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The Self-Filling

AUTOPEN
Outsells All Others

See the Improve

Filling Device, ou

sight when pen is

ready to use.

You Can
Guarantee

Satisfaction

and long continued service. The
AUTOPEN never disappoints. The

only pen you can safely sell bearing your
imprint and your guarantee. The self-filling

device is the acme of simplicity, neatness and con-
venience. It is entirely out of sight- out of the way

—

projection—no clumsy collar—no intricate valves or
pistons.

Sanford & Bennett
FOUNTAIN PENS

are made entirely in our own factory from the finest Para Rubber, full 14K Gold,
guaranteed, and the hardest iridium obtainable.

They are sold at a lower price and may be retailed at a greater profit than any
other high-grade pen. We are the largest manufacturers of quality imprint pens in
the world. No pen bearing our name ever failed to qualify under the most exacting
conditions.

Your name on these pens will prove a most valuable reminder to the user of the
reliability and high character of your business.

WRITE NOW FOR PRICES AND DISCOUNTS

Sanford & Bennett CoM 5153 Maiden Lane, New York



BOOKSK L L E It AND STATION E K

V GReCTINQS

**> Tj^
tf><

,V5'

o-
YV&
o*'
e^X^̂v

.#^ ^
.050

HOR your liberal

patronage of

1911 we thank you;

and it would be ex-

tremely gratifying

for us to know that

your business has

been equally suc-

cessful.

The Coming

Year

Our plans for 1912 are complete,

embracing many new ideas in

De Luxe Stationery, Blank Books,

Holiday Papeteries, Canadian
Greeting Cards and Calendars.

A number of these will be shown

early in the new year by our
salesmen, and are worthy of your

consideration.

Warwick Bros. & Rutter, Limited

Makers of " DE LUXE " Stationery, TORONTO
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Large Assortment of New

Handsome Designs
Put up in cloth boxes

gold edges

GOODALL'S
English

Playing Cards
Five different grades in as many
prices to suit your particular trade.

The "Goodall" trade mark is

guarantee of the quality stock of

these popular playing cards.

Colonials Imperial Clubs

1909 Large Indexes

Linettes Society and Salon

Particular attention given to Special Imprint Order*

ASK YOUR JOBBER FOR PRICES

AUBREY O. HURST
Toronto

REPRESENTATIVE

24 Scott Street

25c
Made in

Berlin,

Canada

25c
Made in

Berlin,

Canada

There it is

How does it

look to you?

IT WON'T BLOT because our

patent feed plunger is made so

that when writing with the pen

the plunger is down close into

the pen section passage and
allows only enough air to get

into the barrel to regulate the

flow of ink.

IT WON'T CLOG because every

time the pen is turned point up
the plunger drops back into the

barrel, and when it is turned

point down again the plunger

comes back through the hole in

the pen section. This action

keeps the pen from clogging.

IT WON'T LEAK when carried

in the pocket Point up because

when the point is up the air in

the ink chamber sucks the ink

back into the ink well or barrel

IT CANNOT HELP but give perfect satisfaction.

It is an excellent fountain pen for STUDENTS,
SCHOOL CHILDREN, FARMERS, BOOKKEEP-
ERS, SALESMEN, and PROFESSIONAL MEN.

It's an ideal pen for everybody.

Write for our circular and trade discounts. If

your jobber does not handle them, write us.

MANUFACTURED ONLY BY

Write-Away Fountain Pen Co.
Limited

FACTORIES:

BERLIN. Canada COLUMBIA, U.S.A.
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HEADQUARTERS FOR

ACCOUNT BOOKS
PREPARE FOR COMING YEAR

Large stock on hand. Every description.

High standard maintained.

Ledgers

Journals

Cash Books

Minute

Books

Invoice'

Books

Bill Books

Memo and

Price Books

Loose Leaf

Ledgers

Binders

Special

patterns

of any kind

made to order.

Our Specialty :

DIARIES
1912

BROWN BROS., Limited

Account Book Manufacturers and Stationers

51-53 Wellington St. West, Toronto

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

CASH BOXES
AND

Stationers' Tin Ware
OF UNEXCELLED WORKMANSHIP

H. KdriEN5TEIN,
394 HUDSON STREET

ESTABLISHED 1893 NEW YORK
CATALOGUE UPON REQUEST
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K\}t Reason's; (Greetings!

Ulisbing all our friends fiappiness

and abundant Prosperity in the year

nineteen hundred and twelve

. 3. #age Co., Hth.

Toronto
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VALENTINES
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"Different" — Different in many
ways. A "get up"— a distinctiveness

in that " get up " that makes them

likely items. Sentimental—yes, truly

so, but artfully put—and not the " feel-

sorry-after " sort, beautiful and fascin-

ating.

Easters
Likewise "Different" are the par-

ticularly seasonable productions for

Easter, with a variableness that is

unique and pleasing—from sombre to

bright— their fitting appropriateness to

the season is pleasing.

Valentine and Easter Pictures

The "Century," in old colonial and

clever "Day" feature subjects, Prints,

Sepia or Hand-colored.

Postals

In the Drysdale Black and White, or

hand-colored, symbolic of the different

days.

The " Howe" line, with its exceptional

variety—in stock, character and word-

ing—beautiful. Besides other ranges

that fill any desirable want.

Our $35 Assortment of

Valentines and Easters

comprising Post Cards, Booklets,

Letters and Folders, hardly two pieces

alike, except Postals, which are usually

five of a kind. Also six Valentine and

Easter Pictures, unless otherwise ad-

vised, will be sent Express Prepaid,
subject to return within Jive days, any

series, or all if not entirely satisfactory.

Order Now.

&f)e gmtcltKe Co.
Canadian Distributors of
Catchy Card Creations

" things Different " in " Likely things."

77 York St. Toronto

The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING

m

Paragon Inkstands

Slide covers with pin cup tops,

finest line ever invented.

All Styles, Singles and Doubles

Manufactured by

Frank A. Weeks Mfg. Co,

93 John Street

NEW YORK

Sold by all leading Canadian jobbers

=
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WIRE GOODS
Tor STATIONERS

Made in Canada
No Duty to Pay
Bigger Profits for You

TIP TOP QUALITY
SEND TO DAY FOR OUR CATALOGUE
AND PRICE LIST, WHICH WILL
PLAINLY SHOW YOU JUST HOW
YOU CAN SAVE MONEY BY BUYING
YOUR WIRE GOODS FROM US.

Andrews Wire Works ot Canada, Ltd.

WATFORD, ONT.

hts\h$32*f'h 4
SteelPens

\\ 250 Stj/les

!

Every Ester-
brook pen is sure

to give satisfac-

tion.

A style for every

writer.

Quality guaran-

teed by a half-cen-

tury's reputation.

At all stationers.

The Etterbrook Steel Pen Mfg. Co.

wotk.: c»mden. n. j. 26 John St., New York

The Brown Bros., Ltd., 51-53 Wellington St. W.. Toronto, Canadian Agents

The Boons and the Blessings
THE PICKWICK PEN

MACNIVENSCAMERONL'
EDINBURGH.

-sHi WW£KLEY PEK.
~~") lM»OWVEN*CAMrR0rt L1

The Pickwick, the Owl, and the Waverley Pen

These pens are recognized as the world's standard lines, and
are household words in all English-speaking countries.

We also make a complete line of general steel pens, including
all the popular Canadian patterns.

See our Grey Series of Canadian patterns.

Also our Aromac Series of Gilt Pens.

We can also supply imprint pens, in any pattern.

We use only the finest steel, and every pen is perfect.

MacNiven & Cameron, Limited
EDINBURGH LONDON BIRMINGHAM

The trade can be supplied from stock carried by our Canadian representatives

:

A. R. MacDOUGALL & CO. - 42 Adelaide Street West, TORONTO
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LEAD and COPYING

PENCILS
ARE THE

BEST 10 CENT PENCILS
for DRAWING and COMMERCIAL USE

IN THE WORLD
-~
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No. 1250 "APOLLO" LE\D PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

«^E.

No. 1255 "APOLLO" Copying Ink Pencil, round, yellow polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " *' " hard degree " "

" 1254 "APOLLO" Copying Ink Pencil, hexagon, '' " medium degree " ''

" 1268 "APOLLO " Copying Ink Pencil, round, peacock polish, medium degree, blue ink

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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For the New Year Trade
CARRY OUR

Royal Hart Household

Paper Cooking Bags
in packets of twelve in any of the

following sizes :

8%x4 IA 14x9
8^x6 3/4 16x14

18% xll#

Full directions for use in each

Packet.

STOCKED BY

JOHN DICKINSON & CO., Limited

Paper Makers and Wholesale Stationers

Croxley House, 216 Lemoine St., MONTREAL

Manufacturers of the

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY.

SPENCERIAN
THREE GROSS SILVER STEEL PEN ASSORTMENT

Six different patterns

Fine, Medium and
Broad Points

Assortment No. 300

FOR SALE BY ALL
JOBBERS

OF STATIONERY.

THE FACT
that we are supplying the two largest

cities in America and the U.S. Gov-

ernment with solid crayons is evidence

that the best and cheapest are made by

The Standard Crayon Mfg. Co.

Danvers, Mass.

The Best Sellers

foi

1912
-npHE trade knows pretty well

A that Cassell & Company,

Limited, always produce eighty-

five per cent, of the world's

best sellers.

The man who wants to make

money will do well to stock

Cassell's publications very early

in the year.

Because—

During the year we will con-

duct an extensive advertising

campaign, featuring our latest

books, which will embrace the

principal daily, weekly and

monthly publications from coast

to coast.

The first book of the year

will be "MARIE," by H. Rider

Haggard — there is nothing

more to be said.

Cassell & Company
Limited

Adelaide Street W.

London New York

Toronto

Melbourne
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GREE
OR your many past favors,

gentlemen, we thank you,

in the future we trust they

may be greatly multiplied.

We have for the past three

or four months been working to present

to your attention, for the coming season's

trade, many new lines in all departments

of our business.

Mr. Copp is just back from his annual trip to

Great Britain, and has secured a splendid line

of gift books for 1912. Mr. Hugh Young, of the

import department, has also just returned from visiting

the various markets of production, and has many new
and up-to-date novelties to show. The manufactured
Stationery has not been neglected, and the stationer

will be offered a tablet proposition of unheard of value.

The new rococo finished cover paper on embossed tab-

lets is a striking departure, while the bas relief cover

has not been hitherto attempted in the country.

The import line of holiday goods for Christmas, 1912, will be complete shortly

after the first of the new year, and will be by far the strongest and most comprehen-

sive range we have ever offered to the trade. We are not asking you to wait to see

our line, we are simply asking you to be prepared to look it over at a date very much
earlier than you probably expected. Some of the lines which we are particularly

optimistic regarding, are to be found on the opposite page.

THE COPP, CLARK
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TINGS
The Celebrated "Quality" Cards

The " Aristocratic " Line, comprising

over five hundred new designs in

booklets.

Scribner Picture Publications, including

the Harrison Fisher Calendar for 1913.

The Art Litho. Line of Post Cards, over seven

hundred designs.

Holly Gift Dressings, put up in an attractive

assortment. Nested and folding Holly
Boxes, at half last year's prices. Tinsel and

paper decorations.

Artistic Art Calendars, to retail from 5c to $3.50.

Imperial airbrush and celluloid booklets.

Boxed Autograph Cards

Framed Picture Novelties

Life's Calendar Publications, including the Life,

Coles Phillips and Gibson Calendars.

CO., Ltd., TORONTO
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IT PATS
To Satisfy Your Customer

i&fifiam%'

was invented 79 years ago
and to-day--with numberless

improvements—the result of

experience—is by far the most
fluid and reliable ink in the

world.

It is stocked by the following- Wholesale
Stationers

—

:

McFarlane, Son & Hodgson, Limited, Montreal.
Brown Bros., Limited, Toronto-

, Buntin, Gillies & Co., Limited, Hamilton.
Clark Bros. & Co., Limited, Winnipeg.
Smith, Davidson & Wright, Limited, Vancouver.

H. C. STEPHENS, Aldersgate Street,

London, Eng.

Prices, etc., on application to

W.G.M. SHEPHERD
Coristine Bldg.

MONTREAL, - - QUE.
Sole Agent for Canada

EESHEa esss&m

:m».m¥W m.jubjsm&iksm

mn TING FLU!
- .. :;,,; :,-

V

i smootl d plena

HENRY STEPHENS, Aldt-muatoSifwi
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A monthly newspaper devoted to the intdests

of the Bookselling and Stationery Trades

Subscription: One Dollar a Year

Single copies : : Ten Cents
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BOOKSELLER AND STATIONER extends to all its readers, best wishes for the
fullest measure of prosperity during the coming year.

BUYING FOR NEXT CHRISTMAS.

Immediately following the close ol the Christmas

trade is the time when the dealer is .in the best position

to know the proper proportions in which to buy certain

lines of goods for the following year's holiday trade, and

in the case of many retailers the first two weeks of the

new year is the time for taking the annual inventory, so

that this constitutes a double check, enabling him to

know which goods have been completely sold out, the

lines with which he has had indifferent success and the

ftock bought too heavily.

Some dealers have made it a practice to do a consid-

erable proportion of their buying for the following Christ-

mas trade season at this time, when still in the holiday

atmosphere, and with the facts and ! figures of the case

firmly fixed in the mind. In any event every wise dialer

will set down such valuable information for his guidance

when the time for buying does come.

There is good argument in favor of stocktaking at the

first of the year, but in the stationery business t be be-

ginning of the year is a brisk selling season for blank

books and general office supplies, so that many find it ad-

visable to postpone stocktaking to a later time.

The point to remember is that, whether or not the

annual inventory is taken at the first of the year, it is

important to set forth systematically in black and white

just what has taken place in the handling of the season's

holiday trade, with a view to having it form a means of

guidance not only in future buying in the general plan of

operations in connection with the handling of the follow-

ing year's fall and Christmas business, which looms so

large in the total turnover of every bookseller and sta-

tioner.

* * *

KEEP TAB ON THE ANNUALS.

December is the month fur stationers to solicit orders

for desk calendar pads, office journals, diaries, etc.

There may be some dealers who were so busily engaged

with the holiday trade that the extensive business asso-

ciated with the beginning of the new year was overlooked.

If so they should lose no time in hustling for this business

now. The chances are, however, that they will find that

they have missed many orders. If the dealer were to

follow the suggestion made in a previous issue of Book-
seller and Stationer to have a card index or some similar

system to serve as a "tickler" to prevent losing sight

of these prospects, he would find that sales would be

more numerous and he would Lose none of his former cus-
tomers on account of inattention and allowing the other
fellow to beat him out in the nice. The same scheme
could be profitably extended to enlisting new pat ions.

Oftentimes the use of the telephone will capture orders
of this nature. The important thing is to be at all times
alive to all opportunities. This applies to all seasons

because throughout the year purchases are made that

maj be classed as "annuals," articles purchased about
the same time each year. The proper way to build up a

business is to take proper care of the old customers in

addition to vigorously striking out for new ones.

THE FOLLY OF "KNOCKING."

People show preferences as to shops the same as they

do regarding other things, but because they prefer one

shop it does not follow that they nevei buy in the com-

petitor's establishment. Consider then that a woman
goes into a store not the one which she usually favors

with her patronage, and the proprietoi or one of his

assistants attacks the other man's store; does he really

injure the other man? It's a pretty safe bet that instead

of that he is actually strengthening the position of his

opponent! "Knocking" 'doesn't pay, but were the man
to find occasion to boost the other fellow, the chances

for return visists by this particular customer would be

strengthened. Many a time has i. proved true that help

extended to another man carries with it a good measure

of self-help.

VALUE OF FLOOR SPACE.

Every foot of floor space should be considered in the

light of bearing its proper proportion of the over

expense and money investment and considered in this

light of general efficiency, be made to add its full quota

toward helping things along. There should he no ugly

corners—have displays there. Posts can be made to

serve very effectively in assisting display. There

shouldn't be a dull spot anywhere. Let every part of

the store be cheery, inviting and rich in suggestions to

buyers. It requires persistent effort and unabated -inter-

est to keep up this live magnetic effect but the quickening

of the pulse of the business that results is especially

noticeable in the cash receipts.
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INCREASING BOOK SALES.

As indicated in an article appearing in this issue of

Bookseller and Stationer, there is a general increase in the

attention being paid to the educational and technical pub-

lication branch of the bookselling business. This is highly

satisfactory, because it promises to reclaim for the re-

tailers a large field that has been practically lost to them
for years, and one that will be of material assistance in

putting the retail book business on a sound and paying

basis, which together with the trend toward the net system

of selling fiction, points to a better book business, not only

in these particulars, but because it will result in infusing

all round enthusiasm in retailing books.

GROWTH OF CANADA'S TRADE.

Among the satisfactory statistics forming part of

Canada's trade report for the last fiscal year, it is noted

that, in addition to the increases in the figures respecting

the dealings of the Dominion with Great Britain and with

the United States, there are substantial gains in the

country's trade with Germany and France. The total for

the year was $769,443,905, an increase of $76,232,676.

Of this total the imports amounted to $462,041,330. The
exports to Britain amounted to $132,156,924, and the im-

ports from the motherland, $110,585,004. A total in-

crease of $2,237,928, as compared with increases of $2,-

290,761 with Germany and $1,726,300 with France. A
striking feature of the report is afforded in the figures

of trade with the United States. The imports from that

country increased $61,590,676, bringing the total up to

$284,325,321. The exports to the United States were

$104,115,823.
* * *

THE HIBERNATING CANADIANS.

Relative to Bookseller and Stationer's editorial last

month on "The Advantages of Organization," a reader

has sent the editor a copy of the call sent out by the

former president of the U. S. Association of Stationers,

for the convention at Buffalo. This message was prefaced

by the statement that, according to Holy Writ, Noah, for

the space of 120 years, endeavored to persuade friends and
neighbors to seek safety in the Ark, but got only laughter

for his pains, being able to induce only his immediate
relatives and dumb brutes to embark and escape the im-

pending flood.

"They entered and the door was shut.

"After that it was all off with the poor antediluvians.

They had their chance and chose to stay out.

"They thought nobody could teach them anything

about their business—they were satisfied with conditions."

After telling of the dire result, the writer applied the

moral which was that stationers should enroll themselves

among the progressives by joining the National Associa-

tion of Stationers.

That association is a live one, and is accomplishing

great things for the betterment of conditions in the U. S.

The example set for Canada is a good one—Canadian
booksellers and stationers have the opportunity to emu-
late their progressive brethren across the international

line by using the machinery provided by the Retail Mer-
chants' Association of Canada. Are they .going to make
the booksellers and stationers' section a live agency, or

are they going to continue in that regrettable state of

hibernation that has characterized them in this regard
during the past few years ?

There is promise in the announcement that a meeting
of the executive is to be held in Toronto on January 10th,

to draft a programme for a general meeting.

Editorial Comment
Trade paper advertising nowadays contains so much

information of vital importance that the alert retailer

has come to realize that in order to keep up with the

business procession he must give careful attention to

every page of each issue of his trade paper.

* * *

"Take politics out of business," is the text of a series

of sermons which are being given widespread publicity

through the National Association of Manufacturers of

the United States.
* * *

The "shop early" agitation has had its effect in

bringing about an appreciable response on the part of

the public. The press has co-operated with the trade

most effectually in gaining this end.

* * *

A device for tearing off daily the uppermost sheet of

a block calendar by means of clockwork, has recently been

patented in Europe.
* * *

One advantage the man in the country has over the

big department store is that he can have a little chat

with a customer every time he comes in the store. This

goes a long way towards bringing and retaining trade.

It puts a man in a pleasant frame of mind and makes
him think you are taking an interest in him and value

his trade.

* * *

In the report of the exports of the United States for

the fiscal year 1910-1911, it is shown that England is the

best customer of the United States, with total purchases

of $556,591,730. Germany is second with $287,495,814,

and Canada third, with $269,806,013.

* * *

It has been said that only ten merchants out of a

hundred have good windows. Are you one of the ten

or one of the ninety?
* * *

Don't confuse invoice prices with cost prices. The
merchant who thinks it is necessary to reduce prices at

certain times, and labors under the delusion that he

breaks even if he gets invoice prices, should adopt the

method of adding the proper percentage of the cost of

doing business to every article of merchandise he marks.

* * *

A considerable proportion of the immense share of

business that goes to the big departmental stores is due

to the effective window displays. The smaller dealers

should keep this in mind and make their own windows
give them the best service possible.

* * *

A motto card that is in almost every dealer's stock

of post cards says:—"Plan your work then work your
plan." It is advice that can be followed out to especial

advantage by the bookseller and stationer.

* * *

One way to ensure a prosperous New Year is to avoid

the errors that resulted in loss of profits last year.

* * *

Make "team work" one of the planks in your busi-

ness programme for 1912.

* * *

"I have tried to make the store one that smiles at

you," is the way one merchant summed up a description

of his establishment. Such a store is bound to succeed,

but it takes careful planning to pi-oduce a smiling store.
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Advertising Talks—
"Tremendous Triples."

Importance of Snappy Typography—Variations

in Size of Type—Art vs. Commercial Art—The

Question of Borders—Selecting a Caption.

Francis McMullen.

Strictly speaking there are no trifles in advertising,

nor is there any room for them since the object in view

is of importance—the creation of new and increased

business. In spite of this, one cannot help but feel that

too many are trifling with their advertising, if the finished

product can be taken as an indication of the care and at-

tention that it has received.

There should be a definite purpose back of every ad.

and like the whole, each part should have its own defin-

ite purpose. There should be a "why" to everything.

You cannot reasonably expect to get the same results

from a loosely-worded and poorly arranged piece of work

as you will get from an ad. that is carefully thought out

and cleverly executed.

It is of paramount importance that you get each selling

point and talk it to the best of your ability, but much

will be lost if your arrangement is poor, your captions

weak and your illustrations pointless.

'

' The Importance of Attractive Typography. '

'

No advertising can justify its claim to the reader's

attention unless it be set in readable type and carry a

logical message. Some, however, lose sight of this. They

think it "clever" if they can twist and distort their copy

after the fashion of a gymnast and present a sort of pic-

ture puzzle to the reader. But they are sadly mistaken.

There is no room for gymnastics in advertising, and if

there were room, there is no need for it. "Snappy typo-

graphy" is merely another name for .neatness and at-

tractiveness. This can be accomplished by using type that

is easily read and leaving a sufficient amount of white

space to show it off to good advantage. See fig. 1.

"Variations in Type."

No. 3 shows what variations in the size of type can

accomplish. This method is widely used for the reason

that it does away with that heavy and monotonous effect

that a solid mass of type invariably produces. Para-

graphs that would otherwise appear too dull and unin-

teresting to be worth attention can thus be made attract-

ive and inviting. Note the clever use of white space.

Art vs. Commercial Art.

The artist is playing a strong and important role in

advertising art, to a more or less degree of perfection,

has always been associated with the human race, even in

earliest times; and with all its advances men are still

content with certain rules and standards handed down

from even Hellenic times.

OTSnappy '

((Typography

and sharp, clean press-work,

constitute a stimulus to

read and when coupled

with a strong, simple state-

ment, carry great convic-

tion'to the reader.

'•I

*

The, name behind the gnofla 1b

your guarantee Cor the Quality

&' £m

Bill Folds

The New $65 00

Victor Victrola

Is now on Bale. Call ana near It.

W. G. THOMPSON'S
/ BOOKSTORE

ALLEGE GRAFT SASKATOON Wll

High Grade Building Materials!
We have always In stock lime and cement, common brick, pressed brick,

fire brick, fire clay, plaster of parts, wood fibre crystal finish All kinds

and sizes of window glass. See us for prloes on all kinds of building material

JOHN BURNS 8, SON NELSON, B. C.

TH E tradition that ad-

vertising is a hit-or-

miss game still lingers on
the fringes of the business
community. Don't remain con-
tented with this state of affairs.

If your advertising is not bringing

results, find out why.

At S. Jessop's Book, Station-

ery and Fancy Coods7store THIS WEEK.

Great Reductions in I
Anotf BOOKS

for

Book Suggestions
|

Six-volume set of Jane Austen, de
luxe .union in -t \o bindings. halt
leather with silt/to/s. the other a
troni- cloth binding both have colored
omi6pieces on/ a* paper ;ind illus-

trated by C. E. Brock. Fri- cr l\fv
d a y

c.
bargain.

E. Brock,
half leather ...

•*«»<*«

oub7prices!

Cloth 3.75

PICTURE BOOK BARGAINS FOR
FRIDAY, 8c.

Bound in strong boards with 'cloth
back, stories to Interest little r'oLks,

colored Illustrations. Friday bar- Q
gain, each *°

Board covered picture books, for
boys or girls. Peter Plp.er\s peep show,
illustrated. The Jungle School, Illus-
trated by color plates. Archibald's
Amazing Adventures, with colored
frontispiece and drawings. Master
Charlie, Painter Poet. Novelist Teacher,
and about L8 other titles. Fri- *>A
day bargain .. .

.*^v

MUSIC MUSIC
ALL THE TIME

10 AT JESSOP'S
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But there is a vast difference between the aesthetic

art such as we have been accustomed to, and commercial

arl demanded by the advertising man of to-day—and that

difference is represented in -dollars and cents. There has

been a sori of guerilla warfare between art and commer-

cial art, and when each succeeded, in getting its hearing

the cause of the latter was given a great boost.

Advertising needs commercial art and that it has suc-

ceeded in getting it, is a tribute to the initiative and

prowess of the pioneers in practical publicity. How can

this "new art'* be applied to the retailer's advertising?

Our illustration No. 2 answers this question. What a

wealth of suggestion it offers! It fairly breathes forth

its message unaided by mere words. It associates the idea

of books and reading with all that is beautiful and sunny.

It possesses a strong selling force mantled with a sense

of the beautiful.

Contrast this with No. 4, an illustration that recently

appeared with a stationery ad. There is about 10 per

cent, selling force and a poor attempt at aesthetic art.

How narrow' and close confined in its appeal. Does it

make you long for something better in the line of station-

ery, or rather does it not remind you of the last chapter

of some love episode that has sagged in the middle and

is gently dissolving?

Good copy and correct illustrations make a lively team.

Hitch them together. Team-work always wins.

No. 5 is another good example of the new commercial

art. The background is subordinated to the central idea

—that of Bill Folds. Does it not suggest something of

importance—an article that is up-to-date and very con-

venient?

The Question of Borders.

The question of borders is one that deserves close at-

tention. Our illustration No. 6 shows how W. G. Thomp-

son's ad. was smothered because of a light border, where

a heavy one was obviously needed. Speaking generally,

the border is determined by the location of the ad. and

its general surroundings. In every case it should be

prominent enough to attract attention without being un-

duly conspicuous.

"Selecting a Headline."

The point of contact, that is, the connecting link that

brings together your possible customer and your message

to him, is necessarily of the utmost importance. To be

brief, it should be relative to the copy, and be terse and

catchy. "Whatever you do, be brief," is a saying to be
' remembered. Some have gone so far as'to say that four

words should be the limit. Surely six at most should be

sufficient. And let them stand out bold and defiant, and

shout out your message in a clear and eloquent voice.

No. 7 has several faults, one or two of which are quite

common: (a)too many words, (b) size and style of type

changed, (c) words broken up, and (d) unsightly under

rales. Where the rules are omitted and fewer words

used, as in No. 10, it tends to make things clearer and

shows off the caption to better advantage. Nos. 8 and 9

are headings taken from single column ads. The former

bears a relation to that which is to follow, while the latter

"our prices" gives no idea of what is to come.

Too much attention cannot be paid to the matter of

captions. They often decide whether or not your ad. is

to be read.

No. 11 is a good illustration of "plain talk" and

prices—the kind of advertising that sells goods. It is

clear and compact, has something to say and says it. It

also shows a splendid way to set up copy for a column

ad. or for a panel in a large ad.

Advertising is composed of many "little things,"

whose combined force is very powerful. One cannot suc-

ceed without the other, yet each in itself is of vital im-

portance. The times are changing and the methods of

other days are unsuited to present day conditions—as old

Abe Martin says: "The farmer that used to go home
after the parade, now stays for the show." Advertising

must keep pace with present day progress or results will

be marked down as a minus quantity.

Post Card and Souvenir Trade

Timely Warning Against Cheap Grades Being
Passed Off For Better Cards Costing More
Money—Case of the Genuine Sepia and the Off-

set Variety.

An indication of how the trade in good postcards is

injured by the vast quantities of cheap, trashy cards, is

afforded in the case of sepia cards and the imitation off-

set variety handled extensively in the five-ten-fifteen cent

stores especially. The genuine sepias are in demand for

water coloring, but the off-set cards, while looking about

the same to the casual observer, do not take coloring

properly, but can be bought for considerably less money,
with the result that they have largely displaced the real

sepias. Many people who had been in the habit of buying

them for water coloring, being taken in by the imitation

cards and finding them to be a failure for that purpose,

gave up buying them altogether.

This shows how a profitable line of business is killed

by the anxiety of the average dealer to buy the cheapest

kind of cards he can find and, except where keen compe-
tition prevents, selling the cards at long prices. Many-

dealers are waking up to the fact' that this action is

suicidal. It pays to give good value. It may look like

mighty good business to ring m an inferior grade of

postcards, costing as low as 50c a hundred, and selling

them out at two for five cents, instances of which are

only too common, but the wise dealer is he who gives

value for the money he receives, and he can well afford to

pay $1.25 for lines of cards going out at two for five

cents. He will do well to think twice before choosing the

cheapest lines offering. Rather should he exert the utmost
care to ensure getting full value for his money, and some-

times this will result in the choice of the higher priced

line. It is a good thing in cases where the dealer does

stock the better class, as in the case of genuine sepias,

to point this out to customers. It is an effective means
of advertising and begets confidence.

Post Cards for Gift Creations.

The extensive use of postcards by ingenuous young

women, for the creation of Christmas gifts, has tended to

include in the holiday postcard sales many cards not of

distinctively Christmas types. Articles made by using

postcards, include candle-shades, lamp-shapes, blotters,

calendars and passepartout pictures. There is a wide

scope in the wealth of postcards to be had, to make gifts

that will tickle the fancy of the person with a hobby —
cats, dogs, boating, out-door life, etc. The dealer will do

well to keep this demand in mind and be prepared with

suggestions and especially suitable cards for this purpose

when the next holiday season comes around.

Several Hamilton clergymen recently caused quite a

stir in spirited sermons charging some Hamilton dealers

with exhibiting immoral postcards. This was followed up

by the laying of informations by the police and a general

disappearance -of objectionable cards resulted. The Lon-

don Advertiser, referring to these conditions in Hamil-

ton, said that investigation indicated that Londan deal-

ers are handling no such cards.
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WILLIAM COPP

Vice-president of the Copp, Clark Co.

Back From the Old Land
Interesting Interview With the Head of the

Copp, Clark Company's Book Department

—

Growth of Canadian Book Trade.

Mr. William Copp, vice-president of the Copp, Clark

Co., Limited, Toronto, returned early last month from

his annual trip to England. Mr. Copp, who is manager

and buyer for the miscellaneous book department of his

firm, has had a long experience, almost thirty years, in

this special line, having entered the employment of the

okl firm of Copp, Clark & Co. at the age of eighteen, and

during the lifetime of his father, the late William Walter

Copp, who for so many years was the honored chief of

this long established business. "I have seen much growth

and many changes in the Canadian book trade," said Mr.

Copp, in conversation with Bookseller and Stationer the

other day, "and can well recall the time when there was

practically no publishing of cloth-bound copyright fiction

in Canada. One of the first copyright novels, perhaps the

very first, to be published," he said, "was Sir Gilbert

Parker's great story of old Quebec, 'The Seats of the

Mighty,' which met with instant success when we pub-

lished it in 1896, and it is still selling well. It was my
own idea to bring out a paper edition the following year

for the summer' trade, to retail at 75c, in order to com-

pete with the! paper-covered English Colonial editions,

which were much in vogue at that time. This- at once

became popular and many other good books were brought

out in paper editions at the same price, both by ourselves

and other Canadian publishers. These paper editions have

been supplanted by the cloth reprints, now very popular."

Mr. Copp referred also to "The Seats of The Mighty"

in a cloth reprint edition now, as well as several other

of Parker's popular books, and said the firm expected to

add more to the series' during 1912. Asked as to the

conditions of the book trade in the1 Old Country, Mr.

Copp said so far as he could judge the conditions were

normal, and that while there were no books having phe-

nomenal sales, that business was good generally, although

some publishers had withheld some of their books till the

spring on account of the possibility of a renewal of the

railway strike, which was very disastrous to business

while it lasted.

Mr. Copp is well pleased with the results of his trip,

and has secured a number of good things for the book

trade, which in due time will be announced in the pages

of The Bookseller and Stationer.



Lesson 6 Short Course in Cardwriting
The Brush Stroke Roman, One of the Most Speedy Styles of Letter in

Practical Use — Sample Card Introducing Simple Form of Decoration
— The Edwards Short-Cut Course.

By J. C Edwards. Copyright, Canada, 1911.

THIS style' of lettering, the brush stroke

Roman, is considered one of the most speed-

ily-made styles used to-day in modern card-

writing. The slant style, which will be

taught, in a few lessons farther on, is the speediest,

as the forward slant of the strokes has a decided

tendency to promote greater speed. This lettering-

was executed with a No. 7 red sable brush (in al-

bata), the corner of the brush being used to make
the fine lines and the width for the strokes.

Correct Use of Brush.

Don't try to just touch one corner of the brush

to the card. Draw the brush flat and use it as we
have already indicated in previous lessons, and as

shown in the corner picture on the lesson cbart, but

instead of using the T square, except for very long

strokes, let the hand rest as shown in the picture

at the upper left-hand corner and draw the brush

(edgewise) from top to bottom by simply resting

fingers very lightly.

Practice this stroke steadily for a while and you

will find it comparatively easy. If you do not ac-

complish the results desired at first, try again and
again. The hardest stroke of all, which you will

come in contact with in this lesson, is the small

horizontal stroke, as stroke 3 in A, stroke 1 in T,

stroke 2 in L, and so on, but if you would persevere,

always remember that the edge of the brush is used

for the fine line and that you press it according to

the width stroke you desire. The heavier you rest

the brush the broader stroke you get, no matter

whether it is the edge or width of the brush you use.

How to Add the Spurs.

There is one point in this lettering that the

student will find quite hard to master at first, and
that is the adding of the spurs to a fine line in such

letters as A, N, M, V, W, X and Y. The corner
of the brush alone being used (not the whole stroke,

except for the horizontal stroke, as No. 5 in A and
others).

In the letter A you commence to add the spurs
with No. 4, using the left-hand corner of the brush

Five> AViNLrms Of

Tnia FoiyiAGE>ISFFE/e'r

Showing position of brush in hand while lettering

A show card showing simple but effective use ot brush
stroke Roman and neat ornamentation.

and without lifting it from the card, draw the brush
edgewise, as indicated by stroke 5, and finish up
with the right-hand corner of the brush with
stroke 6.

The addition of spurs to the broad stroke is com-
paratively easy, as the whole brush is used without
danger of covering the edge with the opposite side

of the brush that is not actually in use. In the let-

ter B you will find with practice that you can ac-

complish great accuracy as well as speed. This also

applies to such letters as P and R, they being com-
posed of practically the same strokes as the B. The
P is really the first stroke of the B, with an en-

larged second stroke; the R is a P with the addition

of the No. 3 stroke, which may be made as shown
in the plate or a straight stroke brought down on a

slant and finished with spurs. The other letters are

easily understood by close examination of the plate.

The finished card illustrated here is a half-sheet

(22x28 inches) and lettered entirely in brush stroke

Roman capitals.

Simple Form of Decoration.

The display line, "WALLPAPER," is brought
more prominently by being shaded with a left-hand

lower shade of grey; the reader is underlined with
broad strokes of grey. We are here introducing the

first and most simple form of decoration. The effect

being accomplished by pasting a section of foliage

cut from wallpaper, on one corner of the card and
breaking the line border. This is easily executed

and adds greatly to the appearance of a window
card (not for interior display purposes).

The display line is lettered over it, giving the

whole a more real pointed effect, which is, of course,

desirable. The same brush was used for all the let-

tering on this card ; the top line was made with two
strokes of the brush for the wide parts of the let-

ters.
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This plate is illustrative of the brush stroke Roman letter. For full instructions see accompanying article by J. C.

Edwards.
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Tyrrell's uptown Bookstore, 731 Yonge Street, Toronto, a branch of the King Street business.

EVOLUTION OF THE PAPER BOX.

One of the developments of the past century has heen

the paper hox industry. One hundred years ago paper

boxes were unknown. To-day their manufacture has

reached stupenduous proportions, a thousand machines of

many types and sizes being used in their manufacture.

The most marked development ' of this industry has heen

in the past twenty years. In New York City alone there

is now over $5,000,000 invested in the paper box industry.

The stationery trade provides a particularly large field

for the manufacturers of paper boxes, the making of pens,

pencils and erasers alone requiring boxes of 4,000 different

sizes and shapes. A development of this business, which

is especially gratifying, is the growing demand for fancy

paper boxes for retailing purposes, particularly in their

relationship to Christmas trade. The fancy boxes of

holly, poinsettia, and similar designs coming in so infinite

a variety of patterns and sizes, provides a line for the re-

tailer almost extensive enough to come under the head

of a distinct department when considered in conjunction

with Christmas wrapping paper, tape, seals, cards and

tags, and not the least satisfactory element is that there

is promise of development to much greater proportions.

DENNISON COMPANY REORGANIZED.

Increasing its capital from two and a half to four and

a half millions of dollars, the Dennison Manufacturing * '<>.,

Boston, lias been reincorporated, and becomes a co-opera-

tive institution, an industrial partnership being entered

into with the firm's employes, the scheme of business en-

operation being carried out upon a scale which has not

hitherto been approached in the annals of the stationery

business.

STATIONERY TRADE NOTES.

A. E. Bennett has opened a new stationery store at

Penticton, B.C.

J. C. Windell, Gait, has added a leather goods de-

partment to his store.

Enderby Fair is a new store just opened by Thompson
& Wilson at Enderby, B.C.

Fred Hamilton has opened a stationery store at 330

King street east, Hamilton.

Smith Bros., Selkirk, Ont.j dealers iD fancy goods,

jewelry, etc., are dissolving partnership.

McRae Bros., stationers, Prince Rupert, B.C., have

taken over the printing business of Sawle & Warner.

Fire did slight damage in the envelope factory of the

L. P. Boinier Co., 31 Lombard St., Toronto, on Nov.

29th.

Thomas & Co., stationers and jewelers at North Bay,
suffered heavy loss by fire on December 4th, but it is

covered by insurance.

W. A. Gardner, of St. Catharines, is the moving
spirit in the establishment? of a new concern to manu-
facture baskets with wood planing.

Oatway's Bookstore, Wetaskawin, Alta., has added a
(hug department, the proprietor being a graduate with

eight years' experience in the drug business.

The T. N. Hibben Co., of Victoria, B.C., have dis-

posed of their printing business to Edwards & Harvey, of

Seattle, who will remove the Hibben plant to new prem-
ises on Courteney street. The presses were damaged to

some extent in the recent fire, but water caused the chief

injury. The Ifibben Company will confine themselves to

the book and stationery business. In addition to printing,

Edwards & Harvey will manufacture paper boxes.
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Tips to Live Stationers

Methods of Gingering Up Trade—What Others

Are Doing—Stimulating Patronage by Personal

Appeal Advertising.

A sample of live advertising is that of the Robert Dun-
can Co., of Hamilton, who on the 20th advertised a special

sale of oak book racks "to-night."

In a half-page newspaper advertisement of sets of

standard books, Russell Lang & Co., Winnipeg, offered a

magazine subscription free to each purchaser.

W. L. Ross, Stellarton, N.S., in order to be able to

properly handle the Christmas toy trade, rented a vacant

store, as an annex to his own, and put in an extensive

stock of toys and games.
"This is a Book Christmas," stated a newspaper ad. of

Chapman's Bookstore, Montreal. Another line in the same
ad. was: Free—our Christmas catalogue. It may solve

some of your gift difficulties.

The Laurentian Publishing Co. occupied the store

known as Freeman's Old Stand, St. James Street, Mont-

real, during the holiday season, with a large stock of

books, fancy goods and stationery.

Pictures of the Rockies formed a specialty in the of-

ferings of Wilson's Bookstore, at Calgary. For the

handling of Christmas trade there, the store was enlarged

and the staff of clerks increased.

In an advertisement of moving picture machines, magic

lanterns, G. Frankfurter, of "The One Year Round
Store," Winnipeg, gave prominence to this statement:

"Will demonstrate for intending purchasers."

A Walkerton store's newspaper ad. takes twelve inches

double column to tell of the virtues of tissue towels. HoW
many stationers have even considered the possibilities of

this and other articles made of paper that are bound to

become staple articles of merchandise ?

Taking advantage of the Christmas season, H. Cooke

& Co., Orillia, put their newspaper advertising in certain

issues of the papers, in the form of a personal letter, in

which attention was called to the various holiday lines,

the letter ending with best wishes for a happy Christmas-

tide.

W. T. Rapley & ' Co., the Central Drug and Book

Store, Strathroy, recently conducted a "One Cent Sale,"

having a window of papeteries marked :
"1 box 25c, 2

boxes 26c." This was advertised in the newspapers and

the ad. explained : "Have to make room for Christmas

stock."

On the occasion of the visit of the Duke of Connaught

to Hamilton, he was presented with an exceptionally fine

address, designed by J. S. Gordon, the eminent Hamilton

artist. The Robert Duncan Co. obtained this, and adver-

tised that it could be seen at their store the day previous

to its presentation to the Duke.

Some dealers may object to pushing cheap fountain

pens for fear of hurting the sale of the better grades, but

the makers of high-class fountain pens do not takte this

view, for it has been pretty well demonstrated that the

sale of the cheap pen leads to the sale of one of the

standard fountain pens later on.

Bellman's Drug and Stationery Store, Collingwood, in

their December advertising offered a $15 doll to be given

to the most popular child under ten years of age in Col-

lingwood and district, every purchase counting a vote.

There was also a second prize of an $8 doll. The con-

test lasted from December 5th to 23rd.

"Toyland" was a big feature in the holiday trade ac-

tivities in Osborne's Bookstore, in Calgary. Special at-

I en lion was paid to the effective handling of holiday

fiction, with a big stock well selected, well displayed and
well advertised. "Wise Shoppers Will Visit Osborne's,"
is a catch-line from one of the Osborne ads.

Clothing dealers frequently find it beneficial to give

away premiums with boys' suits. Schoolbags and foun-

tain pens are popular as premiums for this purpose. The
stationer can create business frequently by making sug-

gestions of this sort to the merchants selling boys' suits.

The same applies to the selling of boys' shoes.

Personal introduction of goods following a systematic

method will more than double the sales of many lines.

To try this out concentrate on say a half-dollar stylo pen
or one of the new 25e pens. Without boring people or

trying to force sales, show the article to your customers

on a certain day. The results will surprise you.

Linton Bros., of Calgary, the oldest bookstore in that

city, made a specialty of pushing sales of standard works,

special price inducements to those taking three or more
copies.

The Granville Stationery Co., of Vancouver, adver-

tised an attractive "author's calendar" free with every

purchase of a dollar or over. This firm evidenced its

belief in the judicious use of printers' ink by using two
full length column ads. in the newspapers.

The Granville Stationery Co., of Vancouver, had a

special attraction on Nov. 24th and 25th, when a free

demonstration was given by an expert in pyrographic

wood burning, who demonstrated the beautiful effects and

tints that can be produced by this1 method. The firm

used liberal newspaper space to announce this attraction,

taking advantage of the occasion to emphasize the advis-

ability of getting Christmas boxes ready, and suggesting

that they be made in pyrographic wood. The firm adver-

tised theirs as "The Christmas Store."

ANNUAL DINNER OF THE HOUSE OF GAGE.

This year's annual dinner of the house of Gage was
held at the National Club on Wednesday, the 20th of

December. The members of the firm, the travellers from
all parts of the Dominion, and the heads of the different

departments meet socially once every year.

The conditions and requirements of the trade from
coast to coast were discussed, and the hopes and plans
for the next year outlined, the occasion proving a happy
social time enjoyed by all.

Thirty-two sat down this year, and all entered into

the interest and enthusiasm in the welfare of the business.

The addresses of Mr. Spence and Mr. Gundy, and the

leuiarks from the different travellers sparkled with bright

and cheerful things—happy auguries for the future.

The reply of Mr. Gage to a toast to his health, pro-

posed by Mr. McKague, and his review of the addresses

given in his own pleasant way was happy, promising and
instructive.

RECORD HOLIDAY TRADE.

Toronto, Dec. 20.—Despite the absence of snow and
the zest that it adds to holiday buying, this season pro-

mises to be a banner holiday season. Reports of whole-

salers and retailers concur in (his estimate. This satisfac-

tory condition of trade is due in large measure to the

fact that it has been a good year for woikingmen. which,

together witli the natural growth of business, has tended

to make it an exceptionally good season for the si

In (his general prosperity the. book, stationery and fancy
ffoods dealers have had a full measure of success.
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New Store of Lome I. Morris at YongellStreet, Toronto.

MORRIS' NEW STORE.

In the accompanying' illustration of the new store of

Lome I. Morris on Yonge Street, Toronto, several sugges-

tions are afforded, which will probably be of value to

other dealers. Note the magazines extending out over the

sidewalk in a manner almost certain to catch the attention

of people on the sidewalk. Observe also the newspaper

rack on the left, of the kind referred to in last month 's

issue. A' strong bid is made for personal Christmas card

orders in the signs on the windows, and on the door will

be noticed a sign advertising prayer books, hymn book?

and Bibles. Both windows are effectively trimmed in

Christmas attire, and the same care and good taste is

carried out inside the store. Mr. Mortis, until recently,

occupied the stand which for thirty years was known as

Plaskett's Bookstore, having carried on the business there

for three years until moving into the new quarters two

months ago.

STATIONERY TRADE NOTES.

J. K. Blain has opened a 5c to 25c store at Hanover.

0. B. Ryan has opened a 5c, 10c and 15c store at

Port Burwell.

H. G. Bigelow has purchased the book and stationery

business of S. J. Watson, at Blairmore, Alta.

The death occurred in New York on Nov. 22 of Henry
B. Levy, president of the Diamond Point Pen Co.

Schlessinger Bros., Montreal, importers and dealers in

fancy goods, toys, post cards, jewelry, etc., are insolvent.

Young & Kennedy, Limited, is the new firm name of

the business formerly conducted by D. J. Young & Co.,

Calgary.

E. A. Jolly has sold the Palm Book Shop at Regina, to

E. W. Ehman, and the latter l.as engaged G. B. Salmon to

manage it.

The Lindsay Fair, Lindsay, Ont., was burglarized on

the night of December 12th, and besides a quantity of

toys, $41.35 was taken.

The Tatum Co., of Cincinnati, desexwes the thanks of

the trade for the reminder they include in their desk

calender pads. In the Gem pad for instance, following

the date, Dec. 15th, is a red leaf containing this admoni-

tion: "This is the time to order a new memorandum pad
for 1912. Buy of your stationer."

Retail stationers will be interested in the application

made to the Toronto Police Commissioners for a crusade

against Sunday selling. The complainant stated that he

had gathered much evidence showing that Sunday
sales of all sorts of things including writing pads, envel-

opes, post cards, etc., were prevalent in drug stores and

hotel news stands.

When a man wants sympathy he can always find it

under "S" in the dictionary.
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Merchants Start Collecting Agency
Important Announcement of Retail Merchants'

Association of British Columbia—Daily Remit-

tances—No Collection, No Fee.

Vancouver, Dec. 11.—An indication of the value to

the organization of booksellers and stationers of union

with the Retail Merchants' Association of Canada is af-

forded in recent action of the Retail Merchants' Asso-

ciation of British Columbia, which is subsidiary to the

Dominion Association, in launching a geneial collection

agency under the charter of the parent body. In sending

out the announcement of this, it is stated that it will be

a principle that no client's money will remain in the

office over twenty-four hours, and as in the ease of char-

tered banks, each day's business will be finished before

closing. This, the announcement further states, will re-

move the gulf in which so many collecting agencies have

fallen. Another feature is: "No collection, no fee."

Besides collecting accounts for members, special service

will be afforded for taking care of accounts to be collected

for wholesalers, manufacturers, jobbers and other business

men.

POPULARITY OF PENNANTS.
Dealers who have added pennants to their line of

novelties have found this to be a line that takes exceed-

ingly well. They are in demand especially by students,

many of whom seem' to make it a hobby to collect as

many varieties as they can display on the walls of their

dens. With the approach of the season of hockey matches

they will have a big sale to "rooters" if dealers will

make it a point to1 carry a stock of them in the club

colors.

THE LATEST IN PAPER NOVELTIES.

Bookseller and Stationer has of late been giving in-

formation regarding different lines of novelties made of

paper, but to none of them has the term "novel" applied

with such force as it does to the last word in paper

novelties—the paper comb. The sanitary drinking cup
created a sensation, and has also created a new profit-pro-

ducing line tor the stationer. Now comes the paper comb
to make the paper novelty department still stronger.

Those combs are designed to be used once and thrown
away, the price placing them within reach of everyone.

Nixon's Book Store at Moose Jaw
Something About a Live Retail Establishment in

Western Canada—Good Business in Typewriter

Supplies—Successful With Sporting Goods.

The accompanying illustration is a view of the interior

of the book and stationery store of D. C. Nixon at Moose
Jaw, Saskatchewan. Mr. Nixon has another store at

Weyburn, and in both stores carries a complete range of

the class of goods usually found in bookstores. The de-

partments devoted to books, stationery and office supplies,

occupy the front part of the Moose Jaw store, and in the

central section an extensive Une of toys is shown all the

year round, while the rear part of the establishment ac-

commodates the Arm's big stock of Canadian and imported

wallpapers and burlaps. In connection with this descrip-

tion of the Nixon store it is worthy of note that the firm

does a good business in typewriter ribbons and carbons,

and makes a specialty also of mathematical instruments,

drawing sets and papers, and blue print paper. Another
live branch of the business is the sporting goods depart-

ment.

It will be noticed that in the Nixon store post cards

are given good display, and are not confined to one small

spot, as is the case in many stores. Giving the wider range
of display tends to greatly increase the number of sales,

and good displays of post cards are effective, not only in

the sales they create, but the fact that customers are at-

tracted to the store thereby, and results in their attention

being- directed to other varieties of merchandise. It is

simply one little illustration of the value ot effective

display of goods.

Interior of D. C. Nixon's Storo at Moose Jaw, Sask.
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Producing Picture Frame Profits

Value of System in the Fixing and Quoting

Prices—Earning Power of a Dollar Bill.

By W. A. Starnaman.

Berlin. Dec. 4th.
—"Why, Mr. Smith, you charged me

only seventy-five cents for the same frame last week," or

"How is it you charged Mrs. Brown only ninety cents for

this frame and want to make me pay one dollar for the

same frame on the same picture ?" These questions are

often put to the picture framer who finds the price of

his frames by laboriously ascertaining the number of feet

in a frame, multiplying by the price per foot and adding

cost of glass and back. When a dealer gets such a cus-

tomer who does not know what he wants, and who han-

dles over and prices every sample, much valuable time is

lost by this slow way of finding the price.

I cut all my samples six inches long and on the back

of each past a label IH13 this :

CO M

*
CNJ

X

In the first space I put the number of the moulding,
in the next blank the cost and selling price of the mould-
ing per foot, so that you have the price to figure for odd
size frames or for selling moulding alone. Under the word
"rack" I put the number of the rack on which the mould-
ing is kept. Having over two hundred styles of mould-
ing in stock I find this necessary. A merchant carrying a

small stock could do away with this space. Under the

different sizes I put the price of the frame made up com-
plete with glass and back. When quoting prices I always
give the price for the size of glass required. For exam-
ple : A frame 12 x 17 I would quote at the 14 x 17 price.

The sizes given are the standard sizes, and with these

marked there is very little need for figuring the price,

except for very odd sizes. If a dealer has a large stock

it is quite a task to figure the prices for the first mark-
ing, but after that is done, each new moulding is marked
as received. The saving of time in one busy day will re-

pay you for the trouble, besides giving the advantage of

always quoting the same price. When the frame re-

quires no glass, deduct the glass price from the am-
ount. If there is a mat or any extras, add, this to the

price marked. After six years' use of this system I have
found it to work out most satisfactorily.

System in the Framing Business.

No matter whether your framing department is run

as a side line or as the main business, there should be

system in all its branches. In the store, care should be

taken in buying. Rather be out of stock than carry a lot

of dead stock. It is better to buy half a dozen at a

time of a subject and re-order when sold, than to buy a

half gross and have a lot left unsold. Dead stock means
"Dead Dollars," and the more poor sellers you have on

hand the nearer you are to the financial graveyard. If

you find that a picture is not going to sell it is better

to sacrifice it at cost than to have it hanging on the

walls for years taking up space that might be used for

more profitable goods.

In the stockroom many dollars are lost through a

lack of system. All moulding should be kept on separate

racks as much as possible. Never put two mouldings of

the same width on the same rack as this causes con-

fusion when making the frames, and you are apt to run

short of one kind without knowing it. As much as pos-

sible the moulding should be kept wrapped up until used,

as dust is the framer's worst enemy. Keep all pieces on

the rack with the rest of the stock, and use them up at

the first opportunity. Some dealers throw their pieces

in a pile, intending to make them up into regular sized

frames in the slack time. When this comes the pieces

are dirty and scratched, and a few dollars' worth of

scraps are used to kindle the fire. There is no need for

such waste as short pieces can be made up into postcard

frames and sold at ten or fifteen cents. During the

"slack time" the dealer can improve his time by framing

up pictures for the busy season. If they are carefully

wrapped up and put away they will be as fresh as new
stock from the wholesaler and far more profitable, as

there is no freight, packing or middle man's profits add-

ed on.

System in the workshop means much saving in time.

Keep your tools sharp and always in their place when

not in use. Keep the shop clean and do not have frames

or stock piled around in confusion, as the workshop is

the dustiest part of the business, and finished work

should be taken out of it as soon as possible.

Even in the office money can be saved by having a

system. Watch your bills and pay promptly, taking your

cash discounts and you will be surprised at the amount

of earning power there is *n a dollar bill when applied at

the proper time.

VANCOUVER'S NEW INDUSTRY.

A new manufacturing concern in Vancouver is the

Glutine Manufacturing Co., to manufacture paste for pa-

perhangers, billposters, labelling, bookbinding and office

use. The manufacturers claim for their product that it

will not go sour nor stale, and that the formula used is

to all intents and purposes the same as that used by the

chemist paid $50,000 a year by the English makers of a

similar product.

TO HANDLE ELLIOTT LINE.

Arrangements have been completed whereby the ex-

tensive Canadian business of the Charles H. Elliott Co.,

of Philadelphia, will in future be handled exclusively by

A. R. MacDougall & Co., of Toronto, a connection which

it is felt will be mutually advantageous to all parties

concerned.

A recently published "Brochure de la tenue des livres

sur feuillets mobiles," issued by the Societc Academique

de Comptabilite, expresses the opinion that the ase of

"movable' leaf" ledgers is consistent with the French

Commercial Code, if certain precautions are >bserved.

Warner's Limited, have sold their book and stationery

business at Saskatoon to S. B. Parrott, of Chatham and

Vancouver, and Mr. Parrott is now in charge. He is a

relative of the proprietor of Parrott 's Bookstore, Chat-

ham. Warner's, Limited, have been in business in Sas-

katoon since 1905, and witnessed wonderful develop-

ment in that live western city.

The Federal Typewriter Co., Ottawa, has been organ-

ized, succeeding E. R. McNeill, who has conducted a suc-

cessful business since 1898. The transfer includes the

agency of the Smith Premier Typewriter Co. The man-

ager of the new1 firm will be George R. Booth, for the

past ten years with the Ottawa Citizen, where he occu-

pied the position of accountant.



*w?**H

List of the Best Selling Books

Returns from Canada and the United States

Showing Publications Most in Demand.

"Down North on the Labrador,

Story."

William Brings:

—

1—"The Money Moon."
2—"Mother Carey's Chickens."
3—"The Fourth Watch."

McCleiland & Goodchild:—
1—"The Broad Highway."
2—"West in the East."
3—"Havoc."

and "A Likely

CANADIAN SUMMARY.
1. The Winning of Barbara Worth. Wright 120

2. The Following of the Star. Florence Barclay 67

3. Moneymoon. Farnol 49

4. The Harvester. Gene Stratton Porter 45

5. Singer of the Kootenay. Knowles 25

6. The Weaver of Dreams. Myrtle Reed 10

BEST SELLERS IN U. S.

1—The Iron Woman. Deland. Harpers 260

2—Winning of Barbara Worth. Wright. Book
Supply 221

3—The Harvester. Stratton Porter. Doubleday,

Page 196

4—Queed. Harrison. Houghton-Mifflin 132

5—The Ne'er-do-well. Beach. Harper 112

6—The Common Law. Chambers. Appleton 100

Juveniles.

1-—Rolf in the Woods. Seton. Doubleday. Page.

2—For Yardley. Barbour. Appleton.

3—Adventures of Bobby Orde. White. Doubleday, Page.

4—Mother Carey's Chickens. Wiggin. Houghton-Mifflin.

5—History of England. Kipling and Fletcher. Double-

day, Page.
6—The Sea Fairies. Baurn. Reilly & Britton.

Best Selling Non-Fiction.

1—West in the East. Scribners.

2—Woman and Labor. Schreiner. Stokes.

3—Mental Efficiency. Bennett. Doran.
4—Three Plays. Brieux. Brentano.

5—Everywoman. Brown. Fly.

6—How to Live on Twenty-four Hours a Day. Bennett.

Doran.

PUBLISHERS' BEST SELLERS.

Musson Book Co. :

—

1—"The Ne 'er-do-Well.

"

2—"The Iron Woman."
3—"Queed."

Copp, Clark Co. :

—

1—"The Secret Garden."
2—' < The Fruitful Vine. '

'

3—"The Sick-a-Bed Lady."
McLeod & Allen:—
1—"The Winning of Barbara Worth."
2—"The Common Law."
3—"Kennedy Square."

Henry Frowde:—
1—"The Singer of the Kootenay."
2—"The Measure of a Man."

FREE SCHOOL BOOKS IN QUEBEC.

Montreal, Dec. 14.—It is announced that the Roman
Catholic authorities have consented to a scheme for pro-

viding free text books in the schools and that legislation

with this end in view will be passed at the next session

of the Provincial Legislature.

BOOK ABOUT POSTAGE STAMPS.

"Chats on Postage Stamps," an interesting book by
Fred J. Melville (Stokes, N.Y.) contains some interesting

information regarding the values of rare stamps. The
rarest American stamp is contained in the collection of

the Earl of Crawford, only one copy of it being known
to exist. The book tells of the recent sale for $15,000 of

a collection that cost the seller only $345. Among the

collections described is that of J. W. Paul, Jr., of Phila-

delphia, sold recently for $57,000.

RAPE OLD BIBLES.

At the sale of the Huth collection in London last

month a Mazarine Bible sold for $29,999. The earliest

edition of the Bible in Low German sold for $1,115. It

was printed in 1494. The first edition of the bible in Ice-

landic, printed in 1584, sold for $127.50. An Irish Bible,

consisting of the Old Testament books translated into

Irish, was sold for $75. It was printed in 1685. A Welsh

authorised Bible printed in 1588 sold for $500. It was the

first edition printed in the Welsh language.

LORD ROSEBERY AGAIN.

Lord Rosebery, speaking at the opening of Reference

Library of the Bishopgate Institute in London, said his

recent remarks in Glasgow had been distorted to mean
that he cast reflections on Carnegie libraries, whereas he

regarded them as one of the greatest benefactions of the

age. But this question of books was becoming in the

literal sense of the word, a "burning" question. He fav-

ored the library of the Bishopgate kind, containing books

that appealed to reasonable human beings, and not- allow-

ed to expand unreasonably. But he added that the library

really valued or loved by the student, scholar or book

lover, was his own library.
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Putting Life Into the Book Business

Opportunities Neglected By the Average Retail-

er—Methods Employed by Successful Booksell-

ers in Building Up Book Sales.

One of the fields neglected by booksellers, is that of

church, Sunday school and general religious publications.

The chief reason for this neglect, is that these publica-

tions are generally sold through the church publication

offices direct to local organizations or members. But that

does not alter the fact that the retailers can get a good

share of this business by actively taking it up. Most of

them do corral the orders for Sunday school prize books,

this being accounted for by the fact that they came
through the same channels as other books—the wholesales.

But an illustration proving that the retailers can handle

to advantage publications of a strictly denominational

character, is afforded in the prominent place occupied in

the stock of the average bookseller, by hymn books and

prayer books. Another argument along the same line is

that Bibles are sold by the retailers in enormous quanti-

ties, notwithstanding that they are to be obtained at

practically cost price at the local depots of the Bible

societies. As a matter of fact, the proportion of sales at

these depots is meagre as compared with those of the

retail booksellers, chiefly because there is no margin avail-

able for obtaining the necessary publicity to create busi-

ness.

By concentration on this general line, and a proper

publicity propaganda, the receipts in the department de-

voted to religious publications can be very materially in-

creased. Get after the Sunday school officers and teach-

ers. You can bring to their attention new books and per-

haps some standard publications with which they are not

familiar.

There is a field which the bookseller should have all

his own way, but which, as a general rule, is not proper-

ly cultivated, and that is in books of devotion having to

do directly with the home, such as books dealing with
family worship, sermons by noted preachers, etc. The
adoption of a plan for bringing these books to the atten-

tion of prospective purchasers will well repay the dealer.

This affords an opportunity to many a bookseller to

turn over a new leaf to the end of considerably bettering

conditions in the book' department, and it is only one of

several such opportunities which, if cultivated, would soon

put an end to the cry so often heard, that there is no
money in the book business. The fault lies with the deal-

er, who does not do his share toward getting the busi-

ness that is in reality waiting for him.

THE CONNECTING LINK.

The close association of amateur photography with
the book business is illustrated in many window displays
which generally include with cameras and accessories,

handbooks dealing with the subject of amateur photo-
graphy and there are so many of these that to show even
a fair percentage of them makes quite a pretentious ar-

ray of books, so that in this way an excellent connecting
link with the bookstore is formed. A good illustration of

this was afforded in a recent window display of a photo-
graphic supply house on Yonge Street, Toronto. There
were so many of these books that to the casual observer

the impressior was left that the place was a bookstore,
whereas these books were the onlv kind handled there.

G. W. SULMAN, M.P.P.

Chatham, Dec. 19.—George W. Sulman, M.P.P.-elect

for West Kent in the recent Ontario election contest

secured the largest majority ever given a political candi-

date in Kent, as well as the largest majority ever given

a candidate in his home city of Chatham. Mr. Sulman
is the owner of one of the biggest stationery businesses in

Western Ontario, and has achieved business and political

success in the face of notable odds.

Mr. Sulman first saw the light of day at Burford,

Ontario, on July 4, 1866, and has been a thorough-going

Canadian ever since. His education he obtained at Bur-

ford Public School and Brantford Collegiate Institute,

plus a post-graduate course in the school of actual experi-

ence and hard work. At an early age he had to make his

own way. He began business life with the firm of Wm.
Croft & Son, later becoming traveler for the Copp, Clark

Company, and afterward with R. Henry Holland & Co., of

Montreal.

In 1887 Mr. Sulman went to Chatham, establishing the

"Beehive." The name is now a household word in West-
ern Ontario.

Mr. Sulman served six years on the city council. In

1901 he was elected Mayor, and came back for a second

term by acclamation. After a few years of private life,

he was nominated as Conservative candidate for West
Kent in the provincial election of 1908, and secured 441

majority over a popular opponent. In the Legislature he

did good work as a member of the Private Bills, Municipal

and Printing Committees, his guiding principle being that

in the public service work counts for more than talk.

Mr. Sulman has varied his political and municipal ac-

tivities by several years' valuable service on the director-

ate of the Peninsular Exhibition. He has also been presi-

dent of the Chatham Club since its inception. Fraternally.

Mr. Sulman is a charter member of the S. 0. E., has been

for twenty-four years a member of the K. 0. T. M.. being

for twenty years record keeper of the local Tent, and hav-

ing been elected Supreme Representative for Canada at

the triennial meetings of the Supreme Tent. In Free-

masonry, Mr. Sulman has filled most of the Masonic
chairs, and is a member of the Shrine.

Not merely is Mr. Sulman a bookseller, but likewise a

booklover, having a library of 3,000 volumes, and being

a keen admirer of the old masters of literature. An ardent

philatelist, he boasts a stamp collection comprising 25.000

varieties, and valued at fullv $10,000.
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Promising Field for Booksellers

Revival of Interest in Educational and Techni-

cal Publications for the Retail Trade—Square

Deal for the Bookseller.

Opportunities rich in their promise of permanent and

profitable business for the retail bookseller, are afforded

in the field of educational and technical publications, in

his attitude toward which the average Canadian dealer

has heretofore been practically inactive, with the result

that a big volume of business has passed over his head,

the orders being tilled direct to the consumer, either by

the mail order route or by reason of educational institu-

tions getting their supplies direct from the publishing

houses. This policy of selling direct has been the source

of considerable dissatisfaction and protestation on the

part of the retail booksellers and largely accounts for

the apathy they have shown of late years regarding

educational books.

In this connection it is a source of considerable sat-

isfaction to note that in deciding to enter the higher

educational field in Canada, S. B. Gundy, manager of the

Oxford University Press in Canada, has adopted

the policy of filling orders through the retail booksellers

and soliciting business from the schools and colleges on

that basis. This method is one that should, and undoubt-

edly will be appreciated by the booksellers, as it will

mean creating trade for the retail dealer at no expense

to him; the wholesale house shouldering all the cost of

developing the business, withdrawing only at the stage

when the orders are definitely assured, the only thing left

undecided being the question as to what proportion of the

orders will ultimately reach the retailers. The latter

will largely depend on the enterprise shown by the deal-

ers themselves. The old saying: "The early bird catches

the worm," applies here.

The text books dealt with in this article include long

lists of books used for supplementary reading in the

Public Schools and Collegiate Institutes as well as the

colleges and universities, but in addition to this the

activity that will be created in the retail trade will re-

sult" in more intensive merchandising of educational

books all along the line, embracing night schools and home
study, both of which include ancient and modern lan-

guages, dictionaries, a wealth of classics, and a vast

number of titles coming under the general heading of

technical publications.

Technical and Educational Books.

Technical and educational works do not have the at-

tention they deserve at the hands of the retail trade in

general, but there are outstanding instances going to

prove the great possibilities afforded in aggressively de-

veloping this trade. One of these is the example of Van-

nevar & Co., of Toronto. They are, of course, specialists

in the selling of these publications, but, nevertheless,

their experience goes to emphasize the opportunities at

the door of every bookstore. A casual glance at Vannevar

& Co.'s window leaves the impression that it is a book-

store, but casual glances are the exception there, because

the displays are such as to rivet attention, and then it is

seen that the nature of the books shown are vastly differ-

ent than seen in the usual book window, the titles in-

cluding many which would be hard to find in the average

Canadian bookstore, although they are books that appeal

to a large clientele.

The experience of R. 0. Smith & Co., of Orillia, and

the W. H. Baldwin Co., of West Toronto, goes to show

the possibilities of mail order bookselling, the latter firm

having particular success in this method of selling techni-

cal books to the army of Canadians interested in home
study along the lines of special subjects helping them to

better their positions in the trades or professions they

intend following up.

The Robert Duncan Co., of Hamilton, is another firm

alive to this demand, and in their store a stand promin-

ently displaying technical books for home study occupies

a prominent position.

"Lamps and Shades, in Metal and Art Glass," by

John I). Adams, is the latest publication in the "Popular

Mechanics Industrial Handbooks," published by Popular

Mechanics Book Department, Chicago. The author will

be remembered for his "Arts-Craft Lamps, How to Make
Them." Amateur craftsmen should find in this new book

complete instructions for making a variety of electrical

lamps and shades in metal and art glass at a small out-

lay of time and money. The subject of lamps is impor-

tant for the necessity of a good and conveniently arrang-

ed light; the pleasing decorative effects possible; the

variety and number of lamps that may be used to advant-

age in the home; and the small cost of equipment and

necessary materials. Four different kinds of construction

are treated of: built-up shades, soldered shades, etched

shades and sawn shades. The designs include drop-lights,

reading lamps, dining-room domes, mission chandeliers,

desk lights and library lamps.

BOY SCOUT LITERATURE.

Booksellers on the look-out for means of increasing

receipts in the book department will not neglect the op-

portunity afforded in the extensive list of publications,

the outcome of the widespread and rapidly growing Boy
Scout Movement. New books are continually appearing,

besides periodicals, diaries and books of a more technical

nature connected with the various organizations, such as

books giving instructions—how to pass tests; signalling

instructors; transport and field engineering for Scouts;

seamanship for Scouts; first aid books; field pocket book

of message forms, counterfoils, cipher message methods;

drill books for Scouts, as well as maps, charts, cards,

flags, blank service books, records, registers, secret code

books, despatch forms, etc.

The whole movement is so extensive and includes so

wide a range of publications and supplies that the book-

seller who ignores it is certainly not alive to his oppor-

tunities. Enthusiastic and careful attention to the Boy
Scout Movement, is one decidedly effective way to throw

new life into the book department.

James Brown & Son, of Glasgow, extensive publishers

of Boy Scout literature and supplies have issued a com-

prehensive list of their publications for distribution to

the trade. They are official publishers to the Boy Scout

Headquarters, London.

BOOK NOTES.

The 1911 edition of Frank Yeigh's valuable work,

"Five Thousand Facts About Canada," has just made its

appearance, and promises to exceed even the remarkable

record of sales established by last year's edition.

Five titles in uniform binding placed on the Canadian

market by McClelland & Goodchild are: "The Story of

the Crusades," "Heroes of the Middle Ages," "Harold,

the First of the Vikings," "The Story of Nelson," and

"Stories of Indian Gods and Heroes."
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Canadian Books and Writers

Interesting Items About New and Forthcoming

Books—The King's Speeches in Canada.

Archie McKishnie is writing a tie.w novel to be pub-

lished by McLeod & Allen. The title has not been an-

nounced.

"Irish Poems" is a new volume of poems by Arthur

Stringer. The book is being handled by McClelland &
Goodehild for the Canadian trade.

On St. Andrew's Day Chapman's Bookstore, Mont-

treal, had a most appropriate newspaper advertisement,

setting forth "The Scotsman in Canada" as the Cana-

dian book of the year.

A. new pocket Parkman in flexible leather binding from

the plates of the revised edition is one of the interesting

new offerings of McClelland & Goodehild. The volumes

will retail at $1.50 each.

"Peeps at History—Canada," by Beatrice Hume, is a

contribution to Canadian^ recently issued by the Mac-
millans. Besides eight full page illustrations in color

there are twenty small sketches in the text.

The Musson ' Book Co. have issued Charles Kingley's

"The Water-Babies," abridged N and explained by Prof.

William Clark, of Trinity University. This book will

appeal particularly to the many people who have been

privileged to hear Prof. Clark lecture on this subject.

The tendency in Britain is for publishers to bring out

works of fiction in the first six months of the year, leav-

ing the latter six months for publications of a holiday

character, and to some extent Canadian publishers will

have to follow this lead. This is one of the impressions

made upon Mr. William Copp in his recent visit to Eng-
land.

Pauline Johnson, the Indian poetess, who is ill at

Vancouver, is not expected to recover. Women's organ-

izations all over Canada are responding to the call of

Jean Blewett to come to Miss Johnson's assistance, and

by organized effort the sale of her works is being greatly

enhanced, while a stenographer is now with Miss Johnson,

who is too ill to write, and it is said that her best work

is now being given to the world.

The Renouf Publishing Co., of Montreal, have issued a

Canadian edition of "Sociology Applied to Prac-

tical Politics." Thu author is John Beattie Crozier, Hon.

L.L.D., long a resident in London, but still proud to call

himself a Canadian. The book is dedicated "to my friend

and countryman, Sir Gilbert Parker, Canada's premier

novelist, and one of the most prominent exponents of

her interest in the Imperial Parliament."

Frank Yeigh's Through the Heart of Canada has

been so cordially received not only in the Dominion but

in Great Britain and the United States as well, that

Henry Frowde has found it necessary to issue a fourth

edition. This success of a native-born writer on Canada
is a source of sat is Tact ion in view of the many books that

have been written about Canada by other than Canadians.

Mr. Yeigh's book is valued especially for the graphic

and comprehensive manner in which it deals with the

Dominion as a whole.

Tn an interview given at Vancouver recently, Agnes
Dean Cameron said she had signed a contract with the

Morang house for a biography of Alexander Mackenzie,

the discoverer of the Mackenzie River. The book is to

be a school text book. She said also that she was writ-

ing a book on English expressions to be called "Through
England With a Lantern." A representative work on

British Columbia was. she said, her greatest ambition.

To write that book would take a year's travel and close

work and she said she would have to earn that year of
leisure time.

THE KING'S SPEECHES.

Canadians wil'. be particularly interested in the im-

portant new volume just issued in London by Williams &
Norgate, entitled "The King to His People," being a se-

ries of speeches and messages delivered by His Majesty

as prince and sovereign. Of these there are a number de-

livered in Canada, the list of contents including :—
In French Canada : Quebec—Montreal. Freedom and

Federation: Ottawa. Out West: Winnipeg—Regina. To
the Indian Chiefs: Calgary. Empire and Self-Govern-

ment: Victoria, B.C.—Toronto—Kingston, Ont.—St.

John, N.B. The Elder Colonies: Halifax, N.S.—St.
John's, Newfoundland. Looking Backward: Portsmouth
(Nov. 3, 1901.) The Birthday of Quebec: July 22, 1908.

The Tercentenary. Champlain and the World's Peace:

July 23 and 25, 1908. Quebec.

Record of Recent Canadian Books
List of Volumes Bearing Imprints of Canadian

Publishers Brought Out During the Past Month.

Anonymous. Canadian Canticles. Toronto: The Musson
Book Co. Cloth, 50 cents.

Bennet, Arnold. The Feast of St. Friend. Toronto : Mus-

son Book Co. Cloth, 75 cents.

Campbell, Wilfred, and Bryce, George. The Scotsman in

Canada. Toronto: The Musson vBook Co. Two vols.

$5.00 net.

DeMorgan, William. A Likely Story. Toronto : Henry
Frowde. Cloth, $1.25.

Durand, Ralph. John Temple. Toronto: The Mac-
milian Co. Cloth, $1.25.

Hutchison, Woods. We and Our Children. Toronto: Mc-
Clelland & Goodehild. Cloth, $1.25.

Jackson, Gabrielle E. Peggy Stewart. Toronto : The Mac-
millan Co. Cloth, $1.25.

Laughlin, Clara. The Gleaners. Toronto: Henry Frowde.

Cloth, 75 cents.

London, Jack. South Sea Tales. Toronto : The Macmillan

Co. Cloth, $1.25.

London, Jack. The Cruise of the Snark. Toronto: The
Macmillan Co. Decorated cloth, $2.00.

Malet, Lucas. Adrian Savage. Toronto: Musson Book

Co. Cloth, $1.25.

Molesworth, Mrs. Fairies Afield. Toronto: Macmillan

Co. of Canada. Cloth, $1.50.

Napier, Rosamond. Letters to Patty. Toronto: The Mus-
son Book Co. Cloth, $1.00.

Norris, Kathleen. Mother. Toronto: Macmillan Co.

Cloth, $1.00.

Rogers, Julia E. Wild Animals Every Child Should

Know. Toronto: McClelland & Goodehild. Cloth,

$1.20.

Seawell, Molly Elliot. The Jugglers. Toronto: The Mac-
millan Co., of Canada. Cloth, $1.00.

Washington, Booker T. My Larger Education. Chapters

From My Experience. A Continuation of Up From
Slavery. Toronto: McClelland & Goodehild. Cloth,

$1.50.

'

Waller, Mary. My Ragpicker. Toronto: Musson Book
Co. Cloth, $1.00.
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NEW BOOKS RECEIVED.

Dole, Nathan Haskell. "The Life of Lyof N. Tolstoi."

New York: T. Y. Crowell Co. Cloth, $2.00 net.

Beginning with Count Tolstoi's ancestry as far back

as Peter the Great, the author gives an account of his

family, his childhood and early vicissitudes, University

days, early activities and his subsequent career as a

novelist, philosopher and teacher.

Wells, Amos R. "Sunday School Essentials." Boston:

W. A. Wilde Co. Cloth, $1.00.

This book by a practical Sunday school worker, is de-

signed to assist superintendents and teachers, covering

all phases of the work.

Joseph Hocking. "The Wilderness." Toronto: Musson
Book Co. Cloth. Colored illustrations.

Morice Gerard. "The Last Link." Toronto: The Mus-
son Book Co. Cloth, $1.25.

Brown's Boy Scout's Diary. J. Gibson. Glasgow: James
Brown & Son. Cloth, 6d.

Besides the diary feature, this book provides spaces

for records of promotion, progress during the year, at-

tendance at club room and outdoor work, cash account

and a deal of valuable information.

Webster's New Standard Dictionary. High School and

Collegiate Edition. Chicago : Laird & Lee. Half
Leather, Thumb Indexed, $1.75.

This is a compendious work in a portable and con-

venient form for general use. The vocabulary includes

many new words with crisp definitions descriptive of the

latest inventions and discoveries. There are 1,500 illus-

trations, and eight full page plates. The volume contains

1,056 pages.

A Way of Honor and other College Sermons by Henry
Kingman, D.D. Toronto : Fleming H. Revell Co.

Cloth, $1.00.

The Lute of Life by James Newton Matthews. Cincin-

nati: Horton & Co. Cloth, $1.50.

A volume of poems edited by Walter Hunt with poeti-

cal dedication by James Whitcomb Riley.

Tirah, .1897, by Colonel C. E. Caldwell, C.B. London.

Constable & Co. Cloth, 5s.

This is one of a series of books on Campaigns and
Their Lessons. The Tirah campaign illustrates the dif-

ficulties to which regular troops are exposed when they

are operating against Guerilla antagonists in a mountain-

ous country. Others to follow are "The War in Bohemia
in 1866," by Major Neil Malcolm and "The Campaign
of 1871 After Sedan," by Hon. G. H. Morris.

The Eight Pillars of Prosperity. James Allen. New
York: T. Y. Crowell Co. Cloth, $1.00 net.

The book teaches that prosperity does not rest on any

immoral foundation of trickery, sharp practice, and

greed, but on a solid basis of right principles. When at-

tained it is like a protecting roof over a man's head.

The supporting pillars are:—Energy, Economy, Integrity,

System, Sympathy, Sincerity, Impartiality, and Self-reli-

ance, and to each of these principles a chapter is de-

voted.

Wild Wales. George Barrow. London. - T. Nelson &
Sons. Cloth, 6d.

This is one of a series of classics published at the

same price. They are unabridged, well printed and well

bound.

Naval Strategy. Captain A. T. Mahan. Boston: Little

Brown & Co. Cloth, $3.50.

In this pretentious volume by Admiral Mahan, naval

strategy is contrasted with the principles and practices

of military operations on land. The book includes thir-

teen maps and plans. The author is a recognized auth-

ority on naval matters and this work contains results of

almost a life time's study of the subject, being his lec-

tures on naval strategy delivered at the Naval War Col-

lege, Newport.

Forecasting Weather. W. N. Shaw, F.R.S., Sc.D. Lon-

don : Constable & Co., Ltd.

This volume presents an account ef the experiences

of eleven years' work in forecasting at the Meteorolog-

ical office in London. One hundred and fifty-eight illus-

trations accompany the text.

Boy Labor and Apprenticeship. Reginald Bray. Con-

stable & Co. London. Cloth, 5s. net.

The object of this volume is altogether practical—to

show what reforms are necessary to prevent the growth

of evil by laying the foundation of a new and true ap-

prenticeship system. The author deals with the failings

of past systems and makes definite proposals for reform.

For all reformers of the boy question this book should

at least instil some practical thoughts.

A. C. McClurg & Co., Chicago, recently published four

little interesting books. One of these is "The Soul in the

Flower," by Sara A. Hubbard, in which the author de-

scribes flowers and plants, and compares the flower with a

person as having a soul. "Friedrich Nietzsche"— (The

Dionysian Spirit of the Age") by A. R. Orage, is a brief

biography of one of Germany's greatest authors since

Geothe. '"The Gold Fish of Gran Chimu" and "My
Friend Will" are two little stories by Chas. F. Lummis.

The first is a tale of a young man's adventures in Peru

while digging for gold and is a thrilling little story, the

other depicts experiences in California and the West.

"Wood Pulp and Its Uses" is the title of a book just

published by Constable & Co., London, Eng., in their six

shilling Westminster series, dealing with the uses to

which wood pulp can be put. The authors, C. F. Cross,

E. J. Bevan and R. W. Sindall, are themselves well quali-

fied to deal with this subject, but they have added

strength by having an expert like W. N. Bacon collabor-

ate with them. While classed as a technical work the volume

is suitable to the understanding of the general reader.

The book is based on studies in the domain of cellulose

—

theoretical, scientific, practical and industrial. It is not

an exhaustive work, as only the outline or framework of

the essentials is dealt with. The past history and future

possibilities of wood pulp is touched upon, and the numer-

ous illustrations graphically depict the composition of the

structural elements of various woods and the process of

manufacturing wood pulp.

One bad sale spoils many
(

good ones.

Every man who does his best is a hero.

Do you want suggestions to help you in your news-

paper advertising ? Write Bookseller and Stationer. Our

ad. writing department is at your service.

There are many suggestions in the advertisements

contained in Bookseller and Stationer that can be made

the means of increasing the dealer's sales. Don't miss

opportunities—read every advertisement. By the way,

when answering advertisements kindly mention Bookseller

and Stationer.
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Live Notes for Booksellers
Valuable Information Afforded in News Notes

About Writers and Their Books—Helping Deal-

ers to Initiate Business.

New editions of "Adventures in Friendship" and
"Contentment" have been issued by Mussons.

"The Way of An Eagle," is the title of a new book
by E. -M. Dell, to be issued in January, by the Copp,

('"lark Co.

Among the new Musson publications is an illustrated

edition of E. Temple Thurston's "City of Beautiful

Nonsense."

Another of the Copp, Clark Co. 's books for January
publication is "The Lovelocks of Diana." By Kate
Horn. Author of "The White Owl."

"Menus Made Easy," and "Daily Dinners," by
Nancy Lake published at 2s 6d by Frederick Warne &
Co., London, are titles eligible for the "ready sale" class.

"Some Chemical Problems of the Day," is the title

of a work by Robert Kennedy Duncan published by Har-
per & Brothers. It is a practical book for the lay mind.

Her Majesty the Queen has been pleased to accept

a copy of Miss Ida Woodward's book "Five English

Consorts of Foreign Princes," from Methuen & Co., the

publishers of London.

Upon the completion of his forthcoming novel, "The
History of an Amateur Gentleman," which will be pub-
lished by Little, Brown & Co., Jeffrey Farnol intends to

pay a visit to America.

So popular did Barrie's "Peter and Wendy" prove
that the regular edition has been sold out and Mussons
were fortunate indeed in having brought out an edition

at $1.50, which had a large sale for Christmas.

The "Spell of Holland," by Burton Stevenson, is

bringing forth expression of warm appreciation includ-

ing an enthusiastic letter of praise from Mayor Gaynor,
of New York. It is one of the new Page books.

Edmund Downey, who has been residing in Ireland

for the past five years, has written "Dunleary, Humors
of a Munster Town." This is his twenty-fifth work of
fiction. Sampson Low, Marston & Co., Ltd., are the pub-
lishers.

The publishers of the Encyclopedia Brittanica have
opened temporary offices in the principal bookstores of
several Canadian cities, indicating their willingness to

co-operate with boolcsellers in the marketing of this

great work.

"The Sunday School of To-day," is the title of a

compendium of hints for superintendents and pastors by
Rev. William Walker to be brought out by the Revell

Company in January. It is the outcome of fourteen

years' experience in the work.
H. M. Queen Alexandra has graciously accepted a

copy of the new translation of the "Sagas of Olaf
Trygovason and Harold The Tyrant," just published by
Messrs. Williams & Norgate. This is a book which nat-

urally possesses especial interest for Her Majesty.

Messrs. Siegle, Hill & Co., 2 Langham Place, London,
England, are publishing an edition of "Poems of Pleas-

ure," by Ella Wheeler Wilcox. It is a cr. 8vo. volume,
designed, decorated and illuminated in color and gold by
F. Sangorski and G. Sutcliffe with a frontispiece by
Frank C. Pape.

Among the recent publications of the Macmillan Co.

of Canada, are:—"Talks About Birds," by Frank Finn;
"The Tariff of our Times," by Ida M. Tarbell; "The
Life of a Lion," by Agnes Herbert; "Everyman's
Religion," by George Hodges, emphasizing fundamental
facts as against creed peculiarities.

Wu Ting Fang is writing a book on America and Wu
has signed a contract with the Stokes firm of New York

for bringing out this book which will contain much of

the incisive wit for which he is noted. One of his con-

clusions is that American women are witty and interest-

ing but no freer than their Chinese sisters; that corsets

are no looser bunds than tiny Chinese shoes.

"The Book-Lovers' Anthology," edited, with notes,

by R. M. Leonard will be issued immediately by Mr.

Frowde. It consists of passages in poetry and prose re-

lating to books in all their aspects, libraries, and read-

ing, grouped according to the subject; and some 250

authors in all are represented. The Anthology will ap-

pear in the Oxford Editions of Standard Authors.

Careful attention to all announcements regarding new
publications by booksellers will frequently suggest to

them ideas that will help them to increase book sales.

Practically every dealer has certain customers interested

in particular subjects and by bringing new publications

to their attention not only will sales frequently be ef-

fected thereby, but the customers will be on the qui vive

for further information, strengthening the dealer's book

business.

HAROLD BELL WRIGHT
Author of " The Winning of Barbara Worth," the

best selling book of the year.

THE VALUE OF SERVICE.

Beyond all other trades, a stationer, to be at all suc-

cessful, must offer a first-class "service." That is to

say, he must be prepared to go to any amount of trouble

in order to serve his customer, and must give them un-

limited attention, however small their wants.

Yet the stationer doesn't do it. He sells the custo-

mer what he asks for, or what he happens to have in

stock, and very rarely tries to get at things from the

customer's point of view, and suggest helpful lines.

Worst of all, in many cases, he allows his staff to be

slack.

The variety of goods which come under the heading

"Stationery" is so large and bewildering that no one

could ever hope to stock even half, and the public

recognizes this and does not demand it. But the public

expects that when it asks for an article not in stock it

should be' procured in decent time, be according to speci-

fication, and, above all, that the price should not be

"skied" because a little extra trouble has been taken

over the order.
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The Copp, Clark Co. have made arrangements with

the British publishers of Arthur Rackham's illustrated

books to carry a stock for the Canadian trade in Toronto.

James Whitcomb Riley has written his last line, the

paralytic stroke which crept down his right arm has

reached his hand making it impossible for him to hold a

pen.

Sampson, Low, Marston & Co., London, write that

they have gained the highest award offered to publishers

(Grand Prix) at the Festival of Empire Exhibition (Lon-

don), 1911.

New York, Dec. 6.—Mrs. William Ellis Corey, form-

erly Mabelle Oilman, is writing a book which she "hopes
will help a lot of people." It will be a volume of advice

to stage-struck girls, it is declared.

McLoughlin Bros., of New York, issued a Santa Claus

Home Index of Juvenile books and social games which

proved helpful to dealers in making up their lists of

requirements for the holiday trade.

For their English Catholic trade booksellers will be

interested in a Catholic Diary on the list of new offer-

ings by the Copp, Clark Co. Besides the diary feature

it mentions the chief festivals of the Church and has a

scripture quotation for each day.

In line with the suggestion in the December Bookseller

and Stationer that booksellers should keep tab on coming

theatrical attractions as a means of enhancing book sales,

it is interesting to note the method adopted by Reid's

Bookstore, of Ottawa. Directly under the theatrical ad-

vertisement of Henry W. Savage's production of

"Madame X" appeared this advertisement:

Madame X. at Reid's, 90c.

Telephone Reid's Bookstore for copy of Madam X, 90c

this week. Some 3,000 such as Freckles, Calling of Dan
Matthews' Silver Horde, Two Little Savages, by Thomp-
son, Seaton, etc., are on sale to-day, 48c.

RECENTLY COPYRIGHTED BOOKS.

The Ontario High School Laboratory Manual in

Physics. F. W. Merchant, M.A., and C. A. Chant, M.A.
The Copp, Clark Co., Toronto.

The Ontario High School English Grammar. Edited

by O. J. Stevenson, M.A. The Canada Pub. Co., Toronto.

The Ontario High School French Reader. Edited by

W. C. Ferguson, B.A. Minister of Education for On-
tario, Toronto.

Humberstone's Solution of the Mysteries of the Gyro-

scope and the Change of Nose of a Flying Rotary. Simon
T. Humberstone, Newton Brook, Ont.

Syllabus of Physical Exercises for Schools. Published

by Executive Council, Strathcona Trust. Executive Coun-

cil, Strathcona Trust, Ottawa.

How to be Healthy. H. Halpenny, M.A., M.D., and

Lilian B. Ireland. Educational Book Co., Toronto.

Capital Investments in Canada. Fred W. Field. The

Monetary Times Printing Co., Toronto.

VALUE OF THE TRADE PAPER.

Charles M. Falkener, the retiring president of the Na-

tional Association of Stationers and Manufacturers, at

the recent convention in Buffalo, laid strong emphasis on

the benefits to be derived by dealers in the careful read-

ing of trade papers. He said every stationer should not

only himself read every issue of his trade paper, adver-

tisements and all, but pass it on to his employes, re-

questing them to read it carefully, calling their attention

to articles of special importance.

The dealer making it a point to see everything in

every issue of Bookseller and Stationer is going to be

repaid in gleaning information and suggestions that will

be of material assistance to him in conducting his busi-

ness, and often be the means of directly increasing pro-

fits.

Castle Frank in the Summer of 1796.

(From a Drawing by Mrs Simooe. From Diary of Mrs. Simcoe. Briggs.)
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News of the Music Trade
Record of Recently Copyrighted Sheet Music

—

News Notes.

"Each Dewy Morn." Words andMusic by E. C. Wil-

ma Warne, Bracebridge, Ont.

"Silver Leaf Rag." By Dan Goldsmith. (Music.) Im-

perial Music Co., Winnipeg, Manitoba.

"The Baseball Bug." By Nellie V. Nichols. (Music.)

Ted. Snyder Company, Inc., New York, N.Y.

"Pasha's Passion." By Nellie V. Nichols. (Music.)

Ted. Snyder Company, Inc., New York, N.Y.

"Salute from the North." March. By Jas. McGilli-

cuddy. James McGillicuddy, Haileybury, Ont.

"Brides and Butterflies." Waltzes. By Neil Moret.

Jerome H. Remick & Company, Detroit, Michigan.

"Wings." Words by Mary L. Ritter. Music by E. C.

Wilma Warne. E. C. Wilma Warne, Bracebridge, Ont.

"Lazy." Words by Harry Williams. Music by Egbert

Van Alstyne. Jerome H. Remick & Co., New York, N.Y.

"Tennis." Words by E. Ray Goetz. Music by A.

Baldwin Sloane. Ted. Snyder Co., Inc., New York, N. Y.

"Barnum Had the Right Idea." Words and Music by
Geo. M. Cohan. Whaley, Royce & Co., Ltd., Toronto.

"The Little Millionaire." Words and Music by Geo.

M. Cohan. Whaley, Royce & Co., Ltd., Toronto, Ont.

'

' Bring Back My Lovin ' Man. '

' Words and Music by
Irving Berlin. Ted. Snyder Co., Inc., New York, N. Y.

"The Gay Manhattan Rag." Words and Music by J.

Leubrie Hill. Jerome H. Remick & Co., New York, N. Y.

'

' Spanish Eyes. '
' Words by Edward Madden. Music

by Percy Wenrich. Jerome H. Remick & Co., New York,

N. Y.

"My Bill from Louisville." By Willie Weston and Ted.

Snyder. (Words and Music.) Ted. Snyder Company, Inc.,

New York, N.Y.

"We Do the Dirty Work." Words and Music by Geo.

M. Cohan. Cohan and Harris Publishing Company, New
York, N.Y.

"You've Got Me Hypnotized." By Irving Berlin.

(Words and Music.) Ted. Snyder Company, Inc., New
York, N.Y.

"Rt)se of Pyramid Land." Words by E. Ray Goetz.

Music by A. Baldwin Sloane. Ted. Snyder Co., Inc., New
York, N. Y.

"My Aviation Girl." Words by Edward J. Griffin.

Music by Henry B. Murtagh. Jerome H. Remick & Co.,

New York, N. Y.

"You're the Nicest Little Girl I Ever Knew." Con-

versational Song and Dance. Words by J. Leubrie Hill.

Music by J. Rosamond Johnson. Jerome H. Remick &
Company, New .York, N.Y.

SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a
very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street - TORONTO

"Do It Now." Words by Harry Williams. Music by
Egbert Van Alstyne. Jerome H. Remick & Company,
New York, N.Y.

"Capital City." March Two-Step. By Harry J. Lin-
coln. Vandersloot Music Publishing Company, Williams-
port, Pennsylvania.

"When the Dew is on the Rose." Waltz Song. Words
and Music by Anita Owen. Jerome H. Remick & Com-
pany, New York, N.Y.

"Trinity Chimes." Reverie Transcription. By Harry
J. Lincoln. Vandersloot Music Publishing Company, Wil-

liamsport, Pennsylvania.

"Good-Night, Ladies." Words by Harry Williams.

Music by Egbert Van Alstyne. Jerome H. Remick &
Company, New York, N.Y.

"Where the Edelweiss is Blooming." Words by A.
Ray Goetz. Music by A. Baldwin Sloane. Ted. Snvder
Co., Inc., New York, N. Y.

"The Dollar Bill's the Flag that Rules the World."
Words by A. Ray Goetz. Music by A. Baldwin Sloane.

Ted. Snyder Co., Inc., New York.

"Injun Love." Words by John L. Golden and Harry
Williams. Music by Egbert Van Alstyne. Jerome H.
Remick & Company, New York, N.Y.

"Barcarolle." From "Les Contes d'HoBman." By
Jacques Offenbach. Transcription for the piano. By D.

Magnus. Frederick Harris, Toronto, Ont.

"I Wonder How the Old Folks Are at Home."
Waltzes. By F. W. Vandersloot. Vandersloot Music Pub-
lishing Company, Williamsport, Pennsylvania.

"Schoolmates." March Two-step. By Harry J. Lin-

coln. Vandersloot Music Publishing Company, Williams-

port, Pennsylvania.

"I'm Coming Back." Words by A. Seymour Brown.
Music by Nat D. Aver. Jerome H. Remick & Company,
New York, N.Y.

M IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER M
U
S
1

An account with me means the largest and most representative stock in Canada to buy from. U
S
I

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

PRICES A. H. QOETTINO, A. L. E. DAVIES. Canadian Representative •£< vice

c THE
LOWEST 114-115 Stair Blda. The Largest Music Jobbing House in the World TORONTO, ONT. THE

BEST C
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Unmusical Mosquitoes.

Mr. Kennedy—(at midnight)—"What are you groaning
about ?"

Mrs. Kennedy—"There are two mosquities in the room
and they're singing."

Mr. Kennedy—"Well, what matter so long as they

don't bite you."

Mrs. Kennedy—"But they're not singing in harmony
and it's positively agonizing."

New Ideas in Wall Paper
It Will Pay Dealers to Prepare Early for the

Spring Campaign in This Department.

In this illustration there are shown two different

rendering's of the same design, the lower two-thirds having

a ribbon connection between the rosebuds, while in the

upper portion the ribbon is omitted.

The matching six-inch border is used below the cornice,

cut out along the lower lines of the flowers, and below
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Resolve

to make Wall Paper

an issue — not an

incident in your 1912

business. It will pay

you if it is

Write us. Let us

place the great 1912

line before you.

Stauntons Limited, m^uLSE?™

933 Yonge Street - - Toronto

PEN FACTORY INSTALLED.

W. P. Dowden, of Columbia, Mo., where the factory

of the American Write-Away Pen Co. is located, was in

Berlin recently, where he superintended the installation of

the plant of the Write-Away Fountain Pen Co., of Can-
ada, which is now in operation, the product of the Can-
adian factory now being on the market. The pens are

being well received by the Canadian trade thus far reach-
ed, and there is bound to be a lively demand for this popu-

lar priced pen. A favorable condition, making it possible

to give the same price advantage here as in the United
States, is that all the machines and tools entering into

the manufacture of the pen can be produced in this coun-

try.

The Write-Away pen is destined to become widely

known as a premium, and is already being extensively sold

as an advertising novelty.

The capital stock of the Canadian company is held en-

tirely by Berlin men
The Royal Commission on Technical Education was in

Toronto recently and several members inspected the plant

of Warwick Bros. & Rutter, manufacturing stationers,

which Dr. Bryce described as one of the finest seen at

home or abroad.

Beginning with the New Year, John Graham will

the card rail the same border is seen cut out below the represent the Copp, Clark Co., in British Columbia and
drapery. Alberta, succeeding the late Don Root, whose death oc-

It is produced in a large variety of pretty colorings, curred in November. Mr. Graham has for years been on

both on plain and print grounds. the selling force of the Copp, Clark Co.. as a city traveler.

It would be hard to conceive anything more appro- Another New Year change on the Copp, Clark staff

priate for a small chamber. is that Robert Reid will cover the Maritime Provinces.



Office Equipment
4J

The Stationer's Opportunity

Should be Pilling the Demands for Everything

Connected With Office Outfitting—It Means

Hustling.

When is the Canadian stationer going to rise to the

occasion and assert his right to supply the demand for

everything identified with office outfitting ?

The average stationer seems to be satisfied to keep in

the background, supplying the trade that comes to him,

while he sees specialty men and furniture dealers sail in

and come away with fine big orders for the cream of the

office supply business—the articles carrying worth-while

price tickets and proportionate profits. With very little

more effort than it takes to sell a man an office fyle, a

ledger or an ink-well, he could fill the same man's wants

in the shape of an office desk, document filing cabinet,

loose-leaf outfits and other articles selling at prices that

are exceptionally large for the present scope of the sta-

tionery business in Canada.

The stationers must act promptly in this matter —
they cannot afford to procrastinate. The demand is here

to be supplied, is growing and will continue to grow, af-

fording the desirable opportunity for developing a staple

business which is much more advantageous to the retailer

than merchandising the varying lines lacking permanency,

which so largely characterizes the retail stationery trade

in this country.

"Get out after the office equipment business" should

be a motto continually before them, and another motto

somewhat overworked and stereotyped, but particularly

applicable in this instance, is: "Do it now!" It might

be well to add to that : "Do it Right !"

OFFICE EQUIPMENT TIPS.

An article that should meet with a healthy demand is

an indestructible metal-tipped guide for vertical files.

A new time-saving device is called the radial distribu-

tor, a collapsible file for rapid and economical distribu-

tion of papers, combining facility and durability.

"Bandless" document envelopes are now being offered

to the trade, a clip feature taking the place pf tapes or

rubber bands.

Swinging desk stands for typewriters are calculated to

fill a long-felt want in many offices where typewriters are

being used under unfavorable circumstances, and will find

sales in many instances owing to the expense of a type-

writer desk or table.

A' new pen, recently perfected by J. Morton, the well-

known New York manufacturer of gold pens, has unique

features that should commend it to the favorable atten-

tion of stationers.

A new device which is finding great favor with the

Canadian trade is the clipless paper fastener.

"Disappointed customers are costly," is an extract

from a Sandford & Bennett advertisement setting forth

the dependable features of their line of fountain pens.

The rubber band has a rival for public favor in a new
device consisting of a brass button from the centre of

which is strung a round tape to be fastened by giving it a
turn around the button. The manufacturers claim that

they are cheaper than rubber bands and that they will

not rot.

Metal-tipped guide cards are being offered the trade,

the cards having removable name strips.

Adjustable drawer ' partitions would bring a good
grist of orders if brought to the attention of office men,
because they're mighty useful things to have in any office.

The American consul in Mexico reports a lively inter-

est in steel office furniture.

Selling a ruler ' is, as a general rule, a rather small

transaction, but the manufacturing of rules has assumed
immense proportions, one firm in Falconer, N.Y., having

an output of 15,000,000 to 20,000,000 < a year, ranging

from the kind dealers give away to the expensive grades.

More attention to the
1

latter by dealers would mean
"more profits."

There are manufacturers who sell the trade only lines

that can ^ be classed as ready sellers, but which are

"among those absent" in tod many' stationery stores,

whereas these dealers do show lines in which the manu-
facturers compete with them by appealing direct to the

consumer over the retailer's head.

A new English product, claimed to be the smallest

adding machine in the world, is the Tourtel Adding Ma-
chine.

OFFICE APPLIANCES IN ITALY.

Giuseppa Jona, of Bologna, Italy, in a contribution to

"Office Appliances," says that while American-made type-

writers are most widely used there is strong competition

from German typewriter makers. There is a growing de-

mand for adding machines. German and English dupli-

cating machines are extensively used. The writer says

there is a good field in Bologna for office furniture, Ger-

man firms at present having the strongest hold on this

trade. Vertical indexing and filing devices are as yet not

very widely used, and the loose-leaf system is likewise in

its infancy.

An interesting feature of the year, a&ds this writer,

has been the appearance of folding typewriters made by a

German concern.

A report from Vienna contains v the intelligence that

there is a strong demand in Austria for small traveling

typewriting machines, and1

that this demand has given

rise to the introduction of a special line of stationery,

put up in square cardboard boxes, these being purchased

en route by travelers having portable typewriters.

The Typewriter Exchange, agents for the Smith

Premier typewriter at Regina, Saskatchewan, recently

secured an order, from the Sacred Heart Academy of that

city, for the entire equipment of the institution with No.

10 Smith Premier machines
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BADGER-BEAUTY KB LEDGER

*3.Z5
250 ruled 8 x \0j4
Double Entry leaves,

with printed headings
and leather tab index.

ONE SIZE ONLY.

*3.Z§
Cloth sides, with back
and corners of Black
Seal Cowhide Leather.

EXPANDS
80 PER CENT.

A Beauty in Fact as well as Name

A marvel of handsome, low-priced Ledger merit! Looks well—wears well—sells well. If

your dealer can't supply you we will. If it's not O.K., ship it back—we'll pay the charges

We make good terms to dealers. Write us.

260-262.264-266

FLORIDA ST.,

TEE
I Com 01NAT

lnr
HBIMH TAMP1

1

ORIGINATORS OF THE LOOSE LEAF SYSTEM OFCATALOGIN

liLiiui u/hju-ui
MILWAUKEE,
WIS., - U.S.A.

Blank Books ^£7^o—
DAY BOOK, JOURNAL and LEDGER
The most serviceable and cheapest Books manufactured

Half bound, red back and corners, black cloth sides,

colored edges, titled and tooled in gold, white wove
paper, paged.

LONG DAY BOOKS—Size 6£ x 16 inches, ruled single

column, 500 pages only.

JOURNALS—Size 8 x 13 inches, 500 pages only.

LEDGERS— Size 8x13 inches, 500 pages, and ruled full

account only to a page, not indexed.

These books are strongly sewn, flat opening, with unit
columns.

PRICE, $10.20 PER DOZEN
TRADE SUPPLIED BY

The Copp, Clark Co., Limited, Toronto
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Printing and

Writing Papers

We are large manufac-
turers of high-class
papers, made in Canada
by Canadians for Cana-
dians.

Super-Calendered, Velvet and
Machine Finished Book,

Litho and Antique Print-

ing, Engine Sized Writ-
ing and Envelope
Papers, White and Tint-

ed Bond.

Typewriter Papers (Glazed

and Rough Finished),

Envelopes, Bill Heads,

etc.

Ask for "Provincial Bond,"

"Adelia," "Northern Mills," and

"Federal Writing Manilla."

MABIE, TODD & CO.
124 YORK ST., - TORONTO

The Northern Mills Company

PAFER MANUFACTURERS

Bead Office : Montreal, 278 St. Paul St.

Mills: St. Adele, Que.
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Carbon Paper and

Typewriter Ribbons

(§ PEIM5S j

CARBON PAPER

| fti'lruCtt'LiM ,;o»^«^u„„j
|

S
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The Agency for Your Town
For the PEERLESS LINE

would put an end to all cause for com-

plaints from your customers, because

here is a line that goes into your stock

with our absolute guarantee. It is on

quality amd good value that this business

has been developed. In selling Peerless

Carbon Paper and Ribbons you do so

knowing that your customers will be

satisfied, and that is the way to build up

your business on a sure foundation.

Don't delay Write to-day

Peerless Carbon and Ribbon

Manufacturing Co., Limited

176 Richmond St. W. Toronto, Canada

Do You Handle

Post Cards ?

If you do, and you do not receive

our Catalogues regularly, drop us

a post card.

General Catalogue is now ready.

Valentine, Easter and St. Patrick

Catalogue ready. We have some
wonderful values for these special

days. Booklet with samples and

particulars of Local View Post

Cards made to order is ready also.

Pugh Specialty Co., Ltd.
1 and 3 Jarvis St.

TORONTO CANADA

Canada's Largest Picture Post Card House

Toy Marbles

^ An Irresistible Temptation ^^
The beautiful design and attractiveness of the

Chrittensen Toy Marbles in your window makes
them an irresistible temptation to the children of

your locality who are just waiting for a muddy, warm,
Spring day to "play marbles." ,

You make no mistake in ordering early to be
ready for the days when natural weather conditions
will cause a big demand.

The Christensen Toy Marbles are accurately made
and have an exceptional fine finish. They are made
in several different colors, National Onyx, green and
brown; Royal Blue, American Cornelian, red striped ;

Persian Turquoise, Oriental and Imperial Jade.

We are also large manufacturers of Ballot Balls,

Caster Balls, Glass Balls for graining Lithographic
Plates, etc.

Writs for Catalogue and Prloe List

Manuf.ctur.d by

The M. F. Ghristensen & Son Co.

AKRON, OHIO, U.S.A.
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606. CONGRESS
PLAYING CARDS, gold edges

Ivory or Air-Cushion Finish. Club Indexes— Ideal for Bridge.

CONGRESS

LAYING CARDS

606
GOLD EDGES

COPYRIGHT BY

TheU.S.PlayingCardCo.
CINCINNATI, U.S.A.

Look for the name "Congress" on every box.

Each season we issue twelve new original art designs,

other favorites are revised, some backs dropped

—

CONGRESS designs are thus kept modern and salable.

808. BICYCLE
PLAYING CARDS.
Ivory or Air-Cushion Finish.

PLAYING CARDS
R*«t»ed bo, Adopted I

Reduced 6ize cut of Bicycle box.

Special skill and years of experience have developed

their matchless playing qualities.

No strain on the eyes to see BICYCLE CLUB INDEXES.

75 CONGRESS designs, actual cards, are shown on a handsome folder write us and we will send by return mail, FREE
OF CHARGE. You can then make up your CONGRESS order designs of your own selection.

THE UNITED STATES PLAYING CARD COMPANY, Cincinnati, Ohio.

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES:

Lancaster Street,

BIRMINGHAM, - ENGLAND

Every Bookseller and

Newsdealer in Canada

should send a postal card

at once requesting full

particulars of especially

liberal profits on subscrip-

tion orders, and also ad-

ditional cash prizes.

Here is a genuine chance

to make some money.

Send the posta ' at once, addressed

Pep*- 87 Scribner's Magazine

155 Fifth.Ave., New York City.



BOOKSELLER AND STATIONER 37

Show the "Morton"
and get the Business

The handsomely mount-

ed styles in the extensive

1

m

line of

• •

THE

MORTON"
FOUNTAIN PEN

makes it one of the most

popular gifts of to-day.

The "Morton" is widely

given for Christmas, both

for its usefulness and

practicability. In the

selection of a gift, with

which the purchaser
wishes to convey his or

her personal esteem,

nothing serves so well as

a "Morton" Fountain Pen.

The many handsome
styles of mountings if well

displayed and suggested

will lead to many sales.

The extensive range of

pens makes it an easy

matter for the purchaser

to select their own
special imprint.

Made by

J. MORTON & CO.
New York.

Canadian Agents:

MENZIES & COMPANY
LIMITED

152-154 Pearl Street

mm^ ''iiiiv

TORONTO

IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.

To the Booksellers

WE SHALL FEATURE THIS YEAR:

The World's Classics, on thin

paper, pocket edition, with end
papers, gilt top, with jacket and
marker. 160 Titles.

Herbert Strang's Books, i g i 2

Titles, and the old steady selling

stories.

Herbert Strang's Annual, the

sale of which goes up by leaps

and bounds each year.

The most splendid line of Colored
Jay Books, all new titles, complete
books for your inspection, at the

same old rate to the trade, which
has so endeared us to you during
the past two years.

The Oxford Bindings of Bible,

Prayer Books, Poets, maintain
all over the world their proud
ascendancy, and if the binders

failed, our India paper would hold
for Oxford the premier place in the

world of book-making.

IN THE REALM OF FICTION

"Between Two Thieves," by R.
Dehan, we hope to have ready
early in 1912, and a New Story
by a New Writer (we are fortunate

in dropping on these at times.)

"He Who Passed to M.t.G."—
Let this title sink into your con-

sciousness, for it will be the most
widely read novel of recent years.

You will gain thereby. So help

us get it started—the story will do
the rest. Ready end of January.

De Morgan, Knowles, Locke,
Grenfell—what a galaxy of stars

—

their od b >ok sell when the new
books of the average writer are

long forgotten.

Our interests art mutual—our travellers

will soon call. Meantime we wish you a

Very Happy New Year and many thank*

for past favors.

OXFORD UNIVERSITY PRESS
S. B. GUNDY. Manager
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New and Winning Novelties
HttcheM Flax

Having a fabric 5urface resembling
the coarse woven flax cloth worn
by our forefathers.

Artistic and Attractive.

Alsace Linen

An entirely new and smart conceit, showing a

small check of a dainty pattern, beautifully

finished. Sure to be a winner.

These three companion papers are supplied in Ream Goods in all

the fashionable sizes, also in Pound Goods and Papeteriei.

The decorations in all the various forms are artistic and novel.

Now being shown by our representatives and Sales Branches.

Caledonian Check

A charming plaid effect in a pleas-

ing and stylish weave, carrying

with it a real touch of the Heather.

Eaton, Crane (Bl PiKe Co., pittsfield, mass.
*

New York Office, Brunswick Building , 225 Fifth Ave.
C*«V

as

Satisfaction Flows From Every One of H. S. Smith's Fountain Pens
SAMPLE 75c. BY MAIL

RETAIL PRICE $3.00. No. 22-4 FULL GOLD MOUNTED FOUNTAIN PEN $85.00 PER GROSS

A beauty for you to handle—very attractive and pleasing: to the eye. Made of hard rubber, and fitted with a No. 4 14-kt. Solid
Gold Pen, fully guaranteed for five years. Can be retailed at $3.00 each ; cost you $85.00 per gross. We are the largest manufacturers
of popular-priced fountain pens for trade in the world and supply the largest users.

SEND FOR CATALOGUE AND PRICES.

H. B. SMITH PEN CO., Dept S. fopuJKKBS
JANESVILLE, WISCONSIN

MANUFACTURERS OF
FOUNTAIN PENS

U.S.A.

"Sports" Playing Cards

Leaders in

a second

grade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to The Union Ctrd and Paper Company, Montreal

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Go.
118 East 28th Street New York
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(SJS MADE IN CANADA

e>
HE Most Economical Bond Papers for Every Use are Offered

to Business Men and Printers

Superfine Linen Record
White. Azure. Buff

Earnscliffe Linen Bond
V/hite and Azure

Standard Pure Linen
White only

Empire Linen Bond
White and Six Tints

Crown Linen
White and Azure

Colonial Bond
White and Six Tints

•I Each offers the greatest value possible for the money you pay.

Why not send for sample book to-day ?

&f)e Holland paper Gompanp, Zimited
HIGH GRADE PAPER MAKERS

General Offices, MONTREAL, P.Q. .'. .'. Mills at ST. JEROME, P.Q.

For School Opening
We have a complete range of

SCHOOL REQUISITES
MAIL ORDERS RECEIVE PROMPT ATTENTION.

SMITH, DAVIDSON & WRIGHT, Ltd., l
h

lT:'\
s

\t^V^
P

ll

THE M.J.U'MALLEY 00.
STENCIL HOARDS, OIL HOARDS

MANurAcrmnnns i)\~

hioh brade stock

write for samples

SPKINKri ELI] MASSACHUSETTS
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We Sell Through the Dealers

our line of Fast Color Napkins, the largest

assortment of high quality napkins on the
marKet.

Plain and Decorated Crepe Papers, Ribbon
Crepe, Toilet Papers, Paper Towels, Milk
Bottle Caps, Samples of Holly Box Covering
and Wrapping Papers and Christmas Fold-
ing Boxes, now ready.

The Tuttle Press Company, Appleton, Wis.

HAVE YOU TRIED
THIS
ONE
wESTERN

HEATH'S

Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng.) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. In Canada

The

HEAD OFFICE, TORONTO, ONT.

Assets over - -

Losses Paid Since Organization
of the Company, over - -

- $3,570,000

54,000,000.00

REG:IN CANADA

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C FOSTER, Secretary

___ ._ T M &

HINKS,WELLS &C°
>- _BJ R MJ N G HAM. ^-*

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d.. Is. and gross boxes.

Manufactured by the proprietors

H nks, Wells & Co., Birmingham, Eng.

British America Assurance Company
A.D. 1833

FIRE A. MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hon. Geo A. Cox, President V. R. Brock, Vice-President

Robert Blckerdlke, M.P., W. B. Melkle, E. W Cox. Geo. A. Morrow
D. B. Hsnns, Augustus Myere, John Hoskin, K.C., LL.D.

Frederic Nlcbolls, Alex. Lslrd, Jsmee Kerr Osborns, Z. A. Lssh, K.C.

Sir Hsnry M. Pellstt, E. R. Wood.

W. B. Ittmlklm, General Manager/ P. H. Slmm, Secretary

CAPITAL $1,400,000.00

ASSETS 2,162,753.85

LOSSES PAID SINCE ORGANIZATION 20.833,820.96

M. E. BRADDON'S
NOVELS

THE
AUTHOR'S EDITION

Crown 8vo. Red Cloth,
Gilt Top 2s. 6d.

No. 59

No. 61-

-THE INFIDEL
-LONDON PRIDE

Added to the List

No. 60—HIS DARLING SIN
No. 62—UNDER LOVE'S RULE

"No better proof of the continued popularity of Miss Braddon's Stories can be found than in their constant re-
Issue. The publishers have done well to provide the public with a new edition, admirably printed, put forward In
strong, well-bound volumes, with gilt edges, at the moderate price of half a crown e^ich."—Manchester Courier.

London: SIMPKIN & CO. (LTD.)
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HIGGINS'
TAURINE MUCILAGE

t:
'HE demand for a clean,
tenacious and pure muci-

lage, secure against the
corrosive influences affecting
the average product in this line,
induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of
the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
s»nd pleasant to sight and scent.
It is put up in both bottles and

safety shipping cans, and will be found not only
convenient for use, but emirely satisfactory so far

as its working qualities are concerned. It will
please vour trade.

HIGGINS* AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawring Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.
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AaTIONALTRIAL BALANCE,

THIS book is made so that the
page may be cut as desired
to save re-writing the names.

It also has extension recapitulation
sheets in the back. The binding
is of black cloth, with Russia back
and corners, and green edges.
Supplied in sizes from 500 to 5000
names.

MADE ONLY BY

National Blank Book Co.
HOLYOKE, MASS.

75,000,000 "0. K."
PAPER

FASTENERS
SOLD (he past YEAR should

convince YOU of iteir

[SUPERIORITY.
Thev Add TONE to You,

Uahonerv in the OFFICE.BANK.
SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly an<

_j alioays work- " Made of brass in 3 sizes. Put upin brass

boxes of 100 Fasteners each.

1 Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of 50, assorted.

| Illustrated booklet free. Liberal discoun ilolhet rade.

The 0. K. Mfg. Co., Syracuse, N. Y., V. S. A. To ilT

f% /"\ /"\ | y £"» Out-ot-print Books supplied. No matter what subject
Ijllll |^^5 Can supply any book ever published. We have 50,000

rare books.

BAKER'S BOOK SHOP, JohnBright St., Birmingham, Eng.

THISTLE BRAND

SEALING WAX

ART SUPPLIES
Winsor A Newton's Oil Colors

" " Water Colors
" Canvas

" " Papers
" •• Brushes
" " Boxes

All kinds of goods for artists: Crayons, Oils, Mediums, Easels, Studies, Ac

SBNO FOR CATALOGUE

A. Ramsay & Son Co.,
MONTREAL

Agents for WINSOR & NEWTON, London

Mado by JAMES MacNEILL & SON, Ltd,

Sola by A. R. MacDOUGALL & CO.,

GLASGOW
TORONTO

A B C Coda. 5th Edition. English
A B C Cod*. 5th Edition. SpanishABC Cod*. 4th Edition
A I Cod:
Morolng & Nenl Code
Bodford-McNIoll Coda
Large and small codes of all kinds. Send for list

phi Codes
97.00

• a.oo
s.oo
7.50
5.00
6.00

Discount to the trade only.

AMERICAN CODE COMPANY, 83 Naaaau St., N.Y. City
50

Artists' and Draughts-

men's Materials
AND

School Supplies

Colors, Brushes,
Papers,

Drawing Instruments, etc.

Write for Catalogue

THE ART METROPOLE, Limited

265 YONGE STREET, TORONTO
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What You Sell in January

Depends on what you Buy Now !

<| More loose leaf devices will be sold during 1912 than in any
previous year

!

<J Because the loose leaf principle is the fastest growing idea in

modern business

!

tj You will have many NEW customers when "transferring

time" comes 'round. IF you have the RIQHT loose leaf stock to

fill immediate demand when the rush comes.

€J STEELBACK, MAJESTIC, STANDARD and UNI-
VERSAL Loose Leaf Ledger Binders;

MAJESTIC and STANDARD Ledger Transfers-are

just a few of the quick sellers that make up the new B& P STAND-
ARD and SIEBER & TRUSSELL Loose Leaf lines- they're

worth remembering

!

«I But your STOCK ORDER should be placed with usNOW

!

Boorum & Pease Loose Leaf Book Co.
MAKERS OF

"STANDARD" and "SIEBER & TRUSSELL"
Loose Leaf Devices

MAIN OFFICE
J.

09
'}

J
,

Leonard St> FACTORIES *;
o

.

okly,, " Y
New York St. Louis. Mo.

109-111 Leonard St.,

New York

SALESROOMS
Republic Bid?., 220 Devonshire St.,

Chicago, III Boston, Mass.

4000 Laclede Ave.

St. Louis, Mo.

Blank Book 'Harvest Time"

is Almost Here!
<1 It's time to STOCK for January—the big annual "harvest"

for the blank book dealer

!

^ Why not keep a careful " Customers* Record " of blank book
purchases, to guide you in getting re-orders hereafter ?

*I And that STOCK order for the busy weeks almost here

—

how about sending it to us right away?

Boorum & Pease Company
MANUFACTURERS OF

STANDARD BLANK BOOKS
The Line of 10,001 Numbers

HOME OFFICES tStSSS
Y°"k ** FACTORIES *£2™-

SALESROOMS
109-11 1 Leonard St., Republic Bide 220 Devonshire St., 4000 Laclede An

New York Chicace, 111. Boston, Mass. St. Louis. Mo.

FUN IN THE BOOK BUSINESS.

Attorney General Wickersham, at a

dinner, said apropos of certain law-

breakers :

"Their ingenuity passes all belief.

They are worse than the Cohoes book
agent.

"A Cohoes man, on the way to the

railroad station one morning was
halted by a book agent, and, being

a great reader, he bought a book for

$5.

"It will be something to read on
the train," he thought, as he gave
his name and accepted a receipt.

"It was a dull book, however, and
the Cohoes man left it at his office.

But on his return home that evening

there was another copy on the lib-

rary table, and his wife explained

that the agent had left it and had

collected $5, saying that such were

her husband's orders.

"The Cohoes man was wild with

rage."
" 'If I had that agent here,' he

growled, 'I'd kill him, dastardly

hound that
'

" 'Why, there he goes now,' cried

his wife. 'Look, hurrying down the

street towards the station !

'

"The Cohoes man rushed upstairs

for his coat and shoes, but, while foe

was dressing, a neighbor came along

in a motor-car. He hailed the neigh-

bor from the window.
" 'Hurry down to the station and

hold up that chap for me !
' he

cried. 'That chap with the books !

See? '

" 'Sure,' said the obliging neigh-

bor, and he put on full speed and

soon reached the agent.

" 'That man up there on the hill

wants you,' he said.

" 'Oh, yes,' said the agent, as *hc

train steamed in. That's Mr. Smith.

He wants one of my books. Do you

mind taking it for him ? It's $5

please.'

"Then the tra'n steamed off with

the agent on it, and the motorist

sped hack to Smith again.

" 'Here's your hook.' he shouted,

holding it aloft, 'and you owe me
$5.' "—Philadelphia Bulletin.

NEW PENHOLDER ASSORTMENT.

The new penholder assortment No.

1,035 E, offered by Buntin, Gillies &
Co., Hamilton and Montreal, has a

decided advantage over the old style

card. It makes a better display and

the contents are less liable to fall out

or become disarranged. The box is

neat and tidy until the last holder

is sold. It consists of rubber ami

cork tipped holders, and is sold at

#4.80 per gross.
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SPECIALTIES FOR STATIONERS.

The cut shown illustrates the spe-

cial features of the new safety ink-

stand adopted by the Ottawa Govern-
ment. The old style safety inkstand

with a rubber cork in the bottom had

many undesirable features which this

new No. 300 Paragon inkstand elim-

inates. The chief trouble with the

old style safety was that the cork

would dry and harden, become loose

and allow the ink to come through,

spoiling the desk and what paper

happened to be on it at the time.

The Paragon Safety has a threaded

stem and the metal screw cap with a

rubber washer makes an absolutely

The Paraxon Ink Well

tight inkwell—one from which it is

impossible to spill the ink in any way
when once filled. The paragon line of

inkstands is manufactured by the

Frank H. Weeks Mfg. Co., New York,

and are stocked by all Canadian job-

bers.

RUBY BANDS TO REPLACE
TWINE.

Where's the twine? Can't find it!

Here's a piece, but it's full of knots.

You are in a hurry and by the time

the knots are out, your patience has

taken wings and you are in a pretty

frame of mind. A box of Ruby Rub-
ber Bands—the ever ready substitute

—would have saved both your time

and patience; would have insured a

neat package, and allowed you to go

on your way rejoicing.

The Ruby Bands are of pure rub-

ber, of a brilliant red color, and are

warranted for five years. They are

entirely free from the objectionable

dusty powder found on the surface of

grey rubber bands. The appearance

of the package is improved by their

use, and the same bands may improve
any number of packages for they can

be used over and over again. Buntin,

Gillies & Co., Hamilton, are pushing

the sale of ruby bands to be used for

this purpose and if the dealers will

join in this aggressive selling a great-

ly increased demand for rubber bands

is sure to ensue which will be a good

thing for the trade.

The accompanying illustration is

one of the wire goods lines now manu-
factured in Canada by the Andrews
Wire Works, of Watford, Ont. Their

line includes a complete range of wire

goods for stationers.

Many a thrifty housewife and care-

ful office-man will appreciate the new
preparation called Stick-fast Paste

Powder. By simply stirring the

powder in cold water, a silky paste

free from lumps is obtained and in

less than five minutes is ready for use.

This article is identical with what is

used in all first-class binderies and
will be a great saving to the con-

sumer, as the paste will not mold.

The Copp, Clark Co., Limited, are

marketing this product at $1.25 per

dozen packages.

Some New Copp, Clark Lines.

The Copp, Clark Co. have brought

out a series known as the Regal line

of tally cards, bearing designs speci-

ally drawn for the Canadian trade as

the heads are typical of Canada's
fair daughters. This is an indication

of the aggressive manner in which

this firm is specializing in the requis-

ites for Bridge, Duplicate Whist, Five

Hundred and the other popular card

games.

Anniversary

and Birthday

Greeting Cards

WE illustrate herewith two of the

many varied designs which we
carry in this line. These are entirely

new and are staple articles, being sold

the entire year—there being a heavy

demand for a high-grade card of this

character— to be mailed as a remem-

brance on Birthday and Wedding

Anniversaries, etc.

7057

\

We illustrate our No. 7057 at $8.00

per 100, with envelopes, and our No.

7053, which is hand tinted, at $12.50

per hundred, witb envelopes.

The Chas. H. Elliott Co.

North Philadelphia, Pa.

Canadian Agents : •

A. R. MacDougall & Co.

24 Adelaide Street W. - Toronto



The Management of a Retail Business
No. 1—STOCK-TAKING

Need of an Inventory at End of Year Emphasized—Too Many Business Men
Content to Live on Guesswork—$10,000 Almost Lost in Three Years—Stock-
taking Subject of Next Article.

When arrangements were made for this

series of talks on business management
as a feature for the coming year, the

writer stipulated that the first should

appear in' December. My chief reason

for so doing was that I wished to talk

first of all on the subject of stocktaking,

and the time is close at hand when this

very, necessary task suould be under-

taken. Every merchant owes it to him-
self, and to his banker and creditors as

well, to ascertain just how he stands

when the year's business has been ter-

minated, and the only satisfactory way
to accomplish this is to close the books

and accounts, take an inventory of

what he owns and what he owes, and
prepare a balance sheet or statement of

affairs. I know that many a so-called

business man is content to make a rough

guess at the value of the stock on hand
and to let it go at that, but the chances

for such a man to become a merchant
are remote—he may remain a shopkeep-

er until such time as his guessing habit

has landed him in such a hopeless mud-
dle that extrication has become impos-

sible, and failure stares him in the face.

Such a man deserves little sympathy.
He has succeeded in fooling himself, as

he has, perhaps, a perfect right to do,

but what about the banker who has
loaned him money and the creditors who
have advanced him goods ? They will be

the first to be abused if they do not ex-

tend a helping hand in his time of dis-

tress, when in reality they show him a

kindness when they fail to prosecute for

obtaining credit based on statements of

estimated worth. The position does not

become less reprehensible because unin-

tentional.. Negligence in business is, af-

ter all, ak'in to fraud on those who are

made to suffer through the negligence.

On Brink of Failure.

I know a man who commenced business

some years ago on a capital of $10,000.

Before the end of three years, ruin had
all but overtaken him. Luring that time

he did not take an inventory of his mer-
chandise. His practice was to add an

average of 33 1-3 p.c. to the cost of his

purchases, and each day, after the am-
ount of his sales had been ascertained,

he would set aside, as a separate fund,

33 1-3 p.c. of the amount, labelled gross

profit account. Out of this fund he paid

his help, store expenses, and personal

expenditures. His sales , approximated
about $100 per day, so that he figured

on about $33.33 for his gross profit fund

per day. He had no intention of de-

ceiving anyone, least of all himself. He
paid his bills in a regular manner and

By H. C. Carson, F.S.S.

believed himself to be in a highly satis-

factory way of business. He lived well,

though not extravagantly, and was
happy. But he was blind, palpably and
hopelessly blind. The inevitable end, Mr.

Merchant, is clearly in your mind as you

read this, and you begin to wonder hW
he lasted so long. I also wondered when
I was called in to save the situation, if

possible. It was almost too late. What
had been happening ? The diminishment

of his stock had been gradual, and,

therefore, less perceptible, but even his

blind eyes had at last seen that it had

dwindled almost to a vanishing point,

compared with its original completeness.

He had ' grown suspicious of his help.

They must have been robbing him, he

said. That he himself had been the cul-

prit never once crossed his mind, and
when I pointed out that he had been rob-

bing his own business to the extent of

$8.33 per day, his indignation became so

violent that he threatened me with dis-

missal as incompetent. It is on occa-

sions such as this, however, that an

auditor must) show firmness as well as

reason, and to the lessons then taught

is due the fact that this shopkeeper has

recovered his loss of about $6,000, and

is now a merchant; successful and re-

spected, and with a growing instead of a

diminishing capital.

Where Error Lay.

What were the lessons ? First of all,

he had miscalculated his gross profits by

appropriating the same proportion. of his

sales as he had added to his purchases.

This is an error more common than is

realized, and to which many failures are

due. One day's sales, aggregating $100,

may be taken to illustrate the point :

Cost of goods sold $ 75.00

Profit added (33 1-3 p.c. .) 25.00

$100.00

The amount that he should have placed

in his gross profit fund was $25, accord-

ing to these figures, but he had taken a

third of the total sales, as follows :

—

Day's sales $100.00

Gross profit (33 1-3 p.c.) 33.33

$ 66.67

As is seen, this method left, after de-

ducting the alleged profit, only $66.67

with which to replace goods that had

cost $75.00, or a daily stock depletion

of $8.33. He had failed to remember
what ' any 12-year-old boy could have

told him—that one-third added to the

cost equals only one-fourth of the pro-

ceeds. It might be argued that what he

was losing on one side he was gaining on

the other, and that there was no real

shrinkage in assets. That argument
would have been fallacious, at least in

his case, because he had regulated his

store and living expenses too close to

the amount of his imaginary profit to

permit adjustment in that way.

Convinced, by this time, that he had

been grossly stupid, the next lesson

taught him how negligent he had been.

He had never taken stock. Had he done

so at the end of the first year he would
have discovered a shrinkage of about $2,-

500, or 25 p.c. of his capital, and heroic

measures would have been taken then

and there to discover the leak, and pre-

vent its recurrence. But he preferred to

deceive himself with an annual state-

ment based on estimated stock, and not

until two and a half years had elapsed,

and it became apparent that all was not

right, did he attempt to learn his real

position in the only real way. By this

time 60 p.c. of his capital had vanished.

It was a rude shock, but better late

than never, and that he adapted his

management to fit his strained resources

and, after a time, succeeded in recover-

ing his prestige, is proof that business

skill has at least equal value with

capital.

Next Article on Stocktaking.

The next talk will deal with methods

in stocktaking and the principles that

should govern in the preparation of an

annual statement of affairs, but it is

hoped that enough has already been said

to convince all business men who may
read this introductory article, that the

duty of taking stock, annoying some-

times and inconvenient always, is im-

perative as a precaution against unseen

danger. As a country develops, compe-

tition in trade becomes more keen and

exacting, and success more difficult to

achieve and retain. Buying and selling

is becoming more and more an art, or

science, in which skill and watchfulness

play the leading role, in contra-distinc-

tion to the slip-shod methods that were

permissible a decade or so ago. The ex-

tension of credit, too, is being measured

more by rule and material fact, and

less by sentiment or personal favor, and

the merchant who measures up best in

the eyes of his > banker and other credi-

tors, is the one who knows, by rigor-

ous and painstaking examination, just

how his business stands, and can pre-

sent, for their consideration, an exact

and well arranged statement of affairs,

at the close of each business year.
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Do You IVant to Buy Something

That You do Not Know

Where to Get ?

EVERY week Bookseller and Stationer

receives letters from subscribers stat-

ing that they are in the market for

certain goods, but that they do not know
where they can be procured.

They ask us if we can tell them from

what source they can procure the wanted

articles. This is a service we render
cheerfully.

When you become a subscriber to

Bookseller and Stationer this service is part

of what you buy.

We have facilities for procuring infor-

mation about new goods, novelty lines,

articles not usually sold in hardware stores

but occasionally asked for, etc., and these

facilities are at the service of our readers.

We are glad to get these requests for

information and no service could be more

cheerfully rendered.

BOOKSELLER and STATIONER
Montreal Toronto Winnipeg
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892

Joseph Parker & Son Co.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and High Grade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Co.
MANUFACTURING STATIONERS

CHICACO, ILL.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

HBj rl» with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.00OUNTANTS AND AUDITORS.

J6NKM6 & HAKDY
Assignees, Ohartere d Aocountants, Estate and

Fire Insurance Agents.

15J Toronto St. 52 Can. Life Bldg-

Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method of furnishing commercial report!

to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the

collection of claims. Tel. Main 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
st Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal. 1897

Alt!' SUPPLIES.
A. Ramsay & Sou Co., Montreal.

ATHLETIC AND SPORTING GOODS.
The Fancy Goods Co., of Canada.

BLOTTING PAPERS.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
The Wrenn Paper Co., Middletown, Ohio.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buntin, Gillies & Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston, Mass.
CHRISTMAS AND PICTURE POST CARDS.
Birn Bros., 42 Adelaide St., W., Toronto.
The Drysdale Co., Inc., Chicago; The Sut-
cliffe Co., Toronto, Canadian Representatives.
H. L. Woehler, New York.
Lonsdale & Bartholomew Sons Co.. Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons, Toronto and Montreal.

CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
Binney & Smith, New York.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.

EYELETS.
The Barrett Bindery Co., Chicago.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
The Tuttle Press Co.. Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative*.
Paul B. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
INKS, MUCILAGE AND GUMS.

Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co.. Montreal.
Thaddens, Davids Co., New York, Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.

INDELIBLE INK.
Payson's Indelible Ink.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros., Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Bindery Co., Chicago.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co., Toronto.
The Heinn Co., Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co.. Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co.. Chicago.

PAPER FASTENERS.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co., Tor-
onto.

The O. K. Mfg. Co., Syracuse. N.Y.
The Barrett Bindery Co., Chicago.

PAPER MANUFACTURERS.
The Rolland Paper Co., Montreal.
The Northern Mills Co., Montreal.
PAPETERIES AND WRITING PAPERS.

Warwick Bros. & Rutter, King St. and Spa-
dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.
A. R. MacDougall & Co., Toronto.

PHOTOGRAPH BINDERS.
The Barrett Bindery Co.. Chicago.

^irrnr TRINER'S
are good

Postal Scales

Time has proved their
superiority.

Include them in your
order through the
Jobber. They will net
you a good profit.

TRINER SCALE
& MFG. CO.

2714}W. 21st Street, Chicago, 111.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers.

Stationers and Fancy

Goods Dealers of

Canada
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For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

I'Al'EB PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAYING CARDS.
Uoodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

RUBBER FINGER PADS.
Marsh Rubber Finger Pad Co., 171 Mutual

Street, Toronto.
SCHOOL SCRIBBLERS.

Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music Pub. Assn., 144 Vic-
toria St., Toronto.

A. H. Goetting, 143 Yonge St. Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers,
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers,
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers, Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kamenstein, 394 Hudson St., New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St.. B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The F. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
MeLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.
The Museum Book Store, London, Eng.

MAGAZINE PUBLISHERS.
The English Review, 11 Henrietta St., Covent

Garden, London, Eng.
MacLean's Magazine, 143 University Ave.,

Toronto.
Scribner's Magazine, New York.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2V2, 3 or 3y2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue 0/ all the above publication! ten

free upon application.

Morton,Phillips& Go.
PUBLISHERS «

1 1 5 and 1 1 7 Notre Dam* St.Wett. MONTREAL

N.B -Tha BROWN BROS.. Ltd., Toronto, carry

a full lina «f our publication*.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, M.S.
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Condensed or " Want " Advertisements
BOOKS FOR. SALE.

How to dispose of shop-worn or unsaleable bookt

it the problem of many a bookseller. Try an adver-

tisement under this heading-

AUTHORS WHO PUBLISH THEIR OWN
books will find the BOOKSELLER AND
STATIONER a good medium through which

to interest the trade in their publications.

BOOKS IN FOREIGN LANGUAGES

EMCKE & BUECHNER, 30 West 27th St.,

I New York. (All foreign books.) (1210)

EMCKE & BUECHNER, 30 West 27th St.,

/ New York. Best facilities for supplying books

In all languages.

AGENTS WANTED

BOOK PLATES (EX LIBRIS)

ROBERT SNEIDER CO., 55 Fulton St., corner

Cliff, New York. Designers and engravers

of book plates (ex libris) heraldic and mono-
gram dies, pearl inlaid stamping, for stationery.

(2-11)

INFORMATION WANTED.

THE EDITOR OF THE BOOKSELLER AND
Stationer desires to be kept posted on the pub-
lication of all new books and magazines in tho

Dominion of Canada. Readers will confer a favor

by acquainting him of any omissions from the

lists published each month.

PERIODICALS.

KEEP POSTED—The leading authority in Ca-
nada on groceries and food products Is THE
CANADIAN GROCER. Important trade

conditions generally discussed every week. Price

$2 per year.

THE market reports make HARDWARE AND
METAL a necessity to every hardware merch-
ant, paint and oil dealer in Canada. It is

mailed every Friday. Subscription price $2 per

year. Address HARDWARE AND METAL, Mont-
real, Toronto or Winnipeg.

MISCELLANEOUS

A BOOK-KEEPING STAFF IN ITSELF.doing
the work with machine precision and accu-

racy, the National Cash Register. Write for

demonstration literature. National Cash Register

Co., 285 Yonge St., Toronto.

COPELAND-CHATTERSON SYSTEMS— Short,
simple. Adapted in all classes of business.

The Copeland-Chatterson Company, Ltd.,

Toronto and Ottawa. (tf)

COUNTER CHECK BOOKS—Write us to-day

for samples. W« are manufacturers of the

famous Surety Non-Smut duplicating and trip-

licating Jounter Check Books, and single Carbon
Pads in all varieties. Dominion Register Co.,
Ltd , Toronto.

DOUBLE your floor space. An Otis-Fensom
hand-power elevator will double your floor
space, enable you to use that upper floor

either as st <ck room or as extra selling space, at

ths ssnfc time lncrea ing space on your ground
floor. Costs only $70. Write for catalogue "B."
The Otls-Fe->som Elevator Co., Traders Bank
Building, Toronto. (tf)

ELLIOTT-FISHER Standard Writing-Adding
Machines make toll easier. Elliott-Fisher
Limited, 513 No. 83 Craig St. W, Montreal,

and Room 314, Stair Building, Toronto. (tf)

PRIVATE CHRISTMAS CARDS. - AGENTS
wanted. Stationers and salesmen. Sample
books free. Good paying business done.

No stock needed. CHIPt-HASE, Darlington,
England. (8-9)

MISCELLANEOUS

ACCURATE COST KEEPING IS EASY if

you have a Dey Cost Keeper. It automatical-
ly records actual time spent on each operation

down to the decimal fractiun of an hour. Several
operations of iobs can be recorded on one card.
For small firms we recommend this as an excel-
lent combination—employees' time register and
cost keeper. Whether you employ a few or hun-
dreds of hands, we can supply you with a machine
suited to your requirement-. Write for catalog.
International Time Recording Company of Can-
ada, Ltd. Office and factory, 29 Alice Street,
Toronto.

BUSINESS-GETTING Typewritten Letters and
real printing can be quickly and easily turned
out bv the Multigraph In your own »ffice—

actual typewriting for letter forms, real printing
for stationery and advertising, saving 25% to 75%
of average annual printing cost. AMERICAN
MULTIGRAPH SALES CO., Limited, 129 Bay
Street, Toronto.

EGRY BUSINESS SYSTEMS are devised to
suit every department of every business.
They are labor and time savers. Produce re-

sults up to the requirements of merchants and
manufacturers. Inquire from our nearest office.
Egry Register Co. Dayton, Ohio; 123 Bay St.,
Toronto; 258!^ Portage - Ave., Winnipeg; 308
Richards St., Vancouver. (tf)

FIRE INSURANCE. Insure in the Hartford.
Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE YEAR
we offer unusually good bargains in second-
hand Typewriters. They art carefully re-

built, work and look like new, but the price is a
mere fraction of the original cost. Write for cata-
logue. THE MONARCH TYPEWRITER CO.,
Limited, 46 Adelaide Street West, Toronto, Ont.

MOORE'S Non-Leakable Fountain Pens. If

you have Fountain Pen troubles of your own,
the best remedy Is to go to your stationer

and purchase from him a Moore's Non-Leakable
Fountain Pen. This is the one pen that gives
universal satisfaction and it coms nr> more than
you pav for one not as good. Price, $2 50 and
upwards. W. J. GAGE & CO., Ltd., Toronto,
sole agents for Canada.

(£—_ buys the best duplicating machine on the

vPyk market. ACME will pript anything a job
' " printer can do. Complete outfit: Acme

Duplicating Machine, one tubularstand fitted with
type cases, compartments plainly lettered and
arranged lik' universal keyboard of the standard
make of typewriters, one drawer for accessories
ana forms, 20 lb. font of typewriter type, one
chase, one Acme ribbon any color with typewrit) r

ribbon to match, one pair tweezers, two quoins,
one key, one oil can and one set of reglets. Sold
with a guarantee. Acme Daplicator Co., Balti-
more, Md., U.S.A. (tf)

MODERN FIREPROOF CONSTRUCTION
Our system of r< inforced concrete work, as
successfully used in many of Canada's larg-

est buildings, gives better results at lower cost.
" A strong statement," you will say. Write us and
let »s prove ourclams. That's fair. Leach Con-
crete Co., Ltd., 100 KingSt. West. Toronto, (tf)

PENS—The very best Pens made are ttose
manufactured bv William Mitchell Hens, Ltd

,

London, England. W. J. Gage 8t Co., Ltd.,
Toronto, are sole agents for Canada. Ask your
statlone- for a 25c. assorted box of Mitchell's
Pens and find the pen to suit you.

THE "KALAMAZOO" Loose Leaf Binder is

the only binder that will hold just as many
seeets as you actually require and no more.

The back is flexible, writing surface flat, align-

ment, perfect. No exposed metal parts or compli-
cated mechanism. Write for booklet. Warwick
Bros. & Rutter, Ltd., King and Spadina, Toronto.

SALESMAN WANTED

A TRAVELING SALESMAN, acquainted with
the wholesale and manufacturing trades In
the Maritime Provinces, to represent theMACLEAN NEWSPAPERS, looking after our

advertising in this district Good position for
progressive young man. Apply, slating full par-
ticulars, THE MACLEAN PUBLISHING CO.,
LTD., 702 Eastern Townships Building, Montreal.

PERSONAL

WILL THE PIKM OR INDIVIDUAL WHO
so kindly sent to Mrs. A. E. Pearson,
Calgary, in September, a fine cut glass

tray, please accept this as her acknowledgment,
as there was no card attached.

MISCELLANEOUS

WAREHOUSE and Factory Heating Systems.
Taylor-Forbes Company, Limited. Supplied

by the trade throughout Canada.

WHY IMPORT Loose-Leaf Binders and Metal
Parts when you can buy " Systems Quality"
from us? We make the best binders in the

world; make them to match, too. Ours are the
Canadian Loose-Leaf Standatds. Business Sys-
tems Limited, Manufacturing Stationers, Toronto

(tf)

THE "WANT AD."

The "want ad." has erown from a
little used force in business life, into
one of the great necessities of the
present day.

Business men nowadays turn to the
"want ad." as a matter of course for
a hundred small services.

The "want ad." gets work for
workers and workers for work.

It gets clerks for employers and finds
employers for clerks. It brings together
buyer and seller, and enables them to
do business though they may be thous-
ands of miles apart.

The "want ad." is the great force
in the small affairs and incidents of
daily life.

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs

;

for invitations to taste; for

suggestions as to what to

wear. Tell your story
briefly, forcibly, truthfully,

and address it through the

proper media and you can
successfully apply adver-

tising as a means to in-

creased distribution.
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The Factory Behind the Goods
ence is the greatest factor in the business world to-day.

are so many "get rich quick" manufacturers it behooves

the Dealer to look in rather than to look out.

u/ye ^/zmwbon eMawii|a€lwz ituj (Bo:

Is an established company ofundisputed reputation »'-,

Is manufacturing goods that first of all stand for QUALITY,—
goods that are staple, with an ever-increasing demand,—

goods that offer the dealer his legitimate profit.

Our factory is brimful of orders but not too full to add yours. Drop
us a line and our salesman will show you the latest products

from our busy plant at South Framingham, Massachusetts.

iWrnaow e^ki4i44|aelii/i44i^ (Bo:

BOSTON
anklinSt.

THE TAG MAKERS

NEW YORK
15 John St. and 15 W. 27th St.

TORONTO

PHILADELPHIA
1007 Chestnut St.

CHICAGO
62 E. Randolph St.

8 Wellington Street, West

ST. LOUIS
413 No. Fourth St.



BOOKSELLER AND STATION EL

A Good Start
is worth a dozen good resolutions

Our Stationery Catalogue, No. 10, will head you in the right

direction. It shows Office Stationery from Loose Leaf and

Card Index Systems to Typewriting Papers and Carbon Papers.

Ask us about O.K. Paper Clips, Clipless Paper Fasteners, Binder

Clips, Visible and Flexible Rulers, which have since been added.

Buntin, Gillies& Co.
Limited

Hamilton and Montreal

St. Valentine's Day goods in stock

The Dealer as a middleman needs the co-operation of the

manufacturer. We have always need-
ed the dealer, hence have always pro-

tected him. To-day, more than ever,

we protect you against the inroads of

the "direct to consumer' policy.

Typewriter Ribbons and Carbon Paper

We can supply your needs in every
case as our line is unlimited. We fill

every requirement.

MITTAG & VOLGER, Inc.
Sole Manufacturers for the Trade.

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES :

NEW YORK, N.Y., 261 Broadway CHICACO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Building, Holborn, E.C.

AGENCIES in every part of the world—in every city of prominence.



A New Feature : Department of New Goods, page 36.

VOL. XXVIII. No. 2. PRICE, $1.00 PER YEAR

auminias
AND

OfflCE EQUIPMENT JOURNAL
The only publication in Canada devoted to the interests of Book, Stationery and kindred

trades, and for twenty-seven years the recognized authority for those trades.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bide. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, FEBRUARY, 1912

S. & B. Autopen (Self-Filling)

Easy To Sell—Sure To Please
Let us imprint your name on the best self-filler and the best Stylo ever put on

the market. Sanford & Bennett Fountain Pens have exclusive improvements
that make them instantly appeal to discriminating purchasers. You can guarantee
them to give life-long satisfaction. The AUTOPEN and the GRAVITY STYLO
are two of the most popular of our

SANFORD & BENNETT Fountain Pens
well known to the trade since their introduction, twelve years ago, for superior
finish, honest materials and their many new and exclusive features— the very
best pens made.
The AUTOPEN is the neatest, most convenient and most practical of pens.

The automatic filler shuts inside the barrel and is out of sight—out of the way.
No clumsy collar, projections or valves.

The GRAVITY STYLO works on a new principle—no springs—automatic feed.

Holds more ink than any other stylo of its size. These are the best pens ever
offered for imprint. Your name on barrel and box will be a most convincing
advertisement of the high quality of your stock.

WRITE FOR PRICES AND DISCOUNTS

Sanford & Bennett Co., 51-53 Maiden Lane, N.Y.
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Bargain Stationery

A certain class of customers demand
low-priced stationery. Why not

keep this trade at home by catering

to their wants?

f

We have a leader---Rajah linen finish

Note Paper, in 1 lb. packages of four

quires, and seventy- five.,
^envelopes

to match, each packed in attractive

wrappers.

Make a display of [this line, and you

will be surprised at the result.

We have an interesting quantity

proposition for special imprint

wrappers. Write us for quotations

and samples.

Warwick Bros. & Rutter, Limited

Manufacturing Stationers

TORONTO
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Goodall's
English

Playing Cards
to retail at 25c, 35c. and 50c.

The "Goodall" Trade Mark is your

guarantee of high quality

COLONIALS IMPERIAL CLUBS
LINETTES 1909 LARGE INDEXES

SOCIETY AND SALON

Particular Attention given to Customers' Imprints

ASK YOUR JOBBER FOR PRICES

A. 0. HURST, Representative

24 Scott Street, TORONTO

Mr. Frowde's

1912 Specials
<1 The World's Classics, on thin

paper, pocket edition,, with end
papers, gilt top, with jacket and
marker. 160 Titles.

fl Herbert Strang's Books, i 9 1 2

Titles, and the old steady selling

stories.

Q Herbert Strang's Annual, the

sale of which goes up by leaps

and bounds each year.

Cfl The most splendid line of Colored
Toy Books, all new titles, complete
books for your inspection, at the

same old rate to the shilling,

which has so endeared us to you
during the past two years.

<I The Oxford Bindings of Bibles,

Prayer Books, Poets, maintain
all over the world their proud
ascendancy (and if the binders

tailed, our India paper would hold

for Oxford the premier place in the

world of book-making.)

IN THE REALM OF FICTION

«I "Betwee Two Thieves," by R.
Dehan, we hope ., have ready
early in 1912, and a New Story
by a New Writer (we are fortunate

in dropping on these at times.)

"He Who Passed to M.l .G."—
Let this title sink into your con-

sciousness, for it will be the most
widely read novel of recent years.

So help us get it started — the

story will do the rest. Ready end
of January.

De Morgan, Knowles, Locke,
Grenfell—what a galaxy of stars

—

their old books sell when the new
books of the average writer are

long forgotten.

Our interests arc mutual—-our travellers

will soon call with a full line of new
samples, anticipating your usual gen-

erous patronage.

HENRY FROWDE
25-27 Richmond St. W. Toronto
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BROWN BROS., Limited

MOST COMPLETE

STATIONERY AND

PAPER WAREHOUSE

SPRING ANNOUNCEMENT FOR 1912

Every Department FRESH

and Fully Assorted

ACCOUNT BOOKS
Standard make, all descriptions
and sizes.

MEMORANDUM BOOKS
Great variety, unsurpassed for style
and quality.

LOOSE LEAF
LEDGERS AND BINDERS.

LEATHER GOODS
Superiority of goods, latest designs.

PAPER
Every kind, all sizes and qualities.

OFFICE STATIONERY
Every requirement— Supplies all

kinds.

INK STANDS
Special Line own make.

ESTERBROOK PENS
Canadian Agents.

Paul E. Wirt FOUNTAIN PENS

AVIDO INK (Canadian Agents)

And all other popular makes.

PRINTERS' and BINDERS' SUPPLIES

Established in Toronto. 1846

51-53 Wellington St. West, Toronto

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. ud.

Canadian
Agents,

TORONTO

CASH BOXES
AND

Stationers' Tin Ware
OF UNEXCELLED WORKMANSHIP

H. KdHENSTEIN,
394 HUDSON STREET

ESTABLISHED 1893 NEW YORK
CATALOGUE UPON REQUEST



BOOKSELLER AND STATIOJNUK

Gage's Papeteries
Th a Standard of Value

A SUGGESTION TO REDUCE RETAIL SELLING EXPENSE

This handsome Golden Oak Finish Display Stand, 28 inches
high by 26 inches in width, given Free with a $25.00 assortment
of the best selling Papeteries.

Write for Particulars

W. J. GAGE & CO., Limited
Wholesale and Manufacturing Stationers

OFFICE AND WAREHOUSE: 82-94 SPADINA AVENUE, TORONTO, ONT.

PAPER MILLS AT ST. CATHARINES, ONT.
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Fresh, Attractive and

Quick=Selling Lines for the

Picture Post Card Department

In spite of the fact that picture post cards have

become a staple department of the book and

stationery business, an occasional infusion of

new kleas and designs is most desirable. No

dealer should fail to show fresh lines at fre-

quent intervals. They draw trade and keep the

public interested.

Here are Two Choice Series for a

Midwinter Tonic

Musson's Photo Series

Judging- by the enquiries we have had from all

parts of Canada these charming cards have

caught the popular taste as nothing else has

done for a long time. They include beautiful

girl heads,—real, live, flesh-blood specimens of

the mos't alluring types of feminity and dainty

studies of child life. They may be had either

plain or hand-colored. If you haven't seen these

cards, write for sample. They are bound to

please you and to stimulate business.

The Gibson Series

Of course you know Gibson's work. There isn't

an artist who has succeeded so well in hitting

off love's young dream, the worship of wealth

and fashion and all the other factors in modern

life. His pictures all tell stones and are accord-

ingly widely saleable. The series also contains

the work of a few other artists who have a

similar facility in getting at the amusing side

of things. A display of these cards is bound to

draw a crowd. Try it.

The Nusson Book Company, Limited

Dealers in High Class Cards Toronto

First Spring Offerings

in Popular Fiction

Danny's Own Story By Don Marquis

One of those touching stories of child life with

a whimsical treatment of everyday affairs.

Danny is a stray piece of humanity left one

night at a blacksmith's door. His subsequent

career as protegee of a patent medicine fakir

is full of amusing incidents. Altogether a de-

lightful and refreshing creation. Cloth, $1.25.

The Guests of Hercules
By C. N. and A. M.

Williamson

No season is complete without a Williamson book

and now that the collaborators have drifted

away from the motor story they are giving us

fresh material each time. In this novel they

trace the experiences of an unsophisticated

maiden brought up in a convent, in the gay life

of the Riviei-
a. A very classy story. Cloth, $1.25

Foot Loose and Free By Stephen Chalmers

This story is the biggest scoop of a newspaper

reporter, who rebelled against New York one hot

summer night, slipped his cable of cares and

sailed for the port of frolic and fun. The

reader is carried along resistlessly by the crazy,

restless enthusiasm of youth. Cloth, $1.25.

The Two Gun-Man By Charles Alden Seltzer

A story of Western ranch life in the days that

are now past, when the cowboys rode trium-

phantly, careless and entirely competent. An
attractive girl from the East adds just the need-

ed touch of romance. Cloth, $1.25

NOW READY

We have now ready the important descriptive

work, publication of which was postponed from

last fall

Among the Eskimo Hunters of Labrador. By
S. K .Hutton, M.B., with preface by Sir William

Macgregor, G.C.M.G., etc. A record of five

years' close intercourse with the Eskimos. 47

illustrations. $3.00 net.

THE MUSSON BOOK COMPANY, Limited

LONDON, ENGLAND TORONTO, CANADA
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The

Bell& Cockburn

Import Trip

iy /JR. BELL has lately returned

•*»* from the British and Ameri-

can markets and has made a careful

selection, that will at once appeal to

the Book Trade of Canada.

Our travellers will call upon you

with

Books

Bibles

Prayer and

Hymn Books

Toy Books

Bindings

Roman Catholic

Prayer Books

Christmas Cards

Calendars

etc., etc.

Bell & Cockburn
25 Melinda Street

TORON ro

EsterbrooK
M\ Stee/ Pen

s

Z50 Styles

o ill
or iJI
00 ^1

For business,

the home, schools

Ld ^S —every purpose.

It '^hI

Backed by

a half-century's

reputation.

1 i
• 1 At all Stationers

^ M The Ebterbrook Sleel Pen Mfg. Co.

H Wi 95 John St , New York

^U Works: Camden, N.J.

wt>
THE BROWN BROS., Limited

Jm M^ 51-53 Wellington St. W.
B JUL Canadian Agents Toronto

Sell Texas Gun Fobs
Over 100 per cent. Profit Getter

This unique novelty makes salet with-
out salesmanship. Made within gun-
shot of the famous " Alamo," cradle

of Texas Liberty. Holster made of

good leather, neatly stitched, with
metal gun inserted ready to be pulled.

Attracts Attention

Is admired by everyone who sees it-

Is worn by old and young of both
sexes.

Dealers, Get Busy

Have your share of the profits now
within your reach. Send remittance
of $4.00 and we will ship one-fourth
gross of these Fobs, express prepaid.

Twenty-five cents brings sample.

Alamo Leather & Novelty
Co.

418 Ave. D.
Dept. CC

San Antonio, Texas
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Import
Opening

FOR CHRISTMAS
CONSIDER what this means to us.

For many months our buyers

and commissaries have been busy in

all markets, personally selecting the

newest, best values, and most suitable

goods for the Canadian trade.

Never before in our thirty-four years'

experience have they shown so much

zeal—never before have we felt so

confident of eclipsing all previous

Import Seasons.

Are you aware of the fact that all

goods sold from stock must necessarily

pay for losses on unsaleable lines?

You eliminate this by buying Import.

The Importing House
of Canada
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s eas on
llth March

HOLIDAY GIFTS

CONSIDER what this means to

you. This is the buying event

of the year, and in justice to your

business you cannot afford to pass up

the opportunity.

Apply the old adage, "Do your shop-

ping early." It is just as advantageous

to you as it is to your customers, and

now is the time. Novelties in over-

flowing ranges, representing the brains,

artistic taste and ingenuity of the

civilized world, never before equalled.

You are cordially invited to visit our

warerooms, or see the samples dis-

played by our representatives, who
cover the Dominion from Coast to

Coast.

Warwick Bros. & Rutter, Limited
Dealers in Art Novelties

TORONTO
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BRIGGS' SPRING SPECIALS
The Lad Felix,' $1.25 Hidden in Canadian Wilds, $1.25

By HENRY MILNER By JOHN MACKIE
A Tragedy of the Ne Temere. The Essential Thing, $1.25

Maid of the Whispering Hills, $1.25
By VINGIE E. ROE

By ARTHUR HODGES

The Green Vase, $1.25
A Stirring Romance of the Canadian West By W. R. CASTLE

Her Weight in Gold, $1.00
By GEO. BARR McCUTCHEON

Author, " Graustark," " Nedra," etc.

Illustrated

A Safety Match, $1.25
By IAN HAY

Author, "The Right Stuff."

Joseph in Jeopardy, $1.25
By FRANK DANBY

Author, " The Heart of a Child."

Prof. Saintsbury writes :
" I have read nothing

so good for a long time."

Through the Postern Gate, $1.50
This is one of the big books of the Spring. By FLORENCE BARCLAY

Fire in Stubble, $1.25
By BARONESS ORCZY

Author, "Scarlet Pimpernel."

Author, " The Rosary," etc.

The Unofficial Honeymoon, $1.25
By DOLF WYLLARDE

My Lady Caprice, $1.00
By JEFFREY FARNOL

Author, " The Broad Highway."

Lalage's Lovers, $1.25
By G. A. BIRMINGHAM

The Adventure of Dr. Whitty,
Few sweeter stones have been written. $1.25

Mystery of the Boule Cabinet, $1.25
By BURTON E. STEVENSON

By G. A. BIRMINGHAM
Mr. Birmingham is in the ranks of the foremost

authors of the day.

Tante, $1.25 The Matador of the Five Towns,
By ANNE DOUGLAS SEDGWICK $1.25 .

"' Magnificent. It is a great work of art."—Daily Graphic
By ARNOLD BENNETT

Author, " Clayhanger," "Hilda Lessways."

Chantemarle, $1 25 Death, $1.00
By D. K. BROSTER By MAURICE MAETERLINCK

The Drunkard, $1.25
By GUY THORNE

An Essay.

Reminiscences of the Yukon, $3.00

Author, "When It was Dark." By HON. S- TALLEMACHE
Some readers give this book first place among

his former works.
The Story of Tecumseh, $1.00

A Hoosier Chronicle, $1.50
By MEREDITH NICHOLSON

. Author, "The House of a Thousand Candles."

By NORMAN S. GURD

Women and Marriage, $1.00
By MARGARET STEPHENS

Every woman should have a copy of this book

Secret Service, $1.25 in her home.

Novelized from the play by William Gillette. The Evolution of the Prairie

The Chalice of Courage, $1.25
By CYRUS TOWNSEND BRADY

The Butterfly House, $1.25
By MARY E. WILKINS FREEMAN

Provinces, 75c.
By W. S HERRINGTON

Conquest of Science Series

New Myrtle Reed Book, $1.50
Fall Publication

The Railway Conquest of the
World, $1.75 net

The Price She Paid, $1.25 By F. A. TALBOT
By DAVID GRAHAM PHILLIPS

Author, " The Husband's Story," " Grain of

Dust," etc.

Moving Pictures and How They
are Made and Worked, $1.75 net.

WILLIAM BRIGGS, Publiista»r, 29-37 Richmond St. W., Toronto i
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Books that will find their way
into every home

There is a steady demand, Mr. Bookseller, for interesting subjects of worldly topics. This
library contains books for reading and not only for reference; books not above the head of the
average reader.

Home University Library of

Modern Knowledge
The purpose of the Library is to bring the most striking results of recent research and thought to the doors of a

student class whose imagination is too often starved by an exclusive diet of text-books— written for youths attending
upper elementary and secondary schools, workingmen's colleges, evening schools, literary societies, home reading
circles—and also of the great adult population of the intelligent working and middle classes who are anxious to repair

the defects of their early education.

Each book is an easy, comprehensive, philosophical and stimulating survey of the subject, a bird's-eye view, a
statement of principles, meanings, and characteristics.

Each book is copyrighted, and, all things considered, is the cheapest line of books ever produced, giving a good
margin of profit to the bookseller.

The following subjects are now ready :

1. PARLIAMENT. By Sir Courtenay Ilberr,
K.C.B., Clerk of Parliament.

2. SHAKESPEARE. By John Masefleld.
3. THE FRENCH REVOLl TION. By Hilaire

Belloe, M.A.
4. HISTORY OF WAR AND PEACE. I'.y G. H.

Perris.
5. THE STOCK EXCHANGE. By

Editor of "The Economist."
<i. IRISH NATIONAL DEMOCRACY.

It. Green.
7. MODERN GEOGRAPHY. By Dr. M.
8. POLAR EXPLORATION. By Dr. W

F.R.S.E.
9. EVOLI TION OF PLANTS. By Dr. D.

F.R.S.
10 THE SOCIALIST MOVEMENT.

Donald, M.P.
12. THE OPENING-FP OF AFRICA.

Johnston, G.C.M.G., K.C.B.
13. MEDIAEVAL EFROPE. By H.

MA.
14. THE PAPACY AND MODERN TIMES. By Rev.

William Barry. D.D.
15. MOHAMMEDANISM. By Prof. I). S. Margoli-

outli. D.Litt.
10. THE SCIENCE OF WEALTH. By T. A. Hob-

son, M.A.
17. health AND disease. By Dr. Leslie Mac-

kenzie, L.G.B.

TO MATHEMATICS.
F.R.S.

By Prof. F

By A

W.

. W. Hirst.

By Mrs. J.

Newbigin.
S. Bruce,

H. Scott,

By J. B. Mac

By Sir II. II.

W. C. Davis.

.1. A. Thomson and

By Dr. C. A. Mercier,

TIME.

18. INTRODUCTION
N. Whitehead,

19. THE ANIMAL WORLD.
Gamble, F.R.S.

20. EVOLUTION. By Prof.
Prof. P. Geddes.

21. LIBERALISM. By Prof. L. T. Hobhouse, M.A.
22. CRIME AND INSANITY.

F.R.C.P.
23. THE CIVIL WAR. By F. L. Paxson.
24. A SHORT HISTORY OF OCR OWN

(1885-1911.) i'.y C. P. Gooeh.
25. THE EVOLUTION OF INDUSTRY. By Prof. D.

H. Maegregor.
20. MODERN ENGLISH LITERATURE. By

George Mair.
27. THE DAWN OF HISTORY. By Prof. J. L.

My res.

28. THE CIVILIZATION OF CHINA. By Prof. II

A. Giles.
29. AN INTRODUCTION TO SCIENCE. By Prof I

Arthur Thomson.
30. ASTRONOMY. By A. R. Ilinks.

31. PSYCHICAL RESEARCH. By Prof. W. F.

Barrett.
32. ELEMENTS OF ENGLISH LAW. By Prof. W.

M. .Geldart.

To bo followed by other titles during the year.

WILLIAM BRIGGS, Publisher, 29.37 Richmond st.w., Toronto
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Some of the Lines we carry

DEAN'S RAG TOY BOOKS

JACK'S MAGNIFICENT COLOR BOOKS
For Young and Old. The finest line on the market.

BEAUTIFUL ILLUSTRATED COLOR BOOKS
With Illustrations by Arthur Rackham, Hugh Thomp-
son, etc.

BLACKIE'S BOOKS FOR GIRLS AND BOYS
Unsurpassed by any line of Juvenile Publications,

Captain Brereton, G. A. Henty, etc.

BEAUTIFUL GIFT BOOKS FOR ADULTS
In attractive bindings.

CHILDREN'S ILLUSTRATED GIFT BOOKS
In bewildering variety.

MINIATURE BOOKS— In dainty and artistic bindings.

BOOKS OF POEMS—In attractive and handsome bindings.

USEFUL BOOKS—Games, Cookery Books, etc.

ANNUAL VOLUMES
Blackie's Children's Annual, The Canadian Children's

Treasury, etc.

THE INTERNATIONAL SELF-PRONOUNCING BIBLES
Christian Workers' Bibles, Red Letter Bibles, Testa-

ments, etc.

"DOMINION" SERIES OF BIBLES- With Chromatic Index.

CATHOLIC PRAYER BOOKS AND REQUISITES
New India Paper Editions in great variety.

ALTEMUS PUBLICATIONS (Selling Agents in Canada).

COPP, CLARtt CO., L:
TORONTO

inn
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SAVORY
Dominion Series

The Original Dominion

Series of

Christmas Cards

and Calendars

BOXED AUTOGRAPHS AND

PRIVATE XMAS CARDS

Clifton Series

Calendars

AUTOGRAPHS XMAS CARDS

BALL PROGRAMMES
MENUS GUEST CARDS

PICTURES POST CARDS

Our general line just to

hand is simply superb

!

The Canadian designs are without doubt the finest ever

published. They are shown in a wide range of subjects,

in leather and Indian effects. Cardboard mounted views

of different parts of Canada, emblematic designs, etc., etc.

Prices range from $4.00 per 100 to $40.00 per 100 in the Booklets, and from $10.00

per 100 to $75.00 per 100 in the Calendars.

SAVORY'S LINE EMBRACES EVERYTHING
REQUIRED FOR YOUR CHRISTMAS TRADE

(If
°ur men start out on the road immediately. If your

^H, town is not on our list, drop us a card, and we will look

you up or send samples •

SOLE CANADIAN AGENTS :

MENZIES C& COMPANY, Limited
152-154 PEARL STREET, TORONTO

Right behind the Royal Alexandra Theatre
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LYONS LINES
Well You All Know GLUCINE!

and we do not need to dwell upon the

excellence of this Adhesive, and its

proved superiority over

PASTE OR MUCILAGE

We still guarantee that Glucine will not dry up from
exposure to the air, that it never goes bad, and that

a 25 cent Jar goes twice as far as the same priced

Jar of Paste.

|

ORDER YOUR SPRING STOCK NOW 1

Your Jobber has it ; or if not, get Quotations or

Samples direct from us

1 «

Lyons Bank Wax
Our best known brand

is the

FAVORITE BANK WAX
IN CANADA

Lyons Ink

is

Good

LYONS Parcel and Fancy

PERFUMED WAX

holds the trade

on

PRICE AND QUALITY

We are putting Glucine up in Tubes
GET PARTICULARS IF YOU ARE INTERESTED

SOLE CANADIAN AGENTS :

MENZIES & COMPANY, Limited
152-154 PEARL STREET, TORONTO

E= =S
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Menzies Lines
In addition to the lines

advertised separately

We represent the following

:

Ettlinger
& Co.

London - England

Post Cards

View Books

Stationery

Novelties

Blotting
Staple and Fancy

Manufacturers

English Make

The wise ones use

us when they want

to figure closely on

a good quality.

Dorendorff
& Co.

London England

Low and
Medium-priced

Christmas Cards
Ball Programmes

Menus
Guest Cards

Private Xmas Card Blanks
Printers' Blanks

Cardboards

MILLARD & CO., LONDON, Paper Serviettes and Table Stationery.

<J We had a grand business last year, and we are
preparing for greater things in 1912.

<S Some of the most successful traders in your line in

Canada deal with our house exclusively for their

Christmas goods. Post Cards, Blotting, Sealing

Wax, and, in fact, any line that we handle. We
make it our business to have the best.

<J We have stood by our principals faithfully for the

last twelve years. They have stood by us. We
are thus enabled to give you what you want, and
at the right price.

If We have to announce this year that we start the

Savory line, at $7.20 per gross, instead of $15 per
gross, as heretofore.

QUANTITY SALES have made this possible,

and everyone we deal with reaps the benefit.

It will pay you to get into communication with us.

Menzies CSL Company, Limited

Manufacturers' Agent*

152-154 Pearl Street, Toronto
Publishers of Private Xmas Cards Importers
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79 YEARS AGO
Henry Stephens invented an ink with
the colour-matter in perfect solution

Is therefore fluid and pleasant to write
with.

TO DAY with
numberless improvements—
the result of experience

»r 79 years

the home
•i and has

?D its way
jgh every
abroad.

:RAU SOLK ACENT FOR CANADA

By «, quality These are some
of the many

striking advertise-

ments which are

appearing

regularly on

behalf of

^%^T«5MW
m

is by far the
reliable ink ii

W. C M SUr.r HEED, l|uMj

in the following list of influential papers:

Montreal Star." "Winnipeg: Free Press." "London Free Press." "Calgary Herald."

Toronto Star." "Winnipeg- Telegram." "St. John Globe." "Kdmonton Bulletin."

Toronto Mail and Empire." "Hamilton Herald." "St. John Standard." "Saskatoon Phoenix."

Ottawa Free Press." "Hamilton Spectator." "Halifax Herald." "1 ictoria Times."

Ottawa Citizen." "London Advertiser."

Every progressive dealer should stock Stephens' Ink. Its sale not only yields him a g-ood profit, hut as it is the best and most

reliable ink in the world it always satisfies his customers.

If you do not already stock Stephens' Ink, you should apply at once for trade terms to W. G. M. Shepherd, Sole Canadian Agent,

or to the following: Wholesale Stationers:

—

McFarlane, Son & Hodgson, Ltd., Montreal. Buntin, Gillies & Co., Ltd., Hamilton.

Brown Bros., Ltd., Toronto. Clark Bros. & Co., Ltd., Winnipeg:.

Smith, Davidson & Wright, Ltd., Vancouver.

H. C. STEPHENS, Aldersgate Street, London, England

W. G. M. SHEPHERD
V^

CORISTINE BUILDING (SOLE CANADIAN AGENT* MONTREAL
J



SEASON'S OFFERINGS IN VALENTINES
Increased Proportion of Art Subjects—Something About the Different Lines Shown—Post-

cards are Popular.

One of the features of this year's showing of valen-

tines lias been t lie increased proportion of the better

class of favors known a-; art valentines. In keeping with

this demand for something more suitable to the tastes of

people now recognizing the day, who, in years gone by,

practically ignored i.. there has been a fair sale of books

in fancy bindings and b >xes, giving a distinctive valen-

tine tone, all of which indicates that this day bids fail-

to become more and more important in the business of

the stationers, who practically control the retailing of

valentines. The retailer should therefore give the posi-

1 Vn \jjeaJ\r\q m«^ V^earc

a.\wavi cot cioo

On« of ths Musson Book Co.'s Valentines.

tion held by February 14th. in its relationship to his

business, the most careful consideration so that he may
make the most of his opportunities. There are good

chances for widening the sales of valentines by develop-

In the Oopp, Clark Line.

Log the demand for art subjects and books suitable cither

in get up or contents to the associations or significance

of the day.

The business has now grown to such proportions that

there are manufacturing concerns whose chief output is

valentines. Some dealers have kept pace with the general

growth of this trade but others have lagged behind,

apparently not alive to the easy road to increased busi-

ness, without expense in creating demand, because of the

publicity afforded in the general recognition of the day
reflected by the extensive space given the subject in the

newspapers and magazines. It is just another evidence of

the importance of taking advantage of matters in the

public eye, whether they lie fads and fancies or ques-

tions of greater import.

Another Oopp, Clark Number.

It will be well to note particularly what lines find the

greatest favor this season and to set down this informa-

tion for guidance when the time comes to prepare for the

season next vear.

A Novelty in the Pugh Specialty Co.'s Line.

In the cheaper lines of valentines there is the usual

prominence litis year of the lace variety, novelty num-
bers with easel backs and ribbon hangers, as well as the

pull cards and drops. In the realm of comic valentines

there is a satisfactory tendency to gel away from hideous

caricatures. The comic novelties that are replacing them
are particularly welcome in a trade sense by reason of the

increased profits afforded the dealer. Coming to the

more artistic lines there are inexpensive offerings in the
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way of cards and booklets, panels and folders as well as

the higher priced photogravure and hand-colored art sub-

jects appealing to the more discriminating trade.

/r
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Finally

sales, the

Shown by the Sutcliffe Co.

, although of no mean importance in the total

valentine postcards must be mentioned. Like

Folders shown by the Copp, Clark Co.

the other numbers there has been a general improvement

here and taken as a whole there is every promise of bet-

ter success than ever before in the valentine trade of 1912.

St. Patrick's Day Cards

Season's Creditable Productions—Post Cards as

City Boomers—Christmas Greeting Cards and

Ulster Politics.

In connection with St. Patrick's Day besides an

abundance of postcards, including a goodly proportion of

artistic high-grade types there are offered the trade a

big variety of art subjects such as die stamped cards

with appropriate pictures and verses, some lettered in

white, others in gold; the cards being mounted on green

mats and tied with green silk ribbon. Other cards instead

of being mounted are enclosed in substantial green

envelopes. There are also folders and comic novelties,

making up quite a pretentious stock with promising pos-

sibilities in the way of swelling dealers' sales between

now and the "Seventeenth of Ireland."

Postcard days for booming cities are quite the thing

nowadays—many cities throughout the United States hav-

ing found the plan most successful. Many new industries

have been attracted by cards showing views of the city

and large numbers of new citizens obtained by this simple

method. One of the latest cities to have a postcard clay

was Iowa Falls, la. In that city recently no less than

10,000 souvenir postcards were sent out all over the world,

and the results were so good that Oskaloosa decided to

try the same scheme. Another city which had such a day

was Fresno, Cal. There 12,000 souvenir postcards were
given out by the Chamber of Commerce to those who
asked for them, and fully 20,000 persons in the city made
it a point to mail cards to friends. Secretary Robertson
of the ('handier of Commerce also sent out 13,000 of the
cards to other towns, such as Laton, Fowler, Selma,
Reedley, Sanger, Kingsbury, Clovis and Coalinga, where
they were mailed on the appointed day. These cards
were furnished by the Santa Fe Railroad in sets of 5,000
each, depicting the beauties of the crountry around
Fresno. It is believed by the promoters that many
homeseekers were attracted to the San Joaquin valley as

a result of these postcards.

Christinas greeting cards entered the political arena
during the recent season,- according to intelligence from
the Old Land. In Ulster where the motto is "one crown,
one parliament, one flag," anti-home rule inscriptions
figured conspicuously on Christmas greeting cards. Be-
sides putting himself on record the sender asked the
recipient to support the cause.

William Briggs handles the Anacker line of Christmas
greeting cards in this country and the sample book of

the 1912 lines has just reached Toronto. The salesme
report having had extraordinary success with this line

last year, but are so enthusiastic about the new samples
that they expect to far exceed last year's record.

The total receipts from postcard sales can be greatly
enhanced by increased attention to this branch. The in-

dividual sales are almost invariably quite small and for
that reason dealers are prone to class postcards amono- the

A New Postcard.

lines of lesser importance, whereas in net profits they

rank higher than do some other goods which claim a

much larger proportion of attention. There is also the

danger of carelessness in buying which is accounted for

by the low cost per unit. These dangers should be

guarded against and the result will be that, with a

judicious selection of cards and careful attention to

bringing them to the attention of the public in the way of

effective displays as well as taking advantage of the

auxiliary aid of public events in providing demands for

special subjects, the time and money expended in de-

veloping the post card department will prove an especially

profitable investment.

Birthday postcards are continually in demand, yet in

many stores the stock of these is not only small, but

includes cards of only the inferior grades, whereas here

particularly is an instance where it is almost invariably

as easy if not easier to sell the higher priced cards

There are a lot of instances of this kind that could be

cited, going to show how opportunities are neglected, but

it is gratifying to note that the dealers are more and

mox-e coming to a realization of the folly of making the

chief object of attainment the largest number of cards

that can possibly be supplied for a five-cent piece.



Trade Prospects for Easter Greeting Cards and Novelties

Something About the Opportunities Dealers Have to Increase Receipts

Season's Offerings—Good Demand for Prayer Books in Expensive Bindings.

Features of the

The handling of the season's valentine business sbould

afford some good ideas for cultivating another lucrative

field—that connected with Eastertide. There is consid-

erable similarity in the two seasons so far as the mer-

cantile considerations are concerned, in that both are

made the occasion for sending out cards, folders, book-

there are other hooks, some closely associated and others

indirectly connected with Easter, for which a healthy

demand can be fostered; to accomplish this is by utilizing

effective advertising and store displays.

4-

Menzies & Co 's " Raster Bonnets.'

marks, and novelties, ranging from comics to art subjects

of high grade. In the case of Easter, however, there is

in addition to demand for these lines, a call for prayer

books and this has big possibilities because the dealer

who rises to the occasion will find that he can sell prayer

books in expensive bindings The people are prosperous

—

they have the money to spend; all that is required to

EtgfKr£"*/'"?* <Jf' /jjHPPy [n^Tcn,

Postcards shown by Pugh Specialty Co.

materially increase the total receipts in connection with

Easter sales, is for the bookseller to let the people know
that he can supply prayer books in the more expensive

bindings. But he must not allow his enthusiasm to carry

him too far. His purchases should be kept within rea-

sonable bounds.

In the case of churches that do not use prayer books,

it will be found that a good demand can be created

among their members for hymn books and Bibles, and

aster
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In the SutclifTe Line.

L -

An Easter Hookmark in

the Menzks Line.
From the Elliott Line

The beauty of the wealth of cards and art novelties

provides the opportunities for window trims of an ex-

ceptionally attractive character.

One of the popular novelties shown this season is a

folder inside which is attached a ribbon book-mark with

^rs.

One of the Mnsson Co.'s linnnie.-.

appropriate floral design painting. One of these items

is illustrated in connection with this article. There is a

big variety of novelties made to appeal to children. The
(Continued on page 24)
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ON BUSINESS MANAGEMENT.
The article on "Stock-taking" in the last Bookseller

and Stationer was the first of a series on "Management
of a Retail Business," by H. C. Carson, F.S.S., an ex-

pert accountant and auditor, widely known as an author-

ity on municipal finance. His experience in auditing

has given him special qualifications to deal with business

management, particularly in its relationship to the retail

trade. Manufacturers and wholesalers have had cause

to deplore the lax and unsystematic methods disclosed in

the business management of too great a proportion of

book and stationery stores. Some dealers who recognize

the shortcomings of their accounting systems are at a

loss as to what measures to adopt, having had compara-

tively little training in financing a business. Mr. Car-

son's articles will be of great assistance to those readers

of Bookseller and Stationer who are not satisfied with

their present systems of accounting and will perform an

important service for the trade. To make the articles

still more valuable, Mr. Carson is prepared to act in an

advisory capacity to our readers in all matters pertain-

ing to the management of their business. He may be

addressed at the Toronto office of this paper.

BOOKSELLING POSSIBILITIES.

One satisfactory feature of the bookselling business is

that the process is similar to rolling a snowball—the more
you roll it the bigger it gets. Similarly, the more books

you sell a man the more he wants. There isn't a dealer

who hasn't customers with acquaintances who have never

taken the initial step towards building up a library.

These people know nothing of the pleasure of owning

books. Isn't there a promising field for development

there*? Many of these non-book-buyers may be great

readers—of books from the free library, of magazines and

newspapers, but if you can only get them started as book

buyers you will be building up your business on the

cumulative plan. They will never stop buying books.

The book business is unique in this respect. There is a

limit to other commodities but not to man's book wants.

A little library is bound to grow and keep growing. The

question is are you or is your competitor going to sell

the books?

THE LIFE OF AN ADVERTISEMENT.

A mercantile firm in an eastern city received one day
recently an order for an article which had not been
manufactured for nine years. Upon enquiry it was learn-

ed that a farmer in taking up a carpet had found under-
neath it an old paper containing an advertisement of this

article. He had been so impressed with its utility that

he had written off to order one.

Cases are numerous where answers have been received

to advertisements, which had appeared a year or more be-

fore.

It is safe to conclude that, as long as a single copy of
an advertisement continues in existence, it has a certain

selling power. It is too often concluded that the life of

an ad. is terminated with the publication of the next
issue. In reality, the ad. will continue useful as long as

a single copy of the issue in whieh it appeared is out.

BUILDING UP A MAILING LIST.

For the purpose of keeping track of new customers

entering his store a merchant decided to obtain names
and addresses. Sometimes this information was cheer-

fully given, but often the question elicited a grouchy
reply.

The dealer appreciated that, by means of circular

letters, etc., he could often renew the interest of the erst-

while customer in his store and, perhaps, get a chance to

supply his further requirements. Never would he be

favored, however, if the customer was offended by a

request for his name and address, apparently simply to

satisfy the vulgar curiosity of the clerk.

To obviate the danger of being misunderstood, this

merchant cautioned his clerks to first tell the customer

what the information was wanted for—that often the

firm sent out advertising literature calling attention to

special bargains and seasonable goods, such matter going

to a selected list of names and proving of mutual benefit.

When approached in this manner, it was found that

customers readily gave the information desired, enabling

the dealer to add many good prospects to his mailing list.

THE OFFICE OUTFITTING BUSINESS.

The stationer who goes into the business of selling

office furniture is going to better his chances for increas-

ing sales of general office supplies.

Be an office outfitter, selling everything used in the

office. Doleful articles are read these days in trade papers

devoted to the furniture industry, with editorial warnings

as to the inroads made by business equipment dealers in

the office furniture business. They may as well realize,

however, that it is useless to preach against the develop-

ment of an industry—the office supply business—already

one of large proportions. It is not a question of taking

trade away from the furniture dealer, but one of better

service. The stationer who is living up to his opportuni-

ties to-day is becoming a specialist in the office supply

business and that is the sort of dealer the manufacturer

is most anxious to have selling his line. The office desk

in the modern stationery and office equipment store is

part of a system—not simply a sideline as in a furniture

store, carried as part of a general line of household fur-

niture. The stationery dealer is the right man to handle
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the general office outfitting business and it is in that direc-

tion that his business is witnessing the greatest develop-

ment. This progress cannot be retarded. The man who
stands to lose is the stationer who will not move with
the age but sits back in apathetic inaction and allows

other men to go in and cultivate the market which should

be his. This old world keeps moving right along. The
successful merchant is the one who keeps his business

methods in tune with the continually changing conditions.

PAPER MILK BOTTLES.

New uses for paper are continually cropping up ami

this development is particularly important, in its re-

lationship to the stationery trade. Gummed tape is to a

considerable extent replacing twine, there are paper cups,

paper towels, paper combs, and one of the latest is the

paper milk bottle. But in this connection the New York
State Superintendent of Weights and Measures sounds a

timely note of warning in taking issue with the suggestion

made by the State Health Commissioner that the paper
bottles be used for milk. The drain upon the forests,

lie says, in order to supply the demand for paper bottles

would be tremendous. One milk concern in New York
City alone handles 7,000,000 bottles of milk a day. Add
to the output of this firm that of others, and it readily

can be seen what an enormous number of bottles would
have to be kept on hand for use. These paper bottles

are to be used but once, while the average life of a glass

bottle is about seven months.

president, unfortunately, was not in touch with the wide-
spread and thoughtful opposition to parcels post, and
strong business reasons were presented against the pro-
posed measure. The League has gone to great expense
to educate retail merchants and consumers so that none
would be ignorant of what was represented as the most
gigantic, trust ever known, threatening devastations by
granting- mail order houses the privilege of controlling
trade (o suit themselves, which would result in a mon-
opoly beside which Standard Oil, shoe machinery and the
United States Steel Trust would pale iido insignificance.

The action being taken in the United States is of interest

to Canadians because in this country too, there is an
agitation to institute a parcels post.

THE SHOP WINDOW.
Awakening in the observer a desire for possession,

is the mission of the window trim. If it does not do that
it is a failure be it ever so attractive in arrangement and
color schemes. There are many displays pleasing to the
eye hut which, when analyzed, are found wanting in the
quality of selling force. That is the point around which
skill in producing impressive display should be applied.
A frank, simple and practical trim is more convincing
than the freakish variety. Every detail of every display
should be worked out with deliberation and care taken at
all times to have the window reflect the true character
of the establishment.

ADVANTAGE OF PRICE TICKETS.

Price tags on goods in the show-window often act the

part of clinchers in effecting sales that would be lost but

for their presence. Talking on this subject to a beginner

i nthe retail trade, an old merchant remarked that a man
looking at an article in a window, and being taken with

its appearance, either wanted it, or thought he did, which

amounted to the same thing. "If the price is on the

article," he added, "the store stands a chance of one in

two of making a sale. If not on, it stands little chance.

Why? Because a man does not like to walk into a store

experimentally; to ask a clerk to show goods and tell the

price- unless he really needs the article, and expects to

buy it. So he takes a second look, decides to drop the

matter, and passes on." Most men have had the experi-

ence themselves so there is no occasion to argue the

point.

This idea should be followed out inside the store.

One dealer who has used this system says it takes the

place of a clerk, telling the customer just what he wants

to know and making it unnecessary for the other clerks,

those who draw salaries and go away to lunch, to answer

so many questions. The dealer found also that the price

cards did great service in attracting attention to goods.

The price tickets in his store are so placed that people

cannot help but notice them and they can be read quite

"asiiy from a distance.

<j>

PROTESTS AGAINST PARCEL POST.

United States wholesalers and retailers have been

"speaking out" directly to President Taft protesting

against his position favoring a general parcels post.

These business men, with strong opinions of their own on

the subject, gave expression to their sentiments in the

form of strong letters of protest coming from the vari-

ous associations forming the American League of Associ-

ations, which has among its purposes "home trade pro-

tection and development." It was submitted that the

EDITORIAL NOTES.

An early closing by-law passed by the village of
Caledonia was sustained in a decision given by Mr.
Justice Riddell disposing of a motion to quash the
by-law.

The Alberta government's railway policy, as recently

announced, includes the laying of four new lines of rail-

way which will change the face of the province and open
up the whole of the northern part of the province for

settlement. Two north and south lines will strengthen

the connection between the northern and southern sec-

tions of the province.

* * *

An out-of-town correspondent states that many store

windows are so coated with frost that their practical

value is completely lost, and the dealer is apt to lose

custom in consequence. The trouble, he says, can be

overcome by using a revolving electric fan in the window,
thereby keeping the air in constant circulation and pre-

venting the window glass from freezing.

One of the forces that tend to make a dealer read his

trade paper carefully, is that he has a pretty well develop-

ed idea that his competitor is doing the same thing. That
is a point that should not be forgoten and it applies

particularly in the case of new goods. The first medium
thought of by a manufacturer who has a new specialty to

market is the trade paper reaching the men who are

going to retail it. He therefore arranges for space in

that paper. Smith, the retailer, reads the ad., and he

knows that Brown will read it. He also knows Brown
and that he doesn't allow a good thing to get past him.

This illustrates the value of reading the advertising

pages of the trade paper. They contain so much informa-

tion of value that the dealer cannot afford to miss' any of

them.
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Tips for Live Stationers

What Other Dealers are Doing—Good Ideas

Gathered from Newspaper Advertisements and

Talks with Leading Dealers.

Close attention to the paper pattern and fashion book

department has been found by many a bookseller and

stationer to pay in handsome profits for all effort ex-

pended, not only in the direct sales effected, serving as

well to largely increase the number of visitoi-s to the

store and consequently increasing the sales in other

departments. For the latter reason alone, the handling

of patterns is advisable and it is well to provide plenty

of room for the ladies to conventiently look over the style

books. The very fact of a store becoming known as a

depot for paper patterns helps to very considerably

increase the sales of all varieties of publications dealing

with styles and fashions, and the fashion sheets which are

included in contracts made with paper pattern publishers

can be made the means of effective store advertising.

In this connection it is worthy of note that some dealers

regularly sell part of the space in the fashion sheets for

free distribution at their disposal, for an amount equalling

the total cost of these sheets, including delivery, so that

they have not only a valuable service, creating sales of

patterns, but a goodly-sized space for announcements

regarding other lines, at practically no expense.

The dealer who has not put in a pattern department

will do well to consider the proposition seriously and if

he can give it adequate attention the move will be found

to be a source of considerable assistance in directly and

indirectly creating profitable sales.

"Chapman's 2 Stores," Montreal, offered free for

a few days only a book on social etiquette, in connection

with an advertisement of engraving, embossing and

notepaper.

At Hooper's Drug Store, 83 King Street West,

Toronto, an ingenious contrivance taking the form of a

revolving window sign holder has been achieved by

utilizing an old postcard rack of the revolving type, the

sections being removed and replaced by prominent signs,

there being four leaves. It is given "perpetual motion"

by placing an electric fan behind it. Speed regulation

depends upon the proximity of the electric fan.

In connection with the late holiday season, C. L. Nelles,

of Guelph, issued a neat four-page circular, which is an

example of Christmas advertising worthy of a note in

the little book kept by the live dealer for guidance when

the tinre comes to prepare for the next holiday season.

Mr. Nelles' announcement was neatly printed on good

paper and in an interesting manner sets forth particulars

regarding the different departments, with a goodly amount

of space devoted to books as "The Greatest of Them all."

The other headings were: Leather Goods, Papeteries,

Bibles, etc., Calendars, Christmas Cards, Pictures, Foun-

tain Pens, Magazine Subscriptions, Visiting Cards and

Embossed Stationery.

"Every child that comes into the Owl Drug Store

this Friday and buys anything gets a ruler and a lead

pencil free." This was the feature of a January school

opening advertisement of A. C. Robertson, druggist and

stationer, Craik, Saskatchewan.

Robert Duncan & Co., Hamilton, have been using a

series of effective newspaper ads. to promote the sale of

January office supplies. Another of their seasonable

advertisements was one setting forth the merits of a

stock inventory system made on the loose-leaf plan so

that sheets can be carried around on an ordinary board
file, sheets of a different color being provided for each

department. Collected, the sheets are put in a canvas
binder ready for auditing.

After-Christmas specials were advertised by the

Colonial Bookstore, Goderich, holiday goods being offered

at reduced prices.

Steven's Stationery and Bookstore, Ottawa, adver-

tised: "A present worth while—a souvenir knife with
the Parliament Buildings, Chateau and Museum, and the

City Coat of Arms embossed on the bronze and oxidised

handle. Easily mailed to out-of-town friends."

E. Openshaw, of the Nelson Variety Store, Nelson,

B.C., has added a mail order department, the idea being

to make the people living in the adjacent district feel

that they have similar advantages to those of the city

patrons, in having goods delivered at their doors. De-
livery charges over 25c will be paid on all orders of $2.00

or over and this will apply to all people in the district as

far east as Cranbrook, north to Nakusp, south to Waneta
and west to Greenwood. A catalogue will be issued and
meanwhile the scheme is being given publicity in the

newspapers.

McRae Bros., of Prince Rupert, B.C., issued a Holi-

day Messenger in December from "Santa Claus' " head-
quarters for Prince Rupert. The eight-page neatly print-

ed booklet was produced in their own print shop and
besides being of pleasing appearance afforded an abun-
dance of convincing gift suggestions covering a wide
range of articles made all the more effective by a liberal

use of illustrations.

INDUSTRY BUYS ANYTHING.

The world was made for you. All that has gone be-

fore was that you might be. If you desire wealth it car.

be yours. If you desire fame it can be yours. But you
must pay the price. Industry is the only coin acceptable

at the gate of success. Our Roosevelts, our Carnegies, our

Edisons, have bought their way to glory by hard labor.

It's "the only way." The world and all therein—that

you want is yours, if you pay the price in the free coin

of the realm—industry.

HOW ENVELOPES ARE MADE.

The process of envelope-making begins on a machine

which cuts the paper with a die which has an edge filed

to the keenness of a razor blade, immense pressure forc-

ing the die through a hundred sheets of paper. The

sheets, cut to the shape of an unfolded envelope, are

stacked in the envelope machine, which automatically

feeds the paper through a gluing device, and folds the

sheets into proper shape.

The envelope is then delivered into a drying rack,

which moves under the machine, delivering the envelope,

with the glue dry on the flap, into bunches of twenty-five

to a girl who sits before the machine as its operator. She

fastens a paper strap, or band, around a bunch of twenty-

five, and places them in a box of five hundred envelopes

each, when they are ready for delivery to the market.

A box of five hundred is finished in less than five minutes.

A clerk is a two-legged machine; an automatic con-

trivance that can write down an order or show goods

when asked or demanded to do so.



// is a waste oj money and

effort to advertise staple

merchandise at regular

prices. Make your ads.

newsy — tell the people

something that they do

not already £non> to inter-

est them.

GOOD *(.'•'

ADVERTISING
BY FRANCIS McMULLEN.

With the valentine season almost upon us the retailer

should now be bending his efforts towards the formula-

tion of a plan that will assure him his due proportion of

the business and the profits that will accrue therefrom.

The outstanding feature of the valentine trade this

year is the quality and variety of the offerings. The de-

mand for those cheap vulgar "posters" of former years

has almost subsided and in its place we find a call for

novelties that express a finer and more artistic turn of

mind than ever before.

This has resulted in a two-fold benefit to the dealer

—

the raised standard has created an increased demand and
the class of goods now offered has left a wider margin
of profit.

The public will be found eager to buy if they are

catered to in the right manner. You will, of course, be

the best judge of the tastes of your community.
Unquestionably your window will prove to be your

best puller so do not fail to make it the basis of your

campaign. Start in early, right now; give it your best

efforts, and do all in your power to create the impression

that your store is the headquarters of the valentine

trade in your town.

Your window should have a distinctive valentine ap-

pearance otherwise people will not likely be over-im-

pressed. It must be suggestive enough to arouse their

favorable attention. Make it a point to emphasize sev-

eral of your most attractive lines, and vary them every

day. People never fail to pay several visits to an at-

tractive window and if they note even a few minor

changes it will leave with them a more favorable im-

pression.

Back of this there must be a good store system so as

to eliminate the possibility of disorder and confusion.

The various articles, post-cards, books, novelties, and

valentine stationery, should be ordinarily accessible,

closely watched and kept in order. The prices should

be conveniently displayed so that purchasers will not

have to unduly bother you or your clerks, when they

have made a selection. They will know at once just how
much it is, and there will be none of that irritating fric-

tion and those costly delays. The good sense of this

will best be appreciated when that inevitable last day
rush sets in. See that you are prepared for it.

You can take advantage of the increased patronage

that will be yours during valentine week by featuring

the regular lines in your store, thus opening up a chan-

nel for future sales. Call attention to these by means
of attractive show cards, unusual arrangements, etc., and

invite them to carry away any descriptive advertising

matter, regarding books, novelties or any other lines, that

you may have on hand.

Back up this window display and store arrangement

by a liberal space in your local paper, calling attention

BOOKS ON COOKING
Mrs. Kivton's 1((,iw!jJ.i Maoaffemeuu ... $2.50
Mrs. Beeton's Everyday Cookery •.....', $] ;v
Mrs. Beeton's AU A ho at Cookrng .... . . *

. 90c
Mrs. Meet's Cookery .... .... .... SSc
Boston Cook Book . 42.00
Mrs. Kovw's Cook Book , .. $2.00
What to Have lor IMnner (Farmer Farmer) ....,.». .. $1.50
Ne» Temperance Cook Book ...... .... ..... , 7/ J 1 iu>

White House Cook Book, 365 Dinners, 365, Dea»srts.
Its Two Cook Book, etc. *K'.

JARVIS'
Phone 732 " IRE BOOKSTORE " 157 Bank St.

Ojtdere Solicited.
Good Housekeeping and BoMon Cook Bodk Magatetoies on Sale.

An attractive ad. used recently by .larvis, of Ottawa, to stimu-
late the sale of cook books. It would have stood out more
boldly had the inside border b en eliminated. Note the

neat arrangement, which makes it easj to read.

to your goods. But don't fail to mention specific arti-

cles. Call attention to some particularly attractive novel-

ty, a new line or style of post cards, a particularly fine

calendar or some other such article. Don't be general

—

it wouldn 't be good business for you to remind half a

hundred people that Valentine day is at hand and then

have them go and buy from a competitor. Mention some
article and state its price, and your possible customer

will have something definite to connect your ad. with.

He will not go looking for it at another store, and you

will get first chance to secure his purchase. It is a point

worth remembering—one that has cost many, some hard

earned cash before they found it out.

THE EMPLOYE WITH INITIATIVE.

The employe who lacks initiative simply travels in a

circle making it impossible for him to go forward. Initi-

ative is not any superior mental qualification, but simply

takes a man out of a crowd, marking him as one who is

ambitious to do something beyond the regular routine

of duty—anxious to find ways and means of helping to

better the business with which he is associated. Every

business affords such opportunities and the employe who
takes advantage of them is not going to get into a rut.

He is the fellow singled out for promotion. The one

great factor in being able to get the initiative habit is to

learn all you can about the business, including the oper-

ations in competitive establishments. If you do your

work in a more effective manner and can make general

suggestions for doing things to better advantage, rest

assured the fact will not be lost sight of by your em-

ployer.



22 BOOKSELLER AND STATIONER

Every Dealer's Column

Clearing House of Business—Helping Ideas for

Canadian Booksellers and Stationers—The Letter

Box.

YV. A. Starnaman, of Berlin, writes Bookseller and

Stationer's special service depart men ( asking for informa-

tion as to where mechanical moving toys can be procured

for use as window attractions.

The Fancy Goods Co. of Canada, or Nerlich & Co.,

Toronto, are among the firms able to fill such wants.

A subscriber writes Bookseller and Stationer for in-

formal ion as to the best material to use for an outside

sign for special occasions.

Experiments have shown that white oil cloth is a

good material for outside signs, with oil colors used for

painting the wording.

A. Sasketchewan dealer writes:—Can you furnish me
with information as to the best people from whom to get

metal tabs for placing on office furniture.

These can be obtained from any of the manufacturers
of office furnit ure.

In connection with an enquiry sent to Bookseller and
Stationer's special service department F. E. Osborne, of

Calgary, one of the leading stationers of the West writes:

"Every month I find many items of interest to me,
making each issue easily worth the price of a year's

subscription."

From a Manitoba town comes an enquiry as to where
to buy a supply of books for a lending library

Any of the book publishing houses can fill this re-

quirement satisfactorily.

TRADE ENQUIRIES.
Following are some of the recent trade encpuries re-

ceived by the Department of Trade and Commerce at

Ottawa:

—

Glossy postcards.—A London firm of photographic art

printers desires to open up business in Canada for the
manufacture of glossy postcards.

Art metal.—A Birmingham manufacturer of art metal
wishes to get into communication with an agent in

Eastern Canada.

Advertising novelties.—A Newfoundland firm desires

correspondence with manufacturers of advertising

npvelties.

Engravings.—A London correspondent desires to get
into touch with Canadian wholesale picture dealers open
to take up the sale of engravings.

Office furniture.—A South African firm desires to be
placed in communication with manufacturers and ex-

porters of filing cabinets and other office furniture.

Catalogues and price lists are requested.

The Brown Bros., Limited, have been appointed dis-

tributors to the Canadian trade, of the Marsh Hygienic
Rubber Finger Pad, an article which has not long been
on the market, but which is finding a ready demand be-

cause of its advantage for those who do much handling
of money or papers of any kind, ensuring greater rapidity

in addition to the hygienic benefits.

The George McLagan Furniture Company, of Strat-

ford, had an extensive display of office furniture at a

recent furniture exhibition held in that city by manufac-
turers of Stratford and London.

How to Sell Fountain Pens

Study the Pens and Your Customers so as to be

Sure They Get Exactly What They Want.

Selling fountain pens is a source of big business with

some stationers, while with others this branch of the busi-

ness is insignificant. It is a line requiring careful atten-

tion. Selling a fountain pen is not merely a question of

handing a man two or three pens with which to do a few
spin 1

. Is and make his selection. Make it a point to study

fountain pens so that when a customer comes into the

si ore for one, you can offer him expert advice on the

subject and be sure that he gets a pen that will suit him
in every way. In advertising fountain pens invite pro-

spective buyers to send in samples of their handwriting

so that you can offer them special advice as to what pen

they ought to buy. Where one clerk will stand passively

by while a man, sometimes in a state of perplexity, makes
his choice, frequently the wrong one, another salesman

will take particular notice as to how the customer handles

the pen and will then bring out the pen with the point

particularly suited to the man 's method of writing. This

ensures satisfaction and the satisfied customed generally

becomes an advertisement for the store. He sends along

more customers to be similarly satisfied.

There is such a range of prices in fountain pens that

all purses can be catered to, as well as all tastes, but the

large variety on the market calls for discrimination on

the part of the dealer as to just what lines are best

for him to handle. The stock should be sufficiently

varied, however, to meet all demands. It is no use telling

the public that you have a dollar fountain pen that is

just as good as the three-dollar article, because the pub-

lic won't believe you, but you can tell them that you have

a cheap pen which is thoroughly reliable, though not, oi

course, possessing the lasting qualities of the more ex-

pensive artiele.

Personal letters with requests for specimens of hand-

writing, sent out with cards supplied by manufacturers,

will be found most effective.

Add also that the pens are the subject of a special

display in your window, and that you will be only too

pleased if the recipient of the letter will come in and

try one or two.

Don't be afraid to let the public understand that

you know something about fountain pens, and that your

advice on the choice of one is worth having.

If the letter brings no reply mention this fact in a

follow-up letter, repeating the selling talk given before.

Dealing with trade conditions in the Canadian and

American West, Harry B. Brooks, Western manager for

Cooke & Cobb, of New York, says of Winnipeg, that it is

a marvellous municipality of young men with ideas and

ideals and that the stationery and office device business

is in a flourishing condition with particularly fine pros-

pects for 1912.

"Penup" is the suggestive name of a desk device

recently put on the market. It is an ornamental glass

paper weight, of globular form with a ilat top containing

a receptacle for a pen or pencil. Besides the advantage

of keeping a fountain pen with the point upward it pre-

vents the ink from drying on the nib.

Tackle the har,d customer because when you land him

he will generally stick. The easy customer is anybody's

customer and generally a poor one.



News Notes of the Stationery Trade
James H. Einstein Buys Control of Big New Y ork House—Interesting Items Regarding Retailers

and Men on the Roard.

(Herbert C. Cluzton, of the Celebrity Art Co., Boston,

is calling on the trade in Canada.

G. E. Linklater succeeds J. B. Br.ooks in charge of

the I. C. R. depot newstand at Moncton.

A. C. Smith, of Edmonton, was one of the buyers

seen in the Toronto wholesale houses this month.

George Peene, Western representative of Buntin,

Gillies & Co., left early in January for his territory.

M. G. Kenny, formerly of St. Catharines and St.

Marys, has opened a book and stationery store at Leth-

bridge.

Fred Schroeder, of the Eberhard Faber Pencil Co.,

lias been calling' on the trade in Winnipeg and other

Western cities.

The Bender-Beilman Ink Co., has removed from South
Bend, Indiana to DesMoines, Iowa, where a new plant

lias been erected.

The proprietor of Enman's Bookstore was one of the

newly elected members of the council of the town of

Wetaskiwin, Alta.

Among the western dealers who came east to do

January buying- was W. T. McCready, druggist and sta-

tioner, Lethbridge.

Mr. W. G. Nord has been appointed sales manager
for the Copp, Clark Co., Limited, his new duties begin-

ning with the first of the year.

Indian novelties are to be manufactured by a concern

about to locate in Niagara Falls, Ont. It is a branch of

a similar concern in operation across the river.

Samuel Cupples, head of the firm of Samuel Cupples

& Co., New York and St. Louis, succumbed to an attack

of heart disease at his home in St. Louis on January 5th.

R. Stirrett & Co., Petrolia, bought the stock of books,

stationery, fancy goods, music, sporting goods, etc., of the

Rowies Co., of that town, and have moved it into their

own "store.

Fire damaged the stationery store of W. A. E. Mover,

St. Catharines, on the morning of Jan. 2nd. The loss on

the contents was $400 and on the building $1,200 covered

by insurance.

The death occurred on January 13th of T. H. Cramp,
who had been for twenty-one years a member of the staff

of the Brown Bros., Limited. He had been ill one week
with pneumonia.

John H. Hopkins, of Barse & Hopkins, publishers, be-

gan his Canadian trip on January 18th. This firm are

the selling agents for the Hayes Lithographing Com-
pany, of Buffalo, art publishers.

