22 24

Do., shelled 46 48

Valencia shelled almonds 48 60
Pecans, new Jumbo, per lb 60

Do., lar«e. No. 2. pnllshed . . 29 80
Cocoanut (shredded, bulk) 26 28
Filberts (Sicily), per lb 16

Brazils, shelled 88
Do., Barcelona 16%

Peanuts, Jumbo 16
Do., shelled. No. 1 Spanish 11%
Do., salted red 18
Do., shelled. No. 1 Virginia 13%

Peanuts (salted)

—

Fancy wholes, per lb 86
Fancy splits, per lb 81

Pecans, shelled ' 1 00 1 50
Walnuts Grenoble, in shell 83
Walnuts. Marbot 26 2*"

Do. new Naples 26
Bordeau shelled 80

Do., shelled. Manchurian .... 50 55

Do.. Chilean, bairs. per lb 40
Do.. Bordeaux shelled . 90

NOTE—Jobbers sometimes make an ndded chary-t

to above prices for broken lota.

RICE MARKET STRONG
Montrml.

RICE—The rice market holds firm at

the present basis with more strength in

primary markets. The Japan crop is

partiallv a failure and in the southern

states the growers are still holding out

for a higher price. The wholesale prices

remain firm and unchanged.

RIC&-
Carolina, extra fancy -' 9h-99-

Do., fancy) »»0 0#
Honduras, fancy "«

Raiteoon CC, per cwt R 7.'i

Rangoon. B. per cwt 5 75

Texas rice 06%
Tapioca, per lb. (seed) ... . 07% 08%

Do., (pearl) 07% 08%
Do., (flake) 07% 08%
Honduras 07

Siam 1*%

SPICE MARKET QUIET
Montreal

SPICES—The spice market is quiet

with little buying- and prices holdin.g

steady. If the buying were more heavy

at this time the higher value of sterling

might add strength to this market but

the effect is hardly noticeable under

present conditions. Some local whole-

salers have re;luced Canadian chicory

one cent to thiiteen cents a pound.
sncEs -
Allspice 18 20

Cassia, pure 25 26

Cocoanut, 20 lb. pails, per lb 30
Do., sweetened, lb., packages 39

Chicory (Canadian), lb 14

Cinnamon

—

Rolls 32
Pure, ground 86

Cream of Tartar (French pure) 44 60
Do.. American high test 65 80

Whole cloves 45

Ginger (Jamaica) 30
Ginger (Cochin) 27

Mace, Japan 25
Mixed spice bO 9 3i

Do., 2% shaker tins, doz. 1 16

Nutmegs whole

—

Do.. 64, lb 30
Do.. 80. lb 28
Do.. 100, lb 25
Do., ground, 1-lb. tins 30

Pepper, black 24

Do., white 32

Do., cayenne 82 34

Do., tins, 2'8 36
Pickling spice 25 28

Do., package, 2 oz., doz. ... 85 40
Do., package, 4 oz., doz 65 70

Paprika 60
Tumeric 28 30
Tartaric acid, per lb. (crystals or

powdered) 96 1 00

SUGAR LIKELY TO DROP
Montreal. —

^

SUGAR—The sugar market .-^hows

further weakness with prices in the

United States lower and the raw market
down to a low level. The prospects are

that raws will go even lower with al-

most one quarter of the old crop un-

marketed and the new crop at hand. Add-
ed to this is a lower rate of exchange
on American funds and the probability

is that sugar will take another drop
same tim« this week or at least in the

first few days in the new year. It is

evident that Canadian refiners are en-

deavoring to hold the market steady un-
til 1922 is in but the weakness of the re-

fined market in the U. S. A. is hasten-

ine developments.
SUGAJ^-
Granulated sugar, jjer cwt 7 50-

Do., barrels 7 55
Granulated, gunnies, 20-5 7 90

Do., cases. 20 o-lb. cartons 8 10

Do., gunnies, 10-10 8 00
Do., cases, 50 2-lb. cartons 8 25

Yellow, light, per cwt 7 10/

CEYLONS SLIGHTLY WEAKER
Montreal

TEAS—Although there is no actual

change in the tea mai'ket or a likelihood

of one in the near future reports from
nrimary markets indicate ?ome weakness
in Ceylon teas. India teas are holding
their strength and Japans are quite

firm at the present basis. Some reports

even goes as far as to predict a further

advance in Japan teas early in the year.

Figures show an increased consumption
of Japan teas in Canada.
Ceylfen and Indians

—

Pekoes 38 44
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Broken Pekoes *0 48
Broken orange pekoes 44 67

China

—

Common 24 85
Medium t 42 48
Choice a 60 0(0
Above retiiil prices range of qiotations to the

retaii trade.
Japan Teas (new crop)

—

Choice (to mediom) 65 60
Early picking 60 80
Finest grades 75 1 00
Inferior grades of broken teas may be haa

from jobbers on reauest at favorable prices.

VEGETABLE MARKET STRONGER
Montreal.

VEGETABLES—There is no change
in the veg;etable market although deal-
ers predict higher prices early in Jan-

uary The potato market is easy
in that no advance is expected since

offerings are large.

VEGETABLES—
Cabbage, local, per bbl 2 50 3
Carrots, new, per bag 75 1

Celery, imported, 4-doz. crate h
Horseradish lb

Mint
Mushrooms, lb 1

Oyster plant, per dss. 1

Parsnips, bag 1

Peppers, grreeo .doi.
New potatoes, Mont. (90-lb. bag) 1 40 1

Do., sweet, hamper 3
Spanis-h onions, per case 5
Turnips, per bag .; 75 1

Red onions, per crate 5 50 6
Texas Onions, per crate 3
Yellow onions, per cwt 6
Cranberries, barrel 25

and
the

ONTARIO MARKETS
TORONTO, Dec. 28—The raw sugar market continues in a weak

position and although at the moment Canadian refiners have
not changed their list prices, there are indications for reduc-

tions early in the new year. Canned vegetables and fruits are firm-
ly held while some brands of jams show a slight increase. Teas and
cottees are higher in primary markets with some local wholesalers
quoting a shade higher price on lower grade teas. Ontario marrow-
lat peas are quoted lower but the cereal market generally has a firm
undertone. Coast prices on prunes have advanced with indications
for further advances. Rices hold firm in primary markets but there
are no changes in the local situation which at the moment is quiet.Flour IS steady to firm but millfeeds are strong under light supplies.

BEANS STEADY
Toronto. —^^_
BEANS.—The market continues steady

under a fairly active demand. Ontario
hand picked are quoted from $3.25 to
$3.50 per bushel, while No. 1 lb. pick-
ers are offered at $2.90 to $3.15
per bushel. California limas are seling
freely at dVzc per lb. in bag lots, with
less than bag lots Vac higher.
BEANS—

Ontario hand picked, per
bushel 3 25
Do.. No. 1 lb. pickers, per

bushel 2 90
Cal. Limas, per lb O914

JAMS SHOW FURTHER STRENGTH
Toronto

CANNED GOODS.—Canned veget-
ables and fruits show little change, ex-
cept that the undertone appears to be
ifirmer. Sockeye salmon is becoming
very scarce and in fact all grades are
somewhat firmer. In sockeye, ones are
practically cleaned up, but halves are
offered at $3.25 per doz. The situation
in jams shows further strength with
some other packers advancing their
prices 5c to 15c on fours. Some further
advances are also noted in Wagstaffe's
list as follows: Black currant jelly, 16
oz. jars $4.85 per doz. and 4s each $1.07;
Preserved Ginger, 15 oz. jars $7.90 per
doz.; Orange Marmalade, 12 oz. $2.85;
Green Fig and Ginger Marmalade, 15
oz., jars $4.00; Pineapple $4.60; Red
Currant Jelly, 12 oz. $3.85; Bramble
Jelly 15 oz. $4.56 per doz. and 4s at $1.25

each; Paradise Isle, Hawaiian Pineapple
grated, is quoted at $2.90 per doz. for

No. 2 tins.

3 50

3 15
10

Lobster. '^.-Ib doz 3 75
Do., 1-8-Ib. tins 2 rO

Whale steak. Is, flat, doz. 1 T6
Pilchards. 1-lb. tails, doz 1 80
Canned Vegetables —
Tomatoes, tV<|S. doi
Do., Gal. No. 10 tins, doz B 95
i'eas, standard, doz.

Do., Early June 2 00
Do., Sweet Wrinkle
Do., Extra Sifted

Beets, 2s doz 1 45
Beans, golden wax, doz
Asparagus tips, doz. 4 36

Do., butts, doz.
Canadian corn 1 40
Pumpkins, 2V4s, doz. 1 60

Do., gal.. No. 10 tins, doz. . 5 15
Spinach, 2b, doz

Pineapples, sliced, 2s, doz .' 3 40
Do., shredded, 2s, doz. 4 76
Do., sliced 2V4s. doz.

4 15
2 IS

1 90

1 76
6 26
1 T5
2 15

2 40
3 00
2 45
2 15

5 00
6 60
1 50
1 60
5 25
1 60
4 25
6 25
4 215

Apples, gal., doz 6 50
Pears, 2s, doz ;.. 3 OO
Peaches, 28, doz., H. S
Plums, Lombard, 2s, doz. ... 2 40

Do. Green Gage 3 25
Cherries, pitted H.S
Blueberries, 28 2 35
Strawberries, 28, H.S 4 50
Raspberries. 2s 4 60
Jams

—

Black currants, 12 oz., doz.
Do., 16 oz., doz
Do., 4s., each

Strawberry, 12 oz., doz. ...
Do., 16 oz., doz 3 25
Do., 4s, tins 95

Raspberry, 12 oz., doz.

3 00
3 50

85
3 25

. 2 40
Do., 16 oz., doz 3 25
Do., 4s, tins 85

4 25
3 26
3 10
3 40
4 25
2 45
5 00
6 00

3 75
4 65
1 07
3 75
4 65
1 04
3 75
4 65

97

CANNED GOODS
Sookeye Is, doz.

Do., %s, doz.
Alaska red, Is
Ooko* Is. doz. ,

D«., Hs, doL.
Pinks, Is dos. ..

5 60
3 25
4 25
t 90
1 to
1 41

STROTVG COFFEE MARKET
Toronto. _^_
COFFEE.—Primary markets continue

to occupy a strong position and some
further advances have been registered
during the week. In the local situation
there is little change insofar as quota-
tions to the retail trade are concerned.
COFFEE—
Java. Pnvatf ESstate » il 53
Begotas, lb (43
Guatemala, lb. '| # 4( #52
Mexican, lb S6
Maracaibo, lb

*.

*.. 9 47 it
Jamaica, lb

, , U
Mooha, lb • si ft 66
Rio. lb M •24
Santos •U

MARROWFAT PEAS LOWER
Toronto.

CEREALS. — Ontario marrowfat
green peas are slightly lower in price
now quoted at 7%c in bag lots and S^^c
in smaller quantities. Rolled oats con-
tinue strong with wholesalers still quot-
ing at a lower figure than some of the
manufacturers.

CEREALS—
Barley, pearl, 98s 6 50
Buckwheat flour, 983 4 50
Barley, pot. 98s 3 90
Barley Flour. 98s 6 26
Cornmeal, golden, 98s 2 40
Oatmeal, 988 4 30
Corn flour, 98s 2 75
Rye flour 3 25
Rolled oats, 90s 2 95
Rolled wheat, barrel 6 00
Cracked wheat, bag 5 25
Breakfast food, 988 475
Rice flour, 100 lbs 10 00
Flaxseed, 988 7 00
Peas, split, per bag 6 60
Marrowfat green peas 7 75 8 50
Graham flour, 98s 3 25
WTioJe wheat flour 8 86
Wheat kernels. 8s 5 oO
Farina. 98s 5 36
Lentils. Red. lb Ig^ 19%

HONEY MARKET QUIET
Toronto.

HONEY.—The market is rather quiet
with quotations holding under a moder-
ate demand.
HONEY—
5-pound tins, per lb * 16^
10-Ib. tins, per lb 151^
60-lb. tins, per lb 15
Comb, per doz 8 76 4 50

CREAM OF WHEAT REDUCED
Toronto.

PACKAGE GOODS.—Quotations on
Cream of Wheat are reduced to $8.00 per
case or $2.75 per doz. Other quotations
are holding fairly steady.

PACKAGE GOODS—
Rolled Oats, 209s, round, ease 6 00

Do., 18s, case 2 00
Do., 20s, square case 6 00
Do., Aluminom Pram., 208 6 10

Corn Flakes 868, case t 10 S 76
Porridge Wheat, 368, reg., case 6 00

Do., 20s, family, case 6 80
Package peas, per doz. 90

Cornstarch, No. 1, lb. carton 09V4
Do., No. 2, lb., cartons 08

Laundry starch 07V4
Do., in 1-Ib. cartons o 8V4
Do., in 6-lb. wood boxes 011^4
Do., in 6-lb. tin canisters 12

Celluloid starch, case 4 00
Potato flour, 1-lb 141^
Fine oatmeal, 2ts 6 76
Cornmeal, 24s 2 30
Farina, 248 3 25
Barley, 248 2 76
Self-rising pancake flour 24s ...'.... 2 70
Buckwheat flour. 24s 2 70
Self-rising pancake flour, 18s 3 86
F. S. Hoaitny gran, ease .* 3 00

Do., pearl, ease 8 00
Searteh pearl barley ease 2 70
Puffed rice pancake floor, f4s 2 86

STRONG PRUNE MARKET
Toronto.

DRIED FRUITS.—Further evidence
of the strength in the prune market is

contained in an advice from the Cali-
fornia Prune and Apricot Growers Inc.,

announcing an advance of %c per lb. on
all size prunes and that not over 50 per
cent. 30s will be allowed on purchases.
They also state that a further advance
will take place ear.y in January. Evap-
orated apples are slightly higher at 17%
cents per lb. packed in 50 lb. boxes.
Other dried fruits are steady to firm at
unchanged quotations.
Citron caps, 12-lb. boxes, lb 44
Lemon caps, 12 lb. boxes. It> 29
Orange caps, 12 lb. boxes, lb 81
Mixed containing 4% lb. lemoa.
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per lb • 86
Drained Peel, mixed, cut ready

for use, in No. I's eartoni, S
i\<i lb. orange, 3 lb. citron caps,

S dozen per case, per dozen i fiO

Currants

—

Greek Filliatras, cases . ... 13% 14

Do., Patras 16Vi 17
Do., Vostizza , , ,

,

Dates

—

Bxcelsior, pkss, 3 doz. in case .... 5 60
Dromedary, 3 doz. to case 7 50
Fard, per lb 26
Hallowee dates, per lb 9 14%

Do., half cases, lb 6 15%
Do., Sair 13

Prunes

—

S0-40e. 258 19
0-608, 268 1€%
6y-b08, 2&S U'/a
60-703. 2.5s 13%
TU-sOs, 2.=;s 11%
tO-OOs, 2f.9 ir-4

Raisiaa

—

California, Sultanas, lb 21
Do., 15 oz. pkts 22%

S'-edless. Ib-oz. packets 26
Do., li-oz. packets 21
Seeded, 15-oz. packets 20% 21
Thomp<oas. seedless 24
Valencia, Spanish 28%
Clusters, boxes, 20 1-lb. pkg 6 66
Smyrna Sultanas 23%
Muscat, 26 lb. box 19

Evaporated aplpes 17%
Figrs

—

Smyrna, bags, approx. 28 lbs 14%
D.> . 60-lb. ba.^ 11?4
Layer, « Crown 30
Layer, 5 Crown 30
Layer, 7 Crown 33% 36
Pulled, 10 lb. box,, per lb 34
Pulled, 1-lb. box, each 20

Do., 2-Ib. box, each 86
Mats 09 09%

Peacliei—

-

Choios 20
Standard 18%

Apricots

—

Choice 32
Standard 28

WEAK SUGAR MARKET
Toronto.

SUGAR.—Canadian Refiners' lists re-

main unchanged but the situation con-

tinues weak in view of the easier prices

on raws. In the New York raw market
the situation is an unsettled one with
prices shaded lower.
SUGAR-
St. Lawrence, extra gran., ewt 7 84
Atlantic, extra gran 7 84
Acadia Sugar Refinery, ex. gran 7 84
Dom. Sugar Refinery, ex. gran 7 65
Canada Refinery, gran 7 84

Differentials : Granulated, advance over basis
60-lb. sacks. 25c ; barrels, 5c ; gunnies. 5-20, 40c
STunnies. 10 lOs, 60s ; cartons. 20-68, 60c.

SYRUPS STEADY
Toronto

SYRUPS.—There are no changes in

corn syrups. Molasses at the moment
is unchanged but there appears to be an
easier feeling, following the weak condi-

tion in the raw sugar market.
Com Syrup

—

Barrels, about 700 Ibe., yellow 06H
Half barrels, ^c over bbla ; ^

bbls, %c over bbla.

Cases, 2-lb. tins, wbite, 2 dos.

in ease 4 «•
Cases, S-lb. tins, wMte. 1 4»s.
in ease » M
Caaea. 10-lb. tins, wfaite, ^ <m.
In ease » M
Caaea. 2-lib. tins, yellow, 2 Am.

in ease 4 M
Cases, 5-B>. tins, y«llow, 1 das.

in ease 4 T*
Cases, 10-lb. tins, yellow, ^ io* .... 4 M

Molasses, baking grade

—

No. 2 tins, 2-doz. case 4 £•
No. 8 tins, 2-doz. case S SO
No. 5 tins. 1-doz. case 4 M
No. 10 tins, %-doz. ease 4 25
Pails—No. 1 1 W
Pails No. 2 1 76
Pails No. 5 3S5

Uolasses, table grade

—

No. 2 tins, 2-doz. ease 7 7S
No. 5 tins, 1-doz. ease 8 Oi
No. 10 tins, 1-doz. case S M
Palls—No. 1 a 10
Pails No. 2 J 76
Pails No. 6 8U

NO CHANGES IN SPICES
Toronto.

SPICES.—There is little change in the

market for spices. Spot stocks continue

light with primary markets occupying
a firm position.
SPICES—
Allspice #15 18
Cassia 22 24
Cinnamon • 80 86
Cloves 56 60
Cayenne 85 87
Ginger. Cochin #80

Do.. Jamaica 46
Mustard, pure 85 46
Pastry 2S
Pickling splees It
Mace 76
Peppers, black 21 23

Do., white 81 35
PaprikA, lb • d# #70

Do., Ms #85
Ohilliee, tb #60
Nutmegs, selects, whale, 100s . 22 26

Do., ground #28
MasUrd seed, wtnle #20
Celery seed, wlwie 40
Coriander seed 18

Caraway seed, whale 30
Turmeric 80
Curry powder 35
Cream of Tartar

—

French, pur* #40
4-oz. packages, doz. 2 00
The above quotations are for the best qoality.

cheaper grades can be purchased for less.

RICE MARKET FIRM
Toronto.

RICE.—The market shows no change
as compared with a week ago. There
has been litfe activity over the holiday

and the market in the South has been
quiet. The situation, however, continues

strong. There is no change in the local

condition.

RICH—
Honduras, broken, per rlk. ... # #7% 08
Blue Rose, fancy 0®% 09

Do., seconds #07% 07%
Siam, per Ifc #6 ^0 06%
Japans, per ib. 07 07%

Do., broken 05

Chinese, XX ....

Do.. Simla 11 12

Do.. Mnjin. Na. 1 10 11

Do., PaHing 09 10

Rangoon 07 07%
White sago 07% 09

Tapioca, per lb 08% 09

Do. fancy 09 Oil

NUTS STEADY
Toronto.

NUTS.—There are no changes in the

market to report over the holiday. Quo-
tations are fairly steady.
NUTS—
Almonds, Tarragonas, lb 22 24
Walnuts, Grenobles. lb 30 32

Do., Marbot 25 ^6
Do.. California 89 40

Do., Manchurian 25
Do., Chili 21

Filberts, lb 16 17
Cocoanuts, Jarflaica, sack 6 00 7 66

Do., unsweetened, lb 80
Do., sweetened, lb 28 32
Do., shred 26

Peanuts, roasted, lb 19 21

Brazil nuts, large, lb 18 20
Do., medium 15% 18

Mixed nuts, bags 50 lbs 20 25
Pecans 30
Shelled —

Almonds, lb 48 55
Filberts, lb 35
Walnuts. Bordeaux, lb 87 90

Do., Manchurian 63 65
Do., broken 53 55
Jordan almonds 70 75

Peanuts, Spanish, lb 11
Pecans, lb 1 40
Brazils 72

TEAS HOLD STRONG
Toronto

TEAS.—Some wholesalers have again
advanced quotations on the lower grade
teas. This is the result of the stronger
primary markets and the higher replace-

ment costs. The market continues strong

and as spot prices are still out of line

with 2nd primary markets, the trade can
naturally look for still further advances.
TEAS—

Pekoe Souchongs 32 38
Pekoes 82 68
Broken Pekoes 86 68
Broken Orange JPekoes 60 65

Japans and Chinas

—

Early pickings. Japans #U
Do., seconds OU

Hyson thirds 080 086
Do., pints 46 £7
Do., sifted 66 «0

Above prices grive range of quotations to th«
retail trade.

POTATOES TEND FIRMER
Toronto.

VEGETABLES.—The vegetable mar-
ket is quiet with little change in prices.

Potatoes have a shade firmer tone but
quotations are unchanged, and there still

appears to be heavy supplies in ware-
houses.
VEGETABLES—
Cabbage, per barrel 3 60 4 00
Potatoes, Delaware, per bag ... 1 65 1 76

Do., Ontario 1 25 1 40
Beets, per bag 75 1 00
Carrots, per bag 85 1 00
Turnips, per bag 85
Parsnips, per bag 1 00 1 26
Onions, Spanish, crate ... . 6 00 6 50

Do., sack, 100 lbs 6 00 6 50
Celery, per crate 4 50
Cauliflower, Cal., case 6 00
Tomatoes, hot house, lb 86
Head letuce, iceberg, case 5 25
Sweet potatoes, per hamper . 2 75 3 00

Cucumber, hot house, per doz 3 75
Mushrooms, per bkt 3 00

ACTIVE FRUIT MARKET
Toronto.

FRUITS.—The market is fairly active
with a particularly good movement in

imported fruits. Apples are now mov-
ing steadily with a good demand for

quality stuff. There are few changes in

quotations which for the most part re-

main steady.
FRUITS—
Oranges, Floridas. all sizes 6 00
Oranges, Navels, 100s 6 00

Do., 126s 6 00
Do., 150s, 176s, 200b 6 00

Tangerines, per case 5 50
Lemons, Messina 5 00

Do., California 5 00
Bananas, per lb 08%
Apples—Barrel.

Spys, No. 1 8 50
Spys, No. 2 7 50
Spys, No. 3 6 00
Greenings No. 1 7 06
Greenings No. 2 . 6 60
Baldwins No. 1 700
Baldwins No. 2 6 60

Grapes, Emperor 4 00
Do., Do., kegs 8 00
Do., Malaga, bbls 14 00 16 00

Apples, B. C. boxed 3 25 4 50
Cranberries, Cape Cod. • bbl. box 13 00
Grapefruit, Florida, 54s 6 00

FLOUR STEADY TO FIRM
Toronto.

FLOUR.—The market is holding
steady under a moderate demand for
domestic use.

BRAN AND SHORTS SCARCE
Toronto
MILLFEEDS.—Bran and shorts con-

tinue scarce and millers generally are
not making any straight car lot ship-
ments. Purchasers are required to take
a certain amount of flour with each car.

The situation remains strong which is

attributed to the light crop of feed
grains in Ontario last season. Quota-
tions are unchanged but the greatest
factor at the moment appears to be a.

matter of procuring supplies more than
one of price.
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COFFEE MARKET STRONG

MANITOBA MARKETS
WINNIPEG, Dec. 28.—Wholesalers report the holiday season
trade very satisfactory and many lines such as nuts, raisins,

and various lines of candy, have been practically cleaned up.
The coffee and rice market continues to rule firm. The primary
prune market has shown an advance and indications point to further
advances as stocks are getting low. The canned goods market is

ruling firm under a light demand. All lines of nuts continue firm.
The New York raw sugar market has declined and the trade can
expect a reduction on Canadian refined. The tea market shows no
change. The primary spice markets are ruling firm. There has
been a good demand for both fruits and vegetables and oranges have
shown a decline. Valencia onions are quoted lower.

ed for January delivery. Prunes are get-

ting into comparatively small compass
for the time of year and considering
the quantities that have been moved out
during the past few months it leads one
to believe that there w^ill be a further
advance very shortly. Peaches are scarce

and firm. Apricots are practically clean-

ed up and quotations are being ad-

vanced.

CANNED GOODS STEADY
Winnip^e —^—

—

CATSTNED GOODS.—The salmon mar-
ket continues strong, especially on the

best grades. Stocks at the coast are in

small compass and sockeyes are report-

ed scarce. The canned vegetable market
is generally unchanged. There is a fair

demand for corn, peas and tomatoes and
the pack this year is comparatively

light, w^ith a steady market on these

lines, with a possibility of working to

higher levels. The demand for canned

fruit is moderate. Stocks in wholesalers'

hands are much lighter than usual at

this season and indications point to the

fact that values will be well maintained.

Winnipeg:

COFFEE.—The primary markets con-

tinue in a strong position with prices

steadily advancing. Locally there is no

change in quotations to the retail trade

but the tendencies are for firmer prices.

COFFEE—
Rio, roasted, best grade, per lb.. 19% 20%
Mexican, roasted, best grade, lb. 44 49

Jamaica , roasted, best grade, lb. 28 30
Bogotas. roasted, best grade, lb. 40 43
Mocha (types), best grade, lb... OBI 63
Bourbon, best grade, per lb 30 36
Santos, best grade, per lb 27% 30
Maracaibo. roasted, best grade, lb. 38 44

ROLLED OATS FIRMER
Winnipeg.

ROLLED OATS.— Rolled oats con-

tinue in a strong position and although
-wholesalers' quotations are unchanged
there is a tendency for higher prices.

The primary market has advanced re-

cently and with the improved domestic

demand it is expected that prices will

be higher very shortly. Barley is show-

ing a firmer tone.
PACKAGE CEREALS

Rolled Oats, 20s, round cartons. 4 00
Do., 36s, case square pkts
Do., 188, case

Com Flakes, 368, case 3 60
Commeal, 2 doz. case, per case
Puffed wheat, 4 doz. case, per case . .