Murdock Faulkner has purchased the bookstore at

Stellarton, N.S., until recently conducted by W. L.

Ross, and will add fancy goods, music and musical in-

struments to the lines now carried.

An industrial by-law to loan the Orangeville Novelty

Works, $3,000, was defeated. It received a big popular

majority but fell 33 votes short of obtaining the neces-

sary legal majority to secure passage.

Montreal, Jan. 3rd.—Joseph Tees, formerly a promi-

nent manufacturer of office specialties in Montreal but

of late a resident of New Haven, Conn., died suddenly

in the Seigneur Street branch of the Bank of Montreal.

.Moose Jaw, Jan. 0.—Two notices of incorporation of

.Mouse Jaw hook and stationery concerns have been pub-

lished. Nixon's Limited, capital $25,000, divided into

250 shares, and the Westwood Stationery Co., Limited, of

like capitalization.

Wilson's Printing Company, Ltd., succeeds Wilson's

Music, and General Printing Company^ Ltd., of Turnmill

Street, London, England. The directors of the new

companj are .lames B. Brydone, K. W. Jackamah, and

Arthur W. Sharp.

S. L. Smith and F. Smith have opened a hook and

stationery store in Mount Vernon, B.C., under the name

of Smith Bros. The former has been a resident of Van-

couver for two years, going there from St. John, N.B.,

and his brother followed his example last year.

For showing the best record of sales of the Saturday

Evening Post, in towns of 4,000 in Canada and the U.S.,

Ii. (!. Cornet! of the Gaetz-Cornett Drug and Book Co.,

Red Deer, Alta., has received a Waltham watch gener-

ously inscribed and initialed.

An important deal was closed in New York on January

8th, when James If. Einstein bought from David A.

Tower, the controlling interest in the Tower Manufac-

turing and Novelty Co. Mr. Einstein went to New York
from St. Louis twelve years ago, and two years ago be-

came assistant general manager. Now lie succeeds Mr.

Tower in full charge.

Edmonton, Jan. 1.—The public drinking cup passes

into oblivion with the ushering in of the new year, so far

as Alberta is concerned. The regulations of the Health

Act of 1910 come into force now and the use of drinking

cups from which all and sundry may imbibe, is now a

penal offence. This does not mean that public drinking

places are to be prohibited, but it will mean that indi-

vidual cups will have to be used and the provincial health

officer has suggested the use of paper cups.

Several changes have been made in the travelling

staff of A. R. MacDougall & Co. Harry Hooke will cover

the West with the stationery lines and C. R. Papst will

sell these lines in Ontario and the East. Mr. Macdougall

himself will continue to visit Ottawa, Montreal, Quebec,

Hamilton and London. With the leather goods lines John

Dickenson will do the Western provinces, while J. A.

Gulbrandsen will sell these lines in the East. This firm

has closed with two New York manufacturers of leather

goods for the handling of the Canadian business. They

are Freund Bros. & Co.. makers of the "Nosag" line,

and the firm of Charles Burstein & Bros.

T. E. Menzies, of Menzies & Co., left on Jan. 23rd on

a month's trip visiting the jobbing trade in the West

with the firm's new lines of Christmas greeting cards,

calendars, postcards and similar goods. The strong

feature of the Menzies line this year is the large propor-

tion of distinctively Canadian designs, the result of

twelve months' work in designing, witli a view to pro-

ducing a line highly acceptable to the Canadian buying

public. Mr. Menzies was in England in the fall superin-

tending the completion of the work. Similar conditions

obtain in the case of the Savory productions, the Cana-

dian market for which is in the hands of Menzies & Co.,

so that the Menzies salesmen this year have an immense

showing of art subjects truly representative of the'

Dominion.
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Selling Periodicals
Importance of Being Alive to What is Being

Published in the Magazines and Newspapers

—

Opportunities for Creating Sales.

The wise dealer will keep in close touch with the

contents pages of the different magazines as well as the

features of the newspapers. This is a department which,

in the average bookstore, is largely left to shift for itself

—things arc allowed to take their course without any

active oversight by the dealer with a view to getting the

best possible results out of the department—the dealer

is satisfied to follow the line of least resistance instead

of cultivating sales. A special article on a subject of

interest to a certain customer will likely result in a

sale and may mean that that customer will want the

magazine regularly. That point reached, the dealer will

have to decide as between the methods available to the

customer for supplying that demand. If he adopts the

method of simply supplying the magazine on demand
there is a danger of a subscription going in by some

other route, so it is advisable for the dealer to clinch

things for a year, whether by arranging to have the

magazine mailed direct by the publishers to the custom-

er's address, getting him to undertake to call for each

issue at the store or delivering the periodical to him from

the store.

The field is rich in possibilities for creating business,

all it needs is intelligent cultivation. Keep posted.

PROSPECTS FOR EASTER CARDS AND NOVELTIES

(Continued from page 17)

little chick and Brer Rabbit are close contenders for the

greatest popularity, with Mr. Rooster an "also ran."

As usual there is an enormous production of Easter

postcards a number of distinctively new ideas being

WITH HEARTY

fioOQ WISHf5

One of the Elliott Co.'s Numbers.

brought out. A source of satisfaction is the tendency

toward the better grades of postcards to replace the cheap

and trashy lines with which the trade was swamped in

other years. This is particularly noticeable in the cards

MAGAZINE NOTES.

The January Atlantic Monthly contains an interest-

ing article by H. G. Wells on "The Contemporary Novel."

The Christmas "Bystander" was a well-proportioned

number of 160 pages with a wealth of pictures, many of

them in colors and a color supplement entitled "The
Dangerous Age," which, however, the heroine of the

novel of that name depicts a woman of quite immature

years, her auburn hair being the striking feature.

"Affairs at Washington" is one of the important de-

partments of the National Magazine, with timely and

chatty paragraphs about current events and people in the

public eye.

The American News Company has issued a new sub-

scription catalogue giving prices to the trade on periodi-

cals of all classes, forming a valuable reference book for

the dealers. One of the Sutcliffe Numbers.

Jobbers are offering a new Tatum product in the

shape of a "Utility Binder," so named because of its

simplicity, and ease of operation. They are suitable for

binding pamphlets documents, price lists, fabrics, photo-

graphs or loose sheets of any description, securely binding

any number up to the thickness of one inch. The
mechanism consists of two metal strips, each with two
small holes, through which flat flexible needles are passed

taking the sheets after perforation, the needles beinu-

bent down and fastened by a small metal clamp.

The careful study of a trade paper will frequently

prevent a man from making a fool of himself in his own
business

You cannot sit up with the midnight owl and expect

to turn out the barnyard fowl.

Salesmanship is a battle of organized knowledge

against unorganized ignorance.

of humorous designs, many of them being cleverly execut-

ed in point of workmanship and the quality of humor
employed.

Summed up, the prospects for a bumper Easter trade

this year are decidedly promising.

KEEP CAPITAL WORKING.
It's a very old, but true saying that money is made

on turn-overs and lost on left-overs. If you have made
a mistake, Mr. Merchant, and bought something that

sticks, get rid of it as quickly as you can. Turn it into

money and get that money working. The disposition to

hang on to a bad bargain, hoping that some day you will

find a sucker to relieve you of the investment, is respon-

sible for loss sometimes greater than the original amount

of money sunk in the proposition.



AtKletic Goods, Leather Goods
Fancy Goods and Toys

DEMAND FOR BETTER AND FINER GOODS

More than ever before, buyers are using discrimination

in connection with the purchase of merchandise and this

is particularly true in the fancy goods trade owing to

the increasing complexity of buying conditions. Better

and finer goods are being demanded in consequence of

the ever-increasing prosperity of the Canadian people.

Retailers have not been slow to perceive this trend of

affairs and have taken advantage of the opportunity to

handle better goods—not only better in quality, but those

more in keeping with merchandising possibilities There

seems to be a persistent tendency to step aside from old

standards and create newer and higher ones.

This is shown in nearly all branches of business, but

particularly so in those classes of merchandise in which

novelty is an essential feature the ready selling of new
and novel effects, even though expensive, shows that

present buyers are alive to conditions and have a readiness

of decision which shows close touch with the offerings in

the market.

FANCY GOODS TRADE NOTES.

A new company formed in New York to deal in fancy

goods, novelties, etc., is the Austin-Walker Sales Com-
pany. It is capitalized at $75,000.

An' indication of the probable increased demand in the

future for individual drinking cups is afforded in the

recent order enforced in New Jersey requiring all rail-

way companies doing business in that state to provide

them to all passengers.

Paper towels, paper bags for cookery, paper combs,

paper drinking cups are a few of the items that will go

toward making up the paper novelty department of the

stationer. In the case of the paper towels there is the

additional sale of a fixture. These towels are coming
largely into use in the United States and should have

great possibilities in Canada.

The building of Boyd-Brummell, Toronto, the fancy

goods firm, was gutted by fire on the night of January
7th, the building and contents being damaged to the

extent of $150,000 and losses in adjacent buildings

brought the total up to nearly $200,000.

The A. J. Reach Co., baseball makers, will erect

factory buildings in Toronto, having purchased a site on

Macdonald Avenue. Fifteen thousand dollars is reported

to be the price paid.

The fireworks firms are busy getting after the dealers'

orders and taking into consideration the optimism of the

jobbers in this connection and their glowing accounts

of how much better their products are to be than in

previous years, 1912 promises to be a "boom" year for

fireworks in two distinct senses of the word.

A novelty in the fancy goods trade this year is

"Pat-a-cake, Pat-a-cake" doll with movable arms and
legs and of the "speaking" variety. The illustration

presented on this page indicates thai the new dolls come
in different sizes.

In connection with the leather goods department,
dealers can cultivate a continuity of sales that will keep
the department busy the year round. There are special

seasons for certain lines, which mean considerable busi-

ness without extraordinary effort on the part of the

retailer, but between these seasons is the time to con-

centrate on the staple lines. By careful classification

and mapping out a programme guaranteeing attention

in turn to each item going to make up the leather goods

depaitment, it will be found that the total turnover of

leather products will result in net profits of most satis-

factory proportions.

Pat-a-cake Pat a cake Dolls.

Everyone knows what an elusive article the glazed

table napkin is, and consequently general interest at-

taches to the appearance in the fancy goods trade of the

Princess clip, designed to fasten a serviette to the waist-

coat or blouse. This article will prove a boon and a

blessing to mankind for a constant source of annoyance

is the fact that no matter how diligently a napkin is

tucked in, it frequently wriggles out and gravitates to

the floor. The clip besides being useful i; distinctly

ornamental, a circumstance that will be an added induce-

all ut in promoting sales.

A new mechanical card dealer called "Kidonn" has

been put on the market by an English firm.

A new feature for bazaar displays is Ni-Ni, the Ani-

mated Cherub, of British manufacture.

Salesmanship is a science and its practice is an art.

Men are not employed to-day to "wait on trade,'

but to sell goods.
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List of the Best Selling Books

Returns from Canada and the United States

Showing Publications Most in Demand.

Canadian Summary.
Points.

1 The Winning of Barbara Worth. Wrighi 124

2 The Following. of the Star. Florence Barclay.. 77

3 Moneymoon. Farnol 52

4 The Harvester. Gene Stratton Porter 45

5 The Weaver of Dreams, Myrtle Reed 39

6 The Singer of the Kootenay. Knowles .'37

Be>t Sellsrs in Unite! States.

Points.

1 The Iron Woman. Deland 200

2 The Winning of Baibara Worth. Wright 187

3 The Harvester. Stratton-Porter 171

4 The Following of the Star. Barclay 99

5 Queed. Harrison 96

6 The Moneymoon. Farnol G7

William Briggs

—

1—The Moneymoon. Farnol.

2—Mother Carey's Chickens. Wiggin.
3—Hilda Lessways. Bennett.

Musson Book Co.

—

1—Queed. Harrison.

2—Iron Woman. Deland.
3—Richard Maynell. Ward.

Copp, Clark Co.

—

1—The One Way Trail. Cullum.

2—The Fruitful Vine. Hichens.
3—Rebellion. Patterson.

Cassell & Co.

—

1—Marie. Haggard.
2—The Jesuit. Hocking.
3—Double Four. Oppenheim.

McLeod & Allen—
1—Barbara Worth. Wright.
2—Common Law. Chambers.
3—Kennedy Square. Smith.

Macmillan Co.

—

1—Mother. Norris.

2—The Healer. Herrick.

3—Phyrnette and London. Troly-Curtin.

McClelland & Goodchild—
1—Strawberry Acres. Richmond.
2—Song of the Cardinal. Porter.

3—On the Iron at Big Cloud. Packard.

Henry Frowde

—

1—Singer of the Kootenay. Knowles.
2—Measure of a Man. Duncan.
3—Down North on the Labrador. Grenfell.

BUYING GOODS ON THE INSTALMENT PLAN.

A note of warning was sounded in a recent editorial

in the Mail and Empire about the practice of buying

books on the instalment plan. It was argued that, as a

rule, people paid too much for such volumes and rarely

knew just what they were buying. Books, the writer

went on to say, should be bought like pieces of good fur-

niture or articles of jewelry, one at a time, each volume
carefully chosen for its own merit. There were altogether

too many complete editions purchased. A man might

want two or three books by Stevenson or Kipling and

instead of getting what he wanted when he wanted it.

bought thirty or forty volumes containing all the writ-

ings of these two authors. Where there was one author
whose every written word was precious, there were a

hundred whose complete works were as a peck of chaff

containing a handful of grain.

FRENCH LIBRARY REFORM.

The Bibliotheque Nationale at Paris, which is the

great literary store-house of France, is to undergo a

reform supervised by a commission recently appointed by
the Ministry of Public Instruction. One of the criticisms

of the big library is that its fifty miles of book shelves

are largely filled with useless books and little effort has

been made to acquire the latest foreign scientific and
literary volumes to replace those of French authorship

when lost or worn out. One of the commissions said:

"Here is a weed-grown graveyard which we hope to turn

into a respected and popular temple." He added that

thousands of superfluous editions of the same books

would be cleared off, making way for the latest works of

the world's literature in arts and sciences.

MORE BOOKS UNDER THE BAN.

In a memorandum issued from the Department of

Customs under date of January 8th, collectors of cus-

toms are advised that the importation of the following

books is prohibited :

—

Title Author.

The Tree of Knowledge Anonymous.
(A document by a woman.)

The Woman Herself Anonymous
Mr. and Mrs. Villiers Hubert Vales
Cynthia in the Wilderness v Hubert Wales
After the Pardon Matilde Serao

One Day Anonymous
(A sequel to "Three Weeks")

The Rose Door Estelle Baker
The Confessions of a Princess '.

. .Anonymous
The Lonely Lovers Horace W. C. Newte

Seizures of these books by officers of customs are to

be. reported to the department in the usual course.

Recently Copyrighted School Texts.

"Illustrated Geography." Elementary Course. By the

Brothers of the Christian Schools. Alfred Renaud, Mont-
real, Que.

"Illustrated Geography." Intermediate Course. By
the Brothers of the Christian Schools. Alfred Renaud,

Montreal, Que.

"Introduction to the Treatise on Commercial Arith-

metic." By the Christian Brothers. Alfred Renaud,
Montreal, Que.

"A New Compendium of Sacred History." By the

Brothers of the Christian Schools. Alfred Renaud, Mont-
real. Que.

DAY'S NEWS AND BOOK SALES.

News features in the daily press dealing with sub-

jects of world-wide interest should be taken advantage of

by booksellers in promoting sales of publications directly

bearing upon these questions. For instance, the revolu-

tion in China adds intense interest to the wealth of books,

new and old, dealing with the Celestial Empire and the

Chinese. The growth of popular sentiment in favor of

the commission form of government affords an oppor-

tunity for multiplying sales of publications bearing upon
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that subject. Every day the newspapers contain news
stories that will give further suggestions of this nature.

Make it a point to miss none of them and if you will

follow this up by interesting your customers, the increase

in the number of book sales that will follow will surprise

you. Try it.

LONG SERVICE RECORDS.

London, Dec. 20.—The annual stall' dinner of Ward,
Lock & Co. was held on the evening of December 15th in

Holborne Restaurant, fifty employes and twenty guests

being present. The chairman and "man of the hour" was
A. E. Grubb, who has been twenty-two years with the

firm—longer than any other employe, except the past-

chairmen and of these four show over forty years of

service and nine over thirty years. Mr. Grubb will give

place to the next man in line, Henry Golding, who is only

a few days behind Mr. Grubb in point of length of

service.

The health of the firm was proposed by B. A. Clarke,

of the Toronto branch, who spoke of their fidelity for two

generations to the ideal of purity in literature.

Education and Technical Books
Recently Issued Volumes Providing Means of

Promoting Sales in Bookstores.

Despite the great benefits resulting- from the District

Nursing plan, the public as a whole knows little, either

of the organization of the association, or of the extent

of the movement. It is to inform the great mass of

readers who are interested in social advance that this

book was undertaken. A book by Mabel Jacques, a

graduate of the hospital of Pennsylvania University has

just been issued by Maemillan Co. The title is "District

Nursing. '

'

"Exercise and Health," is the title of a work by

Dr. Woods Hutchison just published by The Outing- Co.,

who are represented in Canada by The Musson Book Co.

Methuen & Co. have added to their "Connoisseur

Library" a volume on "Wood Carving," by Alfred

Maskell, F.S.A., author of "Ivories" in the same series.

"First Lessons in English for Foreigners in Evening-

Schools," is just issued by the American Book Co., New
York.

Addition to Maemillan 's Peeps at Nature Series are,

"Wild Flowers and Their Wonderful AVavs," by Rev.

Charles A. Hall; and "Bird Life of the Seasons."

Methuen & Co., the London publishers, have added to

their "Texthooks of Science" series: " l'hysico-Chemical

Calculations," by Prof. Joseph Knox, of Aberdeen Uni-

versity, and "Technical Arithmetic and Geometry," by

C. T. Mills, M.I.M.E., for use in technical institutes and

workshops.

Canadian Books and Writers

Something About New and Forthcoming Books

—

Interesting Items About Canadiana.

"The House of Windows," by Isabel Ecclestone Mac-
kay, is on the Cassell list for spring publication. Miss

Mackay is president of the Women's Press Club of

Vancouver.

Virna Sheard lias written a new story entitled "The
Man of Lone Lake." It will he brought out by the

Cassells this spring.

Another Canadian hook to be brought oui by the same

publishers will be called "Open Trails." Il is the work

of Janey Canuck, the pen name of Mrs. Arthur Murphy,

of Edmonton, and is said to be an even better story than

the previous novel by this writer.

The tale of a new town in Xew Ontario is told in

"Rory of Willow Beach," by Valance Patriarche, which

will be published In the spring by Cassell tv Co.

Harold Bindloss has written another story with scenes

set in Western Canada. II will be brought out by

Mel. coil & Allen, under Ihe name of "Vane of the Tim-

berlands."

William Briggs will shortly issue reprint editions of

"The Trail of US," by Service; "The Second Chance,"

by Nellie McClung, and "The Frontiersman," by Cody.

SIR H. RIDER HAGGARD
Knighted on New Year's Day.

Charles 0. I). Roberts has an interesting contribution

to the January Windsor Magazine, entitled "In the

World of Ghost-Lights," about deep sea dwellers, dealing

in his inimitable manner with creatures of the deep and

their habits. Another Canadian represented in this

number is Robert Barr with "The Bargain Counter Sale."

"Voices of the Range" is the title of a volume of

verses dealing with Western lite, past and present by

Rhoda Sivell, of Medicine Hat.

A new edition of Stephen Leacock's "Literary

Lapses" will be brought out by the Musson Book Co.

Musson 's will issue a Canadian edition of the Canadian

story by Elizabeth Freemantle published under the name

of "Comrades Two," and it will be named "The One

and I."

Marian Keith has written a new book which will be

issued shortly by the Westminster Company. The title

has not been announced.

Renewals of Copyrights.

Sadlier's Dominion Catholic First Header—Part First.

James A. Sadlier, Montreal.

Sadlier's Dominion Catholic First Reader— Fart Sec-

ond. James A. Sadlier, Mont rial.
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Live Notes for Booksellers

Valuable Information Afforded in News Notes

About Writers and Their Books—Helping Deal-

ers to Initiate Business.

It is Sir Rider Haggard now, this author being among
the men of note honored with knighthood on New Year's

Day, Sir Rider's new Book, "Marie," tells further

experiences of our mutual friend Allan Quartermain.

Pierre de Coulevain, author of "The Unknown Isle,"

has written a -new novel entitled "The Heart of Life,"

of which a Canadian edition will be published by

Cassell's.

Other new titles on the Cassell list are:—"War and

the Woman," Pemberton; "A Long Shadow," Gwendolin
Pryce ;

'

' The Body of His Desire, '

' Mrs. Campbell Praed

;

"Open Valley," Ellen H. Watson.

Jeffrey Farnol's "My Lady Carpice" will be' brought

out by William Briggs.

"The Moneymoon," by Jeffrey Farnol, is one of the

outstanding successes of Briggs' latest publications, a

remarkable demand being kept up for this book during

January.

In the "Home University Library" William Briggs

has a line of books of exceptional importance to book-

sellers as it is a series written by eminent authorities

dealing with History, Science, Literature, Art, Economics,

Philosophy, Religion and Practical Affairs. Although
published to retail at 35 cents, some dealers are selling

them at 25 cents, and it is not at all improbable that sales

of this series will rival the success of Everyman's
Library. Sales in Great Britain and Australia have

readied enormous proportions.

"The Seymour Family," by A. Audrey Locke, and
"The Cavendish Family," by Francis Bickley, are the

first two volumes of a series on "The Governing Families

of England." It will be seen that few of these spring

from the Norman Conquest, but come for the most part

from the time of Henry VIII. The series will include

nearly all the families which by their persistence and

genius have built up England and the Empire. The books

are on the Copp, Clark Co.'s list.

An interesting new offering by the Copp, Clark Co.

tells of England's first empire builder. The title is "Sir
Humphrey Gilbert," and its author William Gilbert

Gosling.

The Copp, Clark Co. are the Canadian publishers of

"Winding Paths," by Gertrude Page. Australian sales

of this novel have passed the 10,000 mark.

New titles in Nelson's excellent series of clothbound

books published at 6d. are "Two Years Before the Mast,"
and "A Man of Mark," "Exton Manor," "Browning as

a Philosophical and Religious Teacher" and Hugo's "Les
Contemplations," in the French text.

"Gospel Seed for Busy Sowers" is the title of a book

published by the Revells to retail at 50 cents. It is a

volume of hints and suggestions.
'.

Two titles of special importance in the "Home
University Library" are "Liberalism," by L. T. Hob-
house, M.A., professor of Sociology in the University of

London, and "Conservatism," by Lord Hugh Cecil.

These two volumes, the work of such recognized authori-

ties, are destined to take their place among standard works

and indicate the calibre of the volumes going to make up

this new series of books on which so much stress is being
laid by William Briggs, who controls the Canadian market
for this library.

Books by Arthur Christopher Benson that will be
issued in uniform bindings by the Copp, Clark Co. are

"The Leaves of a Tree," "Paul the Minstrel Boy and
Other Stories," and "Ruskin: A Study in Personality."

An important contribution to biographical literature

is E. Tyas Cook's "Life of John Ruskin," published by
the Macmillans. The author was the editor of the

library edition of Ruskin 's works and Ruskin 's literary

executors placed at his disposal unreservedly the master's

diaries, note books, manuscripts and letters.

Mannsel & Co., of Dublin, have issued a new list of

books by Irish writers and books about Ireland, including

among the titles listed, fiction, plays, sagas, poetry and

Belles Lettres as well as books dealing with Home Rule

and other political questions.

"The Factory, " by Jonathan Thayer Lincoln, which

has been published by Houghton, Mifflin & Co., tells the

story of the factory system beginning with the rise out

of the old feudalistic conditions, through the industrial

revolution to the present day, with its problems for the

future.

The Dodge Publishing Co. announces "Our Wedding
Book," which it is claimed will be of unusual beauty.

It will come in two styles, decorated parchment and ooze

bindings.

"Sally Bishop," by E. Temple Thurston, is to be pub-

lished in a Canadian edition by Mussons.

The demand for Arnold Bennett's books goes on apace.

Mussons announce new editions of "Mental Efficiency,'"

"How to Live on Twenty-Four Hours a Day," and "The
Human Machine."

"He Who Passed," anonymous, it is confidently ex-

pected by Henry Frowde will prove one of the season's

best sellers. This house will also publish "Between

Two Thieves," by Richard Dehan, author of "The Dop
Doctor."

Among McClelland and Goodchild's announcement for

early publication are "Her Husband," by Julia

Magruger, and "The Marriage Portion," by the author

of "The Road to Damascus," H. A. Michell Keyes.

Among the announcements for spring is "In search of

Arcady," by Nina Wilcox Putnam. It will be on the

Musson list.

"The Poems of Luke Hamilton Talbot," is a volume

published by The Sunrise Publishing Company of War-
rington, England. The later work of this poet is much

better than his earlier efforts, showing originality of

thought and masterly expression.

The same house has issued Anna Laetitia Barbauld's

"Eighteen Hundred and Eleven," a poem first published

in 1811, a year of omens of disaster leading to the writ-

ing of this poem describing the downfall of England.

It is a powerful appeal to British patriotism

"Life's Beginnings—Wisdom and Counsel for Daily

Guidance," a book containing a text of scripture for

every day in the year, with supplementary quotations in

prose and verse from three or four writers bringing out

the same thought, is a novel work being issued by Copp,

Clark.

Theodore Goodridge Roberts, has written a new novel

entitled "Rayton: a Backwoods Mystery," just issued by

L. ('. Page & Co.. Boston.
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BOOKS RECEIVED.
Bergson: Philosophies Ancient and Modern. Joseph Sol-

omon, London : Constable & Co. Cloth, Is. net.

Conklin's Handy Manual of Useful Information and
Atlas of the World. Chicago: Laird & Lee. Cloth,

50 cents.

Learning to Love. J. R. Miller, D.D., New York: Thos.

Y. Crowell Co. Cloth, 50 cents.

Medley of Birthdays. A collection of extracts—poetry

and prose—by E. F. A. B., from books in possession

of the author, with personal associations from child-

hood. A suitable birthday gift. W. Heffer & Sons:

Cambridge, Eng. Cloth, 5s. net.

The Canadian Almanac. Toronto: The Copp Clark Co.,

Limited. Cloth, 75 cents.

This is the sixty-fifth annual issue of this valuable

work and many lists are presented affording information

in handy form, making it an invaluable volume of facts

and figures about Canada.

NOTES OF THE BOOK TRADE.
The necessity for larger quarters occasioned by the

rapid development of the business of Cassell & Co., in

Canada, has led to the purchase by that firm of the

premises at 44 Adelaide Street West, Toronto, to

which they will remove in April. This move is also to a

certain extent in anticipation of largely increased busi-

ness in 1912, expected to result from the liberal pro-

gramme of newspaper and magazine advertising to be

pursued by this firm in connection with their new books

as they appear.

George Smithers, of the Cassell selling force, is away
on his annual selling trip to the Coast.

William Briggs has been given the handling for Can-

ada of the line of fancy bound classics published by
Harrap & Co., of London.

Booksellers who are alive to the vast possibilities for

increasing book sales by proper attention to educational

and technical publications will be interested in the "Con-
quest of Science" series offered the trade by Briggs. The
volumes now ready are "The Railway Conquest of the

World;" in which Canadian operations are well repre-

sented, and "Moving Pictures and How They are Made
and Worked."

E. Phillips Oppenheim has written the story of his

own career. This characteristic biographical material is

incorporated with other information regarding this

novelist in a booklet issued by his American publishers,

Little, Brown & Co., Boston.

Louis Joseph Vance, who made his reputation as a

popular novelist with "The Brass Bowl" which he fol-

lowed with "The Black Bag" and "The Bronze Bell,"

still clings to his "B's" for his spring novel will be

called "The Bandbox."

In the week ending Jan. 10th, one of the six books,

exclusive of fiction, most in demand at the New York
Public Library was Talbot's New Garden of Canada.

Fred B. Knox will cover the Canadian territory this

year for the Dodge Publishing Co., of New York.

An interesting visitor to Canada in January was W.
Smart, export manager for Hodder & Stoughton, of Lon-

don, England. He arrived in Toronto on the 2nd of

January, coming over on the Dominion Line steamer,

"Canada," and returned a week later via New York, on

the "Lusitania." His trip was purely a pleasure excur-

sion and Mr. Smart has gone back to the homeland filled

vvitli enthusiasm and praises of what he saw in his hurried

trip. Canadian winter sports are particularly interesting

to Mr. Smart. He enjoyed several rides down the tobog-

gan slides in High Park, but expressed surprise when he

learned that in "Toronto the good" these slides were
kept open, under civic supervision, on Sundays.

A copy of the famous Gutenberg Bible of 1450 was run
up to $27,500 in less than two minutes in New York on

January 10th. The purchaser was Bernard Quarich, of

London, England. The original of this Bible was sold

from the Hoe collection last spring for $50,000.

Mr. and Mrs. Thomas McAuley, of Kingston, cele-

brated their fiftieth anniversary of their wedding on

Christmas Day at their home on King street west. They
were married in St. James' Church, Kingston, on Decem-
ber 25, 1861, and have lived here ever since. All their

childi-en were present at the anniversary. Mr. McAuley
is one of the veteran booksellers of Canada.

Henry Button, manager of the Canadian house of

Cassell & Co., was confined to the house with a severe

attack of pleurisy for the greater part of January but

is now well on the road to his usual cheerful, good

health.

F. H. Bailey, Canadian representative of the Religious

Tract Society, was a recent visitor at the London office

of Bookseller and Stationer shortly before setting out on

his annual Canadian journey.

The Fifth Avenue Book Company, of New York, has

filed a petition in bankruptcy.

Leubrie & Elkins are now occupying quarters in the

White House Building, New York, giving them 9,000

square feet of floor space.

Walter E. Mainprice and George Stewart, of the

Henry Frowde staff, have started out with the full import

line for the 1912 holiday season.

William Copp and Harold Copp spent a couple of

weeks in January in New York, Boston and Philadelphia

making arrangements in connection with the Copp-Clark

Co.'s spring and fall book lines.

George Wilson, buyer for Clark Bros., Winnipeg, was

a January visitor to Toronto.

"Who's Who 1912" is finding a good demand in

Canoda with the Macmillan Co.

Mrs. Grace H. de Beauharnois, has opened a book and

art exchange in Toronto at 43 Victoria Street, Room 19.

Hem\y Frowde will issue a new edition of Prof. Cole-

man's "The Rocky Mountains."

RECORD OF RECENT CANADIAN EDITIONS.

Abernathy, John Reagan. The Ride of the Abernathy

Boys. Toronto: McClelland and Ooodchild. Cloth,

$1.20 net.

Hay, Ian. A Safety Match. Toronto: William Briggs.

Cloth, $1.25.

Haggard, Sir Rider. "Marie," a sequel to Allan Quar-

termain. Toronto : Cassell & Co. Cloth, $1.25.

Milner, Henry, "The Lad Felix, a tragedy of the Ne
Temere Decree." Toronto: William Briggs. Cloth,

$1.25.

Marquise Don. "Danny's Own Story." Toronto: Mus-

son Book Co. Cloth, $1.25.

Sherman, Chas. "He comes Up Smiling." Toronto:

McLeod & Allen. Cloth, $1.25.

Wright, Mabel Osgood. '
' The Love That Lives. '

' Toronto

:

MacMillan Company of Canada. Cloth, $1.30 net.



Lesson7-Complete Course inCardwriting
The Edwards Short-Cut System—Demonstrating the Lower Case of the

Capitals in the Preceding Lesson on Brush Stroke Roman.

J. C. Edwards. Copyright,' Canada, 1911

Ml CI I has been said iu favor of the brush

stroke Roman Lettering by card-writers.

This style of show card letter can he execut-

ed very quickly and a large amount of

legibility can be obtained. The accompanying plate

shows the lower case or small letters which are allied

with the letters of last lesson—the brush stroke

Roman capitals. If you refer to the previous lesson

(No. 6) you will notice the card made exclusively

witli Roman capitals is not so readable and neat as

the card accompanying this lesson which is made
with capitals and lower case letters of the same style

of lettering.

There is one very important point to learn in

writing the Roman, and that is the great care re-

quired in putting the spurs on the letters. This
either makes or mars the letter, for the beauty rests

entirely on the evenness of the spurs.

"

v-

flora 1

ec

easily obtained
.v with practice.!

Card showing application of brush stroke Roman.

Keep in mind the absolute necessity of holding
the brush properly as illustrated in the picture shown
in the left hand corner of the lesson plate. Another
important point to observe in Roman lettering is the

fact that much greater speed can be attained by
making the whole word or line of letters before add-
ing the spurs and moreover, a much neater and more
symmetrical effect can be obtained. The hand is

steadier and produces better and truer spurs where
it has quite a number to make all at one time, in-

stead of adding the spurs to each letter as you go
along.

The idea in writing brush stroke Roman is to

produce neat cards quickly and this is accomplished
more readily when the capitals and lower case letters

are used together as shown in the main line of the

card "Floral Effect."

The strokes of this letter will be recognized as be-

ing the strokes that appear in the first alphabet that
appeared—brush stroke block. This, one might say,

is rather singular but you will find that if you have
been successful with the first and have practiced

every stroke and become quite familiar with each and
every one, that you are on "easy street" during the
balance of the lessons whether they be for pen or

brush. Your attention was drawn to this fact in the

first lesson and is one of the features that the Ed-
wards' shortcut system embodies. Of course, there
are many new strokes shown in this lesson that have
not been used before in former lessons.

In executing the Roman letters, the position of

the brush in the hand never varies except in a few
instances, and the secret of success lies in the rigid

adherence to this rule. The exception is the letter

"S."

The hand turns in this case to give the full

breadth of the middle stroke which is necessary and
could not be done if hand and brush were held in the
same position as in the execution of even the top
and bottom strokes of the same letter.

The most important is the finishing of such letters

as "a," "c," '%" "r" and "s." It will' he noticed that

the finish is not unlike an attached '•comma''' and if

you turn hack to plate No. 2, you will find that the

strokes for the comma are given along with the

strokes which form a "period." Practice this part of
the letter and you need have no trouble in getting it

properly. The shading we recommend for this style

of letter is the left hand lower shade—the same as

shown in plate No. 1.

The decoration of the card here shown is simple
and yet quite effective. It can be carried out in

colors or in shade of grey. It serves as a relief and
takes the bareness off the card card without destroy-

ing the legibility. The same brush, No. 7 or No. 6
red sable fiat in albata, was used to make this card

throughout.

When making the stems of the flowers allow the

hand to run lightly on the finger as shown in the

corner illustration of the plate, Kholding the brush in

such a manner that the edge rests very lightly on the

card. Do it quickly, practice it often and don't be

afraid to try. If you go at it slowly, you will get it

very uneven and also get amateurish-looking curves.

For lining the card, hold your brush as indicated

in the accompanying illustration, letting the fingers

rest lightly but firmly on the T square and keeping
the brush even always. Do not move your hand but
move the whole arm.

Showing position ot bi i in hand while lettering.
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In the Wall Paper Department In the Music Department
Suggestion for Developing Business—Wall-paper
for Lodge Rooms—Decoration for the Nursery.

The R. Stirrett Co., Retrolia, sets a good example in

boosting January wall-paper sales. Says one of the

(inn's recent newspaper ads.;—"The paperhangers are

not busy now and can do you a more satisfactory job
than when rushed." The ad. goes on to tell of the

firm's large showing of papers and their merits.

This is the season of "Lodge Nights" and members
are interested in having the lodge rooms made as attrac-

tive as possible. Mr. Dealer how is your stock of frater-

nity wall-papers and in what shape are the local lodge

rooms? Look into these questions and it is probable

that it will result in your being able to pick up consider-

able business.

Make it your aim this year to show your customers
better patterns and better colorings endeavor to have
better sales and better profits.

"Don't carry your wall-paper," says Gilt and Glim-

mer," make it help to carry you."

A woman is prone to believe a man to be a good

judge of beauty when he picks her and a poor one when
it comes to selecting a wall-paper design.

Panoramic Friezes — Shown by Staunton's Limited.

FOR THE NURSERY.

The three illustrations presented herewith are repro-

ductions of a series of six panels from "The Rhyme of a

Run," a fascinating decoration for the nursery, showing

the downfall of the little boy who stole the plums. Each
of the panels are 11 x 28 inches.

Something About New Issues of Sheet Music

—

Music Trade Gossip—Record of Copyrights.

A Montague, late of the J. A. McDonald Piano Co.,
St. .John, is now managing Smith & Smith's music store
at Sydney, (

'. B.

After being in business for over forty-three years as
a piano and music goods dealer at St. Catharines, W. H.
Kckhar.lt is about to retire.

The Reynolds Music Co., of Sudbury, have a piano and
a full stock of sheet music in S. Jessop's bookstore in that
town.

Best Selling Sheet Music.

Ashdown's—1, Sing Me to Sleep; 2, I Hear a Whis-
per; 3, Come Sing to Me.

A. H. Goetting—1, Among the Flowers; 2, Memories
Waltz; 3, Canadian Patrol.

"Two Eyes of Grey" is the name of a meritorious
new song by a Canadian musician, Daisy McGeoch. It

is one of the recent Ashdown publications.

"Three Songs for Grown-ups" is the name of a song
cycle by J. R. Heath. Another song cycle is John Ayre's
"Bairnies. " These are both among the publications at

Ashdown's.

The same firm has published "Sing to My Heart," by
Helen Hilmer, who composed "Wert Thou a Slave."

"My Bonnie Hielan' Lassie," by Andrew W. Mur-
dison, is a recent issue of sheet music published by
Whaley, Royce & Co., Toronto.

"Music and Nationalism," a study of English Opera
is a new book published by the Macmillan Company of

Canada. The author is Cecil Forsyth. The book among
other topics takes up historical questions; national and
artistic comparisons; the influence of world-power on
music in mediaeval and modern periods; opera books; the

English language and operatic singing, and a chapter on
"The Composer and His Public."

The same company publishes "Style in Musical Art,"
by C. Hubert H. Parry, Bart., Mus. Doc, Director of the

Royal College of Music; Sometime Professor of Music in

the University of Oxford.

"The Ideal Song and Hymn Book" has been issued in

an abridged edition by the Fleming H. Revell Co. It

will sell at 15c per copy or $12.50 per hundred copies,

being issued to meet the demand for mission fields and
occasional services.

Sir Charles Villers Stanford is the author of "Musi-
cal Composition," a treatise for students. This volume
is one of the Musician's Library, published by the Mac-
millan Co.

Another Macmillan publication is Charles L. Graves'

"Post-Victorian Music with Other Studies and

Sketches," reprinted from The Spectator. They deal

with various composers of our time whose work is revolu-

tionizing music in England.

RECORD OF COPYRIGHTS.

"The Love Waltz." Words by Harry B. Smith.

Music by Reginald de Koven. Jerome H. Remick & Com-
pany, New York, N.Y.

"Modern Banditti." Words by Harry B. Smith.

Music by Reginald de Koven. Jerome H. Remick & Com-
pany, New York, N.Y.

'The Beau Sabreur." Words by Harry B. Smith.

Music by Reginald de Koven. Jerome H. Remick & Com-
pany. New York, N.Y.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the

leading English music publishers and carry a

very complete stock of standard publications

for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety Liberal discounts to the trade.

ANGLO-CA-/DIAN »USIC PUBLISHERS AS .LCIATION. Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street TORONTO

"Little Boy Blue," Selection. Compiled and arrang-

ed by J. Bodewalt Lampe. Jerome H. Remiek & Com-
pany, New York, N.Y.

'"'Soldier's Song." Words by Harry B. Smith. Music

by Reginald de Koven. Jerome H. Remiek & Company,
New York, N.Y.

"Kiss Me, Dearest, Kiss Me, Do." Words by E. A.

Paulton. Music by Henri Bereny. Jerome H. Remiek &
Company, New York, N.Y.

"Mysterious Moon." Words by A. Seymour Brown.

Music by Nat. D. Ayer. Jerome H. Remiek & Company,
New York, N.Y.

"The Wedding Trip." Selection. By Reginald de

Koven. Compiled and arranged by J. Bodewalt Lampe.
Jerome H. Remiek & Company, New York, N.Y.

"The Gentlemanly Brigand." Words by Harry B.

Smith. Music by Reginald de Koven. Jerome H. Remiek
& Company, New York, N.Y.

"Marie." Words by Harry B. Smith. Music by
Reginald de Koven. Jerome H. Remiek & Company, New
York, N. Y.

"Pick, Pick, Pick, Pick On the Mandolin, Antonio."
Song. By Irving Berlin. Ted. Snyder Company Inc.,

New York, N.Y.

"Checker Rag." By Dan Goldsmith. (Music.) Dan
Goldsmith, Winnipeg, Manitoba.

"Yankee Love." Words and music by E. Ray Goetz

and Irving Berlin. Ted Snyder Company, Inc., New York.

"Under the Love Tree." Words by A. Seymour
Brown. Music by Bert Grant. Jerome H. Remiek &
Company, New York, N.Y.

"Never such a Loving Two."
Brown. Music by Nat. D. Ayer
Company, New York, N.Y.

"Good-bye, California." Woi'ds by Grant Stewart.

Music by Robert Hood Bowers. Jerome H. Remiek &
Company, New York, N.Y.

"Honeysuckle Rag." By George Botsford. (Music.)

Jerome H. Remiek & Company, Detroit, Michigan.

Hyacinthe Rag. By George Botsford. (Music.)

Jerome H. Remiek & Company, Detroit, Michigan.

Words by A. Seymour
Jerome H. Remiek &

If

JJMTON
has captured the trade,

to whom its superior

attractiveness means

money, will it not cap-

ture your customers ?

The great growth of

our business is only a

reflection of the

growth of our custom-

ers' business.

Don't miss sellng the 1912 line.

Write us to show it to you.

STAUNTONS Limited
Wall Paper Manufacturers

Yonge St. Toronto

Artists' and Draughts-

men's Materials J&^TVZ^hk.
AND /W ART^

School Supplies i
JmetropoleB

wfimtsnsn/y

Colors, Brushes,
OsJORwro/^r

Papers,
Drawing Instruments, etc

Write for Catalogue

THE ART METROPOLE, Limited

265 YONGE STREET, TORONTO

fffr /**V/"V %y Cy Out-of-print books supplied. No matter what subject

3\f\_J 1^.4^. Can supply any book ever published. We have 60.000—'^-'^, ^*"' rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
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IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. GOETTINO, A. L. E. DAVIES. Canadian Representative

1/4-/75 Stair Bldg. The Largest Music Jobbing House in the 'World TORONTO, ONT.

PRICES
THE

LOWEST

SERVfCE
THE
BEST

M
U
s
I
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Office Equipment

How to Build Up Business

Sale of a Duplicating Machine Followed Sta-

tioner's Action in Filling a Hurry Order for

Form Letters.

In easting about for schemes to help build up the

office equipment department do not lose sight of the value

of calling upon your customers in their own places of

business. Go in and offer suggestions. You cannot of-

fend a man by letting him know you value his patronage.

But don't overtax the welcome you receive by staying

too long taking up a busy man's time; attempting to

force a sale or in any way leaving yourself open to being

considered obnoxious. Another thing of importance is

to avoid running down a competitor. Boost the other

fellow and then point out wherein your own line shows

superiority.

A stationer recently sold a duplicating machine by

offering to duplicate a letter for a business man who
was in a hurry to get out several hundred.. This pro-

vided the opportunity for introrrrfcing molt -effectively,

tlie duplicating machine this stationer was handling. The

offer was taken up and the work was done so well that

the customer visited the store to examine the machine,

lie didn't order that day, however, much to the station-

er's chagrin, but his head clerk went to the store a few

days later, and after a demonstration for his benefit, had

it serif;' upHo' the office. Along with the cheque sent in

payment came the thanks of the proprietor for having

called his attention to so valuable an item of office

equipment.

This is just one suggestion showing how the dealer

can expand his office supply business by going out after

•it.

It is a notable tact and one that should be of some

concern to Canadian manufacturers, that United States

manufacturers of office appliances practically control this

trade in New Zealand. They have captured this trade in

the face of .an import duty of 37V2 per cent., as against

25 per cent, against importations from British Dominions.

Here surely is an opening for Canadian makers of office

chairs, book cases, filing cabinets, etc., coming under the

tariff heading of "Furniture and Cabinet Ware." The

largest dealer in office appliances in New Zealand carries

a $25,000 stock, which includes typewriters and supplies.

The dealers depend a great deal upon advertising matter,

in securing, orders.

In the case of carbon papers and typewriter ribbons,

Canada is beginning to challenge the United States con-

cerns in corralling trade.

Salesmanship is the art or faculty of convincing the

other fellow of his need of the goods you offer, to such

an extent that he will buy.

An Example of Good Display

Customer Was Ushered Into Replica of Office

He Wished Fitted Up—Full Complement of

Equipment Included.

Every dealer knows the importance of effectively dis-

playing his wares but, unfortunately, every dealer does

not pay sufficient attention to this necessity and conse-

quently loses many a sale. This feature of merchandising

should be studied so as to take advantage of every oppor-

tunity. The dealer with lots of floor space has a big

advantage over the one in cramped quarters, but the idea

is to study the question in the light of application to

conditions as they exist. Lack of money as well as lack

of space prevents many a man from carrying out pet

ideas, but every dealer can map out quite a programme
for increasing the effectiveness of his business without

reaching those limits. An excellent example of good dis-

play in which the possibilities of the office furniture line

Avere demonstrated was given by a speaker at the recent

convention of stationers at Buffalo. Owing to the fact

that all dealers have not the necessary store space, they

could not duplicate the example, but it will benefit them
nevertheless. The speaker said :

"I am much interested in the matter of displaying

goods, and when in the West some time ago I was in one

of the large stores in that section. The gentleman in

charge of the store said to me, 'We have a customer com-

ing from back in the country, and I want to show you the

display we have made up for him. The customer wanted

to fit up a bank. They had found out the size of his

room in the bank that he wanted fitted up, and on one

of the upper floors they had fenced off a space of that

very size. There were desks, chairs, table, filing cabinets,

a fine rug on the floor, typewriters, on one side a fireproof

safe, and around the room was every piece of furniture

needed in a banker's office, all matching in colors of

woods and in general arrangement. It was the most

complete room I have ever seen. When this man came

to look over the goods he wanted, they took him right

into this place."

The stationer who handles office appliances has an

enormous advantage over the dealer who handles these

lines exclusively, by reason of the fact that the former

continually has opportunities to do missionary work

among prospective customers. As a general rule a man
will not visit the store of the dealer handling office furni-

ture and filing devices to the exclusion of other lines of

stationery, unless he is in actual need of a certain

article. On the other hand, the general stationer has

people in his store every day who will eventually require

something coming under the heading of office furniture

and filing devices, affording the opportunity of showing

the goods and doing other educational work that will

bear fruit later. This particular point is one that

emphasizes the' need for first-class salesmen for this

department.
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THE BADGER-IT LOOSE-LEAF LEDGER

$2oo THE "BADGER-IT"
HAS MADE A HIT

Only One Size Only One Form of Leaf Only One Price

An Achievement in Ledger Making

!

A Revelation in Ledger price possibilities !

The "Badger-It" is an out-of-the-ordinary sort of Ledger. Sightly, Durable,
Convenient and Low-Priced.

IT is a book of 200 printed double-entry leaves, 8 x 10v inches, with an expan-
sive capacity of 80 per cent, and a linen tab index.

IT is most substantially bound, with a heavily beveled cover of olive-green cloth,

IT surpasses in merit and low cost anything of the kind ever placed on the market

.

We treat the dealer right— Write us.

260-262-264-266

FLORIDA ST
. r

HE HFTHIU
(ORICINATOR.S OF THE LOOSE -

liLiiLmii
y MILWAUKEE,

^ WIS., - U.S.A.

$":

Carbon Paper and

Typewriter Ribbons

CARBON PAPCR

uCortmn end I'iMmi Mf£ i>. United
J

BRAND

Fast becoming generally recognized throughout Canada

as the standard line because of all-round excellence developed

by the application of science in the making.

Dealers will find it distinctly advantageous to have the

agency for this Quality Line. Peerless carbons and ribbons

are unsurpassed for merit and purchasable at a price yielding

a handsome profit to the retailer.

GET ACQUAINTED WITH US. WRITE FOR PAR-
TICULARS REGARDING AGENCY FOR YOUR TOWN.

Peerless Carbon & Ribbon* Mfg. Co
176 Richmond St. W. Lim,ted

TORONTO - Canada

UBS rnutfi.15 the



Department of New Goods
Brief Descriptions Setting Forth the Features of Recently Introduced Articles.

A New Jersey man has devised a double penholder

for use in ledger work or fancy penmanship. It will en-

able the user to draw two, three or even four lines sim-

ultaneously. The holder has' a Y-shaped end holding two

pens and the extra one or two lines are achieved by the

use of one or two double pens. The holder is made of

resilient metal, so that it will give, preventing scratch-

ing and spluttering. Book-keepers will be interested in

this device as by its use a man can draw divisions for

dates, figures and other details at one sweep of the pens.

A display stand enabling dealers to effectively dis-

play twelve papeteries is one of the new offerings by
W. J. Gage & Co.,- Limited, and the stand is supplied

free with a $25 assortment of the firm's best selling

line of papeteries. It is a handsome piece of store furni-

ture twenty-eight inches high and twenty-six inches wide,

with a base eleven inches deep, there being a space at

the back for reserve stock. It can be placed on the

counter or show case, against the wall or used for window
display. Besides being a space and labor saver it tends

to give greater prominence to the goods at the same
time protecting them from being broken or soiled.

Sutcliffe & Co., have a new line to offer the Canadian

trade this year, having been appointed Canadian repre-

sentatives of the Boston firm of W. F. Nickerson & Co.,

makers of "Nic's Kwol-i-ty Line" of steel die produc-

tions in cards and folders for general and holiday re-

quirements.

In the B. B. Steacy line of pictures, the Canadian

field for which is in charge of Sutcliffe & Co., there are

a number of new pictures brimful of humor with such

titles as "I Ain't No Girl," "Love Me Some or I Shall

Bust." Child featuring is one of the clever characteris-

tics of the Steacy line of pictures.

A new Gyroscopic Toy.

A new gyroscopic toy in the Fancy Goods Company's
line is the "Halloh!" illustrated on this page. When
wound up slowly according to instructions and placed on

the floor it must be given a space of about ten feet in

circumference on which to operate and it will steer itself

and run in a surprising manner for six or eight rounds

falling over when the motor power lessens as the toy

unwinds in running.

A New Perforator.

Wall-paper retailers will be interested in the "Suc-

cess Perforator," illustrated herewith, which is being

offered the trade by Stauntons Limited. This new de-

vice for cutting out borders, crowns, ribbon decorations

and panels eliminates storage batter; troubles because it

is operated by either a direct or alternating current of
electricity and is received ready to attach to any electric

light socket. Its reasonable price makes it a profitable

investment. The machine rests on the paper and con-

sequently there is no strain on the hand. In operation

it is simple and speedy.

A "Feedograph " for automatically feeding sheets to

a typewriter is a new agency in office equipment. It has

a receptacle accommodating a hundred sheets at a time.

It is designed chiefly to fill in or match imitation type-

written letters or may be used for feeding cheques or

envelopes. It is adapted to all makes of visible type-

writers.

The travelers of W. J. Gage & Co., Limited are now
all on their respective trips and their samples include a

series of new papeteries for the early spring trade.

A New Wallpaper Perforator.

Among the new designs are French Chevron, Marquise

Linen and English Ivy, which the firm expects, will prove

popular numbers to retail at 20c or 25c a box. In a

higher grade of linen paper the new papeteries are:

English Cathedrals, Arbutus and Geranium.
A novelty in the Gage line for spring is French

Violet Lawn, with the border of both paper and envelopes

finished in a design of violets, making a desirable new
line of papeteries that dealers can afford to sell at 25c,

but which in many stores will command a higher retail

price.

By using cylinders of drawn sheet steel with concave

corrugations corresponding with the convex band back

of each character or number on a dating stamp, the Ellis

Time Stamp Co., of Chicago, have produced a new dating

stamp which, it is claimed, cannot get out of alignment.

It is called the "Straight Line Dater" and that name
has been trade-marked.

A new sanitary cuspidor has been produced by the

Ireland & Matthews Co., of Detroit. The bowl is lined

with smooth, white baked-on enamel and the cover lifts

off. The centre is slightly raised thus fulfilling desir-

able conditions of practical sanitation.

News Notes of the Trade.

The Consolidated Typewriter Co., Ltd., Star Building,

Toronto, has made an assignment to N. L. Martin.

The Scriptograph Co., Ltd., has recently been incor-

porated at Montreal, with $250,000 capital, to manufac-

ture writing machines, duplicating machines, and other

office specialties and labor-saving devices.
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See These New Goods
For Spring

BASE BALL REQUISITES

TENNIS GOODS

HAMMOCKS CROQUET

Full Assortment DRUGGISTS' SUNDRIES

^-^TRadE F O C mark

HAIR BRUSHES TOOTH BRUSHES

COMBS MANICURE PIECES

For Fall

^-"'TfiAOE F O C MARK
RUMSTWWa

TOOTH BRUSHES HAIR BRUSHES

COMBS MANICURE GOODS

AH supplied specially for

Import with our Matchless

^^^TRAOE F O C MARK

DISPLAY STANDS

NEW

^—-"trade F O C mark
REGISTERED

FITTED CASES

Matchless Layouts in Ebony, Parisian,

Ivory and Silver

NEW "DAINTY ART'' NIPPON HAND

PAINTED CHINA

FOR GIFT PURPOSES

Ask about Pat-a-Cake, Pat-a-Cake Baby Dolls

TRAVELLERS NOW OUT
If you have not received advice, a

post card request will ensure a call.

The Fancy Goods Co, of Canada, Limited

156 FRONT STREET WEST, TORONTO, CANADA



The Management of a Retail Business

It is unnecessary, and it would be

useless, to attempt to set down any

hard and fast rules of method in taking

stock. The object to be attained is, of

course, the same in all cases, but a cer-

tain! plan might be adaptable to one

class of business, and yet prove totally

unsuited to some others. In no case,

however, should the work be delegated

to under-clerks, and, when possible, it

should be undertaken by those highest

in responsibility. This point would re-

ceive special emphasis in the event of

an auditor being called in to make a re-

port, or in settlement of a fire claim

should such an occasion unfortunately

arise. Nor should any old, half-used

book be requisitioned in which to make
the stock record. Suitable stock sheets,

prepared for the purpose, may be obtain-

ed, at little cost, from almost any com-
mercial stationer, and the use of these

will serve to facilitate an intelligent

classification of the stock, which is most
desirable, though often overlooked. The
use of ordinary lead pencil in making
the record should be strongly discourag-

ed. It presents too many opportunities

for after-manipulations, and detracts

from the permanent value of the docu-

ment. Fountain pens are cheap now,
and obviate former objections to ink, on
the score of inconvenience, but falling

ink, pencils that are indelible should be

resorted to. When the stocktaking has
been completed, the sheets should be ar-

ranged in classified sequence, then num-
bered consecutively, and locked in a

binder procured for the purpose. The
next step is to ascertain the value of

the stock, and this should be carefully

done, and just as carefully checked. The
total of one sheet should not be
carried forward to the next, and so on.

until the grand total is made to appear
at the foot, of the last sheet. Such cus-

tom not only causes loss of time, but in

the event of an error being- found later,

necessitates the correction of all the

sheets following- the error. The better

plan is to bring the total of each sheet

forward to a recapitulation sheet, each

total being identified by the sheet num-
ber and the class of merchandise listed.

The total of the recapitulation sheet

will, of course, represent the total value

of the stock, and should be certified cor-

rect, as to totals. Eacn individual sheet

should likewise be signed as to calling

out the stock, taking it down, inserting

the prices and extending the values.

None of these suggestions would entail

any difficulty or hardship, and their

adoption would not only prove a satis-

faction to the owner whose desire is to

ascertain his true position, but would
enhance the credibility of the work in

the eyes of the bank and creditors, and

No. 2—Stocktaking—Continued

the auditor and fire underwriters as

well.

The Value of the Stock.

II is appropriate to discuss here the

principle that should be followed in

pricing the stock. Opinions vary, some-

what, some claiming that market value

should be taken, irrespective of cost,

while others contend that the reverse

process is the more correct. The writer

adheres to the latter system for the

reason that no matter how market

values may fluctuate, neither profit nor

loss can be determined prior to sale. A
merchant with say 100,000 yards of cot-

ton goods on hand, might feel tempted

to take advantage of a rise of a cent

per yard in market value, for that

would mean an advance of $1,000 in the

value of his stock. But if he shows the

profit or rather gain, in this year's busi-

ness, and prior to the sale of the goods,

it follows that next year's business, dur-

ing which the goods would be sold, would

be deprived of its legitimate profit.

Supposing further, that the market on

these same cotton goods declined a cent

per yard after January 1st, it likewise

follows that the new year's business

would be saddled with a loss of $1,000

at one stroke, and without the semblance

of justification. There can be no ques-

tion that as a general rule and under

ordinary circumstances, actual cost, less

an allowance for depreciation through

shopwear or other causes, if such exist,

should govern in the valuation of stock

on hand.

What Constitutes Cost.

But what constitutes actual cost, is

sometimes asked? Tn the opinion of the

writer, the invoice of purchase, after de-

ducting trade discount if any, and add-

ing cost of freight, and drayage charges,

would show the actual cost of goods.

Discounts secured for cash should not

be deducted from the cost, nor should

railway charges for demurrage be added.

The one is a reward earned through dili-

gence, and the other a penalty suffered

through negligence, and both constitute

items of the current profit and loss ac-

count. Packing charges, which, in the

case of chinaware or glassware, for in-

stance, amounts to a serious item, are,

of course, included in the invoice and

form a legitimate part of the actual cost,

but the cost of unpacking, if any, or o'

warehousing, have no proper place m
the cost, and should be charged direct

to the profit and loss account. Short-

ages and breakages. if not recovered

from the shipper, should also be debited

to profit and loss, and not to the cost of

the remaining goods as is often done. Il

has been claimed bv some authorities.

and not without some show of reason

and equity, that the cost of the buying

department should be charged to the

cost of the goods purchased, on the

ground that economies are effected

thereby, and the goods placed on the

shelves at a lower cost than they other-

wise would. The writer fails to see the

conclusiveness of the argument, how-
ever, because, if lower prices are obtain-

ed then longer profits are made possible,

and the profits should therefore bear the

burden.

An Equipment Inventory.

With reference to fixtures and equip-

ment, these should never be joined to

the merchandise stocks, as is sometimes
done. A separate inventory should be

taken, and at a valuation, annually de-

preciated, until they reach a figure

that would entail no loss in the event

of realization of assets..

Bills Receivable and Payable.

The next talk will deal with bills and
accounts, receivable and payable, and
other assets and liabilities that usually

find a place in the average balance sheet.

Before closing this talk, however, it

might not be amiss to suggest an easy

method for ascertaining the value of

goods purchased by the gross, with only

the gross price available. The writer

happened to enter a drug store one day
and found a clerk laboring over the

cost each of a stock of tooth brushes

which had cost varying prices per gross.

Here was his process :—Divide the gross

price by 144 to ascertain the cost each,

then multiply by the number of brushes

to find the cost. For instance 9 brushes

at $20. $20.00 -f- 144 = 13 8-9 cents

each. 13 8-9 X 9 = $1.25, cost of 9

brushes. A tedious process this, and

likely to exhaust the patience and ruffle

the temper of any stocktaker, if much
of it had to be done. The following

method is much simpler, and though not

mathematically accurate, is sufficiently

exact for all purposes—seven times 144

equals slightly over 1,000, therefore

seven times the price per gross, divided

by 1,000, equals the cost each. Seven

times $20.00=$140.00. Move the deci-

mal to the left three more places, to

divide by 1,000, and we have .140 or 14

cents each and $1.26, the cost of 9. The
difference is so fractional as to be in-

consequential, and the method involves

only a slight mental effort. There are

many quick methods of figuring, refer-

ence to which will be made from time

to time in the course of these talks,

and all of which will prove helpful in

reducing the labor incident to the trans-

action of business.
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"My Kind of a Loose Leaf Line"

Says a leading dealer, "just the combination of devices to

give the buyer ample selection, without making the dealer

carry an unreasonably large stock."

"My trade were interested right away when they saw
my new B & P Line," says another.

In fact—NEVER has a new line of goods been offered

the stationer with quicker response and appreciation than

the B & P STANDARD and SIEBER & TRUSSELL Loose

Leaf Devices.

"The greatest line ever offered the dealer."

And don't forget that B & P sell ONLY through the

trade!

Boorum & Pease Loose Leaf Book Co.
MANUFACTURERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAr DEVICES
MAIN OFFICE 109-111 Leonard St.

New York FACTORIES j7!2r
,£Y

3t. Louu. Mo.

109-11 1 Leonard St .

New York

SALESROOMS
Republic Bide ,

220 Devonshire St.,

Chicago, 111 Boston, Mass.
4000 Laclede Ave.

St. Louis, Mo.

We Carry Your ''Reserve Stock" of Blank Books

Did you ever »top to think how much stock room space it would take

to cairy even one sample of each of the 10,001 items that make up the

B & P STANDARD line of Blank Books ?

Or how many dollars you would have to invest?

Few manufacturing businesses require so varied a stock, yet every item

in the B & P Line is needed to meet a live demand somewhere.

And WE maintain the stock, ready for prompt shipment on YOUR
order.

Boorum & Pease Company
MANUFACTURERS OF

The Blank Book Line

of 10,001 Numbers"

HOME OFFICES 5 rS£°N
n

Y
* York *- FACTORIES *£!££*

1091 11 Leonard St.,

New York

SALESROOMS
Republic Bids., 220 Devonshire St., 4000 Laclede Ave
Chicago, 111. Boston, Mass. St. Louis, Mo.

The best buy in Blank Books is Byron Weston's paper with Frey Patent

Stitching.

Some Real Live Ideas in

Tally Cards & Dinner Cards

Sold in wooden cabinets

of $10.00 assortments.

Individual score cardsfor all games.
Euchre, "500," Bridge, etc., etc.

f
Ye So

Dinner Cards—The greatest
variety and the most exquisite

workmanship ever produced—at all

prices.

1

t

itti

:

See our line in the hands of A.
R. MacDougall & Co., Toronto,
Canada, or by writing direct for

samples.

The Chas. H. Elliott Co.

North Philadelphia, Pa.
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The Duty You Save
IS ADDED TO

Your Profit
DEALERS SHOULD SEND FOR OUR
CATALOGUE AND PRICE LIST, WHICH
WILL PLAINLY SHOW JUST HOW
TO SAVE MONEY BY BUYING WIRE
GOODS FROM US.

Do It To-Day

Andrews Wire Works of Canada, Ltd.

WATFORD, ONT.

Paragon Inkstands

; Slide covers with pin cup tops,

finest line ever invented.

All Styles, Singles and Doubles

Manufactured by

Frank A. Weeks Mfg. Co,

93 John Street

NEW YORK

Sold by all leading Canadian jobbers

25c
Made in

Berlin,

Canada

Here is Something New

IN

FOUNTAIN PENS

The Popular

Write-Away"

Absolutely different in

every way from any Foun-

tain Pen on the market.

For all practical pur-

poses as good as any $2

Pen—writes as smoothly

and clearly.

Can't blot or get out of

order.

An easy, regular flow

maintained as long as

there is ink in barrel.

Simple in construction,

and durable,

Just ihe thing for Students, School Child-

ren, Farmers, Bookkeeper?, Professional

Men ; in fact, it's an Ideal Pen for every-

body.

Write for our descriptive circular and
price list.

Send 25c for sample and judge it for

yourself

MANUFACTURED ONLY BY

Write-Away Fountain Pen Go.
Limited

FACTORIES:

BERLIN, Canada COLUMBIA, U.S.A.
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Holiday,

Place

Gift, or

( ard»

TO

Discriminating Buyers
OF

Novel Card Productions

We feel it obligatory, as well as a great pleasure,

to put you in touch with the unusually strong

aggregation we have to offer you this season

—

and realize the importance to you and to ourselves "to get in touch."

Our lines will be on the road very shortly. Some places we must reach later than others,

but they are worth the waiting for . Drop us a line and we will take care of your require-

ments. If you value your buying, you will see these lines before placing.

The ranges offer scope that is unequalled in smart card productions in " Things Different'

in "Likely Things," and it's in your interest to see these ranges which accord such opportunities

Canadian Representatives for the following

highly reputed unique Card Producers

:

The J. RAYMOND HOWE CO., of Chicago

which line has, during the past 5 seasons, won most

flattering comments for its sombre richness, genuine

worth, and many purposes to which adapted.

Mottoes, Folders, Valentines, Easters, Christmas

Calendars, high grade Motto Postals and Pictures—

a

splendidly rounded line in itself.

The DRYSDALE CO., Incorporated, Chicago

with its inimitable productions in Photogravures,

in plain or hand colored, Valentine and Xmas Folders

of rare merit, pictures of the tidiest sort, and a com-

bination of Heads, Aquagravures, Dutch, select

comics and Birthday Post Cards that certainly have

no equal in their class.

The SAMUEL CARPENTER CO., of Philadelphia

offer novelties in their Catchy Card Creations that

are surprisingly ingenious in " get-up," and tre-

mendously appealing in their
" neatly-put" wordings.

This season their range is greatly increased and has a

character its very own—copied from none—we ven-

ture to say none can copy. LIVE MEN will see

this line.

The W. F. NICKERSON CO., of Boston

The highest grade line of Steel Die Cards, Folders,

Letters and Calendars published in America to-day,

perfection in detail . The floral productions are

unusually true to nature, as regards designs and

colors, you'll want to pick 'em off. 358 numbers

to choose from, offering a superb assortment of

unusual artistic beauty and value. Prices rapge

from 60c to $45 per 100.

MESSAGE CARDS AMD FOLDERS

The clever production of the Sandford Pease, Prince Companies, of Buffalo and Danesville,

with their very clever, witty, lively, "occasion-fitting" usefulness, at popular prices.

Importers

and
Commission Merchants ftfje gmtcliffe Co.

'

' Things Different

in

'

' Likely Things

Nordheimer Building, 77 York Street TORONTO
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Are You Prepared to Supply the Card Room Wants?

For your consideration we present the following requisites.

At Home Cards, lithographed, packed 25 cards and 25 envelopes in a box.

S44— Regina, size 2.?x4i j
. At Home

on
S45—Salisbury, size 34 x5 J from to o'clock

j

At Home

$1.80 dozen boxes

S46—Salisbury, size 3jx5
from .to o'clock

LF47—Regina, size 2Jx4j, wording as S44, linen fabric card
LF48—Salisbury, • 3Jx5 " " S45, "

LF49— " " 3}x5 " " S46,

$1.80 dozen boxes

$2.00 dozen boxes
$2.00
$2.00

Tally Cards
Our new Line of Tally Cards, comprising of over one hundred designs, is by far the best range we

Packed neatly, 300 in a box, and all strung with pinkoffered to the Trade. New and Artistic- Designs.
silk tassels.

have ever
and blue

No.

rff3i
f «;

777. Eight entirely new heads
778. As No. 777 but for point system
1053. Id designs, heads and figures ..

Odd shape
Horses and dogs . .

Heads
Dutch design
Figures in color . .

.

Tennis and riding designl
Panel shape. 1x7 in... 1

Heads in color 1

1011. 4 designs
597. 2
598. 2 "

2253. 2
"

2251. 2 "

897. 2 "

588. 2 "

2255. 11

Dance Programmes

No. 777

2295. 2 designs. Heads
22'j(i. 2 designs. Figures in color
2900. Photogravure folder

.65 per 100

.65 per 100

.75 per 1(H)

.75 per 100

.75 per 100

.75 per 100

.00 per 100

.00 per 100

.00 per 100

.00 per 100

.25 per 100

.25 per 100

.25 per 100

.50 per 100

Tassels
Silk tassels in red, pink, blue Mid white SO. 20 per 100

Tally Punch
Per Doz.

Nickel plated, with reservoir for clippings S;;.C(|

Program

Pencils

495. Polished enamelled

with silk tassel, pink, blue,

let, white, or assorted, one
in a bos, $1.65 per gross

finish

scar-

gross

500 and Bridge Score Pads
Per Doz.

Grand slam bridge, handsome printed heading $2.00
Chicane bridge, printed in one color with space for

recapitulation 1 25
Finesse bridge, printed in two colors .75
Little Slam bridge, printed in one color .40
Triumph (500i printed in one color .40
Avondale (500) printed in two colors .75

P.KIIM.I SETS.

•"45. Alligator case, containing 2 parks Canadian
League Cards and one bridge pad

Per
Whist

Doz.

12.00

8528|36. Leather case containing 2 packs Whist size cprds

and 2 bridge score pads 9.00

The Copp, Clark Co., Limited, 64 Front St. W., Toronto
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FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This Paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted ior EXPORTATION, and have obtained TEN HIGHEST AWARDS AND PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD S BLOTTINGS is Branded in manner shown in these Illustrations, with Registered Trade Mark
and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will main-

tain their pristine condition if kept for years. This is especially the case with tne WHITE Blotting. INFERIOR BLOTTINGS
are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subsequently to a DINGY
BROWN, precluding their use on account of their abject appearance, their impurity soon causing them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

"by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-REID CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakeley Mills, Loudwater, High Wycombe, Bucks, England
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MABIE, TODD & CO.
124 YORK ST., - TORONTO

H^b

The Line to Handle

For Successful Selling!

Fountain Pens are a good

year-round stock, but the

variety must be large to

cope with the numerous
requests for various de-

signs. In this particular

THE

"MORTON"
FOUNTAIN PEN
leads the world of foun-

tain pens. The mounting

is made up in a score of

handsome designs, and

the extensive range of

pens makes it an easy

matter for the purchaser

to select his own special

imprint.

They are in every way
as good as the high-priced

pens now in the market,

but our price to you is

much lower.

Our stock lines are up-to-

date and of surprising

value.

Write for catalogue and

prices to the trade.

Made by

J. MORTON & CO.

New York.

Canadian Agents:

MENZIES & COMPANY
LIMITED

152-154 Pearl Street TORONTO

IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.
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THE RELIGIOUS TRACT SOCIETY -Copping iiiustrated Bible"
LONDON, ENGLAND With 100 Colored Plates. By Harold Copping

Being the Authorised Version, in clear, long primer type, with References, Maps. Atlas Indices, etc. (Si/e of paper. 8Vi x 5',i inches.) Ordinary
Paper Edition (2 inches thick). No. 1.—Cloth gilt, gilt edges. 7s. 6d. net. No. 2.—Superior French limp, round corners, gilt edges, 12s. net.
No. 3.— Persian grained yapp, leather lined, silk sewn, round corners, gilt edges. 21s. India Paper Edition ilH inches thick). No. 4. Rutland
yapp, leather lined, silk sewn, round corners, gilt edges, 25s. net No. 5 —Best morocco, yapp, calf lined, hand silk sewn, round corners, gilt
edges. 35s. net. No. b.— Cloth g:lt. gilt edges, round corners. 1 s. 6d.

OUR LITTLE DOTS' ANNUAL
Full of Colored Pictures

US AND OUR EMPIRE
The new story by Amy Le Feuvre. 2s.

THE EMPIRE ANNUALS FOR CANADIAN BOYS AND GIRLS.

THE CHILD'S COMPANION ANNUAL
Full of Coloied Pictures.

Each 384 pages. Demy 8vo. 'With Colored
Pictures. 3s. 6d. each.

The R. T. S. has on its List OVER 1000 PRIZE BOOKS {All Copyright Stories)
Ranging In price from 8 cents to $1.50. The authors include such well known names as Dr. Gordon Stables. Talbot Baines Reed, Amy Le
Feuvre. Hesba Stretten. Mrs. O. F. Walton, E. Everett-Green. Rosa N. Carey. Mrs. de Home Vaizey. and many others.

THE RELIGIOUS TRACT SOCIETY, LONDON, ENGLAND

'0m MADE IN CANADA ft*

(5
HE Most Economical Bond Papers for Every Use are Offered

to Business Men and Printers

Superfine Linen Record
White. Azure. Buff

Earnscliffe Linen Bond
White and Azure

Standard Pure Linen
White only

Empire Linen Bond
White and Six Tints

Crown Linen
White and Azure

Colonial Bond
White and Six Tints

•I Each offers the greatest value possible for the money you pay.

Why not send for sample book to-day ?

$T0e Holland paper Companp, Zimited
HIGH GRADE PAPER MAKERS

General Offices, MONTREAL, P.Q. .\ .'. Mills at ST. JEROME, P.Q.
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606. CONGRESS
PLAYING CARDS, gold edges.

Ivory or Air-Cushion Finish. Club Indexes- Ideal for Bridge.

Look for tlit- name "Congress" on every hox.

Each season we issue twelve new original art designs,

other favorites are revised, some backs dropped

—

CONGRESS designs a re thus kept modern and salable.

808. BICYCLE
PLAYING CARDS.
Ivory or Air-Cushion Finish.

nT.rLrsTLA&feRo co.

| RIDER BACK \m
PLAYING CARDS

Reduced size cut of Bicycle box.

Special skill and years of experience have developed

their matchless playing qualities.

No strain on the eyes to see BICYCLE CLUB INDEXES.

75 CONGRESS designs, actual cards, are shown on a handsome folder write us and we will send by return mail, FREE
OF CHARGE. You can then make up your CONGRESS order designs of your own selection.

THE UNITED STATES PLAYING CARD COMPANY, Cincinnati, Ohio.

It is a Wise Newsdealer
who will stock up promptly

on the 1912 EDITION of

5000
TACTS
ABOUT

CANADA
Compiled by FRANK YEIGH

Author of "Through the Heart of Canada"

1911 sales beat all records. 1912 will do the

same if it is given a fair show. Order to-day

from your News Company, or

The Canadian Facts Publishing Co.

667 Spadina Avenue, Toronto

The Northern Mills Co.

PAPER MANUFACTURERS

PRINTING AND
WRITING PAPERS

Super- calendered, Velvet and Machine

Finished Book, Litho and Antique Print-

ing, Engine Sized Writing and Envelope

Papers, White and Tinted Bond.

Typewriter Papers (Glazed and Rough
Finished), Envelopes, Bill Heads, etc.

Ask for "Canadian Bond," "Provincial

Bond," "Adelia," "Northern Mills,"

and "Federal 'Writing Manilla."

Head Office, Montreal, 278 St. Paul St.

Mills: St. Adele, Que.
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H. Rider Haggard's

Book for 1912

A book that will top the

"Honor Roll" as the

world's best seller this

year.

Rider Haggard— the
man who deals in the

uncanny and mysterious
— has climaxed every
book he has written by
"Marie"— the story of

Allan Ouatermain's
early life and love.

Some critics say that "She"
— the strangest being an
author ever portrayed—will -

always remain Rider Hag-
gard's best production, but—
—other critics as competent
and far-seeing, declare that
"Marie" shows the famous
author at his best.

Price, $1.25

Can be obtained wherever books
are sold.

CASSELL & CO. Limited
Publishers of Books with Merit

London, Eng. Toronto. New York
Melbourne

22

ADVERTISING "MARIE"
By H. RIDER HAGGARD

H ®

Q One of the advertisements

being run to create a demand
for Sir H. Rider Haggard's
latest novel, " Marie."

Q This campaign includes the

principal daily, weekly and

monthly publications from

Coast to Coast, and will reach

the book buyers of your locality.

a- [§

This edition is being exhausted much quicker

than we expected, and to avoid disappointment

send us your order by telegram to-day.

Published about January 25th by

CASSELL & COMPANY, Limited, Adelaide Street West, TORONTO
LONDON MELBOURNE NEW YORK

Publishers of Books with Merit

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d., Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

HAVE YOU TRIED
THIS
ONEJOHN HEATH'S PENS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng.) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. in Canada

The

REG:IN CANADA

HAND DECORATED STATIONERY

PAPIER A FLEURS
AN EXQUISITELY DAINTY FRENCH CONCEIT

CRANE'S LINEN LAWN—always the great social favorite—has been made more attractive by
the artistic decorations added to each sheet of Dresden White.

Dainty, ornamental and floral designs stamped in colors, silver and gold, with the flowers colored
by hand, producing effects which are of the highest artistic merit.

The envelopes have colored, silver or gold edges to match the decorations on the sheets. Boxed in
a new style tray box, ribbon tied.

Eaton, Crane (EL PiKe Co., \m*ilS!^££
n

New York Office, Brunswick Building, 225 Fifth Ave.
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The Seasons's Best Line—Toy Marbles
Sunny days will soon be here and with it comes the demand for toy marbles. The game

that is ever popular with the youngsters.

Christensen Toy Marbles
properly displayed in window or store will bring you a bumper business. The pretty
colors and accurate shape make the Christensen your only sure sellers in marbles.

WRITe FOR CATALOGUE.

The M. F. Christensen & Son Co., Akron, Ohio. U.S.A.

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Go.
118 East 28th Street New York

"Sports" Playing Cards

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR 8AMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Socceaaors to The Union Card and Papar Company, Hontraal

CooKing Bags MeKe Coohing a Pleasure

No Odor No Dirt No Loss

STOCKED IN THE FOLLOWING SIZES :

A—4i in. x 6| in.

B—8$ in. x 7£ in.

C— 91 in. x 6f in.

D— 14 in. x 9 in.

E—16 in. x 14 in.

F— 18f in. x 11J in.

Send for circular describing the

NEW METHOD OF COOKING
in paper bag*. Samples and price* on application.

SMITH, DAVIDSON & WRIGHT, Ltd., K*^cou«r p

SS:
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PENNANTS
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THE STOCK FOR
PROFIT

CanaFS A nicely selected sample stock of

Felt Pennants will bring you many
orders. Our splendidly equipped

factory is admirably able to satisfy

your pennant needs on short order.

Pennants of the leading American and Canadian colleges and cities carried in stock. Get oar prices.

nrkQT f^ARriS Valentine, St. Patrick's Day and Easter Post Cards in profusion. Get on
* our post card subscription list and keep up-to-date.

PUGH SPECIALTY CO.,] Limited, Toronto, Canada

The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING

STATIONERS !

WE SOLICIT YOUR ORDERS FOR

Homerian Mould Made
Deckle Edge Stationery

REGENT NOTE, IN 5-QUIRE BOXES
REGENT ENVELOPES, IN BOXES of 100

Royal Hart Household
Paper Cooking Bags

STOCKED IN 5 SIZES.

Asoka Blotting

A good grade rag quality, manufactured and

stocked by

JOHN DICKINSON & CO., Limited

[Paper Makers and Wholesale Stationers

Croxley House, 216 Lemoine St., MONTREAL

MILLS:—Croxley, Apsley, Nash and Home Park,

Herts, England.

THE M.J.O'MALLEY 00.
MANUrAOTUnURS or

STENOIL HOARDS, OIL HOARDS

HI OH ORADE STUCK

write ran samples

spniNcnEM) MASSACHUSETTS
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ART SUPPLIES
Wlnsor A Newton'* Oil Colors

•' " Water Colors
" " Canvas
" •' Papers
" " Brushes
" " Boxes

All kinds of goods for artists: Crayons, Oils, Mediums, Easels, Studies, &c

SBND FOR CATALOGUE

A. Ramsay & Son Co.,
MONTREAL

Agent* for WINSOR & NEWTON, London

THISTLE BRAND

SEALING WAX
Mode by JAMES MacNEILL & SON, Ltd,, GLASGOW
Sold by A. Ft. MacDOUGALL & CO.. - TORONTO

Telegraph Codes
A B C Code. 5th Edition. English $7.00
A B C Code. 5th Edition. Spanish " 8.00
A B C Cod: 4th Edition " S.OO
A I Code. 7.SO
More/na 4 Neal Code 5.00
Bodford-McNIell Code 6.00
Large and small codeB of all kinds. Send for liBt. Discount to the trade only.

AMERICAN CODE COMPANY, 83 Nassau St., N.Y. City
50

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $ 3,000,000.00

Losaea Paid Since Organization

of the Company, over 54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. POSTER, SeeteMuy

British America Assurance Company
A.D. 1833

FIRE A MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hoa. Oeo A. Cox, President W. R. Brock, V!e*-Pr**ld«nt

Robert Blckerdlke, M.P., W. B. Melkle, E. W Cox. Geo. A. Morrow
D. B. Henna, Augustus Myers, John Hosklo, K.C., LL.D.

Prederlo NloholU, Alex. Ltlrd, Jimee Kerr Oiborne, Z. A. Lub, K.C.

Sir H.nry M- Pellatt, E. R. Wood.

w. B. Mmlkie, Omnmral Manager/ P. H. Simm, Seoretary

CAPITAL 11,400,000.00
ASSETS 2. 192,753. 85

LOSSES PAID SINCE ORGANIZATION 2S.S33.820.96

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

SPENCERIAN
THREE GROSS SILVER-STEEL PEN ASSORTMENT

Six different patterns

Fine, Medium and
Broad Points

Assortment No. 300

FOR SALE BY ALL
JOBBERS

OF STATIONERY.

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND
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Glue, Pa^te and Mucilage
in Pin Tubes

xWnicKMib Glue
The strongest glue made. Sticks quickly

and permanently. In the Patent Pin Tube
it is most desirable for the home and office.

No bottle to upset, no brush to harden.
Simply press out a drop or two and spread
with the flat nozzle; then replace the pin.

Tube is sealed air-tight.

^etinioons Pasr.e

Clear, white and smooth. Made of the finest

dextrine. No acids or injurious preservatives.

Positively will not discolor the finest textures.

Especially adapted for mounting photos or deli-

cate samples.

%bwvme>&ri& Mucilage
A clear, transparent adhesive. Made from

purest Gum Arabic.

DENNISONS ADHESIVES ARE ALWAYS IN DEMAND AND
THE PROFIT IS SURE. PUT UP IN THE USUAL ATTRACTIVE
DENNISON MANNER THEY ARE AN ORNAMENT TO YOUR SHELVES AND

ADDA'ESS OL rR NEAREST STOKE OR OFFICE

ScnwfeowsMa11n fuelu\ i i iq 3-oin pan ij

BOSTON
26 Franklin St.

Ill K T \<; MAKERS
NEW YORK PHILADELPHIA CHICAGO

IS John St. and 15 W. 27th St. 1007 Che.tnut St. 62 E. Randolph St.

TORONTO, 8 Wellington Street West
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WE SELL THROUGH THE DEALERS
our line of Fast Color Napkins, the largest assortment of
high quality napkins on the market.

Plain and Decorated Crepe Papers, Ribbon Crepe, Toilet
Papers, Paper Towels, Milk Bottle Caps, Samples of

Holly Box Covering and Wrapping Papers and Christmas
Folding Boxes, now ready.

The Tuttle Press Company, Appleton, Wis.

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,

tenacious and pure muci-
lage, secuie against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Ink* of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

THE National Right -and Left Index

may be used from front to back, or

back to front. The entire alphabet

is always in sight. The index tabs are

added to the size of the book—not taken

away. This book is handsomely bound
in Russia back and corners, with cloth

sides and gold side stamps.

MADE ONLY BY

National Blank Book Co.
HOLYOKE, MASS.

M. E. BRADDON'S
NOVELS

THE
AUTHOR'S EDITION

Crown 8vo. Rod Cloth,
Gilt Top 2s. 6d.

No. 59

No. 61-

-THE INFIDEL
-LONDON PRIDE

Added to the List

No. 60—HIS DARLING SIN
No. 62—UNDER LOVE'S RULE

"No better proof of the continued popularity of Miss Braddon's Stories can be found than in their constant re-
issue. The publishers have done well to provide the public with a new edition, admirably printed, put forward in
strong, well-bound volumes, with gilt edges, at the moderate price of half a crown each."—Manchester Courier.

London: SIMPKIN & CO. (LTD.)
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Condensed or "Want" Advertisements
BOOKS FOR SALE FOR SALE MISCELLANEOUS

AUTHORS WHO PUBLISH THEIR OWN
books will find the Bookseller and Stationer m

good medium through which to Interest the
trade in their publications.

BOOKS IN FOREIGN LANGUAGES

LEMCKE & BUECHNER, 30 WEST 27tb ST.,
New York. (All foreign books.) (12-10)

LEMCKE & BUECHNER, 30 WEST 27th ST.,
New lork. Best facilities for supplying
books in all languages.

BOOK PLATES (EX LIBRIS)

ItOBERT SNEIDER CO., 55 FULTON ST.,

uoruer Cliff, New York. Designers :uid en-
gravers of book plates (ex libris) heraldic and
monogram dies, pearl inlaid stamping, for
stationery. (2-11)

INFORMATION WANTED
THE EDITOR OF THE BOOKSELLER AND
Stationer desires to be kept posted on the
publication of all new books and magazines
in the Dominion of Canada. Headers will
coitf l a favor tj rjquaintlng him of any
omissions from ths lists published each month.

AGENTS WANTED
PRIVATE CHRISTMAS CARDS—AGENTS
wanted. Stationers and salesmen. Sample
books free. Good paying business done. No
stock needed. ('hipchase. Darlington, Eng-
land. (8-!))

SALESMAN WANTED
A TRAVELING SALESMAN, ACQUAINTED
with the wholesale and manufacturing trades
in the Maritime Provinces, to represent the
Mac-Lean newspapers, looking after our ad-
vertising in this district. Good position for
progressive young man. Apply, stating full

particulars, tlie Mac-Lean Publishing Co., Ltd.,
702 Eastern Townships Building, Montreal.

A SPECIAL OFFERING IN BOOKS,
stationery and fancy and leather goods $86,
books Including sets, R. L. Stevenson, John
FOX, Jr., F. it. Stockton, Lytton, and also
poets, single as well as sols; 25% discount.
$100, stationery, papeteries, writing and state-
ment tablets, note paper and envelopes; 10%
discount. $250, fancy anil leather goods;
wishing to clear Ihis line at once, will give
25', discount. The above discounts are for

cash. Box 27S Bookseller and Stationer.

PERIODICALS
KEEP POSTED—THE LEADING AUTHORI-
ty in Canada on groceries and food products
is The Canadian Grocer. Important trade con-
ditions generally discussed every week. Price
$2 per year.

THE MARKET REPORTS MAKE HARD-
ware and Metal- a necessity to every hardware
merchant, paint and oil dealer iu Canada. It

is mailed evei", 1'iidaj Subset ipticn prise
•$2 per year. Address Hardware and Metal,
Montreal, Toronto or Winnipeg.

MISCELLANEOUS
A BOOKKEEPING STAFF IN ITSELF.
doing the work with machine precision and
accuracy, the National Cash Register. Write
for demonstration literature. National Cash
Register Co., 285 Yonge St., Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

COUNTER CHECK BOOKS — WRITE US
to-day for samples. We are manufacturers of
the famous Surety Non-Smut duplicating and
triplicating counter check books and single
carpon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
Boor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY If
you bave a Dey Cost Keeper, it automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small Arms we recommend this
as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds id' hands, we can
supply you with a machine suited to your re-

quirements. Write tor catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,
office and factory 2'.l Alice Street, Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
lers and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 2.v< to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd.. 12'J

Bay Street, Toronto.

ELLIOTT-FISHER STANDARD WRITING-
adding machines make toil easier. Elliott-
Fisher, Limited, 51:: No. 83 Craig St. West,
.Montreal, and Room 314 Stair Building, To-
ronto, (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants and
manufacturers. Inquire from our nearest
office. Egry Register Co., Dayton. Ohio; 12:1

Bay St.. Toronto; 258% Portage Ave., Winni-
peg; 308 Richards St., Vancouver. (tf)

FIRE INSURANCE — INSURE IN THE
Hartford. Agencies everywhere iu Canada.

FROM NOW 'TILL THE END OF THE YEAR
we offer unusually good bargains iu second-
hand typewriters. They are carefully re-

built, work and look like new, but the price
is a nitre fraction of the cnginal cost Write
for catalogue. The Monarch Typewriter Co.,
Limited, 4(1 Adelaide Street West, Toronto,
Out.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it

costs no more than you pay for one not as
good. Price $2.50 and upwards. W. .7. Gage
& Co.. Ltd.. Toronto, sole agents for Canada.

$75 BUYS THE BEST DUPLICATING MA-
chine on the market. Acme will print any-
thing a job printer can do. Complete outfit :

Acme duplicating machine, one tubular stand
fitted with type cases, compartments plainly
lettered and arranged like universal keyboard
of the standard make of typewriters, one
drawer for accessories and forms. 20-lb. font
of typewriter type, one chase, one Acme rib-

bon any color with typewriter ribbon to

match, one pair tweezers, two quoins, one
key. one oil can and one set of reglets. Sold
with. a guarantee. Acme Duplicator Co., Balti-
more, Md., U.S.A. (tf)

MODERN FIREPROOF CONSTRUCTION.
Our system of reinforced concrete work, as
successfully used in many of Canada's largest
buildings, gives better results at lower cost.
"A strong si a lenient," you will say. Write us
and let us prove our claims. That's fair.

Leach Concrete Co.. Ltd.. 100 King St. West.
Toronto. (tf)

PENS THE VERY BEST PENS .MADE ARE
those manufactured by William Mitchell Pens.
i. id.. London, England. W. .1. Gage & Co.,

Ltd., Toronto, are sole agents for Canada.
Ask your stationer for a 25c. assorted box of

Mitchell's Pens and And the pen to suit you.

THE "KALAMAZOO" LOOSE LEAF BINDER
is the only binder that will hold just as
many sheets as you actually require ami no
more. The back is flexible, writing surface
flat, alignment perfect. No exposed metal
parts or complicated mechanism. Write for

booklet. Warwick Pros. & Rutter, Ltd.. King
ami spadina. Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor- Forbes Company., Limited.
Supplied by the trade throughout Canada.

WHY IMPORT LOOSE-LEAF BINDERS
and metal parts when you can buy "Systems
Quality" from us'.' We make the best binders
in I he world; make them to match, too. Ours
are the Canadian Loose-Leaf Standards. Busi-
ness Systems. Limited, Manufacturing Sta-
tioners, Toronto. (tf)

75,000,000 "0. K."

$M
^i!>

PAPER
FASTENERS

SOLD the past YEAR should
convince YOU of tfeir

SUPERIORITY.
They Add TONE to Youi

Stationer* in the OFF1CE.BANK.
^ SCHOOL or HOME.

There is genuine pleasure in

their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly anc

brass in 3 sizes. Put upin brassI "they always work- " Mad<
I boxes of 100 Fasteners each.

1 Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of 50, assorted.

Ilustrated booklet free. Liberal discoun to the trade.

I The 0. K. Mfg. Co., Syracuse, N. Y., V. S. A. TToib
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892

Joseph Parker & Son Go.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and Higa Crade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Co.
MANUFACTURING STATIONERS

CHICACO, ILL.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

rlO, H (
with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationary, TORONTO.

A.OOOUNTANTS AND AUDITORS.

JEIMK1N8 & HARDY
Assignees, Chartered Aocountants, Estate and

Fire Insurance Agents.

15i Toronto St. 52 Can. Life Bldg
Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method qf furnishing; commercial reports
to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tei. Main 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal, 1897

AKT SUPPLIES.
A. Ramsay &. Sou Co., Montreal.

ATHLETIC AND SPORTING GOODS.
The Fancy Goods Co., of Canada.

BLOTTING PAPERS.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
The Wreun Paper Co., Middletown, Ohio.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
\V. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutin, Gillies & Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston, Mass.
CHRISTMAS AND PICTURE POST CARDS.
Birn Bros., 42 Adelaide St., W., Toronto.
The Drysdale Co., Inc., Chicago; The Sut-
cliffe Co., Toronto, Canadian Representatives.
H. L. Woehler, New York.
Lonsdale &. Bartholomew Sons Co.. Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
Binney & Smith, New York.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.

EYELETS.
The Barrett Bindery Co., Chicago.
FANCY PAPERS, TISSUES AND BOXES.
Dennison Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative!.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
INKS, MUCILAGE AND GUMS.

Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddens, Davids Co., New York, Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.

INDELIBLE INK.
Payson's Indelible Ink.

LEAD AND COPYING PENCILS.
Johann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros., Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Bindery Co., Chicago.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co., Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co., Chicago.

PAPER FASTENERS.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co., Tor-
onto.

The O. K. Mfg. Co., Syracuse, N.Y.
The Barrett Bindery Co., Chicago.

PAPER MANUFACTURERS.
The Rolland Paper Co., Montreal.
The Northern Mills Co., Montreal.
PAPETERIES AND WRITING PAPERS.

Warwick Bros. & Rutter, King St. and Spa-
dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.
A. R. MacDougall & Co., Toronto.

PHOTOGRAPH BINDERS.
The Barrett Bindery Co., Chicago.

TRINER'S
are good

Postal Scales

Time has proved their
superiority.

Include them in your
order through the
Jobber. They will net
you a good profit.

TRINER SCALE
& MFG. CO.

2714.W. 21st Street, Chief*. III.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., -£22
77 York St., Toronto, Can.

roptan

facturtis

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

PAPER PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAVING CAKDS.
Goodull's English i'layiug Cards, A. O. Hum,

Seott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

RUBBER FINGER PADS.
Marsh Rubber Finger Pad Co., 171 Mutual

Street, Toronto.
SCHOOL, SCRIBBLERS.

Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buutin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music Pub. Assn., 144 Vic-
toria St.. Toronto.

A. H. Goetting, 143 Yonge St. Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers.
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers.
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers, Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kamenstein, 394 Hudson St.. New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., E.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng."
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The F. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.
The Museum Book Store, London, Eng.

MAGAZINE PUBLISHERS.
The English Review, 11 Henrietta St., Covent

Garden, London, Eng.
MacLean's Magazine, 143 University Ave.,

Toronto.
Scribner's Magazine, New York.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES* INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card.

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2y2 , 3 or 3y2 per cent, eacb on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue of all the above publication! ten

free upon application.

Morton,Phillips & Co.
PUBLISHERS

115 and 117 Notre Dame St. We.!. MONTREAL

N.B -The BROWN BROS., Ltd , Toronto, carry

a full line of our publications.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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Our March

Import Propaganda

For 1912

"Our March Import Propaganda" presents to the

Canadian merchants an absolutely unique oppor-

tunity for the importing of

Dolls, Toys and Fancy Goods

The new 1912 assortment includes an endless

number of the choicest lines which the manufac-
turers of Europe and America have to offer.

The One Canadian House
equipped for Import on the most up-to-date lines.

Elaborate Range of New Lines.

Specials All Through.

Solves the Problem of Keeping Your Trade at Home.

Customers Served
only by appointment

Ready First Day of March

A post card request will bring details.

The Fancy Goods Co. of Canada
Limited

156 Front St. W. Toronto
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BOOKSELLER AND STATIONER

600,000
people will buy
these beautiful

art papeteries

this year.

Barber-Ellis

Papeteries
A RE you going to sell your share?

T^XQUISITE art boxes, containing fine quality station-

*-J ery, to be sold at moderate prices that show handsome

profits for you. We illustrate only five of the 150 beautiful

papeteries our traveller will show you. Wait for him.

Barber -Ellis, Limited

Toronto

Brantford Winnipeg
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Writing Tablets
We'were the first House in Canada
to make Writing Tablets—our line

still leads. Over 100 Covers to choose
from ; all qualities of paper. Special

Tablets, with exclusive cover designs,

made to order.

Caipet Felt, Window Blind
Paper, Shelf Paper, etc., in

stock, for Spring Housecleaning.

Handy Calendars— Special, while
they last—Complete, $4.80 doz.,

60c each. Pads only, $2.25 doz.,

30c each.

Gem Calendars— Special, while
they last—Complete, $4.80 doz.,

60c each. Pads only, $2.25 doz.,

30c each.

Buntin, Gillies & Co,
Limited

Hamilton and Montreal
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The Dealer as a middleman needs the co-operation of the

manufacturer. We have always need-
ed the dealer, hence have always pro-

tected him. To-day, more than ever,

we protect you against the inroads of

the "direct to consumer" policy.

Typewriter Ribbons and Carbon Paper

We can supply your needs in every
case as our line is unlimited. We fill

every requirement.

MITTAG & VOLGER, Inc.
Sole Manufacturers for the Trade.

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES *

NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C
AGENCIES in every part of the world—in every city of prominence.
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OffICE EQUIPMENT JOURNAL
The only publication in Canada devoted to the interests of Book, Stationery and kindred

trades, and for twenty-seven years the recognized authority for those trades.

MONTREAL, 701-702 Ea»lern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bide. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, MARCH, 1912

Sanford & Bennett
Autopen and Gravity Stylo

The

Autopen

has the neat-

est, simplest and

most convenient

filling device. Out of

sight when writing. No

projections, clumsy collar

or intricate valves or

pistons.

are pens to be proud of. Pens you can

safely imprint with your name, and on

which you can stake your reputa-

tion, for they are scientifically

constructed — mechani-

cally perfect and of

the very best

materials

The

Gravity

Stylo

obtain-

able

is by far the

best Stylo on the

market. No springs

to get out of order.

Holds more ink—barrel

not half filled with mechan-

ism like other Stylos.

Put Your Name on Them
and inseparably connect your firm with the finest writing instruments ever offered

for the imprint trade. Absolutely guaranteed to give unqualified satisfaction and

long service.

Write for Prices and Discounts.

Sanford & Bennett Co., ol-53 Maiden Lane, New York
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.ibout Your

School Supplies
It may be in season to say we are

making strenuous efforts to eclipse

all previous records in Scribbling

and Exercise Books, by ofiering

the trade a series of cover designs

registered as

The Imperial Series

reproduced from paintings by our

most famous artists. Beautifully

printed in colors, instructive and

patriotic, having all the earmarks

of being winners.

Wait for the "Imperials." Ready

shortly.

w

Warwick Bros. & Rutter, Limited

Manufacturing Stationers

TORONTO
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* s 151



BOOKSELLER AND STATIONER

Cards for Every Occasion

GOODAL^'S
English Playing Cards

to retail at 25c, 35c. and 50c.

THE

IS YOUR GUARANTEE OF HIGH QUALITY

COLOislAIS IMPERIALS 1909 LARGE INDEXES

LINETTES SOCIETY AND SALON

Particular attention given to Customers' Imprints

Ask Your Jobber for Prices

AUBREY O. HURST
24 SCOTT STREET

Representative

TORONTO

Q!
DVERTISERS will find in The
.NNUAL SPRING NUMBER

of BOOKSELLER AND STATIONER an opportunity
to reach the entire Book, Stationery, and Fancy Goods

Trades of Canada.

NO INCREASE IN RATES
FORMS CLOSE MARCH 15th

An opportune time for a good strong announcement to the

Canadian Trade.

^
For Rates and all information address

any office of this paper.

Toronto Montreal London
143 University Ave. E. T. Bank Building 88 Fleet St., E.C

New York: Room 1109-1111, 160 Broadway

Chicago: 407 Marquette Bldfi., 140 Dearborn St.

Bookseller
and Stationer

Annual

Spring

Number
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BROWN BROS., Limited

PAPER DEPARTMENT

WE KEEP A FULL AND FRESH STOCK

CREPE TISSUE
English Dancing Girl Brand.

CROMPTON'S

ENGLISH TISSUE
Flat, all colors and White.

ONION SKIN BOND
ONION SKIN EMBOSSED,

BLOTTING PAPER
ROYAL COLORS

For Desk Pads and Fancy Work

CARDINAL
MOSS GREEN
YALE BLUE
BLACK
ROBIN EGG

CHOCOLATE
LIGHT GREEN
HARVARD RED
ROYAL PURPLE
PEARL GREY

Size 19 x 24—100 pound.

"VIENNA MOIRE"—Bankers'
Linen Finish Embossed Blottings
in Royal Colors.

WORLD, POSTLIP, RELIANCE,
STERLING, DOMINION, in white
and colored, all weights.

CARD BOARD
Fancy colors, plain and embossed.

BROWN BROS., Limited

STATIONERY AND PAPER WAREHOUSE

51-53 Wellington St. W., TORONTO

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

CASH BOXES
A ND

Stationers' Tin Ware
OF UNEXCELLED WORKMANSHIP

H. Kdr\EN5TEIN,
394 HUDSON STREET

ESTABLISHED 1893 NEW YORK
CATALOGUE UPON REQUEST
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Gage's Holiday Gift Papeteries

The Greatest and Best

"Made-in-Canada" Line

The wide range of samples which

we are offering is the largest,

most varied and attractive ever

shown in Canada. Many new

things have been featured and

the trade can confidently rely that

Gage's Holiday Gift Papeteries

will have no peer. We have pro-

vided for every class of trade.

Every papeterie represents the

maximum of quality at a mini-

mum cost.

• Our travellers are now on their

way to you. It will be greatly to

your advantage not to order until

you have inspected their samples. >

We know what will follow.

W. J. Gage & Co., Limited
Manufacturing Stationers

Toronto
Paper Mills at St. Catharines, Ont.
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BELL AND COCKBURN'S
LIST OF

SPRING AND SUMMER FICTION
THE PASSIONATE ELOPEMENT.

By Compton Mackenzie.
Cloth, $1.25.

The publisher claims that this is the best reviewed
first novel that has appeared for years.

Country Life says: "A real triumph. As near
to Thackeray as any man has come since Thackeray."

THE BURGUNDIAN.
By Marion Polk Angolotti.
Illustrated. Cloth, $1.25.

A splendid story—stirring, full of life and color

—

the historic romance of the highest tide of its vitality.

THE SONG TRIUMPHAL.
By Hermann Sudermann.

Cloth, $1.25.

Author of "The Song of Songs," "The Indian
Lily.

HALF IN EARNEST.
By Muriel Hine.

Cloth, $1.25.

EARTH.
By Muriel Hine.

Cloth, $1.25.

The story deals with the awak-
ening of a pure young girl to the

realities of life and what they
mean. Earth is a society novel
with a society atmosphere that is

convincing.

CARNIVAL.
By Compton Mackenzie.

Cloth, $1.25.

A long novel of a girl's life, opening in Theatrical

and Bohemian London. Included in its many vivid

pictures of town and country is a remarkably intimate
study of the modern ballet.

THE FIGHTING DOCTOR.
By Helen R. Martin.

Author of "Tillie: A Mennonite Maid."
Cloth, $1.00.

HECTOR GRAEME.
A Novel.

By Evelyn Brentwood.
Cloth, $1.25.

A convincing picture of military life in India writ-

ten by one who is thoroughly acquainted with it.

THE BATTLE.

From the French of Claude

Farrere.

Illustrated. Cloth, $1.25.

"The Battle" is an extraordin-

ary fine novel of Japanese life,

and the period the time of the

Japanese-Russian War. Publish-

ed in France, it has run through

the remarkable sale of 500 thous-

and.

WINGS OF DESIRE.
By Miss M. P. Willcocks.

Cloth, $1.25.

This novel deals with the up-
permost topic of the present day
—the woman problem. Miss Will-
cocks has given us a story which
is deeply psychological and at
times rather startling with its

blunt honesty. We are shown, in
this author's inimitable style,

whether man" or woman is the
greater loser when going against
customs and conventions.

ELSIE LINDTNER.
By Karin Michaelis.

Cloth, $1.25.

A sequel to "The Dangerous Age."

THE SHADOW OF POWER.
By Paul Bertram.

Cloth, $1.25.

"A great romance of the Duke of Alva's rule in

the Netherlands. A magnificent study of power and
passion. The honors of the Inquisition overshadow
the pages." The publisher says it is the most power-
ful historical romance ever submitted to him.

THE SAINT'S PROGRESS.
A Novel.

Translated from the Italian of Ciro Alvi by Mary
Gibson.

Cloth, $1.25.

Signor Ciro Alvi has written a long and most
sympathetic novel dealing with the life of one of the
noblest spirits of the Christian Church, who was per-

haps the most extraordinary man of his age.

THE STORY OF A PLOUGHBOY.
By Alexander Anderson.

Cloth, $1.25.

A record of personal experience. An autobio-
graphical confession as frank as Rousseau's Pictures,
almost brutal in their candour, drawn from life on
the soil.

THE SHADOW OF LOVE.
By Marcelle Tinayre.

Cloth, $1.25.

When Marcelle Tinayre sets out to tell a story she
is not afraid to tell it, but follows it out relentlessly
to the end. Those who delight in the better things
of fiction would do well to take this opportunity of
becoming acquainted with her.

THE CHIMERA.
By George Vane.

Cloth, $1.25.

Don Sforza and his half-sister are no mere pup-
pets with Italian names; they give the impression of
being people the author has met and drawn from life.

The glimpses of diplomatic circles in London are
obviously not written by an outsider.

RODDLES.
By B. Paul Neuman.

Author of "The Greatness of Josiah Porlick," "The
Spoils of Victory," "Dominv's Dollars,"

"The Lone Heights," etc.

Cloth, $1.25.

POMANDER WALK.
Novelized by Louis N. Parker from his great dra-

matic success.

Illustrated. Cloth, $1.50.

BELL & COCKBURN - 25 Melinda Street, Toronto
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PUBLISHED FEBRUARY 15th
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A MAGNIFICENT NOVEL

Six—seven o 'clock struck—half-past seven

—

and yet this extraordinary narrative of a
woman's life held me absolutely enthralled.

Everything—all the necessary dull things of

common life—were tiresome interruptions. I for-

got the weather; I forgot my own grievances; 1

forgot everything, in fact, under the spell of this

wonderful book. The scenes in the theatrical

pension ; the murder of '
' Ma, '

' and the death in

the dressing-room of a New York music hall, of

Boy, the child 's father, are among the most poig-
nant, vivid, arresting pieces of description I have
ever read. In fact, the whole book bears the
stamp of reality from cover to cover. There is

hardly a false or strained note in it. It is the
ruthless study of a woman's life—a woman whom
Fate has never given a '

' chance. '
' Moreover,

there is no pandering to either the gallery or

morality. It grips you because it sounds like

"the real thing," and because as a self-revela-
tion it is relentless. If it is not the novel of the
season the season is not likely to give us any-
thing much better."—Richard King, "The Tat-'

ler."

"I cannot recall at the moment any novel

of the stage with such an intensity of life

and emotion, such an assurance of fidelity

to fact, such grip, in short, as in this book.

It is an excellent piece of work, well writ-

ten, vivid, and absolutely without that

sickly taint of sentimentality which is so

apt to disfigure that sort of story.

—Peter Donovan.

"Here is a book which makes the reader

wish that he were a publisher just for the

sake of having the pleasure of bringing it

out. . . . The book is one of those rare

transcripts of life that are fairly luminous
in their ability to make people understand

phases of existence, strata oP humanity that

are apart from their own experience

It is full of people, scenes and episodes so

poignantly real, so full of genuine hopes

and fears, tears and laughter, that many
a well-known and successful novelist might

well envy the author these special bits of

craftsmanship."—Frederick Taber Cooper.

{Send in your orders to

gentry Jfrotobe

25 fttchmonb &t. WBtit Toronto

EsterhrooK
SteelPens
250 Styles

1T he name
" Ester brook"
stands for all that

is best in pens.

The standard of

the world. m\
All styles — fine,

medium and broad
points.

to gf
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Ask your stationer.

THE BROWN BROS., Limited '•<*»' \ w *^m'
•

51-53 Wellington St. W. -

Canadian Agents Toronto

\kw
Works: Camden, N.J. T

The " Marvel

"

_Most effective punch made. May
be adjusted to any desired margin.

either
Satisfies

Easy to operate—simple in construction.

The " Hummer " Adjustable punch, for

round or slotted holes.

a most pressing demand for a combination adjustable

office punch of high quality and moderate price.

WRITE FOR PRICES

THE SAMUEL C. TATUM CO.
Main Office tod Factory, Cinciooali. Ohio. Toroato. Harold F. Ritchie & Co.

PATENT APPLIED FOR

"*©##© &-©-
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1912

European Novelties

For Import Only.

Immense Assortments

Everything New

Magnificent Displays

You are Invited.

c „. c ,
. . , . Warwick, Bros. & Rutter

See the Samples displayed 7

Importers of Art Novelties
by our representatives, who

cover the Dominion from * oroniO

Coast to Coast.
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Remember

The

Date

Of

Toronto

Opening,

March 11th
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Christmas

Cards

Calendars

Novelties

WeWill ShowYou
A cordial invitation to

inspect our import line

at the Prince George

Hotel is extended to the

Canadian trade. Write

and make engagements.

Novelties, etc.

THE ORIGINAL "QUALITY" LINE OF LETTERS
THE ARISTOCRATIC CARDS

XMAS AND NEW YEAR POSTCARDS
Over 700 varieties to sell from lc.'each to 50c. each

SPECIAL CANADIAN DESIGNS IN BOOKLETS
BOXED CARDS AND PACKETS

NESTED HOLLY BOXES FOLDING HOLLY BOXES
HOLLY WRAPPING PAPER

HOLLY TAGS, SEALS, LABELS ANDIGIFT CARDS
PAPER FESTOONS

TINSEL GARLANDS AND TREE ORNAMENTS
CREPEIPAPER SPECIALTIES

HOLIDAY PAPETERIES, over 125 distinctive lines

ART CALENDARS from 5c. to $3.50 each

LOOSE LEAF AND NOVELTY;[PHOTO ALBUMS
HARRISON FISHER, COLES 'PHILLIPS, GIBSON AND

LIFE CALENDARS
ART CALENDAR PADS in assortments

MOTTOES AND NOVELTY BLOTTERS
FRAMEDJNOVELTIES

GAMES

THE COPP, CLARft
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A Line For Profit

The largest and most

generous display of the

lines enumerated ever

attempted in Canada
will be on exhibition on

the 15th March.

n -n

An Array

I of

Christmas

I Books

BooKs
DEAN'S RAG TOY BOOKS

JACK'S MAGNIFICENTJCOLOR'BOOKS—For Young and Old.
The finest line on the market.

BEAUTIFUL ILLUSTRATED COLOR BOOKS—With Illustrations

by Arthur Rackham, Hugh Thompson, etc.

BLACKIE'S BOOKS FOR [GIRLS'AND BOYS—Unsurpassed by
any line of Juvenile Publications, Captain Brereton,
G. A.*Henty,*etc.

BEAUTIFUL GIFT BOOKS FOR ADULTS—In attractive bindings.

CHILDREN'S ILLUSTRATED GIFT BOOKS— In bewildering
variety.

MINIATUREIBOOKS—In"dainty and artistic bindings.

BOOKS OF POEMS—In attractive and handsome bindings.

USEFUL BOOKS—Games, Cookery Books, etc.

ANNUAL VOLUMES—Blackie's Children's Annual, The Can-
adian Children's Treasury, etc.

THE INTERNATIONAL SELF-PRONOUNCING BIBLES—Christian
Workers' Bibles, RedjLetter Bibles, Testaments, etc.

"DOMINION" SERIES OF BIBLES—With Chromatic Index.

CATHOLIC PRAYER BOOKS AND REQUISITES—New India
Paper EditionsIin'greatTvariety.

ALTEMUS PUBLICATIONS (Selling Agents in Canada).

CO., Limited. TORONTO
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Books that will find their way
into every home

There is a steady demand, Mr. Bookseller, for interesting subjects of worldly topics. This
library contains books for reading and not only for reference; books not above the head of the
average reader.

Home University Library of

Modern Knowledge
The purpose of the Library is to bring the most striking results of recent research and thought to the doors of a

student class whose imagination is too often starved by an exclusive diet of text-books—written for youths attending
upper elementary and secondary schools, workingmen's colleges, evening schools, literary societies, home reading
circles—and also of the great adult population of the intelligent working and middle classes who are anxious to repair
the defects of their early education.

Each book is »n easy, comprehensive, philosophical and stimulating survey of the subject, a bird's-eye view, a
statement of principles, meanings, and characteristics.

Each book is copyrighted, and, all things considered, is the cheapest line of books ever produced, giving a good
margin of profit to the bookseller.

The following subjects are now ready:

1. PARLIAMENT. By Sir Courtenay Ilbert,
K.C.B., Clerk of Parliament.

2. SHAKESPEARE. By John Masefield.
3. THE FRENCH REVOLUTION. By Hilaire

Belloc, M.A.
,4. HISTORY OP WAR AND PEACE. By G. H.

Perris.
5. THE STOCK EXCHANGE. By F. W. Hirst,

Editor of "The Economist."
C. IRISH NATIONAL DEMOCRACY. By Mrs. J.

R. Green.
7. MODERN GEOGRAPHY. By Dr. M. Newbigin.
8. POLAR EXPLORATION. Bv Dr. W. S. Bruce,

F.R.S.E.
9. EVOLUTION OF PLANTS. By Dr. D. H. Scott,

F.R.S.
10 THE SOCIALIST MOVEMENT. By J. R. Mac

Donald, M.P.
12. THE OPENING-UP OF AFRICA. By Sir H. H.

Johnston, G.C.M.G., K.C.B.
13. MEDIAEVAL EUROPE. Bv H. W. C. Davis,

M.A.
14. THE PAPACY AND MODERN TIMES. By Rev.

William Barrv, D.D.
15. MOHAMMEDANISM. By Prof. D. S. Margoli-

outh, D.Litt.
16. THE SCIENCE OF WEALTH. By J. A. Hob-

son, M.A.
17. HEALTH AND DISEASE. By Dr. Leslie Mac-

kenzie, L.G.P..

18. INTRODUCTION TO MATHEMATICS. By A.
N. Whitehead, F.R.S.

19. THE ANIMAL WORLD. By Prof. F. W.
Gamble, F.R.S.

20. EVOLUTION. By Prof. J. A. Thomson and
Prof. P. Geddes.

21. LIBERALISM. By Prof. L. T. Hobhouse, M.A.
22. CRIME AND INSANITY. By Dr. C. A. Mercier,

F.R.C.P.
23. THE CIVIL WAR. By F. L. Paxson.
24. A SHORT HISTORY OF OCR OWN TIME.

(1885-1911.) By C. P. Gooch.
25. THE EVOLUTION OF INDUSTRY. By Prof. D.

H. Macgregor.
26. MODERN ENGLISH LITERATURE. By

George Mair.
27. THE DAWN OF HISTORY. By Prof. J. L.

Myres.
28. THE CIVILIZATION OF CHINA. By Prof. H.

A. Giles.
29. AN INTRODUCTION TO SCIENCE. By Prof. J.

Arthur Thomson.
30. ASTRONOMY. By A. R. Hinks.
31. PSYCHICAL RESEARCH. By Prof. W. F.

Barrett.
32. ELEMENTS OF ENGLISH LAW. By Prof. W.

M. Geldart.

To be followed by other titles during the year.

WILLIAM BRIGGS, Publisher, 29.37 Richmond st.w., Toronto
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BRIGGS' SPRING SPECIALS
The Lad Felix, $1.25

By HENRY MILNER
A Tragedy of the Ne Temere.

Maid of the

Whispering

Hills, $1.25

By VINGIE E. ROE

WiispeanA /Ms
A Stirring Romance of

the Canadian West

Her Weight in Gold, $1.00
By GEO. BARR McCUTCHEON

Author, "Graustark," " Nedra," etc.

Joseph in Jeopardy, $1.25
By FRANK DANBY

Author, " The Heart of a Child."

This is one of the big books of the Spring.

Fire in Stubble, $1.25
By BARONESS ORCZY

Author, "Scarlet Pimpernel."

Mystery of the Boule Cabinet, $1.25
By BURTON E STEVENSON

Tante, $1.25
By ANNE DOUGLAS SEDGWICK

"' Magnificent. It is a great work of art."—Daily Graphic

Chantemarle, $1 25
By D. K. BROSTER

The Drunkard, $1.25
By GUY THORNE

Author, " When It was Dark."

Some readers give this book first place among
his former works.

A Hoosier Chronicle, $1.50
By MEREDITH NICHOLSON

Author, "The House of a Thousand Candles."

Secret Service, $1.25

Novelized from the play by William Gillette.

The Chalice of Courage, $1.25
By CYRUS TOWNSEND BRADY

The Butterfly House, $1.25
By MARY E. WILKINS FREEMAN

The Price She Paid, $1.25
By DAVID GRAHAM PHILLIPS

Author, " The Husband's Story," "Grain of

Dust," etc.

The Essential Thing, $1.25
By ARTHUR HODGES

The Green Vase, $1.25
By W. R. CASTLE

Illustrated

A Safety Match, $1.25
By IAN HAY

Author, "The Right Stuff."

Prof. Saintsbury writes :
" I have read nothing

so good for a long time."

Through the Postern Gate, $1.50
By FLORENCE BARCLAY
Author, " The Rosary," etc.

The Unofficial Honeymoon, $1.25
By DOLF WYLLARDE

Lalage's Lovers, $1.25
By G. A. BIRMINGHAM

The Adventure of Dr. Whitty,
$1.25

By G. A. BIRMINGHAM
Mr. Birmingham is in the ranks of the foremost

authors of the day.

The Matador of the Five Towns,
$1.25

By ARNOLD BENNETT
Author, " Clayhanger," "Hilda Lessways."

Death, $1.00
By MAURICE MAETERLINCK

An Essay.

My Lady Caprice

$1.00

*

MY
LADY
CAPRICE

«•»
JEFFEPY
FARNOL

y -y-

By JEFFREY FARNOL

Author

" The Broad Highway."

Few sweeter stories have

been written.

Reminiscences of the Yukon, $3.00
By HON. S- TALLEMACHE

The Story of Tecumseh, $1.00
By NORMAN S. GURD

Women and Marriage, $1.00
By MARGARET STEPHENS

Every woman should have a copy of this book
in her home.

The Evolution of the Prairie
Provinces, 75c.

By W. S HERRINGTON

WILLIAM BRIGGS, Publisher, 29.37 Richmond st. w,Toronto
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m
FROM THE HOUSE OF GOOD FICTION

JapOnette. By ROBERT W. CHAMBERS. Easily the strongest Spring

book this author has written. A full-sized novel, with over thirty illus-

trations, by CHAS. DANA GIBSON. Serialized under the title THE
TURNING POINT.

He Comes Up Smiling. By charles sherman. just as the

wrapper is one of the most striking ever put on a book, so the story

is the most original and witty comedy of many years.

Odd Numbers. By SEWELL FORD. A new book by the author of

TORCHY. (By the way, TORCHY is selling better than ever.) The new
book contains the same brand of humor as TORCHY, and is, if anything,

funnier. Everybody who read TORCHY will want ODD NUMBERS.

Have you seen our complete list ? If not, write for one

McLEOD & ALLEN, PUBLISHERS OF
BOOKS THAT SELL TORONTO

=®

=s

NEWSPAPERS »»° MAGAZINES
The best lines to draw the public to your store

WE HAVE THEM ALL

Caandian British American German
the majority of which we supply on terms equal to loaning you the
goods to make money with. Quicekst possible service assured.

BOOKS
We carry full assortment of all lines of Fiction, both Paper and Cloth
bound. Our prices are equal to the best offered.

SUBSCRIPTIONS

We quote favorable prices and terms. TRY US.
Price Lists, Terms and Catalogues supplied on application.

The Montreal News Company, Limited, Montreal
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Menzies & Company, Ltd.

Toronto

Dorendorff & Company, Ltd.

London, Eng,

The Diamond Series

The readiest selling line of Christmas Cards, Ball Programmes, Menus,
Guest Cards, Post Cards, Wedding Cards, Mourning Cards, Private

Christmas Cards and Fancy Blanks of every description.

Prices, for Christmas Cards, $1.50 gross, assorted designs,

$3.60 gross, $7.20 gross, $9.00 gross, $10.80 gross, $15.00 gross.

Same lines boxed, 6 and 12 in a box, same prices ; with a big line

of hand-painted Celluloids at $2.40, $3.00, and $3.60 per dozen
cards, boxed singly.

The Dominion Series

Containing big range Canadian designs Christmas Cards, with Canadian
views of all sections of country (or your own views if desired), Coats of

Arms of Cities and Provinces, Maple Leaf, Indian and Buffalo devices,

Prairie Scenes, Rocky Mountains, Coast Scenes, Indian Camps, Canadian
Sports, Hunting Scenes, etc.; Niagara Falls, St. Lawrence, Great Lakes,

Montreal, Quebec, Tobogganing, Hockey, etc., etc.

You Can't Beat This

CANADIAN LINE
Our special Christmas Card assortments
of $25.00, $50.00, $75.00, $100.00 and
$250.00 proved a huge success last year.

TRY ANY PRICED ASSORTMENT AND YOU WILL
DOUBLE ORDER NEXT YEAR

MENZIES <&> COMPANY, Limited
152-154 PEARL STREET, TORONTO

Sole Canadian Agents
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IT PATS
To Satisfy Your Customer

Z&fiftamti

was invented 79 years ago
and to-day—with numberless
improvements—the result of

experience—is by far the most
fluid and reliable ink in the

world,

[t is stocked by the following Wholesale

Stationers

—

McFarlane, Son & Hodgson, Limited, Montreal.

Brown Bros., Limited, Toronto.

Buntin, Gillies & Co., Limited, Hamilton.

Clark Bros. & Co., Limited, Winnipeg.
Smith, Davidson & Wright, Limited, Vancouver.

H. C. STEPHENS, Alder.gate Street,

London, Eng.

Prices, etc., on application to

W.G.M. SHEPHERD
Coristine Bldg.

MONTREAL, QUE.

Sole Agent for Canada.

BLUE BLACK
WRITING FLUID

So k>ng known by the name of the luvontor as HTKPH s "

VttTtNG Fi.Uh. Thmiuk write** ClsarBlaeoolour an
k« intense Blank : it is smooth and pleasant to writs •* "• *

'

F«CTw. its fluidity in a reinstable manner under expose'

**W ^ fJ,HENRY STEPHENS, Aldcn.fi:steStr«rt.l,

TTTT1



Greetings and Announcements For All Occasions

Folders and Illuminated Letters in an Infinite Variety Being Shown in the 1912 Exhibits by the

Different Jobbers—Extends Range of an Important Department of Stationery Business.

One of the satisfactory tendencies exemplified in this

year's samples of greeting cards, folders and similar crea-

tions, included in lines now being submitted to the retail

trade, is the appearance of folders and letters for all

occasions, an outgrowth of the types of this nature form-

erly restricted to Christmas, New Year's Day, St. Valen-

tine's Day, St. Patrick's Day, Easter, Thanksgiving Day
and Birthday greetings.

The new offerings include greetings and acknowledg-

ment cards and illuminated letters, with envelopes to

match, for such occasions as college commencements,
graduation days, engagements, weddings, anniversaries, as

well as greetings to members of the family, relatives,

friend and sweetheart.

They appear in an infinite variety, and include simple

and inexpensive numbers, as well as others ranging up
to those bringing comparatively high prices.

Shown in the Musson Line.

In the series of decorated letters, one appearing with

an elaborate design is intended for use as an acknowledg-

ment from one who is ill, and is worded as follows

:

colors, hand-painted. This is richly set off by gilt edges,

ribbon and bow. Probably the most admirable feature

of all is the excellent wording of the^ greetings, as indi-

cated in the illustration referred to.

I Hint no qirj and never Wat,'.

It Ubecl to make me mud because

Some old quu 'ud pull a curl -

And Sfti^-U/hnt's ijour nfttne, little cjirir

"Theujll never net Hnother chance,

'Cause I'm a man now ,

—

I wenr bants'

One of Sutcliffe's Numbers.

There is an originality not only in design, but more

particularly in the wording of the sentiments, that is

quite refreshing. This will contribute in no small mea-

sure to the enthusiasm with which they will be received

bv the trade and the customers in the stores.

OTHER of r^na,

1 w. v
ln ev«ry crowded flbvel

racftlf

"Vl.nr features, kind »nd s««i

i kmo to near your vctc«

And se« win- smile divine

St

*^arJM** \ <-.

™HMr M3N.
t

it ..

-.>%<«

-

,.'

. • 1 -- |

One of the Musson Folders.

Dear friend, your pleasant thought for me
Has cheered my lonely hours,

And the sweetness of your love has been

Like the fragrance of the flowers.

Accept my thanks for all your care,

And till I'm feeling better,

Please take this little note instead

Of a really truly letter.

The series of folders in which is the one entitled

"Mother of Mine," illustrated on this page, is of onyx
board of different shades, and illuminated in natural

An example of this originality is afforded in the case

of one striking folder with an illuminated cover, bearing

only the word "Listen." Upon turning the cover, it is

found to be an announcement from Dan Cupid regard-

ing his success in welding the hearts of another couple

to the stage of an engagement announcement.

The "Bon Voyage" folder is one more evidence of the

wide range of subjects included in the different series

offered by the various jobbers.

When it comes to the exhibits of Christmas cards and

other familiar cards for different seasons, there is a no-

ticeable improvement, particularly in the wording of the
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sentiments, so that, altogether, there promises to be a bet- tion to cards, folders and posl cards, the tumorous aspecl

ter trade than ever in these, with the additional lines con- of Ireland's day lias occasioned the production of many
comic novelties in which the clay pipe. Ihe plug bat ami

the pig are prominent.

!
Ion m* link.

1

.
(

!

AM

la tk* t„,d„

Lovt *,. I.M

1
* But lo.a m< ,«„

or 1 .Ul a*« 1

1 L

i L
1

Shown by the Sutcliffe Co.

tributing very considerably to the importance and pos-

sibilities of the particular niche in the stationery busi-

ness occupied by these interesting items of merchandise.

"S* f.Vtri la m< tJI ,,«r

Ti It haffo «» « J-*.

That my mother thinht I am.

Shrthir.lt, lamawonjsr

AnJlntmlxrtrttktaJ

CoJl natr mi, wkh Main,

IWai ualy, mtan ar UJ.

I

AnJ ht, * ttmt, I sit a»J

Malt

Htm nics'tlPmJsHs. aiswhts!

// a filler *>** the fsVsr.

That ht, mother thitili he is.

"

Another Sutclirt'e Number.

St. Patrick's Day and the Trade

Big Variety of Favors Including Post Cards of

Artistic and Humorous Designs—General Post

Card Business is in Good Shape.

St. Patrick's Day favors are being given more pro-

minence than in other years, and the day is contributing

considerably to the volume of business done by the book-

Shown by the Copp, Clark Co.

sellers and stationers in the class of season goods to

which the St. Patrick's Day novelties belong. In addi-

Post Cards Shown by Musson's.

Patrick's Day will playFrom now until March 17, St

a leading role in the bookstores.

Posti Cards 'from , Pugh's Line.

A novelty illustrated herewith is a sample of a big

variety of similar designs which are classed among the

ready sellers.

Post Card Business in Good Shape.

Business is picture post cards is in a mighty healthy

condition judging from the optimistic reports of the

jobbers, who express especial satisfaction regarding the

increasing demand for the better grades as against the

inferior productions with which the market was glutted

in the past few years. Everywhere in the country the

demand for the better lines has been picking up, and pro-

bably never before, taking all thing into consideration.

has the business of picture post card selling, as a staple

branch of the stationery business, been in a better con-

dition. The trade is pretty well established in legitimate

channels now, with the jobbers of the "piker" variety

pretty well eliminated. The result has been to inspire

both the retailers and wholesalers with a fuller measure

of confidence in the stability of the trade.
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An indication of what the post card business means

to Atlantic City is afforded in the report of the post-

master of that city, showing that in 1911, 17,000,000

postage stamps were sold there, most of them one cent

stamps.

The Roosevelt Third-Term League is sending out

broadcast throughout the United States, post cards bear-

in- the letters "T" and "C" and the figure "3," in

monogram, which being interpreted is supposed to indicate

"Third Term Campaign." This is another illustration

going to support the claim that the post card can be used

(o advertise anything and everything.

; "vJould liKg. to cool^fer
fjK^ovO a nice mjnisktr

Leap Year Post Cards.

Uncle Sam's Government has passed a new ruling

which prohibits the mailing of post cards bearing repro-

duction of lynchings, such as the recently issued photo-

graphic reproduction of "A Lynching at Andalusia, Ala."

J. G. Stoddard is now in charge of the Toronto branch

office of Brown & Bigelow, of St. Paul, makers of calen-

dars and advertising novelties.

The people of Germany are the greatest users of

postal cards for inland correspondence in the world,

1,548,500,000 cards having been used in the empire last

year, while Japan used 860,000,000, the United States

855,579,000 and Great Britain 838,500,000.—Popular

Mechanics.

Time to Prepare for Easter Trade

Merchants Should Arrange for Effective Window
Displays and Take Full Advantage of Opportuni-

ties Presented by this Season.

Within a few weeks the dealers will be making their

annual Easter displays. As with the Valentine trade,

Easter carries with it a big line of cards, folders and

novelties. Of special importance in connection with this

great religious holiday are the staples of the book trade.

There is no better time to give prominence to Bibles, pray-

er and hymn books. Windows devoted to the display of

these, especially if any specialization of new interest and

attractive window trimming can be employed, will be

hound to bring good returns. The white and purple of

Eastertide afford ample opportunities for effective de-

corative schemes. Besides the Bibles, prayer and hymn
books, there is an extensive range of titles avail-

able in devotional books, some of them by writers whose

works can be classed among best sellers, such as Miller,

Van Dyke, Trine, Abbott and Knight. It is impossible

to name even a tithe of them. Besides the more preten-

tious volumes, there are smaller books and booklets al-

most numberless, and then on into the realm of folders

and cards, altogether making up an immense range of

goods available for ready sale for the Easter season.

The Easter novelties in the way of comic conceptions

calculated to capture the children's fancy ;fancy drop and

easel cards, artistic panels and folders together with the

wealth of post cards at various prices really constitute a

One of the Copp, Clark Co. Easter Folders.

trade by themselves, and in them the dealer will this

year no doubt find a bigger sale than ever with corre-

spondingly increased net profits.

The thing to do now is to make sure that sufficient

stock has been purchased to supply the demand, and to

prepare to handle the business so that the best possible

results mav be obtained.

Swept to Death in Whirlpool
Prominent Toronto Stationer and Wife were

Victims of Recent Tragedy at Niagara Falls

—

Heroism of Stanton and Burrel Hecock.

Eldridge Stanton, who with his wife and the Cleveland

young man, Burrel 'Hecock, lost their lives in the tragedy

at Niagara Falls on Sunday, February 4th, was a member
of the well-known Toronto Stanton family, whose name
has for many years been prominently connected with the

stationery business.

Stanton and his wife had gone to Niagara Falls the

previous day and with them were A. F. Rutter, of War-
wick Bros, and Rutter, with Mrs. Rutter, they having

intended accompanying the Stantons to cross trie ice

bridge. The weather, however, was so cold that Mr. and
Mrs. Rutter returned to Toronto early Sunday morning.

Otherwise they might have shared the fate that met
Mr. and Mrs. Stanton.

Going down to the ice jam below the cataract, Stanton
and his wife started to cross the solidly frozen structure

and when they were about midway, a monster ice floe,

loosened and jammed into the ice bridge which gave way.

The Stantons, with Burrel Hecock, found themselves on

a giant cake of ice drifting towards the whirlpool rapids.

Hundreds of excited people lined the banks of the river

shouting warnings, and calling upon them to make an
effort to reach the shore. At the lower steel arch bridge

a rope was thrown down and Stanton tried to tie it under
his wife's arms, but was unable to do so, being too be-

numbed with the cold. Neither he nor young Hecock
would attempt to save themselves leaving Mrs. Stanton
and they all went to their death in the Whirlpool Rapids,

Stanton with his wife clasped in his arms.
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A LESSON FROM DICKENS.

The Dickens Centenary is an event of deepest interest

to all. Charles Dickens was not merely a novelist; lie

was an educator and reformer. As the creator oi

"Scrooge," he was largely instrumental in perpetuatin.:

the old Christmas customs and kindlinesses; his reeita!

of the cruelties at Dotheboys Hall led to the suppression

of a pernicious school system; his references to the "Cir-

cumlocution office" led to civil service reforms; and

"Oliver Twist" has helped a great deal to eliminate the

most glaring evils of the workhouse system. These are

just a few of the reforms that he accomplished through

the medium of his wonderful books.

It is interesting to note that Dickens has many refer-

ences all replete with good advice for the retail dealer.

We recall at once his allusions to that queer little ship

chandlers' shop in "Dombey and Son," where "every-

thing was jammed into the tightest cases, fitted into [he

narrowest corners, fenced up behind the most imperti-

nent cushions and screwed into the acutest angles." It

reads very much like a description of some stationery

stores we have seen. The story of the old proprietor of

this odd little shop contains a moral which cannot be

•passed over. His experience can best be summed up in

his own words:

"But competition, competition—new invention, new-

invention—alteration, alteration—the world's gone past

me. I hardly know where I am myself; much less where

my customers are. . . . Tradesmen are not the same as

they used to be, apprentices are not the same, business is

not the same, business commodities are not the same.

Seven-eighths of my stock is old-fashioned. I am an old-

fashioned man in an old-fashioned shop, in a street that

is not the same as I remember it. I have fallen behind

the time and am too old to catch it again."

On the day that Solomon Gills indulged in these

mournful reflections, he had had but two people enter his

store—one to ask change for a sovereign and the other to

enquire the way to Mile-End Turnpike. The observation

may perhaps sound a little trite, but there are plenty of

Solomon Gills in the retail stationery business to-day.

The times are different, but the reason is the same. New

ideas, new goods, new systems have come. Competitors

have taken them up. But some have remained in the old

rut, neglecting to keep track of changes, failing to render

their premises and stock attractive to the public. Old-

fashioned men in old-fashioned shops, they have fallen

behind the time.

No matter how thoroughly up-to-date a dealer may be,

the danger of falling behind is always there. Every day
brings some change which must be noted and studied

and considered. New inventions and new goods are flood-

ing the market. Nothing can stand still, least of all, a

business which counts for its maintenance on the favor

of the public. The conclusion is obvious: The dealer

must keep up with the times in every way, or the day
will come when, like old Sol. Gills, he will see the people

passing the store for better and more attractive establish-

ments.

VALENTINE TRADE WAS GOOD.

"Better than ever," as a trade expression, applies

with special force to the 1912 valentine trade. From all

sides, jobers and retailers alike, express complete satis-

faction with the year's business in these novelties, with

receipts ahead of previous years because of the widening

interest in the day attributable to the appearance of offer-

ings of genuine artistic merit, whereas in years gone by
valentines that did not jar the artistic temperament were
an unknown quantity. True, in the rural districts, the

ardent swains still express the tenderness of their feel-

ings in elaborate celluloid creations with gaudy trim-

mings, which, by the way, provides a decidedly profitable

source of business to the country dealer. But everywhere
there has sprung up in recent years, a strong demand for

art valentines and the most satisfactory aspect of this is

that, by its vrry nature, this development promises to

extend still further and become a permanent feature of

the trade.

THE INVESTMENT OF COURTESY.

Almost all salesmen whose duty it is to call upon

buyers in their own places of business, can tell of scores

of instances in which they have been subjected to rude

treatment, sometimes not even being given a hearing.

This is true of too great a percentage of buyers generally.

It is true of the buyer in the retail store, of the buyer for

the retail store and similarly of the parties of the first

and of the second part when it comes to shifting the scene

to wholesale establishments.

The buyer seldom fails to impress upon the seller

that he, the buyer, dominates the situation. That is

probably quite natural and would not be so bad if the

tiling were never carried to the extent of overstepping

the line of common courtesy, but unfortunately the latter

contingency is, frequently, only too evident. There is

a distinct advantage, however, possessed by the seller

when the buyer goes to him. The vast majority of the

instances of discourtesy, sometimes even extended to

absolute abusiveness, are experienced in cases where the

seller has to go to the buyer. Why this should he true is

theoretically hard to explain, but practically it seems to

be instinctive, because the same man who is obliging,

oftentimes even obsequious to a buyer, will turn from
this attitude, to assume an abrupt and uncompromising
demeanor toward a man seeking to engage his attention as

a prospective customer. The lively light of interest and
tolerance in the man's expression toward his customer has

disappeared behind a mask of cold indifference presented
to the buyer, who must then waste valuable time only to
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press his case to the point of proving that he is there

primarily in the interests of both of them. It is up to the

salesman to show the man whom he is seeking to interest,

that it would be advantageous to the latter to take up

the proposition. Surely it is worth while finding out just

what that proposition is, rather than to turn a deaf ear

to it altogether!

True courtesy pays every time and sometimes brings

its returns from most unexpected quarters owing to the

changes continually going on and the shifting about of

men that oftentimes reverses the relative positions of the

buyers and the sellers.

Every man who has a business story to tell should

get a fair hearing.

CONCENTRATE ON PROFIT-PRODUCING LINES.

Owing to the bewildering variety of the articles of

merchandise going to make up the stock of the average

book and stationery store, it seems to many of the dealers

engaged in these trades to be a task almost beyond human
capabilities to take advantage of the many chances there

are for cultivating extra sales by introduction and by

concentration on certain lines, the reason being that the

practically numberless items connected with the business

keep him busy from morning to night in routine work and

the time for carrying out the profit-increasing programme,
somehow, seldom seems to present itself.

That is one of the dangers that always confronts the

bookseller and stationer. It is the easiest thing in the

world to get tied up with goods that take a maximum
amount of handling and yield a minimum margin of profit,

and the chief trouble seems to be the dealer's conviction

that it is necessary for him to attach as much importance

and devote as much time to these lean lines as to those

yielding fat profits. The wise retailer, however, is he

who concentrates his efforts on the branches of the busi-

ness that pay. Many booksellers and stationers in recent

years have pruned off some of the dead branches of the

business and are devoting the time and capital thus

reserved, either to getting still better results from the

existing departments that are profit-producers, or have

added other lines that can be successfully developed in

connection with his established trade.

could secure half a dozen agencies for meritorious devices

with which to go after business on the intensive plan.

Watch advertisements for this kind—new inventions are

continually being marketed. Enterprise pays big divi-

dends.

THE WORRIES OF RETAILERS.

Some retailers seem to be of the opinion that they

have some sort of a monopoly on worry and it is pretty

safe to say that while there's business there will be

worry, but most manufacturers will be found of the

opinion that the retailer's business life, in contrast to

t heir's, is one of sweet contentment. It would be a fine

thing to reach that state of perfection in a business insti-

tution where all hands were kept busy all the time and
everything went along as smoothly as a marriage bell.

But that blissful state is beyond the range of possibility.

You must expect to encounter difficulties. It may ease

the mind of the retailer, however, to occasionally consider

the greater cause for apprehension in the case of the

manufacturer. Think what it means to a manufacturing

concern to encounter a slump in business at a time when
it is considered advisable to keep the full force working,

and then to have that slump continue, against expecta-

tion, for weeks. That opens up avenues of rough and

rocky going that dwarfs the sort of troubles that the

retailer sometimes magnifies into monumental worries.

DEMAND CREATING ADVERTISING.

To-day the retail merchant is more than ever before

alive to commercial progress. He knows the significance

of demand creating advertising and the general adver-

tisers are learning to apply their advertising to him. As
W. W. Garrison put it in an article in Printers' Ink,

"The past year has climaxed the dealers' and manufac-

turers' knowledge of advertising—merchandising." An
instance of the way dealers are taking advantage of the

national advertisements, focusing local demand at the

crucial moment, is afforded by the growing practice of

going to the supplies they receive of periodicals having

good local sales, pasting stickers informing the reader

that the goods advertised can be had at — —
's store.

In other cases a rubber stamp is used for this purpose.

MAKING THE STORE ATTRACTIVE

Most stationers, the live ones at any rate, have come
to the realization of the importance of judicious adver-

tising to draw trade to their stores, and the majority of

them are alive to the necessity for making things attrac-

tive for the customers after they have entered the" store,

but there is still room for vast improvement in this

respect. The first impression upon the person entering

the store should be to substantiate the imaginative picture

formed after reading the newspaper advertisement and
seeing the fine window trims. Following out that idea, the

advantages of giving prominence, in the interior displays,

to the advertised articles are obvious. Of next importance

is the effective showing of new and seasonable lines. The
staple goods and articles liable to be asked for should

form the regular stock on the shelves and in the drawers.

Get into the habit of anticipating the needs of the

business men of your town or city. That is the way to

combat encroachments of the mail order dealer and the

itinerant gripsack merchant. The home man stands to

get the purchaser's preference, providing his prices are

right, but old-fashioned business methods do not suffice

to hold trade. It is safe to sav that almost every stationer

EDITORIAL NOTES.

One-cent letter postage is to follow a readjustment of

the U. S. postal rates, according to Assistant Postmaster-

General Britt, in a recent speech at Cleveland.

Cy H. Davis, in Printers' Ink, characterized the great-

est abuses in the advertising business as being the tend-

ency to prepare copy in too great a rush without having

obtained a full grasp of the situation, and the evil of

substituting bluff, belief or guesswork for definite knowl-

edge.

You should not judge a book by its cover, but people

are apt to judge a bookstore by its front and as a general

rule that index is a pretty sure one. The shop window
has been called the merchant's barometer of prosperity

and the shopper's guiding star. It should consequently

receive the storekeeper's constant attention.

If you are in a quandary about anything in the book

and stationery business perhaps Bookseller and Stationer's

special service department can solve the difficulty. Do
not hesitate to take advantage of it.



Standardization Of Retail Prices of Stationery

Important Meeting of National Catalogue Commission and Chairmen of Different Standing Com-
mittees of National Association of Stationers and Manufacturers, at Cleveland, Ohio.

A striking advance in the movement toward the stan-

dardization of [trices was taken- in a recent meeting at

Cleveland of the members of the National Catalogue Com-
mission and the' chairmen of the eleven permanent com-

mittees of the National Association of Stationers and

Manufacturers of the United States. The chairman of

t he National Catalogue Commission, Fletcher B. Gibbs,

of Chicago, presided at this assembly. The eighteen com-

mitteemen came from widely separated sections of the

country, and the fact that there was not one absentee at-

tests the strength of the association and of this movement
for price standardization in particular, carrying with it

inspiration and help for all engaged in the stationery

trade.

The committeemen brought with them all the cata-

logues, price lists and other data available, that in any
way related to the prices of goods sold in the stationery

trade, each of them having been supplied with a com-

plete list of items covered by the different committees.

This made for rapid progress and the work accomplished

so advanced matters that the different committees will

be able to handle the various items assigned to them with

the prospect of uniform results at a reasonably early

date.

These developments show that there is a complete

unanimity in the work, the whole membership sharing in

it instead of having it considered sort of a side-issue and
left as a burden for the National Catalogue Commission.

At one of the sessions the dummy of a catalogue being

prepared by the house of Eberhard Faber was presented

to the meeting. It follows the lines set down by the Na-
tional Catalogue Commission, and a unanimous vote of

thanks was extended that house, as well as Boorum &
Pease Co., New York ; Dennison Manufacturing Co., South
Farmingham, Mass.; Weis Manufacturing Co., Monroe,
Mich., and the Globe-Wernicke Co., Cincinnati, for their

valuable assistance toward standardizing retail prices of

their products.

The vote embodied the hope that the good example
set would be followed by all manufacturers making goods

for stationers.

An example of the thoroughness of the work done by

the National Catalogue Commission is afforded in the

announcement that the latest report, the half-page bulle-

tin on "Steel Engraving and Embossing," involved a

correspondence of over six hundred communications and
replies before the recommended figures were determined.

This will convince even the most skeptical that unusual

care is taken to submit facts and figures in which the

trade can place absolute confidence. It should be borne

in mind, however, that the prices recommended are the

minimum figures—the dead line which it is unsafe to go

under. Prevailing prices in many sections are higher

than those recommended. Dealers having no accurate

system showing the cost of doing business cannot fail to

benefit by immediately adopting prices in accordance with

the recommendations. In Canada, of course, the charges

for duty should be added to these prices.

Tips for Live Stationers

What Other Dealers are Doing—Good Ideas and
Suggestions Gathered from Newspaper Adver-
tisements and Talks with Representative

Retailers.

Under the display heading "What a circulating lib-

rary means to booklovers," Clarke Bros, of Berlin, Ont.,

in their regular newspaper space of four inches double

column, present this argument : We want you to know
Clarke's as we know it. We have an excellent circulating

library-i—so comprehensive as to be a godsend to those

who love books, either for the joy they give, or for the

aid they are to a liberal education. No family in Berlin

but can use this library. An excellent inspiration to those

building up an education, a daily pleasure to those who
delight in reading all the latest works by world-famous
authors. What we have are at your service, others you
want, we'll get.

A. C. Turnbull, the Hamilton bookseller and stationer,

took advantage of his removal to new premises to adver-

tise a removal sale, announcing a sale, without reserve,

of purses, pocket books, cigar cases, ticket holders, writ-

ing portfolios, shopping bags and picnic cases at 1-3 to

V2 off regular prices.

Two weeks before St. Valentine's Day, Duncan's, of

Hamilton, advertised an "Advance Display of Valen-
tines" and in the ad. gave a talk on Valentine party
helps—lunch sets, doilies, place and tally cards, napkins,

etc.

C. F. Fisher, Middleton, N.S., used a four-inch double

column newspaper space to advertise his Circulating Lib-

rary, giving a partial list of 100 new books added to the

library.

W. S. Brown, Prescott, advertises a photographic

paper demonstration, inviting amateur photographers to

bring negatives with them.

The E. H. Jackson Co., Limited, Simcoe, advertises "A
complete aquarium, 2 gold fish, pebbles and plant, with

every purchase of one dollar or more."

The same firm advertises in liberal space camera craft

"from the click of the shutter to the handing around of

the finished photo;" wallpapers; cut flowers; and art

supplies, including china, oil and water color, basket mak-
ing and stained glass materials and publications.

Mechanical masterpieces at 25c a volume were adver-

tised in a four-inch three column newspaper ad. by the

College Bookstore, Kingston. The ad. stated that the

volumes are "practical books of authority and have

established a new high-level of merit for 25 cent

books." Twenty-four titles were published and the list

was changed daily until the full list of 92 titles has been

published.

The benefit of newspaper advertising to a retail busi-

ness is illustrated in a recent experience of A. M. Cun-
ningham, who put on a special sale of pictures. Following

a lady's purchases amounting to nearly $400, the sales-

man anxious to learn what led her to come to the store,

was informed that she had read the newspaper adver-

tising1

.
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News Notes of the Stationery

World
Interesting Items About Men of the Wholesale

and Retail Houses and Dealing with Subjects

Concerning the Trade.

The largest collection in the world of valentines,

Easter cards, Christmas cards and similar productions, is

possessed by Jonathan King, of Islington, England, its

immense size is proving a handicap in finding a permanent
home for it. The trustees have accepted that portion in-

cluding actors, in colors and heightened with tinsel,

"penny plain and two-pence colored" prints, the series of

West's plays and other curious items.

A catalogue of words being a dictionary, Dixon's
Graphite intimates that a catalogue of pencils should be
'

' Dixonary. '

'

W. H. Bailey, succeeds W. Cornforth, bookseller and
stationer, Talbot street east, St. Thomas. Mr. Cornforth
will go to Vancouver.

A recent visitor to the Montreal wholesale houses was
Thomas J. Brophy, of the Cambridge Bookstore, Quebec.

J. H. Hamilton, is a new member of the staff of the

Cranbrook Drug and Book Co., Cranbrook, B.C.

At a meeting of the Board of Directors of the Eaton,
Crane & Pike Company held February 5th, Charles C.

Davis was elected a director and second vice-president
and William H. Eaton was elected treasurer, so that the
officers of the company now are Arthur W. Eaton, Presi-

dent; William A. Pike, First Vice-President; William H.
Eaton, Secretary and Treasurer; Charles C. Davis, Second
Vice-President.

Mr. Davis has been manager of the company's New
York office since it was established some four years ago.
and will have particular charge of the sales department
of the business, the position of sales manager being-

discontinued.

Mr. W. J. Willoughby, now assistant manager of the
New York office will be made manager.

L. I. Snyder, whose features

are presented on this page, has
been given charge of the re-

cently established Canadian fac-

tory of the Carter Ink Co. at

Montreal. Mr. Snyder has had
a long association with the sta-

tionery trade in the United
States, having been connected

with Edward Kimption, of

New York, previous to his long

experience with the Carter Co.
L. I. SNYDER

The Pen Filler Company, of Janesvilles, Wisconsin,

is a new concern of which the incorporators are E. V.

Whiton, C. P. Beers and M. R. Jeffris.

E. J. Kastner recently entertained the students of

McGill University, Montreal, by showing them through the

L. E. Waterman Co. 's Canadian factory.

Mr. and Mrs. Lisgar L. Lang and family, of Winnipeg,
are spending the remainder of the winter at Long Beach,

California. On Monday, February 5th, the stork left

twin babies, girl and boy, at their bungalow.

The Brown Bros Employes' Benefit Association gave
a banquet on February 2nd to Richard Brown, president

of the concern, and to his two sons, Albert and Norman.
About one hundred and fifty were present, including Con-
troller McCarthy, who responded to the toast to the city.

A. J. Walker is the new manager of the Lumsden Drug

and Book Co., of Lumsden, Sask.

Montreal newsies have petitioned the City Council to

again grant them the privilege of selling newspapers on

Sunday.

M. G. Hay, formerly of St. Thomas, and latterly in

charge of the sales department of the Douglas Company,
of Edmonton, has been appointed sales manager of the

Copp, Clark Co. He will begin his 'new duties March 1.

Mr. Hay conducted a successful retail business in St.

Thomas for many years, and has long been one of the

prominent Canadian stationers. He was one of the active

and leading workers of the Canadian Booksellers' and
Stationers' Association.

Mr. Hay, who became sales-manager of The Douglas
Company, Ltd., at Edmonton, last April, severed his con-

nection with that firm on January 1, deciding to return

east. Shortly before his departure he was presented with

a gold-headed cane, the accompanying address being read

by Mr. Douglas, president of the concern. At the same
time Mrs. Hay was presented with a traveling bag.

W. P. Gundy, general manager of W. J. Gage & Co.,

Ltd., was elected second vice-president of the Toronto

Board of Trade at a recent annual meeting of that organi-

zation.

One of the month's introductions by W. J. Gage & Co.,

Limited, is a three-drawer pencil cabinet designed for use

with that firm's Mandarin brand of pencils. The cabinet

is finished in golden oak and its dimensions are 11^4 x
IO14 inches and 8% inches high.

After showing dealers in Toronto and Montreal the

new introductions of the Eaton, Crane & Pike Co., Bevan
Hay, left early in February on a trip to the coast. One
of the new lines about which Mr. Hay showed particular

enthusiasm was a series put up in a new tray box dis-

playing paper and envelopes at the same time.

Various shades of tan are offered in some of the 1912

offerings of writing paper manufacturers. These, to-

gether with the tendency toward the use of correspondence

paper and envelopes with faint touches of color in the

form of borders, promise to awaken special interest and
stimulate sales at the notepaper counters. The new offer-

ings lend themselves admirably for use in producing

effective window trims and are certain to inspire "a large

measure of enthusiasm throughout the trade.

A new concern which has just opened business in

Toronto is The Appleton Book Co., 145 Wellington Street

West, established by J. F. Appleton, for the past four

years with Albert Britnell, Yonge Street, Toronto. Be-

sides doing a book business, the new concern will publish

road maps, having bought out the business of the Stand-

ard Map Co. Automobile handbooks and other works of

a technical nature will be given special attention and

they will handle the postcards lines of the Richmond
Sales Co., for Western Ontario.

A new feature in the merchandising of blotting

paper is the idea of banding each quire separately which

method has been adopted by Ford's. Buntin, Gillies &
Co., of Hamilton, are now issuing a new sample book of

Ford's blotting paper and describe the product as "A
luxurious economy for the desk, having a surface like

satin, never fades, frays or fluffs."



Cameras and Supplies for Amateur Photographers

Trade is Ever Increasing and Offers Field of Exceptional Opportunities to Booksellers

and Stationers—Something About Amateur Contests.

Willi some camera devotees the word amateur is a

misnomer, because, although they arc nol on a par with

the professional photographer- operating a recognized

photograph gallery, they arc nevertheless concerned

chiefly in the commercial gain the use of the camera

affords them. However, whether people lake pictures

for gain or purely for pleasure or interest in photography
as an art, they all serve to increase the army of pur-

chasers, which is ever growing, and which has assumed

such proportions that the camera department in some

bookstores has developed to such an extent that it has

become their chief source of revenue. It is an extremely

satisfactory branch of the business, because it is one

that can easily be managed at a minimum expense and
at a small percentage of loss and waste. It is not neces-

sary to carry an immense stock to do a big business.

Instances could be mentioned where the turnover amounts

to several thousand dollars a year on a stock which at

no time runs above $300. That alone is a convincing

illustration that the camera department can be developed

into one of the particularly satisfactory branches of the

bookseller and stationers' business.

Realizing these facts and knowing that a large per-

centage of the Canadian booksellers and stationers have

ignored tbe importance of the trade in cameras and sup-

plies, Bookseller and Stationer will in future devote a

regular department to this trade, with articles of a

practical nature, telling of the methods pursued in de-

veloping this trade by dealers who have had outstanding

success in it, as well as contributions, bints and sug-

gestions more directly connected with photography itself.

An excellent means of attracting attention to the

camera or Kodak department, and one which has the

double effect of increasing the purchases of people al-

ready initiated into the mysteries and pleasures of photo-

graphy and of developing sales of cameras to neophytes
is that of holding an amateur contest with prizes offered

for the best photographs. Successful contests of this

sort have been held in many towns, and in

each case afforded opportunities for exceptionally

effective publicity in the way of news items in

tbe papers, straight newspaper advertising with

particularly potent pulling powers, window displays that

became the cynosures of all eyes and a general effect of

focusing attention upon the store that was the head-

quarters of the contest.

These contests tend to keep amateurs from losing

interest with the result that more supplies are sold. The
interest awakened gets new amateurs started—result

:

Still more sales of supplies. Dealers who have not put on

a contest should not fail to include one in their spring

campaign, and it is not too early to begin talking

about it now. Beneficial results will be immediately ap-

parent.
* * *

Make it a point to keep a sufficient supply of the

various sizes of films, film packs, plates, papers and
mounts, as well as developing powders and other supplies

continually on band. Better to have a small percentage

of the goods spoil than to get the reputation of never

having a complete stock; but tbe demand is now so large

and so steady that the cases in which goods spoil by being

kept in stock too long are extremely rare.

A developing and printing department properly con-

ducted can be made one of great advantage to the trade,

not only in actual receipts, but in the knowledge that

efficient service is being given your patrons. Cases in

which professionals doing work for amateurs are careless

or wilfully negligent are by no means rare, and this does

not tend to perpetuate the interest of amateurs, but on

the other hand, frequently inclines them to give the thing

up in disgust. The time spent in developing and printing

is devoted to good purpose, and when especially good

prints are brought in arrangements can generally be made
to place such prints on sale in the store in the form of

postcards commanding a ready sale.

Duffin & Co., Ltd., Winnipeg, photo supply house for

professionals and amateurs, have opened a branch at

Calgary. It is in charge of G. Arundel and E. A. Tighe.

VALUE OF THE TRADE PAPER.

The dealer who reads his trade paper thoroughly

—

advertising pages and reading matter alike—obtains bene-

fit to the extent of many times the paltry sum he ex-

pends for his yearly subscription. The service thus

afforded him is one that is oftentimes not fully appreci-

ated by the retailer and consequently he does not obtain

the full extent of the benefit to be derived. It will be

found that almost without exception, the dealers known
as progressive are regular readers of their trade paper

and it is a reasonable deduction, therefore, that a con-

siderable measure of the success they have had is

attributable to their careful perusal of each succeeding

issue as a means of keeping them posted as to what is

going on throughout the world in the trades in which

they are particularly interested. In many stores it has

been found to be of great benefit to the business to have

the employes become regular readers of the trade papers,

Some dealers pay for extra subscriptions for employes,

while others hang the current issue in a position of prom-

inence as accessible to tbe salespeople as is the want book,

and they find it a valuable auxiliary in promoting sales

not only for reference but in interesting customers in

new goods.

TRADE ENQUIRIES.

Following are some of the recent trade enquiries re-

ceived at the department of Trade and Commerce at

Ottawa:

—

Wrapping Paper.—One of the largest importers of

paper in Cuba is in position to buy large quantities of

wrapping paper if prices and samples are right,

Printing Paper.—A large Havana firm enquires for

Canadian manufacturers of printing paper of all kinds.

A full line of samples and prices should be sent.

Newspaper.—A leading . importer of newspaper in

Havana wishes to establish connections with first-class

Canadian manufacturers.

Writing Paper and Envelopes.—A large Cuban firm

wishes to be introduced to leading Canadian manufacturers

of writing paper and envelopes.

Dolls, etc.—German manufacturer of dolls would be

glad to hear from Canadian importer or appoint resident

agent.



VYlHletic Goods, Leather Goods
Fancy Goods and Toys

Mew Models in Leather Handbags
Newest Productions in New York are

Extremely Thin and Flat, but Smart and
Attractive in Appearance—Novelty in

Handles for Bags.

A feature of the 1912 samples of handbags being

shown in New York is their extreme thinness and flatness.

To carry out this scheme of neatness in appearance will

be somewhat of a contract for the ladies who eventually

come in to the possession of these new bags, because one

bulging tilling will largely counteract the clever finish

and the means used by the manufacturers to eliminate

anything like thickness in appearance.

The changes in the new bags are radical and it must
be admitted that none have been smarter or more attrac-

tive than those now beginning to replace holiday stock

in the stores.

Probably the most gratifying feature of the new
year's business is the growing demand for leather hand-

bags, the tendency being to favor these rather than the

fabric bags which have had a long continued popularity.

The prospect of a return to favor of leather goods is

one that will doubtless be welcomed by the trade gener-

ally who will further their best interests by featuring

the latest creations made of leather. Suede, in a variety

of colors, is the particularly prominent leather being

utilized in, producing the new models. Other attractive

productions are of black antelope leather, fine seal

morocco, in olive, navy blue and black. A novelty in bag
handles is a Paris innovation—the use of colored wooden
balls strung together, either to match or contrast the

color of the bag, while for bags of metal cloth, sequins

and brocades, crystal balls are used instead of those of

wood.

Push Sales of Monograms and Initials.

The business which can be secured by keeping in stock

a representative line of monograms and initials is often

overlooked by the fancy leather goods buyer. Not only

can considerable business be done in the line with the

accompanying profit, but it is often the case that by
suggesting to the customer the advisability of putting on

an initial or a monogram a good sale may be made
which would otherwise be lost.

Another way in which extra sales may be made is by
taking a line of bags at a certain price, have initials

put on them and mark them out at a price that includes

both the cost of the bag and the initial. For instance, a

line of bags of a popular style that would retail at $1.75

can often be sold in much larger quantities at $1.98. The
added cost of the initial need not be over sixteen or

seventeen cents.

Manufacturers making a specialty of this class of

goods are showing a more elaborate line than usual and

the prices quoted are exceedingly attractive.

DISPLAYING HAMMOCKS.
A method of displaying hammocks which has been

successfully introduced is to hang tl'em on a liome-made

circular rack suspended from the ceiling. The rack

method of display provides accommodation for as large

an assortment of hammocks as any merchant would want
to carry, takes up little space, and—best of all—allows

the customer to look at the goods under most favorable

conditions.

F. C. Lehman, who for many years has been buyer
of fancy goods for A. C. McClurg & Company, Chicago,

has resigned to take a position with the Enger Kress
Pocket Book Company. The vacancy is as yet not filled.

A new leather goods concern has been formed at

Berlin, Ont., to be known as The Berlin Trunk and Bag
Co. The principals are A. L. Breithaupt, H. D. Huber
and Ivey Holman.

E. A. Langmuir is in Europe arranging for the 1912
importations of the Julian Sale Leather Goods Co.

Hamilton Stationers Lose by Fire

Duncan Establishment Was Almost
Completely Destroyed—Cloke's Book-

store also Visited With Heavy Loss

—

Other Fires.

The plant of the Robert Duncan Company, blank book
manufacturers, Hamilton, was almost completely destroy-

ed by fire on February 7th, occasioning a $40,000 loss.

The fire spread to adjoining buildings including the

premises of J. G. Cloke, bookseller and stationer, where
the third and fourth floors were practically destroyed,

including general stock and thousands of rolls of wall

paper.

Bookseller and Stationer is informed by the Robert

Duncan Company that all the stock and 75 per cent, of

the plant is a total loss. The stock was insured vto the

extent of 90 per cent., but only about 50 per cent, on the

plant.

The firm has resumed business in a temporary plant at

Gore and Hughson Streets and in fact started turning out

their own work there one week after the fire. None of

the employees have lost any time and in March the firm

expects to be able to take care of all business that offers.

Fortunately, the fire did not reach the retail estab-

lishment of the Duncan firm.

The Halifax stationery stores of L. Clyde Davison,

Barring-ton Street, and H. Marshall, George Street, were

among the business houses included in a $250,000 fire in

that city on January 12th. The loss of Davison's store

is placed at $30,000* and at Marshall's $3,500.

The large building of the McCarthy Supply Co., Re-

gina, wholesale and retail dealers in trunks, valises,

school and office furniture, was destroyed by fire on

January 10th, with a loss of $150,000, of which $100,000

was on stock. The total insurance carried was $77,350.
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List of the Best Selling Books

Returns from Canada and the United States

Showing Puhlications Most in Demand.

Canadian Summary.

Points.

1. The Winning of Barbara Worth. (Wright.) ... 85

2. The Following of the Star. (Barclay) 80

3. The Harvester. (Stratton-Porter) 51

4. Queed. (Harrison.) 47

'>. The Moneymoon. (Farnol.) 40

6. Ne'er Do Well. (Rex Beach.) 23

In Great Britain.

Writing of the book situation in London a contributor

to the Daily News gives, from information gathered from

the wholesale booksellers, the following as the six

best selling novels in England:—"Hilda Lessways," "The
Following of the Star," "Clementina Wing," "The Long

Roll," "Richard Maynell," and "Queed."

Publishers' Best Sellers.

Henry Frowde:

—

1. The Singer of the Kootenay.

2. The Measure of a Man.

S. The Dop Doctor.

Cassell & Co:—

1. Marie.

2. The Jesuit.

3. The Double Four.

Wtrn. Briggs:

—

I. The Lad Felix.

2 The Money Moon.

S. The Maid of the Whispering Hills.

McLcod & Allen:—

1 . Fe Comes Up Smiling.

2 Vane of the Timberlands.

3 The Winning of Barbara Worth.

Musson Book Co:

—

1. Queed.

2. The Iron Woman.

3 The Rosary.

Copp, Clark Co:—

1. The One Way Trail.

2. Sick-a-Bed Lady.

3. The Fruitful Vine.

The Centenary of Dickens

Big Events Postponed Until June Owing to Sud-

den Death of Alfred Tennyson Dickens—Import-

ance of the Anniversary to the Trade.

Owing to the sudden death in New York on January

2, of Alfred Tennyson Dickens, the Charles Diekens
centenary celebrations, which were to have taken place in

London, were all postponed, with the exception of the

dinner to poor children at Lambeth Baths, Kensington

Road, on February 9, it being felt that this would have

appealed to Dickens himself more than any of the other

arrangements. Consequently, this fixture was allowed to

stand undisturbed.

All the other London celebrations in connection with

the centenary were postponed until June.

There were, however, a number of civic receptions,

banquets, conversaziones, recitals, as well as memorial
services, in different British cities, and the centenary was
marked by numerous similar events on this side of the

Atlantic.

The postponement of the important London events will

tend still further to mark this as the Dickens centenary

year, and coming to the commercial side of the centenary,

the change cannot be other than a^ beneficial one. To have

associated the observance of the centenary with undue
emphasis upon the particular date of February 7 would

have restricted the opportunities afforded by the occa-

sion for increased attention to the advertising and selling

of Dickens' works. In the knowledge that big events are

to take place in June, people will attach more attention

to advertisements associated with the centenary than

would have been the case had the programme been carried

out as originally planned, because in that case, there

would be the danger of the observance of the anniversary

being considered a thing of the past.

Booksellers in general have taken advantage of the

occasion by giving prominence in their displays to the

author's works, and this has had the effect of very ma-
terially stimulating sales. Dickens windows were in evi-

dence in different cities, and the general prominence given

by the trade and the press has resulted in a world-wide

publicity probably never before evoked by the centenary

of any great man.

There can be no greater anniversary connected with

the name of Charles Dickens unless it be the centenary

of his death. That will be 1970, and it is probably safe

to predict that his fame then will be as great as ever.

Apropos of the successful dramatization of Louisa

M. Alcott's "Little Women" it is stated that over

3,000,000 copies of Miss Alcott's books have been sold

in the United States alone and that the sales of "Little

Women" throughout the English speaking world ex-

ceeds 1,000,000.
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Canadian Books and Writers

Paragraphs About New and Forthcoming Books

—Interesting Items About Canadiana.

Sir Gilbert Parker is said to be engaged upon a new
novel, which will be welcome news to the many admirers

of this great Canadian author who has written all too

little of late years. Sir Gilbert recently visited the

United States and a story going the rounds in England,

creating much amusement, is to the effect that the novel-

ist explained to the promiscuously busy Americans that

he had gone there "for a rest." Another Gilbert Parker
story hinges upon the remark of a brother M. P. to Sir

Gilbert that he had been to the war in South Africa, de-

fending his country, to which Sir Gilbert retorted with

"What of that? I stayed in my country defending the

war ! '

'

William Briggs announces Dr. Henry J. Morgan's
new edition of "The Canadian Men and Women of the

Time." This edition is very much larger than the origi-

nal edition published in 1898, and Dr. Morgan has spared

no pains to make it a most complete and extensive vol-

ume on the subject of Canadian biographies. Any man
or woman who has attained to any eminence in Canada is

VIRNA SHEARD
Who has written a new book entitled

"The Man at Love Lake."

included in it, and this work makes a valuable record and
book of reference for all public men, speakers, editors,

and in fact all who have to do with public affairs.

One of Toronto's journalists is the author of the book

issued through William Briggs entitled "The Lad Felix:

A Tragedy of the Ne Temere."

A writer in "Field and Stream," dealing with Charles

Sheldon's "The Wilderness of the Upper Yukon," quotes

from a letter written to him by a Yukon guide, in which
the latter refers to Sheldon as "one of the best sports-

men that ever hit the hills,
'

' and says he was always con-

servative and yet thorough in his writings. This is some-

what of a contrast to the opinions frequently held by

professional guides for gentlemen sportsmen who write

books.

One of the new Canadian novels entitled "The Maid
of the Whispering Hills," introduces a new Canadian
writer:—Vingie E. Roe. The scene of the story is laid

in the far North, and will be interesting as a Canadian
story.

In this centennial year of the war of 1812 special in-

terest attaches to a volume soon to be issued by William

Briggs, to be entitled "Crossed Swords," by Mrs. M. W.
Alloway. This book deals with the raid on Quebec during

the American War of Independence.

Robert Barr's new story, "Lady Eleanor: Law-
breaker," is included in the spring list of Rand, McNally
& Co. It is a love story of Richard Sheridan's time, and
is charged through with the spirit of the great playwright.

Agnes C. Laut's "The Conquest of the Great North-

west," which has been obtainable only in the original $5

edition, has been issued in an edition 'to sell at $2 to meet

the demand for a cheaper edition of this important and
exhaustive work.

Dr. William Sharpe, a retired surgeon of the British

army, who is living in Toronto at the present time, has

just issued through William Briggs a volume entitled,

"Niagara and Nature Worship: and Other Poems and
Essays. '

'

ISABEL ECCLESTONE MACKAY
Author of "The House of Windows."

A very important book soon to be placed on the mar-

ket is entitled "The Imperial Year Book for the Domin-

ion of Canada." It will be issued by William Briggs,

publisher. The matter to be contained in this volume is

altogether different from that to be found in other works

of reference which are issued annually.

"Songs of the Makers of Canada," by Dr. J. D. Logau,

is issued by William Briggs, and has met with a very fine

reception from the critics, both in the United States and

in Canada. Dr. Logan is connected with the editorial

staff of the Toronto News.

"The Bard of Glen Eerie," as he is known in the near

west, otherwise John W. Robertson, J.P., of Fort Wil-

liam, has just placed on the market a collected volume

of poems which he entitles "Wood-Notes-Wild," pub-

lished by William Briggs.

A new edition lias been brought out by Frowdes of

Prof. Coleman's "The Canadian Rockies; new and old

trails
"

A romance of Saskatchewan with scenes laid in and

around Broadview is Mrs. Coulson Kernahan's new book

"The Hired Girl," which is among the new publications

of the Musson Book Co.
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Sir John Rogers' book "Sport in Vancouver and New-

foundland'' is a stirring account of hunting and fishing'.

A record of fifteen years close intercourse with the

Eskimo t rilics of Labrador is provided in S. K. Hutton's

"Among the Eskimo Hunters of Labrador," published

by Mussons.

An important work in preparation is "A Short Life of

Lord Selkirk" by Rev. George Bryce, D.D. Special inter-

est attaches to this work owing to the centennial celebra-

tion in connection with Lord Selkirk's settlements on the

Red River, to be held in the coming summer and for which

the Provincial Government has voted $75,000 to erect a

monument to Lord Selkirk.

PERIODICAL NOTES.

Under the caption "Wake Up, England!" The Station-

ery Trade Journal refers to the increasing popularity of

American periodicals in Australasia. The reason given

is that they treat of topics of greater interest to that part

of the world than do the British magazines and the inter-

esing advertising pages are perused with as much attention

as the general reading matter.

Houghton, Mifflin & Co. have commenced the publica-

tion of "Home Progress Magazine" as part of the "Home
Progress Reading Courses." The subject being dealt

with in this year's course is "The Health, the Mental

Training and the Moral Guidance of Children."

A new educational journal in England is "The Woman
Teacher's World," published by the Religious Tract

Society. The "Message of the week" is a regular feature

and that of January 31st was a special pronouncement to

the teaching profession from Marie Corelli.

"Home Art Crochet Book," published from the office

of the Girls' Own Paper and Woman's Magazine," had

such a demand that the edition was entirely sold out

before publication and another edition has been sent to

the press.

Growing Demand for Technical

Books
Call for These is Especially Strong in Western Canada

and the Maritime Provinces.

There is a growing demand and in consequence an
increasing output of books dealing with technical subjects

thus widening the field of activity for enterprising book-

sellers. Although the increased demand is noticeable all

over the country, the districts where the call has assumed
greatest proportions, are Western Canada and the Mari-
time provinces. The extensive advertising being done by
the publishers is proving a most effective help to the

dealers in promoting sales.

Additions to the already extensive list of Cassells'

publications dealing with gardening and outdoor life are

"The Happy Garden" by Mary Ansell; "Wonders of

Plant Life," by S. L. Bastin; "The Complete Gardener,'"

"The Garden at Home," both by H. H. Thomas and
"Perpetual Carnations," by Lawrence J. Cook.

In the list of technical books issued by the same house
a new title is "The Steel Square."

"Inexpensive Homes of Individuality," by Frank
Miles, is a new publication of the Copp, Clark Co., being

a collection of photographs and floor plans illustrating

certain of America's best country and suburban homes
of moderate size.

Plans of bungalows for retail sale are being offered

the Canadian trade by California concerns.

BOOKS RECEIVED.

He Who Passed. To M. L. G. Toronto: Henry Frowde.
('loth, $1,25.

This book is the frank revelation of the life of a young
actress on the American stage. The writer, in her fore-

word to M. I.. C, says: "Because I could not bring my-
self to tell you these things, and because I would not

marry you unless you knew them, I let you go without
me."

After further defining what led to the writing of her
lite story, the writer states: "This is not a confession.

1 do not mean it for one, nor an explanation. I shall

just tell you things as they were, taking my life step by

step, showing how it made me what I was—not what I

am: for you. and loving you, has made me over again,

into what I am." After a plea against pity, the remark-
able statement ends: "And, when you have read all, ami
are deciding for or against, decide for your own happi-

ness, not for mine."

The book has a fascination and power that will make a

deep impression upon those readers who have a keen ap-

preciation and breadth of view in questions affecting real

human beings.

Danny's Own Story. Don Marquis. Toronto: Musson
Book Co. Cloth, $1.25.

Danny enters upon the scene nameless, a baby in a

basket, abandoned before the door of Hank Walters, the

blacksmith. The pages are filled with a quality of humor
suggesting Mark Twain and 0. Henry. Danny runs away
presently with a peripatetic "doctor," whose mission is

to make known the wonderful powers of "Siwash Indian

Sagratj" plunging into a kaleidoscopic life of a patent

medicine fakir, small circus shows and so on, with a zest

in life and a human philosophy in his humor that is quite

amazing.

The City of Enticement. Dorothea Gerard. Toronto:

The Copp Clark Co. Cloth, $1.25.

Mr. Spiteful visits Vienna with much the same results

that follow a fly that visits a flypaper—he sticks there

till he dies. Two English sisters, his cousins, follow him
in search of his fortune, and find the flypaper just as

attractive. An art-loving cousin despatched to fetch them
home sticks fast also, as does a school boy who despatches

himself, and others who follow with the same view. They
are all held fast by the City of Enticement, which has a

separate appeal for each of their foibles. It is an enter-

taining novel.

Young Beck. By McDonnell Bodkin. Toronto: The Copp.

Clark Co. Cloth, $1.25.

Young Beck is a torn detective, for his father and

mother were famous before him. At Cambridge he un-

covers the system employed by the Bertram Twins to rob

their fellow students at bridge. Later on he has to deal

with crooked racing men, kidnappers, jewel robbers, and

other clever criminals.

The Way of an Eagle. By E. M. Dell. Toronto: The

Copp, Clark Co. Cloth, $1.25.

This is a story that moves unhesitatingly through a

swift succession of events to an impressive climax. Clear-

sighted and steadfast of purpose, unbending in the pur-

suits of his aim, as an eagle making its swoop, the hero

is an absorbing figure. The heroine seeing at first only

the obvious, comes to know the reverse side of his char-

acter and yields not so much to the imperiousness of his

will as to the appeal that the strong and the great and

t he lovable in man, making to t he impressionable woman.
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Hand-Forging and Wrought-Iron Ornamental Work.—
Thomas A. Googerty. Chicago : Popular Mechanics

Book Department. Cloth, $1.00.

A volume dealing with art-craft ironwork and consti-

tuting a handbook on the subject.

The Kingdom of Dust. Prof. J. G. Ogden. Chicago:

Popular Mechanics Book Department. Cloth, 50c.

The author is professor of physics and chemistry in a

Pittsburgh high school and the book is one of a series on

industrial subjects issued by the same publishers "written

so you can understand it," designed for home study as

well as class use.

Self-Investment. Orison Swett Marden. New York: T.

Y. Crowell Co. Cloth, $1.00.

In this new volume Dr. Marden emphasizes the point

that no other investment will yield such satisfactory

results as the culture of our finer selves, rather than to

become mere dollar-chasers.

Sekhet. Irene Miller. London : John Lane, The Bodley
Head. Paper, 3s. 6d.

A novel with scenes set in London, Italy, Paris and
Egypt, Sekhet being the goddess of Ancient Egypt, who
presided over love and its cruelty.

A Question of Latitude. L. B. Luffman. London: John
Lane, The Bodley Head. Cloth, 6s.

A novel representing people who leave England and
become citizens of Australia, bringing out in an interest-

ing manner the contrasts of western civilization and that

of Australia facetiously referred to by one of the char-

acters as a compromise between western civilization and
barbarism.

The Brooding Earth. Cripps. London: Simpkin and Co.,

Limited. Paper, Is.

This recent addition to Simpkin 's shilling list is by
Rev. Arthur Shearly Cripps, is a story of Mashonaland
and is dedicated to Edmund Powell, D.D., formerly Bishop
of Mashonaland.
The Progress of Mrs. Cripps-Middlemore. Gerard Ben-

dall. London : John Lane, The Bodley Head. Cloth,

6s.

A novel describing the social ambitions of the wife of

a former shop-keeper and small manufacturer who had a
remarkable rise to wealth.

Lonesome Land. By B. M. Bower. Toronto: The Copp,
Clark Co. Cloth, $1.25.

Valeria Peyson, a narrow, supercilious eastern girl,

goes out to a desolate Montana town to marry the lover

who has preceded her three years before. Without the

moral fibre to stand the roughness and unconventionality

of western life, he has greatly deteriorated. Valeria

scon finds that her husband is by no means the sort of

man she thought him, but does her best to make the life

endurable, aided by the kindness of her husband's great-

est friend, a rough diamond with an honest heart. Out
of this situation is unfolded a strong tale of character

development and overmastering love.

NEARLY 11,000,000 BIBLES SOLD LAST YEAR.

The supremacy of the Bible as the best of all "best
sellers" was pointedly expressed by Rev. Jesse Gibson,

secretary of the Upper Canada Bible Society, on the

occasion of a luncheon tendered by the Board of Directors

on February 5th, to more than 150 of Toronto's clergy-

men. He said: "Take any hundred of the 'best sellers'

among the novels or any other books in the world, except

the Bible, and their combined circulation last year was
not equal to the circulation of the Bible, which amounted
throughout the world to nearly eleven million copies, in

whole or in part."

Live Notes for Booksellers

Valuable Information Afforded in News Notes

About Writers and Their Books—Helping Deal-

ers to Initiate Business.

Toronto school inspectors recommended an expenditure

of $1,200 for the purchase of dictionaries to be placed in

each class room above the junior second book.

Among the books recently censored by the London

County Council's Educational Committee were: "Dombey
& Son," "The Newcomes," "Hypatia," "Mary Barton"

and "Grimm's Fairy Tales." They were considered

unsuitable for the young. In their places were chosen:

"What Katy Did," "Little Women" and "The Rose-

Colored Bus. '

'

It is announced that over a million volumes have been

ordered of the books going to make up the Nelson 1911

Encyclopedia in twenty-five volumes. The work will be

completed by the middle of March. The volumes can

be sold separately, being published at one shilling.

Eric Holmden, of Ottawa, has compiled "Practical

Hints and Suggestions for Canadian B. P. Boy Scouts.
'

'

During 1911 books published in Great Britain and
Ireland numbered 10,914, a slight increase over the record

established the previous year. Fiction led with 933 new
editions, religion being second with 930 titles. Next in

order came sociology, 725 titles
;
poetry and drama, 668

;

science, 650, and juvenile works, 648.

Although "The Green God" is Arnold Kummer's first

novel, he has written several plays including "The Other

Woman," in which Blanche Walsh starred.

Gertrude Atherton is to novelize her play "Julia

France," which received its first presentation on the stage

at the Princess theatre in Toronto on January 17th. Miss

Atherton was present on that occasion. The novel will

be entitled "A Man's Tragedy."

A new book from George Philip & Son, London, is

"Infant Care and Housecraft," published to sell at eight-

pence. Besides dealing with the care of children the book

has chapters on work in the house; good manners; laun-

dry hints and simple cookery.

In connection with the Dickens centenary Thomas
Nelson & Sons have issued a new set of that author's

works in 25 editions cloth bound with Cruickshank's

illustrations. The volumes have illuminated jackets of

striking designs.

Additions to Nelson's 7d. library are "True Tilda" by
"Q.," and Anthony Hope's "Rupert of Hentzau."'

'

' Greyfriars Bobby '

' by Eleanor Atkinson, is the

story of a real dog and in its capacity for reaching

people's Uearts it is compared to "Black Beauty." The
book has just been issued by the Harpers.

Rex Beach's new novel "The Net" is announced for

July publication.

A new volume of the author of "The Inner Shrine"

will appear in May under the title of "The Street Called

Straight."

Among the new Harper Books now ready is Zane
Grey's "Riders of the Purple Sage," which is a tale of

Southern Utah and the Mormons.
Among the novels appearing in February was "The

Shadow of Love," by the leading French woman novelist,

Marcelle Tinayre, of whom it is said that when she sets

out to tell a story she is not afraid to tell it, but follows

it out relentlessly to the end. Bell & Coekburn are the

Canadian publishers.

"Pollyooly, " which is having a good run, may be

described as a modern fairy story for grown-ups and one
long chuckle.
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Wonderful in its description of the chief naval engage-

ment of the Russo-Japanese war is "The Battle," a novel

of Japanese life from the Frencli of Claude Farrere.

Bell & Cockbnrn are the publishers of the Canadian

edition.

Religion and materialism in conflict are again in evi-

dence in Harold Begbie's new novel "The Challenge" just

issued by the Mussons.

"Carnival," by Compton Mackenzie, to be issued in

March by Bell & Cockburn, will provide an intimate study

of the modern ballet, being a long novel of a girl's life,

opening in theatrical and Bohemian London.

A book of considerable trade interest is the preten-

tious volumes just issued under the title of "The House
of Harper—1817 to 1912," by Henry J. Harper, vice-

president of Harper and Brothers. It embraces personal-

ities and activities carried through peaceful and troublous

times and periods of national reconstruction, progress and

intellectual development making the work valuable, not

only from a literary standpoint, but from an historical

one as well.

Sir H. Rider Haggard's new novel "Marie" has taken

so well that the Canadian publishers have had to issue

a second edition.

The book published in the United States under the

title of "Peter Ruff and the Double Four" and which is

among the big sellers there, is identical with '
' The Double

Four" recently issued by Cassel & Co. The author is E.

Phillips Oppenheim.

Within a few weeks the Copp Clark Co., will publish

"The Recording Angel," by Corra Harris, author of

"The Circuit Rider's Wife."
The Copp Clark Co. will bring out a new edition of

"The Secret Garden" early in March.
Thomas Dixon Jr's new book "The Sins of the Fath-

er" will be published by the Copp, Clark Co., at an early

date. It is a romance of the South.

Charles Stewart 's
'

' The Wrong Woman '

' is announced
for publication in March by the Copp, Clark Co.

"Love in a Mask," a hitherto unpublished manu-
script, by Balzac, and one of piquant interest, is one of

the spring publications of Rand, McNally & Co., of Chi-

cago. Buried half a century, it deals with a subject fifty

years in advance of the time in which it was written,

and that was at the height of the great French author's

career.

The same house will issue in March a story dealing

with a topic of the greatest social interest, under the

title of "Betty Moore's Journal." The author is Mrs.

.
Mabel D. Carey, who makes a plea for the restoration of

the ages-old rights of motherhood. It is described as a

strong, sweet and sincere message to men and women
that cannot pass unanswered.

Williams & Norgate, the London publishers, whose
"Home University Library" is being published in this

country by William Briggs, are co-operating with the
Canadian House by aggressively assisting in bringing the

attention of the dealers and the public generally to this

notable series of books.

The Emergency Book, a practical manual of "First
Aid," has been issued by the Emergency Book Co., Lon-
don, E.C., and in connection with it, an emergency box
with requisites for accidents of all kinds. The book and
outfit have received warm support in the Old Country for

their useful and meritorious features.

Great store is set by the publishers upon "The Pas-
sionate Elopement," by Compton Mackenzie. For it the

claim is made that in England it was the best reviewed
first novel that has appeared in years.

Lome I. Morris is establishing a lending library in

connection with his bookstore on Yonge street, Toronto.

John Fox, Jr., the noted American author, was a
visitor to Toronto during the week of February 5th, this

being his first opportunity to see his wife, Fritzi Scheff

in her latest vehicle "Night Birds," in which she ap-

peared at the Royal Alexandra.

Arnold Bennett declared that the most interesting

speech at the farewell dinner given to him recently, was
made by Mrs. Kate Douglas Wiggin, and at the Dickens
dinner in New York, Mrs. Wiggin was one of the mo.-it

applauded speakers. Her subject was "A Little Girl's

Journey with Dickens" and she told how she herself sat

in the same car seat with Dickens, when he was making a

lecture tour in Maine, and when she was about the same
age as "Rebecca."

"The Public Library: Its Place in Our Educational

System," by E. A. Hardy, B.A., is the result of years of

study of the question. It has just been issued by Wil-

liam Briggs.

A new book has just been issued by William Briggs

entitled "Woman and Marriage," a handbook by Mar-
garet Stephens, with a preface by Dr. Mary Scharlier,

and an introduction by Mrs. Mary S. A. Barnett. It is

not a book for boys and girls. It is a psychological hand-

book thoroughly well written, orderly, wholesome and
practical.

"I'd like to look at one of your best sellers," said

the lady in the bookstore. "Well, look at me, ma'am,"
responded the clerk. "I've sold more books during the

holidays than any other clerk in the store ! '

'

~\

^

THE
POSTMASTER

JOSEPH C. LINCOLN

Lincoln's New Novel.

The 3912 edition of "5,000 Fact about Canada," com-

piled by Frank Yeigh, is replete with new matter, in-

cluding an outline map of Canada, a calendar and the

new Census figures. In compact form is found a wealth

of facts and figures of the Dominion that will prove a

revelation of our natural resources and growth. Consid-

ering the mass of information, gathered at infinite pains,

the wide sale and popularity of the publication is easily

understood.

Quite an array of reprint novels has been built up by

William Briggs, who now offers for retailing at 50c, a

volume, a list of twenty-three novels, including the fol-

lowing authors: Connor, Corelli, McCutcheon, Hichens,

Westcott, Barr, Service, Laut, McClung, Rice, Hickman,

Rowland and Cody.

Clarence Caldwell, representing Dana Estes, was in

Toronto last month, at the King Edward Hotel, showing

that firm's 1912 line.

Harry Sully, witli the L. C. Page Company's new pro-

ductions, was a February visitor to Toronto.
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Half-dollar novels having the general appearance of

the $1.25 variety, are proving a strong incentive to book

buyers, and a distinct help to the dealers in the smaller

towns particularly, creating an outlet for popular fiction

that was practically an impossibility at the higher prices

formerly demanded for the works of the most popular

writers, some of them never before having appeared at

any lower price than the original one. At fifty cents a

volume, library building promises to materially add to

the booksellers' receipts, many people buying at that

figure who could not be interested to that extent in books

at $1.25 each.

Indiana life and politics from the middle 90 's down
to the present time enter into "A Hoosier Chronicle,"

the latest book by Meredith Nicholson, which the pub-

lishers believe will rank with the few American novels

of localty occupying a permanent place in literature. The
interesting plot involves a number of typical Indiana char-

acters. Over a million copies of Meredith Nicholson's

works have been sold, and the new book, combining popu-

lar interest and solid worth to a high degree, is bound to

add still more to the author's hold upon the reading

public.

SY
<

DAVID GRAHAM PHILLIPS

T^e PRICE

SHE PAID

A New Phillips Book.

McClelland & Goodchild have just secured the Cana-

dian agency for McBride, Nast & Co., New York, pub-

lishers of "House and Garden," "Travel," "The Boat

Buyer" and "Missions." During the past two years

they have brought out a few titles which have

been distributed to the trade through the organization of

the John C. Winston Co., Philadelphia, and largely under

their imprint. In view of the rapidly growing constitu-

ency through their magazines, this firm purposes develop-

ing book publishing on an extensive scale. The line will

be particularly strong in house and garden, travel and

building books.

Mr. McClelland, of McClelland and Goodchild, visited

the publishing markets of New York, Boston and Phila-

delphia in February.

Among the new offerings of Henry Frowde is a new

binding of the ever popular "J. Cole."

A Linique book advertisement supplied the trade by

the publishers of "He Comes Up Smiling," is an in-

candescent lamp shade with the same silhouette design as

that which appears on the jacket of the novel.

William J. Kelly, representing McLaughlin Bros., of

New York City, recently called upon the trade in Toronto.

He is in his 70th year, and this was his 31st annual visit

to Toronto.

"Joseph in Jeopardy," by Frank Danby, is one of

the important new books on Briggs' spring list. It will

be ready in March.

Among the forthcoming books to be brought out by

McClelland and Goodchild are Amy McLaren's "The
Yoke of Silence," "A Bachelor's Comedy," by J. E.

Buckrosa: "The Lighted Way," by E. Phillips Oppen-
heim; "Reasonable Bible Criticism," by Dr. Willis J.

Beecher; a Canadian edition of "The Brentons," by
Anna Cliapin Ray, and "Our Native Trees," by Harriet
L. Keeler.

A new member of the selling force of McClelland and
Goodchild is William Newall, who has for the past three

years been identified with the wholesale book trade as a
city traveler in Toronto. Mr. Newall will cover the West-
ern Canada ground for the firm with which he is now
identified.

The Macmillans have published William Wilson Gib-

son's "Daily Bread," a series of dramatic poems in

irregular rhythm, recording the sorrows, tragedies and
terrors that are everyday occurences with the bread
winners of England, alike with the working people in

other lands. The plays are grimly real and intensely

dramatic. The seventeen short dramas make up a series

of three volumes. Though the poems arouse the deepest

sympathy there not a line of sentimentalism.

Agnes Repplier, the author of "Philadelphia: The
Place and Its People," delivered an address at the

Dickens dinner held in New York on the 7th of February.

Her subject was "Dickens in Our Daily Speech." Mrs.

Repplier 's Philadelphia book is soon to be published in

a new edition as one of "The Travel Series," which is

being projected by The Macmillan Company this spring.

Record of Recent Canadian Books
Begbie, Harold. The Challenge. Toronto: Musson Book

Co.

Devon, Dr. James. The Criminal and the Community.
Toronto : Bell & Cockburn. Cloth, $1.50.

Ford, Sewell. Odd Numbers. Toronto: McLeod &
Allen. Cloth, $1.25.

Frances, M. E. Honesty. Toronto: Musson Book Co.

Cloth, $1.25.

Heath, Ella. Henrietta. Toronto: Bell & Cockburn.

Cloth, $1.25.

Hine, Muriel. Half in Earnest. Toronto: Bell & Cock-

burn. Cloth, $1.25.

Hine, Muriel. Earth. Toronto: Bell & Cockburn. Cloth,

$1.25.

Holmes, Gordon. The House of Silence. Toronto:

McLeod & Allen. Cloth, $1.25.

Jones, Katherine. The Man Who Reaps. Toronto: Mc-

Leod & Allen. Cloth, $1.25.

Kernahan, Mrs. Coulson. The Hired Girl. Toronto:

Musson Book Co. Cloth, $1.25.

Leroux, Gaston. The Man With the Black Feather.

Toronto: McLeod & Allen. Cloth, $1.25.

Mackenzie, Compton. The Passionate Elopement. To-

ronto : Bell & Cockburn. Cloth, $1.25.

Maeterlinck, Maurice. Death. Toronto: Bell & Cock-

burn. Cloth, $1.00.

Meade, L. T. Corporal Violet. Toronto: Musson Book

Co. Cloth, $1.25.

Pattee, Fred Lewis. The Breaking Point. Toronto: Mc-

Leod & Allen. Cloth, $1.25.

Roe, Virgie E. The Maid of the Whispering Hills. To-

ronto: William Briggs. Cloth, $1.25.

To M. L. G. He Who Passed. Toronto: Henry Frowde.

Cloth, $1.25.

Tinayre, Marcelle. The Shadow of Love. Toronto: Bell

& Cockburn. Cloth, $1.25.

Thomas, Edward. Maurice Maeterlinck. Toronto : Bell

& Cockburn. Cloth, illustrated, $1.50.



Lesson 8--CompleteCourse in Cardwriting
The Edwards Short Cut System—Showing One of the Speediest Brush

Stroke Letters Used in Modern Cardwriting—The Slant Roman.

(ByJ.C- Edwards. Copyright Canada. 1911

THE greater speed a cardwriter can attain and
yet turn out a neat, clear card, the mure
valuable he is, for in this day of hurry and
scurry, the man who gets there first is the

one who wins his spurs first.

In the accompanying plate we show the fastest

practical lettering that the cardwriter of to-day will

he called upon to do and yet it is as legible as its

mate, the Brush Stroke Roman.
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Card showing application of letter here described.

The greater speed lies in the slant which is the
natural tendency or position for fast forward move-
ment. For instance, a bicycle rider leans as far for-

ward as he can when he is racing; a horse, in run-
ning, leans in the same way and it is so in most
things when speed is desired. However, this gets
away from card-writing and from the real reason
why this lettering is more quickly made than the
straight style.

When you first started lettering, did you not find
your lettering had an almost irresistible tendency
to lean over to the right?

This is accounted for by the hand taking its nat-

ural untrained course as regarding card-writing and
its training from infancy in writing.

Now that the student has mastered the straight
up and down style of showcard lettering So far,

we will give a little instruction in the more speedy
brush work.

The beauty of this style lies almost entirely the
degree of success in getting a uniform slant to the
le'ters and in the sharp clean spurs.

The best way to start is to take your practice
paper and rule it in a series of pairs of lines. Then
note the angle of the first stroke in letter B, not A,

for the first stroke in A is necessarily at a greater
slant than is necessary in most of the other letters

owing to the two slanting lines coming together to

form the letter face. Place your square or any ruler
on l lie card or practice paper at the same angle as

the above mentioned 1st stroke B, and draw parallel

lines faintly between each pair of cross lines at in-

tervals of two inches or so. This will give you guide
lines to regulate your angle until you get it thor-
oughly fixed in your mind. Practice making paral-
lel lines with the brush at the above slant. Don't be
afraid to practice.

You will notice that, while this style of lettering

is very much the same as the preceding brush stroke
Roman of plate 6, there are a few points of differ-

ence which tend to add speed.

Take for instance the letter C and compare the
brush stroke, second, or finishing stroke, in the above
plate witb the corresponding stroke in plate 6, and
try to make both. You will find it requires more
effort on your part to manipulate the brush to exe-

cute the last one.

Then look at the centre stroke (No. 5) in the E
and compare it with the series of strokes (5,6, 7 and
8) in E of plate 6. The same applies to F. You
also gain time on stroke 2 of the J, strokes 2 and 3
of the 8, and stroke 3 of the G.

It will lie noticed that a few of the details are

worked out in the lower right hand corner of the

plate. This shows the spurs in detail, also the forma-
tion of the to]> "of the T, E. and F.

The shading shown in this plate is the right

hand lower style, and is one that is not commonly
used but is merely demonstrated here to give variety.

It is harder than the left hand lower as shown
in plates (> and 7 and is also more difficult than the
right-hand top shading previously shown. We do
not advocate its use on this style of lettering as it is

not speedy enough. However, practice makes per-

fect and speed is the result of perfection.

Showing position of brush in hand while lettering
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Cut illustrating Speedy Slant Roman. Follow the arrows and practice carefully. See article.
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In the Wall Paper Department

Now is the Time to Actively Prepare for the

Spring Harvest—A Fine Window Display.

In the wallpaper department, this is the time for

dealers to be preparing their advertising for spring. It

will be advisable to use newsjjaper space to let the people

know about the' new wallpaper you have to offer them,

and this can be supplemented by sending out circulars,

letters and samples. Use the advertising helps supplied

by the manufacturers. In this connection Bookseller and

Stationer's special service department can be made the

means of obtaining suggestions that will be of great

assistance to the dealers in bringing about the improve-

ment of conditions and methods employed in the wallpaper

department. That service costs the dealer nothing, and

is cheerfully given. Many a subscriber to Bookseller and

Stationer has gained more than the equivalent of the out-

lay for his subscription, in a single case of utilizing the

Special Service Department as the means of solving some
difficulty that handicapped him.

E. G. Staunton, vice-president of Stauntons Limited,

has returned, after spending nearly three months in

Europe, getting into closer touch with the big wallpaper

centres, and to secure new designs and colorings for next

season's products. Another important feature of this

trip was the purchase of new machinery, which will

enable the firm to produce good.s of a class not hitherto

attempted.

Stauntons Limited are co-operating with the dealers

by supplying snappy newspaper advertisements, includ-

ing the electros for use with the copy.

Staunton's Cut-out Device.

A useful little article for wallpaper dealers is the

device for cutting out borders, crowns, ornaments, etc.,

which can be used to advantage after very little practice,

proving a time-saver, as well as making for accuracy in

the work. It is an outfit consisting of a little steel wheel

mounted in a handle with a swivel, a zinc-covered cutting

board being part of the equipment.

Among the wall-papers which have been put on the

market this season the best sellers so far have been the

leather effect as a high-class article, the cut-out floral

designs for bedrooms, and designs which employ a self-

colored or ingrain ground and cut-out motifs for living-

rooms and general purposes.

IN THE MUSIC DEPARTMENT.
A new and enlarged edition has been issued of "Music

and Morals," by H. R. Hawies. Besides giving the

author's analysis of the connection of music with emotion
it presents critical comment on music with reference

to individual morality and to its influence and signifi-

cance in society at large. Particularly important are the

chapters describing the development of the piano and
violin from humble beginnings and the biographies of

great musicians.

RECENT COPYRIGHTS.
"Herzen and Blumen. " (Hearts and Flowers.—Coeurs

et Fleurs.) Ein neues Blumenlied. Nach Alph. Czibulka's

Wintermachen. Arr. von A. Tellier. Bosworth & Com-
pany, London, England.

"Brand-New!" Words and Music by Cecil Mack and
Chris. Smith. Ted. Snyder Company, (Watson, Berlin &
Snyder Co., Proprietors,) New York, N.Y.

"Loves of Bygone Days." Words by Chas. Noel

Douglas. Music by Al. H. Wilson. Arranged by Harry
Tymesen. Ellis & Wilson Music Company, New York.

N.Y.

"Among the Flowers." (Parmi les Fleurs.) Entr'acte

from "The Blue Bird." By H J. Flumerfeldt. A. L. E.

Davies, Toronto, Ont.

"College Days." Words by E. Ray Goetz. Music by
A. Baldwin Sloane. Ted Snyder Company, Ine., New
York, N.Y.

"Meet Me At The Stage Door." Words by E. Ray
Goetz. Music by A. Baldwin Sloane. Ted. Snyder Com-
pany, Inc., New York, N.Y.

"Dixie Love Song." Words by E. Ray Goetz. Music
by A. Baldwin Sloane. Ted Snyder Company, Inc., New
York, N.Y.

'Songs of Destiny." March Two-Step. By F. H.
Losey, Op. 309. Vandersloot Music Publishing Company,
Williamsport, Pennsylvania, U.S.A.

"The Speed Kings." March Two-Step. By F. H.
Losey, Op. 312. Vandersloot Music Publishing Company,
Williamsport, Pennsylvania, U.S.A.

"Lurking Cupid." "Waltzes." By F. H. Losey,

Op. 318. Vandersloot Music Publishing Company, Wil-

liamsport, Pennsylvania, U.S.A.

"The Wolverine." March Two-Step. By Harry J.

Lincoln. Vandersloot Music Publishing Company, Wil-
liamsport, Pennsylvania, U.S.A.

"Have You A Little Fairy in Your Home?" Words
by G. H. E. Hawkins and Arthur Gillespie. Music by
Chas. N. Daniels. (Neil Moret.) Jerome H. Remick &
Company, Detroit, Michigan.

"Texas Tommy Swing." Two-Step. By Brown and
Harris. (Music.) Jerome H. Remick & Company, De-

troit, Michigan.

THE BROWNING CENTENARY.

Lilian Whiting, author of the "The Brownings:
Their Life and Art," has been honored by an invitation

from the Browning Centenary Celebration to join the

committee of some fifty representative men and women
"who understand the greatness of the world's debt to

the genius of Browning," for the meeting to be held in

London in Westminster Abbey on the centenary day.

May 7. Lord Crewe will preside and among the speak-

ers expected are the Archbishop of Canterbury, Prof.

Edward Dowden, Sir Oliver Lodge, Arthur C. Benson,

William Watson, and the Bishop of Ripon.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the

leading English music publishers and carry a

very complete stock of standard publications

for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWNS MUSIC STORE

144 Victoria Street - TORONTO

@=

British America Assurance Company
A.D. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hon. Uso A. Cox, President W. K. Brock, Vico-Preslacnt

Robert Biekerdlke, M.P., W. B. Melkle, E. W Cox. Geo. A. Morrow

D. B. Hannt, Augustus Myers, John Hoskin, K.C., LL.D.

Frederic Nlcbolls, Alex. Laird, James Kerr Osborne, Z. A. Lash, K.C.

Sir Henry M. Pcllitt, E. R. Wood.

W. B. Molhlft, General Manager/ P. H. Sims, Secretary

CAPITAL SI, 400,000.00

ASSETS 2,162,753.85

LOSSES PAID SINCE ORGANIZATION 29.833,820.96

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - - - - $ 3,000,000.00

Losses Paid Since Organization nnn aa
of the Company, over - - 54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. FOSTER, Siattuy

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET
WYCIL & CO. - 83 Nassau St., New York

Liberal Terms to the Trade

=11

®=

SMMTOfS
MUPERJ

are making good money
for hundreds of booksellers

and stationers. Distinctive

in design and color treat-

ment, they sell themselves

without any urging. If

you want the cream of

the business, ours is the

line to tie to.

STAUNTONS Limited
Wall Paper Manufacturers

933 Yong-e Street - - Toronto

Sole Canadian Agents forSchmitz Horning Panoramic Fritzcs.

=a

Artists' and Draughts-

men's Materials
AND

School Supplies

Colors, Brushes,
Papers,

Drawing Instruments, etc.

Write for Catalogue

THE ART METROPOLE, Limited

265 YONGE STREET, TORONTO

BOOKS. Out-of-print books supplied. No matter what subject
Can supply any book ever published. We have 60.000
rare books.

BKAER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
U
S
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. GOETTINO, A. L.E. DAVIES. Canadian Representative

114-113 Stair Bldfj. The Largest Music Jobbing House in the World TORONTO, ONT.
PR ces
THE

LOWEST

SERVICE
THE
BEST

M
U
s
I
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Office Equipment

Evolution of the Stationery Store

To-day it is the Business Man's Store—The

Modern Stationer Sells Service and Knowledge

as Well as Mere Merchandise.

The modern stationery store might be called the busi-

ness man's department store. The idea that the station-

er's store is simply a place to buy pens, pencils ami

writing paper with a few etcetras is about as passe as

the goose quill for writing purposes.

Upon the modern stationery dealer, the busy man of

to-day depends for practically everything he uses in the

transaction of business details. The stationer furnishes

him with the tools of his business, and it rests largely

with the dealer as to how much Mr. Business Man will

spend for his tools; what systems he will use and what

ideas lie will adopt—that is if the dealer is a live wire.

The stationer, living up to his opportunities, will be looked

upon as an authority on these questions, and the amount

of service such a stationer can be to the modern business

man is worthy of careful consideration. The more ex-

perience gained by the stationer in this way, the better

will his chances become for capturing additional orders.

The old-time stationer simply stood behind his counter

waiting for customers; he sold simply merchandise. The
modern stationer, in addition to merchandise, sells ser-

vice and expert knowledge of inestimable value to the

customer.

The result of the modern development in the station-

er's business, lias been to raise him to a higher level in

the mercantile world and to wonderfully increase the

scope of his business. Canadian dealers in the past few

years particularly, have been aroused to a realization of

the changing conditions, but in this respect the west is

ahead of the east in the proportion of retail stationers

who have said good-bye to the old fogey methods and

narrow-gauge merchandising of the sort that is passing

and must soon disappear with the other moth-eaten

methods that are associated witli the dead past.

*• * *

Mr. Stationer, when you learn of a new building to

go up in your town, in which business offices of any kind

are to be located, make it a point to get full particulars

about the firms intending to move into it. The chances

are that these people, at this particular time, will be in

the market for office furniture and office stationery of dif-

ferent kinds. Get in touch and follow up every prospect.

Is that new office building going to have vaults? If so,

the chances- are good for selling steel filing cabinets, so

desirable and so much in demand these days on account

of being non-inflammable, as well as because, when used in

damp places, drawers will not shrink or swell, stick,

break or loosen, steel not being subject to changes in

temperaure.

Steel office furniture is now obtainable, duplicating

practically all the items going to make up the range of

office requisites made of wood.

The advice cannot be offered too frequently that the

stationer should pay the utmost attention to outside work
in connection with the office equipment department of his

business, because that affords exceptional opportunities

for establishing valuable connections and corralling

worth-while orders.
* * 4

A model real estate office fitted up for the occasion of

a recent convention of real estate dealers in Denver was
the enterprising move of the Kistler Stationery Company,
of that city. This office occupied the entire stage of the

hall where the convention was held, and proved a star

attraction. Every mechanical labor-saving device that

could be used to promote efficiency in the real estate

business was shown, the manufacturers for whose lines

the Kistler Company had the agency, co-operating en-

thusiastically with the Denver concern in its commend-
able enterprise.

Stationers Should Sell Typewriters
Particularly Good Field in Handling Rebuilt

Machines — Good Way to Extend Business in

Office Equipment Department.

While there are opportunities for stationers in the

sale of high-priced typewriters, 'this field is somewhat
circumscribed because of the keen competition of the

several firms making the standard high-priced machines,

whose salesmen are continually on the trail of prospects

and of each other in their keen fight for business. Where
the stationer is afforded the greatest opportunities is in

the filling of the demand for machines that can be re-

tailed at $25 to $60. Think of the hundreds of firms who
do not own typewriters! The small business man will

not pay $125 for a machine, but a good rebuilt type-

writer at less than half that cost would likely appeal to

him. Why should not the stationer have that business?

The rebuilding of old typewriters has become a business

in itself. Old machines commonly called "junk," are

regularly pulled down and after being cleaned, broken

or damaged parts renewed, and the machines polished up
generally, they look as good as new, and will wear for

years, providing really good investments at the prices

asked for them. Illustrating this point it is a noteworthy

fact thai at the New York Business Show new and rebuilt

machines were set side by side and prizes were offered

to people able to distinguish the new from the old. so

hard was it to tell them apart.

These machines can be sold by stationers at a good

profit, at from one-third to one-half the prices of new
machines, and with the certainty that they will give the

best of satisfaction.

By all means, stationers should include typewriters

in their department of business accessories. Besides

yielding "a nimble ten-spot" or so, in the way of profit,

each sale means increasing the output of typewriter rib-

bons, paper, carbon paper and other supplies.
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ALBUMS

Photographic Amateurs are many. They take many pictures and buy Badger Albums to put them in.

BADGER ALBUMS are as profitable a line as a Stationer can handle. The goods are right, the prices are

right ; so are the discounts. We can make an Album proposition that's well worth any Stationer's consideration.

We'd like to send you our new Album Catalog. A request will bring it.

Our Western Canadian P.epresentatives are FRED, O. FEILMAN & CO., 7 Syndicate Block, Portage Ave., Winnipeg".

260-262-264-266

FLORIDA ST : t
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(ORIGINATORS of the loose -
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MILWAUKEE,
WIS., U.S.A.

CARBON PAPER
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You Can Build a Permanent Business

By Selling this Quality Line

!

Permanence in records is of vital importance. There are two ways of making

sure that a carbon paper or ribbon will make records which will last. You can

test them ; that takes too long. The other way is to buy

"^G^

"£ MATER?.,
TR*"

BEING TmeF^USED

Carbon Paper and Typewriter Ribbons

Then you are perfectly certain of their lasting qualities, and the satisfaction

they will give your customers, which will bring many sales, and each one

shows a good margin of profit.

WRITE FOR TERMS OF AGENCY FOR YOUR TOWN.

Peerless Carbon and Ribbon Mfg. Co., Limited
176 Richmond Street West TORONTO, Canada



Recent Introductions in the Stationery Trade

r

] he place card and envelope illustrated on this page is

one of a scries with humorous questions and answers.

The answer to the query on this particular card is: "She

'IVE THREE REASONS WHY THE LADY
' NEXT YOU IS LIKE PULVERIZED
SUGAR.

One of Musson's Xew Place Cards.

is Powered, Sweet and Fine." That answer is printed on

the same card as the question but only the latter shows
through the transparent paper forming the window.

Warwick Bros. & Rutter have issued

a circular advertising Moore Push-less

Hangers, showing the display stands

supplied with these hangers and the well

known line of push pins. If dealers

will use tlii' display feature advertising

they will find that sales of these special-

tics will result with very little effort on

the pai I of salesmen.

Many items of goods new to Canadian
booksellers and stationers will be includ-

ed in the annual holiday display of

fancy goods, leather goods and Euro-

pean novelties for stationers. Prepara-

tions are going forward rapidly in readi-

ness for the opening on March 11th.

NP28

A new idea in papeteries is illustrated herewith, being

one number r.f a line shown this year by the Musson Book

Co The illustration shows only the tops of two boxes

—

in I'm

one with a good cheer greeting, the other with a birthday

wish. The 'decorating is done in handcoloring with fine

effect and a satisfactory feature is the good quality of

the paper and envelopes in the boxes.

The Write-away fountain pen is now being produced
at the factory in Berlin with a number of important im-

provements including a gold plated nib. a stronger cap

ami improvements in the internal workings, the result ot

perfecting experiments which have been going on since

the establishment of the Berlin factory, last November.
With an improved pen point, feed and an all-round better

product, the Write-away becomes a halt-dollar retail

article, and the retailers will he particularly interested

in the company's announcement that it will mean a larger

margin of profit for them. The Write-away people are

now supplying the dealers with advertising helps. The
interior of the pen is illustrated, showing the connection

of the pen point and its section with the plunger or feed

bar and the ink. well calculated to demonstrate the

simplicity of construction and that there is nothing to go

wrong.
* * *

Two new numbers have been added to the "punch
family" of the Samuel C. Tatum Co.. of Cincinnati. One
cf these. "The Marvel." operates on the arbor, rack and
pinicn principle, and will perforate sixteen sheets of

( rdinary sixteen-pound folio paper. It has a side gauge

for margins. Four different sizes are made. The
"Hummer" is a combination adjustable office punch. It

ran he adjusted to any distance between centres from %
inch n inimum to 7 ]

s inches maximum, and can be fitted

with extra heads for punching three or more holes at one

('in-alien. The margin gauge may be used on either

side. The maximum distance from centre of holes to

1 inding edge of sheet is V<> inch for round holes, % inch

for slotted holes. It has a solid iron base finished in

oxidized copper and nickel plated trimmings. Of the

"Hummer" punch, there are seven different numbers.

The Tatum Company has recently made arrangements

with Harold F. Ritchie & Co., of Toronto, to have charge

of their Canadian business.
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Announcement
TTTE take pleasure in announcing to our numerous

friends and customers in the various provinces of

Canada that we have appointed Messrs. Harold F. Ritchie

& Co., Ltd., 32 Church Street, Queen City Chambers,

Toronto, our exclusive Canadian representatives.

This means no change whatever in our present policy,

except that it will enable us to better care for the wants

of our customers, as our representative will now call on

you regularly with a full and complete line of samples.

Any orders with which our customers may favor us

will receive the same prompt and careful attention as

heretofore and the very lowest prices consistent with

TATUM quality of goods.

We take this opportunity of thanking our many
friends for their generous support during the past years.

It will be our aim to serve you better in the years to

come. We trust we may have the opportunity of serving

you frequently.

The Sam'l C. Tatum Co.

Main Office & Factory

Cincinnati, Ohio

New York Office

180 t ulton Street

Canadian Representatives :

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.

Boost Your

Wire Goods

Sales

The very best quality and
workmanship are embodied
in the manufacture of

Andrews Wire Goods.

Made in a Canadian factory,

of Canadian product, by Can-
adians, for Canadians. It

will pay you to buy these
home goods—the saving,
through duty elimination —
will make it worth while.

Send for Price List

Andrews Wire Works of Canada
LIMITED

WATFORD, ONT,

AS SIMPLE AS A-B-C

PAT'D. SEPT. 28. I 9D9.

The Improved Write-Away Fountain Pen
Since the middle of November last, when we started

to manufacture the now popular Write-Away Fountain

Pen, we have experimented continually and have
gradually made one experiment after another until now
we consider we have accomplished what we set

out to do, viz. :

—
To produce a perfect writing pen at a cost

that will be within the reach of everyone's

pocketbook.

In addition to improving the internal work-

ings and making the cap much stronger, we
have decided to equip the pen with a gold-plated

point, or nib, in the future.

All these improvements mean extra expense to us, so

it has become necessary to raise our prices. These are

figured out as closely as possible and are calculated to

leave a handsome margin of profit to the dealer by sell-

ing the pen at fifty cents.

PEN POINT PEN POINT SECTION

Please note the cut that shows the inside of the pen

and observe how simple is its construction—absolutely

nothing to go wrong with it. Points are easily replaced

and are supplied at a very low cost. Ask your jobber,

and if he does not handle them, write us for

circulars and price list and be convinced.

Every boy and girl that is old enough to

write wants a Fountain pen. Here is the

opportunity of supplying them with a pen at a

moderate cost that is sure to please.

MANUFACTURED ONLY BY

Write-Away Fountain Pen Co.
Limited

FACTORIES:

BERLIN, Canada - - COLUMBIA, U.S.A.

PLUNCEROR FEED BAR INK WELL

«£
milim »

'



The Management of a Retail Business

No. 3—Stocktaking—Continued. No. 4—Taking Discounts

By H. C. Carson, F.S.S.

Our article of last month mostly con-

cerned the question of stock-taking, with

special reference to the valuation of

goods, their depreciation, and other fea-

tures, methods, and principles that

should govern every serious attempt to

ascertain the money worth of a business

at a given time. The stock sheets, how-

ever, form only a part of the inventory.

In reality, although not in name, the

whole balance sheet is an inventory and

consequently the other items, assets as

well as liabilities, should be listed and
valued.

Inasmuch as merchanidse and fix-

tures, with which we have already dealt,

belong to the asset side of the balance

sheet, we had better adhere to this side

for the present, and first of all look into

the question of accounts receivable. We
will not discuss now the merits or de-

merits of cash or credit systems. There

is much to be said on this point, and it

will be reserved for an article later on

in the series.

Charge Accounts Correctly.

The first thing that should be made
sure is that all accounts have been pro-

perly charged, or credited as the case

may be, up to the time of stock-taking.

Sales made after the stock has been tak-

en should not be posted to accounts re-

ceivable until after the balances have
been struck, but if they are, care must
be taken to deduct the cost value of
such sales from the stock sheets, other-
wise a false inflation would arise.

There are few merchants doing a
credit business that do not sometimes
make an error in extending credit, and
when making the list of accounts, taken
one by one from the ledger, the mer-
chant should weigh the collectible value
of each, taking all circumstances into

consideration.

It is better to classify them under
three or four heads, using paper ruled
with sufficient money columns for the
purpose. By entering the ledger folio

against eacli name considerable time
may be saved from time to time in mak-
ing reference to the ledger from the
sheets. If these classifications are used
they might be termed "good," "doubt-
ful" and "bad," and if four classes are

adopted, the "good" may usefully be
divided into "prompt pay" and "slow
pay.

'

'

Do Not Overestimate.

Very often the dealer will be in a

quandary as to what class a certain ac-

count should be assigned. A safe rule to

follow in this event is to place it in the

lower class, that is, if he is debating in

his mind whether it should be good or

doubtful, make it the latter. If doubtful

or bad, make it bad. The mere fact

that the merchant himself admits of

doubt is proof enough that this rule

should be followed. The object, of

course, is to get at the true worth as

nearly as possible, and it is better to

err on the side of conservatism rather

than the reverse.

Having completed the list, and ascer-

tained the total of each classification,

the question arises as to what value

should be placed upon them. The list of

good accounts should, of course, go in at

par. Doubtful accounts should be sub-

ject to a depreciated valuation deter-

mined by the merchant who knows, or

should know, all the circumstances in

connection with each account so listed.

As for bad accounts, they should have

no cash value in the balance sheet. Bills

receivable, of course, should be subject-

ed to the same mode of treatment as ac-

counts receivable.

Serve as Good Reminder.

Besides serving the purposes of the

merchant in preparing his balance sheet,

these lists of accounts, made in dupli-

cate, if necessary, can be made to serve

as a tickler or reminder in the import-

ant work of collecting accounts. The
doubtful list should call for immediate

attention and efforts made forthwith by
judicious means to turn the accounts in-

to cash. The bad accounts should not

be entirely discarded until every re-

source has been exhausted.

Taking Discounts

Article No. 4-

Having taken stock, Mr. Merchant,

and closed your books, and drawn up
your balance sheet, it is up to you, as a

business man, to ponder well the results

of the year's trading. Perhaps the net

gain shows up fairly well, according to

your view, and the various features of

the enterprise—stock on hand, accounts

receivable and payable, class of patron-

age, store department, and many other

things—show marked improvement over

the previous year.

Your standing iji the community has,

perhaps, been materially enhanced, your
slate wiped clean at the bank, and fur-

ther good conduct marks earned fi'om

Duns and Bradstreets. But have you

dime as well as you might have done?

Have you realized, for instance, the im-

portance of taking discounts on all pur-

chases, and the power of the financial

lever that this rule would give you over

your competitors?

The Purpose of the Bank.

You reply, perhaps, that it cannot be

done, because your capital is inadequate,

but what are banks for? They are es-

tablished for the purpose of lending

money. They want to lend money to

good clients, to be employed in good busi-

ness, and the merchant is in fine shape

who acknowledges no creditor, but his

banker. But, you say, interest must be

paid to the banker. Of course it must.

That's what he lends money for. He
receives money on deposit, paying 3 per

cent., perhaps, for it, and he lends it to

you at 6 per cent. That's where the

business comes in. Banks would have

to go out of business if people ceased to

borrow.

Where the Merchant Gains.

Now then, if you, by discounting your

bills, receive more than you pay your

banker for supplying the funds, .you are

ahead that' much, are you not? You
will be surprised how it figures out.

Besides the extra profit you will make

through discounts, think of the boost

given your credit in the manufacturing

and jobbing world—"prompt pay,"

"discounts his bills"—and other such

favorable comments will be passed

around among wholesalers, and Brad-

streets will probably be compelled to

concede you a first class rating.

Watching Collections Closely.

There is another important feature

that must not be overlooked. It has

naturally followed that in discounting

your bills, you have borrowed as little

as possible from your banker. In other

words, you have gone after your own

collections with renewed vim and ener-

gy. You have gradually increased your

cash business, and your credit customers

have been taught to realize that their

accounts must be paid in 30 days. They

know you need the money to pay your

bills, and that by helping you, they are

helping themselves in securing improved

service and better goods, at a possibly

lower price than before.

Next month the writer will lay befo..

you, two concrete cases, which will il-

lustrate in figures the wonderful advan-

tage of the discounter over the time

man.
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"My Kind of a Loose Leaf Line"

Says a leading dealer, "just the combination of devices to

give the buyer ample selection, without making the dealer

carry an unreasonably large stock."

"My trade were interested right away when they saw
my new B & P Line," says another.

In fact—NEVER has a new line of goods been offered

the stationer with quicker response and appreciation than
the B & P STANDARD and SIEBER & TRUSSELL Loose
Leaf Devices.

"The greatest line ever offered the dealer."

And don't forget that B & P sell ONLY through the

trade!

Boorum & Pease Loose Leaf Book Co-
manufacturers OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES
MAIN OFFICE 109-111 Leonard St..

New York FACTORIES SStiJ
109-111 Leonard St

New York

SALESROOMS
Republic Bids., 220 Devonshire St., 4000 Laclede Ave.
Chicago, 111 Boston, Mass. St. Louis, Mo.

We Carry Your "Reserve Stock" of Blank Books

Did you ever stop to think how much stock room space it would take

to carry even one sample of each of the 10,001 items that make up the

B & P STANDARD line of Blank Books ?

Or how many dollars you would have to invest?

Few manufacturing businesses require so varied a stock, yet every item

in the B & P Line is needed to meet a live demand somewhere.

And WE maintain the stock, ready for prompt shipment on YOUR

Boorum & Pease Company
MANUFACTURERS OF

"The Blank Book Line

of 10,001 Numbers"

HOME OFFICES S^L"^"y*
Y°rk S"" FACTORIES KSyEJ"

109-111 Leonard St.,

New York

SALESROOMS
Republic Bldg., 220 Devonshire St., 4000 Laclede Ave
Chicago, 111. Boston, Mass. St. Louis, Mo.

The best buy in Blank Books is Byron Weston's paper with Frey Patent

Stitching.

FREE
Display frames to pur-

chasers of $25.00 worth
of Elliott goods in Can-
ada. This beautiful

English oak frame, with

special celluloid protec-

tion instead of glass to

prevent breakage. Size

16 x 21. Sent with any
order for Tally Cards,

Dinner Cards ;
Bon

Voyage Cards, Greet-

ing Cards for Birthdays,

Anniversaries and
other art novelties.

Consult

A. R. MacDougall & Co.

Toronto - - Canada

OR WRITE DIRECT.

The Chas. It Elliott Co.

North Philadelphia, Pa.
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You Can Do a Big Business
in toy marbles at this season of the year. Here it is

—

early spring—for the next six months now the children

will play that ever popular game—marbles.

CHRISTENSEN TOY MARBLES
are the best and most perfect marbles offered anywhere for toy and
stationery shops. 18,000,000 marbles and caster balls sold in Canada
and United States last season. Stock up—NOW.

Write for Catalogue.

The M. F. Christensen & Son Co., Akron, Ohio. U.S.A.

Our Business is to Increase Your Business
Five Sizes

\KTE build Fixtures that will pay you
bigger profits than any merchan-

dise you have in your store. We have
actual records that prove that an in-

vestment of $20 in one of our Cabinets
made an actual profit of more than
$40, or more than 200%.

We build more than 100 different

styles, for Books, Stationery, Maga-
zines, Newspapers, Post Cards.

Our new Wall Paper Fixture, THE
LANSING TRIUMPH FIXTURE, is

the greatest money-maker and labor-
saving device known.

200 Samples Displayed for $20
300 " " " $28

Shows either single or double-width
papers.

Write for our catalogs.

The Gier & Dail

"LANSING" TRIUMPH FIXTURES IVltg. I/O.

200 Samples displayed for $20. 216 Grand St., Lansing, Mich.

" LANSING " CARRY-CABINET

Each pocket holds 25 magazines,

forwarded by an automatic arm.

^ Points of Value
are produced on all sizes and shapes

of pencils by the

Roneo Pencil Sharpener
Write for circular describing this machine, which is the

LATEST and BEST in pencil sharpening devices.

•CjtfS^^H
tall _AW mil 1 1-l^izriMi^iJMnA

sJs^B^H

t K <HB

Diaries for 1913

National and Letts Series are now being shown by our
traveller. Orders should be placed now to ensure delivery.

SMITH, DAVIDSON & WRIGHT, LTD.
Wholesale Stationers and Paper Dealers VANCOUVER. B.C.
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NEW CRANE WRITING PAPERS

CRANE'S LINEN LAWN
ANTELOPE (A Rich Shade of Ton) and SAXE BLUE (A Beautiful Shade of Blue)

The newest Paris colorings in writing paper, conforming to the latest foreign fashions.

Made in many beautiful effects with gold beveled edges and French borders in new shapes and
styles, in the new easel tray boxes and in the many regular styles, making a collection of high standard
writing papers which will insure quick sales and good profits.

REAM GOODS AND ENVELOPES CORRESPONDENCE CARDS NEW EASEL TRAY BOXES
NOVELTY BOXES TEA AND DINNER CARDS

Our sales branches and travellers are now showing these beautiful productions.

Eaton, Crane (EL PiKe Co., pittsfield, mass.

New York Office, Brunswick Building, 225 Fifth Ave.

^.Post Cards and Pennants^

We can look after your hurry orders in

St. Patrick

Post Cards
60c to $2.50 per 100.

Easter Post Cards

and Booklets
in great variety.

Post Cards

Booklets

30c to $12.50 per 100

$1.50 to $15.00 per 100

SEND FOR CATALOGUE

We make Felt Pennants—A post card will

bring particulars.

Pugh Specialty Co., Ltd.

Canada's Largest Picture Post Card House

Toronto, Canada
H

A Genuine British-Made Rag Blotting

Homerian Mould Made
Deckle Edge Stationery

Royal Hart Household
Paper Cooking Bags

BRITISH IVORY VISITING CARDS
Manufactured and stocked by ,

JOHN DICKINSON & CO., Limited

Croxley House, 216 Lemoins St., MONTREAL

THE M.J.O'MALLEY till.

STENG I L I3IIAHUS, I L HOARDS
MANUrAOTUHEHS' i)f

HIGH linAllE STUCK

WRITE \'i)H SAMPLES

SPniNGriELD MASSACHUSETTS
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AIR-CUSHION FINISH

CONGRESS

MAYING CARDS
606

GOLD EDGES
COPYRIGHT, BY

TheU.SPlayingCardCo.
CINCINNATI, U.S.A.

Congress Playing Cards,
GOLD EDGES.

Club Indexes.

AIR-CUSHION FINISH.

Ideal for Bridge.

Card players know what a pleasure it is always to
find that ease of handling in a deck of CONGRESS
just out of its sealed package.

They know, too, that CONGRESS cards will not
gum or stick together with a
little use.

Then in the many beautiful,

original ART DESIGNS will

be found something for almost any card occasion.

Look for the name "Congress" on every box.

75 CONGRESS designs, actual cards, are shown on a handome folder,

write us and we will send by return mail, FREE OF CHARGE. You can
then make up your CONGRESS order designs of your own selection.

Those customers who buy CONGRESS cards, art

backs, for SOCIAL PLAY, will want BICYCLE cards
for GENERAL PLAY.

THE UNITED STATES PLAYING CARD COMPANY,
CINCINNATI, U. S. A.

S3oa4
theu.splaHITcardco

I RIDER BACK 1^

PLAYING CARDS
Revised boi adopted 1906

Ivory or Air-Cushion Finish.

The Value of the Point
is determined by the

grade of pencil used.

koh - 1 - NOOR
is the recognized synonym for

'

' Perfection in Pencils
"

for all purposes.

STOCKED IN ALL GRADES BY

Smith, Davidson & Wright, Limited
Wholesale Stationers and Paper Dealers

Vancouver, B.C.
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Leok for NAME

and TRADE MARK

None Genuine

Without

Games For The Little Folks
Marionettes, Picture Building", Walking Animals, Plays

in Fairyland, Dressing Dolls, Etc., Etc.

Post Cards
Splendid new addition of popular subjects for all seasons.

Christmas Cards, Christmas

Stationery and Birthday

Cards
The new collection is unsurpassed for artistic excellence.

Juveniles Toy and Gift Books
A large collection of popular subjects.

Descriptive Lists Sent Upon Application.

RAPHAEL TUCK <& SONS COMPANY, LIMITED
9-17 St. Antoine St.

NEW YORK LONDON

MONTREAL
PARIS BERLIN
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"SWAN SAFETY"

r
i

Q IMade to carry in any
position, without either

pistons or valves to get

out of order.

(31 Simply screw on the cap
and you obtain absolute

safety.

Q The lates]t production
in pens.

Q Communicate withlius
and we will send you
our terms.

Q KCannot leak, blot or miss.

Mabie, Todd & Co.
I ITHF. MANUFACTURERS2LSS3

I 124] YorkfStreet^iTORONTO'lB

London, New York, Paris, Brussels, Sydney

"Worthy" Mottoes
Odd enough to be attractive, strong enough

to be appreciated, refined, colorful and catchy.

Some illustrated in a unique way, else with a

pretty scenic effect or a conventional border

character, lending charm in appearance to the

beautiful sentiment or terse wording. They
possess selected mottoes of merit value in

' Things Different" in "Likely Things."

Calendars

Striking in sombre richness, in great variety.

Not a cull line in the range, from "Letter En-
closure" size to respectable limit dimensions.

Easily priced and easy to market—the better

ones each boxed separately in just that different

sort of way that makes selling a pleasure,

$3.00 to $70.00 per 100.

Dandy and New
Are the postcards we have to offer for present

day selling. Some excellent new "Different"

Postcards in Leap Year, Letter, Invitation,

"Cheer Up," Visit, Vacation, etc., at $6.00 a

thousand.

New "Message" series in Birth Announcement
and Congratulation, Birthday, Letter-reminders,

Sentiment and Desk Mottoes, $1.50 hundred or

$12.50 thousand.

Art Motto series, 80 kinds, some humorous, but

the kind you can have more than two good laughs

at, $1.50 hundred or $12.50 thousand.

Better Cards, to describe them would take too

much space; easier for us to send you an order

with privilege of return. Send us your orders,

you know the conditions.

"Getting in Touch"—Did it leave you think-

ing it might be dollars to you in the buying and

$ in the selling to buy lines that are "Different"
and that don't cost more than common lines cost.

Think it over. You're in business for the money

there's in it—see the Sutcliffe combination of

catchy card creations.

ftfje gmtclttte Co.
Distributors of

"Things Different" in "Likely Things"

11 York St. Toronto
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Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

'f

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,
tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly c'ear, clean,
non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

are the publishers of the

THE RELIGIOUS TRACT SOCIETY topping Illustrated Bible"
LONDON, ENGLAND With 100 Colored Plates. By Harold Copping

Being the Authorised Version, in clear, long primer type, with Reference!. Maps. Atlas Indices, etc. (Size of paper, 8% x 5'A inches.) Ordinary
Paper Edition (2 inches thick). No. 1.— Cloth gilt, gilt edges, 7s. 6d. net. No. 2.— Superior French limp, round corners, gilt edges, 12s. net.
No. 3.— Persian grained yapp, leather lined, silk sewn, round corners, gilt edges. 21s. India Paper Edition {\Ys inches thick). No. 4.—Rutland
yapp, leather lined, silk sewn, round corners, gilt edges, 25s. net No. 5.—Best morocco, yapp, calf lined, hand silk sewn, round corners, gilt

edges, 35s. net. No. 6.— Cloth gilt, gilt edges, round corners. 10s. 6d.

HHomeArt
/Crochet

Book
Containing

Entirely New Designs
for Lingerie Edgings £
Insertions Bohdfrj fos

Tray Cloths & D'oileys

Deep Laces for Table
Cloths lValances
Motifs for InletWork

4 Irish Lace

OUR LITTLE DOTS' ANNUAL
Full of Colored Pictures

US AND OUR EMPIRE
The new story by Amy Le Feuvre. 2s.

THE EMPIRE ANNUALS FOR CANADIAN BOYS AND GIRLS.

THE CHILD'S COMPANION ANNUAL
Full of Colored Pictures.

Each 384 pages. Demy 8vo. With Colored
Pictures. 3s. 6d. each.

The R. T. S. has on its List OVER 1000 PRIZE BOOKS tAll Copyright Stories)
Ranging In price from 8 cents to $1.50. The authors include such well-known names as Pr. Gordon Stables. Talbot Baines Reed. Amy Le
Feuvre. Hesba Stretten, Mrs. O. F. Walton. E. Everett-Green, Rosa N. Carey, Mrs. de Home Vaizey. and many others.

THE RELIGIOUS TRACT SOCIETY, LONDON, ENGLAND
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The Standard Office Ink

Sold by dealers vyho

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory- -Montreal

Boston, New York, Chicago

PERMANENT, - FREE FLOWING

Perry's World-famed

Pens

: ^^IR
__ PERRY &C?5 -^
HI ..c-CVCEQF^HSp^-.I

w WTwyt—^M

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND

EJMIT

fN95 {I

The Line that Sells

!

The Reasons are Many

The " Morton " mounting

is made up in a score of

handsome designs ; an

exceptionally large range

of pen points to make

your customers' choice

easy and satisfactory.

Always ready and never

inky are other features

which commend

THE

"MORTON"
FOUNTAIN PEN

to the popular use of your

trade. They are in every

way as good as the high-

priced pens now on the

market, but our price to

you is much lower.

The selection we give for

your own special imprint

is large, Our stock lines

are up-to-date and of sur-

prising value.

Made by

J. MORTON & CO.

New York.

Canadian Agents:

MENZIES & COMPANY

J31m

LIMITED

152-154 Pearl Street TORONTO

IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.
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Paragon Inkstands

Slide covers with pin cup tops,

finest line ever invented.

All Styles, Singles and Doubles

Manufactured by

Frank A. Weeks Mfg. Co.

93 John Street

NEW YORK

Sold by all leading Canadian jobbers

"51

t

)00 FACTS ABOUT CANADA"

/^vNE big firm vvrote us four

times to hurry along their

3'
big order for the 1912 Edition

because their customers wanted

CJ1

g them and wanted them urgently.

CD Another firm wrote: "Send
us 100 as soon as they are off the

n

CO

CO

o

the press."

And another phoned : We
must have a supply right away."

SEE THE POINT,

DEALER ?

CO

GO

00

UL.
The 191 2 Edition is now ready.

Stock up from your News Com- CO

g pany, or g
IA THE CANADIAN FACTS g
« PUBLISHING COMPANY va

"5(

667 Sp«dina Ave.. TORONTO

)00 FACTS ABOUT CANA[IA"

THE National Right and Left Index

may be used from front to back, or

back to front. The entire alphabet

is always in sight. The index tabs are

added to the size of the book—not taken

away. This book is handsomely bound
in Russia back and corners, with cloth

sides and gold side stamps.

MADE ONLY BY

National Blank Book Co.
HOLYOKE, MASS.

HAVE YOU TRIED
THIS
ONEHEATH'S

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng\) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. In Canada

The

REG:IN CANADA

HINKS WELLS &C°
_.BLRMIN C H A ML-^

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools, in one of the best equipped factories.

Sold in 6d., Is. and gross boxes.
Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.
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HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

K~-

SPENCERIAN
THREE GROSS SILVER STEEL PEN ASSORTMENT

Six different patterns

Fine, Medium and

Broad Points

Assortment No. 300

FOR SALE BY ALL
JOBBERS

OF STATIONERY.

The Northern Mills Co.

PAPER MANUFACTURERS

PRINTING AND
WRITING PAPERS

Super- calendered, Velvet and Machine

Finished Book, Litho and Antique Print-

ing, Engine Sized Writing and Envelope

Papers, White and Tinted Bond.

Typewriter Papers (Glazed and Rough
Finished), Envelopes, Bill Heads, etc.

Ask for "Canadian Bond," "Provincial

Bond," "Adelia," "Northern Mills,"

and "Federal Writing Manilla."

Head Office, Montreal, 278 St. Paul St.

Mills: St. Adele, Que.

No Deposit— No Obligations

30DaysFreeTrial
GUARANTEED TO WORK A LIFETIME

THIS TYPE OF INK-WELL HAS BEEN "CALLED FOR
TIMES WITHOUT NUMBER" BUT HAS NEVER BEFORE

BEEN PRODUCED AT ANY TIME OR ANY PLACE.

No. 1-B 1-2 Natural S

THE REYNOLDS IMPROVED INK-WELL
Is constructed of two parts, reservoir and base, both glass,

nothing to corrode or get out of order. There are two
small wells on opposite sides of the base, one being of the

right depth for a stub pen and the other of the right depth

for the ordinary long pen.

These wells are both constantly supplied with fresh ink from the air

tight reservoir above. As the ink is used it is fed down from the reservoir

in such quantities as to keep the ink in each well at its normal depth at

all times. Therefore FRESH INIC is provided without waste and with-

out liability of OVERLOADING the pen, the result is clean paper,

clean penholder, clean hands, with no waste of ink from any source.

The BROAD BASE prevents casual upsetting.

EASY TO CLEAN EASY TO FILL

Makes writing a pleasure and saves over one-half of the yearly ink bill.

MADE IN THREE SIZES, each Ink-well being provided with two

nickel-plated adjustable pen racks.

SIZES AND CAPACITY: No. 0-B holds 2 ounces of ink, No.

1 -B and 1 -C 3 ounces and No. 2-B and 2-C 4 ounces.

STYLES: Style B has one opening in the Reservoir, for single desk

use; Style C has two openings in the Reservoir to adapt it for double desks.

PRICES: No. 0-B $2.75 each; No. 1 -B and 1 -C $3.00 each; No.

2-B and 2-C $3.25 each. 50 cts. extra in Foreign Countries.

You must SEE and TEST this Ink-well for yourself in order to realize

WHY it is the one "CALLED FOR TIMES WITHOUT NUMBER." This

offer is for a limited time only. Fill in the blank order below and mail it

NOW.

THE 0. K. MFG. CO., SYRACUSE, N. Y., U. S. A.

MAKERS OF STATIONERY SPECIALTIES

Liberal Discount to the Trade

THE 0. K. MANUFACTURING CO.

SYRACUSE, N. Y.

Please send me on 30 days free trial one No. . . .

Reynolds' Improved Ink-well, Price $ mail or

express prepaid. At the end of that time I promise to remit

the price as per Number and Style ordered, or return tha

Ink-well, at your expense.

Name .

Occupation or Profession

Street and Number

Gty State

Kindly mention this

paper when writing

to advertisers.
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r
Miller-Bryant-Pierce Co.

AURORA, ILL., U.S.A.

Manufacturers of

MILPIE QUALITY TYPEWRITER
RIBBONS AND CARBON PAPERS

Canadian Sales Agency

Harold F. Ritchie &1 Co., {Ltd.

32 CHURCH STREET, TORONTO, CANADA^ ||
1

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family-

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games
and juvenile sporting goods.

McCready Publishing Go.
118 East 28th Street New York

"Sports" Playing Cards

Leaders in

a second

tirade

Good
Luck

and

St.

Lawrence
mm

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Vdvertisinjj Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Sncceiiors to The Union Card and Paper Company, Montreal

.
I
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Blackie's

Children's

Annual
BEST OF ALL—ORDER IT.

The Best

Picture Books
and

Juveniles
arc

Blackie & Son's

ALL BRITISH MAKE

Large Assortments
AT ALL PRICES

and sold in the

Dominion at favorable

terms by all whole-

sale houses.

See samples, which are carried

by the best travellers, or write

for our catalogue and have

goods shipped direct from

Glasgow, Scotland.

BLACKIE & SON LIMITED
17 Stanhope Street

LONDON &

GLASGOW
BOMBAY
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oft
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s
TRADE MARK TRADE MARK

LEAD and COPYING

PENCILS
ARE THE

•^fii

BEST 10 CENT PENCILS
for DRAWING and COMMERCIAL USE

IN THE WORLD

No. 1250 " APOLLO " LEAD PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

I

No. 1255 "APOLLO," Copying Ink Pencil, round, yellow polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " '" " hard degree " "

" 1254 "APOLLO" Copying Ink Pencil, hexagon, " " medium degree " "

" 1268 "APOLLO " Copying Ink Pencil, round, peacock polish, medium degree, blue ink

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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Christmas and New Year Goods

For 1912-1913

Our travellers are now on the road with a complete line of Christmas and

New Year Goods for next season, including some of the latest and most beautiful

novelties in Booklets, Calendars, Post Cards, Tags, Seals, Children's Story Books

and Illustrated Song Books.

It is impossible to enumerate everything in detail, and to be really appreciated

they should be seen. If our representative does not call on you shortly, drop us

a card and we will arrange to let you see our samples. Our prices are the

lowest consistent with quality.

Valentin Series

POST /aaO^ CARDS
HHROU'CHOIHV

HIGHEST AWARDS OBTAINABLE AT THE
FOLLOWING EXHIBITIONS:

FRANCO-BRITISH, 1908—2 Grand Prix

JAPAN-BRITISH, 1910—Grand Prix

BRUSSELS, 1910—Grand Prix

IMP. INTERNATIONAL, 1909—Diplomas and Grand Prix

BRUSSELS, 1910—Diploma of Honor

The Valentine & Sons United Pub, CoM Limited
Canadian Offices at

MONTREAL TORONTO WINNIPEG VANCOUVER

Factories

DUNDEE and EDINBURGH, SCOTLAND

Other Offices at

London New York Glasgow York Plymouth Manchester Birmingham

Dublin Melbourne, Australia
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892

Joseph Parker & Son Go.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and High Grade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Co.
MANUFACTURING STATIONERS

CHICACO, ILL.

TiTe Topaz Pencil
As good as any at any price.

Better than any at the same price.

HBj H» with rubber tip»,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationary TORONTO.

ACCOUNTANTS AND AUDITORS.

JENKIN8 & HARDY
Assi?oees, Chartered Accountants, Estate and

Fire Insurance Agents.
154 Toronto St. 52 Can. Life Bldg

Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method of furnishing commercial reports
to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tel. Ma^n 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1893, and Province of Quebec Exposi-
tion. Montreal. 1897

ART SUPPLIES.
A. Hainsay & Son Co., Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 205 Yonge St., Toronto.

ATHLETIC ANI> SPOKTING GOODS.
The Fancy Goods Co.. of Canada.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
The Wrenn Paper Co., Middletown, Ohio.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutin, Gillies & Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston. Mass.
CHRISTMAS AND PICTURE POST CARDS.
Birn Bros., 42 Adelaide St., W., Toronto.
The Drysdale Co., Inc., Chicago; The Sut-
cliffe Co., Toronto, Canadian Representatives.
H. L. Woehler, New York.
Lonsdale & Bartholomew Sons Co.. Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
Binney & Smith, New York.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. .T. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennison Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative!.
Paul B. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co.. Montreal.
Thaddens, Davids Co., New York, Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.

INDELIBLE INK.
Payson's Indelible Ink.

LEAD AND COPYING PENCILS.
Johann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Bindery Co., Chicago.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright. Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros, & Rutter, Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co., Milwaukee. Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co., Chicago.

PAPER FASTENER8.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co., Tor-
onto.

The O. K. Mfg. Co.. Syracuse. N.Y.
The Barrett Bindery Co.. Chicago.

PAPER MANUFACTURERS.
The Rolland Paper Co., Montreal.
The Northern Mills Co.. MontrAnl.
PAPETERIES AND WRITING PAPERS.

Warwick Bros. & Rutter, King St. and Spa-
dina Ave., Manufacturing Stationers
Toronto.

The Brown Bros., Ltd.. Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta

tioners, Toronto.
The Copp. Clark Co., Toronto.
Buntin. Gillies & Co.. Hamilton.

TRINER'S
are good

Postal Scales

Time has proved their
superiority.

Include them in your
order through the
Jobber. They will net

~

*s^ you a goad profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago, 111.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

ART SUPPLIES
Winsor & Newton's Oil Colors

" Water Colors

" Canvas
" 'Papers

" Brushes

" Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.

MONTREAL
Agents for Winsor & Newton, London
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., filST
77 York St.. Toronto, C«n.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

Eaton, Crane & Pike, Pittsfleld, Muss.
A. R. MacDougall & Co., Toronto.

PAPER PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music Pub. Assn., 144 Vic-
toria St., Toronto.

A. H. Goetting, 143 Yonge St. Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers,
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers,
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers. Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kamenstein, 394 Hudson St.. New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., E.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryaut-Pierce Co., Aurora, 111.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The P. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Prowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.
The Museum Book Store, London, Eng.

MAGAZINE PUBLISHERS.
The English Review, 11 Henrietta St., Covent

Garden, London, Eng.
MacLean's Magazine, 143 University Ave.,

Toronto.
Scribner's Magazine, New York.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-
TEREST TABLES

at 2y2 , 3 or 3y2 per cent, eacb on
separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue of all the above publication* sen

free upon application.

Morton,Phillips& Co.
PUBLISHERS

1 1 5 and 1 1 7 Notre Dame St. West. MONTREAL

N.B -The BROWN BROS.. Ltd , Toronto, carry

a full line of our publications.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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Condensed or "Want" Advertisements
BOOKS FOR SALE FOR SALE MISCELLANEOUS

AUTHORS WHO PUBLISH THEIR OWN
books' will find the Bookseller and Stutioner n

good medium through which to interest the

trade In their publications.

BOOKS IN FOREIGN LANGUAGES

LEMCKE & BUECHNER, 30 WEST 27th ST.,
New York. (All foreign books.) (12-10)

LEMCKE & BUECHNER, 30 WEST 27th ST.,
New York. Best facilities for supplying
books in all languages.

BOOK PLATES (EX LIBRIS)

ROBERT SNEIDER CO., 55 FULTON ST.,
corner Cliff, New York. Designers and en-
gravers of book plates (ex libris) heraldic and
monogram dies, pearl inlaid stamping, for
stationery. (2-11)

INFORMATION WANTED
THE EDITOR OF THE BOOKSELLER AND
Stationer desires to be kept posted on the
publication of all new books and magazines
in the Dominion of Canada. Readers will
confer a favor by acquainting him of any
omissions from the lists published each month.

AGENTS "WANTED
PRIVATE CHRISTMAS CARDS—AGENTS
wanted. Stationers and salesmen. Sample
books free. Good paying business done. No
stock needed. Chipchase, Darlington, Eng-
land. (8-0)

SALESMAN WANTED
A TRAVELING SALESMAN, ACQUAINTED
with the wholesale and manufacturing trades
in the Maritime Provinces, to represent the
MacLean newspapers, looking after our ad-
vertising in this district. Good position for
progressive young man. Apply, stating full
particulars, the MacLean Publishing Co., Ltd.,
702 Eastern Townships Building, Montreal.

PERIODICALS
KEEP POSTED—THE LEADING AUTHORI-
ty in Canada on groceries and food products
is The Canadian Grocer. Important trade con-
ditions generally discussed every week. Price
$2 per year.

THE MARKET REPORTS MAKE HARD-
ware and Metal a necessity to every hardware
merchant, paint and oil dealer in Canada. It

is mailed every Friday. Subscription price
$2 per year. Address Hardware and Metal,
Montreal, Toronto or Winnipeg.

MISCELLANEOUS
A BOOKKEEPING STAFF IN ITSELF,
doing the work with machine precision and
accuracy, the National Cash Register. Write

' for demonstration literature. National Cash
Register Co., 285 Yonge St., Toronto.

COPELAND - CIIATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

COUNTER CHECK BOOKS — WRITE US
to-day for samples. We are manufacturers of
the famous Surety Non-Smut duplicating and
triplicating counter check books and single
carpon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

ESTABLISHED STATIONERY AND CIGAR
business on one of Toronto's business streets.
Stock and fixtures about twelve hundred, in-
cluding a large circulating library. Large new
store leased. Proprietor going into wholesale.
Apply, F. P. Maddox, 313 Roncesvalles Avenue,
Toronto.

POSITION WANTED
STATIONERY, ETC.—YOUNG MAN (30) AT
present disengaged in England requires posi-
tion in good Canadian store. 15 years' experi-
ence in England in all branches of the sta-
tionery trade. Has travelled in every province
in Canada and is accustomed to the ways of
the country. Could readily adapt himself as a
salesman in a store. Replies, stating salary
offered in return for services, to Mrs. G. T.
Harris, care of Mrs. Philipps, Commercial
street. Belleville, Ont.

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend this
as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,
office and factory 29 Alice Street, Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 120
Bay Street, Toronto.

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants and
manufacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohio; 123
Bay St., Toronto; 258% Portage Ave., Winni-
peg; 308 Richards St., Vancouver. (tf)

FIRE INSURANCE — INSURE IN THE
Hartford. Agencies everywhere in Canada.

FROM NOW TILL THE END OF THE YEAR
we offer unusually good bargains in second-
hand typewriters. They are carefully re-
built, work and look like new, but the price
is a mere fraction of the original cost. Write
for catalogue. The Monarch Typewriter Co.,
Limited, 46 Adelaide Street West, Toronto,
Ont.

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
•your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen th Ives universal satisfaction, and it

costs i. than you pay for one not as
good. 1.. ,0 and upwards. W. J. Gage
& Co., Ltd., Toronto, sole agents for Canada.

?75 BUYS THE BEST DUPLICATING MA-
cliine on the market. Acme will print any-
thing a job printer can do. Complete outfit:!
Acme duplicating machine, one tubular standi
fitted with type cases, compartments plainly]
lettered and arranged like universal keyboard
of the standard make of typewriters, one

]drawer for accessories and forms, 20-lb. font
|

of typewriter type, one chase, one Acme rib-
bon any color with typewriter ribbon to
match, one pair tweezers, two quoins, one
key. one oil can and one set of reglets. Sold
with a guarantee. Acme Duplicator Co., Balti-
more, Md., U.S.A. (tf)

MODERN FIREPROOF CONSTRUCTION. I

Our system of reinforced concrete work, as I

successfully used in many of Canada's largest I

buildings, gives better results at lower cost. I

"A strong statement," you will say. Write us]
and let us prove our claims. That's fair.

Leach Concrete Co., Ltd., 100 King St. West. I

Toronto. (tf)
|

ELLIOTT-FISHER STANDARD WRITING-
adding machines make toil easier. Elliott-
Fisher, Limited, 513 No. 83 Craig St. West,
Montreal, and Room 314 Stair Building, To-
ronto, (tf)

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Ltd., London, England. W. J. Gage & Co.,
Ltd., Toronto, are sole agents for Canada.
Ask your stationer for a 25c. assorted box of
Mitchell's Pens and find the pen to suit you.

THE "KALAMAZOO" LOOSE LEAF BINDER
is the only binder that will hold just as
many sheets as you actually require and no
more. The back is flexible, writing surface
flat, alignment perfect. No exposed metal
parts or complicated mechanism. Write for
booklet. Warwick Bros. & Rutter, Ltd.. King
and Spadina, Toronto.
WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company., Limited.
Supplied by the trade throughout Canada.

WHY IMPORT LOOSE-LEAF BINDERS
and metal parts when you can buy "Systems
Quality" from us? We make the best binders
in the world ; make them to match, too. Ours
are the Canadian Loose-Leaf Standards. Busi-
ness Systems, Limited, Manufacturing Sta-

tioners, Toronto. (tf)

CRAYONS
"STAONAL"

For Kindergarten, Marking
and Checking.

"DUREL"
Hard Pressed for Pastel

Effects.

"CRAYOLA"
For General Color Work,
Stenciling, Arts and Crafts.

"AN-DU-SEPTIC"
Dustiest White and Colored

Chalks.

Samples furnished upon
application.

For sale by all Canadian
Jobbers.

Binney & Smith Co.
81-83 Fulton'St., Naw York

75,000,000 "01."^
SOLD the p<ut YEAR should

convince YOU of their

SUPERIORITY.
They Add TONE to You,

Stationery in the OFFICE.BANK

.

SCHOOL or HOME.
_>- -^_ There is genuine pleasure in

!,/•£/ /^, / £*W&l£i3$t£*l 1,lcir u5e as wrllas F«rf«ct Se-

1> »Jr n W , curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly anr

Made of brass in 3 sizes. Put upin brass

each.

Stromj. No Slipping, NEVER!

10c (or sample box of SO. assorted.

Literal discoun itothet rade.

». N. Y..U. S. A.

'they aljlays work.
'

I boxes of 100 Fasteners

1 Handsome. Qomp~[.
All stationers. »eud

Illustrated booklet free.

iTheO. K. Mfg. Co
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MUSSON BOOK CO. -\

MARCH
Latest Books

1912

THE NET

By REX BEACH

Cloth, $1.35 net special

THE GUESTS OF HERCULES
By C. N. and A. M. WILLIAMSON

Author of " The Lightning Conductor," " My Friend

the Chauffeur," etc.

Cloth, $1.25.

DANNY'S OWN STORY
By DON MARQUIS

Illustrated in Color and Black and White,

by A. B. Frost.

Cloth, $1.25.

THE COUNSEL FOR THE DEFENCE
By LEROY SCOTT

Author of the " Walking Delegate, etc.

Illustrated. Cloth, $1.25.

THE WITNESS FOR THE DEFENCE
By A. E. W. MASON

Author of "The Four Feathers," "The Villa Rose," etc.

Cloth $1.25.

RIDERS OF THE PURPLE SAGE
By ZANE GREY

Author of " Heritage of the Desert," etc.

Cloth, $1.30 net.

THE CHALLENGE
By HAROLD BEGBIE

Author of " Broken Earthenware," etc.

Cloth, $1.25.

IN SEARCH OF ARCADY
By NINA WILCOX PUTNAM

Illustrations by J. Scott Williams.

FOOT LOOSE AND FREE

By STEPHEN CHALMERS

Author of " The Trail of a Tenderfoot," etc.

Illustrated, Cloth, $1.25.

THE HIRED GIRL

By MRS. COULSON KERNAHAN

Author of " The Vagrant Bride," etc.

Cloth, $1.25.

THE MAN IN LONELY LAND

By KATE LANGLEY BOSHER

Cloth, $1.00 net.

HONESTY
By M. E. FRANCIS

Cloth, $1.25.

Author of " The Tender Passion," "Pastorals of

the Dorset," etc.

MAKE UP YOUR ORDER AND SEND IT IN TO-DAY

The Musson Book Co., Limited
LONL^N, ENGLAND TORONTO, CANADA
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Christmas 1912

Import Samples §
are now in our travellers' hands. A larger and more

interesting line than ever is being shown. It will pay

you to see it before ordering Papeteries, Greeting

Cards, Post Cards, Tags, Labels and Seals, etc.

Time to order

Writing Ink, Mucilage and Paste

BUNTIN, GILLIES & CO., Hamilton
Limited. MONTREAL.

Our Typewriter Ribbons and Carbon Papers

REPRESENT THE VERY BEST IN THE LINE OF THESE

Commercial Necessities

YOU SHOULD NOT USE LESS THAN THE BEST TO MAINTAIN

Modern Efficiency

WE LEAD THE WORLD IN OUR LINE BECAUSE:

WE FILL EVERY REQUIREMENT

WE SUIT EVERY PURPOSE

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES
NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C.

AGENCIES in every part of the world—in every city of prominence.
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vol. xxviii.
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PUBLICATION OFFICE, TORONTO—

_

No. I

IN THIS NUMBER

r>

How to Build Up Business

The Merchant and the Traveler

Developing Trade in Cameras and Supplies

Capturing Sporting Goods Business

Activities in the Book Trade

Phonographs and Profits

Methods of Successful Stationers

Clearing the Boards for Spring Trade
Office Equipment Trade Opportunities

New Goods Described and Illustrated

#

tfh.

v

^^.._JHE MacLean Publishing Company limitedMONTREAL TORONTO WINNIPEG VANCOUVER NEW YOPK I ONrToM
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The Imperial Series of

School Practice Books

An entire new line of attractive

cover designs, instructive, patriotic, up-

to-date in every way, and beautifully

printed in many colors.

We Have Made it a Study

why these books sell. We know the

wonderful drawing power of a picture

to both young and old. If the paper

is right, and plenty of it, the cover

will sell the book.

You Will Make No Mistake
by waiting for

The Imperial Series

Warwick Bros. & Rutter, Ltd.
Manufacturing Stationers -:- -:- TORONTO

*<^CT>00<CI>)0<C^0<Cr>0(KCr>0(><^^'WCZ^0<3^ «s
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NEW
OCEAN

TO OCEAN
52 VIEWS!

GOODALL'S
ENGLISH
PLAYING
CARDS

ASK YOUR JOBBER FOR PRICES

Specially boxed with your own imprint.

LINETTES
No misdeals, easy shuffling

SOCIETY and SALON
Handsome designs, large assortment,

cloth boxes and gold edges.

1909

LARGE
INDEXES

COLONIALS
Gold Edges.

IMPERIAL uCLUBS
40 designs, including 8 with bicycle

designs.

AUBREY O. HURST
TORONTO

REPRESENTATIVE
24 SCOTT STREET



BOOKSELLER AND STATIONER

BROWN BROS., Limited

M

i

WHOLESALE
and

Manufacturing Stationers]

PREMIUM ACCOUNT BOOK MAKERS

Ledgers Journals

Cash Books,

Minute Books,

Trial Balance Books,

Letter Books,

Invoice Books,

Joint Stock Registers

Bill Books,

Order Books,

Notes,

Drafts,

Receipts.

OFFICE STATIONERY

Opll'ir PenCilS, All Grades

Copying Pencils, Colored Pencils,

Checking and Shipping Crayons,

Inkstands, Erasers,

Cash Boxes, 'Deed Boxes.

Davids' Inks, Mucilage and Paste

Esterbrook's Pens
Exclusive Canadian Agents

51-53 Wellington Street West, Toronto

e\SG&«y»
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Gage's Holiday Gift Papeteries

The Greatest and Best

"Made-in-Canada" Line

The wide range of samples which

we are offering is the largest,

most varied and attractive ever

shown in Canada. Many new

things have been featured and

the trade can confidently rely that

Gage's Holiday Gift Papeteries

will have no peer. We have pro-

vided for every class of trade.

Every papeterie represents the

maximum of quality at a mini-

mum cost.

Our travellers are now on their

way to you. It will be greatly to

your advantage not to order until

you have inspected their samples. •

We know what will follow.

W. J. Gage & Co., Limited
Manufacturing Stationer*

Toronto
Paper Mills at St. Catharines, Ont.
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OF EDINBURGH, SCOTLAND

Invite your inspection

of their Artistic : : :

DFHAFVIE Series Christmas and
l^LJALJL^ New Year Booklets

jt

The Sample Collection is now in the hands of

the Principal Jobbers throughout the Do-

minion, and can also be seen by appointment

through their Canadian Agent.

AUBREY O. HURST
24 Scott Street, TORONTO

&
.-*:

<I The Series is of great Artistic Excellence,

every Design being a work of Art and Manu-

factured throughout in their works at Edin-

burgh, Scotland.

€J The Collection is specially strong in Designs

suitable for PRIVATE GREETING CARDS,
supplied BLANK for Printers

Cf Those who handled the Line last year have

nothing but praise for it.

<I The opportunity for 1912 is up to you.

<J& ^9* Jm if* i£m

WM. RITCHIE & SONS, Ltd.
Fine Art Publishers

EDINBURGH, SCOTLAND
SoU Agent Jor Canada—AUBREY O. HURST

24 Scott Street, TORONTO

\..M m
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(Bxioxti Untoergttp

Dickens Centenary

The Oxford India Paper Dickens bound in

maroon or green Lambskin in 17 volumes, is

having this year an enormous sale. The addi-

tional volume recently added—Forster 's Life of

Dickens—is one of the most entertaining biog-

raphies ever written, bound uniform with the

sets. Your customers who have Dickens would

buy this volume if you would draw their atten-

tion to it.

The Oxford Thackeray, uniform with the

above, is having a very large sale.

The 1911 Bible

the authorized version of 1611 with the Text

carefully amended. Other features are

A new system of chain references, collected

references, paragraphs, and the old familiar

verse form retained.

Printed Black-Faced type on fine white and the

Famous Oxford India papers. From $1.25 up-

wards.

Descriptive list on application.

The Scofield Reference Bible

with topical references to all the greater themes

of Scripture, annotations, Eevised marginal ren-

derings, summaries, definitions, and Index, to

which are added explanations of seeming dis-

crepancies and a new system of paragraphs.

Edited by Eev. C. I. Scofield, D.D.

With the assistance of many of the most emi-

nent Scholars and Divines.

From $2.00 upwards. Full descriptive circu-

lar will be sent to any address on request.

Book of Common Praise

Book of Common Prayer

Bound together and separately in a bewildering

variety of beautiful bindings. The demand at

Easter time is always great; in anticipation of

this, we have a very large stock of the lines

catalogued. Your orders will be promptly filled.

^enrp Jfrotobe
Canadian Branch

OXFORD UNIVERSITY PRESS
TORONTO

EsterbrooK\
SteelPens

[\ 250 Styles

There's an
Esterbrook
for you

250 styles—fine, medium
") and broad points.
[J

The standard

of the world

f
Ask your stationer.

The Esterbrook Steel Pen Mfg. Co.,

26 John Street, New York.

Works : Camden. N. J.

THE BROWN BROS., Limited, 51-53 Wellington St. W.
Canadian Agents, Toronto

Announcement
TITE take pleasure in announcing to our numerous
• friends and customers in the various provinces of

Canada that we have appointed Messrs. Harold F. Ritchie

& Co., Ltd., 32 Church Street, Queen City Chambers,

Toronto, our exclusive Canadian representatives.

This means no change whatever in our present policy,

except that it will enable us to better care for the wants

of our customers, as our representative will now call on

you regularly with a full and complete line of samples.

Any orders with which our customers may favor us

will receive the same prompt and careful attention >as

heretofore and the very lowest prices consistent with

TATUM quality of goods.

We take this opportunity of thanking our many
friends for their generous support during the past years.

It will be our aim to serve you better in the years to

come. We trust we may have the opportunity of serving

you frequently.

The Sam'l C. Tatum Co.

Main Olfice & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

Canadian Representatives:

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.
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Catchy Card
Creations

Distinctive features predominate in the

productions for which we have beer
appointed Canadian Distributors. It

may be easy to get bought up in the

lines that you have been handling from
season to season—yet we venture to

state that good wisdom will be displayed
by those who will leave a little corner
in their "wants" for the lines we here-

with enumerate.

St6el Die tne Product °f thew - F -
Nickerson

'
Co., Boston, whose very clever

work is termed by connoisseurs as works of unpre-
cedented art—yet at prices that render them fit and
suitable for any tidy store.

Wftter Colors t *le in im ita ble productions
J

of the Samuel Carpenter Co.
of Philadelphia, whose pithy wordings and unique
designs make it a decidedly striking line in

"Things Different" in "Likely Things."

PhotOQff&VUre. "^ne clearness of cut and
—^^——-^^—' the refinement in designs

of the Drysdale Co., Chicago, makes it a line that

is constantly turning over wherever a chance is

given it—their "Hand Coloring" is faultlessly done.

PictOri3.1 The unusually attractive line that

_-^^_^^^^_ constantly wins friends is the J.

Raymond Howe line, of Chicago, whose Motto
Cards, Postals, Calendars and Dille Pictures are ir-

resistible to the buyer of taste and refinement.

in Postals, Letters and
Folders. The popular pric-

Message Items
ed line of the Prince-Pease-Sandford Companies
have a fitting wording for most any occasion—and
are money-making as well as friend-making items.

We put out the Signal—Get in touch—It's

your interest —likewise to our interest— but it takes
the combination to get the mutual results. Shall
we have the privilege of helping you help yourself
in supplying your trade with "Things Different"
in "Likely Things" in

Catchy Card Creations

{Eft gmtclttfe Co.
Importers and Commission Merchants

77 York St., Toronto

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

THE

Direct paid throughfto your door.

"Cheapest Freehold space on earth'

f

British Made Show Screens I

This fixture mesh wire system most capacious,

handsomest and cheapest on earth.

Write at once for early delivery. Prices

quoted free freight and duty.

(State 6, 8 or 12 wings and size.)

THE MULTI-SCREEN COMPANY
61 High Holborn, London, Eng.

Fancy Shelf Papers
PLAIN FLORAL DESIGNS, PRINTED IN COLORS

Also perforated. Made in various colors.

SAMPLES AND PRICE LIST on application to

SUSSFELD & CLE.
21 Rue de l'Echiquier, Paris, 16 & 17 Barbican, London

WHOLESALE AND EXPORT ONLY
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Important New Publications of The
House of Cassell

Four

Big

Novels

by

Canadian

Authors

Fiction

Fiction

Fiction

Nature

Study

The HoUSe Of WindOWS—By Isabel Ecclestone Mackay
With Colour Frontispiece by Dudley Tfnnant. Extra crown 8vo, 352 pages, cloth, $1 ,25

In her latest volume Mrs. Mackay will be found at her best. Her simple and delightful story
opens with the discovery of a baby In a department store, subsequently brought up by two
sisters. What happens to the baby as she approaches woman's estate, and the kidnapping adven-
ture In which she is the central figure, is told with delightful humor and moving pathos.

Rory Of WillOW Beach—By Valance Patriarche

Coloured Frontispiece and 3 Plates by H M. Brock, R I.

With the setting in a "back" town of New On-
tario, this is a story that has the breeziness
and freshness of the pine woods which f- re
in it so largely. The character-stu'" 1 '

townspeople are drawn with the direc\,L*t and
virility that are typical of Canadian life gen-
erally; but the chief note of the book is its

Extra crown 8vo, 208 pages, cloth, $1 ,25

humor—refreshing in its simplicity, kindliness
and purity—which enters into the charming
idyll and runs through all. This idyll shows
that the ways of the "new" maid of the New
World with a man are much the same as the
ways of maids have been since the world began.

The Man at Lone Lake—By vima sheard

Mrs. Sheard has written several books, but none of them as Canadian in character as this
tale of the North. In "The Man at Lone Lake" sue gives us a Canadian novel of the brightest and
most charming type—a book of rare emot'onal power and depth of feeling which makes it more
than "a mere story."

,

Open Trails—By Janey Canuck (Mrs. Arthur Murphy
With Colour Frontispiece hy E. W. Haslejiur"-, and Illustrations in the text by

Extra crown 8vo, 296 pages, cloth, $1 .25.
AFwicK Reynolds

"Janey Canuck in the West"— that delightfully
fragrant potpourri of humor, philosophy and
original observations on a new land—elicited a
chorus of approval from readers and reviewers
alike. "Janey's" personality is as invigorating
as the western prairies themselves, and it per-
meates her new book, "Open Trails," as thor-

oughly and charmingly as it permeated its pre-
decessor. In "Open Trails" the author con-
tinues her "impressions," but those who have
not yet been so fortunate as to make the ac-
quaintance of "Janey" will not be at a dis-
advantage in reading the new book before
the old.

The Double Four, or The Adventures of Peter RufT-
By E. Phillips Oppenheim

Mr. Phillips Oppenheim is at his best always when he has to deal with the plot and counterplot
of the underground politics of Europe—with the delicate cut and thrust of diplomacy. In "The
Double Four" he is in his element, and the doings of the redoubtable Peter Ruff make the most
delightful reading.

Marie— (Sequel to Allan Quartermain) By H. Rider Haggard
Extra cwtvn 8vo, 364 pages, cloth gilt, $1 .25

Marie's family, who took part in the trek, this
earlier portion of Allan Quartermain's auto-
biography describes the terrible hardships from
fever and starvation suffered by those Boers
who wandered into the neighborhood of Dela-
goa Bay, and includes a thrilling account of
the massacres of Commandant Retief and his
sixty followers by Dingaan, the Zulu king.

With Colour Frontispiece and 3 Plates hy A . C. Michael.
In his latest work Sir H. Rider Haggard has

recorder the first love-story of the immortal
Allan Quartermain. The plot is laid in South
Africa at the time of the Great Boer Trek from
Cape Colony to the Transvaal, and, as may be
expected, the story sets out many perilous
incidents intermixed with moving human scenes.
Dealing principally with the adventures of

The Heart Of Life By Pierre De Coulevain
(Author of "The Unknown Isle") Translated from the French by Alys Hallard

With Colour Frontispiece hy Balliol Salmon, Extra Crown <3vo, 384 pages, cloth. $1 .25

After some years, the English and American reading publics have awakened to an appreciation
of the manifold literary qualities of Pierre de Coulevain. In "The Unknown Isle" the celebrated
French authoress showed not only that she possessed an attractive style, but also a keen apprecia-
tion of the best qualities of her neighbors acress the Channel.

"The Heart of Life" is that book's legitimate literary successor, but, compared with it, is of a
fictional character. It deals with the quest for the knowledge of what is hidden at the heart of life.

Wonders Of Plant Life By S. Leonard Bastin

Illustrated with 40 Photographic Plates iji the Author, and Eight Lumiere Plates hy H. Essenhigh Corke. F. R PC.
Large crown 8vo, 148 pages, cloth gilt, $1.00.

A fascinating book, which describes in non ther the aims of the plant. Parasitic growths
scientific terms the wonderful methods of and the influence of the seasons form interest-
growth of plants, the extraordinary means ing chapters. The book is invaluable to teach-
adopted for seed-dispersal and fertilization, and ers of Nature Study,
the manner in which insects are lured to fur-

Wild Flowers as They Grow—By g. ciarke Nuttaii, b.sc.
SERIES III

25 Coloured Plates from Lumiere Plates by H. ESSENHIGH CORKE. F.R.P.S. Foolscap 4to, 208 pages, cloth gilt. $i 50
No Nature books published last year obtained a larger meed of public praise than did the first

two volumes of this series. It was. indeed, a happy combination, that of Mr. Essenhigh Corke, the
expert and sympathetic photographer of Nature, and Mrs. Clarke Nuttall, whose writing, instinct
with charm and insight, has gained her a prominent position among the Nature writers of the day.

Advance List of Spring Publications Sent on Application

Cassell & Company, Publishers

LONDON
42 Adelaide Street West, Toronto

NEW YORK TORONTO MELBOURNE
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An Unusual Collection

AN experience
-** covering
over thirty
years has
taught us the

demand of the
purchasing pub-
lic; we are mak-
ing an immense
display of just
the goods for

successful sell-

ing in the sta-

tionery and
fancy goods
store.

«t»

The a cc o m-
panying photo-
graphs will give

you an idea of

the immense-
ness of our 1912

imports. In-

cl u ded are a

large range of

fancy goods of

the best value

and most sale-

able.

rt»

WARWICK BROS. & RUTTER
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of Novelties for Import

t|t

/"\UR buyers
^-' and c o m -

missioners have
purchased in all

the markets of

the world per-

sonally, select-

ing the newest
and best values

and most suit-

able goods for

the Canadian
trade.

«t»

Select your
stock early. It is

just as advan-
tageous to you
as it is to your
customers, and
now is the time
you should visit

this gigantic ex-

hibition—pre-
pare to do a

banner season's

business.

«f?

Limited,
Import Dealers in

Foreign Novelties Toronto, Ont.
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HIGGINS'INKS^ADHESIVES

IllC Hlfi[SinS Inks 2nd Arihp^i\#PQ are in a class by themselves. They are the best goods that original

, T? nUIICaiVCa thought, conscientious workmanship and sustained high ideals can
proauce. iney are largely imitated but never equaled. They give unvarying satisfaction to consumers and dealers, and every
unit is backed by our absolute guarantee. Price list and discounts on request.

PHA^ M HIPPIMQP f*f\ Originators and Manufacturers Inks and Adhesives.V«lnUi If I. niUwlllO Ot V*U« NEW YORK CHICAGO LONDON
Main Office: 271 Ninth Street. ! BROOKLYN, New York.
Factory : 240-244 Eighth Street. V. S. A.
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Nineteen Twelve is Leonard Merrick's Year

Watch the Increasing Demand for Merrick's Books

Robertson Nicoll, who discovered Arnold Bennett and other leaders, says: "Leonard Merrick is

the best narrator living."

Meredith Nicholson isays: "Locke isn't in his class, in fact I hesitate to say who is; for deftness,

form and style he's hard to beat."

J. M. Barrie says: "A new novel by Leonard Merrick is to me one of the events of the year.'

Undoubtedly Mr. Merrick is one of the greatest

ENGLISH NOVELISTS OF TO-DAY
The Novels and Tales of Leonard Merrick, Cloth, each, net, $1.20

The Man Who Understood Women Whispers About Women
Conrad in Quest of His Youth Cynthia, a Daughter of the Philistine

The Actor Manager The Man Who Was Good

The Lighted Way
By E. Phillips Oppenheim.

Cloth, $1.25

Oppenheim at his best.

Sure of a good sale.

The Yoke of Silence

By Amy McLaren.
Cloth, $1.25

A new Scotch story by
the author of "Bawbee
Jock." Like its predeces-

sor, rich in human quality

and emotional appeals.

A Bachelor's Comedy
By J. E. Buckrose.

Cloth, $1.25

Everyone will like this

new story by the author of

•"Love in a Little Town."

Christopher

By Richard Pryce.
Cloth, $1.25

A delightful English
novel that belongs to the

class of Locke and Arnold
Bennett. Will be a big
seller.

In Desert and Wilderness

By Henry Sienkiewicz.
Cloth, $1.25

A remarkable story of

Africa during the insurrec-

tion of the Mahdi, and quite

the author's best since

"Quo Vadis."

Eve Triumphant

By Pierre de Coulevain.
Cloth, $1.25

Author of "The Heart of

Life," "On the Branch.''

This novel has gained the
much-coveted, extraordin-
ary title of being crowned
by the French Academy. A
story that sparkles with
cleverness and holds the at-

tention strongly.

Molly McDonald

By Randall Parrisli.

Cloth, $1.25

A new western story by
an author that needs no in-

troduction. Mr. Parrish
sustains his reputation as

a clever story-teller.

Through the Postern Gate
By Florence Barclay.

Cloth, $1.35

By the author of "The
Rosary. '

'

Buck Peters, Ranchman
By Clarence Mulford and

John W. Clay.
Cloth, $1.25

A new Bar-20 story.

The Sable Lorcha
By Horace Hazeltine.

Cloth, $1.25

The best mystery story
we have read for a long
time.

The Song of the Cardinal

By Gene Stratton Porter.

Cloth, boxed, $1.50

By the author of "The
Harvester," etc. Illustrat-

ed in colors.

The Chronicles of Avonlea
By L. M. Montgomery.

Cloth, 57.25

Author of "Anne of
Green Gables," etc.

The Little Green Gate
By Stella Callaghan.

Cloth, $1.25

A very pretty love story

indeed.

The Brentons
By Anna Chapin Ray.

Cloth, $1.25

A new Canadian story by
the author of "A Woman
With a Purpose," etc.

The Lovers of Sanna
By Mary Stewart Cutting.

Cloth, §1.00

Sanna will have more and
more lovers after the read-

ing of this book.

Traumerei
By Leona Dalrymple.

Cloth, $1.35

A love and mystery story
revolving around a stolen

Stradivarius violin.

The Return of Pierre

By Donal Hamilton Haines
Cloth, $1.25

A tale of 1870.

THE MOUNTAIN GIRL. By Payne Erskine. Cloth, $1.25.

This book, which ran serially through the Ladies' Home Journal, will have a good sale. It is a "Trail of the
Lonesome Pine" story, but a better one.

ON IMMORTALITY. By Dr. W. T. Grenfell. Net, 50 cents.

THE GREAT ILLUSION. By Norman Angell. New revised and enlarged edition, Net, $1.00.

HENRY DRUMMOND'S COMPLETE POEMS. Author of The Habitant, etc. Cloth, net, $2.50.

THE SONG OF OUR SYRIAN GUEST. W. Allen Knight. New Copeland Edition. Cloth, initial letter in mother
of pearl, net, 50 cents.

FRANCIS PARKMAN'S WORKS. New Pocket Edition, beautifully bound in full limp leather, per volume (sold
separately), net, $1.50.

THE WEST IN THE EAST. Price Collier. New Edition. Net $1.50.

ENGLAND AND THE ENGLISH. Price Collier. New Edition. Net, $1.50.

ENGLAND AND THE ENGLISH. Price Collier. New Cheap Edition. Net, 75 cents.

SEND FOR COMPLETE LIST

McCLELLAND & GOODCHILD, LIMITED, Publishers
42 Adelaide Street West ...... TORONTO
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Pure Books on Avoided Subjects

J] PurityamlTruth

I What AYoungBoy

I Ought
toKnow

==^=s=::?Tco^?l-

'(What AYoung M an Ought to Know

([What AYouitfHusband OughttoKnow

(What AMa'n of45 Ought toKnotv)

What AYoung Girl Ought to Knowl"

IWhatAYoungWomanOuohttoKnow

jWhatAYnungWifeOught ta Know((

WhatAWoman of45DuelittoKiimf

SELF and SEX SERIES
WHAT A YOUNG BOY OUGHT TO MATERNITY WITHOUT SUFFERING - .50

KNOW $1.00 By MRS. EMMA F. DRAKE.

WHAT A YOUNG GIRL OUGHT TO LETTERS OF A PHYSICIAN TO HIS

KNOW ------ $1.00 DAUGHTER ----- .50

Bv F. A. RUPP, M.D.
WHAT A YOUNG MAN OUGHT TO

KNOW - - $100 TRUTHS: TALKS WITH A BOY CONCERN-
ING HIMSELF .50

WHAT A YOUNG WOMAN OUGHT TO Bv EDITH B. LOWRY, M.D.

KNOW $1.009 CONFIDENCES: TALKS WITH A YOUNG
WHAT A YOUNG HUSBAND OUGHT TO GIRL CONCERNING HERSELF - .50

KNOW - $1.00 By EDITH B. LOWRY, M.D.

WHAT A YOUNG WIFE OUGHT TO WOMAN AND MARRIAGE - - - $1.00

KNOW $1.00 By MARGARET STEPHENS.

WHAT A MAN OF 45 . OUGHT TO PRACTICAL NURSING .
- $1.00

KNOW $1.00 By ISLA STEWART.

WHAT A WOMAN OF 45 OUGHT TO THE FAMILY DOCTOR - - - $1.00

KNOW - - $1 00
B ->' EDMUND BARRETT.

HUSBAND, WIFE AND HOME - - $1.00
THE CARE AND FEEDING °F CHIL"

DREN .75

HERSELF $1.00 By DR. HOLT.

William Briggs, Publisher - Toronto
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Subjects of Living and Permanent Interest

Every home will have a place for one or more subjects

of these worldly topics. Each volume is complete and
independent; but the series has been carefully planned

as a whole to form a comprehensive library of modern
knowledge covering the chief subjects in History, Geo-
graphy, Literature and Art, Social, Science, Philosophy

and Religion.

Home University Library of

Modern Knowledge
Each book is copyrighted and, all things considered, is the cheapest line of books ever

produced, giving a good margin of profit to the bookseller. The following subjects are now ready:

1. PARLIAMENT. By Sir Courtenay Ilbert,

K.C.B., Clerk of Parliament.

2. SHAKESPEARE. By John Masefield.

3. THE FRENCH REVOLUTION. By Hilalre
Belloc, M.A.

4. HISTORY OF WAR AND PEACE. By G. H.
Ferris.

5. THE STOCK EXCHANGE. .By F. W. Hirst.
Editor of "The Economist."

(i. IRISH NATIONAL DEMOCRACY. By Mrs. J.

R. Green.

7. MODERN GEOGRAPHY. By Dr. M. Newbigin.
8. POLAR EXPLORATION. By Dr. W. S. Bruce,

F.R.S.E.

!). EVOLUTION OF PLANTS. By Dr. D. H. Scott,
F.R.S.

10. THE SOCIALIST MOVEMENT. By J. R. Mac-
Donald, M.P.

12. THE OPENING-UP OF AFRICA. By Sir H. H.
Johnston, G.C.M.G., K C.B.

15. MEDIAEVAL EUROPE. By H. W. C. Davis,
M.A.

14. THE PAPACY AND MODERN TIMES. By Rev.
William Barry, D.D.

16. MOHAMMEDANISM. By Prof. D. S. Margoli-
outh, D.Litt.

16. THE SCIENCE OF WEALTH. By J. A. Hob-
son, M.A.

17. HEALTH AND DISEASE. By Dr. Leslie Mac-
kenzie, L.G.B.

18. INTRODUCTION TO MATHEMATICS. By A.
N. Whitehead, F.R.S.

19. THE ANIMAL WORLD. By Prof. F. W.
Gamble, F.R.S.

20. EVOLUTION. By Prof. J. A. Thomson and
Prof. P. Geddes.

21. LIBERALISM. By Prof. L. T. Hobhouse, M.A.
22. CRIME AND INSANITY. By Dr. C. A. Mercier,

F. R. C. P.

23. A SHORT HISTORY OF OUR OWN TIME.
(1885-1911). By C. P. Gooch.

24. THE EVOLUTION OF INDUSTRY. By Prof. D.
H. Macgregor.

25. THE CIVILIZATION OF CHINA. By Prof. H.
A. Giles.

27. MODERN ENGLISH LITERATURE. By
George Mair.

28. PHYSICAL RESEARCH. By Prof. W. F.
Barrett.

29. THE DAWN OF HISTORY. By Prof. J. L.
My res.

30. ELEMENTS OF ENGLISH LAW. Bv Prof. W.
M. Geldart.

31. ASTRONOMY. By A. R. Hinks.
32. AN INTRODUCTION TO SCIENCE. By Prof. J.

Arthur Thomson.
33. HISTORY OF ENGLAND. By Prof. A. F. Pol-

lard.

34. CANADA. By A. G. Bradley.
35. LANDMARKS IN FRENCH LITERATURE. By

G. L. Strachey, M.A.
30. CLIMATE AND WEATHER. By Prof. H. N.

Dickson, D.Sc.

37. PEOPLES AND PROBLEMS OF INDIA. By
Sir T. W. Holderness, K.C.S.I.

38. THE SCHOOL. By Prof. J. Findlay, M.A., Ph.D.

39. ARCHITECTURE. (Illustrated). By Prof. W.
R. Lethaby.

40. PROBLEMS OF PHILOSOPHY. Bv Hon. Ber-
tram Russell, F.R.S.

ANTHROPOLOGY. By R. R. Marett, M.A. "

ROME. By W. Warde Fowler, M.A.

THE FOLLOWING NOT READY UNTIL
JUNE 1st, 1912:

ETHICS. By G. E. Moore.
AGRICULTURE. By Prof. W. Somerville.

THE RENAISSANCE. By Mrs. Taylor.
THE KING'S ENGLISH. By L. Pearsall Smith,

M.A.
buddhism. By Mrs. Rhys-Davids.
great American writers. By Messrs.

Trent and Erskine.

By

41.

42.

43.

44.

45.

46.

47.

48.

49.

.»0.

51.

52.

ENGLISH LITERATURE: MEDIAEVAL.
Prof. W. P. Ker.

MAKING OF THE NEW TESTAMENT. By
Prof. B. W. Bacon.

CONSERVATISM. By Lord Hugh Cecil.

EVOLUTION OF CITIES. By Prof. P. Geddes.

WILLIAM BRIGGS, Publisher, 29-37 Richmond st.w., Toronto
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BRIGGS' SPRING SPECIALS
Fire in Stubble, $1.25

By BARONESS ORCZY
Author, "SCarlet Pimpernel."

Chantemarle, $1.25

By D. K. BROSTER

Death, $1.00
By MAURICE MAETERLINCK

An Essay.

Maid of the

Whispering

Hills, $1.25

By VINGIE E. ROE.

A Stirring Romance of

the Canadian West.

Her Weight in Gold, $1.00
By GEO. BARR McCUTCHEON

Author, "Graustark," "Nedra," etc.

Joseph in Jeopardy, $1.25
By FRANK DANBY

Author, ' 'The Heart of a Child.'

'

This is one of the big hooks of the Spring.

Mystery of the Boule Cabinet, $1.25
By BURTON E. STEVENSON.

Tante, $1.25
By ANNE DOUGLAS SEDGWICK

"Magnificent. It is a great work of art."
—Daily Graphic.

The Drunkard, $1.25
By GUY THORNE

Author, "When It was Dark."
Some readers give this hook first place among

his former works.

A Hoosier Chronicle, $1.50
By MEREDITH NICHOLSON

Author, "The House of a Thousand Candles."

Secret Service, $1.25
Novelized from the play by William Gillette.

The Chalice of Courage, $1.25

By CYRUS TOWNSEND BRADY.

The Butterfly House, $1,25
By MARY E. WELKINS FREEMAN

The Price She Paid, $1.25
By DAVID GRAHAM PHILLIPS

Author, "The Husband's Story," "Grain of
Dust," etc.

My Lady Caprice

$1.00

By JEFFREY FARNOL

Author

"The Broad Highway."

Few sweeter stories have

been written.

q

3^

MY
LADY
CAPRICE

"' Ss
°»f •o-' w'\

A Safety Match, $1.25
By IAN HAY

Author, "The Right Stuff."

Prof. Saintsbury writes: "I have read noth-

ing so good for a long time."

Through the Postern Gate, 1.50

By FLORENCE BARCLAY
Author, "The Rosary," etc.

The Unofficial Honeymoon, $1.25
By DOLF WYLLARDE

Lalage's Lovers, $1.25
By G. A. BIRMINGHAM

The Adventure of Dr. Whitty,
$1.25

By G. A. BIRMINGHAM
Mr. Birmingham is in the ranks of the fore-

most authors of the day.

The Matador of the Five Towns,
$1.25

By ARNOLD BENNETT
Author, "Clayhanger," "Hilda Lessways."

Reminiscences of the Yukon, $3.00
By. HON. S. TALLEMACHE

The Story of Tecumseh, $1.00
By NORMAN S. GURD

Women and Marriage, $1.00
By MARGARET STEPHENS

Every woman should have a copy of this book
in her home.

The Evolution of the Prairie

Provinces, 75c.
By W. S. HERRINGTON

The Lad Felix, $1.25

By HENRY MILNER
A Tragedy of the Ne Temere.

The Essential Thing, $1.25

By ARTHUR HODGES

The Green Vase, $1.25

By W. R. CASTLE
Illustrated.

WILLIAM BRIGGS, Publisher, 2937 Richmond st.w., Toronto

era
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Some Briggs' Reprints

3*
Win
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tkETRAILS
NINETY-EIGHT
A NORTHLAND kSMANCI

ROBERTW. SERVICt

The Second Chance

m NALM.CW

PECIAL attention of the trade

is directed to the titles en-

dorsed on this page. Reprints

of some of the world's great-

est books are offered you.

If you will sell books, you cannot do

better than stock Briggs' Reprints

—

they are sure sellers.

1. Holy Orders -

2. Treasure of Heaven ...
3. David Harum ....
4. Lords of the North -

5. Bella Donna -

6. My Lady of the Snows
7. The Trail of '98 ...
8. The Second Chance -

9. Sowing Seeds in Danny
10. Mrs. Wiggs of the Cabbage Patch

11. Sacrifice of the Shannon -

12. Rose in the Ring -

13. The Alternative -

14. The Magnet ....
15. The Foreigner -

16. The Doctor ....
17. The Prospector ....
18. The Man from Glengarry -

19. Glengarry School Days
20. Sky Pilot

21. Black Rock ....
22. The Frontiersman -

CorelH

Corelli

Westcott

Laut

Hichens

Service

McClung

McClung

Rice

Hickman

McCutcheon

McCutcheon

Rowland

Connor

Connor

Connor

Connor

Connor

Connor

Connor

Cody

WILLIAM BRIGGS, Publisher, 29-37 Richmond St. w., Toronto
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COTSiS/KIOftl

Four New Scribbler Covers
Our line of School Opening Goods is well worth seeing

Buntin, Gillies & Company, Limited
HAMILTON and MONTREAL
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Vale/stlse's Series

vost^jQ^ CAKD5
\1»&> U!FV£!

ORlS>

Highest Awards Obtained at Six

Exhibitions

The season of summer holidays and week end trips is approaching. In

those days picture post cards crowd every mail. The traveller buys these

pretty souvenirs to send those at home. Those at home buy them to bear the

home news to the traveller. It will pay you to establish a reputation for post

cards, and you can do this by stocking from our selection, which is second to none.

In these Spring days Remember Christmas

The dealer who delays placing his order for booklets, calendars, tags,

Illustrated Song Books and similar lines will lose the benefit of a wide selection.

Our travellers are now on the road. It will pay you to examine care-

fully the samples which they bring. A wise selection of these goods now
means large receipts at the holiday season.

If our traveller does not call shortly advise us and we will forward

samples by mail. We have the goods which will suit you. You will suit us by

ordering early.

The Valentine & Sons United Pub. Co., Limited
Canadian Offices at

MONTREAL TORONTO WINNIPEG VANCOUVER

Factories

DUNDEE and EDINBURGH, SCOTLAND

Other Offices at

London New York Glasgow York Plymouth Manchester Birmingham

Dublin and Melbourne, Australia
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BASE YOUR HIGHEST ANTICIPATIONS ON

WWWi&WnS
1912 Line of

Christmas Gift Dressings

Examine it carefully

Buy with Confidence
Sell with Satisfaction

Dennison's 1912 Designs are now ready and being shown

by salesmen. On exhibition also at all our offices.
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SOW THE SEED—YOU REAP THE HARVEST

JQMMMWnb
Unique Line of Christmas Specialties

IS
advertised widely among users as being on sale everywhere
by dealers. The designs are selected carefully to meet the

definite requirements of Christmas Gift'Wrapping, Holiday

Entertaining and to satisfy those looking for Out -of- the - usual

Gifts. W'ait for our salesman with the complete 1912 line.
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Quick Sellers for Spring
Airship Boys' Ocean Flyer

By II. Ii. SAYLER.
The most interesting boys' book coming from any press
within the last twenty years—the kind that grown-ups
read as they did "Tom Sawyer" and "Treasure Island"; a
text that makes the imagination of the normal boy leap.
Six titles: THE AIRSHIP BOYS; THE AIRSHIP BOYS
ADRIFT; THE AIRSHIP BOYS DUE NORTH; THE AIR-
SHIP BOYS IN THE BARREN LANDS; THE AIRSHIP
BOYS IN FINANCE; THE AIRSHIP BOYS' OCEAN
FLYER. Ready In June, THE AIRSHIP BOYS AS DE-
TECTIVES. 12mo. ; illustrated; fancy cloth; $1.00 each.

Vehicles of the Air
By VICTOR LOUGHEED.

This book positively presents every known fact concern-
ing aerial navigation. Authentic—-complete--up-to-the-min-
ute—500 subject headings—270 illustrations, including
working drawings of machines and parts—history of 1,000
flights. Holds a position in aeronautics comparable to
Kent in engineering. Cloth. Net, $2.50.

Miss Minerva and
William Green Hill

By FRANCIS BOYD CALHOUN.
A delightful little love story teeming with wholesome
perennial humor. Enjoyable—fetching—the brightness and
general simplicity make it a notable contribution to stories
of the "Mrs. Wiggs" order. If you are part in the fun-
]>viiiK world, read about BILLY and his friends. JIMMY,
FRANCES and LINA. 26 chapters of jollity; 212 pages to
scream over ; 20 pictures to laugh at. Cloth, $1.00.

The Sea Fairies
By L. FRANK BAUM.

In this book Mr. Baum is at his best, showing in power of
plot and wealth of character-invention an ingenuity not
surpassed by any other writer. Little children who have
followed on through the Nowhere of Ozland will be equally
delighted with Trot and Cap'n Bill in their trip through
the mysterious fairydom which lies under the sea. 8vo.
Uniform with the "OZ" books. 248 pages, $1.25.

• What Happened at Olenberg
By CLIFFORD HOWARD.

A burlesque that will entertain children of all ages and
their mothers and fathers as well. Every character Is
unique. In some respects the characters are as quaint as
those (if Dickens, but the storv itself is very different.
8vo. Cloth bound; fancy jacket. Net, $1.00.

The Daring Twins
By L. FRANK BAUM.

Something new in boys' and girls' literature—entirely away
from the conventional. The story of the real life of real
boys and girls in a real family under real conditions.
Extra large 12mo. Stunning jacket in colors, $1.00.

Toasts You Ought To Know
By JANET MADISON.

A most comprehensive selection of Toasts, both old and
new. conveniently arranged. Small 12mo. 220 pages. Ex-
tra silk cloth' binding, stamped in gold. 75 cents.

The Bride's Cook Book
By LAURA DAVENPORT.

Recipes proportioned for two—with instructions for en-
larging—full information on all subjects pertaining to the
dining room and kitchen. Expressly arranged to serve the
needs of the girl bride. All styles, with patent thumb index
and attractively boxed. Gift edition, silk finish cloth, $2.00.

Woman's Home Cook Book
By ISABEL GORDON CURTIS.

A compilation of selected and tested recipes, with right-
hand page in blank, providing a place for new recipes and
memoranda. Bound in oilcloth, washable surface, and pro-
vided with hanger from which it can be suspended ou
the kitchen wall. Cover design in four .colors. 320 pages,
indexed. (10 cents.

Publishers: E£»D

The Reilly & Britton Company, Chicago
a

VEHICLESouMt.MR

a mkijiar t>rosi ncn or
MODERN AERONAUTIC.-
WITH W'0?KTNC nKA'ilSCS

fel WHAT HAPPENED
*! <tf OLENBERG-

Clifford

Jn»j Howard
w

Agents in Canada: The Copp, Clark Co., Limited, Toronto
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Look for NAME

and TRADE MARK

None Genuire

Without

Christmas Cards

Calendars

Christmas Letters

Holly and Santa Claus Seals

Christmas Post Cards

Holly Cards and Tags

Painting Books

Toy Books in Paper and
Linen

Illustrated

Juvenile Gift Books

RAPHAEL TUCK £& SONS COMPANY, LIMITED
9-17 St. Antoine St.

NEW YORK LONDON

MONTREAL
PARIS BERLIN
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BOY SCOUTS

EAGLE PATROL
LIEUT. HOWARD PAYSON

1912-SEASON-1912
Hurst & Co. Boys' and Girls' Copyrighted

Juveniles and our new Toy Books will be fast

selling
-

lines among" our Canadian Trade for

the season of 1912. Included below are some
of the titles.

r
;

>S.

R

Jj^,

' V? c
DREADNOUGHT
>«o».BOY.S™
BATTLE PRACTICE
CAPTAIN WILBUR LAW! OS

BOYS' AND GIRLS' COPYRIGHTS
Three new series of books

Boy Inventors 3 titles

Motor Cycle 3 "
Molly Brown (college life) 3 "

New Titles added to List of Books for Boys and Girls
Boy Scouts 2 titles
Dreadnought Boys 1 title

Bungalow Boys
Motor Rangers
Border Boys
Boy Aviators
Motor Maids
Girl Aviators
Frank Armstrong
Oakdale Academy 2

OUR NEW TOY BOOKS
16 titles printed on paper from same plates as MUSLIN; BOOKS—

same colors, same size.

Good quality baby series of toy books for 5 and 10 cents trade as well

as high grades.

Our Darling Series 4 titles

Golden Hours Series 4

Playtime Series 4

Kids of Many Color Series 6

Sunshine Series 4

Forget-me-not Series 4

Jolly Times Series 4

Christmas Book Series 4

CHILDREN'S STORY BOOKS
PRATTLES, very fine Juvenile—352 pp., lithographic jacket, 10 colored inserts, colored inlay on cover.
Can be profitably retailed at 75 cents—extraordinary value.

Te°l
th
Me

S

'a

S
Story

BOOkS
}
2books

'
144 pp" good PaPer -

5 <=°lored inserts, quarto.

Our immense stock fits us to supply your wants, and we will consider it a pleasure to do so.

SEND FOR CATALOGUE TO-DAY

HURST & COMPANY,
Canadian Representatives:

Publishers,
McLEOD & ALLEN, TORONTO

NEW YORK

BAGSTER
ESTABLISHED 1794

is the only House that makes

a feature of Bible Students'

Books.

All aids for reading- the Bible

in the Original Languages,

Hebrew, Greek, Syriac, etc., etc.

FULL CATALOGUE
BY RETURN MAIL

S. Bagster & Sons, Ltd.
15 Paternoster"Row

London, England

JOHN MASEFIELDS WORKS
BALLADS and POEMS

100 pp. Price 2/6 net

A MAINSAIL HAUL
128 pp. Price 1/6 net

The Late LIONEL JOHNSON
ESSAYS and CRITICAL PAPERS

322 pp. Price 6/- net

LOIS SAUNDERS
QUEENS UNIVERSITY, KINGSTON, CANADA
STRANGERS and FOREIGNERS

Translations fn m the French, German and Italian, done into English
verse, being volume 98 of the '"Vigo Cabinet" series.

96 pp. Price 1/fi net; or paper 1/- net.

London, End: ELKIN MATHEWS, Vigo St. W.

J A T ADHESIVE TRANSPARENT PAPER
L\ -L' and LINEN TAPE and OPAQUE TAPE

SOLE AGENTS:

SUSSFELD & CIE.
21 Rue de l'Echiquier, Paris 15 & 17 Barbican, London

WHOLESALE AND EXPORT ONLY
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The Copp Clark Co'y> Ltd., Publishers, Toronto
Present the following List of Books for Spring

THE SINS OF THE
FATHER

<v By Thomas Dixon.

u 16 full-page illustrations by
John Cassel. A daring book
by a great writer. $1.85

u
3

THE OLD NEST

C By Rupert Hughes.
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THE BAND BOX
By Louis J. Vance.

Illustrations by Keller.

Absolutely his best book.

Ready April 3rd. - ¥1.28

Author of "Excuse Me,"

"Miss 318." Frontispiece by
H. T. Dunn. $1.00

THE DESERTERS

By George C. Jenks and
Annie Alice Chapin.

This is not an old woman's
tale. It is daring and full to
overflowing with strength
and weakness of an ordinary
man and a very unordinary
woman. $1.35

THE SQUIRREL CAGE
By Dorothy Canfield.

Illustrated by J. A. Wil-
liams. A strong story of the
demands of society life of to-
day.

$1.25

THE BARON OF ILL
FAME.

By Hester Barton.

A story of Florence In the

time of Dante. $1.25

THE TREVOR CASE
By Natalie S. Lincoln.

Illustrated by Edmund Fred-
erick. A splendid detective
story. The scene is laid in
Washington, D.C. $1.25

THE LAST TRY
By John Reed Scott.

Author of "The Colonel of the
Red Huzzars," "Princess
Debra," "In Her Own Right."
Illustrations by Underwood.

$1.25

LONESOME LAND
By B. M. Bower.

Author of "Chip of the Fly-
ing li." Illustrated by Stan-
lev Wood. A splendid tale of
the west. $1.28

THE RECORDING ANGEL
By Corra Harris.

Author of "Eve's Second
Husband," "The Circuit Rid-
er." etc. No more need be
said. $1.25

STOVER AT YALE
By Owen Johnson.

If you read "The Varmint"
you will want to know Dink
Stover and all about his career
at Yale. $1.25

YOUNG BECK
By McDonell Bodkin.

Author of "The Quests of

Paul Bell." A splendid detec-

tive story." $1.25

RED REVENGE
By Charles E. Pearce.

Author of "Love Besieged,"
"The Amazing Duchess," etc.
A thrilling story of the In-

dian Mutiny. $1.25

LOVE'S OLD SWEET
SONG

By Clifton Bingham.

An appropriate gift book to

lovers of music. $1.25

THE LIFE STORY OF J.

PIERPONT MORGAN
By Care Hovey.

The personal history of a
great man.

$2.50

THE LOST FARM CAMP
By Henry Herbert Knibbs.

Half-tone illustrations. A
book full of the breath of the
deep pine woods. A splendid
book for anyone who loves
out-of-door life. $1.25

THE WRONG WOMAN
By the author ol' "The Fugi-

tive Blacksmith," etc.

Charles D. Stewart.

An interesting western tale.

$1.25

THE TURNSTILE

By A. E. W. Mason.

An intensely dramatic and
absorbing novel. It will be a

big seller. $1.50

THE COUNTRY BOY
By Edgar Selwyn.

The greatest success of Mr.
Selwyn's brilliant career. There
is .i lot of happiness in the
country boy. $1.25

THE WAY OF AN EAGLE

By E. M. Dell.

A story rich in incident and

adventure. $1.25

THE CITY OF ENTICE-
MENT

By Dorothea Gerrard.

Author of "The Grass Wi-
dow," "The Blood Tax." etc.

An extremely entertaining
novel. $1.25

THE QUALITIES OF
MERCY

By Cecil Adair.

Author "The Dean's Daugh-
ter." "Cantacute Towers," etc.

A wholesome story, full of in-

teresting situations, excite-
ment and mystery. $1.25

POLLY OF THE HOSPI-
TAL STAFF

By Emma C. Dowd,

who for many years has been
a favorite contributor to
"Youth's Companion." It Will
be a big seller. $1.00

We think this is a pretty

good list, what do you,

the Bookseller, think? Or-

der early.
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Our 1912 Spring Offering of Books Good Sellers Every One

THE COPP CLARK CO'Y, LIMITED Front Street, TORONTO
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some of / SHEILA ST. VEDA'S,

ANNIE S. /
A LOST IDEAL '

swan's /
BRIAR AND ™L

™;
IMI7 CXAMP/ THE GUINEA STAMP,

BEST / WHO SHALL SERVE,
BOOKS / THE GATES OF EDEN,

'

MAITLAND OF LAURIESTON.

That exalt all that Is best

in the life of the land we

never cease to love."

TWICE TRIED HAZELL AND SONS,

ALDERSYDE, DORIS CHEYNE, CARLOWRIE,
Also a large assortment of

SECRET PANEL, A VEXED INHERITANCE, / popular books by weii-known

authors.

ACROSS HER PATH,

SHADOWED LIVES,

SUNDERED HEARTS,

WRONGS RIGHTED,
Oliphant, Anderson

and Ferrier
Publishers For Over A Hundred Ye»r».

DOROTHEA KIRKE, URSULA VIVIAN, / 100, Prince.. Street, Edinburgh

etc etc / 2
' , Paternoster Square, Londc

™e MACMILLAN «>., of canada, ltd, TORONTO
OFFERS AN UNUSUALLY STRONG LIST OF SPRING BOOKS

Atherton, Gertrude, Julia France and her Times $1.40

Author of "The Conqueror," etc.

The scenes are laid in the West Indies,

England, India and San Francisco. The
hero is a San Franciscan of the most mod-
ern type.

London, Jack. The House of Pride. .1.25
Author of "Burning Daylight," etc.

Honolulu, Molokai, the lepers' island, and
others of the Hawaiian group form a splen-

did setting for the scenes in this book.
Major, Charles. The Touchstone of Fortune. ..1.25

Author of "Dorothy Vernon of Haddon Hall"
A story of the court of Charles II. It is

even more picturesque than "Dorothy Ver-
non" and more nearly approaches "When
Knighthood was in Flower. '

'

Curtin, Marthe Troly. Phrynette Married 1.25
Author of "Phrynette and London."

The gay, bright, vivacious Phrynette in a

new setting, where she is just as captivating.
Kennedy, Noble White Ashes. 1.25

This is bound to be one of our strongest
novels for the season. A novel written
about an insurance company.

Watts, Mary S. Van Cleve 1.25
Author of "Nathan Burke" and "The Legacy."

In this the author gives us a story of the
present day.

Ladd, Anna Coleman. Hieronymus Rides 1.25

Hieronyrnus, soldier and knight of the Mid-
dle Ages, who was crowned Emperor for a
day. An unusual departure from the con-

ventional historical novel.

Shauffler, Miss R. C. More than Kin 1.25
A story of an American girl's exciting ad-

ventures in Persia, and is thereby most
opportune.

Davis, Wm. Stearns. The Friar of Wittenberg 1.25
Author of "A Friend of Caesar," etc.

A very important novel written around the

character of Martin Luther.

Blackwood, Algernon.
The Man Whom the Trees Loved 1.25

Author of "The Centaur," etc.

These two, and indeed all of this author's

stories deal with the occult and cosmic con-

sciousness.

Sharp, Evelyn. The Victories of Olivia 1.25

Author of "The Youngest Girl in the School," etc.

Barclay, Mrs. Hubert. The Giant Fisher 1.25
Author of "Trevor Lordship."

Stevens, James. The Charwoman's Daughter. 1.25

A strikingly individual and sympathethie
story and study of working class life in

Dublin.

* MR. E. S. FOWKES will call on you at once with the above and many
other new and attractive publications.
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SOLE AGENCY FOR CANADA
We are desirous of being represented in Canada by

an energetic agency of good repute, and we invite

correspondence from interested firms

There is a reliability about the Stolzenberg Filing System

peculiarly its own —The Stolzenberg Folder File FIRMLY
BINDS papers together in readable book form—You can

rely on finding its contents in perfect order.

It is "individual" filing, i. e., providing" a separate

cover (a Stolzenberg- Folder-File) for the papers falling

under one head, such as the correspondence with a

client—a method that secures a maximum of conven-

ience in making reference.

The system of storage is simple and self-explanatory

—an ingenious use of six colors in conjunction with

alphabetical arrangement. The cabinets for the

storage of the folder-files are specially designed: the

drawer fronts rising automatically, clearly displaying

contents. On the Building-up system, they ensure

an installation in exact accordance with requirements,

both as to style and shape; for confidential papers

they are constructed with roller shutters.

THE STOLZENBERG PATENT FILE COMPANY, LIMITED

210-212 BISH0PS6ATE. LONDON, E.C.

SOLE AGENCY FOR CANADA
We are desirous of being represented in Canada by

an energetic agency of good repute, and we invite

correspondence from interested firms ." ." ." .*
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Blackie's

Children's

Annual
BEST* OF ALL-ORDER IT.

-HERO

$n& THE HER.O OF
JowAL ijj PANAMA I *

WMon
'atale of the great canal

/" BvCaptF.S.Brercton

The Best

Picture Books
and

Juveniles
arc

Blackie & Son's

ALL BRITISH MAKE

Large Assortments
AT ALL PRICES

and sold in the
Dominion at favorable

terms by all whole-

sale houses.

See samples, which are carried

by the best travellers, or write

for our catalogue and have

goods shipped direct from

Glasgow, Scotland.

BLACKIE £> SON LIMITED
\7 Stanhope Street

LONDON &

GLASGOW
BOMBAY
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Before placing your orders be sure to see the

UP-TO-DATE NOVELTIES
»

published in the

"WORCESTER" SERIES

Fine Art Calendars, Blotter Calendars,
and Christmas Cards

Manufactured by

CHARLES WORCESTER & CO., Kingsdown, Bristol, England

Selling Agents for Canada

The Copp Clark Company, Limited, Toronto

whose representatives will place this magnificent collection before you.

are the publishers of the

THE RELIGIOUS TRACT SOCIETY "Copping Illustrated Bible"
LONDON, ENGLAND With 100 Colored Plates. By Harold Copping

Being th« Authorised Version, in clear, long primer type, with Referencei. Maps. Atlas Indices, etc. (Size of paper. 8K x S'A inches.) Ordinary
Paper Edition (2 inches thick). No. 1.—Cloth gilt, gilt edges, 7s. 6d. net. No. 2.—Superior French limp, round corners, gilt edges, 12s. net.

No. 3.—Persian grained yapp, leather lined, silk sewn, round corners, gilt edges, 21s. India Paper Edition (W% inches thick). No. 4.— Rutland
yapp, leather lined, silk sewn, round corners, gilt edges, 25s. net No. 5.—Best morocco, yapp, calf lined, hand silk sewn, round corners, gilt

edges. 35s. net. No. 6.—Cloth gilt, gilt edges, round corners. 10s. 6d.

THE EMPIRE ANNUALS FOR CANADIAN BOYS AND GIRLS. Each 384 pages. Demy 8vo.
Pictures. 3s. 6d.

Colored

OUR LITTLE DOTS' ANNUAL
Full of Colored Pictures

THE CHILD'S COMPANION ANNUAL
Full of Colored Pictures.

The R. T S. has on its List OVER 1000 PRIZE BOOKS {All Copyright Stories)

Ranging in price from 8 cents to $1.50. The authors include such well-known names as Dr. Gordon Stables. Talbot Baines Reed. Amy Le
Feuvre. Hesba Stretten, Mrs. O. F. 'Walton. E. Everett-Green. Rosa N. Carey. Mrs. de Home Vaizey, and many others.

THE RELIGIOUS TRACT SOCIETY, LONDON, ENGLAND
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD'S BLOTTINGS is Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

REVERSEFRONT

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but wm
maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR

BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing

them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

by the following Wholesale Stationers in Canadian weights and sizes:—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-REID CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakeley Mills, Loudwater, High Wycombe, Bucks, England
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A FICTION SUCCESS
RAYTON: A BACKWOODS MYSTERY

(Second Printing)

By Theodore Goodridge Roberts, author of
"Comrades of the Trails," etc.

" Big and bold and thrilling, with the breath of the

wild woods blowing through its pages. No ordinary

reader will thro[w this book aside until it is

finished."

—

Boston Transcript.

Illustrated by John Goss, with decorative jacket. Net $1.25

TWO BIG NEW NOVELS
tyrtTON: A BACKWOODS

THE DOMINANT CHORD
By Edward Kimball

An absorbingly original novel, with a

forceful theory cleverly developed.

With frontispiece in full colour.

Net $1.25

Published

By

Order from your jobber

L. C. PAGE

NAOMI OF THE ISLAND
By Lucy Thurston Abbott

A singularly appealing and exquisite
love story. It strikes the human in-
terest note in a most effective way.
With frontispiece in full colour,

Net $1.25

or from the publishers.

& COMPANY "tZ"a
s'

ART yj Series Private Christmas

Greeting Cards (Season 1912)

This well-known series again to be offered "FREE OF CHARGE"
and carriage paid to destination.

All the best features of our previous issues retained, and suffi-

cient novelty and variety are introduced to bring the book
thoroughly up to date.

Hand-painted Cards, Photogravures, Collotypes,

Celluloids, Patriotic and Children's Cards, etc.

ORDER AT[ ONCE, only a limited number of books for disposal.

Lonsdale & Bartholomew Limited
St. James Street Montreal
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WRITE TO-DAY
FOR SAMPLES OF

THE BLANKS OF QUALITY
MADE ONLY BY

WE
SUPPLY THE
PRINTER
AND

STATIONER

THE MOST
COMPLETE

LINE
ON THE
MARKET

ESTABLISHED 1879

OUR LINE OF LITHOGRAPHED PRINTERS' HELPS
Suitable for use in Canada. Comprises

94 Styles of Stock Certificate Blanks. 10 Styles of Diploma Blanks.

3 Entirely New Designs of BOND BLANKS Just Out—Each Design in 3 Colors

GOES LITHOGRAPHING COMPANY
WM. F. KROHMER President CHICAGO

Sixty-first and Clark Streets Samples on Request Address Department B. & S.

THE

uREVIEW of REVIEWS
Edited by W. T. Stead

is the One Indispensable Magazine for Busy
Men and Women, who, in all parts of the King's

Dominions, desire to keep in touch with Im-

perial Politics and with the History and the

Periodical Literature of the Time.

DO YOU SUBSCRIBE FOR IT ?

If you do not, you lose the best and easiest

means of keeping yourself in touch with the

Progress of the World that can be obtained for

love or money.

On its Itwenty-first Birthday, last year, the

Editor had the honour of receiving con-

gratulations from many distinguished

Readers, including

H.M. QUEEN ALEXANDRA
who telegraphed her "heartiest congratula-

tions" and "best wishes for its continued

success."

The "REVIEW OF REVIEWS" is sold by the leading

Booksellers in Canada ; but if you have not already

stocked the magazine you should lose no time in ordering

a small supply from your agent or direct from the Pub-
lisher, Review of Reviews, Bank Buildings, Kingsway,

London, W.C

Booksellers in the Dominion

Who want to get the cheapest and best threepenny

line of picture books for children

should obtain

"Stead's Prose Classics for Children"

A CHARMING AND UNRIVALLED SERIES

WONDERFUL VALUE IN PRINT AND PICTURES

Crown 8vo. 128 pages. Price Threepence net each

Alice in Wonderland
Robinson Crusoe
The Water-Babies
Don Quixote
Fairy Tales by Hans Andersen
Uncle Tom's Cabin
Stead's Picture Shakespeare
Fairy Tales by Grimm
Bunyan's Pilgrim's Progress
The Red Cross Knight
Fables of Aesop
The Enchanted Village
The Book of Giants
Fairy Tales by Mark Lemon

There is nothing to beat these books for the money.

Address:-

STEAD'S PUBLISHING HOUSE
Bank Buildings, Kingsway, London, W.C.
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ON THE MARKET CONTINUOUSLY FOR 21 YEARS

ypewriler Paper,

QUALITY—ALWAYS THE BEST—NEARLY A THOUSAND NUMBERS.
SERVICE—UNEXCELLED—ALL VARIETIES FROMroNE SOURCE—ONE ORDER

—ONE SHIPMENT.

EATON, CRANE & PIKE COMPANY, PITTSFIELD, MASS., U.S.A.
BRUNSWICK BLDG.—NEW YORK'OFFICES—225 FIFTH AVE.
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MARCH 1912
Complete list of Outing Handbooks, including all titles to be published this season

WHAT ARE ©-y-T^I-N-S HANDBOOKS?
They are a series oftwo hundred volumes cover-

ing all the phases of outdoor life. "From bee-
keeping to big game shooting" indicates the scope.

The series is based on the plan of one subject to a
book and each book complete. The authors are

experts. Every book is specially prepared for this

scries

While QUT'ING Handbooks are uniform
in size and appearance they are not in any sense
connected. Among thetitles are the following.

THE AIREDALE-Williams Haynes. Origin and de-

velopment of breed. Selection, breeding, train-

ing, curing diseases.

APPLE GROWING—M. C. Burritt. Includes kinds
to raise. Location of orchard, care of trees.

Harvesting, marketing.

THE AUTOMOBILE— Its Selection, Care and Use
—Robert Sloss. Plain and practical advice.

BACKWOODS SURGERY AND MEDICINE—
Dr. C. S. Moody. For use when out of reach
of doctors.

CAMP COOKERY—Horace Kephart. Selection of
provisions and utensils. Food values. Prepa-
ration game, fish, beverages, desserts, etc.

CAMPS AND CABINS-Oliver Kemp. How to

make shelters ranging from brush lean-tos to

log cabins. Working diagrams.

EXERCISE AND HEALTH—Dr. Woods Hutchin-
son. Rational, all-round living. What to do and
what not to do. Unusually interesting reading.

FISHING KITS AND EQUIPMENTS—S. G. Camp.
A complete guide to the fresh water angler on
selections and purchases.

THE FINE ART OF FISHING—S. G. Camp. In-

cludes detailed instructions in various forms of
trout and bass fishing.

THE HORSE, His Breeding, Care and Use—David
Buffum. Thoroughly practical. Specially de-

signed for owner of one or two horses.

THE MOTOR BOAT, Its Selection, Care and Use
—H. W. Slauson. Care of motor receives

special attention. Camping and cruising sug-

gestions.

MAKING AND KEEPING SOIL-David Buffum.
Commonsense scientific methods of maintaining
and improving the fertility of soil.

NAVIGATION FOR THE AMATEUR - Captain
E. T. Morton. Short treatise on simpler meth-
ods of finding position at sea.

OUTDOOR SIGNALLING— Elbert Wells. Pro-

nounced the simplest and most effective system
of signals in existence for amateurs.

PRACTICAL POULTRY KEEPING—R. B. Sando.
Comprehensive manual of instruction for raising

poultry on large or small scale.

PROFITABLE BREEDS OF POULTRY—A. S.

Wheeler. Rhode Island Reds, Plymouth Rocks,
Wyandottes, Meditteraneans, Orpingtons, etc.

RIFLES AND RIFLE SHOOTING—Charles Askins.
Relative merits of different guns. Target prac-

tice, snap shooting, wing shooting.

SCOTTISH AND IRISH TERRIERS -Williams
Haynes. Origins, standard types, diseases, ken-
neling, training, etc.

SPORTING FIREARMS—Horace Kephart. Shot-

guns and rifles. Range, trajectory, killing power,

mechanism, various loads, boring, testing.

TRACKS AND TRACKING—Josef Brunner. In-

terpreting foot prints wild animals and birds.

Many illustrations.

WING AND TRAP SHOOTING—Charles Askins.

Only modern manual in existence dealing with

shotgun shooting.

THE YACHTSMAN'S HANDBOOK—Commander
C. S. Stanworth, U. S. N. and others. Sailboats

and motors. Ground tackle, handling lines and
sails, soundings, etiqette.

Bound in green cloth, flexible cover. Size 4j/£

x 7^ inches. Fixed price seventy cents per vol-

ume, postage five cents. A booklet giving detailed

description will be mailed free. Order from
your bookseller or direct.

OUTING PUBLISHING COMPANY
OUTING MAGAZINE yachtino, ©-W-TH+6 HANDBOOKS
141-145 WEST 3bTH ST NEW YORK 122 S MICHIGAN AVE. CHICAGO

THE MUSSON BOOK COMPANY, Limited

London, England Toronto, Canada
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Mainly About Ourselves

Bookseller and Stationer in its

career of twenty-seven years as the

authoritative journal of the took,

stationery and fancy goods trades of

Canada, has wielded an influence that

has had a considerable effect in bet-

tering the general conditions of these

trades. It will be the endeavor of

this paper to widen still further its

scope as an agency for promoting the

welfare of the interests it represents.

Bookseller and Stationer is a valu-

able conservator of time and effort in

bringing the wholesalers and retailers

into closer touch, demonstrating theic

mutual interests, and constituting a

trade forum or clearing-house making

for the general betterment of trade

conditions. It is the mouthpiece and

representative of activities hardly

even dreamed of twenty-seven vears

ago when this publication first made
its appearance.

Here we are now with the biggest

annual spring number in our history.

Bookseller and Stationer is keeping

pace with the general growth char-

acterizing the trades with which it

•is identified and our readers will be

interested to learn that improve-

ments are contemplated calculated to

still further strengthen its position

as one of the essential links in the

chain of sane mercantiling agencies.

* * *

The spirit of co-operation between

the members of the book, stationery

and kinored trades throughout Can-

ada can best be expressed by utilizing

the agency provided in the publica-

tion of this paper. Almost all the

dealers subscribe for Bookseller and

Stationer—the comparatively few

who do not, lose more than the pub-

lishers do—and by using their trade

paper to the best advantage, not

only reading thoroughly every issue,

accepting the benefit of information

provided by others, but lending a

hand by giving others the advantage

of personal experience gained in the

trade, the dealers will be working to-

gether for the general advancement

of trade interests which will spread
itself in individual benefit to all con-

cerned.

Did j'ou ever stop to consider the ex-

ceptional value that you, as a dealer,

get for the dollar spent for a year's

subscription to Bookseller and Station-

er? There isn't one number of this

periodical that cannot be made the

means of putting back into the dealer's

pocket more than that one dollar that

gives him the paper for the whole year.

Many dealers have been convinced of

this and not a few of them have been
good enough to tell us so. It is our
continual endeavor to produce a publi-

cation of practical trade value—every

page filled with matter calculated to be
of actual help to the dealer in conduct-
ing his business, helping him to increase

the efficiency of his store equipment and
force and thus producing a larger net

profit on a year's operations. In that

help the advertising pages play an es-

pecially important role, because there

are found the announcements of the

leading concerns, with minute particu-

lars about the goods that are at that

particular time of the utmost importance
to the trade.

* * «

In addition to the direct help which
the proprietor can obtain from the pages
of Bookseller and Stationer, there is an
incalculable measure of benefit that will

accrue indirectly if he encourages his

employes to read and study the paper

thoroughly. Many leading dealers have
come to realize this and have made it a

point to give their employes good op-

portunities to thoroughly acquaint

themselves with the contents of the

paper. Some arrange to have the paper
passed from one employe to another,

keeping a close check upon it, while

others consider it a mighty good invest-

ment to pay for a year's subscription

for each of their employes. It certainly

is a great medium for the encourage-

ment of co-operation between employer
and employe, demonstrating that they

have common interests and what helps

the one is bound to help the other either

directly or indirectly.

-/V-v- -/^v-
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By its QUALITY

Z&fifi&nti

79 YEARS AGO
Henry Stephens invented an ink with
the colour-matter in perfect solution
t> therefore fluid and pleasant to write
with.

TO DAY ^th
numberless improvements—
the result of experience

These are some
of the manv

to

striking advertise-

ments which are

appearing

regularly on

behalf of

Z&fifiamti

in the following list of influential papers

"Montreal Star."
'Toronto Star."
'Toronto Mail and Empire."
'Ottawa Free Press."
'Ottawa Citizen."

"Winnipeg Free Press.'
"Winnipeg: Telegram."
"Hamilton Herald."
"Hamilton Spectator."
"London Advertiser."

"London Free Press.'
"St. John Globe."
"St. John Standard."
"Halifax Herald."

"Calgary Herald."
"Edmonton Bulletin.'
"Saskatoon Phoenix.'
"Victoria Times."

Every progressive dealer should stock Stephens' Ink. Its sale not only yields him x good profit, but as it is the best and most
reliable ink in the world it always satisfies his customers.

If you do not already stock Stephens' Ink, you should apply at once for trade terms to W. G. M. Shepherd, Sole Canadian Agent,

or to the following Wholesale Stationers:

—

McFarlane, Son & Hodgson, Ltd., Montreal.

Brown Bros., Ltd., Toronto.

Buntin, Gillies & Co., Ltd., Hamilton.
Clark Bros. & Co., Ltd., Winnipeg.

Smith, Davidson & Wright, Ltd., Vancouver.

H. C. STEPHENS, Aldersgate Street, London, England

W. G. M. SHEPHERD
CORISTINE BUILDING (SOLE CANADIAN AGENT) MONTREAL
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THE PROFIT-SACRIFICING EVIL.

Increasing the volume of business over all previous

years may or may not be an evidence of substantial pro-

gress. If the increased volume be obtained at the cost

of r'eouced net profits, there would seem to be little oc-

casion for any degree of elation whatsoever. Yet there are

booksellers and stationers in just that position and be-

cause of their turnover figures showing a big increase

over previous years, they are prone to consider themselves,

as belonging to the ultra-progressives, whereas the

chances are that they belong to the class of dealers who
do not really know the most important features of their

own business—the cost of doing business for instance. As
one of the speakers at the last convention of the National

Association of Stationers of the United States put it

—

"Twenty per cent, profit on a $50,000 business is better

than ten per cent, on one of $100,000," his reason being

that an equal amount was realized with less effort and
something was left for the competitor to live on. That
is a condensed and concentrated argument showing the

evils of sacrificing profits in order to increase total re-

ceipts.

One of the practices that tend to extend rather than
lessen this evil is that of selling school supplies on the

contract plan If these sales were investigated it would
be found that the time alone that is lost in simply fur-

nishing estimates when tenders are called for, more than
counterbalance the total profit that the successful tender-

er o" tenderers make ' on sales of this nature and in-

siiftnces are known in which the net profit was not large

enough to cover even the freight charges. The school
boards instead of helping to increase this evil should seek-

to obviate It by effecting arrangements whereby, the
business would be placed in an impartial manner, leav-

ing a fair profit for the merchants. The dealers them-
selves are to blame to a considerable extent for the

growth of the evil. Were they to co-operate and take up
t he question in a direct and above board manner with the

municipal authorities, chances would be good for accom-
plishing a reform that would go far toward bettering the

condition of the trade generally. Such co-operation in de-

fence of the trade as a whole would be of inealcuable

benefit in what it would lead to. Not the least satisfac-

tory and profitable result would be the elimination of the

cut-throat business methods fostered by the unreasonable

trade jealousies which have in the past been so great a

detriment to the general progress of the book, stationery

and fancy goods trades.

IMPORTANCE OF EFFICIENT SERVICE.

One of the biggest agencies that help along the growth
of a business is service and under that general head come
a number of important sub-heads, one of which is cour-

tesy to customers. The salespeople should ever seek to

cultivate their relationships with patrons in that manner

best calculated to further the interests of the proprietors

of the store. Many a retail establishment owes its con-

spicuous success to the reputation given it by the atten-

tive and painstaking services of its salespeople. The sales-

man 'who knows how to attend a customer, creating the

irnpiession that he is representing his employer properly

aid at the same time inspiring the confidence of the cus-

tomer, is a mighty valuable member of the staff. He does

not allow his attitude of efficient service to degenerate

into servility nor will he allow unreasonableness or rude-

ness on a customer's part, which are only evidences of

weakness, to influence him to take any action other than
what, in his judgment, is to the best interest of the busi-

ness. Little personal spites and feelings are not worth
while. The welfare of the business should ever be the

fust consideration. The employe who can live up to that
maxim need never fear as to his own well-being because
they are inseparable.

A MERCHANT'S OPPORTUNITIES.
The spring shopping season is now on. Make most of

it. Next comes the summer season with all the possibili-

ties of new and satisfactory business.

There is no time for rest in the business world and
particularly so in the retail branch the wheel of oppor-

tunity is ceaselessly grinding. As it grinds opportunities

are presented. They may be embraced by the merchant
or else ignored, but after the wheel has turned, its par-

ticular opportunity is past.

The unprogressive merchants trusts to luck, makes no
preparation, and gets the minimum amount of business.

The dilatory merchant lets opportunities pass while he

ctinsoles himself with thoughts of how much better he will

do another season. But the wide-awake merchant com-
pels every turn of the wheel to work for him—Fall

openings, Christmas buying, Spring openings, vacation

sales—each is required to bring its fullest harvest of
business to his door.

SECTIONAL SHOW WINDOWS.
A merchant who for years has been in the habit of

neglecting his windows, for want of time to properly

decorate them, recently hit upon the idea of dividing the

window into sections, having each section removable and
built so that, by having one duplicate, there was at all

times one section back in the store being fixed up and
there to work on at odd moments.

When a section was finished it was simply inserted in

the place of one in the window. The section taken out

would then be retrimmed.

In this way, the windows were always being changed;

at the same time, they were always complete and there

was always some work to do, some place to fill, in at odd
times in making up the displays. The scheme is particu-

larly suitable for small goods, and has been successfully

used.
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THE GROWTH OF THE WEST.
Some interesting figures showing the percentage of

growth in Western Canada and the Western States during

the past decade were given in the tenth anniversary

number of the Calgary Albertan. The increase in Alberta

was 424 per cent., in Saskatchewan, 396 per cent.; in

British Columbia, 185 per cent., and Manitoba, 80 per

ccni. Across the border the greatest increases were

Minnesota, 185 per cent; Washington, 120 per cent.,, and

Idaho, 110 per cent. These were the only States in which

the population doubled in the decade, whereas in Alberta

and Saskatchewan it increased four-fold. Even in the

newest of the American hard wheat States the increase

was only 80 per cent. It is the tremendous increase of

population in the western provinces, as shown by these

figures, that accounts for the wonderful prosperity of To-

and other manufacturing centres of Eastern Canada.

There is no doubt at all that the census of 1921 will show

a population of 4,000,000 Canadians between Lake
Superior and the Pacific.

to him on time and in lull, commercial failures would be

few and far between. Industrial depression has its first

inception in slow collections. If the money does not come
in, hesitancy and lack of confidence soon manifest them-
selves. Business progress is halted, things soon reach a
standstill, then go back and a period of "hard times"
sets in. It is probable that the slow pay party, who
dodges petty debts, does not realize that he is responsible

when business conditions become sluggish. But he is at

the root of the trouble. Eradicate the small debt dodger
and the surest means of insuring a consistent measure of

business prosperity will have been found.

It is refreshing to find the daily press taking up this

subject. No force is more potent to effect reforms than

the daily newspaper. It is apparent that an educational

campaign is needed to bring the public to see that flagrant

neglect and careless indifference in meeting bills is highly

reprehensible and grossly unfair to all concerned; and, if

the press can help to drive this truth home, it will render

a valued service to the mercantile interests.

DICKENS AND THE SIX BEST SELLERS.

In the course of an article, contributed to the Montreal

Star, dealing with the Dickens centenary, the writer

compares Dickens' works with the average six best sel-

lers of any month, and asks: How many of our writers

of to-day will be remembered a hundred years hence?

The article states that Dickens could have paraphrased

Tennyson, and said: "Books may come and books may
go, but I go on forever," and then argument is submitted

to the effect that the continued demand for Dickens'

works proves that those are the sort of books the public

want, but few modern writers provide them. '
' Ah, no,

'

'

concludes the article, "it is not the reading public who
are fickle, but the writing public who are frothy. Most
of our novels nowadays, some of the 'Six Best Sellers' are

diagnoses of neurotic diseases, and when they are not that,

they play battledore and shuttlecock with men's and
women's morals. Until we have a writer who will give

us human nature dished up in a variety of styles, and

not a medical treatise on social problems, then surely will

our later day novels die."

BOOKS FOR LIBRARIES.
Booksellers in Ontario would do well to make it a

point to procure regularly, copies of the quarterly reports

of the Provincial Department of Education,- giving lists

of selected books embodying the recommendations of the

Ontario Library Association. Officials of public libraries

have long been burdened by the multiplicity of books,

making it a hard task to make the best selections. These

quarterly lists are found a great aid in solving the prob-

lem, "What are the representative books we should buy?"
These bulletins go to all the public libraries, and each

contains from 500 to 1,000 titles. The advantages to

booksellers of being familiar with these are obvious. It

is important to note that no book may pass the library

association's special committee unless it reaches a high

standard, and may safely be put into the hands of the

young.

COLLECTING ACCOUNTS.
It is no exaggeration to say that a very large majority

of failures are due to inability to collect outstanding

accounts. If every merchant secured what was owing

GET OUT OF THE RUT.

If you realize that your business is getting in a rut,

don't wait, but get out of it at once, not to-morrow,

but to-day.

You may think that it takes too much money to make
the improvements you have in mind; but learn to rely

more on your own ingenuity and inventive faculties and

less on mere cash. Cash in on your ideas. If they are

new, original and attractive, put them into execution, and

they will be bound to pay you. Be different from the

other fellow, but have a reason for being different. Put

ginger and new life into your business, and the results

will speak for themselves.

EDITORIAL NOTES.

In a recent statement regarding the western wheat

blockade, "Vice-President Bury, of the C.P.R. included this

significant paragraph:

"If we are perfectly frank with each other we will

have to admit that the development of the country has

carried everybody off his feet. The rush of immigration

and the introduction of the gasoline tractor, which en-

ables the faimer to break thirty acres a day, has brought

the lend under cultivation at a rate unprecedented in the

hisioiy of the world.

"The wave of immigration rises every year. It is an-

noimce<' that the number of settlers from the United

States this season will be at least thirty per cent, more

than last yeai while extra steamers are being put on to

carry immigrants from Europe."

The Toronto Mail and Empire, in a recent editorial,

submitted as a local sign of the times, the multiplication

of cheap grades of fiction and periodicals in Toronto

shops, advocating that a well-considered, moderate plan

of reform be formulated to obviate the evil effects present

conditions have upon the boys of the city. The writer

intimated that the censorship of pornographic literature

read by people old enough to know better ought to be

extended to the merely worthless and false books and

periodicals that appeal exclusively to boys.



Some Practical Pointers on Business Building

Progressiveness in the Proprietor Begets the Same Quality in His Staff—How to Create

Trade—Besides Good Merchandise Store Must Have Good Customers—Classifying

Prospective Buyers.

The successful book and stationery store is invariably

the store with a progressive man at the helm. It is an

impossibility for a merchant, once he has established a

strong business, to rest on his oars and still keep up with

the procession. Here is a significant statement made re-

cently by a wholesaler who had been a successful retailer:

"The standard of salesmanship in a store will be in direct

proportion to the progressiveness displayed by the pro-

prietor in his business methods."

Of the many kinds of booksellers and stationers extant,

a general division may be made of those who get up and

hunt business and those who sit down and wait for it. To

which class do you belong?

In the early days of the world primitive man could

sometimes sit at the mouth of his cave and catch his food

as it walked past, but usually he had to fare forth and

wield his club to good purpose or go hungry.

An important thing for merchants to remember is that

good merchandise is only half his stock in trade. The
other half is good customers. To get those customers he

must show energy and enterprise. Customers must be

hunted or the other fellow will get them. They must be

well hunted, or they are likely to spend their money on

other things than books and stationery.

How to Sell Books.

Take the selling of books for instance. It is important

that in addition to a thorough knowledge of the stock, the

bookseller should possess an inventory, so to speak, of his

customers and prospective customers. Sometimes buyers

will come in droves, as for instance, the customers for

"best sellers," but a valuable connection can be establish-

ed by interesting customers one by one. In every town
there are so many doctors who will be interested in medi-

cal books; so many ministers, good prospects for theo-

logical works; so many literary folk who buy poetry and
so on through the telephone book or directory or by local

knowledge, may the dealer classify the people and follow

the likely customers with circulars and letters into their

offices and their homes. Take each man individually and
spread before him the books that are most likely to tempt
him to the point of purchasing. It will be found an im-

mense aid to business to have a subject index of books by
classes, with names of possible buyers attached to each

class; and an index for customers, with notes of the class-

es of books they are likely to buy. Don't depend upon
being able to keep this information on tap mentally, be-

sides regular revision of the lists affords good business

discipline.

When you have a fine window trim and the school

children are attracted by its beauty, don't shoo them away
even if they do breathe on the glass and occasionally leave

a sticky finger-mark. Better will it be to interest the

children still further by showing them books. Get them
interested and they will become the book buyers of the

future. By the same token keep tab on the student. He
may not have much money to spend now and may want
second-hand text books, and altogether does not contri-

bute very much to the cash drawer to-day, but his life-

time is before him—get his friendship and support now.

The day will come when his patronage will be valuable.

So much for selling books. The same method can be

followed out in the selling of stationery and all the other

lines associated with the book and stationery store.

The Proprietor Sets the Pace.

Turning again to the inner circle of the store: the pro-

prietor, as has been intimated, sets the pace. If he is

alert, attentive to business and a worker, the employes

will catch the same spirit. If they do not they will not

likely be there very long. If "the boss" is lax, his staff

will be likely to become a lot of work-shirkers. The live

merchant expects his clerks to be more than just so many
order-takers. They are expected to create trade by push-

ing the sale of goods; politely calling the attention of cus-

tomers to certain lines that might reasonably be expected

to interest them. To ensure lively action of this kind, the

proprietor must provide the ammunition in the shape of

attractive and useful lines of goods and further, must see

that the store is kept clean, bright and up-to-date. Given

an attractive store and goods well displayed the people

will come and employes are then given the opportunity of

showing their capacity for salesmanship.

Here is a. maxim of J. F. Larsen, manager of John

Wanamaker'fc book selling force:

"A good cook knows how to fix up dishes that will

tempt the man who Is not hungry. A good salesman

doesn't wait for a man to buy—he sells him."

Here is another from the same source:

"Impress upon yourself the importance of what you

are selling You can't impress others if you don't."

"Fnthusiasm is the stuff of which great successes are

made, but only when counterbalanced by a balance wheel

of good judgment. Don't let your enthusiasm over at-

tractive plans run away with you."

"Your store is certain to be judged by the way it

lives up to the promises and statements made in its ad-

vertising.

A SIMPLE ADHESION.

M. Bernard, the editor of a French publication de-

voted to philatelists and post card collectors, has pub-

lished in the Photo-Revue, a method of photographic

mounting which is so simple as to suggest that it must

already have been discovered by a large number of per-

sons. He uses only albumen for the purpose. Dipping

his finger, rather than a brush, into the whit© of e,gig, he

lightly gums the back of his print with the substance,

aad then attaches it to the cardboard mount. Furnished

with aii iron warmed up perhaps to 200 deg. Fahr., or as

much as the paper will stand without disintegration, he

applies it to the mounted picture, thus coagulating the

albumen and rendering the two surfaces in indissoluble

con-cad . Humidity has no action, whatever on this ad-

hesive, the albumen being impenetrable by water or other

liquid. For mounting on glass the method has an equal

value, and the paper cannot be separated, even after a

prolonged immersion in water, except by vigorous scrap-

ing. He suggests also that it would be useful in the

scaling of letters, which would thus be no longer liable to

be opened with the aid of steam from a kettle.
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A Traveler's Criticisms

If Mail Order Houses Win Out it is the Fault

of the Dealers—Lack of Co-operation—Jealousy

the Cause.

By One of Them.

With all the trouble the retail merchants in small

towns are experiencing through mail order houses, they

should not give printers reason to complain that they

are giving their orders for the printing of their billheads,

envelopes, etc., to large printers away from their own

towns.

In talking with merchants all over the country they

all agree about the unfairness of the mail order business,

and the farmer, whose shoulders are broad, gets the chief

blame for the trouble.

Having made this question a study from the farmer's

standpoint and also being thoroughly conversant with

the merchant 's attitude, I am inclined to come to the

conclusion that the merchants are the principal cause of

the whole trouble. In the first place, a great many
drifted into the retail trade without any training or

fitness, and consequently are ignorant of the simplest

business principles, and inconsistent in all their methods.

The farmers are fairer to the merchants and more loyal

in many cases to their local towns than the merchants

are to each other, and to the town in which they do their

business.

Stupid jealousy of each other is the greatest enemy
they have, and in order to get ahead of each other, they

will rather spend their money anywhere else than among
their own neighbors. They expect the local printers to

boost their towns, the farmers to deal with them, and

the general public to be loyal and support them, but they

themselves support outside printers, and many of them
quietly send their money away for things they do not

keep in their own stores.

Set Example to Customers.

Tf the merchants had learned to treat one another

properly, had understood scientific mercantiling and given

the people the service they were entitled to, the mail

order business would never have found any support.

Even now the character of the stores in a place can be

understood by the amount of express arriving from mail

order houses at the different towns. Wherever the stores

are in the hands of competent, prosperous, up-to-date

men, there the mail order business finds little to do.

What is needed more than anything else, to secure the

trade in the towns where it belongs, is a regular "over-

hauling" of the merchants themselves. Let them support

one another and set an example to their customers and
their troubles will largely disappear.

Why should a merchant order his bill-heads, enve-

lopes, etc., from the cities, when they have printers in

their own towns? Do they not realize that the printer

can in many ways put in a good word for them which

will be infinitely more valuable than the supposed little

saving they expect from a bargain printing order.

No class of men are more loyal to their towns than

the newspaper men, and the business men cannot afford

to give them reason to complain about their support.

Support your local paper and be true to your own town.

THE MERCHANT AND THE TRAVELER.

Advantage of a Thorough Knowledge of

What is Being Offered the Trade—No Man
Can Afford to Make it Hard for a Traveler

to See Him.

A firm in one of the larger Ontario cities has a stand-

ing rule with regard to commercial travelers which states:
: 'We are anxious to see everything that is offered and it

will be our special business to look at samples every

morning. Our time for examining samples is from 9 a.m.

No samples, excepting notions, are to be examined else-

where than in the sample room."
This is a wise provision. It is well that the traveling

man should know definitely the general attitude of a firm

towards him and his visits. It helps to lighten a very re-

sponsible task. .Most merchants are anxious to see every-

thing that is offered, and, if circumstances will permit,

never fail to keep their appointments with traveling

salesmen. No man can afford to make it hard for a trav-

eler to see him, or to refuse absolutely to examine the

merits of a line. The best system is that which informs

the merchant or buyer definitely as to his requirements

and enables him to make selections intelligently and with

as little waste of time as possible.

On the other hand, merchants sometimes complain of

salesmen who are so aggressive that it is difficult to be

rid of them, who insist upon the attention of the merchant

in spite of circumstances that require his attention else-

where. It is not at all surprising to find that such a

traveler is sometimes more summarily dealt with than

the standing of his house deserves. The buyer of to-day

has to see everything that is going, must be able to ap-

praise the selling merits of every line at short notice; he

has no easy task, and the salesman who "sticks" is not

going to assist clear judgment in buying. He rather oc-

casions much irritation.

BUSY SEASON FOLLOWS LENT.

Have an Especially Good Harvest This Year
in the Sale of Tally and Place Cards by Rea-

son of the Exceptionally Meritorious New
Productions.

The approaching season of dinners, suppers and social

erents of various descriptions, following Lent, will have

. .

' /> / //'

A Cut out Design.
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the effect of greatly increasing activities in the stationery

snops, and what makes prospects particularly promising

this season, are the many artistic novelties that have

been produced in the way of tally cards and place cards.

Among the' dinner cards being shown to the trade,

lines upon which great faith is pinned, by the several

firms engaged in their manufacture, are the humorous

GREETINGS TO

Here we are gathered,

and let us be glad

For the friends we possess

and the joys we have

had.

And let us rejoice with

good will and good

cheer;

And may we, who assemble

to-day, often meet

Through the forthcoming

year and thereafter

repeat

Our welcomes and greet-

ings through many a year.

types of dainty anu artistic designs. One series is called

the 'Mingle Dinner Cards." There are numerous jingles

and the cards are pleasing in appearance so that, with

that effective combination, they will doubtless have a suc-

cessful run. Here are a few sample jingles:

"This is the place where you may sit

And shoot vour famous shafts of wit."

If this were a cannibal isle, we feel

That you're so nice you'd be the meal."

Thirteen at table—bad luck they say;

One hundred were, had you stayed away."

Another promising line is the series of charade dinner

cards. They are hand-colored, having verses describing the

o liferent syllables and the whole word, which appears under

a paper pasted on one of the inside pages of the folder to

be revealed when the guests are seated, thus providing

much merriment and adding to the success of the event.

Miss Canada appears as the Snow Girl in one fine

number while there are other dainty ones presenting danc-

ing girls, colonial and French beauties. There is a

wealth of other types, one of the striking items being

the panel illustrated herewith. These are supposed to be

placed in the glasses and as they are hand-colored on

stock rich in appearance, they help along the general

scheme of decoration. Similarly effective are the easel

back cards and others formed so that they will stand un-

supported Cut-out figures of striking appearance are

items of this class that are particularly promising.

New Store at Penticton

Something About New Home of Bennett's

Bookstore Together with Illustration of

Front Elevation — Some Excellent Store

Features.

The accompanying illustration is a reproduction of

the architect's sketch for the ue^? bookstore of A. E.

Bennett at Penticton, B.C. The building is 22x35 feet in

size and was erected at a cost of W,500. The store oc-

cupies a commanding position on Front street. It is

built of reinforced concrete, faced externally with red

pressed brick and cement dressing, surmounted with an

elegant cornice having deep dentils and returns. The
lower plate glass front is recessed some six feet from the

street pavement providing for the safe display outside,

of all kinds of goods in all kinds of weather, and incident-

ally, furnishing shade and comfort for the public while

"window shopping."

On the main floor is a commodious sales-room fitted

with glass show cases. Stairs in the rear, branch right

and left to a wide gallery which runs around three sides

of the upper floor, affording ample room for table dis-

plays of art goods, etc.; the large plate windows upstairs

also affording abundance of light and at the same time,

a pleasant outlook upon the street below and the lake in

the distance; The roof is open, with large central

"Lantern Light," and panelled ceiling. The interior

decorations are of ivory white, pale green and gold.

Benin tLa New Store.

In the rear are several well-lighted living rooms

which may in emergencies be easily converted into show-

rooms to meet the demands of holiday trade. Direct

access to the rear is obtained through a central doorway

finished in oak, with large bevelled edge plate glass mir-

ror. This mirror serves the double purpose of an orna-

ment for the front store and a disguise for the doorway,

which is located at the foot of the stairs and immediately

opposite the front door.

Provision is made for the installation of electric light

and "city" water upon completion of these public utili-

ties, now under way; the lighting system being so ana ;-

ed that all lights, including skylight and street light, are

controlled at one central switch at a convenient point on

the first floor.

All the time you spend in contemplating what you will

do when you get rich is so much less time in
- which to

get rich.
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Brightening up for Spring

Windows and Store Interiors Should Present

Appearances in Keeping With the Season

—

Stationer's Stock Rich in Display Possibili-

ties.

Have your store and windows, in keeping with th^e

season. Spring is at hand and the main consideration is

not now the heating of the store so that customers would

Pee] a sense of comfort upon stepping in from the street,

as lias been true of the past exceptionally cold winter.

Now that the signs of spring are abroad all evidences

of the sterner days should be got rid of as soon as possi-

ble, a bright, clean and cheerful front being presented.

Since the window is the eye of the store the first

tiling to do to attract the spring trade is to trim the

windows, making them look as cheerful and bright as

possible. If this does not seem possible with the material

at hand and in stock the stationer should order a few
dozen rolls of fancy colored crepe paper.

With crepe paper, post cards, tablet covers, papeterie

boxes and a few other brightly colored articles we think

that almost any stationer has the material at hand for

an attractive background for his staple goods. The lat-

ter, by the way, do not need so much of a background as

they formerly did, as the manufacturers have striven

—

and with success—to put their goods up so that the casual

observer cannot escape them. Even such staple articles

as ink, pens, pencils, etc., are nowadays put up in most

attractive form.

Having done his very best with his windows the

stationer should study the interior of his store with a

view to making it bright, cheerful, and, if possible, dis-

tinctive in its design, or color scheme. If retail stationers

only knew the marvelous possibilities of crepe paper they

would present to their customers each month, and that

at small cost, a complete new interior, or at any rate a

new and beautifully colored background for their goods

each month.

With the windows and the w#lls and ceiling taken

care of attention should then be given to each depart-

ment with a view to making the stock look as bright and

attractive as possible. The manufacturers will gladly

co-operate with the retailer in making suitable displays.

Once a start is made on the road to store improvement,

the results will substantiate the truth of the new com-

mercial axiom that "goods well displayed are half sold."

TEADE ENQUIRIES.

Following are some of the recent trade enquiries re-

ceiv.°'l at the Department of Trade and Commerce, Ot-

tawa:

—

Office desks.—A manufacturer's agent in Buenos Ayres

desires to be placed in touch with exporters of office

desks. Furthei particulars as to terms and conditions,

etc.. may he obtained on application to the Department

of Trade and Commerce.

Wallpaper.—A manufacturer's agent in Buenos Ayres

des;res to be placed in touch with exporters Of wall

paper. Further particulars as to terms and conditions,

etc., may be obtained on application to the Department

of Trade and Commerce.

Paper.—A London company ask to be placed in touch

with Canadian manufacturers of Kraft brown, news

printing and glazed colored papers, who can fill orders for

shipment to Australia and New Zealand.

Some Hints on Buying Goods
Booksellers and Stationers Will Find it Advan-

tageous to Follow Out These Rules—Relation-

ship Between Wholesaler and Retailer

—

Overstocking Injures Both.

The first and last consideration in buying should be

this: "Goods are bought to sell again." Obvious as

this truism is, there are many men who should stick a

pin in it, and keep it there, until the lesson it contains

is thoroughly learned. Many a promising business has

been ruined at the start by over-buying in what may be

called the rubbish market. Hence the conundrum: "When
is the price not the price?" Answer: "When
the goods don't sell, and price shows no profit."

The fact is, unless goods can be disposed of they are

dear at any price. They lock up capital, they take up
space, and they need attention, which is another word
for time, which in its turn again represents money. Here

are three losses—money, space and time—and nothing

to show for them by way of- compensation, beyond the

glitter of a false and deluding so-called cheapness.

The dealer should only purchase what he is confident

he can dispose of at a fair and adequate profit, and that

within a measurable space of time. Attention to this

point will save lots of trouble, and many a heartache.

The first thing to be thought of before making any

purchase, should be the demand for the particular line

or article in question. If the demand be known, so much
the better. If the demand be .probable, figure on the

probability, but do not give any large order upon a

chance, no matter how excellent.

A dealer has constantly to take a risk in his business.

This is nothing more than enterprise, without which

nothing substantial can be achieved, but the risk should

be understood, and strictly limited." Nothing will more
quickly cripple a house, and bring gray hairs to a mer-

chant's head, than to load heavily up with unsalable stock.

A dealer can always handle to advantage goods for

which there is a steady call, and even if he does occa-

sionally go beyond the market in making his purchases,

there is no particular cause for him to worry so far as

this kind of goods is concerned, for the demand is there,

though the dealer has for a time unduly anticipated it.

Still even in regard to staple goods, it is always best

to buy at frequent intervals, so far as it can be done

economically.

Stock is bound, however well kept, to tarnish and

lose something of its pristine freshness, with the lapse

of time. So long as all lines are properly represented,

and there is enough on hand to make the right kind of

showing, and to meet the live demands of the business,

there is really no valid reason for carrying excessive

stock in any department. Nor is it really to the interest

of the honest manufacturer that the dealer should do so,

for as between two makes, it is easy to see that, other

things being equal, the fresher will always have the

preference with the average customer. The manufac-

turer who systematically seeks, either through the office

or by the aid of too plausible salesmen, to unload in excess

of his requirements upon the dealer, may make a splurge

for a year or two, but he wr ill not last much beyond that.

The overloaded shelves that carry his depreciated, and

depreciating lines in innumerable stores, will as surely

weigh him down as they already do the unfortunate

dealers who, in a fatal moment, overstocked with his

goods, to their sorrow.
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The old moral as to "the contented customer" no-

where applies more forcibly than as between wholesaler

and retailer. These men are trading every day of their

lives, and here permanent relations are above all things

else the most desired.

Never let the dealer unduly enlarge his order, with the

idea that he will thereby improve his position with the

wholesaler. He is doing nothing of the kind. The busi-

ness that the manufacturer most appreciates is that

which comes to him from the shrewd dealer, who figures

out everything, and declines to be stampeded.

DEATH OF GEORGE SPENCE.

After a long illness patiently borne, Mr. George
Spence, vice-president of W. J. Gage & Co., Ltd., died

at his residence, 84 Huntley Street, Toronto, on Febru-

ary 21st.

The late Mr. Spence was one of the best known and
most highly respected men in the stationery trade in

THE LATE GEORGE SPENCE

Canada. He was connected with the firm of W. J. Gage
& Co. and their predecessors for forty years, and during

that time came into personal touch with practically all

the trade, both wholesale and retail, in Canada, and the

leading paper and stationery manufacturers of the whole
continent of America.

Mr. Spence was born in Donegal, Ireland, August 29,

1846, coming to Canada in 1861.

In 1872 he became connected with the firm of Adam
Miller & Co., wholesale stationers, which a few years

after was succeeded by W. J. Gage & Co.

Mr. Spence was made vice-president of this firm when
it was organized as W. J. Gage & Co., Ltd., in 1893, and
Lis ability and directorship in trade matters contrbuted

in no small way to helping build up their large and suc-

cessful business.

He was also vice-president of the Allen Manufacturing
Co., which experienced a severe fire only a few weeks
ago, and a member of the Board of Trade.

Like his brothers, Mr. F. S. Spence, ex-controller, and
Rev. B. H. Spence, of the Dominion Alliance, the de-

ceased was prominently identified with the temperance

cause. He was a Past Grand Chief Templar of the

Grand Lodge of Canada I. 0. G. T., and was also a mem-
ber of the Sons of Temperance. At different times he

gave valuable service on the executive of the Dominion
Alliance and also to the Toronto Temperance Reformation

Society, and the Young Men 's Prohibition Club.

With the passing of Mr. Spence, the stationery trade

of Canada loses one who has done much more than his

share in placing it on t lie high standard of efficiency and
merit which it now enjoys.

He was a strong and consistent believer in the prin-

ciple of "Made in Canada" goods, and this was his central

and dominating purpose during his long business career.

With this fixed idea as a basis to work on, he was able

to carry it out to a successful issue.

At a meeting of the Board of Directors of W. J. Gage
& Co., Ltd., the following resolution was passed

:

"Resolved that we, the president and direc-

tors of W. J. Gage & Co., Ltd., desire to express

the deep regret felt in the loss by death of our

late vice-president, Mr. Geo. Spence, who was

associated with this business for the long period

of forty years.

"Absolute integrity, high moral character,

rare devotion to his work, and thoughtful con-

sideration for others marked his relations with

his colleagues and all others associated with him

in business.

"In appreciation of his worth, and with

deepest respect for his memory we record his

death as a personal loss to each member of the

company, and extend to Mrs. Spence and family

our sincere sympathy in their great bereave-

ment."

Mr. W. P. Gundy, who held the office of general

manager and treasurer, has been elected vice-president

of the company to succeed the late Mr. Spence. Mr.

Gundy retains the general managership and Mr. H. H.

Love has been elected to the office of treasurer of the

company.

CLOKE & SON'S HEAVY LOSS.

Notwithstanding the immense amount of damage done

in the establishment of Cloke & Son in the recent dis-

astrous fire at Hamilton, the business was soon going

on in the usual brisk manner, but it will be a long job

getting thoroughly into shape again, as the carpenters,

painters and plasterers will hold sway for some time.

The fire in the Cloke store started in the third storey,

where was situated the stock room for trunks, suit-cases,

handbag's, general leather goods, flat papers, blank books,

as well as the surplus stock of general books, Bibles,

office supplies, post cards, etc. The fourth storey, also

destroyed, contained an immense stock of wallpapers, bur-

lap, sanitas moulding, etc. By way of the elevator shaft

the flames also got into the second and bottom flats, as

well as the basement, and Mr. Cloke estimates the amount

of damage done at over $25,000. The total stock carried

amounted to about $56,000, there being $50,000 insurance

on stock and fixtures.

Tn Mr. Cloke 's thirty-five years of retail experience,

this is the first fire he has had, and considering its dis-

astrous nature, he takes exception to the commonly and
usually facetiously expressed remark about a fire being

a good thing once in a while. Mr. Cloke does not want
any more of that variety of "good things." He and his

staff, however, set to with a will, and everything will

before very long be running as smoothly as ever.
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ADVERTISING
A good idea brought out in a conversation with an

Ontario merchant recently was that of planning ahead the

work lor each month. This idea applied to the question

of advertising would result in a wonderful increase in

the quality and effectiveness of the newspaper announce-

ments of booksellers and stationers, as well as their other

varieties of printers' ink publicity, window and store dis-

plays, show cards, etc.

Do not imagine that the writing of a good advertise-

ment is easy. An advertising man must know merchan-

dise. In a large store he must be the chief of the selling

division.

In these days of competition advertising becomes a

positive necessity with the small merchants. Advertising

does not require any superhuman efforts. It demands one

thing only, which any country merchant has, or should

have as well as the big store merchant, and that is, com-

mon sense to tell the truth

!

The best advertising is the plainest advertising. Tell

your customer in a straightforward, honest way what you

have to sell, and the price. Always mark the price of

goods in plain figures, and make it a rule when writing an

advertisement never to omit the price of any article. This

is very important—commit it to memory.

There is one thing that you must secure from the

reader, and that is confidence; and, by the way, confidence

has been termed '
' The corner-stone of Success. '

' The cus-

tomer who has confidence in you will become a permanent
customer.

When you write the ad. put every possible bit of in-

formation into your mind before you write. Mull it over

—know it by heart. Decide the relative value of the facts.

Boil all the water out, even if you re-write many times.

Make clear to the reader what he is to do when he finishes

reading. Present your finished story as clean and fine as

silver wire. Only then have you done your part.

Successive advertising is more than addition; it is

multiplication. There's no law compelling a merchant to

advertise—except the la\> of business success. Besides

selling goods, advertising well done, constantly and con-

sistently builds up the reputation of a store.

Where many booksellers and stationers excel is in their

appreciation of the value of the show window. It is a

good scheme to feature in the windows, the goods adver-

tised in the newspapers and to draw attention to the win-

dows in the ads. Keep in mind at all times that the end

in view is to sell goods, not simply to attract favorable

attention.

Be conspicuous; be original. It is all well enough to

get ideas and suggestions from the displays and decor-

ations of others, but work them out totally different if

you can, without running to the grotesque. The public

has been humored to such a degree by competitive meth-
ods that something startling must be extended in the na-

ture of an invitation to visit a business establishment.

Modern business makes life uncomfortable for the man

who will not pull for trade. It is better to be anything
than lifeless. This applies to the windows and store in-

teriors with equal force and in the general scheme don't

lose sight of the value of good sign writing. The card-

writing course at present running in Bookseller and Sta-

tioner presents clerks with a rare opportunity of increas-

ing efficiency. The clerk who has the ability to write

cards or price tickets is of much more value than the one

who has not. Clerks should take the matter up with en-

thusiasm, while merchants should encourage them to take

advantage of this opportunity to acquire a valuable ac-

complishment.

An attractive display card will accomplish as much in

proportion to the number of people who read it as any

other form of advertising the merchant may use. In many
cases it accomplishes more, because it appeals to the busy

people. A busy man or woman can be reached more

quickly by a window card than in any other way. The fact

is that no person can resist looking at an attractive win-

dow card. It catches all the people as they come and go.

Descriptive and explanatory window show cards form

a great advertising medium for drawing prospective buy-

ers into a store. Many customers can be gained by win-

dow cards as a reinforcement to newspaper advertising.

This is the principal reason why window cards are neces-

sary to make sales. The window displays that make every-

thing clear, as to the uses and price of an article, will

bring the trade.

Window show card publicity is an important part of

selling, and every dealer should give it serious study.

REAL ADVERTISING.

Random advertising, like random shooting in the

woods, fails to bring down the game. Advertising—the

real kind—ir. a continuous campaign closely related to

salesmanship, and no business house would hire salesmen

just for a day or a week.

Advertising is a steady drive for business. How to do

it most intelligently, is an important subject of considera-

tion in every successful business.

Suggestions of great value often come from most un-

expected sources. The man who prepares copy must ever

he on the lookout for new ideas or Ms efforts will be

commonplace 01 obsolete. The clever salesman is con-

stantly looking for good points about his goods or new
and attractive ways of presenting them, while the adver-

tiser, who prepares the "salesmanship on paper," must do

likewise.

Insurance Clerk—"Shop burned out, eh. When did

you insure it?"

Client—"Yesterday. Vot vill I get?"

Insurance Clerk (thoughtfully)—"Three years, I

reckon. '
'—Th'e Bvstander.
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News Notes of the Stationery

World

Interesting Items From All Parts of Canada

About Dealers and Conditions in the Trade.

J. J. Taylor has decided to sell his book and station-

ery business to take advantage of the boom in real estate

in Sault Ste Marie, his intention being to devote his

whole time to that business.

Edmonton, Feb. 20.—H. B. Hamilton has succeeded

M. G. Hay in the management of the stationery depart-

ment of the Douglas Co., Ltd. Mr. Hay having returned

east, becoming sales manager of the Copp, Clark Co. Mr.

Han ihon speaks in optimistic terms of the prospects for

this year It promises to eclipse even last year which

broke all previous records.

7
,

he stationery, printing and bookbinding business of

Messrs. Haszard & Moore, Charlottetown, has just been

purchased by Mr. R. L. Cotton, manager of the Examiner

Publishing Co., and the business will be continued under

the name of "Maritime Stationery Ltd." The concern

has a fine printing plant and binding outfit and a large re-

tail store premises in one of the best locations in Char-

lottetown.

A new five-storey block to be known as the Hibbc-n-

Bone Building will be erected in Vancouver. The entire

main floor will be occupied by T. N. Hibben & Co., book-

sellers and stationers, whose former building was des-

troyed by fire in January. The new building will cost

$85,00(i. It is to be completed within six months.

Mr. Fred W. Rose has joined the selling staff of the

Hunter-Rose Co., Ltd.

T. Fenn & Co., fountain pen dealers, London, England,

have been succeeded by C. Geduld, 26 Mount street, New
Road, London, E.

A market has been created for old cedar planks and
rails for use in making pencils, no other wood being

quite so good. Cedar is becoming scarce. The annual out-

put of pencils in America is estimated at 320,000,000.

H. H. Hobart succeeds H. W. Luckhardt at the Variety

Store. Red Deer, Alberta. Besides carrying books, sta-

tionery, novelties, etc., a soda fountain is to be in-

stalled.

McKenna's Bookstore will join the "trek" up Yonge
Street, announcement having been made of the intended

removal about April 1st, to 235 Yonge Street, a few
doors south of the new quarters of the Art Metropole.

In the contracts for one year's supplies for the To-

ronto Public Schools are included 125,000 writing books,

9,500 exercise books, 90,000 note books, 90,000 work
books, nine tons of drawing paper, twenty-six tons of

practice paper, and numerous other items running into

high figures.

The managing director of Robert Craig & Sons, J.

McNaughton has been visiting the trade in Canada during

the past few weeks. Mr. McNaughton spoke of the pos-

sible serious effects that would follow a general strike

of the coal miners, and mentioned instances where busi-

ness prospects were considerably affected even by the

mere possibility of such a strike.

Tf the Underwood steel schedule is enacted into law

the pen manufacturers of the United States will move
their factories to London, according to statements made

to the Senate Finance Committee by representatives of

pen manufacturing concerns before the committee in

Washington. Alexander C. Wood, representing the Ester-

brook Pen Co., told the committee that the 25 per cent.

ad valorem duty of the Underwood bill would give the

pen business to foreigners and cut wages here.

S. E. and M~. Vernon, Inc., Duane Street, New York,
whose plant was recently destroyed by fire, are putting
up a new building, and expect to occupy it by July.

The American Papeterie Co., of Albany, is another
Qrm that suffered a loss by fire recently, but there the

fames were confined to one room.

W. G. Kenny will open a book and stationery store in

the Begin block, Lethbridge, Alberta.

J. L. Seitz, manager of the Peerless Carbon and Rib-
bon Company, is back in Toronto after an extended trip

through Europe in connection with the development of the

firm's foreign business.

Fire did slight damage at Hall's bookstore, St. John,
N.B., on Feb. 28th.

A "Perpetpal Calendar" has just been copyrighted by
"The Perpetual Calendar Co., of Hamilton."

Thomas Allen, of McLeod & Allen, just back from his

annual spring trip to the Coast, speaks in optimistic terms
of western conditions, particularly in the prairie provinces.

The development that is bound to follow the present pro-

gramme of railway activity in the west will mean more
new settlements, more rapid expansion towns and more
business for Eastern Canada. Before long there will be

six lines through the mountains to the coast. The C. P.

R. alone will have three. Mr. Allen will remain in To-

ronto, showing the line to the visiting trade before setting

out on his eastern trip.

W. H. McDougall, formerly with Albert Britnell, To-

ronto, has joined the staff of McClelland & Goodchild.

F. H. Bailey, representing the Religious Tract Society,

having covered the ground to the Pacific, is back in

Toronto before setting out on his Eastern trip. Mr.
Bailey found conditions generally satisfactory throughout

the west.

L. E. Williamson, sales manager of the The Thaddeus
Davids Co., of New York, will visit Canada in April and

expects to be accompanied by the president of the

house, W. JR. Merckle. To the New York office of

Bookseller and Stationer they expressed themselves as

great believes in Canada's future, and were enthusiastic

regarding the prospects for trade developments in this

country.

J. Chas. Skene has removed his engraving plant from

23 Adelaide West to larger quarters at 181 Yonge Street.

James Thompson's stationery store at Bracebridge

was badly damaged by fire on March 7th.

J. B. Hay, the Eaton-Crane-Pike Co.'s Canadian

manager, has just got back to Toronto after a trip to the

Pacific Coast, and will now open up a show room at the

Prince George Hotel.

The Charles Worcester Co., of Bristol, England, have

ctnsiderably extended their premises besides adding to

their installation of apparatus and plant. This has oc-

casioned a largely increased staff.

The less some men work the more they complain about

the way other men make their money.

If you want your store to be popular you or your

clerks must be willing on occasions to let customers bore

you.
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Methods of Live Stationers

Suggestions From Newspaper Advertisements

Telling of Business Promoting Schemes.

W. A. Starnaman, dealer in pictures, pictures frames,

art supplies, cameras and photographic goods, Berlin,

Ont., issued a circular on March 1st, marking the 21st

anniversary of his entry into the business which his

lather, J. P. Starnaman, established thirty-two years ago.

The circular is one of four pages, neatly printed with

illustrations setting forth the nature of the variety of

lines carried. Special discount inducements were offered

in connection with the anniversary sale lasting from

March 1st to 12th.

In a recent newspaper advertsement, F. E. Osborne,

Calgary, advertised "Scandinavian and Danish books,"

covering a wide range of subjects from fiction to history,

dictionaries, etc. The advertisement announced also that

a catalogue of these works would be furnished on request.

The possibilities of beaver board as a substitute for

plaster were emphasized in one of the recent newspaper

advertisements of the Robert Duncan Co., of Hamilton.

It was pointed out that besides being cheaper than plaster,

and applied in one quarter the time, it required no know-

ledge of building to work with beaver board, and "It

doesn't take two days to dry." The ad. ended with an

invitation to visit the wallpaper department to get par-

ticulars about Beaver Board.

Hyloplate, the blackboard substitute, was the subject

of a, recent advertisement of the Victoria Book & Station-

ery Co., Victoria, B. C.

E. B. Cragg included in a recent newspaper announce-

ment that he is offering for 1912 a line of stationery,

books and novelties "at prices that will out-eaton Eaton,

not to mention the rest of them."

This dealer, by the way, conducts a book bindery in

connection with his bookstore, and advertises: "Bring

your Bibles and prayer books and have them rebound.

Music binding a specialty."

Trebilcock Bros., Peterborough, advertise: "Paper

bags for household cooking. They save gas and coal, and

avoid the necessity of cleaning pots and pans.

A Hamilton firm of booksellers in advertising a late

novel, says: "A phone message will bring a copy on

approval."

Billing's Fair, Moose Jaw, Sask., recently offered:

"One of our best scribblers for the names of two ladies

with their street addresses.

A. D. Ferguson, druggist and stationer, Wolseley,

Sask., had a "New Idea Ten Cent Sale" in February,

using a twelve-inch double column newspaper space to

advertise it. Articles regularly priced at 25c were offered

2 for 35c; 50c articles 2 for 60c; $1 articles 2 for $1.10;

$2 articles 2 for $2.10, and $2.50 articles 2 for $2.60.

The sale lasted from February 17th to February 24th.

In many of the Toronto stores books about Ireland

were given prominence in the St. Patrick's Day window
trims and interior displays, and dealers report that this

resulted in a goodly number of sales. Here is just an-

other illustration of the benefit to be gained by taking

advantage of public events in the opportunities they pro-

vide for enhancing sales of certain lines.

The Grigg Book & Stationery Co., Pembroke, makes

good use of the supply of McColl fashion sheets, which

they circulate monthly, by devoting the half of the back

page, reserved for their own use, to advertise seasonable

goods, taking care to present the same in an effective

manner calculated to bring results.

Jarvis, of "The Bookstore," Ottawa, advertises that

an all-the-vear-round stock of dolls is kept there to keep

company with the picture books which have been a strong

feature in that store for years. A doll and toy -book

window was part of the February publicity campaign.

In the annual stocktaking sale of Chappie's of Gait,

soecial attention was paid to wallpaper.

The Times of Peterborough goes free for three months
to e^ery purchaser to the extent of $4 at the Times
Bookstore.

The Bookshop of St. Catharines has just opened a

wall paper department and in featuring new wall papers
for spring included in a newspaper announcement: "By
our new easy-choosing rack we can save half the time
usually required in showing wall papers, and in addition

you are able to see at a glance wall, border and ceiling

as they would appear in your home."

Pearson's Bookshop, of Calgary, advertised recently

"for to-morrow only, any hook in the store, regardless

of price, to-morrow half-price." Offers for the same
day were "Calgary pennants at half-price, and a special

line free.
'

'

Hall's, of Fredericton, had this in a recent adver-

tisement :

'

' We have everything required for the type-

writer. The quality is the best and the prices as low as

in St. John or Toronto."

"Wall papers from four factories," was a feature

line of a recent advertisement of B. J. Griffiths, Freder-

icton.

The McMurray Book and Stationery Co. recently

advertised: "Wall paper—lots from 4 to 20 rolls to be

sold less than cost, to make room for our new stock now
arriving. '

'

Sutherland's, of Brantford, recently advertised over

two hundred titles of reprint novels. "These books

have been published at $1.25 and $1.50, but we are

selling them at 49 cents."

Stedman 's, of Brantford, in an advertisement listed

a series of standard books on letter writing, etiquette,

quotations, proverbs, things worth knowing, slips of

speech, practical synomyns, after-dinner stories, toasts,

whist, dancing, etc., in 50c. cloth bound editions.

BE FULLY AND WELL INSURED.

The real business man is the man who always has an

eye on the future and, as far as lies in his power, pre-

pares for any obstacles or possible loss that may affect

his business.

The large losses by fire that are annually being met
should furnish food for thought on the advisability of

being well insured.

The folly of conducting a business without having

the stock fully insured is being plainly demonstrated

every week. A merchant not only owes it to himself

but to his creditors also that his stock be well insured.

He should give sufficient protection to the men from

whom he purchses his goods, against possible ravages

by fire. A man's business, credit, prospects and ambi-

tions may be wiped out in the twinkling of an eye unless

he is fully protected in this regard.

When a merchant insures he should put on enough

so that loss in case of fire will be covered as fully as

possible. He should also make certain that the com-

panies with "which he does business are reliable, and that

when he takes out a policy he is really insured.



BOOKSELLER AND STATIONER 47

WINS MUNICIPAL HONORS.
In the elections held in Edmonton on February 16th,

the alderman ic candidate who headed the polls was a

bookseller and stationer, H. W. B. Douglas, of the Douglas

Co., Ltd. This was the first municipal election for Greater

Edmonton. The results as published in the Edmonton
papers show a vote of 1,640 for Mr. Douglas, the second

highest being 1,230. Mr. Douglas ran as the business man 's

candidate. He will sit in the council for two years, the

amalgamation bill providing that the three candidates

on the north side receiving the largest vote and the two

highest on the south side shall be sworn in for a two-

year term. There were eighteen candidates in the alder-

manic field.

WAS TAKEN INTO THE FIRM.

At the recent annual meeting of the Samuel C. Tatum
Co., 'of Cincinnati, O. J. Timberman, whose features are

here presented, was taken into the firm and appointed to

the position of secretary. Mr. Timberman, was formerly

sales manager of the firm and will continue to give part

of his time to that end of the business.

O. J. TIMBERMAN

CRUDE RUBBBER PRICES DROP.

The selling prices of stamp gum and sponge rubber

have taken a decided drop, according to a rubber concern

in New York, who state under date of January 15 that

"the reduction we have made to-day fulfills the promise
we made at the time when we were obliged to make heavy

advances in the prices of stamp rubber, during the great

bulge of prices of crude rubber in 1910. As soon as prices

eased up, we made a first reduction on January 10, 1911,

and are now making a second reduction, which brings

prices pretty nearly to the lowest level we have had.

As a result of the proceedings initiated by The
Merchants' Association of Greater New York before the

Interstate Commerce Commission, many important re-

forms in express service have been agreed upon, afford-

ing just another instance of the value of united action

by retailers. What is the matter with the officers of

the Booksellers' and Stationers' Section of the Retail

Merchants' Association of Canada that nothing is heard

from them?

Hallowe'en and Thanksgiving
Big Array of Novelties Available Provide Means
for Out-of-the-Ordinary Displays — Good Op-
portunities to Develop Business.

In addition to the prominence of the different special

days in connection with the greeting and post card busi-

ness dealers should not lose sight of i.he wide opportuni-

ties these days afford for the sale of other novelties

—

those more particularly associated with the fancy goods
and toy departments. They provide the means for out-

of-the-ordinary displays, as well as considerably increas-

ing business. There are so many of these "days" that

it may be considered an all-the-year-round branch of the

business.

At this time the buying of 1912 novelties for Hal-
lowe'en and Thanksgiving is receiving the consideration

of the trade.

All of the tried and true staples are to be obtained

this year and there has been added an assortment of

distinctly new lines which augur well for gayer parties

than ever insofar as favors and decorations can help.

Prominent among the new lines is "The Rubber Neck
Cat," black as the depths of a well, and with a long neck

that can be curved into the most ludicrous of positions.

This neck is formed of small cups placed one on top of

the other joined by a cord; bulging green eyes and long

whiskers add the finishing touches to this novel cat.

Other colors besides black can be obtained, but the black

ones seem to be the most admired.

Pumpkin lanterns are to be seen in a number of new
designs, the bulging eye being a new and effective wrinkle

in the class of merchandise. These bulging eyes are red.

white rimmed. A tongue is shown sticking out of the

mouth of this new item, which is offered in all the popular

sizes.

Drum lanterns are new this year, and give good
illumination, which brings out the heads of black cats,

devils, pumpkins, ghosts, etc.

Fancy place card holders in the form of skulls, devils,

clowns, etc., are new this year, six designs being offered.

These same heads are placed on the top of corks to be

usd in Hallowe'en champagne or wine bottle, after the

regular corks have been removed.

Novelties in black velvet cats, emblems of good luck,

skulls, devils, witches, goblins and ghosts complete the

1912 assortments.

Besides the regular Hallowe'en lines the trade is now
being offered a good variety of Hallowe'en toys. Under
this title come rocking toys and mechanical walking toys

to retail at half a dollar, and "Vegetable Animals," such

as an elephant with a potato body, corn trunk, cucumber
legs, carrot tal, etc. All are grotesque or humorous in

conception and include the well known Hallowe'en

subjects.

Thanksgiving Specialties.

For Thanksgiving the trade is well provided with

essentially salable specialties. There are a host of these,

staple and new, that will help make the Thanksgiving
gatherings merry ones. By the liberal display of Thanks-
giving goods pi-eceded by an advance doll showing, the

Christmas toy department can easily have an earlv

opening.

There is hardly a limit to the growth of the stationery

business in which everything that is done is the best

that can be done under the circumstances.



Somthing About the New Dolls

Importance of Becoming Familiarized

with Latest Offerings—Danger of this

Trade being Captured by Dry Goods

Stores.

The handling of dolls has long been associated with

the book, stationery and fancy goods stores, in connec-

tion with the toy departments which play an import&'it

part in most of these stores. Of late years they have

however, allowed much of this trade to get away from

them into the dry goods stores, more attention being paid

to them there, particularly in the matter of display. The

selling of dolls is profitable and the dealers should make

every effort to retain their hold upon this trade by acting

at once along lines calculated to keep them at the head

of the procession in this respect. Get into touch with

what is being offered for the 1912 trade and see that

your store will display the latest and best productions—

the lines best calculated to promote sales.

The 1912 character dolls are an even greater improve-

ment over the products offered the trade last year than

the 1911 lines were over the previous style of merchan-

dise. Live children have been the models and the ex-

pressions portrayed do not stop with crying and laughing

dolls but offer every conceivable mood which a youngster

goes through.

One of the latest developments in the making of

character dolls is to be seen in lines showing four ages of

childhood. Thus, in one boxed outfit there is a doll show-

ing a youngster three. or fouri weeks old, the other dolls

portraying children each slightly older, than the last.

This idea has been carried out in a number of styles of

dolls and it will prove particularly interesting to a great

many admirers of dolls of this kind. The modeling has

been very cleverly done and the features are absolutely

true to the various ages of the youngsters represented.

The 1912 market is especially strong in dolls of all

nations, among which Indian dolls of every variety take

a prominent place. There are lines of warriors, squaws,

Indian children, etc., most of them having the gay colors

so dear to the children's taste, while others are slightly

fanciful, all of them having the gay colors as dear to the

children as to the Indians themselves. A wide range of

retail prices may be quoted on these dolls and excellent

window or interior displays can be made.

A distinct novelty in character dolls is to be seen in a

line of ingeniously made puppets which actually drink

milk out of bottles. By placing the bottle, full of milk, td

the doll's lips and pressing in and out a bulb which is

placed in the back of the doll's head, the milk is drawn

from the bottle into the doll's head. When the pressing

on the bulb stops, the milk runs back into the bottle.

Athletic Goods, Leather Goods
Fancy Goods and Toys

Points About Selling Toys
All-the-Year Round Toy Departments Are
on the Increase—Importance of a Full

Knowledge About the Items in the Stock.

All-the-year-round toy departments are growing in

favor and the past year has seen their number in Cana-
dian Look and stationery stores largely increased. Care-

lul attention to this department will result in making it

one of the best profit producers in the business, for effec-

tive display and advertising will bring business and the

sales are especially satisfactory because the percentage of

profit is greater than in the majority of lines carried in

these stores.

Take a fancy to toys, their merchandising is the more
pleasant than in the case of many other commodities.

Become an expert on the right toys for children of every

ag^. When a woman says, "A boy of six," or, "A girl

cf three," let a dozen items be at your tongue's end.

If you stick stolidly to your efforts to improve your

salesmanship, success will certainly come. Then, when it

conies, keep under your hatband the written word "equili-

brator,'" for that was the thing that didn't work, and

let Wellman's otherwise successful airship topple over

into the troubled waters. Every
v
man has an "equilibrat-

or"—it is a balance wheel when success comes. It re-

minds him at all times that he must take success soberly

if success is to continue.

The happy-go-lucky, indifferent salesgirl is usually the

result of la.v store methods or poor training. The indif-

ferent saleswoman manages to sell enough to keep up her

average sales, and thereby hold her position. One pecu-

liar trait of the indifferent salesgirl is her lack of concen-

tration. She is sweet, smiling, and extremely polite with

cm.u'mers if she can sell them in about ten seconds, but

if a customer shows any symptoms of the shopping order,

then Miss Indifferent caves in. She makes up her mind
she has a shopper on her hands, and considers it much
better to whisper to a fellow sales clerk than to waste

time and use up energy in trying to sell an old shopper.

If Miss Indifferent could only realize it, her customer

wou'd not be so dilatory in buying if she displayed more

er.er&y and enthusiasm in waiting on her.

Be pleasant always, and, if the customer says "No,"

and walks aiong without so much as a word of apprecia-

tion of the trouble taken to satisfy, lose with a smile on

\our face, ask him to come again any time that is con-

venient The real salesman knows how to lose as well as

to make a sale. Your genuine retail salesman is a thor-

ough sportsman in every sense of the word. When you as

a retail salesman, can do these things, you are progress-

ing in your profession in a manner which speaks well for

the future.

One of the importing houses has brought out an en-

tirely new idea in boxes which display china tea sets.

In this new box the central section is set on a lower level

than the remaining display of dishes and there is shown

the coffee pot; 'creamer and sugar bowl, or the principal

items in tea or dinner sets.
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Mechanical toys are more ingenious than ever this

year and the large number that have arrived to date,

offer the trade the opportunity of making unusually good

displays of these brightly colored, interesting and life-

like playthings.

A newcomer in electrical train outfits shows an oval

track with a switch-station at one side of the track. Each
time around the train stops in front of the switch-station,

the station lights up, a bell rings, the train waits about

two minutes and then goes around the track once more
to have the above operations repeated.

"Gabrielle Horns," nickel-plated and having three

reeds, are being booked heavily for this season's selling.

When blown, the three reeds unite to give a soft, har-

monious chord. New designs are being presented which

will pass over the counter at from ten to fifty cents.

"German Siege Guns" are materially improved this

year, and are attractive toys for playing war games. The
cannon is of brass and is set upon a blue imitation steel

carriage. The action of a lever projects a cork from the

cannon's mouth by means of vacuum pressure, which

causes the rousing sound of an explosion. This line now
comprises items to retail from a quarter dollar to a dollar.

"Shivering Walking Toys" were brought out last

year and enjoyed a substantial first-season sale. This

year the line is considerably enlarged and presents really

big opportunities for extensive distribution. These come

in two sizes, with humorous subjects which include a

coon, frog, dressed donkey, dressed elephant, clown, etc.

When in motion they shiver convulsively and at the same
time walk along the floor. The shivering motion is pro-

duced by the rapid revolution of a lead weight set slightly

"off centre," and hanging in the body of the toy.

"Pastime Puzzles" have been materially strengthened

by the addition of titles which will sell under the name
of "Happy Birthday," "Merry Christmas," "Happy
New Year, " " Easter '

' and. '
' Best Wishes. '

' These games

are well designed to boost the all-year sales on this kind

of merchandise and the pictures shown are real objects

of the lithographer's art. The Easter puzzles are cut in

the form of crosses, rabbits, eggs, etc., which idea prevails

in some of the other new items in this line.

In the Sporting Goods Department
Advisability of Catering to Clubs,

Schools and Colleges—Something About
the Opportunities for Display Afforded

by Sporting Goods—Fishing Tackle.

What about catering to athletic organizations? Do
you get after this business? If you have not been doing

so, try it.

Of course, discounts must be granted, but the total

of profits will bulk up large enough to warrant special

reductions which will be reasonable to both parties con-

cerned.

By selling to athletic clubs in this manner the mer-

chant places his merchandise into the hands of many who

otherwise might never purchase from him and at the same

time advertises his merchandise and his store over a

large territory.

Right now when teams of all sorts are being organized

by the schools, colleges and clubs, the dealer has his

chance to line up with the manager and sign a satisfac-

tory contract.

To do this requires special effort, of course. The

salesmen in the store are probably members of several

local clubs themselves—see to it that their influence

brings the trade of their <dub to the store they are inter-

ested in. Other clubs must be learned of by various
means of which each merchant himself knows best how
to use.

In respect to the schools and colleges—it is a compara-
tively easy matter to get in touch with the managers of
their well known, well advertised teams, and if an
athletic season goes by without special effort to land these

quantity orders it is full time that a change of policy

is instituted. ,

It takes a real live one to sell the athletic clubs, schools

and colleges, but then the trade is more than worth the

time and trouble.

Get after it.

Sporting goods afford great opportunities for display,

which plays so important a part in merchandising. There
are still some dealers who ignore the importance of the

effective display of goods, which, besides bringing immedi-
ate results, wins a reputation for progressiveness, bring-

ing about a constant upbuilding of profits in the addi-

tional volume of business done. Service, merchandise
moderately priced of course, are vital, but if the setting

is wrong, if the atmosphere is lacking, a store can never
hope to make the most out of any given line of goods.

Even as sports of one kind or another are in season

during twelve months of the year, so is the opportunity

presented to feature these seasonable lines twelve months
in the year. Best of all, sporting goods are especially

helpful to toy merchants for the reason that they give

great aid to the slower periods of trade and hold the

custom of the juvenile after he has outgrown the toy age.

Look to the displays, then, make them of a calibre

and a distinctiveness that will fairly compel admiration

and then results.

The Fishing Tackle Campaign.

Enthusiastic fishermen—and their number is legion

—

begin to dream of rod, reel and small mouth bass during

these cold days of dying Winter. Spring will bring

another chance to snare "the gamest fish alive" and so

lie plans his little trips out of town on business several

moons in advance of the actual season.

This, then, is the hour in which to interest him in

fishing tackle—to drive a few entering wedges, as it were.

Advance notices in the form of well-arranged printed mat-

ter of the latest fly casters, rods and reel and an adver-

tising chart of the "open season" will certainly be

appreciated and probably productive.

In the sports trade practices of this nature "get the

jump," so to speak, on all competition—and when the

season is actually on, the odds are strong that merchants

making efforts of this sort will get the call when the time

comes for purchasing.

With the approach of spring the dealer's attention is

naturally inclined towards goods for summer trade and

when on the subject he will be well advised to plan care-

fully to fully cover the ground as respects the chances

fr-r increasing business in the sporting goods department.

An increase amount of effort will wonderfully increase

the sales of croquet sets, tennis goods, not to dwell on

the great field afforded by the popularity of baseball,

lacrosse, football, cricket, golf and lawn bowling. With
these goods, this department includes hammocks and
other good selling articles. Hammocks suggest other

outside summer goods as for instance lawn swings and

garden seats, which can be sold without very much effort

acd yield a good margin of profit. There are great

chances for increasing trade of the really profitable

variety by working to the utmost the opportunities af-

forded in the department devoted to the general lines

which have beer, mentioned.



Department of Cameras and Amateur Photographers' Supplies

Few Lines More Satisfactory to Specialize in—Small Outlay, Big Turnover—Best De-

partment in the Business, says a Berlin Dealer.

Very few lines of merchandise in the stationery busi-

ness are more satisfactory to specialize in than cameras

and supplies for amateur photograpers. If you have

given I his department the consideration it deserves you
know this to be true, if not, try it and you soon will.

Some dealers who do include these goods in their stock do

not appear to realize the possibilities of the line. They
carry but a small stock and do not worry much when they

have to turn a customer away because of not having the

particular size of paper. or films wanted. This, however,

is one of the most important considerations in building up
a trade in supplies for amateur photographers. If people

have to go to the other fellow's store it is not only that

sale of fifteen cents or so that is lost, but the chances are

that the buyer will continue to go to the other fellow.

These amateur photographers are regular buyers and tak-

ing into consideration the vast army of them, with strong

battalions in every town, isn't it worth while to cultivate

that trade?

It is so.

Therefore, concentrate on this department. Bring the

goods up to the front and carry a full assortment. Don 't

allow the supplies to run out. Be able to fill every order

for supplies and thus build up a trade that will grow at a

surprising rate. Much of this growth will be without

any apparent effort on your part because amateur photo-

graphers by their enthusiasm, activity and good results

invariably interest others in the pursuit and more buyers

come to you, first for earners and the initial outfit and

then regularly for the necessary supplies.

Give the department the best of attention. Devote

window space and newspaper advertising to it. Show
people that you mean business and that you intend to give

the best service in your power. Be a "camera fiend"

yourself. Learn all you can about it. The time it takes

will be well spent. You will be able to take care of the

department to better effect and the more you enthuse about

it the greater the measure of enthusiasm you will inspire

in others.

Now is the time to prepare for the best season for

these goods—the summer months.

See that nothing is neglected that can be done to

make the harvest from this department a rich one.

Clean Business, Good Profits.

Those stationers who have not as yet started depart-

ments of this sort in their stores should not let another

season pass without doing so. The stationery store is the

ideal one for this business. Much of it has been done in

the past by druggists, but the makers prefer to have the

goods handled in stationery stores when the stationer is a

live, progressive merchant.

The line is one in which the percentage of dead stock

is smaller than in the case of the majority of those carried

in stationery stores. The demand for the goods is so

steady that it is generally a case of carelessness and
neglect when spoiled goods accumulate. The investment

for an original stock with which to open a department is

not large and the turnover is greater in proportion than

almost any other line 1 carried by booksellers and station-

ers. Best of all, there is a good margin of profit.

Get your share of the 1912 business in cameras and
photo supplies!

Berlin Dealer's Enthusiasm.

J. C. Jaimet, bookseller ,and stationer,, of Berlin.

was in Toronto recently accompanied by the photographer
whom he has placed in charge of this department of his

business. In opening his bookstore at Berlin, Mr. Jaimet,
realizing the opportunities lying in the camera and photo
supplies business, made it one of his strongest depart-
ments. He engaged a professional photographer to have
charge of the developing and printing department and
these two gentlemen recently spent a whole day at a whole-
sale supply house, making arrangements for the coming
season. "It's the best department in the business," said

Mr. Jaimet.

ONE DEALER'S EXPERIENCE.

Among the booksellers and stationers who have had
outstanding success in the handling of cameras and sup-
plies is H. Withers, who has for many years been in

business on Yonge Street, near College Street, Toronto.
Mr. Withers, in speaking of this department recently to

Bookseller and Stationer, says that the demand has grown
to such proportions that there is now good business in

it all the year round, but it is a particularly satisfactory

department, because the best demand for these goods
is in the summer months, when the general stationery

business is at its lowest ebb. Mr. Withers attributes

much of his success in handling cameras and supplies,

especially the continued demand throughout the year, to

the fact that he makes it a point to always give these

goods a place in his window displays. Inside the store, in

a silent salesman prominently situated, he maintains an
extensive showing of Kodaks, together with a full range
of the various requisites for amateur photographers.

Here is an extract from a recent letter to Bookseller

and Stationer from Ansco Co., of Binghamton, N. Y.

"We wish to congratulate you on your enterprise in

devoting one page in your magazine to photography. We
have found that stationers make good photographic deal-

ers where the assistant has a good practical knowledge of

photographic processes. We are also an advocate of the

photographic dealer taking care of the amateur finishing

end of the business as this means big profits and also has
the effect of bringing a customer back to the store time

and time again."

The Ilex Optical Co., of Rochester, also forwarded a

congratulatory letter. They said: "It is quite evident that

you are on the right track, as a number of book stores

have begun camera departments."
In a letter from the Woollensack Optical Co., of

Rochester, Bookseller and Stationer is commended for

including a department of cameras and photo supplies, and
the letter expresses the belief that it will prove of value

and interest to subscribers, especially if interesting and
meaty talks on running such a department are published.

A new shutter called the "Ilex" has recently been per-

fected which the makers assert will eliminate ninety per

cent, of all shutter troubles by substituting a wheel

arrangement for pumps and valves, it being claimed that

this new shutter is so controlled that it is impossible for

it to vary under any conditions. Another new feature is

an auxiliary speed attachment to co-operate with speed

devices ordinarily used.



List of the Best Selling Books
Returns from Canada and the United States,

Showing Publications in Demand.

Canadian Summary.
Points

1. The Harvester (Stratton-Porter 57

2. The Following of the Star (Barclay) 52

3. The Winning of Barbara Worth (Wright) 45

4. The Iron Woman (Deland) 25

5. He Comes Up Smiling (Sherman) 24

6. The Singer of the Kootenay (Knowles) 22

7. Queed (Harrison) 22

According to the New York Bookman's list the six

books (fiction) which sold best in the order of demand

were:

—

Points.

1. The Winning of Barbara Worth. Wright. (Book

Supply.) $1.30 229

2. The Harvester. Stratton-Porter. (Doubleday,

Page.) $1.35 219

3. The Iron Woman. Deland. (Harper.) $1.35 147

4. Queed. Harrison. (Houghton-Mifflin.) $1.35 ... 103

5. Peter Ruft and the Double Four. Oppenheim.

(Little, Brown.) $1.35 97

ti The Following of the Star. Barclay. (Put-

nam.) $1.35...- 90

The best selling non-fiction was:

1. Three Plays. Brieux. (Brentano's), $1.50.

2. Creative Evolution. Bergson. (Holt), $2.50.

3. Woman and Labor. Schreiner. (Stokes), $1.25.

4. The Changing Chinese. Ross. (Century Co.), $2.40.

5. The Human Machine. Bennett. (Doran), 75 cents.

6. How to Live on Twenty-four Hours a Day. Bennett.

(Doran), 50 cents.

Publishers ' Best Sellers.

The Copp, Clark Co.:—

1. The Way of An Eagle.

2. Lonesome Land.

3. The Wrong Woman.

Wm. Briggs :—

1. Joseph in Jeopardy.

2. Maid of the Whispering Hills.

3. My Lady Caprice.

Henry Frowde:

—

1. He Who Passed.

2. Measure of a Man.
3. Story of Clementina.

McClelland & Goodchild:—

1. The Man Who Understood Women.
2. Christopher.

3. In Desert and Wilderness.

Musson Book Co. :—
p

1. Riders of the Purple Sage.

2. The Rosary.

3. Queed.

McLeod & Allen:—

1. He Comes Up Smiling.

2. Odd Numbers.
3. The Winning of Barbara Worth.

SCORE'S THIS YEAR'S BOOKS.

A year ago the Publishers' Weekly was glad to be
able to congratulate the trade on having before it a

collection of publishers' lists of more than average merit,

and particularly on a line of fiction in which it was
"hard to pick out a score of titles and say that their

publication was a mistake."
This spring, on the contrary, however averse one may

be to utter sweeping condemnation, it must be confessed
that a large proportion of the publications so far made
are, to say the least, singularly lacking in appeal; and
that of the 151 novels listed since January 1, it is hard
to find a legitimate raison d'etre for a dozen.

Nor is it that too few books are being published to

maintain the average of merit. The Publishers' Weekly
has listed so far this year approximately 1,700 titles, as.

against 1,600 last year on the 'same date. Even more
striking evidence of increase is afforded by the Spring
Announcement List itself, which this year runs to 4,029
entries, as against 2,620 in 1911, and 2,110 in 1910.

Surely, to justify such an enormously increased produc-
tion, there should be maintained a reasonable standard
of excellence. Or is publishing as a profession to be-

come simply a method of providing our friends, the

printers and bookbinders, with work, regardless of pos-
sible buyers—or readers of the product?

Of course, it is possible that the books so far issued are
not a fair sample—certainly seldom have the publishers

seemed more hesitant than they are this season in bring-

ing out their wares—and in the list of books "forth-
coming" may be many books, both fiction and non-fiction,

which shall prove an agreeable surprise. Or it may be
that we have been spoiled for a time by the profusion
of good things given us last fall. We cannot expect
every season to give us a sextet of "best sellers" to

equal those of 1911.

Fortunately, the trade have so far gone right on sell-

ing last year's novels, and taken little anxious thought
over this year's; and, bearing in mind that the shadow of
the "presidential year" bogy is hovering over us, trade
conditions are good. Collections are a little better than
they were last spring, although buying is somewhat more
cautious. Underlying conditions have seldom been
sounder. Net prices in fiction are now an established

fact; and they are being loyally maintained, too, in a
way that some of the wisest men in the trade would five

years ago have pronounced an impossibility. The- evi-

dence and manifestation of that "get-together" spirit is

the strongest hopeful factor present in any forecast of
the future.—Publisher's Weekly.
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Canadian Writers and Their Books
Something About New and Forthcoming

Publications—Brief Paragraphs About Can-

adiana.

Dr. Wilfrid T. Grenfell delivered the annual Harvard

Nolle lectures and they have now been published in book

form under the title of "The Adventure of Life." They

are based upon Dr. Grenfell's interesting experiences in

Labrador and upon his application of his theories to life

in general. It is a book that will carry a message of

hope to many readers, and attract attention in many

quarters where ordinary religious books are sometimes

overlooked. The author's whole theory of life is essent-

ally practical.

A tale of the Far North ana the Mounted Police is

Roy, Wynn's "The Long Trail" in the April Blue Book.

As an evidence of the wide interest taken in Canadian

affairs the publishers of the Canadian Almanac report

that one mail recently brought orders from Paris,

France; Timbirsk, Russia; Zurich, Switzerland; Port of

Spain, Trinidad, besides orders from the United States

and Canada

Dr. Grenfell's new book entitled "On Immortality"
will hi published shortly by McClelland & Goodchild.

A new volume of Canadian poetry has just been issued

by William Briggs, entitled "Poems," by a writer using

the pseudonym of K. H. B.

Musson's have issued a new edition of Canon Gill's

"Love in Manitoba," the realistic book picturing life in

Western Canada, which made so good an impression when
first published several months ago.

Ernest Seton Thompson has written a guide to the

trees of Eastern North America under the title of "The
Foresters' Manual," published by the Mussons. The
hook deals with the indentifieation of trees, where they

are to be found and their properties and uses from the

point of view of a scout or woodsman.

A voluminous work dealing with the Copyright Act

of 1911 has just been issued by the Carswell Co., of To-

ronto. It is by L. C. F. Oldfield, and is a complete and
careful survey of the state of the law under the new act

The book includes: The Copyright Act, 1911; the Unre-

pealed Sections of the Fine Arts Copyright Act, 1862;

the Musical (Summary Proceedings) Copyright Act, 1902:
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The summer home of Rev. H. A. Cody, M.A., author of "The Fourth Watch."

In MacLean's Magazine for April there are no fewer

than eight Canadian special articles, while four of the

short stories are by Canadian authors. Such a list, so

thoroughly Canadian in character, cannot but appeal

strongly to readers throughout the Dominion. MacLean's
Magazine carries more distinctly Canadian matter than

any other magazine published. That is the reason it has

si i completely captured the Canadian field.

"Bradshaw's Self-Government in Canada, and How It

Was Won," is to be published shortly by McClelland &
Goodchild.

Agnes C. Laut has in preparation a new volume en-

titled "Through our Unknown South-West. " This will

be published in Canada bv McClelland & Goodchild.

the Musical Copyright Act, 1906; the United States of

America Copyright Act, 1909; the Berlin and Berne Con-

ventions, and Tables of the Laws, Treaties and Conven-

tions in Foreign Countries.

The difference between failure and success is the dif-

ference between passively waiting for things to come your

way and actively going after them.

Are you developing a character and a reputation that

will make you,, when you are old something more than

merely one of the oldest inhabitants?
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The Challenge. Harold Begbie. Toronto: Musson Boole

Co. Cloth, $1.25.

This book is a keen analytical work telling of life not

as it is imagined but as it exists for thousands of men

and women. The principals of the novel are the romantic

daughter of a dulh, middle-class English family, and a

soldier whom she marries, not from a sense of duty but

out o p fear of becoming an old maid. She goes with him

to India and discovers that marriage can be just as dull

as spinsterhood.

The Hired Girl. Mrs. Coulson Kernahan. Toronto:

Musson Book Co., cloth $1.25.

Phases ol farm life in Saskatchewan are dealt with in

an interesting manner in this new novel by the author of

"The Vagrant Bride."

"The Counsel for the Defense." Leroy Scott. Toronto:

Musson Book Co. Cloth, $1.20 net.

"Fixed price $1.20," while of course hardly an appro-

priate line to refer to by way of review, particularly, as

it dees not appear in the book itself but on the jacket, is

nevertheless an important point of interest for the retail

bookseller indicating the growth of the net price system.

The novel is one dealing with modern life and civics

in an Indiana town with plenty of dramatic interest.

The Gardener and the Cook. Lucy H. Yates. London:

Constable & Co. Cloth 3s. 6d.

An illustrated volume of 260 pages providing a wealth

of interesting and practical information regarding garden-

ing and cookery.

Honesty. M. E. Francis. Toronto : Musson Book Co.,

cloth $1.25.

The significance of the title is directly associated with

the hero of the story who enjoys that desirable sobriquet.

The book is rich in humor the first page affording this

one:—

"Is that cough of yours better?"

"Well, I'm not so very grand, sir, thank you," re-

sponded Mrs. Cuff, coughing in a genteel manner behind

her hand. "But there, 'tisn't to be expected at this time
of the year. Coughs an' Christmas, they do generally

cone together."

Corporal Violet. L. T. Meade. Toronto: Musson Book

Co., cloth $1.25.

A story of Napoleon, beginning with the time of his

escape from Elba, and the Hundred Days. Mrs. Meade
has put hei best work into this ambitious historical

novel.

The Last of Their Race. Annie E. Swan. Toronto:

Musson Book Co., cloth $1.00.

Another fine story by this popular English author.
The book has a series of attractive illustrations in

colors.

Distribution and Origin of Life in America. R. F. Scharff,

London: Constable & Co. Cloth, 10s. 6d.

Beginning with Greenland, this five hundred page
volume covers thoroughly the fauna of the different sec-

tions of North and South America. Of special interest

to Canadians will be the chapters devoted to Labrador
and North-eastern Canada, including the relict fauna of

the great lakes; the animals of the Canadian northwest,

the fauna of Alaska and the geological history of the

animal inhabitants of the Rocky Mountains. The work
is an amplification of "Swiney Lectures" delivered by
the author at the Victoria and Albert Museum in London
in 1908.

Blind Lead. Lawrence Lynch (Mrs. Vail Deveiiter ),

Chicago: Laird & Lee. Cloth, illustrated, $1.00.

Perhaps the best of the series of detective stories by

this author; full of thrilling situations, startling discov-

eries, will', an absorbing love story woven into the plot.

My Idealized John Bullesses. Yoshio Markino, London

:

Constable & Co. Cloth, Gs.

A delightful volume by a young Japanese artist writer

in which he sets down observations of fourteen years'

experience among the English. The aiithor says this book

answers all his own questions and that as it is for women
he writes only the woman's side. A remarkable feature

of this book is that this proof of an ardent admiration of

Europeans by an Asiatic refutes the scientific hypothesis

expressed by "East is East and West is West." The
writer of this book does not subscribe to that theory at

all and thinks it may lead to an entirely unnatural race

conflict.

The Art of the Berlin Galleries. Uavid C. Preyer, Boston

:

L. C. Page & Co. Decorated cloth, gilt, $2.00.

cloth, gilt, $2.00.

This volume gives a history of the Kaiser Friederich

Museum with a critical description of its paintings, to-

gether with a brief account of the national gallery of

nineteenth century art.

Chile and Her People To-day. Nevin O. Winter, Boston

:

L. C. Page Co. Illuminated cloth, illustrated, $3.00.

This volume is a mingling of the essential, historic,

geographical and economic viewpoints of the strongest

maritime nation of South America, entertainingly and

vividly told with many illustrations from special photo-

graphs.

The Deserted Village. Goldsmith, London: Constable

& Co. Cloth, 7s. 6d.

This is a particularly handsome volume with forty

colored plates by W. Lee Hankey, in addition to numerous

black and white sketches.

Some Old Egyptian Librarians. Ernest Cushing Richard-

son, New York: Charles Scribner's Sons. Cloth,

50 cents.

This book is the outcome of papers read before the

New York Library Association at Columbia University

last September and includes an appendix giving a brief

account of the best and most accessible of the sources

used.

Polite Farces. Arnold Bennett. Toronto: Musson Book

Co. Cloth, $1.00.

These farces deal with the domestic and refined crises

that develop in any home—one depicts the sentimental

tribulations and triumphs of a lady novelist; the second

is a love medley and the third a momentous comedy of

tenderness and trifles which attend the birth of an ordi-

nary child. The plays are droll carcatures of happen-

ings in every-day life.

Copyright: It's History and Law. R. R. Bowker. Bos-

ton: Houghton, Mifflin & Co. Cloth, $5.00.

A summary of the principles and practices of copy-

right with special reference to the American code of

1909 and the British and Canadian Acts of 1911. It is

a comprehensive work for the use of authors, publishers,

managers, lawyers and libraries, covering the history of

copyright from its beginnings; present law, general and

literary, dramatic, musical and artistic; copyright pro-

tection and procedure with special reference to infringe-

ment; international and foreign copyright, with a tabu-

lated conspectus of copyright in all countries; and finally

copyright relations between authors and publishers and

the literature of copyright.
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The Turning Point. Charles Sparrow. Toronto: Wil-

liam Briggft. Cloth, $1.00 net.

A story of life on two adjoining prairie farms, de-

scribing the hardships consequent upon two bad years fol-

lowed by glorious prosperity in the abundant harvest of

the third year. One family came through with fine suc-

cess, but the head of the otbe-r having started by

assuming too heavy a load and the two lean years leaves

him practically stranded, when his neighbor lends a

helping hand. Two love affairs flowing with unusual

smoothness to a double wedding complement ths little

story of western life.

The Real Fairy Folk. Louise Jamieson. Toronto : Musson
Book Co. Cloth, $1.25.

A winsome story in which a lonely child finds a fairy

world all about her and learns those interesting things

about nature which are a closed book to so many of the

Radium Terrors. Albert Dorrington. Toronto: Musson
Book Co.

A thrilling detective story arising from the disappear-

ance of an almost priceless tube of radium which dis-

appears from the desk of a London physician as he turns

aside to telephone. The conspirators are a Japanese
physician and accomplices.

The Wrong Woman. Charles D. Stewart. Toronto:

Copp, Clark Co. Cloth, $1.25.

An idyll of the western sheep country which will

please especially those fond of stories of life out of doors.

Humorous, engaging, and with a background of the shep-

herd life of the prairie, new book by the author of "The
Fugitive Blacksmith," is one of

.
promise.

The Old Nest. Rupert Hughes. Toronto: The Copp,

Clark Co. Cloth. $1.00 net.

Just the simple story of an old father and mother
left, alone in the big house which once had been full to

overflowing of restless, happy, loving boys and girls, and
of the mother's lonely longing for the sons and daughters

out in the great world, so busy in their success and new
ties, that the oft promised visit home is put off from
year to year.

The Trevor Case. Natalie S. Lincoln. Toronto: Copp,

Clarke Co. Cloth, $1.25 net.

This is a detective novel with scenes laid in the city

of Washington. The official and fashionable 'life of that
cosmopolitan city are depicted as the plot is unraveled,

although nc particular administration is referred to.

Co-operation and Nationality. "A guide for Rural Re-
formers from this to the next generation." George
W. Russell. Dublin: Maunsel & Co., Ltd. "To Sir

Horace Plunkett, Father Thomas Finlay and Robert
A. Anderson, three good comrades, I dedicate this

meditation over the outcome of their work in Ire-

land."

Home Rule, a Critical Consideration. John J. Horgan.
Dublin: Maunsel & Co., Ltd.

A valuable treatise on a question of vital importance
to all Irishmen. Mr. Horgan has written with a serious-

ness and tolerance that will gain many supporters for
the Home Rule movement.

No matter how clean, bright and attractive your win-
dows may be, if the interior of the store does not come,
up to them, you will be in the position of the man with
a handsome overcoat over ragged clothes when compelled
to take off the overcoat.

Technical and Educational

Books

Another Grist of Good Titles to Add to the

Ready Sellers in This Department.

From the Associated Portland Cement Manufacturers,

Limited, of London, England, comes a practical volume
entitled "The Everyday Uses of Portland Cement," a

work that serves to demonstrate the widely extended use

of Portland Cement in recent years in ways that were not

even contemplated a few years ago. The book is intended

for the lay user—i.e. the farmer, estate owner, household-

er and manufacturer. Bound in boards, the book will

retail at 75c in Canada.

What is claimed to be the best collection of pictures

ever put between the covers of a gardening book is one of

the good features of Cassell's "The Complete Gardener,"

by H. H. Thomas.

"Dairying," by Prof. J. P. Sheldon, is a complete

treatise on the dairy farm and includes 32 half-tone plates.

It is another of the new Cassell books.

Two nature study books with which Cassell's report

good success are "Wildflowers as they Grow," by Essen-

highe Cork, and "Wonders of Plant Life," by Leonard

Bastin.

Four new Garden books have just been published by

McClelland & Goodchild:—"The Garden Primer," by Grace
Tabor; "Making a Rose Garden," by Henry H. Savior,

"Home Vegetable Gardening," by F. F. Rockwell, and the

"Landscape Gardening Book," by Grace Tabor.

The same firm have just ready three new practical

books on building,
'

' Inexpensive Homes of Individuality,
'

'

by Henry H. Saylor, "Bungalows" and "Distinctive

Homes of Moderate Cost" by the same wi-iter.

"Spices" is the name of a book by Henry Ridley

which is a practical book intended for planters in all

parts of the world. It is a publication of the Mac-

millans.

The Macmillan Co. has issued a modern edition of the

standard work of Charles Elme Francatelli, first issued

over fifty years ago. The new edition is revised and sim-

plified by C. Herman Senn.

For the educational and technical book department

Funk & Wagnalls have some important new publications.

One of these entitled "Death and Its Causes," is an im-

mense volume, the work of Hereward Carrington and

John R Meader. It is published at $3. The work deals

with the subject with special reference to immortality.

Another exhaustive work is "The Immigration Prob-

lem," by Jeremiah W. Jenks, of Cornell University, and

W. Jett Lauck, of Washington and Lee University. It

is another Funk & Wagnalls publication. The same firm

publishes the series of books on elocution and public

speaking ty Grenville P. Klaiser and they have just issued

a new boo': by William Hanna Thompson, author of

"Brain and Personality," his new book being "The Life

an 1 Times of the Patriarchs; Abraham, Isaac and Jacob."

Methuen & Co., London, have published "The Ox," by

R. Lyddekker. The book will interest the naturalist, the

antiquary, the breeder and the sportsman, as it deals

with the subject in an exhaustive manner.

Take time to decide correctly any proposition that

is put up to yoir, but learn to decide correctly as quickly

as possible.
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Budget of Notes About Books
Something About Interesting New Publica-

tions Now Being Offered the Canadian Trade

—A Help to Dealers in Initiating Business.

Intelligence from England is to the effect that the En-

cyclopedia Britannica is to be published there in a new
edition, in fortnightly parts at 3s. 6d. net. Each part

will be about 200 pages, and will be printed on ordinary

paper. The parts will be bound in stout boards, with a

cloth back and lettering in ink. The trade are to be al-

lowed the ordinary trade terms for net books, with some
other allowance in place of the odd copy. Part 1 was
published on Feb. 23rd, and one great advantage is that

subscribers will not be required to enter into any under-

taking to purchase the entire work, but may discontinue

their subscription at any time. It is not stated how long

the series will continue before completion. It is pointed

out that a serial issue of the work is no new thing. The
first edition in 1768 was issued in paper-covered weekly

parts, and the same method has been adopted in later

editions.

"Life's Unexpected Issues," is the title of a volume

containing some of Dr. W. L. Watkinson's best pulpit

treasure. It is a Cassell publication.

Dr. Fitchett, the Australian Methodist leader, who was

one of the prominent delegates to the recent Ecumenical

Conference in Toronto, is the author of a biography of

Wellington just issued under the title of "The Great

Duke." It is in two volumes.

Now conies a romance directly intended for the en-

tertainment of those who are lucky enough to wear
glasses, thai being the feature of Arthur Adams' "A
Touch of Fantasy," issued by John Lane, The Bodley

Ilcac

"Maurice, the Philospher," is a dialogue of happiness,

love and good, by Harold P. Cooke. The book is pub-

lished by \V. Heffer & Sons, Cambridge.

"Hadji Murad and other stories," by Tolstoy is a new
volume in Nelson's two shilling library of new novels.

Anthony Hope's "Man of Mark," and "Exton Manor,"
by Archibald Marshall have been added to Nelson's 7d.

library.

The rise from a humble position as a railway clerk,

to the presidency of a company organized for the purpose
of harnessing the latent power of the atmosphere is the

monstei stride made by the hero of Emerson Hough's
new novel, "John Rawn, Prominent Citizen."

Booksellers will welcome the addition to the list of

books by Newell Dwight Hillis, announced by Revells.

The new work is entitled, "The Battle of Principles: A
Study of the Heroism and Eloquence of the Anti-Slavery
Conflict."

Revells are publishing a series of books on sex educa-
tion for the youth. Among the titles are, "How Shall I

Tell My Child?" by Mrs. Woodallen Chapman; "When a
Boy Becomes a Man," by H. Bissecker, M.A., "Instead of

Wild Oats," by Winfield~Scott Hall, M.a!
"The Future of England" is an important work by

Hon. George Peel, recently issued by the Macmillan Co.

"The Elements of Modern Socialism" is a new book
by ,;chn Spargo and George Louis Arner, which although
written from the socialist standpoint maintains a conser-
vative tone.

Prof. George Wrong and Samuel V. Blake are the
literary executors of the late Hon. Edward Blake's

papers. The will provides for the publication of the

speeches, legal documents and despatches to the colonial

ollice when he was Minister of Justice at Ottawa.
Among the books that will interest people inclined to-

wards theological subjects is the new work of W. C.
Braithwaite entitled "The Beginnings of Quakerism," re-

cently issued by the Macmillans.
Of special interest at this time will be "The Moral

and Religious Challenge of Our Times," by Henry C.
King This is another Macmillan book.

McClelland & Goodchild announce a Canadian edition
of |'In Desert and Wilderness," by Henry Sienkiewicz.
This is a story of Africa during the insurrection of the
Mahdi, and is considered the author's best work since
"Quo Vadis "

Leonard Merrick novels are to be brought out in
Canadian editions by McClelland & Goodchild, including
these titles —"The Man Who Understood Women;" "The
Position of Peggy;" "The Actor Manager;" "Conrad in
Quest of His Youth;" "Cynthia, Daughter of the Philis-
tines," and "The Man Who Was Good."