.

Puffed rice, 3 doz. case, per case ....

Cream of Wheat, 3 doz. case, per case. .

Orape Nuts, 2 doz. case, per case ....

Package Peas, 3 doz. case, per case....

BULK CEREALS
Kolled Oats. 80s, per bag

Do.. 40s, pr bag
Do., 20s, per bag
Do., 10-8s, per bale
Do., 1B-6S, per bale

Oatmeal, 98s, gran, or stand, bag ....

Wheat Granules, 98s, per bag
Do., 16-68, per bale

Peas, whole, green, 100-lb. bag. per bush
Do., split, yellow, 98s, per bag ....

Do., split, yellow, 498, per bag ....
Beans, fancy, hand picked, 100-lb.

bag, per bush 3 80
Do., Lima, 100-lb. bag, per lb.

Barley, pot, 98s, per bag
Do., pot, 49s, per bag
Do., pot, 248, per bag

Barley, pearL ftSs. per bag ....
Do. pearl, 498, per bag ... .

Do., pearl, 24s, per bag ... .

Cornmeal, 98o, per bag
Do., 49s, per bag
Do., 248. per bag
Do., lO-lOs, per bale

Buckwheat grits, Whole. 98-lb.
bags, per bag

4 65
3 60
2 10
3 80
3 40
4 40
5 70
9 00
3 80
3 00

2 40
1 26

66
3 16

3 66
3 30
6 10
6 60
3 85
7 50
3 80

4 26
10%

3 90
2 00
1 02
6 05
2 58
1 88
2 60
1 30
70

3 00

8 76

PRUNE MARKET ADVANCES
Winnipeg.

DRIED FRUIT.—Advices from the
primary markets state that prunes are
about Me higher on sizes 30s and 40s
and that small prunes are also tending
upward in price. Sizes larger than 50s

and smaller than 80s are reported scarce.

Buying of prunes has already been re-

sumed and heavy orders have been book-

CANNED FISH
S'hrimps, Is, 4 doz. case, doz 3 76

Finnan Haddie, Is, 4 doz. case 8 26 11 50

Do., %s, 8 doz. case, case 7 26

Herring (Can.) Is, 4 doz. case
per case 6 50 8 00

Do., imported, %s, 100 doz. case 21 50
Lobsters, %s, 8 doz. case, doz 2 36

Do., %s, 4 doz. case, doz 4 00
Oysters, Is, 4 doz. case, case 9 40

Do., 2s, 8 oz. 2 doz. ease, case .... 7 90
Pilchards, Is, tall, 4 doz. case,

per case 6 90
Do., %s, flat. 8 doz. case, case .... 9 00

Salmons

—

Per case
Sockeye, Is, tall. 4 doz. case .... 20 00

Do., %s. flat, 8 doz. case 21 25
Red Spring, Is, talj, 4 doz. case .... 16 25

Do., %s, flat, 8 doz. case IT 00
Cohoe, Is, tall, 4 doz. case.. 12 00 13 00

Do., %s, flat, 8 doz. case... 13 00 14 00
Pink, Is, tall. 4 doz. case 6 26

Do., %s, flat, 8 doz. case 8 00

CANNED FRUITS (Canadian)
Per caa«

Apples, 6 tins in case 3 20
Blueberries, 2s, 2 doz. case 5 00
Cherries, 2s, 2 doz. case 7 20
Gooseberries, 2s, 2 doz. case 7, 60
Lawtonberries, 28, 2 doz. case 7 00
Peaches, 2a, 2 doz. case 6 60 7 10
Pears, 2s, 2 doz. case 6 45 7 00
Plums, Green Gage, H. S. 2s,

2 doz. case 6 00
Plums, Lombard, H. S., 2 doz.

case 5 96
Plums, Lombard, L. S., 2s, 2 doz.

case 4 65
Raspberries. 2s, 2 doz. case ... 8 00 8 60
Strawberries, 2s, 2 doz. case ... 8 00 8 60

CANNED FRUIT (American)

Apricots, Is, 4 doz. case
Peaches, 2%s, 2 doz. case . .

.

Peaches, sliced Is, 4 doz. case
Do.. Halves. Is, 4 doz. case
Do., 2s, 2 doz. case

Per case
10 60
9 16
10 86
10 75
6 90

Pears, Is, 4 doz. case 12 75
Pineapple, sliced, 28, 2 doz. case .... 7 25

CANNED VEGETABLES
Asparagus tips, Is, tins, 4 doz.

case, per doz 4 40
Beans, Golden Wax, 2s, 2 doz.

case, per ease 4 76
Beans, Refugee. 2s. 2 doz. case 4 60
Corns, ?s, 2 doz. case 3 60
Peas, Standard, 2s, 2 doz. case 3 65 3 90
Peas, Early June, 2s, 2 doz. case 4 50
Sweet Potatoes, 2V,s, 2 doz. case 7 00
Pumptin, 2%s, 2 doz. case 335
Sauer Kraut, 2%s, 2 doz. case 4 10
Spaghetti, 2s, 2 doz. case 2 05
Tomatoes, 2%s, 2 doz. case 4 10
Spinach, 2V{>s. 2 doz. case 6 75

NO CHANGE IN STARCH.
Winnip«r.

STARCH—There are no price changes
to report in this market which at the
present time is steady with a fair de-
mand for immediate requirements.

STARCHES
Cornstarch, 1-lb. pkg., per lb Q 09%

Do., No. 1 quality, 1-lb. pkgs 10%
Gloss. 1-lb. pkg.. per lb Q 10%
Celluloid, 1-lb. pkg.. per case 4 30

JAM MARKET STEADY
Winnipeg.

JAMS.—The jam market continues in
a steady position. Stocks of pure straw-
berry and black currant jams are light
and many packers are completely sold
out. While the demand is limited to im-
mediate requirements, no change has
occurred in local quotations.

JAMS
Strawberry 48 per tin 91
Black Currants, 4s, per tin 91
Raspberry, 4s, per tin 91
Apricots, 4s, per tin ^
Cherry, 4s, per tin 86
Peach, 4s, per tin Q 66
Compound (all flavors), 4s, tin &6

SHELLED WALNUTS FIRM
Winnipeg.

NUTS.—Reports from the primarj
market state that French shelled Bor-
deaux walnuts for January and Febru
ary delivery are still firm due to the ad
vance of the franc and the shortage oJ

walnuts. Higher prices may be expect-
ed. There has been a strong advance ir

shelled almonds. The advance in ster
ling exchange has affected this line am
prices are well maintained. SpanisI
shelled peanuts are slightly easier am
trading is quiet. Higher prices are als(

expected on this line after the first o:

the year. There is no change in Brazils
and lower prices are looked for verj
shortly.

NUTS, SHELLED—
Almonds, per lb.

Spanis'h Peanuta, No.
Pecans, per lb
Walnuts, per lb
Brazils, per lb

NUTS IN SHELI^-
PeanutB, roasted. Jumbo
Walnuts, per lb
Almonds, per lb
Brazils, per lb
Pecans, per lb
Filberts, per lb
Pecans, per lb

1, lb.

lb.

49%
IZV

1 40
70
70

23^
23
20^
18
30
16
30

SUGAR MARKET WEAK
Winnipeg.

SUGAR.—The New York raw suga
market has declined and there is a gen
eral expectation from the trade of a n
duction in prices for Canadian refine
sugar in the very near future, as a rL
suit of the weakness in raw. The feelinj

seems to emphasize the general dispos
ition to defer purchases as long as pos
sible as the few orders placed are f
small lots that are actually needed f
pre.'^ent use.

i
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SUGAR
Extra gran, bags, 100 lbs ? 50

Do., gunnies, 5-20 lbs S SO

Do. gunnies 10-10 lbs 9 00

Do., cartons, 20-5 lbs « 10

Do., cartons, 50-2 lbs 9 25

Yellow, No. 1 It., bags. 100 lbs 8 10

Do., golden, bags, 100 lbs 8 00

Powdered sugar, bbls 8 90

Do., boxes, 50 lbs 9 10

Do., boxes, 25 lbs 9 30

leing barrels 9 00

Do., boxes, 50 lbs 9 20

Do., boxes, 25 lbs 9 40

Soft lumps, boxes, 100 lbs 9 30

Do., boxes, 50 lbs 9 60

Do., cases, 20 cartons .., 10 35

Do., cases, 40V4 lbs. 11 10

Small lump, boxes, 100 lbs 9 20

Do, boxes, sa lbs 9 30

Do., boxes. 25 lbs 9 50

Do., cartons, 50 2-lbs 10 60

Hard lump, boxes, 10 lbs 9 30

Do., boxes, 50 lbs 9 45

Do., boxes, 25 lbs 9 60

SYRUPS UNCHANGED
Winnipeg
SYRUPS.—There is a fair demand foi

corn and cane syrups at this season of

the year and prices are steadily main-

tained. The demand for molasses is con-

fined within the narrow limits defining

immediate needs of consumption and

quotations are unchanged.

CANE SYHUP—
No. 28 6 »6

No. 58 6 76

No. lOs 6 30

No. 20s 6 10

CORN SYRUP—
Cases, 2-lb. tins white, 2 doz. in

case
Cases, e-lb. tins, white, 1 doz. in

Cases. 10-lb. tins, white, % doz.

in case
Cases, 20-lb. tins, white, % doz.

in case
Cases, 2-lb. tins, yellow, 2 doz.

in case
Cases, 6-lb. tins yellow, 1 doz. in

case
Cases, 10-Ib. tins, yellow, ^ doz.

in case
Cases, 20-lb. tins, yellow, % doz.

In case

4 25

4 70

4 45

4 45

3 75

4 20

3 95

3 96

MAPLE SYRUP—
Pure, 2>4's, tins, case of 2 doz 20 00

Pure, 5s, per case of 1 doz 19 10

Pure, 10s, per case of % doz 17 75

TABLE SYRUP—
Maple flavor, 2V4'8, tins, per case of

2 doz 10 50

Do., 2s, tins, per case of 1 doz 10 00

Do., Is, tins, per case of % doz 9 75

MOLASSES BARBADOES—
2 lb. tins, 2 doz. case 8 35

3 lb. tins, 2 doz. case 10 80

5 lb. tins, 1 doz. case 9 50

10 1b. tins, Vi doz. case 9 20

MOLASSES BLACKSTRAP—
%s. 4 doz. case, per case 4 65

2s, titis, 3 doz. case 4 60
2^'s, tins, 2 doz. case 4 15

5s, tins, 1 doz. case 3 96
10s, tins, i/j doz. case 3 80

RICE MARKET STEADY
Winnipfe.

RICE.—Southern advioes show a

steady to firm market on rice. Canadian
mills are now quoting on new crop

Oriental rices at reasonable prices. Sup-

plies of rice would indicate a firm, if

not higher market.
RICE—
No. 1 Japan, 100-Ib. sacks, lb 08
Do., 50-lb. sacks, lb 08V-
Siam, 100-lb. bags, lb 06

Do., 50-lb. bags, lb 06M
Sago, sack lots, 130 to 150 lbs., per lb. 07%
Sago, in less quantities, lb 08V4
Tapioca, Pearl, per lb 07% 08%

NO CHANGE IN TEAS
Winnipeg.
TEA.—The primary market on tea

continuss to show a firm tone and prices
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are well maintained. There has been an

active demand from all quarters for

practically all kinds of tea but the lim-

ited offerings of Ceylon would indicate

that the trade can expect higher prices

in the near future.

INDIA AND CEYLON—
Pekoe Souchongs, first quality 35 40

Do., second quality 32 35

Pekoe, first quality 40 <> «,„
Do., second quality 35 40

Broken Pekoe, first quality .. 42 48

Broken orange Pekoe 1st qual. 50 60

Japan, first quality 42 oO

JAVAS
Pekoe Souchongs 80 Si

Pekoe 32 40

Broken Pekoe 33 J"
Broiken orange Pekoe 38 48

SPICE MARKET STRONG

Winnipeg.

SPICE.—The general tone of the spice

market continues strong, with pronounc-

ed firmness in black and white peppers.

The demand for Jamaica ginger has

eased off and futures are being offered

on lower basis. There is prcatically no

change in the local market.

Allspice, Jamaica, best qual., lb 22

Cassia, Batavia, per lb 35

Do., China, per lb 25

Chillies, per lb. <> »»

Do., No. 1, per lb 53

Cinnamon, Ceylon, per lb 60

Do., No. 0, carton, doz. 90

Cloves, Penang. per lb 96

Do., Amboyna, t>er lb 90

Do., Zanzibar, per lb 45

Ginger, washed. Jamaica, No. 1 .... 66

Do., Jamaica, No. 2 40

Do.. Japan or Africa, lb 30

Mace, extra bright Penang. lb 66

Pepper, blk., Singapore, ex. lb 22

Do., white, per lb 36

Pickling, Vi-lb. pkg., per doz 90

Do., bulk. No. 1, per lb. 22

GROXJND SPICE
Xllspice. bulk, per lb 20

Do., No. 2, per lb 25

Do, 2 oz. cartons 96

Do., 4 oz. cartons 1 20

Cassia, No. 1 bulk, per lb 27

Do., No. 2, bulk, per lb 26

Do., No. 1, 2 oz. cartons 95

Do., No. 1, 4 oz., cartons 1 60

Cinnamon, bulk, per lb 65

Do., 2 oz. cartons 96

Do., 4 oz. cartons 1 76

Cloves, bulk, per lb 60

Do., 2 oz., cartons 95

Do., 4 oz. cartons 2 00

FLOUR MARKET FIRM

Winnipeg.