LEONARD MERRICK

Cyrus Townsend Brady's novelization of William Gil-
lette's exciting drama, "Secret Service," is being pub-
lished in Canada by William Briggs.

Although out only a few weeks, a second edition of
Theodore Goodridge Roberts' "Rayton: a Backwoods
Mystery," has had to be issued, the publishers announce.

Owen Johnson's new book, "Stover of Yale," is down
for April publication by the Copp, Clark Co. Readers
will recall the success of this author's notable book, "The
Varmint."

Another one of those bright little stories by Rupert
Hughes is about to be issued by the Copp, Clark Co.
The new title is "The Old Nest." Other books to be
published soon by the same house are: "The Country
Boy," by Edgar Selwyn; "The Deserter," by George C.
Jenks; "The Last Try," by John Reed Scott; "Polly
of the Hospital Staff," by Emma C. Dowd;."Lost
Farm Camp," by H. H. Knibbs; and "The Squirrel
Cage," by Dorothv Canfield.
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"The Autobiograph of A Baby," told to Thomas
Lindslej Bradford, MA)., is a unique little book included

in this month's publications of the Musson Book Co.

Another new book from the same publishers is

"Twentieth Century Business Letters and Forms, the

Latest Guide to Commercial Correspondence," by J. H.
M.Cool.

Lucy Thurston Abbott in her first novel, "Naomi of

fix Island," deals chiefly with "Down Maine Folks."

The author is a native of the Pine Tree State. The
book is published by L. C. Page & Co.

William Briggs has just put on the market a new
novel entitled "Lalage's Lovers," by George A. Birming-

LOUIS JOSEPH VANCE

ham, who is said to be one of the coming men in liter-

ature.

"The Unofficial Honeymoon," by Dolf Wyllarde,
(Briggs) is a tale dedicated by the author as one of

pure imagination, to those people who are so tired of
conventional existence that they welcome an escape if

only for a few hours and through the pages of a book.

Louis Vance who made such a host of friends with

"The Brass Bowl" and "The Black Bag" has written a

new novel called the "The Bandbox," to be published

by the Copp, Clark Co. in April. The new novel is de-

scribed as the best this author has done.

"The American Woman and Her Home" is the title

of a book by Mrs. Newell Dwight Hillis just brought out

by the Fleming Revell Co.

• * •

Newell Dwight Hillis' latest hook, "The Battle of

Principles," deals with slavery in America from its rise

to its abolition.

Cassell & Co. have just issued a series of books de-

signed for use as supplementary readers with 36 titles.

The books are illustrated in color and will retail at 20c.

each. The subjects include nature study, animals and
stories of Ancient Greece. •

McClelland & Goodchild have just been appointed
Canadian agents for the Pilgrim Press Co., Boston, pub-
lishers of the books of William Allan Knight, author ol

the "Song of our Syrian Guest" and of the works of Dr.
Grenfell and other popular authors.
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MRS. J. E. BUCKROSE

Author of "A Bachelors Comedy."

"Christopher," by Richard Pryce, described as worthy,

of a place beside the works of Locke and Bennett, is to

be published in Canada by McClelland & Goodchild. The

sane firm will publish "The Little Green Gate," by

Stella Callaghan, a new British author.

Among the forthcoming books of McClelland & Good-
child, "God and Democracy" and "Business and Kingdom
Come," by Frank Crane; "Himself," a fourth volume of

Dr. Lowerv's sex books; "Let's Make a Flower Garden,"

by Hannah Rim and "Baseballogy," a book of humorous
verse by Edmund Vance Cook.

"The Dominant Chord," is a new novel attributed to

"Allward Kimball," a pendonym adopted by—"they don't

know who." It is on the L. C. Page Co.'s spring list.

Try it out!

Find the worth of the scheme now soldiering in your

brain.

Make the unworked idea pay its rent; in action only

will it prove its worth.

Paper plans may be the seeds of a great scheme—or

merely worthless marks; you cannot know until the re-

turns are in.

The try-out is the test that tells—the bridge between

theory and practice, between principle and product.

Be the ultimate fate of your plan success or failure,

the try-out alone can say.

Put your scheme to the test

!

Try it out!
'



BOOKSELLER AND STATIONER 57

Record of Recent Canadian Books

Works of Fiction Brought Out by Canadian

Publishing Houses During the Past Month.

Bailey, H. C. The Lonely Queen. Toronto: Musson
Book Co. Cloth, $1.25.

Birmingham, G. A. Simpkin's Plot. Toronto; Musson
Book Co. Cloth, $1.25.

Bower, B. M. Lonesome Land. Toronto: Copp, Clark

Co. Cloth, $1.25.

Bodkin, McDonald. Young Beck. Toronto: Copp, Clark

Co. Cloth, $1.25.

Brandon, D. The Davosers. Toronto: Musson Book Co.

Cloth, $1.25.

Bryant, Marguerite. The Adjustment. Toronto: Henry
Frowde. Cloth, $1.25.

Buckrose, J. E. A Bachelor's Comedy. Toronto: Mc-
Clelland and Goodchild. Cloth, $1.25.

Castle, W. R. The Green Vase. Toronto: William

Briggs. $1.25.

Callaghan, Stella. The Little Green Gate. Toronto:

McClelland and Goodchild. Cloth, $1.25.

Chester, George Randolph. Five Thousand An Hour.

Toronto : McLeod and Allen.

Danby, Frank. Joseph in Jeopardy. Toronto: William

Briggs. $1.25.

Dell, E. M. The Way of An Eagle. Toronto : Copp, Clark

Co. Cloth, $1.25.

Dorrington, Albert. Radium Terrors. Toronto: Musson
Book Co. Cloth, $1.25.

Dwyer, James Francis. The White Waterfall. Toronto:

Musson Book Co. Cloth, $1.25.

Freeman, Mary E. Wilkins. The Butterfly House. To-

ronto. William Briggs. $1.25.

Freeman, R. Austin. The Eye of Osiris. Toronto: Mus-
son Book Co. Cloth, $1.25.

Gerratt, Dorothea. The City of Enticement. Toronto:

Copp, Clark Co. Cloth, $1.25.

Hough, Emerson. John Rann. Toronto: McLeod &
Allen. Cloth, $1.25.

Hughes, Rupert. The Old Nest. Toronto: Copp, Clark

Co. Cloth, $1.00.

Isham, Frederick. A Man and His Money. Toronto:

McLeod & Allen. $1.25.

Jacomb, Agnes E. Esther. Toronto: Henry Frowde.

Cloth, $1.25.

Jamieson, Louise. The Real Fairy Folk. Toronto:

Musson Book Co. Cloth, $1.25.

Lincoln, Natalie S. The Trevor Case. Toronto: Copp,

Clark Co. Cloth, $1.25.

McLaren, Amy. The Yoke of Silence. Toronto: Mc-
Clelland and Goodchild. Cloth, $1.25.

Nicholson, Meredith. A Hoosier Chronicle. Toronto:

William Briggs. $1.50.

Price, Richard. Christopher. Toronto: McClelland &
Goodchild. Cloth, $1.25.

Ray, Anna Chapin. The Brentons. Toronto: McClel-

land & Goodchild. Cloth, $1.25.

Straus, Ralph. The Prison Without a Wall. Toronto:

Henry Frowde. Cloth, $1.25.

Sienkewicz, Henry. In Desert and Wilderness. Toronto:

McClelland & Goodchild.

Stephens, James. The Hill of Vision. Toronto: Mac-
millan. $1.25.

Stevenson, Burton E. Mystery of the Boule Cabinet.

Toronto: William Briggs. $1.25.

Stewart, Chas. D. The Wrong Woman. Toronto: Copp,

Clark Co. Cloth, $1.25.

Sutcliffe, Helmuth. A Lone Adventure. Toronto: Copp,
son Book Co. Cloth, $1.25.

Swan, Annie E. The Last of Their Race. Toronto: Mus-
son Book Co. Cloth, $1.00.

Taubman, Goldie W. Marjorie Stevens. Toronto: Henry
Frowde. Cloth, $1.25.

White, Grace Miller. When Tragedy Grins. Toronto:
McLeod & Allen. $1.25.

Wodehouse, P. G. The Prince and Betty. Toronto:
McLeod & Allen. $1.25.

Woodraw, Mrs. Wilson. Sally Salt.* Toronto: McLeod
& Allen. $1.25.

Woods. Fame Seekers. Toronto: Musson Book Co.

Cloth, $1.25.

Zangwill, Israel. The War God. Toronto: MacMillan,
$1.25.

News and Gossip About Authors
Brief Paragraphs About Writers and Their
Works of Interest to the People of the Trade.

"Michael Fairless" was a pseudonym adopted by the

clever woman who wrote '

' The Roadmender, '
' and Arthur

Machan in the Evening News of London tells of her death
at the age of 33, and the fact that this remarkable book
was written in the nine days when within three weeks
of her death, the last chapter was dictated to Mr. Machan,
as she was then too weak to hold a pencil.

Instead of shooting wild animals in Africa Stewart
Edward White photographed them, and the pictures will

be included in his forthcoming book.

Graham Moffat, author of "Bunty, " had a tempting
offer by cable from America for the novel which he is

to write around that play. Would he take £500 in ad-

vance on royalties and deliver the manuscript in the good-

ness of his own leisure? His reply was that the story

is not sufficiently far forward yet to be on the market.

—

The Book Monthly.

Readers of Rex Beach's stories will be glad to know
that the author will not lose his sight, as it was first

feared, when he was confined to a dark room with optical

rheumatism, under the care of two nurses. The sight

of his left eye was in serious danger, but his physician is

very sanguine.

Charles M. Sheldon, author of "In His Steps," re-

cently visited New York in the interests of the proposed

movement to dramatize his work. He took occasion to

leave with George H. Doran Co. the manuscript of, a new
novel which concerns itself largely with the peace move-
ment.

Maurice Maeterlinck, the great Belgium author, who
is one of the most prominent living literary men of to-day,

and who was awarded the Nobel prize for literature for

1911, holds a place corresponding to Ibsen, Tolstoy and

Bjornson, his only rival to international fame being

D 'Annunzia, but he holds sway here and in England.

Maeterlinck was born at Ghent in 1862 and in the eigh-

ties established himself at Paris, returning to Belgium

after his reputation was made. Best known are his

later plays, "Monna Vanna," "Joyzelle," "Blue Bird"
and "Ariane and Blue Bird," which has been set to music
and produced most successfully at the Metropolitan Opera
House in New York. Among his essays and philosophical

studies are "The Treasure of the Humble," "Wisdom and
Destiny," "The Life of the Bee," and "The Buried

Temple. " His wife is Georgette Lablanc, the successful

actress in her husband's plays.
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Henry Button, who has for the past five years been

at the head of the Canadian house of Cassell & Co.,

has severed his connections with that firm. He is at

present recovering from a protracted illness and leaves

shortly for Europe, his physician having advised a sea

trip. With the recovery of his wonted health and vigor,

Mr. Button intends to return to Canada. To Bookseller

and Stationer he said that the five years he has spent in

this country had .been both enjoyable and profitable, and

wished to express through this paper his thanks to the

trade for consistent and generous support during his as-

sociation with Cassell & Co., with the hope of being able

before long to renew business relationship with them.

The Alma Mater Society of Queen's University, de-

cided to establish a bookstore at Kingston. The society

will raise $2,500, and the store is to be opened in the fall.

Authentic records of the terrible thirty-three years'

reign of Turkey's former Sultan are to be published under

the title of "The Journal of Abdul Hamid," according

to advice from Constantinople to London.

In a communication printed in The Publishers' Weekly,

a New York publisher quotes the following paragraph

from a letter just received by him from a purchaser loca-

ted at Akron, Ohio. "We don't have a store in this city

that carries liberal books on economics, religious, ethics

or science."

"I send this to you merely as a suggestion," says the

publisher. "It throws an interesting light on the dis-

tribution of books in the average small city, and to the

wise bookseller it might reveal an opportunity."

Prominent among the new offerings in books in the an-

nual spring exhibit of the Copp, Clark Co., now on at the

Prince George Hotel in Toronto, are Jack's Color Books,

with a number of new lines, constituting an outstanding

feature of the display. Another wide range represented

here is that of Blackie & Co., with a wealth of books for

bov.s and girls, and the unique line of gift books publish-

ed by Siegel & Co., designed for those of artistic taste.

In addition to the large lines of novelties, the exhibit is

strorg in what may be styled "bread and butter" lines:

Ports, Bibles, Catholic prayer books, picture, toy and

board books, rag toy books, books on games, cookery,

mechanics, recitation books, letter writers and hand books

of various descriptions.

In addition to the showing at the Prince George
Hotel, the firm's travelers are on the road with sets of

the import book samples.

Baker 6c Taylor, New York, have quit the field of

book publishing, selling that portion of their business to

Doubleday, Page & Co., and will henceforth confine their

attention to the wholesale business.

David J . O'Cormell, representing Funk & Wagnalls,

of New York, was in Toronto in March, showing that
firm's 1912 line.

W. A. Berry was in Toronto this month on his annual
spring trip in the interests of the United States Playing
Card Co.

Dickens' Works are Featured

Centenary Year Gives Prominence to His
Works in Annual Exhibition of Books for

Holiday Trade.

One of the feature exhibits in the import display of

the Musson Book Co., now on at the the King Edward
Hot'-!, Toronto, is an extensive showing of works by and
ahout Charles Dickens. The occasion for this of course

being the fact that this is the Dickens centenary year.

There is a handsome large edition of Mr. Pickwick, with

colored illustrations by Frank Reynold, R.I., this being a

book to sell at $5. There is a uniform edition of David

Copperfield. Another Pickwick is a topical edition in

tv/o volumes to sell at the same figure. It has 266 illus-

trations, many of them pictures of originals of characters

in the book, places, scenes, incidents and curious topical

allusions. A Dickens dictionary has characters and

scenes alphabetically, arranged, "Who's Who in Dickens?"

afford:-; a complete reportory in Dickens' own words, in

alphabetical arrangement. Another important work is

the Memorial edition of Forester's Life of Charles

Dickens, in two volumes with 500 portraits, facsimiles

aad other illustrations. Still another Pickwick in two
volumes has twelve full page colored plates and numerous
black and white illustrations by Cecil Alden. A new
morrocco bound set of Dickens is another feature item.

There are of course new renderings of old favorites of

the other standard authors and the poets as well as books

bv lhing writers and the exhibit, in addition to books,

includes an extensive showing of pictures, calendars, post

cards and similar goods. Something new in pictures are

reproduction;, of the works of the old masters so pro-

duced as to make it hard to realize upon examination

that they are not actual paintings. In birthday books a

novelty is a line with hand decorated covers. Among the

real photo postcards is an extensive new line of religious

subjects. In the showing of rosaries distinctively new
items arc those enclosed in silver and gold lockets for

both ladies and gentlemen. Miniature calendars in gilt

border frames in oval and other shapes are attracting

much attention.

United States Trade News
Long Drawn Out Copyright Case Still Un-
settled—Fighting the Express Companies

—

General Items of Interest to Booksellers.

New York, Mar. 10.—The Supreme Court of the United

States has declined to dismiss without a hearing, the ap-

peal of R. H. Macy & Co., from the adverse decision—

!

adverse so far as copyright books are concerned—of the

Court of Appeals of the State of New York. This means
virtually a postponement of final decision on one phase

of the case remaining unsettled until argument may actu-

ally be heard by the Supreme Court, which will not likely

be before next year. The case was started about ten,

years ago.

After forty-two years' connection with Charles Scrib-

ner's Sons, Henry L. Smith has retired and will devote

his time mainly to forwarding the interests of the various

religious and philanthropic associations in which he is

prominent. Mr. Smith was a director of the concern

since it was incorporated in 1904 and had been with the

Scribner house since 1869, starting at the bottom of the

ladder.

The annual convention of the American Booksellers'

Association will be held in May and at the banquet in

connection with the event, following the lead of the

National Association of Stationers, ladies are to be in-

vited for the first time.

A bill has been introduced into Congress proposing to

take over the properties of the different express com-
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panics and operate them as part of the postal service.

Statistics introduced as evidence at the Interstate Com-
merce Commission's investigation of the express com-

panies "went to show excessive profits, the American Ex-

press Co., for instance, starting in 1868 with practically

no money, having up to June 30th last, paid $43,500,000

as dividends.

The Interstate Commerce Commission has stated that

the prevalent overcharging and double-charging by ex-

press companies must stop.

Announcement was made a few days ago that the

Adams Express Co., will erect at once a thirty-storey

building in New York to cost $10,000,000, primarily for

the company's own use.

Following the suspension of Success Magazine, the

property, subscription lists and goodwill have been pur-

chased by the Thwing Company, and Success has been

merged with "The Circle Magazine."

Recent buyers in New York included James Ramsey
and O. C. Johnson, of Edmonton, Alberta.

An English syndicate is working for a $5,000,000 com-

bination of twenty of the largest printing plants in New
York.

Bookseller and Stationer's attention has been directed

to th fact that Harry Sully, regarding whom an item was
printed last month to the effect that he represented L. C.

Page & Co., represents the H. B. Glaffin Co., of New York,

while his brother George Sully represents the L. C. Page

Company, having joined their force in January to cover

the principal cities of the east, including Canada.

Among the British book men covering Canadian terri-

tory at 23resent is H. B. Watson, representing Nelson

& Sons, of London.

COURTESY IN THE BOOKSTORE.

People who enter a store expect three things: (1) To
be waited on promptly; (2) to be served intelligently;

and (3) to be treated courteously, says a writer in Pub-
lishers' weekly. That is the whole of shopkeeping, and

the shopkeeper who fails in any one of these particulars

will in the end fail altogether.

Courtesy is one of the greatest assets in any business,

especially so in retail merchandizing. That is a fact the

storekeeper must impress just as rigorously upon his own
mind as upon that of his assistant. An assistant who is

treated by his employer with the respect due to his

position and as a gentleman should be treated, reflects

that treatment in his intercourse with his employer's

patrons. If a clerk is cross and unmannerly in his deal-

ings with the people whom he is paid to serve, and is per-

mitted to continue to do so, the trouble must be looked

for higher up. As the well-known advertiser says,

"There's a reason."

THE DEALERS' DAILY PRAYER.

My little bookshop speaks volumes to me.

From ceiling way down to the ground

!

Yet thousands of books I'd give up with glee

If buyers could only be found

!

RECENTLY COPYRIGHTED BOOKS.

"llistorial Sketch of the Lodge of Antiquity, A. F. &
A. M., No. 1, G. R. Q. Formerly Lodge of Social and
Military Virtues No. 227, I.C. Instituted March 14, 1752,

in the 46th British Regiment, now the 2nd Batalion Duke
of Cornwall's Light Infantry." By J. Beamish Saul,

P. M. (Book.) J. Beamish Saul, Montreal, Quebec, 6th

Marsh, 1912.

"Supplement to Merchant's Elementary Mechanics."
Dealing- with the Phenomena of Surface Tension and the

Flow of Liquids." By C. A. Chant, M.A., Ph.D. (Book.)

The Copp, Clark Co., Ltd., Toronto, Out., 1st March,

1912.

"Instalment Bond Valuation Tables." By Ralph M.
Bird. (Book.) Ralph M. Bird, Toronto, Ont., 1st March,

11)12.

"The Law of Libel and Slander and of Actions on the

Case for Words Causing Damage, with the Evidence, Pro-

cedure, Practice and Precedents of Pleadings, both in

Civil and Criminal Cases." By W. Blake Odgers, M.A.,

LL.D., K.C. (Fifth Edition.) With Canadian Notes by

W. J. Tremeear. Robert Reid Cromarty, Toronto, Ont.

"Poems." By F. H. B. Rev. William Briggs, D.D.,

Toronto, Ont.

"Lights and Shadows of Eighty Years." An Auto-

biography. By Rev. Joshua N. Barnes. Revised and

edited by his son, Edwin N. C. Barnes. With introduc-

tion by Rev. Joseph McLeod, D.D. Edwin N. C. Barnes,

Boston, Massachusetts.

"The Law of Criminal Libel." A treatise on libel as

a criminal offence, embracing the substantive law and the

procedure and practice in prosecutions by criminal infor-

mation and indictment at common law and under the

Canadian Criminal Code. By John King, M.A., K.C.
The Carswell Co., Limited, Toronto, Ont.

Lovell's Introductory Geography, with Maps and Illus-

trations." John Lovell & Son, Limited, Montreal, Que.

"The Marriage Law of Canada, Its Defects and Sug-

gestions for Its Improvement." By Geo. S. Holmested.

George Smith Holmested, Toronto, Ont.

Interim Copyrights.

"Ricketts. Taschereau & Co.'s Atlas of City of Van-
couver and Cities of North Vancouver and New West-

minster, and the adjoining Municipalities, including

South Vancouver, North Vancouver, Hastings Townsite,

Point Grey. Richmond, Burnaby, Coquitlam." Literary

work. Ricketts, Taschereau & Co., Vancouver, B. C, 2nd

March, 1912.

"Winnipeg, the Gem That is Set in the Gold of the

Wheat." By Walter P. Davisson. Literary work. Waller

P. Davisson, Winnipeg, Man.
"Environment of the Canadian Paidiament and Pro-

vincial Legislatures." Book. Charles H. Mackintosh.

Victoria, B. C.

A man went into a store to buy a fountain pen. The
young saleswoman gave him one to try, and he covered

several sheets of paper with the words "Tempus Fugit."

The obliging vendeuse offered him another pen. "Per-
haps," she said, "you'd like one of these stubs better,

Mr. Fugit?"—Everybody's Magazine.

It is the clerk's business to be neat in his personal

appearance. It is the employer's business to see that the

clerk is so.



Lesson 9--CompleteCourse inCardwriting
The Edwards Short-cut System— Showing Lower Case Letters oi the Speedy
Slant Roman Alphabet — Simple Method of Illuminating —Mixing Colors

By J. C. Edwards. Copyright. Canada. 1911.

THE use of capitals exclusively in a card is

very undesirable as they are not so easily

read as the lower case or small letters, with

a capital either beginning the sentence or be-

ginning each word. The capital and lower case let-

ters are more quickly made; in fact, a card-writer

can execute the small letters in less than half the

time that it takes to make capitals.

Note each letter and its various strokes in detail

and practice each many times, always being careful

to get the correct slant to every letter. The more

form of "g", and two in the

^Always keep
^ourjfrrushes

clean and
ready for use.

Ornamjnud card, showing application of the speedy
slant Roman.

graceful and easy swing you get into this or any
style of letter the more successful you are in reach-
ing the goal every card-writer aims for.

The object in introducing this style of letter is

co acquaint the student with the details which go to

oreate speed rather than retard it. Compare this

style with that taught in lessons No. 6 and 7

—

Brush Stroke Roman. Note the absence of spurs
wherever it is possible to do away with them. This
point alone is a recommendation for the slant Roman
lower case letter. For instance, note the first stroke
in letter "A." It is practically a cyma, lacking as

it does the spur that is used in the plain brush stroke

upright style. Note also the second stroke of the
same letter; the second stroke in "f", the second in
"j", the second and third in "s" and so on, and you
will see that one single stroke of the brush replaces

the rather difficult spur of the upright style as shown
previously. The "c" also demonstrates this point as

also does the first stroke of the "b," the third of

"d", second of "h", third of "m", second of "n",
etc.

Examine every letter and try them with your
brush flattened out nicely—rubbed out on your pal-

ette or card board used for that purpose.
Draw the lines as referred to in lesson 8 as guide

lines to get the right angle. You are sure to have
difficulty at first, but perseverance will master it.

Don't get discouraged if you fail first time ; even the
second or third time. Try again and you will suc-

ceed.

Always hold the brush at the same angle—square
with the top of the card ; don't change it or twist the
fingers but make the letter with clean brush strokes.

There are only two or three cases where the brush
h held at commencement at a different angle and
those are to form cymes, as stroke three in the second

"g"The strokes such as two in "j" and three in

may be made either with the brush held straight or
at a slight angle (inclining to the left). This is

left to the discretion of the writer.

Another letter which can be made in two differ-

ent ways is the "p". It can be made as shown in

the plate with tho curved stroke all in one or it may
be made as the "b" with two strokes. This also is

left to the judgment of the student.

The card illustrating the use of this style of let-

tering is quite a plain and decorated specimen, but
serves to demonstrate this lettering put in card form.

It also shows a very simple mode of illuminating

—a few strokes of the brush wet with a grey paint

or some mild shade or tint.

Do not allow your lettering to creep too far to

the one side or the other. Be careful also to get

your letters spaced evenly or rather to make them
look even. Two o's coming together will bear less

space between them ; two capital "L's" coming to-

gether in the same word can be shortened so as to

not to make them look uneven, the same applies to

capital T's.

The scroll which is shown at the bottom of the

plate is very simply made with one stroke of the

brush. Try it. Note the arrows.

Tints are made from a foundation of white let-

terine with a slight bit of any color added; a little

at a time is added until the desired shade is acquired.

Get a little dry blue at the hardware store or an-

aline dye at the drug-store, and pour out a small

quantity of white on a piece of glass to which add a

very small portion of blue. Mix thoroughly and
work up until the right shade, which should be

mild, is arrived at.

For particulars regarding brushes, outfits, etc.,

write to the author, J. C. Edwards, c\o MacLean
Publishing Co., 143 University Ave., Toronto, or to

this paper.

Showing position cf trush in hand while l.ttering.
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speedfUiou^h not
everything,counts

Lower case of a letter particularly adapted to speed. By constant practice the beginner should master it.



Recent Introductions in the Stationery Trade

Tbo Copp, Clark Co.'s exhibition of holiday goods has

just opened at the Prince George Hotel and includes a

large number of items essentially new to the trade, among
which books, greeting cards and calendars, pictures,

papeteries and games are perhaps the most prominent.

Harrison, Fisher, Boilleau and Coles Phillips are promin-

ent in the new production of pictures. Passepartout pic-

tures are apparently going to have a good run in the com-
ing season. In postcards, Christmas letters, folders and
calendars there are many new types of representatively

Canadian subjects. There are also numerous items of this

nature of distinctively English, Irish and Scotch treat-

ment.

^\ feature line consists of a variety of calendars with

college colors introduced in the decorative designs.

In decorations for use in the Christmas season, there

are new designs of crepe paper productions as well as gar-

lands, festoons and ornaments of other materials. More
extensive than ever, as this display indicates, will be the

lines of holly boxes and papers, tags and cards, for use in

doing up Christmas packages. In papeteries the Copp,
Clark Co.'s Christmas line for 1912 includes 125 numbers.
Games are as usual very prominent in this exhibit and
among the new ones may be mentioned "Zillograph," a
shadow game; "Blow football," "basketwork and stick

building," and the "Pixie plants." The latter are real

plants. They come in two numbers, to retail at 25c.

and 50. The former consisting of simply the little

flower pot containing ground and seeds already, planted.

To make them grow all that is needed is the pouring in

of water and the plants appear within forty-eight hours.

New lines of post cards to the number of nearly two
lumdried designs introducing original ideas and of a
quality calculated to increase the demand for a better

grade of cards as against cheaper varieties are featured

in the 1912 display of the Valentine Publishing Co. A
pleasing new series of double-tones is reproduced in both

.sepia and green, inti'oducing holly sprays, greetings and
appropriate verses. In new types of cards, folders and
calendars the local view idea is extensively used in this

ftirm's 1912 samples. Prominent in the showing of books of

Scotch, Irish and Welch songs, with music, and bound
in cover's typifying the different nationalities. The
designers of the firm's big showing of toy books have

succeeded in introducing a number of striking new fea-

tures.

Displays of the 1912 holiday specialties and Christmas

gift dressings of the Dennison Manufacturing Co. are

now being made at the Montreal and Toronto offices of

the concern. There are numerous new designs in tags,

cards, seals, gift wrappings, coin and bill holders and

useful articles got up in Christmassy packages. Steel

engraved subjects are strongly represented in this year's

Dennison line.

Warwick Bros. & Putter. In ladies' handbags two strik-

ing novelties are the Dorothy mesh bag, in silver and
gun metal, and a series of tapestry bags which it is pre-
dicted will be very popular during the coming season.

Among the firm's new calendars are numerous items
typically Canadian. Some of these are of the variety
most favored for sending to the Old Country while others
are designed to meet the demand for the rather different

c'.ass of subjects favored by the native born Canadians.

Ivorex plaques, the salesmen say, are particularly
popular with the trade, being a line most appropriate for
bookstores as they include scenes and characters from the
works of Dickens and other writers in addition to world-
famous buildings.

In the same display among the other novelties are
clocks, frames, comports, jewel boxes, candelabras, etc.,
of a new material which is a good reproduction of old
ivory; pierced silver toilet sets; folding coat-hangers of
attractive material and design; brass tea trays inlaid
with pearls of odd shapes; ash trays of grotesque though
attractive designs; deposit silver vases; prism shades for
incandescent lamps; artificial flowers of a new material
which feels to the touch like the real thing and many
varieties of new types in the host of familiar articles for
the fancy goods department.

The accompanying illustration represents one of the
new numbers added to the Niagara Pennant Co. 's line :—

TECHNICAL

Bookseller and Stationer

recently shown the 1912 line

of Bristol, England. This 1

new specimens of Christmas

ing subjects are prominent

a series of illustrations on
shown in Canada in the

Clark Co.

's London representative was
of Charles Worcester & Co.,

ine includes over five hundred

and New Year cards. Sport-

and another striking line is

canvas. These samples are

import display of the Copp,

New goods are shown in profusion at the annual im-

port display of European novelties at the warehouse of

Another outstanding new line is a series of pieces done

in heraldic bronze which has a reddish-brown tinge of a

peculiarly pleasing nature.

The growth in the general demand for pennant articles

is having the effect of widely increasing the number of

subjects and there is now a strong tendency toward using

thetn for advertising purposes.

THE VALUE OF AGENCIES.

One of the nicest ways of making a little money on
the side is the carrying of an agency for some staple

article that is perhaps too high-priced to be carried in

stock in so small a place.

Many a small merchant has made his rent out of a

safe, or a typewriter, or a bicycle agency, and with no

loss of time or of bad accounts.

Just look around your town and see what article may
be sold in this way.

Notice what it is that business men are buying once

in a while from agents from outside, and see what you

can do for yourself along that line.

The suggestion may come from some need you feel

yourself for spmething of the sort in your own family or

store.—Variety Review.
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New in principle and form is the "Bee Gee Perfect Ink

Eraser," regarding which W. J. Gage & Co. have just

issued a descriptive circular to go to the trade. The

erasing surface is composed of scientifically prepared

fibres that the makers claim will never dull. "No me-

chanism, no blades, no acids," is a feature line of the

announcement regarding this new article.

The Bee Gee Eraser.

An ingenious envelope moistener has been invented by

a New York man. A little tank has links pivoted at each

end and a roller running freely in the slots of the links.

The roller is moistened and allowed to rest near the bot-

tom of the receptacle. A batch of envelopes with their

flaps all open is laid, gummed, side up, beneath the roller,

and as each envelope is withdrawn it is automatically

moistened by passing under the roller. At the top of the

tank is a long concave tray. The roller is laid on this

when it is first dipped into water, and all superfluous

moisture is drained into the receptacle, so that it does not

run over the envelopes and spoil them. The same device

can be used for moistening stamps, though it is designed

primarily for the purpose just described.

The Librex card index comes in the form of a small

book which makes a very handy, expansible device for

card catalogues, indexes, mailing lists, addresses, etc. It

combines compactness, portability, attractiveness and

economy. Being bound like a book it may be placed upon

the shelves of a library, upon the top of either a flat or

roll-top desk or in one of the vertical pigeonholes of a

roll-top desk. It is also useful for catalogues of small

private libaries. The plan admits of indefinite expansion

by using a case for each subject or for an alphabetical

division.

Some French Novelties.

Of interest to stationers are the newspaper despatches

from Paris telling of the novelties recently brought out

there. Note paper, finding favor with the grand dames,

has a half-inch band of color from top to bottom of the

left side of the sheet, with the owner's monogram stamped

on in shades harmonizing with the tint of the paper.

The envelope is long and narrow, with a diagonal band

of color and lined with tissue paper of the same color

as the band.

A pencil novelty in high favor, made in both silver

and nickel, has a dry battery so that pressing a button

from the top of a pencil a bright light is thrown upon

the paper, making it possible to write in a dark room, as

well as being useful in a dimly-lit railway carriage or

motor car. They will be a boon to literary folk seized

with ideas after retiring for the night.

The Tuttle Press Company, of Appleton, Wisconsin,

has this year added a handsome holly and poinsettia de-

sign to its already large and varied line of fancy wrapping

papers. Also a holly design with attractive gold figure,

furnished on glassine paper, and a Juvenile design in pro-

cess colors for Christmas wrappings. These designs are

also furnished on coated and book papers in rolls for box

makers' use.

Last year's heavy demand for folding boxes has led

bringing out for this season a fine line of folding telescope

boxes suitable for individual gifts. Both parts of these

boxes are shipped flat and when folded are self-locking,

saving the space required to carry telescope boxes as usu-

ally made.

Many new and novel items are included in the 1912

range of holiday season and general lines, which have
been on display during the past few weeks at the com-
pany's warehouse. Some of the catchy items are the

new cut-out easel back place cards. Another series of

dinner cards, with which good success is reported is a

set of dinner cards with humorous dinner cards—account-

ed for by their neatness and the clever quality of the

humor employed. Congratulations for all occasions, with
distinctly novel items design for birth announcements are

other features of this line and there is a wealth of display

throughout that serves to emphasize the importance and
extent of this department of the stationery business.

A new ottering by the Copp, Clark Co., is the King's
Own Papetrie, a box that constitutes an exceptional ten

cents' worth and one especially adapted for an attractive

and price-appealing window display. Another new line

offered by the same firm is a new correspondence paper
known as Connaught Lawn, stocked in Salisbury and
Regina sizes with envelopes to match. The boxes are

decorated in purple and gold, the vice-regal colors, and
the firm claims for this paper that it can truly be termed

"paper fit for a King." Neat business promoters in

the shape of display cards go with each order.

A New "Freak" Post Card.

The Canadian Post Card Co. has added several new

numbers to their collection of "freak photo post cards,"

one which is reproduced herewith. It is interesting to

mte the fact that in the past two years the firm has sold

over two million of these cards.

The American Crayon Co., is out with a new line of

drawing crayons which has been named "Blendwell."

They are characterized by the makers as an improvement
on previous productions of wax crayons to retail at five

cents a package and that consequently they will become a

school staple as well as a standard article for drawing,

s1e;iciling and designing owing to their blending virtue.
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A new office convenience introduced by the Brown

Brothers, Limited, is a loose leaf inserter called the

"Eclipse." It increases the capacity of a ledger by al-

lowing three-quarters of an inch additional space in each

binder, thus permitting 125 more leaves to be inserted in

each ledger. It saves considerable time in inserting

leaves and deposits each leaf securely in the binder. It

also acts as a wedge in spreading the leaves apart, and

thus does away with the jamming of fingers, and tearing

and soiling of leaves. It is claimed to be practically in-

destructible.

A useful adjunct for office, library, or other use, in

the shape of a loose leaf, or card index, is another new

feature of the Brown Bros. line. This contains a pocket

for each card, and any card may be removed or replaced

at will, without disturbing the others. The indexes

may he made with any, shape or size of card desired from

1^x3 in. up, and are so constructed that all the writing

on the card is visible.

The great convenience of this style of index will be .at

once appreciated where a time saving device is desired,

and the fact of having the required information at hand

without ha\ing to do any looking up, will appeal to busy

workers.

The Extensive Uses of Paper
Many New Articles Being Continually Added

—

Some Interesting Information About the In-

dustry.

Bookseller and Stationer has in recent issues given

information regarding various new productions of paper

which have of late entered largely into the lines of mer-

chandise handled by booksellers and stationers. The
following- from Tit-Bits affords further information re-

garding the extensive uses of paper:

—

While there is nothing like linen for paper-making,

many other things will serve as substitutes. For in-

stance : Patents have been issued in various countries for

the manufacture of paper from barley, oats, rice, Indian

corn, peas, beans, alfalfa, ramie, pine-needles, sugar-cane

refuse, jute, moss, seaweed, tobacco, lichens, the leaves

and bark of trees, beets, potatoes, and other equally

strange things. In most cases the price of manufacture

is excessive when we consider the quality of the product.

The great bulk of our paper—not the best, but that most
commonly used—is made, as most people know, of the

wood of certain coniferous trees, chiefly spruce and larch.

Paper can be made from nearly anything, and nearly

anything can be made from paper.

With compressed paper are made wheels, rails, can-

non, horse-shoes, polishers for gems, bicycles, and asphal-

ted tubes for gas or electric wires.

With wood-pulp and zinc sulphate there has been an

attempt, in Berlin, to make artificial bricks for paving.

After subjecting them to a pressure of 2,000 tons per

cubic centimetre, they are baked for fortj'-eight hours.

In similar fashion are made roofing-tiles and water-pipes.

Telegraph-poles made of rolled sheets of paper are hollow,

lighter than wood, and resist weather well.

In Japan they make, of paper, clothing, window-

frames, lanterns, umbrellas, handkerchiefs, artificial

leather, etc. In the United States, and even in Germany,
are made paper coffins. In Germany they make paper

barrels, vases, and milk-bottles.

Straw hats may now be bought into which enters not

an atom of straw. They are made of narrow paper

strips, dyed yellow. Artificial sponges are made of

cellulose or paper-pulp. Mr. Calviez has taken out a

patent for paper thread to be used in sewing shoes, and

Chardonet's artificial silk is made on a basis of paper-

pulp.

The use of paper in industry may be indefinitely ex-

tended. It is employed to make imitation porcelain, for

bullets, shoes, billiard-table cloth, sails for boats, boards

for building, impermeable bags for cement and powdered

substances, boats, and vessels for water. There has even

been made a paper stove, which is said to have stood the

fire well. Cellulose may be used to prepare a water-

proof coating that may be applied like paint. Whole
houses have been built of paper; in Norway there is a

church, holding- 1,000 persons, built entirely of it, even

to the belfry.

A new idea in fountain pens is the Swan Safety

Inksight Pen, the ink-sight feature being the latest of

recent improvements. Little windows are so placed in the

barrel of the pen that a writer can tell at a glance

whether or not his pen needs filling and an important

point is that these little windows are unbreakable. The

makers claim 'for the ink-sight pen that besides being a

timesaver it saves both temper and energy.



Office Equipment

Selling Office Specialties

Majority of Retail Stationers Fail To Get Any-

thing Like Their Proper Share of This Business.

A successful president of one of New York's largest

banking institutions, says R. L. Bowers, made this ans-

wer when asked how he accounted for his great success

in the banking world, "My success is due to this one

thing, that T make the banking business my hobby." A
short while ago the owner of one of the largest and finest

making your business your hobby. This spirit carries

with it more than mere enthusiasm. Sometimes mere
enthusiasm in a salesman savors top strongly of the profit

to be made. Lot there be with your enthusiasm a real

heart interest in your work and a real interest in your
customer's welfare. This genuine love of your work and
your interest in the customer will reach your customer as

surely as night follows day.

That the average stationery houses fail to get any-

thing like their quota of the specialty business is gen-

erally conceded. This is due to poor window and floor

displays; to inattention on the part of the salespeople;

and to lack of proper instruction to the salespeople on

the part of the traveling representatives of the various

specialties handled. Competent clerks should be em-
ployed and they should be instructed in the use of every

Window trimmed by J. F. Palmer, of Richardson & Bishop, Winnipeg, Manitoba.

grain elevators in the west told one of his customers

that he was the first one down in the morning and the

last one to leave at night. "Do you know, George,"

said he, in speaking to his customer, "I simply love this

business so much that I never grow tired of it; I almost

hate to go home at night." This grain dealer, like the

New York banker, is making his business his hobby, and

it goes without saying he is successful. He could not

help but be so.

This same spirit is what is making successful men
in the office appliance field to-day—love of the work

—

specialty handled by the heads of the firm and the

traveling representatives.

Every filing case, every card system, every device

should be made thoroughly familiar to every clerk at a

meeting once a week where questions could be asked and

the clerks become thoroughly posted. This would be a

business producer. But it would be better than demon-

strating the device on the floor to be able to take- your

prospect into your own office and show him that you

believe in the latest and best appliance, and that you

think enough of it to use it yourself.
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Retailers are Waking Up
Becoming Alive to the Vast Possibilities That

Lie in the Field of Office Specialties—Business

Can be Captured by Energy and Enterprise.

As the result of an article in the March Bookseller

and Stationer, in which the selling of typewriters was

advocated for retail stationers, several enquiries have

come in asking for further particulars regarding the

question of rebuilt typewriters. These are to be obtained

from almost any of the prominent typewriter houses, and

there are some firms whose business is altogether con-

fined to rebuilt machines.

It is satisfactory to notice the interest the dealers

are taking in the practical suggestions offered in the

office equipment department. It shows that stationers are

awakening to the importance of sharing in the immense
volume of business coming under this head. Much of

this, which should rightly go to the local stationer, has

been passing through other channels. The reason for this

has to a very great extent been lack of enterprise on

the part of retail stationers. The business, or a great

proportion of it at least, can be theirs for the asking.

That is, they can capture it if they will only buckle in

and work the field for all it is worth.

The selling of typewriters should be an important

part of the stationer's trade, and it is only one of many
branches of the office specialty business which the retail-

ers have been neglecting.

CARBON PAPER A TIME-SAVER.
The necessity of making several copies of certain

forms used up a great deal of carbon paper in one office,

and wasted no end of time for the users. The manager
studied hard over the problem of eliminating the carbon

paper waste and saving the time last in "jogging" sheets

ready to insert in the typewriter. He knew that rail-

roads use carbonized paper to a very large extent, and he

tried it finally on certain of his forms with excellent

results. He had all of his forms of a certain class printed

on a carbonized paper. All the operator had to do was

to tear off the required number of sheets, insert them

in the machine and write as though they were single

sheets. There was just enough carbon to give one good

copy, and by the use of this method all of the time

formerly wasted in inserting carbons, as well as the cost

of the carbon itself, was saved. Another advantage lay

in the fact that there was no question as to the blanks

being filled in in the right place, for the sheets were

tabbed at the top and there was no slipping in the writ-

ing machine, as often occurred with carbon sheets. The
saving in one department alone was considerable, and the

work was more acceptable after the adoption of the plan

than before.—Business.

SELLING SIMPLE SYSTEMS.
Selling simple systems is a great deal easier than

selling some other lines that occupy a greater amount of

the dealer's time. Retail stationers should be able to

do a considerable business with brother merchants in this

particular. The simple systems for billing and charging

are so evidently savers of time and expense that it

shouldn't take much time to convince a busy merchant
that, he ought to buy one if he has not already adopted

such a system. Have a salesman go around to explain

the advantages of them. Sales will surely result.

The illustration of a window trimmed by J. F. Palmer,

for Richard & Bishop, of Winnipeg, indicates the prom-
inence given by this firm to the office equipment depart-

ment. They are only one of a number of western firms

who have developed business in office appliances to a

remarkable extent.

Activity in Wallpaper Department
Spring Selling Will Soon Begin—Some-

thing About the Patterns in High Favor

For This Season.

Spring wallpapers are now being brought forward by

the retailer. Display methods are his greatest ally in

selling, and there are many devices for the mounting and

erection of sample pieces.

The papers which sell for bedroom and lighter use of

all sorts are principally of fabric finish, representing

chintz, linen, chambray, jaspe and corduroy. Dainty ef-

fects are seer, in light checks, which are almost invisible,

resembling the patterns of the Scotch zephyrs, but much
subdued. Light line checks and even plaids in one color

are seen.

In all flora! papers, the strength this spring lies with

the separate motifs, straps, medallions, drop effects, etc.

Cut-out decorations have taken strong hold on the public

fane; , and there are constant demands for this type of

thing. Floral patterns are soft of coloring and masses or

in tiny medallion effects. ' These papers are offered in

style tc match the washable upholsteries.

The type of paper which is wanted for dfning rooms,

dens and libraries is now the leather effect. Many new
and beautiful ideas are seen, » There are extra wide,

shaded leather effects and also the plain leather grounds

with strap decorations in dull floral effects.

It is expected that these new leathers will meet an
extraordinary demand this coming year. They are sold

anion;; other things for office and for public building

decoration

For drawing rooms there are offered a great many dif-

ferent styles of paper. Chief among these fs the tapestry

paper. This comes in all grades and designs, verdures be-

ing excellent. But plain papers with strap and drop

decorations are to be widely sold this year for this pur-

pose.

DECORATIVE SUGGESTION.

A pleasing suggestion for a bedroom is to have the

wallpaper of a blue tint, with woodwork enameled white.

For a large, bright, airy sleeping apartment, wich two

windows upon the north and one on the west, the follow-

ing is suggested : The color scheme to be a deep cream

and two shades of pale blue. The woodwork to be finished

in ivory and the ceiling a suitable shade of pale blue.

This may be brought down to the picture molding some

three feet below.

A motif of the picture should be a dainty floral pat-

tern, say, a deep blue and daffodil yellow. This may
appear as a frieze. The wall below the molding should

be covered with some paper in a deep, warm ivory, the

color almost yellow.

The exposed edges of the floor should be a deep

brownish yellow, a tone that will harmonize with the

color of .the walls.
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BADGER KEE-LOK LOOSE LEAF LEDGER
$A00

''ONE OF THE
BEST AMONG
THE BEST "

LEAF
SIZE
9x ny2

A lock-back Ledger. Operates with a key and none but the holder can remove or re-arrange the leaves in any way.

SIMPLY CONSTRUCTED FEW PARTS VERY STRONG
300 ruled leaves; will take over 240 extra; any standard ledger-ruling, printed headings; red leather index tabs. Casing

of cold-pressed steel, leather covered. Heavy covers— stiff, bevel-edged and round cornered—bound in Corduroy, with
back and corners of Fed Russia Cowhide Leather. All metal parts heavily nickel-plated.

Size 9x11% Price, (U.S.) $8.00 Extra leaves, per 100, $1.25.

Representatives for Eastern Canada: LEE & WILLIAMSON, Carlaw BIdg., Wellington St. West, Toronto.
Representative for Western Canada: F. O. FEILMAN & CO., Syndicate Block, Portage Ave., Winnipeg.

260-262-264-266

Florida St. tWTTHTTH U.S.A.

A Sure Producer of Smiles
Thousands of business men all over Canada smile with

satisfaction when they see the beautifully clear,

legible, unsmudged copies produced by using

Carbon Papers and

Typewriter Ribbons

The most durable and most economical,

unsurpassed for merit and purchasable at

a price yielding a handsome profit to the

retailer.

Write for particulars regarding agency for your town.

Peerless Carbon and Ribbon Mfg. Co., Ltd., ffirotc^l
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Phonographs and Profits

Exceptional Possibilities Open to Booksellers

and Stationers in the Handling of Talking Ma-

chines and Records.

The success which has attended the handling of talk-

ing machines and records in the music department of a

large number of Canadian book and stationery stores has

had the effect of giving this trade a permanent position

in the business of booksellers and stationers. The num-

ber of people who visit these stores is so large that it

gives these dealers an advantage over those who handle

musical instruments and supplies exclusively. Conse-

quently a great measure, of the trade in talking machines

and records has gone to the bookstores. The line is a

profitable one and the very nature of the business is one

that adds life to a store. The immense variety of records

produced is such as to include practically all classes of

people among the merchant's prospective customers. Re-

cords are to had in Chinese, Swedish, Bohemian, Polish,

Hungarian, Hebrew, Italian, besides German and French,

so that no people are excluded on the score of language.

Being so well situated to take care of this business ad-

vantageously, it is no wonder that the number of book-

stores with phonograph departments has increased so

rapidly of late years.

This is another means of overcoming the disadvant-

ages of the too great a proportion of small sales which

has always been one of the objectionable features of the

book and stationery business. Even the lowest-priced

phonograph is a worth-while sale, more particularly be-

cause it leads to additional business—that of records, and

the enterprise of the producers is such that advantage can

be taken of the widespread popularity of certain songs,

the records making their appearance when these pieces

are at the height of their general favor.

Enthusiasm does It.

The dealer who goes into this business with enthusiasm

and the determination to take full benefit of the possi-

bilities it opens up for him, is going to reap a rich re-

ward in profits—something that will likely have the de-

sirable effect of keeping him awake to the fact that in-

tensive merchandising is what saves many a dealer from

getting into a rut and simply swimming with the tide,

perforce satisfied with what the gods send him of good

and evil. The latter, unfortunately, frequently predom-

inates, for the reason that, lacking enterprise and dead-

ened to possibilities afforded by the character of his busi-

ness, many a bookseller and stationer gets woefully tied

up with lines which, instead of increasing his earnings,

serve simply to make things still worse by piling up more

dead stock on the shelves.

The remedy is to cut from the unprofitable business

and to concentrate on such profit producers as phonographs

and records.

Growing Demand for Talking Machines.

Statistics show that people spend more money upon
luxuries than upon actual necessities. Automobiles, for

example, cost the general public three times as much as

does the furniture they buy, and the former industry

has been developed within fifteen years. Luxuries are

advertised and exploited like staple articles are not. They
are made to form the topic of conversation. In the hotel

rotunda, the smoking car, the drawing room or anywhere,

people have an opportunity for conversation, they never

hesitate to talk automobile, or compare notes on the re-

spective merits of certain brands of wines or cigars, or

to discuss diamonds, or even pianos and players, but they

do not talk about their shoes or their shirts or their furni-

ture. By getting people sufficiently interested in any-

thing to talk about it, a demand has been created. The
manufacturers of talking machines have worked this

theory to the greatest advantage. They have, through

newspapers, magazines, circulars, window displays, and
in every conceivable way apprised the public of the edu-

cational and entertaining value of the talking machine.

The sales of them for 1911 were greater than for any
previous year, but will be greater for the present year.

The sales to date are greater than for the same period of

last year. The talking machine is now a cherished treas-

ure in homes that as recently as three years ago, or even

a year ago, would not have tolerated what they considered

an abomination. High-priced types are being sold on

the same level with pianos and player pianos, while the

less affluent person can secure handsome hornless types

as low as $20. The demand is absolute, and is increas-

ing in leaps and bounds.

Retailers of talking machines have not the element of

cut prices to contend with. They know that they all

buy alike and all sell alike, and so many of them have

paid their running expenses out of the profits of the talk-

ing machine department.

Selling Sheet Music
How it is Done by Specialists and in the De-

partment Stores—Good Examples for the Book-

seller and Stationer to Follow.

One of the busy spots in Toronto is a down-town
retail music store on Yonge Street. Hardly a minute

passes that does not hear the strains of one of the latest

popular operatic hits or "rags*' coming from a piano,

and a vocalist there, and an enormous business is done in

selling sheet music. Taking advantage of the crowds

thus attracted, the firm carries a heavy stock of pictures

and novelties, and an immense range of picture post

cards, the whole establishment affording a good object

lesson as to how to ginger up business. Nearly all book-

sellers and stationers carry all the lines that are being

merchandised so successfully by this concern, and could

follow their methods to advantage.

The manner of selling songs employed there will be

more evident to the people on the street with the coming

of the "open door" season, when the welkin will again

be made to ring with the mixture of noise and melody

of those songs.

Those songs!

Some of them are truly melodious and many of them

are "screams," but they sell, and that's what the dealer

wants. The things that sell. The same method of selling

music is pursued in the music departments of the big

department stores, where enormous quantities of sheet

music are sold. Why shouldn 't booksellers and stationers

generally, use similar means to increase their business?

The opportunity is there. Good, profitable business to be

had—dollars just waiting for the dealer to pick 'em off

the profit tree.

Phonographs, instead of stenographers, are to be used

ro take court room evidence in Massachusetts.

W. G. Thomson, bookseller and stationer at Nelson,

B. C, does a big business in sheet music, carrying all the

latest popular songs, dance music, etc. He devotes his

newspaper advertising space from time to time to boom
sales in this department.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the

leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO IVfUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWNS MUSIC STORE

144 Victoria Street - TORONTO

Indifference

absence of efforts to

create business
keeps many a dol-

lar from Merchants;

on the other hand,

energy brings in

the Dollars.

The public is ever

ready to buy im-

proved staple com-
modities, particu-

larly when sold at

popular prices.

Try a shipment of

No.30.

WAX CRAYONS
FORSTENCIL1NG, '0

» -DRAWING' *
g

AND DESIGNING \

W\Manufactured by \i\

The American Crayon Co.
Sanduski-, Ohio and Waltham, Mass. u

MADE IK U.S.A. ,'
n

BLENDWELL
DRAWING CRAYONS

Superior in quality, and can be retailed at five cents. The
name of these Crayons, in itself, conveys a much desired
feature, since many crayons will not blend. This infor-

mation will doubtless be turned to profitable account by
not a few dealers making a trial purchase, and introducing
them; when this is done, a steady demand for them will

be the result.

Is this not what every Merchant wants, viz. steady trade
—it can only be produced by virtue of introducing and
selling goods which give satisfaction.

Wholesale houses have them in stock.

Made by THE AMERICAN CRAYON CO.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET
WYCIL & CO. 83 Nassau St., New York

Liberal Terms to the Trade

The Complete House
FOR

ARTISTS' and

DRAUGHTSMEN'S MATERIALS
and SCHOOL SUPPLIES

Oil and Water Colors

Brushes

Whatman's and other high grade Drawing Papers

Imperial Tracing Cloth

Tracing Papers

Blue and Black Print Papers and Cloths

Chin Chin Drawing Inks

Mathematical Instruments

T and Set Squares

Drawing Boards

Selling agents for U.S. Pencil Sharpener

SEND FOR CATALOGUE

THE ART METROPOLE
241 Yonge Street TORONTO

Cards Art Calendars Novelties

BEST LINE
IN

NORTH AMERICA

The Woodbury Hunt Company
Concord, New Hampshire, U.S.A.

The Brown Bros., Limited

Canadian Agents -:- Toronto

g-% /~\ /*x 1/ C* Out-of-print books supplied. No matter what subject

rmi II J|^^5 Can supply any book ever published. We have 60.000—'^-^ ^^ msW^sl
rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

U
s
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. OOETTINO, A. L. E. DAVIES. Canadian Representative

tt4'f15 Stair Bldg. Th« Largest Music Jobbing House in the World TORONTO, ONT.

PRICKS
THE

LOWEST
SERVICE
THE
BEST

m
U
s
I

c
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In dismissing an action brought by Lionel Monckton,

the musical comedy composer, against the Gramophone

Co., Ltd., for alleged infringement of his copyright on

"Moonstruck," Lord Justice Moulton held that if there

was any guilt, it was on the part of the record itself, and

he couldn't figure how an echo could be sued.

"If a phonograph infringes copyrights, so does every

streei urchin who whistles popular airs," the Lord Justice

sai.l.

RECENTLY COPYRIGHTED MUSIC.

"To-Morrow-Land." Words and music by Elizabeth

Brice and Chas King. Waterson, Berlin & Snyder Co., of

New York, N. Y.

"Open Your Heart and Let the Sunshine In."

Words and music by Annie Kent. Waterson, Berlin &
Snyder Co., New York.

"I've Got to Have Some Lovin' Now." By Irving

Berlin. Musical composition. Waterson, Berlin & Sny-

der Co., New York, N. Y.

"That Tangalo Tap." Words by Grant Clarke.

Music by Jean Schwartz. Jerome & Schwartz Publishing

Co., New York, N. Y.

"Rene Valse." Par Anna Boisclair. Composition

musicale. J. E. Belair, Montreal, Quebec.

"The March of the Champions." (To the Varsity

Football Team, 1911). By Jo. Sephene. Musical compo-
sition. The Nordheimer Piano and Music Co., Ltd.,

Toronto, Ont.

"Tarry With Me, My Saviour." Words and music

by W. Charles Collett. W. Charles Collett, Toronto, Ont.

"Opera Burlesque." By Irving Berlin. Musical com-
position. Waterson, Berlin & Snyder Co., New York,

N. Y.

"The Garden of Yesterday." Lyrics by E. Ray
Goetz. Music by A. Baldwin Sloane. Waterson, Berlin

& Snyder Co., New York, N. Y.

"My Heather Belle." Lyrics by E. Goetz. Music by
A. Baldwin Sloane. Waterson, Berlin & Snyder Co., New
York, N. Y.

"Alexander's Bag-Pipe Band." Words and music
by E. Ray Goetz, Irving Berlin and A. Baldwin Sloane.

Waterson, Berlin & Snyder Co., New York, N. Y.

"Daniel's Practical Shorthand." Book. Franklin
Morris Daniel, Los Angeles, California, U.S.A.

"Kerr's Day and Date Calculator."- Book. David
S. Kerr, Montreal, Quebec.

"Le Fetiche." Opera Comique. En Deux Actes. Par
Joseph Vezina, Alex. Villandray, et Louis Fleur. Livre.

Antoine Langlois, Chicoutimi, Quebec.
"My Own Canadian Home." Musical composition.

Words by E. G. Nelson. Music by Morley McLauchliu.
Whaley, Royce & Co., Limited, Toronto.

"Molly Brown (Just Plain Molly)." Musical compo-
sition. Words by C. M. Denison. Music by E. F. Dusen-
berry. Vendersloot Music Publishing Company, Williams-
port, Pennsylvania, U.S.A.

"Lu Lu Band." March Two-Step. By Chas. C.

Sweelcy. Vandersloot Music Publishing Company,
Williamsport, Pennsylvania, U.S.A.

"Dancing With Ma Honey." By F. H. Losey. Op.
284. Musical composition. Vandersloot Music Publishing
l "ompany, Williamsport, Pennsylvania.

"Mister Baseball Fan." (A Baseball Song.) Words
by Homer ('. Boucher. Music by Jack Stanley. Homer
C. Boucher, Calgary, Alberta.

"Invitation Rag." By Les. C. Copeland. (Music.)
Jerome H. Remick & Company, Detroit, Michigan.

"I'd Rather Go to Jail." Words by Paul West.
Music by Nat. D. Ayer. Jerome H. Remick & Company,
New York, N.Y.

"The Gum Shoe Man." Words by Paul West. Music
by Nat. D. Ayer. Jerome H. Remick & Companv, New-
York, N.Y.

"Waltz Me Up To The Altar, Walter." Words by
Paul West. Music by Nat. D. Ayer. Jerome H. Remick
& Company, New York, N.Y.

"Gee! How I Hate You." Words by Paul West.
Music by Nat. D. Ayer. Jerome H Remick & Companv,
New York, N.Y.

"Spoony Words." Words by Paul West. Music by
Nat. D. Aver. Jerome H. Remick & Companv, New York,
N.Y.

"The Telegraph Girl." Words by Paul West. Music
by Nat. D. Ayer. Jerome H. Remick & Company New
York, N.Y.

"In a Bungalow for Two." Words by Paul West.
Music by Nat. D. Ayer. Jerome H. Remick & Companv,
New York, N.Y.

"That Natural Rag." By Ettor Fisichelli. (Music.)

Ted Snyder Company, Inc., New York, N.Y.

"The Raggity Man." Words by Harry Williams.

Music by Egbert Van Alstyne. Jerome H. Remick &
Company, New York, N.Y.

'

' Confidences. '

' Words by Paul West. Music by Nat.

D. Ayer. Jerome H. Remick & Company, New York, N.Y,
"The Subway Squeeze." Words' by Paul West.

Music by Nat. D. Aver. Jerome H. Remick & Companv,
New York, N.Y.

"Sweetheart, My Sweetheart." Words by Bert Kal-

mar. Music by Ted Snyder. Ted Snyder Companv, Inc.,

New York, N.Y.

"Everybody's Doing It Now." Words and Music by

Irving Berlin. Ted Snyder Companv, Inc., New York.

N.Y."
"Take Me Back to the Garden of Love." Words by

E. Ray Goetz. Music by Nat. Osborne. Ted. Snyder
Company, Inc., New York, NY.

BEST SELLING SONGS.
The best selling songs as reported by the Anglo-

Canadian Music Co. are :

—

"Come Sing To Me," Jack Thompson; "Wert Thou
A Slave," Helen Kilner; "At the Evening Hour," Walter
Arnold; "Sing to My Heart," Helen Kilmer; "Who,"
by Tosti; "When We Grow Old," Edward German; "I
Bring My Roses," Carse; "Loveliest Garden," Coverley;

"Rose Garden," Carse; "White Rose," Joel; "I Hear
A Whisper," Kathleen Barry; "Ma Curly Headed
Babby," Clutsam; "I Know of Two Bright Eyes,"
Clutsam; "Roses Are Here Again," Trotere; "Emblem,"
Jack Thompson; "Two Eyes of Grey," Daisy McGeoch.

New instrumental sheet music and books by the lead-

ing English and foreign composers, such as Ambroise,

Bellairs, Bohn, Bunning, Chammonde, Clutsam, Erspofi

and Geete, have lately been added to Ashdown's list.

Advertising, we are sometimes told, is a matter of

attracting attention. This being the case, a small tailor

in the Twin Cities ought to be numbered among the few.

In front of this man's store and right in t lie middle of

the sidewalk stands a large oil barrel with the head knock-

ed in. The barrel is bright green and on it in i
-ed letters

is painted this: "Stand in my barrel while I press your

suit for 50 cents.'



BOOKSELLER AND STATIONER 71

There's a Reason

—

Not"Sometimes"—butALL theTime

!

We have reasons in plenty why B & P STANDARD
and SIEBER & TRUSSELL Loose Leaf Devices are the

best on the market to-day.

Our best reasons are given by the devices themselves.

Look them over! Every style, size, shape and variety that

your customer is likely to need we have. If we haven't it

in stock, we can make it for you in the quickest possible

time, but—we will probably have it IN OUR REGULAR
LINE! That is one of the features of this remarkable new
line.

Loose Leaf is THE System of the future. The only

way to keep from being "behind the the times" is to KEEP A
LITTLE AHEAD OF THEM

!

Boorum& Pease Loose Leaf Book Co.
MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES
MAIN OFFICE N

™ 1

Y
1 1

r
,!'

e<>nar<1 St FACTORIES SSSjU"
SALESROOMS

109-111 Leonard St.
New York

Republic Bldg.
Chicago, 111.

220 Devonshire St.

Boston, Mass.
4000 Laclede Ave

St. Louis, Mo.

The Dealer Is the Judge

But his customers are the jury ! He gets the decision but

they give it. It is easy to find out what customers think of

B & P STANDARD blank books. For over 60 years they've

been given the verdict regularly.

This is "The Line of 10,001 Numbers," all witnesses for

your customers' favor.

The best offer In Blank Books is a Frmy Patent
Flat Opening Book, bound in full sheeo
ends and bands With Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

The Blank Book Line

of 10,001 Numbers"

HOME OFFICES ^^^n"* 81'' FACTORIES B'°°kl™ NY

SALESROOMS
109-111 Leonard St.

New York
Republic Bids.
Chicago, 111.

220 Devonshire St.

Boston, Mass.

St. Louis, Mo.

4000 Laclode Ave.
St. Louis, Mo.

WITHOUT exception the fin-

est bit of steel engraving

illuminated in color that has ever

been produced. Sold in well

built cabinet boxes at $5.00 per

dozen boxes, each box containing

25 cards and 25 envelopes.

INVITATION CARDS in

cabinets, for Card Parties and
Shower Parties—$4.00 per dozen
boxes, 25 cards and 25 envelopes

to the box.

CONDOLENCE CARDS in

cabinets, for use in acknowledg-

ing expressions of sympathy or

floral offerings. Per dozen
cabinet, $4.50.

CONGRATULATION
CARDS, for use in acknowledg-

ing announcements of births,

engagements or other pleasant

information, $12.50 per 100, with

envelopes.

Write for samples or see our

Canadian representatives

—

A. R. MacDougall & Co.
42 Adelaide St.

Toronto - - Canada

The Chas. It Elliott Co.

North Philadelphia, Pa.



The Management of a Retail Business
No. 5—Cash Discounts. (Continued.)

Ry II. C. Carson, F.S.S.

The foregoing balance sheets (see

last month) of course' constitute mere

memoranda, being based on estimated

stock on hand, but they are neverthe-

less useful as forming a fairly accurate

indication of the state of each business

at the close of the first quarter of the

year.

Although the period has been short,

scarcely long enough for any business

to find its bearings, as it were, yet both

merchants have gained some useful ex-

perience in judging human nature.

They have both learned the tendency

of customers to enlarge rather than

diminish the amounts they owe, and
that a large proportion of their present

accounts receivable was incurred dur-

ing the first month. No. 1 merchant is

especially dissatisfied because he had
planned, at the outset, to adhere almost

entirely to a cash business. It is very

hard, however, to live almost entirely

up to any rule, and in this case it is

like a horse that is almost always ready

to run away. There is no comfort and
some danger in driving a horse of that

kind.

$10 Coupon Books.

He realizes, too, that a rigid enforce-

ment of the cash rule would most prob-

ably reduce the volume of his trade, to

the advantage of No. 2, his competitor.

After due consideration, a new plan

suggested itself, which, in effect, would
encourage cash trading and at the same
time widen the distribution of his cred-

its and limit the amount to each cus-

tomer.

Being an industrial district, his pat-

rons mostly received their wages
weekly, and he wisely concluded that

accounts could be paid weekly and de-

termined upon $10 as the limit of an
individual credit. To avoid the incon-

veniences of book-keeping, he arranged
to have coupons printed, in book form,
in varying denominations from five

cents to $1.00. Each book contained a

promissory note for $10 in his favor,

which the customer was required to sign

on receiving the coupons.

Allowed Cash Discount.

The inducement for cash was 2y2 per
cent, discount, or $9.75 per book. Cou-
pons representing the amount of each
purchase were to be collected on deliv-

ery of the goods, and when exhausted a
further issue would not be made while

payment of the previous book was out-

standing. Furthermore, the notes pro-

vided for interest from date of matur-

ity, getting over a difficulty which is not

met by merely printing on a statement

that interest will be charged on over-

due accounts. This is a common prac-

tice, but has no force in law, because

it is not a contract. These coupons bore

the book number, for identification, and

by cancelling coupons in what was call-

ed the outstanding coupon book, pre-

pared for the purpose, the liability on

this account could be ascertained with

very little trouble at any time.

Such was the plan inaugurated by No.

1 on the first day of the second quart-

er's business, April 1st.

Merchant, No. 2, in the meantime,

had been in a deep study over the con-

dition of his accounts. He had ample
receivables to offset his payables, but

collections were becoming increasingly

difficult and no remedial plan had

occurred to him beyond a little extra

effort in collecting.

Opportunity to Replenish Stock.

Another thought occurred to No. 1

He had an established line of credit at

his bank for $1,000 and it was folly to

let this remain idle. He discounted

$750 for 30 days, and proceeded to re-

plenish his stock, which had been de-

pleted to some extent. But he did not

buy in the same small quantities.

Special prices were securable for 5 or

more case orders in some lines and

these advantages he seized as far as

possible, realizing the force of the trite

old saying "well bought is half sold."

Let us see how they stood at the end

of the fourth month.

End of Fourth Month.

Merchant No. 2 sold during the

month $2,500, an increase of $500 over

the previous month, due to some of No.

l's customers going over to him because

of his new plan, which they did not

like. Only one-third of the total was

sold for cash, however, but he had col-

lected $1,000 last month's accounts,

leaving $967 still to be gathered in. Of
course his accounts payable, $918 had

been paid in the meantime, and also

some of the current month, but he was

compelled to purchase rather heavily,

in order to keep his stock up to stand-

ard, these amounting to $2,200, and

representing an increased number of

creditors. Here is the record (expenses

being the same as before), which com-

pare with last month, in previous

article.

Cash in hand $ 183 00

Accounts receivable 2,633 64

Owing to creditors 1,617 67

Merchant No. 1 had also worked on

his outstanding accounts of last month,

reducing the amounts from $766 to $135.

Out of eighty customers he had lost ten

on account of the coupon system he had

inaugurated. Several new ones had also

come to him, attracted by the system,

so that, all in all, he had lost but little

ground. He had discouraged his good

customers from paying cash across the

counter, realizing that the coupons were

an effective means of holding trade, and

consequently his cash sales, exclusive of

coupons, were only $150. He had sold

240 books of coupons to eighty custom-

ers, or an average of three to each, 60

of them at $9.75 for cash, his loss on

this score being $15. All but 60 had

been paid for as they fell due, so that

his bills receivable stood at $600. He
had redeemed $1,850 coupons in sales

and therefore his liability to customers

was $550, or just $50 less than his bills

receivable. His stock had been increas-

ed in the meantime, his purchases

amounting to $3,500, on half of which

he had secured a five per cent, advan-

tage in quantity price, besides two per

cent, cash discount. He stood thus:

Cash in hand $154 83

Accounts receivable 135 00

Bills receivable 600 M
Owing to Bank 750 00

Unredeemed coupons 550 00

His bank discount cost $4.37 and loss

on coupons $15, but his gain on quan-

tity price was $87.50 and cash dis-

counts $68.25, a total of $155.75, or

$136.38 net.

What Balance Sheets Show.

Space will not permit our going into

the next two months at this writing,

so we will do as before, construct new

balance sheets, basing the profits at

25 per cent, of the sales as before.

Merchandise Account

—

No. 1. No. 2.

Stock on hand

April 1st .... $2,125 00 $2,125 00

Stock purchased

during month.. 3,500 00 2,200 00

$5,625 00 $4,325 00

Sales for month
at 75% cost . . 1,500 00 1,875 00

Stock on hand $4,125 00 $2,450 00

No. 1 has now a much larger stock,

it will be seen owing to quantity buy-

ing, but in consequence it will not be
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necessary for him to go to market quite

so often. His balance sheet now stands

as follows, a very creditable record

for four months' tradin»':

Assets

—

Cash in hand
Accounts receivable. $135 00

Bills receivable 600 00

$ 154 83

$735 00

Less unredeemed
coupons 550 00

185 00

Merchandise 4,125 00
Fixtures, etc 1,000 00

Liabilities

—

To Bank

$5,464 83

750 00

Net worth $4,714 83
Original capital 3,500 00

Gain (4 months) $1,214 83

No. 2 merchant shows the following

balance sheet, undoubtedly solvent, but

with an enlarged list of creditors and

more than ever dependent upon his cus-

tomers to protect his credit.

Assets

—

Cash in hand $ 183 00
Accounts receivable 2,633 64
Merchandise 2.450 00
Fixtures 1,000 00

$6,266 64

Liabilities

—

To sundry creditors 1,617 67

Net worth $4,648 97
Original capital 3,500 00

Net gain (4 months) $1,148 97

The net gain of No. 1 is only $65.86

greater than his competitor, but No. 2
has done more business, his sales from
the beginning amounting to $7,000,

against $6,500 by No. 1. The net gain

of No. 1 in ratio to sales is therefore

18.6 per cent., compared to 16.4 per
cent, by No. 2. Both rates are high,

however, and it has just occurred to the

writer that the withdrawals of the mer-
chants for living expenses, etc., have
not been taken into consideration. This
must be adjusted in the next instalment.

Instead of designating the merchants

as No. 1 and No. 2 in future it would

be appropriate and justifiable to refer

to No. 1 as the merchant and to the other

as the shopkeeper, for they are growing
further apart each month in all the

essential features of progressive com-
merce.

Do You Sell Satisfaction?
You OUGHT To

You do—if you handle B& P STANDARD and
SIEBER & TRUSSELL Loose Leaf Lines.

For these devices are right—mechanically
and the line is right—for the user's needs.

B&P dealers are enthusiastic " boosters" for

these lines
—

"there's a reason."

Boorum & Pease Loose Leaf Book Co.
MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE 109-111 Leonard St.,

Now York

SALESROOMS

FACTORIES
s

B;°-
o

k^ M
N
o

Y

109-111 Leonard St

New York
Republic Bide-. 220 Devonshire St., 4000 Laclede Ave.

Chicago. III. Boston, Mats. St. Louis, Mo.

The Year Has Started BIG
for B&P Blank Book Dealers

—and that means the greatest number of dealers selling any blank book line

For this "Line of 10,001 Numbers" supplies every need of the user—and

is right up to the B&P standard we've set for over 60 years!

The best offer in Blank Books is a Fray Patent Flat Opening Book,

bound in full sheep ends and bands with Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

" Standard Blank Books

The Line of 10,001 Numbers"

HOME OFFICES ESj^S*
York Su

- FACTORIES J-"**"-*-

SALESROOMS

109-111 Leonard St.,

New York
Republic Bids.,

Chicago, 111.

220 Devonshire St.,

Boston, Mass.

. Louis, Me.

4000 Laclede Ave.
St. Louis, Mo.
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IMPORTANT NOTICE
Having the Largest and best equipped Factory in England for the manufacture of every

kind of Fountain and Stylographic Pens, we confidently invite enquiries from Wholesale
Houses. Our numerous specialties are wonderful value, and our prices are keen enough to effect

a tremendous saving.

Our Mr. Finburgh hopes again to visit Canada in April for about a month, and will carry samples
of all the latest and up-to-date patterns suitable for the Canadian market.

The Wyvern Fountain Pen Co.
Head Office and Works:

Victoria Pen Works
London Office and Showrooms

Leicester, England

Station Chambers, Aldersgate St. E.

THE TATUM CURRENT LEDGER

Pressed Steel Non-Breakable

The Ledger of Quality
Looks Well-Wears Well

Write for our catalogue No. 27-G which contains

a full and complete line of

UNEXCELLED LOOSE LEAF DEVICES
Also our catalogue No. 29-G brim full of the most

up-to-date
STATIONERS' SPECIALTIES

The result of 53 years of "knowing how."

The Sam,

l C. Tatum Co.

Main Office & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

Canadian Representatives :

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.

PHOTO
POST
CARDS

This Should

Interest You

We are the exclusive manufac-
turers of strictly high class

Real Photo Post Cards
Reproduced from your own photos
and shipped within four days of

receipt of photos. Any quantity
from 125 or over of a subject.

Write for samples of our work
and special trade prices.

Canadian Post Card Co.
568 Dundas Street

TORONTO ONTARIO

THE M.J.O'MALLEY 00.
MANUFACTURERS" t)f

STENCIL HOARDS, OIL HOARDS
HI OH GRADE ST00K

WRITE TOR SAMPLES

spmNcsrmj] Massachusetts
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EASTER RUSH ORDERS

We can fill hurry orders for Easter

Post Cards and Booklets.

Post Cards

Booklets

30c to $12.50 per 100

$1.50 to $18.00 per 100

We Make Felt Pennants

If you are interested write for Illustrated

Circular with prices.

Our salesmen are now out with
Xmas line — Post Cards, Booklets,
Calendars, Bells, Little Cards, Tags,
Seals, etc., etc. The biggest and
best line ever shown in Canada.
See the range before placing your
order.

Pugh Specialty Co., Ltd.

Toronto, Canada

Canada's Largest Picture Post Card House

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,
tenacious and pure muci-
lage, secuie against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturers

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

Are You Selling Our Genuine
British-made Rag

BLOTTING PAPER?

STOCKED BY

JOHN DICKINSON & CO., Limited

MONTREAL

Manufacturers of

ROYAL HART HOUSEHOLD
PAPER COOKING BAGS and

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY
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POCKETGBOOKS
FOR MEN

CATALOG 27 TO DEALERS, FREE

Don't make the mistake of buying these

goods for the Christmas trade only. Our ex-

perience in our own retai-1 store is that we sell

a great deal more to the men through the

year than are given for presents at Christmas.

the Julian Sale
LEATHER GOODS CO., Limited

105 King Street West -:- TORONTO

"Sports" Playing Cards

The Best

Value

in (he

Market

One

of

Many

Varieties

Leaders in

a second

jjradc

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

SacccMori (o The Union Card and Paper Company, Montreal

What do you know about

CANADA?
Invest 25 cents in a Copy of

"5000 FACTS ABOUT CANADA"
Compiled by Frank Yeigh

Author of "Through the Heart

of Canada." First Edition for 1912

sold out in three weeks. A won-

derful condensed mass of Can-

adian information.

What are you doing about it, Mr.

Dealer? Of course, you are carry-

ing a supply and watching for a

repeat order.

Canadian Facts Publishing Co.

667 Spadina Aye. Toronto, Can.
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urinmiii
Sells at First Sight

50c i^^ 50c

Warm Weather Stock

That Returns Big Profit

There is nothing

so delightful in the

warm weather as a

good comfortable gar-

den seat or swing.

You can do a good

business in your lo-

cality by taking the

agency for these goods.

There is a demand

for this popular line

for both house and

summer resort use.

They are made
knock-down, so that

they are easily carried

from place to place.

Write for Catalogue "C"

The Stratford Mfg. Co., Limited

STRATFORD, ONT.

Made in

Berlin,

Canada

Made in

Berlin,

Canada

True, you can pay much
more for a fountain pen,

but you can't get a better

one at any price.'

Advertise it for students,

children, farmers, book-

keepers, professional men
—in fact, to all classes.

Send 35c. for sample!and

judge for yourself.

MANUFACTURED BY

Write-Away Fountain Pen Co.
Limited

BERLIN, CANADA

WRITE-AWAY A

Fountain Pens

Popular in price—popular

with all who have use

for a fountain pen, there

are no complicated parts

and it can't get out of

order.

The Write-Away is not

an ordinary fountain pen,

it is different in many
ways, among the most
important being our
paten't interchangeable

pen point section and
shuttle type feed bar or

plunger which regulates

the flow of ink to the pen

point.
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HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

SPENCERIAN
THREE GROSS SILVER-STEEL PEN ASSORTMENT

Six different patterns

Fine, Medium and
Broad Points

Assortment No. 300

FOR SALE BY ALL
JOBBERS

OF STATIONERY.

The Northern Mills Co.

PAPER MANUFACTURERS

PRINTING AND
WRITING PAPERS

Super- calendered, Velvet and Machine

Finished Book, Litho and Antique Print-

ing, Engine Sized Writing and Envelope

Papers, White and Tinted Bond.

Typewriter Papers (Glazed and Rough
Finished), Envelopes, Bill Heads, etc.

Ask for "Canadian Bond," "Provincial

Bond," "Adelia," "Northern Mills,"

and "Federal Writing Manilla."

Head Office, Montreal, 278 St. Paul St.

Mills: St. Atlele, Que.

1 No Deposit— No Obligations

30DaysFreeTrial
GUARANTEED TO WORK A LIFETIME

THIS TYPE OF INK-WELL HAS BEEN "CALLED FOR
TIMES WITHOUT NUMBER" BUT HAS NEVER BEFORE

BEEN PRODUCED AT ANY TIME OR ANY PLACE.

No. IB 1-2 Natural Size

THE REYNOLDS IMPROVED INK-WELL
Is constructed of two parts, reservoir and base, both glass,

nothing to corrode or get out of order. There are two
small wells on opposite sides of the base, one being of the

right depth for a stub pen and the other of the right depth

for the ordinary long pen.

These wells are both constantly supplied with fresh ink from the air

tight reservoir above. As the ink is used i t is fed down from the reservoi r

in such quantities as to keep the ink in each well at its normal depth at

all times. Therefore FRESH INK is provided without waste and with-

out liability of OVERLOADING the pen, the result is clean paper,

clean penholder, clean hands, with no waste of ink from any source.

The BROAD BASE prevents casual upsetting.

EASY TO CLEAN EASY TO FILL

Makes writing a pleasure and saves over one-half of the yearly ink bill.

MADE IN THREE SIZES, each Ink-well being provided with two

nickel-plated adjustable pen racks.

SIZES AND CAPACITY: No. 0-B hoU> 2 ounces o! ink, No.

1 -B and 1 -C 3 ounces and No. 2-B and 2-C 4 ounces.

STYLES: Style B has one opening in the Reservoir, for single desk

use; Style C has two openings in the Reservoir to adapt it for double desks.

PRICES: No. 0-B $2.75 each; No. 1 -B and I -C $3.00 each; No.

2-B and 2-C $3.25 each. 50 cts. extra in Foreign Countries.

You must SEE and TEST this Ink-well for yourself in order to realize

WHY it is the one "CALLED FOR TIMES WITHOUT NUMBER." This

offer is for a limited time only. Fill in the blank order below and mail it

NOW.

THE 0. K. MFG. CO., SYRACUSE, N. Y., U. S. A.

MAKERS OF STATIONERY SPECIALTIES

Liberal Discount to the Trade

THE 0. K. MANUFACTURING CO.

SYRACUSE, N. Y.

Please send me on 30 days free trial one No
Reynolds' Improved Ink-well, Price $ mail or

express prepaid. At the end of that time 1 promise to remit

the price as per Number and Style ordered, or return th*

Ink-well, at your expense.

Name

Occupation or Profession

Street and Number

Gty State _

Kindly mention this

paper when writing

to advertisers.
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NEWSPAPERS .»° MAGAZINES
The best lines to draw the public to your store.

WE HAVE THEM ALL.

Canadian British American German
the majority of which we supply on terms equal to loaning you the

goods to make money with. Quickest possible service assured.

BOOKS
We carry full assortment of all lines of Fiction, both Paper and Cloth
bound. Our prices are equal to the best offered.

SUBSCRIPTIONS

We quote favorable prices and terms. TRY US.
Price Lists, Terms and Catalogues supplied on application.

The Montreal News Company, Limited, Montreal

The "Ne Temere" Decree
An explanation and appeal. The subject discussed frankly

and dispassionately. Not a weapon levelled at Non-Catholics.

BY

Rev. Fr. Brophy, D.D.
Retail 15 Cents

Trade Supplied by

The Montreal News Company, Limited

Montreal

WILL BE IN POPULAR DEMAND ALL SHOULD READ IT
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THE FORCE OF QUALITY IS SHOWN
IN OUR WONDERFUL LINE OF

Typewriter Ribbons
and Carbon Papers

DISTINGUISHED
FOR

BRILLIANCY
CLEARNESS
CLEANNESS
OF WRITE
AND COPY

THE POPULARITY
OF "OUR LINE"

HAS
EXTENDED
TO EVERY
CORNER OF
THE GLOBE

THE SPLENDID WRITE OF OUR
RIBBONS AND THE COPIES OF OUR
CARBONS ARE SEEN THE WORLD
OVER.

SEND FOR OUR TRADE CATALOG
AND BOOKLETS—Dept. D.

MITTAG & VOLGER, Inc.,
MANUFACTURERS
for the Trade Only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES: New York, N.Y., 261 Broadway; Chicago, 111., 205 W. Monroe St.; London, 7 and 8

Dyers Bldg., Holborn, E.C. AGENCIES—In every part of the world ; in every city of prominence.
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AIR-CUSHION FINISH

CONGRESS

'LAYING CARDS
606

GOLD EDGES
COPYRIGHT, BY

The U.S.PlayingCardCo.
CINCINNATI. U.S.A.

Congress Playing Cards,
GOLD EDGES.

Club Indexes.

AIR-CUSHION FINISH.

Ideal for Bridge.

Card players know what a pleasure it is always to

find that ease of handling in a deck of CONGRESS
just out of its sealed package.

They know, too, that CONGRESS cards will not
gum or stick together with a
little use.

Then in the many beautiful,
Loot tor the name "CongreW on every box.

original ART DESIGNS Will

be found something for almost any card occasion.

75 CONGRESS designs, actual cards, are shown on a handome folder,

write us and we will send by return mail, FREE OF CHARGE. You can
then make up your CONGRESS order designs of your own selection.

Those customers who buy CONGRESS cards, art

backs, for SOCIAL PLAY, will want BICYCLE cards
for GENERAL PLAY.

THE UNITED STATES PLAYING CARD COMPANY,
CINCINNATI, U. S. A.

L-
[TH E U7S PL^rnTC CARO CO.

PLAYING CARDS
Revised t>oi adopted 190ft

V.

Ivory or Air-Cushion Finish.

t»

KOH-I-NOOR and MEPHISTO
PENCILS

M

<n^r^T^^y^*^i^«m^^n^<m 1̂
yxsic,vam^^mmml

It is not necessary to mention the quality of these Pencils,

everybody recognizes their superiority.

We carry a full stock of "Koh-i-noor" from 9H to 6B and

four grades in Mephisto.

Paper Mills at

St. Catharines

W. J. GAGE & CO., Limited
Toronto
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The Real Point of Merit

If there is any one feature that recommends
a Fountain Pen more than another it is the

gold pen. And it is because of its excel-

lent point that

Z5he

"Swan Safety"
has made such noted success. Sixty years
of experience are behind the "SWAN,"
and it is recognized by experts as the high-
est grade gold pen made. But that is not all.

In conjunction with gold pen point excel-

ence, consider these features: Made to carry

in any position without either pistons or

valves to get out of order.

simply screw on cap and you get absolute
safety. It cannot leak, blot or miss.

Write for details and prices to-day.

Mabie, Todd & Co.
124 York Street, TORONTO

Head Office : Holborn, London, England

An Important Work on the

New Copyright Law
Just Published Trade Supplied

THE LAW OF COPYRIGHT
By L. C. F. Oldfie!d, M.A., F.C.S.

Clotb, $3.50

THE CARSWELL CO., LIMITED
19 Duncan Street, Toronto

DESK PADS
Manufactured in 35 styles.

A trial order will con-

vince you of the supe-

rior quality and work-

manship.

L. SAINBERG, MANUFACTURER
New York City

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND
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WHY THIS SUCCESS?
Less than four years ago we began the

manufacture of post card racks with a cap-

ital that represented but little more than the

cost of this ad. To-day there are more than

20,000 stores using our display cabinets.
Why this success? Not because we are the

only concern in the fixture business, but be-

cause we have studied deeper and more
thoroughly the retailer's conditions; we have
given him fixtures that he needed and had
a use for. We are now building 125 differ-

ent display racks. We can surely show
you something that will meet a need in

your store.

Write for our catalogue TO-DAY.

No 34 Book Cabinet

Holds 400 books

or dime novels.

The Gier & Dail Mfg. Co.
LANSING, MICH.

No. 251 Cabinet

Display on outside

Carries stock on inside

Auld's Premium Mucilage
J

MADE IN CANADA

Quality the best. Prices right. Keep
it in stock if you want a satisfactory

- line at a good profit.

L1TH0GRAMS and LITHOGRAM COMPOSITION

Samples and quotations on request.

AULD MUCILAGE COMPANY
Wm. Anjjus, Mjjr. 23 Bleury Street, MONTREAL

HAVE YOU TRIED
THIS
ONEJOHN HEATH'S PENS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Engr.) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg: in Canada

The

Buy Your

PRNNANTS
From Us

Up-to-date designs in Souvenir,
College and School Pennants,
Sweater Crests, Cushions,
Boat Burgees, Flags, etc.

EXCLUSIVE MANUFACTURERS

Send for Catalogue of Felt and Leather Novelties

NIAGARA PENNANT CO.
Niagara Falls, Ontario

REG:IN CANADA
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Large Choice of Designs

Make "Morton

Good Sellers

Numerous requests of

prospective fountain
pen purchasers in

your store all tend to

show you the import-
ance of the necessity
of carrying many de-

signs to cope with
the different public
attitudes in fountain
pen buying.

THE

"MORTON" IP
FOUNTAIN PEN

is made in a score of

handsomely mounted
designs and with pens
that suit every hand.
A small display of the

Morton will make
sales where not even a

desire to buy existed.

YOUR OWN SPEC-
IAL IMPRINT on an
exceptionally large
selection—o u r stock
lines are up-to-date

and of excellent value.

WRITE FOR CATALOGUE

Made by

J. MORTON & CO.
New York

Canadian Agents :

MENZIES & COMPANY
LIMITED

152-154 Pearl Street

IMPORTERS OF

TORONTO

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.

SIXPENNY
NOVELS

Think of being able to retail Works
of Conan Doyle, Rider Haggard,
Henry Seton Merriman, Charles
Garvice, and W. W. Jacobs at

15 CENTS a Copy.
Conan Doyle's Sherlock Holmes

Stories will never lose their popularity;

neither will "She," "King Solomon's
Mines" and other of Rider Haggard's
great novels of adventure.

W. W. Jacob's Sea Yarns appeal to

boys—young and old.

Both Charles Garvice and Merriman
are leaders in Romance Fiction.

The books of these authors, and
those of others equally well known, will

move rapidly at 15 cents.

Ask us for our lists. Then plan how
many copies you can .sell and send
your orders early.

NOVELS OF THIS TYPE SELL READILY
IN THE SUMMER MONTHS.

FIVE-CENT
SHEET MUSIC
Yes, we can furnish ihe publications

of Cassells, Newnes and others for retail-

ing at this exceedingly low figure.

Could you sell popular music at

FIVE CENTS?
Think it over.

If you could, and if you could sell

high class Novels at FIFTEEN
CENTS, Write us for lists and very

close prices.

The Imperial News Co.
LIMITED

254 Lagauchetiere St. W., MONTREAL
91 Church St., TORONTO
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Are You Selling Wire Goods?
Good Profit Selling The Androck Line!

Here is a line of Canadian-made goods that embody all the features

of clever workmanship and good quality,

Send for our catalogue and price list, which will plainly show you

the saving we can effect you in the purchase of Wire Goods.

Save duty and buy home goods.

ANDREWS WIRE WORKS OF CANADA, LTD., WATFORD, ONT

THE National Right and Left Index

may be used from front to back, or

back to front. The entire alphabet

is always in sight. The index tabs are

added to the size of the book—not taken

away. This book is handsomely bound

in -Russia back and corners, with cloth

sides and gold side stamps.

MADE ONLY BY

National Blank Book Co.
HOLYOKE, MASS.

The Standard Office Ink

Sold by dealers who
take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING

A Perfect Absorbent
The success and popularity of any line of Blotting Paper
is entirely dependent upon its absorptive qualities.

FORD'S GOLD MEDAL BLOTTING PAPER

is recognized the world over as the most reliable absorb-
ent on the market.

We Stock FORD'S GOLD MEDAL BLOTTINGS
in the following colors

—

White, 80. 100 and 120 lbs. Granite. 80 and 120 lbs.

Pink. Buff, Blue. Moss Green, Scarlet and Cadet Blue 100 lbs.

SIZE 19 x 24

Smith, Davidson & Wright, Limited
Wholesale Stationers and Paper Dealers

VANCOUVER, B.C.
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DAVIDS'

A FEW FACTS
We made ink 87 years ago and improved the quality

each year, and mind you our inks were the best on the

market in 1825—they were popular then-—they now enjoy

the loyal support of millions of users, and are as good as

money and brains can make them.

To-Day Live Dealers

find the Thaddeus Davids Company Inks and Adhesives

great profit producers because there is an ever-increas-

ing demand for them and they give the dealer and

consumer entire satisfaction.

This Line of Inks and
Adhesives

is more extensively advertised than any other, therefore

if you are a live dealer you will keep a full assortment

and push the sale of them, as there is a good profit for

you, and a good article sold always means a satisfied

customer.

You are losing trade if you
don't handle Davids' Inks.

THADDEUS DAVIDS CO.
OFFICE AND FACTORY—95 and 97 VANDAM STREET

NEW YORK, U.S.A,

BROWN BROS., LIMITED,
(CANADIAN AGENTS)

WRITING FLUID

TORONTO
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Showing
operation of

Self-Filling

Device
also

Pen closed

ready to write

The Standard Self-Filler

We own the basic patents which make the AUTOPEN entirely different from any other Self-

Fillei'." No projections, clumsy sleeves, buttons or valves to get out of order—a clean, smooth barrel

when ready to write.

SANFORD & BENNETT
AUTOPEN

is the most popular and profitable pen you can carry. Absolutely the finest fountain pen—in every

point—ever put on the market at any price—The result of our constant aim to make the very best pen
that it is possible to construct. Yet, prices are lower and profits greater to the dealer than on any
other high grade pen.

Your name on the AUTOPEN will reflect the character of your store and increase your business.

Now is the time to push the AUTOPEN—
Let us send you catalog showing prices

and discounts.

Sanford & Bennett Co., 51-53 Maiden Lane, New York
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We Will be pleased ho 5er\A Samples cvrvcV prices or\ request"

J.Charles Skene
181Yonge St. Toronto

Condensed Advertising
FOR SALE

FOR SALE—LONG ESTABLISHED STA-
tionery and fancy goods business. High -class

trade. Yonge St., Toronto. Possibility double
sales. Retiring, ill-health. Box 281, Book-
seller and Stationer.

ESTABLISHED STATIONERY AND CIGAR
business on one of Toronto's business streets.
Stock and fixtures about twelve hundred, in-
cluding a large circulating library. Large new
store leased. Proprietor going into wholesale.
Apply, F. P. Maddox, 313 Roncesvalles Avenue,
Toronto.

A SPLENDID OPPORTUNITY—A LEADING
retail book and stationery business, in one of
Ontario's cities, offered for sale. This busi-
ness has been growing rapidly, and shows a
good profit. Will stand closest investigation.
For particulars, in first place, apply to The
Mussun Book Co., Lim ited, Toronto.

SALESMAN WANTED
A TRAVELING SALESMAN, ACQUAINTED
with the wholesale and manufacturing trades
in the Maritime Provinces, to represent the
MacLean newspapers, looking after our ad-
vertising in this district. Good position for
progressive young man. Apply, stating full

particulars, the MacLean Publishing Co., Ltd.,

702 Eastern Townships Building, Montreal.

SITUATION VACANT
WANTED — EXPERIENCED STATIONERY
man for inside work. Must be sober and in-
dustrious. Age 25 to 35 preferred. Apply to
Young ifc Kennedy, Ltd., 6(10 First St., Ed-
monton, Alta.

TRAVELER WITH GOOD CONNECTION
amongst the druggist and general stores hi

Western Ontario can have a first-class side
line in post cards and seasjn goods. Rich-
monde Sales Co., Limited, Toronto.

TRAVELER WANTED FOR THE CITY OF
Montreal who has a good connection amongst
all stores handling post cards; state salary
required and full particulars. Richmoude
Sales Co., Limited. Toronto.

WANTED SMART SALESLADY FOR STA-
tiouery and wallpaper departments: state
experience and other particulars in first letter.
Apply, Box 282, Bookseller and Stationer.

MISCELLANEOUS
THE "KALAMAZOO" LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,

alignment perfect. No exposed metal parts
or complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. Also send for our general
catalogue of stationery if you have a sta-
tionery department.

75,000,000 "0. K."

PRICE TICKETS
PRICE TICKETS FOR WINDOW SHOW
goods. Black lettering on white card marked
25c, 50c, 75c, $1, $1.25, $1.50, $1.75, $2, $2.50, $3,
$3.50, $5. Dozen in set, per set 25 cents post-
paid. Technical Book Dept., 143 University
Ave., Toronto. (tf)

PAPER
FASTENERS

SOLD the pa,t YEAR should
convince YOU of their
SUPERIORITY.

They Add TONE to You,
Stationery in the OFFICE.BANK,

SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-
curity Easily put on or taken
off with the thumb and finger.

Can be used repeatedly am
"they always work" Made of brass in 3 sizes. Put upin brass

boxes of 100 Fasteners each.

Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of 50, assorted.

Illustrated booklet free. Liberal discoun 1I0 the trade.

The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. To ib
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Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street New York

-
= . __T_H E

-R0BHWPEN 3

HINKS ,WELLS &C°,
- BLRMINC H A M. ^ "'

Registered

'J'lie pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up
to-date tools in one of the best equipped factories.

Sold in 6d.. Is. and gross boxes.
Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

CRAYONS
FOR EVERY USE

^^NOft^ "jk\

' *"* TRADE

Xrayol
^^ta^ MARK-

Eight \iwp,r// Colors

schoo^Krayons
f0^DUCAnONALC0LORW0^K

BINNEY & SMITH CO
V^. NEW YORK. PARIS. c

[Send^for samples^of^full^line

BINNEY & SMITH CO.,

81-83 Fulton St., N. Y.

Paragon

Inkstands

Slide covers with pin cup tops, finest line ever invented.

All Styles, Singles and Doubles
Manufactured by

FRANK A. WEEKS MFG. CO
93 John Street, NEW YORK
Sold by all leading Canadian jobbers

You Can Do A Big Business
in toy marbles at this season of the year. Here it is—
early spring—for the next six months now the children
will play that ever popular game—marbles.

Christensen Toy Marbles
are the best and most perfect marbles offered anywhere for toy and
stationery shops. 18,000,000 marbles and caster balls sold in Canada
and United States last season. Stock up— NOW.

WRITE FOR CATALOGUE
The M. F. Christensen & Son Co. Akron, Ohio, U.S.A.

,
-
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892"

Joseph Parker & Son Go.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and High Grade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Co.
MANUFACTURING STATIONERS

CHICACO, ILL.

The Topaz Pencil
As good as any at any price

Better than any at the same price. .

HB| H» with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

ACCOUNTANTS AND AUDITORS.

JENKIN8 & HARDY
Assignees, Chartered Accountants, Estate and

Fire Insurance Agents.
151 Toronto St. 52 Can. Life Bldg

Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method of furnishing commercial reports
to our subscribers gives prompt and reliable in-

fotmation to date. Every modern facility for the
collection of claims. Tel. Main 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Dip'oma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1893, and Province of Quebec Exposi-
tion, Montreal. 1897

ART SUPPLIES.
A. Harnsuy & Sou Co., .Montreal.
Artists' Supply Co., 77 York St., Toronto.
Ait Metropole, 205 Youge St., Toronto.

ATHLKTiC AM) M-ORTING GOODS.
The Fancy Goods Co.. of Canada.

BLOTTING l'AI'EKS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Caper Co., Richmond, \ a.

The Standard Paper Mfg. Co., Richmond, Vit.

Joseph Parker & Sou Co., Now Haven, Conn.
BLANK BOOKS.

Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutiu, Gillies <fc Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston, Mass.
CHRISTMAS AND PICTURE POST CARDS.
The Sutcllffe Co.. Toronto.
H. L. Woehler, New Y'ork.
Lonsdale & Bartholomew, Montreal.
Raphael Tuck & Sons, Montreal.
Meuzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New-

York. CRAYONS.
The Standard Crayon .Mfg. Co., Dan vers.

Mass.
American Crayon Co., Sandusky. Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
.1. Chas. Skene, 181 Yonge St.. Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntiu, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennison Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane.

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New Y'ork, Menzies & Co., Can.,

Representative*.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Awav Fountain Pen Co., Berlin, Out.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York. Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.

INDELIBLE INK.
Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co., Toronto.
JI.'C. Stephens. London. Kng.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nureinburg, Germany.
"Blaisdell" Paper Pencil, New Y'ork.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros., Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Bindery Co., Chicago.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright. Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co., Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co.. Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co., Chicago.

PAPER FASTENERS.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co., Tor-
onto.

The O. K. Mfg. Co., Syracuse, N.Y.
The Barrett Bindery Co., Chicago. .

PAPER MANUFACTURERS.
The Rolland Paper Co., Montreal.
The Northern Mills Co., Montreal.

GUEST
CARDS

that are individual in design
and quality.

TALLY
CARDS

representing New Thoughts
adapted for the best trade.

POST
CARDS

embodying Beautiful Work-
manship with clever ideas
consistently artistic.

Samples on request

AT

o catalogues

LEUBRIE & ELKUS
456 Fourth Avenue New York

TRINER'S
are good

Postal Scales

Time has proved their
superiority.

Include thsm in your
order through the
Jobber. They will net

Si you a good protit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago, III.

ART SUPPLIES
Winsor & Newton's Oil Colors

" Water Colors

" Canvas
" Papers
" Brushes
" Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.

MONTREAL
Agents for Winsor & Newton, London
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BUYERS' GUIDE
When Considering School lufpliis

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., ^'Lt^
77 York St., Toronto. Can.

op an

rers

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

I'AI'liTERlES AND WRITING PAPERS.
Warwick Bros. &. Butter, King St. uud Spa-

dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
\V. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittslield, Mass.
A. R. MacDougall & Co., Toronto.

PAPER PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music 1'ub. Assn., 144 Vic-
toria St., Toronto.

A. H. Goetting, 143 Yonge St. Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers,
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers,
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers. Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kaineiistein, 394 Hudson St.. New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., E.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The P. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Brlggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co.. New York.
G. & C. Merriam Co., Springfield, Mass.
Page <fe Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co.. Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.
The Museum Book Store. London. Eng.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card.

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2y2 , 3 or 3y2 per cent, eacb on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue of all the above publications sen

free upon application.

Morton.Phillips & Co.
PUBLISHERS

1 1 5 and 1 1 7 Notre Dame St. We.t, MONTREAL

N.B. -The BROWN BROS., Ltd , Toronto, carry

a full line of our publicationt.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

. OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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Plant of the Standard Pap
Company, Richmond

There is One
Sure Way of Do-

ing the Job Right.

That is to Give Your Customer the
Best Material Obtainable.

Standard Brands" of BlottingFill His Orders for U
Blotting With

"STANDARD" "IMPERIAL" "STERLING" "SUPER PLATE" PLAIN BLOTTING
"ROYAL WORCESTER" and "DEFENDER" ENAMELED BLOTTING.

Manufactured by C5^-^-»-^»y-l*-»*«^ ~D *-» *-». „-». » A/T-f*-*. aO ^ "Supreme in Blotting."standard raper Mlg. CO., Richmond, Virginia
Wholesale Agencies in Toronto, Montreal, Winnipeg and Vancouver

The Question of Crayons
is best answered in (he Standard Lines.

CREST LIGHT CRAYONS
FALCON CRAYONS

Omega Dustless Chalk, (White and Colored). Colors
equal finest No. 1 quality. The Standard Line
includes the best articles for every requirement of

school, home and mercantile use. They sell easily at

a good profit. You need them in your business.

Write for catalogue and prices to-day.

A. R. MacDoujjall & Co., 42 Adelaide W., Toronto
Representing The Standard Crayon Mfg. Co., Danvers, Mass., U.S.A.

British America Assurance Company
A.D. 1833

FIRE A. MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hoa. G«o A. Cox, President W. R. Brock, Vlee-Presldent

Robert Blckerdlke, M.P., W. B. Melkle. E. W Cox. Geo. A. Morrow
D. B. Htnne, Augustue Myers, John Hoeklo, K.C., LL.D.

Frederlo Nlcbolle, Alex. Lilrd, James Kerr Osborne, Z. A. Lash, K.CI
Sir Henry M. Pellatt, E. R. Wood.

W. B. Molklm, Qmnmral Manager/ P. H. Slmm, 3»ormtary

CAPITAL • .... $1,400,000.10
ASSETS 2,102,753.85
LOSSES PAID SINCE ORGANIZATION 2B.833.82:.96

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - -

Losses Paid Since Organization
of the Company, over - -

- $3,570,000

54,000,000.00

HON. GEO. A. COX, President

W. R\ BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C FOSTER, Secretary
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MADE IN CANADA

PAPERS of QUALITY
The Rolland Paper Co., Limited

"PRESENT THEIR LINE OF

BOND and LEDGER
PAPERS

Superfine Linen Record
Earnscliffe Linen Bona ana Ledger

Standard Pure Linen

Empire Linen Bond
brown Linen

bo/onial Bond
SAMPLE BOOKS FURNISHED ON REQUEST

ENVELOPES TO MATCH.

The Rolland Paper Co., Limited
HIGH GRADE PAPER MAKERS

Genera) Offices : Mills at

MONTREAL, P.Q. t ST. JEROME, P.Q.
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Waterman's Ideals earn (rood profits for Stationers. Their very high quality draws trade

and makes satisfied customers. Their sale is steady, with some upward fluctuations at

particular seasons. Waterman's Ideals are kept constantly hefore the buying public by

regular and logical advertising. Dealers are assisted by broad and liberal co-operation from

the manufacturers. Waterman's Ideals, as a whole, are the only complete line, permitting

concentration, on the standard line, in its various types and with the minimum of investment and space for display.

The handsomely gold and silver mounted styles are especially popular for high-class trade and gift purposes.

Sent! for latest complete catalogue. You can receive this growing trade, too.

L. E. Waterman Co., Limited, 107 Notre Dame St. W., Montreal

73 Broadway, New York Kiuersway, London o' Rue de I Ianov-re, Pari*
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lllVi
AND

OFFICE EQUIPMENT JOURNAL
The only publication in Canada devoted to the interests of Book, Stationery and kindred

trades, and for twenty-seven years the recognized authority for those trades.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bldg. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, MAY, 1912

SELLING POINTS
Hardest Russian, Iridium

Tip.

Solid 14Kt. Gold, Guaran-
teed.

Perfeet Feed.

Never Skips. L,eaks or

Blots.

Finest Para Rubber.

- Superior Finish.

Will Last a Lifetime.

No Clumsy Projections.

Filler Out of Sight When
Writing.

Filled at Ink-Well.

Rubber Reservoir, Guar-

anteed 5 Years.

Convenient.

Your Name Here If You
Wish.

Satisfaction Guaranteed.

Highest Grade Imprint

Pen.

Entirely Made in One
Factory.

Highest Quality.

Low Price.

That instantly appeal to discriminating purchasers —

Terms that insure fair profits—A guarantee absolutely

without qualifications. No pen of equal quality has

the imprint privilege -no better pen made than the

SANFORD & BENNETT
AUTOPEN (Self-Filler)

Put your name on it. Its convenience, neatness and
easy writing will reflect credit to you that will

surely pay.

We are the largest manufacturers of high-grade

imprint pens in the world. Every Sanford & Bennett

pen is made entirely in our factory, and the high

quality of every part is guaranteed.

Made in all styles, sizes and prices to suit every

hand and purse.

WRITE FOR PRICES AND DISCOUNTS.

SANFORD & BENNETT COMPANY
51-53 MAIDEN LANE, NEW YORK
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TheNew Imperial Series

of School Supplies

"What are they, anyway?" you
may ask. They are a series of

Practice Books for School use, of

exceptional quality, with cover

designs embracing Patriotism,

National Events, Canadian Life,

Flowers, Animals, Fish, Sport

and many other instructive sub-

jects that would interest young
Canadians, artistically printed
in many colors, "that will sell at

sight."

Buy these books and watch re-

sults. Write us if you do not

see our travellers' samples.

Warwick Bros.& Rutter Ltd.
Manufacturing Stationers

TORONTO
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House and Garden Books

DISTINCT 1\ I.

HOM1 S .

OF MODERATE
COST

Distinctive Homes of Moderate Cost
A book for House-Builders and Home-Makers. The most complete and
authoritative volume on the subject. It. is a, sumptuous hook, of 172
pages, size 10 x 12 inches, superbly printed on plate paper. Cloth bound,
$2.00.

Bungalows
Their design, construction and furnishing, with suggestions also for Camps,
Summer Homes and Cottages of similar character By Henry H. Saylor.
Illustrated by photographs and plans. Beautifully printed on plate paper,
Cloth bound, $1.50.

Inexpensive Homes of Individuality
Being a collection of photographs and floor plans illustrating certain of
the best country and suburban homes of moderate size. By Frank Miles
Day. Paper cover, 25c.

The Garden Primer
A Practical Handbook on the Elements

of Gardening for Beginners. By Grace

Tabor and Gardner Teal. With illustra-

tions and plates. Really indispensable.

Cloth, $1.00.

Home Vegetable
Gardening
A complete and practical Guide to the

Planting and care of all vegetables,

fruits and berries worth growing for

home use. By F. F. Rockwell. With

illustrations and plates. Cloth, $1.00.

The Landscape
Gardening Book

Wherein are set down the simple Laws
of Beauty and Utility which should
guide the Development of all grounds.
By Grace Tabor. With Plates and il-

lustrations. Cloth, $2.00.

Irises
By W. Richatson Dykes, 50c. Just pub-
lished in "Present-Day Gardening''
series. Other titles in this series are
"Sweet Peas," "Pansies and Violets,"
"Vegetables," "Daffodils," "Or-
chids," "Carnations and Pinks,"
"Rhododendrons and Azaleas," "Lil-
ies," "Apples and Pears," each 50c;
also "Roses," 75<-.

SOME OF OUR BIG SELLING NOVELS
THE BANDBOX
By Louis Joseph Vance, author of "The Brass Bowl," etc. Beautifully bound,
attractive wrapper. Illustrated, $1.25.

THE RECORDING ANGEL
By Cora Harris, author of "The Circuit Rider's Wife," etc. Beautifully
bound, attractive wrapper, illustrated in color, $1.25.

THE SINS OF THE FATHER
By Thos. Dixon, author of "The Leopard's Spots," etc. Beautifully bound,
attractive wrapper, illustrated, $1.25.

STOVER AT YALE
By Owen Johnson, author of "The Varmint," etc. Cloth bound, attractive
wrapper, illustrated, $1.25.

LONESOME LAND
By B. M. Bower, author of "Chip of the Flying U," etc. Cloth bound, attrac-
tive wrapper, illustrated, $1.25.

THE OLD NEST
By Rupert Hughes, author of "Excuse Me," etc. Cloth bound, attractive
wrapper, illustrated, $1.00.

Usual Discount to the Trade

>:>•

THE BANDBOX

LOW SJOSEPHVANCE

The COPP CLARK CO., Limited
TORONTO
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IRVING
PITT

LOOSE LEAF, PRICE BOOKS,

MEMO BOOKS, BINDERS, Etc.

The latest addition to the Large Line of

I-P Loose Leaf Books
is the

I-P Post Price Book
A Very Simple, Strong and Compact Book
that will bind the sheets as firm and strong

as a Bound Book—Carry a stock in all

sizes.

Leather Goods
Our Representatives will be out shortly

with a complete line of LADIES' HAND
BAGS and LEATHER NOVELTIES for

the coming season.

Woodbury E. Hunt's Art
Calendars, Greeting Cards,

Etc.

BROWN BROS., Limited

WHOLESALE AND MANUFACTURING STATIONERS

51-53 Wellington St. W., TORONTO

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Pa9te,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. ud.

Canadian
Agents,

TORONTO

l^l'-l.'niriitni^nti.tjBywW)

Flirtation

Vacation

Visitation

Congratulation

Invitation

Post Cards and Folders
Catchy wordings—fitting the occasion—Suitably dec-

orated by hand in watercolors, or pictorial in effect

—

with j- roper, sensible sentiment.

Wordings that make cards a convenience to the

public, a privilege to the busy people of this busy age
—who haven't time to frame their thoughts as they
would wish to send them—but find thoughts expressed
in our cards to suit their very own use—It's the

"Sutcliffe" cards that give a larger range of scope
for different "occasion" sending than any three

ranges anywhere.

Sentimental but not sober serious—a bit of rare

humor free from vulgarism—Safe, pithy, sympathetic,
with often a warm personal touch that wins the

buyer.

THESE ARE REASONSWHY THE SUTCLIFFE
CARDS ARE "REPEAT" CARDS

Cfje gmtdttte Co.
Importers and Commission Merchants

77 York St., Nordheimer Building, Toronto
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School Blanks
1912

These are a fewof our new designs in

School Blanks
for this season.

Our Exercise and Practice Books
are standard leaders with the trade

from Coast to Coast.

Order a full supply from our

travellers who are now on their

respective trips.

W. J. Gage & Co., Limited
Wholesale and Manufacturing Stationers

Toronto, Ont.

Paper Mills, at

St. Catharines
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= THREE NOTABLE NOVELS

=

JUST ADDED TO OUR SPRING LIST

THE HEART OF US cloth$1 .25
By T. R. SULLIVAN

A cleverly told romance of earlier Boston. In this period somewhat given to

hasty fiction, it is gratifying to welcome a book, affording as does "The Heart
of us," the evidence of both literary taste and fruitful leisure.

THE SIMPKINS PLOT doth $1.25
By G. A. BIRMINGHAM

The history of a droll error on the part of "J. J.," the irrepressible curate of

Ballymay. A light-hearted, sparkling, irresponsible story of out-of-doors.

THE RUBY HEART OF KISHGAR cioth$i.25
By ARTHUR W. MARCHMONT

An exciting novel in which the fortunes of Molly Manforth and Stephen Boscamen
are peculiarly woven around the theft of the Ruby Heart of Kishgar. This story
of love, mystery, and how the clearing of the mystery makes the marriage
of Stephen and Molly possible, makes interesting reading.

TORONTO:

THE MUSSON BOOK CO., LIMITED

New Books by C
Which are being extensively advertised through

Canadian Authors
the leading daily, weekly and monthly publications

THE HOUSE OF WINDOWS
By Isabel Ecclestone Mackay

OPEN TRAILS
By Janey Canuck (Emily Ferguson)

fpHAT this wonderful story of an abducted child with
•* its marvellous witchery of plot and action will be
read everywhere is a foregone conclusion.
The malignant revenge carried out with superhuman

cunning by a deranged woman forms the groundwork
of a story that will immediately take its place amongst
the talked of books.
That a story built upon revenge should overflow with

the most beautiful of human passions—affection, cour-
age, persistency and devotion, shows the great versa-
tility of the author's powers.
Read "The House of Windows"; it will grasp you

with the intensity of its action and the reality of its

actors.

"TANEY CANUCK in the West"—that delightfully
J fragrant potpourri of humor, philosophy and orig-

inal observations on a new land elicited a chorus of
approval. "Janey's" personality is as invigorating as

the western prairies themselves, and it permeates her
new book, "Open Trails," as thoroughly and charm-
ingly as it permeated its predecessor. In "Open
Trails" the author continues her "impressions," but
those who have not yet been so fortimate as to make
the acquaintance of "Janey" will not be at a disad-
vantage in reading the new book before the old.

PRICE - - $1.25 PRICE - - $1.25

RORY OF
WILLOW BEACH

By Valance Patriarche

PRICE - - $100

\X/ ITH the setting in a "back" town of New Ontario, this is a story that has the
"» breeziness and freshness of the pinewoods which figure in it so largely. The
character-studies of the townspeople are drawn with the directness and virility that
are typical of Canadian life generally; but the chief note of the book is its humor

—

refreshing in its simplicity, kindliness and purity which enters into the charming
idyll and runs through all. This idyll shows that the ways of the "new" maid of
the New World with a man are much the same as the ways of maids have been
since the world began.

ORDER TO-DAY AND BE PREPARED TO MEET THE RESULTANT DEMAND.
Published by

CASSELL & CO., Limited &&« TORONTO
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Best Selling Novel in

Canada To-day

To M. L. G.

Read, Mark, Learn and Send in

Your Orders.

'
' A Woman 's Calvary.—The book may be fic-

tion; there are many moments when we believe

it must be. It professes to be a true case, and
that it is so we are never in doubt. So far as it

is fiction, it only lightly disguises fact. The first

half bears the indubitable mark of nature; it is

beyond the novelist's invention; and if its inci-

dents are woven into a fictitious story developed
in the second half, it is done by a novelist of

unusual cunning and restraint. . . . What marks
it off is its remarkable vividness. The earlier

the memories, the more raw and sensitive to im-

pressions appears the writer's mind, and the
more simply, directly, quickly does she set them
down."—Daily Chronicle.

"If authentic, poignant to tears; if not, mar-
vellously well invented. . . . Human and com-
pelling. Not a book for babes, but for thinking
men and women. '

'—Daily Mail.

The story is in itself remarkable . . . and it

is remarkably told. . . . We cannot but express
admiration for the skill and certainty wT ith

which all the early chapters are written. . . .

The story owes much of its power to the very
real sincerity of its narrator."—Westminster
Gazette.

"As a story, it is one of the most enthralling
I have read for a long time. . . . Six—seven
o'clock struck—half-past seven—and yet this

extraordinary narrative of a woman's life held
me absolutely enthralled. ... I forgot the wea-
"ther; I forgot my own grievances; I forgot
everything, in fact, under the spell of this won-
derful book. ... In fact the whole book bears
the stamp of reality from cover to cover. There
is hardly a false or strained note in it. It is

the ruthless study of a woman's life. ... If it

is not the novel of the season the season is not
likely to give us anything much better."—Rich-
ard King, in The Tatler.

"A remarkably well-written piece of femin-
ine observation and psychology is this anony-
mous novel. . . . There can only be one opinion
of the delineating power and grasp of person-
ality which the author displays. It is a volume
of much fine thinking, finely expressed."—Pall
Mall Gazette.

Third Canadian Edition

Toronto

:

Jlenrp Jfroiobe
25=27 &icfjmonb M. Wit&t

EsterbrooK
SteelPens

S ty I _

There's an
Esterbrook
for you

250 styles—fine, medium

and broad points.

The standard

of the world

I
Ask your stationer.

The Esterbrook Steel Pen Mfg. Co.,

26 John Street, New York.

ks : Camden, N. J.

THE BROWN BROS., Limited, 51-53 Wellington St. W.
Canadian Agents, Toronto

FAMOUS NOVELS
to Retail at 15 Cents

Ralph Connor, Conan Doyle,
Annie S. Swan, Charles Garvice
and W. W. Jacobs are among the
authors whose works we can supply
so that you may sell them at this

low figure and still reap large profits.>

NELSONS ENCYCLOPAEDIA,
a work which you may sell at 35c

a volume, fills a real want. It is

concise, accurate, well illustrated,

and will bring you business.

We have a cheap line of Boys' Books
to sell at 10 cents, among these the

Boys' Friend Library and the
Boys' Own Library. Upon the

latter you make a profit of one
hundred per cent.

The Imperial News Co.
LIMITED

254 Lagauchetiere St. W., MONTREAL
91 Church St., TORONTO
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Blackie's

Children's

Annual
BEST OF ALL-OP D^.R IT.

15SS THE HERO OF
«£«ul

jjj PANAMA,

The Best

Picture Books
and

Juveniles
arc

Blackie £* don's

ALL BRITISH MAKE

Large Assortments
AT ALL PRICES

and sold in the
Dominion at favorable

terms by all whole-

sale houses.

See samples, which are carried

by the best travellers, or write

for our catalogue and have

goods shipped direct from

Glasgow, Scotland.

BLACKIE £» SON LIMITED
17 Stanhope Street

LONDON &

GLASGOW
BOMBAY
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MACMILLAN BOOKS
JUST PUBLISHED

Chas. Major's "THE TOUCHSTONE OF FORTUNE" K£
A story of Charles II. and his dissolute Court. Better than "Dorothy Vernon." *

Jack London's "THE HOUSE OF PRIDE"

Gertrude Atherton's "JULIA FRANCE AND HER TIMES"
A book as big as "The Conqueror."

Kennedy-Noble's "WHITE ASHES"
A story of business wrecking and a big fire.

Joseph Conrad's "ALMAYER'S FOLLY"
The author considers this his best work.

BIG THINGS TO COME

"PHRYNETTE MARRIED," "VAN CLEVE," "MORE THAN KIN"

James Lane Allen's rreat love »i "A HEROINE IN BRONZE"

Our Mr. Fowkes is now on his way West to tell you about these and many others.

MACMILLAN'S Publishers TORONTO

Our Business is to Build Your Business

We do it by building fixtures that afford

you a larger and better display, and at

the same time enable you to carry a

larger stock on the same or less floor

space. When you realize that one of our

Cabinets occupying only 24 inches of

floor space will carry as large a stock as

you can place on a table 1 feet long, you

can appreciate their value. The display

is on the outside and the stock on the

inside where it is free from dust and dirt

and yet can be reached in an instant's

time.

We build more than 100 different

sizes and styles of the cabinets.

Write for our Catalog

THE

No. 251 CABINET
for Books, Stationery, Etc. Displays

an outside stock on the inside.

Gier&Dail Mfg.Co.
216 Grand Street LANSING, MICH.

LANSING CARRYALL CABINET
Each pocket holds 25 magazines

built to hold from 500 to

1000 magazines.
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School Work Books of M
Our line of Scribblers, Work
Books, Note and Exercise

Books for 1912 are designed

with this object in view; not

only to please and delight

the eye of the boys and girls,

but the quality of paper used

will satisfy the teacher and

scholar.

It pays to satisfy your cus-

tomers. Especially does it

pay when your customer is

a boy or girl, and bound for

school.

With the above fact before

you, it will PAY THE DEALER to

see our line before making his

purchases for school opening.

£'£ 2 r

' • r -

!
,-

f

THE COPP, CLARft
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erit That Will Win Trade

!

Among the new covers are :

Canada Forever Going Some

Ready Aye Ready

Steady Breeze

Summer Time

King's Prize

artistic merit,

His Majesty

King of the Air

Monarch

Lost Toys

These have
both in design and coloring,

and will win trade for the

dealer.

WAIT FOR OUR REPRESENTATIVE.

The accompanying cuts are

samples of covers of our new
1912 line that will surely

appeal to the children— the

kind they will pick out from

among the mass of covers

lacking particular appeal to

boys and girls.

CO., Limited, TORONTO
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PRACTICAL
REAL ESTATE

METHODS

PRICE:

TWO DOLLARS NET

For.

Broker, Operator and Owner
BY

THIRTY REAL ESTATE EXPERTS

How to Buy, Sell, Lease, Manage, Appraise,

Improve and Finance Real Estate.

This book is intensely practical, deals in facts,

is based on the actual experience of men who
have succeeded by the very methods they

describe. It covers hundreds of points that

everyone interested in any way in real estate

should know. Every word is authoritative,

because each chapter is written by a

recognized expert in that line.

TORONTO :

The Musson Book Co., Limited

Big Business for You!
In early summer many of your customers' thoughts

are turned to preparation for their summer outing.

Every convenience that will make the vacation

more comfortable, more enjoyable, will be given

consideration.

Garden Seats and Swings
are chief among the producers of a comfortable and
enjoyable summer season; for which your customers
will crave a desire for the well-known make of the

Stratford Manufacturing Company. Every style

garden swing or garden chair is made. Swings are
made knock-down for easy transportation.

Make your store the agency for these goods—you
will find it will pay you well.

Write for Catalogue C.

The Stratford Mfg. Co., Limited
STRATFORD : : ONTARIO
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Mainly About Ourselves

Here is a sample letter following

Bookseller and Stationer's introduc-

tion of a department devoted to

cameras and amateur photographers'

supplies as a regular feature of the

paper:

"Where can we buy cameras and
supplies to advantage! You have in-

terested us in this business, and we
want to add it to our line, but want
to buy the goods right."

This and other letters in a similar

strain, as well as commendations
from dealers who have long since in-

cluded cameras and supplies in their

stocks, go to show that it was a good

move to decide to feature this line,

as we are now doing. The editor in-

vites correspondence on t he subject

from the readers of Bookseller and

Stationer, whether in the form of re-

quests for information or suggestions

and advice that will be of value to

brother dealers. Co-operation is a

mighty good thing between dealers

and giving suggestions of value to

others will find its reward in that it

will tend to induce them to recipro-

cate.

* » *

"Your paper is the only one of all

the trade papers we have been usitg

that has shown results," remarked

the advertising manager of an art

concern in renewing the advertising

contract with Bookseller and Sta-

tioner.

The manager of another large To-

ronto wholesale house said he had de-

cided to cut out all advertising, ex-

cept in Bookseller and Stationer.

This firm had been using various

trade journals.

Another advertiser was in a rather

pessimistic mood regarding advertis-

ing, but admitted that Bookseller and

Stationer did bring results. "It's

the only one that did though," he

added.

Those are significant statements.

They back up the claims made by

Bookseller and Stationer that it is a
live result-bringer. That is but natural

when it is considered that Bookseller

and Stationer is the recognized organ

of the book, stationery and kindred

trades throughout Canada.

» • *

In the advertisements printed in each
issue of Bookseller and Stationer it is

important to remember that they are be-

ing read by your competitor. You
can't afford to miss reading them be-

cause they contain valuable information
about goods for which there is, or will

be, an actual demand and frequently
they tell you of new lines which should
be in your store as soon as the other
fellow gets them. If he has been
asleep and you steal a march on him,

all the better for you and your cash

drawer!
* *- #

The articles on "The Management of

a Retail Business," now running through
Bookseller and Stationer are alone of
far greater value than the price of a

year's subscription. If you haven't
read them go back and start with the

first article and read every one care-

fully. After you have done so you will

agree with us that the time was excep-

tionally well spent.

Write and tell us what you think

about Bookseller and Stationer. Favor-
able and adverse criticism will be alike

welcome. You may have suggestions

that will be of general benefit to the

other readers. Help to make Bookseller

and Stationer more than ever a clear-

ing house of business-helping ideas.

» * *

Once again let us remind you of this

paper's Special Service Department.
Not a week passes that does not see in-

formation sought and supplied through
the agency of this department, that is

the source of considerable help to the

merchants taking advantage of the ser-

vice. Do you want help in the prepara-

tion of your advertising copy? Write
Bookseller and Stationer. You may be
in a quandary about certain goods and
where they can be obtained—the Special

Service Department can help you out of

your difficulty.
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IT PAYS
To Satisfy Your Customer

Z&fifi&nS'

was invented 79 years ago
and to-day--with numberless
improvements—the result of

experience—is by far the most
fluid and reliable ink in the

world,

It is stocked by the following Wholesale

Stationers

—

McFarlane, Son & Hodgson, Limited, Montreal.

Brown Bros., Limited, Toronto.

Buntin, Gillies & Co., Limited, Hamilton.
Clark Bros. & Co., Limited, Winnipeg.
Smith, Davidson & Wright, Limited, Vancouver.
J. & A. McMillan, St. John, N. B.

A. & W. McKinlay, Ltd., Halifax, N. S.

H. C. STEPHENS, Alder.gate Street,

London, Eng.

Prices, etc., on application to

W. G. M. SHEPHERD
Coristine Bldg.

MONTREAL, QUE.

Solt Agent for Canada.

,BtaS2223

*""' '

'
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BLUE BLACK
LWRITINGFLUIfi

nowu by Iho uamt of thu luvuntor m Si

*fcT!.\<. FLUID, fhisiflk wrilo»» Clear Blue colour .. .

V'UlnliT.K I'.li.k : it .•• »uioo«h And pleaunt to wriU »:ib.«"»
;

Fouw* .
iflioarkable m*nuer under axposi.'

*<!»/•,! WHENRY STEPHENS. Ald.ms»to Street. I<



Laying Plans for School Opening Trade
Advantage of Looking Ahead and Making Full Preparations so That Maximum Amount of

Trade May be Captured With Minimum Expenditure of Time and Money—Buying Season is at

Hand.

School Opening Day, next September, begins to loom

huge in the minds of the booksellers and stationers about

this time of the year for it is during the next few weeks

that most of the orders for school supplies for September

will be placed. There is so much business to be done

on that opening day—which is only exceeded in point of

receipts by the day or two immediately preceding Christ-

mas Day, at least with the average dealer—that plan-

ning ahead is most important. Now is the time to buy
the goods that are sure to be required, and it is a pity

that it is not possible to make a clean sweep by including

all the text books, but the merchants know only too well

the risk they would run in purchasing ahead any of the

supplies which do not come under the heading of staple

school goods. It is to be hoped that the day will soon come

when all parties' will see the general advantage of a

scheme of co-operation which would work out to the

advantage not only of the dealer, but of the school teach-

ers and children and the supervising boards.

However, the goods which may be safely called staple

school supplies are numerous, including exercise books,

scribblers, slates, note books, pads, drawing books, pen-

cils, erasers, penholders, pen-points, besides other items

of a similar nature. There are some of the text books

which may be included in the advance purchases. These

are well known by the trade.

All Dealers Have Equal Start.

All the dealers, however, start with an even chance,

and much depends upon individual efforts as to how suc-

cessful they are to be. Now is the time to plan the

campaign. Elaborate a scheme in connection with your

buying, that will include such considerations as adver-

tising, display of goods, premium ideas, if you believe

in them, window trims and outside work. Have the whole

scheme in view, so that you may act intelligently in

proceeding with any part of it, such as this initial one

of buying the goods.

Adopt New Methods.

Don't stick to the old worn-out methods of preparing

for this important trade. Strike a new gait. Evolve a

scheme that will bring you a bigger share of the business

than you had last year. The most important of all

is, of course, to buy the right goods and to have a good

stock. Prepare then to have the stock so arranged as to

be as accessible as possible, so that there may be no waste

of time on the busy opening day, when the rush is on and

time will be so valuable. Prepare also for displays that

will be effective in the highest degree. Do not do any-

thing in a haphazard manner. Do things thoroughly.

Your windows will be a valuable agency in attracting

attention to the store in connection with the bid for

school opening trade. Devise such a display as will be

the talk of the town and talk about it in your newspaper

advertising. If it is sufficiently novel the people and

the newspapers will talk about it, giving you free pub-

licity that will be worth much to you. Get into touch

with the school boards and the teachers. If you show

the right sort of interest and enthusiasm you will inspire

it in those you approach and benefit thereby.

As to Premiums.

There is much difference of opinion as to the advis-

ability of giving premiums. Certain it is that in some

towns such schemes amount to a trade abuse equal to

price-cutting, and in fact actual price-cutting is by no

means unknown in connection with school trade on open-

ing day. The dealers of a given town would do well

to come to some understanding on this question that

will protect them in general from being committed to

any action that will tend to rob all of too great a per-

centage of profits. When one store makes a foolish

move of this sort others follow the had example set from
a sense of necessity in order to protect their trade. Co-

operation does not necessarily mean that a dealer who
thinks out some particularly clever and original scheme

designed to capture trade should lay it bare to his rivals,

but it should be i^ossible to take some joint action assur-

ing each dealer that none of his rivals will abuse the

premium scheme beyond a reasonable expenditure for

advertising, for it is under that heading that premium
schemes should be classed. There is a limit to the total

amount that should be expended for advertising purposes.

It remains for the dealer to properly apportion the ex-

penditures in keeping with his general advertising scheme.

If you are in doubt about anything in connection

with preparing your plan of action, Bookseller and Sta-

tioner will be able to help you through the special service

department.

New Bookstore at Ottawa
Thoburn & Abbott Move Into New Premises

—

Some Excellent Features Embodied in the Store

Fixtures—Special Book Sale Marks Opening.

Thoburn & Abbott, an enterprising firm of booksellers

and stationers, at Ottawa, are now located in a fine new
store, at 113 Sparks Street, opening for business there

on April 2nd.

In many respects this new establishment may be con-

sidered a model Canadian bookstore. It is an entirely

new building, with 25 feet frontage and 100 feet deep.

A remarkable feature of the opening of the new store

was that it was done with an apparently new stock, the

old' goods having been largely reduced by the successful

removal sale conducted in the old store at 80 Sparks

Street, for some weeks prior to the removal.

The new store combines to a high degree artistic and

practically efficient appointments. The interior fittings

are of quartered oak. Several glass show cases of special

design occupy a central position, displaying some, of the

leading lines carried.

On the right is the library, well stocked with new and

standard books. At the far end is the firm's circulat-

ing library, a successfully conducted and well patronized

department. Adjoining it is the commodious office quar-

ters. Writing paper and miscellaneous stationery occu-

pies the main portion of the left side of the store. The

shelves and show cases are so constructed as to provide

the maximum of effectiveness in display and convenience

in handling.

Leather goods in good assortment are featured in

one of the central showcases.

The two show windows were most attractively trimmed

for the opening, a special attraction being 1,000 popular

novels offered at 35c each, or three for a dollar. "Books

of the $1.25 kind."

Charles Thoburn was in business at 80 Sparks Street

for twenty-five years. Two years ago he took George

Abbott into partnership with him.
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SOME SCHOOL SUPPLY PROBLEMS.

May is the month when most of the dealers buy then-

supplies of exercise books, scribblers, notebooks and other

goods that are certain to command sales when the schools

reopen in September. Owing to the uncertainty that exists

regarding some of the school books, such as supplementary

readers and text books used in the Collegiate Institutes,

the dealers cannot include these in their early orders. The

same difficulty obtains in the case of various school room

incidentals, such as paints and brushes, drawing paper

and other items which, owing to such uncertainties as

changes in the teaching staffs and the eccentricities of

many of those teachers who do hold their positions from

year to year, are frequently changed or discontinued with-

out any apparent consideration for the position of the

dealers to whom the children look for their supplies. In

some cases, the dealer is completely ignored, the supplies

being purchased direct from out-of-town houses who are

the trade rivals of the retail dealers.

This business belongs to the retail booksellers and sta-

tioners. It is to the best interests of the municipalities

that they should have it, and in those towns showing the

right civic spirit no other conditions are permitted to

exist. But these model municipalities are mighty scarce

in Canada.

There is room and need for sweeping reform, and it

can be accomplished if retailers will only take the proper

steps toward that end.

Almost every town has its Board of Trade. In some

towns this is a live body, and in others a lethargic organi-

zation. If the former, so much the better; if the Board of

Trade is in a hibernating condition let the retailers as a

body co-operate; shake up the dry bones and by strenu-

ously taking up questions such as the evil we have out-

lined, put into motion to good purpose the machinery

afforded in the existence of the Board of Trade, even

though it lias been standing still.

Why stand idly by and allow any such injustice to

continue without effective protest, when the remedy is in

your hands ?

The value of organization and co-operation cannot be

too frequently impressed upon merchants It is a good

thing for men engaged in the same line of business to

have a trade organization; it is a good thing for mer-

chants in general to have a distinctive organization such

as the Retail Merchants' Association of Canada ought to

be! In no smaller measure, it is well that merchants

should work unitedly by using their influences in organi-

zations such as Boards of Trade, with School Boards and
Municipal Councils, to further their own interests insofar

as they are in sympathy with the general good of the

community.
The method in vogue in many towns, of supplying

school supplies by contract, referred to last month, is an-

other condition inviting reform.

There is much work to be done. The way is open.

What are you going to do about it?

•

PRICE STANDARDIZATION.
Although stationers in Canada have no association of

their own, they benefit materially by reason of the thor-

oughly efficient association that exists in the United

States. The National Association of Stationers and Man-
ufacturers is now coping with the question of standard

retail prices, particularly the loose-leaf problem—at-

tempting to restore order out of the chaos of size, styles,

ruling, perforations, posts and binders. Standardization

is bound to ensue and when that desirable state is reached

in the United States, it will naturally spread to Canada.

In fact, certain Canadian firms are keeping closely in

touch with the progress of events in the United States,

and Canadian retailers are going to benefit along with the

members of the trade in the United States, in the re-

form that is being brought about through the medium of

the National Association.

It will mean that the loose-leaf business will be so

standardized that it will naturally be handled very ex-

tensively by commercial stationers. It will remain for

the local dealers in the various towns to take up this

branch in earnest, not leaving it
v
to commercial stationers

operating from the larger cities, who get a great per-

centage of their trade from the smaller centres. There

is no reason why every local dealer should not control his

proper portion of this business, providing he fits himself

to do so by familiarizing himself with the details of this

important and ever growing branch of the stationery busi-

ness.

The loose-leaf reform is only one of a number of

trade-revolutions that may be considered probabilities by

reason of the sane, practical programme being promul-

gated by the association.

CULTIVATE SPORTING GOODS TRADE.

For spring and summer trade particularly the sport-

ing goods department affords such exceptionally good

prospects that it will pay to concentrate on this line

even if it means withdrawing some of the attention which

it has been year after year the practice to devote to

other lines of goods. It might be advisable to drop some

of the minor lines altogether for all the profit they bring.

It will pay the merchant to give this question careful

consideration. Investigation will bear out our argument

that he will benefit financially by withdrawing some of

the effort practically wasted on certain kinds of goods

which monopolize altogether too much time and attention

in the average book and stationery store, devoting it to

cultivating the sporting goods field in which big business

is assured at prices yielding a most satisfactory measure

of profit. Baseball goods, particularly at this time, occupy

the most attention in the jobbing and retail trade and

everything indipates that the season of 1912 is going to

eclipse all previous years in the volume of business. But
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there are other important lines, such as lacrosse, football,

cricket, tennis and requisites for other games. Still an-

other big field is that of fishing tackle and in that con-

nection it is appropriate to tell a fish story, the hero of

which was the proprietor of a little town on the banks
of the St. Lawrence:
"We will give away," said the sign in the window,

"this complete angler's outfit to the person who catches

the largest fish within a radius of fifty miles of this store.

This offer expires in one week, so make your cast now
and hook the biggest fish in the river."

The handsome prize outfit was shown in the window
beneath this announcement. It consisted of everything

from a brand-new clinker-built skiff with an iron anchor

down to the smallest minnow hook. A fly rod and a bait

rod protruded naturally from the gunwales of the boat,

fully equipped with reels, lines and hooks. A minnow-
pail half filled with water and containing minnows sat

ready in the stern of the craft.

Many a grandmother died and had to be buried that

week. Many an office boy stole off down to the river and
guiltily encountered his boss holding a fishpole instead

of a pen.

As for the store itself, the management paid for the

prize offered in profits from their increased business in

a very short time. Fish small and large were brought

in, measured, weighed and duly entered upon the contest

book.

It was near the end of the week when two men drove

up in a team and stopped in front of the store. They
tugged at something heavy in the bottom of the wagon.

Then they beckoned to some one in the store to come out

and help them.

It took three men to lift the great fish from the cart.

It was the biggest muskalonge that had been taken from
the river in years, weighing seventy-five pounds undress-

ed.

The huge fish was placed in the window and the prize

was duly delivered. When it was necessary to remove
it, the monster was cut up and distributed to the store's

leading patrons. After that a picture of the fish was
placed in the window. This prize offer made half the

town form the habit of buying fishing tackle at this pro-

gressive little store.

DEVELOPING MUSIC TRADE.
Speaking of the development of the sheet music busi-

ness in bookstores one wholesale music dealer said that

he found that one excellent means of proving to book-

sellers that there were good opportunities in this field

was his firm's practice of sending put parcels of sheet

music "on sale" to any dealer desirous of cultivating

music trade of the better class. Merchants who have

taken advantage of this offer have not regretted it for it

has added a good selling and profitable line to the regular

book and stationery business. The bookseller and sta-

tioner is particularly well situated to take care of this

business because invariably the bookshop has a large

number of visitors, particularly the classes to whom music

is likely to appeal.

TAKING ORDERS FOR ENGRAVING.
A branch of the stationery business which, although

'

rich in opportunity, has been neglected so far as the re-

tail end is concerned, is that of steel and copper plate en-

graving for commercial and society purposes. If the dealer

will pay particular attention to this branch and have a

suitable book of samples to show customers and samples
for display purposes, good business wil result. An espe-

cially satisfactory feature of it is that it does not require
the tying up of money in stock. The samples themselves
are the stock in trade. In addition to the continual de-
mand for visiting cards, wedding announcements and in-
vitations there is the extensive field of engraving for
commercial requirements that may be developed.

SCARCITY OF BASEBALL GOODS.
Wholesalers report that the demand for baseball goods

(his year is so great that they cannot come anywhere near
filling all the orders that pour in. It is evident that the
makers have not fully appreciated the extent of the
Canadian trade possiblities in these goods. This is true
of the home manufacturers as well as of the U. S. con-
cerns. Higher priced gloves, mitts and all the rest of
the paraphernalia of the great American game are being
called for in constantly increasing quantities.

There would seem to be a great opening in this country
for the manufacturing of baseball goods, because not
only is the demand too great for the existing Canadian
plants to supply, but including the immense quantities
shipped in from the U. S., there still remains a shortage
that is handicapping the trade.

HANDLING CAMERAS AND PHOTO SUPPLIES.
The amateur camera devotee is more and more be-

coming the client of the bookseller and stationer. That
is the trend of the trade. The manufacturers themselves
encourage the idea of this line being incorporated with
the business of the bookseller and stationer. It is far
more suitable all round to have cameras and photographic
supplies handled in these stores than in any others.
The cities large enough to accommodate stores handling
cameras and supplies exclusively are very few in number.
The majority of the Canadian book and stationery stores
now have camera departments, and for the next few
months they will be particularly active. Those who have
not yet appreciated the possibilities of this business
should look alive and investigate it. The result will be
that they will start a department immediately and they
will never regret having done so. It is advisable to in-

clude developing and printing for amateurs as part of
the programme of conducting a camera department.
Then the dealer can guarantee good work, keep the
amateur photographer interested and maintain a close

association with him which cannot fail to have results,

beneficial to the business.

EDITORIAL NOTES.
It is all very well to look on the bright side of things,

but seeing things as they really are is worth more to a
business man.

The clerk who whines about not having a due amount
of appreciation from "the boss" isn't improving his
prospects by "knocking" his employer. He should
rather make himself so worthy of commendation that
favorable attention will be forced his way.

There is no help so expensive as inefficient help. A
wholesale dealer recently remarked that he had an open-
ing for a couple of $1,200 men. "Only," he added, "I
wish they might be $2,400 men instead. I do not care
how much I pay so long as I get my money's worth."

Trade papers contain information making for better
business methods. For that reason some of the big manu-
facturing concerns and wholesale houses find it ad-
vantageous to have the papers sent direct to the homes
of such of their employes as manifest an ambition to be
something more than mediocre clerks.

.



Bidding for Business in Sporting Goods
Importance of Having a Good Grasp of the Subject of Sports in General — Make the Store a

Live Centre by Bulletining Sporting Events — Something About Window Displays.

In bidding lor sporting goods trade, flic dealer will

dn well i" familiarize himself as far as possible, not only

with trade conditions, bui with what is going on in the

sporting world in general. 1 1 is a wide field full of big

opportunities. Look around and see what firms in other

towns are doing. In the largef centres you will find that

concerns engaged in thai trade or having sporting goods

departments, have athletic clubs, teams and contestants

entered Tor league contests, tournaments, etc., by the or-

ganization associated with the name of the firm. For

years progressive firms have in this way derived great

advertising benefit, carrying the firm name to athletic

fame and to the lips of almost everybody in the town.

Even if a championship is not landed, the publicity is

there. If the top notch is reached in the contest, so much

rhe better.

Can you conceive of many publicity schemes as effec-

tive as this?

In eases where the athletes represent a factory, a

school or college, a Y. M. C. A., a town or city, etc., the

athletic prestige gained by the athletes for the organiza-

tion represented is recognized as excellent advertising

whether the athletes make gate receipts pay expenses or

not. They make their factory, school, college, club or

city admired and respected by every one with live red

blood, in his veins.

More likely than not the boys in the store can form

the nucleus of a bang-up good ball team this year. They

can recommend friends of theirs, one or two perhaps who
would be able to form the needed battery strength, if

those two positions could not be creditably filled by pres-

ent employes.

It will be possible to arrange with these outsiders to

become employes in some capacity and play ball for the

team.

Then the matter arrives at a position where a capable

captain and manager should be elected. The store owner

backs up the boys with all kinds of necessary enthusiasm,

and sees that the store trade-mark, insignia, etc., receives

a full measure of prominence.

Many stores, of course, have not the required number

of employes for a baseball team, but the idea can be

worked out somehow or other to get the advertising ad-

vantage, which is the idea back of the whole scheme.

It will heli> to make your store the headquarters for

information regarding sports in your district. Give the

subject the consideration it deserves.

Make the Windows Help.

Your shop windows can be made a wonderfully effec-

tive means of promoting the scheme of making your store

a focus point for interest in sporting events, and the bene-

ficial results will soon be evident in the business stir in

the sporting goods department. Devote a window fre-

quently to displays of sporting goods—do it on a big

scale. Pennants, shields, cups, medals won by local or-

ganizations, photographs of champion teams or athletes

can often be obtained, and these will attract much atten-

tion and create talk, in which the store will naturally

figure conspicuously.

Plan out a propaganda for capturing this trade. An
appeal made for it in the right way—that is by demon-

strating that you mean business, and can supply what
the public want at the right pi-ices, cannot fail to bring
results— big results.

Do not let the season advance and find you unpre-
pared when the demand for these lines reaches high water
mark. Get busy to-day and you will reap a rich harvest

of dollars.

Make the most of the opportunities that present them-
selves in conducting a sporting goods department. Why
confine it to a meagre supply of goods of the sort that

have been in the trade year after year since the merchants
of to-day were playing marbles? Be up to date. Keep
abreast of the times and make it a point to know as much
about the various lines as do the best informed of the

customers who enter your store. There are other games
besides baseball, lacrosse and football, that have ardent
followers. Think of the widespread popularity of such
games as tennis, golf and lawn bowling. And that is

mentioning only a fraction of them. It is not necessary

to load up the shelves with an immense stock, but the

point is to demonstrate that the merchandise connected
with each of these sports is receiving its proper share of

attention.

The department branches out from actual games to

such articles as hammocks, lawn swings, tents and other

articles that will suggest themselves. Work it for all

it is worth, and when it gets into full swing there will be

a surprising increase in the number of your customers

and the extent of their demands, without apparent effort

on the part of the merchant.

Making a Store a Live Spot.

Bulletins regarding sporting events, returns of base-

ball matches, football scores and news in condensed form
regarding various contests of special interest, presented

on a bulletin board in front of the store or on sheets

posted on the windows would prove an exceptionally ef-

fective means of marking a store as a live spot.

It would be superfious to dwell on the value of such

a reputation.

Try it out.

Start a daily bulletin service when the active season

arrives.

Besides final results of baseball matches, it will not

be a difficult matter to arrange for scores by innings of

local games. Announcements of coming sporting events

could also be bulletined, and an occasional ''shop" bulletin

would prove advantageous in centering attention to the

store itself, shipments of new goods, merchandise dis-

played in the windows, and articles of sporting interest

in the magazines, thus promoting sales of periodicals and

subscriptions.

There is hardly a limit to scope for building up this

department. It is one of the live branches of the business,

and comes under the "all-the-vear-round" heading.

It is rumored that Ping Pong is to be revived in Lon-

don. If it is, there is a possibility of the game again

coming into popularity on this side, which would be good

news to those stationers who annually, at stock-taking

time, look with glassy eyes on the stock remainders of the

time when the Ping Pong craze was at its height.
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Methods of Progressive Retailers

What Some of Canada's Prominent Booksellers

and Stationers Are Doing to Promote Business

—Suggestions from Store and Window Displays

and From Advertisements.

Pictures and picture framing form an important de-

partment of The Bookshop, "Quality Booksellers and Sta-

tioners," St. Catharines. Here is a paragraph from one

of their recent newspaper advertisements:

'
' This Art Department is a strong feature with us. We

have a big range of Pictures to select from, a good show-

ing of New Mouldings for framing, and an expert work-

man to do the framing. Let us have your work. We are

pleasing others and can please you."

Among the booksellers and stationers who have been

conducting aggressive wallpaper advertising campaigns

are Trebilcock's, of Peterboro, and Gundy 's, of St.

Thomas. The former concern, in a 12-inch double column

newspaper space has been presenting good, strong argu-

ments for medium-priced grades of paper, as against the

very cheap papers. Here are two paragraphs from a re-

cent advertisement:
'

' Wall paper can be made cheap enough to sell for five

or ten cents a roll. And it can be made good enough to

be worth ten dollars a roll.

4
" Between the two extremes lies a figure which repre-

sents a fair price for papers that will give you a keen

sense of artistic satisfaction when intelligently used in

the decoration of your home."

In the ten-inch double column newspaper space, giv-

ing the type matter an attractive setting, surrounded by

plenty of white space, Thomas Sweet, of Portage la

Prairie, had this announcement

:

Do you know that we carry one of the largest stocks

in Western Canada of Books, Magazines and Newspapers?

Almost anything you can desire will be found in our im-

mense stock.

If not in stock we will gladly procure for you at very

short notice.

Our Magazine business is constantly growing. Why?
Because we deal direct with the publishers and get our

supplies at the earliest possible moment.

We take yearly subscriptions to all Magazines, and
guarantee prompt returns.

To reduce the stock of better class wallpapers,

Brown's, of Collingwood, conducted a "five-day sale,"

offering lines, some of which sold as high as 50c and 60c

a roll, at 19c.

E. B. Cragg, bookseller and stationer, at Lethbridge,

Alta., advertises "Special attention to Music and Maga-
zines.

'
' Mr. Cragg is now located in his new store, which

has been nicely fitted up, and is carrying an increased

stock of stationery and novelties.

"Last year's magazines done up in bundles," at 25c

a bundle, are offered by W. G. Thompson, bookseller and
stationer, at Nelson, B. C, in a recent newspaper ad.

A series of popular paper-bound books are also featured

in the ad., which concludes: "If you happen to go past

our window display, just happen to look in and see

these."

Brown's, of Collingwood, advertise "Saturday speci-

als." A recent one was: "One pound (four quires)

Brown's fine English linen notepaper for 25c. Enve-

lopes to match, 75 in a box, per box, 25c."

FIGURING PROFITS.

The following statement of facts is highly significant:

A manufacturer of store equipment recently caused a
question to be printed in a few of the national magazines,

business, trade and newspaper publications, designed to

find out what percentage of retailers figure their profit

right.

The question had to be printed, of course, as an adver-

tisement, even though it was not advertising in itself.

Under the question was an offer to send, a "48 page book
for retailers" to any retailer who told how he figured the

profit problem. Each retailer who answered the problem
was also given another little book on the "Right Way to

Figure Profits."

The publications used had a very wide circulation and,

of course, went to a large number of retailers in every

part of the United States and Canada.
The answers aggregated about 1,000, of which 750

were wrong.

Although this seems hardly believable, the facts are as

stated. If you are in the majority class this is one in-

stance when it will pay you to become one of the minority.

What's in the Magazines
The Dealer and His Assistants Should Make It

A Point to Know This, as it Assists Wonderfully
in Promoting Sales.

Canada broke all previous records during the year
1911 in the way of big building. Not only do the figures

exceed those of previous years, but the buildings them-
selves surpass those of any other period. The question

has been brought prominently to the attention of the

public by an article on "The Big Building Era," which
appears in MacLean's Magazine for April, giving a gen-

eral survey of the building record of the Dominion for the

year, and presenting views of the biggest buildings which
were erected in all parts of the country. The statistics

and comparisons show conclusively that this is Canada's
growing time in building activities as in other lines.

The issue of the Popular Magazine appearing just a

few days previous to the wreck of the Titanic contained

an article which was like a prophecy, telling of the wreck-

ing of a great ship by collision with an iceberg. In many
respects the description of what happened would serve

as a report of the Titanic wreck, leading almost to the

belief that the author, Mayn Clew Garnett, was endowed
with prophetic power.

John Fox, Jr., in his new serial in Scribner's, "The
Heart of the Hills," deals with the type of people who
brought about the Hillsville massacre of a judge and
jurors; indeed one of Mr. Fox's previous novels sketches

a scene that resembles this tragedy.

House and Home is a new magazine for women pub-

lished at Vancouver.

*

Edward Clarke, of the wholesale stationery house of

Clarke Bros., Winnipeg, was a trade visitor to Toronto

in April.

Among the western retailers who have been calling upon
the wholesale trade in Toronto were Lyle Christie, of

Brandon, and L. C. Wilson, of Calgary.

If you think your store arrangement could be improved

consult an expert in this work or write to any of the

various houses who make a specialty of such problems.



18 BOOKSELLER AND STATIONER

Paragraphs Relating to the Station-

ery Trade
News Notes About Business Conditions and Hap-

penings in Various Centres — Personal Items

Regarding Men of the Trade — Many Visitors

to Toronto for Annual Import Displays.

In addition to his two stores in Hamilton at 109 and

197 King Street east, J. R. Wells has opened another

thoroughly stocked book, magazine and postcard store in

Burlington, Ont.

William H. Noble, late of Bedford, England, who has

for a number of years been associated with the book and
stationery business in the old land, arrived in Toronto re-

cently, and will enter the trade in this country.

L. E. Williamson, sales manager of Thaddeus Davids

Co., and J. W. R. Merckle, president of the company,
spent a day in Toronto recently on their way back from
Chicago, where they have just opened a branch warehou.-e

and office. Their new Western headquarters are located

in the Great Lakes Building. In one week they visited

Pittsburgh, stopped off at Chicago, completed arrange-

ments for Chicago headquarters, fitted out their offices,

then visited Buffalo and Toronto. In speaking to the New
York representative of The Bookseller and Stationer, both

Mr. Williamson and Mr. Merckle commented upon the

fact that in none of the large American cities they visited

during their trip did they see such evidences of growth
and expansion and prosperity as in Toronto. They are

great believers in Canada's future.

The Scarborough Company, Hamilton, has published

a census map of Western Canada, giving cities, villages

and post offices completely indexed with population ac-

cording to census of 1911.

E. B. Cragg, bookseller and stationer, Bridgewater,

N. S., has removed to new quarters in Bank of Montreal

block.

The Easterbrook Pen Co. will build an addition to

their factory at Camden, N. J.

The Metal Office Furniture Co. is a new concern at

Grand Rapids. It is capitalized at $75,000. A factory

will be built at once. This company will manufacture

exclusively for the Macey Company.
The annual Calendar Congress will be held at Phila-

delphia on May 20th, when there will be an exhibition

of the fine art productions of the various publishers.

About a hundred firms will be represented.

Schedules of the assignment of the Carbonless Paper
Co., of New York, show liabilities of $8,956, nominal as-

sets $13,345, actual assets $1,280.

The W. M. Prilay Post Card Co., of Pittsburg, has

been incorporated with $10,000 capitalization.

Favor, Ruhl & Co. have bought an interest in the J. G.

Bissell Co., of Kansas City, and the plant has been re-

moved to New York. The concern manufactures show
card colors.

The Lippincott Pencil Co. will build a new factory

double the size of its present plant. It is not certain

where the new plant will be located, but Doylestown, Pa.,

is being considered.

The Samuel C. Tatum Co., of Cincinnati, have in-

stalled a new department in connection with their plant,

it being a complete ruling and printing plant. The first

work turned out was a greeting to reach the president,

Samuel G. Hilles, at New Orleans, on his way back from
Panama.

Among the members of the retail trade who were in

Toronto in the past month, inspecting the book and
fancy goods displays of import lines and placing fall

orders, were: W. J. Ward, Hamilton; Miss Smith, of
Uglow & Co., Kingston; H. M. Patterson, Stratford; J.

Lucas, of Turner & Co., Markdale; Ernest Caughell, Ay-
lmer; Miss Congalton, of H. Cook & Co., Orillia; A. A.
Perry, Welland; V. E. Marentelle, Windsor; G. A. Mad-
dock, Tillsonburg; A. T. Brown, Acton; E. S. Brown,
Collingwood; Steve Lees, of R. Duncan Co., Hamilton;
B. C. Fairfield, St. Catharines; C. N. Nelles, Guelph; W.
J. F. Mallagh, London; Louis Peine, New Hamburg; Miss
Hickey, of A. M. Edwards, Gait; W. S. Tierney, Guelph;
W. Campbell, Strathroy; Geo. W. Woods, Ingersoll; W.
K. Ireland and Lyle Ireland, of Ireland & Son, Owen
Sound; Walter Scott, Barrie; Lundy & Sidey, Welland;
G. F. Vickers, Fenelon Falls; J. G. Hunt, Lanark; J. G.

Cloke, Hamilton; Mayor Albert Johnston, Sarnia;

Thomas McAdam, Sault Ste. Marie; Fred Hunt, of Turn-
bull's, Hamilton; R. E. Campbell, Teeswater; J. Mc-
Leister, Alexandria; E. A. Tanner, Lakefield; R. F.

Willis, Uxbridge; Howard Scoles, of J. T. Scoles & Son,

Mount Forest; A. Adams, of The Bookshop, St. Cathar-

ines; the Misses Coulthard, Gait; Paul Trebilcock, of

Trebilcock Bros., Peterborough; W. D. Fair, Clinton; R.

G. and Mrs. Soden, Peterborough; Bert Sharp, of A.

Willard's, St. Mary's; Mrs. D. McArthur, Paisley; Miss

E. E. Atkinson, Lucan; Miss White, of Chappie's, Gait;

George Sulman, Chatham; Mrs. Bixby, St. Catharines;

E. F. Darby, Harrow; Walter Gay; Hamilton; T. F.

Brown, Shelburne; Miss Mills, of J. F. Lifton & Co.,

London ; W. J. Quinsey, Cayuga ; J. A. Newport, Niagara

Falls; L. S. Parrott, Chatham; S. D. Dunn, Welland; A.

E. Paul, Napanee; T. S. Pattilo, Truro, N. S.; Alex. Wat-
son, Seaforth; G. A. Little, Lindsay; E. B. Schell, Allis-

ton; R. M. Burns, of Thomas Coffee's, London; C. J.

Cunningham, Waterford; John Sutherland, Woodstock;
Harry Booth, Huntsville; J. H. Kenner, Stratford; L. R.

Burns, Southampton; A. A. Berry, Welland; Miss Ander-

son, Guelph ; W. J. Brisbane, Harriston ; W. T. Shep-

perd, Stayner; J. B. Reid, Ottawa; H. Jarvis, Ottawa;

R. S. Porter, Lindsay; F. C. Fielding, Coboconk; R, S.

Smith, Orillia; Joseph Ramsey, Edmonton, Alta.; Arthur

Hoover, Goodwin's, Limited, Montreal; Miss Atkinson,

Lucan; McFarlane & Co., Durham; Alex. Brownhill and

Miss Craig, of A. E. Rae & Co., Ottawa; C. P. Routley,

Peterboro.

RECENT TRADE ENQUIRIES.

Enquiries received at the Department of Trade and

Commerce recently included the following:

Slates.—A Welsh firm of slate manufacturers desires

to get into touch with a Canadian firm in a position to

store their slates and sell on commission.

Wrapping Paper.—Canadian manufacturers of wrap-

ping paper are requested to correspond with Havana
commission merchant.

Agents.—A London firm desires to appoint agents in

Canada for the sale of fancy leather goods and all lines

handled by jewelers.

Fancy Goods.—Canadian manufacturers of fancy

goods desirous of establishing agency in Havana are re-

quested to correspond with Havana broker. References

furnished.

Paper Bags.—A large firm of importers in Havana are

in a position to buy large quantities of paper bags.

Bank references.
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Post Cards and Art Novelties

Growth in Variety and Quality of Productions of

Late Years Has Resulted in Building Up a New
Department in the Stationery Store.

The development of the picture postcard has had the

result of wonderfully strengthening the popular demand
for art novelties of all descriptions and the demand for

goods of this nature which in former years was restricted

to Christmas and one or two other seasons has developed

a year-round demand contributing a permanent depart-

ment devoted to these goods. Many firms are now en-

gaged in the exclusive manufacture of goods of this

nature. People can procure, choosing from a great variety
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of offerings, messages covering practically all require-

ments, executed in artistic style and covering wide ranges

of prices.

For five years past there has been a steadier and

stronger demand on the part of the public for these

attractive creations, and that this demand will continue

to grow stronger is assured, because the producers have

scoured the world to procure artists, views and writers

that will end in a design and sentiment that compels

purchase.

The stationery store is the natural place to go for

goods of this sort, and displayed attractively they prac-

tically sell themselves. They yield very liberal profits

and make the store more attractive.

For the season of 1912-13 the representative firms in

the field have put on the market novel and artistic cre-

ations.

More Careful Selection Advisable
Dealers Have It in Their Power to Force Post-

cards of Better Quality Into the Trade.

More care in the selection of post cards by the deal-

ers would have the effect of weeding out a lot of the

deadwood and the objectionable cards, and the natural

consequence would be that the post card manufactur-

ers would observe more care as to the quality of their

output. The benefit that would result would be theirs

in as great a measure as the dealer's.

It would mean less dead stock, more popular interest

and increased sales at a reduced cost of expenditure,

because with a better general tone and quality, fewer
subjects would accomplish far more sales than the in-

discriminate mass of cards now clogging the trade both

in the 'warehouses and stores. These statements do
not mean that there are not cards of quality now in

the trade, coming under the heading referred to. There
are many. The trouble is that they are partially eclipsed

by the poor productions, the result being that they do
not get a fair show. Motto cards of artistic workman-
ship and design printed on stock of high quality and
pleasing in color selections, are by no means scarce, and
on many of them the wording is both wholesome and
striking, as for instance:

WHY IS IT THAT WE ARE PROFUSE
WITH OUR WORDS OF APPRECIATION" TO
CASUAL ACQUAINTANCES, AND OFTEN
SILENT WITH FRIENDS, THO' WE LOVE
OUR FRIENDS THE BEST?

Cards such as the one containing this wording, are

sure to sell to certain classes. True, many people would
pass it up, but there are other cards of a commendable
nature to catch their fancy. Feature the better cards

and turn down the poor ones. Thus will the general

conditions be improved and post card sales and net

profits increased.

BON VOYAGE POSTCARDS.

Seasonable items in the way of postcards during the

next few months will be the different varieties of "Bon
Voyage" cards being shown by the different dealers.

One of Musson's Post Cards.

Some of these cards are particularly fine, belonging to

the "better class" of cards, designed to retail at 5c each.

There are also some good items that come under the '
' two

for five
'

' heading, yielding a margin of profit that make
them worth while for the dealer to feature.



Department of Cameras and Amateur Photographers' Supplies

Importance of Laying Plans Now for Capturing Big Business That Will Offer in May-
dow Displays Will Awaken Interest in Photography and Create Camera Sales.

-Good Win-

What about cameras and photo supplies? Are you

prepared for the big- business that is bound to begin in

May? II' not, get busy and plan "to capture your full

share of that trade. It will come without much effort on

your part if you will only "make good" by putting in a

stock in proportion to the call there is for these goods,

and keep up the supply, watching it closely so that cus-

tomers will always get what they want when they want

it. That is an important consideration in the photo sup-

ply business. Nothing is so aggravating to the amateur

photographer as being unable to get the particular size

of films or plates he requires for his particular camera.

out original ideas and planning a display that for novelty
will be the talk of the town—stopping passers by, compel-
ling attention and practically accomplishing the chief end
of salesmanship—that is, awakening in people a desire

for possession.

A dealer in Lowell, Mass., recently had a window
photographic demonstration, the following description

of which appeared in "Portrait," issued by the Ansco
Company

:

"The room itself was made of a framework of nar-

row strips of wood, covered with black light-proof paper.

The four sides and top were held together with hooks

Suggestion for a "Window Display.

It is an easy matter to provide against being completely

sold out, particularly in the case of the popular sizes.

As to the exceptional sizes, there is not so much trouble,

because frequently the dealer has only one or two people

to deal with in each particular case of this sort, and both

customer and dealer realize the necessity for providing

considerably ahead of time for future requirements.

Window displays emphasizing the pleasures of ama-
teur photography are especially productive of camera

sales at this time. The sales may not be made immediate-

ly, but the seed is sown. The approach of spring puts

people into the proper receptive mood for pleasing sug-

gestions, such as are embodied in a good camera window.

It gives the window trimmer a wide scope for carrying

and eyes, so that it was a matter of less than five minutes
to set the room up. Three electric ruby lamps with re-

flectors were used to light the interior of the room. An
80-candlepower tungsten was used for printing. Venti-

lation was accomplished by means of an electric fan.

This blew the air from an opening near the floor up
through the room and out of a chimney at the top.

"The main problem of all in building the room was
to have a window such that the public could see the in-

terior of the darkroom during the day. Several sheets

of red celluloid proved the best material for the window.

At night the celluloid window was taken out and nothing

but the plate glass window separated the demonstration

from the public."



AtHletic Goods, Leather Goods
Fancy Goods and Toys

OUTLOOK FOR HANDBAGS.

The outlook for business in leather handbags for the

coming season is very promising. Black leathers are al-

ways stable, but the popularity of tan shades in dress

goods leads manufacturers to believe that tans will be

strong sellers this summer. The business transacted so

far by the manufacturers has not been all that could be

desired, but the optimism they show is based on the inter-

est being taken in the new showings.

Some curious combinations of leather with fabric are

amongst the newest importations. While some of these

are entirely too freakish to ever become decidedly popular,

many of them are very handsome and invariably attract

attention to the department when properly displayed.

There appears to be a plentiful use of trimming on

the new bags, included in the line are steel and other

beads, as well as fringes.

fc.»H£ff ruCK s

DOLLS' TEA PARTY.

"Dolls' tea parties" are destined to become popular

as a method of stimulating sales in the toy department,

the events being associated with the opening of Toyland
for Christmas trade. The method employed is to place

large advertisements in the newspapers announcing the

"Doll's Tea Party," and describing the features of the

toy exhibit. The children in most cases are accompanied
by their parents, which, of course, is doubly pleasing to

the merchant. A Duluth firm, after trying out the scheme,

reports that it will become a regular feature of the holi-

day campaign, the expense being slight and the event con-

stituting one of the most effective advertising schemes
the firm has ever had. Two thousand children were ex-

pected at this firm's Dolls' Tea Party, but five thousand
came, almost creating a panic in the department by their

excited interest in the display of toys and the dainty re-

freshments served the children.

MILLIONS SPENT ANNUALLY FOR FAVORS.

In America there is spent about $25,000,000 each year
on favors. "Favors were given only at the exclusive

functions in other years, but now there are few card

parties and little gatherings at which there is not some-
thing of the kind," said a prominent wholesaler recent-

ly. "Wealthy persons who at one time went to the jewel-

ers for their favors are buying cheaper ones now, not

to save money, but because it is the style."

Lawn swings and garden seats offer a new field of en-

deavor for booksellers and stationers who now sell very

largely such articles as hammocks and other lines closely

associated. The accompanying illustration is presented

by the courtesy of the Stratford Manufacturing Co.,

which firm is engaged in the manufacture of these goods.

There is a growing demand for these productions. Now
is the time to make a bid for it.

Lawn Swings are Popular.

GERMAN TOY NOVELTIES.
Among the novelties in the German toy market is a

doll's folding bedstead. They can be packed away in a

cupboard or behind a hanging curtain, so that to tempor-
arily turn a bedroom or sitting room into a doll's house is

a matter of little trouble. Miniature hammocks and rock-

ing chairs are other new items. There are also smart
toilet sets, and miniature leather goods, trunks and the

like, have appeared with the greatest fidelity to detail.

Another striking novelty is a doll's trousseau, which seems
to cover every need of the ordinary doll in respect to

wearing apparel.

NUREMBERG TOY TRADE.
Nuremberg reports indicate that trade conditions in

the great Bavarian toy centre are satisfactory, with the

exception that the manufacturers are beginning to feel

the drawbacks of the high duties imposed upon certain

raw materials drawn from foreign countries, a marked
increase being shown in the prices of some of the products
the industry consumes. Nuremberg wooden toys continue
to sell very well, the demand for them being almost as

good as for the famous Nuremberg lead soldiers. The '

exporting of metal toys is on the increase, due to the im-

mense popularity of mechanical toys.



Do you advertise

by the yard or ac-

cording to news
value? The an-
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ADVERTISING
There are still too many booksellers and stationers

who have failed to reach- the point of appreciating the

value of the judicious use of printers' ink as a means of

extending trade. Very many of the dealers engaged in

these trades ignore newspaper advertising altogether, and

there is vast room for improvement in the advertisements

of quite a proportion of those who do buy space in the

newspapers. This is one of the reasons accounting for the

book and stationery stores in Canada, with some outstand-

ing exceptions, not having shown as great a measure of

advancement and expansion as has marked other mer-

cantile branches. Some of these dealers are so far behind

the procession of modern progress that they place news-

paper advertising in the same category as the numerous

forms of church, society and club "hold-up" advertising

mediums—so well and unfavorably known to all mer-

chants that it would be superfluous to catalogue them.

It is only necessary to select a number of Canadian

newspapers representative of the various provinces and

to examine the advertisements of booksellers and sta-

tioners, when such ads. can be found, to verify the fore-

going statements. Here and there you will run across

some particularly bright ads., such as those of the Robert

Duncan Co., in the Hamilton papers, A. T. Chapman, of

Montreal, F. E. Osborne, of Calgary, and other live

wires. Dr. Connolly, of Collingwood, a reduced reproduc-

tion of whose full-page newspaper ad. appears on this

page, is another exponent of good advertising. This par-

ticular advertisement, however, could have been consider-

ably improved by a more compelling headline. It will

be observed that although the page is called "Dr. Con-

nolly's Drug Store News," very little of the advertising

itself comes under the drug heading. The chief point

of interest, however, is that a full page is used, chiefly

for lines such as are carried in the average book and

stationery store. Were the dealers generally to use news-

paper space, judiciously, to advertise their wares, they

would extend their sales and also put an end to the drain on

their trade in certain lines caused by the aggressive ad-

vertising of merchants whose chief interests do not lie

in the book, stationery and kindred trades.

BOOKSTORE PUBLICITY.

Systematic advertising with a view to giving all de-

partments the proper proportion of attention, as well a^

taking full advantage of seasons, special clays, events, etc..

is better than the haphazard manner in which some mer-

chants advertise. To write an advertisement according

to the. methods pursued by certain retailers, is simply to

dash off, on the spur of the moment, sufficient to fill the

space required, instead of giving the question deliberate

consideration with a view to making that particular ad-

vertisement of the utmost effectiveness is creatine results.

ft will generally he found that the man who says it

doesn't pay to advertise doesn't know how to advertise.

In book advertising especially, there is room for vast

improvement in the announcements of retailers. The
mere publishing of a list of new titles, which is too fre-

quently the method pursued, is not sufficient—the adver-

tisement should present some compelling argument regard-

ing those books, that will focus attention and interest

people to extent of creating in them a desire for posses-

sion. This can often be done by singling out a certain

book or series of publications of a distinctive class. This

scheme is applicable, not only in newspaper advertising,

but in all the other publicity methods, the show window

being a particularly effective auxiliary for fostering book

sales.

rWm* N. 7* DR. CONNOLLY'SDRUG STORE NEWS

EASTER BARGAIN and SOUVENIR DAYS
MONDAY,,MARCH 25 to THURSDAY, APRIL 4th, 1912, INCLUSIVE

^/**/™\¥ T ARE Cordially Invited to attend an Easter Bargain Sale at Dr. Connolly's Drug Store. Our

\ \M %. J ambition has always been to make this the finest, best equipped and most beaubfulry

...., stocked store in Collingwood. We firmly believe that you will agree that we have

attained our ambition

We want you to feel that this store is your store. You are responsible for it because of your past

support, which we greatly appreciate. This store, equipped as it is, and stocked with the best drugs

chemicals and drug merchandise procurable, in this and foreign markets, you will please accept as a

token of pur appreciation.

ONLY FOUR MORE DAYS LEFT !

Special Prices on

Stationery

Ladies' Hand Bags Special Prices on

Pipes and Cigars

Bible*, Hymnals and

Prayer Books

We Have . Ver,W Stock

Surprise Souvenir Bags

Given Away

Souvenirs Cio^tuli (.

Special to Farmers

Be Sure and Get Surprise Souvenir Bag

with ever, tale of 25c or over

Picture Post Cards
All Poet CarDa of One Cent

Prize to Children

Children Customers

..« ....... au . . ..T a..h. -.t «,,. „ |

Now Boys and Girls See How
Many Eggi You can get

Be Sure and Get a Surpriae Souvenir Baf
vrht Ever, Sal. of 2U a. or*.

Chocolates

Dr. E. L Connolly

Prize to Farmers for

Biggest Load

Full patce a Iveitwenient recently run in a Collingwood newspaper.
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Importance of Trade Organization

Committee Entrusted With Work of For-

warding Reorganization as Section of Re-

tail Merchants' Association Should Wake
Up.

Stationers in the United States, largely through the

instrumentality of the National Association of Station-

ers, through the various local branches of that live or-

ganization, have come to a keen realization of the benefits

of co-operation in upholding fair prices as a means of

strengthening general conditions in the trade. It is a

pity that similar opportunities for educational work in

the trade are not afforded in this country. This would
not be the case but for the quiescence of the booksellers'

and stationers' section of the Retail Merchants' Associa-

tion. The committee empowered to forward the work
of reorganization following the merging of the old as-

sociation with the Retail Merchants' Association, have
not accomplished that work, but it is not too late to do
this now. In fact, it is highly important that either

this or some other move should be made to provide the

means for joint action by the members of the trade for

general trade betterment and to cope with questions

and conditions which present themselves from time to

time of a nature threatening the well-being of the trade

in Canada.

At the recent meeting of the stationers' association

of New York a very interesting report was that made
by the Committee on Office Commodities on the results

of its investigation in regard to the variance of prices

on staples generally carried in stock by the retailer. In
order to ascertain whether there was any such variation

the committee selected fine staple articles upon which
retail selling prices had been recommended by the Na-
tional Catalogue Commission. On these articles five

quotations were obtained from as many dealers scattered

over the city of New York. The quotations obtained, it

was stated, were very slight, thus testifying to the educa-

tional work of the association in the matter of uniform

retail selling prices. The committee was much gratified

at the results of its investigation, as the figures show
that the stationers are alive to the necessity of getting

fair prices if they hope to continue in business.

Increase Profits Rather than Volume

of Sales

More About the Vital Question of the Cost
of Doing Business — Significant Reply to

Question as to Discounts for Large Orders.

In the report of the convention of stationers held at

Buffalo last October which appeared in the November
number of Bookseller and Stationer, readers will recall

the question of the "Cost of Doing Business," which
was dealt with at the convention by Robert D. Denham,
the Cleveland cost expert. One of his contentions was
that the theory of the proportion of overhead expenses
in proportion to the increase in the volume of sales, in

a retail business, was a false one. At the annual meeting
of the Stationers' Association of New York, in March,
this question came up in an interesting manner, following
a debate on the question of loose-leaf standardization.
Fletcher B. Gibbs, chairman of the National Catalogue.

read the following letter which he had recently received

from a prominent retail stationer in the middle west :

—

"Has the Catalogue Commission tackled this proposi-

tion? That is, how much discount should be given on

such articles as carbon paper, paper clips, bank pins, lead

pencils, pens, and a number of other articles when pur-

chased in large quantities by the larger corporations?

Do you believe that it is proper to figure that large

sales can be made at proportionately less overhead ex-

pense and that dealers should govern .themselves accord-

ingly?"

The reply sent by Mr. Gibbs, publication of which he

authorized because it applied with equal force to all

retailers, was as follows :—
"It is a matter of record that has been testified to by leading

dealers throughout the country that it is practically impossible
to show a decreased percentage of overhead expense in a retail
business by an increase in the volume of sales, provided the in-
crease is accomplished in the usual way. This statement was
verified by Mr. Robert S. Denham in his talk on 'The Cost of
Doing Business' at the convention held in Buffalo last October.

"Why this should be so is not difficult to comprehend. The
usual method employed to increase sales is to take the business
away from a competitor by quoting lower prices or to go after
the larger business at discounts.

"Unfortunately these prices and discounts cannot be confined
to the new trade, but have a habit of attaching themselves, in
the course of time, to goods sold to the old trade, as well, and
while the result may be an increased volume of sales, the goods
have been sold upon lower margins.

"To solicit and handle the increased business, additions have
been made to the salary account; to the interest account, because
of increased investment; and frequently to the rent account, be-
cause of the necessity for increased room.

"To illustrate:
You may be doing a business of $40,000.00
At prices marked to yield an average gross margin of

40%

Yielding a gross "profit" of $16,000.00
If your percentage of the cost of doing business is 30% or 12,000.00
Your net profit should be 4,000.00

"But supposing you increase your total sales to $50,000, by
the methods indicated, this is what is liable to happen :

Total sales $50,000.00
$30,000 sold at regular prices has yielded 40% gross, or.. 12,000.00
$10,000 sold at 10% discount has yielded 33 1-3% gross, or 3,333.00
$10,000 sold at 20% discount has yielded 25% gross, or. 2,500.00

A total gross margin of $17,833.00
Less percentage of cost of doing business (30% on $50,-

000) 15,000.00

Net profit $ 2,833.00
"Now these figures show that while you have increased your

business to gross sales amounting to $50,000, you have decreased
your net profit from $4,000 to $2,833.

"Why the figures should act in just this manner it is difficult
to explain, but that they have acted so in a number of cases
that have come to my personal attention is an actual fact.

"My advice is that of Mr. Denham, endeavor to increase the
profits on the business that you are now doing rather than at-
tempt to increase the volume by sacrificing a percentage of the
margins necessary to yield a net profit."

RESULTS OF ADVERTISING.
A hen, as you have doubtless heard,

Is counted a peculiar bird,

And yet there are some ways of hers

That other manufacturers
Might imitate. For instance, when
She doth produce an egg, the hen
Proclaims the fact both far and near

In such a way that all may hear;

With the result that the demand
For eggs is constant in the land,

And though the output is immense,

"Two fried" still cost us twenty cents.—D. W. G.

* * *

Keeping your competitor guessing as to what you are

doing is better than to worry about what he is doing.

* * *

"What we want," said the publisher, "is the terse,

hard-hitting modern style of expression." "I know," re-

plied the writing person; "the stuff that sounds like pro-
fanity with a little benzoate of soda in it."—Washington
Star.



Office Equipment
*d

Stationers and the Desk Business

Trade in the United States in These and Similar

Goods is Now Practically Controlled by the Office

Equipment Dealers—Canadian Stationers Should

Benefit by the Example.

Canadian stationers are gradually falling into line with

the modern methods of merchandising that spells '

' hustle.
'

'

The retailer who has been following the old idea of wait-

ing for business to come to him has come to the realiza-

tion that such a dealer often waits in vain. The merchant

who wants the office supply trade of his town these days

gets up and hustles for it. He gets it, too. Remember
that, Mr. Dealer in the small town. You can have your

share of the business that is going if you make a bid

for it.

In the U.S., trade in office furniture was largely con-

trolled by the regular furniture dealer until a few years

ago. That is not the case to-day. In that country prac-

tically all these lines are now sold by the office appliance

dealers and the office equipment branch of the business of

the stationers is the most important of all. This is not

yet true of Canada, but the tendency is in that direction.

It remains to be seen whether the rank and file Will follow

the lead of the progressives.

The credit for writing the first suggestion that the sta-

tioners should handle office furniture is claimed by Wash
Rees, of Cincinnati, who, in 1906, was resposible for the

idea in a letter to the Furniture Journal. At that time

Mr. Rees sought mei'ely to create a market for the sale of

more desks, and had not the faintest idea of the office

supply people walking away with the entire desk trade.

Mr. Rees says he remembers being disagreed with by a

leading manufacturer's sales manager, who is now a most
ardent supporter of the sale of office furniture by office

appliance dealers.

New Uses for Rubber Stamps
Constant Increase in Number of Schemes in

Which They Are Utilized as Time Savers—Great
Advances in Their Manufacture in Past Twenty
Years.

Few people realize the universal use that is made of

rubber stamps. Scarcely an article of any shape or make
from financial paper to freight and express parcels that

does not bear one or more impressions made by their use.

Firms and individuals are daily becoming more and
more dependent upon them for assistance in office, fac-

tory and warehouse.

From the time a "Received" stamp is used on a
firm's morning mail until their office closes at night, it

is a constant use of one stamp or another. For instance

:

can anvone imagine how a hank could transact its busi-

ness without the aid of rubber stamps? The bare idea

seems ridiculous, more particularly so when one remem-
bers that the banks are perhaps the largest users of these

very necessary articles.

Every week some one is finding a new use for a rub-

ber stamp—a new form easier to stamp than write; a re-

quest to make which would be too personal if written.

They are used for printing lead pencils and corrugated

paper boxes, stamping hockey sticks and the size on shoes,

marking wrapping paper and pin tickets, new laid eggs

and sole leather, and some one has lately suggested their

use for the marking of ballots at municipal, provincial,

or federal elections in the place of the old reliable lead

pencil. Nothing is too large or too small for a rubber

stamp to be used on in some way that will lessen labor

and promote legibility.

A decided advance has been made in their manufac-
ture during the past 20 years. A capable workman, skilled

in moulding and vulcanizing, scarce even now, was an ab-

stract number in the early nineties, while the manufac-
ture of a grade of rubber suitable for stamp work has be-

come an important part of the business in all large rub-

ber refineries in Canada and the U.S.

SELLING TYPEWRITER SUPPLIES TO
PEDDLERS.

Manufacturers who sell pe'ddling concerns their sup-

plies of carbon paper and typewriter ribbons, with the

knowledge that such peddlers will try cut-rate methods

in disposing of such products, do their customers and the

regular dealer a grave injustice. The peddler can afford

to sell cheap, in the first place, because he never expects

to see his customer again; in the second place, because the

goods he buys are, in most instances, seconds, or defec-

tive in manufacture. The manufactur*er knows this when
he sells the peddler his stock. But he is often unscrupu-

lous—imagines it is not his business what the canvasser

does with the goods after leaving his office. It is mani-

festly unfair to stock up a dealer with typewriter sup-

plies, and then supply a peddler with inferior stock with

which to invade the dealer's field, competing for trade.

It matters not that the goods sold are branded under an-

other name; the harm is done by providing the itinerant

salesman with the stock, and enabling him to sell to con-

cerns who would otherwise patronize legitimate dealers.

The sooner manufacturers recognize this the sooner the

chaotic condition in typewritter supplies will be remedied.

The peddler should be eliminated.

Inasmuch as all people are influenced by their point of

view, rather than by the merits of the question, it be-

comes necessary to handle all customers from their side

of the fence, if one would build up a profitable and in-

creasing volume of business ; in other words, sell the goods

from in front of the counter, rather than from behind it.

Not only must the advertiser be full of ideas, but he

must be master of his ideas before he sets pen to paper,
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List of the Best Selling Books
Tabulated From Returns Received From Repre-
sentative Booksellers in All Parts of Canada.

Points

1. He Who Passed (Anonymous) 65

2. The Winning of Barbara Worth (Wright) 54

3. The Harvester (Stratton-Porter) 52

4. He Comes Up Smiling (Chas. Sherman) 41
5. Queed (Harrison) 35

6. The Iron Woman (Deland) 28

PUBLISHERS' BEST SELLERS.
McLeod & Allen:

—

1—Fran.
2—John Kami.
3—Winning of Barbara Worth.

Cassel Co. :

—

1—Marie.

2—Adventures of Peter Kuff or The Double Four.
3—The House of Windows.

Wm. Briggs:

—

1—A Hoosier Chronicle.

2—The Green Vase.

3—Tante.

The Macmillan Co.:

—

1—The Touchstone of Fortune.
2—House of Pride.

3—The Healer.

The Mother.

Musson Book Co.:

—

1—Queed.
2—Riders of the Purple Sage.

3—The Case of Richard Maynell.

Copp, Clark Co. :

—

1—The Bandbox.
2—The Sins of the Father.
3—Lonesome Land.

Henry Frowde :

—

1—He Who Passed.
2—Clementina.
3—The Singer of the Kootenay.

McClelland & Goodchild :—
1—The Mountain Girl.

2—The Actor Manager.
3—Eve Triumphant.

Bell & Cock-burn:—

1—Earth.

2—Pollyooly.

3—Carnival.

Jacques Futrelle, the author of "The High Hand" and
other novels, was among the victims of the Titanic

tragedy. Among the rescued was his wife, May Futrelle,

also an author of note, her novel, "The Secretary of

Frivolous Affairs," being one of last season's successes.

Better Books are . Promised
General Unanimity as to Poverty of the Spring

Lists, Bitt Great Hopes are Entertained for Forth-

coming Books.

There is a general unanimity of opinion as to the lack

of good books this spring, and the representatives of the

United States publishing houses have seldom met with

such a dearth in their search for good books in London.
One of them, in speaking of this scarcity recently, said

the spring lists of English publishers were "absolutely
poverty stricken," and others expressed similar senti-

ments.

Maynard Dominick, in an interview given a New York
Sun representative, contended that in point of sales the

first-class English author maintains the foremost position
in both the United States and England.

"The success," he said, "of Mrs. Barclay, Robert
Hichens, Philips Oppenheim, Arnold Bennett, W. J. Locke
and others, I think justifies this opinion. It is my im-
pression that it is difficult for the general run of Ameri-
can authors to secure a market in England, although books
by Robert W. Chambers, Mrs. Deland and Mrs. Wiggin
will always receive a cordial welcome. Now and then
some phenomenal success will strike the English market
from America, as in the case of 'Queed.' But the grow-
ing foreign market for American novels, to my mind, lies

in Australia. The Australians like the virile, gripping,

active style with the melodramatic features which the

American writers give to their books."

Great hopes are entertained for the books upon which
some of the prominent authors are now at work. Jeffery

Farnol's "History of an Amateur Gentleman," is now
appearing serially, and promises to be of the top notch
sellers when it appears in book form. E. Phillips Oppen-
heim is yachting in the Mediterranean, and is at work on
a new novel. Robert Hichens is in Algeria, working on a

novel, the scene to be laid around the same country as

"The Garden of Allah."

Mrs. Stockley, the author of "Poppy," is completing

a long novel, which will appear in England and the United
States next fall. Like her other books, it deals with
South Africa. Richard Dehan, otherwise known as Miss
Clothilde Graves, author of "One Braver Thing," has
nearly completed a new work. As in her first success, the

scene will be laid in wartime, the period being the Cri-

mean war, in which Florence Nightingale is the chief

ehar: cter.

In Canada, particular interest centres in the coming
of Ralph Connor's new book, "Corporal Cameron."

justin McCarthy dead.

London, April 24.—Mr. Justin .McCarthy, novelist and
historian, and for many years a member of Parliament,
died to-night at Folkestone. He had been ill throughout
the winter and spring. His daughter had acted as his

nurse, and friends had hoped that he would live to see

the fruition of home rule.
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Canadian Writers and Their Books

Personal Notes and Paragraphs About New and

Forthcoming Volumes—Interesting Items About

Canadiana.

One of the most important books for the coming sea-

son will be that by the Honorable James Young, of Gait,

whose "Public Men and Public Life in Canada" was one

of the most important books on Canadian history and bio-

graphy. William Briggs has in press a new edition of

this work, which will be enlarged to two volumes, the

"additional one bringing Mr. Young's recollections down

to date.

Over a hundred and twenty-five years ago there came

into Canada from Pennsylvania a large number of set-

tlers, who have since become known as the "Pennsyl-

vania Dutch." These people settled in all through the

Niagara Peninsula and in the neighborhood of what is

now Waterloo County and adjacent counties. There is

one sect of these people, known as the "Amish," who
retain to this day the singular habits and customs as

practised in early times, even to retaining the peculiar

dress which has been the emblem of the Amish people

for a very long period. These people have lived long in

Canada without any adequate account being written of

their peculiar mode of life. A story which is being

brought out by William Briggs to be entitled
'

' The Amish

Man," pictures in vivid language the life of this sect.

The book is being written by one of the prominent men
in Western Ontario, under the pseudonym of George

Smith.

A volume which will be of great interest to the resi-

dents of the Pacific Coast, soon to be issued by William

Briggs, will be entitled "Some Reminiscences of Old

Victoria," by Mr. Edgar Fawcett. Mr. Fawcett was one

of the original group of men who founded Victoria away

back in the fifties, and his recollections of the early days

are intensely interesting, and very valuable also from an

historical standpoint.

Four Canadian titles are included in the month's issues

of Cassell & Co., as follows: "The House of Windows,"

by Isabel Ecelestone Mackay; Virna Sheard's "The Man
at Lone Lake," "Rory of Willow Beach," by Valance

Patriarche, and Janey Canuck's "Open Trails."

Mrs. Valance Patriarche is a Winnipeg woman. Her
new book is rich in humor, of a quality that is likely to

earn for her a wide and highly favorable reputation.

The illustration of "Hillscote," Springhill, N.S., in

the April Bookseller and Stationer, referred to it as the

summer home of Rev. H. A. Cody, instead of as the

author's birthplace. His home is in St. John, N.B.

Five Thousand Facts About Canada for *1912 has

gone into four editions.

G. Bell & Sons, Limited, London, will publish "Diana
of Quebec," by Jean Mcllwraith.

Canada, as the country of present and future expan-

sion, commands universal interest, and attention is likely

therefore to be given to a work entitled "Ten Thousand
Miles Through Canada," by Joseph Adams, which
Methuen & Co. published in March. This book takes the

reader into remote territory, reminiscent of the flicker-

ing camp fires of Huron and Iroquois. The haunts and
habits of big game are described, and scientific methods of

angling are set forth in exciting tussles with salmon,

trout, bass and muskalonge. Agriculture, mining, and in-

dustrial opportunities are assigned a leading place, and
the political, fiscal, and social developments of Canada

are reviewed. The book contains a map and fifty illus-

trations.

A. S Howard, representing a British publishing house,

is in Vancouver in connection with a projected work on
British Columbia, its history, people, commerce, industries

and resources.

A new volume of Canadian poetry which has just

been published is entitled "The Light of Genius, The
Mystic and Other Poems," by Mrs. R. T. Scott, of Ot-

tawa. This is one of the most daintily gotten up of the

books which have yet come from the press of William
Briggs.

A striking volume of Canadian poems is that entitled

"Canadian Heart Songs," by C. W. McCrossan. The
book contains eighteen half-tone illustrations, and two
three-color illustrations, one from the brush of a noted

English landscape artist, and the other by the author.

Ethelwyn Wetherald's recent poem, "Prodigal Yet,"
has been attracting wide attention in the press of the

United States. Miss Wetherald's home is at Chantler,

Ont. A new story entitled "Jealousy," from her pen,

appears in the April Canadian Magazine.

Elkin Matthews, the London publishing house, has is-

sued " Strangers and Foreigners, " by Lois Saunders, of

Queen's University, Kingston, being translations from
the Italian, German and Middle High German. Two of

the poems are by the Queen of Roumania, "Carmen
Sylva."

RELIGIOUS PUBLICATIONS.

Two volumes of sermons have just been issued by
Cassell & Co., one by Rev. W. L. Watkinson in "Life's

Unexpected Issues," the other being "Renascence of

Faith," by Rev. Richard Roberts, chief metropolitan of

the Free Church Council of Great Britain.

A volume for which Cassell & Co. report a heavy sale

is Count von Hoenbroesch's "Fourteen Years a Jesuit,"

a two volume work which created a great stir upon its

appearance in German}'. It has been translated by Alice

Zimmern from the German.
New Revell publications include "The Religion of

Science," by James W. Lee; "How the Cross Saves,"

Robert Horton; "The Land of Your Sojourning," Wil-

frid S. Hackett.

"The Cross," by Rev. G. A. Johnston Ross, professor

of Practical Theology in the Presbyterian College, Mont-
real, is a new publication of Frowde's. An especially

heavy sale in Montreal is reported.

The doctrine of the personal immortality of the human
soul is again featured in Arthur Benson's new book,

"The Child of the Dawn." Although it is fiction, the

book in its incidents and action is marked off as much by

religious belief as by poetic imagination.

Coptic manuscripts disclosed in recent Egyptian ex-

cavations and printed by the British Museum, contain the

text of the Book of Deuteronomy, Jonah, nearly all the

Acts of the Apostles and the Epistles, further revealing

the early spread of Christianity in Egypt.

The Pope has written a Latin antiphon which has

been set to music and which will be rendered at St.

Mark's, Venice, at the inauguration of the Campanile.

The Pontiff wishes it to be regarded as a gift from him

to the people of Venice.

A teacher asked her class in spelling to state the dif-

ference between the words "results" and "conse-

quences." A bright girl replied, "Results are what you
expect, and consequences are what you get."
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Book Censorship is Proposed
British Authors Fear that Adoption of Star

Chamber Methods Would Unduly Interfere with

Fearless Development of Fiction Along New and

Unconventional Lines.

Book censorship is the latest bogey in England, a de-

putation of publishers and newspaper editors recently

having waited upon the Home Secretary to protest against

the circulation of poisonous literature. Sir Edmund Gosse

pointed out that not a single author was with the depu-

tation. The Home Secretary promised a more rigorous

enforcement of the law in regard to the suppression of

demoralizing literature, and expressed the hope that the

bill which had been drafted to carry out the recommen-
dations of the Joint Select Committee on this subject

would shortly become law. In effect the recommenda-
tions of this bill will constitute a literary censorship,

quite apart from the amateur censorship established by
the various large lending libraries in 1908.

All reputable authors support the idea of suppressing

poisonous print, but what they fear is interference with

the fearless development of fiction along new and uncon-

ventional lines, such as represented by H. G. Wells, and
they feel that it would be a retrograde step to establish

sort of a star chamber to suppress books before they had
received the verdict of readers.

Home Secretary McKenna foresaw difficulties in the

attitude of the argumentative person who would draw a

rigid line between the artistic and the obscene.

When the bill comes up in Parliament Sir Gilbert

Parker and Stephen Gwynne will doubtless be able to put

up a good fight for authors to keep the literary craft free

from undue official control.

It is interesting to note that this agitation comes just

at the time when the well-wishers of the British drama
an preparing to petition King George for the abolition

of the theatrical censorship.

BOOKSELLER WINS APPEAL.
The Court of Appeal quashed the conviction registered

against Albert Britnell, the Toronto bookseller, by Police

Magistrate Kingsford in connection with "knowingly
selling or exposing for sale" certain books seized by the

police.

The court decided that Mr. Britnell did not "know-
ingly" expose the books for sale, as the statute requires

before a conviction may be had. It was remarked that

Mr. Britnell had a large stock of some 150,000 to 250,-

000 books, of which 7,000 were in the cellar. The books
objected to were in the cellar, to which the public were
not admitted. Only one sale was proved, and that was by
a clerk.

Mr. Justice Magee pointed out that no specific portions

of the book were set out as objectionable in the prosecu-

tion, and the statement of the Police Inspector as to their

contents was at best inaccurate. As a result the judges
had to read the books.

Mr. Justice Magee is very circumspect in his references

to the books, naming them "X," "Y," and "Z," and
dealing with them in this algebraic form.

Mr. Justice Meredith says the books are probably no
worse than a great many others, and that there is nothing
in them to render them particularly attractive to anyone.

RECENTLY COPYRIGHTED BOOKS.
"Resources and Trade Prospects of Northern On-

tario." A special report made in behalf of the Toronto

Board of Trade. By Fred. W. Field. The Board of

Trade, Toronto, Ont.

"How to Build a Dairy Barn." Beatty Bros., Fergus,

Ont.

"Lord Mill," which is being preliminarily published

in separate articles in a newspaper. Literary work.

(Temporary Copyright). Rev. George Watt Smith, Ot-

tawa, Ont.

"How to increase Farm Profits." Swift Canadian

Company, Limited, Winnipeg, Man. ,

"Lyrics from the Westland." By Margaret A. Caw-
thorpe. Book. Margaret A. Cawthorpe, Harris, Sask.

News Notes of the Book Trade
Book Publishers Elect Officers—Other Items of

Interest Regarding Dealers and Activities.

I. L. Hobden is in the Maritime Provinces showing

the import line of the Musson Book Co.

W. E. Mainprice, of Henry Frowde's, is now on his

annual spring trip, covering the Maritime Provinces.

George Stewart, of Frowde's, back from the coast,

adds his quota of enthusiastic reports regarding the

promising prospects of the West in general.

Burglars recently entered a number of West Toronto

stores, Baldwin's Bookstore being one of those visited.

The thieves got $5 in cash there.

The Appleton Book Co.'s stock has been purchased

by the Musson Book Co., and F. F. Appleton has joined

the latter concern.

W. Savage, representing the house of F. A. Stokes &
Co., New York, was among the United States bookmen
calling upon the Canadian trade in April.

Arthur Spurgeon, J.P., head of the house of Cassell &
Co., will be in Toronto early in May in connection with

the affairs of the Canadian house.

Having returned from the west, J. C. Murie is now in

the Maritime Provinces showing the McLeod & Allen

lines.

George Smithers, western representative of Cassell &
Co., is taking the eastern trip as well this season, taking

the place of R. E. Boyd, who is acting as manager for the

Canadian house.

"Gourlies Limited," the Prince Edward County drug

and book store, of Summerside, P. E. L, has been sold,

the bookstore to Mrs. Mary J. McLellan and the drug

store to J. E. Dalton.

The advertisement of an Ontario bookseller recently

contained the announcement that a certain baker's bread

was to be had at that bookstore. The policy there is ap-

parently to furnish food for body as well as food for

thought.

W. P. Gundy, manager of the Canadian house of

Henry Frowde, and the Oxford University Press, leaves

May 1st on a trip to England. He had booked passage

for the return trip of the ill-fated Titanic, which was
to have left New York on Saturday, April 20th.

Harold Copp will sever his connections with the Copp,

Clark Co. to enter into business for himself. A dinner

was given at the Prince George Hotel on the 20th inst.,

Mr. Copp being honored by the heads of departments and

members of the traveling force. Mr. Copp has been with

the concern for fourteen years, in which time he has

become widely known amongst the trade as a thoroughly

posted book man and his removal will be a distinct loss

to the trade, as he will no longer be identified with the

book business.
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At the annual meeting: of the Book Publishers' section

of l lie Toronto Board of Trade, the following were elected

officers for the ensuing year:—Chairman, Mr. J. H.

Charles; Vice-Chairman, Mr. Frank Wise; Secretary-

Treasurer, Mr. F. G. Morley; Executive, Messrs. D. T.

McAinsh, J. C. Saul, Henry Brophy, S. B. Gundy, W. E.

Kobcrtson.

Rev. Frank A. Day, B.A., B.D., formerly a bookseller

and stationer at Stratford, now in charge of Zion Con-

gregational Church, Montreal, has received a unanimous

call from the Northern Congregational Church, Toronto.

Among the visiting- book buyers seen in Toronto in

April was A. A. Hoover, manager of the book department

of Goodwin's, Limited, Montreal.

Application has been made to the Ontario Government
for a charter incorporating the Church Printing and
Supply House. It is the new concern's intention to carry

on the Synod printing contract held many years by
George Parker & Sons. A full supply of Church of Eng-
land publications and requisites will be carried and the

concern will probably launch a church paper. The con-

cern will be located on Adelaide Street East on property

belonging to the Synod.

BOOKS RECEIVED.

Dame Verona of the Angels. Annie E. Holdsworth. Lon-

don: Methuen & Co. Paper 6s.

A study in temperament.

The Owl's Nest. Anne Gilbert. Chicago: Fleming H.
Revell. Cloth, 75 cents.

A clever story, in which the exponents of various

cults mingle with those of simple Christian faith in the

every day life of a summer resort. The stream of argu-

ment and incident which results, partakes alike of the

comic and serious.

The Composition of Matter. Duncan Taylor. London:

Walter Scott Publishing Co. Cloth, 3s. 6d.

"Immortality a Scientific Certainty" is the motif of

this book. The author, in his preface, says it is not a

philosophical speculation, nor a theory, but a brief state-

ment of fundamental facts corroborated by every develop-

ment of science.

The Twelve Principles of Efficiency. Harrington Emer-
son. New York: Engineering Magazine. Cloth, $2.

In the setting forth in this volume of the principles

by which efficiency is determined, five are represented as

concerning relations between employer and employe, and
seven of them concern methods or institutions and sys-

tems established in the manufacturing plant or in the

operating: or distributing company. The book demon-
strates that any establishment may be tested by these

principles, and its efficiency located and measured by the

amount of its failure to conform to one or more of the

principles which may be tabulated under the following

headings of the chapters contained in the book: 1, ideals;

2, common sense and judgment; 3, competent counsel;

4, discipline; 5, the fair deal; 6, reliable, immediate and
accurate records; 7, planning and despatching; 8, stan-

dards and schedules; 9, standardized conditions; 10,

standardized operations; 11, written standard practice in-

structions; 12, efficiency reward.

Life and Letters of John Rickman. Lamb's Friend, the

Census Taker. Orlo Williams. London : Con-
stable & Co. Cloth, 10s. (id.

An interesting volume containing a wealth of ma-
terial concerning (be career of the originator of the census

in England. Hickman das a statistician of international

repute. He was the friend of Southey, Lamb and Cole-

ridge, and of particular interest in this book are the chap-

ters, dealing with the large body of correspondence with

these and other of Rickman 's friends.

A World of Bewilderment. John Travers. London

:

Duckworth & Co. Paper.

A tale of India reflecting the restlessness of the East,

telling of grim fighting on the border, sedition, pestilence

and famine, and of the long Grand Trunk Road of India.

The Sins of the Father. Thomas Dixon. Toronto: Copp,

Clark Co. Cloth, $1.25.

Another romance of the south by this writer, who has

given us a series of strong novels dealing with the south

and its problems, embodying fiction of absorbing interest.

The Works of Charles Lamb. Edited by E. V. Lucas.

London : Methuen & Co. Cloth, 5s.

A collection of the author's miscellaneous prose being

a revised edition of volumes issued in 1903 and 1905, with

some new matter included and doubtful matter removed.

Gem Stones. G. F. Herbert Smith. London: Methuen &
Co. Cloth, 6s.

A general survey of the various species of the Univer-

sal Kingdom that are in use for ornamental purposes, ex-

plaining their nature and origin, how they are fashioned

and how they may be distinguished.

Home Rule Finance; an Experiment in Justice. T. M.

Kettle. Dublin: Maunsel & Co., Ltd.

An exhaustive memorandum on the subject from the

pen of T. M. Kettle, whose mastery of all the details is

we'll known, and whose power of making figures human
and interesting is unsurpassed.

j

The Case for Home Rule. Stephen Gwynn, with an intro-

duction by John E. Redmond. Dublin: Maunsel &
Co., Ltd.

A compendium put together with Mr. Gwynn 's accus-

tomed lucidity and skill in arrangement of all the various

lines of reasoning which converge on Home Rule. Mr.

Gwynn has stated the case for Home Rule most effectively.

Real Fairy Folk. Louise Jamison. Toronto: Musson

Book Co. Cloth, $1.

Conversations of Ruth with her dog Belinda, being

rather one-sided and lacking the spice of originality, Ruth

ventures afield with the result that the bull-frog volun-

teered news of the pool, the butterflies of the flower world,

and so forth. A winsome story of a lonely child.

The Unknown Steersman. Irene Buon. London : T.

Fisher ITnwin. Paper, 6s.

Mysterious Martin. Tod Robbins. New York: J. S.

Oglivie. Cloth, $1.

Depicts the development of character along unusual

lines. A young man of exceptional tastes and ability as

an artist and writer, follows his natural bent in realisti-

cally portraying the horrible and morbid in life rather

than the good and beautiful.

About Writers and there Books
News and Gossip About Noted Novelists and

Their Productions—Pointers That Will Interest

Booksellers.

Jeffery Farnol will arrive in New York early in May.

It will be recalled that Farnol lived in New York be-

fore publishing "The Broad Highway." It is no com-

pliment to the sagacity of the New York publishers who

turned down this book before the author returned with

it to England where it was published. Subsequently the
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American sale of the novel exceeded 100,000 copies. Mrs.
Farnol is a daughter of the New York artist, Hughson
Hawley.

Books about to be issued by Macmillans include

"Phyrnette Married," Marthe Troly Curtin; "Van
Cleve," Mrs. Mary S. "Watts, author of Nathan Burke;
"The Friar of Wittenberg," William Stearns Davis;
"The Man Whom the Trees Loved," Algernon Black-
wood; "A Heroine in Bronze," James Lane Allen. The
latter is said to be the author's best [work since "After-
math."

One of the outstanding successes of the season is

"The Touchstone of Fortune," Charles Major's new
novel published by the Macmillans.

'

' Democratic England, '

' by Percy Alden, published by
Macmillan's, presents in succinct form the present po-

sition of the more important social problems confront-

ing the British electorate and consequently will command
wide attention.

Additions to the "Macmillan Standard Library" are

"The Care of a House," by T. M. Clark, and "The
Promise of American Life,

'

' by Herbert Croly.

"The Stolen Bridegroom and Other East Indian

Idylls," by Austiee Abbott, is a new Revell book.

William J. Locke's new novel announced for publi-

cation by Frowde's for the early summer will be called

"Adventures of Pujal.

"

Additions to Frowde's St. Cuthbert's series are Harold
Begbies's "The Priest," "Unnamed," by Le Queux, and
"Jim Crow," by J. J. Bell.

A prolific subject of discussion in the book world is

"He Who Passed." Is it fact or fiction. Who is the

author? Various are the "wise" guesses, but the secret

is as deeply veiled as ever, although many wild guesses

are made, Marie Doro, Margaret Mayo and Minnie Mad-
den Fiske being among those to whom the book is at-

tributed. In England as in America the book is attract-

ing remarkable attention.

Theodore Dreiser, author of "Jennie Gerhardt, " is

visiting England and France in connection with his pre-

parations for a new novel, the plot of which, however,

will not be laid in Europe.

What a book of reminiscences Mr. Henry Labouchere

could have written. He was aften asked to do so>, but

turned the idea aside with a joke. A pity, but it leaves

a clear field for a good biography of "Labby.

"

Record of Recent Canadian Books
Works of Fiction Brought Out by Canadian
Publishing Houses During the Past Month.

Anderson, Alexander. The Story of a Ploughboy. Tor-

onto: Bell & Cockburn. Cloth, $1.25.

Atherton, Gertrude. Julia France and Her Times. Tor-

onto: The Macmillan Co. Cloth, $1.40.

Angellotti, Marian P. The Burgundian. Toronto: Bell

& Cockburn. Cloth, $1.25.

Ayres, Ruby M. Castles in Spain. Toronto: Cassell & Co.

Cloth, $1.25.

Bertram, Paul. The Shadow of Power. Toronto: Bell

& Cockburn. Cloth, $1.25.

Birmingham, G. A. Lalage's Loves; The Search Party;

Spanish Gold. Toronto: Musson Book Co. Cloth,

each, $1.25.

Caunck, Janey. Open Trails. Toronto: Cassell & Co.

Cloth, $1.25.

Chambers, Robert E. Japanette. Toronto: McLeod &
Allen. Cloth, $1.25.

Conrad, Joseph. Almayer's Folly. Toronto: The Mac-
millan Co. Cloth, $1.25.

Coulevaine, Pierre de. Eve Triumphant. Toronto: Mc-
Clelland & Goodchild.

Coulevaine, Pierre de. The Heart of Life. Toronto:
Cassell & Co. Cloth, $1.25.

Claudy, C. H. The Battle of Baseball. Toronto: Bell
& Cockburn. Cloth, $1.50.

Curwood, James Oliver. The Flower of the North. Tor-
onto: Musson Book Co. Cloth, $1.50.

Cutting, Mary Stewart. The Lovers of *Sanna. Toronto

:

McClelland & Goodchild. Cloth, $1.25.

Dalrymple, Leona. Traumerei. Toronto: McClelland &
Goodchild. Cloth, $1.25.

Dixon, Thomas. The Sins of the Father. Toronto:
Copp, Clark Co. Cloth, $1.25.

Dowd, Emma C. Polly of the Hospital Staff. Toronto:
Copp, Clark Co. Cloth, $1.00.

Erskine, Payne. The Mountain Girl. Toronto: McClel-
land & Goodchild. Cloth, $1.25.

Ellis, John B. Fran. Toronto : McLeod & Allen. Cloth,

$1.25.

Frederick, Arnold. One Million Francs. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Gibbs, George. The Maker of Opportunities. Toronto:
McLeod & Allen. Cloth, $1.25.

Gillmore, Rufus. The Mystery of the Second Shot. Tor-
onto: McLeod & Allen. Cloth, $1.25.

Graeme, Hector. Evelyn Brentwood. Toronto: Bell &
Cockburn. Cloth, $1.25.

Haines, Donal Hamilton. The Return of Pierre. Tor-
onto: McClelland & Goodchild. Cloth, $1.25.

Hodges, Arthur. The Essential Thing. Toronto: Wm.
Briggs. Cloth, $1.25.

Hornung, E. W. Fathers of Men. Toronto: McClel-
land & Goodchild. Cloth, $1.25.

Johnston, Charles. Why the World Laughs. Toronto:
Musson Book Co. Cloth, $1.50.

Kennedy-Noble. White Ashes. Toronto: The Macmil-
lan Co. Cloth, $1.25.

Ladd, Anna Coleman. Hieronymos Rides Toronto.

The Macmillan Co. Cloth, $1.25.

Leach, Henry. Letters of a Modern Golfer to His Grand-
father. Toronto: Bell & Cockburn, $1.25.

Lincoln, Joseph C. The Postmaster. Toronto: McLeod
& Allen. Cloth, $1.25.

Mackay, Isabel Ecclestone. The House of Windows. Tor-

onto: Cassell & Co. Cloth, $1.25.

Marsh, Richard. Violet Forster's Lover. Toronto: Cas-

sell & Co. Cloth, $1.25.

Marmont, A. W. The Ruby Heart of Kishgar. Toronto:

Musson Book Co. Cloth, $1.25.

McCutcheon, George Barr. Her Weight in Gold. Tor-

onto: Wm. Briggs. Cloth, $1.00.

Merrick, Leonard. The Actor Manager. Toronto: Mc-
Clelland & Goodchild. Cloth, $125.

Merrick, Leonard. The Man Who Understood Women.
Toronto: McClelland & Goodchild.

Neumann, Paul. Boddles. Toronto: Bell & Cockburn.

Cloth, $1.25.

Norton, Ray. The Plunderer. Toronto: McLeod & Al-

len. Cloth, $1.25.

Oppenheim, E. Phillips. The Lighted Way. Toronto:

McClelland & Goodchild. Cloth, $1.25.

Parrish, Randall. Molly McDonald. Toronto: McClel-

land & Goodchild. Cloth, $1.25.

Patriarche, Valance. Rory of Willow Beach. Toronto:

Cassell & Co. Cloth, $1.00.

Price, Gwendolyn. A Long Shadow. Toronto: Cassell

& Co. Cloth, $1.25.



Lesson 10—Complete Course in Cardwriting
The Last Lesson on Brush Stroke Numerals — Speedy Price Ticket Styles

Taught in the Edwards Short Cut System — Important Points to Observe
(By J. C. Edwards- — Copyright. Canada. 1911.)

THE call for the speedily-made price ticket

to-day, is an urgent one, and must be heed-

ed. Hundreds of stores all over the country
use price tickets when they feel that show

cards are too expensive a luxury.

The price ticket is a silent salesman and one

needs only to parade to the city stores, the town stores

and even the rural merchandising centres to find out

to what extent this is true.

The department card is most valuable and varies

in size from the Vs which is 7 inches by 11 inches

to the !/4 size (11 x 14 inches). The favorite way
of writing the department card, whether it is used

with lettering or just a price, is the "landscape" or

in other words having the inscription running the

long way of the card. This is the reverse to the

card illustrated here, which is written in panel style,

and will be referred to in the future in this course

as such.

Price Tickets and How to Write Them.
We will deal exclusively in this lesson with de-

partment price tickets and will go into individual

ticketing in lessons on pen lettering. The quarter

size card is used to the best advantage in depart-

ments where large articles are displayed, such as

piles of underwear, dress goods, in fact, almost any
kind of goods except small articles where a great

number of cards are needed, and would hide the

display.

The inscription must always be written in the

centre of the card with the price the most prominent,

where the price is the main feature, but, where the

price is only secondary, the name of the goods or

whatever other phrasing be used, should be the most
pronounced.

The cent mark should fohow the price when the

price is in cents only and the dollar sign should

always precede the price when it represents dollars

only. But where the price is in both dollars and
cents neither mark is absolutely necessary; though
it is advisable to use the dollar mark. Never use a

decimal in front of a price such as .35—write it

"35c."
In referring to the plate showing the two styles

of prices, the straight Roman and the speedy slant

Roman, we might draw attention to the slight dif-

ference in make-up of the two. You will notice, in

the first place, that in the straight style, the spurs

are pronounced, whereas in the slant style the ab-

sence of spurs is very noticeable. Spurs take time
and when they are omitted greater speed is acquired.

The figure one in either case is only different as

far as the angle of the stroke is concerned; "2" in

the slant Roman has only three strokes while, in the

straight, it practically represents four. Two strokes

are saved in the "3", three strokes are saved in the
"4"; there are three strokes less in "5" in the slant

Roman than in the straight. This is quite a sav-

ing and enables one to gather more speed, for "5" is

a very common figure in every day price tickets.

The "6", as in the "9," means a slight saving in

the slant as compared with the straight style of let-

tering, but the eight, in both cases, is practically

the same. The "0" too, has only two strokes in
both styles. However, it can readily be seen that
the latter style of numeral is planned with the idea
ot attaining greater speed. The slanting tendency

ThisCourse
Gives1975
Perceri

^our Invest

men"
jbul you must
spend23 °/° oF
ifour spci/^e
-JJjri^^tijjdyin6.

Show-card, showing application of brush stroke Roman.

of this lettering, as has been spoken of previously,

tends to create speed owing to the natural instinct

of the writer to follow the earlier teaching in hand-
writing.

A very important point to be observed in writing

cards with a price is this. Never write a card with a

slanting price when the lettering above slants; always

use the straight price and for any card with lettering at

all we advise the use of the straight price only. The
slanting style of numeral is adapted more for use on

price tickets. This is not a hard and fast rule in card-

writing, but the outcome of years of experience in actual

card writing and one that the author adhered to rigidly

in later years. There is strength in contrast, as you will

find by experimenting.

The accompanying show card, though rather exag-

gerated in its statement, shows the use of the capitals

and lower case letters of the Roman and the speedy

slant lower case letters along with the straight and slant

figures.
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Numbers of the speedy slant Roman type, valuable'in making price tickets.
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Increasing the Wallpaper Sales

Advantage of Planning Out a Selling Campaign
—Much Effort Wasted Owing to Lack of System

—Value of Window Displays.

This is the time when the demand for wallpaper is

at its height and dealers will do Well to devote a good

share of show window publicity to this department. A
good window will attract much notice and a paying per-

centage of that attention will be converted into wallpaper

sales. Aim for effectiveness in displaying papers, not for

the greatest number of paterns that can be crowded into

the window. The illustration of a model wallpaper win-

dow appearing here, is reproduced in Bookseller and

Stationer by the courtesy of Stauntons Limited.

If, you have prepared no definite plan of campaign

for the spring trade, do so, even at this late date. The
time will be well spent, because you will be able to evolve

ideas and schemes that will result in an increased per-

centage of sales. With an unsystematic manner of serv-

ing the visitors to the department, ineffective selling talk

and poor display, there is often only waste effort, people

I In' sheet music business that music teachers, choir lead-
ers, band masters, etc., are obliged to get their require-
ments by mail.

There is doubtless truth in both sides of the question,
nevertheless there is an improvement in conditions over
those of a few years ago. The rapid musical develop-
ment in local centres has so grown as to make the sheet
and book music trade worth catering for, consequently
the dealers carry larger and better assorted stocks, and
are receiving the co-operation of the music publishers
who would naturally prefer doing a good trade with one
dealer than a little trade with several teachers.

In the meantime the publishers are not lacking in en-
terprise, and are constantly offering new songs of a
desirable standard, while albums of instrumental and
vocal favorites are to he had, embracing selections that
will appeal to any musical taste.

RECENTLY COPYRIGHTED MUSIC.

"Take Off your Hat to Princess Pat for Wearin' o'
the Green." Song. Words and music by Ross and
Ewing. Delmar Music Co., Limited, Montreal, Que.

not being sufficiently impressed to get them to the point
of clinching sales. See that such conditions are not per-

mitted to exist in your 1912 wallpaper campaign.

In the Music Department
Publisher and Dealer — Complaints and
Counter Complaints — Paragraphs of Inter-

est to the Trade—List of Recently Copy-
righted Sheet Music.

Complaints are sometimes made that music publishing

houses deprive the retailer of sales by catering directly

to music teachers, giving them the same terms as the

dealer. On the other hand, publishers allege that in

many centres the trade is so negligent in its attitude to

"Jamaica Jinger. " (A Hot Rag.) By Egbert Van
Alstyne. Musical Composition. Jerome H. Remick and
Company, Detroit, Mich., U.S.A.

"After Vespers." (A Twilight Meditation.) By
Neil Moret. Musical Composition. Jerome H. Remick
and Company, Detroit, Mich., U.S.A.

"Serve the Lord with Gladness." By Roland Diggle.

Musical Composition. Whaley, Royce & Co., Limited,

Toronto, Ont.

"Flirtation." Duet. Words by Harry B. Smith.

Music by Reginald de Koven. Jerome H. Remick and
Company, New York, N.Y.

"Everyone in Town Likes Mary." Words by Sam
Ehrlich. Music by Jean Schwartz. Jerome & Schwartz

Publishing Company, New York, N.Y.

"Edna May." Words by Grant Clarke. Music by
Jean Schwartz. Jerome & Schwartz Publishing Co.,

New York, N.Y.,' U.S.A.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the

leading English music publishers and carry a

very complete stock of standard publications

for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

AN6L0-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street - TORONTO

Everything in Artists'

Materials

Complete stock of Color

Boxes, Mathematical Sets,

Drawing Papers, etc., for

School use.

All Engineering and
Architectural Supplies.

SEND FOR CATALOGUE

The Art Metropole
241 Yonge St. -:- Toronto

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET
WYCIL & CO. - 83 Nassau St., New York

Liberal Terms to the Trade

Are You Pushing

Photo Supplies?

This is the busy
season for photo goods
—and the Wellington
specialties are going
to be in demand.

We are advertising all over the country

—

the amateur is told he can buy Wellington
goods everywhere.

Can he get them in YOUR town ? Why
not keep a shelf or so full of these goods ? No
trouble, no work beyond handing them out

—

big demand and big profits. Handsome Show
Cards and Advertising Matter sent with goods.

Let us write you all of the proposition.

WELLINGTON & WARD
Montrea'

"Profitable Side Lines"
BOOKSELLERS and STATIONERS-

can be easily interested in profit making
merchandise in connection with their

business.

Let us convince you.

Send for our 800 page illustrated catalogue
which will be mailed to you promptly, free

of^any expense on your part.

All goods sold at wholesale prices only
and one price to all.

The Oskamp Nolting Company
411-417 Elm Street - Cincinnati, Ohio

ffr /"y /~\ |/ £* Out-of-print books supplied. No matter what subject
rjl II 11^^ Can supply any book ever published. We have 50,000
^"^ ^"^ ^^ ^"^ * rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
U
s
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER

A.PRICES
THE

LOWEST

ESTIMATES FURNISHED ON APPLICATION

TTINO, A. L. E. DAVIES. Canadian RepresentativeH. GO
114-115 Stair Bldg. The Largest Music Jobbing House in the World TORONTO, ONT.

SERVICE
THE
BEST

M
U
S
I

c
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Recent Introductions Described

and Illustrated

News Paragraphs of Interest and Value to the

Retailers, Helping Them to. Keep in Touch

with New Goods Being Offered the Trade.

An attractive budget of circulars has been sent out by

Buntin, Gillies & Co., advertising a number of new lines

covering' various brandies of the trade. Particularly

striking is the reproduction in actual colors of twenty-

four of the 1912 line of Christmas papeteries, of which

120 numbers are shown this year. The firm's travelers are

now on the road with these goods, together with the

samples of booklets, post cards and gift dressings for the

Christmas trade.

* * *

The new catalogue of loose leaf devices issued by

Boorum & Pease, introduces a number of new features

calculated to be a help in the selling of these lines. The

grading of goods by classes, each class carrying a uni-

form trade discount, will save no little figuring on the

dealer's part. These classes are a division of goods not

only by kinds such as ledger binders, transfers, ring books,

etc., but according to prices to the consumer, so as to

enable the dealer more easily to offer the customer what

he wants at the price he is willing to pay. A scale of

prices in special size items is another feature, obviating

the necessity of sending to the factory for estimates. The

value of this is realized when it is remembered that fre-

quently the prospective customer gets out of the notion

of buying by the time the estimate arrives. The stock

items covered are so varied, however, that the company
expects that the dealers will be able to provide for almost

all requirements right out of stock. Another feature of

the catalogue is a numerical table listing all items, giving

page and class references. The workmanship of the cata-

logue is highly creditable, the various devices being illus-

trated in their actual colors.

is by Mrs. Jennings, I. I . Lincoln and the publishers are

The A. S. Barnes Co. The material is arranged with

music, illustrated by diagrams of costumes, "stage-

properties" and numerous photographs of the different

dances.
* * *

The illustrations reproduced herewith are of two new
fancy boxes containing crayola, the boxes retailing at

25c and 50c each. The former contains, in addition to

the crayons, either an outline drawing book or two cut

outline stencils and a package of drawing paper. The
half-dollar size a similar assortment, but of greater size.

The accompanying illustrations of the "Cambria"
and "Artina" calendar pads are two selections from the

Elliott, 1913, line, but, of course, donot do justice to

them, as they appear in colors harmonizing with various

types of calendar backs. The Elliott Co. report that they

are having good success in having their calendar pads

introduced for school use.

* * *

"The Festival Book—May-day pastimes and the May-
pole," is a new book which should be a trade incentive

for booksellers in connection with May-day. The book

Seventy-two original designs are presented in the 1912

line of calendar pads of the Goes Lithographing Co., of

Chicago. A feature of the advertising matter issued by
this firm, and one that will appeal to the dealers, is the

prominence given to the words "We Lithograph for the

Trade." This firm specializes in lines which have been

somewhat neglected by stationers in Canada, but which

are used every day bj' various corporations, business

houses, professional offices, schools and colleges.

The Copp, Clark Co. are issuing to the Canadian trade

two booklets dealing with crayograph and its possibilities.

One of these gives actual reproductions, including color-

ing of prize winning entries in the American Ci'ayon Co. 's

recent crayographing contest, in which first and second

prizes were given to school children in five grades, the

prizes ranging from $50 down to $10 in gold, in addition

to $25 prizes to the schools represented by the winning

contestants. The other book takes up in an elaborate

manner the art of crayographing with figures, illustrat-

ing process and plates of the finished productions in actual

colors. Sixteen illustrated lessons are contained in the

book. These publications are designed to promote sales

of crayograph crayons by effectively setting forth their

characteristics and possibilities in such a manner, as to

assist the trade into getting them introduced.



BOOKSELLER AND STATIONER 35

sy>e "RIGHT KIND"
Notice Socket in Back for Pencil

Aluminum
Sheet Holder

C Built for hard, knock-about wear—no fuss-

ing to open it—one cover is a bit larger than the

other—opens up with a touch right away.

C. STRONG—SIMPLE — SIGHTLY.
^ Standard capacity i to ioo Sheets. Other

sizes to order.

Representative for Western Canada: F. O. FEILMAN & CO., Syndicate Block, Portage Ave., Winnipeg.
Representatives for Eastern Canada: LEE & WILLIAMSON, Carlaw Bldg., Wellington St. West, Toronto.

Order Sheet Price Order Sheet Price
No. Size U.S. No. Size U.S.

1A 2 X 3% $ .60 7A 6 X 9V2 1.50
2A 2V2X 5% .75 8A 7y>x 9y2 $1.75
3A 3M-X 6y2 100 9A 8 x 9% 1.85
4A 4y2x 6y2 1.25 10A 8M-X11 2.00
5A 4y2x 8% 1.40 11A 9VsXl2 2 25
15A 5 xiiy. 1.60 12A 8y2xl4 2.25
16A sy2x 8% 1.45 13A 11 x 8% 2 15
6A 5%x 9y2 1.50 14A 12 x 9y2 2.25

260-262-264-266

FLORIDA ST.
MILWAUKEE
WISCONSIN

Judged on its Merits
It sometimes happens in business, particularly in the event of law
suits, that much depends on a filed letter, a duplicate C3rb.n copy
of the original. The legibility of it depends mainly on the carbon
paper and typewriter ribbons used. If they are of "Peerless"

quality your customer may depend on the copy
being (Clear as the Original) after years of filing.

Carbon Paper and
Typewriter Ribbons

carry our guarantee which means Highest Quality.
You may be sure the b:St of satisfaction will result
from the sale of Peerless Brand to your trade, and
they will send you repeated orders. That's the
"Why" of stocking "Peerless Goods."

Write for Prices.

Peerless Carbon & Ribbon Mfg. Co., Ltd.
176 Richmond St. W.

TORONTO, Canada



The Management of a Retail Business
No. 6—Cash Discounts—Continued.

By H. C. Carson, F.S.S.

Refer back to last week's article, and

observe that No. 1 had $135 outstanding

accounts at the end of the fourth month.

These he has begun to overhaul in vigor-

ous fashion. Most of the amount was

incurred during the first month, and he

has found that he is not only deprived

of the use of the money, but that the

customers most likely are withholding

further trade because of their indebted-

ness. He has, therefore, written each a

polite, but firm letter, requesting a settle-

ment or at least a substantial payment

on account. And his appeal has not been

in vain, for he has collected all but $45,

and this amount he has concluded he

will never collect without recourse to

law. In the meantime, his coupon sys-

tem has taken hold more firmly than

he had dared to hope, and all but two of

the coupon bills receivable had been paid

at maturity. These two had applied for

further coupon books, but he had held

the rule of no further credit inviolate,

and declined, preferring to lose the cus-

tomers rather than break into his plan,

which had worked so well, though only

in operation such a short time. He had

also discouraged, as far as possible, cash

transactions across the counter, prefer-

ring to sell a book of coupons rather than

make a small cash sale.

Business is Extended.

He had become known as the coupon

merchant, and had bought a second

horse and delivery wagon costing $225,

which was necessary to meet the de-

mands of his extending trade. Further-

more, letters had been sent to all the

farmers in the neighborhood, asking

them to bring in their butter and eggs,

and such other produce as they might

have to sell. Many of them came, and

he paid them the best market rates.

They, too, bought coupons, and the cou-

pons brought them back with more pro-

duce. Some of these farmers, having

taken coupons for produce, found that

they were short of cash, for lines of

goods which our merchant did not

handle, for instance, dry goods, cloth-

ing, boots and shoes, etc. Here was a

temptation to branch out into foreign

lines, but he wisely concluded that this

might not only lead him out of his depth,

but also incur the enmity of other mer-

chants, and perhaps induce them to add

his line to theirs in retaliation.

Works With Other Dealers.

He arranged, therefore, to have one

store in each line foreign to his own,

redeem his coupons for merchandise,

when presented by out of town custo-

mers. These dealers began trading at

our man's store in consequence, and he

at theirs, for his needs, to their mutual

benefit and satisfaction. His business

grew apace. Besides $100 cash business,

he had sold during the fifth month 300

coupon books, half of them taking their

2^2 per cent, or 25c. per book discount.

On May 31st, his unredeemed coupons

amounted to $400, so that his sales, with

cash sales $100, and coupons outstanding

last month $550, had been $3,250, less

$37.50 discount on coupons. His pur-

chases, including produce from his

farmer customers, had been lighter this

month, because of his enlarged stock at

the beginning of the month, nevertheless,

he had bought $1,500, securing a trade

discount of 5 per cent, on two-thirds of

the amount, and 2 per cent, cash discount

on all.

Standing of Business.

His note at the bank has, of course,

been paid, and thus far he has not made

a new loan. His accounts stand thus:

—

MERCHANDISE ACCOUNT.
Stock on hand May 1st $4,125.00
Purchased during month 1,500.00

$5,625.00
Sales @ 75 per cent, cost $2,437.50

Stock on hand $3,187.50

RECEIPTS AND DISBURSEMENTS.
Cash in hand May 1st $154.83
Accounts receivable, collected 90.00
Bills receivable 580.00
Coupon books (less discounts) 2,462.50
Cash sales 100.00

$3,387.33
Note at bank $750.00
Horse and wagon 225.00
Merchandise (less discounts) 1,421.00
Personal drawings (5 months) 500.00
Wages and other expenses 200.00

$3,096.00
Cash in hand May 31st $291.33

BALANCE SHEET.
Assets.

:ash in hand $291.33
Accounts receivable 45.00
Bills Receivable $500.00
Less unredeemed coupons ... 400.00

100.00
Merchandise 3,187.50
Fixtures, etc . 1,225.00

^4,848.83
No Liabilities.

We have had to arbitrarily adjust the

merchant's personal account by drawing

$100 per month for the five months, pro-

vision for which had been omitted.

Starting with $3,500, his net gain in 5

months thus stands at $1,348.83. His

total sales to date equal $9,062.50, show-

ing a gain of nearly 15 per cent, of sales,

and 38 per cent, on capital.

How No. 2 Has Fared.

And what has No. 2 Mr. Shopkeeper

been doing in the meantime? He has

felt the keen edge of his competitor's

superior business acumen, and is begin-

ning to think that something must be

wrong. The new delivery wagon across

the way has confused him, and he can-

not understand why the farmers are go-

ing to No. 1 with their produce. He
has been outclassed in fresh produce, and

in a number of ways he has made mental

comparisons with No. 1, in all or which

he has come off second best. A large

number of his cash customers have left

him, and while he has sold $1,200 on

credit, he has only made $100 cash sales.

Collections, on the other hand, despite

his efforts, have been disappointingly

slow, only $600 being gathered in. Sev-

eral of his creditors have intimated that

his limit has been reached, but he has

paid off $500 of his liabilities, and made
purchases amounting to $900 neverthe-

less.

Compares Unfavorably With Mo. 1.

Here are his accounts:

—

MERCHANDISE.
Stock on hand May 1st $2,450.00
Purchased during month 900.00

$3,350.00
Sales at 7 per cent, cost 975.00

$2,375.M

RECEIPTS AND DISBURSEMENTS.
Cash on hand May 1st $183.00
Received on account 600.00
Cash sales 100.00

$883.00
Merchandise accounts 500.00
Wages and other expenses 150.00
Personal drawings 200.00

$850.00
Cash in hand May 1st $33.00

BALANCE SHEET.
Assets.

Cash in hand $33.00
Accounts receivable 3,233.64
Merchandise 2,375.00
Fixtures 1,000.00

$6,641.64
Laibilities.

To sundry creditors $2017.67
Personal accounts 300.00

$2,317.67
$4,323.97

The personal accounts $300, plus $200

cash drawn, equal $100 per month for

5 months, as in the case of No. 1, and
his net gain is $823.97, according to the

books, and supposing his receivables will

be paid in full. A radical change will

be necessary if Mr. Shopkeeper is to

survive his first 6 months' trading. Th#

writer has intended keeping him in busi-

ness for a year, but the coils are drawing

tighter and tighter about him, solvent as

he appears to be, and perhaps it would

be just as well to close him out next

month, and see if we cannot find a more
worthy competitor for No. 1.
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B & P Standard Loose Leaf Devices

IF YOU SELL LOOSE LEAF—
YOU WANT OUR NEW CATALOGUE
But you won't know HOW MUCH you want it 'till you SEE it.

THEN you'll realize that it has some wonderfully helpful features
—perhaps some ideas carried out that you've wished for ever since you
started selling Loose Leaf devices.

For example, a sane, consistent way of figuring special sizes of

stock goods—variations from the regular list sizes.

You'll find it in this new B & P STANDARD catalogue. You can
make your price on the spot and get the order.

Then there's the classification and the arrangement of tables.

Instant reference to what you want.
And then the illustration of the goods in their real colors, from

the finest of photographs.

This catalogue is ready—your request will bring YOURS by
return mail.

Boorum & Pease Loose Leaf Book Co.

MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE HZ"*r£
monm* at" FACTORIES JnrSr m

Y
Jl. LOUIS. Mo-

SALESROOMS

109-111 Leonard St.,

New York
Republic Bldg.,

Chicago, 111.

220 Devonshire St..

Boston, Mau.
4000 Laclede Ave.

St. Louii. Mo.

HAVE YOU A "PARTICULAR"
BLANK BOOK CUSTOMER?

One who is hard to satisfy because of his special blank book
- requirements ?

Who will not overlook the slightest flaw in materials and work-
manship ?

B & P STANDARD Blank Books are used by THOUSANDS of

such consumsrs. Because of the great variety of our line, affording
such wide selection.

Becanse of the INVARIABLE standard quality of our stock and
materials. Because of B & P skilled workmanship—the result of

OVER SIXTY YEARS' experience.

We HOLD our trade. We can help you hold yours.

The best offer in Blank Books is a Frey Patent Flat OptnirgBock.
bound in full sheep ends and bands with Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

"The Blank Book Line

of 10,001 Numbers"

HOME OFFICES l
rid

'J
Fro

"l*
York Su

- FACTORIES !;
o
I

ok,
?
n " Y

Brooklyn, IN. » . St. Louis, Mo.

SALESROOMS
109-111 Leonard St., Republic Bldg.. 220 Davon.hira St., 4000 LacUsJa At*.

Naw York Chicago, HI. Boston, Mass. St. Louis, Mo.

Calendar

Pads for

1913

The best line we have ever

produced. Get samples and

note the prices. This is the

biggest calendar pad value

we have ever offered for

the money. Sold in bulk,

packed 100 to a box, also in

four assortments, at $1.40,

$1.80, $2.75 and $5.00.

The Chas. II. Elliott Co.

North Philadelphia, Pa.

Canadian Representatives '.

A. R. MacDougall & Co.
Toronto - - Canada
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r*rj

We Will bepleased ho Ser\& Samples dK\r\d\ prices or\ request"

JXharles Skene
181 Yonge St. Toronto

"KOH-I-NOOR" PENCILS

A Full Line is Abso-
lutely Necessary

to complete your assortment of

High Class Stationery. You
know, and we know, there

have been many imitators of

"Koh-i-noors,*' but how long

have they lasted?

The Highest Class
Drawing and Office
Pencils Made

"Koh-i-noors" come in 17 de-

grees of leads—from the very

softest to the very hardest

—

for the architect, bookkeeper

or the every day business man.

McFARLANE, SON & HODGSON, LIMITED, ^V&fS'JSZ? MONTREAL

Condensed Advertising
FOR SALE

A SPLENDID OPPORTUNITY—A LEADING
retail book and stationery business, in one of
Ontario's cities, offered for sale. This busi-
ness has been growing rapidly, and shows a
good profit. Will stand closest investigation.
For particulars, in first place, apply to The
Musson Book Co., Limited, Toronto.

SALESMAN WANTED
A TRAVELING SALESMAN, ACQUAINTED
with the wholesale and manufacturing trades
in the Maritime Provinces, to represent the
MaeLean newspapers, looking after our ad-
vertising in this district. Good position for

progressive young man. Apply, stating full

particulars, the MacLean Publishing Co., Ltd.,

702 Eastern Townships Building, Montreal.

PRICE TICKETS
PRICE TICKETS FOR WINDOW SHOW
goods. Black lettering on white card marked
25c, 50c, 75c, $1, $1.25, $1.50, $1.75, $2, $2.50, $3,

$3.50, $5. Dozen in set, per set 25 cents post-
paid. Technical Book Dept., 143 University
Ave., Toronto. (tf)

MISCELLANEOUS
THE "KALAMAZOO" LOOSE LEAF BINDER
is the only biuder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,

alignment perfect. No exposed metal parts

or complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. Also send for our general
catalogue of stationery if you have a sta-
tionery department.

SITUATION VACANT

WANTED—SMART SALESLADY FOR STA-
tionery and wallpaper departments: state
experience and other particulars in first letter.

Apply, Box 282, Bookseller and Stationer.

WANTED—PARTNER FOR BOOK AND STA-
tionery business iu thriving Ontario town.
While some capital is necessary, this is not so
important as energy, good ability, and a thor-
ough knowledge of the retail book and sta-
tionery trade. Apply Bookseller & Stationer.
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OUR PICTORIAL SERIES
OF

EXERCISE BOOKS and SCRIBBLERS are the most attractive covers

FOR SCHOOL OPENING
School Books Drawing Portfolios School Requisites

9yfail orders given firomfit attention.

SMITH, DAVIDSON & WRIGHT, LIMITED
Wholesale Stationers and Paper Dealers, Vancouver, B.C.

Mucilages
and Paste

are Made in Canada

Catalogues mailed tcfthe trade on request.

Canadian Factory and Offices at

122 & 124 Wellington -St." West, Toronto

British America Assurance Company
A.D. 1833

FIRE A. MARINE
Head Office, Toronto

BOARD OF DIRECTOR8

Hon. Geo A. Cox, President W. R. Brock, Vice-President

Robert Bickerdike, M.P., W. B. Melkle, E. W Cox. Geo. A. Morrow
D. B. Haunt, Augustus Myers, John Hoskln, K.C., LL.D.

Frederic Nlcbolls, Alex. Laird, Jimes Kerr Osborne, Z. A. Lash, K.C.

Sir Henry M. Pellatt, E. R. Wood.

W. B. Afe/Jr/a, General Manager/ P. H. Sims, Secretary

CAPITAL $1,400,000.00
ASSETS 2.162.753.85

LOSSES PAID SINCE ORGANIZATION 20. 833.820.96

BIGGEST

LINE
PUGH
SPECIALTY CO.

LIMITED

BEST
VALUES

CANADA'S GREATEST POSTCARD HOUSE
has its travellers out with the most extensive

line ever shown in this country and at prices

affording the trade unprecedented values.

POSTCARDS, BOOKS, CALENDARS,
BELLS, TAGS, SEALS, ETC., ETC.,

FOR THE HOLIDAY TRADE.

EQUALLY PREDOMINANT
IS OUR GENERAL LINE

FOR PRESENT DELIVERY.

WE MAKE PENNANTS.

Send for Illustrated Catalogues.

PUGH SPECIALTY CO., limited

TORONTO CANADA

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over $3,570,000
Losses Paid Since Organization - A AAA nilA AA

of the Company, over - - 54,000,000. UU

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE. General Manager

C. C FOSTER. SaoreMry
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The Northern Mills Co.

PAPER MANUFACTURERS

PRINTING AND
WRITING PAPERS

Super- calendered, Velvet and Machine

Finished Book, Litho and Antique Print-

ing, Engine Sized Writing and Envelope

Papers, White and Tinted Bond.

Typewriter Papers (Glazed and Rough
Finished), Envelopes, Bill Heads, etc.

Ask for "Canadian Bond," "Provincial

Bond," "Adelia," "Northern Mills,"

and "Federal Writing Manilla."

Head Office, Montreal, 278 St. Paul St.

Mills: St. A dele. Que.

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the
trade journal that tells all

about toys, dolls, games
and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street New York

Buy Your

PENNANTS
From Us

Up-to-date designs in Souvenir,
College and School Pennants,
Sweater Crests, Cushions,

Boat Burgees, Flags, etc.

EXCLUSIVE MANUFACTURERS

Send for Catalogue of Felt and Leather Novelties

NIAGARA PENNANT CO.
Niagara Falls, Ontario

i^frDHDWTE

Frank Yeigh's

"5000 FACTS ABOUT CANADA"

For 1912

is proving to be

A Great Seller

wherever dealers give it a chance.

Have you

Tried it on your counters?

We will send you a sample

if you ask for it.

Canadian Facts Publishing Co.

667 Spadina Ave. Toronto, Can.
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READ What One Dealer Says
About Our Carbon Papers:

• • • • "Your oarbon paper is giving the best of eatisfaction,
and we are pleased to say that up to the present time we
have not reoeived one complaint concerning your goods. We
believe this is an exceedingly good record and speaks well
for the class of work and the grade of goods which you
furnish us. "

The above is an absolutely voluntary expression of opinion from a dealer who has

handled MILLER-BRYANT-PIERCE products for years.

If you wish to experience the same satisfaction,

write for a set of samples and investigate

our proposition to dealers.

MILLER-BRYANT-PIERCE CO.
AURORA, ILLINOIS

HAROLD F. RITCHIE & COMPANY
Sales Agents for Canada 32 CHURCH STREET, TORONTO

Manufacturers of Inked Ribbons and Carbon Papers—To the Trade.

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens.

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,

tenacious and pure muci-
la e, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear 8nd dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly c'ear, clean,

non-corrosive, non-sedimentary
s>nd pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please vour trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.
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Are You Selling Our Genuine
British-made Rag

BLOTTING PAPER?

STOCKED BY

JOHN DICKINSON & CO., Limited

MONTREAL

Manufacturers of

ROYAL HART HOUSEHOLD
PAPER COOKING BAGS and

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY

"Sports" Playing Cards

Leaders in

a second

tirade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to the Union Card and Paper Company, Montreal

HAVE YOU TRIED
THIS
ONEJOHN HEATH'S PENS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng.) Export Agency :

8 St. Bride St., London, EC.

0278 TELEPHONE PEN. Rag In Canada

The

REG:IN CANADA

T M E.

HINKS.WELLS&C?
k. B I R M I N C H A M .„ - ^

Registered

The pen your customers will like, the fnmous

"Rob Roy" Pen
Known throughout the world na n high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d., Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.
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THROUGHOUT THE WORLD
the critical users of writing paper are generally those who are socially well informed and who are as careful in the
choice of their stationery as they are about their gowns, their silver or their table linen.

(Crane's cffnen c&on
the peer of all fabric llnish papers, has won the endorsement of the most critical, by the beauty of its texture and
its superior quality.
May be had in Dresden White and a large variety of tints, with plain edges, colored borders and gold beveled edges-

E,aton, Crane CEL PiKe Co.
New York Office, Bruniwick Building, 225 Fifth Ave

P1TTSFIELD
MASS.

m
The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston. New York, Chicago

PERMANENT, FREE FLOWING

—

i

THE National Right and Left Index

may be used from front to back, or

back to front. The entire alphabet

is always in sight. The index tabs are

added to the size of the book—not taken

away. This book is handsomely bound
in Russia back and corners, with cloth

sides and gold side stamps.

MADE ONLY BY

National Blank Book Co.
HOLYOKE, MASS.

THE M.J.U'MALLEY (HI.
STENCIL HOARDS, OIL HOARDS

MANUFACTURERS t»"

HIGH oraiie stuck

tvn i te ron samples

SPHI NCSn ELI) MASSACHUSETTS
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FAfi^,
S

TRADE MARK

LEAD and COPYING

PENCILS
ARE THE

BEST 10 CENT PENCIL
for DRAWING and COMMERCIAL USE

IN THE WORLD

liiil

No. 1250 " APOLLO " LEAD PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

«^E "^HPOT1

No. 1255 "APOLLO," Copying Ink Pencil, round, yellow polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " ' " hard degree " "

" 1254" APOLLO" Copying Ink Pencil, hexagon, " " medium degree " "

" 1268 "APOLLO " Copying Ink Pencil, round, peacock polish, medium degree, blue ink-

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the

your customers when being used-
greatest pleasure to

which give a good marginIt is being vcy extensively advertised in the Dominion at prices

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORDS BLO I IINCjS is Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing

them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-REID CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892

Joseph Parker & Son Go.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and High Grade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf

Devices is invaluable to every

Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Go.
MANUFACTURING STATIONERS

CHICACO, ILL.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

HBi H, with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.0COUNTANTS AND AUDITORS.

JENKIN8 & HARDY
Assignees, Chartered Accountants, Estate and

Fire Insurance Agents.

15i Toronto St. 52 Can. Life Bldg
Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method of furnishing commercial reports

to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tel. Main 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876: World's Pair,
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal. 1897

ART SUPPLIES.
A. Ramsay & Sou Co.. Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 265 Yonge St., Toronto.

ATHLETIC AND SPORTING GOODS.
The Fancy Goods Co., of Canada.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
Joseph Parker & Son Co., New Haven, Conn.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd.. Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutin, Gillies & Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston, Mass.
CHRISTMAS AND PICTURE POST CARDS.
The Sutcliffe Co., Toronto.
H. L. Woehler, New York.
Lonsdale & Bartholomew, Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd <fc Co.. 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representatives.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co.. Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York. Brown

Bros., Ltd., Toronto. Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co.. Toronto.

INDELIBLE INK.
Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co., Toronto.
H. C. Stephens. London, Eng.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil. New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp. Clark Co., Toronto.
A. R. MacDotigall & Co., Toronto.
The Western Leather Goods Co.. Toronto.

LIBRARY BINDERS.
The Barrett Binderv Co., Chicago.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith, Davidson & Wright. Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros, & Rutter, Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co., Milwaukee. Wis.
Buntin. Gillies & Co., Hamilton.
The Copp, Clark Co.. Toronto.
The Brown Bros.. Ltd.. Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Binderv Co.. Chicago.

PAPER FASTENERS.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co.. Tor-
onto.

The O. K. Mfg. Co.. Syracuse. N.Y.
The Barrett Binderv Co.. Chicago.

PAPER MANUFACTURERS.
The Rollnnd Paper Co., Montreal.
The Northern Mills Co.. Montreal.

TRINER'S
are good

Postal Scales

Time has proved their
superiority

Include tham in your
order through the
Jobber. They will net
you a good profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago, HI.

ART SUPPLIES
Winsor & Newton's Oil Colors

it " Water Colors
<i " Canvas
ii " Papers
ii " Brushes
ii " Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

YOUR AD. HERE
WOULD BE READ
BY OVER 85°; OF
CANADA'S BQOK-
SELLERS AND
STATIONERS.
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BUYERS' GUIDE
When Considering Si hod : ipplits

write us for prices on

Pajnts, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co.,
k*TJ%JZr

77 York St., Toronto, Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible
assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a

re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, N.Y.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent.

Stationers and Fancy

of the Booksellers,

Goods Dealers of

Canada

I'APfeTEKlKb AND W KITING PAPERS.
Warwick .Bros. & Kutter, King St. and Spa-

(iinu Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buutin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, JPittsfleld, Mass.
A. B. MacDougall & Co., Toronto.

PAPER PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music Pub. Assn., 144 Vic-
toria St., Toronto.

A. H. Goetting, 143 Yonge St. Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers,
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers,
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers, Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kamenstein, 394 Hudson St., New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St.. B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The F. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co.. Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham. Eng.
The Museum Bnofc Sforp. London. Eng.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-
TEREST TABLES

at 2i/2, 3 or 3~y
2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A compUle catalogue of all the above publication! ten

free upon application.

Morton,Phillips & Go.
PUBLISHERS

115 and 117 Notre Dame St. Wt.t, MONTREAL

N.B.-The BROWN BROS., Ltd., Toronto, carry
a full line of our publication,.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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TheJUNE
BOOKSELLER
& STATIONER

WILL CONTAIN
SPECIAL ARTICLES
DEVOTED TO PRO-
FITABLE SUMMER

LINES.

RESERVE ADVERTISING
SPACE EARLY

bookseller & Stationer
143-149 University Avenue

Toronto, Out.

SUCCESS
DEPENDS
NOT upon what you

HAVE done, nor on what

you want to do, but on

what you CAN do, and

what you WILL do.

With

THE

"MORTON"
FOUNTAIN PEN

in stock—you can make

sales if you WANT to.

1 he MORTON is made

in many handsome de-

igns that suit every

Ttaste. A good selling

Fountain Pen stock is one

of your biggest assets to

success. Particular buyers

will choose MORTON in

favor of all others.

SEND FOR CATALOG-
IT EXPLAINS WHY.

Made by

J. MORTON & CO.
New York

Canadian Agents :

MENZIES & COMPANY
LIMITED

152-154 Pearl Street TORONTO
IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.
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On Both Sides of

Your Counter
There is no article will give

mutual satisfaction in so marked
a degree as the "SWAN" Fount-

pen — Particularly the new
"Swan Safety" with screw cap
and ladder feed,

Before the Counter

—

Satisfaction

The customer examines, ques-

tions and tries. He has heard
and read of the "SWAN." A
trial convinces him that the

"SWAN" is really worth his

while, and he buys reassured

by the fact that the makers
guarantee every pen.

Behind the Counter

—

Profit With Ease
The dealer shows and de-

scribes—he supports the
maker's claims, and even-

tually effects the sale. This
sale through the purchaser's

recommendation influences
more sales, profitable sales

—

and each sale still further

inspires the confidence of

the public and seller.

Carry in any position.

Cannot leak, blot

or miss.

1

Ladder feed.^

J

Screw cap.*v

Mabie,Todd&Co.
124 York St., Toronto

Head Office—London, Eng.

IHl

mm

THE TATUM CURRENT LEDGER

Pressed Steel Non-Breakable

The Ledger of Quality

Looks Well-Wears Well
Write for our catalogue No. 27-G which contains

a full and complete line of

UNEXCELLED LOOSE LEAF DEVICES
Also our catalogue No. 29-G brim full of the most

up-to-date
STATIONERS' SPECIALTIES

The result of 53 years of "knowing how."

The Sam'l C. Tatum Co.

Main Office & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

Canadian Representatives:

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.

75,000,000 "O.K."
PAPER

FASTENERS
SOLD the past YEAR should

convince YOU of their
{SUPERIORITY.

Then Add TONE to You,

[ Stationery in the OFFICE.BANK.
SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly anr

I always work. " Made of brass in 3 sizes. Put upin brass

sof 100 Fasteners each.

| Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of 50. assorted.

I Illustrated booklet free. Liberal discoun Ito the trade.

The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. T91B

PARAGON INKSTANDS

SOLD BY ALL LEADING CANADIAN JOBBERS

Frank A. Weeks Mfg. Co., 93 John street, New York
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CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

/ ^~*. TRADE

\RAYOL
^ ^W- MARK

E I G HT \f
'J^pf^B CoLORS

SCHOoPIMrAYONS
fO^WTIONAL COLOR^K

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

BINNEY & SMITH CO.
81-83 FULTON ST. NEW YORK

WHY
WASTE
MONEY

In buying Waste Paper Baskets, Desk Bas-
kets, and other Stationers' Wire Goods by
paying duty?

BUY CANADIAN-MADE

WIRE PRODUCTS
SEND FOR A PRICE LIST TO-DAY

Concentrate on these lines as a branch of the
office equipment business—Big business and
good profits will result.

The ANDROCK LINE is THE line for

Canadian Stationers.

Andrews Wire Works of Canada
LIMITED

WATFORD -:- -:- ONTARIO

.

Store Management-Complete
16 Full-Pafie ... -^Illustrations ,^^^t0^^^^^^^

ANOTHER NEW BOOK
BY

FRANK

Complete

FARRINGTON
A Companion Book to

Retail Advertising

Complete

$1.00 POSTPAID
"Store Management-
Complete" tells all

about the management
of a store so that not
only the greatest sales
but the largest profit
may be realized.

THIRTEEN CHAPTERS

Here is a sample:

CHAPTER V.-THE
STORE POLICY-What it

^^ i^**^ 272 Pages^^^^^^ Bound in Cloth

should be to hold trade.
The money-back plan.
Taking back goods.
Meeting cut rates.

Selling remnants. De-
I livering goods. Sub-

stitution Handling
telephone calls.
Courtesy. Rebating
railroad fare. Courtesy
to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us $1 .00. Keep the book ten days and if it isn't worth the

price return it and get your money back.

Technical Book Dept., MacLean Publishing Co.

TORONTO

The Sensation
of the English
Fountain
Pen Trade
This is the pen that suddenly loomed big before the

English public, creating a new record in fountain pens.

It not only attained meteoric success with the low-price

public, but has created a demand with those hitherto

regarded as unlikely buyers. It made itself felt and by

sheer force of worth established itself as a pen to be

reckoned with. No other pen has ever met with ouch

a hearty reception as that accorded the W.H.S. Pen.

ie en
is a self-filling fountain pen, made of the finest quality

vulcanite in the best English pen factory. Every piece

is cut from the solid. The nib is genuine 14-carat gold,

tipped with hardest iridium. It is the pen that never

jibs. The price will be a revelation to yoj. Write for

terms and particulars now.

W. H. SMITH & SON
Manufacturing and Export

Stationers

186 Strand,London, Eng

Rejisterei Trade Mark

The Sign of Qua'ity
representing nearly
a century of

public confidence.
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Do You Want to Buy Something

That You do Not Know

Where to Get f

EVERY month Bookseller and Stationer

receives letters from subscribers stat-

ing that they are in the market for

certain goods, but that they do not know
where they can be procured.

They ask us if we can tell them from

wbat source they can procure the wanted

articles. This is a service we render
cheerfully.

When you become a subscriber to

Bookseller and Stationer this service is part

of what you buy.

We have facilities for procuring infor-

mation about new goods, novelty lines,

articles not usually sold in stationery stores

but occasionally asked for, etc., and 'hese

facilities are at the service of our readers.

We are glad to get these requests for

information and no service could be more
cheerfully rendered.

Bookseller and Stationer
MONTREAL TORONTO WINNIPEG
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ONKEN
N INTERCHANGEABLE •

WOOD WINDOW FIXTURE _ ^^

YOUNITS

The Newest Thing

In Fixtures for

the Stationer's

Windows
TOABE MAM

Patented 1911 in United States and Foreign Countries

I honestly believe that my new patented set of interchangeable

wood window fixtures, made exclusively for the stationer's windows,

is, without doubt, the best thing that has ever been created.

Copyright 1911 Patenki 1911

This 10 ft window trim was made with set No. 5A and

took only 67 YOUNITS of the 140 in the set. leaving 73

YOUNITS for making other trims and individual fixtures.

You Never Need a Tool

I want every ambitious stationer
who is keen after more business
through his show windows to see how
I made 42 beautiful window-trims—
trims that you can duplicate at as Iowa
cost as 5 cents each, by using my set of

ONKEN Interchangeable Wood Window
Fixture YOUNITS. A copy of our Book of

Designs showing many original window-
trims is sent free with each set sold.

Simple Strong Effective
Your window-trims may be good, but, then, nothing is so

good that it cannot be improved. Window trimming be-

comes so simple a matter when a set of "ONKEN Inter-

changeable YOUNITS" is used that the weekly change of trims

becomes a pleasure to be looked forward to instead of a cease-

less drudge to be abhorred.

For All Kinds of Stationery

This

Copynghtl9ll Patented 191 1

This 10 ft window trim was made with Set No. 5A and

took only 72 YOUNITS of the 140 in the set. leaving 68

YOUNITS for making other trims and individual fixtures.

Fixtures That Become Friends

-his set is so constructed that it can be used for making
window -trims for ink wells, bottles, writing paper, etc., and all

other kinds of stationery. No matter what class of goods you
handle, there are "ONKEN Interchangeable YOUNITS" in the
set designed especially for that particular class.

My Two Sets
140 YOUNITS Large enough for two
windows and inside ilore uie

Set No 5 l/\ 88 YOU
-
NITS L»nJ« enough for

Set No. 5A $35.00
YOUNITS Large enough for <C9| 00

Freight and Duty allowed
to 'Winnipeg and to all

ports of entry east of

Winnipeg on the south-
ern Canadian Border.
Shipments made at

once. Every set

guaranteed.

You can make 500 stunts like this one.

Both my Stationery Set. can be had in either weathered* golden^or "^"£*"£
a .oft, mellow, waxed finish. Each «et is put up in a HARDWOOD, HINGED-L1D

STORAGE CHEST (oiled finish.)

JHE QSCAR QNKEN QO.

691 Fourth Avenue Cincinnati, Ohio, U.S.A

E.tabli.hed 32 Year..
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COMPASS
.40 per gross

SCHOOL GOODS
Scribblers, Exercise Books, Etc.

See our new covers before ordering.

EXAMINATION PAPER
Tablets and Books

Graphical Solution Sheets

Samples and prices on request.

Buntin, Gillies & Company
LIMITED

Hamilton and Montreal
OPEN

The Element of DEPENDABILITY in

Typewriter Ribbons
and Carbon Papers

Is DAILY Becoming of GREATER IMPORTANCE

As a result the demand for "our line" is largely increasing. We cannot

impress too strongly the merits of our goods. Come to us for all your

needs, because :

WE FILL EVERY REQUIREMENT

WE SUIT EVERY PURPOSE

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A,

BRANCHES

:

NEW YORK, N.Y., 261 Broadway CHICACO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Building, Holborn, E.C.

AGENCIES in every part of the world—in every city of prominence.



VOL. XXVIII. No. 6. PRICE, $1.00 PER YEAR

BooksellenStationer
OFFICE EQUIPMENT JOURNAL

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bld£. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, JiUNE, 1912

1 Ij SANFORD fcBENNEtTfi lull"AUTOPEN" JUv
' —W YORK, U.S.A. PAT. OCC.I9.I905 T

mmm
Sanford & Bennett Autopen Ready to Write

SANFOR D & BENNETT
"AUTOPEN 11

Sanford & Bennett Autopen Open Ready to Fill

wmmmmmmmmmm

Sanford & Bennett Commercial Safety Ready to Write

How the Safety Cap Prevents Leaking

SANFORD & BENNETT
Special Features Make Sales Easy

The AUTOPEN is the one perfect self-filler—no clumsy projections, sleeves, etc.—barrel is

smooth and clean when ready to write.

The "Commercial Safety Cap" is the one complete protection for pen and pocket—positively
cannot leak. Ball joint lifts safety device so that it does not turn with the cap.
These are the finest writing instruments ever offered for imprint.

Always Ready to Write
Do Not Leak
Guaranteed

Always Give Satisfaction
Fill Easily
Right in Price

Let us put your name on barrel and box and make your fountain pen department the bus-
iest and most profitable part of your shop.

WRITE NOW FOR PRICES AND DISCOUNTS

Sanford & Bennett Co., 51-53 Maiden Lane, N.Y.
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The New Imperial Series

Why i
<?

// may be the attractive

cover designs, or the

printing in beautiful colors,

or the excellent quality of

paper, or the size of the

books, but with all these

selling points combined

the New Imperial Series

of School Practice Books

CANNOT BE SURPASSED.

Warwick Bros. c& Rutter
MANUFACTURERS LIMITED

TORONTO



PRINTER AND PUBLISHER

Out-of-Door Books Building Books
are Seasonable and Saleable

SOME OF THE LEADERS
BUTTERFLY AND MOTH BOOK

By Ellen Kobertson Miller.

Cloth, Illustrated, $1.50 net; by mail, $1.70.

Beautifully illustrated and a valuable addition to

our list of out-of-door books.
Key to Trees.

An illustrated key to the wild and commonly
cultivated trees.

By J. Franklin Collins and Howard W. Preston.

Cloth, illustrated, net, $1.35; Leather, net, $2.50.

By the aid of this book a person without any know-
ledge of trees or botany can tell the name of prac-

tically any tree.

BIRDS
Bird Life.

By Frank M. Chapman. Net, $2.00.

Color Key to North American Birds.

Chapman and Beed. Net, $2.50.

How to Name the Birds.

H. E. Parkhurst. Net, $1.00.

American Birds.

W. L. Finley. Net, $1.50.

Our Common Birds and How to Know Them.
John B. Grant. Net, $1.50.

Birds of Village and Field.

Florence A. Merriam. Net, $2.00.

Birds Every Child Should Know.
Neltje Blanchan. Net, $1.20.

FLOWERS, etc.
How to Know the Wild Flowers.

Mrs. W. S. Dana. Net, $2.00.

Seasons in a Flower Garden.
Louise Shelton. Net, $1.00.

Our Garden Flowers.
Harriet L. Keeler. Net, $2.00.

Wild Flowers Every Child Should Know.
Frederick A. Stock. Net, $1.20.

Guide to the Wild Flowers.
Alice Lounsberry. Net, $1.90.

Our Native Trees.

Harriet L. Keeler. Net, $2.00.

Our Northern Shrubs and How to Identify Them.
Harriet L. Keeler. Net, $2.00.

How to Know the Ferns.
Frances T. Parsons. Net, $1.50.

LEADING
THE MOUNTAIN GIRL, Payne Erskine.

Cloth, illustrated, $1.25.

Ninth Printing.—This book is certain to be a big
seller. Just published and already in its ninth im-
pression. Cassandra is the finest creation in fiction

for years.

THE LIGHTED WAY, E. Phillips Oppenheim.
Cloth, illustrated, $1.25.

The best thing Oppenheim has done.
WHISPERS ABOUT WOMEN, Leonard Merrick.

Cloth, $1.25.

This will be a leader.

CHRISTOPHER, By Richard Pryce.
Cloth, $1.25.

Mr. Richard Pryce stands out as one of the happiest
modern interpreters of female character.
THE MAINSPRING, Charles Agnew Maclean.

Cloth, $1.25.

HER WORD OF HONOR, By Edith MacVane.
Cloth, $1.25.

JUST PUBLISHED
According to Season.

Frances T. Parsons. Net, $1.75.

Trees, Shrubs and Vines. •

H. E. Parkhurst. Net, $1.50.

The Care of Trees.

B. E. Fernow. Net, $2.00.

Let's Make a Flower Garden.
Hanna Rion. Net, $1.35.

The Garden Primer.
New enlarged edition. Grace Tabor. Net, $1.00.

Home Vegetable Gardening.
F. F. Rockwell. Net, $1.00.

The Landscape Gardening Book.
Grace Tabor. Net, $2.00.

Insect Life.

J. H. Comstock. Net, $1.75.

Trees Every Child Should Know.
Julia E. Rogers. Net, $1.20.

THE HOUSE AND GARDEN MAKING
BOOKS

Illustrated, each, net, 50c.

Making a Rose Garden—Henry H. Saylor.
Making a Lawn—Luke J. Doogue.
Making a Tennis Court—George E. Walsh.
Making a Rock Garden,
Making the Grounds Attractive with Shrubbery,

Grace Tabor.
(Send for complete list.)

BOOKS FOR BUILDERS
The Latest and Most Up-to-date Bungalows.

Henry H. Saylor. Illustrated, net, $1.50.

Distinctive Homes of Moderate Cost.

Henry H. Saylor. Illustrated, net, $2.00.

Inexpensive Homes of Individuality.

Frank Miles Day. Illustrated, net, 75c.

The Half Timber House.
Allen W. Jackson. Illustrated, net, $2.00.

Concrete and Stucco Houses.
Oswald C. Herring. Illustrated, net, $2.00.

Architectural Styles for Country Houses.
Illustrated, net, $2.00.

Successful Houses.
Oliver Coleman. Illustrated, net, $1.35.

A Book of One Hundred Houses.
Illustrated, net, $3.20.

FICTION
THROUGH THE POSTERN GATE, Florence Barclay.

Cloth, $1.50.

THE CHRONICLES OF AVONLEA,
By L. M. Montgomery.

Cloth, $1.50.

THE LOVERS OF SANNA, Mary Stuart Cutting.

Cloth, $1.00.

Sanna will charm many readers.

TRAUMEREI, By Leona Dalrymple.
Cloth, $1.35.

A stolen Stradivarius, a rich and adventurous young
American and a beautiful Italian girl—those are the
salient points in a story of wonderful charm and
interest.

THE SECOND DELUGE, By Garrett P. Serviss.

Cloth, $1.35.

A thrilling story of the Jules Verne type.

MY DEMON MOTOR BOAT, By George Fitdi.

Cloth, net, $1.00.

McClelland & Goodchild Limited
42 Adelaide Street West TORONTO
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IRVING
PITT

LOOSE LEAF, PRICE BOOKS,

MEMO BOOKS, BINDERS, Etc.

The latest addition to the Large Line of

I-P Loose Leaf Books
is the

I-P Post Price Book
A Very Simple, Strong and compact Book
that will bind the sheets as firm and strong

as a Bound Book—We carry a stock in

all sizes

Leather Goods
Our representatives will be out shortly

with a complete line of LADIES' HAND
BAGS and LEATHER NOVELTIES for

the coming season.

Woodbury E. Hunt's Art
Calendars, Greeting Cards,

Etc.

j
LimitedBROWN BROS

WHOLESALE AND MANUFACTURING STATIONERS

51-53 Wellington St., W., TORONTO

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. ud.

Canadian
Agents,

TORONTO

"WORTHY"
Post Cards

WORTHY spelt with CAPITALS
Cards "DIFFERENT"
"SUTCLIFFE" Cards

Cards that prove we critically discriminate against the

low, the vulgar, the common sort, the sort that reflects

on your business, likewise the Post Card business.

Don't blame it on the public, they don't want com-
mon stuff, but have to take what your selection offers,

if at all. Why not try the "advertise themselves
sort?"

Numbers of progressive merchants are availing them-
selves of the WORTHY kind we have been preaching
about. Better get in touch. Time is money. Why
not be "making it?"

We don't mind if you don't think the same about
our cards as we think. Put it up to us. On any open
order you can return or exchange any full series that

you don't "take to."

If this does not inspire confidence in you, then bet-

ter see them. Write, call or telephone.

Somebody has got to be "trusted" to fill your or-

der. Who offers a BLACK AND WHITE, free from
obligation proposition to return cards you entrust to

their selections? WE do on any open order, for we
know the cards, have a confidence in the cards, and
wish to be known by the cards.

SOLE CANADIAN DISTRIBUTORS FDR
The J. Raymond Howe Co-, Chicago.
The Drysdale Company, Chicago.
The Samuel Carpenter Co., Philadelphia.
The Sandford-Pease-Prinee Cos., Buffalo.

The Lewis Co., Albert Lea, Minn.

All high grade producers of WORTHY Post Cards—"Things Different" in "Likely Things." Stock car-

ried and prices quoted F.O.B. Toronto.

Gtfje gsmtcltfte Company
Importers and Commission Merchants

77 York- St., Nordheimer Building, Toronto
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WEDDING CABINETS
Seasonable Goods " Made in Canada " Best Values

(50 Sheets -Folded Note
Each Cabinet contains] 50 Wedding Envelopes (Insides)

(50 Enclosing' Envelopes (Outsides)

No. Size of Note

399 Ivory Taffeta, Linen Finish 43/4x6 3/8
398 Grange Mills, Kid Finish 4 3/4x6 3/8

1170 Holland Linen, Fabric Finis'i 5 x6 3/8
1171 Holland Linen, Fabric Finis'i 5 5/8x6y2
1172 Holland Linen, Fabric Finis'-1 fV4x7 3/4
393 Pearl White Levant, Kid Fi li h 4y4x6 3/8
334 Pearl White Levant, Kid Fi ihh 5 x6 3/8
395 Pearl White Levant, Kid Finish 5y8x6y2
396 Pearl White Levant, Kid Finish 6y4x73/4

Each
$..50

.65

.75

.90

1.25

.80

1.00

1.25

1.50

Another Seasonable Line

—

Li

Confetti"
In tubes, handy and ready to use, price $2.75 per 100 tubes

In cartons of 50 tubes—$2.50 per 100

W. J. GAGE & CO., Limited
Manufacturing Stationers

Toronto, Ont.Paper Mills,
St. Catharines, Ont
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LIBERALISM
By

L. T. HOBHOUSE M.A.

HOME
UNIVERSITY
LIBRARY

of Modern Knowledge

CONSERVATISM
By

LORD HUGH CECIL

Two Books of Ultra Importance
These two volumes bid fair to establish a record in book sales

and they are of the class that will be permanent good sellers

—

the kind of business it pays the bookseller to cultivate.

FEATURE THEM NOW MR. DEALER

It will be found that these two volumes, a subject appealing
to practically everybody, and coming in popular priced

volumes in so notable a series, will focus attention upon the

Home University and result in

BIG BUSINESS FOR THE BOOKSELLER

William Briggs, Publisher Toronto

^[UST BETTER ENOUGH to warrant inquiry if

V^A* you do not already know about the different brands

°f paper Made in Canada by

&f)e Holland paper Gompanp, Zimited

1
Superfine Linen Record
Earnscliffe Linen Bond
Standard Pure Linen
Empire Linen Bond
Crown Linen
Colonial Bond

ENVELOPES TO MATCH SAMPLES MAILED ON REQUEST

ZH)e Holland paper Companp, Zimited
HIGH GRADE

General Offices, MONTREAL, P.Q.

PAPER MAKERS
.'. .\ Mills at ST. JEROME, P.Q.
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The Northern Mills Co.

PAPEK MANUFACTURERS

PRINTING AND
WRITING PAPERS

Super- calendered, Velvet and Machine

Finished Book, Litho and Antique Print-

ing, Engine Sized Writing and Envelope

Papers, White and Tinted Bond.

Typewriter Papers (Glazed and Rough
Finished), Envelopes, Bill Heads, etc.

Ask for "Canadian Bond," "Provincial

Bond," "Adelia," "Northern Mills,"

and "Federal Writing Manilla."

Head Office, Montreal, 278 St. Paul St.

Hills: St. Ad elf. Que.

LOCAL VIEW
PICTURE POST CARDS

We have all prices in all processes, but the best selling of all is the

Real Photographic Series
Prices of which are as follows

:

250 of a subject, $25.00 per 1000 500 of a subject, $21.50 per 1000

1000 of a subject, $19.00 per 1000

SEND YOUR PHOTOS NOW—BUSINESS STARTS IMMEDIATELY
We have a great range to select from at following prices for Birthdays,

Comics, Florals, Christmas and News Year's Post Cards

$10.00 per 1000 ; $15.00 per 1000 ; $20.00 per 1000 ; $25.00 per 1000 ; $30.00

per 1000 and Munk's hand colored postal, $50.00 per 1000

WE SELL ONLY ON IMPORT SO PLEASE RUSH ENQUIRIES

Christmas Calendar, Christmas Card and Novelty Display now on. Write
for Samples, or, Better Still, Call at Warehouse and See the Full Display

MENZIES & COMPANY, Ltd. »»£* *?? ^tqrontp
7 Right Behind Royal Alexandra Theatre

Representing Manufacturers, Christmas Cards, Calendars. Pott Cards. Private Christmas Cards, Blotting Paper. Glucine. etc.



BOOKSELLER AND STATIONER
TRAD! MARK REG
IN U. 8. PAT. OFF.

TRADE MARK REG.
IN U. 8. PAT OFF

THE HOUSE OF TOWER
Mr. James II. Einstein, the new President and General

Manager of the Tower Manufacturing and Novelty Company,
takes this means for announcing to the readers of the Book-
seller and Stationer that, beginning with next month's
issue of this* publication they will run a series of talks under
the heading of

TOWER'S TRADE TOPICS
FOR PROGRESSIVE STATIONERS

in which it will be clearly and concisely set forth how to buy
more economically, which means an increase in profits for the
retailer as well as showing him how to do a larger business on
less capital than ever before. This will be a distinct innovation
in the Jobbing Stationery trade, looking to a closer relationship

between the Jobber and Retailer that will be mutually advanta-
geous. This is but a step in the progressive policy of the new
management, Further evidence of the new order of things is

shown in the large, new quarters which they will shortly

occupy, and described elsewhere in this journal.

If you have not an account with "The House of Tower" start one at once,
and if you have one, increase it—it will pay you.

AS AN INTRODUCTION WE OFFER
A SCHOOL SUPPLY—SALE ASSORTMENT

Cost $50.00 Sells for $87.88 Profit $37.88
THETOWER ASSORTMENT IS A COMPLETE SELECTION OF THE BEST

SELLERS
It Contains:—

144 --Assorted Composition Books 192--Assorted Rubber Erasers
476—
48—
72—
460—
264—

Tablets

Pads
Scholar's Companions
Lead Pencils

Penholders

30-

48-

282-

22-

School Companions

Book Straps

Crayons

Book Bags

144— Rulers 36- Pencil Sharpeners

Penwipers, Ink, Pens, Blotters and Blackboard Erasers.

EXPERTS HAVE PROPORTIONED
THESE ITEMS TO SELL OUT EVEN

EVERY ITEM IS CHARGED LOWEST GROSS PRICE
RE-ORDERS IN LESS THAN GROSS LOTS WILL BE

CHARGED AT DOZEN PRICES.

ORDER NOW AND GET SEPT. 1st DATING—2 % DIS. SEPT. 10, NET OCT. 1st.

^TTlVn PTO"R COMPLETE ILLUSTRATED PRICE LIST OF THIS ASSORTMENT AND&rjL"SU r KJI\. 0UR NEW BIG CATALOGUE OF SCHOOL SUPPLIES — JUST OUT

TO "IHT" TT "D MANUFACTURING AND
1 VJ VY £;IV NOVELTY COMPANY

the largest WHOLESALE STATIONERS in the world

306, 308 and 350 BROADWAY, NEW YORK
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PRIVATE XMAS GREETING
CARD SAMPLE BOOKS

SEASON 1912

ART Series, containing 80 of the

most up-to-date and novel

designs, which have been carefully selected to

meet all demands.

The best features of all our previous issues

retained, and additional novelty included which

makes the book complete.

OUR CHIEF AIM: QUICK DELIVERIES.

Sample books entirely "FREE" and carriage

paid to destination.

IT WILL COST YOU ABSOLUTELY NOTHING.

It is essential that you should order AT ONCE,
as we have only a limited number for disposal.

LONSDALE & BARTHOLOMEW
LIMITED

253 ST. JAMES STREET, MONTREAL
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It's an old saying but a true one :

" Nothing Succeeds Like Success "

OUR NEW LINE OF

School
Practice

Books
Work Books Exercise Books

is the most successful we have

ever issued.

Orders for Thousands upon

Thousands reach us every day.

fh

*
,

'&.?££.

Our Travellers are now Booking Orders as follows

:

Mr. Swift in South Western Ontario; Mr. Thompson in

North Western Ontario; Mr. Tanner in Northern Ontario;

Mr. Walker in Eastern Ontario; Mr. Plaskett in the Middle
West; Mr. Graham in the Far West; Mr. Begg in Ottawa,
Montreal and Quebec; Mr. Reid in the Maritime Provinces.

It will pay you to wait for them.
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u Swansdown" Eraser

will surprise you with its

qualities and price.

Send for a sample.

The Copp Clark
Company, Limited

Toronto
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A BIG IDEA
A Genuine Library for the people

in Plain Language

THE

CLOTH

20
NET

CLOTH

20<
NET

PEOPLE'S
BOOKS

ENTIRELY NEW BOOKS
by the best writers of the day

OF the manufacture of reprints of the works of the great writers there
has been no end. Reprints represent in the main the work of the last
generation. Their value no one questions, hut we live in a world that

moves on, and moves rapidly, to the conquest of new knowledge. More
rapidly than of yore, therefore, the old standards become antiquated, while
the conditions of modern life demand at every turn some acquaintance
with the most recent results of investigation. Yet no attempt has been
made to throw open to all the treasures of Science, Philosophy , History, and
Literature, which are known to scholars of the present generation.

THE FIRST TWELVE VOLUMES ARE NOW READY
5. Botany; The Modern

Study of Plants

10. Heredity

12. Organic Chemistry

13. Principles of Electricity

15. The Science of the

Stars

26. Henri Bergson: The
Philosophy of Change

32. Roman Catholicism

39. Mary Queen of Scots

47. Women's Suffrage — a

Short History of a

Great Movement

51. Shakespeare

53. Pure Gold—a Choice of

Lyrics and Sonnets

57. Dante

By M. C. Stopes, D.Sc,
Ph.D., F.L.S.

By J. A. S. Watson, B.Sc.

By Prof. J. E. Cohen, B.Sc,
F.R.S.

By Norman R. Campbell,
M.A.

By E. W. Maunder, F.R.A.
S. of the Royal Observa-
tory, Greenwich.

By H. Wildon Carr.

By H. B. Coxon. Preface
Mgr. R. H. Benson.

By Elizabeth O 'Neill, M.A.

By M. G. Faweett, LL.D.

By Prof. C. H. Herford,
LittD.

By H. C. O'NeiL

By A. G. Ferrers Howell.

u

Toronto : The Copp Clark Co., Limited
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Announcing the Publication This Month of

L. M. Montgomery's New Book

CHRONICLES
OF

AVONLEA
In which delightful Anne Shirley of Green
Gables and Avonlea fame plays some part, and
which have to do with other interesting events

and personalities of Avonlea. All related in that

charming and irresistible style which characterizes this author's work.

With a new colour portrait of Anne, decorative jacket, net

By the author of ANNE OF GREEN GABLES, etc.

ORDER THROUGH YOUR JOBBER OR FROM THE PUBLISHER DIRECT.

.25

PUBLISHED
BY L. C. PAGE & COMPANY 53 BEACON ST.

BOSTON, MASS.

New 60c.

EDITION
OF

Lousia M. Alcott's Works

NEW SIZE NEW BINDING

DESIGN

SEE ILLUSTRATION

INCLUDING

JO'S BOYS
Hitherto Published at $1.00

LONDON

Sampson Low, Marston & Co.
TORONTO

THE MUSSON BOOK COMPANY

NEW
ALCOTT
EDITION

JUVENILE FICTION LEADERS
AND EQUALLY POPULAR WITH

GROWN-UPS

J*7 COMPLETE LIST) OF TITLES \^
11—Aunt Jo's Scrap Bag.
12—Shawl Straps.
13—Jimmy's Cruise in the

Pinafore.

11—Lulu's Library.
15—Work and Beginning

Again.

1—Little Women.
2—Little Men.
3—Jo's Boys.
4—An Old Fashioned Girl.
5—Eight Cousins.
6—Rose in Bloom.
'—Under the Lilacs.
8—Jack and Jill.
9—Spinning Wheel Stories. 16—Comic Tragedies.

10—Silver Pitchers. 17—My Childhood Days.

A fine new edition published at 60c a volume that
will be especially strong because the complete set
of titles can now be sold

IN UNIFORM BINDING AT A POPULAR PRICE
Make out your order to-day for an early and sufficient

supply.

TORONTO

:

The Musson Book Co.
Limited



Mainly About Ourselves

To give the clerk the proper per-

spective; to impress him with the

conviction that business is a big thing

and cannot be learned in a minute ; to

inspire in him the desire to acquire

as much knowledge and information

as he can ; to break down the narrow

barriers which hedge off from his

view the great outside world of busi-

ness endeavor; to set before him in

an attractive and alluring way the

prizes which ability in business can

win; to stimulate his ambition and to

inspire him to continued effort—these

are some of the reasons why Booksel-

ler and Stationer should be in the

hands of clerks. As an epitome of

the world of business, and of the best

thoughts that animate that world,

there is nothing better than the

modern trade paper. For the same

reason that it pays the bookseller and

stationer himself to study each' issue

of the paper, it is advisable that the

people in his employ should be regular

readers so that they may become morn
familiar with the trade interests and

more interested in their work. In

helping to increase the interest of the

salespeople, Bookseller and Stationer

is performing a service for the mer-

chants the value of which cannot be

estimated in dollars and cents.
» * »

Enquiries for particulars regarding

the advantages of establishing a

camera and photo supply department

continue to come in to the editor in-

dicating that our agitation to have

all booksellers and stationers active-

ly take up the line promises to be

successful. If you haven't put in

these goods, do not let another week
slip by without doing so, because it

will mean big business for you and

you will be surprised by the ex-

tent of its growth from month to

*> i i i >

month. Summer is the best season,

but the trade has attained such pro-

portions that every month is good
now—making this a year-round busi-

ness. Don't procrastinate—do it

now!
» * «

The excedingly small percentage of

reports discontinuances received, as

compared with subscriptions of new
dealers and renewals from old sub-

scribers, is most gratifying, and
when the few discontinuances are in-

vestigated it frequently transpires

that the subscriber has died or enter-

ed some other business. There are a

few, however, who do not seem to ap-

preciate the value of what they get

in return for the dollar representing

a year's subscription, and the same
applies to a scattered company of

dealers who have always held the dol-

lar so close to their eyes that they
could never see past it to behold the

advantages that a first-class trade

paper would bring them.

* * *

The dollar the merchant pays for

Bookseller and Stationer is some-
what similar to his expenditure for

insurance. That dollar keeps him
in thorough touch with the trade

and besides availing him practical

information, assures him against the

other fellow being able to steal a

march on him.

A reputation may get a clerk a job,

but it will take more than that to

keep it for him.

# # *

The merchant who thinks that his

advertising ought to build Mm up a

big business in a few months has for-

gotten that a business, like the build-

ing that houses it, can be built only

stone bv stone.
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By its QUALITY

s&fifiamti

79 YEARS AGO
Henry Stephens invented an ink with
the colour-matter in perfect .solution

I therefore fluid and pleasant to write
with.TO ZXAy with
numberless improvements—
the result of experience

r 79 years

the home
t and has

^O its way
gh every
a broad.
»l_ SOU «CENT rott C4N10*

These are some
of the manv

striking advertise-

ments which are

appearing

regularly on

behalf of

Tffjywj'
is by far the .

reliable ink iWjMI

"Montreal Star."
'Toronto Star."
'Toronto Mail and Empire."
"Ottawa Free Press."
'Ottawa Citizen."

in the following list of influential papers:

"Winnipeg Free Press.'
"Winnipeg Telegram."
"Hamilton Herald."
"Hamilton Spectator."
"London Advertiser."

"London Free Press. !

"St. John Globe."
"St. John Standard."
"Halifax Herald."

"Calgary Herald."
"Edmonton Bulletin."
"Saskatoon Phoenix."
"Victoria Times."

Every progressive dealer should stock Stephens' Ink. Its sale not only yields him a good profit, but as it is the best and most
reliable ink in the world it always satisfies his customers.

If you do not already stock Stephens' Ink, you should apply at once for trade terms to W. G. M. Shepherd, Sole Canadian Agent,
or to the following Wholesale Stationers:

—

McFarlane, Son & Hodgson, Ltd., Montreal.

Brown Bros., Ltd., Toronto.

Smith, Davidson & Wright, Ltd., Vancouver.

Buntin, Gillies & Co., Ltd., Hamilton.

Clark Bros. & Co., Ltd., Winnipeg.

A. & W. McKinlay, Ltd., Halifax, N.S.

J. & A. McMillan, St. John, N.B.

H. C. STEPHENS, Aldersgate Street, London, England

W. G. M. SHEPHERD
^

CORISTINE BUILDING <SOLE Canadian agent, MONTREAL
J



Opportunities for Developing Summer Trade
No Occasion For Slow Season in the Book and Stationery Stores—Dealers Should Concentrate

on Goods Sure to he in Demand—Some of the More Prolific Lines.

So diversified are the lines handled by booksellers and

stationers and so wide is the scope for development of

these different lines, that there is really no occasion for

there being- any particularly slow season in the business

of these merchants. If there is, it may reasonably be

attributed to the fact that the merchant is not taking ad-

vantage of his opportunities. It is true that in some book

and stationery stores, business falls pretty flat in certain

months, but that does not apply to the businesses that are

properly conducted. If the merchant sees signs of dull

business ahead, it is up to him to immediately plan scheme

to offset any such probability. If one particular line

gives no immediate promise for good results, why not con-

centrate on another that does. For instance, in the sum-

mer months the camera and amateur photo supply trade

is one of immense possibilities. The stationer who has

not added this line should by all means do so. It is one

that has shown extraordinary growth during the past half

dozen years and is going ahead now at a still gTeater

rate. For summer trade boosting, other lines that are

full of promise are sporting goods, and such kindz'ed lines

as hammocks and lawn swings; camp and picnic requis-

ites; toys and games for the outdoor amusement of chil-

dren as well as the indoor varieties for rainy days; cele-

bration and old home week requirements ; books and maga-
zines for summer reading; souvenirs; post cards; wedding

gifts; fashion journals and patterns; advertising novel-

ties that can be sold to other merchants and manufactur-

ers, to boost their summer operations; not to mention the

hundred and one other schemes that live merchants can

put to work when the time and opportunity presents

itself.

Almost all bookstores include departments in which

general sporting goods supplies and kindred lines are

carried, but has this department been properly developed?

It is probably safe to say that there is not one merchant
who has cultivated this field to its fullest extent. Adver-
tising and display will do much to infuse ginger into this

trade. By throwing themselves enthusiastically into the

campaign, dealers and their assistants can accomplish

wonderful results. Plan striking window displays and
include in this programme the showing of the goods inside

the store. Use bright and up-to-date methods in adver-

tising and in general methods. Attract interest and at-

tention and sales will surely result, because this cannot

fail to create the desire for possession in the minds of

many of those attracted by your goods cleverly displayed

and advertised. Such articles as croquet sets, hammocks
and lawn swings, fishing rods, tackle, baseball, football,

lacrosse, tennis, and other sporting goods, rubber balls,

jackstones, skipping ropes, camp requirements such as

tents, books and magazines, phonographs, lunch boxes,

paper table covers and napkins, and the paper cookery

paraphernalia now so prominently bef»re the public should

be featured.

Taking up the different branches coming under the

heading of sporting goods, baseball goods loom up the

most prominently in some localities while in others it is

lacrosse or football. The dealer's scheme will naturally

be adapted to local conditions. Whatever line commands
the most attention is the one to feature chiefly, but see

that all such goods receive the proper proportion of atten-

tion. Fishing tackle is always in demand in the spring

and summer and by keeping in touch with the more ardent

disciples of Isaak Walton, the dealer .will be surprised at

the ease with which he can sell high-priced fishing rods

to such enthusiasts. The same idea can be successfully

carried out in almost all goods identified with sports, and
hobbies—approach a man on the particular subject which
interests him most and if you have what he wants at the

right price, a sale is certain, providing, of course, that he

can afford the purchase.

Souvenirs and Postcards.

Another strong summer line consists of souvenirs of

all descriptions, souvenir postcards now ranking as the

most extensive. Some dealers made the mistake of buy-
ing assortments of souvenirs, so meagre that they consti-

tute bad advertising instead of being a real benefit to

the business. If a line cannot be handled to advantage by
putting in a worth-while stock, it is better to pass it up
altogether. Souvenir goods are decidedly worth while.

Every town and village receives its quota of visitors and
if you have meritorious souvenirs to show them they will

buy. This is in addition to the ever existing requirements
of the home people.

In June particularly, merchants should make special

efforts to include in their merchandise, articles suitable

for wedding gifts. Here is a demand that does not have
to be created—it always exists. All you have to do is to
show the right articles. Do it.

Celebrations and demonstrations take place in all towns
and villages with consistent regularity, carrying with
them demands for many articles always associated with
the book and stationery stores. This is another branch
that dealers frequently neglect. By working it thorough-
ly, largely increased business is certain to result.

The writer has touched upon only a few of the various
opportunities the bookseller and stationer has for boost-

ing summer sales ; the same general idea, however, applies
to all of them. It remains for the dealer to devote the
same intelligent application to all of them in order to reap
the fullest measure of total results.

Looking ahead, as has been said before, is a mighty
good thing for future business, and while it is particularly

advisable to plan for the season immediately to follow,

dealers will do well to note experiences of the the present

season to guide them when the calendar brings them
around to the same period of the following year. This
scheme should immediately be put into operation by those

who have not already adopted this method. Jot down all

important facts and figures, as well as those disconcerting

shortcoming's which occasion so much unnecessary worry.

Apply it to your June experiences and stick to it, not only

for the summer season, but throughout the year. The
dealer who begins now to do this will appreciate the wis-

dom of the suggestion when he comes to put this valuable

reference matter to use next year. Booksellers and sta-

tioners, like other mortals are often victims of procrastin-

ation. They know a good thing when they see it, but do

not always take advantage of it. Do not let that be the

case in this instance. If this idea appeals to you act upon

it and "do it now!"
Make the summer of 1912 a record-breaker. There's

no good reason, generally speaking, why it shouldn't beat

all previous records in the book, and stationery trades

in keeping with the general commercial advancement of

the country.
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Bookseller and Stationer
and Office Equipment Journal

THE MACLEAN PUBLISHING CO., LIMITED
JOHN BAYNE MACLEAN - President.

Publishers of Trade Newspapers which circulate in the Provinces

of British Columbia, Alberta, Saskatchewan, Manitoba, Ontario,

Quebec, Nova Scotia, New Brunswick, P. E. Island and New-

foundland.
CABLE ADDRESSES

CANADA: Macpubco, Toronto. ENGLAND: Atabek, London, Kng.

OFFICES
Montreal 701-702 Eastern Tp. Bk. Building. Phone Main 1255.

Toronto - - 143-149 University Avenue. Phone Main 7324

Winnipeg - - 34 Royal Bank Building. Phone Garry 2313

Vancouver, B.C. - - • H. Hodgson, 18 Hartney Chambers
London, Kng. E. J. Dodd, 88 Fleet St. E.C. Phone Central 12960

New York R. B. Huestis, 115 Broadway, N.Y. Phone 2232 Cortlandt

Chicago A. H. Byrne, Suite 407 Marquette Bldg., 140 Dearborn St.

France John P. Jones & Co., 31bis Faubourg Montmartre, Paris

SUBSCRIPTION
Canada, $1; United States, $1.50; Great Britain and Colonies, 4s.

6d. ; elsewhere 6s.

PUBLISHED MONTHLY.

A SUGGESTION FOR JUNE.

Wedding and Baby Books afford an opportunity for

fostering business in a line, the possibilities of which

have been fully appreciated by booksellers. All it needs

to effect sales, is to place these books prominently before

the prospective buyers. There is such a variety to be

had now in books for the wedding day and baby record

books, while the styles are so attractive, that they lend

themselves readily to effective displays. Another line

belonging to this class consists of marriage certificates

in plate, folder and booklet form. The following month

will be a particularly promising one for books for the

bride, and dealers will do well to see that they receive

proper attention. Firms making a specialty of publishing

these books also issue birthday record books, records for

"High Days" and holidays, and altogether, there is a

range constituting almost a distinct department, and con-

sequently well worth concentrating upon in the book and

stationery stores.

CANADA'S INCREASING TRADE.

Canada's continued increase in trade development is

evidenced in the recently issued Government report for

the year ending February 29th. It shows that the Do-
minion's aggregate trade with the world was $847,372,-

738, an increase of $93,432,178, of which $81,820,639 was
in imports. Canada 's imports from Great Britain

amounted to $115,404,027, and from the United States

$348,478,202. The exports to Great Britain amounted to

$145,268,030, and to the United States $105,747,370. It

is noticeable that notwithstanding the recent defeat of

reciprocity, Canada 's imports from the United States

increased to a remarkable degree.

TRIBUTE TO CANADIAN STATIONERS.

Reprinting "Methods of Live Stationers" from the

April Bookseller and Stationer, Publisher and Retailer, of

New York, has this introductory paragraph:

"These have been culled from recent advertisements
in Canadian papers by the Bookseller and Stationer, of
Toronto. We venture the assertion that all the papers of

the United States would not yield so creditable a show-
ing. Most of these advertisers, you will note, are located

in towns practically unheard of by most of us."

FEATURING OUTDOOR BOOKS.

Now is a good time to feature nature and outdoor
books, and the different publishers are showing many
titles in which dealers have the opportunity of augment-
ing their book sales. This is especially satisfactory be-

cause the approach of the warm weather has always been
looked upon as the beginning of the "dog days" of the

book trade. By according their efforts to the season and
its interests, however, there is no reason why the book-
sellers should not keep up a steady business throughout
the whole year. Throwing up the sponge and saying
there's no use trying to sell books in the summer time is

poor practice for merchants, whether jobbers or retailers,

and entirely out of harmony with the prevalent progres-

sive and aggressive methods of promoting trade.

Featuring books of an especially seasonable char-

acter will have the tendency of bettering con-

ditions generally in the book trade and eventu-

ally put an end to the theory that there is any-

thing in the nature of a close season for books and read-

ing, or for bookselling.

KEEP REMINDERS GOING OUT.

After you have mailed a catalogue keep sending a

letter or circular to every one on your mailing list at

short intervals. Thus you will keep reminding people
that you want their trade, and people to-day expect such
reminders.

Part of the success of the big real mail order concerns

is due to the fact that they so persistently follow up
their catalogue and circulars with imitation typewritten

letters and other forms of printed matter urging the

people to order again.

You ought to be able to do this more easily and effect-

ively because you are working in a smaller field close

at hand, where you are personally known to all who
receive your reminders.

PENNY WISE AND POUND FOOLISH.

A merchant had a splendid window display. He closed

his store at seven in the evening. He turned out his

window lights. He said he did it to save money. Did
he save money? Possibly between four and five hundred
people, all probable customers, passed his store between
seven and nine o'clock. How many would have stopped

to look at an unusual window display?

The window could not fail to impress a large number
if the lights had been on. Sales, the next day or the

days following, would have undoubtedly followed. Then,

again, did he save money? No, he certainly did not. He
lost.

Just another case of a merchant being "penny wise

and pound foolish." This same spirit of false economy
has a hold on many merchants of to-day. They cannot

see far enough ahead to realize when an expenditure is

in the end going to be to their advantage. They can see

only immediately ahead, with the result that they save
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the cent and lose the dollar. This particular instance

is only one of many in which by spending a little money,

more money can made.

USE OF FANCY BOXES INCREASING.

The increasing use of fancy boxes has grown to such

proportions that many manufacturers are unable to sup-

ply the demand.

The holly paper-covered boxes, which are so popular

and so exceedingly moderate in price, are usually given

free with every purchase during the holiday season, and

prove a strong attraction for the department. Retailers

generally, nowadays, fully appreciate the advantages of

offering attractively-packed merchandise, and particu-

larly so during the holiday season.

Many otherwise unattractive articles are rendered par-

ticularly pleasing when nicely packed in a pretty box

and are purchased as presents, which, if offered in the

ordinary way, would not awaken any interest in the

minds of the customer. Now is the time to make the ar-

rangements to have this policy followed out in the next

holiday season.

INVITES CORRESPONDENCE.

That Bookseller and Stationer's recent references to

the need for a live organization of Canadian booksellers

and stationers, and particularly the appeal in the editorial

on the subject in the last issue have struck a responsive

chord, is evidenced in the interesting and pointed com-

munication in this issue from Mr. C. L.Nelles, of Guelph,

who was one of the active workers in the association be

fore the time of its being merged with the Retail Mer-
chants' Association as a section of that body. In line

with Mr. Nelles' suggestion, the editor hereby invites

correspondence on the subject from dealers in all parts

of Canada. Make it a national movement. The time may
come when the need of just such an organization will be

much more acutely felt than at this particular time.

Read what Mr. Nelles has to say, then let Bookseller and

Stationer- publish your sentiments.

SELLING CHURCH AND CHOIR MUSIC.

Like every other branch worth while concentrating

upon, there is in the sheet music business great chances

for creating more sales than will come to the "waiting-
for-something-to-turn-up" sort of merchant. Why not

make a try for the church and choir music trade? Send
samples of new music to organists and choir leaders.

Keep in close touch with them. The results will surprise

you. If you do your part as a dealer, you can depend
upon it that the wholesaler will not miss you when he

has good things to offer.

Visit the other stores occasionally and see how other
merchants conduct their business.

Keep your credit accounts within a reasonable limit.

It is one of the essentials of a solid business.

Don't be afraid to criticize an employe when he really
needs it. But be sure he is in fault before you do.

* * *

If you doubt that cheerfulness is a valuable asset in
the store, recall some of your own shopping experiences.

* * *

Do not expect to build up a big business in a short
time. The steady developing business is the one that
will last.

* * *

Give clerks all praise due them. If they make a good
windows display or a good sale, show them you are
pleased.

* * *

There would be many topnotchers in salesmanship if

nothing but the "gift of the gab" were needed. You
must put brains into your talk.

* * *

Some employes seem to expect a steady increase in

salary without any corresponding increase in the quantity
or quality of the service they give for it.

* * *

If your sales so far this year have not come up to
expectations, now is the time to determine to make up
for it during the remaining months of 1912.

* * *

Most people reason that the condition of a man's
show window shows the condition of the inside of his

store, and in this they are pretty apt to be right.

* * :):

When a clerk has one department in his charge, he
finds more opportunity for the display of energy and
originality. He is resposible, in a sense, for the sales
in that department.

* * *

If you are going to compete successfully with you
competitors, a thorough knowledge of your business is

absolutely necessary. Know the details of it, but sys-
tematize affairs so that details will come to you auto-
matically.

* * *

While it is well for both the employers and employes
of a bookstore to keep abreast of the times by knowing
what is in the magazines, the store is not the place to
read them, because there is generally more than enough
work to be done about the store that will benefit the firm
more than the knowledge obtained from such reading.

EDITORIAL NOTES.

Get away from the idea that the methods used years

ago cannot be improved upon.

Let the cheap help do the cheap work. Do not have
a high-priced salesman delivering goods when he might
be making sales.

Employers should not be too ready to reprimand a
clerk who makes a mistake in displaying initiative, be-
cause that is a valuable trait in an employe, and while
mistakes are bound to be made, the balance in the long
run resulting from the actions of young men who "do
things" without waiting to be told, will be greatly in the
firm's favor. Don't crush out initiative by "jumping on"
the junior because he gets in wrong the first time he dis-
plays it.
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Methods of Progressive Retailers

What Some of Canada's Prominent Booksellers

and Stationers are Doing to Promote Business

—

Suggestions From Advertisements.

Following the $100,000 fire in Vancouver last month,

which seriously damaged the stock of the Thompson Sta-

tionery Co., that concern placed a half-page advertise-

ment in the newspapers advertising a fire sale. The ad.

stated, in part: "Our magnificent stock is at your mercy.

Great bargains in books, stationery, leather goods and

office supplies, toys, dolls and games literally given away

in the basement."

Beautiful art medallions, perfect imitations of real

ivory and porcelain miniatures, but softer in tone and

finer in finish, are offered to patrons by W. H. Scroggie,

Ltd., of Montreal. A card is given to each customer from

which the amount of purchase is punched. When pur-

chases aggregate $10 the holder of the card is entitled to

a medallion.
» * *

Ed. Boggs, bookseller, Virden, Manitoba, specialized

sporting goods in a recent newspaper ad., and bidding for

boys' trade appealed to "the eternal boy" in the daddies

of the present corner-lot sluggers by this paragraph

:

"Do you remember the day we played sick; no school for

us, playing "One old cat lick?" Don't stunt your boy

on his outdoor pastimes."
• • *

At a recent meeting of the Mount Forest Town Council,

Councillor Sitzer^ chairman of the Printing Committee,

outlined a scheme for advertising the town with stationery

to be used by business men which would set forth the

advantages to the town, the corporation to pay for the

printing if the business men would supply the envelopes.

The scheme was left with his committee to develop.

This idea has been worked successfully in other towns,

and provides a good suggestion for live stationers who
could easily get the ball arolling and reap a tidy profit

on the undertaking.

» * *

In Regina, the dealers get 59 cents for popular re-

prints and a recent ad. in the Regina Leader was so well

written and so effectively set up that it doubtless brought

as much business as it would have brought had the price

been placed at 50 cents. Considering the duty that has

to be paid, which, together with freight, brings the price

of these books to over 40 cents except where quantities

too great for the average bookseller are purchased, there

is no reason why they should not be sold at 60 cents or

59 cents, which in many cases would effect sales by reason

of the odd price where the familiar 50 cent mark would

fail.

• • •

Some of the Canadian booksellers have been availing

themselves of the advertising service of Grossett & Dun-

lap, reprint publishers. Here is a sample reading notice

advertisement

:

Nervy Man Needed.

The rough mining camps in the Canadian North-

west needed a "preacher," but he had to be a man
of tough metal. A Toronto college had a football

hero—and he went. Read Ralph Connor's "The
Prospector." Formerly published at $1.50; now
FIFTY CENTS, at — (Your firm name here).

"Toys That Spell Paradise," is the effective phrase

used by a Western dealer in a recent window display.

The Association Question
It is Put up to the Rank and File by Officer and
Active Worker of the Old Organization.

Following up the question of the reorganization of

the trade association of bookskellers and stationers, some
significant statements are made in the letter from Mr.
Nelles, who was one of the officers and active workers

of the old association. The letter indicates that the

fault did not lie with the officers, but with the rank and
file of the dealers, who apparently did not realize that

it was their duty to take an active interest in the move-

ment, at least to the extent of replying to communica-
tions. It is to be hoped that more letters will be forth-

coming in line with the closing sentence of Mr. Nelles'

letter :

—

Guelph, May 13, 1912.

To the Editor,

Bookseller and Stationer,

In the May edition of your valuable and entertaining

paper, I notice an article in regard to some action towards

the reorganization of the Booksellers' and Stationers'

Association. As an officer of the latter I would say that

the reception given us by the vast majority of the trade

in Ontario was so cool that it would take a very optimistic

man to lead another effort to form an association . What
is wrong I do not know, why they could not come to Tor-

onto or any other place, and attend the meetings is what
we would like to find out. Let them say plainly what they

want or if they are satisfied to go along in the old rut and
put up with things as they arve now. If so it is very un-

fortunate as an annual meeting would be very beneficial

and helpful, besides procuring concessions and better

terms in lots of items, from the wholesale trade.

For two years even the postal cards sent out asking

them what date would be convenient and whether they

could come, were ignored by about seventy-five per cent,

of the dealers who received them, there seems to be a

feeling that nothing can be done to alter conditions, that

the business is one that does not allow of a change, but

it is a sad mistake. Take the hardware, grocery or dry

goods associations, they have made good and are very

strong, almost demanding arrangements in regard to

prices and discounts that are not satisfactory. They can

agree on what should be fair retail prices and fair mar-

gins to live on, besides eliminating that unpleasant cut-

ting in prices that was very prevalent in a great niauy

places some years ago.

I am certain that the officers of the old association

and the few faithful members who did attend the meer-

ings will be only too glad to jump in and do all they can

to boost things along, but first of all I will ask Bookseller

and Stationer to try and ascertain if the trade in Ontario

wish it; if they will join in the effort to start it; what time

in the year they will attend a meeting and guarantee to go

at least for the first two years so that it may get organized

properly and also to put up five dollars annually to pay

a secretary to do the work, not as before, owing to lack of

funds, or expecting a good man to run the thing for

nothing. Make an appeal to all the dealers and see if you

can get some letters from them as to their ideas and com-

ments on the subject.

Yours trulv,

C. L. Nelles.
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News Notes of the Stationery Trade
Paragraphs About Business Conditions and Hap-
penings in Various Centres—Personal Items Re-

garding Men of the Trade.

B. C. Fairfield, of St. Catharines, was among the May
buyers seen in the Toronto wholesale houses.

George Savoy, representing the National Blank Book

Co., of Holyoke, Mass., was a trade visitor to Toronto

early in May. »

Henry H. Marshall, of Halifax, N.S., has taken over the

stores of J. W. Day, 135 Argyle Street, and Day and
Brown, Pleasant and Morris Streets, in that city. This

makes six stores now being operated by Mr. Marshall.

The printing and publishing of official reports of the

British Government, together with the general stationery

requirements, make up a bill of $5,000,000 for the cur-

rent year. This is the biggest figure ever asked for by
the stationery office of the Government.

In a letter from Henry H. Marshall, of Halifax, Book-

seller and Stationer is informed that the recent fire there

did not affect the firm's stationery stock, being confined

to the fancy goods department. The toss was under

$2,000, fully covered by insurance.

Burglars entered the stationery store of J. S. Rayson,

1426 Queen St. W., Toronto, in the small hours of May 9.

They annexed $50 in cash and an overcoat. The thieves

effected an entrance through the back door by using

tools taken from a nearby blacksmith shop.

A new departure in the business of Mabie, Todd & Co.

is the decision to in future carry a full stock of pencils in

the Toronto warehouse. Heretofore it has been necessary

to place orders considerably in advance, shipments being

made from across the ocean. The pencils are made at the

Swan Pencil Works in Bavaria, the lines manufactured

including all grades of the regular type, besides propelling

pencils and othei-s of a special nature.

The first annual convention of the International

Stamp Manufacturers' Association will take place in the

city of New York, June 18, 19, 20 and 21. The New York.

Stamp and Stencil Club have appointed a Finance Com-
mittee, which is to raise funds for the purpose of taking

care of the expenses of the convention, and the indica-

tions are that ample funds will be secured to permit of

making the convention one that will long be remembered
by those who are in attendance.

H. W. B. Douglas, who headed the polls in the recent

Aldermanic Contest in Edmonton, Alta., and who is a

member of the Douglas Co., Limited, extensive booksell-

ers, printers and bookbinders, of that city, and Mrs.

Douglas, have been making a tour of Eastern Canadian

cities, taking in New York on the side, and have now
returned home. It was Mrs. Douglas' first visit East,

and she expressed herself as delighted with Ontario,

nevertheless she proposes to remain in Edmonton.

Hazen-Twiss, Limited, have opened a commercial sta-

tionery, office furniture and office supply house in

Saskatoon, known now as "The Million Dollar City,"

a name derived by the fact that recently, in four and one-

half days' time, the citizens subscribed to the Industrial

League, for the purpose of interesting and assisting

responsible manufacturers to establish manufacturing-

plants in this city.

The active members of the new firm are :—George

Hazen, who for ten years represented Warwick Bros. &

Rutter, Ltd., Toronto, in the Maritime Provinces, and for

the "past five years has been secretary-treasurer of The
McMurray Book & Stationery Co., Ltd., Fredericton, New
Brunswick, and Lome P. Twiss, who represented Warwick
I In is. & Rutter in Saskatchewan and Manitoba for several

years, and for the past two years has been head sales-

man and manager for the Bradburn Stationery Co., Ed-
monton, Alta.

A. C. McClurg & Co., of Chicago, have purchased the

Brown & Besly box file factory, of the same city.

The Brown & Besly plant was started in 1884, and
operated successfully as an independent concern until the

death of Mr. Besly, when it was taken over by the Wire
Hardware Co., of Chicago, who maintained the plant as a

separate department. This department, including all

raw and manufactured stock, machinery, etc., and the

good-will of the firm, have been bought by A. C. McClurg
& Co. The plant has been transfered to their large build-

ing on Ontario Street, and will be operated as a new and
separate department, and every endeavor will be made
to increase and perfect the already extensive file line that

has heretofore been manufactured.

TRADE INQUIRIES.

Among the enquiries relating to Canadian trade re-

ceived at the office of the High Commissioner for Can-
ada, 17 Victoria Street, London, S.W., during the week
ending April 29th, was the following:

A German correspondent makes inquiry for the names
of Canadian importers of toys.

A Birmingham firm inquire for the names of Canadian
buyers of metal pipe clips and stands for tobacconists'

windows; also buyers of metal brush clips and stands,

and tooth brush racks, etc., for chemists, etc.

Agency in South Africa.—A correspondent now in

London is proposing to establish in South Africa a general

agency for Canadian goods of all descriptions, for which
a large market exists, and would like to hear from Cana-
dian manufacturers and produce exporters open to con-

sider propositions.

Wall Paper.—A firm in Colombia, South America, de-

sires to be placed in touch with Canadian exporters of
wall paper.

MORE ABOUT RUBBER STAMPS.

Dealers who overlook the rubber stamp line are losing

considerable good trade, for this is an article needed
in every office, store and factory. From the "Please
remit" and "Paid" stamps of the small corner grocery

to the more elaborate bank and factory stamps, they are

used in great variety and design.

Most dealers secure an agency and order the stamps
as needed. Some enterprising dealers manufacture their

own stamps, thus ensuring larger profits and quick ser-

vice. An outfit can be purchased at a nominal figure, and
any one with any mechanical ability can make the

stamps. Rubber stamps are not, as many suppose, cut

.or engraved into the rubber, but are set up in type and
a mould made in a putty-like composition. This is dried

and the raw rubber is pressed into the mould and vul-

canized; the whole operation being purely mechanical.

A dealer with an outfit for making stamps could have
the type set at a local printing office, and do the rest

of the work in his store; or he could add a few fonts

of type and set up his own stamps.
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Cameras and Photo Supplies

Why Stationers Should Concentrate in This Line

—Practical Pointers for Developing and Printing.

Few mercantile interests have made such rapid

Strides in the past half-dozen years as the camera indus-

try, due to the enormous growth in popular favor, of

photography for amateurs. Six years ago the trade ac-

tivity was largely confined to the summer months, and the

few weeks preceding Christmas. The other months were

decidedly slow—the business in some of them being prac-

tically nil. But what a change! The demand in what

were then the slow months—April or October, for instance

—now approaches in magnitude that of the big months

of that period. The volume of trade in the summer has

reached enormous proportions and is still growing!

As a progressive bookseller and stationer, have you

taken advantage of this remarkable development? Prac-

tically every merchant in the country engaged in the book

and stationery trades, carries in his stock goods less suited

to such a store than are cameras and photo supplies, and

for that reason it is hard to understand why any of these

retailers should hesitate about adding this branch so

rich in possibilities.

The lack of enterprise on their part accounts in some

measure for how druggists got a start in this business, but

the stationers are at last coming into their own! They

are showing the proper spirit of enthusiasm, and the re-

sult is that, as has been pointed out in previous issues

of Bookseller and Stationer, the manufacturers are now

showing a preference to the hook and stationery stores

as desirable depots for cameras and their accessories.

Those dealers who have not yet added this line should

lose no time in doing so. Get an order in right away!

The big season is at hand, and from now until the fall the

camera department bids fair to outdistance all others,

and this big business can be done without loading up with

an immense stock. Investigation will soon demonstrate

what is most in demand. A careful selection of stock

will not run into a great expenditure, and it will be dis-

covered that this stock will be turned over as many times

a month as some other fairly good lines are turned over

in a year; that is if the department is given con-

tinued attention, so that a full complement of the popular

sizes of cameras, films, paper, mounts, etc., may always

be kept on hand. That is the secret of building up trade.

Concentrate on the camera department—watch it close-

ly—the results will surprise you.

ENTERPRISING MOVE OF A BERLIN FIRM.

By Walter A. Starnaman.

As has been mentioned in a previous issue of Book-

seller and Stationer, the developing and printing of

films for amateurs is the most profitable end of the photo

supply department. To make the most of it, it must

be run on a system. The outlay of a few dollars for

an outfit will be returned in a couple of weeks.

The method I employed in my business was to de-

velop every day at 4 p.m. These films were dry by
morning, and they were then printed and ready by noon.

In this way all rolls brought in before four o'clock could

be delivered with prints by the afternoon of the next

day. This is much appreciated by the amateurs, who
are always in a hurry for results.

My developing outfit consisted of two trays, 4 x 37
inches long and 1 inch deep, one tray 8 x 37 inches, 1

inch deep, a check protector, a measuring glass, a dish

pan and a few bottles. The trays cost about two dol-

lars. The check protector I bought second-hand for

$4.50, so the outfit cost less than ten dollars, and by ac-
tual count, charging ten cents a roll for films and paying
fifteen cents an hour for the workman, the return was
forty cents an hour above all cost for the time taken up
in developing.

The films were numbered as they came in, one number
for each person. The number was marked on the roll,

and the name and number on an envelope. When devel-

oping time came the rolls were taken to the dark room,
where they were opened, and the number perforated at

one end. They were then placed in a light-tight box
and the developer made ready.

The two smaller trays were used for water and de-

veloper and the larger one for the hypo fixing solution.

These trays will hold all sizes of six exposure rolls,

and after running them through the developer a few
times, they will lie flat and if kept moving three or four

can be put in the tray at once. They were transferred

to the dishpan for washing when finished.

My printing was done with an ordinary mantle gas-

light, the same number being marked on the back of

each print as on the roll.

For those who wish to run the developing on a larger

scale, a description of the method recently installed by
J. C. Jaimet & Co., of Berlin, will be interesting. This

new firm shows its progressiveness by adopting one of

the best and most improved systems in the business.

There are only a few of these developing outfits used

in Canada, and those almost exclusively in the large

cities.

This outfit comprises three galvanized trays, 4 x 15

inches and 19V2 inches deep for developer, water and
hypo. A close fitting lid makes them air and light-

tight. Five gallons of solution are required to fill each

tank. A special tank developer is used. This will last

a long time, and when it becomes weak, can be strength-

ened by removing part of the old solution and adding

fresh. The films are marked, and made ready in the same
manner as described in the first method. They are then

hung on wires which run across the fifteen-inch way of

the tank; each wire holding three or four films, accord-

ing to size. When full, the tank will hold from twenty-

four to thirty-two films. They are left in the developer

twenty minutes, and removed to the water tank for rins-

ing, then fixed in the hypo solution, after which they are

washed in a large tray.

In this way thirty-six rolls can be developed in twenty

minutes.

The galvanized trays must be painted with rubberoid

or tray enamel to make them chemical proof.

This firm does the printing with an electric lamp, es-

pecially designed by Mr. Jaimet and his assistant, Mr.

Neuber, who are both expert electricians. This printer

is a box about ten inches square, and nine or ten inches

high, with a glass door for top. The inside is painted

white, and contains a small ruby bulb, and two forty

candlepower tungsten lamps. The ruby light burns all

the time, while the operator is arranging the film and

paper on the glass top. A mask of the proper size is

laid on the glass, then the film and paper are placed

in proper position. Instead of a clamp back, a smooth

board with a handle is laid on top of this, and the pres-

sure of the hand lights the two white lights, which go

out as soon a's the exposure is made and the pressure

released.
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SELLING FILING DEVICES.

The retail stationer cannot know too much about the

requirements for which filing and indexing systems are

designed. It is important that they should familiarize

themselves with the various uses to which they are put

so that they may intelligently serve those customers hav-

ing a previous knowledge of the subject, as well as getting

so firm a grasp of essentials as to be able to aggressively

bid for business by convincing others that they should

adopt systems of this kind. The general stationer must

either thus prepare himself to handle this business intelli-

gently or resign it to the specialist. The number of deal-

ers who realize that filing devices are decidedly "worth

the trouble," is increasing rapidly and such dealers have

succeeded in very materially widening the scope of their

operations, thus largely increasing their total revenue and

net profits.

As to the rules to be observed in making up a card

index system, they may be summarized as follows:

—

1. One card, one subject.

2. Each card to contain the fullest information on the

subject and relative to its object.

3. No information to be placed on a card which does

not directly affect the subject and its object.

4. Do not have too narrow classifications, they are

apt to be confusing.

5. Where doubt exists as to what division a card

should be placed in, reference cards to be placed in every

division where the card might be placed. This is known
as cross-indexing.

6. "Dead matter to be kept apart from live matter, and

to be retained as long as reference is likely to occur.

7. Guides should, as far as possible, be different in

color to their record cards.

8. Guide cards should be at the ratio of one to ten.

9. Main divisions should be on half-cut, sub-divisions

on third and fifth cut.

10. Be perfectly clear in your mind as to the divisions

required, and use different colors for sub-dividing.

11. Never start a sub-division guide on the same
position as that used for the main division.

12. As far as possible, the position and color of the

guides should denote the division or sub-division of the

subject matter.

Coming to the filing systems, the three points which

have to be ascertained and observed in dealing with cor-

respondence are: (1) What is the source of the corres-

pondence? Is it from a few firms only? Or from a large

number? (2) Does it deal with particular subjects or is

it general in its character? (3) Can it, as a rule, be an-

swered quickly or does it take some time to give the re-

quired answers?

In the general run of business houses, the greater part

of the correspondence received is of such a nature that it

can be dealt with the same day, while necessarily there

will remain a certain amount that will have to be left

over, so that in organizing the papers of the average busi-

ness house, it is found that first: (a) The main corres-

pondence requires the filing of the papers under the name
of the correspondent, (b) That in a few cases certain

correspondence may, with advantage, split up into heads;

second, that another part is more quickly handled when
grouped together under subjects ; third, with many firms,

especially those employing travellers, much data is receiv-

ed which can best be handled geographically. In all cases,

chronological order is required. The requisites for start-

ing a numerical vertical filing system are : Cards to form
the index with cabinet and guides for filing the cards.

(2) Folders for holding the papers with cabinet and guides

for filing the folders. The way this system is started is

as follows: Give every regular correspondent a number.

Enter up on the cards bearing the number alloted such as

name and address, special lines, manager or buyer's

names, and so on. The cards are then filed in the card

index tray. The next step is to take the folders, which
are already numbered, and place them in numerical order

in filing drawers, numbered guide cards being placed

therein at intervals of ten folders. The correspondence

of each firm is placed in the folder bearing the number
given to that firm. With the letters should also be filed

copies of the replies to them.

For an alphabetical system papers should be divided

into sections. By allotting one or more drawers to a sec-

tion, greater clearness is gained, with fewer probabilities

of errors.

The filing of papers by subject matter applies particu-

larly to institutions, libraries, societies and educational

bodies. If the quantity of papers is very large it is best

to use the numerical system with secondary headings. If

only a small quantity of papers are to be filed, one folder

to a subject filed in the usual way will suffice. It simpli-

fies matters to use a different colored folder for each sub-

ject.

In businesses where travelers are employed, or in ad-

vertising offices where enquiries from one particular part

of the country are put together, the geographical system
should be used, a glance will thus show the value of a
certain district and facilitate the working of special

ground.

The ideas that have been outlined will suggest to deal-

ers, what to talk about when asked about filing goods. If

further information is desired it is available through
Bookseller and Stationer's special service department.

—«

TAG DEVELOPMENT.
"The Tale of the Tag" is the title of a booklet just

issued by the Dennison Company, giving, in addition to an
interesting story of the origin and development of tags,

some useful information that will enable dealers to con-

siderably extend their tag sales. Here is a typical para-
graph :

—

The backbone of modern business is system. One of
the results of this condition is the system tag. More and
more tags are being adopted by factory managers for in-

side use. They replace the paper work order or pay slip

that is so easily torn or lost. System tags are made of
strong stock, and the hole at one end permits of their

being hung up out of harm 's way. They may be made any
length, any width, any color, couponed and numbered. A
tag system in the factory does away with a vast amount
of bookkeeping.



Athletic Goods, LeatHer Goods
Fancy Goods and Toys

Keep Posted on Sporting Events

Dealer or Man in Charge of Department Should

Become an Authority on the Subject as a Means
of Stimulating Trade.

There are big tilings ahead of the merchant who goes

after the sporting goods trade in earnest. It is a mis-

take to simply proceed along the old lines of supplying

this department. Get into touch with the tendencies of

the day. Be the leader in your town. Sports are more
popular than ever with the general public. Never have

sportsmen and their contests enjoyed a firmer hold on the

public mind. A man need not be a record-smasher or

even a first-rater to become an athlete worthy the name,

and the work of the Y.M.C.A. physical departments and
other athletic organizations have of late years greatly

stimulated the habit of building better bodies, taking in

its scope all branches of sport and exercise. The oppor-

tunities thus presented to the merchant are obvious, and
the wise ones are those who follow closely the trend of

events in the sporting world and encourage the same in-

terest on the part of their employes.

Canadian athletes who win international fame are

ever increasing, and the growing number of first-raters

induces thousands of Canadian boys and youths to turn

their backs upon lazy living and "molly coddle" diver-

sions.

In this connection some good advice to dealers was
given in a recent issue of "Playthings." The article ran

in part as follows :

—

"The progressive and permanently profitable manner
of going after the sporting goods proposition does not

stop with the mere sale of proper merchandise; it goes

further, and the further it goes the firmer fixed will be

the progressive success of the sporting goods depart-

ment.

"To obtain the best results in this connection the man
in charge of the sporting goods section of a toy store or

the active men in the sporting goods department of a
general merchandising business should be sportsmen
themselves. They should know records, and previous dates

of coming indoor and outdoor field meets and games of all

sorts ; they should know how to train for the various

branches of sports, and they should know the proper
'form' in all these games. With this knowledge, they
can make the sporting goods department a rendezvous, a
headquarters, a home for real sportsmen.

"A special room has been suggested, and this, too, is

good.

"With this knowledge, the issue of selling high-grade
merchandise becomes a comparatively simple problem.
The customers learn to accept such a man's views as

authoritative and his reputation travels afar. He becomes
active in promoting local sporting affairs, he becomes a
judge of events, etc. He is known, talked about, liked,

and the success of his sporting goods department becomes
an assurity.

"

Games Are Always in Demand
Dealers Should Keep in Mind the Rainy Days
When Children Must Have Indoor Pastimes.
Even in the Summer Time—New Features Re-
quired.

Spring and summer are not the seasons when children
spend a great deal of time with their games, but even
in summer there are rainy days, days when little faces
are pressed sadly against the window-pane, unless there
is something to give entertainment inside. To make
these rainy days pleasant, and to provide amusement for
the early evenings, games are in demand. They must
have a new feature, but given this, they sell readily and
yield the dealer a good profit. Of course, fall and winter
is a better time for selling games than the present. But
there is a good demand right now; and this moreover
is the time when dealers may well consider what they
will need in this line later on.

To supply something which will appeal to the child-

ren, manufacturers have had their designers at work,
and have prepared some games which are sure to be popu-
lar.

There are rocking animals of cardboard, full of mem-
ories of the old-time Noah's ark, and yet grown larger

and better. On the back of each is a short, bright descrip-

tion. This game has its educational as well as its enter-

taining features.

Nursery rockers are somewhat similar. They stand
alone, as do the rocking animals, but the animals are in

groups instead of being separate. Here, too, there is

something said about each group, on the back of the

piece.

"Animals and their riders" is a game in which the

animals move. They have joints like costly Teddy bears.

The animal ridden and the animal which rides can be
separated. Bears there are that can be moved in any
direction. A fund of fun is within that box.

Then there are Marionettes, cardboard figures which
dance and jump at the pulling of a string, to delight the

little tots.

Picture building is a somewhat old line which is still

very popular and which the various manufacturers cannot

afford to let drop. The dealer who wants sales must stock

these. Picture puzzles are worth playing up well. They
brino; business.

ELECTION PREDICTED WITHIN TWO YEARS.

Some people think there will be a Federal election

within two years, or immediately following the redistri-

bution. It is said that both political parties at Ottawa

are merely biding their time and that the present par-

liament may not go through more than one more session.

The redistribution will give the West a largely increased

representation, which will mean that it will have con-

siderably more power in the next parliament. E. W.
Thomson, the well known writer on Canadian politics,

in an article in the May issue of MacLean's Magazine.

deals interestingly with the questions on which the con-

test is likely to' be fought. He, too, holds that a general

election in two years' time is a probability.



Developing Trade in Art Craft Requirements
Advisability of Extending Art Departments in Book and Stationery Stores to Include Ceramic
Requisites—Something About the China Department of a Wingham Store.

With some of the book, stationery and fancy goods deal-

ers the handling of china looms up among the chief

branches of their business. An indication of this is af-

forded in the illustration on this page, showing the ex-

tensive china department of Mason's Bookstore and China
Hall, at Wingham, Ont. This department is on the second
flat of the Mason establishment, the book and stationery

departments occupying the main floor, although there is

also a considerable stock of books in the shelves shown
at the extreme left of the pitcure.

Mr. Mason does an immense business in china. Even
the large stock shown in the illustration does not do jus-

tice to the department, as the shelving seen here extends
along the full length of the side of the partition not

shown in the picture.

that there was something in the nature of a conspiracy

against the book and stationery business. Merchants
engaged in other branches of commerce got out scribblers,

pass books and a hundred other things for advertising

purposes; some grocers sold paper and* envelopes; drug-

gists encroached similarly on the preserves of the sta-

tionery dealer; dry goods men attacked the fancy goods

and toy trades, and altogether for self-preservation Mr.

Mason was of the opinion that to meet this determined

and systematic opposition, booksellers and stationers

should branch out into other lines.

Mr. Mason took advantage of the occasion to have a

fling at the Provincial Government, who "in their su-

preme wisdom considered 20 per cent, an ample profit

tor booksellers on which to live, move and have their

Mason's Bookstore and China Hall at Wingham, Ont.

A Talk With Mr. Mason.
To a representative of Bookseller and Stationer who

recently had the pleasure of visiting this establishment,

Mr. Mason pointed out some features of the shelving-

idea carried out there, that mark it as one of general

excellence. There are no standards to take up room,

obstruct light and arrest dust. Traveling men and other

visitors seem to be unanimous in considering this the best

thing in shelving for that purpose, that they have seen.

Being painted white, the fieneral effect is good, and
another important feature is that the shelving is in-

expensive.

The upper flat of the Mason store, containing china,

glassware, miscellaneous books, novelties, etc., was open-

ed five years ago, and has gone steadily ahead. "It has

been a drawing card both for the business and the town,

visitors who have heard about the place continually

coming to see it," said Mr. Mason.
Dealing with the subject in its general aspect, Mr.

Mason made some significant remarks. He considered

being," and this in spite of the generally accepted state-

ment that it costs considerably more than that to do
business.

The fancy china trade in Mr. Mason's opinion was
a good one for book and stationery dealers to take up
and would appeal to dealers having any artistic develop-

ment. It would also greatly enhance the merchant's busi-

ness in general. Attractive surroundings were essential

—not necessarily expensive—white paint would accom-

plish wonders, along with rich plain paper decorations

and a general eye for the beautiful. It would be money
well spent, and would return with good interest. Mr.

Mason advised extreme caution, however, in buying, es-

pecially for a novice. "We all have to buy experience,

and I paid a dollar or two for mine!" Some travelers

were very anxious to sell package goods, holding out

inducements in the way of extra discounts. Some of

them were so good in taking initial orders that in many
cases they couldn't get a second order. Mr. Mason ad-

( Continued on page 32)
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List of the Best Selling Books

Checked Up from Returns Submitted by Repre-

sentative Booksellers—Reports of Publishers'

Best Sellers.

Canadian Summary.
Points.

1. Through the Postern Gate (Barclay) 63

2. The Harvester (Stratton Porter) 43

3. The Winning of Barbara Worth (Wright) 40

4. Queed (Harrison) 39

5. Japonette (Chambers) 37

6. He Who Passed (Anonymous) 33

The Man in Lonely Land (Bosher) 33

According to the New York Bookman's lists, the six

books (fiction) selling best in the order of demand during

March were:

—

Points.

1. The Harvester. Stratton-Porter. (Doubleday,

Page) $1.35 270

2. A Hoosier Chronicle. Nicholson. (Houghton-

Mifflin) $1.40 108

3. The Winning of Barbara Worth. Wright. (Book

Supply) $1.30 .....101

4. He Comes Up Smiling. Sherman. (Bobbs-Mer-

rill) $1.25 100

5. John Rawn. Hough. (Bobbs-Merrill) $1.25. . . . 99

<3. Tante. Sedgwick (Century Co.) $1.30 90

Publishers' Best Sellers.

Bell & Cockburn:

—

1. Pollyooly.

2. Carnival.

3. A Passionate Elopement.

McClelland & Goodchild:—
1. The Lighted Way.
2. The Mountain Girl.

3. Eve Triumphant.

Cassell & Co. :

—

1. The House of Windows.
2. The Man at Lone Lake.

3. Open Trails.

McLeod & Allen:

—

3. Japonette.

2. Fran.

3. The Postmaster.

Musson Book Co. :

—

1. The Guests of Hercules.

2. The Ruby Heart of Kishgar.

3. The Heart of Us.

Henry Frowde:

—

1. He Who Passed.

2. The Singer of the Kootenay.
3. The Measure of a Man.

Copp, Clark Co. :

—

1. The Bandbox.
2. The Sins of the Father.

3. The Way of an Eagle.

The Macmillan Co. :

—

1. Julia France and Her Times.

2. The Touchstone of Fortune.

3. White Ashes.

William Briggs :

—

1. A Hoosier Chronicle.

2. Tante.

3. My Lady Caprice.

English Book Men Visit Canada

Representatives of Important London Publishing

Houses Visit Canada—Something About Their

Impressions of the Dominion.

Among the interesting visitors connected with the

publishing interests of old London, who called at the

office of Bookseller and Stationer in May, was H. R.

Bishop, of the old established house of Constable & Co.

His mission was to arrange for the better marketing of

the Constable publications in Canada, the growing im-

portance of this field being recognized by his principals.

This was Mr. Bishop's first visit to the Dominion, and
the interest it awakened in him'' amounted to enthusiasm.

Mr. Bishop spoke of the recent visit to England of

one of Canada's gifted men of letters—Ernest Seton

Thompson, who scored quite a triumph in London and

the provinces, speaking to from one to three audiences

every day he was over there, including Sundays. "Wild
Animals I Have Known" and other lectures were given,

and he was in demand everywhere in connection with

the boy scout movement.

In talking very interestingly about the activities of

Constable & Co., Mr. Bishop informed Bookseller and

Stationer that arrangements had been completed whereby

Constables will issue an English edition of Scribner's

Magazine. English editions of several American maga-

zines are issued, including Harper's and the Century.

A similar move had been tried with the cheaper American

periodicals, but the experiments were failures. "It would

have required an interpreter to enable the people to read

some of the slang," was Mr. Bishop's facetious remark.

Fred. J. Rymer, managing director of the firm of

Sampson, Low, Marston & Co., London. S. E., arrived in

Canada in May, spending ten days in Toronto. He was

a member of the English delegation to the International

Brotherhood convention, held in Toronto, and another mis-

sion he had was to place Canadian editions of some of the

firm's forthcoming books, as well as to purchase for the

autumn trade. This was Mr. Rymer 's first visit to

Canada, and to say that he was delighted with what he

saw and experienced is putting it mildly. From the

moment the delegation of which he was a member landed

at Quebec they had one round of hearty receptions and

hospitable entertainments, in which they got the most de-
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lightful impressions of the ancient capital, Montreal, Ot-

tawa and Toronto, with a jaunt from the latter city to

Niagara Falls.

Mr. Rymer, while in Toronto, sold the Canadian rights

for Jeffery Farnol's new novel, "The Amateur Gentle-

man." This will be published in the fall by the Musson
Book Co.

Toronto was the centre of particular interest to Mr.

Rymer on account of its being the great Canadian publish-

ing centre, but the city pleased him in many other ways
as well, and lie expressed an earnest hope of being able

at no far distant date to repeat his visit and to see more
of the great Dominion.

many places and spots which have hardly been visited,

much less studied, in Asia and Africa—such as Mongolia,

Thibet, Central Russia, most of wild Africa, etc. As for

submarine exploration, it is barely begun, and it will tax

all the courage and strength men possess. A "dash"
or "visit" only whets curiosity and puts questions which

must be answered by patient and truly scientific men,
and therein lies the promise of future literature of this

class. An evidence of this is afforded in the case of

Amundsen and Scott, for although the former's "dash"
was successful, more lasting interest will attach to

Scott's more thorough discovery.

®

American booksellers' convention. Recently Issued Canadian Books
The twelfth annual meeting of the American Book-

sellers' Association was held in the Hotel Astor, New-
York City on May 13th and following days. A number
of important papers were read, followed by discussion,

that will lead to reforms that will benefit the book trade

generally. Among these papers were: "The Relation of

the Bookseller with the Traveling Salesman," by H. E.

Bellamy, of Denver; "The Relationship of the Traveling-

Salesman with the Bookseller," by Frank C. Dodd, of
Dodd, Mead & Co.; "The Juvenile Reader as an Asset,"
by E. W. Mulford of the Penn Publishing Co.; "Fewer
Books and Better, '

' by S. A. Everett of Doubleday, Page
•& Co.; "Co-operation with the Bookseller," by W. Mor-
row, of F. A. Stokes & Co.; "Bookseller and Public," by
Frederick Melcher, of the Charles E. Lauriat Co., Boston,
and "The Publishers' Advertising Man," by C. G. Percy,
of Groset & Dunlap.

At the banquet on the evening of the 16th, the speakers
included Edward Howard Griggs, George P. Brett, of the
Macmillan Co.; Dr. Harvey Wiley; W. Morgan Shuster
and Meredith Nicholson.

E. PHILLIPS OPPENHEIM

AMUNDSEN AND SCOTT.
People are prone to think that with the "annexing"

of the South Pole by Amunsden, the era of discovery
is at an end. Sir Ernest Shackleton points out that
such a notion is mischievous and absurd; that there is

plenty of adventure left for brave spirits, plenty of thrill

and danger and romance in exploration. He mentions

Works of Fiction Brought Out by Canadian
Publishing Houses in the Past Month.

Abbott, Avary. Captain Martha Mary. Toronto: Mc-
Clelland & Goodchild. Cloth, $1.25.

Armstrong, Donald. The Marriage of Quiote. Toronto:

Bell & Cockburn. Cloth, $1.25.

Askew, Alice and Claude. The Englishwoman. Toronto:

Cassell & Co. Cloth, $1.25.

Alloway, Mrs. Clement. Crossed Swords. Toronto: Wil-

liam Briggs. Cloth, $1.25.

Bingham, Clifton. Love's Old Sweet Song. Toronto:

Copp, Clark Co. Cloth, $1.25.

Cather, Wilda S. Alexander's Bridge. Toronto: McClel-

land & Goodchild. Cloth, $1.00.

Freeman, R. Austin. The Eye of Osiris. Toronto: Mus-
son Book Co. Cloth, $1.25.

Frederics, Arnold. One Million Francs. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Gillmore, Rufus. The Mystery of the Second Shot. To-

ronto: McLeod & Allen. Cloth, $1.25.

Goring, Thomas A. Wayward Feet. Toronto: Bell &
Cockburn. Cloth, $1.25.

Grenfell, Wilfrid T. On Immortality. Toronto: McClel-

land & Goodchild. Cloth, 50 cents.

Harris, Cora. The Recording Angel. Toronto: Copp,
Clark Co. Cloth, $1.25.

Hobson, Harriet. Jinks' Inside. Toronto: Musson Book
Co. Cloth, $1.00.

Johnston, Owen. Stover at Yale. Toronto: Copp, Clark

Co. Cloth, $1.25.

Kester, Vaughan. The Just and the Unjust. Toronto:

McLeod & Allen. Cloth, $1.25.

Knibbs, H. H. Lost Farm Camp. Toronto: Copp, Clark

Co. Cloth, $1.25.

Le Queux, William. Fatal Fingers. Toronto: Casself &
Co. Cloth, $1.25.

Mackenzie, Compton. Carnival. Toronto : Bell and Cock-
burn. Cloth, $1.25.

Mackenzie, Compton. A Passionate Elopement. Toronto:
Bell & Cockburn. Cloth, $1.25.

Maclean, Charles Agnew. The Mainspring. Toronto:
McClelland & Goodchild. Cloth, $1.25.

Merrick, Leonard. Whispers About Women. Toronto:
McClelland & Goodchild. Cloth, $1.25.

Mountjoy, Henry. The Minister of Police. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Neuman, E. Paul. Roddies. Toronto: Bell & Cockburn.
• Cloth, $1.25.

Orcsy, Baroness. Fire in Stubble. Toronto: William
Briggs. Cloth, $1.25.

Pearce, Chas. E. Red Revenge. Toronto: Copp, Clark
Co. Cloth, $1.25.

Pemherton, Max. War and the Woman. Toronto: Cas-
sell & Co. Cloth, $1.25.
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Schauffler. The Goodly Fellowship. Toronto: Macmillan

Co. Cloth, $1.25.

Scott, John Reed. The Last Try. Toronto: Copp, Clark

Co. Cloth, $1.25.

Serviss, Garrett P. The Second Deluge. Toronto: Mc-
Clelland & Goodcliild, Cloth, $1.25.

Sheard, Virna. The Man at Lone Lake. Toronto: Cas-

sell & Co. Cloth, $1.25.

Selwyn, Edgar. The Country Boy. Toronto: Copp, Clark

Co. Cloth, $1.25.

Storer, J. Clouston. His First Offence. Toronto: Mus-
son Book Co. Cloth, $1.25.

Sullivan, T.R. The Heart of Us. Toronto: Musson Book
Co. Cloth, $1.25.

Thorne, Guy. The Drunkard. Toronto: Wm. Briggs.

Cloth, $1.25.

Tufts, Drew. Hiram Blair. Toronto: McClelland &
Goodchild. Cloth, $1.25.

Vance, L. J. The Bandbox. Toronto: Copp, Clark Co.

Cloth, $1.25.

Watson, Ellen H. Open Valley. Toronto: Cassell & Co.

Cloth, $1.25.

Walker, Eldred G. F. Canadian Trails. Toronto: Mus-
son Book Co. Cloth, 75c.

Wherry, Edith. Red Lantern. Toronto: Bell & Cock-
burn. Cloth, $1.25.

Williamson, C. N. and A. M. The Guests of Hercules.

Toronto: Musson Book Co. Cloth, $1.25.

Wilcocks, M.P. The Wings of Desire. Toronto: Mus-
son Book Co. Cloth, $1.25.

Wyllarde, Dolf. The Unofficial Honeymoon. Toronto:
William Briggs. Cloth, $1.25.

EMMA PAYNE ERSKINE
Author of "The Mountain Girl."

BOOKS RECEIVED.
The Ruby Heart of Kishgar. A. W. Marchmont. Toronto

:

Musson Book Co. Cloth, $1.25.

The theft of the Ruby Heart of Kishgar is the setting

for an interesting novel dealing with the fortunes of
Molly Manforth and Stephen Boscawen. A tale of love
and mystery, their marriage being made possible by the
clearing up of the mystery.

The Dominant Chord. Edward Kimball. Boston : . L.

C. Page Co. Cloth, $1.25.

A strong novel of absorbing interest developing a
forceful theory in a clever manner, the yacht which is the

scene of the story being run by electricity, going under
water as well as on the surface.

The Heart of Us. T. K. Sullivan. Toronto: Musson.
Book Co. Cloth, $1.25.

A romance of Boston in its earlier days, told in a

leisurely style, which is somewhat of a relief from the

hasty nature of much of the present-day fiction.

Naomi of the Island. Lucy T. Abbott. Boston: L. C.

Page & Co. Cloth, $1.25.

Naomi, a little girl, comes into the power of a shrew-

ish, narrow-minded woman, whom she leaves subsequently

under trying circumstances and earns her way through

school and college. There is an absorbing love story, the

girl being unable until the very last page to discover

which of two suitors she prefers.

The Recording Angel. Cora M. Harris. Toronto: Copp,

Clark Co. Cloth, $1.25.

Quaint characters of Georgia life are interestingly

portrayed in this new novel by the author of "The Cir-

cuit Rider's Wife." The recording angel of the commun-
ity in which the scene is laid, is the blind wife of Elbert

White, who although a weak character in most respects

has the redeeming quality of adoration for his blind wife.

The Last Try. John Reed Scott. Toronto: The Copp,

Clark Co. Cloth, $1.25.

Valeria, which is the scene of this new romantic tale,

is one of those delightful fictitious kingdoms of the "Ruri-

tania" variety. The worship of the "free and indepen-

dent" Americans for the pomp and power of Kings and

courts, is taken advantage of by the author who makes
his hero a dashing young American officer who becomes

the ruler of Valeria, reigning with the Princess Dehra.

Lotzen, his arch enemy is a villian of the "Rupert of

Hentzau" type.

Lost Farm Camp. Harry Herbert Knibbs. Toronto:

Copp, Clark Co. Cloth, $1.25.

This is a tale of the Maine woods in which a young
Bostonian frustrates the attempt of a college friend and
his father to get a piece of valuable land from "Hoss"
Avery. Besides gaining Avery's trust and affection the

hero wins the heart of the most satisfactory heroine,

Swickey Avery.

Stover at Yale. Owen M. Johnson. Toronto: Copp,

Clark Co. Cloth, $1.25.

Snobbishness and democracy are strangely intermixed

in the development of this tale of college life bringing up
the question: "Is the Society system in American colleges

good or bad?" The well-drawn characters of the story

suporting their opinions on this question pro and con,

make '

' Stover of Yale '

' a novel of unusual interest.

The Laws of Supply and Demand. George Binney Dibblee,

M.A. London : Constable & Co. Cloth, 7s." 6d.

This important book has special reference to the in-

fluence of the laws of supply and demand on over-produc-

tion and unemployment. All discussion of tariff and free

trade is vigorously excluded. The book is a direct assault

on the orthodox theory of political economy as established

by the early English economists.

Knightly Years. W. M. Ardagh. London : John Lane,

The Bodley Head. Cloth, 6s.

A tale of the time of Isabella of Spain, the scene being

laid in Palma, Tenerife and other Spanish island colonies.

Life and Times of the Patriarchs, Abraham, Isaac and
Jacob. By William Hanna Thomson, M.D., LL.D.

New York: Funk & Wagnalls Company. Cloth,

$1.20 net.

This new book supplements the work on Palestine,

"The Land and the Book." by the father of the author

of this book.

'
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Canadian Writers and Their Books
Something About New and Forthcoming Books
—Brief Paragraphs About Canadiana.

The death took place in Vancouver on May 13th of

Agnes Deans Cameron, the noted Canadian writer and
lecturer, after a short illness and an operation for appen-

dicitis. She was born in Victoria, B.C., in 1863, the

daughter of Duncan Cameron, one of the pioneer settlers.

Among her noted works was "The New North" issued

after a ten thousand mile exploring expedition undertaken
by herself and her niece and secretary Miss Jennie Brown.
Their travels took them from Chicago to the Arctic ocean.

Miss Cameron frequently lectured in Toronto and other

Canadian as well as in United States cities and in Eng-
land, where she delivered hundreds of lectures to the

British people, lauding her native country, Canada, for

which she had a splendid patriotism. Indeed, she wielded

a big influence in the promotion of immigration to this

country, and many an English newspaper which reached
her friends here during her trip abroad, spoke in glowing
terms of this clever Canadian woman.

* * *

McClelland & Goodchild have just issued a compre-
hensive list of books on Canada and Canadian questions

and by Canadian writers. Arranged alphabetically under
the headings of author, title and price and including

books of all publishers, it constitutes a valuable reference
list for all booksellers, filling a long felt trade require-

ment.
* * *

A book which will be of international interest is that

issued from the press of William Briggs. entitled Crossed
Swords, by Mrs. M. W. Alloway. The book pictures

the raid on Quebec at the time of the revolutionary war,
and historically is of special interest and value to Can-
adians. Its issue is timely, seeing that the United States

and Canada are about to celebrate a hundred years of

peace.
* * «

John W. Robertson, of Fort William, known locally

as the Bard of Glen Eerie, has put out through William
Briggs -a volume entitled Wood-Notes-Wild, which con-

tains many poems in the Scottish dialect which will ap^

peal very particularly to those people who come from the

land of the heather.
* * *

The Rev. Robert Nairn, of Kenora, Ont., has just put
on the market, through William Briggs, a volume en-

titled Poems and Addresses. Mr. Nairn's productions

have long been a feature of special entertainments, as

given in Kenora. Mr. Nairn is known in the north coun-

try as "Rob, the Lake of the Woods Poet."

* * *

Through Trackless Labrador is one of those beautiful-

ly illustrated books of travel and adventure which apppeal
particularly to those who are interested in the northern

wilds of Canada. No work of travel has been so well

gotten out dealing with our north country. Hesketh
Pritchard, the author, is one of those adventurous spirits

who have "wanderlust" and never stay long in any one
place.

* * *

Owing to his recent illness, there will be no novel this

year from the pen of Robert E. Knowles. The publishers'

statement would indicate that the Knowles books are to

be reckoned among those that keep their grip. The Revell

Co., of New York, have issued a DeLuxe edition of Mr.

Knowles' complete works. A new edition of ten thousand
of "The Handicap" has just been published in Australia.

As for "St. Cuthbert's," although it is almost seven
years since it first appeared, no less than thirty thousand
copies have been issued within the last two years.

* * *

In a conversation between Miss Montgomery and a
literary editor, the creator of the "Anne" books, in re-

ply to a quest ion as to just how she set about writ-

ing, said: "Well, my stories are all thought out be-

fore I set them on paper. I write out, the first chapter
of a book, criticize it, twist and turn it a bit. Then I

write my second chapter. Immediately this is finished

I start back again at the first chapter and polish this

up along with the new chapter. With the third, fourth

and even the eighteenth chapter I work in just the same
way, going over each and every chapter I have written

as many times as a new one is added. So you see that

when I had completed the thirty-eight chapters in my
"Anne of Green Gables," the first chapter had been
edited at least thirty-nine times, and perhaps a few
more. '

'

Over 300,000 copies of her four published books

—

"Anne of Green Gables," and its sequel, "Anne of

Alvonlea," "Kilmeny of the Orchard," and "The Story

Girl"—have already been sold. "Chronicles of Avonlea,"
Miss Montgomery's new work, will be published early in

June.
* * *

Travelers and writers are doing much to bring Lab-
rador prominently before the world, and Dr. Grenfell,

whose name has become almost synonymous with that re-

gion, says that Labrador is going to surprise the world

by the wonderful development it is eventually bound to

show. So numerous and of such strength and virility

are the books that we have been given about this land,

that Labrador bids fair to rank with the richest sources

of literature. The latest contribution is William Brooks

Cabot's "In Northern Labrador," published by Badger,

of Boston. It breathes the spirit of the unknown and the

primitive, and as one reviewer has said, provides an

echo of the thrill that went with the reading of Robin-

son Crusoe. It is given in diary form, and the solitary

camp fires, the dip of the paddle to the accompaniment of

the melancholy cry of the sea gulls, in streams almost

unknown to the world, make up a tale of absorbing in-

terest.
* # *

In the fall Bell & Cockburn will publish "Pickin-

oek," a tale of settlement days in Older Canada. The
author is Rev. William B. Heeney, rector of St. Luke's,

Winnipeg.
* » *

The same firm will issue "From Halifax to Van-
couver," by Miss B. Pullen-Bury, a record of six months'

travel through the Dominion studying conditions more
particularly affecting women.

* * *

Robert Barr's new book: "Lady Eleanor: Lawbreak-

er," published by Rand, McNally & Co., is a short story

charmingly told, of the London which knew Dick Sheri-

dan and his Drury Lane players. The gay Dick himself

is a conspicuous character in the tale, which tells the love

story of Charles Brandon and his beautiful cousin

Eleanor. She suppresses a will, giving her the Brandon
estates and allows them to pass to Charles. A dramatic

situation is evolved in the production of this will at the

point where Brandon is about to sell the ancestral "home

against the wishes of Eleanor.
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Notes About Important New Books

Practical Pointers to Booksellers About Publica-

tions Which Can be Sold Readily by Introduction

and Aggressive Advertising.

"Liberalism," by L. T. Hobhouse, is one of the espe-

cially big sellers of the books ijicluded in the important

Home University Library of Williams & Norgate, con-

trolled for Canada by William Briggs. In a recent edi-

torial leader the Toronto Globe, referring to this book,

said: "Sound philosophical and economic thinking are

at the back of all Prof. Hobhouse 's work. The young

Liberal who masters this little book will be able to give

a reason for the hope that is in him. He will never be at

the mercy of political opportunisms.

"

"Conservatism," by Lord Hugh Cecil, is another

volume of the same series to appear shortly. It is bound
to attain similar popularity. To progressive booksellers

these two books present universal opportunities for creat-

ing sales—because practically the whole population is

vitally interested in the subject treated in one or the

other of these volumes.

"The Outlines of Evolutionary Biology" is the title

of an exhaustive volume by Arthur Dendy, D.Sc, F.R.S.,

of King's College, London, just published by Constable's,

of London.

The study of the fundamental science of living things

is a study which is but little encouraged by educational

authorities, one reason being that the educationists have
thrust it in the background because nowadays so much at-

tention is paid to subjects considered more likely to bring-

direct pecuniary benefit to students, and again on account
of the immense elaboration of various branches of biolo-

gical science. Prof. Dendy argues that biology should be
made one of the foundation stones of our educational

system, and that that will be done "when we come to the

realization of the meaning of man's position as, for the

time being, the highest term of a great evolutionary

series which stretches far back into the dawn of the

earth's history."

One of the successes of the month in the output of

the Musson Book Co. is "Practical Real Estate Methods,"
compiled by thirty experts on the subject. The book was
taken up so enthusiastically by the trade that two edi-

tions were sold out in short order.

Mussons are finding a strong demand for nature
books, being especially successful with the series of out-

ing books controlled for Canada by this firm.

Shakespeare's plays especially gotten up for young
readers and amateur players, the series being edited by
Ben Greet, is a new undertaking of the Musson Book Co.

The titles ready are "The Tempest" and "A Midsum-
mer Night's Dream."

Another important new Musson book is Justin Mc-
Carthy's "Irish Recollections."

McClelland & Goodchild report that "The Mountain
Girl" has reached its tenth edition.

One of the remarkable new books of non-fiction is

Mary Antin's "The Promised Land," being the autobi-

ography of a Russian emigrant. It is the biggest selling

new book of the day, exclusive of fiction, in the United
States, and is making quite a stir.

Among the books which McClelland & Goodchild are
jobbing in Canada are Roman Doubleday's "The Saints-

bury Affair." "Her Word of Honor," by Edith Mc-
Vane; "Toby," by Credo Harris; "Georgette," by
Marion Hill; Stedd's "Isle of Strife"; "The Jonathan
Papers," by Woodbridge; Florence M. Barclay's "The
Wheels of Time," and the works of Charles Lee, the

new idyllist of England, including "The Widow Wo-
man," "Paul Carah, Cornishman," "Our Little Town,"
and "Dorinda's Birthday."

"Everlasting Mercy," by John Masefield, issued by
Macmillans, contains the poem of that name, as well as

his other powerful poem, "The Widow in Bye Street."

The redemption of a town loafer and poacher after at-

tending a drunken carousal following a prize-fight, and
generally setting the town agog by his spree, is told in
'

' Everlasting Mercy. '

'

Kathleen Norris' novel, "Mother," continues in high

popularity and the Macmillans brought out the eighth

edition last month. New editions have also been issued

of Ida M. Tarbell's "The Tariff and Our Times"; Henri

Bergson's "Laughter: An Essay on the Meaning of the

Comic," and Prof. Taussig's "The Principles of

Economics."

The Budget of Book Trade Notes
Activities Among the Publishers and Jobbers

—

Personal Paragraphs of Interest to the Trade.

Henry Frowde has opened a display of holiday books

at the King Edward Hotel. It will be kept there during

the first week in June.

Arthur Spurgeon, J. P., head of Cassell & Co., paid a

very short visit to the Canadian house in May, being in

Toronto only two days. Following his coming, the an-

nouncement was made confirming the appointment of E.

J. Boyd as manager of the Canadian house.

H. M. Caldwell, of the publishing firm of H. M. Cald-

well & Co., Boston, was a visitor in Toronto early in May.
Gordon & Gotch, since opening Canadian headquarters

at 132 Bay Street, Toronto, have branched out consider-

ably in their business in this" country by taking the

sole Canadian agency for several important British pub-

lishing houses, including Gale & Polden, publishers of

military and athletic books and boy scout publications,

Crossby, Lockwood & Son, and Hutchinson & Co., both

widely known London book publishers.

George J. Robertson, bookseller and stationer, of Leth-

bridge, was in Toronto early in May, en route for New
York to sail for England on the "Teutonic." He will

spend a couple of months in the Old Land.

William Newall left early in May on a trip to the

Maritime Provinces for McClelland & Goodchild. This

is his first trip covering that ground for this firm, but

he is well known to the trade there by reason of his

having represented one of the large Toronto music pub-

lishing houses in that field up to three years ago, since

which time he has been a city traveler in Toronto, until

joining the force of McClelland & Goodchild several

months ago.

McClelland & Goodchild are now the Canadian repre-

sentatives of Ernest Nister, of London and Nuremberg,

publisher of Christmas books, wall cards, calendars, etc.,

and of the firm of Whitcomb & Barrows, of Boston, pub-

lishers of the Home Economist series of books.

John McClelland, of McClelland & Goodchild, was

a trade visitor to Boston and New York early in May.

Among the western book and stationery men who
visited Toronto in May were M. J. Gaskell, of the Thomp-

son Stationery Co., Vancouver; L. C. Wilson, Calgary and

T. G. Robertson, of Lethbridge, the latter being accom-

panied by his wife. Mr. and Mrs. Robertson proceeded

to New York from where they sailed for Europe.



Lesson 11— Complete Course in Cardwriting
Flat Stroke Fancy Lettering, an Easily Executed Condensation of Old
English, as Taught by the Edwards Short Cut Course — How to Make

Illuminated Letters

(By J. C. Edwards — Copyright, Canada, 1911.)

THERE are times when a fancy letter is desir-

able in show card writing, yet no fancy let-

ter should be used at any time which cannot

be easily read at a glance. The Old English letter

in its original or correct form is not only hard to

make, but is so decorative as to cause the average

person some trouble to make out what it is intended

for.

Absence of Frills.

The flat stroke fancy lettering as illustrated in

the accompanying plate (No. 11) has the elements

of the Old English with the absence of the frills

or superfluous fine lines and ornamentation, which

are not only unnecessary, but impractical.

This alphabet consists of a series of cymas, half

cymas and crescents, with very few straight lines.

This greatly facilitates speed.

Where to Use This Letter.

Flat stroke fancy letters, like Old English, must
not oe used to any extent on any card, for it is not

readable enough. At no time must a word be spelled

in full in capitals. The capital letters are used only

at the beginning of the word or as a fancy capital

to be used at the beginning of a paragraph of Roman
lower case lettering as is illustrated in the accom-

panying card. The lower case letters, which will be

dealt with in the next lesson, are very much more
legible and can be made with more or less speed.

An otherwise very plain card may be made at-

tractive by the use of an Old English capital letter

worked into a design at the upper left hand corner,

as shown in the above card.

How to Make Illuminated Capitals.

The attached series explains fairly well how the

design is carried out. In the first place, the letter

is made in outline, as shown in No. 1. The second

move is to fill in the lower portion of the letter in

solid color, in this case black. Then the upper part

is stippled or dotted with a pen or the end of a very

small, pointed brush. The design is then sketched in

in outline, being careful not to run over the face of

the letter.

The design is a holly spray, with the veining of

the leaves shown. It is very simple and quickly

done. The next operation is the rubbing in of a

dry color to give a shaded relief background. The
dry color may be secured at any hardware store or

paint shop. Either yellow, green or a mild shade

of blue may be used to advantage. Dip a piece of

cotton batting in the dry color and rub it out on an-

other piece of card or paper to get it well into the

batting before trying it on the show card. Then rub

gently until the desired depth of shade is arrived

at. Do not get too deep a shade, but a nice, even

tint.

After you have rubbed the tint in well apply a

stronger tint of green on the leaves by mixing the

dry green with a little mucilage and water. If a

different shade of green is desired, add a touch of

yellow. Practice will tell you more than a pen can

—

blue and yellow make green. Try different propor-

tions until you get the desired shade.

When you have the shade you think is most

natural to the holly, apply it evenly, letting the vein-

ings show through, then mix a little red for the ber-

ries in the same way. You will find that with prac-

tice you can get a very nice effect, which will illum-

inate a card and take off the plain appearance.

In some cases the first word may be made en-

tirely of this fancy letter, using the capital and lower

case.

The Brush to Use.

A No. 7 red sable flat brush in albata is the brush

used in lettering plate No. 11, which, of course, was

about twice the size of the reproduction here shown

or a little less. Very little explanation is needed, as

the arrows and numbers give a very correct idea how
to proceed.

^fl* Q
Defeat,
_bou^b-

effective-
decorative
boUydesioD

sbowo aftove

is easily &~

quickly—
made by
asin^ a pci)

or small-
brush to out-—line.r -

The illustration to the left shows the method employed In
executing the illuminated capital designs as used In the

accompanying card.
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Plate N?lh Flat Stroke Farvcy
^Cci-pitctls ^

fA ra.cr

p^.p.W&£&>
r££»C^0®a*

The flat stroke fancy lettering; illustrated here has the elements of- Old English, with the absence of

the frills. It is a speedy letter when carefully practised



New Goods Described and Illustrated

Paragraphs of Interest and Value Concerning Recent Introductions, Designed to be of Prac-

tical Benefit to the Retail Trade.

A striking feature of a new Post Price Book in the

Irving-Pitt Co. 's line, which is controlled in Canada by

the Brown Bros., is the locking device which prevents the

sheets from tearing away from the posts. This is in-

"Luna Park," which by its attractive get-up, as in-

dicated in the accompanying illustration, will lend itself

THE. LEAVES CANNOT TEAR OUT

dicated in the accompanying illustration. Among the

meritorious features of this new locking device is that it

is so arranged. as to allow an expansion of 50 per cent

over the regular capacity.

The hunting scene illustrated herewith is one of a

series of new pictures introduced by Matthews Bros., of

Toronto. These pictures are 12 x 18 in size, and retail

at $2, yielding the dealer a handsome profit. Another
recently introduced feature of the Matthews line is a

serving tray of gum mahogany. With its brass handles,

this article makes a fine appearance, and is an item that

is being well received by the trade, retailing at $2.50,

with a good margin of profit.

effectively to window and interior displays of school

supplies.
* * *

The Imperial series of school work books, prepared

for the 1912 trade by Warwick Bros. & Rutter, includes

some covers of educational value, such as "Our Can-

adian Fish," giving illustrations of twenty-four vari-

eties on the front cover and descriptive paragraphs of

them on the back cover; "Boy Scouts," with ten illus-

tration of various manoeuvres on the front cover, while

on the back cover figures showing the semaphore system

of signaling are given, together with details of smoke
and flame signaling. Other covers include a striking re-

production of silver birch; a silhouette design of a little

girl feeding chickens, and others of value from the stand-

point of patriotic, historical and nature study interest.

The Tower Manufacturing and Novelty Co. have just

issued a descriptive circular of the new Max-well Sani-

tary Moistener for labels, stamps, envelopes, as well as

for moistening the finger to count paper money and
papers of all kinds. By fanning out envelopes, the use

of this moistener can be a great time saver. Inverting

the moistener, and rubbing slightly the surface on which

Among the pencil new assortments being featured

this season by Warwick Bros. & Rutter, is one called the

labels are to be placed, they can be put on dry. It can

also be used to advantage by tailors and modists for

sponging, cleaning, etc., and stationers should find a ready

sale for it.

* * *

Bookseller and Stationer acknowledges /receipt of

samples of three new numbers in the series of Ester-

brook pens. They are: No. 855—"Educator"; No.
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856—"Technical" and No. 857—"Free Hand." Regard-

ing these pens the Esterbrook Company state that they

have used great care in getting them up, and are delighted

with the result. Made, of the same high quality steel,

and given the same heat treatments, the company places

the utmost confidence that these new pens will gain

exceptional popularity, and the fact that they are ad-

mirably adapted to school work indicates that they are

destined to take their place among the best selling num-
bers of all the immense list of this well known series of

pens.

The company's catalogue illustrates many commercial
styles, as well as silvered, brass and copper models, these

A NEW PENCIL SHARPENER.

A new pencil sharpener illustrated here, has recently

been put on the market by Cushman & Dennison, of New
York, and it is one having meritorious features in that it

operates on the draw-cut principle, cutting from the heel

to the point. A strong claim for favor is that there is

no renewal of blades in connection with this machine,

the blade or knife being of finely tempered steel, will

last indefinitely, and when dull can easily be resharpened.

The machine sharpens any pencil, whether ordinary lead

or soft crayon, without breaking the point.

• • •

A NEW LINE OF INKWELLS.

Considerable trade interest attaches to the new com-
mercial inkwell productions illustrated herewith, the pro-

duct of the General Supply Co., of Danielstown, Conn.
The desirable features claimed for this new well by the

manufacturers are that it meets the demand for an ink-

well which will not allow ink to evaporate to any extent,

prevents ink thickening, allows only one pen dipful of

ink at a time, and which saves money by reason of being

practically indestructible. There are no parts to wear
out or to be renewed ; no rubber to wear, clog or to be

eaten by the acids in the ink.

De Luxe inkwells being covered with lattice work, lending

an inlaid effect. The special designs are developed to

such an extent that they run in value as high as $60
for special individual designs with monograms.

That the commercial types are meeting with popular
favor is indicated by the fact that demands for them
have included those of over 250 railroad companies in

the U. S.

Realizing the disadvantage of the type of paste jars

for desk use with a single water well in which the brush

is kept, the Carter's Ink Company have placed on the

market a new container for their photo library paste.

It is a double well jar, one for the water and a separate

well for the brush. This allows the user to have at

his command a moist, but not soggy, brush. The brush

can be dipped in the water, and the paste mixed to any
desired consistency at a moment's notice. The new
jar is double-sealed. Besides the paraffin seal usually

found on top of paste jars, there is a waterproof seal

keeping the paste in its usually moist condition. The
general appearance of this Carter item is retained.

The jars come in three sizes—quart, twelve-ounce and
five-ounce.

» * •

Buntin, Gillies Co. have just mailed to the trade a

series of examination cap samples, and this year a new
item is added: "St. Clair" examination cap, slightly
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THE FIRST SUCCESSFUL SELF-FILLING
FOUNTAIN PEN

ALWAYS THE LEADER-WITHOUTA PEER

CUP

Every dealer appreciates the exclusive selling features of

"THE MODERN"
AUTOMATIC SELF-FILLING FOUNTAIN PEN

The pen for which there is no substitute.

It's self-filling feature is exclusive. It is filled by simply

twisting the button, holding the pen in the ink, and, by a reverse

twist, the pen is filled.

There is no soiling of the fingers or clothing
?
and no troublesome

filler needed to keep "THE MODEEN" always ready for service.

JUST TWIST AND IT'S FILLED.

Every pen is fully guaranteed. Furnished with 14k. gold point, struc

turally perfect and warranted not to leak.

All style holders, plain, chased or mottled, also mounted in Sterling

Silver Filigree, Gold Filled and Mother of Pearl. Fitted with fine, medium,

coarse and stub pens, and equipped with the newly patented "A.A." Clip when

so ordered.

Dealers adding our lines will be furnished with an attractive display case con-

taining an assortment of the pens which for years have been ready sellers.

The cut shows the "A.A." Clip attached to the cap. It excels by far any fountain

pen clip yet produced. Fitting in two small mortises in the cap, it holds perfectly firm and

can be attached almost instantly. With your initial order of one dozen clips, we will send

you gratis tools for attaching the "A.A." Clip to any cap. For catalog and trade dis-

counts, write to

A. A. WATERMAN & COMPANY
22 THAMES ST., NEW YORK

NOT CONNECTED WITH THE L. E. WATERMAN CO.

If it isn't an "A.A." it isn't a "MODERN.'

ngum* ~



32 BOOKSELLER AND STATIONER

lighter in weight and consequently lower priced than

the cheapest line previously listed. A sample of the gra-

phical solution paper now authorized by the Ontario

Department of Education is also included is this budget

of samples.
* * *

A recent production of the Samuel C. Tatum Co., is

a metal gauge card, showing the different styles and

shapes of holes and special punching and perforating that

J*

HESAM'LC.TATUM CO. "^ CINCINNATI,OHIO

FOR THE

1_JIVI

i
,47

—- 100

PAPE 11 PI*NCHES
PERFORATORS.

I

can be done on the firm's paper punches and perforaters.

The cards are for the use of dealers in assisting them in

the handling of this business.

# * *

The United States Playing Card Company is out with

another new series of backs for their Congress cards,

c

DEVELOPING TRADE IN ART CRAFT REQUIRE-
MENTS.

(Continued from page 21)

vised the trade to buy by import when the extent of
the business warranted it, and that it was advisable to

buy from houses who carried stock lines throughout the
year, because sometimes in giving orders to concerns
confining themselves to import business, it took nearly
a year before orders were filled, which was a serious

handicap.

"Everything is not rosy; business is not one long
picnie; grace and glory do not abound," continued Mr.
Mason, "but there are some nice things about it, and I

say to my brother in distress, plunge a little—do not
let the department stores get the trade you ought to

have; cultivate the artistic, educate the tastes of the

people to an appreciation of good china, and they will

buy even in a small town. Strive to keep them at home
in their buying. This old life is a fight, a mighty one
at that—a fellow has to swim hard against the business

stream to-day, but you can win by pursuing departmental
methods, or rather by adopting better ones, by being

straight. People will appreciate a square deal and buy
at home. If all booksellers and stationers would enter

this field carrying good stocks and studying the trade

so as to give the people what they want, I am certain

they would make money."
These remarks coming from one who has demonstrat-

ed most conclusively the possibilities that lie in the

china trade as an auxiliary department of the book and
stationery business, are consequently especially valuable.

Handling Ceramic Products.

There is another branch, however, that should appeal

to all booksellers and stationers, and that is the field of

ceramic products. It belongs to the art department

rather than china, considered in the ordinary commercial

sense, and the book and stationery stores all carry art

supplies to some extent—most of them, however, seem to

be unaware of the vast possibilities for trade extension

that lie in this field, even excluding ceramic requisites.

Were they to develop it, including requirements for this

and the other art crafts and pastimes, they would build

up a business of extensive proportions.

The idea is one worthy of consideration and Book-

seller and Stationer will be pleased to hear from its

readers on the subject with view to giving it further pub-

licity in these columns.

It depends a great deal, of course, upon local condi-

tions, as to whether or not bookstores not now including

china departments, should go into this business to the

extent of carrying a complete stock, including the various

grades of China. Some dealers find it advisable to con-

fine their attentions only to the higher grades, such as

are in demand for gift purposes. Then the line fits in

nicelv with general fancy goods.

153—JUNE. 144—WOODLAND.

and illustrations of two of the new backs are reproduced

here.

Robert Wright & Co., Brockville, advertise a big list

of new editions to 50-cent copyright fiction
—"books that

were $1.25 and $1.50." The ad. is well set up, illustrated

with cuts of winning titles and occupies a nine-inch

double column newspaper space.
* * *

The Memorial laid before Congress by The Merchants'

Association of New York, asking for legislation supple-

menting the Sherman Anti-Trust Law along the lines of

the Canadian "Combines Investigation Act." has attract-

ed wide attention and much favorable comment.
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"Badger" Loose-Leaf Devices
We try to forestall every possible Loose-Leaf need. We aim to satisfy every

possible Loose-Leaf requirement.

We have the necessary plant—the mechanical equipment—the expert workecs

—

the experience—the KNOW HOW. We have something else, too. The just pride

in a good job, well done. It isn't only a matter of dollars and cents of a certain

stint of work turned out for a certain price. It's just that we take mighty little

satisfaction in a result that doesn't look as good to the customer as it does to us.

See the point? We're not satisfied unless YOU are. That's the feeling that

keeps a force at the top-notch of efficiency, all the time—that makes every man
on the job feel individually responsible that a "Badger Line" product, whatever it

may be — Ledger, Album, Price Book, Post Binder or Sheet Holder — must be
absolutely "right" before it is allowed to leave the factory.

If you're not yet acquainted with the "Badger Line" of Loose-Leaf Devices we
would like to introduce you. Users find the goods attractive—Dealers like the discount.

Test the matter. Send us a Trial Order

Representative for Eastern Canada : LEE & WILLIAMSON, Carlaw Bldg., Wellington Street, West ; Toronto

Representative for Western Canada : F. O. FEILMAN & CO., Syndicate Block, Portage Avenue; Winnipeg

260-262-264-266

FLORIDA ST.
MILWAUKEE
WISCONSIN

The Importance of Clear Carbon Gopies

is well understood by every business man, and goes to

prove the salability of Peerless Brand Carbon Papers
and Typewriter Ribbons.

Our Carbon Papers are of a quality—suggested by
the name to outdistance all others for satisfaction-

giving and general office work.

Our Peerless Typewriter Ribbon is well

known to those who use the best—it is brilliant

and permanent. Wrapped in tinfoil, packed
in a metal box, and a guarantee with each
ribbon.

Carbon Paper and Typewriter Ribbons

are a safe buy for the stationery, because their

reputation for quality is known among office people, and the sales are sure with good profit on each one.

WRITE FOR TERMS OF AGENCY FOR YOUR TOWN.

Peerless Carbon and Ribbon Mfg. Co., Limited
176 Richmond Street West TORONTO, Canada
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An All-the-Year-Round Business

There is "No Wrong Time of the Year" in the Case of

Phonographs—How the Manufacturer Helps the

Retailer.

There is no "wrong time of the year" in the phono-

graph business. That's one of the particularly gratify-

ing features of this trade, giving it a distinct advantage

over many other branches which are good only at certain

seasons. The phonograph is a hard-working entertainer

in thousands of Canadian homes in the winter months,

and when the warm weather comes it comes out of doors

with the people. Not only that, but it follows them up
the summer resort and the camp. Of course like almost

everything else there are certain times when the demand
for phonographs is stronger than at others. In December,

for instance, there is a lively call for them as Christmas

gifts but they are never "out of season." For that

reason the line is one upon which it is wise to concentrate

attention.

There is no greater factor in educating the public to

the twelve-months-in-the-year utility of the talking ma-
chine than the advertising of the manufacturers. They
have featured their wares with persistence, intelligence

and liberality that characterize few industries. Notwith-

standing all the publicity given, there are retailers with

live agencies that are still doing business by hanging on

to the skirts of the manufacturers' advertising, doing

none on their own account. To realize the advantages

of the retailer doing something in this line for himself,

he need only observe what some of the largest dealers in

the largest centres are doing in the way of publicity and

"Dance of the Woodbird." Musical Composition.
By Carl Heinrich Leonhardi. Op. 100. The Whitney
Warner Publishing Company, Detroit, Mich.

"Drumsticks." Musical Composition. By Paul A.
Embrock. The Whitney Warner Publishing Company,
Detroit, Mich.

"Autumn Glow." Musical Composition. By Clayton
Hallowell. The Whitney Warner Publishing Company,
Detroit, Mich.

"Awakening of the Soul." Musical Composition. By
Dorma St. John. The Whitney Warner Publishing Com-
pany, Detroit, Mich.

"Just a Little Bit Too Late." Song. Words and
Music by Annie Kent. Waterson, Berlin & Snyder
Company, New York, N.Y.

"If You Had Asked Me Just a Little Bit Sooner."
Song. Words and Music by Chris. Smith. Waterson,
Berlin & Snyder Company, New York, N.Y.

"Play on Your Piccolo." Song. Words by Stella

Mayhew. Music by W. Raymond Walker. Jerome H.
Remick and Company, New York, N.Y.

"I'm Afraid, Pretty Maid, I'm Afraid." Song.
Words and music by Irving Berlin. Waterson, Berlin &
Snyder Publishing Company, New York, N.Y.

"The Porcupine March." By J. W. Ford. Musical
composition. J. W. Ford, Toronto, Ont.

"That Slippery Slide Trombone." Words by Harry
Williams. Music by Egbert Van Alstyne. Jerome H.
Remick & Company, New York, N. Y.

The Pollock Phonola Company, of Berlin, have re-

moved their Toronto office and sales rooms from Temper-
ance Street to 34G Yonge Street.

GOOD SELLING SHEET MUSIC.

The following songs are reported as being in strong

demand at Goettings: "I've Been a Long Time Looking

for You," "Alexander's Bag-Pipe Band," "Run Home
and Tell Your Mother," "Algernon," "The Skeleton

Rag," "Everybody's Doing It Now."

Goetting's report great success with the Excelsior

series of full sized sheet music selling at 10c a copy. In

Great Britain alone over a million of this series have

been sold. It includes standard songs, vocal duets and
pianoforte music.

The Anglo-Canadian Music Co. (Ashdown's) report

good suceess with a series of books for music teachers,

each book containing six sonatinas by various composers.

Good sellers in sheet music as reported by this concern

are: "The Rose Garden," Florence Altenborough

;

"Life's Sunset," Lewis Barnes; "Mary Morrison," Liza

Lehmann; "I Hear a Whisper," Katharine Barry; "Good
Enough for Me," H. Lyall Phillips; "A Sheaf of Memor-
ies," Kenneth Rae; "An Emblem," Jack Thompson.

RECENTLY COPYRIGHTED MUSIC

"Sons of Empire." Song. Words and Music by

George Sidwell. George Sidwell, Hamilton, Ont.

"Only for Thee." Song. Words and Music by
George Sidwell. George Sidwell, Hamilton, Ont.

TO PREVENT TORN SAMPLE BOOKS.

It is frequently the case that the wallpaper salesman

has to keep the attention of more than one person in en-

deavoring to make a sale, and well he knows the added

difficulty when the interest of several ladies must be held.

Even greater is the problem when a committee of the

"Ladies' Aid Society" comes to select a new paper for

the Sunday school room or the pastor's study. But there

are other troubles besides the difficulty of selling: for

instance, when the salesman is hanging up some paper a

short distance away for the admiring gaze of one of the

ladies, another takes it into her head to turn over the

leaves of the sample book and " rip ! " goes one or two or

perhaps half a dozen sheets—most annoying, isn't it?

A good plan to prevent this is given by a writer in an

exchange, who says:

"Fold back about half an inch of the end of each

sample and crease it. Into the fold insert a piece of

ordinary white string or narrow tape the full width of the

paper. Then paste the folded portion with string or tape

enclosed to the back of the sample and neatly trim off

even with the sides of the book the protruding ends of

the string. This is simple, neat and effective.

"Again, a narrow strip of cotton about one inch wide

may be pasted across the end of each sample.

'
' An hour or less spent on each sample book will repay

you for the slight toil and will keep your samples fresh

«ind tidy throughout the year."
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWNS MUSIC STORE

144 Victoria Street - TORONTO

Garden Seats and Swings

Quia

The most of Canada's population will

make an effort to procure comfort in the

hot weather. Whether in the lake region

or country home the popular garden seat

and swing will be in evidence, because it

is their chief contribution to solid com-
fort. They are made knock-down and

,
will be easily carried from place to place.

It's good business just now.

Write for Catalogue C.

The Stratford Mfg. Co., Limited

STRATFORD, ONT.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET
WYCIL & CO. - 83 Nassau St., New York

Liberal Terms to the Trade

June is a Big

Month For

Photo Supplies

Are you getting

your share of this

business?

We are advertising Wellington Plates,
Papers and Films from coast to coast. Am-
ateurs are keen for Wellington goods—can
they get them in your town ?

Why not put in a shelf or so of Welling-
ton goods—they sell quickly—and require no
handling except handing out. Handsome
show cards go with goods. We can supply
you quickly.

Let us write you the whole proposition.

WELLINGTON & WARD
Montreal

L

Everything in

Artists' Materials
Complete stock of Color Boxes,
Mathematical Sets, Drawing
Papers, etc., for School use.

All Engineering and Architectural
Supplies

SEND FOR CATALOGUE

THE ART METROPOLE
241 YONGE STREET, -:- TORONTO

FAULTLESS
ALL THAT THE NAME IMPLIES

PEN AND PENCIL HOLDER
A Cheap Insurance against loss of pencil or pen

3 DOZ. PREPAID FOR. $109

BOUGHTEN DISTRIBUTING CO., Spokane, Wash.

M
U
S
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER

An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. GOETTING, A. L. E. OAVIES. Canadian Representative

114-115 Stair Blda. The Largest Music Jobbing House in the World TORONTO, ONT.
PRICES
THE

LOWEST

SERVICE
THE
BEST

M
U
s
I



The Management of a Retail Business
CASH DISCOUNT AND CREDIT.

By H. C. Carson, F.S.S.

We have now reached June, the sixth

month of operation of these two stores,

and, as forecast in last month's article,

the shopkeeper No. 2, has found real dif-

ficulties staring him in the face. Of his

accounts payable, amounting to $2,-

317.67, all but $900 is past due, and

statements received indicate that a num-

ber of his creditors are growing tired of

his dilatory tactics.

He is compelled to crave their indulg-

ence, which, of course, is gTanted, but

naturally further purchases are not en-

couraged. His chief necessity now is to

sell so much as possible for cash, and

to collect his outstanding accounts re-

ceivable. But cash customers are no

longer attracted to his store. It has lost

that spick and span appearance which is

at least an outward semblance of pros-

perity, and those who have the cash in-

variably exercise the function of choice

as to where they will spend it.

Cash Trade Disappearing.

His trade, therefore, is almost wholly

restricted to credit patronage, and under

the circumstances it would seem that the

less goods he sold, the better off he

would be. But he has not realized this.

Nor has he realized that insolvency may

be brought about by other means than

an excess of liabilities over assets. And

so he blunders on in his stupid way, ex-

tending more credit while his is shut off

at the buying end.

In the meantime his stock has been

seriously depleted (purchases amounting

to only $150) both in quantity and varie-

ty, and he cannot fill his customers' or-

ders completely, even if he would. His

sales on credit for June have amounted

to $1,500, and for cash to only $200. His

collections, notwithstanding special ef-

fort put forth, have reached only 20 per

cent, of the total amount due, or $650,

out of which he has been compelled to

settle his local personal accounts, $300,

as shown previously, store expenses for

the month, $150, and living expenses,

$50, being half his usual amount. To
12 of his creditors he has forwarded re-

mittances of $30 each on account, as a

peace offering, and all thankfully receiv-

ed by them, no doubt, but with a mental

reservation, in all probability, to secure

the balance as speedily as possible, and

to sell him only for cash in future.

A Belated Regret.

The full seriousness of his situation

has at last dawned upon him, and as he

proceeds to cast up his accounts at the

end of the month, he is filled with regret

that he did not stick to the trade at

which he had been trained—a skilled me-

chanic—instead of venturing on the

troublesome sea of business, without

even an elementary experience to guide

him through the commercial shoals and

quicksands. Scores are wrecked in the

same way each year.

Business capital consists of two things

—knowledge and money, the latter be-

ing more the adjunct or accessory than

the former, and the records of the mer-

cantile agencies show that inexperience

is the basic cause of a big majority of

the failures. The accounts of No. 2

stand as follows:

—

Merchandise.

Stock on hand June 1 $2,375.00

Purchased during month 150.00

$2,525.00

Sales $1,700 at 75 per cent cost. 1,275.00

Stock on hand June 30 $1,250.00

Receipts and Disbursements.

Cash on hand June 1 $33.00

Received on acct 650 . 00

Cash sales 200.00

$883.00

Paid creditors on acct 336.00

Wages and other expenses ... 150.00

Personal accts. and cash 350.00

$836.00

Cash in hand June 30 $47.00

Balance Sheet.

Assets.

Cash in hand $47.00

Acct. receivable 4,083.64

Merchandise 1,250.00

Fixtures 1,000.00

Liabilities.

To sundry creditors $1,807.67

Net worth $4,572.97

$6,380:64

The books show, therefore, that he is

worth $1,072.97 more than when he com-

menced business, that he is apparently

solvent, but, nevertheless, in such a con-

dition that he cannot continue business

successfully. His stock is lower than the

original installation by exactly 50 per

cent., and he owes nearly $2,000, all past

due, with only $47 cash in hand.

Consults His Creditors.

He has only one alternative, and he

takes it. The state of affairs is laid be-

fore his creditors by his solicitor. They

are kindly disposed towards him, for he

has been honest in all his transactions,

and offer to assist him in liquidating the

business. His competitor, No. 1, offers

80 cents on the dollar for the stock,

which is accepted with the approval of

the creditors, and the landlord is gen-

erous enough to pay him $500 for his

fixtures. With the proceeds of stock

and fixtures, amounting to $1,500, and
cash on hand $47, he pays his creditors

off, all but $260.67, which balance he

contrives to collect from his outstanding

accounts, making settlement in full.

He has retired from business, a sad-

der, but wiser man. Instead of $3,500

cash with which he started, he now owns
accounts receivable with a face value

of $3,822.97, and is free from debt. It

would serve no useful purpose to pursue

his course further. He is probably back

at his trade, which he should never have

left, while his lawyer is making the

usual effort to collect the delinquent ac-

counts. If he nets $1,500 from these he

will be lucky, on which basis his six

months' venture will have cost him $2,-

000, in lost capital.

The Merchant Prospering.

Merchant No. 1, in the meantime, con-

tinues to prosper. He is adhering to the

rules he has laid down for his guidance,

and his trade is increasing week by

week in consequence. His business is

now well organized. His credit is es-

tablished.
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B & P Standard Loose Leaf Devices

Two Catalogues in One

Suppose you are familiar with the stock number of a loose leaf

item—and want price and size quickly. You can turn to the Numerical

Index—in the new B&P STANDARD Catalogue—and get this informa-

tion instantly—without referring to the body of the book.

In other words, every item is listed two ways, at least.

And if it was formerly a STEBER & TRUSSELL line item, there is

a separate index by the old S&T numbers.

This is just one of the many time-saving, order-getting features of

this new B&P Loose Leaf catalogue.

If by any chance you didn't get your copy—write us.

Boorum & Pease Loose Leaf Book Co.

MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE ieiVo!-k
Leon"rdSt

" FACTORIESJ*!'S

SALESROOMS

109-111 Leonard St.

New York
Republic Bids.,

Chicago, 111.

220 Devonshire St.,

Boston, Mass.

Mc

4000 Laclede Are.

St. Louis, Mo.

An Experienced Salesman

FREE at Your Service

Sometimes your customer wants to know something unusual about

Blank Books. We have a man in your territory who is there to help

you land such orders.

B&P salesmen are really servicemen. On the job to serve you in

every way. Write or wire us whenever you need their special experience.

The best offer in Blank Books is a Frey Patent Flat Opening Bock,

bound in full sheep ends and bands with Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

STANDARD BLANK BOOKS
The Line of 10,001 Numbers

HOME OFFICES l"
dg

°;
Fro
N
n

V*
York Su

~ FACTORIES V, ,

"7"^
Brooklyn, IN. > . St. Louis, Mo.

109-111 Leonard St.,

New York

SALESROOMS
Republic Bids;., 220 Devonshire St.,

Chicago, 111. Boston, Mass.
4000 Laclede Ave.

St. Louis, Mo.

Calendar

Pads for

1913

The best line we have ever

produced. Get samples and

note the prices. This is the

biggest calendar pad value

we have ever offered for

the money. Sold in bulk,

packed 100 to a box, also in

four assortments, at $1.40,

$1.80, $2.75 and $5.00.

The Chas. D. Elliott Co.

North Philadelphia, Pa.

Canadian Representatives :

A. R. MacDougall & Co.
Toronto - - Canada
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MABIE, TODD & CO.
124 YORK ST., - TORONTO

CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

r

!^N?8^J
( ^*** TRADE

(rayol
V ^^v MARK

Eight Colors

SCHOOL^TRAYONS

J1

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

BINNEY & SMITH CO.
81-83 FULTON ST. NEW YORK

The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING



BOOKSELLER AND STATIONER :;'.)

The Sensation
of the English
Fountain
Pen Trade
This is the pen that suddenly loomed big before the

English public, creating a new record in fountain pens.

It not only attained meteoric success with the low-price

public, but has created a demand with those hitherto

regarded as unlikely buyers. It made itself felt and by
sheer force of worth established itself as a pen to be

reckoned with. No other pen has ever met with ouch

a hearty reception as that accorded the W.H.S. Pen.

en
is a self-filling fountain pen, made of the finest quality

vulcanite in the best English pen factory. Every piece

is cut from the solid. The nib is genuine 14-carat gold,

tipped with hardest iridium. It is the pen that never

jibs. The price will be a revelation to yo-i. Write for

terms and particulars now.

\

Registered Trade Mark

The Sign of Quality
repres anting nearly
a century of
public confidence.

W. H. SMITH & SON
Manufacturing and Export

Stationers

186 Strand,London, Eng

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street New York

BRITISH PERIODICALS

MIL

NEWSDEALERS
ONLY

SUPPLIED

SUBSCRIPTION ORDERS ACCEPTED

FlROM NEWSDEALERS ONLY

132 Bay St. Toronto

"Like the tap of the British Drum, the name of

'Gordon & Gotch' is heard all around the world.
—Cape Times.

Maxim's Antiseptic

Telephone Mouth Piece No. 10 Glass Paper Weight

Frank A. Weeks Mfg. Co.
93 St. John Street, NEW YORK

SOLD BY ALL LEADING CANADIAN JOBBERS

ROB«RW*PEN
HINKS WELLS &C°

B I R M I N C H A N/L^rf

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d., Is. and cross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.
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INK ARMS WITH THE WINNER
Every year sees the "Morton" Pen tightening its hold as the premier selling stock of

the stationery store. The public are fast learning of the superiority of the "Morton"
and with the extensive range of mountings in which it is made a satisfactory choice
is always given.

The "Morton" Fountain Pen
has won the hearts of many through its satisfactory service, and they are ever
shouting its praise to many more, all of which makes it a profitable stock for the stationer.

The selection we give for your OWN SPECIAL IMPRINT is large. Our stock lines

are up-to-date and of surprising value.

MADE BY J. MORTON & CO., NEW YORK

CANADIAN
AGENTS: MENZIES & CO., Limited

152-154

PEARL STREET Toronto
IMPORTERS OF

CHRISTMAS CARDS, CALENDARS, BALL PROGRAMMES, MENUS, FANCY CARD BLANKS,
BALL PROGRAMMES, PENCILS, POST CARDS, ETC., ETC.

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,
tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
?nd pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please vour trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

"Sports" Playing Cards

Leaders in

a second

grade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to The Union Card and Paper Company, Montreal
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QUALITY AND REPUTATION
CRANE'S LINEN LAWN

The correct social correspondence
paper.

CRANE'S KID FINISH
The correct paper for a well-
appointed wedding.

CRANE'S EXTRA SUPERFINE
In Satin Finish pasted board. The
correct calling cards for all social
functions.

(?>ranes
The woman of fashion realizes the social

importance of having her stationery of the

best, and critical people are careful to note

the quality, style and finish.

No matter what the texture or finish may
be, if it's CRANE'S, it has the guarantee

of quality and the approval of those who
know what is best in Writing Paper.

CRANE'S PAPIER LIGNE
An artistic production in Grey,
Violet and Tan.

CRANE'S EARLY GEORGIAN
Antique finish, with an interwoven
Grille effect.

CRANE'S EARLY ENGLISH
Having an attractive hand-made
appearance.

Eaton, Crane (EL PiKe Co.
PITTSFIELD

MASS.

<*4NE New York Office, Brunswick Building, 225 Fifth Ave.

WRITE FOR SAMPLES OF

LION BRAND
STATIONERY

INCLUDING OUR

ASOKA BLOTTING

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY

ROYAL HART
PAPER COOKING BAGS

CROXLEY
TYPEWRITING PAPERS

STOCKED BY

JOHN DICKINSON & CO., Limited

MONTREAL

Mills—Croxley, Apsley, Nash and Home Park,

Herts, England

44

Profitable Side Lines"
BOOKSELLERS and STATIONERS-

can be easily interested in profit making
merchandise in connection with their

business.

Let us convince you.

Send for our 800 page illustrated catalogue
which will be mailed to you promptly, free

of any expense on your part.

All goods sold at wholesale prices only
and one price to all.

The Oskamp Nolting Company
411-417 Elm Street Cincinnati, Ohio

HAVE YOU TRIED
THIS
ONEJOHN HEATH'S PENS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng.) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. in Canada

The

REG:IN CANADA

THE M.J.O'MALLEY OH.
MANurACTunnns" «r

STENKII. BOAHUS, OIL I30ARI3S

HIGH GRABE STOCK

WHITE EUR SAMPLES

si'mNcsrmj] Massachusetts
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The "MARVEL"
MOST EFFECTIVE PAPER PUNCH MADE

Patent applied tor.

A Marvel in Name A Marvel in Operation
For fixed centers 2K or 4*A inches.
Remarkably simple in construction.
Operates on the well known arbor, rack and pinion
principle and will easily perforate 30 sheets of or-
dinary 16-pound tolio paper.
Side gauge adjustable to any desired margin.
Maximum distance Irom center of holes to binding
edge of sheet 'A inch.
Solid iron base, nicely finished in apple green.
Trimmings handsomely nickel plated.
Ask for our booklet showing a complete new line of
Paper Punches for office use and for Printers and
Binders.

The Sam'l C. Tatum Co.

Main Office & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

Makers of "The Line of True Merit"
Canadian Representatives:

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.

Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

XF YOU WANT SOME-
THING AND DON'T

KNOW WHERE TO GET
IT—WRITE US — WE'LL
TELL YOU.

BOOKSELLER AMD STATIONER
Special Service Department

wESTERN
Incorporated

« 1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - -

Losses Paid Since Organization
_: --of the Company, over - -

- $3,570,000

54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C POSTER, Secretary

75,000,000 "O.K."
PAPER

FASTENERS
SOLD the past YEAR should

convince YOU of their

{SUPERIORITY.
Then Add TONE to You,

[ Stationery in the OFFICE.BANK,
SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-

curity Easily pul on or taken

off with the thumb and finger.

Can be used repeatedly and
' they alwaus work" Made of brass in 3 sizes. Put upin brass

I boxes of 100 Fasteners each.

| Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box ofSO, assorted.

I Illustrated booklet free. Liberal discoun Ito thetrade.

The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. n° ib

British America Assurance Company
A.D. 1833

FIRE &. MARINE
Head Office, Toronto

BOARD OF DIRECTORS

Hon. Geo A. Cox, President W. R. Brock, Vice-President

Robert Blokerdlke, M.P., W. B. Meikle, E. W Coi. Geo. A. Morrow

D. B. Hanni, Augustus Myers, John Hoskln, K.C., LL.D.

Frederlo Nicholls, Alex. Laird. James Kerr Osborne, Z. A. Lash, K.C.

Sir Henry M. Pellitt, E. R. Wood.

W. B. Melkte, Oonoral Manager/ P. H. Sims, Secretary

CAPITAL $1,400,000.00

ASSETS 2.162.7BJ.8I

LOSSES PAID SINCE ORGANIZATION 29.833.820.96
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THE FRY ART COMPANY
Canadian dealers will find they can buy from us a line of particularly profitable

ART CRAFT ACCESSORIES
AGENTS FOR

Hasburg's and Marsching's Gold, The Revelation China Kiln, The Keramic Studio.

Send for catalogue, and say you saw
their ad. in Bookseller and Stationer.

41-43 WEST 25th STREET NEW YORK

IT M=t^W R TJTE^AWA'Y
PAT'D. SEPT. 26. 1909..

THE PEN THAT SUITS EVERY HAND
FOR STUDENTS, CHILDREN, FARMERS, BOOK-KEEPERS, PROFESSIONAL MEN, ETC.

Popular with all classes—because it is popular in price and has no complicated
parts to get out of order—always ready and always writing well.

The Write-away Fountain Pen has a patent interchangeable pen point section and
shuttle type feed bar or plunger which regulates the flow of ink to the pen point.

Put it in stock—or send for sample if you like first—it will cost you 35c.

There is big business awaiting you and good profit.

MANUFACTURED BY

Write-Away Fountain Pen Co., Ltd., Berlin, Can.

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES:

Lancaster Street,

BIRMINGHAM, - ENGLAND

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.
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We Will bepleaseA ho Servd Samples ar\& prices or\ request"

J.Charles Skene
I8IY0NGE St. Toronto

The Value of the Point
is determined by the

grade of pencil used

koh - 1 - NOOR
is the recognized synonym for

"Perfection in Pencils"
for all purposes

STOCKED IN ALL GRADES BY

The Consolidated Stationery Co., Limited
Wholesale Stationers and Paper Dealers

WINNIPEG

Condensed Advertising
PRICE TICKETS

PRICE TICKETS FOR WINDOW SHOW
goods. Black lettering on white card marked
25c, 50c, 75c, $1, $1.25, $1.50, $1.75, $2, $2.50, $3,
$3.50, $5. Dozen in set, per set 25 cents post-
paid. Technical Book Dept., 143 University
Ave., Toronto. (tf)

MISCELLANEOUS
THE "KALAMAZOO" LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,

alignment perfect. No exposed metal parts
or complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. Also send for our general
catalogue of stationery if you have a sta-
tionery department.

SITUATION VACANT

WANTED—SMART SALESLADY FOR STA-
tionery and wallpaper departments: state
experience and other particulars in first letter.
Apply, Box 282, Bookseller and Stationer.

WANTED—PARTNER FOR BOOK AND STA-
tionery business in thriving Ontario town.
While some capital is necessary, this Is not so
Important as energy, good ability, and a thor-
ough knowledge of the retail book and sta-
tionery trade. Apply Bookseller & Stationer.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

BUSINESS WANTED
BOOK AND STATIONERY BUSINESS
wanted for cash at once, send full particulars,
including amount of stock, amount of receipts
and reasons for selling. Apply Box 282,
Bookseller and Stationer.

PERIODICALS
KEEP POSTED—THE LEADING AUTHORI-
ty in Canada on groceries and food products
is The Canadian Grocer. Important trade con-
ditions generally discussed every week. Price
$2 per year.

THE MARKET REPORTS MAKE HARD-
ware and Metal a necessity to every hardware
merchant, paint and oil dealer in Canada. It
is mailed every Friday. Subscription price
$2 per year. Address Hardware and Metal,
Montreal, Toronto or Winnipeg.
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Adhesives that are Standard

for Quality

TRADE MAR

Glue, Art Paste
and Mucilage

Will add to your profits and reputation for standard

merchandise. Put up with care and with a

thought for practicability.

The Patent Pin Tube
Is Unique. Keeps contents fresh indefinitely. Danger
of adhesive drying eliminated. Always ready for use.

The Jars and Cans

for our Paste and Glue are especially designed for

the convenience of the user. All sizes.

The Contents

Are the Best that human ability can produce.

Buy Dennison Quality.

THK TAG MAKl'.HS

Toronto office— 8 Wellington Street West

Stores at

Boston New York Philadelphia Chicago St.

Sales offices in thirty-five

leading cities

Louis
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BUYERS' GUIDE
ESTABLISHED 1840 INCORPORATED 1892

Joseph Parker & Son Co.

NEW HAVEN, CONN , U.S.A.

Manufacturers of

Treasury, Commercial and Capitol

BLOTTING PAPERS
and High Grade

STEREOTYPING PAPERS

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Go.
MANUFACTURING STATIONERS

CHICACO, ILL.

TiTe Topaz Pencil
As good as any at any price.

Better than any at the same price.

rlD( H« with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.OOOUNTANTS AND AUDITORS.

JENKINS & HARDY
Assignees, Chartered Accountants, EBtate and

Fire Insurance Agents.
15J Toronto St. 52 Oan. Life Bldg-

Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections
Our method of furnishing: commercial reports

to our subscriber! (jives prompt and reliable in-
formation to date. Every modern facility for the
collection of claims. Tel. Main 1986

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal. 1897

ART SUPPLIES.
A. Ramsay & Sou Co.. Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 205 Yonge St., Toronto.

ATHLETIC! AM) Sl'OKTINU GOODS.
The Fancy Goods Co.. of Canada.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va
Joseph Parker & Son Co., New Haven, Conn

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buntin, Gillies & Co., Hamilton.

CAP PISTOLS AND CANES.
National Fireworks Distributing Co., 64 Sud-

bury St., Boston, Mass.
CHRISTMAS AND PICTURE POST CARDS.
The Sutcliffe Co., Toronto.
H. L. Woehler, New York.
Lonsdale &. Bartholomew, Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons, Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative*.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thnddeus Davids Co., New York. Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.

INDELIBLE INK.
Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co.. Toronto.
H. C. Stephens. London, Eng.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Bindery Co., Chicago.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co., Toronto.
The Heinn Co., Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp. Clark Co., Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co., Chicago.

PAPER FASTENERS.
West Mfg. Co., Philadelphia, Canadian Repre-

sentatives, A. R. MacDougall & Co., Tor-
onto.

The O. K. Mfg. Co.. Syracuse, N.Y.
The Barrett Binderv Co., Chicago.

PAPER MANUFACTURERS.
The Rolland Paper Co., Montreal.
The Northern Mills Co., Montreal.

TRINER'S
are good

Postal Scales

Tim6 has proved their
superiority.

Include them in your
ord r through the
Jobber. They will net
you a good profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago, III.

ART SUPPLIES
Winsor & Newton's Oil Colors

Water Colors

Canvas

Papers

Brushes

Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

YOUR AD. HERE
WOULD BE READ
BY OVER 85% OF
CANADA'S BOOK-
SELLERS AND
STATIONERS.
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., "tXJZT
77 York St., Toronto, Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible

assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a

re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, N.Y.

Rubber Stamp Outfit

For Sale at a sacrifice

Cost $38 will take $12

Gc od reason for selling

W. A. Starnaman, Berlin, Ont.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

PAPETEKl*.!* AND \V KITING PAPERS.
Warwick Bros. & Kutter, King St. and Spa-

dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.
A. R. MacDougall & Co., Toronto.

PAI'EB PLATES AND PAILS.
Smith, Davidson & Wright, Vancouver.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.
PUNCHING MACHINERY—HAND AND

FOOT POWER.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.

SEALING WAX
James MacNeill & Son, Glasgow, A. R. Mac-

Dougall & Co., Toronto, Canadian Repre-
sentatives.

Thaddeus Davids Co., New York, Brown
Bros., Toronto, Canadian Representatives.

Geo. Waterston & Sons, London & Edinburgh.
SHEET MUSIC

Anglo-Canadian Music Pub. Assn., 144 Vic-
toria St., Toronto.

A. H. Goetting, 114-115 Stair Bldg., Toronto.
STATIONERS' SUNDRIES.

Brown Bros., Ltd., Wholesale Stationers,
Toronto.

The Copp, Clark & Co., Wholesale Stationers,
Toronto.

W. J. Gage & Co., Wholesale Stationers,
Toronto.

Warwick Bros. & Rutter, Wholesale Station-
ers, Toronto.

Buntin, Gillies & Co., Hamilton.
STATIONERS' TINWARE.

M. Kamenstein, 394 Hudson St., New York.
Geo. Wright & Co., London, Eng.

STEEL WRITING PENS.
John Heath, 8 St. Bride St.. E.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.
STENCIL BOARDS.

The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOYS.
The Fancy Goods Co., of Canada, Toronto.
Warwick Bros. & Rutter, Toronto.

TOY MARBLES.
The F. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodehild, Toronto.
William Brlggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
Little, Brown & Co., Boston.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham. Eng.
The Mrispnm Book Store. London, Eng.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES* INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2V2» 3 or 3y2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 76c.

A compUte catalogue of all the above publication! ten

free upon application.

Morton.Phillips& Go.
PUBLISHERS

1 1 5 and 1 1 7 Notre Dame St. Weil, MONTREAL

N.B The BROWN BROS., Ltd., Toronto, oarrr

a full line of our publications.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel In

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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148—RUTH. I 50—" 1776."

AIR-CUSHION FINISH

Club CONGRESS
PLAYING CARDS

Indexes 606
GOLD EDGES
COPYRIGHT. BY

TheU.S.PlayincCardCo.'""
a

Ideal for

Bridge

Dip

Look for the name "Congress" on every box.

Air-Cushion Finish.

f^- GOLD EDGED

LrOngreSS Playing Cards
Season 1912-1913.

Twelve new designs now ready for shipment — some of the artists

Wiegand, Blenner, Percy Moran, Vernon.

High-class subjects selected with great care, for the home (Socia

Play)—reproduced in as many as ten colors and gold on expertly

made Playing Cards.

For the asking we will send without charge a folder showing
actual CONGRESS Cards—INCLUDING THE TWELVE
NEW, from which you can make your own selection.

Use BICYCLE Cards for General Play.

The U. S. Playing Card Co.,
Cincinnati, U. S. A.

Copyright, 1912, by The IT. S. Playing Card Co., Cincinnati. U. S. A.

r ?

I
*"^§J

P-
V. j

149—PIERRETTE. 15 I—GOBELIN TAPESTRY.
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give a gp"d margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD S BLOTTINGS is Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently- to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing

them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-REID CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England
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Here'sHowYou "Link

Up" With Good New
Business.

Show this striking ''ear-mark" counter-

card on your pencil-counter; and besides

it an attractive display-case of Blaisdell

Paper Pencils.

Here is a

attraction in

me car narK ot yuaiiry

Blaisdell
Paper Pencils

This is our striking new counter-card. It stands up on your counter nearly
life-size; with a real BLAISDELL pencil slid through behind the ear. It
pulls trade right up to your counter.

strong" trade-bringing store

itself. And it also "couples"
your pencil-trade to our live

national advertising cam-
paign.

Just look at our strong
wide-awake advertising in

such great national pub-
lications as the Saturday

Evening Post, with its more than
two mi/lion copies every week
and System the splendid busi-

ness monthly and office-

men's gospel.

Made in live

degrees of hard-
ness, The ideal

pencil for book-
keepers, clerks,
stenographers
and general use

The Business World Knows Blaisdell Pencils
Knows that they save time and bother ; save pencils ; save money. Knows

that they are made for every use ! Knows that genuine Blaisdell's 'are the

finest quality pencils that money will buy. And we will keep on telling the

public—through our advertising—the difference between a real Blaisdell with

the Blaisdell name on it and any other pencil made.

All this makes the genuine Blaisdell a quick seller and a good eye-catching

leader to display in your window or on your counter.

It pays you to push the genuine Blaisdell. It pays you to carry a full

line ; and to let people know it.

Hundreds of people who greatly prefer the

Blaisdell to any other pencil, and want
certain of our numbers regularly, pass you
by day after day because they don't know you

carry the particular numbers they want.

Why Shouldn't You Have This Trade?

Why not "link up" close and quick with

this strong growing proposition ?

Look over your stock of Blaisdell's now
and send along your order to complete
the full line.

If you want any further information,

write us for particulars. Write to-day.

BLAISDELL PAPER PENCIL CO.
PHILADELPHIA

Sole Agents for Canada, Menzies & Co. Limited,

Representing Manufacturers of Paper and Stationery

Lines, 152-154 Pearl Street, Toronto.

This handsome display-case holds a half-gross of BLAIS-
DELL pencils attractively displayed, and showing just how

to sharpen them—a salesman in itself.



BOOKSELLER AND STATIONER 51

PENNANTS FOR PROFIT
WE ARE PENNANT SPECIALISTS and make
them in our own factory. Consequently we are able to

offer dealers the greatest possible price inducements. We
carry stock lines of pennants of the leading colleges, as
well as many others for which there is general demand.
Special orders filled satisfactorily on short order. Send
to-day for our latest catalogue.

rUJ) 1-LARUo Fresh new lines to brighten up
your stock. Get on our Post-card Subscription List and keep up-to-date.

CANADA'S GREATEST POST-CARD HOUSE.

The PUGH SPECIALTY CO., Limited, TORONTO, CANADA

SUMMER NOVELS
THAT SELL ON SIGHT

AN ENTIRELY NEW LINE of excep-

tionally attractive cover designs,

beautifully printed and illustrated.

NEW STOCK just in from London,

specially selected by our English

Buyer. All the popular authors

:

Conan Doyle, Ridder Haggard, Merriman,

Garvice, Jacobs, Goulds, Ralph Connor.

THESE SELL EVERYWHERE during the

summer months. Do not place an

order anywhere until you have our

samples and prices.

LARGEST IMPORTERS OF BRITISH

PAPERS AND MAGAZINES. Write

for catalogues and prices.

IMPERIAL NEWS CO., LTD.
TORONTO WINNIPEG MONTREAL

CANADIAN MADE
FOR

CANADIAN TRADE

The ANDROCK Line

OF

Stationers' Wire Goods
Look carefully into our

proposition.

A posl

our ce

card will bring you
italogue and price list.

/& SAVE
JW THE
M DUTY

!

Ijfc^iL The Andrews Wire Works

^J^^ Co., of Canada Limited

Watford, Ont.

OUR PICTORIAL SERIES
OF

EXERCISE BOOKS and SCRIBBLERS are the most attractive covers

FOR SCHOOL OPENING
School Books Drawing Portfolios School Requisites

T^lail orders given feromjit attention.

SMITH, DAVIDSON & WRIGHT, LIMITED
Wholesale Stationers and Paper Dealers, Vancouver, B.C.
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PICTURE
POST CARDS

SOUVENIRS
AND

NOVELTIES

FEATURES OF THE JULY BOOKSELLER & STATIONER

All Departments will be strong, but these seasonable and important branches of the

business will receive special attention. It will, therefore, be a particularly good

number in which to have announcements regarding these lines.

FORMS CLOSE JUNE 15th.
FOR RATES AND ALL INFORMATION ADDRESS

ANY OFFICE OF THIS PAPER.

TORONTO: MONTREAL:
143 University Avenue E. T. Bank Building

NEW YORK: Room 1109-1111, 1G0 Broadway

CHICAGO: 407 Marquette Building, 140 Dearborn Street

LONDON

:

88 Fleet Street, E.C.
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Picture post cards
ARE IN DEMAND

By stocking a good line you can draw this business, which does not decrease, but
rather increases in the summer months.

The Best Cards of Course are " Valentines Series
"

This was decided at six exhibitions where they obtained the highest awards. Stock
the wide variety of high class cards which we can supply and your picture post card
department will prove more than ever profitable and more than ever trade drawing.

Get our monthly mailing list. Write for particulars.

ValbhtweS Series

postjOa cards
^THROUGHOUT,

orlV)

YOUR CHRISTMAS ORDER
We have the class of goods which will mean business for you.

The dealer who would get the best selection of Calendars, Booklets, Tags and Illustrated Song
Books will be wise in ordering now from us.

The Valentine & Sons United Publishing Company, Limited
MONTREAL TORONTO WINNIPEG VANCOUVER

Store Management-Complete
16 Full-Pafte
Illustrations

272 Pages
Bound in Clotb

ABSOLUTELY NEW

ANOTHER NEW BOOK
BY

FRANK
FARRINGTON
A Companion Book to

Retail Advertising

Complete

$1.00 POSTPAID
"Store Management

—

Complete" tells all

about the management
of a store so that not
only the greatest sales
but the largest profit
may be realized.

THIRTEEN CHAPTERS

Here is a sample:

CHAPTER V.-THE
STORE POLICY-What it

should be to hold trade.
The money-back plan.
Taking back goods.
Meeting cut rates.
Sellinc remnants. De-
livering goods. Sub-
stitution Handling
telephone calls.
Courtesy. Rebating
railroad fare. Courtesy
to customers.

JUST PUBLISHED

Stnd us $1 .00. Keep the book ten days and if it isn't worth the

price return it and get your money back.

Technical Book Dept., MacLean Publishing Co.

TORONTO

THE UP-TO-DATE

PUBLISHERS OF PRIVATE CHRISTMAS GREETING CARDS

PRICE, QUALITY, AND DELIVERY
OUR SPECIALTIES

Write to us for particulars of our

SPECIAL INDUCEMEMTS

47 St. Antoine Street Montreal

g-^ f\j~\Wj/' ^T Out-of-print books supplied. No matter what subject

ijfllllv^^^ Can supply any book ever published. We havo 60,000
^"^ ^"^ ^^ m.«»^ • rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

Kindly mention this

paper when writing

to advertisers.
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Picnic

Time!
May We Suggest—

uPaprus" Picnic Plates ?

You cannot afford to be without them,

made of moulded pulp—cannot break or lose

their shape.

Lunch Sets?
Containing one tissue tablecloth and twelve

napkins. Retails at 25 cents.

How about Examination Paper, Wedding Cake Boxes, Toothpicks, Toilet Paper and other seasonable goods.

BUNTIN GILLIES & COMPANY, Limited
HAMILTON -:- MONTREAL

Paper Napkins ?

An entirely new range—strong, absorbent

paper, with delicate and graceful designs,

printed in fast colors.

Housekeepers
Waxed Papers?

Convenient 10 cent packages for picnic use.

Lace Paper Doylies?
All shapes and sizes.

The Element of DEPENDABILITY in

Typewriter Ribbons
and Carbon Papers

Is DAILY Becoming of GREATER IMPORTANCE

As a result the demand for "our line" is largely increasing. We cannot

impress too strongly the merits of our goods. Come to us for all your

needs, because :

WE FILL EVERY REQUIREMENT

WE SUIT EVERY PURPOSE

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES *

NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C
AGENCIES in every part of the world—in every city of prominence.
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BooksellenStationer
OFFICE EQUIPMENT JOUPNAL

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. ' WINNIPEG, 34 Royal Bank Bide. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, JULY, 1912

How to Increase
Fountain Pen Sales

Every writer is a possible purchaser of a fountain pen, but there is nothing a

stationer sells that is more mistrusted.

Most people have been at one time or another, dissatisfied owners of fountain

pens. To them they are short-lived, expensive articles that suggest blots and
ink fingers.

First of all, to make your fountain pen business a sun-ess, you must inspire

confidence. Vou must show a pen that you can personally and unconditionally

guar'aotee. Don't try to sell one make of pen and use a different kind.

Let. every one in your store cany the pen you sell, and use it whenever pos

sible. There is no more convincing way to advertise a good fountain pen than to

show it in actual use.

When you take a pen from your pocket ami the Customer sees that it is

clean when the cap comes off—that it writes instantly, easily, smoothly, plainly—
it is a more convincing argument than all you can say about the empty pens in

your case.

Hut, you say there are few fountain pens good enough to show up this way.

That's true; there are mighty few, and only one pen in this class that we
know of that can be sold at a low price, at a satisfactory profit.

The Sanford & Bennett line is the exception to the rule.

No better pens are made. They are made by experts, of the best material-.

Every part made in one factory under the personal supervision of Mr. Sanford,

the inventor.

Sanford & Bennett pens have many exclusive features that make them more

popular than the higher priced pens. They only need to be shown to be sold'.

These are the only really high-grade pens sold for imprint. The only pens you

can afford to have stamped with your name— that you can unconditionally

guarantee.

FOR PRICES AND DISCOUNTS ADDRESS

Sanford & Bennett Go.
AUTOPEN COMMERCIAL How the safety

AUTOPEN Open SAFETY cap prevents ^1.^3 MfliHfn TflllP
Ready lo write Ready to fill Ready to write lealuns ° X ^ 1UalUCU -Italic NEW YORK
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LEDGERS JOURNALS
DAY-BOOKS
CASH-BOOKS
MINUTE-BOOKS

WE have earned the name for

manufacturing the biggest line of

Blank Books in Canada. We make a

great feature of it from the lowest priced

and simplest of rulings and bindings to

the most intricate patterns and costly

bindings, and as in every other line

of goods we manufacture, quality is

paramount. :-: :-: :-: :-:

S:s Warwick Bros. & Rutter, Limited

Makers of High Grade Blank Books TORONTO

9B9

I



BOOKSELLER AND STATIONER

PERSONAL

CHRISTMAS GREETING CARDS

the ALBEMARLE series

has established its place in the trade as the
premier line and will be found in the leading
stores throughout Canada.

SAMPLE BOOKS NOW READY
WRITE FOR YOURS

although always at the head, this year The
Albemarle Series will be found to be daintier
and more distinctive than ever, no effort

having been spared to attain that end.

Our proposition is a particularly good one.
The sample book costs you nothing. You
take the order from the book and send it to us.

We print your customer's name and address
on the cards which are then returned to

you and you are allowed a discount of 40%
off the list prices. No risk, no capital tied up
but great opportunity for big business and
an abundant harvest of net profits.

WRITE US TO-DAY.

The Valentine & Sons United Pub. Co., Limited

CANADIAN OFFICES AT

MONTREAL TORONTO WINNIPEG VANCOUVER
Factories: DUNDEE and EDINBURGH, SCOTLAND

ir
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STATIONERY
DEPARTMENT

Stock Complete. Every Requisite

STEEL PENS
ESTERBROOK (Sole Agent)
GILLOTT'S—SPENCERIAN
MITCHELL'S—BALL POINTED
MYERS'—RUSSIA MOHETER
WAVERLEY—BROWN BROS'.,
and all popular makes.

DRAWING
PENCILS

PENCILS
OPHIR DRAWING and COPYING
JOHANN and EBERHARD FABER'S
HARDTMUTH, DIXON, ETC.

LETTER SCALES
BRASS WEIGHTS, 4, 8, 16, 32 oz.