FLOUR.—There is a firmer tone to

the wheat market and farmers are show-

ing a decided tendency to hold their

wheat for higher prices which the ma-

jority appear to believe will come, es-

pecially if the export trade or demand

should broaden.

FLOUR—
98-lb. sacks ? ??„
Two 49-lb. sacks 3 98%
Four 24-lb. sacks 4 07%

ORANGES EASIER
Winnipeg

FRUITS.—There is little change in

the fruit market. Oranges are slightly

easier in price, and after the first of

the year further declines are expected.

Lemons have advanced 50 cents per

case and are quoted from $6.50 to $7.00.

Grapefruit is fairly steady at $6.50 per

case. Malaga grapes are in good demand

at $16.00 per keg.

33

VALENCIA ONIONS LOWER
Winnipeg ——

—

VEGETABLES.—There has. been a

decline of 50c per case on Valencia

onions, and they are quoted at $7.00 to

$7.50. B.C. onions show no change and

are quoted at $5.00 per sack. Cranber-

ries continue high and 33 pound boxes

are quoted at $7.50. Florida tomatoes

are on the market, but are ruling at a

high price of $18.00 per case. Other

lines, however, show no change and

there' is a fairly steady demand for all

lines.
VEGETABLES

1. ... 02
Cabbage, per lb

Head Lettuce, per case * "

Head Lettuce, per dozen

Leaf Lettuce, per dozen

Green Onions, per doz O "°

Cucumbers, per doz

Tomatoes, per case 18 00

Potatoes, per bushel (Carload lots).... 50

Do., per bushel (smaller lots) 55

Celery, B. C, per pound "09

Onions, per sack (B.C.) 5 00

Do., per case (Valencia) .... 7 00 7 50

Mint, por doz ^ "^

Cauliflower, per dozen 3 26

Parsley, per dozen 0^0 75

Carrots, per lb ]' ^^
Beets, per lb " ""

Parsnips, per lb " "^
Brussels sprouts, per lb " "
Chinese cabbage, per ib "

^^
Green peppers, per lb " J^
Leeks, per doz " '"

PRUNE MARKET STRONG IN

THE WEST
One of the biggest operators on the

Coast, in a letter to the trade, comments

on prunes: "With a total crop estimated

at 95,000 tons, the California Prune &
Apricot Growers is considered to have

unsold less than 18,000 tons, all new

crop and mostly outside stock. In in-

dependent growers' hands there are less

than 800 tons unsold in the entire State,

two-thirds of these being in the Santa

Clara Valley. The holdings of independ-

ent packers collectively are probably

less than 8,500 tons. Deducting from

these figures, we have a total of less

than 28,000 tons of prunes unsold in Cal-

ifornia to-day, with 67,000 tons already

marketed. This position is most unusu-

al for December 1, and the surprising

feature is that the total sold has very

largely gone into consumption. When,

in conjunction with this, it is recalled

that since May 1 there have also been

marketed some 25,000 tons of 1920 crop

out of California, making the total

sales since May 1 close to 92,000 tons, as

compared to a balance unsold now of on-

ly 28,000 tons, it is easy to appreciate

the heavy increase there has been in

prune consumption over former ye^rs,

when prices were relatively higher. Of

the 11,000 tons of Italian and 1,000 tons

of Petites produced in the Northwest

this year, independent packers collective-

ly have unsold about 1,500 tons, and the

combined unsold tonnage of the Pimne

. Association is estimated at less than

1 200 tons. There are almost no Petites

unsold, and the stock of Italians in in-

dependent growers*' hands is inconse-

quential.
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres East and West

^MWIffliflJiiiiifwiiiiiiiiiiHiiniiiHiiiiniiiiiiiiiiiniHiiiiiiiiuHuiinniifUiiiiiiiiiiiiiininiiiininniiiiinniiunuiiyiniiw
iiiiiiiiiiiiiiiiiiiiiuiuiniiiiuniiiiiiiiiiiiiiiiuuiiiiiiiniiniiiiiiniuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw^^^

Alberta Markets
FROM CALGARY, BY WIRE.

Calg-ary, Alta., Dec. 27.—There are
few changes in the markets this week.
Flour advanced 10c per barrel making
the price $7.75. Bran and shorts ad-
vanced $2.00 per ton bringing the price
of bran to $20.00 and shorts to $22.00
per ton. Bovril is reduced 5c to 30c
per doz. Royal Excelsior dates are
down 50c per case. Shrimps, both wet
and dry pack are quoted at $2.90 per
doz.

Beans—Ashcroft, Der ^wt
Do., Kotenashi, per cwt

Rolled oats, SOs
Rice, Siam 6 60
Japan, No. 1 7 35
Tapioca 7 50
Sago

. . 7 50
Flour, per bbl
Sugar, pure cane, gran., cwt
Cheese, No. 1, Ont., larse 22%
Alberta cheese, twins

Do., large
Butter, creamery, lb

Do., dairy, lb
Lard, pure 3s
Eggs, new laid, local, case ....

Do., No. 1 storage, case
Tomatoes, 2V4s
Pumpkin, 2V4s, case
Lemons, case
Com, 2a, standard case
Peas, 2s, standard case
New early June peas, case . .

.

Salmon sockeye Is, case .

Do., Sockeye, %s
Strawberries, 23, Ont., case . . 8 16
Raspberries, 2s, Ont.. case 8 40
Cherries, 2s, red, pitted
Peaches, 2s, halves \\

Do., 2s. sliced ,, ',\\\

Apples, evaporated, lb. . .

.

Do., 25s, lb .'..'.

Pineapples, Hawaiian, sliced 2's 6* 30
Do., canned. 2s 7 45

Potatoes, local, ton 20 CO

39
30

12 30

4 15

3 316

4 20

19 80

6 00
5 90
2 25
6 00
8 00
8 00
8 00
7 75
8 72

23

22%
22 y*
45
35

12 60
18 00
1« 00
4 35
4 40
7 75
3 60
4 SO
4 76

21 60
21 65
8 40
9 25
8 50
6 85
& 25

18

18 y.
7 o-h

7 90
30 00

Saskatchewan Markets
FROM REGINA BY WIRE

Rcgina, Sask., Dec. 27.—Christmas
being over, some wholesalers find they
are carrying over some lines of Christ-
mas goods, fbuft generally speaking
supplies are pretty well cleaned up.
Currants are advanced one cent per
pound. Royal Excelsior dates dropped
50c. per case making present price $5.30.

Beans, KotenasM
Rolled oats, SOs
Rice, Siam
Rice, Blue Rose
Tapioca
Sago ...
Flour, per bbl
Sugar, pure cane granulated, cwt.
Cheese, No. 1, Ontario, large . .

.

Cheese, No. 1, Ontario, twins .

,

Butter, creamery, lb
Butter, dairy, lb

5 95
2 42
« 60
9 26
7 26
7 26
7 96
8 70
22
22^
46
30

Lard, pure, 33 1110
Eggs, new laid, local '.'

18 00
Do., No. 1 storage .'.'.'.' 16 60

Tomatoes, 2%s, choice
Lemony case
Corn, 2s, standard choice . .

Peas, 2s, standard choice . .

.

Do., 2s, Early June, choice

4 60
9 00
3 66
4 15
4 87Salmon. Sockeye, Is .. '_'_ 21 00

IIIIIIIIIIIIIIIIIDIillUllif

Do., Sockeye, %3 22 05
Strawberries, 2s, B.C. choice 8 75
Raspberries, 28, Ontario choice 8 75
Cherries, 2s, red, pitted 7 20
Peaches, 2s, halves 7 20

Do., 2s, sliced
\ 6 00

Apples, evaporated, lb .. ,

,

42%
Peaches, evaporated, lb 23
Prunes. 70-80 q 13

Some Useful Hints That Will Be Helpful to
the Salesman

THE PREVAILING habit of cus-
tomers is to purchase just what is

absolutely essential at a price as
low as can he obtained. Here is where
every bit of information relative to the
manufacture of various lines is of value
to the sales staff, who are prone, as a
rule, to content themselves with selling
just what the customer ^ks for, and
making no further effort to interest her
eith&i- in the purchase itself or in other
allied lines of merchandise.

Sell Satisfaction

The popular idetfinition of salesman-
ship that prevailed not many years ago
would have to unidergo severe revision
to be applicable to the science of selling
as it is practised today. Time was when
the main object of a salesman was to
sell a customer something—anything, so
long as a sale of some kind was made.
A sale is not a successful sale, not a
complete sale nor a profitable one for
the store unless you sell satisfaction
with each item. In helping customers
to "make up their minds" you are per-
forming a service of no mean import-
ance, and selling is nothing more nor
less than influencing the minds of pros-
pective customers. There is no mystery
about salesmanship, the careful atten-
tion to details that the business merits,
and to know the mefrdhandise that you
are selling.

To be a real salesman means a clear
understanding of what influences cus-
tomers most favorably, and the constant
application of such standards of prac-
tice as you may evolve from your own
and the experience of others, so as to
impart to your prospective customer the
best knowledge possible regarding the
construction and use of the goods in

question.

The foregoing as well as the subse-
quent hints on salesmanship were sup-
plied to Canadian Grocer by a leading
manufacturer, wiho formerly was on the
staff of a large department store where
he had an opportunity of gleaning much

valuaible data relative to handling sales.
In discussing the subject of selling mer-
chandise in a retail way, for instance,
this man emphasized the fact that in
every sale there were four features to
be considered.

The Greeting

First, there should be a suitable
greetting to the customer, for first im-
pressions are often lasting. To convey
an impression of willingness to serve,
the approach should be characterized by
promptness. No matter what duty is

claiming attention, the advent of a cus-
tomer should cause the salesman to dis-

continue other work and immediately re-
me the function of selling. Custom-

ers should be met more than half way,
and the bearing and appearance of the
salesman, his apparel and attitude of
deference to the customer's wishes, his
t-jne of voice and general manner should
be such as to inspire confidence in his
ability and reflect his pleasure in hav-
ing an opportunity to serve. The sales-
man's approach is practically the selling
of himself to the customer. Therefore,
say and do first what will please the
customer best, as near as you are able
to determine from a hurried estimate as
she approaches.

Showing Goods

Second, introduce your merchandise
with as few questions as possible and
show about the grade of goods you think
the customer will want, offering better
gOods immediately latfterward. Bring
the goods to the customer whenever
possible and place them wirthin reach.
See that nothing is on the counter which
will detract from the appearance of the
merdhandise you wish to sell. Demon-
strate the use or in some way prove to
the customer in the first few seconds
that the goods offered are especially
suited to the purposes she has in mind.
Be positive in your statements regard-
ing quality. Use first, the principal
reason why this customer should want
this article.
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"It is Profitable to Sell Graded Eggs"
C. Clarke of the A. & C. Grocery in Vancouver, B.C., Finds That

Selling Eggs on the Basis of Weight is Really the Best Plan, and

Selling the Government Graded Eggs Practically Means Selling

By the Pound.

VANCOUVER, B. C, Dec. 27—
"The practice of selling bananas
by the pound has passed the stage

where it needed defending," remarked C.

Clarke, of the A. & C. Grocery, Vancou-
er, to a Canadian Grocer representative

the other day. "There are a few gro-

cers, I see, who still argue that banan-
as should be sold by the dozen. As
far as I can see there is much to be said

for selling bananas by the dozen, so

long as they are charged for by the

pound.

"We have gone a step further. We
are selling eggs by the government
grade, which practically means, 'by the
pound.' I believe I am safe in saying
that this was the first store in British
Columbia to adopt the government
grade wholly in its egg sales. First
we had a window specially dressed, get-
ting the Department of Agriculture's
educational display material as used ^t
thes Vancouver Exhibition. The De-
partment was pleased to co-operate
with us. That was weeks ago. This
style of marketing does exactly what
the government says it does. It provides
a way in which every purchaser of eggs
may be protected against unsatisfactory
results in the purchase of eggs, and
at the same time, securing full value
for the money spent.

Standardized as to Quality

"Canadian eggs have been standard-
ized as to quality and size. While this

was done primarily for the upbuilding
of Canada's export business in eggs, it

is clearly in the best interest of the
dealer and the consumer, that this grad-
ing be used in domestic trading as well.

The eggs are sorted into the following
four grades, each grade being clearly
defined as to quality and size.

" 'Specials.' These eggs are of course
the very highest quality and weigh 25
ounces or over, per dozen.
" 'Extras' are those fine eggs weigh-

ing 24 ounces or over per dozen.

By Staff Correspondent Canadian Grocer

" 'Firsts' weigh 23 ounces and over.

" 'Seconds' weigh 2 ounces and over.