SPRING SCALES—NATIONAL, Etc.

INKSTANDS
ENDLESS VARIETY—ALL KINDS

WRITING INK
DAVIDS', STEPHENS', ARNOLD'S
CARTER'S, ANTOINE'S, ETC.

CASH BOXES
FULL RANGE, FINEST MAKE,

16 and 32 inch

WASTE and OFFICE BASKETS
OFFICE SUPPLIES

Every Requisite—New Fresh Goods

BROWN BROS., Limited

51-3 Wellington St. W., TORONTO

4, 8,

Truth is Stranger than
Fiction

$$t Wfyo $assefci
To M.L.G.

Third Canadian Edition Now Ready

All good judges of fiction wore unanimous
in their praise of this story as fiction, and the

public are now becoming interested intensely,

because the Tale is True. M. L. G. really exists,

and is to marry the author in October.

The
Wedding
Bells

Ring Out
October 8th

Everybody
is

Now
Reading

It

" A Woman's Calvary.—The book may be fiction : there are
many moments when we believe it must be. It professes to be a
true case, and that it is so we are never in doubt. So far as it is

fiction, it only lightly dis-
guises fact. The first half
bears the indubitable mark
of nature ; it is beyond the
novelist's invention ; and if

its incidents are woven into
a fictitiousstory developed in
the second half, it is done by
a novelist of unusual cunning
and restraint. . . 'What marks

it off is its remarkable vividness. The earlier the memories. *he
more raw and sensitive to impressions appears the writer's mind,
and the more simply, directly, quickly does she set them down."
—Daily Chronicle.

The author has written a story which we
will publish on her wedding day.

The following De Morgan Books, Special Style,

Cloth, 50c.

Joseph Vance

Alice for Short

A Likely Story

It Never Can Happen Again

An Affair of Dishonor

New Fiction Now Ready, Cloth $1.25

Brothers Karamazov
by Feodor Dostoleffsky

The Frontier
by Maurice Leblanc

Juggernaut
by E. F. Benson

The Prison Without a Wall
by Ralph Straus

Ready August 1st

" Between Two Thieves "

by the author of The Dop Doctor

Toronto

item? Jfrotofcie

25 27 fttcijmonu g>t. Wit&t
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SEND FOR
Supplementary Catalogue from "THE HOUSE OF GAGE"

OF

School Opening Supplies

II

"The kind that sell readily"

A selection of the newest lines of School Supplies with which
the enterprising stationery dealer will be able to "liven up" his

stock.

To make ordering easy, a $25.00 Assortment has been made up,

comprising the best selling lines suitable for the busy School Supply
Store.

Our Expert has made a very careful selection with this in mind,
and you could not go wrong in purchasing one of these Assortments
-—however large your business or however small—of course you may
add to the order or deduct if necessary.

The assortment includes many standard lines not in the Sup-
plementary Catalogue, but listed in our regular Catalogue which will

be mailed free on application.

For your convenience we also list an Assortment of Envelopes,

Note Paper, Papeteries and Tablets at $11.00, which, with the $25.00

Assortment, makes a complete line of Stationery.

The above is now ready and will be sent on request.

w

W. J. GAGE & COMPANY, Limited
Paper Mills—

ST. CATHARINES
82-94 Spadina Ave.,

TORONTO
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9 TALKING POINTS O
a From the Publisher to Bookseller a

Are you not interested patriotically, as well as financially,

in the development of Canadian Literature ?

Will it not mean to you, personally, increase in future

business ?

Aside from patriotic motives, we feel that we are fully

justified in asking your most earnest assistance and co-

operation in the effort we are making to develop Canadian
Authorship, the success of which depends upon you entirely.

No book is published that has not been submitted to the

most severe Editorial test,—in other words, it must measure
up to our standard of quality, or we will not issue it with

our imprint.

As examples, note the following recent issues, all by Canadian

Writers, which have received the unqualified approval of

critics in Canada, as well as in England:

—

"The Man at Lone Lake," by Virna Sheard, Toronto.

"The House of Windows," by Isabel Ecclestone Mackay,
Vancouver.

"Rory of Willow Beach," by Valance Patriarche,
Winnipeg.

"Open Trails," by Janey Canuck (Mrs. Arthur Murphy,
Edmonton).

Kindly note these titles, and if you can display them and

urge their purchase, you will not only benefit financially, but

each copy sold will advance the cause of purely Canadian

Literature; and,—last, but not least,—the books will please

your customers.

Yours very sincerely,

CASSELL & CO., LTD., - Publishers
42 ADELAIDE STREET WEST - - - TORONTO
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POSTALS
Useful and clean, void

of "cuss words" and
"suggestiveness,"
cards selected with
much discrimination.

"Different, Worthy,

'Self-selling' Qualifications

Cards that sustain a store's

good reputation, for a store

is as good as the character

of its merchandise. Skepti-

cism vanishes upon observa-

tion.

TRY SOME "GOOD STORE"
POSTALS

ftfje g>utclttfe Co.
IMPORTERS AND COMMISSION MERCHANTS

77 York Street, Nordheimer Building

M?M TORONTO ••• »>

EsterbrooK
Steel Pens ^
250 Styles l\W&

The most satisfac-

tory pen for you and

your customers.

Best selling— best

writing. 1 IPU I

Quality guaranteed

by half-century of

reputation.

Canadian Agents:

The BROWN BROS.
Limited

51-53 Wellington St.W.
Toronto

1 , iQf^ft =J1
%}A

The Esterbrook Steel Pen Mfg. Co.

95 John StreetNewYork

' Works.Camden.N.J.

TDRONji

NIAGARA PENNANT CO.
NIAGARA FALLS, ONT.

Cheapest most perfect workmanship
and designing in Souvenir, School and

College Pennants, Cushions, Sweater

Crests, Arm and Hat Bands etc.

Send For Catalogue
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ART
Publications
The samples we are showing include

the best productions obtainable from
the leading manufacturers of these

lines in Europe and America. In Post
Cards, for instance, where can there

be found anything to approach, in

general excellence, combined with
popular prices and the public favor
they enjoy, Musson's Real Photo cards

and the artistic Gibson Series? They
are top-notchers among the post card
productions of to-day. The same
supreme position is occupied by Mus-
son's when it comes to CHRISTMAS
AND OTHER SEASON CARDS, ART
CALENDARS. AND GREETINGS FOR

**•*

OTHER of

1 ««• your fi

In evory crowded *to*cl.

Mv >c.;i WWil
raeklf

NGur icaturcn, land and

j Ion* lo \tmAT your \w«

' ^ i. A-
t vow *mtU drvine,

ALL OCCASIONS.

Come Out
OF THE

DARK!

I

N its position of

supremacy in the

Canadian book pub-

lishing field, to-

gether with the ex-

tensive department

which has been develop-

ed, devoted to Art Pub-

lications, The Mussou

Book Company can show

booksellers the way to

increased business at less

expense, eliminating

losses in the way of dead

stock and materially in-

creasing net profits on

the year's operations.

Our proposition will ap-

peal to every thinking

merchant. Ask us about

it.

VACATION

BOOK TRADE

In addition to winners in fiction bound to be big summer sellers, such as

The Street Called Straight The Heart of Us
The Guests of Hercules Riders of the Purple Sage

The Ruby Heart of Kishgar The Flower of the North

THE MUSSON LIST includes many other titles that will find a ready

sale to lovers of outdoor life. A particularly fine series being the

OUTING HANDBOOKS, including such titles as these:-

THE AIREDALE — Williams
Haynes. Origin and development
of breed. Selection, breeding,
training, curing diseases.

APPLE GROWING—M. C. Burritt.
Includes kinds to raise. Location
of orchard, care of trees. Har-
vesting, marketing.

BACKWOODS SURGERY AND
MEDICINE—Dr. C. S. Moody.
For use when out of reach of
doctors.

EXERCISE AND HEALTH — Dr.
Woods Hutchinson. Rational, all-

round living. What to do and
what not to do. Unusually inter-
esting reading.

FISHING KITS AND EQUIP-
MENTS—S. G. Camp. A complete
guide to the fresh water angler
on selections and purchases.

THE HORSE, His Breeding, Care
and Use—David Buffum. Thor-
oughly practical. Specially de-
signed for owner of one or two
horses.

NAVIGATION FOR THE AMA-
TEUR—Captain E. T. Morton.

Short treatise on simpler methods
of finding position at sea.

PROFITABLE BREEDS OF POUL-
TRY—A. S. Wheeler. Rhode Is-

land Reds, Plymouth Rocks, Wy»
andotes, Mediterraneans, Orping-
tons, etc.

RIFLES AND RIFLE SHOOTING
—Charles Askins. Relative merits
of different guns. Target prac-
tice, snap shooting, wing shooting.

SCOTTISH AND IRISH TER-
RIERS—Williams Haynes. Ori-
gins, standard types, diseases,
kenneling, training, etc.

SPORTING FIREARMS — Horace
Kephart. Shotguns and rifles.

Range, trajectory, killing power,
mechanism, various loads, boring,
testing.

TRACKS AND TRACKING—Josef
Brunner. Interpreting foot prints,

wild animals and birds. Many il-

lustrations.
WING AND TRAP SHOOTING —
Charles Askins. Only modern
manual In existence dealing with
shotgun shooting.

TORONTO:

THE MUSSON BOOK COMPANY
LIMITED
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250 ruled leaves, 8 x lOVi. Expands to take 200 more.
Any standard ruling. Voweled Index sheets, with red
leather tabs, stamped In genuine gold leaf. Heavily bevel-
ed cover in olive green cloth binding, with back and cor-
ners of genuine Rlack Seal-grain Cowhide Leather.

A BEAUTY IN FACT AS WELL, AS NAME!

L'OO printed leaves. 8 x 10%. Will expand to lake 160
more. One ruling only double entry. Voweled index
sheets, with linen tabs, printed in black. Bevel-edged,
round-cornered cover, in olive green cloth binding, tooled
in blank. Green enameled screw beads, to harmonize with
binding.

THE BADGER—IT HAS MADE A HIT!

Two Extension Posts furnished with every ledger—they give an extra two inches of space and
admit of convenient posting without taking the covers apart. All ledgers completely assembled
before being shipped, so that book is ready for immediate use.

RC

THE HEINN CO MILWAUKEE
ESC 2U

Hark and Heed Now!

The tid-btt of the

summer season

"The Melting of Molly"
A beam of sunlight, filled with joy and mirth and glee

—

just the book to while away the lazy days of a summer
holiday, and to give keen content to the reader. You
will find it popular summer stock.

McLeod & Allen The House of
Good Fiction Toronto
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THE SINS OF THE FATHER
Bj THOMAS DIXON, author of
"Tin- clansman." "The Leopard's

spots," etc.

Cloth, $1.25 net.

THE WRONG WOMAN
By CHARLES D. STEWART, au-

thor of "The Fugitive Blacksmith.'

Cloth, $1.25 net.

POLLY OF THE HOSPITAL

STAFF

By EMMA C. DOWD.

Cloth, $1.00 net.

THE LAST TRY
By JOHN REED SCOTT, author of
"Colonel of the Red Huzzars,"

"Princess Dehra," etc., etc.
Three Illustrations in color by

Clarence F. Underwood.

Cloth, $1.25 net.

SUMMER FICTION

Copp, Clark Co
LIMITED

TORONTO

THE COUNTRY BOY
A Novel of Contentment. By EDGAR
SKLWYN. Display Jacket and

four Illustrations.

Cloth, $1.25 net.

THE DESERTERS

The Story of a Man Who Came
Back, by GEO. C. JENKS and
ANNA ALICE CHAPIN. Jacket

in three colors in gold.
Four Illustrations.

Cloth, $1.25 net.

THE NAMELESS THING

By MELVILLE DAVISSON POST.

Cloth, $1.25.

RED REVENGE
By CHAS. E. PEARSE.

Cloth, $1.25.

THE BANDBOX

By LOl'IS JOSEPH VANCE, author

of "The Bowl," etc. With Illus-

trations by A. I. Keller.

Cloth, $1.25 net.

LONESOME LAND

By M. BOWER, author of "The

Chip of the Flying C," etc.

Cloth, $1.25 net.

THE RECORDING ANGEL
By CORRA HARRIS, author of
"The Circuit Rider's AVife." and
"Eve's Second Husband." Il-

lustrated in Color by W.
H. Everett.

Cloth, $1.25 net.

THE BANDBOX

LOU1SJOSEPHV&NCE

THE OLD NEST
By RUPERT HUGHES, author of
"Excuse Me" and ".Miss 818."
frontispiece by II. T. Dunn.

Cloth, $1.00 net.

THE TREVOR CASE

By NATALIE S. LINCOLN. Illus-

trated by Edmund Frederick.

Cloth, $1.25 net.

LOST FARM CAMP

By HENRY HERBERT KNIBBS.
Illustrated.

Cloth, $1.25 net.

YOUNG BECK
By McDONNELL BODKIN, author

of "The Quests of Paul Beck,"
"The Capture of Paul Beck," etc.

Cloth, $1.25.

SUMMER FICTION

Copp, Clark Co.
LIMITED

TORONTO

THE TURNSTILE

By A. E. W. MASON, author of

"The Four Eeathers," etc.

Cloth, $1.25 net.

STOVER AT YALE

By OWEN JOHNSON, author of

"The Varmint," etc.

Cloth, $1.25 net.

SHARROW

By BARONESS VON HTJTTEN, au-

thor of "Pa.m," "Kingsmead," etc.

Cloth, $1.25.

THE WAY OF AN EAGLE

By E. M. DELL. *2,000 prize novel

Three editions already sold.

Cloth, $1.25.

THE SQUIRREL CAGE

By DOROTHY CANFIELD. Illus-

trated by J. A. Williams. Pic-

ture Wrapper.

Cloth, $1.25 net.

THE QUALITIES OF MERCY

By CECIL ADAIR.

Cloth, $1.25.

THE BARON OF ILL-FAME

By HESTER BARTON.

Cloth, $1.25.
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Prepare For September

AVe have been telling you about some of the excellen-

cies and the general pre-eminence of the C. C. C. line

of school work books, and that these points have been

fully appreciated by the i,?ade is evidenced by the aggre-

gate of the orders received establishing' a remarkable
record. Now let us give you some other

School Opening Suggestions
Check over the list and be sure of having a full supply
for the big opening day. Make it a record-breaker in

your store. Our interests are identical. Let us co-operate
for general success.

INKS SLATES
PENCILS CRAYONS
ERASERS BLOTTERS

SWANSDOWN ERASERS
RULERS BRUSHES
PEN POINTS WATER COLORS
CRUCIBLE PENS DRAWING BOOKS
SLATE PENCILS CRAYON ART
PENHOLDERS CRAYOGRAPH
DRAWING BOOKS DRAWING PADS
PENCIL BOXES COMPASSES
MAPPING PENS MISCROSCOPES
BLACK BOARD ERASERS AND POINTERS,
BOYS' AND GIRLS' SCHOOL BAGS,
SCRIBBLERS, WORK BOOKS, PADS, ETC.

"THE WALRUS"—A Quarto Scribbler, just out, cover

No. 5413. Pure white paper, smooth.

"MAROON"—New exercise book, with pure white paper,

retails at 5c. Best value ever offered.

Samples on Request.

THE HOUSE OF GOOD VALUE

The Copp, Clark Co., Limited
64 FRONT STREET WEST

TORONTO

,;;rvV: wvv^ ;.,>> .. , ., , . . . ..-. . . . . : .. . / vsmmssm
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FICTION LEADERS FOR SUMMER READING

MISS

BILLY'S

DICISION

By
Eleanor H. Porter

REFRESHING

ORIGINAL

THE
PLEASURING

OF
SUSAN SMITH

By
Helen M. Winslow

A sequel to the delightful MISS BILLY
It is a question just how many men fell in love with
captivating Billy Neilson, but there is no doubt that

she will have one more lover in every reader of Mrs.
Porter's charming new story—the most tantalizing

love story in many a day.

With a new color frontis portrait of Billy, net $1.25,

What happens to Susan Smith—almost fair at forty,

and plump, not fat—when she goes a-pleasuring, as

told by a laughter-loving writer, makes the brightest,

merriest and most refreshing sort of reading. A book
full of quaint humor and philosophy in style and
incident.

With many illustrations, net $1.00.

L. M. MONTGOMERY'S
NEW BOOK CHRONICLES OF AVONLEA NET $1.25

"Readers everywhere will welcome this new book, saturated with the life and environment of Avonlea.
It will fit in well with the hammock on the mountain-side or the piazza on the seashore, and best of all, it

wiil give a pleasant relief from the society novel and modern thriller," says the literary critic for the Boston
Herald.

By the author of Anne of Green Gables, etc. Over 300,000 copies of Miss Montgomery's books have been sold.

PUBLISHED L< C. pAGE & COMPANY Ios^N^mYsI:

Local View Post Cards
Real Photographic Process You Can't Beat This Line.

SEND IN THE PHOTOGRAPHS NOW
or if you don't know our process, send for samples.

Prices range from $17.50 per 1,000 to $25.00 per 1,000

Other processes from $3.50 per 1,000 to $15.00 per 1,000.

Birthday, New Year, Xmas, Comic and General Post Cards at all prices.

DONT PASS UP THE
MENZIES Series Private Christmas Cards

And Keep in Mind, Please when you want Xmas Cards,

Calendars, Menus, Guest Cards, Ball Programmes, Staple Blotting,

Fancy Colored Blotting, Sealing Wax, Glucine, Fountain Pens, Stylos,

Biaisdeii Pencils—that we represent the very best people.

MENZIES & COMPANY, LTD.,
152-154 PEARL STREET

TORONTO
IMMEDIATELY BEHIND ROYAL ALEXANDRA THEATRE
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Mainly About Ourselves

In the programme of practical ar-

ticles to be presented in Bookseller

and Stationer from month to month,

an especially interesting contribution

is that specially written for Book-

seller and Stationer, by B. E.

Knowles, author of "St. Cuthbert's,"

"The Handicap," "The Singer of

the Kootenay," etc. This important

article dealing with the subject of

advertising, will be looked forward to

with particular interest by readers

of Bookseller and Stationer, and will

be a feature of the August number.
* * *

New Firm's First Move.

Here is an evidence of how new
concerns established by live men
branching out from other firms to go

into business for themselves, look

upon Bookseller and Stationer, sub-

scribing even before our subscription

representatives, always on the road,

have a chance to reach them.

I

Edmonton, Alta, June 10, 1912.

Bookseller and Stationer,

Toronto.

Dear Sirs :

—

Having been an indirect subscriber

but a steady reader of your book

for the past ten years while with the

firm of D.J. Young Co., laterly man-
ager of Edmonton branch of Young
& Kennedy, the first move on our

part will be not to break the chain

of information we have gathered and

to subscribe to Bookseller and Sta-

tioner. Would ask you to kindly add

our name to your list.

Our new store is centrally located.

In twelve months we will move into

new quarters of a ten-storey build-

ing with show windows full length of

building, and we believe it will be

one of the finest stores of the West.

When we get settled will send you

more news of this district. We re-

main,

Yours truly,

A. H. Esch & Co.,

per A. H. Esch.

,-fai.»t.V

The following letter from one of

the leading book and stationery con-

cerns of the country speaks volumes

for the place occupied by Bookseller

and Stationer in the esteem of the

Canadian trade:

56 King St., St. John ,N.H.,

April 26, 1912.

The MacLean Pub. Co.,

Toronto, Ont.

Gentlemen:

Enclosed you will find an express

money order for one dollar in re-

newal of our subscription to The
Bookseller and Stationer. We have

no hesitation in saying that this is

about the best dollar's worth that

we get from year to year, and we con-

gratulate you on the successful is-

sues you are sending out and particu-

larly the number for the present

month.

With best wishes for your continu-

ed success,

Yours very truly,

E. G. NELSON & CO.

SPECIAL SERVICE DEPART-
MENT.

Subscribers to Bookseller and Sta-

tioner are more and more coming to

realize the benefits to be derived from

our Special Service Department,

which is free to all subscribers.

Among the many enquiries received

there are always a number which are

of general interest as represented by

the following:

Pembroke, June 6th, 1912.

We would be glad if you would

send us information regarding the

following lines of goods of which

you speak in your last number.

Where could we get the material and

supplies for making rubber stamps?

What line of cameras and supplies

would you advise us to put in, and

where can we get them?
The Grigg Book & Stationerv Co.

ft
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IT PATS
To Satisfy Your Customer

u&fifi&nti

was invented 80 years ago
and to-day--with numberless
improvements—the result of

experience—is by far the most
fluid and reliable ink in the
world,

ft is stocked by the following- Wholesale

Stationers

—

McFarlane, Son & Hodgson, Limited, Montreal.
Brown Bros., Limited, Toronto.

Buntin, Gillies & Co., Limited, Hamilton.
Clark Bros. & Co., Limited, Winnipeg.
Smith, Davidson & Wright, Limited, Vancouver.
J. & A. McMillan, St. John, N. B.

A. & W. McKinlay, Ltd., Halifax, N. S.

H. C. STEPHENS, Alder.gate Street,

London, Eng.

Prices, etc., on application to

W.G.M. SHEPHERD
Coristine Bldg.

MONTREAL, QUE.

Sole Agent for Canada.

aJknftTl

LUE BLACK
WRITING TLVm
tmK known by the tiauio of too Inventor :«• Sti

in. ThixiuV writ«» CleurBluo colour Hid
sutiiK Blank ;

it U tmooih »nd pleatanl to »Ht« "•* •"

ditj in a romarlcabie munuer under «)tpo»i.^

*W<vf /...HENRY STEPHENS, AUencflW Stmt, I,



Jost Cards i Art Nvelties
Season Car45. Folder^, Letters and. Greetings

For all Occa^iqn^

Post cards and art novelties occupy so prominent a

position in t lie trade of booksellers and stationers that in

some stores, particularly in the summer months, they bring

in the biggest receipts of all the many branches going to

make up the business of these merchants. It has been

frequently demonstrated, however, in spite of big business

done, that these merchants have not nearly measured up

to the possibilities in connection with this class of mer-

chandise. Were they to pay the same strict attention to

these goods that thev devote to certain other lines, they

Gibson Post Cards— Shown by Musson's.

would be rewarded in profits materially in advance of

their present net receipts per annum.

The average bookseller and stationer lacks discrimina-

tion in his buying of post cards, Christmas cards, calen-

dars and the various productions of a similar nature to

a greater degree than in the case of his attitude toward

any other department of his business. It may be that the

low average cost per item has something to do with this,

but that is the wrong way to look at it. Every order

he places, no matter what class of goods he is buying,

should -command his best judgement, and this applies par-

ticularly in the case of greeting cards, selected with such

discrimination by the customers in the store. Some cards

are so lacking in artistic merit, that one wonders how they

could ever have materialized. The writer put this ques-

tion to a prominent jobber recently, and his explanation

was that the artists sometimes weary in well doing and.

R
yP* & «.*,» w

f

jj

Shown by Sutcllffe's.

having a certain amount of work to do in producing de-

signs, at first produce good results, but before finishing the

work, develop something akin to "brain-fag" resulting in

the production of those cards, which eventually appear as

"left-overs," both in the wholesale and retail trade. The
wholesalers have to sacrifice them, and this price induce-

ment hypnotizes many retailers into buying them in place

r
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Typical Types of Tuck Post Cards.

of the new productions of the season. This is a bad mis-

take, because, as these cards are back numbers, so will the

store in which they find lodgment, become a back number!
It behooves the dealer to ever keep in mind the reputation

of his store—buy carefully, but sufficiently of all Credit-

able productions for which you are reasonably sure there

will be a demand. This does not mean that an order
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should be placed with every wholesaler showing meritori-

ous productions, because thai would be unwise, generally

leading to over-stocking, which should be avoided by all

means, because that, as applied to buying in general, is

the road many a merchant -has taken to ultimate failure.

This year's showing of the various houses include pro-

ductions of a higher class than have ever before been of-

fered the trade, and one of the gratifying features of the

Reproductions of Real Photo Post Cards -

the Richmonde Sales Co.
From

trade this year is the appearance of additional greeting-

cards embracing subjects suitable for all occasions,

whereas in the past they have been largely restricted to

certain holidays and feast days. Thus, there are now
prominent displays of cards, folders, letters for use in

DICKENS FOIK
MARK TAPLEY

Cover page of a new booklet included
in a series of adaptations from dif.

ferent authors — Shown by
Musson's.

sending messages of congratulation and condolence; greet-

ings for occasions such as commencements, graduating
exercises and anniversaries; sentiments for transmission

to members of the family, relatives, sweetheart and friend

—covering, in fact, all requirements that can well be

imagined, and ranging from low-priced cards to expensive
productions, thus forming a department of considerable

proportions and adding greatly to its importance and
range, as well as placing it in the year-round category.

|H If rV yV^fl '
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AufWiederseben

.
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fl)ou<jl)t 1 understand;

Dofar.sojbrawajj.lrannot

touch % ba,)d-

5° >)fur our sou 's rommurje
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god cjranl.m yonder land;
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MUZPAIH
Go thou thy way And I go mine

/I part, yet not afar;

Only 4 thin veil hanos between

The pathways where we are

.

Ami God keep watch 1ween thee and mt,

This is my prayer;

He looks thy way, He lookelh mine,

/tad keeps us near.

I
si/h sometimes to see thy (ace,

But since this may not be,

I'll leave thee to the care of Him

Who cares for thee and me.

1 REINTH*'. & NEW
1
PUBS., N. V. REINTHAL * NEWM

Cards of this general nature produced by the different
publishers have attained wide popularity.

Many and varied, ranging from simple, though pleas-

ing, productions to elaborate and magnificent creations,

are the goods coming under the general heading of art

productions which the manufacturers and jobbers are now
offering to the trade, some idea of their attractiveness

being indicated in the illustrations ajjpearing in connec-

tion with this article, the motif of which is to awaken not

only greate rinterest, but more attention to the particular

branch of merchandise upon which it touches.

#
AN AID TO POST CARD TRADE.

Efficient service to post card customers should include

accommodation for them in the way of writing space

and other equipment, so that they may write their mes-

sages in the store. This method has been adopted by
some Canadian dealers, but the idea should be far more
generally followed out. A dealer in Burlington, Ver-

mont, uses this method with evident profit.

Burlington, as many know, is a beautiful city on Lake
Champlain. Visitors to the Adirondacks and the Green

Mountains pass through it. Many stay a day or two,

for the city is blessed with splendid hotels. There are

a large number who spend months in or around the

Christmas Greeting Cards — Shown in the 1912 line of
Raphael Tuck & Sons Co.
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city, so naturally there is a big demand for picture post

cards.

Usually people travel in couples. They buy post
cards in couples, and in this store they can write in

couples. Stamps arc to be obtained there too. Indeed
there is everything that the tourist or purchaser of post

caids needs—even a mail box outside the door.

The care shown by this dealer has made his store

a rendezvous Cor those wanting post cards. People on
the street direct the traveler there, and the traveler buys
not only his post cards, but whatever magazines and

From Pugh's Series of Local Greeting Cards.

papers he may want. He buys notepaper and envelopes

—a fountain pen—ink—any one of the many things of

which need has been felt after the start from home was
made.

There is a hint for many in what this Burlington

man has done. Chapman 's, in Montreal, and many other

bookstores, have arranged such a table for the Christ-

mas season. They have found it advantageous to have

a place on which their patrons may comfortably address

their parcels. But why not have a table for the post

cards? The space thus taken is not large. The profits

from the cards themselves are good, and attracting people

to the store—as this device does—brings other trade.

-®-

DISPLAYING POST CARDS.

To get the best results in displaying post cards they

should be so placed that people can look them square in

the face. Keeping them four or five feet off keeps the

A Tuck Rope Climber.

money in the people's pockets. They want to "see"
what they're looking at and if a person is sufficiently in-

terested to pick cards out of a rack to have a good look

at them, it's a ten to one shot that you nave a cash cus-
tomer.

The best post card displays are on Long tables with
fixtures provided so that the cards can be laid out in

tiers, row upon row, getting higher toward the hack. This
arrangement is better than filling a whole wall lull of
cards. The wall displays are interesting at a distance,
attracting a certain amount of attention on account of the
great number of cards shown, hut when it comes to a
close examination, to see what is what, the customer has
difficulty in making a selection. Only the cards on the
level of the eye are easily seen in a wall display, and it

Baseball Post Cards — Shown by the Richmonde Sales Co.

is inconvenient and uncomfortable to kneel down or to

stretch the neck up in an effort to get a close view of the

cards that are below and above the normal level of the
eye.

NEW HOLIDAY BOOKLETS.

In the new things shown in the way of booklets de-
signed for Christmas greetings, but different from the
generally accepted types of such productions in that there
is not even a hint of holly or mistletoe, is a series of neat
little booklets containing extracts from the works of
famous writers. In addition to having attractive covers
done in colors, the booklets have one or more colored illus-

trations inside. The printing is attractively executed, and
altogether these little productions promise to become very
popular.

PERSONAL CHRISTMAS CARDS.

The time has arrived to actively take up the personal

greeting card trade for the 1912 holiday season. Year
after year has the demand been growing for greeting

cards with the name and address of the sender in print

until it has come to occupy a leading place in the lines

distinctively associated with Christmas and New Year's

Day. The particularly satisfactory feature in this

branch is that the dealers have every chance of making
sales at good profits with no liability attached as the dif-

ferent firms offer sample books free and pay carriage on

the goods to their destination. The prices quoted are

fucIi that people are able to get these personal greeting

cards at prices so little in excess of the ordinary greet-

ing cards that there is no handicap whatever and- the

sample books published contain cards made up to sell at

reasonable prices to meet the demand of all classes of

people.
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and Office Equipment Journal

a drone or two in your employ—it will pay you to find

that out. Get the best out of yourself and see that all

aboui yon measure up to capacity.

THE MACLEAN PUBLISHING CO., LIMITED
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THE MERCHANT AND HIS CREDIT.
Guard your credit. The success of many a merchant

has rested very largely on his ability in carrying out that

injunction, bringing him prosperity where other men,

equally able in merchandising, have failed because they

did not realize the importance of carefully conserving

their credit. Merchants should not hesitate to give state-

ments to commercial agencies or in the case of pertinent

individual enquiries. How is the jobber or manufacturer

going to be able to do justice in extending credit if one

refuses to inform him honestly and frankly concerning

his financial condition? Many a man who is entitled to

unlimited credit is handicapped immeasurably by his re-

fusal to make a statement to the commercial agencies,

and remains a small dealer all his life, when with the

proper credit rating he would have a more advantageous

purchasing power. The business of this country is con-

ducted largely upon credit or confidence, and individual

co-operation with organizations that make the gathering

of credit information their business, should be looked

upon with favor by every retailer. It is ultimately to

his advantage to impart this knowledge.

MEASURING UP TO CAPACITY.

"Divine discontent," is one of the things embodied ii;

the "new thought" philosophy, and may be applied to

merchandising. It's a good thing to be discontented when

it spurs a man on to greater endeavor. Keeping up to

last year in sales is standing still, so the merchant should

not be contented unless his business increases. You can-

not measure the value of the inspiration that comes from
constantly increasing sales. And the way to bring that

about is application. Dig in and do it—then keep at it.

Perhaps you as a bookseller and stationer do not know
as much as you should about your own business. Do you?
Take an inventory of yourself and your qualifications, as

well as of your merchandise, and follow out t lie idea by.

extending the investigation to your staff. Perhaps some
fault of your own is preventing a healthy flow of inspira-

tion and interest in the business to your assistants. Per-

sonal stock-taking may show you that. Perhaps you have

THE ADVANCE IN PAPER.

An advance in prices which means much to station-

ers has just been effected. Paper, generally, has risen

about ten per cent. Cheaper lines are perhaps not

advanced quite this much, but on the other hand there

are lines which have risen fifteen per cent. To put the

general advance therefore at ten per cent, is to make a

conservative estimate.

Changes in labor conditions are largely responsible.

A number of mills, for instances, which have been work-

ing the men in two twelve-hour shifts are now operating

three eight-hour shifts. As the men's wages remain the

same, or in some cases are put a little higher, it will be

seen that the cost of production has increased by one-

third.

Cost of raw material, too, has risen. Indeed there has

been felt a general need of raising prices.

With fixing the price of the paper he buys, the

stationer has not a great deal to do; but he has much to

do with determining the price at which he may sell his

own stock. And now is the time for all to seriously

consider making an advance.

C. F. Dawson, of Montreal, has this to say upon the

present situation: "As soon as I learned that paper was
advancing I went over my stock and made an advance

which would compare with the jump made by the manu-
facturers. Why should I not do this? Because I bought

the paper at a better market is no reason why I should

sell below the present market. I'm entitled to all I can

honestly get. I'm entitled to the advantage from good

buying. I'm entitled to any advantage which may come
from pure luck. The present instance seems more luck

than anything else, for I did not expect this rise in

paper. '

'

What Mr. Dawson says deserves careful consideration.

Why should not the retailer get the advantage of a

general rise in the market, such as the present? Sooner

or later he will have to raise his prices, for he must keep

a fair margin of profit, and he is going to be compelled

to pay more for his paper as soon as his present supply

is gone. Why should not he make the upward revisiou

at once, and get the extra profit which the rising market
makes possible? If the price of paper had fallen, instead

of rising, it would have been necessary for the dealer to

cut his prices immediately. Why, therefore, should he

not advance them immediately? There appears nothing

ethically wrong in such action, and it is undoubtedly

good business.

©
FIGURE THE COST.

"I don't bother my head about the cost of doing busi-

ness. When any merchandise comes in, I just tack on
enough profit to insure my not losing anything, and let

it go at that," said a country merchant the other day.

This practice is an unjust one, both to customer and
dealer. It makes a reasonable price a matter of chance,

instead of policy. The result is that either the dealer

sells at a loss, or the customer is overcharged. Profit

figuring, to be accurate, must be based on the cost of

doing business. This is the only successful solution of

the problem. Guesses ami approximations are certain to

work a hardship on one or the other of the parties con-

cerned.
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CARD WRITING AN ASSET.

If any of his clerks show a talent for card writing1

,

the dealer should encourage them in every way possible.

That talent can be made of great value in the store.

Neatly written or printed cards are a wonderful help in

selling goods. This has been proven so often and in so

many different ways that most dealers nowadays make

some effort to secure cards to draw attention to certain

lines.

The writer knows a dealer who discovered a latent

talent for drawing and art work generally in a member

of his staff. By giving the clerk an opportunity to de-

velop his skill, the dealer found that he possessed a singu-

lar knack for the preparation of attractive cards and

signs. The clerk has been turning out a fresh supply

each week since, frequently using simple cartoons and

neat scroll work to enhance the appearance of the cards.

The result has been 1 hat sales have improved quite notice-

ably. Goods, which formerly reposed unnoticed on the

shelves, have been brought into prominence by means of

attractive cards and promptly cleared out.

Neat price cards are real '"silent salesmen" and the

clerk who can do creditable work in that way is worth

more to the proprietor than he otherwise would be. In

this connection it is opportune to again point out the

value of the series of articles at present running through

Bookseller and Stationer on show card writing. If you

have not followed this course and put its teachings into

practice, why not bring out the back numbers and start

now? It will more than repay you for the time it takes.

BOOKSELLERS ARRANGE LECTURE COURSE.

The publishers' school of Leipsig graduated last year

354 scholars, including 67 helpers who took part in the

work. The course is an all-embracing one, and for prac-

tical work visits are made to various establishments, as

paper and color-print factories, newspaper and book

printing rooms, binderies, etc., in the vicinity. The school

has but just entered a new and adequate building, which

will add materially to the scope of the school. On the

same lines the corporation of Berlin booksellers arranged

for a summer lecture course in the commercial high school

of Berlin, which covers the publishing trade in all its

aspects, and for -which an average fee of five marks is

charged. These are striking examples of German

thoroughness in the upbuilding of a trade.

@
LOOKING TO CANADA.

That Canada is becoming increasingly important in

the eyes of the British book publishers is evidenced in

the unusually large number of principals and representa-

tives of London publishing houses who have visited this

country recently ; several of them for the first time.

Besides immediate concerns, such as the disposing of

rights for forthcoming books, the mission of these men
was to get into closer touch with Canadian conditions and

to entrench themselves more strongly in the field, not

only with the view of future sales to Canadians, but

having in mind the constantly increasing number of

books of high merit being produced by Canadian authors.

Visitors from Britain are invariably impressed by the

bigness of Canada, not only geographically considered,

but the wide vision of the people and the general atmos-

phere of breadth and largeness which, as one publisher

put it, is conducive to good literature.

INFLUENCE OF THE TRAVELER.
No merchant has the right to expect a commercial

traveler or any other solicitor for patronage to patiently

endure unnecessary humiliation, notwithstanding the com-

prehensive though rather vague term: "Business is

business." Action of that sort shows an amount of con-

ceit and ignorance of the world and a capacity for mak-
ing enemies, going to prove insignificance. There are

men on the road, as elsewhere, who cannot be too severely

treated, but they are exceptions. The" average traveling

man has an exceptional knowledge of the world, excep-

tional powers of observation and insight into character

and conditions, and an inside knowledge of goods and
men that makes him a mine of information, a traveling-

storehouse, for the people witli whom he comes in contact.

With his access to the credit of great wholesale houses,

his acquaintance with other traveling men, and his many
relations in the great market of the country, he is a com-

mercial factor whose influence it is hard to overvalue.

CORRESPONDENCE.
A merchant's correspondence in these busy times is

as much a part of his everyday life as the balance of

his business, and into it with great care should enter

the personality and the personal touch of the man who
writes or dictates. An uncivil letter is never forgotten.

An open, frank and cleverly written letter will have

the first attention and is always remembered to your

credit.

SERVING THE PUBLIC.
How to serve the public successfully is ably demon-

strated in such examples as the night letter. By that

innovation the revenue of the telegraph companies has

been enormously increased. That increase was effected

with a comparatively small increase in operating ex-

penses. It was a method similar to the system of util-

izing by-products in manufacturing plants. Merchants
are afforded a valuable lesson in instances of that sort

which affords conclusive evidence that it pays to study not

only the existing demands of people, but to anticipate

them, applying the results of your investigation to your

own business. That is the right kind of expansion. Good
business must be conservative, but there is a vast differ-

ence between being conservative and being immovable.

EDITORIAL COMMENTS.
The only limit that exists is the one you set. Eternal

progress may be yours if you will it. Every step for-

ward which you take goes to prove it. A man sets his

own pace.

Enthusiasm means much in the success of any busi-

ness. If you have a small opinion of the business you
are in, get out of it. The chances are, however, that the

business is all right, but that the necessary enthusiasm
is lacking in you.

Most of us are prone to follow the line of least resist-

ance. Try the other tack for a while.

There are many stationers who expect simply a fair

profit on each article sold. Yet there are others who
can do more. If one will stop to think, he will find

there is a class of article which not only yields a profit

on its own sale, but whicli goes further and helps to

sell other goods. It is the salesman who can diplomatic-

ally call attention to these extra articles that is worth
his salary. The ordinary demands of customers will not,

as a genera rule, turn over the stock many times in the

year. Salesmanship to create the extra demand is ne-

cessary.
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Association is Needed
Interesting Letter From a Pembroke jJealer

Supporting the Stand Taken by Mr. Nelles

—

Organization Needed to Cope with Increasing

Number of Trade Evils.

The association idea is taking hold again, and the

indications are,' judging by sentiments such as those

expressed in the following letter from Mr. Grigg, of the

Gngg Book and Stationery Co., of Pembroke, that when

it takes effect again, the association will be put on a

firmer tooting than in the past. Additional letters will

be welcomed for publication m the August Bookseller and

Stationer, especially pointed suggestions and expressions

of opinion as to the proper course to pursue.

Pembroke, Ont., June b'th, 1912.

Editor, Bookseller and Stationer:

1 read with much interest your articles, also Mr.

Nelles' letter on the reorganization of the Booksellers'

and Stationers' Association. I don't see any reason why

we should not have a real live organization of the book-

sellers and stationers. There is no line of business that

needs such an organization more than does the book

and stationery trade. Almost every day, we in the trade

see where the combined action of the dealers could do a

great deal to better conditions, whereas the efforts of one

individual are of no avail. For instance, almost every-

day now we are receiving notices of magazines being

put on a non-returnable basis. One individual can do

nothing against such conditions, but by combined efforts

the trade could, I believe, do a great deal to lessen evils

now existing, and which are bound to increase unless

some step is taken to check them.

I do not understand why our association in the past

was not a success, because I cannot think of a class of

merchants who like so well to discuss trade questions with

their brother merchants as do the book and stationery

dealers, which is but natural; has he not the largest

mission and highest calling in the field of business?

I hope some movement will be put on foot for the

reorganization of the association this fall. I think Mr.
Nelles' suggestion to charge a fee of five dollars and pay
a secretary is a good one. If the organization is worth
anything at all it surely is worth that, and besides, I

think the members would take more interest in it if they
paid a substantial fee. That is what we want. Money
in itself can do nothing much. As to the right time for

meeting, Exhibition time never did seem a good time to

me, as it is so near the school opening season. I would
suggest Thanksgiving Day, if it must be around a holi-

day, as that would give one a chance to sort up for
Christmas.

I trust the splendid effort you are making through
your valuable paper will be crowned with success in the
near future. I am,

Yours truly,

A. GRIGG.
@

News Notes of the Stationery Trade
Paragraphs About Business Conditions and Hap-
penings in Various Centres—Personal Items Re-
garding Men of the Trade.

J. C. Jardine has purchased the bookstore of John
Bernard, at Kensington, P.E.I. , and will run it as a

branch of his Summerside store.

The business for so many years carried on by James
Macneill & Son, Limited, in Glasgow, has been recon-

structed, and will be continued at the original address
under the name of James Macneill & Sloan. Limited.
Mr. Wilfred S. Sloan, who has Served with several large

companies, and is well connected in Glasgow, has been
appointed a director, and will he associated jointly in the

management with Mr. Macneill.

The United States Supreme Court denied a petition
for a writ of certiorari tiled by the Complainant in the
suit of Frank M. Ashly, of New York, against the
Samuel ('. Tatum Co., of Cincinnati, against whom action
had been brought alleging infringement of a design and
mechanical patent on ink stands. Judge Hand, of New
York, had in the first trial given judgment for the com-
plainant, but this was reversed by the next court, and the

latter decision was upheld by the Court of Appeals. The
Tatum Company is now free to market their ink stands
without molestation.

A. McArthur, one of the progressive dealers of St

John, N.B., includes the motion picture theatres in his

advertising programme by having designs of advertising
show cards reproduced by camera on suitable films and
pictures of the cards, with his name prominently printed
beneath, are thrown on the screen during the time reels

are being changed.

Cubitt's Bookstore, Peterborough, in a recent ad.

featured "Saturday Bargains," offering writing pads and
envelopes and boxed writing paper and envelopes at tht

odd prices of lie, 17c and 19c.

C. E. Swaisland, of Toronto, who for a number of
year.; has represented the Saunders Pharmaceutical Co.,

London, as traveling salesman, has bought out the busi-
ness of Clarke Bros, Berlin, who two years ago bought
the book and stationery business of F. I. Weaver & Co.
Mr. Swaisland takes over both the drug store and the
bookstore, the latter being the oldest continuously conduct-
ed retail concern in Berlin, having been established over
sixty years ago. Mr. Clarke intends going to the West,
but iias made no definite arrangements as yet.

The death occurred at St. John, N.B., last month of

Walter L. Taylor, formerly a member of the staff of T.

C. Allen & Co., booksellers and stationers at Halifax,
N.S. He had been unable to follow his vocation during
the past year, seeking in vain for a renewal of his

health in sea voyages and rest from work. He is survived
by a young widow and little daughter.

Deceased had been in charge of T. C. Allen & Co. 's

book department for about twelve years. Previous to that
he was with A. T. Chatman, Montreal, having begun in

the book business with E. G. Nelson & Co., St. John. N.B.
The death occurred, since the appearance of last

month's issue, of W. J. Slater, a member of the staff of
the Thompson Stationery Co., of Vancouver. Before go-
ing West, deceased had been with The Methodist Book
Room, Murray's and Eaton's in Toronto, having learned
the book trade with S. E. Mitchell, of Pembroke.

Clarke Bros., in their newspaper advertising space,
have been using as a regular heading:—"Store news,"
with date line and these catch lines "Fresh every day
for you," and "Good goods, fair prices." The business
having been sold, they conducted a stock reduction sale

with special discounts on various lines. The transfer of
the business took place on June 24th, to C. E. Swaisland.
of Toronto.

Just before going to press with the July issue, Book-
seller and Stationer was called upon by W. G. Thompson,
bookseller and stationer, of Nelson, B. C, on his way
back to the west after spending two months in England.
Mr. Thompson touched upon some interesting topics in
his talk with the editor including the need of organiza-
tion and other important subjects, particulars of which
will be given next month.
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Two Examples of Good Store

Fronts
Well Trimmed Windows are Great Agencies in

Building up Business—Some Good Ideas That
Might be Generally Adopted to Advantage.

In all parts of the country there is a noticeable ten-

dency toward improved store appointments and particu-

larly store fronts, booksellers and stationers being well

forward in this march of progress. This is true of the

dealers in both cities and towns, and on this page is

shown the new front of a Toronto stationer, and that of

a live dealer in one of the smaller cities. In the picture

of Mr. Williamson's establishment, it will be observed

that, in addition to the store, he lias a barber shop

—

this, in fact, occupied his attention exclusively until sev-

eral years ago, when he decided to enter the stationery

business in the store next door. He has met with suc-

cess in his venture right from the start. Not a small

measure of this has been due to the attention he has

paid to post cards, with attractively trimmed windows,

as shown in this picture. There is also a big business

done here in newspapers and magazines, as well as in

the regular lines making up the stationery business. The
method of showing newspapers in a rack outside the

store and hanging magazines so as to meet the direct

gaze of pedestrians is found highly effective in promot-

ing sales. The photograph is hardly distinct enough to

do justice to the good displays of correspondence, papers

and fountain pens forming the main features of the win-

dow trims at the time this picture was taken.

Writing paper and envelopes, including papeteries

and tablets, are shown in one window of the Jaimet store,

while kodaks and photographic supplies are featured in

the other. In addition to these goods it will be noticed

that post cards and pennants are effectively shown. A
feature of this front is that it is even more attractive

Attractive store front of J. C. Jalmct & Co., Berlin, Ont.

at night than in the daytime, owing to its exceptionally

fine lighing. Tungsten lamps and electric supplies form

one of the lines carried in this store, and as respects

the lights, Mr. Jaimet certainly practises what he

preaches in selling them to his customers.

Previous to going into business for himself, Mr. Jaimet

managed the Waterloo Bookstore, and following up his

outstanding success in the kodak business there, he de-

veloped this branch to a remarkable extent at Berlin, as

indicated by the article dealing with his extensive de-

veloping and finishing business, which appeared in the

June Bookseller and Stationer.

NEW FRONT OF WILLIAMSONS BOOK AND STATIONERY STORE, YONGE ST., TORONTO.
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Methods of Progressive Retailers

What Some of Canada's Prominent Booksellers

and Stationers are Doing to Promote Businuess

—

Suggestions from Advertisements.

Among the lines featured by G. B. Warburton, Wilkie,

Saskatchewan, are cameras and photo supplies, phono-

graphs and picture frames. Mr. Warburton recently bad

occasion to use Bookseller and Stationer's special service

department, which he did to advantage, acknowledging

his thanks in a recent letter to the editor, for the trouble

taken. Mr. Warburton very kindly acceded to our re-

quest to say something for Bookseller and Stationer re-

garding his experience with the lines referred to in the

foregoing. In reference to the camera and photo supply

dpartment he says

:

"We find that developing and printing helps a lot and

feel sure that any firm handling photo supplies who do

not already finish for amateurs should do so. The outfit

is neither large nor expensive and the work can be easily

learned. A salesman having a knowledge regarding de-

veloping can sell a camera far more easily than one who
has not. A good method of advertising the lines of

paper and films handled is to show prints. I always make
an extra print from any amateur's film we develope,

that is very good. I mount a number of these on a large

sheet of cardboard putting it in the window with some

appropriate wording. In our advertising it is stated that

a free lesson will be given in developing and printing and

this gives us quite an advantage. If anything goes wrong

a customer will come back to the store to find out what

it is and may then see something in some other line that

he wants."

As to phonographs, Mr. Warburton stated that lie

could say very little as yet having had the line but a

short time. He was, however, quite optimistic for the

future and stated that he was preparing a list for mail-

ing catalogues and monthly lists of records.

Regarding picture frames he writes:

"Picture framing we find good for a small town. We
find that a very good way to show mouldings is to make
two sides of a frame, each side about eight inches. This

can be fitted over one corner of a picture and gives a

much better idea of how the completed picture will look

than does the showing of one straight strip of moulding."

Sweeney & McConnell, extensive stationers, printers

and rubber stamp manufacturers of Vancouver, are go-

ing to branch out still further as indicated by this para-

graph from a recent letter to Bookseller and Stationer.

"In regard to your magazine which we have taken for

the past two years we must say that we find it very inter-

esting but think that it would be more so if it had some
office furniture advertisements. The American magazines

are full of them and we would like to know where these

goods are made in Canada, as we intend putting in this

line."

This is right in line with what Bookseller and Sta-

tioner has been pointing out in recent issues. That is,

the present trend toward the handling of office furniture

by the stationers rather than the regular dealers in furni-

ture, following the change in this respect that has taken

place in recent years in the United States where practi-

cally all the office furniture sales are now being made by
commercial stationers. As to the absence of advertising

of this class, it may be stated here that this shortcoming

will soon be rectified.

Uses Liberal Newspaper Space.

Six columns eight inches deep was the newspaper
space used in a recent advertisement by Edwards of

Gait. The central portion of the space was devoted to

kodaks with a good general appeal ami particulars re-

garding a new kodak fitting a vest pocket or a lady's

handbag. A prominent line is "Printing and developing

carefully done." Two columns are devoted to "Summer
reading." giving titles, authors and prices of each of a

dozen of the best selling books of the season. Another
feature of the advertisement is the offer of ladies' hand-
bags at the special price of 87 cents. "Marriage Licenses

issued here," is given prominence at the foot of the ad.

Bid for Celebration Business.

Here is something from an Ottawa paper printed in

connection with the preparations for "The shopping
week," arranged by Ottawa merchants which contains

a suggestion for stationers for boosting sales of flags

and decorations :

—

Every store on Sparks, Bank, Rideau and all the other

business streets .should enter into this movement with

a will. Show your enthusiasm by putting up flags and
bunting Let the stranger within your gates see that he

is welcomed; meet him with a smile and the glad hand
of good fellowship and all will be well.

'

'

The idea should be followed out for all celebrations,

old home weeks, etc. These special occasions bring with

them great opportunities for stationers to increase their

sales.

Advertising Cameras and Supplies.

J. M. Ross, Moncton, N. B., takes a ten-inch double

column newspaper space to advertise cameras and
photographic supplies and it contains these significant

paragraphs :

—

A special effort will be made to keep our stock of

film, paper and chemicals fresh at all times.

The manager of our camera department has had over

sixteen years experience as a practical amateur. If you

have any difficulties perhaps we can help you. If not we
have behind us the experts of the Ansco factory for any
information we may need.

If you wish we will take care of your developing and

printing.

A prominent line at the bottom is :
—"Mail orders

will have prompt and careful attention."

Trebilcock Bros., Peterborough, in their advertising

take advantage of the support some of the leading

manufacturers are ever willing to lend to retailers. A
recent ad. of their 's featured fountain pens in a striking

and attractive manner.

Here is a paragraph from a recent advertisement of

the Ware Stationery Co., of Moose Jaw :

—

"We handle a full line of engineer's and architectural

supplies, viz: Blue print, drawing profile and tracing

papers, T squares, set squares, tapes, compasses, levels

and transits.

"

©

'•'Business this year throughout Canada in the sta-

tionery trade, as evidenced by the orders which have

come from our various representatives, touches high

water mark," said M. G. Hay, sales manager of the Copp,

Clark Co., to Bookseller and Stationer. He was especi-

ally enthusiastic about the business which ha : come from

the Western Provinces.



BOOKSELLER AND STATIONER 21

Cameras and Photo Supplies

Advantages of Having a Developing and Printing

Service for Amateurs—Practical Value of Inter-

change of Ideas Among Dealers.

Developing and printing for amateurs should be an

adjunct of the camera department in every stationery

store as it is not only profitable in itself but helps to

keep the amateurs interested, assuming that they are

given good service. That is most important! See that

every film or plate left with you for development gets

the best possible attention and allow no carelessness in

printing from the negatives. A satisfied customer is

a mighty good asset and the advertising value of the

displaying of the pictures by amateurs to their friends,

with references to your good service in developing or

printing which will frequently follow, cannot be fully

estimated. To obtain these results the person assigned

to the task must learn and keep in touch with improved

methods in photography so as to keep up to the times and

provide as good service as can be had anywhere else.

The wholesale supply house can be depended upon to

co-operate with the dealer in this respect. Your success

is their 's also. With identical interests, anything that

can be done by wholesaler and retailer for the benefit

of the ultimate consumer is bound to improve general

trade conditions.

In previous issues methods in use by certain dealers

and policies they have adopted for increasing sales and
service, have been described with resulting benefit to

other dealers. Practical illustrations of this nature are

invaluable and for that reason Bookseller and Stationer

invites contributions of this sort from dealers or the

men in charge of camera departments. Such an inter-

change of ideas will prove beneficial all round. Con-

tributions need not necessarily be long—the length of

the descriptive matter easily adjusts itself to the subject

treated and sometimes a brief item bringing out some new
idea will prove as valuable as the extended description

required by more complex subjects. If you haven't

reached the stage of being able to give information, ask

for it. Questions and answers relative to the

camera department will bring out points of interest and

value to all dealers and that is the chief end of this

department-—to afford practical benefit to the dealers,

helping them to give the best possible service to their

patrons, which means increased sales and consequently

enhanced profits.

Since adopting a camera and photo supply department

as a regular feature of Bookseller and Stationer, the wis-

dom of the departure has been amply demonstrated by

numerous communications on the subject, which have

been received from retailers, jobbers and manufacturers.

Enquiries as to where to buy the goods advantageously

are continually coming in, indicating that many dealers

are introducing cameras and supplies as a regular depart-

ment. It is safe to predict that this will continue until

practically all booksellers and stationers will include this

line in their business. There is no reason why this should

not take place, because there is no store more suitable for

the handling of this business than that of the stationer,

and it is only in the larger cities where it would pay to

operate stores exclusively devoted to this trade.

Bookseller and Stationer stands for co-operation be-

tween the various brandies of the trade, and in keeping

with that policy, would like to have contributions from

readers having in view the general betterment of condi-

tions by publishing experiences, observations and hints

that will be beneficial in helping the retailer to increase

his business and run the camera department to the best

advantage. Salespeople are included in this invitation.

-®-

USEFUL WORKROOM HINTS
A morsel of clean sponge slightly wetted witli water

is a very handy thing to have lying near when prints are

being mounted. If a hair from the brush, a piece of fluff

or paper, or a little of the mountant gets on the surface

of the print, it can often be wiped off with a corner of

the sponge in such a way that the finished print will show
no sign that the dirt has ever been there. The merest

touch should be given, the sponge being wet enough not

to drag on the surface of the print.

Pencils for writing on glass are very handy for work
on the glossy side of a negative, as there is no necessity

to cover it with paper or with matt varnish—the work

can be put straight on the negative itself.

Automatic Rocking Machines

In using clockwork or pendulum rockers for keeping

the developer flowing gently backwards and forwards

over the surface of the plate the length of time one of

them will work without attention cannot be gauged, even

approximately, by trial with an empty dish, or even with

a dish containing a weight equal to that of the plate and
the developer. The test must be made with a quantity of

liquid equal approximately to the quantity that will be

used when actually developing. The flow of liquid back-

wards and forwards is a far more powerful check upon
the rocking mechanism than is provided by a solid

weight ; and a rocker that will work for half an hour with

an empty dish may be brought to a standstill in five

minutes if the dish contains a little liquid.

Spotting Lantern Slides.

No lantern slide should ever be allowed to leave its

maker's hands without being properly "spotted," so as

to indicate to the lanternist at a glance the proper way
to put it into the lantern. The spots should be two circles

of white, which may be of white ink or white paper.

They should be stuck on underneath the cover glass, as

there is then no fear of rubbing them off when cleaning

the slide. To find the proper position for the spots, the

slide should be held so that the picture on it is seen up-

right and the right way round. The spots are then

placed at the two top corners on the side next the eyes.

Circles of white paper for the purpose can be bought, or

they may be cut out of thin paper with a punch. It is

a great saving of time when spotting slides to have a

needle mounted in a stick. With this a spot can be

picked up in a moment and put down exactly where it

is wanted—a thing which it is not easy to do with the

fingers.

The retailer is the end of the line of communication
between the manufacturer and the public. Because he

has not tilled his field at times, the manufacturer has

attempted more or less successfully to deal with the

public direct.. But in most cases this has been merely
to make a demand for the goods, to encourage the re-

tailer to give attention to pushing a specific article or

ware. The problem of distribution is one which can

be solved only by a careful and scientific study of the

field, with closer relations and greater frankness between
retailer and manufacturer.



HOW JONES, THE STATIONER, SECURED A NEW
CUSTOMER.

By Geo. H. Landwehr.
Advertising manager of the Oscar Onken Co., Cincinnati.

"Let's go in here and buy some of these goods."
That is what I overheard a woman say to her hus-

band as they were looking at an attractive window dis-

play. She was referring to a well known advertised

product, which this store happened to be featuring in

its show windows, on this particular day.

Merely through curiosity, I followed them into the

store to see what would occur. Sure enough, they pur-
chased these goods, and then the husband happened to re-

call a few things that his wife had apparently forgotten

about; anyway, they finally wound up by giving their

address for a fairly good sized order, which they paid
for and went on their way.

After they had left, the man that sold the goods to

them told me that he never saw that couple inside his

store before, and their address showed that they did
not belong to the immediate neighborhood.

Now, that is just the point. Every merchant, if he
is wide awake, and alive to the possibilities of his busi-

ness, will not be satisfied with merely a portion of the

trade in his community, but he will reach out for new
customers—satisfied customers—and will, induce them
to buy at his store no matter where they live.

Show Windows—Their Unlimited Possibilities.

This is a concrete example where I know that this

merchant's show windows reached out and made in-

ducements to that couple to come inside the store and
spend some money. Have you ever thought of your
show windows as being "special inducements?"

Well, that is just what they are. Your windows can
almost talk out aloud, and there is nothing so eloquent
to a man who needs a new shirt, as the shirt itself, with
price attached, staring him in the face from a show
window.

It is just as true of eatables or other luxuries or ne-

cessities of life. If you use your show windows for
the purpose for which they were constructed, you will

constantly get hold of new trade. They are certainly
more effective than any other form of advertising, and
their use is the least expensive.

Use the Window Space Intelligently.

Get into the game and make those show windows work
overtime for you. Don't overload them any more than
you would overload your own stomach. Just consider that
your show windows can't digest any more than is good
for them, and draw the line somewhere. Remember
that the window display is merely an exhibit of a few
of the things you have inside your store. The show win-
dow is the index to your business and the interior of the
store is supposed to be as clean and attractive as your
show windows, and the goods in stock should always be

just as neat and fresh in appearance as the sample you
show in your window displays.

A Suggestion Well Worth Considering.

When you make any kind of a special window display

of an article, make it a point to have here and there, in

convenient places about the store, samples of the goods
from the windows, so that they may be readily inspected

by those who come in to buy.

Don't let your show windows become the resting place

of a junk pile under any circumstances, for if you do, they

will repel the new trade and "knock" business. If you
use your show windows advantageously and keep them
fresh and inviting, you will find them to be the biggest

kind of a "boost" to your business and a great sale

stimulator.

The show windows can be the success or failure of any
business man, and I could cite innumerable cases where
the show windows have trebled, yes, even quadrupled

the sales of a store by using them judiciously.

A GOOD EXAMPLE.
Vannevar & Co., of Toronto, adopt a method of book

advertising that could be emulated to advantage by other

dealers. They place large bulletin boards in front of the

store, on the sidewalk, with a bulletin about a certain

book, the lettering done by brush work, and so prominent

that the passer-by cannot fail to notice it. Every day
he passes he reads a different bulletin. Similar methods
are employed by this firm in regard to the hooks, as well

as the price and bulletin cards forming the window trims.

Advertising—the real variety—is absolutely necessary

if success is to be attained in the retailing of books. The
lack of effective publicity is one of the explanations of

the frequent complaints that are heard regarding "bad
business" in the book trade. With the improving condi-

tions in respect to the adoption of the net systems by

book publishers, the retailers should be inspired to adopt

a more aggressive and enthusiastic attitude with a view

to encouraging further co-operation on the part of the

publishers in a general effort to strengthen the position of

the retail bookseller. There is a danger of an atmos-

phere of mustiness settling about a bookshop. Avoid
that by all means. Good advertising is the way to do it.

BOOK ADVERTISING
A few weeks ago it was in between seasons but now

the summer season has started in in dead earnest and
it is up to booksellers to get the warm weather business.

It is now time to begin the vacation-reading campaign-

ing that the idea may get well lodged in the public mind

before the general exodus to camps and cottages starts

in.

Spasmodic effort brings spasmodic results. System-

atise and standardize vour methods.



Office Equipment
r*4

Better Conditions for Stationers

Reform in Course of Consummation in the Na-

tional Association of Stationers and Manufac-
turers Will Usher in Better Times for the Regu-

larly Established Trade.

It is gratifying to learn by observation and reports

of traveling salesmen, that more and more attention is

being paid by leading Canadian stationers to the grow-

ing branch of office equipment. A constantly increasing

number of them are extending the department to include

desks and office chairs. These items afford the stationer

a fine opportunity for materially increasing their total

sales. Desks and office chairs can be sold at a good

margin of profit and with about the same time and

effort that it takes to sell some of those picayune articles

so numerous in every stationer's stock. It is hard to

understand why any dealer will hesitate before aggresi-

vely going into these lines. In the case of the intricate

loose-leaf systems there is some reason for caution owing
to the bewildering variety of the binders and the

appurtenances, that are on the market, but there are no

obstructing technicalities of this sort to withhold the

dealer from confidently tackling the office furniture field.

As has been mentioned in recent issues of Bookseller

and Stationer, the present trade tendencies, in reference

to the loose-leaf business, are toward standardization of

sizes, rulings, punching, etc. This is being effected in

the United States through the instrumentality of the

excellent National Association of Stationers and Manufac-
turers. When this reform is consummated in that coun-

try, it will not be long before similar conditions obtain

on this side of the international border. The National

association 's special committee in charge of this question

has been continually at work and by the time the annual

convention takes place in Omaha in August, something
tangible will likely be produced in the way of a report

and action thereon that will result in the realization of

this much-to-be-desired reform. Then the stationer will

be better than ever equipped to intelligently take up
the office equipment branch of the business in which
rests the greatest future development of the stationery

business.

Good for Buyers, Too.

It will not only be a good thing for the retail stat-

ioner but for the rank and file of his customers as well

because it will mean that when standardized, the various

business equipment articles will be sold at a considerably

lower price than certain so-called specialists get for them
now: The exploitation of this field will then be at an
end and with long profits and hold-ups no longer pos-

sible. The business-pirates who have so long acted the

part of parasites in the regularly established stationery

business, will betake them to some other lucrative field

in which to carry on their Get-Rich-Quick Wallingford
plundering.

The following letters explain themselves. They in-

dicate that within a reasonable time Canadian firms will

he able to take advantage of the existence of postage

stamp affixers which are extensively used and manu-
factured by several concerns in the Cnited States. In

addition to the benefit that will accrue in the saving of

time in establishments having large quantities of out-

going mail matter, there is the special interest affecting

the stationery trade in that it will add another profitable

article of merchandise to the line sold by dealers in office

appliances :

—

Toronto, June 14, 1912.

Post Office Department,

Ottawa,

Gentlemen :

—

In the United States there are machines in use for

stamping letters, effecting great saving of time in large

institutions, but they can only be used when the stamps

are done up in rolls and as they are not put up in this

way in Canada the machines are not available here.

Will you kindly advise me if there is any indication of

this method being adopted in Canada ? There is a demand
for them not only from the large concerns having a great

amount of mail matter each day, but from the dealers

in stationery who would thus be able to add another good

selling article to their line of merchandise.

Yours very truly,

Findlay I. Weaver,

Post Office Department, Canada, Office of the Superin-

tendent of the Postage Stamp Branch

;

Ottawa, 17th June, 1912.

Findlay I. Weaver,
Editor, Bookseller and Stationer,

Toronto, Ont.

Dear Sir:

—

I am directed to acknowledge the receipt of your

favor of the 14th instant. The question of stamps in

rolls for use in stamp affixers has been engaging the

attention of the Department for some time past. Un-
fortunately, all the difficulties in the way have not been

overcome, and until they are the Department is not in a

position to supply such stamps to the public. As soon

as it can do so the public will be duly notified.

Yours very truly,

E. J. Lemaire

Superintendent.

@
THE CARD SYSTEM IN A BOND OFFICE.

One of the most essential devices that should be added
to an office equipment, if a stock or bond concern, bank,

or, in fact, any financial institution, is a card system, or

file, giving a description of the past, present and pro-

bable future value of any security. This protects the

investor from exaggeration, misrepresentation or un-

certainty.

@
Too many business men lose the happiness of the

present by discounting the future. With eyes set on the

time when they expect to retire with a competence, they
lose the pleasure of the day's work, and that period of

time is lost so far as living touches it. "Squander not
time, for time is the stuff that life is made of," has a

wider significance than the money standard.



List of the Best Selling Books
Checked Up from Returns Submitted by Repre-

sentative Booksellers—Reports of Publishers'

Best Sellers.

Canadian Six Best Sellers.

The Bandbox (Vance) 48

The Street Called Straight (King) 40

The Harvester (Stratton-Porter) 33

The Just and the Unjust (Kester) 31

The Sins of a Father (Dixon) 28

Guests of Hercules (Williamson) 20

Best Sellers in the United States.

(As compiled for Baker & Taylor's Bulletin).

Through the Postern Gate (Florence L. Barclay).

Stover at Yale (Owen Johnson).

Her Weight in Gold (George Barr McCutcheon).

The Harvester (Gene Stratton-Porter).

The Postmaster (Joseph C. Lincoln).

A Hoosier Chronicle (Meredith Nicholson).

7. The Man in Lonely Land (Kate Langley Bosher).

8. The Guests of Hercules (C. N. and A. M." Williamson).

9. To M. L. G—He Who Passed— (Anonymous).

10. The Winning of Barbara Worth (Harold Bell Wright).

1.

2_

3.

4.

5.

6.

1.

2.

3.

4.

5.

0.
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PUBLISHERS' BEST SELLERS.
& Cockburn:

—

1. Pollyooly.

2. Carnival.

3. Earth.

McLeod & Allen:

—

1. The Just and the Unjnst.

2. Japonette.

3. Fran.

Cassell & Co.:

—

1. Open Trails.

2. The House of Windows.
3. The Man at Love Lake.

Henry Frowde:

—

1. He Who Passed.

2. The Measure of a Man.
3. The Singer of the Kootenay.

The Macmillan Co.:—
1. The Goodly Fellowship.

2. Julia France and Her Times.

3. White Ashes.

McC'elland & Goodchild:

—

1. The Mountain Girl.

2. The Lighted Way.
3. Whispers About Women.

Musson Book Co.:—
1. Riders of the Purple Sage.

2. The Flower of the North.

3. The Guests of Hercules.

William Briggs:

—

1—The Price She Paid.

2—A Hoosier Chronicle.

3—My Lady Caprice.

Copp, Clark Co. :

—

1—The Bandbox.

2—The Way of an Eagle.

3—The Sins of the Father.

©

BOOKS FOR THE VACATION TRADE.

Booksellers should present a deaf ear to the hoary
and constantly repeated assertion that summer neces-

sarily means a deadening of activity in bookselling. If

the sales drop it is the fault of the booksellers—wholesale

and retail—rather than of the public who can be relied

upon to respond to properly directed trade appeals. With
the annual migration from the towns and cities to the

summer resorts there are obvious opportunities for sell-

ing books to meet the consequent demand for reading

matter. It may be light reading that these pleasure

seekers demand but it doesn't follow that this means the

"cheap and nasty" paper novels which are frequently

about the only books seen about a summer resort largely

because of the fact that booksellers have neglected oppor-

tunities for making sales of better books in not having

brought the subject to the attention of people they knew
were going away for the summer or on a shorter holiday.

Do not let this happen again this year. Go to work
systematically. List the names of people intending to

leave for summer resorts and then solicit their orders

for books that you are reasonably sure will appeal to

them. Some of the publishers are featuring certain

novels especially for the summer book trade. Co-operate

with them! Make the summer of 1912 a good book sea-

son and help to put an end to the false theory that sum-

mer spells business suspension for booksellers.

As a matter of fact the increased demand referred to

shou'd make July and August particularly strong book

months because there are other opportunities to keep up

regular sales. It is up to the bookseller to feature small

books that can easily be slipped into the pocket—books

that can be produced when the fish don't bite; when out

in the park on a bench in the shade of a tree; when the

mail is late or the boat is missed. Flexible leather-bound

India paper volumes are just the thing and one such sale

generally brings the customer back again and again. Then

think of the many outdoor books—books that tell how

to do things about the grounds, in the garden, about

golfing, boating, and other ways of enjoying summer life

and profiting by it. Baseball literature is growing;

books by and for "fans" are constantly appearing.

Small-farming has been the subject of many books. Then

there are travel books, flower and bird books, books on

botany on astronomy and books for rainy days. Remem-
ber the children, too! Why slacken up because it's sum-

mer'? It is a most unreasonable thing to do in this pro-

gressive age.
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Macmillan-Morang Merger.

Morang Educational Company Absorbed by the

Macmillan Company of Canada—John C. Saul

Joins Macmillan Staff.

One of the biggest deals which has ever taken place in

the book business in Canada was that put through since

the appearance of the last Bookseller and Stationer, merg-

ing the book publishing business of the Morang Educa-

tional Company with that of the Macmillan Company of

Canada. This was the outcome of negotiations which have

been proceeding for the past year between Frank Wise,

president of the Macmillan Company of Canada, and
George N. Morang, head of the Morang Co. The consoli-

dation gives the Macmillan Co. control of an enormous

list of educational books, including eight Ontario author-

izations of which five were held by Morang 's.

The Morang Educational Company published a lartv
'

number of the text-books authorized by the education de-

partments of the various provinces. In addition, they

produced a number of books, which were approved

for supplementary reading purposes, and in this connec-

tion they had just begun the publication of a lengthy ser-

ies of "Chronicles of Canada for Boys and Girls," which

will, of course, be continued by the Macmillans.

The Macmillan Company will necessarily largely in-

crease their educational business. They already

hold a strong position in college and high school

texts, and the addition of the Morang list will

give them a substantial footing in the primary
schools. John C. Saul, an editor of wide experience, has

FRANK WISE
President of the Macmillan Co. of Canada.

joined the Macmillan staff, and it is their intention to go
in strongly for Canadian publications, both of an educa-

tional and general character.

Mr. Morang will continue the business of Morang &
Co., publishers of subscription books and magazines.

"Brock, the Hero of Upper Canada," which had been

prepared by the Morang Educational Co., but which now
goes on the Macmillan list, has just appeared. The book is

by Thomas Guthrie Marquis and is one of the series of

"Chronicles of Canada for Boys and Girls," edited by
John C. Saul. Besides being of special significance in

this year marking the one hundredth anniversary of the

War of 1812, it is a worthy record of the career of Sir

Isaac Brock and deserving of a place in the library of

every Canadian.

It is rumored that a Western branch of the Macmillan
Company will be established before very long and Calgary,

it is believed, is the city to be chosen. Mr. Wise, when
interviewed regarding this report, would make no state-

ment, but admitted that he had heard the rumor.

AMERICAN BOOKSELLER'S CONVENTION.
The especially satisfactory feature of the annual con-

vention of the American Booksellers' Association in

New York, May 14 to 16th, was the evidence marking
every session of the cordial relationships existing at

present between the publishers and booksellers. Every ad-

dress delivered included references to the advantages it

has brought. An address which made a particularly good
impression was that by Frederick G. Melcher, of Boston,

representing the retail book trade, whose subject was
"Bookseller and Public." Mr. Melcher in his early re-

marks referred to the successful result of the war for

net prices and the entrance upon the reconstruction

period which would mean wider and more intelligent

bookselling. The retail bookstores represented the prin-

cipal outlet for books—the final step in the selling sys-

tem. In the new era bookstores should have the best lo-

cations—not giving precedence to cigar stores and haber-

dasheries. There would have to be improvements in

window display efficiency and in store service; bigger

and better stocks; improved classification of books, all

plainly priced and better salesmanship. The speaker

protested against any criticism, that this was calling for

a Utopia in the bookselling world. He believed that the

time was soon coming when all this would be realized.
'

' The retail bookseller is going to have a new inspiration

!

He is the one who must put inspiration into the clerks

who check up the stock and keep things as they should

be. It is upon him that the whole structure of this edi-

fice depends. We have got to go forward. We must

have this new inspiration. How much of the inspiration

you feel actually gets to your public; to the public that

comes into your doors'? It is with the booksellers that

the final solution of the problem lies, they have the key

that will open the way into the new era!"

Other important addresses were given including "Co-
operation Between Publishers and Booksellers," by Wil-

liam Morrow of the F. A. Stokes Company, who dwelt

upon the necessity for the intelligent working together

of publisher and bookseller to sell more books at prices

find on terms that will mean profit to both. E. W. Mum-
ford, of the Penn Publishing Co., Philadelphia, told of the

importance of the juvenile book trade and educating

readers for the future by stimulating sales of better

books for children. "Fewer Books and Better" was the

significant title of a pithy address by S. A. Everett of

Doubleday Page & Co., who argued that the bookseller

had a tremendous leverage to control the situation and

that fewer books would mean bigger business.

@

EVOLUTION OF A BEST SELLER.

Printed in February; Called a Masterpiece in March;

75,000 Copies Sold by April; Styled a Classic in May;
300,000 Copies by July; Immortalized in August; 400,000

Copies in September; Dead and Forgotten by November.

—Publisher and Retailer.
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S. B.' Gundy has returned from bis trip to the old

Country, the passage both ways being thoroughly- satis-

factory. The routes taken were considerably south of

the ieeherg region. Speaking of business conditions in

England, Mr. Gundy said the results of the railway

strike were still being felt, handicapping business houses

and this was accentuated by the subsequent strike of

docl laborers. The publishing houses, of course, suffered

along with others, but there was no indication of their

being unable to' carry out contracts.

Among the trade visitors to Toronto in dune was

E. J. Vickery, bookseller, of Yarmouth, just back from a

trip to England.

The literary world suffered a distinct loss in the

passing of Margaret Sangster at her home in Maplewood,

N..T. She became familiar to the present generation as

editor of Harper's Bazaar and later as a writer for the

Woman's Home Companion, but the older generation

knew her by her writing in "Hearth and Home," "The
Christian Intelligence," and "The Christian at Work."
Among the well known books are: "Winsome Woman-
hood." "Janet Ward," "Eleanor Lee," "When Angels

Come to Men," "Fairest Girlhood," "The Joyful

Life," "The Little Kingdom of Home," "The Story

Bible" and "The Queenly Mother in the Realm of

Home."

Her native town was New Rochelle, N.J., where she

was born in 1838.

Victor Trowles, of the McLeod and Allen staff, left

in June on a six weeks visit to his former home in

England.

"Some good things from .'Open Trails," is the

caption of a bulletin issued by Cassell & Co., one of a

series dealing with the four Canadian novels issued by

Cassel's this spring. These bulletins are neat typograph-

ically and are printed on cardboard.

"Old-fashioned romance still lives," say the Canadian
Publishers of "He Who Passed," and forthwith they

announce that the person for whom the sensational novel,

called "He Who Passed; to M.L.G.," was intended has

read the book and is to marry the author. The story

told how a woman, brought up in New York theatrical

life, met a British Army officer and loved him, but would
not marry him until he knew all about her life. This

she described in a book rather than a letter, so that if

he read it and then did not want her, he need never

reply. The book was published in February, this year.

Three months afterwards, say the publishers, the author

went travelling in Spain. M. L. G., meanwhile was in

another country. He happened to read reviews of the

book, cabled for a copy, read it, and then hastened to

England, where he had last seen the writer whom he had
deeply loved, but who had refused . him without giving

him a reason. The book explained all that he had been

unable to understand. For some time he could get no
trace of her. But at last he learned where she was and
rushed to Spain. As in old romance, "Journeys end in

lovers' meeting-, " and they are to be married on October
8th.

A canard which gained considerable credence a few
days ago was a report to the effect that E. G. Fowkes,
representative of the Macmillan Co., had succumbed to

acute indigestion in the West, and so persistent was the

report that Frank Wise, head of Macmillan 's, got the

wires busy, and reached Mr. Fowkes at Winnipeg, safe

and sound. Mr. Fowkes, like Mark Twain, was able

to state that the report of his death had been greatly

exaggerated.

Recently Issued Canadian Books
Works of Fiction Brought Out by Canadian
Publishing Houses in the Past Month.

Tor-

Tor-

Mc-

Adair Cecil. The Qualities of Mercy. Toronto: The
Copp Clark Co. Cloth, $1.25.

Barton Hester. The Baron of 111 Fame. Toronto: The
Copp, (lark Co. Cloth $1.25.

Clouston, J. Storer. His First Offence. Toronto: Bell &
Cockburn. Cloth ..1.25.

Child, Richard Washburn. The Blue Wall. Toronto:

McClelland & Goodchild. Cloth $1.25.

Curtin, Marthe Troly. Phyrnette Married. Toronto:

Macmillan Co. Cloth $1.25.

Davis, William Stearns. The Friar of Wittenberg.

onto: Macmillan Co. Cloth $1.25.

Davies, Maria Thompson. The Melting of Molly.

onto: McLeod & Allen, Cloth $1.00.

Harper L. Allen. Mr. Wycherly's Wards. Toronto:

Clelland & Goodchild/ Cloth $1.25.

Jenks, Geo. C. The Deserters. Toronto: The Copp,

Clark Co. Cloth $1.25.

Mason ,A. E. W. The Turnstile. Toronto: Copp, Clark

Co. Cloth $1.50.

Mighels, Philip V. As It Was in the Beginning. Toronto.

McLeod & Allen. Cloth $1.25.

Norton, Roy. The Plunderer. Toronto: McLeod &
Allen. Cloth $1.25.

Parker, Louis N. Pomander Walk. Toronto: Bell &
Cockburn. Cloth $1.25.

Post, Melville D. The Nameless Thing. Toronto: Copp,

Clark Co. Cloth $1.25.

Warwick, Anne. The Unknown Woman. Toronto: Bell

& Cockburn. Cloth $1.25.

Westrup, Margaret. Elizabeth in Retreat. Toronto:

B«dl & Cockburn. Cloth $1.25.

Young, F. E. Mills. Grit Lawless. Toronto: Bell &
Cockburn. Cloth $1.25.

MISS L. M. MONTGOMERY
Author of "Chronicles of Avonlea."

"Let The Roof Fall In" by Frank Danby, is an

edition to the line of English reprints handled by the

Copp, Clark Co.

"Auction Bridge," by Archibald Dunn; "The Com-
plete Bridge Player," by Cutt-Cavendish, and "Etiquette

Up-to-date," by,L. H. Alexander, are three new books

added to the list of Bell & Cockburn.
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A Sketch of Percival Lancaster
One of the New Members of the Company of

Canadian Authors, Recently Joined in Toronto

by His Father, "Harry Collingwood," Author
of Many Books of Adventure.

One of the newest members of the Company of

Canadian authors is Percival Lancaster, author of

"Captain Jack O'Hara, R.N., which is spoken of by
those in a position to speak authoritatively, as a good

account of life as it exists in the British navy to-day and
which received excellent treatment in the hands of the

reviewers. His second story "In the Power of the

Enemy," is running serially in an English magazine and
will be issued in book form by Sampson, Low, Marston

& Co. They have also accepted his third book "The
Serpent," and the mss. of the fourth wTas taken to

England by Fred J. Ryiner, managing director of

Sampson, Low, Marston & Co., who, it will be remembered,

visited Toronto in May.
In an interview with Mr. Lancaster recently, a repre-

sentative of Bookseller and Stationer, was able to gather

some interesting information regarding the activities,

interesting experiences and adventures which have

crowded his life, well equipping him together with an
instinct for story-telling to write the books which have

already come from his pen, with the promise of many
tales to come.

PERCIVAL LANCASTER

He was born thirty years ago in Scotland. He gained
his preliminary education at Dulwich College for the

profession of civil engineering, being one of the school

prizemen. Returning to Britain after a tour of the con-

tinent completing his knowledge of French and German,
he joined the staff of Sir John Jackson's contracting

firm, on their Admiralty dockyard extension at Keyham,
Davenport. After six years there he received a govern-
ment appointment in South Africa, followed by some
strange experiences and unpleasant adventures. While
captain of a squadron of irregular horse it fell to his lot

with the assistance of one trooper to address a meeting of

five hundred Kaffirs who had struck work and "gone on

the rampage." This was accomplished by what Mr.

Lancaster described as "a colossal piece of bluff." On
another occasion while riding through a lonely part of

the country, he was attacked by an armed native in the

dark and received a bad assegai stab before being able to

put it beyond his assailant's power to do any more mis-

chief. At another time while cantering down a narrow
brush-path, he rode over a huge python and the experi-

ence which followed was more exciting than pleasant.

His narrowest escape from death was when he was swept

while fishing from a raft, over the bar of one of the

East African rivers. Subsequently he suffered a fractur-

ed collar bone while riding a race, followed soon after-

ward by another accident while hunting, resulting in a

hroken knee-cap. Then came at attack of fever after

which he returned to England. But before leaving, he

was privileged with a military officer, to witness a sight

very seldom seen by a white man; namely a war dance

by a whole Zulu impi, consisting of three thousand men,

fully armed and accoutred for war. "As each regiment

filed up, singing and clashing the hafts of their assegais,

and rattling their shields stamping on the ground in uni-

son until the solid earth regularly trembled, it was a

sight never to be forgotten," said Mr. Lancaster, "es-

pecially when, at the conclusion of the dance, the whole

army executed a spectacular charge from all directions

upon us two white men, ending up by hurling their as-

segais into the ground at our feet, until we were entirely

surrounded by a hedge of wood and steel." This exhi-

bition took place miles away from the nearest white out-

post and on the very eve of trouble with the Zulus.

A scene introduced into "In the Power of the

Enemy," was one which the author actually witnessed, be-

ing the ceremony of consulting the omen which invariably

takes place among the Zulus, when a momentous decision

is to be arrived at. In consists, among other details

which are too horrible to put down in print, of slowly

torturing to death a couple of goats, one white and the

other black; and according to whether the black or the

white goat succumbs first, so the decision is made.

From England Mr. Lancaster acting on the advice of

a friend came to Canada and although as he put it:

"Things were at first not all beer and skittles," he has

never regretted the step. He is now in the service of the

Toronto Board of Harbor Commissioners.

Mr. Lancaster is the son of Harry Collingwood the

well-known author of books for boys who lias produced

nearly forty tales of adventure and who is now in Tor-

onto with his son.

@

Notes about New Books

Henry Frowde's have just added these titles to their

St. Cuthbert's series of reprints:—"Maid Margaret," by
S. R. Crockett; "Susanna and Sue," by Kate Douglas

Wiggin, and "Better Than Life," by Charles Garvice.

"The Royal Academy Pictures and Sculpture of

1912 " and "A History of the Modern "World," by
Oscar Browning, the latter published in two volumes,

were among the month 's publications by Cassell & Co.

"Practical Dry-Fly Fishing," by Emlyn Gill, is on
the month's list of new publications of McClelland &
Goodchild. Among the new books they are jobbing are:—
"How to Make Poultry Pay," by the Poultry Editor of

Form and Garden; "Making the Home Profitable," and
Frank Crane's "Business and Kingdom Come."

The title of Nellie McClung's new book, to be issued

by Briggs in the fall, will be "The Black Creek Stopping
House."



Lesson 12—Complete Course in Cardwriting
A Style of Alphabet Suitable for Use as Headlines or for Special Fancy

Cards, But Not Appropriate for Sale Cards—Decorative Feafures.

(By J. C Edwards. Copyright, Canada. 1911.)

NO reasonable argument can be used to uphold

the use of fancy letters as practical for sale

cards. The plainer a letter is the more read-

able and therefore, the more productive of results.

Though this course has been compiled with the

express purpose of presenting the reader with only

practical alphabets for use in modern show card

writing, there are times when the less practical letter-

ing is advisable even in every-day work. There are

times when a fancy trim is called for, and while a

plainly lettered card is proper, yet, a fancy touch is

more in harmony. Now this fancy touch does not

need to be so fancy as to detract from the legibility

of the card—it must be quickly made as well. Old

English lettering, in its original set style is not prac-

tical and is less readable than almost any style used

in lettering to-day. Yet it is a handsome letter and

when nicely written makes a fine effect. This is the

reason why we present here a corrupt version of the

Old English, taking away the fussy parts and trans-

forming the letters into an easily and quickly writ-

ten style which can be read without trouble.

Where one word or so requires to be brought out

more prominently in the inscription this letter may
be used effectively. This is demonstrated in the card

reading "Fancy Letters should never be used on any

kind of sale card, etc." The words "fancy" and

'letters," being the subject, and the most important

parts of the card are made prominent by the use of

this alphabet. The small letters in the reader of the

inscription are made with a small soennecken pen

(No 2%). This lettering will be taught in later les-

sons.

The decorative feature of this card is the grey

panel scheme used at both ends of the card—the one

on the left being used as a relief for the capital F.

The other card illustrates the use of flat stroke fancy

lettering for the whole inscription. Note how much
harder it is to read this card than the one previously

described. Compare the two and you will readily see

the reason for not advocating this or any fancy letter

for sale or quickly read cards.

A very simple form of decoration is used in this

card, but which adds just enough life to relieve the

plain black and white appearance.

At the bottom of plate 12, there are a number of

strokes given which, if practiced, will give the ele-

ments of this letter and be of great aid in helping

you to master it.

Persistent practice will accomplish a great deal in

card-writing, in fact, it is the secret of success. You
may ask where this style of letter would be used to

advantage.

The most important functions of any dry goods

store in the year are its openings. Your opening

cards may bear the formal opening inscriptions let-

tered with "Flat Stroke Fancy" and illuminated in

whatever way you may desire, or they may have an

informal inscription with the main words in "Fan-

cy." Your Easter cards, your Christmas cards and
such important cards may be made with this style of

lettering. In fact, new goods cards where quality

and style—not price—is the main feature, may be

lettered to a more or less degree with this "Flat Stroke

Fancy" lettering. You must use your better judg-

ment in deciding what you use.

Capitals of this style of letter do not blend well

together. They are even less readable than the lower

case and should be used only at the beginning

of a sentence or when only two or so words are used

as the headline they may all begin with a capital.

There are only about two letters in the lower case

which are like the capitals and these are S and X and

Z and even these are slightly different inasmuch as

the S in the capitals has the lower or last stroke con-

tinued right up and across the face of the letter. The
Z is practically the same but the X is finished slight-

ly different. The rest of the letters are decidedly

unlike each other.

should novcr bo used on any
kind of sale cards astkey
are L>ss easily read tKeti\

plain Block or Roman stylos.

B efbre conn^encinlj letterittij,

practice tlie strokes tlioi

arc shoun> at the bottoir*

of \\\o "plate -

Cards showing application of flat stroke fancy lettering and
decorative effect.

The lower case is more simple to execute. A
number 7 red sable flat brush was used to make this

plate.
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P.lateN?l2~FlaA, Stroke Fancy

*"^ 1^9

^A

Practice These
; StrokQS ?

Flat stroke fancy lettering, which has its more practical value in the various decorative purposes to which

it is applicable.



New Goods Described and Illustrated

Paragraphs of Interest and Value Concerning Recent Introductions, Designed

to be of Practical Benefit to the Retail Trade.

The Copp, Clark Co., have -just received a new line

of cards made up on a surface of Japanese wood effect

and reproduced in colors with a Sangorski border, the

subjects being twelve different poems by Ella Wheeler

Wilcox.
* # *

The latest addition to the list of paper punches manu-
factured by the Samuel C. Tatum Co., is an adjustable

machine operated by hand-power which has been named
"The Premier." The. manufacturers claim merit for it

in these respects: power, simplicity, accuracy, durability,

unusual in a machine that is comparatively inexpensive.

It is adapted to office use and to the work of binders and

printers.
* * *

A folding notebook stand is a new offering to the

Canadian trade through Lee & Williamson, Toronto,

( Canadian representatives of Thomas Bushill & Sons

Ltd.. of Coventry, England. It supports the book at

a natural angle from the eyes and can be folded up to

act as a support when the shorthand writer is taking

dictation. The article is called the "Little Champion"

notebook

any kind.

stand. It has no metal mechanism or clips of

NEW FOUNTAIN PEN FILLER.

Staffords' patent fountain pen filler recently intro-

duced, enables the user to fill his fountain pen without re-

moving the pen section. The pen is inserted firmly in

the neck of the rubber cap of the bottle, which is then

reversed and by holding the neck of the cap and pen and
pumping upwards a few times, the ink is forced through

the feed section and into the barrel, thus filling and clean-

ijjg the pen at one operation.

* * *

A dozen different forms of requests for payments of

accounts are included in the variety of gummed label

stock lines just introduced to the Canadian trade by
Lee & Williamson, representing Thomas Bushill & Sons,

of Coventry, England. Here is the wording of one of

them :

—

"This account now being considerably overdue, we
must request the favor of a remittance per return of

post.
'

'

Others are suitable for other stages of the continued

efforts sometimes required to obtain payment of acco in 3.

The Portress assortment, which is illustrated here-

with, is among the new goods shown by \Y. J. Gage &
Co. It is made in the shape of a fort, mounted by a

I 'ni'iii Jack, and contains one half gross gilt rubber tipped

5c pencils. A novelty shown by this firm is a magazine

pencil. It is finished in gunmetal style, mounted twelve

pencils on a card. They will retail at 10c. By simply

unscrewing the point ,the lead drops the distance re-

quir?d, and a surplus supply of leads is carried inside

the pencil, hence the name magazine.

Two types of the "Gem" ink wells, recently intro-

duced by Cashman & Denison. The features are the re-

volving cover and that the main reservoir back of the

dip is never exposed to the dust.

Pictures of royalty are conspicuous among the new
post card productions of Raphael Tuck & Sons, a strik-

ing series being the real photo cards of the King-Emperor
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THE FIRST SUCCESSFUL SELF-FILLING
FOUNTAIN PEN

ALWAYS THE LEADER—WITHOUT A PEER

Every dealer appreciates the exclusive selling

features of

"THE MODERN"
AUTOMATIC SELF-FILLING FOUNTAIN PEN

The pen for which there is no substitute.

Its self-filling feature is exclusive. It is filled by simply

twisting the button, holding the pen in the ink, and, by

a reverse twist, the pen is filled.

There is no soiling of the fingers or clothing, and no

troublesome filler needed to keep "THE MODERN" always

ready for service.

JUST TWIST AND IT'S FILLED.

Every pen is fully guaranteed. Furnished with 14k. gold points,

structurally perfect and warranted not to leak.

All style holders, plain, chased or mottled, also mounted in Sterling Silver

Filigree, Gold Filled and Mother of Pearl. Fitted with fine, medium, coarse

and stub pens, and equipped with the newly patented "A.A." Clip when
so ordered.

Dealers adding our lines will be furnished with an attract ve display

case containing an assortment of the pens which for years have been

ready sellers.

The cut shows the "A.A." Clip attached to the cap. It excels by far

any fountain pen clip yet produced. Fitting in two small mortises in the

cap, it holds perfectly firm and can be attached almost instantly. With your

initial order of one dozen clips, we will send you gratis tools for attaching

the "A.A." Clip to any cap. For catalogue and trade discounts, write to

your local jobber or

ARTHUR A. WATERMAN & COMPANY
22 THAMES ST., NEW YORK

NOT CONNECTED WITH THE L. E WATERMAN CO.
If it isn't an "A.A." it isn't a "MODERN
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and Queen-Empress in coronation robes and crown, as

well as photographs showing them in more familiar robes.

A picture of the King in civilian clothes, wearing a soft

hat and two different photographs of the Duke of Con-

naught, are especially interesting. There are also

"Royal Oilette" post cards, reproduced in original

colors from paintings by J. Snowman, of the King and

Queen, including cards showing them in coronation robes,

and of H.R.H. the Prince of Wales. There are addi-

tions to the popular series of "Scottish Life and Char-

acter," animal life, nature studies, landscapes and many
other humorous subjects.

CATALOGUES RECEIVED.

The Tower Manufacturing & Novelty Co., have issued

a broadsheet to the trade advertising their $50 school

assortment. This sheet supplements the special catalogue

of school supplies recently issued.

A four-page folder showing some of the 1913 calendar

pad designs, reproduced in colors, is one of the adver-

tisements just sent out to the trade by the Charles H.
Elliott Co., of Philadelphia. The elaborate attention

being paid to this line by the different manufacturers

serves to indicate its growing importance in the trade.

Lee & Williamson, who have been appointed Canadian

agents for H. A. Coombs, of London, England, have

issued a catalogue to the Canadian trade of that firm's

carded goods including pencils, penholders, rubber bands,

clips, erasers, sponges, compasses, rulers, brushes etc.

"We do not sell the consumer," is the title of an an-

nouncement to the trade just issued in circular form by

S. S. Stafford, Inc. The circular goes on to say that the

concern has established a fixed policy of protection for

the trade and acknowledges that, during the fifty-one

years that the Stafford firm has been in existence, the

world-wide distribution enjoyed by Stafford products has

been effected by the retailers who would continue to get

a square deal.

Interesting Facts About Paper
Something About Generally Used Terms Regard-
ing Paper—Salespeople Should Be Able to

Answer Questions Put by Customers.

Salespeople in the stationery department should be
able to answer the questions that a . customer may ask
about the paper which he is buying. Here are a few
facts that may or may not be familiar to most dealers,

but are probably not known to the average buyer.

White paper sometimes turns yellow after a few
years because it was made of miscellaneous colored rags
that were bleached with acids and blued to gain the
white shade desired. Paper made in this way will not
keep its original whiteness, but will eventually turn
yellow.

The water-mark is placed on paper by passing it,

while it is a wet web, under a dandy roll covered with
wire cloth on which the design of the water-mark is

raised with tine copper wire. As the roll revolves, this

design presses lightly on the damp paper and forms the
water-mark.

The much-used "bond" paper received its name in

a rather odd way. About 65 years ago, Zenas Crane, of
Dalton, Mass., had been furnishing a customer in New
York with a certain grade of paper which seemed par-
ticularly adapted to the printing of legal forms, bonds,
etc. One day the customer asked, "Have you any more

of that 'bond' paper on hand?" Mr. Crane decided that

this would be a good name for the paper, which before
this had been nameless, and it has been so called ever
since.

The "fabric finish" of paper for correspondence is

produced by placing sheets of linen cloth between the

sheets of paper while they are damp and soft, and sub-

jecting them to hydraulic pressure. The paper, of

course, receives the impression of the cloth, and retains

it when dried.

SEASONABLE SYSTEM BOOKS.
Some valuable pointers for developing sales in the

office equipment department were given in a recent ar-

ticle in a United States magazine, by W. C. Bardenheur,
New York sales manager for the Boorum & Pease Co.

He stated in part:

—

"In selling blank books certain seasons are naturally

better for the sale to certain lines of trade. Just now is

a very seasonable time to get an order from real estate

men.

"Almost every real estate firm sells property on the

installment plan, now-a-days. And a great deal of in-

formation needs to be kept regarding the transaction,

which may run over a period of years, and requires many
entries.

"Details must be recorded about the property, the

payments on same, the terms, the commissions, interest,

etc.

"A good book for this purpose is a combined ledger

and record. Each account is assigned two pages, facing.

On the left hand page are columns for descriptions of

property—plot, street and number, name of buyer, and
terms. On the lower half of the page is space ruled

off a period of five years showing payments by months,

together with interest, taxes and insurance. On the op-

posite page is a record of commissions paid, taxes and
insurance. '

'

Such books, being a regular stock article, gives the

dealer a special advantage as they can be sold so much
more reasonably than if they had to be ruled and print-

ed to order.

This is just one example of seasonable system books.

There are others such as this, good all the year round,

but especially so when the customer's own business is

at its best.

©

TYPEWRITERS IN CHINA.

Typewriters are now made for use in nearly a hun-

dred different languages, and they are sold all over the

world; but there is still one great nation which) for a

very simple reason, has no typewriters that write its

tongue. That nation is China. The English alphabet has

twenty-six letters, the Russian thirty-six. The typewriter

produced for the Russian market is the largest made; but

no typewriter could be made that would begin to be big

enough for the Chinese language, which has no alphabet,

but is represented by sign characters, of which there are

about fifty thousand. So this nation of 400,000,000 people

has no typewriter in its own tongue. But that doesn't

mean that no typewriters are sold in China. More and

more Chinese are learning other languages besides their

own, and Chinese merchants and resident foreign mer-

chants use tyepwriters, and they are used in legations

and in consular offices and in banks and shipping offices

and colleges, and by missionaries, by various people. Al-

together there are sold in China a good many typewriters.
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Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

The Sensation
of the English
Fountain
Pen Trade
This is the pen that suddenly loomed big before the

English public, creating a new record in fountain pens.

It not only attained meteoric success with the low-price

public, but has created a demand with those hitherto

regarded as unlikely buyers. It made itself felt and by

sheer force of worth established itself as a pen to be

reckoned with. No other pen has ever met with «uch

a hearty reception as that accorded the W.H.S, Pen.

fcd&£> en
is a self-filling fountain pen, made of the finest quality

vulcanite in the best English pen factory. Every piece

is cut from the solid. The nib is genuine 14 carat gold,

tipped with hardest iridium. It is the pen that never

jibs. The price will be a revelation to yo \ Write for

terms and particulars now.

W. H. SMITH & SON
Manufacturing and Export

Stationers

186 Strand,London, Eng

Registered Trade Mark

The Sign of Quality
representing nearly
a century of

public confidence.

Do You Sell

Carbon Paper or Typewriter Ribbons?

Please Note We Said "Sell"

It pays to stock the best there is in carbon papers or

typewriter ribbons, if you value the trade they bring.

CARBON
PAPERS

TYPEWRITER
RIBBONS

will satisfy your trade by giving excellent results

—

copies as

clear as the original. Do not risk the trade that will prove of

good profit to you by offering inferior goods. Sell Peerless

Brand and be sure of quality and a satisfied patronage.

WRITE FOR PRICES, ETC.

Peerless Carbon & Ribbon Mfg. Company, Ltd.
1 76 Richmond Street West Toronto, Canada



Athletic Goods, Leather Goods
Fancy Goods and Toys

General Growth of the Toy Business

Larger Orders Than Ever Being Placed by the

Dealers—Due to Considerable Extent to Growing

Tendency Toward All-the-Year-Round Toy De-

partments.

One of the strong indications of the growth of the toy

business is the fact that the orders being placed with the

jobbing houses are far and away ahead of other years,

the chief reason for this being the tendency toward year-

round business in toys. The year 1912 will show a

greater advance in the toy trade generally than has been

shown in any previous year, and merchants all over the

country are waking up to general trade—bringing possi-

bilities of a good toy department.

Treating the toy department as a sort of necessary evil

is a tiling of the past. Instead of that the trade have

come to realize the great opportunities afforded by a de-

partment which creates such a stir among the children,

so that, instead of being confined to the few weeks just

before Chirstmas Day, toy trade activity runs through

the twelve months of the year.

Why shouldn't this be the case?

Playthings appeal to children at all times; why not

always be prepared to fill a ready-made demand by ex-

tending modern merchandising methods to the toy depart-

ment?

"Toyland" as a name for the department has been

quite widely adopted, and there is a magnetism about the

word that makes it a good drawing card for business.

Other dealers advertise theirs as "The Toy Store."

This has an advantage over the terms "Santa Claus'

Headquarters," and "The Christmas Store," because it

can be used the year round.

Besides, it has a more business-like sound, and is

a name that fixes itself in the mind, so that when a man
thinks of toys his thoughts will naturally pass on to

"The Toy Store."

While it is important to keep the whole year in mind
in regard to the toy trade, it is advisable that the

dealer should plan well ahead for the harvest month

—

December. As in most other departments of the book-

stores, that is the one month towering in importance away
above the other eleven, and the very fact that so much
trade is done at that time makes it all the more important

that December should never be completely out of the

dealer's mind. Planning ahead will enable you to handle

to better advantage the immense business that offers then.

Practically every dealer has had the experience of seeing

business slip through his hands in the holiday season be-

cause he was not able to take care of it, and that should

he sufficient reason to spur him on to arranging his next

holiday trade campaign with a view to getting the best

possible results.

NEW THINGS IN LEATHER BAGS.

Manufacturers of line grades of leather bags are show-

ing many new designs and, as a rule, are very well sat-

isfied with the results of their efforts. Quite a number
of white leather bags have been sold recently, and there

is no denying the fact that they are exceedingly smart.

They are shown in various styles, both with cordelieres

and strap handles.

All kinds of leathers are represented in the new lines,

pin-seal, both polished and dull, goat and pigskin being

the most favored. Very little is being done in patent

leather.

The big, roomy hand bag, capable of carrying almost

everything needed by a woman, has given way to the

smaller, fancier styles. One of the newest is in the en-

velope shape, and contains three compartments, one on
the outside, one in the middle and one in the inside, and
it also had a double flap, one at the back, the other at

the front.

These new bags are made in various leathers, both

black and colored ; one of the handsomest is made of

deep purple pin-seal lined with purple moire silk. Around
the curved point of the flap is a narrow gilt edge trim-

ming, perfectly plain, with a medium-sized gilt snap lock.

The mocha leather bags in this style are equipped with

heavy silk cord handles, while the glace leather ones have

thin stitched leather strap handles.

The recent advance in the price of leather is seriously

engaging the attention of manufacturers, the majority of

whom are of the opinion that prices may go still higher

in the near future. If they are right in their surmises a

number of manufacturers will have to revise their pre-

sent price lists.

THE OUTLOOK FOR HAIR ORNAMENTS.

Fashion authorities have been making considerable

effort to revive the pompadour head-dress, and with some
success. Some leading hairdressers are showing a coif-

fure in which the hair is drawn back to a medium high

effect on the crown. Considerable benefit would accrue

to manufacturers and dealers in combs by a revival of

this universally becoming coiffure, as it would mean a

larger demand for combs and all sorts of hair ornaments.

While the trade in combs is now much better than it has

been for some time past, still it is far from as large as

might be desired. A splendid demand is noted for

barrettes, particularly the smaller sizes. Styles are great-

ly varied, while those designs with inlaid gold effect and
ornamented with rhinestones are somewhat in demand,
those of plain design and without ornamentation arc

selling very much better. These plain styles are being

shown extensively in three-piece sets. Jeweled back
combs are being shown in good assortments and consid-

erable interest in these goods has been manifested by
buyers during the past i'w weeks.

Turning everything to the best account is thrift.

Great fortunes are made now and then by large enter-

prises, but the foundation of all financial success is

thrift—looking, after the minute details, and working

up all material and all effort into profit.
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Two Catalogues in One

Suppose you are familiar with the stock number of a loose leaf

item—and want price and size quickly. You can turn to the Numerical

Index— in the new B&P STANDARD Catalogue—and net this infor-

mation instantly—without referring to the body of the book.

In other words, every item is listed two ways, at least.

And if it was formerly a SIEBER & TRUSSELL line item, there

is a separate index by the old S&T numbers.

This is just one of the many time-saving, order-getting features

of this new B&P Loose Leaf catalogue.

If by any chance you didn't ,s;et your copy—write us.

Boorum & Pease Loose Leaf Book Co.

MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE JJ;V„
1

rk

Leonard St
' FACTORIES J^JE'iET'

109-111 Leonard St

New York

SALESROOMS

Republic Bldg . 220 Devonshire St.. 4000 Laclede Ave.

Chicago, 111. Boston, Mass. St. Louis, Mo.

An Experienced Salesman

FREE at Your Service

Sometimes your customer wants to know something unusual about

Blank Books. We have a man in your territory who is there to help

you land such orders.

B&P salesmen are really servicemen. On the job to serve you in

every way. Write or wire us whenever you need their special experience.

The best offer in Blank Books is a Frey Patent Flat Opening Bock,

bound in full sheep ends and bands with Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

STANDARD BLANK BOOKS
The Line of 10,001 Numbers

HOME OFFICES J£Z£X*
Y°rk S"" FACTORIES ^t^McT"

SALESROOMS
109-111 Leonard St., Republic Bids;.. 220 Devonshire St..

New York Chicago, III. Boston. Mass.

4000 Laclede Ave.
St. Louis, Mo.

Calendar

Pads for

1913

A bright, snappy line of Art
Pads prepared expressly for

Edition de Luxe and hand-
painted work. The finest line

of small Calendar Pads that

has ever been made. Send for

samples and inspect the beau-
tiful color combinations and
the exquisite workmanship
in making up these goods.
Sold in bulk or in assort-

ments of any desired quant-
ity. Special pads made to

order in colors to harmonize
with peculiar backgrounds.
We are Calendar Pad Spec-
ialists. Write for samples.

The Cbas. H. Elliott Co.

North Philadelphia, Pa.

Canadian Representatives :

A. R. MacDougall & Co.
Toronto - - Canada

{jalriiiiiii -n^afly

m
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In the Wallpaper Department
Time is Past When Season's Business Ended at

Beginning of June—Large Share of Strictly Dec-

orative Work Now Done in Summer and Fall.

Oriental effects such ;is depleted in the accompanying
i! Ins! ration promise I" be strong favorites in the coming
season. The somewhat plain stripe depicted here, together

with the "Persian" border, makes a pleasing contract,

bringing out effectively the rich display of Oriental color

in the overhanging cut-out border. The panel effect above

the rail consists of a small figured paper or weave effect

with a trimmer taken from the striped wallpaper. Similar

Illustration showing "Persian" Border
of Staunton's Limited.

Courtesy

ideas are carried out with embossed denims and oat-

meals, the tracery of the stripe being brought out in

bright colors harmonizing with the brilliant colorings of

the border. The border can also be used to advantage in

combination with plain oatmeals, ingrains, and plain

weave effects.

Time was when the wallpaper season was all over by
June 1st, but all this is changed. It is in the summer
and fall that the large share of the strictly decorative

work is done.

New machinery recently installed in the Staunton fac-

tory has enabled the firm to introduce new features in

their 1913 line, including embossed fabric reproductions

of linens, denims, and grass cloths, as well as leather

effects in irridiscent and ooze finish. "Metalines" have

received special attention, the designs being artistic and
specially suited for this class of goods.

Profits in Sheet Music
Composer of Ragtime Hits Made Fortune in

Three Years—List of Recent Copyrights.

The statement that Irving Berlin, author of

"Alexander's Ragtime Band," has made more than
$100,000 in three years is sufficient evidence that there is

big money in the sheet music business and naturally, the

dealers—the men who ultimately fill the public's demand,
share in the harvest of profits. Berlin is quite frank
about his method of composition. "The less you know
about music and the less you know about verses the

better your chances of making a public hit," he said

recently. "The whole thing is to get a 'punch' in your
composition something the people will remember They
won't buy a song with any three-syllable words in it—the

simpler the better. They want things any child can play

or sing."

Whaley, Royce & Co., Ltd., have taken on the Colum-
bia line of phonographs, grafonolas and records at their

headquarters in Toronto. This addition will enable them
to give their customers both discs and cylinders, as in

the latter they are the Canadian selling agents of U.S.

phonographs and records.

RECENTLY COPYRIGHTED MUSIC.

Northern Music Co., Ottawa, Ont. :

—

"Wibbleley, Wobbleley Wee." Words by Ernest Ro-

gers. Music by E. B. Eddy. (E. B. E. Bessey.)

"Camp Fire Stories." Words and music by E. B.

Eddy. (E. B. E. Bessey.) Arranged by J. P. Neville.

"Another Fellow's Girl." Words by Wm. W. Lord.

Music by E. B. Eddy. (E. B. E. Bessey.)

Whaley, Royce & Co., Toronto::

—

"Will o' the Wisp." (Syncopated.) Waltzes, by Will

B. Morrison.

Jerome & Schwartz Co., New York:

—

"Whistle It." Words by Al. Bryan and Grant

Clarke. Music by Jean Schwartz.

"Laugh and Let the Clouds Roll By." Words by

Will D. Cobb. Music by Jean Schwartz.

Waterson, Berlin & Snyder Co., New York:

—

"The 'Bunny Hug' Rag." By Harry De Costa.

"The Million Dollar Ball." Words and music by E.

Ray Goetz and Irving Berlin.

Thompson Publishing Co., Toronto:

—

"Boy in Blue." Words by Gordon V. Thompson.

Music by Lewis Owen.

J. E. Belair, Montreal, Que. :

—

"Venus." Valse Artistique. T. de Lafreniere.

E. M. Ferguson, Winnipeg:

—

"Government House Waltz." By E. M. Ferguson.

Jerome H. Remick Co., New York:

—

"You're a Regular Girl." Words
Brown. Music by Nat. D. Ayer.

"The House Warming." Two Step.

Carthy.

"Where the Moonbeams Gleam." Words by Earle C.

Jones. Music by Charles N. Daniels.

"Amors Pranks." Morceau Characteristique. By An-
ton Hegner. Op. 74.

'

' Valse—Caprice. '
' By Anton Hegner. Op. 71.

"The Month of June is a Song of Love." Words
and music by Kahn & LeBoy.

A. Cox & Co., Toronto:

—

"In the Shadows." Waltzes. By Paul Herman.

by A. Seymour

By Hector Mac-
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWNS MUSIC STORE

144 Victoria Street - TORONTO

THE UP-TO-DATE

PUBLISHERS OF PRIVATE CHRISTMAS 6REETING CARDS

PRICE, QUALITY, AND DELIVERY
OUR SPECIALTIES

Write to us for particulars of our

SPECIAL INDUCEMEMTS

47 St. Antoine Street Montreal

75,000,000 "O.K."
PAPER

FASTENERS
SOLD the past YEAR should

convince YOU of their
[SUPERIORITY.

Thev Add TONE to You,
[ Stationery, in the OFFICE.BANK,

SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-
curity Easily put on or taken
off with the thumb and finger.

Can be used repeatedly and
'they always work'' Made of brass in 3 sizes. Put upin brass

I boxes of 100 Fasteners each.

I
Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of-50, assorted.

I Illustrated booklet free. Liberal discoun Ito thet rade.

The 0. K. Mfg. Co., Syracuse, N. Y.. U. S. A. T° ib

The U.S. AUTOMATIC PENCIL SHARPNER
Best on the market. Most eco-

nomical. Simplest in construction,
No intricate parts to get out of

order.

Automatic feed and adjustment.

Pencil cannot grind away
when once sharpened.

Retail Price - $3.50

SPECIAL TERMS TO DEALERS
Sole Canadian Agents:

THE ART METROPOLE
Everything in Artists'
and Engineers' Supplies

241 Yonee Street. TORONTO

Are YOU

Benefiting By

Our Advertising?

Wellington photo
specialties are being

advertised from coast to coast—amateurs
are told that they can buy them in THEIR
town.

Are you ready to supply that demand?

Amateurs will come to YOUR store if

they see the very handsome hangers we
send you. The only handling of the goods

is just the handing out.

Write for full particulars. We will send

you the "Wellington" book. free.

WELLINGTON & WARD
Montreal

V

Spencerian

Steel Pens
Sold by the leading jobbers of stationery

in the United States and Canada.

Samples to the trade on application.

THE SPENCERIAN PEN CO.
NEW YORK CITY

g~^ f\f\ \J ^y Out-of-print books supplied. No matter what subject

J3I /\ 9 1^ ^^ Can supply any book ever published. We have 50.000
^"^ rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET

WYCIL & CO. - 83 Nassau St., New York
Liberal Terms to the Trade
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AIR-CUSHION FINISH

Club CONGRESS
PLAYING CARDS

Indexes 606
COLD EDGES
COPYRIGHT. BY

TheU.S.PlayincCardCo."""
a

Ideal for

Bridge

Look for the name "Congress" on every box.

Air-Cushion Finish.

f^%, GOLD EDGED

OOngreSS Playing Cards
Season 1912-1913.

Twelve new designs now ready for shipment — some of the art

id, Blenner, Percy Moran, Vernon.

class subjects selected with great care, for the home (Socia
— reproduced in as many as ten colors and gold on expertly

le Playing Cards.

r the asking we will send without charge a folder showin
ictual CONGRESS Cards—INCLUDING THE TWELVE
NEW, from which you can make your own selection.

Use BICYCLE Cards for General Play.

The U. S. Playing Card Co.,
Cincinnati, U. S. A.

Copyright, 1912, by The U. 8. Playing Card Co.. Cincinnati. U. S. A.

I 49— PIERRETTE. 151—GOBELIN TAPESTRY.
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"Sports" Playing Cards

The Best

Value

in the

Market

One

of

Many

Varieties

in i i iM tH ' ^
l !-,

Irfcl

I
7 UN

Il§l8imm

Leaders in

a second

tirade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada— Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to The Union Card and Paper Company, Montreal

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Co,
118 East 28th Street New York

Maxim's Antiseptic

Telephone Mouth Piece No 10 Glass Paper Weight

Frank A. Weeks Mfg. Co.
93 St. John Street, NEW YORK

SOLD BY ALL LEADING CANADIAN JOBBERS

«-R©WW¥WN
HINKS.WELLS &C°
- JLRMIN CHAM. .^

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
,-. Known throughout the world as a high-grade popular
- brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d.. Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.
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HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,

tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
»nd pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please vour trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inka of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A

WRITE FOR SAMPLES OF

LION BRAND
STATIONERY

INCLUDING OUR

ASOKA BLOTTING

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY

ROYAL HART
PAPER COOKING BAGS

CROXLEY
TYPEWRITING PAPERS

STOCKED BY

JOHN DICKINSON & CO., Limited

MONTREAL

Mills—Croxley, Apsley, Nash and Home Park,
Herts, England

CARNATION BRAND
RIBBONS AND CARBONS

a

and help you to score

repeatedly in your sales.

They are

The Pink of Perfection"

manufactured to meet the

most exacting demands,
ensuring complete satis-

faction and continued
patronage. Talk Quality

First—then price.

We make other brands

to meet demands for

cheaper grades and can
fill your every require-

ment with the maximum
of advantages to you.

WE SELL TO THE TRADE ONLY

Miller-Bryant-Pierce Co.
AURORA, ILLINOIS

Harold F. Ritchie & Co., Ltd.

Canadian Sales Agents

32 Church Street - Toronto, Canada
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Spring Novelties (z VclflPS Pleasing Conceits

CRANES PAPIER L1GNE
GREY

The delicacy of the lined effect is so well
known that it needs no further intro-

duction.

VIOLET
The pencilled lines in violet, showing an
equally dainty appearance, which is sure
to win many friends

TAN
The lines in this are in a pleasing shade of

Tan, conforming to the latest fashionable
colorings.

Exceedingly charming effects are produced by the addition of gold bevelled edges, and colored

borders with other decorative features. These novelties must be seen to be appreciated,

EATON, CRANE & PIKE COMPANY
PITTSBURG, MASS.

NEW YORK OFFICE, BRUNSWICK BUILDING, 225 FIFTH AVENUE

THE TATUM CURRENT LEDGER

Pressed Steel Non-Breakable

The Ledger of Quality
Looks Well—Wears Well

Write for our catalogue No. 27-G which contains

a full and complete line of

UNEXCELLED LOOSE LEAF DEVICES
Also our catalogue No. 29-G brim full of the most

up-to-date

STATIONERS' SPECIALTIES
The result of 53 years of "knowing how."

The Sam'l C. Tatum Co.

Main Olfice & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

Canadian Representatives:

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,570,000

Losses Paid Since Organization
of the Company, over -

54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C. FOSTER, Secretary

Garden Seatsand Swings

The most of Canada's population will

make an effort to procure comfort in the

hot weather. Whether in the lake

region or country home the popular

garden seat and swing will be in evi-

dence, because it is their chief contribu-

tion to solid comfort. They are made
knock-down and will be easily carried

from palce to place.

It's good business just now.

Write for Catalogue C.

The Stratford Mfg. Co., Limited
STRATFORD, ONT.

"Profitable Side Lines"
BOOKSELLERS and STATIONERS—

can be easily interested in profit making
merchandise in connection with their

business.

Let us convince you.

Send for our 800 page illustrated catalogue

which will be mailed to you promptly, free

of any expense on your part.

All goods sold at wholesale prices only
and one price to all.

The Oskamp Nolting Company
411-417 Elm Street - Cincinnati, Ohio
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"This saves the minutes.

And minutes mean money I"
You ought to

have this trade.

Do you

get it?

'We must have Blaisdell Pencils! They save time,

patience and money."
That is what hundreds of wide-awake business men are saying every day.

Many of them are near your store and ought to be buying their stationery of you.
Are they?

Why not show a good display of 1hese favorite pencils in your window; and
let the public know that you carry the full Blaisdell line?

This is sure to attract new trade to your store; not only for pencils, but for

everything you sell.

Many people want some particular grades of Blaisdell pencils; and would buy
them of you in considerable quantities if they knew you carried exactly what they
want.

There are Blaisdells of every kind for every use—each the best pencil of its

kind that can be made. And they have a fixed reputation among business men
for smoothness and high quality.

A genuine Blaisdell is a sure trade-winner.
Show our handsome new display-case and our striking counter-card, "The

ear-mark of quality," in your store. Carry the full Blaisdell line. Let the people
who pass your store know it. And start all their stationery trade your way to-day.

BLAISDELL PAPER PENCIL CO. PHILADELPHIA

Sole agents for Canada, Menzies & Co., Limited, representing manufacturers of
paper and stationery lines, 152-154 Pearl Street, Toronto.
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Tower Manufacturing and Novelty Company-New York.

TOWER'S TRADE TOPICS
FOR PROGRESSIVE STATIONERS

In making this announcement to the Canadian trade, we do so after having

carefully investigated conditions in Canada, and have ascertained beyond

doubl that we are in a position to supply goods to the Canadian trade in

quantities and at prices that they cannot obtain elsewhere, and we invite Pro-

gressive Stationers to investigate the service we offer. Remember that this

suggestion conies from the largest and most successful Stationery Jobbing

House in the world, and you surely owe it to yourself to get in touch with us

and find out just where we can save you money.

THE SECRET OF MAKING SALES IS

"SHOW THE OTHER FELLOW THAT THERE
IS SOMETHING IN IT FOR HIM."

We are using this space to show Canadian Stationers that there is something MORE
IN IT FOR YOU if you buy from "THE HOUSE OF TOWER" than if you buy from

any other wholesaler, distributer or manufacturer.

WHY CAN WE DO THIS? BECAUSE—Our buying capacity is so enormous that we

are able to buy the entire output of several factories, also to get the lowest quantity

prices from other manufacturers.

Our line is so varied and complete that it contains the best selling numbers of ALL of

the manufacturers.

We can supply you with the Best Sellers in just the

quantities that you may require, thus enabling you

to carry a complete stock on a minimum capital.

Write at once for our New Big Catalogue of School Supplies. Address Dept "H"

IMMEDIATE ATTENTION GIVEN TO MAIL ORDERS

TRADE MARK REG.
IN U. S. PAT. OFF TOWER MANUFACTURING AND

NOVELTY COMPANY
TRADE MARK REG
IN U. S. PAT. OFF.

DISTRIBUTING AND MANUFACTURING WHOLESALE STATIONERS

306, 308, 310 and 350 BROADWAY, NEW YORK |\|.
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ATTRACTIVE COVERS FOR SCHOOL OPENING
Our line of

Exercise Books and Scribblers
for the Fall School Opening embraces

new and popular subjects which will appeal to the Scholars

School Books and Supplies of all Kinds

SMITH, DAVIDSON & WRIGHT, LIMITED
Wholesale Stationers and Paper Dealers, Vancouver, B.C.

The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

_

pi

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston. New York, Chicago

PERMANENT, FREE FLOWING

Kindly mention this

paper when writing

to advertisers.

CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

BINNEY & SMITH CO.
81-83 FULTON ST. NEW YORK

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.
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FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being ve ry extensively advertised in the Dominion at prices which give, a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD S BLOTTINviS is Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing

them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-RE1D CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England
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CONWAY, STEWART & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPHIC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our

Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES:

Lancaster Street,

BIRMINGHAM, - ENGLAND

Desk Blotting Pads

WE make two styles of Desk Blotters
— those with heavy board bases,

and the more popular line of flexible

construction. All of these goods are
sent out complete, with blotting paper
to match the colored leather corners.

The smallest size we make is 10J x 15^,

and the largest size 194 x 24J.

Write Jor complete samples and prices

National Blank Book Co.
HOLYOKE, MASS.

THE NIFTY
NEW STYLE

PICTURE FRAME
Finished in Flemish Oak
With Glass and Back

Put a Local View in it and Sell it (or 15c

Cost You $1.00 per dozen
(Less in Quantities)

SAMPLE 10c. PHOTO FREE

W. A. STARNAMAN
BERLIN - - - ONTARIO

XF YOU WANT SOME-
THING AND DON'T

KNOW WHERE TO GET
IT— WRITE US — WE'LL
TELL YOU.

BOOKSELLER AND STATIONER
Special Service Department
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ThAD2 MARK

LEAD and COPYING

PENCILS
ARE THE

BEST 10 CENT PENCILS
for DRAWING and COMMERCIAL USE

IN THE WORLD

No. 1250 " APOLLO " LEAD PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

No. 1255 "APOLLO," Copying Ink Pencil, round, yellow polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " " " hard degree

" 1254 " APOLLO" Copying Ink Pencil, hexagon, " " medium degree "

" 1268 "APOLLO " Copying Ink Pencil, round, peacock polish, medium degree, blue ink

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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The Extra Profit is Yours
There is a line of Wire Goods that for points of superiority of quality and workman-
ship is the leader over every American make, and you are enabled to make larger profit.

The Androck Line of Wire Goods
will satisfy your most particular trade. Make the selling of this line a department of

your business—you will be well pleased with the result.

The Canadian Goods for the Canadian Trade. Order to-day.

Andrews Wire Works of Canada, Limited Watford, Ontario

British America Assurance Company
A.O. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo. A. Cox. President. W. R. Brock. Vice-President.

Robert Bickerdike, M.P., W. B. Meikle, E. W. Cox,
Geo. A. Morrow, D. B. Hanna. Augustus Myers,

John Hoskin, K.C..LL.D.. Frederic Nicholls, Alex. Laird,
James Kerr Osborne, Z. A. Lash, K.C.. LL.D,

Sir Henry M. Pellatt, E. R. Wood.
W. B. /He/*/e, General Manager.

CAPITAL $1,400,000.00
ASSETS 2,061.374.10
LOSSES PAID SINCE ORGANIZATION 35.000.000.00

HAVE YOU TRIED
THIS
ONEJOHN HEATH'S PENS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London (Eng.) Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. in Canada

The

REG:IN CANADA

THE M.J.U'MALLEY WW.
MANUFACTURERS tlF

. STENGI L HOARDS, 1 L HOARDS
HIGH (5RAI3E STUCK

WRITE rCIH SAMPLES

SPRINKriELI) MASSACHUSETTS

PENNANTS FOR PROFIT
WE ARE PENNANT SPECIALISTS and make
them in our own factory. Consequently we are able to

offer dealers the greatest possible price inducements. We
carry stock lines of pennants of the leading colleges, as
well as many others for which there is a general demand.
Special orders filled satisfactorily on short order. Send
to-day for our latest catalogue.

POST-CARDS—Fresh new lines to brighten up

Get on our Post-card Subscription List and keep up-to date.

CANADA'S GREATEST POST-CARD HOUSE.

PUGH SPECIALTY CO., Limited,—TORONTO, Canada

your stock.
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Special

Magazine Offer

We are now in a position to supply the

Newsdealers of the Eastern Provinces with

five of the leading American Magazines, at

the same price as other Wholesalers, but

with better conditions as far as RETURNS
are concerned.

The Magazines in question are,

"EVERYBODY'S"

"ADVENTURE"

"DELINEATOR"

"DESIGNER"

"WOMANS
MAGAZINE"

Send at once for special circular with

full particulars, as we commence supply-

ing the trade with August issues.

Exceptional opportunities are given

with the August and September issues,

and dealers will do well to take advantage
of this offer. It will enable them to reap

the benefit of many sales which would
otherwise be lost. It will prevent disap-

pointed customers.

We would also impress upon the trade

the necessity of some competition in the

supplying of American Magazines. This
has been a long felt want among the trade

throughout Canada, and now comes your
opportunity of creating that which you
desire. Some one has to make a start, and
Mr. Newsdealer, it will require your assist-

ance to carry this through successfully.

Needless to say, if we make a success in the

first break into American Publications,

others will follow. Therefore, do not de-

lay in sending in your orders and helping

along the good work, the benefits of which
will practically all rest with you.

Imperial News CoM Ltd.
Montreal Toronto Winnipeg

TO SELL GOODS
is your object as a sta-

tionery store keeper.

Your sales can be

greatly accelerated at

exceedingly good pro-

fit to you by keeping in

stock

A I
iMORron
NEWYOWJ

THE

"MORTON"
FOUNTAIN PEN

It is made in a wide
selection of handsome
designs, and fitted with

pens that suit every

hand. We make the

"Morton" to your own
special imprint if de-

sired.

STATIONERS IN
COLLEGETOWNS
will do well to enquire

about our new scheme
for imprinting college

names and graduation
year on our pens in

small quantities.

Send/or catalogue

.

Made by

J. MORTON & CO.

New York

Canadian Agents :

MENZIES & COMPANY
LIMITED

152-154 Pearl Street - TORONTO

IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme •

Pencils, Post Cards, etc., etc.
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Condensed or "Want" Advertisements
BOOKS FOR SALE

AUTHORS WHO PUBLISH THEIR OWN
books will And the Bookseller and Stationer a

g I Mini him through which to interest the
i rude in i heir publications.

BOOKS IN FOREIGN LANGUAGES

LEMCKE & BUECHNER, 30 WEST 2~th ST.,
New York. (All foreign books.) (12-10)

LEMCKE & BUECHNER, 30 WEST 27th ST.,
New York. Best facilities for supplying
books in all languages.

BOOK PLATES (EX LIBRIS)

ROBERT SNEIDER CO., 55 FULTON ST.,
corner Cliff, New York. Designers ;md en-
gravers of book plates (ex libris) heraldic and
monogram dies, pearl inlaid stamping, for
stationery. (2-11)

INFORMATION WANTED
THE EDITOR OF THE BOOKSELLER AND
Stationer desires to be kept posted on the
publication of all new books and magazines
in the Dominion of Canada. Readers will
confer a favor by acquainting him of any
omissions from tbe lists published each month.

PERIODICALS

KK10I' POSTED—THE LEADING AUTHORI-
ty in Canada on groceries and food products
is Tbe Canadian Grocer. Important trade con-
ditions generally discussed every week. Price
Si' per year.

THE MARKET REPORTS MAKE HARD-
ware and Metal a necessity to every hardware
merchant, paint and oil dealer in Canada. It

is mailed every Friday. Subscription price
$2 per year. Address Hardware and Metal,
Montreal. Toronto or Winnipeg.

SITUATION VACANT
A YOUNG MAN WITH $1,000 TO $2,000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver. B.C. Write to G. T.. care
of this paper. (3t)

STATIONER'S TRAVELLER FOR WEST
nn .if. triib .Must be Will up in off133 sup-
plies, thoroughly honest and energetic. Ap-
ply, stating age and experience and salary
expected, to Box 285, Bookseller & Stationer.

WANTED—PARTNER FOR BOOK AND STA-
tlonery business in thriving Ontario town.
While some capital is necessary, this is not so
important as energy, good ability, and a thor-
ough knowledge of tbe retail book and sta-
tionery trade. Apply Bookseller & Stationer.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

PRICE TICKETS
PRICE TICKETS FOR WINDOW SHOW
goods. Black lettering on white card marked
25c, 50c, 75c, $1, $1.25, $1.50, $1.75, $2, $2.50, $3,
$3.50, $5. Dozen in set, per set 25 cents post-
paid. Technical Book Dept., 143 University
Ave., Toronto. (tf)

MISCELLANEOUS
A BOOKKEEPING STAFF IN ITSELF,
doing the work with machine precision and
accuracy, the National Cash Register. Write
for demonstration literature. National Cash
Register Co., 285 JTonge St., Toronto.

ACCURATE COST KEEPING IS EASY II'
you have a Dey Cost Keeper, it automati-
cally records actual time spent on each
lion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on

card. For small firms we recommend this
as an excellent combination -employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of bands. 'we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,
office and factory 29 Alice Street. Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 12U
Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

COUNTER CHECK BOOKS — WRITE US
to-day for samples. We are manufacturers of
the famous Surety Non-Smut duplicating and
triplicating counter check books and single
carpon pads in all varieties. Dominion
Register Co., Ltd., Toronto.

D< MULE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
Moor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otis-Fensom Elevator
Co.. Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants and
manufacturers. Inquire from our nearest
office. Egry Register Co., Dayton, Ohio; 123
Bay St.. Toronto: 258% Portage Ave., Winni-
peg: 308 Richards St.. Vancouver. (tf)

ELLIOTT-FISHER STANDARD WRITING-
ndding machines make toil easier. Elliott-
Fisher, Limited, 513 No. 83 Craig St. West,
Montreal, and Room 314 Stair Building, To-
ronto, (tf)

FIRE INSURANCE — INSURE IN THE
Hartford. Agencies everywhere in Canada.

MODERN FIREPROOF CONSTRUCTION.
Our system of reinforced concrete work, as
successfully used in many of Canada's largest
buildings, gives better results at lower cost.
"A strong statement," you will say. Write us
and let us prove our claims. That's fair.

Lench Concrete Co., Ltd., 100 King St. West,
Toronto. (tf)

MOORE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, tbe best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is tbe one
pen that gives universal satisfaction, and it

rusts no more than you pay for one not as
good. Price $2.50 and upwards. W. J. Gage
& Co.. Ltd., Toronto, sole agents for Canada.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Ltd., London, England. W. J. Gage & Co.,
Ltd., Toronto, are sole agents for Canada.
Ask your stationer for a 25c. assorted box of
Mitchell's Pens and find the pen to suit you.

WHY IMPORT LOOSE-LEAF BINDERS
and metal parts when you can buy "Systems
Quality" from us'.' We make the best binders
in the world ; make them to match, too. Ours
are the Canadian Loose-Leaf Standards. Busi-
ness Systems. Limited. Manufacturing Sla
tioners, Toronto. (tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five typewrit-
ers of various makes, which we have rebuilt
and Which we will sell at $10, $15 and $20
each. We have also a large stock of better
rebuilts at slightly higher figures. Write
for details. The Monarch Typewriter Com-
pany. Limited, 40 Adelaide St. West, Toronto,
Canada. '

THE "KALAMAZOO" LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
Ihe back is flexible, writing surface flat
alignment perfect. No exposed metal parts
or complicated mechanism. Write for booklet
\\ arwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. Also send for our general
catalogue of stationery if you have a sta-
tionery department.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company., Limited
Supplied by the trade throughout Canada.

$75 BUYS THE BUST DUPLICATING MA
chine on the market. Acme will print any-
lliing a job printer can do. Complete outfit:Acme duplicating machine, one tubular stand
fitted with type cases, compartments plainly
lettered and arranged like universal keyboard
of the standard make of typewriters, one
drawer for accessories and forms. 20-lb. font
of typewriter type, one chase, one Acme rib-
bon any color with typewriter ribbon to
match, one pair tweezers, two quoins, one
key. one oil can and one set of reglets. Sold
with a guarantee. Acme Duplicator Co., Balti-
more. Md.. U.S.A. (tf)

Salesmen For

1913

Well established publishing liouse

located in Toronto wishes to en-

gage two experienced salesmen fOT

Ontarip and Western Canada.

Applications, which will be

treated with the strictest confi-

dence, should he addressed Box

No. 284, care of Bookseller and

Stationer, University Place. To-

ronto.

The Business Card

Your Customer Keeps

I UllUOO a customer ^liJvJ

JUST TO GET ACQUAINTED.

One Gross of our high class, untipped

yellow enamel pencils with your ad

upon receipt of $1.95.

SAMPLES UPON REQUEST

Gawood Novelty., Go.
Danville, III,
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WHERE KNOWLEDGE IS POWER
'TIS FOLLY TO BE IGNORANT

Particularly

if that knowledge can be

acquired at a very low cost.

Merchants, Salesmen, Ad-writers and Window Trimmers will find their efficiency

greatly increased by a careful perusal of the following books.

The Art of Decorating Show Windows and Interiors

The most complete work of the kind ever published, over 400

pages. 600 illustrations : covers, to the smallest detail, the following

subjects : Window Trimming. Interior Decorating, Window Advertis-

ing, Mechanical and Electrical Effects, in fact everything of interest

to the modern, up-to-date merchant and decorator. Price, post

, $3.50

WindowT rimming for the Men's Wear Trade
The fundamentals of Men's Wear Display, with 600 illus-

trations, showing every move in trims pictured. A complete

course in Men's Wear Trimming. Handsomely bound in cloth.

Price, prepaid t $1.25

Sales Plans

A collection ol 333 successful ways of getting

business, including a great variety of practical

plans that have been used by retail merchants to

advertise and sell goods. Sent prepaid to any ad-

dress. Cloth binding $2.50

Card Writers' Chart

Retail Advertising

Complete

This book covers

every known method of

advertising a retail

business : and an ap-

plication of the ideas it

expounds cannot help

but result in increased

business for the mer-

chant who applies

them $1.00

50 Lessons on Show Card

Writing

The lesson plates are printed on cardboard

and fit into the book loose leaf. This system

has the advantage of enabling the student in

practice to work without a cumbersome book

at his elbow.

Besides the fifty lesson plates, this book

contains over seventy instructive illustrations

pertaining to this interesting subject and

,">ver three hundred reproductions of show

cards executed by the leading show card ar-

tists of America. Bound in green cloth. Sent

postpaid for $2.50

A complete course in

the art of making dis-

play and price cards

and signs. Beautifully

printed in six colors

and bronze*. Includes

specially ruled practice

paper. Some of the

subjects treated are :

First Practice. Punctua-

tion. Composition. Price

Cards, Directory Cards,

Spacing. Color Combi-
nations, Mixing Colors,

Ornamentations, Ma-
terials Needed, etc
Price post paid ....$1.50

1000 Ways and Schemes to Attract Trade
A book that swells sales and increases profits. There has never before been published a

hook like this. It gives brief descriptions of over 1,000 ideas and schemes that have been tried by
the most successful retail merchants to bring people to their stores and to sell goods. If you try
a scheme every day, there will be in it enough separate and numbered suggestions to last you
nearly three years without repeating a single one. A few of the ideas in one chapter: An Anniver-
sary Scheme with Excellent Points—A Sign That Made Money for its Maker—Advertising Dodge
and a Clever Salesman—A Contest that Boomed Trade—Giving Unique Publicity to a New Depart-
ment—A Baby Day that Drew a Crowd—Money Makers in Many Different Lines—Plan for Intro-
ducing a New Brand of Goods that Proved a Winner—Artistic Ways of Displaying Goods—Days
Devoted to a Particular Class of Customers—Many Window Trims Out of the Ordinary—In this
chapter are seventy-four separate and distinct ideas that have been successfully carried out by
as many different merchants. There are 13 more chapters and 934 more schemes just as good as
these, 208 Pages 9Vix7. and 180 Illustrations. Printed on the best white paper and bound in a
handsomely ornamented cover. Price postpaid, $1.00.

AH books sent postpaid on receipt of price

MacLEAN PUBLISHING CO., Technical Book Dept.
143-149 University Ave. :: TORONTO



52 B O K SELLER AND STATIONER

BUYERS' GUIDE
TRINER'S

are good

Postal Scales

Time has proved their
superiority.

Cnclude them in your
order through the
.Jobber. They will net
you a goad profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago. III.

Established 1867 Incorporated 1893

1912—New Catalog of Office and
Library Supplies and Loose Leaf
Devices is invaluable to every
Stationer and Newsdealer in
Canada. Write for it.

The Barrett Bindery Go.
MANUFACTURING STATIONERS

CHICAGO, ILL.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

H8, H» with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.0COUNTANTS AND AUDITORS.

JENKIN8 & HARDY
Assignees, Chartered Accountants, Estate and

Fire Insurance Agents.
154 Toronto St. 52 Oan. Life Blrtg

Toronto Montreal

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collections

Our method of furnishing commercial reports
to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tel. Main 1985

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1893, and Province of Quebec Fxposi-
tion, Montreal, 1897

ART SUPPLIES.
A. Rarasiiy & Sou Co.. Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Aletropole, 265 Yonge St., Toronto.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
Joseph Parker & Son Co., New Haven, Conn.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. .T. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buntin, Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
The Sutcliffe Co., Toronto.
H. L. Woehler, New York.
Lonsdale & Bartholomew, Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. ,T. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
The Tuttle Press Co., Appleton, Wis.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co.. 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representatives.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Conway, Stewart & Co., London. Lee &

Williamson, Toronto, Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York. Brown

Bros., Ltd., Toronto. Canadian Agents.
Stephens' Tnks, Montreal.
S. R. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

Payson's Indelible Ink.
Carter's Tnk Co., Montreal.
S. S. Stafford Co.. Toronto.
H. C. Stephens. London. Eng.

LEAD AND COPYING PENCIL8.
.Tohann Faber Co., Nuremburg, Germany.
"Blalsdell" Paper Pencil. New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp. Clark Co., Toronto.
A. R. MacDongall & Co., Toronto.
The Western Leather Goods Co., Toronto.

LIBRARY BINDERS.
The Barrett Binderv Co., Chicago.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith. Davidson & Wright. Ltd.. Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwir-k Bros. & Rutter. Toronto.
W. ,T. Cage & Co.. Toronto.
The Heinn Co., Milwaukee. Wis.
Buntin. Gillies & Co., Hamilton.
The Copp. Clark Co.. Toronto.
The Brown Bros.. Ltd.. Toronto.
Boorurn & Pease Co., Brooklyn.
The Barrett Binderv Co.. Chicago.

NEWSDEALERS.
Imperial News Co., Montreal and Toronto.
Gordon & Gotch, 132 Bay St., Toronto.

Toronto News Co.
Montreal News Co.

PAPER FASTENERS.
The O. K. Mfg. Co.. Syracuse. N.Y.
The Barrett Bindery Co., Chicago.

ART SUPPLIES
Winsor & Newton's Oil Colors

Water Colors

Canvas

Papers

Brushes

Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton.'London

YOUR AD. HERE

WOULD BE READ

BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND

STATIONERS.
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., -Z2JET
77 York St., Toronto, Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible

assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a

re-orders will follow.

ALFRED GUGGENHEIM & CO.

529 Broadway NEW YOFK, NY.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

PAFBK MANUFACTURERS.
The Holland Paper Co., Montreal.
The Northern Mills Co., Montreal.

PAPETERIES AND WRITING PAPERS.
Warwick Bros. & Kutter, King St. and Spa-

dina Ave., Manufacturing Stationers,

Toronto.
The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntln, Gillies & Co.. Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.
A. R. MacDougall & Co., Toronto.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Tatum Co., Cincinnati, O.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SEALING WAX
Menzies & Co., Toronto.
Th;i<ldeus Davids Co., New York, Brown

Bros., Toronto, Canadian Representatives.
Geo. Waterston & Sons, London & Edinburgh.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St.. Toronto.
A. H. Goetting, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers,

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers, Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Fsterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.

TALLY CARDS, DANCE PROGRAMMES,
ETC.

The Chas. H. Elliott Co., North Philadelphia,
Pa.

TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOY MARBLES.
The F. M. Chrlstensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.

BOOK PUBLISHERS.
(Canadian).

McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto,
rnssell & Co., Toronto.
McClelland & Goodchlld, Toronto.
William Brlggs, Toronto.
Henry Prowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES* SAVINGS BANK IN-
TEREST TABLES

at 2y2 , 3 or 3y2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue of all the above publication ten

free upoi application.

Morton, Phillips & Co.
PUBLISHERS

1 1 5 and 1 1 7 Notre Dame St. We.t. MONTREAL

N.B.-The BROWN BROS.. Ltd , Toronto, err y

a full line of our publications.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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There's satisfaction in handling a line of goods that

has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

^RY'Sf
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ART CRAFT
ACCESSORIES
There is vast possibility,

Mr. Stationer, to build a

business of immense propor-

tion by adding to and making
good at a department for Art

Craft Accessories.

Every line of art goods is

kept by us, including Has-
burg's and Marsching's Gold,

The Revelation China Kiln, The Ker-

amic Studio.

Get our catalogue and
select a profitable stock

THE

FRY ART CO.
41-43 W. 25th St. NEW YORK, N.Y.

What Do You Earn ?

DON'T think us impertinent. We want you to put the
question to yourself, and to supplement it with the
further question, "Could you earn any more ?"

Certainly you could, if your wasted evenings could
be used to advantage.

Why not let The MacLean Publishing Company help
you out ? They will appoint you circulation solicitor in your
district for MacLean's Magazine.

When you have tried it you may find it pays you
well enough to give your whole time to it. That has been
the experience of many before you.

The MacLean Publishing Company
143-149 UNIVERSITY AVE. TORONTO, CANADA

—

—
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TRADE
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TCICRS
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ByAppointment.

Calendars

Christmas Cards

Christmas and

New Year Post Cards

Painting Books

Juvenile Gift Books

Christmas Letters

Christmas Tags and

other Gift Dressings

Toy Books in Paper and Linen
Mechanical Toy Novelties

JIPH IHWW ^ v

UUd

Raphael Tuck & Sons Co., Ltd.
9-17 St. Antoine Street, Montreal

New York, Berlin, London, Paris.
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Pencil Perfection
"KOH-I-NOOR"
The Highest Class Drawing
and Office Pencils Made. .

"Koh-i-noors" come in 17 degrees
of leads—from the very softest to

the very hardest—for the architect,

bookkeeper or the every day busi-

ness man .

It is not necessary to mention the quality of these
pencils, everybody recognizes their superiority.

We carry a full stock of " Koh-i-noor " from 9H to 6B.

A Full Line is Absolutely Necessary

to complete your assortment of high class

stationery. You know, and we know,
there have been many imitators of " Koh-i-
noors," but how long have they lasted ?

i n

Illustrated above are

two charming

examples of

Koh-i-noor

Propelling

Pencils
Filled with the inimitable

"Koh-i-noor" lead—the lead

which sets the standard of

Pencil Quality for the World.
Every stationer should carry

them in stock.

Always ready for use

Never need sharpening

Do not get out of order

Complete Illustrated List on
application.

To supply the demand for pencils of a

cheaper grade than the "Koh-i-noor," there

is another which stands in a class all its

own. It is the

" MEPHISTO "

coming in various styles and in four grades.

They are pencils of quality and a complete
stock will be constantly kept on hand in

every stationery store worthy of the name.

Do not let your stock run down. ARE
YOU SHORT ANY OF THE NUMBERS
NOW ? IF SO SEND IN YOUR ORDER
TO-DAY TO

The Copp, Clark Company,
Limited

64 Front Street West TORONTO, CANADA
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WE ARE READY
With Our New Line of

Wall Paper for 1913

Our Salesmen are now on the road

n

a

n

The results of a thorough exploration of the world's
leading wallpaper centres have been embodied in the
new Staunton Line.

The addition to our plant of supplementary machin-
ery, the only equipment of its kind in Canada, enables
us to manufacture by new processes a class of Wall
Papers such as have previously been shown only in

the best Import lines. Goods from abroad are particu-
larly suited to the country in which they are made, so
in manufacturing these goods ourselves we have
specialy adapted them to Canadian needs.

The lowest priced papers and those of higher grade
have alike received our careful consideration of the
dealer's needs.

SEE THE STAUNTON SAMPLES FOR
1913 BEFORE PLACING YOUR ORDER

STAUNTONS Limited
WALL PAPER MANUFACTURERS
933 YONGE ST. - - TORONTO
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School Supplies
Before you order, see our

range and get our prices.

A few of our new lines are shown

in Catalogue Supplement B.

HAVE YOU A COPY?

Buntin, Gillies & Co., Ltd.

Hamilton and Montreal

CAUSE
Our Success is founded solely on the merits and worth of our goods.

No Success has ever been built on " Cheapness."

Reputation such as ours results from tireless efforts that have
eventually produced the best in the world.

We are satisfied with nothing- less than the best on earth.

EFFECT
We make only the best and sell at no higher than necessary

to maintain our high standard.

We sell only that which is standard, made in the largest

and most up-to-date plant in the world.

THEREFORE
We fill every requirement.

We suit every purpose

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES
NEW YORK, N.Y., 261 Broadway CH1CACO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Building, Holporn, E.C
AGENCIES in every part of the world—in every city of prominence.
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BooksellenStationer
OFFICE EQUIPMENT JOURNAL

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships BankBldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bldg. LONDON, ENG. 88 Fleet St.. E.C.

PUBLICATION OFFICE: TORONTO, AUGUST, 1912

The Special Features
of

Sanford & Bennett
FOUNTAIN PENS
Make Sales Easy

The AUTOPEN is the one perfect self-filler—no clumsy
projections, sleeves, etc.—barrel is smooth and clean when
ready to write.

The "Commercial Safety Cap" is the one complete protec-

tion for pen and pocket—positively cannot leak. Ball joint

lifts safety device so that it does not turn with the cap.

These are the finest writing instruments ever offered

for imprint.

ALWAYS READY TO WRITE
DO NOT LEAK
GUARANTEED

ALWAYS GIVE SATISFACTION
FILL EASILY
RIGHT IN PRICE

Showing
AUTOPEN
Ready to Write

and
Ready to Fill

Let us put your name on barrel and box and make your

fountain pen department the busiest and most profitable

part of your shop.

WRITE NOW. FOR PRICES AND DISCOUNTS

Sanford & Bennett Co.
51-53 Maiden Lane New York

Commercial
Safety Closed
Sectional

View
Showing How
New Patent

Safety Device
Makes
Leaking
Impossible

%

i

i

'

'

if

j

Commercial
Safe*y

Ready to

Write
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C " Judge a man by the clothes he wears." Good

clothes makes a good impression.

C Judge a man in a business way. Judge a lady

in a social wa y — by the envelope used to

" clothe " the correspondence.

C A good envelope makes a good impression, and

the high grade envelope trade can be made a

most profitable section of any dealer's business.

C We have proved it in the manufacturing end

of it, and are specializing on the higher grade

lines with great success. The trade is showing

a practical appreciation of it, and we are sell-

ing more and better envelopes to-day than at

any period in our business history.

WE WILL SEND SAMPLES IF REQUESTED

s,V

Warwick Bros. & Rutter, Limited

Envelope Manufacturers Toronto

/JK
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GLUCINE
The Best Adhesive in the World

PLEASE ORDER YOUR FALL STOCK NOW
If you haven't stocked this article and don't wish to invest in gross lots,

order a trial lot from your jobber.

On the level, it is a great line and you shouldn't be without it. We have
vet to learn of an instance of a customer going back on it.

Also "W^^ . ^""^| "% Also
POPULAR 1 J/Xp^ M '^-* **+ /~\ C\ POPULAR
PICTURE I f 1^^ k m iVl I ^^ PICTURE
LINES A V/W3 L V>4ClA VIC3 LINES

of every description. Shall we send you new samples of Comics, Birth-

days, Xmas or New Years ? Will you require a new stock of local views
in fall ? If so, order in time.

Easter and Valentine Novelties
Booklets and Post Cards St. Patrick's Day Post Cards

Samples ready in a few days

Ball Prog., Menus, Guest Cards, Tally Cards sold on import
Printers' Plain Fancy Blanks

Give us a trial order for our New Birthday (Booklet) Cabinet, $9.00,

includes assortment to sell from 5c. to 25c. each.

PrivateXmas Card Books
Ready this week. Speak now.

Order your fall Blotting Paper and Sealing Wax now. New colors, in

fancy embossed designs, just received.

See our separate advertisement for Blaisdell Pencils and Morton
Fountain Pens.

MENZIES & COMPANY, Ltd.
152-154 Pearl Street, TORONTO

Sole Canadian Agents E. W. Savony, Ltd., Bristol, Eng.; Dorendorff & Co., Ltd., London,
Eng.; Lyons Ink, Ltd., Manchester ; Morton Fountain Pen Co., New

York; Blaisdell Pencil Co., Philadelphia.

y
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BROWN BROS.
ACCOUNT BOOKS

This department is complete in

every respect, representing over
a century experience.

EVERY DESCRIPTION, SIZE
AND QUALITY

cannot enumerate, too extensive,
but from the SMALLEST MEMO
BOOK to the LARGEST and
FINEST LEDGER.
Ordinary Style or LOOSE LEAF.

Diaries for 1913, 49th Year of
Publication—Ready Soon.

BROWN BROS., Limited
PREMIUM BLANK BOOK MAKERS

51-3 Wellington St. W., TORONTO

There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

The "MARVEL"
MOST EFFECTIVE PAPER PUNCH MADE

Patent applied for.

A Marvel in Name A Marvel in Operation
For fixed centres, 2% or 4% inches.
Remarkably simple in construction.
Operates on the well known arbor, rack and
pinion principle, and will easily perforate 30
sheets of ordinary 16-pouud folio paper.
Side gauge adjustable to any desired margin.
Maximum* distance from centre of holes to bind-
ing edge of sheet y2 inch.
Solid iron base, nicely finished in apple green.
Trimmings handsomely nickel plated.
Ask for our booklet showing a complete new line
of Paper Punches for office use and for Printers
and Binders.

The Sam'l C. Tatum Co.

Main Office & Factory

Cincinnati, Ohio

New York Office

180 Fulton Street

I

Makers of "The Line of True Merit"

Canadian Representatives:

HAROLD F. RITCHIE & CO., LIMITED
32 Church Street, Queen City Chambers, Toronto, Ont.
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A SUGGESTION :—This Assortment makes it easy to order Tablets, and will make jjood freight

weight—add any other items you may require, and we will ship promptly

! nUBLEEI
** CRASH

THE KIND THAT SELL READILY

Quantity Name. Quality of Writing Paper. Size. Each Cost Retail

20 Star . Fine White Wove, Ruled or Plain Note .03 $ 0.60 $1.00
5 it tt it a Letter .06 0.30 0.50

10 King George it tt tt Note .05 0.50 1.00

5 a a tt it a Letter .10 0.50 1.00
10 Irish Flax Extra Fine Linen " Note .05 0.50 1.80
4 tt tt a it it Letter .10 0.40 1.00
10 Ivorine Extra Super White Wove '

'

Note .06 0.60 1.25
5 a it a it Letter .12 0.60 1.25

10 Augustine Fine White Laid " Note .06 0.60 1.25
5 Sterling Letter .12 0.60 1.25

10 Templeton Fine White Wove " Note .06 0.60 1.00

5 tt it a it
Letter .12 0.60 1.00

5 Bankers Bond Extra Fine Bond " Note .08 0.40 0.75
10 Dubleen Crash Fancy Chequered Surface, Plain only Note .08 0.80 2.00

10 White Oak Oak Grain Watermarked Paper " Note .08 0.80 2.00

Featherweight OnionSkin " Note .07
x
/2 0.38 0.75

5 Holland Linen Letter .16 0.80 1.50

5 Madras Extra Fine Fabric " Note .06 0.30 0.75

1
1

1

it a a
Letter .12 0.12 0.25

140 $10.00 $21.30

Costs $10.00 Retails $21.30
When ordering—state if you prefer majority of ruled or plain, otherwise we will send assorted

J„ <SA
Paper Mills

—

ST. CATHARINES

i & C@o B Lnsmnftedl

Office Factory and Warehouse : TORONTO
Permanent Sample Rooms—OTTAWA, Ont., Cor. Bank and Albert Sts. ; MONTREAL, Que., 301 St. James Street;

ST. JOHN, N.B., Magilton Sample Rooms; WINNIPEG, Man., 286-290 McDermott Ave.;
VANCOUVER, B.C. Welton Block
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No whittling. No -waiting.

No broken points.

No soiled fingers.

Just nick the paper
and pull

They're all coming to it

Thousands have already come.

Clerks, bookkeepers, stenographers, architects,

draughtsmen, reporters, managers—everybody
who uses lead pencils is waking up to the value
and economy of Blaisdell Paper Pencils.

Above all, the employers who have been
paying for the wastefulness of ordinary pencils

realize more and more how the Blaisdell saves

time, patience and pencils, which all run into money.

Blaisdell's are a live feature.

They are a good store-attraction; a good "leader" to advertise

and to talk about. They show that your store is progressive and
ready to meet present-day demands.

Carry the full line. And let people know that you can supply
exactly the grade of Blaisdell they prefer. This will bring you new
customers and new trade in other lines.

Make it a special point that you carry the genuine.

The Blaisdell name is a guarantee of quality. There is a

Blaisdell for every use and each is the best of its kind.

How is your stock to-day ?

Blaisdell Paper Pencil Coi, Philadephia

Rasper

Pencils
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Special

Magazine Offer

Last month we announced that we could

supply Newsdealers with five of the leading

American Magazines, upon BETTER TERMS
than any other wholesalers. Since then we

have widened our field, and have secured the

right to handle five more magazines.

From Montreal or Toronto we can now

forward

:

MUNSEY'S

EVERYBODY'S

ARGOSY

ALL STORY

ADVENTURE

RAILROADMAN'S

CAVALIER

Undoubtedly these are among the most pop-

ular Magazines for men—and men are great

Magazine readers.

We have not, however, overlooked the needs

of the Women, and can supply

DELINEATOR

DESIGNER

WOMAN'S MAGAZINE

We are supplying these Magazines a little

cheaper than others. Moreover, all are FULLY
RETURNABLE. Place your September order

early. You run no risk of loss and have every

opportunity for profit.

Imperial News CoM Ltd*

Montreal Toronto Winnipeg

Thousands of people have used

ESTERBROOK pens from
their school-days.

Why not make these people

your customers ?

The Esterbrook Steel Pea Mf{. Co.

93 John Street, Ntw York

Works: Camden, New Jersey

Canadian Agents :

THEBROWNBROS.
Limited

51-53 Wellington

St. W.,
Toronto

yd\ir
Stationer

250 Styles

TsterbrooK
Steel Pens

WRITE FOR SAMPLES OF

LION BRAND
STATIONERY

INCLUDING OUR

ASOKA BLOTTING

HOMERIAN MOULD MADE
DECKLE EDGE STATIONERY

ROYAL HART
PAPER COOKING BAGS

CROXLEY
TYPEWRITING PAPERS

STOCKED BY

JOHN DICKINSON & CO., Limited

MONTREAL

Mills—Croxley, Apsley, Nash and Home Park,

Herts, England
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AUTUMN AND
HOLIDAY
SPECIALS

FROM

BRIGGS'
LIST

DoYouWant Money Makers?
We can open a way to larger profits for you, Mr. Bookseller.

Our new list of holiday books contains a host of subjects that will

make sales quickly. Be ready early with a choice Brigg's stock.

A CHOICE SELECTION
The Hollow of Her Hand, $1.25.

By GEO. BARR McCUTCHEON
It is new, it is different—tense, dra-

matic and powerful.

A beautiful widow, a charming girl, a
big, attractive hero, etc., etc.

The Closing Net, $1.25.

By HENRY C. ROWLAND,
Author "The Magnet."

If one wants a spirited tale of action
and danger, full of thrills, full of sur-
prices, full of healthy, red-blooded ex-
citement, let him read "The Closing
Net."

Cease Firing, $1.50.

By MARY JOHNSTON,
Author "To Have and to Hold."

The greatest war novel ever writteD—and a new love story that will appeal
to all readers.

The Inner Flame, $1.25.
By CLARA LOUISE BURNHAM.
Author "The Open Shutters,"

"Jewel." etc.

The Wildcatters, $1.25.
By S. A. WHITE.

A stirring tale of the mines.

The Long Patrol, $1.25.
By H. A. CODY.

Author "The Frontiersman."
Almost unknown two years ago, Mr.

Cody's name is now familiar to read-
ers in Canada, United States and Eng-
land, where his books enjoy a large
sale. "The Long Patrol" is a tale of
The Northwest Mounted Police.

The Black Creek Stopping House,
$1.00 net.

By NELLIE L. McCLUNG.
Author "Sowing Seeds in Danny," "The

Second Chance."
This volume of stories is full of the

Western atmosphere.

George Helm, $1.25.

By DAVID GRAHAM PHILLIPS,
Author "The Price She Paid," etc.
Mr. Phillips' novels are always in de-

mand.

A Romance of Billy Goat Hill, $1.25
By ALICE HEGAN RICE,

Author "Mrs. Wiggs of the Cabbage
Patch."

An irresistible combination of Cab-
bage Patch comedy and high romance.
This is considered the best piece of
work yet done by Alice Hegan Rice.

The Return of Peter Grimm, $1.25.

By DAVID BELASCO.
Novelized from the famous play. A

powerful book.

The Vanishing Man, $1.25.

By R. AUSTIN FREEMAN.
The exceptional detective story.

Mr. Achilles, $1.00.

By JENNETTE LEE,
Author "Uncle William."

Not "Uncle William" with its great
vogue can touch it. The two lovers
are real. We have never read a more
exquisite story.

Adrian Scroop, $1.25.

By R. A. WOOD-SEYS.
A sort of grown-up "Little Lord

Fauntleroy" and an American Count of

Monte Cristo rolled into one. A clean,

wholesome book, that makes a tired

man forget himself and leave him with
a cheerier, more optimistic outlook
upon life.

White Shield, $1.50.

By MYRTLE REED,
Author "Lavender and Old Lace."

Corporal Cameron, Cloth $1.25, Cloth

Gilt $1.50, Leather Yapp, $2.00.

Bv RALPH CONNOR.
Author "The Man from Glengarry."

Back Home, $1.25.

By IRVIN S. COBB.

Mis' Beauty, $1.00 net.

By HELEN S. WOODRUFF.
A second "Mrs. Wiggs."

Just Boy, $1.25.

By PAUL WEST.

The Adventures of Dr. Whitty,
$1.25.

By G. A. BIRMINGHAM.

Maidens Fair, $3.50 net.

No holiday season is complete with-
out a Harrison Fisher book. The Har-
rison Fisher girl is the most popular
in all creation ; she greets you from the
covers of the periodicals and smiles at

you from the covers of the six best
selling novels. She is omnipresent and
ever welcome.

Kitty Cobb, $2.25 net. Illustrated.

By JAMES MONTGOMERY FLAGG.
One of the leading American gift

books.

Public Men and Public Life in

Canada,
2 Volumes.

Vol. 1, $2.00 net. Vol. 2, $2.25 net.

By HON. JAMES YOUNG.
Two Volumes. The first volume ends

with Confederation, the second, from
Confederation up to the present time.
No contribution to Canadian literature
is of greater importance than this set

of books.

The New Alaska, $2.00 net.

48 illustrations.
JOHN J. UNDERWOOD.

Speeches and Addresses, $2.50 net.

By LORD MILNER.

WILLIAM BRIGGS, Publisher
27-29 Richmond St. West, Toronto
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^ ** withyour

Windows?
If you are not, then you are

Groping in the Dark

ONKEN
i«TCRCMANGCA*Lt^ wood window rtxTunc ^^

VOUNITS
(Patented 1911 in United States and Foreign Countries)

My Set of Interchangeable Wood Window Fixture YOUNITS
for the Book and Stationery Trade Will Positively

Revolutionize the Drawing Power of Your Show Windows
READ THIS

D. J. YOUNG & COMPANY, Limited,
Stationery, Office Appliances

660 First St. Phone 1427.

Edmonton, Can., March 15, 1912.

The Oscar Onken Company,
Cincinnati, Ohio.

Gentlemen :

—

We have your favor of recent date and in

reply beg to state that the ONKEN YOUNIT
Fixtures received from you have given good
satisfaction, and we have pleasure in recom-
mending same.

Yours very truly,

D. J. YOUNG & CO., Ltd.

My Two Special Stationery Sets

Set No. 5-A. 140 YOUNITS.
Large enough for two windows $35»00
and inside store use.

Set No. 5^-A. 88 YOUNITS.
Large enough for one window. $21.00

Freight and Duty allowed to Winnipeg and to all ports
of entry east of Winnipeg on the southern Canadian

Border. Shipments made at Once.

Finish

Storage Chest
(Oiled Finish).

Book of Designs

Made of Select Oak in 3 stock finishes, Weathered.
Golden and Antique Oak, all in a soft, mellow, waxed
finish.

Each set is put up in a HARDWOOD
HINGED.LID STORAGE CHEST
A place to keep the unused YOUNITS.

A beautiful book of photographs
showing large size trims made

with my YOUNITS sent FREE with each set.

Copyright 1911. THE FULL, SET. Patented 1911.

The above illustration snows entire set of No. 5A STATION-
ARY YOUNITS, comprising 140 YOUNITS to the set. There
are 18 display slabs made of well-seasoned lumber. 10 of
the slabs are fitted with tilting metal adjustments on back
for holding them in different positions. The remaining 122
YOUNITS consist of BASE BLOCKS, UPRIGHTS, CROSS
ARMS, and EXTENSION YOUNITS, in assorted lengths
and sizes, which will enable you to make HUNDREDS and
HUNDREDS of Window Trims and as many odd and
standard fixtures.

YOU NEVER NEED A TOOL

THE QSCAR ONKEN CO.
Established 32 Years

No. 691 Fourth Ave.

Cincinnati,

EVERY SET GUARANTEED TO GIVE SATISFACTION.
SHIPMENTS MADE AT ONCE.
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A MESSAGE
FROM

THE COPP, CLARK CO.
LIMITED

Book opportunities extraordinary

are yours as the result of this

company's decision to clear out at

reduced prices certain lines of books

of which an overstock is being car-

ried.

These prices will be in force until

our removal to the new building

now being erected.

These special offerings include

many books especially suitable for

School and Public Libraries. The
firm's travelers are prepared to give

full particulars or enquiry by letter

will bring a reply by return of mail.

This is

A Big Opportunity
for Booksellers.

You know from past experience that

the Copp, Clark Co. always gives

the trade a square deal. But this is

more than that ! It is one of those

rare chances for advantageous buy-

ing brought on by force of circum-

stances.

Why Not Write Now?

THE COPP, CLARK CO.
LIMITED

64 Front St. W., TORONTO
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From

The House of Good Value

Before the end of the year The Copp, Clark

Co. will occupy the finest stationery ware-

house in the country. It is now being erected,

adjacent to the firm's manufacturing plant.

That means that the Front Street warehouse

is to be vacated and extra inducements will

now be offered, with the object of materially

reducing the stock on hand in that warehouse,

thus avoiding the heavy expense that would

be entailed in moving it to the new building.

Following out this idea, we are offering

stationery sundries at special prices, affording

stationers a rare opportunity for advantage-

ous buying.

Keep in mind that this is not a case of re-

ducing superfluous stock—if you want to be

sure of sharing in these advantages, act imme-
diately. The offers are bound to be snapped
up. The early orders will win! It will pay
you to make a special trip to Toronto to take

advantage of these offerings. If you cannot

do that, write to-day for particulars.

The Copp, Clark Co., Limited
64 Front Street West

TORONTO -:- -:- CANADA
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Bell & Cockburn
ANNOUNCE

STEPHEN LEACOCK'S NEW BOOK

Sunshine Sketches of a Little Town
CLOTH, NET $1.25

READY IN AUGUST
Here is a book that will be bound to take a place in the van of the

season's best sellers.

Every resident of every Canadian town will appreciate it, because
its descriptions and incidents are largely applicable to every Canadian
town. Each of these towns have prototypes of the composite characters
of the sketches.

Typically Canadian, refreshingly original, and rich in that humor
which has set Stephen Leacock in the forefront of the world's genuine
humorists, this volume is destined not only to leap into high favor with
Canadian readers, but has that quality which lifts it completely out of
the parochial atmosphere, reflecting the author in such a manner as to
invest him with a scope that makes him bigger in his appeal than the
confines of any country.

"SUNSHINE SKETCHES OF A LITTLE TOWN," consequently
is the book for which Canada has been waiting.

To booksellers it spells the word

OPPORTUNITY
Book your orders early.

Don't miss this chance.

Don't put it off.

Present indications are that this book is going to score a record in
sales.

Your customers will thank you for selling this book to them, and
will come back for more copies to send to their friends.

As a Christmas gift the book will carry its sunshine straight into the
hearts of thousands of people.

Be a Bookseller!
Sell this book, because every copy you sell will sell more.
It's the right sort of a book to back up by aggressive salesmanship.

BELL & COCKBURN
PUBLISHERS

TORONTO
ONT.
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Mainly About Ourselves

>

OUR ANNUAL FALL NUMBER.
Bookseller and Stationer's annual

spring and annual fall numbers have

year by year become of more import-

ance to the trade until they have at-

tained the proportions and qualifica-

tions of valuable trade handbooks

with a wealth of information of value

to all connected with the book, sta-

tionery and allied trades, but more
particularly beneficial to the retailers

whose interests are paramount. Pre-

parations have already begun on the

annual fall number for 1912. It will

be the October issue appearing on

September 25th, and will reach high

water mark in point of interest and

value to the booksellers and stationers

of Canada. Something about the good

things to be provided in that import-

ant issue of the paper will be outlined

in the September number.

—@—
A PAYING MEDIUM.

Here is further evidence of the

satisfactory results obtained by ad-

vertisers in Bookseller and Stationer:

Watford, Ont., July, 10, 1912.

Bookseller and Stationer,

Toronto.

Dear Sirs,

We are very pleased to state that

we are getting excellent results from
our advertising in Bookseller and Sta-

tioner. We now have one foreign

connection which is likely to result

in considerable business for us on

this account, and are working on an-

other, while the local business as a

result from advertising in Bookseller

and Stationer has been very satis-

factory indeed.

Yours very truly,

Andrews Wire Works of Canada.

# » *

SPECIAL SERVICE.
E. L. Nash, Lunenburg, N.S.,

writes : "I want some brass corners

for picture frames. Where can I get

them?"
Any of the art supply houses Whose

advertisements appear in this issue

can supply these.

AJ 1 .1 v

Summerside, P.E.I., June 18, 1912..

Maclean Publishing Co.,

Toronto.

Gentlemen.,,—We notice in the last

"Bookseller and Stationer," that you
recommend rubber stamp manufac-
turing for stationers. Please advise

us where the outfit for making them
is to be had and oblige.

Yours truly,

J. C. Jardine.

• » *

Moncton, June 10, 1912.

Will you please give me by mail

the names of some manufacturers

who make the material for the manu-
facture of rubber stamps.

Yours truly,

R. R. Colpitts.
• • •

Parkb.il], June 10th, 1912.

Kindly let me know where I can

buy automobile road maps of West-

ern Ontario.

Yours truly,

A. E. Benham.
• • •

Victoria, B. C, May 27th, 1912.

We would like to take advantage

of your offer to supply information

to the trade, and would ask you to

kindly give us a list of the makers

of school desks. We read your pub-

lications every month with the great-

est attention and are often rewarded

by finding useful tips. We may know
our business, but it is also important

to know what the other fellow is do-

ing.

Yours truly,

The Victoria Book & Stationery Co.

» • •

The information in each ease went

forward promptly. Service of that

sort frequently means dollars in the

dealer's pockets in the business it

leads to, and in the same way sugges-

tions and information regarding what

is being done by other dealers to in-

crease business returns to the sub-

scriber many times over, the dollar

he invests in a year's subscription

to Bookseller and Stationer.
.
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By ,ts QUALITY

SO K£A-«5 AGO
Henry Stephens invented an ink with
the colour-matter in perfect .solution

L therefore fluid and pleasant to write
with.

TO DAY with
numberless improvements—
the result of experience

,r SOyears
the home
•i and has

^D its way
ih every
abroad.
PAL SOLE ACENT roR CANADA

These are some
of the many

striking advertise-

ments which are

appearing

regularly on

behalf of

^T^Tw&aiW
ivtf

is by far the
reliable ink ij

w. U y ilii.) Hf EH,

in the following list of influential papers:

"Montreal Star."
"Toronto Star."
"Toronto Mail and Empire.''
"Ottawa Free Press."
"Ottawa Citizen."

"Winnipeg: Free Press."
"Winnipeg: Telegram."
'Hamilton Herald."
'Hamilton Spectator."
'London Advertiser."

"London Free Press.'
"St. John Globe."
"St. John Standard."
"Halifax Herald."

"Calgary Herald."
"Edmonton Bulletin.'
'Saskatoon Phoenix.'
'Victoria Times."

Every progressive dealer should stock Stephens' Ink. Its sale not only yields him j, good profit, but as it is the best and most
reliable ink in the world it always satisfies his customers.

If you do not already stock Stephens' Ink, you should apply at once for trade terms to XV. G. M. Shepherd, Sole Canadian Agent,
or to the following Wholesale Stationers:

—

McFarlane, Son & Hodgson, Ltd., Montreal. Buntin, Gillies & Co., Ltd., Hamilton.
Brown Bros., Ltd., Toronto. Clark Bros. & Co., Ltd., Winnipeg.
Smith, Davidson & Wright, Ltd., Vancouver. A. & W. McKinlay, Ltd., Halifax, N.S.

J. & A. McMillan, St. John, N.B.

H. C. STEPHENS, Aldersgate Street, London, England

W. G. M. SHEPHERD
V.

CORISTINE BUILDING (SOLE CANADIAN AGENT) MONTREAL
J



Selling Cameras All The Year Round
Taking Advantage of Local Events to Add to Window Display Effectiveness—Advantages of

Being Seasonable—Plans For Stimulating Trade—How a Baby Show Helped One Dealer.

Generally there has been an impression that nearly

all of the camera buying takes place in the spring and

early summer. There can be no doubt that this is an ex-

cellent season, but to think that it is the only season for

camera sales is a mistake. There are dealers, indeed, who

contend that Christmas is even a better time of the year.

After all, winter is the joy of many Canadians, and the

snap-shot camera is the companion of hundreds on after-

noon tramps over the snow covered road.

No ! Cameras are sold in all months, and therefore are

worthy of attention the year through. But supplies—an

important part of the camera department

—

are more in

demand during fall and winter, than at any other time.

Summer pictures are frequently hurried off to profes-

sionals for development. It is an outdoor season, and

long moments in the dark room are not appreciated. In

the long evenings, however, things are different. Then

development, printing, and mounting are pleasures. It is

then that the photos of the summer are sent to the sum-

mer friends. Albums are purchased, and photos mount-

ed in these to be preserved for years as picture-diaries of

a summer's pleasure.

Some Methods Used.

The fall and winter are great times for inside work,

and dealers might well remember this. This is only Au-

gust, but it is none too early to plan means of stimulating

trade in cameras and photographic supplies, and to ar-

range schemes to draw, the trade to your store.

There are many methods which have been employed

with .sreat success in the past, and perhaps it will not be

amiss to refer to some of these just nosv.

Undoubtedly one of the best methods of calling atten-

tion to cameras and photographic supplies—as to all other

goods—is to arrange a striking window trim. It should

be made more than a mere array. It should be seasonable,

in the trim shown in the accompanying reproduction ad-

vantage was taken of a popular and much advertised local

event. The horse show was in progress, and the window

was made appropriate. The work wTas skillfully done. There

were pictures of pretty girls standing by horses. There

were signs so worded that they applied to the cameras

shown, in horse show phraseology. "Get your box

(cameras) for the Horse show here," read one placard.

Another card, placed over a group of little Ensignettes,

read, "Leaders in the Pony Class."

Advantages of Being Seasonable.

Every town has not a horse show7
, or a similar oustand-

ing event to give a chance to the window trimmer. But
every town has the change in seasons, and a camera win-

dow shown in fall should be fall like. Some of the golden

and red leaves to be found so easily have been used very

successfully to give the autumnal appearance, and might

well be so used again. A winter window should be ap-

propriate, and pictures shown might well be of winter

scenes—local winter scenes as well as some views of *dis-

tant places. If a person sees a good winter view in winter

he will thing of getting out his camera and taking some

snow-scapes himself. If in the winter time he sees sum-

mer pictures, he is likely to think, "I'll take some pic-

tures again when winter goes." A seasonable window in-

spires trade as an unseasonable one can not.

How Competitions Help.

But there are other methods of interesting the people

in cameras and supplies, and in one store handling these in

particular. Perhaps one of the best means is by competi-

tions. The prize that is given doesn't so much matter.

There is, to-day, a craving for competition. Start a com-

petition and the cameras that are in the place will be

used, and new ones will be bought. Entries will come,

and new papers and developers will be tried if old ones

failed to give the desired results. A competition, more-

over, enables the making of some very attractive windows.

Scores will pause to look at the display of work clone by
their fellow townsmen, and their pausing does the store

good.
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One dealer in an Ontario town of 10,000 ran a com-

petition for pictures of babies. The results showed con-

clusively that there was no race suicide danger in that

town. Scores of babies- were photographed, for the most

part clad only in their modesty. Doting mothers and

fond fathers snapped their young ones in various posi-

tions. They seemed to feel the family honor was a stake.

What good' did it all do to the dealer? Why the same

good that such action would do all dealers. It stirred up

a greater interest than ever in photography—not only

among those with babies, but among the hundreds of

others who saw the results of the competition. It made
the store popular. It gave people the impression that the

owners were up-to-date. It not only boosted the camera

department but all other branches. One of the benefits

of a camera department to a bookseller and stationer is

that it enables him to make his store more appealing.

This department should certainly not be allowed to lie

fallow in the fall and winter.

camera and photo supply business grow so that in two
years he had to increase his stock from $1,000 to $7,000,

and the significant satement is made that that dealer is

now making $5,000 a year out of the business.

Selling Photo Albums
A Seasonable Summer Suggestion for Fostering

Sales Not Only to Amateur Photographers But
to Those Who Receive the Prints — Value of

Specialization.

A seasonable proposition in the camera department is

the development of photo album sales.

Here we are right in the midst of vacation days with

cameras clicking on every hand. Miles of films will he

developed and millions of prints will be pasted into

thousands of albums. That means that the psychological

time has arrived for specially featuring photo albums.

Make a window trim of them—give them prominence in

your interior display—advertise them in the newspapers.

Don't miss this opportunity to show people the advant-

age of preserving the interesting prints they produce or

receive from friends. Show samples of effective arrange-

ments such as albums devoted entirely to one town or

summer resort, a holiday trip or an old home week cele-

bration. Your prospects for sales of these albums are

not confined to amateur photographers, although they

alone constitute an immense army—everybody has friends

who are "camera fiends," from whom they receive prints.

Point out to them that neglecting to mount the prints in

some way means that they will eventually be lost or

spoiled. But if gathered together, and artistically

mounted in photo albums they will constitute interesting

souvenirs which will be more and more interesting and
valuable to the owners as the years roll by.

There are albums selling at all prices from ten cents

up to dollars. Some of them come with burnt leather

covers having designs of local interest or with Indian
types for which there is always a demand, especially for

sending to friends in the Old Country.

Value of Intensive Selling.

Intensive selling can be effectually demonstrated by
concentrating on this saleable line in August. Specializa-
tion of this sort if consistently followed out, covering in

turn all lines of merchandise carried, will bring its reward
in an immensely enhanced turnover during the year and
the systematic merchandising which such a course of
action entails will result in a better balanced stock, the
reduction of dead stock to a minimum and a materially
increased profit on the year's operations.

An eight-page circular of newspaper dimensions comes
from the Ansco Company, Binghampton, N.Y. It tells

among other things of how a Pittsburg dealer made his

HOW TO PHOTOGRAPH YOUR WINDOW.

Get two poles, each a little longer than the height of

the window. Then cut strips of black cloth a little longer

than the window is wide (lining cambric or calico will do),

sew together and tack upon the poles. Now you have a

large, black screen to cut off all reflection from across the

street. Cut a hole in the cloth for the camera, get two

boys to hold the screen and you are ready to take the

photograph.

Best results in day-time photography are obtained in

the early morning of a clear day or at the time when the

window receives the greatest amount of light. Pictures

of strongly illuminated windows may be taken at night

by the use of an explosive or flash. In this case the film

or plate should receive an exposure of from ten to twenty-

five minutes to bring out the greatest amount of detail.

Have all lights in the windows well shaded and as high

up and near the pane as possible. This will bring out the

contrast between shadow and high light, making your

picture many times more effective.

BRANCHING OUT IN CANADA.

British and United States Manufacturing Con-

cerns Extending Operations to This Country

—

News Notes of the Stationery Trade.

Another British manufacturing concern that has just

extended its operations to Canada, is the British Loose-

Leaf Manufacturers Limited, of London. An interesting

feature of this concern's announcement is that they are

the pioneers in England of the policy "trade only sup-

plied," which is strictly adhered to. The supplying of

loose-leaf fittings, to manufacturers and stationers and ac-

count book makers, constitutes an important department

of the firm's business.

Leubrie and Elkins, extensive manufacturers of tally

cards, guest cards, fancy menu cards and kindred novel-

ties will be permanently represented in Canada by E. A.

Oberfelder. Mr. Oberfelder recently arrived at Halifax

beginning a complete tour of the provinces in the course

of the next two months, touching all the principal points.

It is interesting to note that this concern claim the dis-

tinction of being the pioneer manufacturers in America

of the lines referred to in the foregoing.

In connection with the celebration marking the eleva-

tion of Berlin into cityhood. a made-in-Berlin Exhibition

was held in the Auditorium, there being many fine displays

representing the diversified manufactures of this thriving

city. Conspicuous among these was the exhibit of The

Write Away Pen Co., with a fine showing of Write-Away
pens, Write-Away inks and mucilage. Another exhibit

with a bearing on the trade of booksellers and stationers

was that of the Pollock Manufacturing Co., manufac-

turers of hornless phonographs.

The first annual picnic of The Douglas Company of

Edmonton was held at Seba Beach, Wabamun, on July

10th, and in connection with the outing the firm issued a

handsome souvenir programme. The morning was devot-

ed to aquatic sports and the afternoon to field sports in-

cluding a baseball match, Bachelors vs. Benedicts.
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Thieves broke into Fair's Bookstore at Clinton early

in the morning of June 22nd, getting away with a small

amount of cash. They entered other stores, including

Cook's Novelty store, but apparently got nothing there.

A. M. Edwards has disposed of his drug and stationery

business at Gait, to Robert Meikleham, who had been a

clerk in his employ for the past five years.

Montreal, July 24.—A change has taken place here in

the paper business, whereby the Northern Mills Company
has been taken over by the Rolland Paper Company.

The new arrangement, it has been felt, will enable the

companies to carry on their business in a more satisfac-

tory manner, especially so as an extension has already

been started at the St. Adele Mill, which will double its

capacity. This new part of the works, it is expected,

will be ready for operation about the middle of November.

The Miller-Bryant-Pierce Co., of Aurora, 111., have

purchased the patent, good will, and plant of the

"Common Sense" Clip Co., of Jackson, Michigan, an

this clip is now to be manufactured by the first named
company who have just moved into a new fire-proof

factory building about doubling their former space.

The Moore Push-Pin Co., has purchased a factory 215

x 201 feet, located at Wayne Junction, a Philadelphia su-

burb. The concern has had to make annual extensions

during the past few years, having been started in 1900 in

a small room on a capital of $112.60.

Co-operation with the retail stationers was the sub-

ject of an address delivered by Harry Rogers, president

of the New York Stationers' Association, before the

Employing Engravers', Printers' and Embossers' Associ-

ation of New York. In his remarks he made a strong plea

for uniform prices, prompt service, good workmanship,

and full count. The stationer was buying various lines

of stationery at uniform prices and the same should apply

to his purchases of engraving, printing and embossing.

G. B. Parker, stationer and druggist, Red Deer, Alta.,

has removed into a larger store in keeping with the growth

of his business.

The I. Lush Co's. stationery and printing establish-

ment at Wainwright, Alberta, was among a number of

concerns that suffered by fire which destroyed the Audi-

torium Block. •

The Paper Novelty Company has been organized in

Green Bay, Wis., and will open a plant for the manufac-
ture of paper napkins and other crepe specialities.

There is nothing pays better than good housekeep-

ing in the store. Keep things clean and trim, with an
adequate equipment. Dirt and dust kill more profits

than dull trade. Study good housekeeping.

You can speak to friends, but must advertise to

strangers.

A man loses force when he lets himself become con-

fused by the difficulties which surround him.

Never sell an easy customer beyond his reasonable

needs, for if once bitten that way he '11 be twice shy.

A mule makes no progress while be is kicking,

neither does a man.

A valuable man is one who always knows what to

do next.

If you have a good temper, keep it; if you have a

bad temper, don't lose it.

In lots of small towns where children are sent to buy
goods, merchants have found, by years of experience, that

their manner of treating the child has been very largely

responsible for the parents trading there.

ANOTHER PLEA FOR ORGANIZATION.

Younger Men of the Trade Should Come Out
And Actively Push the Work Forward—An In-

terview With Mr. Cloke, of Hamilton Who Was
President of the Last Association.

J. G. Cloke, of Hamilton, has always been one of the

most active champions of the cause of organization as

applied to the retail book and stationery trades in Can-
ada, and in an interview recently be assured Bookseller

and Stationer that he would ever be found ready to sup-

port any new move in that direction. He felt, however,

that other shoulders should bear the burden of the ac-

tive work as he had had so much of it in the several or-

ganizations that had existed during the past quarter of a

century. He supported the stand taken by Mr. Nelles, of

Guelph, in his recent letter to Bookseller and Stationer

dealing with this subject and hoped that the present agi-

tation would be effective. In the past there had been evi-

denced on the part of some of the smaller dealers a feeling

that there was something of a selfish nature in the ag-

gressive work done by the leading spirits in the former
organizations, generally by men classed among the lead-

ing booksellers and stationers of the country. This view

was entirely erroneous. The need of organization to the

smaller dealers was greater than to the larger retail

concerns, and it was to be hoped that the Canadian book-

sellers and stationers would more and more come to ap-

preciate the value of co-operation in the trade. What
good an association would be for one dealer would natur-

ally apply to all.

It was natural that there should be this community of

interest—that a man engaged in the book and stationery

business, while chiefly concerned, of course, in his own
particular establishment, should have a vital interest in

these trades in general. The need for organization was
obvious when past experiences and certain existing con-

ditions were considered, and Mr. Cloke felt that it was the

duty of some of the younger men in the trade to put their

shoulders to the wheel and not rest until success crowned
their efforts.

@

WHAT IS A PEN?-

Pupils from Public Schools, both town and country,

and also from the High School go into bookstores and ask

for a "pen," and almost invariably they want what we
were taught to call a "penholder" says the "Newmarket
:Herald." And when they want what we were taught to

call a "pen," they ask for a "nib."

We almost began to suspect that possibly we did not

know the names of these familiar articles, so we had re-

course to Webster's unabridged dictionary. We find the

following definition given for "pen": "An instrument

used for writing with ink, formerly made of a reed, or of

the quill of a goose or other bird, but now also of other

materials, as of steel, gold, etc. The definition for

"penholder" is, "A handle for a pen."

The third definition given of "nib," is "The points of

a pen; also the pointed part of a pen; a short pen adapted

for insertion in a holder." This may be some justifica-

tion for calling a pen a "nib," but we find no authority

whatever for calling a penholder a "pen." In the cata-

logues of wholesale houses penholders are called "pen-

holders" and not "pens," and pens are called "pens"
and not "nibs." It would be well for teachers to in-

struct their pupils in the proper names of these everyday

articles.
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THE USE AND ABUSE OF HOLIDAYS.
The custom of employers giving holidays to staff mem-

bers has become more general of late years. This is as

it should be, for it is in the interests of both employer

and employe that the latter should have an opportunity

to rest for a certain period each year, and thus recuper-

ate his powers. The employer who looks at the matter

in that light will be quite willing to give each member of

his staff the privilege of an annual rest.

The fact should not be lost sight of, however, that the

granting of holidays is intended for mutual benefit, and
that the employer must benefit quite as much as the

employe. The former gives the holiday in order that the

latter may return to work with renewed vigor and a

keener interest, and with faculties sharpened to the point

of highest efficiency by the rest and relaxation. The em-

ployer is entitled to this share of the benefit.

The employe benefits doublefold from opportunity to

rest from work. He probably needs the rest in the first

place. In the second place, he is afforded an opportunity

to improve his own usefulness for the following year. A
holiday well spent sends a man back to work with higher

ambition to advance himself.

This is the real use of holidays. The abuse consists

in utilizing the time of rest to plunge into a continuous

round of riotous gaiety—excursions, all night trips,

fatiguing pleasures, cramming the largest possible meas-

ure of excitement and strenuous exertion into the time

allowed. The sequel to such a holiday is that the employe

returns to work jaded, more tired than when he left,

lacking in ambition, initiative and the desire to promote

his own and his employer's interests. This form of

holiday abuse is very common, unfortunately. It is

foolish, unfair and detrimental to the iterests of all

concerned.

ON REFUNDING MONEY.

Selling goods with the return privilege has been found

by some retail concerns to work out so satisfactorily

that oftentimes money is refunded where the customer. is

really not entitled to it, and sometimes the goods re-

turned have no further commercial value, so that the

amount handed back is a dead loss. But the theory is

found to work out satisfactorily, because it pays to have

satisfied patrons, and the customer who gets better treat-
mint than he really deserves generally appreciates it,

and ultimately the merchant profits in the continued and
oftentimes increased patronage of that customer. If you
follow out in your business the system of refunding
money in cases of goods being found unsatisfactory,
bring that point out strongly in your advertising, so that
it may be of the utmost value to you, and when you do
refund money do not do it grudgingly. Be cheerful
about it, even if way down deep in your hear! you do not
altogether enjoy the process.

THE MAN WHO STOOD STILL.

A story is told of a southern merchant, who, after the
war remained just where he had been when the war com-
menced. He continued to carry on business in the same
easy-going way. He continued to show the same calicos
and the same ribbons. All about him there was advance-
ment, but he closed his eyes deliberately to this. He did
not mark time, but stood still. Marking time denotes
readiness to advance; but whatever in this man had urged
advancement was atrophied. He stood still.

Years passed. Still the man showed the calicos and
the ribbons. Still he conducted business in the same old
way—or would have, had business come. Finally some
business did come, for he fell so far behind the procession
that he became an antique. His store was pointed out to

strangers in the city who visited it, and bought a little

out of curiosity.

It is a strange tale—the tale of a man who forced him-
self to believe that the civil war marked the end of all

things which could influence him. But it is stranger to
hear that there are dealers to-day who have adopted this

stand-still policy. "There are plenty of such men even in

Canada," states a dealer who has traveled far.

If these men stand still long enough, they may—like

the southern merchant—make their stores famous as
fossils of an earlier age; but they run a risk. They may
meet the fate of the Irishman's horse. You remember
the Irishman wanted to get his horse to the point where it

could live without eating. He worked hard at this, and
just got the horse to the desired point when the pesky
animal spoiled it all by dying.

To-day there is little use for the man who stands still.

There are times when it is wise to mark time, until it be-
comes quite evident in which direction the advance should
be made: but standing still is only appropriate beside a
grave.

CANADA'S PROSPERITY.
With such persistent regularity has the "presidential

year" bogey been trotted forth in past years, by pessimis-
tic croakers, as a harbinger of business paralysis that the
usual thing was looked for this year, but the optimists
won out. Enjoying such piping good times the people of
Canada simply wouldn't run to cover, and trade activity

has gone along unabated notwithstanding threatened dire

calamities. From all points of the compass come reports

of increased business and the spirit of trade everywhere
is optimistic. Applied directly to the book and stationery

business, it is especially satisfactory to be able to record
that the manufacturers and wholesalers universally report

substantial increases over the previous year's business.

CUTTING RUBBER STAMP PRICES.

There is ft good field open in Canada for rubber
stamp manufacturers who will co-operate consistently
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with the retail stationery trade. Conditions in this coun-

try and in the United States are somewhat similar and
evidence was so lacking at the recent convention of the

International Stamp Manufacturers' Association that

most of these manufacturers consider the average sta-

tioner a thorn in the flesh. In fact it was urged that

steps be taken to eliminate the stationer from the stamp
field. Price-cutting is the difficulty. It was pointed out

that the real trouble-maker was the small stamp dealer

who makes it a practice to break into the stationer's

trade by going direct to the latter 's customers, the conse-

quence being that the stationer usually felt obliged, as a

matter of protection, to let such customers have their

stamps at the figures the smaller dealer made him meet.

It is apparent that before any general reform can take

place, the stamp makers must reform themselves.

' @
FEATURING SANITARY PAPER SPECIALTIES.

Many stationers have come to realize the advantages

of going extensively into the handling of the various

sanitary paper specialties which are attaining such wide-

spread popularity and window displays of these lines are

frequently seen. These articles are certain to become
more and more widely used and stationers will do well

to take up the lines aggressively before merchants in

other branches of trade have a chance to corral this prom-

ising field. Among the particularly good selling articles

are tissue towels, sanitary paper combs, paper table cov-

ers and drinking cups, besides which there are other

items destined to increase in public favor.

NEW MISSION OF PUBLIC LIBRARIES.

A feature of the recent convention at Ottawa of the

libaries of North America of special importance to book-

sellers was the exhibition of reprint books issued in Edin-

burgh and London at a shilling a volume and less, includ-

ing about two thousand titles worthily representing the

best in literature. The tendency is toward extending the

usefulness of the public library by proffering aid as to

books worth buying. This departure was instituted by

public, libraries in Brooklyn, Providence, Newark, Wash-
ington and other cities where every December are shown
complete collections of Christmas books, every volume

marked with its price so that people can go to their book-

sellers knowing exactly what they want, thus simplifying

the difficulty of Christmas book shopping with obvious

benefit to both book buyers and booksellers. In Canada
the reprints referred to can be purchased considerably

cheaper than in the United States because of low duty,

five per cent., exacted by the Canadian Customs houses.

Commenting upon the low prices at which the excellent

English reprints can be purchased, the Winnipeg Free

Press said recently: "No family above destitution should

to-day borrow very many books it reads, simply because

it is cheaper to buy than to borrow. And a book never

does a reader so much good as when he owns it, with free-

dom to mark its nubby passages, define its hard words in

pencil as they are looked up in a dictionary ; and add notes,

more or less in point, on the imprinted leaves at the end.

Books thus enriched become so helpful that a man would
rather lend his Waltham watch to a friend than his

Lamb's Essays."

@
PERSONAL SOLICITATION.

The value of personal solicitation of business should

ever be kept in mind by merchants. It is the most ef-

fective of all methods of advertising. Many merchants

have found it necessary at certain seasons of the year to
make special efforts for new business. This is true par-
ticularly in the small towns where the farming trade is

depended upon to a large extent.

A description of a unique method for carrying out
the personal solicitation idea systematically follows:—
One dealer who found business slow at a certain season
was not satisfied to wait until it developed later. He
hired a rig and went out to the surrounding country to
solicit business As an excuse for his, call lie secured ap-
propriate souvenirs and presented these to the housewives
and farmers he called upon. They served to break the
ice for him. With the souvenir he also gave a book of
Five Discount Coupons good for a discount of 10 per
cent, on all purchases at his store for a limited time. He
had coupons of one color for those who traded regularly
with him and of another color for those who were not
then buying at his store. When these coupons were
turned in he could then tell very readily which customers
took advantage of his offer and how his proposition was
working out among the old customers. During his call

he had the opportunity of securing detailed information
regarding the articles which the family would be in need
of later on, and he used this information to send them
pertinent advertising matter.

When the time arrived for the coupons to expire the
merchant sent out a letter extending the time for a few
days and urging all those he called upon to come into his
store and take advantage of the special offers he was mak-
ing. He found that this personal work paid him well in-

asmuch as it was done at a season when business was
slack and the people in the country appreciated these ef-

forts on his part to secure their patronage.

BRITISH COPYRIGHT.
The new British copyright law came into force on

July 1st, and henceforth, publications in the old land are
automatically copyrighted as soon as published, and it

will no longer be necessary for authors to protect their

works by registering them at Stationers' Hall. Colonial
works will, however, continue to require to be registered

until such times as the British act is adopted by overseas
Legislatures.

The changes brought about by the new law are many
and far-reaching—a uniform term of life and fifty years
will be established for all species of copyright; architect-

ural works will for the first time receive the same pro-
tection as other works of art ; wordless plays, ballets, cine-

matograph, and musical records will also become subject
of copyright. The right will begin to run from the making
of any work, so that it will extend also to works unpub-
lished. Authors, or rather their legal personal represen-

tatives, will get the benefit of a "double term," the sec-

ond half of the 50 years ' term after death being unas-
signable except by will, and per contra the system of

"compulsory license" will be introduced by the provision

that during that last twenty-five years any person may
reproduce a work without consent on payment of a small

fixed royalty.

The author of a novel will, in future, have the exclus-

ive right of dramatizing and translating it, and, converse-

ly, the writer of a play will have the right of novelizing

it. Works of art will no longer be capable of reproduc-
tion (without consent of the proprietor) as tableaux viv-

ants or "living pictures," and the composer of a musical
composition will have the right (subject to some excep-

tional privileges given to makers of gramophones) of

adapting his composition for use upon mechanical instru-

ments.
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Methods of Promoting Sales

Suggestions From the Newspaper Advertisements

and Business-Getting Schemes of Live Dealers,

Showing How to Ginger Up Trade.

"And now for an enjoyable evening with this 58c

novel," is the prominent heading of a ten-inch double-

column advertisement of R. A. Harrison, bookseller,

Dunnville. An illustration of "The Witching Hour"

follows, together with a striking illustration of a young

lady selecting the book from a well-stocked bookcase.

A good line of talk and a list of other titles by noted

authors is given, and at the foot of the ad. is this prom-

inent statement

:

"After reading the story, return the book, and for

10 cents we will give you another."

"Ye Toye Shoppe" is the name that has been used

in the advertising of Barber Bros., of Victoria, B. C,

which concern is being succeeded by Barber & Holdcroft.

The new firm has issued an announcement that they will

open up in August in the Fairfield Building, Douglas

and Cormorant Streets, and besides carrying toys, dolls,

games, stationery, notions, etc., as did the old firm, they

will add a camera and photo supply department.

A striking baseball ad. of Ross Bros., Edmonton, that

made a hit by reason of liberal space and good display

included this paragraph:

—

Do you need a new Baseball Glove, or a "Home Run"
Bat? We would like you to see our splendid assortment

of new Baseball Goods, made by the leading manufac-

turers. High-grade goods at reasonable prices.

A GOOD FOUNTAIN PEN AD.

Collinson's, of Dundas, in an advertisement headed

Examination Time, made a special bid for fountain pen

business in connection with the examination period in the

schools. Here is another good appeal taken from the

same ad. :

—

The ladies have been handicapped in

the use of fountain pens, because they

had no pockets to carry them in, and if

put in the hand bag the pens would

leak.

This is entirely overcome in our

SAFETY PEN
It can be carried in the purse or hand

bag, and will not leak, no matter in

what position it may be. See the

BABY SIZE, suitable for carrying in

the purse.—Just the thing for your

vacation.

OFFERS TO SHARE DISCOUNT.

Here's an extract from a recent newspaper ad. of

the Nanton Drug and Stationery Co., of Nanton, Alta. :

—

"Nearly a ton of stationery at car-

load freight rate to Calgary, from

manufacturers. We get an extra 10 per

cent, discount for quantity. And we
will share this with you."

Wet ask i win, Alta: "We are making a substantial re-

duction in prices on most of our lines and in order to do

this we must discontinue the credit system.

We would ask our customers to kindly remember
this as we positively refuse to sell on credit in the

future.
'

'

Books classified under headings of "Architecture,"

"Civil Engineering," "Electrical Engineering," "Me-
chanical Engineering," "Steam Engineering," and

"Business Books" occupied a six inch double column

space in a recent newspaper advertisement of James
Hope & Sons, Ottawa. The heading was "Books for

Home Study—Practical Scientific and Business." The
advertisement included a footnote offering a catalogue

and order blank upon request.

"Why not keep the pleasure of your outing trips

fresh in your memory by snapshots?" That was the

prominent display line of a recent newspaper advertise-

ment of J. R. Bird & Co., of Whitewood, Saskatchewan.

Appeals of that sort create desire and consequently per-

form the initial work of actual salesmanship when
followed up by convincing argument regarding the

cameras the dealer carries.

AUCTION SALE EFFECTIVE.
A unique sale was run for two weeks by a New York

State firm. During this sale a certain section of the store

was devoted to goods advertised at special prices. On
the concluding night a unique auction was held. In pre-

vious advertisements the firm had announced that if any
of the goods included in the special sale remained unsold

they would be auctioned on this occasion. As a result,

there was a large crowd on hand to bid on the various

pieces. The store was so full of people that the doors

had to be closed against late comers. It was after mid-

night before the crowd left the store. At the end the as-

sortment of odds and ends were
v

cleaned out entirely and
the firm found that the sale as a whole brought many
people into the store who had before that time never

traded there.

DEALER ADVERTISES COURTESY.
E. G. Hewitt, Maple Creek Sask., advertises "Books,

Magazines, Stationery and Courtesy," including in the

advertisement this paragraph.

"Your enjoyment of a visit to this store is made great-

er by the unfailing courtesy you receive. It is one of the

rocks on which our business is built."

TO SELL FOR CASH ONLY.

Here is a pointer that will interest other stationers

even if Lhey do not follow the example. It is from a

recent newspaper advertisement of Enman's Bookstore,

VALUE OF A MAILING LIST.

A live mailing list is something that every aggresive

dealer finds of value in his business. One dealer arranged

for a mailing list by leaving a space on each of his sales

slips for the customer's name and address. He instructed

his sales force to make it a point to secure the name and

address of every cash purchaser who traded with him.

This list was then used in promoting the sales of any

special articles he desired to offer later on. It also gave

him a permanent mailing list to work upon. The merch-

ant reasoned that if a person bought one article at his

store and was satisfied he would likely buy another. It

was only a question of calling the buyer's attention to

anything special he had to offer from time to time.

This merchant also made special endeavors to learn the

names of people who did not buy from his store, but who
might do so. He added these names to his list, keeping

them on separate sheets but also circularizing them when
he had anything special to call to their attention.
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HIGHER GRADE CARDS: MORE PROFIT.

"It is better to sell two cards for ten cents than two
cards for five cents," is a significant statement in the

advertising matter of a post card concern that specializes

in five cent real photo post cards. The statement, of

course, is made assuming that in each case the dealer

would be giving value for money received. The point

is that as a general rule a customer wants just so many
cards, and frequently, if five cent cards are placed be-

fore him, he will choose them in preference to cheaper

ones, and the dealer thus makes a bigger sale with more

profit. The concern points out also that the strong line

of five cent cards of a particular tjrpe are not made in

any cheaper form, although they had been repeatedly

urged to do this. This they argue would ruin the novelty

of the line.

Among the endless varieties of "motto" post cards

are many which have no genuine excuse for existing.

They are a hindrance rather than a help toward main-

taining the popularity of this post card type. Many
of the cards put forward as "humorous" productions

are either pointless failures or claim attention only by

reason of their vulgarity.

entail much expense nor take long to construct and would

be certain to attract much attention and consequently

increase sales. The booth should be kept in good shape,

always neat in appearance and slight changes in display

should be made every day so that even the daily visitors

to your store will see something different every time they

come in. That is one of the essentials in conducting a

successful business in postcards and art novelties—the

r

Shown in Menzie's Series of Real Photo Post Cards.

BOOTHS FOR POSTCARDS.

As a means of increasing your postcard business why
not construct an attractive booth similar to those which

are so familiar in bookstores at Christmas time for the

display of greeting cards and calendars'? This would not

The Girls are
well protected in

muittijjps

I stand no chance
here

Post Card Novelties shown by Stednian Bros.

same pictures staring people in the face from the same

old spot day after day has a bad effect, inviting comments

that are not at all complimentary to the store or the man
who runs it. On the other hand, the effect of attractively

displayed goods compels admiration and the store gets

the best sort of advertising in the appreciation marking

what visitors to the store tell their friends about it.

Showing something new every day is not a difficult thing

to do in a business made up of lines so varied as those

going to make up the art novelty department of present

day book and stationery stores, and showing new goods

should be consistently backed up by utilizing new ways of

showing goods.
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RIBBON AND CARBON PAPER MAKERS MEET.

The Ribbon and Carbon Paper Manufacturers' Asso-

ciation at their convention in Rochester last month dis-

cussed at considerable, length the severity of com-

petition which had forced some of the smaller com-

panies to the wall. Sentiment seemed to favor some sort

of combination which would afford protection to the

smaller dealers, but legal advice was that to combine in

any way would controvert the present rulings of the

Sherman anti-trust law.

A great lack of raw material was reported and a com-

mittee was appointed to look into the causes and suggest

means of supply.

The old board of officers were re-elected. They are

:

President, F. 0. Mittag, of Mittag & Volger, Park Ridge,

N. J. ; vice-president, Robert F. Herrick, a Boston lawyer;

secretary and treasurer, A. L. Foster, of the Manifold

Supplies Company, Brooklyn, N.Y. ; committeemen, C. B.

Gordon, of Carter's Ink Company, Boston; A. B. Holmes,

and H. B. Vannote, both of New York.

MUSLIN HINGES FOR LOOSE-LEAF BOOKS.

A continual source of annoyance to users of loose-leaf

ring books is to have the record sheet tear out from the

rings. But for this annoyance there would be far more of

these in use. Instances have been known where sales

were lost because no method was known of off-setting this

difficulty, but the remedy is simple. All that is needed is

a muslin hinge. These hinges are of two-ply construc-

tion to be gummed on either side of the record sheet, and

are to be had of the manufacturers for all the standard

perforations. Any sheet that is constantly referred to or

frequently removed, should be reinforced in this manner.

The Peterborough Show Case Co., who manufacture

writing desks, book cases, and store equipment in addition

to show cases, are enlarging their plant -to double its ca-

pacity.

Making Fountain Pens
Only Best of Material Can be Used and They
Must be Suited to Every Individual Peculiarity

of Writing—Points Cost $1,500 a Pound.

Although the business of making fountain-pens is but

a little over twenty-five years old, it has been perfected

to an astonishing degree. The rubber used in the four

parts of the best fountain-pens is that known as Beni-

Bolivian-Para, which is bought and carefully selected in

the Madeira River section of Bolivia. This grade is said

to be the toughest, most elastic, and costliest rubber gath-

ered.

After being torn, washed, and dried for a space of

several months, it is formed, vulcanized, and converted

on special machinery into t lie various parts, all of which

finally come together and fit in an infinitesimal fraction of

an inch.

4d

The gold pens are of fourteen-earat gold alloyed with
silver and copper. This fineness is the necessary grade
for the purpose, because it will withstand wear indefin-

itely, is acid-proof, non-corrosive, and non-oxidizable. On
the extreme point of the best gold pens used in fountain-

pens there is fused a tip of iridium. This is the hardest

metal known and is very expensive, costing something like

$1,500 per pound. The best iridium is mined in the Ural
Mountains of Russia.

The ingenious manufacturers have adapted their foun-

tain-pens to the writing requirements of all peoples. For
instance, in Burma, the method of writing is from right

to left, a circumstance that calls for a certain style of

pen point. This is satisfactorily supplied by the Ameri-
can pens, inasmuch as the gold points are made by expert

craftsmen.

During the eighty careful operations through which a
gold pen passes it is quite possible to furnish the pen
with any particular style of point that may be required

for anv writing.

—

m—
LOOSE-LEAF STANDARDIZATION.

Following up the move towards loose-leaf standardiza-

tion, the committee of the National Association of Sta-

tioners and Manufacturers in charge of the question are

preparing to place before the convention in Omaha in

August, information as to sizes, dimensions, capacity, etc.,

of ledgers, transfers, binders, ring and price books, etc.,

most generally called for. These particulars are being

gathered in a systematic manner by the committee and
should lead to some definite action at the convention, cal-

culated to put into early effect the principle of standardi-

zation as applied to loose-leaf items.