Resu'ts of Practical Tests

"The household Science Department
of Macdonald College was asked to

make practical tests of the various

grades. These tests were to deal with

the relative suitability of the various

grades for culinary purposes. The De-
partment provided us with letters set-

ting forth the results of these experi-

ments which have proved of great in-

terest to our customers. The details in

the letter read as follows:

—

The following is a brief summary
of the results of a recent series of

experiments carried out by the

Household Science Department of the
Macdonald College, in reference to the

relative suitability of the different

grades for culinary purposes.

Three types of experiments were
used;

1. "Eggs served alone," or "Eggs as

Eggs."

Illustrating how the A. avd C. Grocery in Vancouver, B. C, maAe a win-
dow display of aovernment graded eggs.
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2. "Eggs as Lightening Agents," or

"Eggs in Flour Mixtures."

3. "Eggs as Thickening Agents," or

"Eggs in Milk Mixtures."

Conclusions;

Eggs grading as Specials are at-

tractive in appearance when cooked
alone or in combination with other

foods, and give a delicious flavor to

any prepared dish. These eggs are

not found on the market at all sea-

sons.

Eggs grading as Extras are very

satisfactory, giving good lesults when
cooked alone, or in combination with
other foods. Extras can always be
obtained and should prove very pop-
ular as the housewife can be sure of

the results from this grade.

Eggs grading as Firsts may be

used, but the flavor is not as delic-

ious, nor the texture as good as when
the higher grades are used.

Eggs grading as Seconds are not

uniform in appearance or flavor. The
stale flavor is much more noticeable

in some than in others. Seconds
should not be used as "Eggs served

alone," or in any mild flavored dish.

They may be used for cooking pur-

poses in any dish where a strong

flavoring is used.

These conclusions, supported by
personal experience, should appeal

to the housewife as a means of deter-

mining the grade or grades which will

best suit her requirements. When
purchasing, specify the grade desired

and insist upon getting it, preferably

in a package marked with the name
of the grade.

Yours faithfully,

W. A. Brown
Chief of Poultry Division.

Is Profitable to Grocer
"It is very desirable that the public

should learn to ask for the eggs by nam-
ing the Government Grade they want,"
the Grocer representative said, "but has
it been profitable for you to take the

time, and devote the window space to

this educational work?"
"A retailer cannot afford to do much

general educational work unless he does
cash in on it at once," said Mr. Clarke,

"but in this instance I can report that

our egg business in the last two months
has increased four fold."

Deliveries in Cartons
The A & C Grocery delivers all its

eggs in cartons. In speaking of this

Mr. Clarke said, "We find that it costs

us about one cent per dozen for car-

tons. The cartons cost two cents each
and we average two trips per carton."

Dealing with the grading of the eggs,
Mr. Clarke explained, "the Department
trained one of our employees to grade
the eggs to the government standards.

The department seems willing and eag-
er to co-operate with any retailer who
shows a disposition to adopt the Govern-
ment grading."

How Etjgs Are Label'ej
The eggs displayed in the store are

labelled as follows:

—

CANADIAN GROCER
"Specials" 25 oz and over, per dozen

90 cents.

"Extras" 24 oz. and over, per dozen
85 cents

"Firsts" 23 oz. and over, per dozen
80 cents.

"Seconds" 20 oz. and over, per dozen
65 Cents.

"Any method of marketing any line

that the grocer handles, that will show
him an increased business of 300 per
cent, is worth taking seriously," said

Mr. Clarke.
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Salmon Resources
OfTheFraserMust

Be Conserved
Vancouver.—With the worst season

since 1908 just passed and facing the
prospect of continuation of low produc-
tion years, British Columbia salmon in-

terests are determined to bring about
some agreement with the authorities in

the State of Washington to prevent the

use of trawls and nets in all waters ad-

jacent to the Eraser River, in a desper-

ate attempt to conserve the salmon re-

sources of the district.

The rapid depletion of the Eraser
River salmon has caused widespread
alarm this year, and the extent to which
the decline has gone is illustrated by
the publication of figures showing the

pack during the last few years. The
British Columbia salmon pack this year

was 603,458 cases of all varieties. This

is the smallest pack since 1908, when
the pack was 542,000 cases,

W. A. Found, assistant deputy Min-
ister of Fisheries, is now in British Col-

umbia attempting to work out a success-

ful basis of settlement with the Ameri-
can authorities. For twenty years the

question of Fraser River salmon con-

servation has been kicked back and
forth over the boundary line, without

effective results being reached.

Creamery Bvitter

Exhibits Will Have
Over 200 Samples

Winnipeg, Dec. 27.—E/ery effort is

being put forth to make tho annual con-
vention of the Canadian Produce Asso-
ciation which will be held here at the
Fort Garry Hotel on January 30 and 31

the biggest success ever. This conven-
tion precedes that of the annual gather-
ing of the Manitoba Dairy Association.
One of the features of both the Produce
convention and also that of the Dairy As-
sociation will be the creamery butter ex-

hibit that will comprise over 200
samples, representative of every pro-
vince in the Dominion. The competi-
tions to be decided call for the distribu-

tion of $870. in cash prizes, together with
silver cups, medals and diplomas.

The programme will be short and in
teresting. It will cover every angle o
the produce business without going int
tiresome detail. Ample time will b
provided for the discussion of live topic
and for making new acquaintances an
renewing old ones, outside of conventioi
hours.

On Monday evening January 30, ther

will be a banquet for the produce dealer!

and their ladies. The entertainment com
mittee is planning some novel feature:

for this affair, and it promises to be th

best ever had.

Potatoes Are More
Plentiful Than

First Estimatec

Canada's potato crop did not tun
out so badly after all, as shown by th

estimate made at the end of Novembe
by tha Dominion Fruit Commissioner'!
Branch, and published in their lates

bulletin.

There is, of course, a reduction al

around, but it is not as bad as was ex

pected earlier in the season. The tota

acreage this year was reduced to 701,91!

acres, against 784,544 last year, and tht

estimated yield this year was pulle<

down to 158^/^ bushels, against 170

M

bushels last year, which brought thi;

year's production down to 110,895,00*

bushels, compared with 133,831,400 laa'

year.

It will be noted there is a wide dis

crepancy in the estimates made by th(

provincial and Dominion officials in set

ting down the Alberta yield. In the pro
vincial statement published recently th<

yield per acre was placed at 133 bushels

while the Dominion figures placed it ai

158y2 bushels. This difference in yielc

made the provincial department's figure!

6,8.33,141, against 8,143,000 by the Do
minion.

Comparative yields by provinces ar<

given in the fruit bulletin:

1921

Alberta 8,143,000

B. C 2,940,000

Saskatchewan. . 10,344,000

Manitoba 6,340,000

Ontario 16,984,000

Quebec 36,089,000

N. B 16,192,000

Nova Scotia. . . 6,414,000

P. E. 1 7,499,000

1920

7,138,00(

12,933,70(

6,861,00{

3,410,00t

23,961,70(

57,633,00(

15,510,30(

10,209,00(

6,174,70(

Totals 110,895,000 133,831,40C

The total value of this year's crop is

$85,677,000, as an estimate, against

$129,803,000 last year. The averag*

price this year is set at 77c, against

97c last year.

Last estimates on the U. S. croj

placed the yield at 356,076,000, against

428,368,000 last year.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Dec. 28.—The feature of the produce market is the
easier trend to the egg market in view of a better production.
There is no actual change in the quotations but the tendency

is downward. Smoked meats in some cases are higher with a big

demand and the fresh meat market shows more strength. Live hogs
are quoted a shade higher and beef prices are also slightly advanced.
Lard is quiet with only a demand for immediate requirements. The
cheese market is unchanged but is steady in price. There is no change
in butter but the market has a more steady tone with a freer move-
ment of the new makes. Fish prices are unchanged. On the whole
the market is quiet after a brisk Christmas season and in the case of
meats in general shows improved strength.

BUTTER MARKET FIRMER
MontreaL ^^-^
BUTTER—There is no further change

in the condition of the butter market.
Prices are steady under a fair demand
with a better tone to the market.
BUTTER—

Solids, creamery 41 42
Prints, creamery 42 43
Dairy solids 32

CHEESE MARKET STEADY
Montreal

CHEESE—The cheese market is quiet

with a fair demand for local and coun-
try accounts. The demand for exporta-
tion to England is limited as the strength
of the sterling has had the effect of in-

creasing the cost of Canadian cheese
laid down in England.
CHEESEL-

Large, per lb
Twins, per lb

Do., white
Triplets, per lb

Fancy old cheese, per lb.

Stilton, per lb.

19
21
20
28
21

28 30
35 '

20Quebec 19

EGG MARKET EASIER
Montreal

EGGS—There is an easier feeling to

the egg market with better supplies
reaching the market. Prices however
show litt'e change but the tendency is

downwards on acount of an improved
production and the falling off in the de-

mand for new laid eggs at the high
prices.

EGGS—
storage, selects 52 5:5

Do., No. 1 48

HOG MARKET FIRMER
Montreal

FRESH MEATS—The market for live

hogs is without any change of note this

week. The offerings are small but quite
ample for requirements, as buyers in

most cases have provided for their wants
until the first of the New Year. The
tone of the market is quite firm how-
ever, with prices on select light weights
running from $11.00 to $11.25 per cwt.,
which shows a slight increase in the
margin on quotations. The trade for
dressed hogs is active with a good de-
mand for small lots. The beef market
shows more strength with some iniprove-
ment in demand and better grade of of-

ferings. Prices show a firm tone.

FRESH MSATS—
Hogs, live (selected off cars) 11 00
Fresh killed 16 50

Fresh Pork

—

Legs of pork (foot on) 17 20
Loins (trimmed) 19 21

Trimmed shoulders 17
Untrimmed 14

Pork sausage (pure) 20
Fresh Beef—

(Cows) (Steers)
Hind quarters 10 13 12 16
Front quarters 05 09 05 08
Loins 19 22 22 27
Chuck.s 07 08 08 09

LARD MARKET QUIET
Montreal.

LARD—The market for lard continues

quiet with the demand being only to-

wards small lots to meet actual wants.
The prices for Canadian refined grades
remain unchanged.
LARD—

Tierces. GO lbs 14'/. 15V'>
Pails, 20 lbs 16 16',A

Tubs, 20 lbs 15V> 16
'

Bricks 16V2 !8

SMOKED HAMS ADVANCED
Montreal.

SMOKED MEATS—The feature of

the smoked meat market is an advance
on small smoked hams. ' This is on ac-

count of a shortage in the supplies of

hams since the ('emand has been partic-

ularly brisk in the past two weeks. The
lighter weights show an advance of

from Ic. to 2c. per lb.

BACON—
Breakfast, best 33 52
Smoked breakfast 28 40

Smoked breakfast 28 40
Cottage rolls 28
Picnic hams 19

Wiltshire 25 28
MEDIUM .«;M0KED HAMS—
Weight. 8-14, long cut 25 28

Do.. 14-20 2.'> 28
Do.. 20-25 21 22
Do., 25-30 18 20
Over 35 lbs 17 19

COOKED MEATS UNCHANGED
Montreal. —
COOKED MEATS—There is no

change in the market for cooked meats.
Prices are steady under a fair demand.

COOKED MEATS—
Jellied pork tongues 35
Jellied pressed beef, lb 37
Hams, cooked 40 45
Pork pies (doz.) ....
Sausage, pure poric 20
Ox tOE ive, tins 65
Mince me*t, lb 15^^
Head 'jheese, 6-Ib. tins, per lb 10
Plate beef 22 0\.

FISH UNCHANGED
Muntreal

FRESH FISH—There is no change in

the market for fresh fish. The demand
has been light during the past week but

some improvement is expected early in

.January. Prices are quite steady with

good supplies reaching the market.

FRESH
Filets, 20 lb. boxes 17

Herring 07

Market Cod, fresh 0«

Steak cod 08
Dressed B. C. S.-Imon 24

Haddock 06

Halibut 20
Flounders 10

Mackerel 16

White fish 18

Eels 13

FROZEN
Skinned perch 14

Haddock 06
Halibut 20
Chicken halibut 17

Market cod 05 OoV-j

Steak cod 06 06%
Doree 13
Qualla salmon 12
Dressed B. C. Salmon 22
White fish W
Dressed pike 09%
Mackerel 13
Lake trout 16
Herrings 05M>

OYSTERS
Shell oysters, bbl 8 00 15 00
Standard—Per No. 1 can 2 60

Do., No. 3 can 7 60
Do., No. 5 12 26

Jars— 1 doz 4 75

POULTRY PRICES FIRM
POULTRY—Poultry quotations held

during the week but the after-Christmas

market shows no change in prices with
the firm tone holding. The feature of

the market is that many retailers were
quoting prices on chickens and turkeys

as low as the wholesale prices which is

accounted for in the fact that many
dealers purchased their supplies before

the market advanced to the high level.

The prospects for the New Year's trade

in dressed poultry are good and prices

are holding.
POULTRY—
Dressed turkeys 54

Geese 30 31

Ducks 34 36
Chickens 29 3g
Fowl 23 28
Roosters 16 18

NATIONAL FISH DAY, FEBRUARY
FIRST

M»Btrcftl.

Montreal—The date for the National

Fish Day for 1922 has been set for Feb-
ruary 1. This day falls on Wednesday
and the Fisheries Association is now
making plans to make this National

Fish Day the biggest one in its history.

Henry Johnson Jr. will talk to the

readers of Canadian Grocer next week on
the subject of "What sa'ary should the

boss get?". .A great many grocers do
not take out a definite fixed salary for

themselves.. .Henry Johnson's observa-

tions on this subject are interesting.
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ONTARIO MARKETS
TORONTO, Dec. 28.—The feature of this market is the continued

stren^h manifest in the market for live hogs. Although live

hog prices held fairly steady during the w^eek under review,
there was a decidedly strong tone and some sales were made at a
slight advance over last week's quotations. Butter and cheese is

more or less unsettled with dealers making no effort to hold supplies.
Fresh eggs are somewhat easier on account of larger receipts and a
lower market in the United States. Storage eggs are firmly held.
Lard, smoked meats and cooked meats have a steadier tone. Al-
though the poultry market considerably stiffened previous to Christ-
mas, it is expected that easier conditions will prevail after the new
year.

BUTTER UNCHANGED
Toronto.

BUTTER.—The market shows little

change as compared with a week ago.

A statement of the stocks of butter on
hand for the Dominion shows a decrease
as compared with last year. On Decem-
ber 1 stocks of creamery butter were
18,394,04.5 packages as against 20,032,-

536 at the same date last year and
$19,693,968 packages on November 1 this

year. There are no changes in local

dealers' quotations to the retail trade.

BUTTER—
Creamery prints 41 48

CHEESE MARKET QUIET
Toronto.

CHEESE.—The market is quiet but
prices at the moment are fairly steady.
Stocks for the Dominion on December 1

were 15,226,815 boxes as against 22,507,-

684 on November 1 and 15,831,100 boxes
on December 1, 1920.
CHEESE—

Laree, new 20 21

Do., June 24 26

Stilton, new 24
Twins, Ic higher than large cheese and trip-

lets 114 cents higher than large.

FRESH EGGS IMPROVE
Toronto. i

EGGS.—The arrivals of Ontario fresh
eggs continue to show an improvement
and prices have eased off slightly. Some
of the dealers who slightly reduced their

quotations on storage eggs last week,
have advanced their prices this week.
Fairly heavy shipments of fresh eggs
continue from the United States with
prices over there slightly lower. This
condition is somewhat reflected in the
market here.

eggs-
No. 1 52
Selects 57
New laid 78

LARD STEADY
Toronto

LARD.—The market shows little

change although there appears to be a
steadier undertone, which to some ex-

tent is a reflection from the stronger
hog market.
LARD—
Tubs are ^c higher than tierces and pails one

cent higher than tierces.

1-lb. prints 16 17
Tierces, 400 lbs 12% 18

NO CHANGE IN SHORTENING
Toronto. —^-^—

SHORTENING.—Quotations are un-
changed with the situation remaining
fairly steady.

SHORTENING—
1-lb. prints (J 13 15%
Tierces, 400 lbs 121/2 13

MARGARINE
Toronto

MARGARINE.—The demand for mar-
garine is moderate with quotations un-
changed.

MARGARINE—
Margarine. No. 1 23 2.5

Do.. No. 2 20

COOKED MEATS STEADY
Toronto.

COOKED MEATS.—During the past

week there has been an active demand
for cooked hams which is accounted for

by the fact that during the Christmas
season there generally appears to be a

fair demand for this line. Quotations

are steady.

OOOKED MEATS—
Boiled hams, lb 35 37

Do., square pressed 38 39

Boiled shoulders, lb 28
Head cheese. 6s, lb 10
Choice jellied ox tongue, lb 60

Jellied pork tongue 85
Bologna 13 15

Above prices subject to daily fluctuations ol

the market.

BACON STEADIER
Toronto

PROVISIONS.—The market for cured

meats has a steadier tone hence the

hog market strengthened and while at

the moment quotations are unchanged, a

slight revision upward can be expected.

Hams

—

Small, 6 to 12 lbs 25 26
Medium, 12 to 20 lbs 25 26
Large. 20 to 35 lbs. ea., lb... 18 21
Heavy, 35 lbs., and upwards 17

Back*

—

Boneless, per lb 35 37

Rolled, per lb 40

Pcameal 32 84

Bacon

—

Breakfast, ordinary, per lb. . . 25 29
Do., special trim 36

Cottage rolls 2S
Roll, per lb 20
Long clear bacon, av. 50

—

Wiltshire (smoked boneless) lb 24
Do., three-quarter cut 28
Do., middle 30

Dry Salt Meats—
70 lbs 18

Do., av., 80-90 lbs 15

Clear bodies, 15-30 lbs 19

Fat backs, 10-12 lbs 13 15
Out of pickle prices range about 2 cents per

pound below corresponding cuts above.

Barrel Pork-
Mess pork 80 00
Short cut backs, 200 lbs 35 00

Picked rolls, bbL. 2»0 lbs.—
Lightweight 36 00
Heavy 32 00

Above prices subject to daily fluctuations of the
m«rket.
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HOGS CONTINUE STRONG
Toronto

iff'

FRESH MEATS.—The feature of th
market is the steadily strengthenir

tone to live hogs. During the week u:

der review the market showed continiw

strength with values 25c per cwt. hig\

er. Live hogs on the fed and watere
basis are quoted at $10.50 to $10.75 pe

cwt. Beef and other fresh meats hoi

fairly steady with prices remaining ur

changed as compared with a week agr

FRESH MEA.T—
Hogs

—

Dressed, light, per cwt 18 00
Do., heavy, per cwx. 10 00

Live, fed and watered, cwt. . 10 50

Fresh Pork

—

Legs of pork, up to 18 lbs

Loins
Fresh hams, lb

Tenderloins, lb

Picnics, lb

Montreal shoulders
Boston butts, lb

New York shoulders

15 00
12 00
10 75

21
22
22
60

14V
isi
it^.

17V!

iff

Fresh Beef—from Steers and

Heifers

—

10
06
12
06
20
10

16
09
18
08
2S
12

Hind quarters, lb

Front quarters, lb ,

Ribs, lb

Chucks, lb

Loins, whole, lb

Hips, lb

Cow beef quotations about 2 cents per lb. belofi

above quotations.
Calves, lb IS OU
Sheep, whole, lb 06 07
Above prices subject to dally fluctuations ol

the market.

NO CHANGE JN FISH

Toronto

FISH.—There are no changes in this

market, quotations are holding fairly

steady with a good demand for all lines.

FRESH SEA AND LAKE FISH

Cod 8t«ak. lb

Do., market, lb

Oysters, No. 1 tins
' Do., No. 3 tins

Do., No. 5 tins

Do., glass jars, doz

Do., shell, per bbl. ...

Smelts, No. 1, per lb

FROZBM FISH
Halibut, medium

Do., chicken
Do., Qualla

Flounders
Pike round

Do., headless and dressed . .

.

Salmon, Cohoe
Do., Red Spring

Brill

Sea Herriss

10

8 25
9 25

16 00
( 00

13 60

11
09

3 70
11 10
18 00
5 76

14 00
20

18%
17

12
09

04
06
16
21
10
07H

19V4
18
IS
lO

05
07
17
22
11
08

SMOKED AND SALT FISH.

Haddies, lb

FUlets. lb

Kippers, box
Bloaters
Ciscoes, lb

Salmon snack, lb

Dig-by chicks, 5 to bundle
Boneless Digbys, 10 lb. box . .

.

Stored cod, box 24 cart
Cod. 1 lb. tablet, box 24fl. ...

Ovail on too** '"

Holland Herrings, mixed 10-lb. keK,
Do., milkers, 10 lb. keg

Labrador Herrings

—

Kegs, 100 Ibe

Do., barrels, 20O lbs

10

t 26
2 00

18
t IT
2 76
3 00

18
24

6 60
12 00

POULTRY LOOKS EASIER
Toronto.

POULTRY.—The market considerably

strengthened the last few days previous

to Christmas and if the cold weather
continues it is expected to hold until

after the New Year's holiday. After
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lat date dealers are looking for an
jsier market.

laltry

—

Prices paid by dealers

—

< Live. Dressed,
kttrkeys 40 47
hickens, spring 20-22 25-30
oosters 12 15

• owl over S lbs 20 23

Fowl, 4 to 5 lbs IS 20
Fowl, under 4 lbs 10 16

Guinea hens, pair 1 25 1 BO

Geese 26

Ducks, 4 lb. and over 20 28
Prices quoted to retail trade: Dressed:

Ducklings 32 34
Hens, heavy 26 28

Do., light 16 20
Geese 30
Turkeys 50

SMOKED HAM LOWER

I

MANITOBA MARKETS
IT TtNNIPEG, Dec. 28.—There is practically no change in the pro-

y y duce, provision and fish market. The hog market is ruling

slightly firmer and higher. Smoked hams are slightly lower
IS well as bacon. The butter market remains unchanged. Lard
md shortening remain steady. Prices on poultry show an advance
m turkeys and geese but chickens remain unchanged. There is a good
iemand for oysters, crabs and lobsters.

Prices rule steady with only a limited

demand due to tlfe season of the year.

COOKED MEATS^
Hams, best quality, skinned 8-14 lbs.

Do., 13-16 lbs

Roast ham, lb

Roast shoulders, lb

Pork tongues, lb

Head cheese, 6-lb. tins, lb
Jellied ox tongues, lb

Luncheon cooked meats

LARD MARKET STEADY
Winnipeg.
LARD.—The lard market is ruling

steady as a result of the firmer feeling

in the hog market. There is practically

no change in quotations as pure lard in

tierces of 400 pounds is quoted at 15c

per lb. with shortening on the same
basis at 14c.

LARD—
Pure lards. No. 1 quality, per lb.

(in tierces 400 lbs.) 15
Do., wooden pails, 20 lbs. pail .... 3 40

Shortening, tierces of 40O lbs 14
Do., per pail. 20 lbs 3 20

Hnnipeg.

PROVISIONS.—There has been a

ecline in price on smoked ham. Hams
re quoted at 21c to 33c per lb. accord-

ng to quality. Bacon has also shown a

ecline and best quality is quoted at

Oc per lb. while other grades can be

ought as low as 24c. Hams and bacon
lavc enjoyed a ready sale during the

ast week.

laxoB—
8 to IG lbs., per lb

16 to 20 lbs., per lb

Boneless. 8-14 lbs., per lb

Skinned, 14-18 lbs., per lb
Skinned, 18 to 22 lbs., per lb. ..

Jacon, S to 10 lbs., per lb

3ottage rolls, boneless
Jellies 6 to 10 lbs., per lb

43

41

43
80
26
13
48
16

33
33
37
33
33
40
24
46

BUTTER UNCHANGED
Winnipeg —^—
BUTTER.—The butter market con-

inues with a firm trend and although
[uotations are unchanged the tendency is

'or higher prices. Best creamery in

artons is quoted at 45c per pound and in

olid at 42c. Business is showing an
mprovement and there is a good demand
or butter.

(UTTER-

TURKEYS ADVANCE

reamery, best table grade
Best table grade solids .

.

largarine 22

45
42

25

CHEESE MARKET EASIER
ITinnip'-E'

CHEESE.—Advices received from the

iast state that the cheese market is

howing an easier tone. Packers how-
iver, locally have not changed their

irices, and there is a fair demand for

)ntario large at 20c per lb., twins at

OV2 C and triplets at 21c.

HEESE—
Stilton cheese, large, lb
Ont., large, lb
Ont., twins, lb

Ont., triplets, lb

NO CHANGE IN EGGS

24
20
20%
21

Winnipeg. -^—
POULTRY.—Turkeys and geese show

an advance this week but chickens are

unchanged. The strength in turkeys is

attributed to the demand at present in

the Southern markets. There has been
a splendid demand for the holiday trade._

Ducks are reported scarce while chick-

ens are reported plentiful.

POULTRY—
Broilers, 1% to 2 lbs., per lb 30

Do., 2 to 21/2 lbs., per lb 32
Chickens, 2i^ to 3^/4 lbs., per lb 28

Do., 314 lbs. and up, per lb 24
Fowl, 3% lbs. and under, per lb 22

Do., 31/0 lbs. and up, per lb 24
Turkeys, younc per lb 42 to 47
Duck, per lb 30
Geese, per lb 30
Roosters, per lb 20

OYSTERS IN DEMAND

l^nnipeg. —^^^
EGGS.—There is no change in quota-

ions on eggs. Very few new laid are
irriving from the country. The whole-
ale price on new laid guaranteed eggs
s 85c per doz. Other lines are selling

it 58c and No. 1 candled eggs at 47c.

rhere is a good demand.

COOKED MEATS UNCHANGED
nnnipeg.

COOKED MEATS. — There is no
hange in the market for cooked meats.

Winnipeg
FISH.—There is a good demand for

oysters and they are quoted at $4.00 per
gallon wine measure and $3.50 per 100

in the shell. Large quantities of fresh

crabs have arrived and are meeting with

a ready sale at 25c each. Lobsters are

also in good demand at 75c per lb.

Fresh frozen smelts are quoted at 20c

per lb.