Those unfortunate words, "We don't carry it in

stock," have formed the epitaph of many a business

organization. Don't limit yourself to the articles that

you know the people will call for. Carry what you think

they ought to call for, and then by advertising and
up-to-date salesmanship methods produce their desire.

©
CONVENTION OF SALESMEN.

During the week of July 1st, the first annual conven-

tion of the salesmen of the Eaton, Crane &
Pike Co. was held at Pittsfield, Massachusetts,

being attended by all the representatives of the

company excepting J. J. Atkins, the senior member
of the sales force, who was prevented at the last moment
from being present. Amusement and diversion included

a theatre party, golf and lunch at the Pittsfield Couutry

Club, a clam bake prepared by the factory foremen on

July 4th, followed by a baseball match between the mar-

ried men and the single men. At a banquet given by

the company at the Hotel Wendell on the evening of July

5th, the new vice-president, Charles C. Davis, was present-

ed with a handsome silver loving cup suitably inscribed.

Another presentation was a silver loving cup for J. J.

Atkins, accepted for him in his absence by A. W. Eaton.

Frank J. McLeavy received a silver mounted gavel in

recognition of his services as chairman of the Salesmen's

Committee. Considerable time was found during the

convention for discussion of various matters pertaining to

the sales department.



In advertising pic-

tures it should be
emphasized that
they are a necessity

in every house

—

not a luxury.
You cannot enter-

tain your friends in

rooms having bare
walls without caus-
ing unfavorable
comment.

GOOD
ADVERTISING

A Page From a Dealer's Experience.

By W. A. Starnman.

Flashy and sensational special sale offers do not appeal

in the picture frame business, as they apparently do in

the case of breakfast foods and grocers' lines generally,

judging by the advertising of ten cent articles at nine

cents, and similar cut rate prices in the frequent and
extensive bargain day advertisements of dealers in these

lines.

Pictures are a staple line for everyday sales.

There are always "wedding" and "birthday" anni-

versaries, and always new pictures published. What bet-

ter present can be made than a picture? At any wedding

you will see two or three sugar spoons or sugar bowls and

other duplicates in jewelry or glass ware, but the pictures

are always different. Remember in your advertising for

wedding gift trade that a picture is hung on the wall and
is a constant reminder of the giver. The same applies to

Christmas, which should be the picture framer's harvest.

Newspaper advertising is an excellent form of pub-

licity for the picture business, providing the advertise-

ments are given good display and are typographically

attractive and artistic in keeping with the line being

advertised. A good distinctive name-plate will prove

a good investment for use in your newspaper ads.

Don't forget that your show window is always your

best advertisement. Keep it clean, attractive and up-

to-date. Even a slight change in the arrangement of the

same things will brighten the looks of the window. If

you put other people's advertisements in your window
don 't let them get stale. I noticed a window on the eighth

of June with a card advertising an Easter ball

!

Being connected with a picture store that is upstairs,

and having no show window, the writer's advertising has

run more to the novelty line. The following are a few of

the schemes which proved especially effective.

One thousand pictures, 16 x 20 inches in size, and hav-

ing an ad. on the back, were distributed, the cost being

$35.00. Out of the first thousand put out nearly two
hundred dollars' worth of orders came in that could be

traced directly to these pictures, as the picture was
brought back to be framed. The pictures can either be
distributed from house to house or cards can be distri-

buted announcing that every person returning the card
will secure a picture free. A few hundred pictures dis-

tributed this way will soon return their cost many times
over.

Another good idea was a sixteen-page booklet contain-
ing eight pages of ads. and eight pages of information,
such as hints for artists, how to mix colors, information
for amateur photographers, numbers of fire alarm boxes,

distances from your town to neighboring places, etc.

Something out of the ordinary was an ordinary ship-

ping tag. Through the hole was placed a loop of colored

twine; on the tag was printed "Merry Christmas," "Get
your pictures framed at Blank's." The night before
Christmas these tags were slipped on every front door
knob in town.

Calendars are good advertising if you get a neat and

artistic design. The trouble with most firms who give

calendars, is that they get only a few and pass them out

to a few chosen customers, thereby offending those who
do not receive one. Better far to get a cheaper design

and have enough to go around. Merchants have even

been known to refuse to give calendars, saying '

' Thev are

only for our customers." The main idea of all advertising

should be to get the new customer, and the idea should

be to get advertising in the hands of strangers rather

than old customers.

Do not, as some dealers do, give way to the thought

that pictures are a luxury. They are not. They are as

necessary as the paper on the wall. You can stint your-

self on luxuries in the food line, but you cannot entertain

your friends in rooms with bare walls without causing

unfavorable comment. Therefore urge on your customers

the necessity of a good supply of pictures. Boost your

business and remember that you are working for the

uplifting of man's artistic sense and the beautifying of

the home.

SOME PLANS THAT SOLD GOODS.

Original methods used by United States merchants

that afford good suggestions for Canadian booksellers and
stationers.

Methods found effective in selling goods were out-

lined in a recent series of articles in "Business" from
which the following have been gleaned as being applicable

to the book and stationery business

:

A Pennsylvania firm used an advertising plan which

proved effective as an advertisement for their store and
also disclosed educational features of value to the school

children. This firm issued a check drawn in regular com-

mercial form calling for 10 cents worth of goods at their

store to each of the 600 pupils in the schools of the city.

The youngsters all presented their checks endorsing them
in the proper manner and received goods to the amount
thereof, or used them as part payment on purchases of

greater value. All in all the scheme was effective and
pleasing to every one concerned. The children especially

advertised this firm by telling of the plan at home, show-

ing the checks and discussing as children will just what
they would select at the store.

Red Mark Sale.

A Kentucky firm conducted a "Red Mark Sale" which

was advertised several days in advance by placing bright

red marks in convenient spots all over the city. These

signs created quite a little curiosity and a day or so later

the firm issued a full page advertisement in their local

papers explaining their significance. The same red marks
were a feature of the advertisement, and it explained that

on a certain day all the goods in the store which bore red

marked prices were to be sold for cash, but none were sent

on approval or exchanged. This served to bring in a large

number of buyers, many of whom bought other articles

at normal prices.
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Bell and Cockburn :

—

1—"Earth."
2—"Half in Earnest."
3—"Elizabeth in Retreat.'

List of the Best Selling Books
Checked Up From Returns Submitted by Repre-

sentative Booksellers— Reports of Publishers'

Best Sellers.

CANADIAN SUMMARY.
1. The Harvester. Stratton-Porter 36

2. The Street Called Straight. King 34

3. The Price She Paid. Phillips 33

4. Chronicles of Avonlea. Miss L. Montgomery.

.

29

5. Through the Postern Gate. Florence L. Barclay. 28

6. He Who Passed. (Anonymous) 18

BEST SELLERS IN THE UNITED STATES.

As Compiled for Baker & Taylor's Bulletin)

1. The Winning of Barbara Worth. Harold Bell Wright.

2. Through the Postern Gate. Florence L. Barclay.

3. A Hoosier Chronicle. Meredith Nicholson.

4. The Following of the Star. Florence L. Barclay.

5. The Band Box. Louis Joseph Vance.

6. The Harvester. Gene Stratton-Porter.

7. John Rawn. Emerson Hough.

8. The Man in Lonely Land. Kate Langley Bosher.

9. The Sons of the Father. Thomas Dixon, Jr.

10. The Reason Why. Elinor Glyn.

PUBLISHERS' BEST SELLERS.

Musson Book Co. :

—

1 The Street Called Straight.

2—The Guests of Hercules.

3—The Flower of the North.

William Briggs :

—

1—The Price She Paid.

2—A Hoosier Chronicle.

3—My Lady Caprice.

Cassell & Co.

1—Open Trails.

2—The House of Windows.
3—The Man at Lone Lake.

McLeod & Allen:

—

1—The Meeting of Molly.

2—The Just and Unjust.
3—The Plunderer.

The Macmillan Co.
1—Julia France and Her Times.
2—The Friar of Wittenberg.
3— The Touchstone of Fortune.

The Copp, Clark Co. :—
1—The Band Box.

2—The Way of an Eagle.

3—The Turnstile.

Henry Frowde :

—

1—He Who Passed.
2—The Measure of a Man.
3- -The Singer of the Kootenay.

McClelland & Goodchild :

—

1—The Mountain Girl

2—The Lighted Way.
3—Whispers About Women.

ADVERTISING AS AN ART.

By Robert E. Knowles, Author of "St. Cuthberf's," "The
Singer of the Kootenay," etc.

There is probably no business whose romantic side

has been more overlooked than the high industry of sell-

ing books. In fact, this is something more than a busi-

ness—it is a profession, and one that calls for the highest

art. It depends for its success, of course, like other lines

of trade, upon honesty, industry, enterprise, etc. But,

more than almost any other, it demands the fine points

of tact, delicacy, discernment of character—in a word,

there is hardly any business that affords so much scope

for the play of personality as that of selling books.

For the Bookseller is dealing with living things. Books
have souls, and so have book-buyers—and therein lies

the romance. The Bookseller comes nearer to traffic in

the human than any man since the days in which Charles-

ton and Savannah and New Orleans saw this actual trade

in all its glory. A bookseller should take the greatest

pride in his work. For he is an artist, a disseminator of

knowledge, a kindler of lights, a stimulator of his fel-

lows, a benefactor of mankind.

Yet how often we see his high calling carried on after

the most indifferent, not to say slovenly, fashion. If the

salesman were handling rolling pins, or shoe blacking, or

nutmeg graters, or frozen fish, he could hardly bear him-

self with more of commercial nonchalance. You go into

a bookstore, say you want "something good" to read,

tacitly surrender yourself to the judgment of such as

have these wares in charge. What a romantic situation,

when one comes to think of it! 'Tis like asking to be

introduced to a new friend, that friend to be selected by

another. You want food—but it is for the mind. You
seek a stimulant—but it is for the soul! You desire en-

tertainment—and this other man must select the play.

You wish a companion—one whose influence will long re-

main, for weal or for woe.

Well, note the result: One bookseller will jerk his

head toward some rows of books, indicating that he will

be on hand when you are ready to hand over your money.

He has forgotten that these books are silent souls, or

that they, too, wait to be introduced to kindred spirits;

wait, too. to give their message and impart their stimu-

lus.

But a different brand of bookseller leads you to the

stalls, as if he were escorting you to the banqueting table.

He enquires briefly as to your taste. Then he selects

a volume—you can tell he humors it by the way he picks

it up—names the author, quotes a previous work, gives

you in a word the verdict of a well-known critic or peri-

odical, reads you a juicy snatch of the foreword, calls

attention to the witching illustrations, declares chapter

seventeen to be "simply great," gives you a mouthful

—not too much—just to make your mental teeth water,

tells you whit a row Col. Van Reader had with his wife

night before last because she couldn't get him to bed

so relentless was the custody of the book in question;
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asks you: "Have you any young- people at home, sir?

Because if you have, etc;" quotes another chapter title

that means a volume in itself—and the first thing you
know you have the book in wrapping paper, a hole in

your purse, and a fire in your heart as you go on your

way rejoicing.

Yes, the great feature in all trade, and in all other

things, is the personal element—but it is supremely so

in this trade, which thereby blooms into one of the most
artistic, most difficult or most influential of the profes-

sions. A bookseller needs three things absolutely

:

Knowledge of his wares, honesty in his endorsations, en-

thusiasm in his personal encounters—and the greatest of

these is enthusiasm. It is contagious to the last degree,

and has a subtle influence in this line of work that can

hardly be duplicated otherwhere. And its chief glory
is this, that it blesses both him that gives and him that

take--— it means even more to the man who buys than

to the man who sells. Therefore, let the bookseller mag-
nify his art and glory in his office.

How to Care for Books
Some Valuable Hints on How to Protect Them
From Gas, Heat, Light and Dry Rot.

Some valuable information is contained in the fol-

lowing article on caring for books, clipped from a news-

paper. It may be that some booksellers will say that it

does not apply to them because no book ever stays on
their shelves long enough to spoil. How many of the book-

sellers can say that? If there are any, the article can

be useful even to them, because a bookseller of that class

probably sells so many books that he will find it beneficial

to pass this information on to his customers in the way
of an attractively gotten up advertising circular. This

would make a good impression upon them and indirectly

help business. But in the majority of bookstores there

are only too many books that are victims of "dry rot."

If booksellers would only keep themselves better inform-

ed as to just what they have in stock, this very knowledge
would lead to more sales and if this article only has that

effect it will serve a good purpose.

It is surprising how few of the many owners of books
are aware of the simple means required to preserve them
in a useful condition and what astonishment is felt when
a book removed from the shelf leaves one side behind or

dangling by the hinge.

Heat, gas, light and, by no means least, electricity

are the chief disintegrating influences upon leather bind-

ings. Books bound previous to 1850 have the advantage
over more modern ones, as most, if not all, of the tanners

of that earlier time used tanbark. Since that date the use

of sulphuric and oxalic acids has been almost universal,

and so insidious are their effects that they can hardly be

realized until the damage is done.

Old books brought from other countries are apt to suc-

cumb very quickly to the altered climatic conditions. Lack
of moisture in the air, together with our modern system

of heating, as well as gaslight, "central" heat and elec-

tricity, has a very injurious effect upon them in a few
years. The use of lubricant or food is almost essential to

offset this. A large importer has expressed a wish that

every imported book of value might be so treated at once

to fortify it in its new environment. Even under the most
favorable conditions, the need of some such treatment
is becoming recognized, for the Vatican and other noted

libraries are being treated to prevent dry rot, the leather 's

greatest enemy. Years of drying out of the natural oil

in the skin and the total absorption of such oil where the

tanning is done with acids have brought the conviction

that some means must be resorted to by which the life

of the leather can be restored.

Very few think of placing leather bound books on the

lower shelves to avoid the greater heat above; of prevent-

ing sunlight from striking them, for, like electricity, it

burns and fades the leather if concentrated upon it for

any length of time; or of giving then> light and air. with

plenty of circulation. Bindings suffer far more from
being shut behind glass doors than from the accumulation

of dust or even from careless handling by ignorant ser-

vants The dusting of books is something which should

be trusted to careful or expert hands only, for the hinges

can easily be broken by dropping or the corners knocked

off, particularly if the leather be dry. The vacuum clean-

er, of course, does away with such disasters in the elec-

trically equipped house.

Overcrowding the shelves is another cause of damage.

It not only rubs the sides, but prevents the proper circu-

lation of air.

JEFFERY FARNOL.

Blithe teller of gay, sunny tales of open roads and

rural vales, long may you by the fireside stay, and charm

the winter hours away! I love your tinkers and your

churls, your vagrants and your rosy girls; the atmosphere

of farm and wold, and woodlands flecked with autumn

gold, and wayside inns and village chimes, and customs of

the old dead times. And when, beside the inglenook, I

take again your cheery book, I know I'll find no dismal

pas'e concerning problems of the age; no dismal message of

despair, no dreary "purpose" lingers there; no analyst

discusses crimes or brooding evils of the times. You do

not pose and try to teach; your characters don't always

preach; no uplift bores explain their dreams or rant

awhile on vital themes. You leave the sordid world be-

hind, and take us from the beastly grind to rolling downs

and rippling rills and sighing woods and verdant hills,

where pansies pan and zephyrs zeph, and you're a peach-

erino, Jeff!—Walt Mason.

VETERAN SOLDIER AND BOOKMAN.
Major Alex. G. Lee, who is one of the oldest of

Canada's volunteers, having joined the old No. 1 Toronto

Rifles in 1856, was among the "Veterans of 1866, "'re-

ceiving the government pension recently voted by the

Canadian Government, each veteran receiving $100. Major

Lee is also a veteran of the Canadian book trade, having

been engaged in it for over fifty years. He has for many
years been connected with the book department of the

Copp Clark Co.

AN APPRECIATION.

Warren H. Wright, manager of the wholesale depart-

ment of Little, Brown Co., publishers, of Boston, has been

visiting the trade in Toronto and in an interesting talk

with Bookseller and Stationer, expressed warm admiration

for this paper, considering it not only highly creditable

to the Canadian trade, but that it more than held its own
among similar publications in the United States and Eng-
land. "I find it one of the most interesting publications

that comes to my desk," he said, adding that he looked

forward with interest to its appearance each month. He
commended the agitation for the re-organization of the

Booksellers' and Stationers' Association, pointing to th°
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great :_:<»<>< I thai bad been accomplished in the United
States through the American Booksellers' Association and
the National Association of Stationers.

Canadian Writers and Their Books
Something About New and Forthcoming Books
—Brief Paragraphs About Canadiana.

That more good things may be expected from Robert
W. Service is indicated by the following extract from an
article about the poet, written by his friend, the Rev. Dr.
A. G. Sinclair, who has spent several years in Dawson
City:

"In a picturesque little cabin that nestles half way
up the hill behind the city of Dawson, Robert W. Service
is spending the present winter. Last year about this time
he was in Winnipeg. He had just come from a visit to

New York. From here he went to Edmonton and thence
to Dawson by way of the Mackenzie River and Fort
MacPherson. Incidentally, he paddled 700 miles of this

journey in a canoe by himself. 'I am back in the Yukon
again,' he writes, 'and there is no place like it. I like

solitude and quiet and simplicity. There's a feeling of

peace and rest that comes to one up here. I take things

easy, read, dream, sing to my guitar, walk fifteen miles

a day and write when the mood comes. I was never in

such splendid health, and am happy as the day is long.' "

An interesting and valuable chronicle of adventure
and research constituting a notable contribution to Cana-
diana is Joseph Adams' "Ten Thousand Miles Through
Canada," published by Methuen & Co., of London. The
reader is taken into remote territory reminiscent of the

flickering camp fires of Huron and Iroquois. The lonely

forests, treacherous rivers, glacial rapids of the Rocky
Mountains are depicted, as well as haunts and habits of

big game, and tussles with salmon, trout, bass and muska-
longe. In addition to these interesting chapters, con-

siderable attention is devoted to agriculture, mining and
industrial opportunities. There is also an impartial re-

view of political, fiscal and social developments. The
book is illustrated by a set of fifty remarkably fine half-

tone plates.

Beckles Willson who is to follow up his volume on

Nova Scotia by one dealing with Quehec, said recently

in Montreal to an interviewer:—"Very little is known
in Great Britain about the province, for the reason that

English writers who come here have very little time to

spend in Quebec. Now I am not only a native of the

province, but I intend before writing my book to visit

every part of it—from the Gaspe Peninsula and the

Island of Anticosti, to Lake Terniskaming, and from the

American border to James Bay. I intend to touch on its

resources, and on every phase of its life and industry,

noting the characteristics and idiosyncrasies of the

communities as well as the outward features of the towns
and districts."

James Oliver Curwood, whose romance of the Hud-
son's Bay country, "The Flower of the North," has
recently been published, is an enthusiastic advocate of the

tremendous opportunities for finance and commerce in

that part of Canada, which has been regarded as a worth-

less desolation. When Mr. Curwood first began to pre-

dict a big steel city on Hudson's Bay, and steamship lines

to Europe via the Northern sea, the world was skeptical '>

but since the Canadian Government has authorized the

completion of the Hudson's Bay Railway, and makes the

statement that passengers and freight will be going to

Europe soon over this northern route, Mr. Curwood 's

critics are beginning to realize the possible truth of his

predictions.

Booksellers in Quebec particularly will be interested

to learn that "The Inner Shrine," by Basil King, has

been brought out in a French edition, and that the

author's new book "The Street Called Straight," may
also be published in French.

A new edition of Garneau's History of Canada, edited

and revised by Hector Garneau, a grandson of the his-

torian, is forthcoming this autumn. It is being published

under the auspices of the Committee Franco-American, of

which Gabriel Hanotaux, ex-Minister of Foreign Affairs

of France, is the president. Mr. Garneau's work is to

be the first of a series which the committee will have pub-

lished, five others being in readiness.

The editor, Hector Garneau, has made a thorough re-

vision of the book, this being the fifth edition. There will

be elaborate notes, references and appendices. The work
will be published in two volumes, and will appear in Paris

in September. An English edition will follow shortly.

"Eastern Canada and the People Therein," is the title

of a book recently published by the Literary Bureau, New
York. The author is Edgar Dupuys, who spent two years

in Eastern Canada.

Basil King on a Long Trip.

Basil King, the author of several well-known novels,

has just started on an extended trip through the United

States and Canada, with his objective point in the region

about Vancouver, British Columbia. Mr. King stated that

his itinerary was not definitely fixed, and that he should

probably ramble at will for several months wherever in-

clination led him. It is probable that as a result of his

trip there will come forth a new novel of the North-West.

The Canadian Borderland has been the scene of many
strange adventures in which smuggling and inter-racial

quarrels and unknown battles for forest rights have played

a constant part. In the Red Lane Holman Day has occu-

pied himself with not only romance and adventure, but

also the peculiar characters, eccentric and rare in humor
which he has found in our eastern borderland.

The Red Lane has just been published by Musson's.

A new juvenile tale entitled "Hidden in the Canadian

Wilds," by John MacKay, has been issued by Bell &
Coekburn.

"A Diana of Quebec," by Jean Mcllwraith, is an-

nounced for July publication, by Bell & Coekburn. Lord

Nelson, who spent a short time at Quebec, figures as one

of the conspicuous characters in this tale adding consider-

ably to the interest with which it will be received.

DEATH OF ANDREW LANG.

Andrew Lang, author, poet and critic, died at Banch-

ory, Scotland, on July 21st. He was born in 1844, and his

writings extend over the period from 1872. He was the

author of over seventy books.

-@-

T. E. Me-nzies, of Menzies & Co.. leaves on August

3rd on a trip to England. He will be accompanied by

Mrs. Menzies.
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Books Received
The Nameless Thing. Melville Davidson Post. Toronto:

The Copp, Clark Co. Cloth, $1.25.

The stories of crime which the author has welded
together are ingenious and exciting-, being connected by
a running discussion of each by three men, each with his

own decided philosophy.

Sharrow. Baroness Van Hutten. Toronto: The Copp,
Clark Co. Cloth, $1.25.

Sharrow is the family seat of the Sharrow family,

and the hero has all the marked characteristics of the

family—ugly face, red hair and utter devotion to the

Sharrow name and traditions. For a while he forgets

his heritage. When one woman disappoints him and
another deceives him, he goes down into the depths of

degradation, but is redeemed by the love of a fine girl

and his little son.

The Turnstile. A. E. W. Mason. Toronto: The Copp,
Clark Co. Cloth, $1.25.

A novel of South America and England, vigorous and
real, with a rapid plot and vivid scenes. Interest is en-

hanced by the complicated situations of the love story

arising from the mystery surrounding the heroine's birth

and the hero's struggle against the pull of a passion for

exploration.

John Rawn. Emerson Hough. Toronto: McLeod &
Allen. Cloth, $1.25.

Here is a graphic and compelling story of a "promin-
ent citizen" of the unscrupulous variety of the "self-

made man." In his rise he makes stepping stones of

every human creature who crosses his path. It is a

piece of colossal exaggeration, but as a satire on the

characteristics marking so many of the people indigenous

to America, who have suddenly had riches thrust upon
them, makes interesting reading.

Japonette. Robert W. Chambers. Toronto: McLeod &
Allen. Cloth, $1.25.

Two charming maids and an attractive young man
are concerned in this latest Chambers novel which, be-

ginning with a big business failure, leaving the three

penniless, tells of their unconventional way of making
a living, leading to adventures. There is romance and
much of that sprightly frivolity so abundant in this auth-

or's recent novels. The Gibson illustrations add not a

little to the attractiveness of the book.

The Simpkins Plot. G. A. Birmingham. Toronto: Mus-

son Book Co. Cloth, $1.25.

The history of a droll error on the part of the irre-

pressible curate of Ballymoy. A story of out-of-doors,

light-hearted and sparkling. Uproarious in the humor
of its entanglements, the tale is also rich in quaint por-

trayal of rustic Irish character.

Voice Production With the Aid of Phonetics. Charles M.
Rice, M.A., A.R.C.M. Cambridge: W. Hefner &
Sons. Boards Is. 6d.

A volume containing the substance of lectures deliver-

ed in Cambridge by the author who is chaplain of King's
College.

The Squirrel Cage. Dorothy Canfield. Toronto: Copp,

Clark Co. Cloth 1.25.

In a small Ohio city, the heroine, Lydia Emery, grows

to mature womanhood, subject, though she doesn't realize

it, to a "Minotaur" of social convention. Her loyal god-

father, Dr. Melton, sees the beast, her father is killed by
it, but it is only after marriage that her eyes are finally

opened, by a radical young cabinet maker, who is trying to

live out a natural life. It is a typical present day story

of American life, wholesome and dramatic, with frequent

touches of humor.

The Gifted Name. Mrs. Fred. Reynolds. Toronto: Mus-
son Book Co. Cloth, $1.25.

The Fame Seekers. Alice Woods. Toronto : Musson Book
Co. Cloth, $1.25.

A typically American story of a New England girl who
flees from the commercial atmosphere of her own country

to Bohemian Paris. The message of the book is that

many of those who follow the phantom of fame and for-

tune into Trilbyland, return home broadened by experience

and chastened by failure.

What Books to Read and How to Read. By David Pryde,

M.A., LL.D., with extended introduction by Francis

W. Halsey. New York : Funk & Wagnalls Co.

Cloth, 75 cents.

Besides valuahle suggestions on the reading of books

there is a bibliography in which the authors and titles of

standard works of fiction, autobiography, history, philo-

sophy, essays, travel, are given. Throughout the book is

eminently practical and helpful.

Love in Manitoba. E. A. Wharton Gill. Toronto: Mus-
son Book Co. Cloth, $1.25.

One of the most strikingly realistic of recent tales is

this picture of life in the Swedish settlements of Western
Canada. The author is thoroughly familiar with the life

of these colonists, having intimately studied his charac-

ters. There is plenty of strong descriptive matter and an

absorbing tale of romance and adventure.

The Just and the Unjust. Vaughn Kester. Toronto : Mc-

Leod & Allen. Cloth, $1.25.

The same charm of style and vigor of characterization

evidenced in "The Prodigal Judge," distinguish this

novel, which was begun before '
' The Prodigal Judge '

'

and finished afterward. It is stamped with the same

creative genious, but in time, place and theme are strik-

ingly different.

Echoes From Love's Monument. Favia Gordon Allen.

Yarmouth, N. S. R. H. Davis & Co., Ltd.

An epic poem inspired by the Taj Mahal, or monu-

ment to love, at Agra, India. The poem carries the

message to the reader to be one of the gems in "Love's

Monument," and by words and deeds help to make
others part of the great structure being reared by Chris-

tianity to the greatest love humanity has ever known.

My System for Ladies. Lieut. J. P. Miller. London,

W. C, Ewart Seymour Co., Ltd. 2s 6d.

A manual of home exercises without apparatus, for

women. The various exercises are clearly described, and

with particular care, with many illustrations adding to

the merit of the book.

The Stoneground Ghost Tales. E. G. Swain. Cambridge:

Wm. Heffer & Sons. 3s 6d.

Compiled from the recollections of the Rev. Roland

Batchel, vicar of the parish.

Tuberculosis: Heredity and Environment. By Karl

Pearson, F.R.S., Galton Professor of Eugenics,

University of London. Published by Dulau &
Co., Ltd., 37 Soho Square, London. Paper cover,

Is.

Social Problems: Their Treatment Past, Present and

Future. By Karl Pearson, F.R.S. Galtori Pro-

fessor of Eugenics, University of London. Pub-

lished by Dulau & Co., Ltd., 37 Soho Square, Lon-

don. Paper cover, Is.
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False Modesty. Dr. E. B. Lowry. Chicago: Forbes &

Co. Cloth, 50 cents.

An earnest, convincing appeal for the proper educa-

tion of the young in matters pertaining to sexual hygiene.

A book of vital, helpful' interest to parents, teachers,

physicians and ministers.

Beauty of the Highest Type. By Caroline Williams Le-

Favre. 18mo. Cloth. Price $1.00. The Health

Culture Company, New York and Passaic, N. J.

The book gives general and special directions for beau-

ty culture.

The Baron of Ill-Fame. Hester Barton, Toronto; The

Copp Clark Co. Cloth, $1.25.

The title is suggested by the nickname bestowed upon

Corso Donati in Florence, although not an actual transla-

tion of it. The book traces the careers of Donati and

Giano delia Bella, the author's history being closely fol-

lowed in that respect, although the other principal char-

acters are fictitious.

Swimming, Scientifically Taught. By Frank Eugen Dal-

ton, P.S.A. Cloth, $1.25.

Written for both the novices and the expert with prac-

tical lessons for those just beginning and explanations of

well-known strokes, fancy swimming, scientific diving,

water polo, and a closing chapter on cramps, how to save

life, and resuscitation.

Life of Lord Selkirk. By Dr. George Bryce, condensed

volume, Toronto; Musson Book Co. Cloth, 50c.

An abridged edition of Dr. Bryce 's exhaustive life of

Selkirk. The appearance of this new volume at this time

is of special significance in connection with the centennial

celebration of the landing of the first settlers on the banks

of the Red River on August 30th, 1812. The book con-

tains nine illustrations.

The Vital Touch, Frances M. Schnebly, Chicago; Laird

and Lee. Cloth $1.00.

A love story of a young man consecrated to the

priesthood who renounces his pledge because of his love

for a charming and talented girl, each of them falling in

love at first sight.

"Playtime Games for Boys and Girls," by Emma C.

Dowd, Philadelphia: George W. Jacobs & Co. Cloth

75 cents.

This new volume by the author of Polly of the

Hospital Staff" describes many amusing and instruc-

tive games, being particularly appropriate for the sum-

mer vacation period.

Catalogues Received.

"The Riverside Bulletin," for July contains the fall

announcements of Houghton Mifflin & Co. First on the

list is " Cease Firing," by Mary Johnston. Then come
"The Inner Flame," by Clara Louise Burnham; "The
Blue Wall," by Richard Washburn Child, and other

fiction titles followed by a goodly showing of holiday

volumes and travel and history books, gift books for

hoys and girls, biography, essays, studies and poetry.

®

publishers say there is a constantly growing demand in

Canada for the two books mentioned.

Houghton Mifflin & Co., have published an authentic

account of the "Titanic" Disaster, by Lawrence Beesley,

one of the passengers on the ill-fated vessel.

A book that will appeal to those concerned in Gov-

ernmental reform is Charles McCarthy's "The Wisconsin
Idea," published by the Macmillans.

This work gives an account of, first, the measures

providing state regulation of railroads, public utilities,

etc. ; second, the measures involving political changes,

such as the refrendum, the recall, primaries, etc.; third,

the employment of experts, mainly for universities, to

aid commissions, and fourth, the institution of a repre-

sentative reference bureau to serve and inform the leg-

islature. The work discusses these and kindred measures
freely, furnishes much information, and binds it all to-

gether into an interesting and simple exposition.

In the fall Henry Frowde will issue a twenty-four

volume edition of Scott on Indian paper, similar to the

Oxford editions of Dickens and Thackeray.

Special significance attaches to the forthcoming volume
on "The Home Rule Bill," by John Redmond, M.P., to

be issued by Cassell & Co., in view of the present public

discussion of this great question. Other books recently

issued by the same house were: "The Peril of Home
Rule," and "The Irish Parliament."

Advance information just received from Harper &
Brothers, by their Canadian representatives, the Musson
Book Co., tells of the books to come from this house in

the fall. They include, "Your United States," by Arnold
Bennett, illustrated by Frank Craig ; a biography of Mark
Twain, by Albert Bigelow Paine; "Charge It," by Irving

Bachelor; "The Net," by Rex Beach; "The Maker of

Rainbows," by Richard Le Gallienne; "The Son of

Columbus," by Molly Elliott Seawell, and "Beauty and
the Jacobin," by Booth Tarkington.

A holiday edition of "The Broad Highway" is to be

issued, having twenty-four colored illustrations by C. E.

Brock.

In view of the great popularity attained by "My Lady
of the Decoration" booksellers will be interested in the

announcement that a sequel "The Lady Married," is to

appear in the fall.

The Copp Clark Co., will issue in book form Jean

Webster's "Daddy Long Legs," now running serially

in the Ladies' Home Journal. Another book announced

by this firm is "The Joy of Gardens" by ena May Mc-
Cauley. The book has a number of illustrations in color

and comes boxed. Additions to their list of 75c fiction

include "Nell Gwynne of Old Drury" by Hall Downing,

and "The Bondwoman" by Marah Ellis Ryan.

NOTES ABOUT FORTHCOMING BOOKS.
News and Gossip About Volumes Nearly Ready or

Announced for Fall Publication.

Among the books to be issued shortly by McLeod and
Allen, are H. G. Wells "Marriage" and a new novel by
Chambers, the name of which has not yet been given out.

Muriel Hine, author of "Earth" and "Half in Earn-
est" is at work on a new hook to appear in the Fall. The

INTERESTING NOTES ABOUT BOOKS AND
AUTHORS.

Many a man starts fooling with a motor boat with

only one or two ex-suits to his name, and has to stop

navigating early in July because he has run out of old

clothes—From "My Demon Motor Boat." by George

Fitch.

"The Broad Highway" is to be dramatized.

John Kendrick Bangs having completed a new book

to appear in the fall, has gone to Australia to delight

the people there with his lecture "Salubrities I Have
Met."

"My Hunting Diary" is the title of a book by the

Crown Prince of Germany which has been published in

Berlin.
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Henry Frowde's recent publications include "The
Brothers Karamazov" by Fyodor Dostoevsky; "The
Scoutmaster of Troup 5" by I. T. Thurston, and "Miss
318 and Mr. 37" by Rupert Hughes.

Two interesting- books being offered the Canadian trade

by McClelland and Goodehild, "Planning a Trip Abroad,"
and "A Shopping Guide to Paris and London."

Among the new publications of McClelland & Good-
child are "The Boy Problem," by William Forbush;
Bradshaw's " Self-Government in Canada;" "Wind-
mills and Wooden Shoes," by Blair Jaikel; "The Real

Palestine," by Lewis Gaston Leary.

"The Drunkard," by Guy Thorne, which William
Briggs has for Canada, is a remarkable book. It has just

received a very remarkable review in one of the leading

English journals, which names it as the best 'book in the

interests of temperance which has been issued in a long

while. As a story it is intensely interesting, and is sure

Twelve new titles in "The People's Books," being

featured by the Copp, Clark Co., have just been brought

out. Tbey are:—-"The Foundations of Science," by
W. C. D. Whetham, M.A. ; "Inorganic Chemistry," by

Prof. E. C. C. Baly; " Radiation, "^by P. Phillips, D.Sc;
"Lord Kelvin," by A. Russell, M.A., D.Sc; "Huxley,"
by Prof. G. Leighton; "The Growth of Freedom," by
H. W. Nevinson; "Julius Caesar: Soldier, Statesman,

Emperor," by Hilary Hardinge; "England in the Middle

Ages," by Mrs. E. O'Neill, M.A. ; "Francis Bacon," by
Prof. A. R. Skemp; The Brontes," by Miss Flora

Masson; "A Dictionary of Synonyms," by Austin K.

Gray, B.A. ; "Home Rule," by L. G. Redmond Howard.
Among the new books issued by Bell & Cockburn, one

of special interest is Herbert Jenkins' Life of George

Borrow, which will command widespread attention, par-

ticularly at this time when Borrow 's works are in such

strong favor.

The same house has issued "Margaret of France,"

by Winnifred Stephens; and the following critical

studies: "Edgar Allen Poe," by Arthur Ransome;
"Oscar Wilde," by the same writer, and "Thomas Love

Peacock," by A. Martin Freeman. Others to follow in

the same series will deal with Synge and Ibsen.

Wintering Hay, by John Travena, has been added to

Constable's Colonial Library.

Duckworth & Co. have issued a paper bound edition of

"Charity" by R. B. Cunningham-Graham.
The month's publications by Bell and Cockburn, other

than fiction, include :
'

' The Anarchists : Their Faith and
Their Record," by Earnest Vizetelly; "Beauty and Ug-
liness," by Vernon Lee and C. A. Thompson; "Recollec-

tions of a Court Painter," H. Jones Thaddeus; "Foot-
prints of Famous Americans in Paris," John Joseph Con-

way ;

'
' Margaret of France Duchess of Savoy, '

' Winifred

Stephens; "Napoleon and King Murat," J. Lewis May;
"Heralds of the Dawn," William Watson; "Keystones of

Building," F. Inigo Thomas. The same house will issue

among other books, next month: "The Aeroplane in

War," by Claude Graham-White and Harry Harper and
announces for early publication these additions to their

series of critical studies: "Ibsen," "J. M. Synge," "Wil-
liam Morris" and "George Gissing.

"

The firm of Maunsel & Co., of Dublin, well known
in connection with the publication of the works of J.

M. Synge, and other notable Irish writers, have opened

a London office and stock rooms at Oakley House, Blooms-

bury Street, W.C. They intend extending the scope of

their business so as to include in their catalogue books

by English and American authors. The firm started in

Dublin only a few years ago, and have issued many re-

markable books, their list includes the following authors:

J. M. Synge, Lady Gregory, George Moore, Lennox Robin-

son, T. C. Murray, St. J. G. Ervine, Rutherford Mayne,
Sir Horace Plunkett, A. E. (George W. Russell), Stephen

Gwynn, Sydney Brooks, Paul Dubois, Joseph Campbell,

Padraic Colm, James Stephens, Professor Kettle, George

Bermingham, A. P. Graves, T. W. Holleston, etc. Critics

praise highly the work of many of these Irish writers.

Maunsel 's Canadian representatives are The Musson
Book Co.

JOHN HKNRY
Who assumes charge of Bell & Cockburn's Im-

port Book Department and who will cover
the West for that house.

The Library Beauchemin, of Montreal, extensive

publishers and importers of French books, have puchased

the business of J. H. Dubue, Worcester, Mass., and will

transfer it to Boston.

The Macmillan Company has issued separate cata-

logues describing on listing their books on the following

subjects:—"Mathematics" for Secondary Schools;

"English'' for Secondary Schools;" "Government
Political Science and Law," "Economics, Commerce,
Industry," "Chemistry, Mineralogy and Metallurgy."

The last three named are for use in colleges and technical

schools.

Charles Yeates, formerly with C. Arthur Pearson, of

London, E.C., arrived in Canada in July and intends to

enter the trade in this country.

Methuens' have issued "Man and the Universe" by

Sir Oliver Lodge, in their shilling series.

@
A CORELLI ESTIMATE.

New York department store advertises Marie Corelli's

" works "—" Value 25c—Special. 17c" If Marie ever

gets her eye on that "value" a certain writer of adver-

tisements will do well to take quickly to the tall timber.

—Publisher and Retailer.



Lesson 13 — Complete Course in Cardwriting
Deals With the Popular Flowing Brush Script Lettering — Where to Use

It and Where Not — Brushes Required and How to Use Them.

By J. C. Edwards. Copyright, Canada, 1911.

FEW styles of lettering lend themselves more

gracefully to show card writing than docs

the Brush Script. At the same time it is

strong, legible and easily made, unlike its more

delicate parent the Outline Script.

There are many styles of this letter taught and

some quite as good, perhaps, yet everybody has an

may be used where an 1/ other

fancy letter is appropriate.

Never use capitals, only
at the beginning of a sentence,

except in headings as above

or to signify a proper noaa.

lettering, which will be taught in subsequent lessons.

Suppose that you associated this letter with a heavy

face letter such as Brush Block, the result would be

disastrous—simply a black blotch without charac-

ter, without style. To bring out the main words of

a card, use the Brush Script. A fine line letter

such as Small Brush Stroke Roman made with

small brush or pen, may be used as a reader, giving

a pleasing, strong effect.

The card here shown is a combination of these

two letters and gives a fair idea of the style obtain-

ed by their combined use.

The Brush to Use.

In the execution of this letter, a brush should be

used that will give the maximum width of stroke of

the capital and which will also draw down to a

smaller stroke for the lower case letter. The fine

line, of course, is merely an edgewise stroke of the

brush. The brush should be held so as to give the

correct angle to every line. Keep the card always

squarely in front of you when writing. Don't fail

in this or the proper angle will not be obtained.

Overloading the Brush.

Some pupils insist that it is difficult for them to

get a clear-cut line or stroke. This is due, largely,

to the student's carelessness in rubbing out the sur-

plus ink and his fear of the card. Seems funny to

individuality or should have and this style brings

out the author's.

Where to Use it and Where Not.

Brush Script may be used where any other style

of fancy letter could be employed, but never, or,

rather seldom where the card proclaims a bargain.

No fancy letter is in keeping with bargains. This

mistake is too often made to the detriment of the

sale and cheapening of card writing.

Capitals should be used only at the beginning

of a sentence or as is shown in the card, capitals

may be used on each word of a heading, providing,

of course, there are no small words such as "and,"

"in," "it" and such like. The lower case is much
more flowing and readable when alone, than if

broken up by caps. Any proper noun should, as

in ordinary writing, have a capital but in no case

must a word be composed of all capitals.

Speed May be Acquired.

With diligent practice, considerable speed may
be acquired in lettering with this style of letter.

The whole aim is to get a neat flowing letter, all on

the same slant. Few people nowaday do not know
the proper slant of business-college-taught writing.

This letter should be made the same with each letter

joined as shown in the accompanying card.

The Combination Card. Gr01ip n( , anls by E McEachnlei for j. lV
-

,T . Hunter, Durham.

Onlv llP'bt fnop alnhflhpfa chnnlrl hp nsprl in pnn 0nt C:11'

rts 1 ana 2 were black shaded with gold, holly in green^IUJ UgUl lace aipnaoeiS SnoiUCl De USeCl in COn with re( , hen.ies €ards 3| 4 and 5f init ia l letters in red. and lower

junction with the Brush Stroke Script, such as pin Sf^^^d^olef part
U
fn
P
red?

art °f W° r<1 Christ,uns in No
-

5
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PlaieN^I3xccentricBrush5trokeocript
^ Cup/la/sS —

This plate is descriptive of the Brush Stroke|Script. See accompanying article"for~instructions,
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say a Living being is liable, very liable to be afraid

of an inanimate object like a piece of plain white

cardboard. Nevertheless it is true. He is afraid to

touch the brush to it and the sooner a person gets

over that fear, the sooner a clear straight-edge stroke

will be accomplished. Practice making quick sure-

stroke lines. Do it quickly but with a dash that

will at first seem reckless. Do it first on rough

paper {hen on old cardboard, then on clean white

board. Waste a few pieces, but practice. Don't be

afraid to practice. Practice this alphabet well and

I hen put it into use when you have mastered the

following plate No. 14, as the two are inseparable.

For particulars re brushes, etc., write to J. E. Ed-

wards or Bookseller and Stationer, 143 University

Ave., Toronto.

"Guaranteed" is one of the most abused words in the

business dictionary. Don't ar^ue with a customer when

he brings something back, even though you know posi-

tively that he is wrong. It isn't "satisfactory" to him.

Humor his idea; for every dollar you lose in isolated cases

you gain ten times the amount in advertising of the kind

which newspapers don't have for sale.

In every successful business there must be one dom-

inating personality—not necessarily one who feels the

effects of being saturated with authority, but, rather, a

leader.

@

SELF EXAMINATION.

Are you industrious, optimistic, thorough, quick,

observant, patient, always courteous, tactful, clear in

expressing your thoughts, able to concentrate?

Do you always keep your temper, talk too much

or too little?

Do you gossip, exaggerate or bluff?

Arc you loyal to the house?

About your health: Can you improve it? Are you

sleeping enough? Do you eat sensibly ? Do you exercise

regularly?

Let's be brutally frank and talk about personal

appearance. Are you as immaculately clean as your job

will allow your hands and nails, clothes and shoes to be?

I'm not preaching. This a chat about an inventory

which I take myself periodically, and I never do it with-

out finding that I must keep building up where my
defences have fallen away.—Butterick Bulletin.

Stationery.—Canadian exporters of stationery desir-

ous of establishing an agency in Cuba are" requested to

correspond with Havana commission merchant.

Typewriter supplies.—A London firm manufacturing

typewriter and duplicator supplies of all kinds desires to

do business in Canada.

' @

TRADE ENQUIRIES.

Toys.—A German correspondent makes inquiry for

the names of Canadian importers of toys.

Cricket bats, hockey sticks, ' tennis rackets, croquet

sets, etc.—A Birmingham firm manufacturing cricket bats,

hockey sticks, tennis rackets, croquet sets, etc., desires to

get into touch with Canadian buyers.

Sporting goods.—A Lancashire firm manufacturing

billiard tables, cricket, tennis, lawn bowls, football and

hockey requisities, etc., desires to do Canadian business.

Picture frames and mouldings.—A large dealer in

Cienfuegos (Cuba) is anxious to correspond with Cana-

dian manufacturers of picture frames and mouldings.

When trade rivalry becomes friendly instead of hos-

tile many evils in business will quickly disappear. Fur-

thermore, it will make life much pleasanter. Hate and

jealousy are actually poisonous to the physical system,

and if for no other reason should be studiously shunned

by sensible men.

EVOLUTION IN WINDOW TRIMMING.

By Oscar Onken, President the Oscar Onken Company,
Cincinnati, Ohio.

From the small cabin like window of a country store,

way back in the days of early history making of America,

to the modern architectural structure of to-day, is a long

leap. The trimming of a show window has undergone an

evolution even greater than the window itself, and the

merchant of to-day knows very well that he must look to

his window as the probable source of his best advertising.

The merchant of the trading vessel day often heap-

ed his wares on the tops of boxes, on the banks of the

stream he traveled, and old Si Hawkins hung in his win-

dow the red and blue '

' Caliker
'

' he had to sell, and prob-

ably a coal bucket or a mop hung all too near the coveted

dress goods, but merchandise must be shown, and the art

of display was primitive in those early days, and still is,

in remote spots all over the world.

It is the merchant who is cutting with the keen edge of

friction in the thick of competition, who has to look to

his own wits, or to some artists skill for the best results

in window trimming, for the window indicates the spirit

of the shop. Is it classy and wide-awake, are the articles

selected by one who knows what's what? Look to the

window for the answer to these questions. It tells the

tale.

It is not just having goods for sale; every purchaser

knows a shop carries merchandise, and the merchant 's

business now is to force upon the attention of the passers-

by, the things he has for sale, and he must do this in

some distinctive manner.

What has brought about this need for classy window

trimming? Simply this. People do not make a mem-
orandum of their needs and then take a day or two out

of each year to buy supplies. They buy every day, the

beautiful things they see and cannot resist, and the smart

merchant knows his window has sold the goods very often

before the customer has entered the shop. Tempting the

customer by the classy display of beautiful goods is prob-

ably the main reason for the wonderful volume of bus-

iness now done all over the world.

Tempt the passer-by, force upon his notice by your

window trims the things he can not help liking, and you

are increasing your volume of business daily.

Those old days of stringing a line across a window, on

which was hung the merchandise, or setting up a rack or

box on which to display, have gone, and with them the

slow merchant, the fly-specked goods (which hung for

months at a time in the window* and were not even put on

the bargain counter when they were taken out), and the

creeping method of doing business. You must have new

displays change your windows weekly, or semi-weekly.

The merchant who has found out for himself this tell-

ing argument of display, is the man who is doing the

business.
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THE FIRST SUCCESSFUL SELF-FILLING
FOUNTAIN PEN

ALWAYS THE LEADER-WITHOUT A PEER

This pen has long since passed the experimental stage and has been per-
fected to such a point that we can absolutely guarantee satisfaction.

Every part entering into the construction of the barrel of the pen and
the gold pen point is made in our shop under the most modern methods,
by experienced workmen, with the most up-to-date equipment and from
the best material obtainable.

Every dealer handling our self-filler appreciates its exclusive selling

features. There is no joint to stick, break or leak, the reservoir is guar-

anteed for two years, and our gold pens are furnished in such a wide
variety of styles and sizes that you can suit your most fastidious

customer.

The "A.A." Self-filling fountain pen, for which there is no
substitute, gives universal satisfaction.

Its self-filling feature is exclusive. Filled by simply twisting

the button, holding the pen in the ink, and, by a reverse

twist, the pen is filled.

Every pen guaranteed against leakage, and structurally per-

fect. Fitted with 14 kt. gold pens, any style or size, plain

black, chased or mottled holders or mounted in sterling

silver filigree, gold filled and mother of pearl.

The "A. A." Clip, our latest achievement, excels by
far any fountain pen clip yet produced. Made in one
piece of German silver, Sterling Silver, Gold Filled

and Solid 14 kt. Gold. It holds perfectly firm and can

be attached almost instantly.

With your initial order for one dozen clips, we will

send you gratis, tools for attaching the "A. A." Clip

to any cap. For catalog and trade discounts, write

your local jobber or

ARTHUR A. WATERMAN & COMPANY
THAMES STREET, NEW YORK CITY

NOT CONNECTED WITH THE L. E. WATERMAN CO.

1/ it isn't an "A. A." it isn't modern.
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New Goods Described and Illustrated

Paragraphs of Interest and Value Concerning Recent Introductions, Designed

to be of Practical Benefit to the Retail Stationery and Kindred Trades.

A novelty being shown by Buntin Gillies & Co., is the

standard Bond Box for holding deeds, bonds, and other

valuable papers. Tl is made of heavy [tressed steel, fin-

ished in hard-linked, dull black enamel, has a spring lock

9

and two flat keys, and comes in one size only, 11 x 5% x

2V4 inches.
* * *

Believing in co-operation with the retail trade, A. S.

Landsberg, New York, has issued a portfolio to contain

a set of samples of his typewriter and manifold papers in

letter size, and upon each sample will be imprinted the

retail prices. The portfolio is designed for display pur-

poses and to assist in effecting sales.

Monograms for postcards produced in various styles

from dies in relief on high-grade linen stock constitute a

new offering in the line of the Robert Sneider Co., 55

Fulton St., New York City.

* * *

The Weeks-Numan Co., are out with a new ink-well

tiller operated by pressing a lever. The instant the finger

is removed from the lever the flow ceases. The filler

holds a quart of ink.

* * *

The Standard Index Co., Philadelphia, has brought

out a pleated folder designed to meet the demand for a

folder that will not collapse or double up in the file from

the weight of correspondence contained.

SIMPLIFYING HYPO BATHS.

Poorly mixed hypo baths have been the cause of many
defective negatives, and with the object of preventing

this a new idea has been put into effect in the Regal

fixing cubes introduced by the United Photographic

Stores. The hypo is compounded, measured, weighed and

then pressed into cubes. A cube in a fifteen oz. bottle

of water (2 cups) makes the right solution for papers,

films or plates.

In these days of high prices it is pleasant to be able

to report a drop. Such an event has occured in the

camera world, however, the retail price of Ensignette

cameras having declined from $9.00 to $7.00. When
this little camera was first put on the market the manu-

facturers did not know with what degree of favor it

would be received. The demand, however, has been

tremendous, and this, instead of forcing up the price

has led the manufacturers to make a downward revision.

* * *

A SILENT SALESMAN.
There is no doubt in our mind that to "sell" goods

they must be displayed, and the better they are displayed

the greater the result. The Show Case is a step in the

right direction, being well worth the cost. Show cases are

splendid stock-keepers for perishable goods, but a still

more effective silent salesman is one that shows goods

so that they may be taken up and examined conveniently

by the customer. In line with that idea, Warwick Bros.

& Rutter have begun to supply with their Topaz pencils,

an oak display case to assist dealers in promoting sales

of these pencils.

* * *

What is really a combination text book and photo-

graphic diary has recently been issued by Burroughs

Wellcome and Co. It is a mine of information, contain-

ing valuable facts on developing, printing, methods of

overcoming troublesome climatic conditions—these and
a thousand other matters of importance to the amateur.

Moreover what is set forth is so simple that none need

misunderstand.

The "Exposure Record" for so the book is called,

has a dial which shows instantly the correct exposure for

any given condition. It has envelopes for the presenta-

tion of films; and pages upon which notes of every

negative may be jotted down.

* * *

"The Adventures of Jim, John and Jane," is the

unique title of the latest of a series of advertising book-

lets issued by The Dennison Manufacturing Co. It deals

with the merits of Dennison 's glue, paste and mucilage,

the adventures told in verse being followed by a price

list of these products.
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THE BADGER-IT LOOSE-LEAF LEDGER

$2.00
An achievement in

ledger making

ONLY ONE SIZE
8" x lOVz"

ONLY ONE PRICE
$2.00 (U.S.)

$2.00
A revelation in ledger

price possibilities

ONLY ONE RULING
Double Entry

It is sightly, durable, convenient and low-priced ; has 200 printed leaves, with linen tab index ; expands
80%; strongly bound, with olive-green cloth cover, heavily beveled. We treat the dealer right—write us.

THE BADGER-IT HAS MADE A HIT

Representatives for Eastern Canada : Lee & Williamson, Carlaw Building, Wellington Street West, Toronto
Representatives for Western Canada: Feilman, Gibson & Jardine, Syndicate Block, Portage Ave., Winnipeg

RE

THE HEINN CO. MILWAUKEE wis.
U.S.A.

e:c i."

As If By Magic-
Every indication that the hand of a master magician

had worked his wonderful spirit of revival is evident in

the sales of a stationery store, after the introduction into

stock of the

Carbon Paper and Typewriter Ribbons

When once their superior quality is recognized by your
trade it will mean a steady sale for the Peerless line—for

none other can ever take their place after once being used.
Get this wonderful stimulant working among your trade.

Write for terms of agency for your town.

Peerless Carbon and Ribbon Mfg. Co., Limited
176 Richmond Street West TORONTO, Canada



Athletic Goods, LeatHer Goods
Fancy Goods and Toys

The present season is an active one for the sale of

sporting goods. Everything pertaining to camp life can

be counted in this department in addition to athletic and

sport supplies.

The first of July started off the real camping season,

ushering in the warm weather which is essential to camp

life. The primitive instinct which seizes on most men,

urging them to tear themselves away from the restrain-

ing influences of modern life and spend a couple of weeks

in the woods, is predominant. "Back to nature" is the

popular slogan, carrying with it trade opportunities for

dealers in sporting goods.

The variety of articles which come under this head is

so large and the demand so big that the dealer who can

get the trade "coming his way" will find it very profit-

able.

There is a great deal in the power of suggestion. This

is particularly the case with regard to the sport enthusi-

ast. If fishing is his particular hobby, the enthusiast will

goods will bring every sport lover in the locality to the

store. It will prove, literally speaking, a trade magnet
which none will be able to resist.

The accompanying illustration shows a display decid-

edly unique, the details being carried out with such care-

ful attention that the window looked realistic. It had,

of course, a particular appeal for the angler.

The floor of the window was painted and covered with
sand and phantom minnows, frogs and insects. Stones

were then built up around the sides and a sheet of glass

placed over to represent water. The sides were built

up above the glass in a clever representation of banks. The
effect of a pool of water was given so faithfully that at

first glance few could tell that it was not actually a liquid

pool.

A tree was placed in the rear, with the branches hang-

ing over, making the typical "shady nook" which is al-

ways sought out by the angler. Painted canvas represent-

ed the rocks in the rear. The figure of the fisherman was
fitted out with everything that a sportsman needs, even

to the fiask which, so rumor has it, is quite indispensable

on a clay's outing.

This display had a stimulating effect on trade in fish-

Original and striking window display, which

stop to scrutinize every article he sees in t he store or

window which has to do with the "gentle sport." It may
not have occurred to him that he needed a new rod or

landing net but if he sees one or the other which appeals

to him particularly, lie will be "keen set" to buy. A
good salesman can do the rest.

A CLEVER DISPLAY.
It is impossible to lay too much stress on the import-

ance of good window displays. A clever arrangement of

attracted much attention at Kevelstoke, B.C.

ing tackle and every dealer can take it for granted that,

with a similar effort, the results will be satisfactory.

©
INSPIRED BY A TOY.

It is interesting to note that Wilbur Wright, who
recently died at Dayton, Ohio, was first inspired with

the idea of mechanical flight when his father brought

home a toy, which he tossed into the air, and instead of

falling on the floor as expected, it flew across the room

Continued on page 36.
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Two Catalogues in One

Suppose you are familiar with the stock number of a loose leaf

item—and want price and size quickly. You can turn to the Numerical

Index—in the new B&P STANDARD Catalogue—and get this infor-

mation instantly—without referring to the body of the book.

In other words, every item is listed two ways, at least.

And if it was formerly a SIEBER & TRUSSELL line item, there

is a separate index by the old S&T numbers.

This is just one of the many time-saving, order-getting features

of this new B&P Loose Leaf catalogue.

If by any chance you didn't get your copy—write us.

Boorum & Pease Loose Leaf Book Co.

MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE }£* Y
1

rk

Leonard s,
~ FACTORIES fSjE" Mo

Y

SALESROOMS

109-111 Leonard St,

New York
Republic Bids.,

Chicago, 111.

220 Devonshire St.,

Boston, Man.
4000 Laclede Ave.

St. Louis, Mo.

An Experienced Salesman

FREE at Your Service

Sometimes your customer wants to know something unusual about

Blank Books. We have a man in your territory who is there to help

you land such orders.

B&P salesmen are really servicemen. On the job to serve you in

every way. Write or wire us whenever you need their special experience.

The best offer in Blank Books is a Frey Patent Flat Opening Book,

bound in full sheep ends and bands with Byron Weston's Paper

Boorum & Pease Company
MANUFACTURERS OF

STANDARD BLANK BOOKS
The Line of 10,001 Numbers

HOME OFFICES j£2Lw?Y?
Y°'k SU

" FACTORIES £££££•

109-111 Leonard St.,

New York

SALESROOMS
Republic BIdg.. 220 Devonshire St., 4000 Laclede Ave.
Chicago, 111. Boston, Mass. St. Louis, Mo.

Post Card

Calendar Mounts

The finest assortment of Post
Card Calendars or Photo-
graph Mounts in calendar
form that can be made. Both
brown and grey tones with
pads to match and silk cord
at top. The greatest value
for the money that has ever
been offered the trade. Price

$4.00 and $5.00 per hundred,
with envelopes for mailing.

Order now for future ship-

ment.

The Chas. H. Elliott Co.
North Philadelphia, Pa.

Canadian Representatives :

A. R. MacDougall & Co.
Toronto - - Canada
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until ii struck the ceiling. It was a little toy known to

scientists as a helicoptere. It is said thai Wilbur stated

thai be dreamed the toy lifted him in the air, and that

he wanted the dream to come true.

NOVELTIES ABSOLUTELY ESSENTIAL TO
SUCCESS.

Notions are a staple stock, there is no doubt about

that, but the buyer who fondly imagines that all :ie

has to do is to keep his assortment of staples complete,

paying no heed to the novelties that are continually ap-

pearing on the market, makes a vital mistake. Women
like novelties and will patronize the store that comes

nearest to their ideas- of what they consider an up-to-

date establishment, they place considerable value on this

feature and demand new things while they are new, like

a large variety to select from and the more of their

wants that can be satisfied under one roof the better

pleased they are. More and more the retailer must sell

the goods his trade wants and not those he thinks they

ought to want. He must diversify his offerings so that

his capital will cover the largest possible number of

lines and items, increasing his volume of sales and dimin-

ishing the percentage of expense in consequence. The

extra profit desired must come from the increasing rapid-

ity with which he turns his stock. As soon as a new
article is put into stock call the attention of your sales-

people to it, explain its new features, etc., so that they

may be able to answer intelligently questions which cus-

tomers are likely to ask concerning them. Salespeople

who thoroughly understand their merchandise secure the

confidence of customers and make many sales that would

be lost by those less experienced. If they have the good

points of a line of merchandise at their finger tips they

can readily overwhelm the objections of a doubting

patron.

@

ENAMELED JEWELRY EXTREMELY POPULAR.

The fact that to-day enameled jewelry occupies a

most prominent position in the trade, is doubtless due to

the advances which have been made in the art. The high

development which it has now reached, has but little in

common with the clumsy artistry that characterized early

efforts in this direction, and present examples, which are

"Urn marvels of soft, mellow, yet exceedingly rich tints,

arc iii strong contrast with the crude and gorgeous pro-

ductions of a few short years ago.

©
DEATH OF JAMES B. BAXTER.

The death occurred on July 4th after a brief illness,

of James B. Baxter, who had been with the Staunton con-

cern for over forty years. About two weeks previously

deceased, along with Joseph Cornforth, had been honored
by the principals and fellow members of the staff of

Stauntons' Limited, in a presentation marking their long-

connection with the concern.

PAPER-HANGERS' PASTE.

The preparation of paste for paper-hangers is not

difficult, although, in consequence of carelessness, a good

deal of trouble is frequently involved.

Good paste can be make only from good flour—wheat

flour is the best for the purpose. Take about three

pounds of good flour and stir it into a stiff batter, using

cold or luke-warm water; then beat it free from lumps,

and thin down more or less, as may be required, with

cold water. Having stirred the batter well, pour in boil-

ing water (nearly boiling will not do). Give a few turns

with the paddle and then pour in the boiling water fast,

and stir rapidly until the paste begins to swell and
thicken and to lose the whiteness of the flour. It is then

cooked; then, if necessary, thin with more water, to make
it spread easily. This paste may be used warm, but it

will go farther if left standing until cold. It may then

be thinned by adding cold water.

@ •

NEW MUSIC AT ASHDOWN'S.

Two miniature songs—"A Regret" and "In My
Little Garden," words and music by Godfrey Nutting;

"Nightingales," words by Gertrude McDermaid, music

by Herbert Bunning; "From the Heart,' by P. J.

O'Reilly and V. Von Alin Carse; "The Awakening," by
Ella Wheeler Wilcox and Teresa Del Riego; "A June

Rose," by Napoleone Zardo; "The Shut-Eye Road," a

lullaby by Peggy Dean.

Condensed or "Want" Advertisements
FOR SALE

FOR SALE — A WELL ESTABLISHED
stationery, toy and fancy goods business in
Victoria, B.C. For particulars apply to A.
Edwards, P.O. Box 839, Victoria, B.C. 3t

SITUATIONS VACANT
NEW YORK HOUSE WANTS REPRESENTA-
TIVE in Canada. Apply to Bookseller and
Stationer, Box 287.

WALL PAPER SALESMAN—ONE USED TO
modern styles of decoration. Give references,
state salary wanted. Apply to Cloke & Son,
Hamilton.

WANTED—EXPERIENCED HEAD CLERK
for book and stationery store in a growing
city in Western Manitoba. Apply Bookseller
& Stationer, Box 289.

CANADIAN REPRESENTATIVE WANTED
by fountain pen manufacturing concern of
international standing. Act immediately. Box
286, Bookseller and Stationer.

A YOUNG MAN WITH $1,000 TO ?2.000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver, B.C. Write to G. T., care
of this paper. (3t)

STATIONERY TRAVELLER FOR WEST-
ern city trade. Must be well up in office sup-
plies, thoroughly honest and energetic. Ap-
ply, stating age and experience and salary
expected, to Box 285, Bookseller & Stationer.

WANTED—PARTNER FOR BOOK AND STA-
tionery business in thriving Ontario town.
While some capital is necessary, this is not so
important as energy, good ability, and a thor-
ough knowledge of the retail book and sta-
tionery trade. Apply Bookseller & Stationer.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

CALENDARS AND BLOTTERS
CHRISTMAS CALENDARS AND BLOTTERS
—wholesale stationers only who are interested
in these lines are requested to communicate
with us for particulars of a new line in real
photogravure. Very liberal discounts. Felix
Rosenstiel, 17-1S Chapel Street, Loudon, Eng-
land. 2t

When writing advertisers, kindly

mention having seen the ad. in this

paper.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a
very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street - TORONTO

The U.S. AUTOMATIC PENCIL SHARPNER
Best on the market. Most eco-

nomical. Simplest in construction,
No intricate parts to get out of

order.

Automatic feed and adjustment.

Pencil cannot grind away
when once sharpened.

Retail Price - $3.50

SPECIAL TERMS TO DEALERS
Sole Canadian Agents

:

THE ART METROPOLE
Everything in Artists'
and Engineers' Supplies

241 Yonse Street, TORONTO

Spencenan

Steel Pens
Sold by the leading jobbers of stationery

in the United States and Canada.

Samples to the trade on application.

THE SPENCERIAN PEN CO.
NEW YORK CITY

f~% /"V/~\ I

/

r C* Out-of-print books supplied. No matter what subject
[jllll 1^^^ Can supply any book ever published. We have 60,000

rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

PRICE, $1 NET
WYCIL & CO. 83 Nassau St., New York

Liberal Terms to the Trade

PAT'D. SEPT. 26. I 9D9.

THE PEN THAT SUITS EVERY HAND
FOR STUDENTS, CHILDREN, FARMERS, BOOK-KEEPERS, PROFESSIONAL MEN, ETC. [t]

Popular with all classes—because it is popular in price and has no
complicated parts to get out of order—always ready and always
writing well.

The Write-away Fountain Pen has a patent interchangeable pen
point section and shuttle type feed bar or plunger which regu-
lates the flow of ink to the pen point.

Put it iu stock—or send for sample if you like first—it will cost
you 35c.

There is big business awaiting you and good profit.

Ask your dealer for WRITE-AWAY INKS and Mucilage, the best that
money can buy. An ideal INK for office and general use. Lowest prices.

MANUFACTURED BY

The Write-away Fountain Pen Co., Limited
BERLIN, ONT., CAN.
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HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,
tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS* AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturers

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games
and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street

The Standard Office Ink

New York

Sold by dealers who
take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory — Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING

u i)

Profitable Side Lines
BOOKSELLERS and STATIONERS-

can be easily interested in profit making
merchandise in connection with their

business.

Let us convince you.

Send for our 800 page illustrated catalogue
which will be mailed to you promptly, free

of any expense on your part.

All goods sold at wholesale prices only
and one price to all.

The Oskamp Nolting Company
411-417 Elm Street - Cincinnati, Ohio

75,000,000 "O.K."

m

PAPER
FASTENERS

SOLD the past YEAR should
convince YOU of their

\SUPERIORITY.
They Add TONE to You,

[ Stationery in the OFF1CE.BANK,
SCHOOL or HOME.
There is genuine pleasure in

their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly anr

'theu always work- " Made of brasj in 3 size*. Put upin brass

I boxes of 100 Fastener* each.

| Handsome. Compact. Strong. No Slipping. NEVER

All stationers. Send 10c for sample box of 50, assorted

I Illustrated booklet free. Liberal discoun ilo thetrade.

1 The 0. K. Mfg. Co., Syracuse, N. Y., U. S. A. TT? ib
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CONWAY, STEWART & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPHIC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our

Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAN

BRITISH PERIODICALS

NEWSDEALERS
ONLY

SUPPLIED

SUBSCRIPTION ORDERS ACCEPTED

FiROM NEWSDEALERS ONLY

132 Bay St. Toronto

"Like the tap of the British Drum, the name of

'Gordon & Gotch' is heard all around the world.
—Cape Times.

d^J

Mucilag'es
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto
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I 48— RUTH. I 50—" I 776.

•' AIR-CUSHION 'FINISH •

Club KM3S5B
Indexes

PLAYING CARDS
606

GOLD EDGES
COPYRIGHT. BY

The U.S.PlayingCaroCo.

Ideal for

Bridge

Dip

Look for the name "Congress" on every box.

Air-Cushion Finish.

^"^ GOLD EDGED

L/OngreSS Playing Cards
Season 1912-1913.

Twelve new designs now ready for shipment — some of the artists:

Wiegand, Blenner, Percy Moran, Vernon.

High-class subjects selected with great care, for the home (Socia

Play)—reproduced in as many as ten colors and gold on expertly

made Playing Cards.

For the asking we will send without charge a folder showing
actual CONGRESS Cards—INCLUDING THE TWELVE
NEW, from which you can make your own selection.

Use BICYCLE Cards for General Play.

The U. S. Playing Card Co.,
Cincinnati, U. S. A.

Copyright. 1912. hy The U. S. Playing Card Co., Cincinnati. U. S. A.

149— PIERRETTE. 15 1—GOBELIN TAPESTRY.
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TEN HIGHEST AWARDS

41

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give; a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OP EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD S BLOTTINGS i s Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing

them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked

by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal

THE BUNTIN-REID CO., 13 Colborne Street, Toronto

BUNTIN, GILLIES & CO., LIMITED, Hamilton

CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg

SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England



42 BOOKSELLER AND STATIONER

Adhesives that are Standard

for Quality

TOAOE MARK

Glue, Art Paste
and Mucilage

Will add to your profits and reputation for standard

merchandise. Put up with care and with a

thought for practicability.

The Patent Pin Tube
Is Unique. Keeps contents fresh indefinitely. Danger
of adhesive drying eliminated. Always ready for use.

The Jars and Cans

for our Paste and Glue are especially designed for

the convenience of the user. All sizes.

The Contents

Are the Best that human ability can produce.

Buy Dennison Quality.

THE TAG MAKERS

Toronto office— 8 Wellington Street West

Stores at

New York Philadelphia Chicago St. Louis

Sales offices in thirty-five

leading cities
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New Goods For Hallowe'en

WITH ALL THE SNAP AND SPIRIT OF THE OCCASION PUT INTO THEM
Table Decorations

That are easily adjusted and particularly striking in effect

Hat Favors
Inexpensive and fun -provoking Which are absolutely a foregone success

The Hallowe'en Bogie Book
Edited for the purpose of helping customers in their search for decorations, favors,

prizes, etc. Copy sent upon application to our nearest store.

T1IK TAIi MAKERS
TORONTO— 8 Wellington Street West

New York Philadelphia Chicago
Sales Offices in Thirty-three Leading Cities

St. Louis
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ATTRACTIVE COVERS FOR SCHOOL OPENING
Our line of

Exercise Books and Scribblers
for the Fall School Opening embraces

new and popular subjects which will appeal to the Scholars

School Books and Supplies of all Kinds

SMITH, DAVIDSON & WRIGHT, LIMITED
Wholesale Stationers and Paper Dealers, Vancouver, B.C.

"Sports" Playing Cards

Leaders in

a second

grade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

4dvertisin{j Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOB SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to I he Union Card and Paper Company, Montreal

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,570,000.00

Losses Paid Since Organization
of the Company, over - 54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

The Sensation
of the English
Fountain
Pen Trade
This is the pen that suddenly loomed big before the

English public, creating a new record in fountain pens.

It not only attained meteoric success with the low-price

public, but has created a demand with those hitherto

regarded as unlikely buyers. It made itself felt and by

sheer force of worth established itself as a pen to be

reckoned with. No other pen has ever met with ouch

a hearty reception as that accorded the W.H.S. Pen.

ie en
is a self-filling fountain pen, made of the finest quality

vulcanite in the best English pen factory. Every piece

is cut from the solid. The nib is genuine 14-carat gold,

tipped with hardest iridium. It is the pen that never

jibs. The price will be a revelation to you. Write for

terms and particulars now.

Registered Trade Mark

The Sign of Quality
representing nearly
a century of

public confidence.

W. H. SMITH & SON
Manufacturing and Export

Stationers

186 Strand,London,Eng

British America Assurance Company
A. D. 1833

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo. A. Cox. President. W. R. Brock. Vice-President.

Robert Bickerdike. M.P.. W. B. Meikle. E. W. Cox,
Geo. A. Morrow. D. B. Hanna. Augustus Myers,

John Hoskin, K.C..LL.D.. Frederic Nicholls. Alex. Laird,
James Kerr Osborne, Z. A. Lash, K.C., LL.D.

Sir Henry M. Pellatt, E. R. Wood.
W. B. Meikle, General Manager.

CAPITAL $1,400,000.00
ASSETS 2,061.374.10
LOSSES PAID SINCE ORGANIZATION 35,000.000.00
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QUALITY—THE BEST
Twenty-two years of careful and successful manufacture have
demonstrated our claims for quality.

VARIETIES—TO MEET ALL DEMANDS
Nearly one thousand numbers to select from.

SERVICE—UNEXCELLED
Immediate shipments of all varieties insure prompt and economical
execution of orders.

SAMPLE BOOKS ON APPLICATION

EATON, CRANE & PIKE COMPANY
PITTSFIELD, MASS.

New York Office, Brunswick Building. 225 Fifth Ave.

CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

f

f ^*** TRADE

fRAYOL
^ ^fc^- MARK-

E I GHT \l' ij^f^l/ Co LOR S

SCHOOL
:#tRW0NS

[
^UCAriONAL COLOR*™"-

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

BINNEY & SMITH CO.
81-83 FULTON ST. NEW YORK

Full Bound Books
NATIONAL Blank Books are made with

a care and attention to details that is

seldom bestowed upon stock books. These
niceties of finish add greatly to the selling

value of the books, but cost the dealer

no more. It is universally admitted that

the paper used in National Blank Books
is of the highest quality obtainable for

the prices asked.

Write Jor a complete catalogue

National Blank Book Co.
HOLYOKE, MASS.

THE M • J. 'MAULEY 00.
MANUrACTUHCRSUr

STENCIL I30ARIDS, OIL I30ARI3S

HIGH GRADE STOCK

WRITE TOR SAMPLES

SPM NGri ELD MASSACHUSETTS
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Tower Manufacturing and Novelty Company-New York.

TOWER'S TRADE TOPICS
FOR PROGRESSIVE STATIONERS
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Good service means more to you than is

generally understood by the jobbers and
manufacturers.

How many times have you lost sales,

disappointed and even lost customers, by
having your shipments delayed ?

How many times has your competitor
gotten out a season display ahead of you
just because of lack of prompt delivery of
your goods ?

The House of Tower fully appreciates
your position and well knows the necessity
of making prompt and complete shipment
of regular orders, and of giving immediate
attention to rush and mail orders.

In order to give you this efficient service,

we have, since the first of this year, installed

new systems and appliances which make it

possible for us to do all that we promise.

This is Tower's Service, and such service
means to you that you can order by mail
such small quantities as you may need to
keep your stock complete ; also you can fill

special orders on goods that you do not
carry in stock, thereby increasing your
sales, pleasing your customers, and making
new customers. In short:

"IVe give you what you want

when you want it.

"

If you have not an account with "The
House of Tower" start one at once; if you
have one, increase it—it will pay you.

Tower Mfg.& Novelty Co.
TRADE MARK REG TRADE MARK REG.
IN U.S. PAT. OFF, Wholesale, Distributing in U. S. pat. OFF

and Manufacturing
Stationers

306-308-310 and 350
Broadway

New York

^^^^^l^^T^ ^l^^T^ ^T^ ^T^ ^T^^ ^T^^T^
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Concentration is one of the Secrets of Success

The individual who tries to cover too much never masters

anything.

We are applying this principle to our business by producing
a pen which is recognized as the standard by all other makers.

The "MORTON" Fountain Pen
is made in a wide selection of handsome designs and fitted with
pens to suit every hand.

Stationers in College Towns should enquire about our new
scheme for imprinting college names and graduation year on
our pens in small quantities.

Send for Catalogue.

Made By

J. MORTON, New York

Canadian Agents

MENZIES & COMPANY, Limited
152-154 Pearl Street, -:- TORONTO, ONT.

"Koh-i-noor" "Mephisto"
The Highest Class Drawing

j

and Office Pencils

"Koh-i-noors" come in 17 de-

grees of leads—from the very

softest to the very hardest

—

for the architect, bookkeper
or the every-day business

man.

We carry a full stock of

"Koh-i-noor" from 9H to 6B.

The Best Copying

Pencils

Made in various styles, and
and in four grades.

A complete stock of all sizes

and styles carried at all

times.

Do not let your stock run
down, but send us your
orders to-day.

CLARK BROS. & COMPANY, Limited
Wholesale Stationers, Paper Dealers and Booksellers

WINNIPEG
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The Annual Fall Number
OF

BOOKSELLER & STATIONER

To Appear September 25

BOOKSELLER
and STATIONER

ANNUAL
FALL

NUMBER

Affords you the most economical method of reaching every

bookseller and stationer in every village, town and city in

Canada from the Atlantic to the Pacific.

The Most Important Issue of the Year
It will be a valuable trade handbook, containing articles of

real help to retailers, showing them how to increase their

sales and actually create business in their districts.

The advertising pages will contain announcements from
leading publishing, manufacturing and wholesale concerns
of Canada, Great Britain and the United States.

Bookseller and Stationer is Canada's oldest trade paper, and
the only one in the country devoted to the interests of mer-
chants engaged in the book, stationery and kindred trades.

The expansion of the West is one of the especially good
features of the opportunities this country affords for trade

development. Mercantile reports show that the past year's

growth broke all previous records. New towns are con-

tinually springing up, meaning new book and stationery

stores.

This Lends Greater Significance Than

Ever to This ANNUAL FALL NUMBER

Here are the Rates

Full page, 71/4 x 10 inches, $35 Half page, 7% x 5 inches, $20

Quarter page, 3% x 5 inches, $12 Quarter page, 7*4 x 2V2 inches, $12

Eighth page, 3% x 2V2 inches, $8

Copy must reach the publication office in Toronto by September 15th, to insure insertion

Full information may be obtained at any office of this paper.

BOOKSELLER & STATIONER
AND OFFICE EQUIPMENT JOURNAL

TORONTO MONTREAL LONDON
143 University Ave. E. T. Bank Building 88 Fleet St., E. C.

NEW YORK CHICAGO
115 Broadway 407 Marquette Building
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Maxim's Antiseptic

Telephone Mouth Piece No tO Glass Paper Weight

Frank A. Weeks Mfg. Co.
93 St. John Street, NEW YORK

SOLD BY ALL LEADING CANADIAN JOBBERS

HAVE YOU TRIED
THIS
ONE%\ JOHN HEATH'S PERS

Supplied by leading Wholesale
Houses in Toronto and Montreal.

London ( Eng\ i Export Agency :

8 St. Bride St., London, E.C.

0278 TELEPHONE PEN. Reg. In Canada

The

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

REG1IN CANADA

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d., Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.
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BUYERS' GUIDE
TRINER'S

are good

Postal Scales

Time has proved their
superiority.

Include them in your
order through the
Jobber. They will net
you a go 3d profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street, Chicago, III.

The Topaz Pencil
As good as any at any price

Betterthanany at the same price.

HB« H| with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.00OUNTANTS AND AUDITORS.

J£'>IXI*3 & HARDY
AoWnees, Chartered Accountants, Estate and

Fire Insurance Agents.

15J Toronto St. 52 Can. Life Bldg
Toronto Montreal

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Lirug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1893, and Province of Quebec Exposi-
tion, Montreal, 1897

YOUR AD. HERE
WOULD BE READ
BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND
STATIONERS

ART SUPPLIES.
A. Ramsay & Sou Co.. Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 265 Yonge St., Toronto.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.
Joseph Parker & Son Co., New Haven, Conn.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buntin. Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
The Suteliffe Co., Toronto.
H. L. Woehler, New York.
Lonsdale & Bartholomew, Montreal.
Raphael Tuck & Sons, Montreal.
Menzies & Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. ,T. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
The Tuttle Press Co.. Appleton, Wis.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie. Todd & Co.. 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative*.
L. E. Waterman Co.. Montreal.
Paul E. Wirt Co.. Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Conway, Stewart & Co., London. Lee &

Williamson, Toronto, Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co.. New York. Brown

Bros., Ltd., Toronto. Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

Payson's Tndellble Ink.
Carter's Ink Co., Montreal.
S. -S. Stafford Co.. Toronto.
H. C. Stephens. London. Eng.

LEAD AND COPYING PENCILS.
Tohann Faber Co., Nuremburg. Germany.
"Blaisdell" Paper Pencil. New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd.. Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co.. Toronto.
A. R. MacDougall & Co., Toronto.
The Western Leather Goods Co.. Toronto.

LTBRARY BINDERS.
The Barrett Binderv Co., Chicapo.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith, Davidson & Wright. Ltd.. Vancouver.
National Blank Book Co., Holyoke. Mass.
Warwick Bros, ft Rutter, Toronto.
W. J. Gage & Co., Toronto.
The Heinn Co., Milwaukee. Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros.. Ltd.. Toronto.
Boorum & Pease Co., Brooklyn.
The Barrett Bindery Co.. Chicago.

NEWSDEALERS.
Imperial News Co., Montreal and Toronto.
Gordon & Gotch, 132 Bay St., Toronto.

Toronto News Co.
Montreal News Co.

PAPER FASTENERS.
The O. K. Mfsr. Co.. Svracuse. N.Y.
The Birrett R'nrlerv Cn . Cbv-iirr,

ART SUPPLIES
Winsor & Newt 9n's Oil Colors

ii tt
Water Colors

it <<
Canvas

ii <<
Papers

ii ii
Brushes

<i ii
Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

Guest Cards
that are Individual in design
and quality.

Tally Cards
representing New Thoughts
adapted for the best trade.

Post Cards
embodying Beautiful Work-
manship with clever ideas

consistently artistic.

SAMPLES ON REQUEST:
NO CATALOGUES.

Our Mr. E. A. Oberfelder has just arrived

at Halifax on his initial tour of the entire

Canadian Provinces with our complete line.

LEUBRIE & ELKUS
456 Fourth Avenue

New York

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mhrcantilb Reports and Collections

Our method of furnishing; commercial reports
to our subscribers gives prompt and reliable in.

formation to date. Every modern facility tor the
Tel. Mh.'n 198icollection of claims.
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., 'TSASST
77 York St., Toronto. Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible
assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a
re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW ^ORK, N.Y.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

I'APER MANUFACTURERS.
The Holland Paper Co., Montreal.
The Northern Mills Co., Montreal.

PAPETERIES AND WRITING PAPERS.
Warwick Bros. & Kutter, King St. and Spa-

dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfield, Mass.
A. R. MacDougall & Co., Toronto.

FLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Tatum Co., Cincinnati, O.
The Barrett Bindery Co., Chicago.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buutiu, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SEALING WAX
Menzies & Co., Toronto.
Thaddeus Davids Co., New York, Brown

Bros., Toronto, Canadian Representatives.
Geo. Waterston & Sons, London & Edinburgh.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St.. Toronto.
A. H. Goettiug, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers,

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers, Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St.. B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Ben Co., New York.
Macniven & Cameron, Edinburgh, Scotland,

A. R. MacDougall & Co., Toronto, Can.,
Representatives.

Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.
TALLY CARDS, DANCE PROGRAMMES,

ETC.
The Chas. H. Elliott Co., North Philadelphia,

Pa.
TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOY MARBLES.
The F. M. Chrlstensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.
BOOK PUBLISHERS.

(Canadian).
McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Brlggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

OUT-OF-PRINT BOOKS.
Baker's Bookshop, John Bright St., Birming-

ham, Eng.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-
TEREST TABLES

at 2y2 , 3 or 3y2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c

A compltte catalogue of all the about publication! sen/

frte upon application.

Morton, Phil lips & Co.
PUBLISHERS

115 and 117 Notre Dame St. West. MONTREAL

N.B -The BROWN BROS., Ltd . Toronto, carry

a full line of our publication..

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX. N.S.
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"Good Store" Postals

Post Cards "Different," totally "Dif-

ferent," except in price—that we find

mostly the same—the difference be-

in^ mainly the fact that these "Dif-

ferent" Cards have a meaning — a

purpose—a character—a value—that

are meritorious and advantageous to

"your" store.

Postals with a "sentiment"—a "bit

of unusual humor" or pictorial with
a jingle that's pleasing—If you're a

"discontented" on the post card busi-

ness better get next—it's the fault

of the cards, not the buyers—try

"good store" postals—The "Sutcliffe

Sort'* will correct the fault.

Prices mostly the same—yes, except
where the postals are the same. Then
our prices seem to be lower, but the
cards are rarely the same—You'll ad-

mit it — Decent Cards — without
"cuss" words or "suggestiveness."

Send in an open order—You're los-

ing MUCH, we a little—If you don't
think as we think about them send
any series or all back at our expense
—that's the guarantee we put behind
an open order to introduce the cards.

References from new accounts facili-

tate promptness.

Name the amount. $26.25 permits
us to send you a tidy small assort-

ment of 2 for 5c and 5c sellers.

Valentines, Easters,

St. Patrick and
Special Day
Catchy Card Creations

If you're looking for tidy lines of the

above in what's novel and new and
"retailable," wouldn't it be to your
advantage and ours to. get in touch?
We'll do our part—Will you do
yours?

IT'S WORTH WHILE.

%ty Sutcliffe Co.
Canadian Distributors for Publishers of
"Things Different" in "Likely Things"

77 York St. TORONTO

roRON

NIAGARA PENNANT CO.
NIAGARA FALLS, ONT.

Cheapest, most perfect workmanship
and designing in Souvenir, School and
College Pennants, Cushions, Sweater
Crests, Arm and Hat Bands, etc.

Send for Catalogue.

More Profit Selling Androck Line

Durability is the chief feature in the

make-up of wire goods. Good quality

material and good workmanship are

important factors in the success of

our trade.

The Androck Line of

Wire Goods

is the line you should handle if you
want to make satisfied customers.
We presume you do, for it is said that

a class of satisfied customers are a
merchant's greatest stock in trade.

"MADE IN CANADA"- FOR CANADIANS

Andrews Wire Works of Canada,
LIMITED

Watford - Ontario
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"HEW TO THE LINE, LET THE
CHIPS FALL WHERE THEY MAY"

There is only one line to hew to

The Staunton Line

of Wall Papers
for 1913

Our Salesmen are all out with our
samples. If >ou have not been
called on yet, you will be soon, so

"WAIT FOR THE MAN FROM
STAUNTONS"

STAUNTONS Limited
WALL PAPER MANUFACTURERS
933 YONGE ST. - - TORONTO
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For the School
Loose-Leaf Note Books and

Composition Books

For the Office
Loose-Leaf Price Books

Ledgers

Binders

Holders

Memo Books

Canadian Jobbing Agents for the H-H line of Loose-Leaf Goods

Buntin, Gillies & Company, Limited
Hamilton and Montreal

CAUSE
Our Success is founded solely on the merits and worth of our goods.

No Success has ever been built on " Cheapness."

Reputation such as ours results from tireless efforts that have
eventually produced the best in the world.

We are satisfied with nothing less than the best on earth.

EFFECT
We make only the best and sell at no higher than necessary

to maintain our high standard.

We sell only that which is standard, made in the largest

and most up-to-date plant in the world.

THEREFORE
We fill every requirement.

We suit every purpose

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES:
NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C.

AGENCIES in every part of the world— in every city of prominence.



VOL. XXVIII. No. 9. PRICE, $1.00 PER YEAR

BooksellenStationer
OFFICE EQUIPMENT JOURNAL

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bldg. LONDON, ENG. 88 Fleet St., E.C

PUBLICATION OFFICE: TORONTO, SEPTEMBER, 1912

Showing
Autopen
Ready to

Write and
Ready to Fill

Pens That Boost Your Sales
Let Them Bear Your Imprint

These pens will reflect the character of your store

They never fail to give entire satisfaction and
their superior finish and their important ex-

clusive improvements make them sell

readily Our prices are low, yet the

quality is the very highest.

Sanford &
Bennett

Fountain
Pens

51-53 Maiden Lane

Our factories are

the largest in the world

making imprint pens. C,We
make every part of every pen and
protect you with a full guarantee- We
use only the best material and employ only

the highest skilled labor. C.The pens are guar-

anteed 14 karat gold, tipped with the hardest Rus-

sian iridium. The barrels are of the best para rubber

beautifully finished. They are the smoothest, easiest writ-

ing pens on the market. Sanford & Bennett Fountain Pens
are made in all sizes and styles—the finest ever offered for imprint.

WRITE FOR PRICES AND DISCOUNTS

Sanford & Bennett Co.
New York

Commercial
Safety Ready
to Write

Sectional
View Show-
ing Safety
Device
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SYNOPTIC
COLUMNAR
BOOKS

n For the analysis of cash receipts and ex-

penditures.

f\ For the distribution of factory charges,

pay rolls, purchase invoices, and sundry

expenses.

Mil For systematic book-keeping the Col-

umnar Book is indispensable.

q Made in three different sizes, with rul-

ings of two, three, four, five, up to twen-

ty-four cash columns, and thickness of

150 and 300 pages.

SUITABLE FOR ALL USES

Warwick Bros. & Rutter
LIMITED

Blank Book Manufacturers

TORONTO
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New Ocean to Ocean
52 VIEWS

LINETTES
No Misdeals, Easy Shuffling-

1909

Large

Indexes

Society & Salon
HANDSOME NEW DESIGNS,
CLOTH BOXES, GOLD EDGES

Imperial Clubs
40 Designs, Including

8 With Bicycle Backs

Colonials

, Gilt

Edges

GOODALL'S
ENGLISH
PLAYING
CARDS

To
Retail at

25c.

35c.
&

50c.

Ask Your
Jobber

For Prices

'Special Attention

To Customers'

Imprints

AUBREY O. HURST
REPRESENTATIVE

24 SCOTT ST. TORONTO, ONT.
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LADIES' HAND BAGS

the Latest

StylesinFrames

and Newest

Effects in

Leathers.

Our represent-

ative will call on

Brown
Bros.

LIMITED

Manufacturers of

Fine Leather Goods

51 West

Wellington St.,

TORONTO

Our Fall

Samples of

LADIES'

HAND BAGS

are now

complete

and comprise all

you shortly and

you will do well

to inspect our

line before

ordering

elsewhere.

WORKS OF

J. M. SYNGE

"J. M. Synge is, perhaps, the one of the few
authors of this generation of whom it may be

confidently urged that his work will live."

—The Times Literary Supplement.

"It is difficult to see any name among those of

our youngest contemporaries more likely to

endure than that of Synge."

Edmund Gosse in The Morning Post.

Library Edition—Large Crown 8vo.

Cloth Gilt Tops

TWO PLAYS: The Playboy of the

Western World, and Deirdre of the Sor-

rows. $1.50.

FOUR PLAYS: The Shadow of the

Glen, Riders to the Sea, The Well of the

Saints, and The Tinker 's^ Wedding. $1.50.

IN WICKLOW, WEST KERRY, AND
CONNEMARA. With Drawings by Jack
B. Yeats. $2.00.

THE ARAN ISLANDS. With Draw-
ings by Jack B. Yeats. $2.00.

POEMS AND TRANSLATIONS. $1.00.

Pocket Editions of the Plays

Foolscap 8vo, quarter parchment, gilt

top, 4 vols, (sold separately), 75c.

I. The Playboy. II. Deirdre. III. The

Well of the Saints. IV. The Tinker's

Wedding, Riders to the Sea, and In the

Shadow of the Glen.

AVrite for catalogue of Books by Irish

Writers and Books about Ireland.

MAUNSEL & CO., L™
DUBLIN

CANADIAN AGENTS:

THE MUSSON BOOK CO., LTD.
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PUBLISHED AUGUST 19th

pettoeen ®too CJnebe*
By RICHARD DEHAN

Cloth, $1.25

The thousands of readers of The Dop Doctor will greet the second novel by
Dehan with enthusiasm.

A very large first edition was almost entirely distributed on publication day.

The American publishers are planning an extensive advertising campaign and
"BETWEEN TWO THIEVES" should be the success of 1912.

The following new titles will find their way—it might as well be through you :

NORMAN DUNCAN
The Best of a Bad Job

A Hearty Tale of the Sea. 12mo, cloth, net $1.00.

Norman Duncan is as much at borne along the coasts
of Labrador and Newfoundland as Kipling is in India or
Dickens was in London. In this, his latest tale of "Down
Ninth," he combines that charming realism and heart stir-

ring sentiment in a style which is the despair of the review-
er and the delight of the reader.

CAROLINE ABBOT STANLEY
The Master of "The Oaks"

12mo, cloth, net 1.25.

Of Mrs. Stanley's literary work The San Francisco
Chronicle predicted: "If it be high art to move the reader
deeply to grip the heart strings by a story that is without
stage" mannerisms and which deals with only real people
and legitimate situations, then Caroline Abbot Stanley

should reach a high place among story-tellers of to-day."

WINIFRED ARNOLD FALL
Mis' Bassett's Matrimony Bureau

12mo, cloth, net $1.00.

Si, Ezry and Zekle, Cyuthy, Elviny and Mirandy with
many another character whose name suggests the humorous
and homelv phraseology of "way down Last" disport them-
selves in 'the pages of MIS' BASSETT'S MATRIMONY
BUREAU to the "everlastiu" delight of the reader. "How
could she do it." "where did she get it all" have been the
expressions of hypercritical readers who have welcomed
this really original piece of humor as an oasis in a dreary
desert of commonplace MSS. Here is a distinct addition to

the gayety of the nations. In the words of Si "its a bea-
teree."

REVERE, M. P.

The Bride's Hero
With colored frontispiece. Cloth, net $1.25.

Published over an assumed name, this novel is by. one
of the leading writers of fiction, whose books have been
sold into the millions. The author wishes to make a test

of popularity and has chosen to issue this latest work
without disclosing identity.

MARY ELIZABETH SMITH
In Bethany House

A Story of Social Service. 12mo, cloth, net $1.25.

This story of settlement work will touch the heart and
hold the interest of the reader with its singular beauty of
expression and its vivid picture of absolute devotion.
{Catherine, the central figure of this charming romance, is

high spirited Southern girl.

Also the Famous Russian Novel

The Brothers Karamazov
By DOSTOEVSKY. Cloth, $1.25 net.

itenrp Jfrotobe

MRS. I. T. THURSTON
The Scout Master of Troop 5

By the author of "The Bishop's Shadow." Illus-
trated, 12mo, cloth, net $1.00.

Mrs. Thurston demonstrated to the delight of thous-
ands in "The Bishop's Shadow" that she kuew the heart
of a boy as few other writers to-day do. She has again
proved her right to be considered a master interpreter of
the boy mind in this Boy Scout story. It has action a-
plenty, is fresh, breezy and the style is straightaway and
clear cut.

MARY STEWART
Once Upon a Time Tales

Introduction by Henry van Dyke. 12mo, cloth,
net 1.25.

These real fairy tales by the author of "Tell Me a T
Story" are fresh as mountain breezes and clear as the
water of running brooks. They have that simplicity and
dramatic quality which irresistibly reminds the reader of
Anderson and Grim; Carrol and Lang.

MARGARET E. SANGSTER
Eastover Parish

12mo, cloth, net $1.00.

A new story by Margaret Sangster is an "event" among
a wide circle of readers. Mary E. Wilkins places Mrs.
Sangster as "a legitimate successor to Louisa M. Alcott as
a writer of meritorious books for girls, combining absorb-
ing story and high moral tone." Her new book is a story of
"real life and real people, of incidents that have actually
happened and it is left to the readers to find out for them-
selves whether it has been written with a motive."

C-ARA E. LAUGHL1N
The Penny Philanthropist

12mo, cloth, net $1.00.

This story of a little Irish girl will quicken the beat of
sympathetic hearts. We have well nigh forgotten the art
of everyday Philanthropy for the everyday person.
Laughliu, by the magic of her creative power, through
Peggy, the wholesouled little lover of her kind, has made
•is see the everyday opportunities for showing sympathy
tor our fellows in practical ways. The tale of Peggy is ;

most delightfully entertaining story of simple altruism.

RUPERT HUGHES
Miss 318 and Mr. 37

Illustrated, 12mo, cloth, net 75c.

Miss 318 has met her affinity. In this latest story of
how she captured him in the person of a New York fire

laddie. "Number 'M." Mr. Hughes has surpassed himself.
The narrative is full of the same characters, humor, de-
partment store lingo and vital human interest of MISS :,

The New Novel by W. J. LOCKE
Pujol

Author of "The Glory of Clementina, etc.

Cloth $1.25

Toronto
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There's satisfaction in handling a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

EsterbrooK
Steel Pens
250 Styles

The most

satisfactory pen

for you and your

customers. Best sell-

ing—Best writing.

Quality guaranteed by

half-century of reputa-

tion.

THE BROWN BROS., Limited

Canadian Agents

51-53 Wellington St. W.
Toronto

\1

The Esterbrook Steel Pen Mfg. Co.

95 John Street, NewYork.
Works. Camden,N. J.

Creating An Interest That Means Sales

The

Fiction Success

of the year.

Essentially

True to

Life.

THE MOUNTAIN GIRL
By PAYNE ERSKINE

It 's a book the bookseller can get behind and push. Read the hook yourself and you will understand
why it is creating attention. It is easily the best novel of the year. Are you yetting your share of the Sales .'

No novel of recent years, not even "The Broad Highway," lias received greater praise than this
strong and refreshing romance of the famous Blue Ridge mountains. It is now in its thirteenth printing.

Here is what the Toronto Globe said of it recently:

To beat John Fox, jun.. (author of '"The Trail of the Lonesome Pine") upon his
own ground is no mean distinction, yet it occurs to us that this is what Payne Erskine
has done in "The Mountain Girl". The story wins and holds us ... . The
best way is simply to advise anyone who likes a clean, forceful and delightful book to

get ''The Mountain Girl" and read it for himself.

CLOTH SI. 25-

McClelland & goodchild, Limited Publishers TORONTO
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Do You Want Money Makers?
We can open a way to larger profits for you,

.
Mr. Bookseller. Our new list of holiday books
contains a host of subjects that will make sales
quickly. Be ready early with a choice Briggs stock.

A CHOICE SELECTION

The Hollow of Her Hand,
$1.25.
By

GEO. BARB MeCUTCHEON.
It is new, it is different

tense, dramatic and
powerful.

A beautiful widow, a charm-
ing girl, ,-i big, attrai five

hero, etc., etc

The tinslne Net. 81.35.

By HENRY C. ROWLAND,
Author "The Magnet."

If one wants a spirited tale
of action anil danger, lull of
thrills, full of surprises, full
c f healthy, red-blooded ex-
citement, let him read "The
Closing Net."

The Black (reek
Stopping House,

$1.00 net.

By NELLIE L.
McCXUNG,

A u t h o r "Sowing
Seeds in Danny,"

"The Second
Chance."

This volume of
stories is full of
the Western atmos-
phere.

A Romance of Billy
Goat Hill, $1.25

By ALICE HEGAN
RICE,

Author "Mrs.
Wiggs of the Cab-

bage Patch."

An i r r e sistiMe
c in b i ii a tion of
Cabbage Patch co-
medy and high ro-
il i ice. This is
considered the best
piece of work yet
d o n e b y Alice
Hegan Bice.

Mr. Achilles, $1.00.

Bv JENNETTE LEE,
Author "Uncle William."

Not "Uncle William" with its great

vogue can touch it. The two lovers are

real. We have never read a more ex-

quisite story.

Adrian Scroop, $1.25.

By R. A. WOOD-SEYS.
A sort of grown-up "Little Lord

Fauntleroy" and an American Count of

Monte Cristo rolled into one. A clean,

wholesome hook, that makes a tired

man forget himself and leaves him with
a cheerier, more optimistic outlook

upon life.

White Shield, $1.50.

By MYRTLE REED,
Author "Lavender, and I Mil I, ace."

Corporal Cameron, Cloth $1.25, Cloth
<;ilt, $1.50. Leather Yapp, $2.00.

By RALPH CONNOR.
Author "The .Man from Glengarry."

(ieorge Helm, $1.25.
By DAVID GRAHAM PHILLIPS,
Author "The Price She raid." etc.

Mr. Phillips' novels are always in de-
mand.

Maidens Fair, $3.50 net.
No holiday seas m is complete with-

out a Harrison Fisher hook. The Har-
rison Fisher girl is the most popular
in all creation ; she greets you from the
covers of the periodicals and smiles at

you from the covers of the six best
selling novels. She is omnipresent and
ever welcome.

Kitty Cobb, $2.25 net. Illustrated.
By JAMES MONTGOMERY FLAGG.
One of the leading American gift

books.

Public .Men and Public Life in Canada,
2 Volumes.

Vol. 1, $2.00 net. Vol. 2, $2.25 net.
By HON. JAMES YOUNG.

Two Volumes. The first volume ends
witli Confederation, the second, from
Confederation up to the present time.
'No contribution to Canadian literature

s of greater importance than this set

of books.

Tiie New Alaska, $2.00 net.
48 illustrations.

JOHN J. UNDERWOOD.

Speeches and Addresses, $2.50 net.
By LORD MILNFK.

Cease v Firing, $1.50.

By MARY JOHNSTON,
Author "To Have and t i Hold."

The greatest war novel ever written
—and a new love story that will appeal
to ail readers.

The Inner I lame, $1.25,

By CLARA LOUISE BURNHAM,
Author "The Open Shutters." •Jewel."

etc.

The Wildcatters. $1.25.

By S. A. WHITE.
A stirring tale of the mines

The Return of Peter Grimm, $1.25.

By DAVID BELASCO.
Novelized from the famous play. A

powerful book.

The Vanishing .Man, $1.25.

By It. AUSTIN FREEMAN.
The exceptional detective story.

Just Boy. $1.25.
By PAUL WEST,

The Adventure-, of Dr. Whittv. $1.25.
By G. A. BIRMINGHAM.

The Long Patrol, $1.25.

By H. A. CODY,
Author "The Frontiersman."
Almost unknown two years

ago. Mr. Cody's name is now
familiar to readers in Cana-
da. United states and Eng-
land, where his books enjoy

i large sale. "The Long

Patrol" is a tale of The
Northwest Mounted Police.

Back Home, $1.25.
By IRVIN S. COBB.

Mis' Beauty, $1.00 net.
Bv HELEN S. WOODRUFF,
A second "Mrs. Wiggs."

WILLIAM BRIGGS, Publisher

27-29 RICHMOND ST. WEST - TORONTO

BEING THE NAREATTVE OF
JUDGE PRIESTAND HIS PEOPLE

^-IRVIN S.COBB
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BIG BOOKS - SMALL PRICES

LARGE PROFITS
You should carry an assortment of the USEFUL BOOK LIBRARY, BECAUSE:

1st. They are attractive and a real drawing card to bring people into the store.

2nd. They sell month after month, year after year, and so eliminate the ques-

tion of being overstocked, as frequently occurs on novels.

3rd. There is a greater profit on these books than you now make on your
present stock.

THE USEFUL BOOK LIBRARY
In this series THE MUSSON BOOK CO., LIMITED, have begun the publication of useful

and valuable books to sell at prices which average from a third to a quarter the usual price.

It is possible to do this because the initial expense of plate making, the preparation of

illustrations, and the many processes of making the plant have been paid for by the sale of the

first edition.

An instance which led us to realize that good as well as famous books are always saleable

if only the reader can get them placed before him at a reasonable price, is in the case of

Filippini's "The International Cook Book." This is a great work of 1075 pages, the most
complete book of the sort in existence. The expense of compilation was enormous. It had a
limited sale at $4.80, not a high price considering what was given for the money, but it was
out of the reach of thousands who would have bought it if they could have afforded it.

In June, 1911, the publishers tried an experiment of offering a new edition for $1.25 net

a copy, with a liberal discount to the bookseller, so he could afford to push it, with the result

that now 12,000 copies have been printed and the book is making its way to a new and larger

popularity. One dealer alone has sold several hundred copies.

In this way the plan was begun, and the following books are now ready, bound in substantial
cloth, printed on good paper and in everv way excellent library books. Size of volumes,
5% x 8V4 .

THE INTERNATIONAL COOK BOOK wear—A Bjok of Manners for Every-day Use.
"This book is of such excellent quality and compre-

•By Alexander FiHppini

—

Formerly of Delmonko's bensive proportions that it may fairly he described as

_ _ ,
^ j

t ] 1( .
|as{ Word on 'manners for every-day use.

1075 Pages, cloth $1.25
THE DOG BOOK. By James Watson.

This is a very exhaustive and unusual cook book, de-
signed for use in the average home by the average New one-volume edition; 810 illustrations; complete in

housewife. It contains nearly 3.500 recipes, arranged one volume. Cloth $150
in diary form, carefully selected for the needs of those
of moderate means. Mr. Watson has been a dog-breeder and a student for

thirty or forty years, both here and in England. This
COMPLETE HOUSEKEEPER long experience, both as a judge at shows and as .a

practical fancier, has been supplemented by exhaustive
With 9 Illustrations. Cloth $1.25 research; iu consequence Ins bend-; is really the first

Contents: Kitchen Convenience; Repairs and Kestor- adequate treatment of the dug in America,
ation ; Concerning Closets: House Cleaning; In the
Laudry: Cleaning of China. Glass and .Metal; Keeping tut o/mii to v or\r\v o u u; • B o u c
things; Four-footed friends: Pets and Poultry; Lawn THE POULTRY BOOK. By Harrison Weir, F.R.H.S.
and Garden; Greenhouse, Wiudow Gardens, and House . ,. . , .,

Plants; Plumbing and Sanitation; The Water-Sui.pl v

:

Entirely rewritten by many specialists under the edi-

Lighting and Heating; Sickroom and Nursing; torship of Prof. W. G. Johnson and George
:
O. Brown.

Pleaches. Disinfectants. and Insecticides; Healing Thirty-six Jull-page plates and (>.{(, other .llustrat.ons

;

Simples; The Family Sewing; Plain Sewing. more than 1,300 pages. (loth $1.60

The first adequate and exhaustive practical manual on

ENCYCLOPEDIA OF ETIQUETTE. By Emily Holt. poultry. It .-overs every branch or poultry raising.

from incubation or hatching to marketing, with special
With added chapters on the etiquette of travel and treatment of nearly a hundred distinct varieties of
etiquette in foreign countries. Illustrated. Cloth, $1.25. chickens, besides dinks, geese, swans, turkeys, guinea-

What to do—What to Say—What to Writ*— What to fowls, pigeons and fancy game fowl.

Write to-day for Prices on Various Quantities.

THE MUSSON BOOK COMPANY LIMITED
PUBLISHERS ..... TORONTO
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Scene in " Gooi Indian Two Seines ia "The Destroying Ang«l" Scene in " Good Indiao

FALL ANNOUNCEMENTS
A STRONG LIST

OF

NEW NOVELS

The

Unknown Quantity
By Henry Van Dyke

Cloth, $1.50

SOME LEADERS
FOR

HOLIDAY TRADE

FICTION:

The Destroying Angel

Louis Joseph Vance

$1.25

Good Indian

B. M. Bower

$1.25

Daddy-Long-Legs

Jean Webster

$1.00

Mrs. Lancelot

Maurice Hewlett

$1.25

London Lavender

E. V. Lucas

$1.25

The Law Bringers
(Story about N.W.M.P.)

G. B. Lancaster

$1.25

The Ghost Girl

Henry Kitchell Webster

$1.25

Blue Anchor Inn

Edwin Bateman Morris

$1.25

HOLIDAY AND GIFT BOOKS ILLUSTRATED JUVENILES

The Wilderness of the

North Pacific Coast
Islands

Charles Sheldon

$2.00 net

The Joy of Gardens

Lena May McCauley

$1.75 net

American Types

Clarence F. Underwood

$2.50 net

Two Years Before the
Mast

R. H. Dana

$1.50 net.

Sky Island

L. Frank Baum

$1.25

Kidnapped by Moors

Captain Brereton

$1.50

A Boy of the Dominion

Captain Brereton

$1.25

The Magic Aeroplane

L. H. S. Henderson

$1.00

TORONTO,

THE COPP,CLARK COMPANY, limited
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Things Different"
Seem to Come So Frequently in

"Likely Things"
in this establishment that we never grow cold for- the want of something- to tell you. But what does bother us is

the "How" to get you in touch with the many "Things Different" and are compelled to give you just a general
idea of these "Likely Things.''

DURING TORONTO EXHIBITION take the opportunity to see in our Showrooms the following productions of
MAKERS OF MERIT in "CATCHY" CARD CREATIONS:—
"NICKERSON'S" STEEL DYE AND COPPERPLATE ITEMS are rare products of artistic skill—yet any tidy

store can handle them from standpoint of price.

"HOWE'S" PICTORIAL AND FINE SENTIMENT are in a class by themselves—nothing need be said if you
haven't—you owe it to your business to get in touch.

"DRYSDALE'S" CLEAR PHOTOGRAVURES—unique, and on high-grade stock in plain or hand colored.
"CARPENTER'S" CATCHY CARDS—appreciated for their "get up," their "bit of Carpenter"—that's all. Get

an introduction to Carpenter.
"SANDFORD-PEASE-PRINCE" MESSAGE CARDS AND LETTERS—unusually racy and occasion fitting items.
"LEWIS'" POST CARDS of unusual keen but clean humor. A combination of worthy "good store" productions

that are worth your appreciation.
VALENTINES, ST. PATRICK AND EASTERS now ready.
NOT TOO LATE to take care of your Hallowe'en, Thanksgiving, Xmas and New Year items.

"GOOD STORE POSTALS"—smart in make-up—with a pleasing jingle, a bit of unusual humor—pictorial or fine

sentiment, or occasion fitting messages—that are not conveyed in other cards. No "throw away'' or "tear up" cards in

the SUTCLIFFE sort. Each card is a profit-bearing card—and good store advertiser.

OPEN ORDERS get individual attention and are subject to return of any
series or all, if you don't think as well of them as we do.

Worthy "Things Different" in "Likely Things"

Cfte gmtclttte Co.
COMMISSION MERCHANTS SJLE CANADIAN DISTRIBUTORS

77 YORK STREET, - NORDHEIMER BUILDING, - TORONTO

III

MACMILLAN AUTUMN BOOKS
KIPLING, RUDYARD. Songs out of Books.

Uniform Leather, $1.50. Cloth, $1.50.

FFTRELLE, JACQUES. My Lady's Garter $1.25
A very attractive tale of detective instinct and in-

genuity, coupled with a thrilling love story. Funny, fas-
cinating and dramatic.

CURTIN, MARTHE TROLY. Phrynette Married 1.25
Author of "Phrynette and London."

The gay, bright, vivacious Phrynette in a new setting,
where she is even more captivating.

NORRIS, KATHLEEN. The Rich Mrs. Burgoyne 1.25
A love story of uncommon appeal. The hero, a news-

paper man with ideas, and a heroine with ideas to mate)'
NORRIS, KATHLEEN. Mother 1.85

Christmas Edition, with illustrations by F. C. Yohn.
HERRICK. ROBERT. One Woman's Life 1.25

The fact that in his new book Mr. Herrick gives his
whole attention to the story of a woman is an unusually
interesting announcement.

WRIGHT, MABEL OSGOOD. The Stranger at the Gate. 1.25
A modern story of a modern Christmas in a New York

financier's home.
WATTS, MARY S. Van Cleve 1.25

This story opens about 1S92. and comes down to the
present date. Rich in character drawing, incident and
human appeal.

ATHERTON. GERTRUDE. Julia France and Her Times. 1.25
The reviewers state that Mrs. Atherton's book is the

most important yet written on Women's Suffrage, while
slip objects, stating that Suffrage was tint an incident in
Julia's life .

DAVIS, W. S. The Friar of Wittenberg 1.25
A story written around tbe character of Martin Luther,

the dominant figure of the Reformation, with a charming
love story interwoven.

GALE, ZONA. Christmas 1.25
A story of a town in the Middle West that decides to

do without Christmas, and the result.

EDWARDS, ALBERT. A Man's World 1.25
The intimate story of a man's life. A probationer officer

in the Tombs, with a woman of the underworld as heroine.
A novel that will be talked about.

LONDON, JACK. The Call of the Wild 1.25
A new edition of Mr. London's masterpiece, with many

text illustrations, illuminated pages in color, and full page
color cuts, all specially drawn and painted for this edition.

COLCORD, LINCOLN. The Drifting Diamond 1.25

A wonderful story of a gem of marvellous beauty and
great value. Holds the reader from the first page to the
final outcome.

COPLEY, FRANK. The Impeachment of President Israels 1.00

An exciting story laid in the United States in a* year
still well in the future. The object of its telling is to show
the folly and wickedness of a war brought on by mob
panic and hate.

PHILLPOTTS, EDEN. The Lovers 1.25

A stirring tale of the perils and privations of Americans
captured by the English on the high seas during the war
of the Revolution, with two love stories interwoven.

PEARSON, EDMUND. Sam 1.25

Author of "The Believing Years."

SCHAUFFLER, Miss. The Goodly Fellowship 1.25

A story of life and labors in a missionary colony in

Persia, with a love story of a charming woman and a

brave, virile man.

MAJOR, CHARLES. The Touchstone of Fortune 1.26

A story of the time of Charles II.. more charming and
thrilling than "Dorothy Vernon."

KENNEDY, NOBLE. White Ashes 1.25
A unique story; the first ever written around Fire

Insurance; fascinating and instructive, yet its clever strate-

gy is by no means lacking in amusement and the romantic
element.

SEND FOR NEW ISSUE OF EDUCATIONAL CATALOGUE

THE MACMILLAN COMPANY OF CANADA, LIMITED, TORONTO
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Low Price CHRISTMAS BOOK hy Mrs. Burnett

MY ROBIN
By FRANCES HODGSON BURNETT

Jjulhor oj "The Secret Garden, ""The Shuttle," etc.

Mrs. Burnett tells with charm and delicacy the true story of that friendly little

robin of the "Secret Garden," who for years came to her garden in Kent. The
story is full of interesting- episodes and is told with humor and pathos.

A tasteful little book ot low price especially appropriate jor holiday trade.

With colored frontispiece, decoration and colored picture wrapper. Cloth, i6mo, 50 cents, net.

OUT OF THE WRECK I RISE
By BEATRICE HARRADEN

Author of "Ships that Pass in the Night," etc.

"The book is brilliant and distinguished in a very high degree. Never did she weave more skill-

fully the black threads and the gold. Never did her soft touch, her light style, laden with thought ard
feeling, but always unburdened and easy, impress the reader moie favorably. Never was she more
happy in displaying the shine and the shadow of the human heart."—Sit William Roherhon in the British Weekly-

With colored jrontispiece and colored wrapper. Cloth, 12mo, $1 .35, net.

§mr ORDERS MAY BE SENT TO The Toronto News Co. or The Montreal News Co. -•J

Publishers FREDERICK A. STOKES COMPANY, New York

HAROLD
BELL
WRIGHT

Their Yesterdays
CLOTH $1.30 net

The order sent to the printers for the production of the

first edition of "Their Yesterdays" was for 500,000 copies

and more will have to he printed. Not only does this place

beyond all controversy the question of what book will head
the season's list of best sellers, but a record is establish-

ed surpassing even that of the same author's "Winning
of Barbara Worth.''

The stupendous total of the sales of this author's books
is the marvel of the age. THEIR YESTERDAYS may
not be available when the demand in your town reaches
its height. Order an ample supply for the Fall and Holi-

day Trade.

The McLEOD AND ALLEN LIST is rich in good
tilings for this season. There are new books by Stewart
Edward White, F. Hopkinson Smith, Mary Roberts Rine-
hart, Sewell Ford, Robert A. Wason, Robert W. Cham-
bers, Richard Harding Davis, Francis Lynde, Frank
Spearman, William Carlton, Edith Wharton. Joseph C.

Lincoln, Will Irwin, Harold McGrath, H. G. Wells, and
other well known writers. We will tell you more about
them next month. Meanwhile send for our complete list

of Fall and Holiday Publications.

"The House Of Good Ficton"

THEIR
YESTERDAYS

HAROLD
BELL WRIGHT

FIRST

PRINTING
HALF A
MILLION
COPIES.

Ready Sept. 7th

McLEOD & ALLEN
PUBLISHERS • TORONTO
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Mainly About Ourselves

THE ANNUAL FALL NUMBER.

Nexl month's issue of Bookseller

and Stationer will be the Annual Fall

Number, the most important of the

year and in several respects it will

eclipse every previous issue of this

paper. All the departments will be

strengthened and there will be special

articles dealing with various phrases

of mercantile interests having a spe-

cial bearing on the business of Cana-

dian dealers in books, stationery and
allied lines, affording them informa-

tion and suggestions that will actual-

ly help them to increase their busi-

ness at enhanced net profits.

There will be practical articles de-

voted to the different departments go-

ing to make up the business of the

bookseller and stationer and dealing

specifically with branches of those

departments showing how, by system

rml concentration, better results may
he obtained.

The Annual Fall Number, appear-

ing September 25th, will reach the

trade at a most appropriate time. The

n anufacturers and jobbers will have

especially interesting announcements

and the general improvement that

will mark the paper will be particu-

larly evident in the advertising pages.

Work is already considerably ad-

vanced on somi of the important an-

nouncements of different concerns

end altogether our readers may ex-

pert in this number a trade handbook,

not only of immediate value and in-

terest, but one that they will want to

preserve for future reference.

COVER DESIGN BY JEFFREYS.

The finest cover design ever pro-

duced for any Canadian trade paper

will appear on Bookseller and Sta-

tioner's Annual Fall Number. It is

the work of the noted artist, C. W.
Jeffreys and will he entitled "The
Last Trip of the Season," giving a

striking and realistic impression of

Canadian lake commerce.

^ ' i i i
"

Special service to subscribers is a

valuable supplement to what they re-

ceive in the paper itself, and many a

dealer can tell of important infor-

mation obtained through this auxili-

ary department of Bookseller and

Stationer. The subscribers. how-

ever, are not the only ones who bene-

fit in this respect, as we are continu-

ally being of service to advertisers

as well. For instance a United States

firm required Scotch costumes and

bagpipes, and we were able to refer

them to John Catto & Son, Toronto.

More important still was the service

we have repeatedly been able to give

in getting Canadian agents for Euro-

pean and American firms seeking rep-

resentation in this country. Other

frequent enquiries deal with condi-

tions of trade and the nature of the

Canadian Held. So advantageous is

our position that we are able to ren-

der most effectual service of this

nature.

Collingwood, July Kith. 1!)12.

Editor Bookseller and Stationer,

Toronto.

(ientlemen :

AVill you kindly tell me where 1 can

get a book on Fire insurance Laws,

and oblige,

Yours truly,

E. S. Brown.

A book under this title is published

bv the Carswell Co., of Toronto.

Welland, June 10th, 1012.

Please inform us where we can pro-

cure road maps of this part of On-
tario.

Yours truly,

Lundv & Lidev.

"Did you say "Ham" or "Ham-
let ?" The difficulty arose over the

fact that at Inwood, Out., the public

library is in a butcher shop.

I
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IT PAYS
To Satisfy Your Customer

Utefifi&riA

was invented 80 years ago
and to-day—with numberless
improvements—the result of

experience—is by far the most
fluid and reliable ink in the
world,

It is stocked by the following Wholesale

Stationers

—

McFarlane, Son & Hodgson, Limited, Montreal.

Brown Bros., Limited, Toronto.

Buntin, Gillies & Co., Limited, Hamilton.
Clark Bros. & Co., Limited, Winnipeg.
Smith, Davidson & Wright, Limited, Vancouver.
J. & A. McMillan, St. John, N. B.

A. & W. McKinlay, Ltd., Halifax, N. S.

H. C. STEPHENS, Alder.gate Street,

London, Eng.

Prices, etc., on application to

W. G. M. SHEPHERD
Coristine BIdg.

MONTREAL, QUE.

Sole Agent for Canada.

^IT.Vi.l.ftl

sa^aus^
******"?*''-'

BLUE BLACK
WRITING FLUID

DNM of fa luvoutm a* ST* f

; n». This ink write* * Ctatr BluuoolouruKi

:

fcttktenje Bl ids ;
it li tmooth aodpUauut U» wriu •

pmrrw it* fluidity 111 » remarkable man tier uuth-r CxpOto

.HENRY STEPHENS, AM. r>iilit^StPoct.T<«i!i'
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Office Equipment

On Sale in September
Postoffice Department Announces That Stamps
Put up in Rolls For Use in Affixing Machines Will

be Obtainable Early in the Month.

Readers of Bookseller and Stationer will recall the

letters which passed between the post office department

and the editor, published in a recent issue, regarding the

question of putting1 up postage stamps in rolls for use in

stamp affixing machines.

As will be seen by the following letter, one and two
cent stamps in rolls will be on sale early in September. It

will be advisable for stationers to immediately prepare to

supply these stamp affixers and solicit orders from pro-

bable users. No time should be lost in doing so, because

it may be depended upon that the commercial stationers

in the large cities, who send their represetatives to the

smaller cities and towns, will make an early bid for

this business.

Making an early canvass when new articles are put

on the market leaves a good impression, indicating that

the local dealer is not behind his city competitors in

enterprise. Keep your customers posted. Be the first

man to tell them of new items of office equipment as they

make their appearance in the trade.

©
Ottawa, 7th Aug., 1912.

Findlay I. Weaver, Editor,

Bookseller & Stationer & Office Equipment Journal,

Toronto, Ont.

Dear Sir:—With reference to previous correspondence

on the question of stamps in rolls for use in stamp-affix-

ing machines which has been engaging the attention of

the department for some time past, I am directed to in-

form you that in answer to numerous requests received,

it has been decided to supply the public with the same.

Until such time, however, as a general demand necessi-

tates a change therein, or an addition thereto, the initial

service will consist of, and the following only be the

standard issued :

—

Stamps of the lc and 2c denominations will be issued

in rolls of five hundred perforated sidewise, ten perfora-

tions each.

To cover the extra cost of rolling same, these stamps

will be supplied to the public at a slight advance on their

face value, the cost for the present to be $5.06 per roll of

the lc denomination, and $10.06 per roll of the 2c deno-

mination.

The proposed new service will go into effect early in

September, and the stamps may be obtained through post-

masters.

Very sincerely yours,

E. J. Lemaire,

Superintendent.

MAKING AN OFFICE FURNITURE LINE PAY.

Paragraphs From the Experience of Successful
Firms—Stationers Alive to Modern Needs Find
Office Furniture an Imperative Part of Their
Business.

Canadian stationers will lie interested in the experi-
ence of two successful United States stationery firms with
their efforts in the handling of office furniture as des-

cribed in their contributions to "office appliances" vhich
are here reproduced.

The first article is by Clarke and Courts, of Galveston,
Texas, followed by an article by Donnell Howe, of the
Kilham Printing and Stationery Co., Portland, Oregon:

Office Furniture the King Pin.

THE stationer alive to modern needs will find the hand-
ling of office furniture an imperative part of his business.

He should carry at least a small stock or a sample line

constantly on hand. Catalogue sales will come later, but

at first, granting the usual amount of competition, the

surest way to get results will be to display the line him-
self and to give its sale his personal attention. In the

case of filing devices especially it will be necessary for
him to learn the method of. their operation in order to

meet the customer on the ground of his own experience.

Even with a small stock of office furniture the stationer

will find good results following a very moderate expendi-
ture of time and energy. In this field he can easily com-
bine catalogue and direct sales methods—samples being
used to demonstrate the quality and construction, and to

pick up the inquiries which his catalogue circulation pro-

cures. Wherever possible, of course, it is better to carry
a well assorted stock.

Furniture display is largely an equation of space and
stock. A very clever and economical method of handling

your goods is to fit up a model office with various articles

of furniture arranged artistically. This puts the idea of

a possible purchase concretely and vividly in the mind of

the prospect and gives him a definite impression of the

goods as they would look in his own office. This *' model
office" idea is an excellent plan, whether the stock is

large or small. Tf large, it is well to group the various

articles, the desks in one group, filing devices in another,

etc. This economizes the buyer's attention by concen-

trating his thoughts on one article at a time.

The future of office furniture from the stationer's

point of view will depend in a large measure upon how
successfully he advertises it. There is really a different

advertising method for every business establishment and

every geographical condition. Generally speaking, I

would combine newspapers, circulars and letters in one

compact campaign—the greatest need being the sort of

advertising that works together in mutual harmony.

Wherever newspaper advertising does not produce results

commensurate with the cost—and it must be remembered

that only a small percentage of newspaper readers are

naturally interested in office furniture—direct action, cir-

culars and letters, would be preferred. This would be

found especially effective in class advertising.
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A good office furniture salesman should be both an in-

side and an outside expert. In the smaller cities economy

i j
i ; i \ demand this, and the double experience thus gained

sometimes produces a broader gauge salesman in thesi

centres than in the big towns where higher specialization

is the demand. The successful office furniture salesman

must gel into active touch with the needs of the trade.

He must know the peculiar conditions of his customers'

business and be able to suggest definite uses for his line

from their own individual viewpoint.

Office furniture is the King Pin of the office supplies

field. Once get a demand started for desks or chairs and

you have an entering wedge to a future demand for a line

of office equipment. Too many dealers hesitate at carry-

in.: a large stock of office furniture, or are timid about

adequately displaying what they carry. The custom is

common of leaving the goods on their floors without dir-

ecting the attention of the sales force to the proper means

of selling them.

Office furniture requires just as much special training

to sell as any other line. It has a great advantage in its

easy display and the heavy sales which will reward a very

moderate amount of intelligent attention. It is a branch

where "quality talks" can be used to great advantage.

A little more money, a little more space and a little more

energy given to office furniture by the stationer will reap

returns which will be shared indirectly by every line which

he carries.

Big Problem is Proper Display.

The great problem in handling office furniture is

proper display, (hie great error of many stationers who

begin to handle the office furniture line is that of jumb-

ling desks, chairs, files, etc., in one indiscriminate group.

Ins! cad. each of those articles should have a separate

section with the possible exception of a few modern office

suites harmoniously arranged, such as a display of genu-

ine mahogany or quarter sawed oak.

By all means carry a small stock at first, unless you

are too far from the factory to make quick and extensive

shipments.

We have found circulars, letters and newspapers

equally advantageous for advertising. What fails to

reach one reader will often hit another. The follow-up

system is invaluable. Catalogues should be followed by

form letters with the personal slant or twist varied ac-

cording to individual requirements. There is no substi-

tute for personal work in reaching individual classes.

Every lawyer, real estate man, doctor, e.tc. has his own
individual likes and dislikes. A salesman must under-

stand these and satisfy him.

T favor a combined inside and outside training for an

office furniture salesman. He should know t lie general

construction of his desks, chairs, filing devices, etc. He
ought to spend many hours at the factory, if possible,

learning not only the finality of each article, but the pur-

poses to which it may be applied.

In our own experience we have found that many office

furniture prospects have become permanent stationery

customers. it is on this ground of actual trial that we
advocate strongly the handling of office furniture by the

commercial stationer.

@
OPFICE EQUIPMENT TRADE NOTES.

The following have been allotted exclusive territory

for I lie -ale of the Royal typewriter in Canada: I. E.

Wheeler, Sydney. M.S.; Maritime Stationers, Ltd., Char-

lottetown, I'. E. [.; George T. Polly. St. John. N.B.; E. 0.

Graves, London. Out.; J. I', l.endcr, Berlin, Out.

Keeping the Goods on the Move
Avoid the Long-in-Stock Appearance—Frequent
Changes in Display Necessary—Attractive Store

Front Should be Backed Up by Inviting Interioi

Arrangement.

There is no excuse for the bookseller and stationer

whose store does not look attractive. The very nature

of the merchandise he carries should make it one of the

strongest magnets in the town. There is something about

the atmosphere of these stores that draws people even
when they are not aware of wanting to buy anything

—

that is if the store is properly conducted. The stock must
he well kept with careful attention to and frequent

changes of displays in the windows and in the store. The
establishment must ever present a clean, bright and in-

viting appearance. There should be an attractive store

front, good fixtures, neat arrangement of stock, elimina-

tion of a cramped appearance and plenty of light. Cir-

cumstances may conspire to prevent the dealer from
carrying out these ideas to the desirable extent. For in-

stance, the store may be so small that is impossible to

avoid a crowded appearance and a consequent lack of

neatness, but he can keep the stock "new." Many lines

are kept in stock which are not ready sellers and there

is a danger of their remaining untouched so long that

they accumulate dust and take on an appearance of being

old and shopworn, and customers are prone to consider

such stock out-of-date. There is then the clanger of the

store being looked upon as antiquated. On the other

hand a stock always kept looking fresh has a striking

effect on customers. The attractive goods, clean fixtures

and cases, bright labels, new price cards and display

cards judiciously placed and a general impression of

freshness, make the money burn a hole in the pocket of

the customer.

Move Goods Around.

The only way to keep the stock perennially new is to

move it around. The assiduous and daily use of the

duster and broom are necessary but the arrangement of

the goods must be changed as well. A new arrangement

makes the goods look new.

Tnere is another advantage attained besides creating

the much desired air of "newness." P>y moving the stock

around the most seasonable lines can always be kept to

the front. The store which has the same goods in the

same place week in and week out—you can find lots of

this kind—may appeal to some of the people some of the

time, but there will be times when it will not appeal to any

of the people. To appeal to "all of the people all of the

time,'' it is absolutely necessary that the store should be

featuring the most seasonable goods at all times.

This necessitates considerable and continual work in

rearranging the interior, so that each season's best sellers

are brought forward. The work brings an ample re-

ward.

The same argument applies to the windows of the

store. Displays should be changed often. Permanence in

the interior arrangements is not nearly as damaging as

permanence in window displays. People demand some-

thing new all the time as the price of their attention to

the goods in vour window.

It oftens pays to postpone decision till to-morrow,

but it rarely pays to postpone action.

* * %

Asking questions is a mighty good thing if the ques-

tions are such as will di'aw profitable information.
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NATIONAL ASSOCIATION OF STATIONERS.

Annual Convention of United States Organiza-

tion at Omaha—Next Year's Gathering Will Be

at Springfield, Mass.

The eighth annual convention of the National Asso-

ciation of Stationers and Manufacturers of the United

States was held in Omaha on August 12th and following

days. No work was done on the first day except the

assigning of convention committees and the evening was

given over to the "Surkis" of the " Ak-Sar-Ben," an

Omaha boost organization. It was a hilarious burlesque

of a modern circus given in the den of the Ak-Sar-Ben,

to which t he delegates were transported in special street

cars. Short speeches were delivered by President Milling-

ton Lockwood, Fletcher Gibbs, Samuel Ward, R. D. Pat-

terson, Ralph Wilson and irrepressible Charlie Stevens

of Chicago, who also distinguished himself during the

"sirkus" by dancing with the most beautiful maiden of

the Sultan 's harem.

On Tuesday morning the delegates were welcomed by

James C. Dahlman, the cowboy mayor of Omaha and by

by President George E. Haverstock, of the Omaha Com-

mercial Club.

In reviewing this year's work President Lockwood

commented on tiie growth of the organization, urging the

fixing of a regular date for annual meetings and thanked

the Catalogue Commission for work accomplished. The

secretary's report showed 622 members in good standing,

an increase of (57 since the last convention. The treasur-

er *s report showed a balance of over $3,000. H. W.
Rodgers, of New York, offered a resolution fixing the

second Monday in October of each year as the date for

the annual meeting. On Tuesday afternoon this was pass-

ed. Mr. Rodgers also offered a resolution that the pro-

gramme committee arrange for a presentation of the

problem of the direct selling of stationers' supplies by

manufacturers and jobbers at the next convention. Re-

port from the National Catalogue Commission and other

committer- were read and Charles H. Marshall addressed

the convention on "Advertising a Retail Business." He
urged the use of newspapers as much as possible and

declared money spent for newspaper advertising was not

in any way a gamble.

The executive Committee reported that 109 new ap-

plications had been favorably passed upon for member-

ship and reported several firms delinquent in dues. Tues-

day afternoon the visitors were taken for a two-hour auto

drive over the city, and the evening was spent in the

Summer garden of the Rome Hotel, where a clever vaude-

ville show was given. Wednesday morning the selection

of the next meeting place was the principal business

transacted. Springfield, Mass., winning out over Phila-

delphia and Dallas, Tex. The latter town put in a strong

bid for 1914.

An address on "Business Methods" was given by H.

H. Goffe, of the A. F. Sheldon School of Business, in

Chicago, in which he dealt on the necessity of men secur-

ing employes who had initiative and ability to go ahead

without constant supervision.

Wednesday afternoon the only real controversy of

the convention developed when R. B. Wilson, of Chicago,

offered a resolution permitting manufacturers to make

exhibits at the annual conventions. Charles E. Falconer,

of Baltimore; Charles H. Langbein, Pittsburg, and others

spoke asainst allowing any exhibits, and after once be-

ing referred to the committee on resolutions the resolu-

tion was reconsidered and laid on the table.

The new president of the association is R. D. Patter-

son. St. Louis.

DEALERS SHOULD TALK QUALITY AND GIVE IT.

That is the Way to Meet the Competition of Mail
Order Houses Offering Inferior Goods That Tend
to Undermine the Business of Merchants Who
Will Not Stoop to Fake Merchandising.

Talk quality when you are soliciting the business of

the concerns in your town who have been placing business

with out-of-town firms and when y.ou sell I hem, give

quality. If they have been buying at lower prices than

you are able to quote, the chances are that they have been
getting inferior goods. Take the case of typewriter rib-

bons and carbon papers for instance; one dealer recently

protested to a traveler that his prices w< re too high and
showed him a circular, which the dealer had obtained at

an office in the town, having come from a Chicago firm.

It offered typewriter ribbons at .f.'i a dozen.

The circular itself was poorly printed and looked faky,

but the proposals were alluring, the offer being to semi

ribbons on approval with the privilege of returning them
after two weeks, or remitting for them. A similar propo-

sition was made in connection with carbon papers, the

quantity sent on trial being one hundred sheets.

There is no use attempting to gainsay the fact that in

these days the retailer has a difficult job to hold his own.

But that condition confronts us all—at least, all those

who are in competitive lines. The manufacturer, the job-

ber, the wholesaler, all feel the pressure, and each would
fain place the blame for disagreeable conditions on the

other. Those who handle the goods before him say the

retailer is at fault. He is told that he does not get out

and hustle; if lie did, consumers would be supplied, and.

not having immediate use for ribbons or carbons, would
throw away such circulars. The retailer retorts that the

manufacturer is slow to provide proper advertising liter-

ature. Owing to the limited field, it is impracticable for

the retailer to do much printing, while there are several

reasons to show that a manufacturer might seek the pow-

erful aid of printer's ink. The jobbers and wholesalers

have something more to say. but this will be passed for

the present.

There is much truth in what both the manufacturer

and the retailer say. Mail order merchandising owes part

of its success to the fact that it is on a more scientific

hasis than ordinary merchandising, and its promoters do

business on an intensive plan. To some extent, mail order

bouses have acquired trade by going after that which is

overlooked by the older and easier merchandising methods.

In order to stem the tide, retailers will be compelled to

abandon the idea of "keeping store"—waiting for cus-

tomers to come in and buy. They will he compelled to get

out and hustle—to follow the advice of the manufacturers

and carry the goods to the consumer. If the manufacturer

is not to be the maker of things for mail-order houses

—

and at the prices they name—he will have to co-operate

with the retailer. Old fashioned business methods do not

suffice to hold trade. The consumer has become accustom-

ed to having his wants and needs anticipated by the sell-

er, and retailer and manufacturer must find some way of

providing this service. 1( they do not, the department

stores and mail order houses will take a great portion of

their trade from them.

That would lie a calamity to trade, and amount to a

social revolution.

The moments of discouragement are many, but they

are a part of life's experience. "Keep on keeping on"
wins against the tide of opposition, and fortifies re-

sourceful enerev.
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PROSPERITY ASSURED.
The prosperity of the country depends in no small de-

gree on the Western crops. The sequel of good crops is

the free circulation of money in the West and that condi-

tion is soon communicated to the east.

It seems reasonably assured that the crop this year

will be larger than ever before. There have been adverse

conditions and damage has been done in some sections by

hail storms. The yield will be quite up to the average,

however. Even the most conservative admit that, while

men of a more enthusiastic frame of mind are predicting

increase in acreage, even an average yield would mean a

much larger output than ever before. The weather at

present is favorable, and there is little danger of any-

thing cropping up to upset present calculations.

The crop is safe, and prosperity for the whole coun-

try is assured.

@
SELLING DIRECT TO THE CONSUMER.

Canadian retailers along with those in the United

States will be interested in a resolution passed at a recent

meeting of the New York Stationers' Association, as they

would benefit to some extent along with the members of

the National Association of Stationers should that organi-

zation act favorably upon the resolution which is as fol-

lows :

—

Resolved, That the many aspects of the problem pre-

sented by the direct selling of manufacturers and jobbers

to the consumer continue to confront the stationery indus-

try with increasing force, and that a solution thereof re-

quires constant discussion and reflection on the part of all

those who are interested, and to that end the Stationers'

Association of New York respectfully urges the Program
Committee of the National Association of Stationers and
Manufacturers to arrange for a proper presentation of

the subject at the convention of the latter organization,

to be held in Omaha during the week beginning August
12, 1912.

thusiastic over the advertising and added prestige ac-

quired as a result of the competition and exhibition. Pre-

vious to the opening of the contest, a banquet was held at

which talks on correct window trimming principles were
given. The score system used for the conl est was as fol-

lows:—Color effect, 20; lighting, 10; merchandise, 10;
show cards, 5 ; arrangement, 15; fixtures, 10; background,
111; win.low shades, 5; floor, 5; cost, 10. Total, 100 points.

@
TWENTY-FOUR HOURS A DAY ENTHUSIASM.
"The trouble with the book and stationery business,"

remarked a dealer who has made a success of it, "is that

a man has to be constantly at it. He has to spend long

hours in the store, and he has to take his business home
with him. He need not worry about it at night, but he

must have his eyes open for ideas if he is to make a suc-

cess."

The dealer was undoubtedly right, only what he said

applies to practically every business. Any concern to be

successful needs that kind of leadership—leadership by a

man, who, whether lie works long hours or not, always

has his business in mind, and who is ever ready to seize

upon some thought which flits through his brain, or which

is uttered by another.

Balzac, in his essay on "The Lost Masterpiece," says,

"No painter should think except with brush in hand."
Neither should he. If he is to be a good painter, he must

think as a painter.

Stevenson, who did much of his writing in bed. always

had a pencil and pad of paper by his side. Often he

would wake in the night, and reaching for paper, would

put down the thought which had flashed through his mind.

So were many of his finest sentences saved.

There is a story of McCutcheon, the cartoonist. Mc-
Cutcheon was waked at 3 o'clock one night by the tele-

phone ringing.

It was the city editor of the paper for which he work-

ed. "Mac," shouted that wide awake individual, "Mis-
souri has gone Republican, and we must have a cartoon."

McCutcheon pulled out of his warm bed. and set to

work. Then, when he had sent the sketch off with the

messenger, he went back to bed feeling that he had done

his best, but that it wasn't much good. The cartoon was

"The Mysterious Stranger." which made McCutcheon
famous among cartoonists.

Napoleon was wont to talk of 2 o'clock in the morning
courage. That was his requirement for a soldier. Two
o'clock in the morning enthusiasm is getting to be the

requirement of the successful business man. Yes, the

book and stationery business is exacting. The dealer

must be continually on the alert. He must be every ready

to secure new goods which will draw people to his store.

He must be watchful for new methods of presenting the

old goods, so that the people will feel their need. He must

nail down an idea when it comes. If he waits until to-

morrow the idea may be gone. He has to work hard to

get results, but the results, and the work itself, are worth

it.

@

ENCOURAGING GOOD WINDOW TRIMS.

Special significance attaches to a recent window trim-

ming contest held in Dayton, Ohio, recently, in that, it

was directed by the Dayton Chamber of Commerce, five

hundred dollars being divided among fifteen winners. Two
hundred and forty-seven windows were entered, and the

energetic retailers who prepared these displays are en-

CANADA SHOULD HELP.

Co-operation and its value in the stationery trade is

convincingly illustrated in the proceedings of the Na-

tional Association of Stationers and Manufacturers who
were in convention in Omaha in August. As the result

of the labors of the various standing committees, taking

up much valuable time of leading men of the trade

throughout the year, much has been accomplished for the
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genera] betterment of the stationery trade. Year after

year the fruits of the labors of these committees are

shown in reforms which materialize at the annual con-

ventions, others to take effect later being further ad-

vanced. While the trade in Canada shares in the advan-
tages which result, it is unfortunate that there is not a
similar body in this country to act in conjunction with

the United States organization and bear some share of

the work and of the responsibility resting on the shoul-

ders of the men in the trade in that country.

VALUE OF A FOLLOW UP SYSTEM.
A mailing list backed up by a good method of re-

cording enquiries and information likely to lead to new
business, together with an effective follow up system,

will enable a dealer to vastly increase his turnover and
such new business, being of the most desirable variety,

will be done at a profit considerably above the average

realized in stores where such a policy is not pursued.

If a customer asks for quotations on a loose-leaf sys-

tem, for instance, he is a good prospect. The dealer

should keep tab on him, get his correct name and address

and see that a letter goes to him soliciting an order and
pointing out why he, the dealer, should get it. The mer-

chant should not stop at one letter either. Even if the

sale is missed the effort will not be wasted. The man
will subsequently require something else the dealer has

to sell. The advantage of keeping in touch with him
is obvious.

Similarly, if a customer asks for an article that hap-

pens to be out of stock, his name and address should

be obtained so that he may be advised when the new
stock arrives.

The same idea can be most advantageously followed

out in the case of goods likely to appeal to customers and
probable customers. All of them should be put on the

mailing list and the system made one of the live features

of the business. The people will be interested in the

news value of letters and the harvest of orders will be

a source of surprise.

The retailers should also take advantage of advertis-

ing material supplied by manufacturers. They will gen-

erally be found to be only too glad to co-operate in ener-

getic methods of appealing for business. In addition to

using the mails, circulars can be advantageously distribut-

ed by enclosing them with the parcels wrapped up for

customers. House to house delivery of circulars by good

reliable boys is another good method. These various

schemes will make newspaper and window publicity all

the more effective. Each of the advertising schemes men-

tioned are good, even when used separately, but the bene-

fit is immeasurably increased when a campaign embody-

ing all of them is put into effect. Then the co-operative

principle is brought into play, the force of each separate

method being increased by the others.

Unfortunately there are many booksellers and sta-

tioners who seem to lack a proper appreciation of the

value of advertising in its various phases. Some, of them

fall woefully short in their window-trimming and interior

display. Others apparently fail to see the value of news-

paper publicity and in the case of circulars and booklets

supplied by manufacturers there are many instances

where merchants fail completely to take advantage of

these effective adA'ertising opportunities which demand

very little effort and expense on their part. Some man-

ufacturers will even bear the cost of postage in the mail-

ing of advertising matter to dealers' lists. The same

neglect is often evident in the case of large catalogues

issued by different houses for circulation among the trade
only. Some of these are pretentious and bulky volumes
entailing big expenditures on the part of the firms that
issue them. They are valuable business helps for the re-

tailer and should be not only preserved, but frequently
referred to and carefully perused. The most successful
merchants realize this and those who have been in the
habit of mislaying or throwing away catalogues will be
more sucecssful if they adopt the policy of using them
continuously. The same applies to the issues of Book-
seller and Stationer. After an issue has been read and
passed on to members of the staff it should be filed with
previous issues and the completed file kept in an appointed
place for easy reference. Occasion will frequently arise

for looking up some article or advertisement as the
reader will realize from past experience.

EDITORIAL COMMENTS.
A man is known by the promises he keeps.

* * »

Show appreciation of small orders and the big ones
are likely to follow.

* * *

Don 't stop to chat socially with one customer after
a sale is made, if another is waiting for attention.

* * *

Running down a competitor to boost your own busi-

ness gets you nothing but bad advertising.

There is no better place for getting new ideas and
good ideas than in the reading and advertising pages
of your trade paper.

* * *

Study the lines of goods you handle. Learn how they
are made and where and when. This is the road to

good buying.
* * *

The special sale should not stop with being a good
business maker. It should be a profit maker as well,

indirectly if not directly.

sfc # 4

When you see a good advertisement, one that makes
you want the goods, no matter where it is or what it

advertises, cut it out and save it.

* * *

When you leave your customer before she gets her
change and package, don't forget the package. Be on
the aleit to hand it to her as soon as ready.

* • •

When you have found out what line of goods attract

the most people into your store, go into that line as

strong as you can.
* • •

Boost your town and do more than your share because

there are always some drones whose shortcomings must
be made up for by extra efforts on the part of "best
citizens."

* « •

In the National Catalogue Commission's report to the

National Association of Stationers at Omaha occurred

thi9 significant admonition: "It would be wise to keep

a little clearer tab upon the progress of legislation at

Washington." This may be applied in Canada by the

substitution of Ottawa for Washington, but without a

Canadian Association, what good will it do?
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News Notes of the Stationery Trade
Paragraphs of Interest to the Trade Concern-
ing Men and Events.

A. Geisenhof, A. W. Faber's representative for Bra-

zil and Venezuela, has been spending a few days at this

firm's Newark (N. J.) factories. Mr. Geisenhof visited

the islands of Trinidad and Barbadoes, ofter leaving

Brazil, and then intended to proceed to Venezuela. He
was informed, however, that Venezuela had established

a vigorous quarantine against these islands, and al-

though Mr. Geisenhof could see the coast from his hotel

windows, he was not permitted to sail from these is-

lands to Venezuela, but had to sail for New York. He
proceeded from New York to Venezuela and from there

will sail for the firm's headquarters in Germany.

Arnott Stephens and Robert Adie have succeeded

Charles & Son, sporting goods dealers at St. Catharines.

According to a newspaper despatch Eaton, Crane &
Pike may possibly build an envelope factory at Denver,

Col., if satisfactory arrangement can be made for a suit-

able factory site.

H. B. Hamilton, sales manager for the H. B. Douglas

Co., of Edmonton, has been spending his holidays in the

East and following a couple of weeks spent at Bobcay-

geon, his old home town, was a guest at the home of

M. G. Hay, of the Copp Clark Co., in Toronto.

Harold F. Ritchie & Co., manufacturers 's agents, who
are the Canadian representatives of Boorum & Pease, The

Miller-Bryant-Pierce Co., Samuel C. Tatum Co., McCaw,
Stephenson & On-, and other important concerns, will

shortly remove from their Church street premises to a

new building now in course of erection for them on

MeCaul Street, Toronto. The new building will be 55 x 66

feet, of steel and glass, and the firm hopes to move into it

by the middle of December.

Among the productions of the Religious Tract Society

recently received by Bookseller and Stationer, are five

calendars for 1913 illustrated by Harold Copping. One

of these measures 12V2X17 inches and consists of four

pictures reproduced in sepia: "The Little Child Set in

the Midst," "The Well of Sychar," "The Walk to

Emaus, " " The Ascension. '
' The others are 10x6y2 inches

each in size each, with six sepia prints representing

Bible scenes.

The Miller-Bryant-Pierce Co., of Aurora, 111., have

moved into a new building of fire-proof construction, hav-

ing 30,000 square feet of floor space. In addition to rib-

bons and carbons the firm will manufacture there the

"Common Sense" paper clip formerly made at Jackson,

Mich., the concern there having been bought out by the

Miller-Bryant-Pierce Co.

The Oskamp Nolling Co., of Cincinnati, have removed

from Elm street into new quarters at 26-30 7th Avenue

west.

Rand, McNally & Co., Chicago, have issued a new set

of pocket maps of the Canadian Provinces, showing rail-

roads, cities, towns, post-offices, and so forth. The re-

sults of the 1911 census are given.

Professor J. E. Belanger, St. Hyacinthe, Quebec, has

published a treatise on handwriting entitled "The Bel-

anger System of Practical Business Writing." The di-

rections are in French and English.

The plans for the addition to the White & Wyckoff

plant in Holyoke, Mass., are being drawn and will be fin-

ished within a short time. The new addition to the mill

will be of brick, six stories in height, and will cost, it

is estimated, in the neighborhood of $75,000.

Mr. Abraham, Porcupine, Ont., has sold his stationery
stock to A. McCrea, who will move it to Cochrane.

The Onward Manufacturing Co., Berlin, have opened
a wholesale and retail branch at 423A Yonge street, To-
ronto. It will be under the management of Geo. A. Cox.

Here is a condensed advertisement from a recent issue
of a Moose Jaw newspaper:

—

Ware Stationery Co. have opened their new store and
have now two exclusive departments, office supplies and
general stationery. Every 50c purchaser will receive

—

ladies: fancy waste basket; gentlemen: propelling pocket
pencil.

The Parrott Stationery Co., of Saskatoon, uses a half-
page newspaper space to advertise a stock reduction sale

following their purchase of the business of The Hebb
Stationery Co., of that city. Office furniture and kodaks
are featured.

"A Business Man is Known by the Stationery he

Uses," says an ad. in the Rainy River Gazette. That
catch line might be used to advantage in the advertising

of stationers in other towns.

MIDSUMMER BOOK SALE.

Russell-Lang & Co., the Winnipeg booksellers, do not
believe in midsummer inactivity—instead of that, they

put on a "Midsummer Book Sale" using twelve inch

space in the Winnipeg newspapers. In a paragraph pre-

facing the books listed at special prices, this statement

was included: "When Russell-Lang advertise a book sale

it is an event in the book world." Another significant

statement Avas "We do not ask yon to buy—the sale tick-

ets will do their own talking."

SELLING THE NEW THINGS.
It is safe to say that you could secure a half dozen

agencies for meritorious devices of various kinds would

you only apply for the agencies and secure samples of

this equipment. So when a man tells you in his adver-

tisement that he has a pencil-sharpener or other specialty

that is really better than a lot of others on the market

at the present time, spend a dollar or two and at least

let him send you a sample machine. Put it on your

counter, show it to some of your customers, demonstrate

it and see how much interest you can awaken. Enter-

prise will pay big dividends.

RECENT TRADE ENQUIRIES.
Leather Goods.—A London firm manufacturing high-

class leather goods, such as portmanteaux, trunks, glad-

stone bags, kit bags, hand bags, suit cases, silver and gold

fitted dressing cases, etc., desires to appoint reliable Cana-

dian agents in each province.

Sporting Goods.—A Birmingham manufacturer is open

to appoint high-class agents over the whole of Canada.

Typewriter and duplicator supplies.—A London firm

manufacturing typewriter and duplicator supplies of all

kinds, desires to do business in Canada.

What do you do with the catalogues that come in the

mail? Do you save them, classify them, have them ar-

ranged for ready reference? If not, you are making

a serious mistake.

Finding fault is a habit one naturally falls into. So

many things go wrong, so many things are misunderstood,

that the lash of censure falls right and left on the hired

help. Better take things quietly—if an employe is un-

fitted for the work, dismiss him with good temper. Save

the ill word and save your own feelings—and his.
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During the recent convention of the Knights of

Pythias to Dauphin, Manitoba, a window-trimming com-

petition was held under the auspices of the Board of

Trade, and one of the winning windows was that of

Manby & Co., booksellers and stationers, reproduced

herewith.

The triangle, it will be observed, was formed by using

various articles of stationery.

Taking advantage of local events in this manner is

effective advertising, not only in the direct notice brought

to the store, but in the general impression left upon the

public, stamping the store as being enterprising and

wide-awake. When, as in this case, these desirable

qualities are backed up by success in a competition with

usually known as aniline are made from coal-tar, a by-

product in the manufacture of illuminating gas and coke

from bituminous coal. Since that time their manufac-

ture has been wonderfully extended, increased and de-

veloped, and new shades of color are constantly added to

the list. Never before have such pure and brilliant col-

ors been made. An impression very generally obtains

that they are all fugitive. This is now by no means true,

however it may have been with the first crude products.

By the exercise of care, chemical skill and some ex-

pense, a fairly fast color may be made in all but a few un-

important tints. All violet, purple and mauve inks are

made from these coal-tar colors, most green inks which

MANBY 9>C° BOOKS hST^T/OA/£Ry

How a Dauphin, Manitoba, firm took advantage of a convention held in that town.

other stores, there is additional force in the advertising

benefit in the favorable comments of practically every-

body in the town.

Booksellers and stationers will be interested particu-

larly in the success of a brother merchant, but also in

the action of the Dauphin Board of Trade in instituting

a contest of this nature and they would do well to use

their best efforts to get the Boards of Trade in their re-

spective towns to take similar action when the occasion

arises.

®
PERIODICAL NOTES.

Michael Monahan's Papyrus has been temporarily

suspended.

The American Art Journal, of New York, established

in 1863, has been discontinued.

Recreation, a New York magazine, is incorporated

with the August issue with the Illustrated Outdoor World.

The Illustrated Outdoor World, which had its first issue

under this title, in April, was an enlargement of the old

Amateur Sportsman, which had been in existence for

twenty-four years.

@
WRITING INK—ITS HISTORY.

In 1828 the first aniline color was discovered. In

1856 their manufacture was started. The class of dyes

write and stay green, many red inks and all odd colors, as

yellow, brown, and the like. There is also an aniline

black, but it does not make a good ink, as it thickens or

precipitates out of solution.

While the use of these inks is not advisable for deeds

or important records, yet if a reputable brand is used

they are perfectly fit for ordinary writing. Shut up in a

book or letter the color will last more than a century.

Aniline inks are distinguished by an entire lack of

sediment brilliancy of color, and a peculiarly smooth,

velvety flow.

The old-fashioned dark carmine ink is almost super-

seded by the brighter and more attractive crimson,

though scarlet would be a truer name for the color.

THE SECRET OF ADVERTISING.

"In advertising one must lay the facts before the

public in a manner that stimulates thought and mental

debate so that people may arrive by the usual educational

processes at conclusions of their own, which, being reach-

ed by their own reasoning powers, they will regard as

irresistible and settled for good and all."

In future arrange your copy in the daily newspaper

to bring about the required attention.



Merchants should
realize to a fuller

extent the value of

planning ahead for

future business and
carrying out an ad-
vertising campaign
that will co-operate
with such plans.

GOOD
ADVERTISING

Windows a Valuable Asset
Manufacturers in Co-operating With Dealers Should See

That Enough Goods are Supplied to Make Window
Display Effective.

Manufacturers who look to the retailers to push their

goods through window displays can learn a very valu-

able lessen from the experiences cited in an article by

Charles W. llurd in a recent number of Printer's Ink

The special point made by Mr. Hurd is that the manu-
facturers in making window displays in retail stores do

not supply the retailer with enough goods with which

to make a respectable showing, thus nullifying the object

sought to be obtained.

In giving an instance of such failure Mr. Hurd says

:

" The . advertising manager of a large manufacturing

concern was at one time in his glad young life advertis-

ing manager and purchasing agent in a general store

in a small city. One of his main duties was to plan the

Avindow trim, and the one big problem he acknowledged

was to get the national advertisers who sold him goods

to realize their responsibilities towards the window.
'

'
' We had six windows in the store, ' said he, ' and

it was no small trick to change each of them fifty-two

times a year and have something each time that would

make the public stop and look. I labored with the

travelling salesmen who called on me and wrote their

houses, but there were not more than three out of the

whole bunch that saw the point and were willing to

co-operate. These were the very pick of the field. They
started early and they are going strong to-day."

" 'But with the rest of them,' he continued, "there

was nothing doing. I had valuable window space f o give

away, right on the main street under the eyes of the

public, dressed up for the very purpose of getting at-

tention and interest, and lighted at night, and I could

get but two or three of them to take hold. These others

professed interest and told how earnestly they desired

to co-operate, but nothing ever came out of the box."
" 'They didn't realize—I suppose they couldn't

realize—their opportunity. I presume it was largely

my own fault in not making it sufficiently plain. They
thought I did not know what I wanted, and I did not

appreciate that it was up to me to educate them. The
words "dealer co-operation" and "window display"

have been used so much and vaguely that they fail by
themselves to start ideas. I ought to have explained

what I meant—gone to work on them as I would on the

public, and sold them on the plan. I gave it up after a
time and pushed what lines I felt like in the windows in

the best way I could."

"Later on, when this advertising man got into the

national field, he remembered his retail experience and

realized on it; it was the easiest thing in the world to

line up his dealers and sell them record-breaking bills

of goods just by providing selling ideas for their win-

dows. That is the characteristic part of his advertis-

ing campaign to-day. He spreads the ideas through his

house-organ and his travelling salesmen talk window

display as a part of their solicitation.

" 'And this kind of window display can be made a

part of most advertising campaigns,' he says."

PLANNING AND ADVERTISING AHEAD.

Many a business man fails to fully appreciate the value

of planning ahead and the advisability of carrying out an

advertising campaign that will co-operate with such plans.

It is even more necessary to plan ahead in the case of

small businesses than the large ones. Large concerns do

plan ahead—that's what makes them large.

Booksellers and stationers will find much that can be

adapted to their own business in the example set forth

in the following paragraphs

:

Three years ago a million-dollar concern in Pennsyl-

vania, manufacturing a certain economical device for

farmers, resolved to extend its business into Ohio, where

it was unknown. The move involved building a plant at

some central point in the latter State.

They were a year arranging for finances and selecting

a location.

By the time ground was broken for the new plant

they had obtained the name of every farmer in the State

of a certain class and rating; the plant was a year in

building, and during this time they were directly circu-

lating advertising matter to these farmers. After a year

of this advertising, and shortly before the completion of

the new plant, they started travelers out over the new
field.

Now, they might have failed to plan ahead and sent

these travelers out on a blind, still hunt for business with-

out preceding them with the advertising, but as a result

of the advertising they had live prospects for ready sales

and enough of them for profitable effort.

A personal selling campaign without the intervention

of advertising would have been successful in the end, but

it would have been expensive and slow in results.

This year of advertising also had the additional ad-

vantage of enabling the selection and training of new
men in the old field before they were sent into the new
one.

A salesman going into a territory where he is un-

known, or his concern or his goods are unknown, feels

about as awkward in a business way as a man would in

a social way in entering a company of men and women
without an introduction.
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One of the advantages of having a department in the

book and stationery stock for cameras and photographic

supplies, is that in addition to the really big business

that is sure to result in the sale of cameras and the neces-

sary equipment and supplies, many other items can be

introduced with good chances of effecting sales. Prom-

inent among these, of course, are books and periodicals de-

voted to photography. There are many little items in-

cluded in the regular stock of stationers which will ap-

peal to the amateur photographer. Have them on display

where he is sure to see them when he comes to you for

supplies. Here are a few suggestions: Clips for use

in hanging up films for drying; suspension hangers to

paste on the back of mounted pictures, push pins, special

cardboard or ingrain wallpaper attached to ordinary card-

boards for mounts that will be something out of the ordin-

ary; envelopes for the safe keeping of negatives, photo

mailers, address books for keeping track of people to

whom prints are to be mailed, and scrap books for past-

ing in just such suggestions as these so that they may be

retained in handy and compact form. That will increase

the use and consequently the sale of photo paste.

Developing and Printing.

The dealers who have adopted the scheme of develop-

ing and printing for amateurs have found it a paying

venture, not only in the actual profits on this work, but

in the increased attention it has brought to bear upon

the camera department in general as well as the addi-

tional information derived by the operator in charge, re-

sulting in better service to patrons and consequently the

best sort of advertising—the kind that pleases customers

and brings them back again.

Among the valuable hints for amateur photographers

presented by the American Photography was the follow-

ing by Charles T. Maloney, on timing seconds

:

It happens more frequently in photography than any-

thing else in the ordinary run of life that one wants to

time by seconds. In the dark room, if working by fac-

torial development, where a watch cannot be seen plainly;

exposing a print, where the minute hand on an ordinary

watch is too small to be of much value ; or even when mak-

ing a long exposure with the camera. In these various

events, and others too, it is necessary to note the passing

of seconds.

Most amateurs are not forunate enough to possess a

stop-watch, and in talking over this matter a few years

ago with a friend of mine who was a one-hundred-yard

sprinter, he explained that he timed himself in practice

by the following method: Instead of counting one, two,

three, four, and so forth slowly, he found, by test, that it

really required three syllables to consume a second, so

the following plan was hit upon: By saying one-oh-one,

one-oh-two, one-oh-three- one-oh-four, and so forth, the

time was practically accurate. When ten seconds was

reached, it was noted by saying, one-one-oh, one-one-one,

one-one-two, one-one^three, and so forth. This is con-

tinued up to sixty, the last two numbers spoken always

giving the actual seconds consumed. If the timing re-

quires going beyond one minute, the plan is repeated.

This method has proved so nearly accurate, under any

condition, that I have practically abandoned the watch

for timing seconds.

S. Holt, submits the following idea for obtaining fire-

light effects:

—

Drop some magnesium powder or ribbon into the fire,

and you will produce in the negative the firelight effects

in about three seconds' exposure. Care should be taken

that the fire itself is somehow concealed from the camera,

otherwise it will be very much over-exposed, with, per-

haps, a "flare" on the negative. A judicious arrange-

ment of chairs or figures will, however, easily prevent

this.

Lavilla W. Macomber gives the following suggestion

for mounting squeegeed prints :

—

I do not know whether my method of mounting squee-

geed prints is in general use or not. After mounting wet

in the usual way, I found that the prints lost their gloss,

which most of my customers preferred, so one day I tried

trimming the prints after squeegeeing and laying face

downward on blotting paper, brushing over the back with

warm water (warm, that it may strike in quickly and

evenly), being sure to wet over the edges. Then blotted

off all surplus moisture, spread the paste quickly and

evenly, and rolled firmly on in the usual way. In thjs way

the squeegeed face of the print did not come in contact

with the water and retained its gloss.

A ten per cent, solution of potassium bromide is one

of the most serviceable chemicals one can have in the

photographic laboratory. If a plate comes up quickly,

showing that it is over-exposed, add a few drops of the

solution to the developer and save the plate. If gas light

prints come up too quickly, add the bromide, thus retard-

ing the development, making it even and bringing out a

good print.

Faded prints may be restored by soaking them in the

following solution: Gold chloride, 3 grains; water, 4 oz.

Neutralize the bath and soak the prints in it till they

come up clear and bright. Wash and fix in : Hypo, 1 oz.,

water, 20 oz. Wash again and dry.

The National Association of Retail Merchants of the

United States has enlisted the support of the United

Commercial Travelers in the war upon the mail order

houses and their methods of doing business.
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Fancy Goods and Toys

Two things are absolutely essential to the success of

a fancy goods department; a complete assortment of

the latest and most popular articles and an attractive

display.

There is absolutely no reason why this particular

department should not be one of the most attractive in

the store. The comparative ease with which the various

articles can be arranged and their lack of bulk make

them the most easily handled lines for counter and

fixture display. They demand no special supporting

fixtures. As display units they literally and figura-

tively stand on their own bottoms.—©
A DOLL'S HOSPITAL.

"A Doll's Hospital" is maintained in some stores

and during the holiday season one concern makes it a

practice to have a young woman costumed in the natty

dress of the Red Cross order of nurses in charge of the

department to greet the children, take orders and show

visitors the "surgeons" hard at work putting in glass

eyes, attaching heads, arms and legs and performing

prodigies of repairs to damaged bodies and impaired

complexions.

@
A NEW DESK ACCESSORY.

Desk candles with which to melt sealing wax have

been superseded by a silver novelty which resembles

a miniature chafing dish on a tray. The new accessory

contains a tiny alcohol lamp, over which, at a suitable

distance, stands a miniature silver saucepan having an

ebony handle. The third feature of the tray is a

receptacle which holds sealing wax tablets in different

colors. A silver match box holder completes the set.

Its purpose is to avoid the dripping of the sealing wax
when sealing letters. In the old way the wax usually

made an irregular splash of color and sometimes covered

the back of the envelope with strings. Now a perfectly

even disk of the wax can be poured over the point of

the letter flap and the seal placed carefully on the centre.

©
NEW LINES OF PHOTO-FRAMES.

I'hoto frames make an exceedingly strong showing
in the new lines of fancy goods, hundreds of new and
novel designs are being shown, and as to shapes there

appears to be no end.

The beauty of the new designs is so marked that it

is bound to be a strong factor in the production of

good business in this particular line of merchandise.

business that lies in catering to the travelling public

by putting in a stock of souvenirs, particularly those

having a local interest. Even if this was neglected in

the spring buying, dealers will do well even now to

order a supply of goods of this class for August and
September trade. The demand will be at its height dur-

ing the remaining weeks of the summer.

Leather goods, of all kinds, particularly those painted

with scenes of Indian life are good sellers, as are such

Indian novelties as sweet grass baskets, fancy moccasins,

miniature canoes, paddles, snowshoes and articles made
of birchbark.

SOUVENIR NOVELTIES.
Some stationers and fancy goods dealers do not seem

to fully appreciate the excellent chance for profitable

GAVE AWAY 5,000 BASEBALLS.

"TWELVE big barrels of baseballs free," is the heading
of an advertisement recently published by Harry W.
Reinhart of Scranton, Pa., a sporting goods dealer. This
offer was described further as follows:

"Wanted: Five thousand boys who are not over 14

years of age are wanted at the 'Double Barrel' Sporting

Goods Store Saturday morning between 8 and 12 o'clock

to move 12 barrels containing 5,000 good baseballs. To
these boys we will give the entire lot FREE. Saturday
morning everything will be for the boys. We will try to

keep all the men and women out and to every boy that

comes and complies with the simple conditions of the

coupon, we will give a good, regular boys' size baseball

absolutely FREE."

The conditions of the coupon were simply that the boy
present it in person and that he sign his name and give

his address at the time the coupon was presented. A plan

of this sort is a most excellent one in interesting the

boys of a city in a sporting goods store. Every boy will

be interested in getting a baseball and it goes without

saying that this sporting goods store was well filled on

the morning that the balls were given away.

The use of the coupon on which the boy's name and

address is written makes it possible for the store keeper

to prepare a most excellent mailing list to be used later

on in interesting the boys in various kinds of sporting-

goods. A list of this sort could be worked very nicely

from time to time with various circulars and catalogues.

The giving out of the baseballs as a souvenir is not

such an expensive proposition as it might seem at first

glance. An excellent grade of baseballs may be purchased

in large lots at a very low price and as they afford a

valuable appeal to every boy it would be difficult indeed

to find a souvenir better adapted to the use of the sport-

ing goods dealer.

Outside the large cities the booksellers and stationers

are the sporting goods dealers and they could use a plan

of this kind to good advantage. For instance, in a town

of say 5,000 a dealer could well afford to give away from

100 to 150 of these baseballs on a plan of this sort and

would find that the mailing list secured from it would be

a very valuable thing to him in developing future busi-

ness.



Bell and Coekburn :

—

1. Diana of Quebec.

2. The House of a Thousand Welcomes.
3. Carnival.

CANADIAN SUMMARY.

1. The Street Called Straight (King) 69

2. He Who Passed (Anonymous) 35

3. The Mountain Girl 31

Chronicles of Avonlea 31

4. Halcyone (Elinor Glyn) 30
5. The Turnstile (Mason) 28
6. Through The Post hern Gate 27

BEST SELLERS IN THE UNITED STATES
(As Compiled for Baker & Taylor's Bulletin)

1. The Street Called Straight. By the author of "The
Inner Shrine."

2. The Harvester. Gene Stratton-Porter.

:!. The Just and the Unjust. Vaughan Kester.

4. Halcyone. Eleanor Glyn.

5. The Melting of Molly. Maria Thompson Davies.

6. Tante. Anne Douglas Sedgwick.

7. The Man in Lonely Land. Kate Langley Bosher.

8. Stover at Yale. Owen Johnson.

9. Chronicles of Avonlea. L. M. Montgomery.
10. The Price She Paid. David Graham Phillips.

PUBLISHERS' BEST SELLERS.
McLeod and Allen:

—

1. The Melting of Molly.

2. A Man in the Open.

3. The Plunderer.

McClelland and Goodchild :

—

" 1. The Mountain Girl.

2. The Blue Wall.

3. The Under Trail.

The Macmillan Co. :

—

1. Phrynette Married.

2. Julia France and Her Times.

3. The Touchstone of Fortune.

The Copp Clark Co. :—
1. The Bandbox.
2. The Way of an Eagle.

3. The Turnstile.

Cassell & Co. :

—

1. Open Trails.

2. The House of Windows.
3. The Man at Lone Lake.

Henry Frowde :

—

1. He Who Passed.

2. The Dop Doctor.

3. The Measure of a Man.

Wm. Briggs:

—

1. The Price She Paid.

2. A Hoosier Chronicle.

3. Tante.

Musson Book Co. :

—

1. The Street Called Straight.

2. The Red Lane.

3. The Guests of Hercules.

UNIFORM COPYRIGHT LAW.

London, Aug. 12.—The Manchester Guardian says the

Canadian Ministers, after conferring with the Cabinet,

have undertaken to introduce legislation concerning an
Imperial copyright Act at the next session, which means
uniformity of the copyright law throughout the Empire.

AMERICA AND BRITISH COPYRIGHT.

In the Pall Mall Gazette of July 10th there was an

article on the new copyright law in which the writer put

forward the view that the Butxon Act had upset the ar-

rangements with the United States, and that since July

1st no American book has been or can be copyrighted in

that country. The Publishers' Circular of England says,

editorially, that when asked the question by English pub-

lishers the reply was always given that so far as England

was concerned the American author would get copyright

on the same conditions as before the new Act came into

force, and that it was well known that Canadian? and

Australians talked of taking power to themselves lo j.e-

fuse copyright to an American work not manufacturerd m
Canada or Australia. In view of the Pall Mall Gazette

article, they wrote to Sir Frederick Macmillan, who was

one of the Committee appointed by the Government to

settle the clauses of the Act. Sir Frederick replied as

follows :

—

St. Martin's Street, W.C.
July 12th, 1912.

"Dear Mr. Marston.—I think the writer in the Pall

Mall Gazette is entirely wrong. He seems to imagine that

the passing of the new Copyright Bill will involve a new

Proclamation on the part of the American President.

I cannot believe that this is the case. The President of

the United States declared some time ago that English

authors would have the same protection in the United

States as the citizens of that country on the ground that

the English law provided satisfactory protection for

American books in Great Britain. The new Copyright

Act does not alter this, and I take it that in any case such

a Proclamation is valid until it is formally withdrawn.

"Canadian copyright is a different matter. It is pos-

sible that the Canadians may set up a manufacturing

clause as against the United States. I hope they will not

do so, but if they do it will only affect the relations be-

tween Canada and the United States, and Great Britain

will not be involved in it.

"I am, yours very truly,

"Frederick Macmillan.

"R. B. Marston, Esq."

Do not permit your stock to get a dirty and shopworn
appearance, through lack of cleaning and dusting. A
customer is very apt to judge quality from appearance.
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THE PASSING OF STATIONERS' HALL.

The passing of Stationers' Hall which will be effected

by the terms of the new British Copyright Act attaches

special interest to that ancient institution.

The first Stationers' Hall was built in 1553 in Milk

Street, Cheapside, but in 1611 the Stationers' Company of

London purchased a ducal residence on the site of the

present building in Ave Maria lane, off Paternoster Row,
and used it as their hall. This was destroyed by the

great fire of 1666, in which the booksellers of London are

said to have hist $1,000,000 worth of hooks, and the hall

now standing was erected in 1670. It has had many other

uses besides those connected with books, for in the old

days lotteries used frequently to be drawn there, but as

the headquarters of the Stationers' Company it has loom-

ed large in the history of English literature.

In the early history of the Stationers' Company it was
not every political pamphlet issued that could bear the

magic words, "Entered at Stationer's Hall," and the

company were upon occasions ordered to seize and des-

troy presses of offending printers. A curious sidelight

on the times is shown by the fact that in 1586 at the in-

stigation of Archbishop Whitgift ordinances were issued

by the Star Chamber directing that no printer who had

set up his trade in the last six months was to continue at

it, and no fresh ones were to be set up until the excessive

multitude of printers was brought to such a number as the

Archbishop of Canterbury and the Bishop of London

thought convenient.

The works of Shakespeare were all "entered at Sta-

tioners' Hall," and there appear in the registers notices

of "a book called Hamlett," the "Taming of the

Shrew," "Romeo and Juliet," "Love's Labor Lost," and

others of the plays. Sir Philip Sidney's "Arcadia" was

entered in 1588. Still earlier records have a peculiar in-

terest. Here is an entry of a well-known hook in the

Warden's accounts for 1560-1:

—

"Received of Owyn Rogers for his lycense for the

pryntinge of Pers Plowman, xijd."

In 1564-5 there occurs the earliest entry made by

authority of the Archbishop of Canterbury as follows:

—

"Received of Thomas Marshe for his lycense for

pryntinge of a breaffe cronenacle made by John Stowe,

authorised by my lord of Canterbury, vid."

t lie Western provinces for the Copp Clark Co. On the
occasion of severing his connections witli that concern,
his associates there presented him with a gold watch.

—m—

CONCERNING BOOK STORES.

The value of the bookstore to any town, large or small,

cannot be questioned. If books have any place among
the instrumentalities of civilization and progress, there

should be a place in every community where they can be

seen and purchased, but under the conditions that had

been brought about by years of careless drifting, without

co-operation or thought for the future, the retail book-

store was doomed. Indeed, hundreds of booksellers in

the smaller towns had given up the business and hundreds

of others, who still called themselves booksellers, limited

that part of their trade to the cheap reprints, and gave

their principal attention to stationery and notions and
other goods.

«
GOLD WATCH FOR JOHN HENRY.

John F. Henry, who has just assumed charge of the

import book department for Bell & Cockburn, has had
eleven years experience in the book trade, beginning in

a retail store at Uxbridge. Besides being a bookseller,

Mr. Henry is a book lover and the possessor of a fine lib-

rary. He is particularly well known to the trade in

Western Canada, having for several years past covered

Canadian Writers and Their Books
A complete volume of the poems of E. Pauline John-

ston, embodying a biographical sketch having the ap-
proval of the poetess, is to be issued by the Musson Book
Co., in October. The first poem will probably be "The
White Wampun," followed by "Canadian Born," and
the numerous miscellaneous poems which have so en-

deared this writer to Canadians. Miss Johnston is at

present and has been for some time in the Butte Street

Hospital at Vancouver, B.C., and it is doubtful whether
she will ever recover. A local committee at Vancouver,
interested in Miss Johnston's comforts, is acting in con-
junction with the publishers. The volume will be a sub-
stantial one and will be published at $1.50.

Mabel Burkholder is now in the West in connection
with her new Canadian novel, the scenes of which are to

be in Western Canada.
The late Bishop Maurice Baldwin's "Life in a Look"

has been published in new 10c and 25c volumes by the

Musson Book Co.

A reference book on British Columbia is about ready
to be issued by Messrs. Sells, of London, England, and
the work of compilation has occupied about eight months.
A larger staff is now engaged compiling the facts for a

similar work covering the three prairie provinces.

George Pattullo, author of "The Sheriff of Badger,"
is spending the summer in Europe having gone via Mexico

and Central America. His new book gives a picture of

the Western cowboy who, he explains, "does not shoot up
a town habitually every morning ^before breakfast."

"The Boys' Parkman" is the title of a new book of

selection from the historical works of Francis Parkman,
compiled by Louise S. Hasbrouck. Some of the most pic-

turesque passages of the historical writings, all relating

in some way to Indians, *have been collected in brief for

the young. The editor has supplied a biography and notes.

Parkman 's publishers. Little, Brown & Co., Boston, will

issue the book.

H. A. Cody's new novel, "The Long Patrol," which

is to be included in Briggs's fall issues, is a tale of the

Northwest Mounted Police. Another Western Canadian
tale to be issued by the same house is "The Black Creek

Stopping House," by Nellie McClung.
" A Legend of 1812: How Billy Green, the Scout,

Leading 700 Canadians, Routed 4,000 Americans at

Stoney Creek," by A. L. Robinson, is one of the con-

tributions of special interest to Canadians in the current

issue of MacLean's Magazine.

Mrs. Arthur Murphy, of Edmonton, author of "Janey
Canuck" and "Open Trails," after a trip through the

Peace River district, came East to spend a month in

Toronto.

McClelland & Goodchild have issued the third Cana-

dian edition of "The Mountain Girl."

"Pioneers of the Cross in Canada," is the title of

a new book by Very Rev. Dean Harris, formerly of St.

Catharines, to be issued by McClelland and Goodchild.

Dr. Grenfell, has written a sequel to "Shall a Man
Live Again 1?" It is "What Can Jesus Christ Do for

Me?" The book will be published by McClelland and

Goodchild.

The Canadian rights for Hannay's "War of 181 2"

has been secured by McClelland and Goodchild. The pub-
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lishers describe tliis as the most authoritative work ever

published, dealing with the struggle of a hundred years

ago and the only one now extant.

A new Canadian story by a Canadian author on Mc-
Leod and Allen's list for fall is "Marcus Holbeaelvs

Daughter," by Alice Jones, daughter of the ex-Lieut.

-

Governor of New Brunswick.

"The Long Portage" is the title of a new Western
tale by Harold Bindloss, published by McLeod and Allen

and another Canadian story published by the same house

is Roger Pocock's "A Man in the Open."

@
RECENTLY ISSUED COPYRIGHTS.

Works of Fiction Brought Out by Canadian Pub-

lishing Houses During July and August.

Austin, Mary, A Woman of Genius. Toronto; McClelland

& Goodehild. Cloth, $1.25.

Brebner, Percy J. The White Gauntlet. Toronto: Cas-

sel & Co. Cloth, $1.25.

Chapin, Anna Alice. Under Trail. Toronto : McClelland
& Goodehild. Cloth. $1.25.

Curtain. Marthe Troly. Phrynette Married. Toronto:

The Macmillan Co. Cloth, $1.25.

Deban, Richard. Between Two Thieves. Toronto : Henry
Frowde. Cloth, $1.25.

Day, Holman. The Red Lane. Toronto: Musson Book
Co. Cloth, $1.30.

Elliott, Francis Perry. The Gift of Abou Hassan. Toron-
to: McClelland & Goodehild. Cloth, $1.25.

Fedden, Romilly, Mrs. The Sign. Toronto: The Mac-
millan Co., of Canada. Cloth, $1.25.

Gull, C. Ranger. A Butterfly on the Wheel. Toronto:
Bell & Cockburn. Cloth, $1.25.

Lipselt, E. J. The House of a Thousand Welcomes. To-
ronto: Bell & Cockburn. Cloth, $1.25.

Michaelis Karin. Elsie Lindtner. Toronto: Bell & Cock-

burn. Cloth, $1.25.

Oppenheim, E. Phillips. The Tempting of Tavernake.
Toronto: McClelland & Goodehild. Cloth, $1.25.

Orcutt," William Dana. The Moth. Toronto: Musson
Book Co. Cloth, $1.35.

Pemberton, Max. The Virgin Fortress. Toronto: Cas-

sell & Co. Cloth, $1.25.

Partridge, Anthony. The Court of St. Simon. Toronto:

McClelland & Goodehild. Cloth, $1.25.

Roberts, Theodore Goodridge. The Toll of the Tides. To-

ronto: Bell & Cockburn. Cloth, $1.25.

Train, Arthur. C. Q., or in the Wireless House. Toron-

to: McClelland & Goodehild. Cloth, $1.25.

Wemyss, Mary C. E. A Lost Interest. Toronto: McClel-

land & Goodehild. Cloth, $1.25.

©
EPIGRAMS FROM "THEIR YESTERDAYS."

: To deny the unknowable is as impossible as to affirm

it.'

"To exalt life truly is to be most truly religious."

"A wise Ignorance is the rich soil into which the seeds

of Knowledge dropped will bring forth fruit a hundred

fold."

"A crowd will gather as readily to listen to a mounte-

bank as to hear an angel from heaven."

"The Knowledge that enables a woman to live happy
and contented without children is a damnable Knowledge
and a menace to. the race."

Of Interest to the Booksellers
Items About Writers and Their Books and Con-

cerning Men in the Trade.

Mrs. Gene Stratton Porter, the author and illustrator,

was born on a farm in Wabash County, Indiana, in 1868.

Her maiden name was Shellenbarger. She received a

private education and was married in Wabash, Ind., in

1886, to Charles Darwin Porter. For two years she was
editor of the camera department of Recreation, two

years on the natural history of Outing and for four years

was a specialist iu natural history photography on the

Photographic Times Annual Almanac. She is the author

and illustrator of "The Song of the Cardinal," "Freck-

les," "What I Have Done With Birds," "At the Foot

of the Rainbow," "A Girl of the Lmiberlost," "Birds

of the Bible," "Music of the Wild," and "The Har-

vester.
'

'

As a trade help to booksellers, Cassell & Co., will is-

sue classified lists of books under the following head-

ings : Technical Books, Books for the Home, Reference

Books, and Books of Travel.

Addition's to Macmillan 's standard library are:

"Social Basis and Religion," Patten; "Approach of the

Social Question," Peabody; "Home Life in Germany,"
Sidgwick; "Spirit of American Government," Smith.

Bell & Cockburn will feature the complete list of G.

K. Chesterton's books.

In juveniles, new issues by Musson 's include: "The
Bondage of Riches," by Annie E. Swan; "The Doings

of Dick and Dan," by Sir James Yoxhall; "The Pearl

Lagoons," by Robert Macdonald; "Tested," by Amy Le
Fevre; "Under the Wolf's Fell," by Dorothea Moore;
"Not Cricket," by Harold Avery; the 1912 "Young Can-

ada," "A Toy Party," by J. Bodger.

E. J. Boyd, of Cassell & Co., spent his vacation at

Cape May, New York, and Philadelphia, being accom-

panied by Mrs. Boyd.

One hundred titles have been selected from the gen-

eral list of Cassell & Co's. publications by the Ontario

Library Association to be recommended for purchase by
the public libraries of Ontario.

Special interest attaches to Dorothy a-Beckett Ter-

rell 's
'

' Sister-in-Chief , '
' to be published by Cassell & Co.,

in that it won the $1,250 prize in Cassell 's contest, and
the fact that the author is a descendant of Thomas a-

Beckett.

W. C. Bell, of Bell & Cockburn, is spending a month
in England, having sailed on August 12th, accompanied by
Mrs. Bell.

Beatrice Harraden's new book, her first in four years,

is "Out of the Wreck I Rise," published in New York by
Stokes, who report that two large printings have been con-

sumed by advance orders. In many respects it resembles

her first hook, "Ships That Pass In the Night." There

is the same wistful poignant love element, the same fas-

cination of the bright peaks and shadowy Swiss villages

of the Alps.

One of the most beloved characters in Frances Hodg-
son Burnett's "The Secret Garden" has proved to be

the robin which was always inquisitively hopping about

the quiet old English manor garden. It proves that this

robin is a "real person," and the story of the friendship

between him and Mrs. Burnett she has written down, in

"My Robin," a little book to be published by Stokes this

fall. The robin used to assist her in the writing of her

books by taking a position on the table, and his was a

personality more live than that of many people, declares.

Mrs. Burnett.
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The largesi second-band bookstore in the world has

been recently opened in Charing Cross [load, which, since

the demolition of Booksellers' Row in the Strand, has be-

come the centre of the second-hand book trade. In this

enormous new house a million and a half hooks will al-

ways he kepi on exhibit and customers will be allowed to

browse among them at their leisure. This is constructed

on the analogy of the Melbourne Book Arcade.

William Scott, manager of the book department of

the T. Eaton Co.'s Winnipeg store, was a recent buyer in

Toronto.

E. S. Fowkes, of Macmillan's, while on his holidays,

was injured when out riding his horse. He at once got

back to Toronto, and put himself in the hands of his

physician, who counselled an immediate operation. This

was performed at the Victoria Memorial Hospital on the

2nd. inst., and turned out to be much more serious a mat-
ter than had been anticipated. Fortunately, Mr. Fowkes,

with his good physique, and well-known grit and pluck,

stood t lie operation very well, and is now recovering as

rapidly as may he expected. He hopes to be on the road

again by September 1st., and prove to his many friends

that he has got the better of his misfortune. He says that

this "holiday in bed" is much worse than being reported

dead, which, it will be remembered happened to him on

his recent Western trip.

An edition of "The Birds' Christmas Carol" with

colored illustrations will be among McClelland and Good-

child's fall offerings. Other titles published by the same

house this month include: "The AVheels of Time," by

Florence M. Barclay; "On the Way to Bethlehem," by

AVilliam Allen Knight, author of "The Song of Our

Syrian Guest," and a second edition of Henry Sienck-

witz' "In Desert and Wilderness."

by J. Franklin Collins and "Practical Salesmanship'
Nathaniel C. Fowler.

by

1 alL

3over design of "The Blu
Wall."

s

The list of over forty novels on Musson 's list for fall

publication include: "The Amateur Gentlemen," "The
Net," by Rex Beach; "The Health Moon," by the Wil-
liamsons; "The Lady Married," a sequel to "The Lady
of the Decoration," by Frances Little; "The Financier,"
by Theodore Dreiser, and "The Wind Before the Dawn,"
by Del H. Munger.

"Shakespeare: A critical study of His Mind and Art,"
by Edward Dowden, L.L.D., has just been issued by The
Musson Book Co.

Fannie Merritt Farmer, who compiled the Boston Cook
Book has prepared "The New Book of Cookery" which
is being brought out by McClelland and Goodchild. Two
other new books from this house are "An Illustrated

Guide to Wild Flowers and Commonly Cultivated Trees"

NOTES OF THE BOOK TRADE.
At the annual "Wayzgoose" of the employes of the

House of Cassell, at Brighton, England, on July 13th,

Arthur Spurgen J.P., in replying to the toast to "the
chief," remarked that of the 1.200 employes present,

ninety-four had been with the company for thirty years,

twenty-four for over forty years and four for over fifty

years. The man who headed the list started as John
Cassell 's office boy, and has been continuously with the

firm for fifty-four years—his son and grandsons also be-

ing in the firm's service. The length of service of the

'girl' in the Binding Department who had been longest

with Messrs. Cassell wTas forty-nine years, and the second

was forty-three years.

THE ADVENTURES OF

KITTY COBB

PICTURES C> TEXT BY

JAMES MONTGOMERY IXAGG

Cover design if a new holiday book.

Recently Copyrighted Books.

"Elementary Composition for Public School Grades."

By W. J. Alexander, Ph.D., and A. Mowat, B.A. The

Educational Book Company of Toronto, Limited, Toronto,

Ont., "Historic Quebec: A Short Account of the Siege

of Quebec," 1759." By Rupert Poston. Rupert Poston,

Quebec, Que.; "Chiropractic." A Removal of the Cause

of Disease by the Scientific Re-aligning of the Body

Framework. David Galbraith, Toronto, Ontario. "Poems
and Addresses." By Robert Nairn, B.A. Robert Nairn,

Kenora, Ontario; "The Amishman," by Clyde Smith.

William Briggs, Toronto, Ont.; "Star Led to the

Heights." A Christmas Story, by Dora Farncourt. Dora

Farncourt, Toronto, Ont., 25th June, 1912.

"Hands and How to Read Them." A popular Guide

to Palmistry. By E. Rene. McLeod & Allen, Toronto,

Ont. "Astrology. How to Make and Read Your Own
Horoscope." By Sephariel. McLeod & Allen, Toronto.

SUDDEN DEATH OF ALEXANDER LEE.

Alexander G. Lee of the staff of the Copp, Clark Co.,

died suddenly on August 22nd, while seated in a street

car on Bay Street, when on his way back to the warehouse

after luncheon. Deceased had been connected with the

book trade for over half a centurv.
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TECHNICAL AND EDUCATIONAL BOOKS
Brief Descriptions of New Volumes Recently
Issued by Various Publishing Houses.

"The Triumphs and Wonders of Modern Chemistry,"
by Dr. Geoffrey Martin, is a recent publication of the

D. Van Nostrand Company of New York.

This firm has issued a complete list covering all books
issued by this house, on scientific management, efficiency,

cost accounting and allied subjects.

Among the agricultural books announced for early

publication by the Macmillan Co., are "Insect Pests,"
"Farm Management," "Farm Poultry," "Milk and Its

Products," and "Plant Breeding."

A series of books on self-knowledge, for young people

and parents, is edited by Edward Bok, of the Ladies'

Home Journal. The Canadian sale is controlled by Henry
Frowde. Titles ready are: "When a Boy Becomes a

Man," "How Shall I Tell My Child," and "Instead
of Wild Oats."

The Young Farmer's Practical Library, edited by
Ernest Ingersoll, contains a series of practical volumes

which are bound to find a ready sale if intelligently taken

up and pushed by booksellers. Among the titles now
ready are: From Kitchen to Garret," "Neighborhood
Entertainments," "Animal Competitors," "Home Water-
works," "Co-operation Among Farmers" and "Health on

the Farm. '

' These books are being offered to the Cana-

dian trade by McClelland & Goodchild.

The D. Van Nostrand Co., of New York, have issued

"Machine Work," a text book of principles, by Robert

H. Smith. The book is intended for students in technical,

manual training and trades schools and for the apprentice

in the shop. It is an exhaustive volume, containing 388

pages and 434 illustrations.

Other Van Nostrand publications recently issued in-

clude "Theory and Practice in Designing," by Henry
Adams; "The Gasoline Automobile," by P. M. Heldt;

"Prevention of Railroad Accidents," by Bradshaw, and
"Cyclopaedia of Photography," by Bernard E. Jones.

Bird books and flower books are again prominent at

this time, and publishers report a bigger demand than

ever for these items.

Among the books that will help dealers to increase

boost receipts in the line of educational and technical

books, several being offered the trade by McClelland &
Goodchild are

:

"The Butterfly and Moth Book," by Ellen Robertson
Miller ;

'

' Everblooming Roses, '

' by Georgia Torrey Dren-

nan; "The Half-Timber House," by Allan W. Johnson.

Doubly interesting to booksellers is one of the titles

in the Reed Nature Series: "Camera Studies of Wild
Birds," besides being one of a series of good selling

books of this class, it adds interest to the camera depart-

ment now included in most of the bookstores.

Especialy adapted to school use are the charming
little volumes of the Macmillan Co. 's Tudor Shakespeare.

Twelve of the forty volumes are now ready. They are

bound in olive-green covers, and so well done that the

books open flat without breaking.

In the "Peeps at Industry" series, the Macmillan 's

have issued "Rubber" by Edith A. Brown.

A new text book in English composition for use in

High Schools and Collegiate Institutes is being prepared

to replace Sykes' Elementary English Composition. It

is to be ready for the new term.

A new geography reader for distribution among Public

School libraries is "The Story of the Earth and Its

Peoples," which has been recommended by the Minister

of Education for pupils in Form III of Public or Separate

Schools.

For all those engaged in the production and manage-

ment of milk, Cassell & Co. have issued "Dairying," a

practical volume by Prof. Price Sheldon.

"The Complete Gardener," by II. H. Thomas, a Cas-

sell output, is a voluminous hook, and leaves practically

nothing more to be said on the subject after the filling

of the 580 pages the book contains. "Ye Flower Booke"
is another interesting volume that will appeal particularly

to those interested in the garden.

"Bevels and Cuts" is a new work for carpenters in-

cluded in the technical publications of Cassell & Co. The
same house has just issued a popular priced volume en-

titled, "Furniture Repairing."

Laird & Lee have issued a revised edition of '

' Lee 's

Priceless Receipts," with departments for the druggist,

the chemist, toilet articles, the household, all trades,

farming and dairying.

A book that should find a ready demand at this season

is "An Illustrated Key to Wild and Commonly Cultivated

Trees." By this book, compiled by Franklin Collins and

Howard Preston, anyone with even a slight knowledge of

botany can determine the name of practically any tree.

It is based primarily on leaves. Line drawings showing

leaf characteristics are included, as well as half-tones

showing hark at close range.

In (he "Works of Charles Lamb" series, edited by

E. V. Lucas and published by Methuen's, two volumes

recently issued are "Tales for Children" and "The
Essays of Elia."

In the Useful Book Library just instituted by The

Musson Book Company, the titles that have appeared are'

"The International Cook Book," with 1075 pages; Emily

Holt's "Encyclopaedia of Etiquette;" "The Complete

Housekeepei ; The Dog Book" and "The Poultry

Book," the last named book has 1338 pages.

Building books are in demand at this time of the year,

and booksellers will do well to feature them.

"Concrete and Stucco Houses," by Oswald Hering;

"The Half-Timber House," by Allan Jackson; and

"Architectural Styles for Country Homes," are three new
titles on McClelland & Goodchild 's list.

The same house has published the following house and

garden books: "Making Paths and Driveways," by C. H.

Miller; "Making a Poultry House," by Robert Conover;

"Making a Garden to Bloom This Year," "Making
Grounds Attractive With Shrubbery," "Making a Rock

Garden," the last three by Grace Tabor.

Musson 's recent issues include an edition of Maeter-

linck's "Life of the Bee," published at $3.00. It

contains elaborate colored pitcures, the work of the

noted illustrator Detwold.

Two new titles in the outing handbooks handled in

Canada by Musson 's are: "Apple Growing," by M. C.

Burritt and "Rifles and Rifle Shooting," by Charles

Askins.

@
A commercial traveller tells of seeing in a West Vir-

ginia cemetery this epitaph :

'

' Sacred to the memory of

James Perkins, for thirty years senior partner of the firm

of Perkins & Parker, now Parker & Co., who hope to

merit a continuance of your patronage.

Keeping the stock clean is one of the essentials in

successful merchandising and this includes the sacrificing

of shopworn or slow moving goods.



Lesson 14—-Complete Course in Cardwriting
Lettering That Has the Good Points of Roman but With More Speed

—The Ribbon as a Decoration—Getting an Easy Swing in Writing

(By J. C. Edwards. Copyright. Canada.)

At the fi is* glance one might say that this lettering

is the same as the Roman slant or Italic style; but upon

examination the difference is quite marked. In the first

place, all spurs are eliminated, and in every way possible

the letters are formed with the object of promoting speed

and giving a continuous or writing effect.

Speedier Than Roman Italic.

Considerable time is wasted in executing the Roman
Italic because of the spurs and the abrupt stops, as in

the "K," "W" and "V."

This style of letter is easily and quickly made and when
properly written, each letter will be joined, giving the

effect of continuous writing, and yet it is quite legible.

Getting the Easy Swing.

There is some knack in getting that most desirable free

and easy motion in writing brush script. The brush must

be held at the same angle always, and when the stroke

is ended at the bottom line the brush should be quickly

returned to the top ready to commence the next down
stroke.

Practice will give you an automatic motion—almost

mechanical. This is desirable as it gives speed and con-

fidence which is readily seen in the finished work.

Continuous Stroke Letters.

There are several letters in this alphabet in making
which there is no necessity to lift the brush off the card

until the letter is completed. Such letters as "W" and

"V" come under this head, also the "Z" if made as the

small shaded letter without adding stroke four as shown
in the larger "Z.

"

Practical Pen Lettering.

This style of lettering lends itself readily to pen work.

The broad flat-pointed (" Soennechen") pons are used in

various sizes according to the size of lettering you desire.

For small tickets, a No. 2 1
/2 pen makes a very neat sized

letter, while for larger card work a No. 1 or No. IV2 is not

too broad. A great deal of practice is necessary to use these

liens well, but when it is accomplished the result is very
pleasing.

The Decorative Ribbon.

In making decorative cards the ribbon in a great many
forms may be used to advantage. The simplest forms are

easily made and are quite as effective as the more elabor-

ate styles. The one illustrated in the card here shown is

perhaps a little complicated, but is quite decorative and
adds tone to the card.

Though Effective—Avoid.

You will notice that the lettering in this card overlaps
the ribbon decoration and is practically lost, thus break-
ing the sense of the reading matter. This should never
be seen in any card used on a display of merchandise.
The ribbon may be made in a flat color or may be made
in white shaded with some dainty tint and bearing the
heading or the important inscription plainly lettered or

shaded.

The Ribbon in Relief.

Many forms 'if relief are resorted to in show card

work. The card here shown gives one idea which is used
to advantage behind a ribbon or panel. It is a grey

silhouette, but may be made in black or in fact any flat

opaque color.

Put this into practice, along with other ideas which
you may see or think of and note the various effects you

A /•
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Card showing application of ribbon design and the brush stroke script.

can achieve with very little effort and which adds greatly

to a fancy card.

For full particulars re brushes, outfits, etc., write to

J. C. Edwards, 143 University Ave., Toronto, care of

Bookseller and Stationer.

FATAL FIRE IN CHRISTMAS CARD FACTORY.
Seven girls were killed, five fatally injured and others

severely injured in a fire which occurred on July 23rd in

a factory in Moor Lane, London, England, occupied by

celluloid Christmas card manufacturers.

Canada's imports in musical instruments for the year

ended March. 1912. were $1,503,740, as against $1,451,-

234 the previous twelve months. The former amount in-

cludes $95,715 from the United Kingdom, and $1,272,-

305 from the United States.
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New Ideas in the Stationery Trade
Paragraphs of Interest and Value Concerning Recent Introduction, Designed to be of Prac-

tical Benefit to the Retail Stationery and Kindr ed Trade.

WILL BLACKBOARD BE SUPERSEDED?
Experiments are being made by one of the large pencil

manufacturing concerns with a view of producing a cray-

on softer than any now on the market, but which will

combine strength and durability with extreme softness,

the idea being to produce a crayon that will be of spe-

cial value to teachers of drawing, for demonstrating to

a class. At a meeting of art teachers in Baltimore re-

cently, Dr. James Parton Haney, supervisor of drawing

and art in the high schools of New York city, used lumber

crayons 4% inches long and % inch thick which had been

made several degrees softer than any previously produced

by the manufacturers. He was enabled to demonstrate

on large sheets of paper, giving the effect of pencil work,

so that it was plainly visible to even those in the back

seats of a hall accommodating a large body of spectators.

The size of the crayon enabled him to give the broad flat

strokes so much in vogue in drawing at the present time.

Freedom from dust and preservation of the work are

among the advantages that would be derived from the

use of such crayons instead of chalk crayons on a black-

board.

There are those who believe that the production of

satisfactory crayons of the nature now being experiment-

ed with, would mean that blackboards and chalk in the

school room would be superseded by large sheets of paper

and black crayons.

©
DIMITY IS A NEW FINISH.

Striped "Dimity" is a new finish which Buntin Gil-

lies & Co., have added to their line of Dimity correspond-

ence paper. Though striking and novel it is dainty en-

ough to appeal to the most conservative tastes.

A horizontal water-marked stripe becomes in the note

paper an almost invisible guide line and the envelope

is so cut that this forms a diagonal effect.

NEW IDEA IN WRITING PAPER.

A new writing paper which shows the fine water-

marked lines in the texture of the paper, running either

perpendicularly or horizontally on the sheet, is being

placed on the market by the Eaton Crane & Pike Co. It

is made in three shades, grey, tan and violet, in all the

fashionable shapes.

The makers claim for the new paper that it is in no

way bizarre nor contrary to good taste and that besides

being a paper of attractiveness it takes the pen well.

NEW SILENT SALESMAN.
Another "silent salesman" has been added to the list

of dealers' helps included in the offerings of W. J. Gage &
Co. It is designed for aiding sales of visiting cards.

This new piece of store furniture is finished in golden oak,

with gold lettering, its dimensions being fourteen by ten

inches and seven inches high. It has a glass top so ar-

ranged that the contents of the upper tray are plainly

visible and the lid is hinged on one side so that when
opened up it is quite out of the salesman's way—the

saving of time in handling is obvious and the fact that

the boxes shown are usually the boxes sold, is economy.

Fresh boxes and reserve stock may be kept in the lower

portion of the case convenient to the salesman and en-

tirely out of the customer's view.

The firm describes it as a labor-saving, stock-preserv-

ing and attractive article that will pay for itself in many
ways.

@
CATALOGUES RECEIVED.

The Samuel C. Tatum Co., has issued a circular ad-

vertising the new Gem Superba calendar stand and pad.

The bases and arch of this stand are finished in brush
brass, and the pad itself has a leather cover with gold

lettering, the whole outfit coming in a fancy box with

poinsettia design to make it particularly suitable for

Christmas. Catch lines on the circular affording a good
suggestion for retailers in advertising calendar pads and
stands are: "An ornament on any desk"; "A constant re-

minder of the giver"; and "Good for every day of the

year and for many years."

A circular has come to Bookseller and Stationer an-

nouncing the 28th annual issue of Hazell's Annual, which
is described as "An index to the men and movements of

the time. No political or other bias." "Plain facts, a

library of information on affairs Imperial, Foreign and
Domestic."

"Profit points" is the caption of a booklet issued by
the Diamond Point Pen Co., N.Y., setting forth the ad-

vantages of these pens for advertising and premium use,

and for retail merchants. Besides illustrations and de-

scriptive paragraphs of the pens, together with a price

list, the booklet contains some hints as to how fountain

pens may be used by merchants as business helps.

A circular just issued by the Tower Manufacturing
& Novelty Co., describes the Eagle Snapshot fountain pen.

The rubber bag holding the ink supply is guaranteed for

a year. New bags for the pen will retail at five cents each.

A feature of this pen is that the cap is screwed on to the

nozzle as an assurance against the danger of losing it.

An elaborate announcement combining twelve pages

devoted to describing holiday and fancy goods comes

from the Tower Manufacturing and Novelty Co. Ex-

hibits will be made in twelve cities. An interesting fea-

ture of this announcement consists of the series of full

page illustrations of stationery, leather goods and fancy

goods displays. The following schedule for window dis-

plays is suggested: Oct 15th—Calendar window display;

Nov. 1st—Fancy goods and calendar display ; Nov. 15th

—

Leather goods and desk fixing display; Dec. 1st—THE
BIG DISPLAY; Dec. 12th—Final window trim with

holly, etc.

The American News Company's 1912-13 catalogue of

stationery, sporting goods and fancy goods has just been

issued to the trade. It comprises 272 pages and contains

hundreds of illustrations including a number of inserts

with reproductions in natural actual colors of certain

packages as they come to the dealer.

W. J. Davis, of the firm of Davis & Henderson, litho-

graphers and stationers, Toronto, died at his residence in

Toronto on August 21st. He had had a serious illness a

couple of years ago followed by an operation from which

he never fully recovered. He had been confined to his

house for little more than a week previous to his death.
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THE FIRST SUCCESSFUL SELF-FILLING
FOUNTAIN PEN

ALWAYS THE LEADER-WITHOUT A PEER

<u

This pen has long since passed the experimental stage and has been per-
fected to such a point that we can absolutely guarantee satisfaction.

Every part entering into the construction of the barrel of the pen and
the gold pen point is made in our shop under the most modern methods,
by experienced workmen, with the most up-to-date equipment and from
the best material obtainable.

Every dealer handling our self-filler appreciates its exclusive selling

features. There is no joint to stick, break or leak, the reservoir is guar-
anteed for two years, and our gold pens are furnished in such a widf
variety of styles and sizes that you can suit your most fastidious

customer.

The "A.A." Self-filling fountain pen, for which there is no
substitute, gives universal satisfaction.

Its self-filling feature is exclusive. Filled by simply twisting

the button, holding the pen in the ink, and, by a reverse

twist, the pen is filled.

Every pen guaranteed against leakage, and structurally per-

fect. Fitted with 14 kt. gold pens, any style or size, plain

black, chased or mottled holders or mounted in sterling

silver filigree, gold filled and mother of pearl.

your

The "A. A." Clip, our latest achievement, excels by
far any fountain pen clip yet produced. Made in one
piece of German silver, Sterling Silver, Gold Filled

and Solid 14 kt. Gold. It holds perfectly firm and can
be attached almost instantly.

With your initial order for one dozen clips, we will

send you gratis, tools for attaching the "A. A." Clip

to any cap. For catalog and trade discounts, write

local jobber or

ARTHUR A. WATERMAN & COMPANY
THAMES STREET, NEW YORK CITY

NOT CONNECTED WITH THE L. E. WATERMAN CO.|

// it isn't an ''A. A." it isn't modern.

Idrol

\uwm* = *ii^a



32 BOOKSELLER AND STATIONEK

ADVANTAGES OF SELLING AGENCY GOOD.

General Advertising Done by the Manufacturer

a Great Help to the Agent—Maker and Jobber

Interested in Territory Just as Much as the

Local Retail Stationer.

Goods for which he has the agency or the exclusive

sale in his locality form an important part of the stock

of almost every stationer, and the methods of selling

these agency goods so as to get the largest possible re-

turns from them differ somewhat from ordinary selling

plans.

Manufacturers and jobbers who allot certain territory

to a stationer for the sale of their product are usually

just as interested in the results of that territory as the

retail merchant, and they often seem to take even a

greater interest in pushing sales than the retailer himself.

Wholesale dealers are generally better advertisers

than the retail dealers of the country, and the agent or

exclusive dealer in a particular line of goods gets the

benefit of the general advertising that may be done in

the magazines of general circulation to the public. This

advertising brings enquiries and often direct sales to the

local stationer, and he should appreciate the value of this

publicity by following up all enquiries the same as he

would enquiries received from his own advertising or

catalogue. Most wholesalers also make a practice of for-

warding to the local dealer all enquiries which they may
receive for their line of goods, so that he may either send

a salesman to call on the enquirer or may follow up the

enquiry by letter, explaining that he carries a stock of the

goods referred to, and can save both time and delivery

charges by filling the order from his stock on account of

his convenient location.