FISH—
Brills 09
Herring, Lake Superior, 100-lb. sacks . . 4 00
Halibut, cases 300 lbs., chicken 141/2

Halibut, broken cases, chicken 15%
Salmon, Gohoe, in full boxes, 300 lbs 16
Salmon, Cohoe, in broken cases 17
Salmon, Red Spring, in full boxes SO

Salmon, Red Spring, broken cases 21

Soles 09
Whitefish, dressed, case lots 12%
WTiitefish, dressed, broken cases 13

Smoked Fish

—

Bloaters, Eastern National large teigged,

per case 3 50
Haddies, in 80-lb. cases, per lb 12
Kippers, East. Nat., 40 count, per count 3 25
Fillets, 15-lb. boxes, per lb 17

Salt Fish—
Holland Herring, milkers, 9-lb. pail, pail 90
Holland Herring, mixed, 9-lb. pails, pail 85

HOGS ADVANCE
SVinnipeg.

FRESH MEATS.—The hog market is

showing a s.ightly firmer tone with quo-

tations up 25c per cwt., bringing the

price of live selected hogs to $9.50 per

cvrt. Trading on the cattle market has

been quiet as very few have arrived on

the market. Steers of good quality are

quoted at $3.75 to $4.50 while heifers

are ranging from $3.50 to $4.50. Veal
calves are in light demand and prices are

ranging from $4.50 to $6.00 according

to qua ity. Good quality lambs are quot-

ed at $8.00.

Hogs

—

Selected, live, rwt 9 60
Heavier 5 50 7 50
Light 9 15

Sows 4 50 6 50
Fresh Pork

—

Loins of pork, lb 25 27
Spare ribs 16
Loins of pork, lb 25 27
Fresh hams, lb 20 26
Shoulders 13 15

Fresh beef—from steers and heifers

—

Hind quarters, lb 10 'i 14
Front quarters, lb 06 08
Whole carcass, good grade, lb. 8 11

Mutton

—

Choice, lb 18
Choice long hinds, legs and loin).. 27
Choice Stews 10

Lambs-
Choice, 30-45 lbs 23

Year
Good veal, 40 to 80 lbs., hind
quarters 20

MALAGA'S DRIED FIG
PRODUCTION

The dried-fig production in the Malaga
district for 1921 may be estimated at
5,000 metric tons and is somewhat less

than the 1920 crop, which amounted to
between 7,000 and 9,000 .tons. At the
beginning of the season the arrivals from
the country indicated that the crop
would be considerably larger, but much
unfavorable weather has been experienc-
ed since. In addition to the 5,000 tons,

it is believed that there are about 3,000
tons of damaged and moist figs which
will be used in Spain for feeding cattle.

The present prices paid the actual pro-

ducers are slightly lower than those of

last year, ranging from approximately
$2.45 to $2.75 per 100 pounds for Pante-
jos, of which there is the largest quan-'

tity; $3.30 to $3.85 for the Turon var-

iety; $4.40 to $4.95 for Pacuecos, a se-

lected variety of large fig. (Conver-
sions were made from pesetas of $0,137,

to the peseta, the prevailing rate of ex-

change on Nov. 21, 1921.) The packers
and exporters' prices are about 30 to

35 per cent, higher to cover the cost of

sorting, packing materials, and profit.

Of the 3,600 metric tons exported last

year from the port of Malaga, 700 tons

were shipped to Great Britain, 600 to

the Scandinavian countries, 600 to Bel-

gium, and 500 to the United States.
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"Thousands of Customers >>

Thousands of people sampled Gunns Maple Leaf
Brand Pork Sausages at the Canadian National
Exhibition. The many favorable comments indicate
that these thousands will be customers for this new
line.

Maple Leaf Pork Sausages will keep indefinitely in
the tin and can be served either hot or cold. They
appeal strongly to the housewife because they can
be kept on hand to meet any emergency call that
may arise. The convenience of the tin and the deli-
cious flavor of this sausage will make the Maple
Leaf Brand a quick, easy seller, bringing you quick,
easy profits.

Place your order now

Phone June. 3400

"Gunns yelloiv and blue

Is a guide for you."

1 West
Toronto

HEINZ
OVEN

BAKED

BEANS

Require but little selling effort to keep them
moving, outbound, over your counter. Proper
displaying is all that is needed. That is what
makes them so profitable for you to handle.

Along with the other 57 Varieties, Heinz Oven
Baked Beans are so well and favorably known
that people buy them without hesitancy, feel-

ing sure of their goodness.

H. J. HEINZ COMPANY

That the New Year may bring you a

full measure of Prosperity and Happi-

ness is our sincerest wish. We start an-

other year's business with bright pros-

pects. The world is emerging from its

"after-the-war muddle." Confidence

is returning and a better understand-

ing between nations has taken place.

Our travelers start out again early

in January. We bespeak for them your

business such as we have en;oyed in the

past.

White & Co., Ltd.
WHOLESALE FRUITS AND VEGETABLES

AND FISH DEALERS

TORONTO
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DOMINION BRAND
"Tasty Cuts"

The New Macaroni

Tasty Cuts is delicious macaroni made from the finest wheat.

It is cut in convenient lengths and comes in a handy little carton,

wrapped in wax paper.

Tasty Cuts is made in our great, new sunlight plant at St. Cathar-

ines, where it is dried electrically and all the rich flavor retamed.

Order to-day from your Jobber or direct.

lOc per Package Retail

Dominion Macaroni Company, Limited
Sales office: Hamilton, Ontario

SAL SODA

In Handy 23^ lb. Cartons

Why waste time and money weighing and wrapping bulk Sal

Soda when you can sell Arm and Hammer Brand—the highest

quality made—in handy 2yo lb. cartons? These convenient con-

tainers protect the great strength and purity of this superior Sal

Soda until it reaches your customers. They're packed 36 to the

case. Your wholesaler can supply you.

CHURCH & DWIGHT, LIMITED,
MONTREAL

RW^^^>^^^^-^^-jjjlW^>-^-J>>^^^^^

A'Good Winter Line for Your Ice Cream Parlour
"Kolacafe" & Biscuits 10c

Try this out and you will be surprised to find how fast it will sell to those who

bought ice cream in the summer time.

It costs only Ic a cup to make. Why not make some profit.

ONTARIO AGENT:
GEORGE G. YORKE, Wholesale Grocery Broker, 40 Adelaide St. W., Toronto

JOHN MacKAY & CO., LTD.
Edinburgh Cupar Glasgow
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I If your refrigerator did not give satis-

I faction last summer, don't make the mis-

I take of thinking it will do for another
1 season.

i Purchase a Eureka Refrigerator and you
% will get the most satisfactory refrigerator

j on the market, and one that will last for
s years to come.

g Eureka Refrigerators are the most

j Efficient!

I Economical!

I Attractive!

I Durable!

I Satisfactory!

1 You will know the value of perfect refrig-eration
= only when you have installed the Eureka.

J Don't delay! Order now! We can give your order
g prompt attsntion, as we have a full line of grocers'
= models ready for shipment.

g Write for free illustrated literature and prices.

I Eureka Refrigerator Co. Ltd.

J Head Office and Factory, Owen Sound, Ont.

Illilllll!lllllllllllllllllllllllllllllll!lllllllllllllllllllllll!lllllllllillllllllllllllll|||{||illlli,/
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THE ULTIMATE MACARONI PRODUCT

MADE IN CANADA BY
THECOLUMBIA MACARONI C0.1L°
LETHBRIDGE ALBERTA

I Do You Know That
STICKNEY & POOR
SPICE COMPANY

have direct connections
throughout the world for purchasing
the raw products that maintain the
S. & P. standard of quality.

Our big, light factory is equipped
wath automatic devices, that guard the
sanitary handling of all products and
speeds production.

Over One Hundred Years Experi-
ence is back of this firm in manufac-
turing mustards, spices and season-
ings.

Your co-operating servant,

"MUSTARDPOT"

A^ STICKNEY & POOR SPICE COMPANY
18IS Century Old - Century honored 1921

HALIFAX
Mustards - Spices - Seasonings«

Storage and
Distribution

Winnipeg

Insurance 30c
We operate the largest fleet of motor
trucks in

Western Canada
Supplemented with a team service, which
enables us to give a fast and dependable
service.

Communicate with our Traffic Department
for rates, etc.

The City Dray Company
LIMITED

Frost and Wood Building,

/ Cor. Pacific and Princess Streets.]

Track P. 18 Winnipeg
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.T^Tissuc ,M111« Crf^

Trade Mark '« - MEnn'iVTON _ V Registered

Inttrlake is a cloth-
likt', soft, absorbent,
toiiei tissue, spe-ially
made. in 700-sheet
rolls.

White Cross
pure bleached-
geiiuine crtpc— \ e r .V soft
Strong, ^-ounce

IS a
white,
tissue

and
rolls.

TOILET PAPER PROFIT
On Our New Standard Brands

WE WILL gladly inform you how it is possible

to increase your sales on toilet paper. Many
wholesale and retail grocers have profited by our

assistance. We would welcome the opportunity to

prove this. Why not drop us a line to-day?—NOW!

Old Dutch is a plain

Manilla Duplex Tis-

sue. A popular brand
for those who prefer
1 pain tissue. 11-oz.

rolls.

Blue Bird is a

nilla genuine
tissue, the only
uine crepe tissue

in Canada at

price. 6-ounce

Ma-
crepe
gen-
macie

the
rolls.

Iittei4^l4e Tissue Mills €6.
MERRITTON JLi.s«miJted CANADA

Head Office : 54 University Avenue, Toronto, Canada
Sales Branch : McGill Building, Montreal, P. Q.

IT CERTAINLY PAYS TO SELL

r>

SlROp

QOUDKON
— IT—

D-HUILE DE

fOlEDEMORUE
»«11ATHIEU

«ATHIEirS
Syrup of Tar

600 LIvEr oil
> »__^

*^ 0<uwv CaA*d*

Mathieu's Syrup of Tar
and Cod Liver Oil—a
splendid body builder.

MATHIEU'S
SYRUP OF TAR

and

COD LIVER OIL

the popular, dependable Cough Remedy
your customers will need this Fall

There will be few of youi- customers
this fall and winter who will not need
a good dependable cough remedy like

Mathieu's Syrup of Tar and Cod Liver
Oil. Don't let this profitable extra
business go into the nearby druggist's
till. Order a good supply of this na-

tionally known, dependable Mathieu's

Cough Remedy, and drop these big

extra profits in your own cash regis-

ter. Hundreds of Canada's leading

grocers are doing it. Why don't you?
It will pay you well.

J. L. MATHIEU COMPANY
PROPRIETORS

SHERBROOKE, QUE.
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You Want Definite

Advice on Your Investments

The FINANCIAL POST
will Give it to You

Buy Bonds Now
"—at the end of another year bond prices will

be at a higher level than now."
"The comparatively high fixed income that one
can buy by invcstine in bonds to-day is very de-
sirable."
From FINANCIAL POST of November 25, 1921.

Foreign Exchange Gambles
"This offering— (of Russian roubles, Polish
marks and Austrian crowns) is in reality one of
the wUdest gambles that has ever been flaunted
before an innocent public. The chances of profit
are so remote as to be negligible."
From FINANCIAL POST of December 2, 1921.

High Yield Bonds
Opportunity for profit pointed out in certain
high yield industrial bonds that have good possi-
bilities—with a list of such bonds.

In FINANCIAL POST of December 2, 1921.

A Profitable Trade
^Holders of 1937 War Loan bonds should ex-
change them for 1937 Victory Loan bonds." The
reasons why.
From FINANCIAL POST of December 2, 1921.

The Good Preferred Stocks

"Investors may enter the market with a fair de-
gree of assurance that the worst is over and that
a gradual appreciation of price may be looked
for as current interest rates decline." With a
list of the good preferred stocks.
From FINANCIAL POST of December 2. 1921.

Systematic Investment

Methods and merits of investment on the partial
payment plan described.

In FINANCIAL POST of December 10, 1921.

The Stock Markets

"The investment markets, discounting future, in-

dicate that turn for better may not be lonK
delayed."
From FINANCIAL POST of December 10, 1921

Sell Short Term Bonds

"Now is the time to sell bonds that mature dur-
ing the next year or two and re-invest proceeds
in long-term bonds at present coupon rates."

From FINANCIAL POST of December 16. 1921.

THE FINANCIAL POST discusses trends and enables the business man to
analyze the factors that should influence his buying and selling policies.

It discusses economic factors affecting investments and keeps the investor
posted on new developments.

The POST goes further. It gives concrete advice on such points

as are outlined above. But no statement is made and no advice
given until all influencing considerations have been given sound
thought. And while in these and other instances the movements
forecast by THE FINANCIAL POST have already materialized,

that is not the important point, for the POST'S real service is

in telling of the long swings upward and downward in business
or markets—not day to day, or week to week movements.

And then there is the Investors' Inquiries Service. Through it

your own personal problems are analyzed and answered and advice
is given you as to investments that are offered you.

Make sure of receiving the practical business paper. It will assist you in keeping your money working
profitably and yet safely. Fill in the attached coupon.

THE FINANCIAL POST
143-153 University Avenue, Toronto

Enter my subscription to THE FINANCIAL
POST for one year (52 issues) to start at once.

I enclose f

Bill me for the annual subscription price, $5.00.

THE FINANCIAL POST
143-153 University Avenue, Toronto

Southam Building, 128 Bieury Street, Montreal

903 Confederation, Life Building, Winnipeg

88 Fleet Street, London, Eng.
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7 Direct Lines Out of Stratford
Make It tlie Quickest Shipping Centre

We carry full lines of Staple Groceries, Foreign and Domestic Fruits in Season.

"Buy your fruits where you buy your groceries and your groceries where

you buy your fruits" — saving double freight and double cartage.

Phones—Office 297 and 298. Residence 310. Shipping Room 256. Night Call 897.

James Lloyd & Son bm no. 266 Stratford, Ont,

LAKE SUPERIOR

HERRING

In kegs, half kegs, and pails

British Columbia Cohoe,

Qualla, and Halibut.

Georgian Bay frozen, also'pickled
trout,

Manitoba Whitefish.

LEMON BROS.
Owen Sound, Ontario

Fruit, Produce & Commission Merchants

^<iiiiiiiiiiiiiiiniMiiiiiNUiiriiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiiiiiiiiiiMiiMiii(iiiiMiiiiiiiiiiriiiiiiiriMiiiii'=

I ^^Saxonia Brand Fruits''

Selected

.^

Packed in half and one-pound packages.

PRESERVERS OF

Candied, [Glace, CrystaUized and Drained, Citron,
Lemon, and Orange Peels, Pineapple, Ginger, Assorted
Fruits, Bigarreaux Cherries, Maraschino Cherries, etc.

Saxonia Fruit Preserving Co., Ltd.

Factory

First Avenue and Ernest St., Montreal, Que.

Sole Agents for Canada
The John T. McBride Co., Limited

189 St. James Street, Montreal, Canada

^Mflllllllllll I IMMIIIIIIIIMIIIIIIIIIIIIIIIIIIMII IIIIM IMIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIirillllMllliriirilNJIIIIMiririllllllU-
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CANADA

NAPLESYRUP

;-ii-=r -.-.-^

"i^,^ir"
w

PRIDE OF CANADA
Pure Maple Syrup

Will please your most particular customers.

Guaranteed Absolutely Pure.

Have a good Stock on hand for the Winter Trade

REPRESENTATIVES: W. L. Mackenzie & Co., Limited, Winnipeg, Regina. Saskatoon,
Calgary and Edmonton: Oppenheimer Bros., Limited, Vancouver, B.C.; S. H. P. Mackenzie
& Co., 95 King St. E., Toronto, Can. ; J. W. Gorham & Co., Halifax, N.S.

MAPLE TREE PRODUCERS ASSOCIATION LIMITED
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TRUE ORANGE

MARMALADE
The Reason Is -

It's Good Marmalade

S H I R R I F F'S Marmalade
finds a ready sale always,
because it's good marmalade.
There is no other way in

which a product can hold its

place in public favor. Shir-

riff's Marmalade is not a lux-

ury, but a necessity, in thous-

ands of homes in Canada.
The fact is, Shirriff's is so

delicious that people who
have once tried it, would
never be without a jar (or

pail) of Shirriff's Marma-
lade in the house. If you
have some customers who do
not know how delightful

good marmalade really is

—

introduce them to Shirriff's.

It may lead to much profit-

able business. Most certainly

it will uphold your store's

reputation for quality.

IMPERIAL EXTRACT

COMPANY

TORONTO, CANAD^^

5ole Selling Agents

Harold F. Ritchie
& Co. Limited

Toronto & Montreal
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BUYERS' MARKET
Latest Editorial Market News^^B

TEA POTS,
MIXING BOWLS
And other lines

of Kockingham
and Cane Ware.

Special price on
Orate iots.

The Toronto Pottery

Co., Limited

Toronto - Canada

TORONTO SALT WORKS
60-62 Jarvis Street

SALT
Carload lots and less, phone long distance our

expense. M. 2437

NEW BRUNSWICK POTATOES
Largest shippers of Seed and Table Potatoee.
DELAWARES. IRISH COBBLERS. GREEN
MOUNTAINS. Loading daily. Wire for prices.

NEW BRUNSWICK POTATO
EXCHANGE LTD.

WOODSTOCK. N.B.

THE "WANT" AD.
The "want ad." has grown from a

little used force in -business life into
one of the great necessities of the pre-
sent day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for work-
ers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings to-

gether buyer and seller, and enables,
them to do business though they may
be thousaiids of miles apart.

The "want ad." is the great force in
the small affairs and incidents of daily
life.

WHITE-COTTELL'S
Beit English Malt Vinegar

QUALITY VINEGAR
Whit*. Cottell a, Co., Cambvrwell, London, Eng.

Agents
W. Y. COLCLOUGH. Room i!03-23 Scott St.

Toronto

8TROYAN-DUNWOODY CO.
Confederation Life Building

Winnipeg, Man.
OPPENHEIMER BROS., LTD.

Vancouver, B. C.

BAIRD & CO., Merchanto, St. John's, Ndd.

Order from your Jobber todav

SOCLEAN"
tlie dustless cwreoinr compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ont.
Montreal Agents i—Vigneault & MacGillivray

7 Bonsecours St., Montreal, Que.

Ottawa Agents:—W. R. Barnard. 374 Bank St.

FIG PRODUCTION
SHORT

The dried fig produc-

tion in the Malaga district,

in Spain, for 1921 may be
estimated at 5,000 metric

tons and is somewhat less

than the 1920 crop, which
w^as between 7,000 and
9,000 tons. At the be-

ginning of the season the
arrivals from the country
indicated that the crop
would be considerably
larger, but much unfavor-
able weather has been ex-

perienced since. In addi-
tion to the 5,000 tons, it is

belfeved that there is

about 3,000 tons of damag-
ed and moist figs which
will be used in Spain for

feeding cattle. The pres-

ent prices paid the actual
producers are slightly

Icw^er than those of last

year.

SPANISH ONION
SHIPMENTS END

A recent advice from Val-
encia, Spain, indicates that

shipments of Spanish on-

ions from that port have
ended for the season.

30 DOZEN CASE FILLERS
ONE DOZEM CARTON FILLERS
%-INCH CUSHION FILLERS
CORUIGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON, ONT.

CANS ,

All paper, all tin and combin-
ation tin and paper tor paints,

jam, cocoa, spices, drug special-

ties and household utilities.

ROSS CAN CO. LIMITED,
Bomnanville, Ont.

Say you saw it in

CANADIAN GROCER
it will help to identify you

Opportunities

are Offered

Every Week
On This Page.

Are you making

use of them?
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Rates for Classified Advertising
AdvertiMments under this heading 3c per word for first insertion; 2c for each

•absequent inaertion.

Where answers come to Box number in our care to be forwarded, 6 cents per
inaertion must be added to cover postage, etc.

Contractions count as one word, but five figures (as $1,000) are allowed as one
word.

Cash remittance to cover cost must accompany all advertisements. In no case

bJ ackno^ed ed
°''®''^°'*^***- Advertisements received without remittances cannot

FOR SALE

CPECIAL
tickets.

SALE — SHOWCARDS, PRICE
M. Moorby, Newmarket. Ont.

pVSRY MERCHANT WHO SEEKS MAXIMUM
efficiency should ask himself whether a Gipc-

Hazard Cash Carrier, as a time and labor aaver,
is not worth more Chan the high-priced labor
which it liberates. Are you willing to learn more
about our carriers ? If so, send for our new
Catalogue J. Gipe-Haaard Store Service Co., Lim-
ited. 113 Sumach St.. Toronto.

pOR SALE — 120 ACCOUNT — McCASKEY
account register in good condition. Price,

$45.00. Thos. W. Sword, Maple Lake Station,
Ontario.

WANTED

J. & J. Taylor's

Safes
One J. & J. Taylor Safe, inside di-
mensions 15 inches deep, 2 feet 6
inches wide, three feet 11% inches
high and fitted with a built in com-
partment. Price $250.00.
One J. & J. Taylor safe 18 inches
deep, two feet 9 inches wide, four
feet 5 inches high, fitted with a
steel compartment. Both safes are
in good condition and can be bought
at a price that will save consider-
able money to the purchaser. Price
$200.00. Box 108, Canadian Grocer.

15.3 University Ave., Toronto

^GENCY WANTED BY A GOOD SOLICITOR
with good connections with wholesale and re-

tail trade in the city and district of Quebec, one
or two lines on commission basis. Write P. O.
Box 176, St. Roch, Quebec City.

RANTED—Secondhand electric coffee mill in

.>T,J^.??*'
condition with motor attached. CRAN-BROOK TRADING CO., Cranbrook, B. C.

POSITION WANTED
pOPULAR SALESMAN MAKING MANITOBA.

Saskatchewan, Alberta and British Colum-
bia, and well connected with the wholesale Gro-
cery, Fruit and Tobacco houses in this territory,
desires to obtain some high class manufacturer's
lines on commission, best of references given.

Apply Box 136, CANADIAN GROCER,
163 University Ave., Toronto, Ont.

Estate of
THE BARNSDALE TRADING CO., LTI

Stratford, Ont.
SALE OF ASSETS BY TENDER

Tenders will be received by the undersigiM
for the Stock in Trade, and Fixtures of TJ
Barnsdale Trading Co., Ltd.. (Assigned No
23rd.)
Assets have been Inventoried as follows—
Parcel 1—Tinware, Granite Ware. Alum
inum Ware and Sundries * 748.

(

Parcel 2—Patent Medicines, Toilet Ar-
ticles, &c 4,837.

Parcel 3—Groceries. &c 5.676.'
Parcel 4—Store and Office Fixtures, in-
cluding Cash Registers, Scales, Silent
Salesmen, Refrigerators, Adding Ma-
chine, Desks, Safe. &c 4,746.0

Parcel 5—Delivery Equipment, including
Horses, Wagons. Sleighs, Harness, &c. 719.0

16,726.1

Detailed Lists of all of above may be seen a
the offices of

—

The Stratford Wlholesale Grocery Co., Strat
ford.

Northrop & Lyman Co., Ltd., Toronto.
C .). Parker. Brantford.
Tenders may be for one or more Parcels bu

each Parcel must be sold en bloc.
Tenders will be received up to noon

January 3rd, 1922 and will then be opened b;
the Inspectors. The highest or any tender no
neces^prily accepted.

TERMS: Marked cheque for 10% to ae
company tender and balance payable on accept
. nee of tender.

CHARLES J. PARKER, C. A.
Authorized Trustee,

Brantford, Ont

When Writing to

Advertisers Kindly
Mention This

Paper.

Ho^v To Subscribe
Those desiring to subscribe to this paper may use form below. Mail to nearest office. The
offices are :> 314 Carter Cotton Bldg., Vancouver; 901 Confederation Life Bldg., Winnipeg;
153 University Ave., Toronto; and Southam Bldg., 128 Bleury St., Montreal.

CANADIAN GROCER
MacLean Publishing Co. Cheque

Please enter my name as a subscriber to Canadian Grocer. Enclosed is Money Order for $4
(four) dollars for 52 copies, one each week.

Name
(Write plainly)

i

Address
(Write plainly)

Other subscription rates are: Great Britain, South Africa and West Indies, Ifis a year; United States. $4.90 a year; other countries $6
a year; single copies, 25c., in advance.

,
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Are You Giving Your Salesmen

A Chance

?

THE salesmen who are getting the orders

to-day—who are producing the business that

is keeping your factory running—are not the

non-essential order-takers of a few years ago. But

a real, live fighting force—out on the front line

fighting early and late for your house and your

goods. They have been forced to use new methods,

to work harder. They realize more and more that

the influence of the progressive retail merchant

behind your goods is the biggest factor there is

to-day in modern merchandising.

But how much of their time is spent waiting for

interviews, on introduction of goods, on explana-

tion of plans, advertising policies, etc? The per-

centage of their time that is of the greatest value

to you is when they are actually "in action" with

the buyer.

Are you preparing the ground in such a way that

they can use their time to the utmost advantage?

Are you giving them a chance by throwing ahead

of them a regular, consistent "barrage" through

the merchant's business paper that prepares him

for your goods and for your salesmen, and helps to

keep the merchant SOLD when the salesman has

GONE?

Let your advertising in Canadian Grocer perform

this important service ; let it pave the way for your

salesmen out on the road ; make it back up what

they say to the buyer about your goods and your

policies.

"Address some of your

advertising directly to

the retail merchant. If

you invest all your ad-

vertising in getting your

message to the consumer

and ignore the retailer

entirely, do not be sur-

prised to have dis-

gruntled dealers among

your distributors."—
Printers' Ink, November

17.

CANADIAN GROCER
Southam Bldg., Montreal 153 University Ave., Toronto

Carter Cotton Bldg., Vancouver

Confederation Life Bldg., Winnipeg
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To the Wholesale & Retail Trade:

Our factory at Pembroke, Ontario, is now
manufacturing matches, and when a sufficient

quantity of goods has been accumulated, we will

begin the marketing of our Strike-Anywhere
and Strike-on-Box matches throughout the

Dominion.

Our line of matches will comprise sizes and
packs suited to the requirements of the whole-

sale and retail match trade, including grocers,

tobacconists, druggists, etc.

Our machinery and processes represent the

highest development of modern match making,

and we will furnish to the public the highest

type of match in the respective sizes and clas-

ses of product.

We will very shortly submit our selling policy,

prices and terms to the Trade.

The Canadian Match Company, Limited
59 St. Peter Street, MONTREAL, P.Q.

38 6
:2c
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