Many of the agency goods are comparatively new
things in the stationery trade and these must be intro-

duced to the public, who may not be familiar with the line

or the uses to which the goods may be put. Many of the

loose-leaf systems are handled by exclusive agencies and
the retail stationer has a wonderful opportunity for sale

of loose-leaf devices because of their increasing use and
adaptability to purposes for which loose-leaf books were
not formerly used. No matter what line of these devices

he is handling, the local stationer should endeavor to

impress upon his trade that his particular line represents

to them the particular make of loose-leaf goods that they

should buy and use. The circulars, booklets or catalogues

which the manufacturers are usually free in furnishing to

him should be carefully sent out to regular customers and
others in his territory likely to be interested in them, and
all salesmen should be instructed to show and explain

their advantages whenever possible.

Stationers are usually very enterprising in stocking-

new lines of goods in anticipation of the public demand
for them, but they are slower in advertising and introduc-

ing the new things after they have put them in stock.

The public is not so familiar with the many lines of

office supplies and appliances as the stationer often seems

to take for granted. Business men look to their stationer

to supply them with their office needs, but they often

need to be told what those needs are and how the work

of a modern office can be systematized and handled with

the best results and least effort. For instance, a duplicat-

ing device, to many business men, means simply the old

gelatine pan process, by which about fifty letters can be

duplicated from an original copy if proper care and time

are taken with the operation. They do not know the differ-

ence between a duplicator of this kind and a mimeograph

or the several new machines for printing t'ac-simile type-

writer letters. It is quite true that there is a vast differ-

ence between the price of a gelatine pan and one of these

appliances that print typewriter letters that cannot be
detected from the original, and it requires more salesman-

ship to sell a machine of the latter type for several

hundred dollars; but there is also a larger profit in the

sale and the extra time and work required are entirely

worth the additional effort. The public needs to be shown
the improvements of recent years in these devices, and it

remains for the stationer to sell the prospective buyer

the kind of an appliance best suited to the work of his

office.

Addressing machines are another example of the neces-

sity for introducing new goods to the public. Up to a

few years ago nobody thought of addressing his mail in

any other way except with a pen or on the typewriter.

Now that addressing machines have been developed to a

high state of efficiency and time saving, it is the business

of the stationer who handles these devices to demonstrate

to his trade who have use for such a thing that several

thousand envelopes can be addressed by machine in an

hour instead of a few hundred by either of the two

hand methods. The manufacturers of addressing machines

are in touch with the use that is being made of their

product throughout the entire nation, and they are usually

willing and glad to assist their agencies in making sales

by forwarding to them the result of the experiences of

others in new or unusual uses that have been proven

successful. They will show the agent just what kinds of

work the machine is capable of doing and what lines of

business in other cities are finding profitable use for it.

The repairs and furnishing of supplies for the machines

is another source of revenue that naturally falls to the

stationer after he has made the initial sale, and both of

these lines may be made quite profitable adjuncts of the

business by showing the customer that the stationer's in-

terest does not cease with the installing of the device.

Many retail stationers now handle filing
- devices as a

part of their stock, and the possibilities of this line in the

way of profit are large in every town of any considerable

size. The manufacturers of filing cabinets and supplies

are anxious to be represented in every section not already

covered by their representatives ; and the stationer who is

not handling these goods is overlooking an opportunity

to add to his business a department that will be prolific

of both sales and profit.

It does not require a factory, repair shop nor much
floor space to handle filing devices, and the enterprising

stationer will find it comparatively easy to sell to his

regular customers goods which it seems only natural to

them that he should handle in connection with his sta-

tionery stock. If the stationer also conducts a printing

plant, or even if he does not do his own printing, he will

be able to furnish frequent orders for special form index

cards and special file folders that might otherwise go to

an eastern factory. Good prices can be secured on these

special orders, and the stationer usually only needs to let

it be known that he can handle them in order to get the

business. In this line also the leading manufacturers of

the country are heavy advertisers in publications of gen-

eral circulation and are generous in supplying their agen-

cies with attractive and interesting catalogues and book-

lets, describing the many uses of their lines of goods.

The idea of handling some special line of goods to the

exclusion of all other competing lines is that more money
can be made and better satisfaction given to patrons by
carrying a complete stock of a single make than by carry-
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"The only differencebetween

a rut and a grave is

length and depth"

If you are in a rut be careful you

don't get into the hole.

Times Change

And it is absolutely essential for the dealer, if he de-

sires to progress, to keep abreast with the ever-

changing conditions.

While there is now, and ever will be, an enormous
sale of bound blank books, on the other hand there

is a growing demand for

Loose Leaf Systems
and Devices

Are you prepared to meet that demand? If not, it

is time to cast prejudice aside and do some hard
thinking, or better still, write us, as we can aid you
in determining just what you require in the

"Standard"
Loose Leaf Devices

We have every style, size and shape your customer is

likely to need, and if we haven't it, "we can make
it promptly." And then we protect the dealer.

Have you our catalog ? If

not, it's worth sending for.

Boorum & Pease Loose Leaf Book Co.
MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES

MAIN OFFICE J»\
l^9°D"'i St

" FACTORIES "££;™

109-1 1 1 Leonard St,.

N«w York

SALESROOMS
Republic Bide, 220 Devonshire St..

Chicago, III. Boston, Mass.
4000 Laclede Ave.

St. Louis. Mo.

Post Card

Calendar Mounts

The finest assortment of Post
Card Calendars or Photo-
graph Mounts in calendar
form that can be made. Both
brown and grey tones with
pads to match and silk cords
at top. The greatest value
for the money that has ever
been offered the trade. Price
$4.00 and $5.00 per hundred,
with envelopes for mailing.
Order now for future ship-

ment.

The Chas. H. Elliott Co.
North Philadelphia, Pa.

Canadian Representatives :

A. R. MacDougall & Co.
Toronto Canada

•
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ing short stocks of a number of different makes. This

principle is correct, and if you can educate your trade to

believe that the line of agency goods that you handle is

the highest type and the best money value in the line

represented you will get their trade. You should empha-

size to them that you have selected this particular line

because it is the one best suited to their needs, and that

the goods you carry in stock represent the last word in

improvements of the manufacturers.

The success or failure of an agency really depends upon

the advertising in the locality, speaking of advertising in

its broadest sense. If you have the agency for the best

goods manufactured, but never advertise the fact, your

competitor, who may be handling an inferior line at higher

prices, may still get the 'big bulk of the trade in your ter-

ritory because he advertises his stock. Consistent and

persistent advertising is what sells goods, and the man
who sits back, satisfied with the business laurels he has

won in the past, when advertising was not the prime fac-

tor in merchandising that it is to-day, may find that his

advertising competitor is gradually making inroads into

his business that will ultimately result in his dissolution

if he does not fight back with the same tools—printer's

ink and paper.

RECENTLY COPYRIGHTED MUSIC.

Co., Toronto:—"Home Sweet

Waltzes. Arranged by Warner

Ottawa, Ont.:—"Sons of Eng-

Words and Music by Len. E.

Old

and

Whaley Royce &
Home. '

' ( Syncopated

)

C. Williams.

Harold J. Mighall,

land." Patriotic Song.

Hull. Harold J. Mighall, Ottawa, Ont.

F. M. Hadcock, Ingersoll, Ont.:—"The Pilgrim's

Call." Song. Words and Music by Frank M. Hadcock.

F. M. Hadcock, Ingersoll, Ontario, 13th May, 1912.

Mrs. M. Gilmour Davis, Toronto, Ont.:—"The

Homestead." By M. Gilmour Davis. (Words

Music.)

Leo Smith, Toronto, Ont.:—"The Wild Flowers'

Song." Words by William Blake. Music by Leo Smith.

"Laughing Song." Words by William Blake. Music

by Leo Smith. "I Love the Jocund Dance.' Words

by William Blake. Music by Leo Smith. "My Star."

Words by Robert Browning. Music by Leo Smith.

"Cradle Song." Words by A. C. Swinburne. Music by

Leo Smith.

Waterson, Berlin & Snyder Co., New York:—"When
Johnson's Quartette Harmonize." By Irving Berlin.

(Words and Music.) "Oh, You Bashful Little Girl."

Words and Music by Billy Walsh. "Fiddle-Dee-Dee."

Words and Music by E. Ray Goetz and Irving Berlin.

"I've Got the Finest Man. '

' Words by Henry S. Cream-

er. Music by James Reese Europe. "The Ragtime

Jockey Man." Words and Music by Irving Berlin.

"Antonio." Words and Music by Irving Berlin. "A
True Born Soldier Man." Words and Music by Irving

Berlin. "That's How I Love You." Words and Music

by Irving Berlin.

Jerome II. Remick Co., New York and Detroit:

—

"Twilight Dreams." Words by Herbert Thomson.

Music by Anatol Friedland and Johann C. Schmidt.

"Perle de Perse." (Pearl of Persia.) Valse Orientale.

By Johann C. Schmidt. "A Real Live Regular Town."
Words by Earle C. Jones. Music by Chas. N. Daniels.

"I'm The Guy." Ravings by Rube Goldberg. Noise by

Bert Grant. "When the Rainbow Shines Bright as

Morn." Words and Music by M. T. Bohannon.

Special

Magazine Offer

Arrangements have been made whereby we can sup-

ply 10 of the leading American Magazines upon

BETTER TERMS than any other wholesaler.

You can't lose by handling these. You can hardly

fail to gain. We not only supply the Magazines a

little cheaper than others, but all are fully return-

able.

From Montreal or Toronto we can now forward

:

MUNSEY'S

EVERYBODY'S

ARGOSY

ALL STORY

ADVENTURE

RAILROADMAN'S

CAVALIER

These will appeal to the men for reading in the

coming cool evenings. For the women we enable you

to offer especially:

DELINEATOR

DESIGNER

WOMAN'S MAGAZINE

Dealers taking advantage of this offer are laying up

for themselves GREATER BENEFITS; for their

trade helps to bring us in touch with other publish-

ers. Negotiations for some new Magazines are now

under way. Soon we will offer more than ten.

Place your October order early.

Imperial News Co., Ltd.

Montreal Toronto Winnipeg
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the

leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street TORONTO

THE UP-TO-DATE

PUBLISHERS OF PRIVATE CHRISTMAS GREETING CARDS

PRICE, QUALITY, AND DELIVERY
OUR SPECIALTIES

Write to us /or particulars of our

SPECIAL INDUCEMENTS

47 St. Antoine Street Montreal

iritis
(LfiftV

v,s " rr

G»i^
/t
^V

se.e-

3

Genuine Photo

Post Cards
To Retail at TWO FOR FIVE CENTS

FIVE VIEWS TO EACH THOUSAND CARDS
gives you an advantage over the Inferior post-
cards—allowing you to offer a much greater
variety and make many more sales at a better
profit.

NO CULLS—EVERY CARD SALEABLE- THE
IDEAL LOCAL VIEW CARD, clear and brilliant.
Delivery in two weeks from receipt of photo-
graphs or negatives. We are sellihg to dealers
in the West and all parts of Canada JfOC should
stock this fast selling line of post cards.

Write To-day For Samples

THE PHOTO SPECIALTY CO.
Streetsville, - - Ont2

The Leading House
FOR

School Supplies

Water Color Boxes and Outfits,

Mathematical and Geometrical Sets,

Pencils and Crayons,

Drawing and Pastel Papers.

The Art Metropole
241 Yonge Street,

TORONTO

Spencerian

Steel Pens
Sold by the leading jobbers of stationery

in the United States and Canada.

Samples to the trade on application.

THE SPENCERIAN PEN CO
NEW YORK CITY

f~> f\(~\ \f 4^ Out-of-print books supplied. No matter what subject

| \\ m\J l\. ^^» Can supply any book ever published. We have 60.000^"^ ^"^ *^ m.*—'
rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
U
s
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER

An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. OOETTINO, A. L. E. DAVIES. Canadian Representative

114-115 Stair Bldg. The Largest Music Jobbing House in the 'World TORONTO, ONT.
PRICE*
THE

LOWSST

SERVICE
THE
BEST

M
U
S
I

c
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Condensed or "Want" Advertisements
FOR SALE

FOB SALE A WELL ESTABLISHED
stationery-, toy and fancy goods business in

Victoria, B.C. For particulars apply to A.
Edwards. P.O. Box 839, Victoria, B.C. 3t

SITUATION WANTED
SITUATION WANTED:- EXPERIENCED As-
sistant in Bookselling, stationery and Photo-
graphic trade requires responsible position.
Excellent testimonials. Box 291.

SITUATIONS VACANT

NEW YORK HOUSE WANTS REPRESENTA-
TIVE in Canada. Apply to Bookseller and
Stationer, Box 287.

WANTED—EXPERIENCED HEAD CLERK
for book and stationery store in a growing
city in Western Manitoba. Apply Bookseller
& Stationer, Box 289.

CANADIAN REPRESENTATIVE WANTED
by fountain pen manufacturing concern of
international standing. Act immediately. Box
286, Bookseller and Stationer.

A YOUNG MAN WITH $1,000 TO $2,000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver, B.C. Write to G. T.. care
of this paper. (3t)

STATIONERY TRAVELLER FOR WEST-
ern city trade. Must be well up in office sup-
plies, thoroughly honest and energetic. Ap-
ply, stating age and experience and salary
expected, to Box 285, Bookseller & Stationer.

SITUATIONS VACANT
WANTED—PARTNER FOR BOOK AND STA-
tionery business in thriving Ontario town.
While some capital is necessary, this is not so
important as energy, good ability, and a thor-
ough knowledge of the retail book and sta-
tionery trade. Apply Bookseller & Stationer.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

CALENDARS AND BLOTTERS

CHRISTMAS CALENDARS AND BLOTTERS—wholesale stationers only who are interested
in these lines are requested to communicate
with us for particulars of a new line in real
photogravure. Very liberal discounts. Felix
Rosenstiel, 17-18 Chapel Street, London, Eng-
land. 2t

MISCELLANEOUS

Dalton's Auction Bridge
UP-TO-DATE

PRICE, $1 NET.

WYCIL & CO.,
83 Nassau St. NEW YORK

Liberal terms to the trade

A BOOKKEEPING STAFF IN [TSELF,
doing the work with machine precision and
accuracy, the National Cash Register. Write
tor demonstration literature. National Cash
Agister Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend this
as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,
office and factory 29 Alice Street. Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 129
Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor

either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otis-Fensom Elevator
Co.. Traders Bank Building, Toronto. (tf)

P
The Sensation
of the English
Fountain
Pen Trade
This is the pen that suddenly loomed big before the

English public, creating a new recori in fountain pens.

It not only attained meteoric success with the low-price

public, but has created a demand with those hitherto

regarded as unlikely buyers. It made itself felt and by

sheer force of worth established itself as a pen to be

reckoned with. No other pen has ever met with euch

a hearty reception as that accorded the W.H.S. Pen.

en
is a self-filling fountain pen, made of the finest quality

vulcanite in the best English pen factory. Every piece

is cut from the solid. The nib is genuine 14- carat gold,

tipped with hardest iridium. It is the pen that never

jibs. The price will be a revelation to yoj. Write for

terms and particulars now.

W. H. SMITH & SON
Manufacturing and Export

Stationers

186 Strand,London, Eng

Registered Trade Mark

The Sign of Quality
representing nearly
a century of

public confidence.

TDRon

NIAGARA PENNANT CO.
NIAGARA FALLS, 0NT.

Cheapest, most perfect workmanship

and designing in Souvenir, School and

College Pennants, Cushions, Sweater

Crests, Arm and Hat Bands, etc.

Send for Catalogue.
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THE BADGER LOOSE-LEAF LINE
e:e i::

RE

Note Pencil Socket in Back

f
J

i

j

1

THE "RIGHT KIND 5>

ALUMINUM SHEET HOLDER
(Patent Applied For)

Genuine Aluminum—Tough, light, lasting wear.

Built just right for hard knock-about use by
teamsters, shipping clerks, and so on.

STRONG SIMPLE SIGHTLY

Powerful spring. Will hold 1 sheet or 100

equally well. No rivets.

STOCK SIZES AND PRICES (U.S.A.)

No. Sheel size.
!
Price No.

I

Sheet size.
|
Price No.

|

Sheet size.
|
Price X.,. Sheel size. Price

1A
2A

4A

2 x 3%
2 1.. x r,i..

:;>.. x c,i..

414 x c'..

I

5
-.75

!
1.00
1.25

5A
15A
16A
6A

41/, x 81/, I $1.40
.V.. x si., 1.45
.v., x 11 1.60
.-1., x !H., 1 1.50

7A
i

li x 01..,
j

XI ..-,11

8A
|

7i/, x 0'., 1.75
0A 8 X 01/,

|
1.85

10A
|

81/, X 11 2.00

12A
11

A

l.'IA

14A

M.. X 14
!M.. X 12

11 " X SL,
12 x <>U,

$2.25
2.25
2.15
2.25

Representatives for Eastern Canada: Lee & Williamson, Carlaw Building, Wellington Street West, Toronto.
Representatives for Western Canada: Feilman, Gibson & Jardine, Syndicate Block, Portage Ave., Winnipeg.

an

THE HEINN CO. MILWAUKEE
::c aa

A RECORD
has been created by

COPIES
AS
CLEAR
AS
THE
ORIGINAL
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD 5 BLO I 1 llNCo i s Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-
quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing
them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked
by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal
THE BUNTIN-REID CO., 13 Colborne Street, Toronto
BUNTIN, GILLIES & CO., LIMITED, Hamilton
CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg
SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England
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A DEPARTMENT THAT PAYS WELL
Art Craft Accessories are much sought after by a large number of people. By

putting in a selected stock of Fry's

ART CRAFT ACCESSORIES
you can attract a high-class trade to your store that will result profitably through
the sale of other lines also.

Agents for Hasburg's and Marsching's Gold, The Revelation China Kiln, The Keramic Studio.

WRITE FOR 1912 CATALOGUE.

THE FRY ART COMPANY
41-43 WEST 25th STREET - - NEW YORK CITY.

METAL PARTS FOR

LOOSE LEAF LEDGERS, POST
BINDERS, PRONG BINDERS, Etc.

•TRADE ONLY SUPPLIED-

METALS ARE MECHANICALLY CORRECT
WORKMANSHIP IS THE BEST

PRICES ARE LOW.

Send for particulars

BRITISH LOOSE LEAF
MANUFACTURERS

LTD.

25 Finsbury Street

LONDON, -::- ENGLAND

For the Fall Trade!

HOMERIAN
Deckle Edge Stationery—

a

distinctive, high grade note
paper for smart correspon-
dence.

JOHN DICKINSON & CO., Ltd.

PAPER MAKERS. MONTREAL
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TRADE MARK TRADE MARK

LEAD and COPYING

PENCILS
ARE THE

BEST 10 CENT PENCILS
for DRAWING and COMMERCIAL USE

IN THE WORLD

;»»'

«"

No. 1250 " APOLLO " LEAD PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

Idi'i'S: LUHHNbrl*! 5VPBLLC5*^

No. 1255 "APOLLO" Copying Ink Pencil, round, yellow polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " '" " hard degree

" 1254 "APOLLO" Copying Ink Pencil, hexagon, " " medium degree " "

" 1268 "APOLLO " Copying Ink Pencil, round, peacock polish, medium degree, blue ink

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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Theres a
fflaisde/J

And your Blaisdell-

Pencil trade should be a

snug business in itself.

every
use /

Standard black lead pencils filled with best

Bavarian graphite.

Indelible copying pencils.

Heavy checking pencils and marking pencils.

Colored crayon pencils in 9 colors besides black.

No. IWl.

Made in five

degrees of har
ness. The ideal
pencil for book-
keepers, c1pt.cs,

3 enographers
an 1 geneial vise

All these are included in the Blaisdell

line. And their known quality makes
a demand which is growing stronger

every day.

Do you get the full benefit ?

Do you carry the complete Blaisdell line?

Do you display them so your customers know
that you can supply any kind of Blaisdell Pencil

they want?

Well-informed business-men realize that the Blaisdell

Paper Pencil saves time and money. They know it is neatei

than ordinary pencils, they know it is the modern thing. And
they know that the Blaisdell name on the pencil is a guarantee of

quality.

It will pay you to make Blaisdell Pencils a prominent fea-

ture of your store.

Write us for any information you want, and for samples

of our attractive display-case and our striking new "ear-

mark" counter-card if you haven't seen them. They are a store

attraction in themselves.
.1

Blaisdell Paper Pencil Co., Philadelphia

The famous
Blaisdell '-151"

blue pencil.
More of these
are sold than of
all other blue
pencils combin-
ed.

I
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THE M.J.O'MALLEY 00.
STENCIL I3HARDS, OIL IHIAHHS

HI OH BHAI1E STUCK

WRITE TOR SAMPLES

spniNtiriniJ] Massachusetts

The Standard Office Ink

A,mm
piMMmMiiine

CAI?IER
'

S

La" PiuiDftj

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal-

Boston, New York, Chicago

PERMANENT, FREE FLOWING

British America Assurance Company
Incorporated A.O. 183S

HEAD OFFICE, TORONTO
(FIRE ASSURANCE)

BOARD OF DIRECTORS
Hon. Geo. A. Cox, President. W. R. Brock, Vice-President.

Robert Bickerdike, M.P.. W. B. Meikle. E. W. Cox,
Geo. A. Morrow, D. B. Hanna, Augustus Myers,

John Hoskin, K.C., LL.D., Frederic Nicholls. Alex. Laird,
James Kerr Osborne, Z. A Lash, K.C., LL.D.,

Sir Henry M. Pellatt, E. R. Wood.

IV. B. rtciklc, General Manage-

Assets over $ 2,000,000.00
Losses paid since organization over - 35,000,000.00

CRAYONS
"STAONAL"

Ti'tl For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

^S>>
%m 8$

( f^_ TRADE

\rayol
V ^^" MARK

Eight A ^TrfffiB Colors

SCrlOOL^^^RAYONS
' RjPucArioNAL coioR* "*

<&fa!£EErW£i&&) »

"CRAYOLA"
For General Color Work, Stenciling. Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

Binney & Smith Co.
1-83 FULTON ST. NEW YORK

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.
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AIR-CUSHION FINISH

Club CONGRESS
PLAYING CARDS

Indexes 606
COLD EDGES
COPYRIGHT. BY

TheU.S.PlayingCardCo.~.
a

Ideal for

Bridge

Dip

Look lor the name "Congress" on every box.

Air-Cushion Finish.

^"^ GOLD EDGED

L/OngreSS Playing Cards.
Season 1912-1913.

Twelve new designs now ready for shipment — some of the artists

Wiegand, Blenner, Percy Moran, Vernon.

High-class subjects selected with great care, for the home (Social

Play)—reproduced in as many as ten colors and gold on expertly

made Playing Cards.

For the asking we will send without charge a folder showing
actual CONGRESS Cards— I NCLU Dl IMG THE TWELVE
NEW, from which you can make your own selection.

Use BICYCLE Cards for General Play.

The U. S. Playing Card Co.,
Cincinnati, U. S. A.

Copyright, 1912, by The U. S. Playing Card Co., Cincinnati. U". S. A.

149—PIERRETTE. 151—GOBELIN TAPESTRY.
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Ahead of the Season ?

Yes.

But YOU must plan ahead of the season if you
want to secure the profitable Christmas trade

in Individual Greeting Cards.

THE ALBEMARLE SERIES
has made for itself a place of pre-eminence. Hundreds

of the leading dealers recommend this line, because they

know it satisfies their customers. It will satisfy yours too.

A few sample books still left. Write for yours to-day.

THE VALENTINE & SONS UNITED PUB. CO., Ltd.
Montreal, Toronto, Winnipeg and Vancouver

Factories : Dundee and Edinburgh, Scotland.

J&
"V

Sfc

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games
and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street New York

HERE ARE THE BASKETS
That are fast finding their way into
general use throughout Canada.

THE ANDROCK LINE

"Canadian made for Canadian Trade"

Better value for the consumer, big-

ger profit for the dealer, because the

duty is saved.

Write for Price List

ANDREWS WIRE WORKS of Canada Lid.

Watford • - Ontario
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QUALITY—THE BEST
Twenty-two years of careful and successful manufacture have
demonstrated our claims for quality.

VARIETIES—TO MEET ALL DEMANDS
Nearly one thousand numbers to select from.

SERVICE—UNEXCELLED .

Immediate shipments of all varieties insure prompt and economical
execution of orders.

SAMPLE BOOKS ON APPLICATION

EATON, CRANE & PIKE COMPANY
PITTSFIELD, MASS.

New York Office, Brunswick Building. 225 Fifth Ave.
Chicago Off ice. 1 00- 1 08 South Michigan Ave. Boston Office, 387 Wash-

ington Street. Denver Office, 634 16th Street

Maxim's Antiseptic

Telephone Mouth Piece No 10 Glass Paper Weight

Frank A. Weeks Mfg. Co.
93 St. John Street, NEW YORK

SOLD BY ALL LEADING CANADIAN JOBBERS

HINKS .WELLS &C°
k. B I R M l.N C H A M. ^

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools In one of the best equipped factories.

Sold in 6d., Is. and cross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

It Will Pay You
To Investigate

You can have increased sales at enhanced
profits and at the same time give your cus-

tomers better value if you will stock "Morton"
Pens. Handsome designs and pens to suit

all hands. Get particulars about the "Morton"
with college imprint. Send for catalogue.

Made by J. MORTON, New York

CANADIAN AGENTS :

MENZIES & CO., LIMITED, ^Vo^^Id'a
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ATTRACTIVE COVERS FOR SCHOOL OPENING
Our line of

Exercise Books and Scribblers
for the Fall School Opening embraces

new and popular subjects which will appeal to the Scholars

School Books and Supplies of all Kinds

SMITH, DAVIDSON & WRIGHT, LIMITED
Wholesale Stationers and Paper Dealers, Vancouver, B.C.

75,000,000 "O.K."
PAPER

FASTENERS
SOLD the past YEAR should

convince YOU of their

\SUPERIORITY.
Then Add TONE to You,

=J Stationery) in the OFFICE.BANK,
&£±» SCHOOL or HOME.

There is genuine pleasure in

>j-W^'r / ^* «&3>ijJttOi) their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly an*-'

|"Me« always work- " Made of brassin 3 sizes. Put upin brass

I boxes of 100 Fasteners each.

I
Handsome. Compact. Strong. No Slipping, NEVER !

All stationers. Send 10c for sample box of 50, assorted.

I Illustrated booklet free. Liberal discoun I to the t rade.

The 0. K. Mfg. Co., Syracuse, N. Y.. U. S. A. To ib

Hold the line

London (Eng.)
Export Agency,
8 St. Bride St.,

LONDON, E.C.

Here's the line to hold

—

John Heath's Telephone
Pen. You will not hold it

long because it sells so

quickly. There's quality

about it. It writes
smoothly, never corrodes,

and lasts long. Get con-

nected with the Telephone
Pen for quick sales.

Supplied by all
the leading
wholesale houses
in Toronto and

Montreal.

wESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,000,000

Losses Paid Since Organization
of the Company, over -

55,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager

C. C. FOSTER, Secretary

Note Book Covers

THE University NoteBookCovers are used

in leadingeducational institutions all over

the world. The covers are fully reversible,

and the fillers are held in place by the use

of the famous National Split Rings. These
covers are made in a wide range of sizes,

open end or side. Fillers are supplied with

faint, quadrille and cross section ruling,

also plain and drawing paper.

Introduce these goods to your trade

Samples supplied upon request

National Blank Book Co.

HOLYOKE, MASS.

(4

Profitable Side Lines"

Send for our 800 page illustrated.

It will be mailed to you free of any expense

on your part.

Wholesale only and One Price to all.

Booksellers and Stationers can be easily

interested in profit-making merchandise in

connection with their business.

LET US CONVINCE YOU.

The Oskamp Nolting Company
New Address: 26-30 Seventh Ave. W., Cincinnati, Ohio.
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The Write-Away Fountain Pen.

JUST 5 PARTS
A.—Cap. B—Barrel or Ink Well. C—Pen Point Section. D.

—Pen Point. E.—Plunger or Feed Bar. F.—Half Section,

showing plunger down in Pen Point Section, as in writing.

No Curves. No Hump. No delicate parts to get out of order.

No Complicated Pen Section. No Rubber Tubing inside to be
eaten up with acid. No Cheap John imitation gold trimmings.

No fake 14K. gold pen point. Not a puzzle—Just a good com-
mon sense serviceable Fountain Pen with interchangeable pen
point section that a child can understand and don't cost 500

per cent, more than it ought to cost. What is more, it's guar-

anteed.

MANUFACTURED BY

Write-Away Fountain Pen Co., Ltd,
BERLIN -:- CANADA

WRITE RIGHT AWAY
FOR THE

WRITE-AWAY CATALOG

Write-Away Pens
Are All Right

.Sr—

—

&

WRITE-AWAY
INKS

AND MUCILAGE
MADE IN CANADA FOR

CANADIANS
They will more than stand the test

in comparison with inks imported
from England and the United
States. Try it.

You can give your trade better

value and yet make a bigger profit.

Isn't that something well worth in-

vestigating?

Do not confuse these inks with cer-

tain low grade products which have
at times appeared on the market in-

juring the trade of dealers who sold

them—ours is not that sort. You
will eventually realize it, why not

share in the price advantage we
are now offering?

WRITE-AWAY INKS ARE ALL
RIGHT.

WRITE RIGHT AWAY
FOR THE

WRITE-AWAY CATALOG

L. & C. HARDTMUTH'S
"MEPHISTO"

Copying Pencils

N9 9"7.""^iSCeypXgxb COgyiUG. made by l& C. HARDTMUTH in"_AUSTRJa.

"KOH-I-NOOR"
Drawing Pencils

are unexcelled for purity and durability.

"A grade for every purpose and every grade the best.*'

FOR THE BOOKKEEPER, DRAUGHTSMAN AND EVERYONE

Western Distributing Agents;

SMITH, DAVIDSON & WRIGHT Limited
Wholesale Stationers and Paper Dealers, Vancouver, B.C.
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CONWAY, STEWAKT & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPHIC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our

Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES:

Lancaster Street,

BIRMINGHAM, - ENGLAND

The "Marvel" -Most effective punch made. May
be adjusted to any desired margin.

Easy to operate—simple in construction.

The "Hummer" -Adjustable punch, for either round
or slotted holes. Satisfies a most

pressing demand for a combination adjustable office punch
of high quality and moderate price.

WRITE FOR PRICES

THE SAMUEL C. TATUM CO.
Miiq Office and Factor;. Ciocmoali, Ohio. Toroalo, Harold P liichit A Co.

-©©©

Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto
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Just Read What D. J. Young & Co., Ltd.

of Edmonton, Canada, Say About
Here's the Letter:

1). J. YQUNG & COMPANY, Limited
Stationery Office Appliances

660 First St. Phone 1127

Edmonton, Can., March 15, 1912.

Tile Oscar Onken Company,
Cincinnati, Ohio.

Gentlemen :

—

We have your favor of recent date and in reply beg to state

that the ONKEN YOI'NIT Fixtures received from you have
given good satisfaction, and we have pleasure in recommending
same. Yours very truly,

D. J. .YOUNG & CO., Ltd.

ONKEN
INTERCHANGEABLE

* WOOD WINOOW FIXTURt ^^

YOUNITS
(Patented 1911—United States and Foreign Countries.)

Now I positively can do the same thing

for you with either my .$21.00 or $35.00 set of

Stationery Store Window Fixtures.

The price and investment should not be

considered when results of this kind knock at

your door.

THE TILL SET.

The above illustration shows entire set of No. 5A
STATIONERY YOUNITS comprising 140 YOUNITS to the

set. There are 18 display slabs made of well-seasoned

lumber. 10 of the slabs are fitted with tilting metal ad-

justments on back for holding them in different positions.

The remaining 122 YOUNITS consist of BASE BLOCKS,
UPRIGHTS, CROSS ARMS, and EXTENSION YOUNITS,
in assorted lengths and sizes, which will enable you to

make HUNDREDS and HUNDREDS of Window Trims
and as many odd and standard fixtures.

YOU NEVER NEED A TOOL.

p- • i Made of select Oak in 3 stock finishes. Weathered.
rinisn Golden or Antique Oak, all in soft mellow waxed
finish.

Qi.„_. pL a .i, Each set is put up in a Hardwood
kJlUrage VsIieSl hinged-Ud storage chest (oiled finish i.

A place to keep the unused YOUNITS.

Rnnlr n( WaeXtrnc A beautiful book of photographs
DUU1Y UI L/cblgDJ) showing large size trims made with
my YOUNITS sent FREE with each set.

MY TWO SETS
C.ilW. C k Large enough for two windows and $QC 00
OBI INO. DA inside store use. 140 YOUNITS OO.

JHE QSCAR QNKEN QO.

No. 691 Fourth Avenue

Cincinnati, O.

C^ilVT^ Cl A Large enough for one window $01 00
Oet 1\0. O2A 88 YOUNITS L\*

Every Set Absolutely Guaranteed. Shipments Made at Once.

Freight and duty allowed to Winnipeg and to all ports of entry

east of Winnipeg on the Southern Canadian Border.
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Novel and Original Designs for

Satisfaction-giving and

Profit-making

CHRISTMAS and NEW YEAR CARDS
CHRISTMAS LETTERS

CHRISTMAS and NEW YEAR POST CARDS
CALENDARS

CHRISTMAS GIFT SEALS
TAGS and HOLLY CARDS

PERSONAL GREETING CARDS and
LETTERS

OCCASION POST CARDS
BIRTHDAY CARDS and POST CARDS

TOY BOOKS, GIFT BOOKS,
PAINTING BOOKS,

JUVENILE BOOKS, BABY BOOKS,
WEDDING BOOKS,
BIRTHDAY BOOKS,

TOYS and DOLLS OF PAPER

WRITE FOR CATALOGUE

RAPHAEL TUCK & SONS CO., LTD.
9-17 St. Antoine St., MONTREAL

LONDON PARIS BERLIN NEW YORK
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Ready for the Fall Trade

The

Swan Safety

Inksight Pen

<I Samples are now to hand, and we
are booking orders for this our latest

and best pen.

<I A staple article, with an unique

element of novelty and usefulness,

therefore a good seller.

I| Have them on your counter, in

your show case. They will attract

the eye.

•J For the man who is dependent

on his pen.

ASK FOR PARTICULARS

The only

Pen with the

Little Windows

^ For the man who was always fill-

ing his pen when only half empty

—

or running out of ink at an incon-

venient moment.

^ A glance and you know how
much ink.

<I The windows show up clean and
white where the ink is below their

level.

<I The windows will not break.

<J Sells at fifty cents above the ordin-

ary Swan Safety.

ORDER YOUR STOCK NOW

Mabie, Todd ®> Co., Toronto
London, England, and Elsewhere
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BUYERS' GUIDE
TRINER'S

are good

Postal Scales

Time has proved their
superiority.

Include them in your
order through the
Jobber. They will net
you a, good profit.

TRINER SCALE
& MFG. CO.

2714 W. 21st Street. Chicago, 111.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

HB, Ht with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

ACCOUNTANTS AND AUDITORS.

JENKM3 & HAHDY
Assignees, Chartered Aocountants, Estate and

Fire Insurance Agents.
151 Toronto St. 52 Can. Life Bldg

Toronto Montreal

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
urug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal, 1897

YOUR AD. HERE
WOULD BE READ
BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND
STATIONERS.

ART SUPPLIES.
A. Ramsay & Sou Co., Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 265 Yonge St., Toronto.

BLOTTINO PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, V a.

The Standard Paper Mfg. Co., Richmond, Va.
BLANK BOOKS.

Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutin, Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
Alfred Guggenheim, 529 Broadway, N.Y.
Lonsdale & Bartholomew, Montreal.
Leubrie & Elkus, 45G Fourth Ave., New York,

N.Y.
Menzies & Co., Toronto.
Raphael Tuck & Sons, Montreal.
The Sutcliffe Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers.

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. .T. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representatives.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Arthur A. Waterman Co., Ltd.
Conway, Stewart & Co., London. Lee &

Williamson. Toronto. Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thnddeus Davids Co.. New York, Brown

Bros., Ltd., Toronto. Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

• Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co., Toronto.
H. C. Stephens. London, Eng.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros.. Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
The Western Leather Goods Co.. Toronto.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith. Davidson & Wright. Ltd., Vancouver
National Blank Book Co., Holyoke. Mass.
Warwick Bros. & Rutter. Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co., Milwaukee. Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co.. Toronto.
The Brown Bros.. Ltd.. Toronto.
Roorurn & Pease Co.. Brooklyn.
Samuel C. Tatum Co., Cincinnati.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.
NEWSDEALERS.

Imperial News Co., Montreal and Toronto.
Gordon & Gotch, 132 Bay St.. Toronto.

Toronto News Co. ,

Montreal News Co.
PAPER FASTENERS.

The O. K. Mfg. Co.. Syracuse. N.Y.
The Barrett Blnderv Co.. Chienpo.

ART SUPPLIES
Winsor & Newton's Oil Colors

Water Colors

Canvas

Papers'

Brushes

Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

Guest Cards
of Merit

Tally Cards
of Originality

Post Cards
of Rare
Excellence

ALL R1GHTL Y PRICED

SAMPLES ON REQUEST:
NO CATALOGUES.

LEUBRIE & ELKUS
456-460 Fourth Ave.

New York

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Reports and Collection*

Our method of furnishing; commercial reports
to our subscribe™ gives prompt and reliable in-

formation to date. Every modern facility for tas

collection of claims. Tel. Main MM
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BUYERS' GUIDE
When Considering School tuppliis

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., ^IXJZT"
77 York St., Toronto. Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible
assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a
re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, NY.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Cent,

of the Booksellers.

Stationers and Fancy

Goods Dealers of

Canada

1APETERIES AND WRITING PAPERS.
Warwick Bros. & Rutter, King St. and Spa-

dina Ave., Manufacturing Stationers,
Toronto.

Tlie Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buutin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfield, Mass.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Tatum Co., Cincinnati, O.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buutin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SEALING WAX
Menzies & Co., Toronto.
Thaddeus Davids Co., New York, Brown

Bros., Toronto, Canadian Representatives.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St., Toronto.
A. H. Goetting, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers,

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers, Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.

TALLY CARDS, DANCE PROGRAMMES,
ETC.

The Chas. H. Elliott Co., North Philadelphia,
Pa.

Leubiie & Elbus, 450 Fourth Ave., New York,
N.Y.

TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOY MARBLES.
The P. M. Chrlstensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.

BOOK PUBLISHERS.
(Canadian).

McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchlld, Toronto.
William Briggs, Toronto.
Henry Prowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmillan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.

(British).
Religious Tract Society, London, Eng.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass
Page & Co., Boston.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2y2 , 3 or 3^2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLED
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A comtltte catalogue of all the above publication! tent

free upon application.

Morton,Phillips& Co.
PUBLISHERS

115 and 117 Notre Dame St. We.t. MONTREAL

N.B. -The BROWN BROS., Ltd.. Toronto, carry

a full line of our publications.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.



54 BOOKSELLER AND STATIONER

\SHED A18'i5

Tower Manufacturing and Novelty Company-New York.

TOWER'S TRADE TOPICS
For Progressive Stationers

" Facts—and the proof thereof—are what business men demand. 11—Harriman.

THE FACTS
Our Stock is the most complete and our prices the lowest.

THE PROOF
We are doing the largest Stationery business in the world.

COMMERCIAL STATIONERY AND OFFICE SUPPLIES DEPARTMENT.
COMPLETE LINES—Blank Books, Tablets, Inkstands, Stationer's Hardware, All Makes

Pencils, Penholders and Erasers, Inks ami Mucilage, Typewriter Supplies, School Supplies,

Office Filing Systems, Stationer's Sundries—in short, EVEEYTH15TG from a Steel Pen to an

Office Safe.

SOLE AGENTS, U.S., FOR ARNOLD'S INK.

FANCY GOODS DEPARTMENT.
Latest and Most Complete Lines of Impoited and Domestic Fancy Goods.
Desk Fixings, Leather and Brass Goods, Metal Novelties, Toilet Sets and Mirrors, Post

Cards and Photo Albums, Cut Glass and China ware, Art Calendars and Pictures, Christmas
and New Year Cards, Novelties, Sporting Goods, etc.

Our 1912 Holiday Display now ready at 350 Broadway, New York. Soon to open at 323-

325 Adams St., Chicago, Detroit, Pittsburg, Memphis, Atlanta, Kansas City, Salt Lake City,

Denver, Houston.

FOUNTAIN PEN AND PENCIL DEPARTMENT.
Now introducing our Temco Fountain Pens. All grades of Fountain Pens, mounted or

plain. Fountain Pen Assortments, with Display Case. Gold Pens, Pocket Pencils, Rubber,
Silver and Gold. All Makes of Fountain Pens' and Pencils REPAIRED for the Trade. Send
for Price Lists.

SPECIALTY DEPARTMENT.
Headquarters for World's Fair and Ideal Wooden Toothpicks, Sanitary Drinking Cups,

Tower's Watches, Tower's Safety Razors, Temco Safety Razors, Temco Safety Matches.

Send for Price Lists.

PAPER AND TWINE DEPARTMENT.
Handles all grades and varieties of Paper and Twine. Specializing on Leatherette, Wood,

Grain, Fancy Print, Trade-Mark, Embossed, Book and Hard Sized, News, Lightweight Kraft
and Manilas. Tower's Sanitary Towels.

Deliveries from Stock or Mill.

You are handling some or all of the goods listed above.

You are ordering Staple Goods every few days,

If you have not an account with the House of Tower, start

one at once. If you have one, increase it, it will pay you.

TRADE MARK RCG
IN U. S. PAT. OFF. Tower Manufacturing and Novelty Co.

WHOLESALE DISTRIBUTING AND MANUFACTURING STATIONERS

306-308-310 and 350 Broadway, New York

Y Permanent Sales Rooms : 323-325 Adams St., Chicago, 111. N.

TRADE MARK REG.
IN U. S PAT. OFF.
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Carnation
"The Pink of Perfection"

TYPEWRITER RIBBONS
Long Lasting

Non-filling

Sharp Writing

Self-Renewing

Brilliant

Indelible

Unconditionally endorsed as the highest grade
typewriter ribbon it is possible to produce. The
cloth used is an imported nainsook, made from
South Sea Island cotton of long fibre and the most
silky nature. The cloth is saturated by a triple

process with our recuperative ink, which, ay the
ribbon is used, spreads from the unused to the used
portion of the libbon, thus making a self renewing
ribbon. Carnation Ribbons give clear, sharp
copies and the longest possible service.

CARBON PAPER
is manufactured on the very finest quality of im-

ported paper and is coated with an entirely new
process of indelible colors. We have combined all

high grade and excellent features in producing the
Carnation Brand, and it is truly "The Pink of Per-

fection." Made in five colors and in three weights
—light weight, medium and standard.

OTHER LINES WE MANUFACTURE:
ADDING MACHINE ROLLS

STENOGRAPHERS' NOTEBOOKS

Common Sense

Paper Fastener
It Grips, - - - Never Slips,

No Points To Get Stuck On,

It Can't Tangle or Tear,

FOR CALE CY ALL STATIONERS

Miller-Bryant-Pierce Co.
AURORA, ILLINOIS

HAROLD F. RITCHIE & CO., Limited
Canadian Sales Agents

32 Church Street - Toronto, Canada

HIGGINS'
TAURINE MUCILAGE

T'HE demand for a clean,
tenacious and pure muci-
lage, 6ecure against the

corrosive influences affecting
the average productin this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of
the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,
non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON
Main Office and Factory, BROOKLYN, N.Y., U.S.A.

"Sports" Playing Cards

Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We arc headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Vdvertisinjj Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to The Union Card and Paper Company, Montreal
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MR. DEALER
It should interest you to know that we are now making and

putting on the market Washburnes Patent "O.K." Paper Fasten-

ers in STEEL (nickel-plated) in addition to our line of Brass Fast-

eners. This steel fastener is our Competing Fastener. It is in no way
inferior, although sold at a much lower price. It is made of the

best cold rolled Besmer steel and finished in bright nickel, put up

in bright nickel-plated boxes of 1 00 fasteners each, 1 boxes to a

carton. It should prove a good seller in connection with this Cel-

ebrated Line.

The Washburne Adjustable Paper

Fastener is mechanically perfect.

Having the advantage of an open

recess on one side, adapted to re-

ceive and protect the paper-pierc-

ing point on the other, allows both

sides of the fastener to lie flat on

the paper and to hold with a "bull-

dog grip."

(Enlarged for clearness)

The fact that These Celebrated Fasteners have the enormous
yearly sale of over seventy-five million puts their superiority be-

yond question. Our trade

Mark "O.K." is stamped

on every fastener and
every box.

There is nothing just as

good. Accept no other.

We advertise exten-

sively and always with

the request to buy from

YOU.
A postal from you will bring electro plates, samples and enclosures

for advertising, without charge.

We would be glad to place in your hands our new illustrated

and descriptive booklet, showing our other stationery specialties in

addition to this line.

Should you meet with difficulty in getting prices or having your

orders filled, through your jobber, we would refer you to Henry
Bainbridge & Company, Kimpton Harbottle & Haupt, New York,
or any of the following list of our other large distributors.

CHICAGO. ILL., A. C. McCLURG & CO.

STEVENS MALONEY & CO.

SAN FRANCISCO, CALA., CUNNINGHAM, CURTIS & WELCH
SCHWABACHER FREY

CLEVELAND, OHIO, BURROWS BROS. CO.
WASHINGTON, D. C,
MILWAUKEE, WIS.,

H.

BALTIMORE, MD.,

BOSTON, MASS
WILLIAM M

PITTSBURG, PA.,

R. P. ANDREWS PAPER CO.
THE H. H. WEST CO.

NIEDECKEN CO.

MARCUS W. WOLF & CO
SAMUEL WARD CO.

L. McADAMS
A. W. McCLOY CO.

ST. PAUL, MINN., WRIGHT BARRETT & STILLWELL CO.

ST. LOUIS, MO., BLACKWELL— WIELANDY BOOK & STATIONERY CO.

JACKSONVILLE, FLA., THE H. & W. B. DREW CO.

CANADA
TORONTO, THE BROWN BROS. LTD. - - GRAND & TOY
MONTREAL, McFARLANE SON & HODGSON
WINNIPEG, W1LLS0N STATIONERY CO.

L. & C. HARDTMUTH. Kingsway, London. England.
Selling agents lor Europe, Asia, Australia, New Zealand and South Africa.

A. M. CAPEWS SONS. 60 Pearl St., New York City
Sole selling agents for Latin America.

THE 0. K. MFG. CO., Syracuse, N. Y., U.S.A.

JAS. V. WASHBURNE, PRES.

WALL
PAPERS

"A Straight Line

is the shortest dis-

tance between two

points."

The Staunton Line

of Wall Papers
for 1913 is the Wall
Paper Dealer's
shortest route to

wealth.

Therefore:—

"Wait for the Man
From Stauntons

99

He will be with

you soon.

STAUNTONS Limited
WALL PAPER MANUFACTURERS

933 Yonge Street

TORONTO
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SERVICE
Open
Evenings
We will be here at

your service until 9
p. m., not only on
School Opening Day,
but on the two follow-

ing evenings.

Any Mail, Telephone
or Telegraph Order
received up to 9
o'clock will be for-

warded the same
night.

We will do everything

in our power to en-

sure prompt, intelli-

gent service to our
customers and
friends. All we ask is

to be put to the test.

Make your orders

clear and explicit —
we will do the rest.

SEE THAT YOUR STOCK OF

Swansdown Erasers

is sufficient to meet the requirements of

your trade. This eraser beats the world.
It is indispensable for teacher, pupil, art

student and draughtsman. It has no
equal.

THE TECHNICAL LEAD PENCIL

in various grades, sells at 5c and costs

less than most high grade pencils. It

will satisfy you and your trade.

MATHEMATICAL SETS AND PARTS
Our "Up-to-date" set, for the money, is

the best ever. A somewhat better set is

The Science Set. Lower priced sets are
The High School, The Technical, The
Collegiate and The University Pocket
Case.

CRAYONS AND COLOR BOXES

The Paul Peel, three-color box, looks
like an expensive article, but retails at

ioc. In crayons we recommend

CRAYOGRAPH AND CRAYONART

Rush in Your Orders.

The Copp, Clark Co., Ltd.
TELEPHONE, MAIN 4146

64 Front St. West - TORONTO, CAN.

e: B
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A GOOD SIGN

Have you seen

The new finish in Fine

Stationery ?

Dimity is now supplied

in Five Finishes and Five

Sizes.

New designs in Playing Cards, Tally Cards and other Fall Goods.

Buntin, Gillies & Company, Limited
Hamilton and Montreal

CAUSE
Our Success is founded solely on the merits and worth of our goods.

No Success has ever been built on " Cheapness."

Reputation such as ours results from tireless efforts that have
eventually produced the best in the world.

We are satisfied with nothing less than the best on earth.

EFFECT
We make only the best and sell at no higher than necessary

to maintain our high standard.

We sell only that which is standard, made in the largest

and most up-to-date plant in the world.

THEREFORE
We fill every requirement.

We suit every purpose

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., US.A.

BRANCHES:
NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C.

AGENCIES in every part of the world—in every city of prominence.



BooksellenStationep
OFFICE EQUIPMENT JOURNAL
ANNUAL
FALL NUMBER

THE LAST TRIP OF THE SEASON

THE MACLEAN PUBLISHING COMPANY limited

MONTREAL TORONTO WINNIPEG VANCOUVER NEWYORK CHICAGO LONDON eng.



BOO KSE LLEK AND ST A TIO X E li

er3

Kl

&>/_

BLANK BOOKS

Past the experimental stage

—

As good as the best material

and first-class workmanship

can possibly make them.

A range of styles, shapes and

rulings anticipating every re-

quirement of the accountant.

Compare with others and
your experience will convince

you of their worth.

MANUFACTURED BY

Warwick Bros. & Rutter
Limited

Toronto
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Fall Announcement

BROWN BROS., Limited

WHOLESALE AND
MANUFACTURING STATIONERS

Account Books, Fine Leather

Goods, Diaries, Etc.

Dealers in Paper of Every Description

Printers' and Bookbinders' Supplies

We beg to announce that we have

a stock most complete and well assorted

in every department.

ACCOUNT BOOKS- "PEERLESS"
Every Size, Description and Quality.

LOOSE LEAF LEDGERS

BINDERS, SHEETS and SPECIALTIES

MEMO BOOKS—our special feature.

FINE LEATHER GOODS

LADIES' BAGS

WALLETS, LETTER and CARD CASES

BANKERS' CASES, PORTFOLIOS

Most Complete

Assortment.

Every Requisite

STATIONERY

OFFICE SUPPLIES
INKSTANDS—our own make.

PENS—Esterbrooks and all popular makes

WRITING INKS—Davids', Stephens' and
all best makes.

CASH BOXES, DOCUMENT BOXES, WASTE
BASKETS—new stock, finest choice makes.

OPHIR, KOH-I-NOOR, FABER'S. and all Pencils.

PAPER—Every description, size and quality

PRINTERS' AND BOOKBINDERS' SUPPLIES.

DIARIES, 1913—48th year, 250 varieties.

51-53 Wellington St. West, TORONTO
ESTABLISHED TORONTO OVER 60 YEARS
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TRADE MARK REG.
IN U. S. PAT. OFF

Tower
Manufacturing

and NoveltyCo.

306, 308,310 and 350

Broadway,New York

TRADE MARK REG
IN U. S. PAT. OFF.

Tower
Manufacturing

andNoveltyCo.

306, 308, 310 and 350

Broadway, New York

Wholesale, Distributing and Manufacturing

STATIONERS
TOWERS
TOWERS
TOWERS
TOWERS
TOWERS
TOWERS

is where to get everything in

is where to get everything in

is where to get the very
is where to get the very
is where to buy goods in

is where to get the very

STATIONERY
FANCY GOODS
BEST VALUES
LOWEST PRICES
ANY QUANTITY
BEST SERVICE
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A Practical Plan to

Increase Your Sales
"EVERYBODY GOES TO THE
MOVING PICTURE HOUSES."

We help bring customers into YOUR store by

showing the audience the merits of the goods you

sell.

.V set of advertising- Slides shown at Moving

Picture entertainments in your town, with YOUR
name Prominently Displayed as an agent, is bound
to make business for YOU.

People can't get away from YOUR announce-

ment and are compelled to read TOUR advertise-

ment.

We will furnish you with one set of slides, each

slide beautifully colored, with YOUR name boldly

advertised for an assorted order of $15.00 or over,

Inks, Mucilage or Fountain Pens.

Write to-day, slides will be sent immediately.

LOOK AT THIS 50 CENT

Write-Away

Fountain Pen
(Guarantee with each Pen)

The Latest Invention in a Fountain Pen

WE LEAD OTHERS FOLLOW

Ask your dealer for Write-Away Inks

and Mucilage if you want the best

FULL LINE and ASSORTMENT.

WRITE-AWAY FOUNTAIN PEN CO., Limited
BERLIN - ONTARIO

ESTERBROOK'S PENS
THEIR REPUTATION EXTENDS OVER HALF A CENTURY

Makers of the original and genuine FALCON 048. The easiest writing and longest wearing

of all pens. TWO HUNDRED STYLES, from broad stub to finest point.

Assortment No. 1
Con

:

ns ~ gross

popular styles put

up in handsome oak case with glass top.

Assortment No. 2
Con,a

;

n

;f

3 gross
'

one - half gross

each of six popular styles in glass top tray.

BROWN BROTHERS, Limited, Toronto
AGENTS^

Fo r catalogs Ad^ess THE ESTERBROOK STEEL PEN MFG. C0. 95Jg^^N
N
N
E^roRK
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Christmas Greetings

J
am Solomon t+ie wise
And my knowledye none, denies.
I can show mat lifo's worth living

That yood friends are worth the having.

And a messaye thus I speak
"They never find who never seek 1."

Just one of our Cards whic h Will attract

Christmas shoppers. We can send a

wide range

Lists of those to be remembered
are long, and purses, too often, short.

But an attractive Post Card will bear

the message of good-will.

Such post cards will be in great

demand in a few weeks. ARE YOU
PREPARED TO MEET THE DE-
MAND?

Our Post Cards Fill

the Need

We also have special Christmas

Greeting Booklets which are works of

- rt and at moderate prices. From us

you can get what you need to make

your store attractive. The goods will

yield you splendid profits, and will

draw people so that you may show

them your other lines.

Other Seasonable Offerings

Don't forget our Children's Holiday Gift Books—our Scotch and

Irish song books in Clan Tartans and Irish Silk. And REMEM-
BER TO PUSH THE ALBERMARLE SERIES of Private

Greeting Cards. There will be no disappointment with deliveries.

POST
Valentines Series

CARDS

RL*>

The Valentine & Sons United Pub. Co., Limited
MONTREAL TORONTO WINNIPEG VANCOUVER
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CROWELL'S
NEW BOOKS

FICTION
KIRSTIE. By M. F., Author of "The .Journal

of a Recluse." An original and absorbing
story of love. 12mo, net $ 1 . 25

ILLUSTRATED HOLIDAY BOOKS
CHILDHOOD. By BURGES JOHNSON. A

beautiful quarto volume, in a class by itself

among elaborate holiday publications. 20
full-page photographs by CECILTA BULL
HUNTER and CAROLINE OGDEN. 4to,

cloth, net, $3.00. Limited edition, leather,
net 10.00

THE ALPS AS SEEN BY THE POETS. Edited
by J. WALKER McSPADDEN. Carefully
chosen selections from Byron, Longfellow,
Bryant, Wordsworth and other poets. Illus-

trated by 16 superb illustrations in color.

8vo, net 1.50

ILLUSTRATED BOOKLETS
THE MAN WITH THE PITCHER. Bv JOHN

F. GENUNG. A narrative from 'a fresh
viewpoint of Christ 's birth and childhood
days. Illustrated in color. 12mo, net 50

THE FIRST CHURCH'S CHRISTMAS BAR-
REL. By CAROLINE ABBOT STANLEY.
A notably clever Home Missionary storv. 3

illustrations bv GAYLE PORTER HOS-
KINS. 12mo, net 50

THE JOY OF THE LORD. By .J. R. MILLER.
A religious booklet on the theme of the
real happiness to be found in the Christian
faith. Illustrated in color. 12mo, net 50

TRAVEL BOOKS
A MEXICAN JOURNEY. By E. H. BLICH-

FELDT. A complete survey of this inter-

esting country by a traveler and writer
thoroughly conversant with its political,

commercial, and industrial affairs. Map and
32 illustrations. 8vo, net 2.00

THROUGH SOUTH AMERICA. Bv H. W. VAN
DYKE. Introduction bv HON. JOHN BAR-
RETT, Director-General of the Pan Ameri-
can Union. A careful consideration and de-

scription of all the countries of the con-
tinent. Map and 32 illustrations. 8vo, net 2.00

SERIOUS BOOKS
SPIRITUAL SURGERY. By OLIVER HUCKEL.

Pointed truths in spiritual lines treated in

a novel, striking fashion. 12mo net .75

LIGHT ON LIFE'S DIFFICULTIES. Bv JAMES
ALLEN, author of "As a Man Thinketh."
Practical discussion anil solution of difficul-

ties encountered by every one from day to

day. 12mo, net 75

THE MINISTER AS SHEPHERD. Bv
CHARLES E. JEFFERSON. Duties and re-

sponsibilities of clergymen outside of their

pulpits, by a leading New York pastor.

16mo, net' ". 1.00

THE BOOK OF COMFORT. By J. R, MILLER.
A bright, cheering work, suited not only for

people wishing to extend comfort, but also

for those undergoing sorrowr
. 12mo, net... 1.00

THOMAS Y. CROWELL CO.
NEW YORK

Books For Fall and

Winter Trade

Circulating Libraries are blamed for the

spread of contagious diseases. People, there-

fore, are anxious to buy new books if they can

get these reasonably. Many people have to buy

their books if they are to read at all. There are

no circulating libraries in their town, or else

these are poorly supplied.

Books For Fifteen Cents

We can offer popular books by the best

authors which you may sell at fifteen cents and

reap a good profit—Books which are well print-

ed and altogether attractive.

At fifteen cents who will not buy

the works of Ryder Haggard, Chas.

Garvice, Henry Seton Merriman,
Arnold Bennett, Phillip Oppenheim,
Ouida?

Cloth-Bound Books, Too
"Newnes Red Cloth Edition,'' and "John

Long's Sixpenny Cloth Edition," enable you to

retail more works of first class authors at

fifteen cents.

Then we have many other novels, illustrated

and bound attractively in cloth, which we can

sell, at a price enabling you to retail them
profitably at 25, 35, 50 and 75 cents.

Cassels' latest $1.25 books are to be secured

here. Let us send lists.

Imperial News Co., Ltd*

Montreal Toronto Winnipeg
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BRIGGS'
AROMANCEOF
B1LLYG0ATHILL
ALICE HEOAN RICE

THE ADVENTURES OF

KITTY COBB

MCTUIES <b TEXT »Y

JAMES MONTGOMERY FLAGG

Kitty Cobb, $8.28 net.

Illustrated.

By JAMES MONT-
GOMERY FLAGG.

<»ne of the leading

American gift books.

Money Makers For
The Long Patrol, $1.25.

By H. A CODY,
Author "The Frontiersman."

The Closing Net, $1.25.

By HENRY C. ROWLAND,
Author "The Magnet."

A Romance of Billy Goat Hill, $1.25.

By ALICE HEGAN RICE,
Author "Mrs. Wiggs oi the Cabbage Patch."

Mr. Achilles, $1.00.

By JENNETTE LEE.
Author "Uncle William.

"

Adrian Scroop, $1.25.

By R. A. WOOD-SBYS,

White Shield, $1.50.

By MYRTLE REED,
Author "Lavender and Old Lace."

Corporal Cameron. Cloth, $1.25. Cloth Gilt,

$1.50. Leather Yapp, $2.00.

Bv RALPH CONNOR,
Author "The Man from Glengarry."

George Helm, $1.25.

By DAVID GRAHAM PHILLIPS.
Author "The Price She Paid," etc.

BRIGGS' REPRINTS
1. Holy Orders Corelli 20. Sky Pilot Connor

2. Treasure of Heaven Corelli 21. Black Rock - - - - Connor

3. David Harum Westcott 22. The Frontiersman - - - Cody

4. Lords of the North Laut 23. The Catspaw Osborne

5. Cynthia-of-the-Minute Vance 24. Forest, Lake and Prairie McDougall

6. My Lady of the Snows - 25. Saddle, Sled and Snowshoe McDougall

7. The Trail of '98 Service 26. The Girl of the Golden West - Belasco

8. The Second Chance McClung 27. No Man's Land - - - Vance

9. Sowing Seeds in Danny McClung 28. Scarlet Runner (\ N. & A. M.

10. Mrs. Wiggs of the Cabbage P itch Rice Williamson

11. Sacrifice of the Shannon Hickman 29. My Lady of Shadows Oxenham

12. Rose in the Ring McCutcheon 30. The Stampeder - S. A. White

13. The Alternative McCutcheon 31. Hill Rise - - - W. B. Maxwell

14. The Magnet Rowland 32. From the Great Lakes to the Wide

15. The Foreigner ( lonnor West - - - McEvoy

16. The Doctor Connor 33. A Reconstructed Marriage Amelia E. Hair

17. The Prospector Connor 34. By Canoe and Dog Train E. R. Young'

18. The Man From Glengarry Connor 35. Stories from Indian Wigwams
19. Glengarry School Days Connor and Northern Campfires E. R. Young-

'REMINISCENCES." By The Right Honorable
Sir Richard Cartwright, G.C.M.G.

ONE OF THE BIG BOOKS OF THE YEAR.
A wealth of Anecdote in connection with a

long Parliamentary career, side lights upon Poli-

tical situations of the Past Fifty Years. Jn
substance an Autobiography.

WILLIAM
27-29 Richmond St. W.
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FICTION
Live Booksellers

The Hollow of Her Hand, $1.25.

By <JIO(). BABB McCUTCHEON.
The Black Creek Stopping House, $1.00 net.

By NELLIE L. McCLTTNG,
Author "Sowing Seeds in Danny," "The See. mil

t "liancp."

Cease Firing, $1.50.

By MAKY JOHNSTON,
Author "To Have and to Hold."

The Inner Flame, $1.25.

By CLARA LOUISE BURNHAM.
Author "The open Shutters," "Jewel," etc.

The Wildcatters, $1.25.
By S. A. WHITE,

A stirring tale of the mines.

The Return of Peter Grimm, $1.25.

By DAVID BELASCO.

The Vanishing Man, $1.25.

By R. AUSTIN FREEMAN.
Just Boy, $1.25.

By PAUL WEST.
The Adventures of Dr. Whitty, $1.25.

By G. A. BIRMINGHAM.
Back Home, $1.25.

By IRVIN S. COBB.
Mis' Beauty, $1.00 net.

By HELEN S. WOODRUFF.
A Second ".Mrs. WiggS."

Maidens Fair, $3.50 net.

No holiday season is

complete without a
Harrison Fisher book.
The Harrison Fisher
gir] is the most popu-
lar in all creation ; she
greets you from the
covers of the periodi-
cals and smiles at you
from the covers of tilt

six best selling novels
She is omnipresent
and ever welcome.

THE
BLACK CREEK
STOPHfiBflDHSE

HOME UNIVERSITY LIBRARY
of Modern Knowledge. Sixty Volumes Now Ready.

In addition to the 35c. cloth edition the library is now available in substantial leather binding — magnificent
volumes—published at 75c.

Each volume is complete and independent; but the series has been planned as a whole to form a comprehen
sive library of modern knowledge.

Every subject is of living and permanent interest; and the books are written for the general reader as well
as the student.

Every volume is written by a recognized authority on its subject, and the Library is published under the
direction of four eminent Anglo-Saxon scholars—Professor Gilbert Murray, D.Litt., LL.D., F.B.A., Oxford; Mr.
H. A. L. Fisher, M.A., F.B.A., Fellow of New College, Oxford; Professor .1. Arthur Thomson, M.A., Eegius Profes-
sor of Natural History, Aberdeen, and Professor W. T. Brewster, of Columbia University, New York.

TEN
NEW
TITLES

51. WARFARE IN BRITAIN. By Hilaire

Belloc, M.A. (With maps.)

.32. GREAT WRITERS OF AMERICA. By.

Prof. W. P. Trent and Prof. .). Erskine.

53. THE MAKING OF THE EARTH. By
Prof. J. W. Gregory, F.R.S. (Maps and
figures.

)

54. ETHICS. By G. W. Moore, M.A.

55. MASTER MARINERS. By .1. R. Spears.

BRIGGS
Toronto, Ont.

56. THE MAKING OF THE NEW TESTA
MENT. By Prof. B. W. Bacon, LL.D.,

P.I).

57. THE HUMAN BODY. Bv Prof. A. Keith,

M.D. (Illustrated.)

5S. ELECTRICITY. By Prof. Gisbert Kapp,
D. Eng.

59. POLITICAL ECONOMY. By Prof. S. .1.

i h oman.
in. MISSIONS: THEIR RISE AND DEVEL-

OPMENT. By Mrs. Oreighton.

Public Men and Public Life in Canada, 2 Volumes.
Vol. 1, $2.00 net. Vol. 2, $2.25 net.

By HON. JAMES YOUNG.
Two Volumes. The lirst volume ends with Con-

federation, the second, from Confederation up to

the present time. No contribution to Canadian
literature is of greater importance than this set of

books.
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FALL ANNOUNCEMENTS
A STRONG LIST

OF
NEW NOVELS

The

Unknown Quantity
By Henry Van Dyke

Cloth, $1.50

SOME LEADERS
FOR

HOLIDAY TRADE

Scone in " Good Indian" Two Scenes in "The Destroying Angel" Scene in " Good Indian

FICTION:

The Destroying Angel

Louis Joseph Vance

$1.25

Good Indian

B. M. Bower

$1.25

HOLIDAY AND GIFT BOOKS

The Wilderness of the
North Pacific Coast

Islands
Charles Sheldon

$2.00 net

American Types

Clarence F. Underwood

$2.50 net

L/ondon Lavender

E. V. Lucas

$1.25

The Law Bringers
(Story about N.W.M.P.)

G. B. Lancaster

$1.25

The Joy of Gardens

Lena May McCauley

$1.75 net

Two Years Before the

Mast

R. H. Dana

$1.50 net.

ILLUSTRATED JUVENILES

Daddy-Long-Legs

Jean Webster

$1.00

Mrs. Lancelot

Maurice Hewlett

$1.25

Sky Island

L. Frank Baum

$1.25

Kidnapped by Moors

Captain Brereton

$1.50

The Woman Hater

J. A. H. Cameron

$1.25

Blue Anchor Inn

Edwin Bateman Morris

$1.25

A Boy of the Dominion

Captain Brereton

$1.25

A Magic Aeroplane

L. H. S. Henderson

$1.00

TORONTO,

THE COPP,CLARK COMPANY, limited
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OPPORTUNITY
PRICE REDUCTION AND WHY

In the near future we will remove to the new warehouse
in course of erection for us, and now nearing completion at
Portland and Wellington Streets.

In our new home, which will he thoroughly modern
in its equipment and the finest of its kind in Canada, we will

be in a hetter position than ever to serve the trade efficiently.

In accordance with the Bulletin recently sent out to the
trade, A REMOVAL SALE will be conducted until we are
settled in the new building.

We have made a Sharp Reduction in many staple lines.

A SECOND BULLETIN will shortly be issued.

WATCH FOR IT. When you get it ACT QUICKLY.
The early orders will naturally stand the best chances

of being filled COMPLETELY.

THE REASON:
This sale has been inaugurated because there will be, in

connection with the removal, a heavy expenditure and much
loss of time. Naturally, we wish to reduce to a minimum
both the bill of expense and the time the removal will occupy.
This sale will relieve the situation materially, because it will

mean that the amount of merchandise to be moved will be
greatly reduced.

That's where YOUR OPPORTUNITY comes in.

Chances to purchase staple lines of merchandise at reduced
prices are rare indeed, because occasions such as this seldom
arise.

Prompt action is advisable in your own interests. It

will pay you to come to the warehouse, but if you cannot
arrange to do that. WRITE TO-DAY.

THE COPP, CLARK CO.
LIMITED

64 FRONT ST. W. TORONTO, CANADA
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MUSSON'S
Fall and Holiday Fiction

Ten Selections from the Most Remarkable List of
New Novels Ever Offered the Canadian Book Trade

II I E LADY MARRIED. By the author of "The
Lady of the Decoration/' Cloth $1.00

''The Lady of the Decoration" is one of those

rare hooks which increase in sales as the years

pass, and now after the long interval we have
the honor of publishing its sequel.

THE HEATHER MOON. Bv C. N. and A. M.
Williamson, Authors of "Set- in Silver," "The
Guests of Hercules," etc. Illustrated. Cloth

$1.25

The story of a young girl who accidentally

learning the truth of her parentage leaves

her Scottish home and goes to London. The
charni of the Scottish countryside runs

through it, and a most interesting love story

is unfolded.

THE LOST WORLD. Bv Sir Arthur Conan
• Doyle. Cloth '.

_ .$1.25
Never has Conan Doyle been so ingenious, so

picturesque. It is an account of the most
amazing adventures of Prof. Challenger, in

whom Conan Doyle has created a new char-

acter every whit as interesting as Sherlock
Holmes, yet as different from the famous
detective as dav is from night.

THE ANTAGONISTS. By E. Temple Thurs-
ton. Decorated cloth, uniform with other

works $1.2.")

This work shows more observation and under-
standing of life than Mr. Thurston has ever

given us before. It is full of realistic optim-
ism, colour and romance: the descriptions of

the countryside are all of them pictures which
only an observer of nature could have drawn.

THE AVIND BEFORE THE DAWN. By Dell

IT. Munger. Size 514x8, pages about 500.

Decorated cloth. Elaborately illustrated bv
Thomas Fogarty ..." $1.25
It tells the story of a young girl, happy in

spite of miserable home conditions and the
frightful hardships of the prairie pioneers.
She marries the man she loves and then comes
the real problem, for her husband considers
his wife after all as a necessary piece of farm
machinery. A surprising and dramatic situ-

ation arises after the birth of young Noland,
and the tangled lives straighten out finally

in a climax which is very dramatic.

MRS. AMES. By E. P. Benson. Cloth. .. .$1.25
The author of "Sheaves." "Account Rend-
ered/'" "The Osbornes," etc.. has given us
another inimitable picture of English society

which is a real transcription from life.

THE LAST FRONTIER. By Stewart Edward
AVhite. author of "The Rules of the Game,"
"The ' Blazed Trail." etc. Size ">y4x8%.
Illustrated with 64 photos. Cloth $1.50
Just as Mr. AVhite has taken apparently over-

written topics, like the outdoors and the for-

est, and made them fresh ami new to the
public, so he has written a hook on Afrcia
that gives us a rounded picture of the coun-
try, the people and the game.

THE RED LANE. Bv Holman Day, author of

•'King Spruce," etc. Illustrated. Cloth $1.50.

The Canadian borderland has heen the scene
of many strange adventures in which smug-
gling and inter-racial quarrels and unknown
battles for forest rights have played a constant

part. Mr. Day has occupied himself with
not only romance and- adventure, hut also

the peculiar characters, eccentric and rare in

humor, which he has found in our eastern

borderland.

THE NET. Bv Rex Beach, author of "The
Ne'er-Do-AVell," "The Spoilers,'-' etc. Illus-

trated. Cloth $1.50

A Rex Beach story to the last line, "The
Net" is brimful of action. In it a writer

Avho knows what danger and violence really

are. and how men feel in the presence of

peril, tells how a physical coward made him-

self into a brave man.

THE COMING OF THE LAAY. By Charles

Alden Seltzer. Illustrated in color by Amick.
Cloth ...$1.25

A novel of the Southwest when the grip of

the great cattlemen was being loosened. The
young man in the case suddenly finds him-

self heir to a small ranch, a small newspaper,

and a full sized feud with a big cattle com-
pany. It is a case that calls for brains, en-

durance and sheer physical courage. There
is a girl in the case, without whom the stnur-

»le might have come to an untimely end for

the young cattleman.

Write for Our Complete Announcement

The Musson Book
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NEW BOOKS
Leaders of Non-Fiction

Goodly Offerings of Important Volumes and Beauti-
ful Books Eminently Suitable for Christmas Giving

THE COMPLETE POEMS OF E. PAULINE JOHNSON
(Tekahionwake), with a brief biographical sketch

of the author. Illustrated. Cloth $1.25

It is with pleasure that we announce the forth-

coming publication of the collected verse of Mis-

Johnson, the famous Mohawk poet. Xo effort has

been spared to make this a handsome and attrac-

tive volume. It will make an ideal gift for friends

at home ami abroad.

A SUMMEE IN SKYE. By Alexander Smith, author of

Dreamthorpe, " etc. With introduction by W.
Forbes Gray and 16 illustrations from water color

drawings by John Blair, mounted on Japanese
vellum. 575 pages. Buckram, gilt top $1.50

MY IDKALED JOHN BULLESSES. By Yoshio Markino.
With 6 plates in color and 20 black and white draw-
ings by the author. Cloth Net $1.50

This vivacious and interesting book by the cele-

brated Japanese artist, Markino, tells of the im-

pressions made upon his mind by the English girls

and women whom he has known during his years
of life in London.

MARK TWAIN, A BIOGRAPHY. The personal and
literary life of Samuel Langhorne Clemens. By
Albert Biglow Paine. With many rare and hith-

erto unpublished portraits, photographs anil illus-

trations. Octavo. Cloth. Full gilt backs, gilt top,

untrimmed edges (in a box), three vols. ..$7.00 net

Also Crown Octavo for the requirements of those

who have Mark Twain's works in the Uniform Red
Cloth Edition, three vols $6.00 net

A complete absolutely faithful history of one of

the most picturesque human lives the world has

ever seen. Full of humor, tragedy, adventure,
failure, success, it was ;i life than began in ob
seurity and won the honor of the whole world—
such a romance as fiction has not produced.

LIFE OF LORD SELKIRK, Colonizer of Western Canada.
By George Bryce, M.A., D.D., LL.D. Centennial
Volume with nine illustrations. Art boards . .'>n<-

In this book, which is of interest to every Cana-
dian, the author deals with the Earl of Selkirk
from birth to death, and also gives a history ol

his family.

NEW RIVERS OF THE NORTH. By Hulbert Footner.
Illustrated from photographs. Large 12mo. Cloth.

Net $1.75

This is a story of a trip from the head of con-
struction of the New Grand Trunk Pacific Rail-

road over Yellowhead Pass and down the Fraser to

below Tete Jaune Cache and thence down the
Peace River. The last chapters deal with a trip

of real exploration down the Hay River, a little

known stream flowing into Great Slave Lake. All

this was accomplished in a 16-foot canoe, named
the "Blunderbuss'' by Mr. Footner, an old Ham-
ilton boy and author of "Two on a Trail," etc.

FROM MY HUNTING DAY BOOK. By the Crown
Prince of Germany. Profusely Illustrated. Cloth

* $1.50

The book is more than a volume of sporting re-

miniscenses, for from time to time, digressing from
his subject, the Crown Prince speaks with consid-

erable frankness of his inclinations and his read-
ing, of his friendships and his dislikes.

The Golden Series Five Dollar Cabinet
Contains a splendid collection of

CHRISTMAS CARDS
Each card being of different design, with envelopes to suit.

The Cabinet contains: 36 Cards at 5 cents; 18 Cards at 10 cents, 12 Cards at 15 cents; 11 Cards
at 20 cents ; 8 Cards at 30 cents.

Assorted Christmas and New Year verses. Each price in a separate tray, and an extra tray

with envelopes. The retail value of the Cards is 10 Dollars. No extra charge is made for the cabinet.

Another Good Selling Line
Autograph Christmas Cards in Fancy Boxes

8 to 10 Cards to a box, with envelopes, Retail 50c. per Box. Liberal discounts.

Company, Limited
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606. CongreSS Playing Cards.
GOLD EDGES. AIR-CUSHION FINISH.

(TRADE MARK]

606 CO

Packed in

Bridge Pairs

if desired

Twelve new designs

now ready 76
designs in Congress

„ GOLD EOGEOPL.XWI NO CARDS
New Transparent Lid 2-Pack Box.

CONGRESS cards are expertly made, the designs are works of art — each pack
is wrapped, sealed and placed in a substantial telescope case, but we want the
purchaser to receive CONGRESS packs clean, bright and new, just as they leave
our splendidly equipped factory.

To accomplish this CONGRESS cards will from now on be put up in our
new transparent lid 2-pack box, (see cut) three to each half-dozen carton.
In these new boxes dealers can display the actual packs of CONGRESS,
without danger of the telescope cases becoming soiled or worn.

Copyripht. 1912, by

The United States Playing Card Company, Cincinnati U. S. A.

An

THE

Irresistible Temptation to the Child
is the display of Christensen Toy Marbles in your window. Their
beautiful design and attractiveness will appeal to the youthful taste

and create quick and profitable sales for you.

You make no mistake in ordering early to be ready for the days when
natural weather conditions will cause a big demand.

The Christensen Toy Marbles are accurately made and have an excep-

tionally hue finish. They are supplied in several different colors.

National Onyx, green and brown; Royal Blue, American Cornelian,

red striped; Persian Turquoise, Oriental and Imperial Jade.

Write to-day far Catalogue mid Price List.

M. F. CHRISTENSEN & SON CO., AKRON, OHIO, I

[ren

I.S.A.
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Periodicals

We supply them all—Canadian—British-

American.

Subscriptions

Make us your clearing house for these, you

will find it of advantage. Our 1913 catalogue

will be ready shortly.

Books—Cloth Bound

We are agents for all publishers.

We carry in stock all best sellers.

We can procure for you all books you may

require and supply at publisher's best rates.

Books—Paper Bound

We know your stock is low on Street & Smith's

popular lines of Garvice, Sheldon, Merriwell,

Nick Carter, Alger, Southworth and Bertha

Clay.

Now is the time to order up. We quote special

prices for quantity orders.

We supply all other lines of paper bound

books, and have a strong list of fast sellers to

retail at 25c and 35c.

Rebounds

We supply all lines at 40c.

Quantity orders cheaper.

British

Christmas

Numbers
we publish in Canada on

the same date as publish-

ers do in London; this

means 10 days quicker

than by importing direct.

Place your order with us.

Whitakers'

Almanac
We are the Canadian

agents. 1913 Edition will

be ready soon. Paper, 35c

retail; cloth, 75c retail.

We supply all other al-

manacs, as well as Laird

& Lee's Diary for 1913,

vest-pocket size, leather,

retail 25c.

The Montreal News Company, Limited

MONTREAL
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PARKER FOUNTAIN PENS
The Parker Pen is clean. It doesn't leak, sweat or
ink the fingers ; writes instantly and Hows steadily.

Fountain Pens to retail from 25c to $20.0(b

(Ask about our special free case offer)

Fine Stationery

A new range of popular [triced papeteries is 1 eing
shown bv our travelers. Freshen up vour stock for

Fall Trade.

Playing Cards

The new designs of Congress and Goodall cards are

ready. You will need these before the holiday rush
begins.

Inks, Mucilage, Glue and Paste

should be ordered before the frost coin s.

All makes in stock.

New Designs in

Tally Cards and Paper Napkins

HAMILTON am MONTREAL
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Some Notable Books For The Autumn of 1912
GENERAL LITERATURE

THE PHILOSOPHY OF NIETZSCHE.
An Exposition and an Appreciation.
CHATTERTON HILL. Demy 8vo., Art Cloth, Gilt.

7s. (xl. net.

THE INSANITY OF PASSION AND CRIME.
Dr. L. FORBES WINSLOW, M.B., LL.D. (Can-
tab.), D.C.L. (Oxon.) &c. (Author of a large
number of works on Insanity and Crime.) Demv
8vo., 384 pp., Art Cloth, Gilt. 10s. 6d. net.

AMERICA OLD AND NEW.
J. NELSON FRASER, M.A. (Author of "In For-
eign Lands," &c). Demv 8vo., 400 pp., Art
Cloth, Gilt. 7s. 6d. net.

THE ENGLISH STAGE:
Its Origins and Modern Developments.
A CRITICAL AND HISTORICAL STUDY.
D. E. OLIVER. Is. 6d net. Cr. 8vo., 168 pp., Art
Cloth, Gilt.

WOUNDS OF THE WORLD.
MARK GUY PEARCE, W. SCOTT KING, and
other Members of the Wesleyan Methodist Union
for Social Service. Cr. 8vo., 256 pp., Art Cloth,

Ornamental Wrapper. 3s. 6d. net.

AN ENGLISHWOMAN IN GERMANY.
LEONARD FAIRWEATHER. Cr. 8vo., 208 pp..

Art Cloth, Gilt. 2s. 6d. net.

THE HUMOR OF SCIENCE.
H. ARMYTAGE, LL.D., &c. (Author of "Darwin
and the Bible"). Cr. 8vo., 256 pp., Art Cloth,

Gilt. 3s. 6d. net.

THE SOUL OF JUDAS.
A Tapestry of Tales.

DOUGLAS PRICE, M.A., (Author of "The
Earthly Purgatory"). Cr. 8vo., Art Cloth, Orna-
mental Jacket. 2s. net.

SIX FAIRY PLAYS.
EVELYN M. TAYLOR. Cr. 8vo., 192 pp., Cloth.

Is. 6d. net.

Some delightful little plays for little people.

FICTION—Colonial Cloth
BOUDICCA.

C. II. DUDLEY WARD (Author of "Jenny
Peters," "View Thy Trespass," &c).

THE MODERN HELOISE.
ALFRED BUCHANAN (Author of "Where Day
Begins," &c).

IDINA'S LOVER.
CAPTAIN HENRY CURTIES (Author of "The
Scales of Chance," "Out of the Shadows," &c).

DOROTHY GAYLE.
EDITHA BLAIKLEY.

OUR NANCE.
W. BRAUNSTON JONES (Author of "The Sha-
dow of the Devil," "A Lie that was Half a
Truth.")

TRUNKLES.
S. H. SADLER (Author of "Bothers of Married
Life," "Jenny," &c, &c.) With 9 full page
Illustrations, and Illustrated Wrapper. 2s. net.

Popular Is. net Fiction
KNICKERBOCKER DAYS.

"HARRIS TWEED." (Also hi Art Canvas,
Gilt, 2s. 6d. net.)

A collection of well and humorously written
sketches of those days best described by the title.

In these entertaining pages a friend suggests that
the public may be brought to see quite a lot of
things the author himself misses, and that, with
the end reached, this great body of opinion may
be moved to the conclusion that it is a genuine
"human document." It is now well known that
the Author is a son of the late Ian Maclaren.

SPOOF.
A Little Book of Men—and other things.

W. BURTON BALDRY and ALFRED LEETE. Cr.

8vo., 64 pp., Paper Wrapper, in three colors. Is.

net.

VIEW THY TRESPASS. -\

C. H. DUDLEY WARD. These 3 titles

THE HARLOT AND HEAVEN. have been
S. DREWE. previously

GIRL LIFE IN THE HAREM. published
By a Native of Damascus.

FOUR GIFT BOOKS IN THREE STYLES:

(1) Classic Songs and Poems.

(2) Songs of Old England.

(3) Songs of Bonnie Scotland.

(4) Pilgrim Songs on the King's Highway.

(Size, Cr. 8vo. In crushed morocco, 7s. 6d. net;

in velvet calf, yapped, os. net; in art cloth, gilt,

3s. 6d. net; all covers in various beautiful art

shades.)

BEAUTIFUL CLASSIC
MINIATURES

New Shape. New Titles.

'The daintiest and handsomest on
-Times.

More Matter,

the market.
'

'

OUSELEY'S LITTLE KEEPSAKES (12 Titles).

Size 3% in. x 2 in. Is. net per vol. (Bound in

velvet calf, yapp, gilt edges, with artistic cover

design.)

A Book that has attracted considerable attention.
Colonial Cloth.

A BENEDICT'S ESCAPADE
By WILLEM DE VEER.
(Dedicated to his wife.)

The Author, in his Preface, says:

—

"While about to close my door on this my off-

spring, whom I am sending out to seek his fortune in
the world, my glance follows him thoughtfully. Will
he find his way through the crowd to those inclined
to listen to his tale? Will he be safe from suspicion
and misrepresentation on the part of those who are
wont to take alarm at the idea of any book introduc-
ing the subject of sexual intercourse, however true to
life, dignified and delicate the treatment?

"But . . . what choice have we, he and I? J acta
est alea, the die is cast! My book is published. It

must speak for itself and persuade the sensible reader
by its contents that a story dealing with irregular
relations between men and women can be entirely
moral. All depends upon the way it is written, and
the underlying attitude of the author. So I wish it

God speed, and appeal to that same reader to see it

has fair play! "
The Sportsman says:

"It is ably handled and there are stirring scenes,
those between men being the equal in power to any
in the book."

SEND FOR COMPLETE LIST.

JOHN OUSELEY, LTD. 6 Fleet Lane, Farringdon Street,
London, England
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Messrs. Longmans, Green & Go.'s Autumn Books

FOR GENERAL READERS
THE FIRST TWELVE CENTURIES OF BRITISH
STORY. By J. \V. Jeudwlne. 8vo.

A NEW GOVERNMENT FOR THE BRITISH EMPIRE.
By tho Kev. F. W. Bussell, D.D. 8vo.

ROYAL GARDENS. By Cyril Ward, B.A., Cambridge. Mem-
ber of the Royal Cambrian Academy of Art, Manchester
Academy of Fine Arts, and New Society of Water-colour
Painters. Illustrated with 32 full-page Colour Reproduc-
tions from original water colours and with 5 pen draw-
ings by the author.
This book will be issued in two forms, viz.: A Large

Paper Edition, limited to 250 copies, in Royal 4to (13%x9%
in.), price Two Guineas net, and an Ordinary Edition in
Demy 4to. (Il%x8% in.), price 16s. net. Orders for the
Large Paper Edition will be booked in the order of their
receipt.
CARDINAL MANNING AND OTHER ESSAYS. By J. E.

C. Bodley, M.A., author of "Prance," &c. Crown 8vo.
ARTHUR JAMES BALFOUR AS PHILOSOPHER AND
THINKER. A collection of the more important and In-
teresting Passages in his Non-political Writings,
Speeches, and Addresses, 1879 to 1912. Selected and ar-
ranged by Wilfrid M. Short. With Portrait. 8vo. 7s. 6d.
net.

New Books by Mr. Andrew Lang.
SHAKESPEARE, BACON AND THE GREAT UNKNOWN.
Bv Andrew Lang:. 8vo.

HISTORY OF ENGLISH LITERATURE FROM "BEO-
WULF" TO SWINBURNE. By Andrew Lang. Crown
8vo. 6s.
Also in Five Parts: Part I.—Early and Mediaeval Lit-

erature, Is. 4d. Part II.—Chaucer to Shakespeare, Is. 4d.
Part III.—Elizabethan and Jacobean Literature, Is. 4d.
Part IV.—Eighteenth Century Literature, Is. 4d. Part V.

—

Nineteenth Century Literature. Is. Cd.
Mr. Andrew Lang's Book for 1912.

THE BOOK OF SAINTS AND HEROES. By Mrs. Andrew
Lang. Edited by Andrew Lang. With 12 Coloured Plates
and 18 other illustrations by H. J. Ford. Small demy
8vo., gilt top. 6s.

Longman's Pocket Library (New Volume).
BOOKS AND BOOKMEN. By Andrew Lang. Preface spe-

cially written for this Edition. F'cap 8vo. Cloth, 2s.

net. Leather, 3s. net.
MEN, WOMEN AND MINXES. By Mrs. Andrew Lang.

8vo. 7s. 6d. net.
Contents: A Poseuse of the Eighteenth Century—The

Social Records of a Scotch Family—French and English
Minxes—Pitfalls for Collectors—Paul de St. Victor—Trials
of the Wife of a Literary Man—A Paris Correspondent of
1753—The Fairchild Family and their Creator—A Grand-
daughter of Lady Mary Wortley Montagu—Rousseau's
Ideal Household—Morals and Manners in Richardson—Art
in Country Inns and Lodging Houses—The Home-Life of

the Verneys—Two Centuries of American Women—Other
People's Friends—The Recollections of the Baron de
Frenilly—Miss Grant of Rothiemurchus—Poets as Land-
scape Painters.
LEADERS OF PUBLIC OPINION IN IRELAND: FLOOD
—GRATTAN—O'CONNELL. By William Edward Hart-
pole Lecky. New and Cheaper Impression. 2 vols. Crown
8vo. 5s. net.

THE AVIATION WORLD WHO'S WHO AND INDUS-
TRIAL DIRECTORY. Third Issue, 1912. 8vo. boards.
2s. 6. net.

JOHN AND IRENE: AN ANTHOLOGY OF THOUGHTS
ON WOMAN. By W. H. Beveridge, author of "Unem-

ployment : a Problem of Industry. Crown 8vo.

SCIENCE AND THE HUMAN MIND: A CRITICAL AND
HISTORICAL ACCOUNT OF THE DEVELOPMENT OF
NATURAL KNOWLEDGE. By William Cecil Dampier
Whetham, M.A., F.R.S., Fellow and Tutor of Trinity

College, Cambridge, and Catherine Durning Whetham, his

wife. Crown 8vo.

THE NEW BOOK OF GOLF. Edited by Horace G. Hut-
chinson. With Contributions from Mrs. Ross (nee Miss
May Hezlet), A. C. M. Croome. Bernard Darwin, J. Sher-

lock, and C. K. Hutchison. With illustrations. Crown
8vo.

THEOLOGICAL BOOKS
THE HOUSE OF PEACE. By Michael Wood. Crown 8vo.

This book, cast in the form of a story, is intended to

illustrate the fact that the spiritual forces of the world
are the ultimate rulers of matter; that the "things un-
seen" govern the "things seen." It is designed to show
that Intercessory and contemplative prayer is a real and
active force of great potency.

THE WORD AND THE WORLD: Pastoral Studies for the
Modern Preacher. Lectures on Pastoral Theology deliv-

ered in King's College, London, 1912. By the Rev. John
Wakeford, B.D., Canon and Precentor of Lincoln. With
a Preface by the Bishop of Lincoln. Crown 8vo.

OUR PROFESSION: A PENITENT'S DESIRE OF CHRIS-
TIAN LOYALTY. Sermons preached in All Saints'
Church, Margaret Street, and St. Paul's Cathedral, in
the Lent of 1912, with an Easter Sermon. By P. N. Wag-
gett, M.A., Society St. John t lie Evangelist. Crown 8vo.

THOUGHTS BEFORE HOLY COMMUNION. By L. H. M.
Soulsby. Foolscap 8vo.

CIVILISATION AT THE CROSS ROADS. Four Lecture-
given at Harvard University in 1911 on the William
Belden Noble Foundation. By John Neville Figgis, Litt.

D., of the Community of the Resurrection, Mlrfield.
Crown 8vo.

EPISCOPACY AND UNITY: A Historical Enquiry into the
Relations between the Church of England and the Non-
Episcopal Churches at Home and Abroad, from the Re-
formation to the Repeal of the Occasional Conformity
Act. By H. A. Wilson, M.A., Vicar of St. Peter's, Nur-
biton, Kingston-on-Thames. Crown 8vo.

THE CONTINUITY OF THE CHURCH OF ENGLAND.
By the Rev. F. M. Fuller, S.S.J.E. Demy 8vo.

BOOKS BY ROMAN CATHOLIC AUTHORS
HISTORY OF THE ROMAN BREVIARY. By Mgr. Pierre

Batiffol. Translated by the Rev. Atwell M. Y. Baylav,
M.A. Third Edition—Re-cast. 8vo.

LIFE OF ST. FRANCIS OF ASSISI. By Father Cuthbert,
O.S.F.C. With 13 illustrations. 8vo. 12s. 6d. net.

THE ROMAN BREVIARY. By Mgr. Pierre Batiffol.
Translated by the Rev. Atwell M. Y. Baylay. 8vo.

THE EVE OF CATHOLIC EMANCIPATION. By the
Right Rev. Monsignor Bernard Ward, F.R. Hist. S., Pre-
sident of St. Edmund College. (3 vols.) Volume III.

With Illustrations. 8vo. Vols. 1 and 2, price 21s. net.

THE THREE SISTERS OF LORD RUSSELL OF KILL-
OWEN. Sketches of Convent Life. By the Rev. Matthew
Russell, S.J. With Portraits and other illustrations. 8vo.
6s. net.

UNSEEN FRIENDS. By Mrs. William O'Brien. With Pho-
togravure Frontispiece. 8vo. 6s. 6d. net.
Contents: Mother Margaret Mary Hallahan—A Novel-

ist of the last Century; Mrs. Oliphant—Nano Nagle—Char-
lotte Bronte at Home—Mary Aikenhead. Foundress of the
Irish Sisters of Charity—Felicia Skene—Catharine McAuley.
Foundress of the Sisters of Mercy—Jean Ingelow—Mother
Frances Raphael Drane—Eugenie d,e Guerin—Emilie Doul-
tremont—Pauline de la Ferronays and her Family—

A

French Heroine in Paris ; Helene de Jaurias, Sister of
Charity—Christina Rossetti—Marie Antoinette Fage.
THE CHILD'S RULE OF LIFE. By the Very Rev. Mon-
signor Robert Hugh Benson. Printed in Red and
Black, and Illustrated by Gabriel Pippet. 4to. (11% in.

x 9 in.) Paper covers, Is. net. Cloth, 2s. net.
A volume on the same lines as the "Alphabet of the

Saints." It is a thorough summary of the Rule of Life
suggested in the "Penny Catechism,'" describing the life

and the devotions of the Catholic child from morning to
night.
MIRIAM LUCAS: A Story of Irish Life. By the Very Rev.

P. A. Canon Sheehan. Crown 8vo.
CATHERINE SIDNEY: A Novel. By F. D. Hoyt.

Gay social life in New York is depicted in this story
of the love affair of a cultured English girl. The lady is

a Roman Catholic, and religious differences form an ob-
stacle to the marriage, and the working out of this prob-
lem is the main theme of the book.

FOR JUVENILE READERS
THE DISCONTENTED LITTLE ELEPHANT. Written
and Illustrated by E. OE. Somerville, Joint Author of
"Some Experience of an Irish R.M." With 8 coloured
and 16 uncoloured pages. Crown 4to. Is. 6d. net.
A "Cautionary" tale for the young, told in rhyme. It

sets forth, with respectful fidelity to the standard of in-
fant morality laid down by Mrs. Fairchild, the adventures
of a little Elephant who wanted to have as long a trunk
as his parents.
OLD RHY3IES WITH NEW TUNES. Composed by Rich-
ard Runciman Terry, Mus. Doc, F.R. CO., Organist and
Director of the Choir at Westminster Cathedral. With
Illustrations by Gabriel Pippet. 4to. 2s. 6t. net.
A set of original tunes (with pianoforte accompaniment"!

to the old Nursery Rhymes "Baby Bunting," "Little Jack
Horner," "Humpty Duinpty," "Sing a Song of Sixpence,"
etc.
MOLLY AND MARGARET. By "Pat." With Introduction
by W. H. Hudson and Illustrations by Thomas Baines.
Crown 8vo. 3s. 6d. net.
This tale may be described as a "story for children

by a child," as the authoress herself was only passing
through the years which separate childhood from woman-
hood when she died.

LONGMANS, GREEN & CO., 39 PATERNOSTER ROW, LONDON, ENG,
NEW YORK, BOMBAY and CALCUTTA
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« Nisbet's Handsome Gift Books *

A HUMOROUS BOOK FOR YOUNG AND OLD

THE BOW-WOW BOOK.
By COULSON KERNAHAN

Author of "Bedtime Stories," etc., etc. With an illustration by L. Haven Hill, and 6 illustrations by Lawson
Wood. In Pictorial Cover. Crown 4to, 2s. 6d. net.

Mr. Kernahan has collaborated with Mr. Lawson Wood, one of the very funniest of all our humorous artists, in

producing "The Bow Wow Book." Mr. Wood's exquisitely funny drawings would in themselves make the

fortune of any book.

AN EXTRAORDINARY NATURE BOOK

ON NATURE'S TRAIL. A Wonder-Book of the Wild.
By FRANK ST. MARS

With an introduction by Lieut.-Col. Patterson. Containing 6 illustrations by Ernest Aris. With coloured Pictorial

Wrapper. Square Demy 8vo., 6s. net.

What Mr. Kipling has done for animal life in India, Mr. Ernest Thompson Seton and Mr. Charles G. W. Roberts
for the animal life of America and Canada, Mr. F. St. Mars, a new writer of extraordinary knowledge and
power, has now done for England.

SEVEN NEW STORIES BY POPULAR WRITERS.

Each volume contains a coloured frontispiece and other illustrations in sepia. With coloured pictorial wrapper.

Size, Extra Crown, 8vo. Price, with gilt top, 3s. 6d. each; with full gilt edges, 4s. each.

BY TOM BEVAN:
ONE OF THE AWKWARD SQUAD.

A stirring story of school life, 320 pages.

It is a modern story, and there is no lack of

excitement and fun.

BY FREDERICK WATSON:
THE GHOST ROCK, OR WHITE MAN'S GOLD. 288

pages.

A thrilling story of hidden treasure. The

author is a son of the late Ian Maelaren.

BY KATHLYN RHODES:
SCHOOLGIRL HONOR. A school tale for girls. 304

pages.

The misfortunes of Hilary, the heroine, will be

read by an ever-increasing circle, and this book

cannot fail to take a permanent place in juven-

ile literature.

BY JOHN MACKIE:
A BUSH MYSTERY, OR THE LOST EXPLORER.

A stirring story of the Australian Bush. 336
pages.

This story deals with the mysterious disappear-
ance of the Australian explorer, Dr. Leichardt.

BY PERCY WESTERMAN:
THE FLYING SUBMARINE.

A story of modern warfare. 320 pages.
This tale should appeal to all boys who are
interested in mysteries, airships and submarines.

BY DOROTHEA MOORE:
NADIA TO THE RESCUE: A tale of the land of the

Czar. 316 pages.

BY THE SAME AUTHOR:
TERRY, THE GIRL GUIDE. . The adventures of a girl

Scout.

This charming writer has written a story which
will undoubtedly prove as immensely popular, as
her previous book, "A Plucky Schoolgirl."

A SPECIAL NEW EDITION
OF R. M. BALLANTYNE'S WORKS at 2/6

This well-known half-crown series, containing 40 volumes (most of them copyright), has now been issued in a
new uniform cloth binding, the design, which is worked out in gold and colour, being particularly charming and
attractive. Each volume consists of about 400 pages, with up-to-date illustrations. Size, Large Crown, 8vo.

J. M. BARRIE, in speaking of the new edition, says:—"I am very interested to hear of the new edition. Such
is the charm of Ballantyne that his readers, when they grow up, marry and have children in order to watch
their boys revelling in ' The Coral Island. ' . . . I have a great regard for the man who gave me such intense
pleasure in my youth, and will take off my hat to him as long as I live. It is delightful to hear that they (the
books) are all to be published uniformly."

Write for Nisbet's charming Ballantyne Catalogue, illustrated in colors, and giving full particulars of the New
Edition, also of Ballantyne 's Works, at 2s., Is. 6d., and Is., making a total of nearly 100 volumes. Post free
on application.

LONDON, - ENGLAND

James Nisbet & Co., Ltd., 22 Berners Street, W.
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FALL PUBLICATIONS
OF

THE HOUSE OF CASSELL
42 ADELAIDE STREET WEST, TORONTO

"Cassell" books are selected for their popular interest as well as correctness of text,

technical books are so edited as to be interesting to all classes of readers.

Even the

Fiction
THE VIRGIN FORTRESS

By Max Pemberton
SINCERITY

By Warwick Deeping

FOUR GATES
By Amy Le Feuvre

ADVENTURES OF NAPOLEON PRINCE
By May Edginton

A FAVORITE OF FORTUNE
By Andrew Soutar

the' white gauntlet
By Percy Jas. Brebner

$1.25

$1.25

$1.25

$1.25

$1.25

$1.25

THE SULTAN: A Romance of The Harem of

Abdul-Hamid
By Djelal Noury Bey $1.25

Books for YoungWomen
SISTER-IN-CHIEF

(The $1250 Prize Story)

Bv Dorothv a Beckett Terrell

A COUNTRY CORNER
By Amy Le Feuvre

Travel
RUSSIA: New and Revised Edition

Bv Sir Donald Mackenzie Wallace
THE REAL SIBERIA

Popular Edition

By John Foster Fraser

$1.00 net

$1.00

$3.75

35c

General
MOTOR CARS AND THEIR STORY

Bv F. A. Talbot $6.25

PERSONAL POWER
By Keith J. Thomas $1.75

HAPPY HOUSES
By Mary Ansell $1.75

THE HOME RULE BILL
By John Redmond, M.P. 80c net

A SHORT HISTORY OF THE IRISH PARLIA-
MENT

By W. E. Hume-Williams, K.C. 30c net

Literature
A FIRST SKETCH OF ENGLISH LITERATURE

New Edition, Revised. By Henrv Morlev $2.25

THE STORY OF THE RENAISSANCE
Bv William Henrv Hudson $1.50 net

WHAT'S WRONG WITH THE WORLD
By G. K. Chesterton 35c

Religion
THE HIGH ROAD TO CHRIST

By Rev. Richard Roberts 75c net

LIFE'S TANGLED THREAD
By Rt. Rev. W. Boyd Carpenter, D.D. 35c net

AMONG THE HERETICS IN EUROPE
By J. A. Packer 75c

EVANGELICALISM : HAS IT A FUTURE?
By Rev. R, C. Gillie 45c

Technical
REINFORCED CONCRETE

Edited by Bernard E. Jones, assisted by
a staff of specialist writers $4.50 net

ELECTRICITY IN THE SERVICE OF MAN:
Vol. ii., Section i. $2.25 net

By R. Mullineux Walmsley
WIRELESS TELEGRAPHY 30c

CONJURING APPARATUS 30c

For Young Folks
CHUMS
CASSELL 'S ANNUAL, Boards
CASSELL 'S ANNUAL, Cloth

THE BOYS' ANNUAL, Cloth

THE GIRLS' ANNUAL, Cloth

$1.75

$1.00

$1.50

$1.50

$1.50

LITTLE FOLKS' CHRISTMAS VOLUME
Boards, $1.00. Cloth, $1.50

TINY TOTS Boards, 45c. Cloth, 60c.

BO-PEEP Boards, 75c. Cloth, $1.06

ALL ABOUT SHIPS
By Lieut. Taprell Darling, R.N. $1.75 net

SONS OF THE SEA
By Capt. Frank Shaw $1.00 net

THE BOYS' BOOK OF ADVENTURE
By Eric Wood $1.00 net



BOOKSELLER AND STATIONER 21

CROSBY, LOCKWOOD & SON'S
New and Forthcoming Technical Books

INDUSTRIAL AND MANUFACTURING CHEMISTRY-
ORGANIC. By Geoffrey Martin, Ph.D., B.Sc, F.C.S.,
assisted by fourteen eminent specialists. 700 pages, 300
illustrations. Royal 8vo. Cloth, 21s. net. (Nearly ready.)
This work covers the whole range of subjects with
which the Industrial Chemist and Manufacturer are
usually concerned.

A HAND BOOK ON THE GAS ENGINE. Comprising a
Practical Treatise on Internal Combustion Engines. By
Herman Haeder, Civil Engineer, Wiesbaden.
Translated from the German with the addition of numer-
ous useful tables and other matter by W. M. Huskisson.
330 pages, with over 500 illustrations and tables. Small
4to. Cloth, 18s. net.

MOTOR CAR CONSTRUCTION. A Practical Manual for
Engineers, Students and Motor Car Owners. By R. W.
A. Brewer, M.I. Automobile, E., M.I. Mech. E., etc.
252 pages, fully illustrated. Demy 8vo. Cloth. 5s. net.
(Just published.)

FIELD TESTING FOR GOLD AND SILVER. A Practical
Manual for Prospectors and Miners. By W. H. Merritt,
M.N.E. Inst. M.E., A.R.S.M., etc. Second Edition.
With Photographic Plates and other Illustrations. FCap
8vo. Leather, 5s. net.

SURVEYING WITH THE TACHEOMETER. A Practical
Manual for the use of Civil and Military Engineers and
Surveyors. By Neil Kennedy, M. Inst. C.E. With Dia-
grams and plates. Third Edition. Demy 8vo. Cloth,
10s. 6d. net.

FIRE PROTECTION IN BUILDINGS. A Practical Treatise
for Engineers, Architects, Surveyors and Property Own-
ers. By Harold G. Holt, A.R.I.B.A. 300 pages, with
Diagrams and Illustrations. Price* about 4s. 6d. net.
(In preparation.)

PROSPECTOR'S HANDBOOK. A Guide for the Prospec-
tor and Traveller in search of Metal-bearing or other
valuable Minerals. By J. W. Anderson, F.R.G.S. Thir-
teenth Edition. 210 pages. Small Crown 8vo. Cloth,
3s. 6d.

EVERY MAN HIS OWN BUILDER. A Book to every
man who owns a piece of land. Giving concise direc-
tions how to build a home from the foundations to the
roof. By G. Gordon Samson. Price about 4s. (id. net.
(In preparation.)

THE THEORY AND PRACTICE OF LAND AND MINING
SURVEYING AS APPLIED TO COLLIERIES AND
OTHER MINES. For Students. Colliery Officials and
Mine Surveyors. By George Lionel Leston. About 300
pages, with Plates and Illustrations. (In the Press.)

REINFORCED CONCRETE DESIGN SIMPLIFIED.
Diagrams, Tables and other data for designing and
checking accurately and speedily. By John C. Gammon,
B.Sc. With an introduction by H. Kempton Dyson. Sec-
retary of the Concrete Institute. Demy 4to., with Thumb
Index. 10s. 6d. net.

Complete Catalogues and Prospectuses post free on application.

London: CROSBY, LOCKWOOD & SON
7 Stationers' Hall Court, E.C. and 5 Broadway, Westminster, S.W.

Canadian Agents : GORDON & GOTCH (Canada) Limited, 132 Bay St., Toronto

EXPERIENCED
SUCCESSFUL
TRAVELER

Calling on the Can-
adian book and sta-

tionery trade for

the past eight years
is prepared to con-

sider a proposition
to act as Canadian
representative, be-

ginning Jan. 1st,

1913.

Has strong connec-
tion throughout
Canada.

Send communications c/o

Box 295, Bookseller and

Stationer, 143 University

Avenue, Toronto, Canada

FRANK PALMER'S AUTUMN ANNOUNCEMENTS
THE NEW (SPIRIT IN DRAMA AND ART. By Huntly Carter.

12s. 6d. net. Crown 4to. Five Color Plates and 70 other illus-

trations.
This book is the direct result of a recent tour of the chief art and drama

centres of Europe, undertaken with the object of ascertaining where and under
what conditions the allied movement is developing and showing positive results.

CENSORSHIP IN ENGLAND: Its History from the Fifteenth
Century. Demy 8vo. Illustrated. By Frank Fowell and Frank
Palmer. 7s. 6d. net.
An investigation into the origin and history of the modern office of dra-

matic censor. The book gives an instructive and amusing resume of the his-

toric absurdities of the English censorship, and forms the only detaUed history

of the office which has yet been attempted.
Os.ar Wilde: ART AND MORALITY: A record of the discussion
which raged on the publication of "Dorian Gray." Edited by
Stuart Mason. 5s. Foolscap 8vo., 330pp. Green Cloth, with
complete Bibliography.
An indispensable book to every student of Oscar Wilde's work.

DIVORCE AND MORALITY. By C. S. Bremner. With preface

by Sir Arthur Conan Doyle. Is. net.

COLONIAL LIBRARY IN CLOTH
THROUGH THE IVORY GATE. By Reginald Farrer.
THE VIRGIN ROYAL. By Mrs. Donald Shaw.
A BED OF ROSES. By W. L. George, Tenth Impression.

BOOKS FOR CHILDREN BY H. O. WELLS
FLOOR GAMES. By H. G. Wells. With over 100 illustrations.

Printed throughout in 2 colours. 2s. 6d. net.

LITTLE WARS. By H. G. Wells. Foolscap 4to. Printed in two
colours with over 100 illustrations. 2s. 6d. net.

THE VELLUM PERPETl'AL CALENDAR SERIES. Special
Foolscap 8vo, with portraits printed in two colors throughout,
and bound in Simil

G. B. S. (G. Bernard
Shaw).

OSCAR WILDE.
H. G. WELLS.
ARNOLD BENNETT.
NAPOLEON.
NATIONAL PROVERB SERIES

vellum. Is. net each
ANATOLE FRANCE.
J. M. BARRIE.
HILAIRE BELLOC.
SIR ARTHUR PINERO
GEORGE MOORE.
NIETZSCHE.

Foolscap 8vo. Printed through

IBSEN.
CHARLES DICKENS.
THOREAU.
BALZAC.
ROIT. BLATCHFORD.
WALTER PATER.

out in two colours. Bound in Simili vellum. Is. net.

TITLES FOR 1912.
In two languages. In English only.
GERMANY ITALY ENGLAND RUSSIA
FRANCE YIDDISH IRELAND JAPAN-
SPAIN SCOTLAND CHINA

Other titles will be anounced later.

POTTED POLICIES SERIES.
"What I have said I have said."

Foolscap 8vo. Picture Boards with Coloured Plates.
1. JOSEPH CHAMBERLAIN. 5. A. J. BALFOUR
2. ASQI'ITH. 6. LORD ROSEBERY
3. LLOYD GEORGE 7. LORD BEACONSFIELD
4. REDMOND 8. PARNELL

FRANK PALMER, Publisher, Red Lien Court. London, Eng. F,,.ai«.

M
"iin<..
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NEARLY THREE MILLION SOLD

FIFTY FAMOUS BOOKS
Each at 6d.

1. HUXLEY'S LECTURES AND ES-
SAYS.

2. THE PIONEERS OF EVOLUTION.
By E. CLODD.

3. MODERN SCIENCE AND MOD-
ERN THOUGHT. By SAMUEL
LAING. With Illustrations.

4. LITERATURE AND DOGMA. By
M. ARNOLD.

5. THE RIDDLE OF THE UNIVERSE.
By ERNST HAECKEL.

6. EDUCATION: Intellectual, Moral
and Physical. By HERBERT SPEN-
CER.

7. THE EVOLUTION OF THE IDEA
OF GOD. By GRANT ALLEN.

8. HUMAN ORIGINS. By SAMUEL
LAING.

9. SERVICE OF MAN. By J. COTTER
MORISON.

10. TYNDALL'S LECTURES AND ES-
SAYS.

11. THE ORIGIN OF SPECIES. By C.
DARWIN.

12. EMERSON'S ADDRESSES AND
ESSAYS.

13. ON LIBERTY. By JOHN STUART
MILL.

14. THE STORY OF CREATION. By
E. CLODD.

15. AN AGNOSTIC'S APOLOGY. By
SIR L. STEPHEN.

16. LIFE OF JESUS. By ERNEST
RENAN.

17. A MODERN ZOROASTRIAN. By
S. LAING.

18. AN INTRODUCTION OF THE
PHILOSOPHY OF HERBERT
SPENCER. By PROP. W. H. HUD-
SON.

19. THREE ESSAYS ON RELIGION.
By J. S. MILL.

20. CREED OF CHRISTENDOM. By
W. R. GREG.

21. THE APOSTLES. By ERNEST
RENAN.

23. PROBLEMS OF THE FUTURE. By
S. LAING.

23. THE WONDERS OF LIFE. Bv
MAN. By ERNST HAECKEL.

24. JESUS OF NAZARETH. By ED-
WARD CLODD.

25. GOD AND THE BIBLE. . By MAT-
THEW ARNOLD.

2G and 27. THE EVOLUTION OF
By ERNST HAECKEL.

28. HUME'S ESSAYS: 1.—An Inquiry
Concerning Human Understanding.
II.—An Inquiry Concerning the
Principles of Morals.

29. HERBERT SPENCER'S ESSAYS.
(A Selection.)

30. AN EASY OUTLINE OF EVOLU-
TION. By DENNIS HIRD, M.A.

31. PHASES OF FAITH. By F. W.
NEWMAN.

32. ASIATIC STUDIES. By SIR A. C.
LYALL.

33. MAN'S PLACE IN NATURE. By
T. H. HUXLEY.

34. THE ORIGINS OF RELIGION. By
A. LANG.

35. TWELVE LECTURES AND ES-
SAYS. By T. H. HUXLEY.

36. HAECKEL: His life and Work. By
W. BOLSCHE.

37. 38, and 39. LIFE OF THOMAS
PAINE. By MONCURE D. CON-
WAY.

40. THE HAND OF GOD. By GRANT
ALLEN.

41. THE NATURE AND ORIGIN OF
LIVING MATTER. By H. CHARL-
TON BASTIAN.

42. LAST WORDS ON EVOLUTION.
By ERNST HAECKEL.

43. PAGANISM AND CHRISTIANITY.
By J. A. FARRER.

44 and 45. HISTORY OF RATIONAL-
ISM. Bv W. E. H. LECKY.

46. APHORISMS AND REFLECTIONS.
By T. H. HUXLEY.

47 and 48. HISTORY OF EUROPEAN
MORALS. By W. E. H. LECKY. ..

49. SELECTED WORKS OF VOL-
TAIRE. Translated by JOSEPH
McCABE.

50. THE KINGDOM OF MAN. By SIR
RAY LANKESTER.

Liberal terms to the Trade for quantities. Sample copy post paid, 12 cents.

"Belong to an Age of Wonders"

HISTORY OF SCIENCE
SERIES

Each cloth, Is. net, about 160 pp., with Illustrations.
"Solidly bound, to last a lifetime of hard wear, these
splendid handbooks, at a shilling each, belong to an age
of wonders."—Birmingham Gazette.

HISTORY OF ASTRONOMY.
By PROFESSOR GEORGE
M.Inst. C.E.

HISTORY OF CHEMISTRY. Vol.
A.D.

FORBES, M.A., F.R.S.,

I.: 2000 B.C. to 1850

By SIR EDWARD THORPE, C.B., LL.D., D.Sc, F.R.S.,
Director of the Government Laboratories, London.

HISTORY OF CHEMISTRY. Vol. II.: 1850 A.D. to date.
By SIR EDWARD THORPE, C.B., LL.D., D.Sc, F.R.S.

HISTORY OF GEOLOGY.
By HORACE B. WOODWARD, F.R.S., F.G.S.; late
Assistant-Director of Geological Survey of England and
Wales; author of "The Geology of England and Wales,"
etc.

HISTORY OF BIOLOGY.
By PROFESSOR L. C. MIALL, F.R.S., Professor of
Biology, Leeds University, 3876-1907; Fullerian Professor,
Royal Institute, 1904-5.

HISTORY OF ANTHROPOLOGY.
By A. C. HADDON, M.A., Sc.D., F.R.S. , Lecturer in
Ethnology, Cambridge and London.

HISTORY OF OLD TESTAMENT CRITICISM.
By PROFESSOR ARCHIBALD DUFF, Professor of
Hebrew and Old Testament Theology in the United Col-
lege. Bradford.

HISTORY OF NEW TESTAMENT CRITICISM.
By F. C. CONYBEARE, M.A., late Fellow arid Praelector
of University College, Oxford: Fellow of the British
Academy; Doctor of Theology, honoris causa, of Giessen;
Officer d'Academie.

HISTORY OF ANCIENT PHILOSOPHY.
By A. W. BENN.

HISTORY OF MODERN PHILOSOPHY.
By A. W. BENN.
Sample copy (post paid) 25 cents.

Another Triumph in Publishing

PAMPHLETS FOR THE
MILLION

FIRST ISSUE 120,000 COPIES

1. WHY I LEFT THE CHURCH.
By JOSEPH McCABE. 48 pp. and colored cover, with
Portrait; Id.

2. WHY AM I AN AGNOSTIC?
By COLONEL R. G. INGERSOLL. 24 pp. and colored
cover, with Portrait; %d.

3. CHRISTIANITY'S DEBT TO EARLIER RELIGIONS.
By P. VIVIAN. 64 pp. and colored cover, with Portrait

;

Id.

4. HOW TO REFORM MANKIND.
By COLONEL R. G. INGERSOLL. 24 pp. and colored
cover, with Portrait; %d.

5. MYTH OR HISTORY IN THE OLD TESTAMENT?
By SAMUEL LAING. 48 pp. and colored cover, with
Portrait; Id.

6. LIBERTY OF MAN, WOMAN AND CHILD.
By COLONEL R. G. INGERSOLL. 48 pp. and colored
cover, with Portrait; Id. Sample set (post paid) 12 cents.

A dollar bill will
bring (post paid)
sample copies to
value at above
rates.

London: WATTS & CO., 17 Johnson's Court,
Fleet Street, E.C.
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// you want some
really good selling

lines in Remainders

write to

W. HEFFER & SONS
LIMITED

for their lists of

NEW REMAINDERS

Cat- 98. (52 pp) now ready.

Supplementary List in

preparation.

W. HEFFER & SONS
LIMITED

Wholesale Dealers and Publishers

CAMBRIDGE, - ENGLAND

A 20 th Century
Triumph

afte Seal f>tn
The Summit of Safety <Pen Perfection

(Registration Applied 'or in Canada and U.S.A.)

The Seal Pen is the newest and best idea

in Safety Reservoir Pens. >. arry it how
you will, ink cannot spill. It will toil,

but never soil. It writes right and is ink tight.

The Seal Pen has a secure projection lock,

has no outside threads, a d has a larger ink

capacity tha.i any other pen of similar size-

The Seal Nib is of bold and strong design,

made of 14-carat gold tipped with iridium.

The Seal Pen is made in 3 sizes: Long, Middle
and Short, and stocked in 12 nib patterns.

The Seal Pen is guaranteed for two
years and excellent profits are secured
for the trader.

Write for Terms,

W. H. SMITH & SON
Manufacturing and Export Stationers

186 Strand, London,England

TWO LEADING LINES
SOME OF

ANNIE S. SWAN'S
BEST BOOKS

Illustrated.Cloth Binding.

ALDERSYDE.
A BACHELOE IN SEARCH OF A WIFE
ACROSS HER PATH.
A DIVIDED HOUSE.
SUNDERED HEARTS.
ROBERT MARTIN'S LESSON.
MISTAKEN AND MARION FORSYTH.
SHADOWED LIVES.
URSULA VIVIAN.
DOROTHEA KIRKE.
WRONGS RIGHTED.
THE SECRET PANEL.
THOMAS DRYBURGH'S DREAM.
TWICE TRIED.
A VEXED INHERITANCE.
HAZEL AND SONS, BREWERS.
DORIS CHEYNE.
CARLOWRIE.

THE
CHILDREN'S MISSIONARY

SERIES
To develop in the child of the white man a

Christian interest in children of the uttermost
parts of the world.

Cloth Binding with Picture Cover
Each with Eight Illustrations in Colour.

CHILDREN OF INDIA. By Janet Harvey Kelman.
CHILDREN OF CHINA. By C. Campbell Brown.
CHILDREN OF AFRICA. By James B. Baird.

CHILDREN OF ARABIA. By John Cameron Young.
CHILDREN OF JAPAN. By Janet Harvey Kelman.
CHILDREN OF JAMAICA. By Isabel C. Maclean.
CHILDREN OF EGYPT. By L. Crowther.
CHILDREN OF CEYLON. By Thomas Moscrop.
CHILDREN OF PERSIA. By Mrs. Napier Malcolm.
CHILDREN OF BORNEO. By Edwin H. Gomes.
CHILDREN OF LABRADOR. By Mary L. Dwight.

"These are excellent books. The history of the coun-
tries and the daily life of the people are told in a way that
will interest and amuse children, who will also like thG
brightly colored illustrations."—The Spectator.

OLIPHANT, ANDERSON & FERRIER
100 PRINCES STREET, EDINBURGH, AND AT LONDON

COMPLETE CATALOGUE MAILED ON REQUEST
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MESSRS. BLACKIE & SON'S
NEW BOOKS

PIONEERS OF EMPIRE
THE "REAL ADVENTURES" OF THOSE PIONEERS WHO HAVE
HELPED TO LAY THE FOUNDATIONS OF THE BRITISH EMPIRE

EDITED BY SIR HARRY H. JOHNSTON, G.C.M.G., K.C.B.

Demy 8vo, cloth extra. With 8 full-page coloured and many other illustrations. 6s. each.

ffi PIONEERS IN

ffiJT: INDIAv
'MtoN iwStfHarr/JOHNSION

Pioneers in India
By Sir Harry H. Johnston. With 8 col-

oured illustrations by E. Wallcousins, and
other illustrations in black-and-white.

Pioneers in Australasia
By Sir Harry H. Johnston. With 8 col-

oured illustrations by Alex. Ball, and other

illustrations in black-and-white.

Pioneers in Canada
By Sir Harry H. Johnston.

Pioneers in West Africa
By Sir Harry H. Johnston.

TRIUMPHS OF ENTERPRISE
The object of this new series is to tell

the story of the wonderful achievements
of human enterprise and to set forth the

marvels of science and nature. The text

will explain the course of a particular feat

of engineering", or how such an object is

produced or evolved, and all in vivid and
compelling manner, without the burden
of tedious technical explanations.

Crown 8vo, cloth extra. Profusely

illustrated throughout. 3s. 6d. each.

The following volumes are issued this

season :

—

Conquests of Engineering
By Cyril Hall.

Wood and What We Make of It

By Cyril Hall. ,
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MESSRS. BLACKIE & SON'S
NEW BOOKS

FINE ART COLOUR BOOKS
Elfin Song

Written and illustrated by Florence

Harrison. With 12 full-page col-

oured and 12 full-page black-and-

white and many vignette illustra-

tions. Small 4to, gilt top, 6s. net.

The Big Book of Fables
Edited by Walter Jerrold. With 12

full-page full colour plates, 16 full-

page duotone, and about 400 other

illustrations by Charles Robinson.

Large quarto, cloth extra, gilt

edges. 7s. 6d. net.

The Big Book of Fairy Tales The Big Book of Nursery Rhymes
Selected and edited by Walter Jerrold.

With 400 illustrations in colour and

black-and-white by Charles Robinson.

Large quarto, cloth extra, gilt edges,

7s. 6d. net.

Selected and edited by Walter Jerrold.

With 400 illustrations in colour or black-

and-white by Charles Robinson. Large

quarto, cloth extra, gilt edges, 7s. 6d.

net.

Messrs. BLACKIE & SON'S NEW LIST
includes a large assortment of

Books for Boys and Girls, Juveniles at all Prices,

Beautiful Picture Books, Classics in Lovely Bindings,

Dictionaries, &c.
Sold in the Dominion by all wholesale houses, and samples carried by the best travellers.

BLACKIE & SON, LIMITED
17 STANHOPE STREET, GLASGOW

LONDON and BOMBAY
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Stephen Swift's Compelling Autumn List
PHILOSOPHY AND HISTORY

AN INTROIU'CTION TO METAPHYSICS.
By Henry BergHon, Authorized translation by T. E.
II.. In,. (2s. (id. net.)

FOUR ESSAYS ON UELIGION.
By Rudolf Eucken. Translated by Dr. Tudor Jones.
(2s. 6(1. net.)

PSYCHOLOGY A NEW SYSTEM.
By Arthur L.. Lynch. (Two volumes, 21s net.)

THE GREAT SYNDICALIST CLASSIC
REFLECTIONS ON VIOLENCE.

By Georges S. Sorel. Translated by E. T. Hulme.
THE FHILOSOPHY OF THE GROTESQUE.

By Arthur Ransome. (7s. Gd. net.)

BELLES LETTRES
EDGAR ALLAN FOE.

By Arthur Ransoirie. (dmy 8vo. 7s. 6p. net.)
PORTRAITS AND SPECULATIONS.

By Arthur Ransome. (erowu 8vo. 5s. net.)
THE NEW ERA.

By T'rancis Grierson. (Fcap 8vo. 3s. 6d. net.)
THE HIGHER DRAMA.

A collection of parodies by Jack rollings Squire, author
of Imaginary Speeches. (3s. 6d. net.)

THE EPISODES OF VATHEK.
By William Beckford. Translated by the late Sir Frank

T. Marzials. With an introduction by Lewis Melville, and
containing- the original French, and photogravure of the
author. (21s. net.)

VATHEK.
Small crown 8vo, cloth extra. (Is. net.) With notes by
Henley and an introduction by Dr. Garnett.

A NIGHT IN THE LUXEMBOURG.
By Remy de Gourmont. Translated by Arthur Ransome.
"An audacious excursus of fancy fitted together with the
fertile skill of a consummate artist."—Athenaeum.

UNIQUE 6/- FICTION
THE CONFESSION OF A FOOL.

By August Strindberg. Price 6s. Translated by Ellis
Schleussner. 2nd edition.

The Manchester Guardian says :—"These confessions are
is much a preaching of purity as Tolstoi's "Kreutzei
Sonata' is."

The Pall Mall Gazette says :—"The 'Kreutzer Sonata' it-
srif is not more unaffected in its implacable simplicity.
There is. indeed, in the whole range of literature prob-
ably do parallel to these tormented confidences."

THE DAUGHTERS OF ISHMAEL.
By Reginald Wright Kauffman.
"It ought to be in the hands of every Priest, Clergyman
and Minister of the English-speaking race, and of every
Politician as well."—Clement K. Shorter, in the "Sphere."
By the same author—BROKEN PITCHERS.

SHADOWS OUT OF THE CROWD.
By Richard Curie.
"Gives satisfying evidence of a gift of Psychological
analysis of an unusual order."—The Nation.

IN A GERMAN PENSION.
By Katherine Mansfield. 3rd Edition.
"We have seldom read more vivid sketches with so great
an economy of words.".—Morning Post.

THE RACE OF CIRCUMSTANCE.
By H. R. Campbell.
"Qualities of Brilliance."—Spectator.

LOVE IN MANITOBA.
By A. Wharton Gill.

LADY ERMINTRCDE and the Plumber.
By Percy Fendall.
"Get it."—Daily Mail.

OH! MY UNCLE.
By W. Teignmouth Shore.
"Get it."—Daily Telegraph.

THE NAKED SOUL. Louise Heilgers.

THE CLAYS REVENGE. Helen George.

BROOM. J. Mills-Whitham.
THE ENGLISH SUMMER. L. M. Schultheiss.

THE EURASIAN. Henry Bruce.

ROUND ABOUT A RECTORY. Bv the author of LEAVES
FROM A LIFE.

THE TENOR'S MELODRAMA. Maud Arnold.

SEND A POSTCARD FOR COMPLETE CATALOGUE POST FREE
To STEPHEN SWIFT & CO., 16 KING ST., COVENT GARDEN, LONDON, ENG.

CONWAY, STEWART & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPMC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our

Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND
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JOHN LONG'S COLONIAL LIBRARY
A Selection of New and Forthcoming Popular Novels

VOLUMES RECENTLY ISSUED

THE STORM DOG - - Lilian Arnold
AFFAIRS OF MEN - - D. C. F. Harding
THE MODERN MARKET PLACE ' < Coronet '

'

THE ORDEAL OF SILENCE - By a Peer
THE WASTER - - Mrs. Henry Tippet

THE SPINSTER (10th Edition) Hubert Wales
PILLARS OF SMOKE Mrs. Stanley Wrench
THE RIDER OF WAROONA
THE SIN OF YOUTH
THE PRICE OF POSSESSION

THE WOMAN BETWEEN
MY ESCAPES
OUR ALTY
THE GATE OPENERS
THE TWO RIVERS
THE BARTENSTEIN CASE

- G. Firth Scott

Leslie Mortimer
By the Author of

'
' Improper Prue '

'

Edmund Bosanquet

By a Bachelor

M. E. Francis

K. L. Montgomery
Ernest Briggs

J. S. Fletcher

A YEAR WITHOUT A CHAPERONE
Elsie M. Cawthorne

MEMORY CORNER
THE ETERNAL STRUGGLE
THE FUGITIVE YEARS -

GREAT WAS THE FALL
CLOUDS
THE TEMPTATION OF NINA
ANNA STRELITZ
AUSTIN'S CAREER
THE FEN DOGS

Tom Gallon

Newman Harding
Katharine Simpson
By a Naval Officer

Charles Igglesden

R. Penley
Low Lathen

Violet Tweedale
Stephen Foreman

A FOOL TO FAME - J. E. Harold Terry

THE COMPROMISING OF JANE Anne Weaver
LEFT IN CHARGE - Victor L. Whitechurch
THE SLEEPING VILLAGE - Julia Neville

THINGS AS THEY ARE Mrs. E. K. Williamson

INCOMPARABLE JOAN
QUEER LITTLE JANE
THE IMPENITENT PRAYER
WEIRD WEDLOCK - R.

THE ULTIMATE CONCLUSION

FORTHCOMING VOLUMES

Alice M. Diehl

Curtis Yorke
Amy J. Baker

Murray Gilchrist

A. C. Fox Davies

STEPHEN ORMOND F. Dickberry, author of

"The Storm of London"
THE TERRIBLE CHOICE - Stephen Foreman
MARY IN THE MARKET - N. Maxwell

The Sales of NAT GOULDS Novels now exceed EIGHT MILLION copies!

NAT GOULD'S NEW NOVELS
Crown 8vo. Paper Cover, three colours, Is. net; cloth gilt, 2s. 256 pages.

A MEMBER OF TATT'S
THE TRAINER'S TREASURE
GOOD AT THE GAME
THE STOLEN RACER

A RECKLESS OWNER
THE ROARER
THE CHANCE OF A LIFETIME
THE LUCKY SHOE

A GREAT COUP
THE KING'S FAVOURITE
A CAST OFF

NAT GOULD'S ANNUAL (1912). Tenth Year.
"LEFT IN THE LURCH." Is. Fullv Illustrated. Readv October.

NAT GOULD'S NEW 6d. NOVELS
In large demy 8vo, sewed. Striking cover

THE STOLEN RACER
A RECKLESS OWNER
ONE OF A MOB
A BIT OF A ROGUE
A HUNDRED TO ONE CHANCE
A SPORTING SQUATTER
THE DAPPLE GREY

THE LITTLE WONDER
THE PICK OF THE STABLE
THE SELLING PLATER
A STROKE OF LUCK
WHIRLWIND'S YEAR
THE BUCKJUMPER
THE JOCKEY'S REVENGE

in colours.

A BIRD IN THE HAND
THE TOP WEIGHT
THE LOTTERY COLT
A STRAIGHT GOER
THE LADY TRAINER
CHARGER AND CHASER
THE PET OF THE PUBLIC

IMPORTANT NOTICE.— The Trade and Public are earnestly requested to see that they get the Novels of Nat Gould bearing the

Imprint of JOHN LONG, otherivise they are buying only the very early productions ofthis Author.

Messrs. John Long are the SOLE Publishers of all Nat Gould's New Novels.

JOHN LONG, Ltd., 12, 13 & 14, Norris Street, Haymarket, LONDON
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to

your customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and PRIZE
MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND ABSORBS MORE
THAN ANY OTHER BLOTTING.

Every Quire of FORD S BLOTTINGS i s Banded in manner shown in these Illustrations; with Registered Trade
Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTINGS will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. INFERIOR
BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM, and subse-

quently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity soon causing
them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is stocked
by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal
THE BUNTIN-REID CO., 13 Colborne Street, Toronto
BUNTIN, GILLIES & CO., LIMITED, Hamilton
CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg
SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, LIMITED, Snakely Mills, Loudwater, High Wycombe, Bucks, England
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"Manos"
Regd.

WITH CHASED HOLDER
Absolutely Reliable! Cannot Leak or Spurt!

Simplest and Most Practical

!

Fills in a Moment

THE ORIGINAL SELF FILLING FOUNTAIN PEN

to retail at 6d. each.

Sole Agents :

F. KRASA & CO..
7 Wood St. Sq., London, Eng.

Fitted with best English Nib

Each Pen in a Handsome Box J

Chased Holder, Improved Pattern | ^ ^^ &t Jg each
with 14 Carat Gold Plated Nib /

OF ALL WHOLESALE STATIONERS WRITE
FOR
TERMS

METAL PARTS FOR

LOOSE LEAF LEDGERS, POST
BINDERS, PRONG BINDERS, Etc.

TRADE ONLY SUPPLIED-

METALS ARE MECHANICALLY CORRECT
WORKMANSHIP IS THE BEST

PRICES ARE LOW.

Send for particulars

BRITISH LOOSE LEAF
MANUFACTURERS

LTD.

25 Finsbury Street

LONDON, -::- ENGLAND

Hold the line
Here's the line to hold

—

John Heath's Telephone
S'en. You will not hold it

long because it sells so

quickly. There's quality

about it. It writes
smoothly, never corrodes,

and lasts long. Get con-

nected with the Telephone
Pen for quick safes.

London {Eng.)

Export Agency,
8 St. Bride St.,

LONDON, EX.

Supplied by eilt

the leading
wholesale houses
n Toronto and

Montreal.

-ROB ROYPEN
HINKS,WELLS &C°

B I FJJyIJ INI C HAM. ^*
Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-dat* tool* In one of the best equipped factories.

Sold in 6d.. Is. and cross boxes.
Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.
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LAIRD & LEE'S FAMOUS REFERENCE BOOKS
Scientific, Electrical and Mechanical Works— Dictionaries and Standard Fiction

English and Foreign Dictionaries— l6mo and Vest-Pocket Editions

STANDARD RECIPES for ICE CREAM MAKERS.
Wholesale and recall. Illustrated. Up-to-date recipes and
instructions in ihe manufacture of Creams, Ices, Drinks,
etc. Bp one who has had 36 years' experience. Cloth, or-

namental cover, $1.00. Washable oilcloth, red edges, $1.50.

EAIRO * LEE'S WEBSTER'S MODERN DICTION-
ARY—Handy Edition. 416 pages. Illustrated. Stiff cloth,

ink stamping, 20c. Half keratol, red edges, patent thumb
index. 443 pages, 50c. 1,000,000 copies sold.

SAI/VA-WEBSTER DICTIONARY. Spanish-En-
Silinli i:ii«li-h-Spanisli. 392 pages. 4x554 ins. Limp

cloth, no index, 30c. Library style, indexed, 60c. Flexible leather, full

gilt, indexed, $1.00.

GRIMM-WEBSTER DICTIONARY. German-English Engrlish-
Gernian. 310p.iges. Size, 4%x5% ins. Ideal for school use. Limp
cloth, not indexed, 25c. Stiff silk cloth, with double index, $1.00.

LAIRD * EEE'S STANDARD POCKET WEBSTER DICTION-
ARY. 224 pp 16 maps in colors. Leather, index, 50c. Cloth, index, 25c.

LAIRD «$- LEE'S VEST-POCKET WEBSTER DIC-
TIONARY. 200 pages. Flexible leather, indexed, 25c.

Red cloth, red edges, index, 20c.

LITTRE-WEBSTER DICTIONARY. French-En-
tt'liolt English-French. 290 pages with frontispiece.

Size 2%x5V4 inches. Silk cloth, double index, 25c. Russia
leather, full gilt, double index, 50c.

VEST-POCKET "KAISER" DICTIONARY — Ger-
man-English English-German. 356 pages, with
frontispiece. Size 2?jx5V& inches. Cloth, special stamp,
indexed, 25c. Leather, full gilt, indexed, 50c.

LAIRD <fc LEE'S VEST-POCKET PRACTICAL
SPANISH INSTRUCTOR. Spanish self-taught at a

glance. Practical use without confusing rules of grammar. Conversa-
tion on every-day subjects. 250 pages. Silk cloth, 25c. Full leather,

full gilt, 50c.

STANDARD SPANISH DICTIONARY. Spanish-English En-
glish-Spanish. 374 pages. Size 2%xby2 incnes. Silk
cloth, indexed, 25c. Morocco, gilt, indexed, 50c.

LAIRD * LEE'S DIARY AND T1ME-SAVER-1913
Vest-pocket size. 14 maps in four colors. Astrological
signs for every day of the year; U. S. and Foreign Postage
Rates; Popufation of U. S. and Canadian Cities; Moon's
Phases for 1913, etc. Full leather, full gilt, 25c.

LAIRD A LEE'S VEST-POCKET PRACTICAL
COMPEND OF ELECTRICITY. Electricity in all its

branches described in plain and practical language.
Vocabulary of technical terms in common use. 119 illus-

trations. Cloth, special stamping, 25c. Full leather, full

gilt, 50c.

3 liaHlijj
3

IS?

THE STANDARD POCKET NOTE-BOOK. Business
laws; postage rates; short cuts for computing Interest;
rate of income on stocks; legal rates of interest in each
State; 16 page date-finder, making it easy to refer to any
date from Jan. 1, 1800, to Dec. 31, 2000 (201 years); ruled
pages for addresses, etc. Red leather, red edges, 25c

HENRY AND HORi'S MODERN ELECTRICITY.
A very elaborate and complete treatise on the whole field

of electricity, with all latest achievements of scientific
research and modern appliances. 150 illustrations. Size
4 1

/4x6'/4 ins. Blue cloth, sprinkled edges, $1.00. Leather,
matbled edges, $1.50.

KRAVSZ'S ABC OF MOTORING. Practical infor-
mation with dictionary of terms. Description of mechan-
isms, troubles of the road, art of driving, speed laws of each State
etiquette of automobiling, etc. Size 3>4x5i4 inches, Special cloth, $100
Flexible leather, giit eug«s : gold s'&YHi'fi: •?'•.-["[•-

LAIRD * LEE'S LITTLE GIANT VEST-POCKET QFESTI©!*
SETTLER. Thoroughly revised. Over 30,000 questions quickly an-
swered. Silk cloth, 25c. Size 2%xb% ins. Full leather, full gilt. 50c.

LEE'S PRICELESS RECIPES. Thoroughly revised
edition, 1912. The most rapid-selling reference book
ever put upon the market. Recipes for people in every
department of human endeavor. 5}£x4 ins. Flex, cloth,
35c. Stiff cloth-, red edges, 60c. Leather, full gilt, $1.00

CONKLIN HANDY MNFJAL OF INFORMATION
and Atlas of the World. 1912 edition. Over one-
half of pages entirely new. Panama Canal, National
Parks; American Statistics of Production, Labor and
Irrigation, 1910 Census, towns of 500 and up, etc. Size,
4x5V4 inches. 1,850.000 copies sold. Flexible cloth, cut
flush, 25c. Stiff silk cloth, red edges, 50c.

NEW STANDARD BFSINESS and SOCIAL LETTER-WRITER.
The recognized authority. Over 60,000 now in use. Instructions for
writing, and specimens of business letters, legal forms, deeds, wills, con-
tracts, family letters, for parents, guardians and children. How to
address the Presidents, etc. Size o%x7% ins. Boards, cloth back, 50c.
Silk cloth, illustrated, 75c.

THE HOME AND BUSINESS MANFJAL. A self-education. 10
departments: Penmanship, Letter-Wtitiug, Banking, «^
Every-day Law, Social Forms, Public Speaking, Mercan-
tile and Technical Terms. Size, 4x54 inches. Limp
cloth, red edges, 25c. Stiff silk cloth, red edges, 50c.

EDISON'S HANDY ENCYCLOPEDIA. 1912 Edition
New throughout. Thoroughly revised. Most recent
statistics, Political divisions of the World, Value of For-
eign Coins, Esperanto, Concise Geography of the World,
Value of Various Foods, New Census towns of 5,000 and
up. Size 4x5V4 inches. Flexible cloth, red edges, 25c.
Stiff cloth, library style. 50c.

(Priceless

)j Recipes \

Laird <S Lee's Webster's New Standard Dictionaries
Encyclopedic Library Edition

1^,440 pages, over 2,000 text engravings, 14
full-page black plates, 11 colored plates. 10
supplemental dictionaries: Biography, For-
eign Phrases, Fictitious Characters in Liter-
ature Biblical Names, Greek and Latin
Proper Names, Familar Allusions, Pseudo-
nyms Maxims and Proverbs, Language of

Flowers, and Law Terms. Size, 7%x9% ins.

Bound in imported goat, marbled edges,
patent thumb index, in carton, $5.00

Encyclopedic School Edition
1,269 pages, 1,700 engravings, 14 full-page black
plates and 9colored. Contains everything in the Encyclopedic Library
Edition, EXCEPT 2 colored plates and the 10 supplemental dictionaries.

Size, 7x9>4 ins. ^-leather, marbled edges, patent thumb iudex, 83.OO

High School and Collegiate Edition &ffiE"3&»^
synonyms and antonyms. World map of English language and the Pana-
ma canal; seals of States and Territories ; color scale and sun spectrum
with primary colors. Size, 6x8M ins. H-leather, marbled edges, patent
thumb index, 81.75 Sprinkled edges, NOT indexed, 81.50

More pages, illustrations, special features, new
words, larger type, more substan-
tially bound, better paper than any
other series of Dictionaries pub-

lished in America or
Europe.

Students' Common School Ed.
Thoroughly revised and enlarged. 760 pages,
840 illustrations, 19 full-page plates. Ety-
mologies and derivations. Hemispheres in
colors. Special dictionaries of music, biog-
raphy, geography, biblical, historical and
classical names. Size, 5x7 inches. Extra
(black) cloth, gold and blind stamped. 80c.
Indexed, 90c.

Intermediate School Edition
460 pages. 600 illustrations; flags of nations
in colors. 30,000 words; 6,000 synonyms.
Proper nouns indicated by capital initials.

Dictionaries of grammar rhetoric, elocution and prosody. Abridged from
Students' Common School Edition. Size, 4%x6J4 inches. Extra cloth
(black), gold and blind stamped, 53c.

Flpmpnhrv Srhnnl Frliiinn 384 pages. 450 illustrations; full-elementary acnooi mmuu page piates: presidents of united
States; mathematical planes, angles and bodies, and frontispiece,
abridged from Intermediate School Edition Size, 4^x5% inches,
extra cloth (black), gold and blind stamping, 28c.

»r THREE NEW FICTION BOOKS -m
The Cameo of the Empress
By Sigmtjnd Krausz. Will appeal to all who
enjoy reading a real novel based upon fact. In-
tensely dramatic from start to finish.

The plot is handled with great origina'ity; the
scene is laid chiefly in Naples, Pompeii and
Capri; the principal characters are American
pleasure seekers In Italy. A beautiful girl, an
earnest archasologist, a young artist, a porous-
plaster manufacturer, two bachelor girls — all

Americans; a young villain and a charming
young artist's model, both Italians, are the per-
sonages that furnish the material for the author.
280 pages. 12mo cloth. Illustrated with beauti-
ful halftones, original cover design, 81.25 net.

A Romance of the Road
By Alice Curtice Moyer. Something new
in fiction — a "sure-enough" story where the
characters are actual living, breathing human
beings. Even the unique love-making is just
as it really happened and its striking situa-
tions, laugh-provoking incidents and its tender
pathos make it a story of intense interest.

"More than an entertaining novel; it is a page
of real life. "—Boston Globe.

"Charmingly original."— Chicago DailyJournal.

379 pages. Extra cloth, original, ornamental
design, colored frontispiece and five pages of
grouped portraits in halftone, 81.00 net.

The Vital Touch

A Story of the Power of Love

By Frances M. Schnebly. Full of pa
sion and pathos, illustrating Its p^-?--*

of love to conquer all other human emo-
tions and become the guiding principle

of life. Every page is of absorbing inter-

est, which holds the reader spellbound
from the first to the last page.

246 pages. 12mo Extra cloth, orna-
mental design in gold and ink, illustra'ed

with halftones, 81.00 net.

For sale by all Canadian Jobbers,
News Companies or direct LAIRD 3 LE.E., Publishers, 1732 Michigan Ave., CHICAGO
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THESE BOOKS ARE IN DEMAND NOW!
We have over 700 good titles to select

from in our several different series of

Paper Covered Novels and Detective Stories
BY SUCH AUTHORS AS

Garvice,
Jerome,
Zola,

Dumas, Barrie, Libbey, Southworth,
Braeme, The"Duchess," Doyle, Alexander,
Gaboriau, Holmes, Kipling, Old Sleuth.

These books contain from 200 to 400 pages each, with attractive covers

in colors, and retail readily for 1 5c. and 25c per copy.

We have just added 1 titles to

Our Popular Cloth Copyright Line
CONTAINING SUCH BOOKS AS

The Kreutzer Sonata, Way Down East,
Resurrection, The Seven Who Were Hanged,
Arsene Lupin, The New Mayor,
The Peer and the Woman, Confessions of a Princess,
Foma Gordeyev, Mystery of the Ravenspurs.

Our twenty Cloth Bound Books by LAURA JEAN LIBBEY are

big sellers at 35 c. retail.

Send to-day [for our wholesale order list ^giving titles and prices to the trade.

J. S. OGILIVE PUBLISHING COMPANY
112 Rose Street, New York

PELOUBET'S

SELECT NOTES
On the INTERNATIONAL LESSONS for 1913.

Genesis to Joshua (from the Creation to Settlement
of Canaan.)

Price, $1.00 net; post paid, $1.15

Wilde's Bible Picture Sets

Sixty pictures in an attractive portfolio illustrating

the Uniform Lessons for 1913. 50 cents post paid.

W. A. WILDE COMPANY
Western Office, Chicago 120 Boylston St., Boston

FOR SALE AT ALL BOOKSELLERS
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MR. DEALER
It should interest you to kn dw that we are now making and

putting on the market Washburne's Patent "O.K." Paper Fasten-

ers in STEEL (nickel-plated) in addition to our line of Brass Fast-

eners. This steel fastener is our Competing Fastener. It is in no way
inferior, although sold at a much lower price. It is made of the

best cold rolled Besmer steel and finished in bright nickel, put up

in bright nickel-plated boxes of 1 00 fasteners each, 1 boxes to a

carton. It should prove a good seller in connection with this Cel-

ebrated Line.

The Washburne Adjustable Paper

Fastener is mechanically perfect.

Having the advantage of an open

recess on one side, adapted to re-

ceive and protect the paper-pierc-

ing point on the other, allows both

sides of the fastener to lie flat on

the paper and to hold with a "bull-

dog grip."

(Enlarged for clearness)

The fact that These Celebrated Fasteners have the enormous
yearly sale of over seventy-five million puts their superiority be-

yond question. Our trade

Mark "O.K." is stamped

on every fastener and

every box.

There is nothing just as

good. Accept no other.

We advertise exten-

^ sively and always with

the request to buy from

YOU.
A postal from you will bring electro plates, samples and enclosures

for advertising, without charge.

We would be glad to place in your hands our new illustrated

and descriptive booklet, showing our other stationery specialties in

addition to this line.

Should you meet with difficulty in getting prices or having your

orders filled, through your jobber, we would refer you to Henry
Bainbridge & Company, Kimpton Harbottle & Haupt, New York,

or any of the following list of our other large distributors.

Chicago, 111., A. C. McClurg & Co.

Stevens, Maloney & Co.

San Francisco, Cala., Cunningham, Curtiss & Welch.

Schwabacher Frey Stationery Co.

Cleveland, Ohio, Burrows Bros. Co.

Washington, D.C., R. P. Andrews Paper Co.

Milwaukee, Wis., The H. H. West Co.

H. Niedecken Co.

Marcus W. Wolf & Co.

Samuel Ward Co.

Wm. M. L. McAdams
Pittsburg, Pa., A. W. McCloy Co.

St. Paul, Minn., Wright, Barrett & Stillwell Co.

St. Louis, Mo., Blackwell—Wielandy Book & Stationery Co.

Jacksonville, Fla., The H. & W. B. Drew Co.

CANADA:
Toronto: The Brown Bros., Ltd. Grand & Toy, Ltd.

Montreal and Winnipeg: McFarlane Son & Hodgson, Ltd.

Winnipeg: Willson Stationery Co.

L. & C. HARDTMUTH. Kingsway. London. England.

Selling agents for Europe, Asia' Australia, New Zealand and South Africa.

A. M CAPEN'S SONS. 60 Pearl St., New York City

Sole selling agents for Latin America.

THE 0. K. MFG. CO., Syracuse, N.Y. U.S.A.

JAS. V. WASHBURNE, PRES.

Baltimore, Md.,
Boston, Mass.,

>fjafeespeare gaps

:

"WHfyaVi in a name.

The name of "STAUNTON"
in connection with Wall Papers

stands for

"Quick Sales,"

"Large Profits" and

"Complete Satisfaction"

for the dealer.

Have you seen our New Samples

for 1913? If not send us a card.

STAUNTONS Limited

Wall Paper Manufacturers

933 Yonge Street, - TORONTO
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SELECTIONS FROM

BELL & COCKBURN'S
FALL ANNOUNCEMENT LIST

Smoke Bellew.

By JACK LONDON,

Illustrated, cloth $1.30 net.

Sunshine Sketches of a Little Town.

By STEPHEN LEACOCK.

With color. Frontispiece. Cloth, $1.25 net.

Maids in a Market Garden.

By CLO. GRAVES,

Author of "THE DOP DOCTOR,"

Illustrated. Cloth, $1.25.

Pickanock.

A Tale of Early Settlement Life in

Canada.

By WM. BERTAL HEENEY,
Cloth, $1.25.

A Wilderness Wooing.

A Story of La Salle and Early French

Canadian Life,

By W. VICTOR COOK,
Cloth, $1.25.

Memories of James McNeil Whistler.

By THOMAS R. WAY.

Illustrated in Color, and Black and White.

Small 4to. Boxed, $3.00 net.

Black Beauty.

By ANNA SEWELL,

Small 4to, $2.50 net.

A sumptuous edition, illustrated in color by

Cecil Alden.

Autobiography of

T. De Witt Talmage.

Edited by His Wife.

Demy 8vo. $3.00 net.

In Northern Labrador.

By WM. BROOKS CABOT.

with 7(i Illustrations.

Demy Svo. $2.50 net.

The Rubaiyat.
(Royal Edition)

The most sumptuous edition yet pub-

lished. The illustrations in color by
color-photographic printing,

4to, cloth, $6.00 net. '

Ooze, Yapp, $10.00 net.

Leather-smith, $12.00 net.

Down the Mackenzie and up the Yukon.

By E. STEWART,

Illustrated. Cloth, $1.50.

On Nature's Trail.

By FRANK ST. MARS.

Illustrated from Photographs. Cloth, $1.75.

Modern Problems.

By SIR OLIVER LODGE,

Cloth $1.50.

The Aeroplane in War.

By CLAUDE GRAHAME-WHITE,

Illustrated. Cloth, $3.00

Aesop's Fables.

A new translation by

V. S. VERNON JONES,
Illustrated by ARTHUR RACKHAM,

Cloth, $2.00.
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EPHILUPS OPPF.NHBIM

THE TEMPTING OF
TAVERNOKE.

E. Phillips Oppenheim.
Author of "The Lighted
Way," etc. Cloth, $1.25.

In which an unromantic
young Englishman learns a

few things about women.

|T!jiCo€Krs^SxSiMON
I ByAnthony Partridge

THE COURT OF ST. SIMON.
Anthony Partridge.

Author of "Passers By," etc.

Cloth, $1.25.
'

Just the right sort of a
compound of love, mystery
and adventure.

THE MOUNTAIN GIRL.
Payne Erskine. Cloth, $1.25.

The big love story of the
year and the season 's most
successful book.

C Q.
Arthur Train. Cloth, $1.25.
An up-to-the-minute novel

of the happenings in the wire-
less house and elsewhere.

McClelland & goodchild's
REMARKABLE list of Popular Fiction and Illustrated Holiday Books for 1912

A CRY IN THE
WILDERNESS.
Mary E. Waller.

Author of "The Wood-Carver
of Lympus." Cloth, $1.25.

A powerful story of pres-

ent-day life in French Canada
and New York.

THE WHITE BLACKBIRD.
Hudson Douglas.

Author of "A Million a

Minute." Cloth, $1.25.

An amazing adventure story
with a charming heroine.

THE GIFT OF ABDU
HASSAN.

Francis Perry Elliott.

Author of "The Haunted
Pyjamas." Cloth, $1.25.

A rollicking up-to-date Ara-
bian Nights tale in New York.

ROLLING STONES.
O. Henry. Cloth, $1.25.

THIS STAGE OF FOOLS.
Leonard Merrick. Cloth, $1.25.

THE JUNIOR PARTNER.
Edward Mott Woolley.

Cloth, $1.25.

Another business storv.

Should rival "The Self-made
Merchant's Letters."

PRUDENT PRISCILLA.
Mary C. E. Wemyss.

Author of "The People of

. Popham," etc. Cloth, $1.25.

FICTION
ONE MAN'S VIEW.

Leonard Merrick. Cloth, $1.25.

THE SONG OF THE
CARDINAL.

Gene Stratton Porter.
Author of "Freckles," etc.

Cloth, $1.25.
A new revised edition.

WITH THE MERRY
AUSTRIANS.
Amy McLaren.

Author of "Bawbee Jock."
Cloth, $1.25.

THE UNDER TRAIL.
Anna Alice Chapin.

Cloth, $1.25.
A very pretty tale of love

and adventure.

THE BLUE WALL.
Richard Washburn Child.
Author of "Jim Hands."

Cloth, $1.25.

An intense mvsterv novel.

GORDON CRAIG.
Randall Parrish. $1.25.

THE LADY OF THE SNOWS
Edith Ogden Harrison. $1.25.
A story of the North West

Mounted Police.

THE GIRL WITH THE
ROSEWOOD CRUTCHES.
Anonymous. Cloth, $1.25.

The life story of a beautiful
girl.

MY ESCAPES.
By a Bachelor. Cloth, $1.25.

It is a splendid book for
reading aloud.

ALL THE WORLD TO
NOTHING.

Wyndham Martyn.

Cloth, $1.25.

A realistic tale of a man 's

tight against great odds.

A WOMAN OF GENIUS.
Mary Austin. Cloth, $1.25.

A book that is already at-

tracting attention. One of the
important books of the sea-

son.

ILLUSTRATED HOLIDAY BOOKS
THE BIRDS* CHRISTMAS

CAROL,.
Kate Douglas Wiggin.

This new holiday edition has
been carefully revised by Mrs.
Wiggin, and is lavishly illus-

trated in color and black and
white. Cloth, net, $1.00.

CHRISTMAS TALES AND
CHRISTMAS VERSE.

Eugene Field.
Illustrated by Florence Storer,

with eight full-page drawings
in color and eight in black and
white. Cloth, net, $1.50.

ON THE WAY TO
BETHLEHEM.

William Allen Knight.
Author of "The Song of Our

Syrian Guest," etc.

Illustrated with sixteen beau-
tiful half-tones. A most beauti-
ful and appropriate Christmas
gift. Cloth, boxed, $1.25.

DICKENS* CHILDREN.
With 10 full page, full-color

pictures of Dickens' famous
child characters by Jessie Will-
cox Smith. Cloth, net, $1.00.

WHAT CAN JESUS DO WITH
ME?

Wilfred T. Grenfell, M.D.
A sequel to "What Will Vou

do With Jesus Christ?" Net, 50c.

SHALL A MAN LIVE AGAIN?
Wilfred T. Grenfell, M.D.

Net, 50c.
A vital assurance of faith in

immortality.

THE PIONEERS OF THE
CROSS IN CANADA.

Very Rev. Dean Harris.
Author of "The Catholic Church

in the Niagara Peninsula."
Cloth, net, $1.50.

A valuable contribution to the
religious history of Canada.

A BOOK OF DISTINCTIVE
INTERIORS.

Edited by William A. Vollmer.
Cloth, net, $1.00.

FURNISHING THE HOME OF
GOOD TASTE.

Lucy Abbot Throop.
Cloth, net. S2.00.

FRANCIS PARKMAN'S
WORKS.

New Pocket Edition. Leather. 12
volumes. Each net $1.50.

ITALIAN LAWS AND
HIGHROADS.

Russel W. Leary. Net, $1.10.

VISTAS IN SICILY.
Arthur S. Riggs. Net, $1.10.

THE BROAD HIGHWAY.
Jeffery Farnol. Net. $3.00.

Illustrated in colors.

McClelland & goodchild limited
>
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CHRISTMAS
TALES AND
CHRISTMAS
XVERSEX

EVGENE>'FIEU)
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Publishers, Toronto
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BETWEEN TWO THIEVES
By RICHARD DEHAN, author of "The Dop Doctor." Cloth, 12mo, $1.25

"I have no hesitation in affirming that "Between Two Thieves' is one of the few really great

prose epics of war of any age or of any country. In its more personal aspect, tracing tfhe life strug-

gle of a single human soul under the stress of peculiar temptation, it is one of the strongest books

that I have been privileges to read during the past decade. Overgrown and disproportioned it may
be in part; but it is the disproportion and the overgrowth of actual life, seen unfalteringly and as

a whole."

—

Frederic Taber Cooper.

Norman Duncan
THE BEST OF A BAD JOB.

A Hearty Tale of the Sea. 12mo, cloth, net $1.00

Norman Duncan is as much at home along the coasts

of Labrador and Newfoundland as Kipling is in India

or Dickens was in London. In this, his latest tal<;

of "Down North," he combines that charming
realism and heart stirring sentiment in a style which
is the despair of the reviewer and the delight of the

reader.

Mrs. I. T. Thurston
THE SCOUT MASTER OF TROOP 5.

By the author of "The Bishop's Shadow."
Illustrated, 12mo, cloth, net $1.00.

Mrs. Thurston demonstrated to the delight of thou-

sands in "The Bishop's Shadow" that she knew the

heart of a boy as few other writers to-day do. She
has again proved her right to be considered a master
interpreter of the boy mind in this Boy Scout story.

It has action a-plenty, is fresh, breezy, and the style

is straightaway and clear cut.

Winifred Arnold Fall

MIS' BASSETT'S MATRIMONY BUREAU.
12mo, cloth, net $1.00.

Si, Ezry and Zekle, Cynthy, Elviny and Mirandy,
with many another character whose name suggests
the humorous and homely phraseology of "way down
East," disport themselves in the pages of MIS' BAS-
SETT'S MATRIMONY BUREAU to the "everlast-
ing" delight of the reader. "How could she do it,"
"where did she get it all?" have been the expres-
sions of hypercritical readers who have welcomed this

really original piece of humor as an oasis in a dreary
desert of commonplace MSS. Here is a distinct ad-

dition to the gayety of the nations. In the words
of Si, "it's a beateree."

Revere, M.P.
THE BRIDE'S HERO.

With colored frontispiece. Cloth, net $1.25.

Published over an assumed name, this novel is by
one of the leading writers of fiction, whose books
have been sold into the millions. The author wishes
to make a test of popularity and has chosen to issue

this latest work without disclosing identity.

Rupert Hughes
MISS 318 AND MR. 37.

niustrated, 21mo, cloth, net 75c.

Miss 318 has met her affinity. In this latest story
of how she captured him in the person of a New York
fire laddie, "Number 37," Mr. Hughes has surpass-

ed himself. The narrative is full of the same char-

acters, humor, department store lingo and vital human
interest of MISS 318.

Also the Famous Russian Novel
THE BROTHERS KARAMAZOV.

By Dostoevsky. Cloth, $1.25 net.

Caroline Abbot Stanley
THE MASTER OF "THE OAKS."

12mo, cloth, net $1.25.

Of Mrs. Stanley's literary work, The San Francisco
Chronicle predicted: "If it be high art to move the
reader deeply, to grip the heart strings by a story
that is without stage mannerisms and which deals
with only real people and legitimate situations, then
Caroline Abbot Stanley should reach a high place
among story-tellers of to-day. '

'

Mary Stewart
ONCE UPON A TIME TALES.

Introduction by Henry van Dyke. 12mo, cloth,

net $1.25.

These real fairy tales by the author of "Tell Me a
True Story" are fresh as mountain breezes and clear
as the water of running brooks. They have that
simplicity and dramatic quality which irresistibly re-

mind the reader of Anderson and Grim, Carrol and
Lang.

Margaret E. Sangster
EASTOVER PARISH.

12mo, cloth, net $1.00.

A new story by Margaret Sangster is an "event"
among a wide circle of readers. Mary E. Wilkins
places Mrs. Sangster as "a legitimate successor to
Louisa M. Alcott as a writer of meritorious books for
girls, combining absorbing story and high moral
tone." Her new book is a story of "real life and
real people, of incidents that have actually happened,
and it is left to the readers to find out for them-
selves whether it has been written with a motive."

Clara E. Laughlin
THE PENNY PHILANTHROPIST.

12mo, cloth, net $1.00.

This story of a little Irish girl will quicken the beat
of sympathetic hearts. We have well nigh forgotten
the art of everyday Philanthropy for the everyday
person, but Clara Laughlin, by the magic of her
creative power, through Peggy, the whole-souled little

lover of her kind, has made us see the everyday
opportunities for showing sympathy for our fellows
in practical ways. The tale of Peggy is a most de-

lightfully entertaining story of simple altruism.

Mary Elizabeth Smith
IN BETHANY HOUSE.

A Story of Social Service. 12mo, cloth, net $1.25.

This story of settlement work will touch the heart
and hold the interest of the reader with its singular

beauty of expression and its vivid picture of absolute

devotion. Katherine, the central figure of this charm-
ing romance, is a high spirited Southern girl.

The New Novel by W. J. LOCKE,
PUJOL.

Author of '

' The Glory of Clementina, '

' etc.

Cloth, $1.25.

Now Ready—Canadian Copyright Edition

THE DOP DOCTOR
50c. List Orders filled as received

HENRY FROWDE TORONTO
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are now showing samples

of Cards, Novelties and

Post Cards

for

Easter and Valentine

Seasons

PLACE AND TALLY CARDS
CHRISTMAS GIFT DRESSINGS

CALENDARS TOY NOVELTIES
CHRISTMAS CARDS AND POST CARDS

TOY BOOKS AND JUVENILES

WRITE FOR CATALOGUES

RAPHAEL TUCK & SONS CO., LTD.

9,17 St. Antoine St., MONTREAL

LONDON PARIS BERLIN NEW YORK
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PICTURE POST CARDS
Thanksgiving Post Cards

12 designs at 60c per 100 $5.00 per 1,000 in 500 Tots

42 designs at 80c per 100 $6.00 per L,000 in 500 lots

70 designs at $1.00 per 100 $7.50 per 1,000 in 500 lots

Gold Gelatined, 12 designs, at $1.50 per 100.

Hallowe'en Post Cards
ti designs at 50e per 100 $4.00 per 1,000 in 500 lots

20 designs at 60c per 100 $5.00 per 1,000 in 500 lots

48 designs at $1.00 per 100 $7.50 per 1,000 in 500 lots

Gold Gelatined, 12 designs, at $1.50 per 100.

Xmas and New Year Post Cards
150 designs at 50c per 100 $4.00 per 1,000 in 500 lots

100 designs at 60c per 100 $5.00 per 1,000 in 500 lots

300 designs at 80c per 100 $6.00 per 1,000 in 500 lots

400 designs at $1.00 per 100 $7.50 per 1,000 in 500 lots

A big variety of lines to retail 5c to 25e.

Xmas and New Year Booklets and Folders
30 designs at 50c per 100.

50 designs at $1.00 per 100.
24 designs at $1.25 per 100, with inserts.

200 designs at $2.50 per 100, with inserts.

200 designs at $5.00 per 100.

A tremendous range to retail up to $1.00 each.

Xmas Calendars, Bells, Seals, Tags, Little Cards, etc., in great variety.

We are splendidly equipped for the sorting trade. Send us your name on a post card

for our Xmas Catalogue, ready November 1st. It will be worth having.

FELT PENNANTS
No. 1 size l l/2 x 25 inches,

$2.00 per doz.

No. 17, 11 x 30, $4.80 per doz.

OurWe make a great variety of stock designs, also any special design to order.

factory is the best equipped in Canada and our designer is an artist.

Drop a post card for our Pennant circular. A catalogue now in preparation will also

be mailed 3
rou about November 1st".

The Pennant trade is a big one.

Get your share of it. Handle the best made Pennant in Canada.

Prices are never higher and often are less.

PUGH SPECIALTY CO., LIMITED
1 and 3 JARVIS STREET, TORONTO, CANADA
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FRIAR TUCK
— JUST PUBLISHED

Being the Chronicles of the Rev. John Carmichael, or Wyoming,
U.S.A., as set forth and embellished by his friend and admirer,

HAPPY HAWKINS
and here recorded by

Robert Alexander Wason,
Author of "Happy Hawkins,"

"The Knight-Errant," etc.

Once in a while a book appears that marks its author as one of those beings
possessed of that indefinable something called Genius. "Happy Hawkins" was
such a book and "Friar Tuck"—which is not in any sense a sequel, but is,

rather, a companion volume to "Happy Hawkins"-—is even more obviously so.

Only a bare half dozen books in American literary history—most of them
written by one Mark Twain—can compare with "Friar Tuck." The scene

happens to be laid among cowboys in the West, and all readers who love that

setting will find pleasure in it here, but the men and women and the genial

humor of the book belong to humanity at large.

"It proves that Mr. Wason is one of those genuine humorists who have
analyzed the wayward heart of man."-—Eochester Post-Express.

" 'Friar Tuck' is assured a large popularity."—Boston Transcript.

" 'Thank the Good Lord for Wason!' exclaimed one of Brooklyn's most
noted divines a few evenings ago, as he read, with a deep sigh of regret,

the last paragraph of 'Friar Tuck.' A great story, a delight and a glory."

—

Brooklyn Citizen.

Illustrated by Stanley L. Wood. 448 pages. Cloth. $1.25

THE STREETS OF ASCALON
ROBERT CHAMBERS' NEW NOVEL,

with 57 pages of pictures by Charles Dana Gibson.

Cloth, $1.25

A Brilliant Story of New York Society Life, in which a beautiful,

vigorous girl from the West takes hold of a talented but worthless

cotillion leader and by great sacrifice rouses him to accomplish some-

thing worth while.

THESE ARE ONLY TWO TITLES from the best list of

fiction ever offered by any publisher.

McLEOD & ALLEN
PUBLISHERS TORONTO
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" Rhymes of

A Rolling Stone
yy

By R. W. SERVICE

Two Editions

—

Cloth ---- $1.00

Cloth (Illustrated) - $1 50

TORONTO:

William Briggs
PUBLISHER

"Just the Information We
Need."

WEBSTER'S
New International
THE MERRIAM WEBSTER

Every day in your talk and reading, on the

street car, in the office, shop, and school some
new question is sure to come up. You seek

quick, accurate, encylclopedic, up-to-date infor-

mation.
This NEW CREATION will answer all your
questions with final authority, Jf.00,000 Words
Defined. 2700 Pages. 6000 Illustrations. Cost

$4.00,000. The only dic-

tionary with the new di-

vided page. A "Stroke of

Genius."

Write to your jobber for

^ terms, etc., or address

G. & C. Merriam Co.
Springfield, Mass., U.S.A.

The Drysdale Company
INC.

^hr'utmas\Jt)n»tmss,

evergreens are

twining.

209 S. State St., Chicago & 454 4th Ave., New York

Pla

For the Christmas Season We Offer :

Series 1120. 12 Subjects with Envelopes. POSTCARDS—Foi'tV Subjects, ill tile highest
in Photogravure. Hand-colored. " ° °

quality of photogravure, beautifully hand-colored.

CHRISTMAS AND NEW YEAR FOLDERS—To retail at 5, 10 and 15 cents. Orig-

inal ideas, daintily executed on fine stock. Fifty subjects.

PLACE CARDS—In general and season designs; dainty and inexpensive.

LANDSCAPES — Mounted on heavy plate sunk panels. To retail at 15 to 35 cents.

CALENDARS—A select line retailing 10 to 50 cents. Ideal Heads and Mottoes in

photogravure for the amateur colorist. A large and choice assortment.

^foa are rjota man g/creaoj
CANADIAN REPRESENTATIVES :

The Sutcliffe Company
TORONTO, CANADA

mint rwtnD

1
1

Place Cards. No. 1000. Twelve Subjects. One of Our Post-Cards.
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Menzies and
We believe that it is generally conceded

energies to the best selling goods that have
picked winners from the start and have the

E. W. Savory, Ltd. Lyons Ink, Limited
Bristol Manchester

This firm has within the last

few years forged to the front

and are now admitted to be

the Premier Art Publishers

of Great Britain if not of

Europe for Christmas Cards,

Private Christmas Cards,

Calendars, Hand Colored Post

Cards, Ball Programmes,
Guest Cards, Menus, etc., etc.

Private Christmas Card Books

are now ready.

Easter Card and Valentine

The name is mostly associated

with the success of Glucine
which is rapidly becoming
the most popular adhesive in

Toronto and the West where
it has been given a good show.
It is more economical, cleaner

and better in every way than
ordinary paste or mucilage.

Order your Winter Stock
now.

Lyons Sealing Wax and Inks

are used by the Bank of

England and British and
Colonial Governments.
Lyons Bank Wax is in use in

most of the Banks throughout
Samples ready this week. Canada.

Menzies and
Thomas E. Menzies,

152-154 Pearl St.,
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Co., Limited
that we know our business and confine our
made good friends of our customers. We
satisfaction of knowing thatwe have "made good"

Dorendorff & Co. Other Agencies
London, England

This house publishes one of

the most saleable lines of

Christmas Cards, Private

Christmas Cards, Menus,
Wedding Cards, Mourning
Cards, Ball Programmes, and
Fancy Stationery in Great
Britain.

The Diamond Series gives
you the best value for your
money, at the same time there

is nothing cheap about it

except the price.

New Samples of Private
Christmas and Birthday
Cards, Ball Programmes,
Menus, now ready.

Fancy Card Blanks.

You will find advertised else-

where in this issue;

Ettlinger's Hand Colored and
Photo Color Post Cards, Comics,
Birthday and Christmas.

Easter and Valentine Samples
now ready

Hunt's Real Photo Post Cards,
Local Views at a price that

enables you to retail at 2 for

5 cents, instead of 5 cents

each as heretofore.

Mullord's Paper Table Napkins, Table
Covers, D'oyleys, Bon-bon Cups and other
Paper Table Stationery.

Morton's Fountain Pens. Blaisdell Paper
Pencils.

New Agencies arranged for:

Leather Goods (for Stationers), Blotting

Paper, Staple and Fancy Paper and Manu-
factured Stationery Lines.

Announcement later on arrival of new samples.

Co., Limited
President and Managing Director

TORONTO
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Our Popular Technical Handbooks Are Sold All Over the World

i

i

"THE MODEL ENGINEER" HANDBOOKS
Practical and Well Illustrated. Price 6d. net each.

Sold at 25 Cents

small Accumulatorg : How Made and Used.
The Slide Valve: Simply Explained.
Electric Bells and Alarms.
Telephones and Mierophones.
Electric Batteries: How to Make and Use Them.
Model Boiler Making:.
Metal Working Tools and Their Uses.
Simple Electrical Working Models.
.Simple Mechanical Working Models.
Small Dynamos and Motors.
Induction Coils for Amateurs: How to Make and Use.
Model Steamer Building: Hulls and Deck Fittings.
Machinery for Model Steamers.
Small Electric Motors.
Simple Scientific Experiments.
Meteorological Instruments and Weather Forecasts.
The Locomotive: Simply Explained.
Simple Experiments in Static Electricity.
X-Kays: Simply Explained.
Patents: Simply Explained.
Mechanical Drawing: Simply Explained.
Electric Lighting for Amateurs.
Model Steam Turbines: How to Design and Build.
Small Electrical Measuring Instruments.
The Beginner's Guide to the Lathe.
Gas and Oil Engines Simply Explained.
A Guide to Standard Screw Threads and Twist Drills.
Small Sizes.

Model Steam Engines.
Simple Photographic Experiments.
Simple Chemical Experiments.
Electrical Apparatus: Simply Explained.
The Wimshurst Machine: How to Make and Use It.

Alternating Currents: Simply Explained.
Magnets and Magnetism: Simply Explained.
Optical Instruments: Simply Explained.
Windmills and Wind Motors.

MARSHALL'S PRACTICAL MANUALS
Practical and Well Illustrated, Price 1 - net each.

Sold at 50 Cents.

The Beginner's Guide to Carpentry.

Private House Electric Lighting.

Petrol Motors: Simply Explained.

Model Sailing Yachts: How to Build, etc.

Practical Dynamo and Motor Construction.

Practical Motor Car Repairing.

Practical Bookbinding.
Practical Induction Coil Construction.

Practical Electro-plating.

Workshop Wrinkles and Recipes.

SOME USEFUL BOOKS
Price 1/- net Each. Sold at 50 Cents.

Gas Engines: Their Advantages, Action, etc.

Oil Engines: Stationary and Marine.
Gas Producers for Power Purposes.
How to Manage a Suction Gas Producer.
Motor Boats: Simply Explained.
Flying Machines: Past, Present and Future.
The Beginner's Guide to the Microscope.

Send Your Enquiries to

MESSRS. RENOUF PUBLISHING CO.
25 McGILL COLLEGE AVENUE

MONTREAL

Percival Marshall & Co., 26-29 Poppins Ct., Fleet St., London, England

There's satisfaction in handling- a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. ud.

Canadian
Agents,

TORONTO

THE "SLANT SLOT"
THAT DIFFERENT BINDER

A slotted top
binder with a
positive lock,
affording easy
access to the
sheets.

A push of the
button does th
work.
A popular

binder for fil-

ing shipping
receipts, order
blanks, city de-
livery tickets,
time sheets,
deposit slips,
or otlher re-
cords.

Two Solid
Posts 3-16 inch
in diameter. 6
inches high.

Locking de-
v i c e very
strong and of
positive act-

Not ice the slant slot, insuring positive lock ion.

Exposed metal parts heavily nickeled and highly polished.

Bound in Drab Colored Duck of good quality, with Black
Levant Grain Corners, heavy single boards, round corners.

Regular standard centres. 2K. 4J< and 7 inches. Can be furn-
ished with any special centres, 2 inches minimum.

THE "PANAMA"
With similar Locking Device as used on style "Slant Slot." It

is the height of perfection—having sectional posts 3-16 inch in

diameter. Bound in Drab Colored Duck of good quality, with
Black Levant Grain corners, heavy single boards, round corners.
Hinges reinforced by stitching. Regular standard centres 2-V
4Ji and 7 inches. Can be furnished with any special centres,
two inches minimum.

THE SAM'L C. TATUM CO.
CINCINNATI. OHIO
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TALLY CARDS
The most distinctive range ever

shown in Canada, embracing

Patriotic, Humorous, and artis-

tic seasonable designs, selected

with the utmost care and dis-

crimination, which places this

series in a class by itself. Accom-
panied with a remarkable line

of Playing Cards, including

"Canvas Back," the latest linen

finished card for a quarter, and

Score Pads for all games.

Investigate before buying.

Warwick Bros. & Rutter, Limited

Manufacturers

TORONTO
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CRANE'S CORRECT
SOCIAL STATIONERY

For a well appointed wedding, an invitation must lie in the correct shade of

white and in the approved fashionable shapes.

(srane's jKid Jfinisfi
THE CORRECT WEDDING PAPER_

has a surface designed to bring out the beauty of the finest engraved plate.

Its wonderful fineness and beauty of texture, and the rigid high standard of

quality maintained for many years, has won the approval of those who know
what is best in wedding papers.

Qranes cfinen cSwn
While the finest writing paper in the world is made in the Berkshire Hills of
Massachusetts, many new ideas in styles originated in Paris, which is still the
Capital of Fashion. The quickness and the cleverness with which such ideas
are adapted to the taste of the women of this country, stamp the creations which
the Eaton. Crane & Pike Company put out as both exclusive and novel.

Qranes
,

PAPIER HJGNE
This is a new writing paper which shows fine water-marked lines in the texture

of the paper, running either perpendicularly or horizontally on the sheet.

This produces a paper of great attractiveness and one that takes the pen well.

It is very popular with those who wish smart stationery that is in no way
bizarre or contrary to good taste. Crane's Papier Ligne may be seen at all

a;ood stationers.

EATON, CRANE & PIKE COMPANY
PITTSFIELD, MASS.

NEW YORK OFFICE—Brunswick Building, 225 Fifth Ave.
CHICAGO OFFICE—100-108 Michigan Ave.
BOSTON OFFICE—387 Washington Street

DENVER OFFICE—634 16th Street

J

rfV."
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KEEPING UP TO DATE.
Two features of Bookseller and

Stationer which should be regularly

and carefully perused, are the Buy-
ers' Guide and the condensed or

•'Want" ad. departments. The Buy-
ers' Guide will often prove valuable

when dealers are in need of goods

not included in their regular stock.

They may not know where to obtain

such goods but a glance over the list

of firms and their products listed in

the Buyers' Guide will disclose the

information. Similarly careful read-

ing of all advertisements will provide

information of value concerning im-

portant new merchandise, frequently

enabling a dealer to be first in his town
with some particularly important

new production. The classified ads.

should have the same careful atten-

tion and that department provides an

effective medium when a merchant
wants a new salesman or manufactur-

ers, jobbers, etc., want new connec-

tions, travelers or local agents.

Naturally it is an equally effective me-
dium for men in the trade looking for

new positions. Bookseller and Sta-

tioner is the trade forum for all con-

nected with the Canadian book and
stationery trade.

* * *

E. B. Cragg, speaking to a repre-

sentative of Bookseller and Stationer

who called upon him recently at his

store in Bridgewater, N.S., said he

read the paper thoroughly, taking par-

ticular notice of the advertisements,

and found many, pointers which
helped him in his buying. Mr. Cragg
added that he found the annual

Spring and annual Fall numbers par-

ticularly helpful. The same repre-

sentative of Bookseller and Stationer

in a recent report said that many
dealers told him that, while making it

a point to keep in touch with adver-

tisements they preferred to hold their

orders for the different travelers, ex-

cept in cases where it was necessary

to act immediately.

frl I i i i i - v

David Williams, one of the Mac-Lean
Publishing Co's. circulation men, at

[•resent working in Alberta, lias been
uiving a good success in interesting

new dealers in Bookseller and Sta-

tioner, and obtaining their subscrip-

tions. He says one of the strong
points of appeal to these new dealers

is the directory feature of the paper,

the names and addresses of the vari-

ous firms, together with their import-

ant announcements, being of excep-

tional value to the dealers in the West,
who do not see traveling salesmen as

frequently as do the merchants in the

East. Bookseller and Stationer is a

valuable source of information to the

trade everywhere, in the practical

articles provided in the reading pages
of each issue and in the interesting-

announcements contained in the ad-

vertising pages.

TWENTY YEARS AGO.
For nearly twenty-eight years Book-

seller and Stationer has been the

recognized authority for the Canadian
book, stationery and fancy goods

trades and is to-day the only paper in

the country devoted to those interests.

In the next issue under the heading

of "Twenty Years Ago,'' para-

graphs will be reprinted from the cor-

responding month's issue in 1892, pro-

viding interesting reading both in

reminiscenses and as marking the

great trade advances made in the

Dominion since that time.

In forwarding his renewal for Book-

seller and Stationer, Dr. Paddell, who
conducts a drug and stationery store

at Young, Saskatchewan, says, "I
find Bookseller and Stationer a very

suitable paper for my needs."
* * *

The man who was not brought up

to be polite is going to have a hard

time cultivating that virtue, but he

can do it, and he must if he would

succeed.
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These are some
of the many

striking advertise-

ments which are

appearing

regularly on

behalf of

s&flfiamti

in

"Montreal Star."
"Toronto Star."
"Toronto Mail and Empire
"Ottawa Free Press."
"Ottawa Citizen."

the following list of influential papers:

"London Free Press."
"St. John Globe."
"St. John Standard.
"Halifax Herald."

"Calgary Herald."
"Edmonton Bulletin."
"Saskatoon Phoenix."
"Victoria Times."

"Winnipeg Free Press."
"Winnipeg Telegram."
"Hamilton Herald."
"Hamilton Spectator."
"London Advertiser."

Every progressive dealer should stock Stephens' Ink. Its sale not only yields him a. good profit, but as it is the best and most
reliable ink in the world it always satisfies his customers.
If you do not already stock Stephens' Ink, you should apply at once for trade terms to W. G. M. Shepherd, Sole Canadian Agent,
or to the following Wholesale Stationers:

—

McFarlane, Son & Hodgson, Ltd., Montreal. Buntin, Gillies & Co., Ltd., Hamilton.
Brown Bros., Ltd., Toronto. Clark Bros. & Co., Ltd., Winnipeg.
Smith, Davidson & Wright, Ltd., Vancouver. A. & W. McKinlay, Ltd., Halifax, N.S.

J. & A. McMillan, St. John, N.B.

Do not delay. .Send in your orders now so that they can be filled before the cold weather sets in, and makes
the shipment of inks unsafe.

H. C. STEPHENS, Aldersgate Street, London. England

W. G. M. SHEPHERD
I CORISTINE BUILDING (SOLE CANADIAN AGENT i MONTREAL J
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SYSTEM IN ORDERING GOODS.

System in ordering goods is a negative quantity in the

case of some merchants and the slip-shod methods pursued

often lead to mistakes and delays causing expense and

loss of time at both ends and sometimes the loss of cus-

tomers.

In making out an order never have any reference on

the same sheet to any other matter, because in the whole-

sale houses different departments handle orders, remit-

tances, complaints, etc. A separate sheet for each will

result in each going to the proper department without de-

lay and thus quicker service is obtained. The dealer is

the one who benefits chiefly and at the same time he is

lightening the work in the wholesale house.

In no case should the correspondent write on both sides

of the paper. If each order or communication is executed

on a typewriter, the chances of mistakes occurring are

greatly lessened.

In sending an order to a firm with whom a merchant

has had no previous dealings, the filling of the order will

be expedited by mentioning some other wholesale house

with whom he has an account. It is the general practice

of jobbers and manufacturers to ascertain the standing

of new customers before shipping goods and any refer-

ence that will make this information easier to obtain will

benefit both parties involved.

the part of the merchants will ease the whole situation

wonderfully and the retailers themselves would benefit

in the better service that would result.

EXPRESS PARCELS AND ENCLOSURES.

In some of the smaller towns where there are two

or three dealers carrying books and stationery, the ex-

press shipments are frequently quite small and conse-

quently the additional cost of goods on account of express

charges is higher than is the case of dealers doing a

larger business. It seems impossible to avoid frequent

express shipments in the book and stationery business.

Consequently any scheme for lowering this expense should

be welcomed. How many of these dealers have ever

thought of co-operating with their brother merchants in

getting express shipments from Toronto ? Too often they

assume the attitude of having no dealings with each

other. That is a shortsighted policy. By acting together

they can each reduce expenses and consequently show
greater net results at the end of the year. Merchants

will do well to consider carefully this question* of ex-

press shipments, approaching it in a broad-minded manner,

and having in view not only the best interests of them-

selves, but also of the wholesalers to wliom orders are

sent. Unreasonable demands upon the liberality of the

distributing firms are frequently made in connection

with the method generally adopted pertaining to enclos-

ures. Just a little more foresight arid consideration on

INTENSIVE MERCHANDISING.

More individual attention to the various lines of mer-
chandise carried in the average book and stationery store

would result in store reforms that would materially add
to the year's earnings in the store. Most merchants take

an annual inventory of their stocks. This should be ex-

tended so that the stock-taking would include the com-
ponent parts of the business, the methods in which they
are conducted, and the staff, with a full quota of attention

to the man at the helm. Let the merchant search him-

self and his whole institution for shortcomings and en-

deavor to overcome them. Such a procedure would result

in a wonderful increase of efficiency. Weak spots would
be uncovered. Many a man would find that he had been
devoting much time and energy to lines that had not
returned a cent of profit, but when carefully investigated

would actually prove to have been sources of expense,

besides detracting from departments that were profitable

and could easily be extended.

Careful perusal of the articles presented in each suc-
ceeding issue of the Bookseller and Stationer will reveal

many indeas and schemes for enhancing store methods and
operating to greater advantage all along the line. Curtail

expenses. Lop off the dead branches. Develop the most
promising branches of the business. This is the age of
intensive merchandising

SELLING LEATHER GOODS.

What about the leather goods department? It should

be a live feature in every book and stationery store be-

cause in the public mind the finer items of leather goods
are naturally associated with these stores. The line is

one which assumes immense proportions in the aggre-

gate of sales and the particularly promising feature in

favor of its development is that it yields a most satis-

factory measure of profit. From now until after the

holidays there will be a big demand for ladies' handbags,
purses and card cases ; for music cases ; for men 's wallets

and letter cases, and the various smaller items that are
included in the general line of stationers' leather goods.
Many of these dealers have added traveling bags, and
when the general demand for articles made of leather
is considered, together with the possibilities in the way
of attractive display, the merchant cannot fail to see the
possibilities afforded for building up a most interesting
and profitable department.
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TRADE ASSOCIATION CO-OPERATION.

Price uniformity was advanced another Btage in the re-

cent convention of tbe National Association of Steel and

Copper Plate Engravers, at Philadelphia. A recommenda-

tion was adopted that the different engravers issue price

lists quoting retail prices allowing the trade 33 l-3% ox-,

society work and 25" on commercial work, with uniform

charges for the various items. Among' the other recom-

mendations affecting the stationery trade was one propos-

ing a change in the quire from twenty-four to twenty-five

sheets. The report of the committee stated that "the

incongruity of twenty-four sheets making a quire when

envelopes run twenty-five to the package is one of the

things thai should have been obsolete long- ago." The

question is to be taken to the National Association of

Stationers and Manufacturers. This joint action is one

of the especially satisfactory features of trade organiza-

tions in general. To still further forward this idea, there

is an agitation to have the conventions of the National

Stationers, International Stamp Manufacturers, and the

National Steel and Copper Plate Engravers held at the

same time and place in 1914. It was learned at the recent

Stationers' convention at Omaha that leading- members

of the three associations heartily favor the plan. It will

come before the respective conventions next year.

THE RESULTS OF PREJUDICE.

Prejudice lias ruined many a man.

Because someone's father and grandfather shuffled

along in an ancient looking store and eked out an exist-

ence, is no reason why the son and grandson should do

the same. We see to-day in every centi-e of industry a

few merchants in every class gradually rising above their

competitors. If we take the ti'ouble to make a thorough

investigation of the cause, we shall likely find it lies in

difference in methods, store equipment and store appear-

ance. There are some exceptions but they are mighty few.

It is all very well to respect the opinions of our de-

parted ancestors, but it was never intended that in business

matters their example should be followed.

It is time the old excuse, "my father got along- without

advertising, or without this register or that equipment,"

was forgotten. Our ancestors lived in a different age.

Imagine the twentieth century farmer cutting- his fields of

grain with the sickle because his grandfather did. Times

have changed and the people want service and advice they

can depend on.

BELIEVE IN YOUR BUSINESS.

If a business man will believe with his whole heart and
soul that his is a good business to be engaged in, and

proves it in his every word and action, there is no pos-

sibility of failure. If he does not think well of his voca-

tion he cannot get out of it too quickly. Enthusiasm is a

trade necessity in these days of keen competition and

wonderful activity and no one can be truly enthusiastic

on any subject to which they do not devote the best that

is in them. The man who complains that fate is against

him, that his surroundings are poor, that the town is no

good or thai the business in which he is engaged is at

fault is fooling himself and wasting time.

us to gel the value out of ourselves—to produce. The

farmer lias to get his results from t he soil; the manu-

facturer gets his by taking- the values out of materials;

the banker gets his by making two profits where others

make one. As individuals, we have to get our own out of

ourselves.

@
LOOK TO COLLECTIONS.

This is the time for the merchant who runs a credit

business to institute a campaign to turn the accounts on

his books into actual cash.

During the year many dealers have extended consider-

able credit to customers and it now lies upon their books.

In the case of a merchant who has been in business for

some time, there are likely to be many accounts which

extend back even further than a year and with these it

is even more desirable that they be collected.

The country is now in an exceedingly prospei'ous con-

dition. Crops this year have in general been good and in

many districts they have attained a record mark. They
have now, in majority of cases, been harvested and the

farmers are turning the fruits of the season's labors into

cash and should be well fitted financially. It is probably

no exaggeration to assexi that there is more money iti

the country than ever before. For this reason if custom-

ers are ever to be in a position to clear off their indebted-

ness, now is undoubtedly the time.

$
THE WEST'S BIG PROBLEMS.

Of vital importance to the Canadian West, were the

problems discussed at the ninth annual convention of the

Associated Boax"ds of Trade, of Western Canada.

Probably the greatest question is that of transporta-

tion which includes facilities at terminal elevators, car

congestion and delays in unloading' cars. All these came
up before a group of the West's business men and were

thoroughly gone into. One resolution that carried, but

not without opposition, advocated the erection of interior

grain elevators where farmers could dispose of their giain

as soon as threshed, and thus dispose of the troublesome

problem of car congestion which so seriously retarded

business a year ago.

This appears to be about the only solution of the diffi-

culty, and so far as present prospects are concerned, the

question of railway congestion is by no means settled.

Other important matters that came under the notice

of these Western men included immigration, questionable

real estate deals. Bulk Sales Acts, unclean bank notes,

single tax. etc.. all of which should be studied by every

member of the trade.

PRODUCING RESULTS.
The world lias a tendency to count our value by what

we get. As individuals we do not just care to be esti-

mated that way. but that makes no difference. It is up to

EDITORIAL COMMENTS.

Colonel MacLean, writing from Carlsbad. Germany,
mentions that practically all the plate glass windows there,

and many of them are of enormous size, are on hinges,

and so can be got at from the front as well as from the

inside. This is specially serviceable where the stock is

large and varied and the space valuable and therefore

narrow, also where business is being done with passers by.

* * *

The Associated Boards of Trade of Western Canada
passed a resolution against unclean bank notes. While

those who condemned their circulation are undoubtedly

right, nevertheless the majority of us would be inclined

to give a bunch of them an honorary place in an inside

pocket.



The Retail Bookseller and the Public
Important Address Delivered By Frederick G. Melcher of Boston at the Recent American Book-

sellers' Association Convention—Rich in Practical Suggestions Tending to Better Merchandising.

Bookstores represent the principal outlet for the print-

ed book in this country. They represent the final step in

Ihe system that is bringing the wisdom of past ages to

our own time. Booksellers carry on an institution for t lie

benefit of the country, and yet we are bothered by uo

printed advice, no roll-call at the polls, suggesting ways

and means to us. We are able to give comfort and advice

to men. Because of that very freedom in our action we

feel an obligation to carry on this retail trade of ours

to the best of our ability.

Now, I want to mention five points, about which the

public has the right to criticize the bookseller, and by

which, at these conventions, we weigh our ability at the

time, and are able to mark better our progress. 1 would

speak first, of the store ; second of the equipment ; thirdly

of the bookshop; fourthly, of the book salesman; and fin-

ally, of the bookseller himself.

Bookstores Should Have Best Locations.

Remember, first, that in this new era that may be com-

ing, it is not going to be wholly necessary that booksellers

shall cower in the side streets and in oth'er bad locations,

while haberdasheries and cigar stores take all the best

ones. T do not mean to say that it is always the largest

street or the finest thoroughfare that is the best for our

business; it is not so in the city in which I am at work.

But I do believe that a bookseller should never give

up the idea of working toward the best location he sees,

and he is wholly culpable until he is satisfied that he has

reached just some such location—somewhere between the

districts where life-like representations of white goods

make a man feel self-conscious, and the district where the

hurry of wholesale trade makes the woman feel ill at ease.

There are districts in every city where bookstores should

belong, and every time that any city or large town in these

United States has a bookstore in such a situation as that,

well-located, it is a new strength and a new credit to this

Association. We want to mark every such progress with

acclaim.

Window Display.

Now, to speak of the equipment, we must certainly first

speak of the windows. The windows must be made more
of by hundreds of our stores. I wonder if we cannot liken

the possibilities of the window to the possibilities that a

newspaper man sees in his front space. As the news-

paper man wants some leading item to get the attention

of the people, so we in our windows want somes triking

thing to get the attention of those who pass by. Besides

this leading item, the newspapers also have a space for

a display of timely subjects. We should have displays

of books that would be just like the announcement of

news to the people. Besides that, we should have selec-

tions an special subjects that attract individual people.

Just as the newspaper has its allotted space for its ad-

vertisements, so, I believe, the bookseller should have in

some part of his window some special thing, some specially

priced thing ;I mean some bargain that will suggest imme-

diate purchase. In other words : just as the front page of

a paper will attract the reader's interest and lead him to

look inside, so the windows of a bookstore should attract

the reader'* and lead him to come inside.

Now the public lias also a right to watch and criticize

our equipment as it enters the door. People have an eye

for our equipment, and the service we are giving. It is

hard for a bookseller always to get that point of view

and blessed is the man who can walk into his own door

and see where his mistakes are!

Have you ever realized how critical people are of the

counters, of a sagging shelf, or of the woodwork in a

store? Let this happen where you buy your own goods,

and see how quickly you notice the change. We can get

a new idea at every turn by going around into different

stores. It has already been spoken of about how much
this new kind of service demands. Competition on service

is becoming keener and keener, and that business is going

to be the most successful that gives the best service.

Are We Giving Up-to-the-Minute Service?

Are all of us careful enough of this instrument we
speak so easily of: the telephone? Have you ever watch-

ed the conversations that your assistants are having witn

customers who make inquiry? Have you the men who have

patience and knowledge in answering those orders? Are
you giving them the service that you should? Are you
equipped as you should be in your shipping department?
Can you despatch things as promptly as you should?

I went by a store in our town the other day, a competi-

tor of ours, and in the window they had a display of wed-
ding presents. They had boxes all around these wedding-

presents, which suggested to people how neatly those pres-

ents could be despatched. Now books ought to be the

greatest wedding presents in the world—they aren't, but

they should be (applause), and they ought to be wrapped
and boxed just as a silverware wedding present would ar-

rive.

There is one other point in the equipment that we have

got to watch. How many of us are careful enough about

the correspondence? Do not your assistants answer let-

ters perhaps somewhat carelessly? Have they ever

thought that the answering of correspondence is an art?

T do not mean by that that all our correspondence should

be like "Chicago correspondence." The man's individu-

ality is going to tell. But good correspondence counts,

and quick answers count, and quick shipping counts, and

good telephone service counts. Equipment counts, and

we have got to follow it up at every turn.

Stock—The Bigger the Better.

Now I want to go to the third point ; that is the stock.

Not all of us can have stores which look like Brentano's.

Not all of us can have windows like his. The point we
cannot emphasize too much is the contact. We should

have everywhere displays of special books on special sub-

jects display for the individual. We must not merely

have displays of the current novels—not merely displays

of magazines or things of that kind.

I cannot attempt to give you valuable views on how to

keep your book stock. In different parts of the country

methods differ. They differ in every district. But I

should like to emphasize that we have got to recognize the

public in this matter. Stock arrangement is merely an-

other contact with the public. People expect to come in

and ask us not merely for the current books. They expect



50 BOOKSELLER AND STATIONER
to come i;i and ask us tor cook books, for gardening books,

for juveniles—yes, bless them, they are going to ask for

hundreds of more juveniles next year (laughter), for poet-

ry and drama, an<i they expect to ask us for the old clas-

sics, and i'or the beloved favorites of ten years ago. Not
to meet (hem on that around is not to be a bookstore. We
have got to keep up a big stock."

Now, I believe it has been suggested before here that

it would be impossible to stock all regular books, never-
theless I think this is a very profitable thing. I welcome
the suggestion that has come from another publisher, that

they intend gradually to assist us to keep up our beloved
favorites of a few years back, by putting them on an ap-

propriate net basis. This movement is undoubtedly going
to help us to keep up the book stock in all our various de-

partments.

Must Be Arranged By Subjects.

Another point which 1 want to speak about is the

method of arranging the book stock. The public, when it

comes in, expects to find your things classified. What
would you think of going into your jewelry store and ask-

ing for silver forks, and have them show you the Gorham
forks in one corner, and then be taken over to another
counter and be shown the Meriden? But that is just the

way it seems to the outsider when he comes in and finds

your books arranged by publishers. He expects to come
in and find your stock classified. This is not only a good
thing for him. but a profitable thing for you. The pur-

chaser that comes in for a cook book or a farming book
does not buy just the one Doubleday, Page book he asked
for; he may take some Macmillan books there besides.

We have got to be on the lookbut to meet that outsider's

attitude. We cannot carry this classification too far. I

know I am told that often at home. It is the outsider's

point of view that we should watch for. That is the rea-

son we keep it up.

And Priced Plainly.

I have spent many hours in going around in various

stores at home when I have had some time on my hands
to see how their stock is arranged. I frequently go into

an arts and crafts shop a few blocks above ours, and there

especially T see different things around that give me an
idea. For instance, there I go around and turn things

over and lock at them. I do not call a girl, because I am
not there to buy anything. But I occasionally turn over

a little something, you know, which is only 95 cents

—

which surprises me. and so I buy it and take it home, and
my house is beautified.

Now, I thoroughly believe that the general run of our

books ought to be plainly priced. The publishers have set

the fashion by printing the price on the back, and the

public have got used to having books marked on the back.

So, when you get second-hand books or Americana, or old

books that have not been priced, the public should be

easily able to see what the prices are. Plain pricing en-

courages browsing around, it encourages people to get ac-

quainted with your books, it will encourage even the chil-

dren to go to the back of your store and go among the

books which you have gathered for them.

I believe those three points are important. They will

make improvements in business. They meet the public's

point of view.

Better Salesmanship Necessary.

I have said something about the store equipment and
the stock. But there has been referred to this morning,
several times, the contact between the bookseller and the

salesman. It has seemed to me that with the dwindling

returns in bookselling, the character and the payment of

retail salesmen has gone down; and that with the pay go-
ing down you have got less desirable men; and that with
the less desirable men you have got less results. As the
thing has gone down step by step, so it must come up step
by step. There cannot be too much emphasis on this point.

I noted witli great satisfaction in a recent issue of the
Publishers' Weekly the talk given by Mr. Brentano to a
booksellers' education league, or something of the kind,
here in New York. That is starting a movement in the
right direction. We have now got down to the bottom;
good bookselling depends on starting up the other way.
You managers of book stores have got to get for your
salesmen the best people you possibly can get hold of, and
then pay them all you can, and then get to work and make
them worth what you are paying. (Applause). You have
got to get more out of each individual man that you may
build up your trade and give the public contact with a
person who is worthy to have that contact in a bookstore.

This should not be too hard. Think of what this pro-
fession is as compared with others. Think of the plea-

sure of handling the printed wisdom and the printed wit'

and printed genius of the ages, as compared with the hand-
ling of hardware. Think of the contacts you have had
day after day with the nicest kind of people—and then
compare them with those of the young man who is learn-

ing the wool trade—selling to wholesale clothiers. It

should not even be too difficult to obtain a college man.
How many of you have ever asked a college man to come
into your store? That kind of education has heretofore

been too good for the bookseller; but perhaps some day we
shall have college men right on the floor. I do not believe

it is an impossible thing. They go into teaching at a thou-

sand a year, and I believe you can make retail bookselling

on the floor worth at least that to them.

The Bookseller Himself, the Crucial Point.

I suppose you think I am calling for some sort of a
Utopia, when the floors shall be manned with college-bred

men and the stocks shall be large. But it is going to be

possible in this utilitarian United States to bring such

life and such possibilities into our retail stores. I believe

it is going to be possible, because the new era that we are

expecting is going to bring a new inspiration to the book-

seller himself, here is the final key, the real cue to this

whole thing. The retail bookseller is going to have a new
inspiration! He is the one that must keep his ear to the

ground of public interest. He is the one who must put

inspiration into these clerks who are going to check up
the stock and keep things as they should be. It is you

—

you of the red, white and blue ribbons— on whom the whole

structure of this bookselling edifice depends. We have

got to go forward. We must have this new inspiration.

How much knowledge do you impart to those men who
have the actual contact with the public? How much of

the inspiration you feel actually gets to your public to

the public that comes into your doors? It is with the

booksellers that the final solution of this problem lies,

they have the key; that will oen the way ipnto this new
era!

I know just as well as you do that we are only a lot

of American business men talking above the clangor of

the busiest street in America. I know just as well as you

do that we are only one convention following on another

and another and another in this hall here; but in spite of

that I believe that we take an unbounded enthusiasm from

this movement ; that you who have this movement in

charge are going back to your work with new inspiration.

It is you who must have the vision, and where there is no

vision the people perish.
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The Value of Initiative

A Few Pertinent Hints as to How the Home

Merchant Can Benefit by Taking Advantage of

the Desire-Creating Work of the Mail Order

Catalogues.

By. P. W. Irving.

To a greater extent than is the case with most classes

of merchandise, the goods sold in the book and stationery

stores are not included in the actual necessities of life-

such as those making up the business of the butcher, the

baker and the modernized candlestick maker, who may
be personified in the man who sells you a kerosene lamp,

or die gas company, or the Hydro-Electric Power Com-
pany. In the hook and stationery business there is con-

sequently more reason for trade initiative than in the case

of the grocer, for instance. Tt must be placed high on

the list of the qualifications making for success in the

business. Initiative is the power to create business, the

ability to do something in an entirely different or a more
effectve manner than anybody else has done it.

Instead of bemoaning the encroachments of the mail

order houses and the department stores, the merchant's

time would be better employed in devising schemes to

meet this determined opposition. Take a leaf from their

book and adopt to your own benefit some of the aggres-

sive business-getting methods of these concerns. Do you

advertise? No? Well, why not? You know that much
of the success of the department stores in getting business

is due to their advertising. What better evidence that

good advertising pays could be offered than the advertis-

ing programmes of the big stores? In Canada the de-

partment stores and mail order houses are largely identi-

cal, but in the United States there are immense firms

doing a nation-wide business entirely restricted to mail

orders, which were built up by advertising, going into the

cities and the rural districts with catalogues containng

offerings of goods which the local dealers cannot hope to

duplicate, a fact which leaves the average merchant almost

hopelessly pessimistic and prone to think the thoughts,

crudely, but graphically expressed in the old saying that

"Everything is going to the dogs." Instead of throw-

ing up his hands in that manner and giving way to blue

funk, he should give optimism a chance, because when

the influence of the mail order houses is considered from

all standpoints, it will be seen that their activities in the

ultimate help the local dealer to perhaps an even greater

extent than they injure him, because by their aggres-

sive advertising efforts, they create desires in the minds of

the people for various articles, which desires are eventu-

ally going to be satisfied. It depends very frequently upon

the attitude of the local merchant as to whether he or

the mail order house is going to make the sale. The home
dealer should be alive to existing conditions, and by

adopting enterprising methods he can not only held his

trade, but use to his advantage the result of the mission-

ary work accomplished by the big catalogues sent into the

territory to steal away the trade that really should be

his. Study those catalogues. Anticipate the demands

they are likely to create. Let the people know that you

can supply Little Willie with a red wagon, Bill with a

big league baseball, sister with a camera or the latest

novel, mother with a clear-type Bible or father with a

writing desk. Of course, the catalogues will take away
business that might otherwise go to the home dealer, but

I lie additional business the latter gets by reason of the

coming of the catalogues, more than offset that loss. If

the dealer is of the old fogey type, waiting for business to

come to him instead of hustling for it by adopting moderV
methods, he doesn't deserve to win out, because he isn't

giving the people the service they deserve and are bound
to get.

The lack of initiative is true also of the average cus-

tomer, and that very fact makes thi's quality on the part

of the dealer all the more advisable. It is by suggestion

that most sales are made, either through newspaper ad-

vertising, catalogues, circulars, letters, the show window,
interior store displays or by personal introduction of

goods. Few people sit down and prepare detailed plans
for purchases. Generally, they have their attention drawn
to an article, see its advantages develop a desire to own
it, and eventually buy it, all due to the merchant's busi-

ness-building initiative.

PHILOSOPHY OF EFFICIENCY.

The Man Who Wastes Raw Material Energy or Time
Loses Respect and Confidence—Less

Waste, More Profit.

There are being written a great many valuable and
interesting treatises these days on the subject of conserva-
tion and efficiency.

The man who wastes either raw material, energy or

time, is in danger of losing the respect and confidence he
may have once enjoyed.

The employer of to-day, whether engaged in manufac-
turing or distributing wares, finds that the only way pos-

sible to insure increasing profits is to eliminate the ele-

ment of waste.

This elimination can only be secured by attaining the

highest possible degree of efficiency through organized
effort.

What Harrington Emerson has to say about the prin-

ciples of efficiency will apply to retail book and stationery

stores as much as it does to the Santa Fe Railroad.

When he made his startling declaration about the mil-

lions being wasted by railroads, he did not purposely hold

up the railroad business as a signal example of Ameri-
can prodigality.

What he did say about the railroads applies" in a

greater or less degree to all branches of business, and to

the retailers, as well as to the producer.

Decreasing operating expense is quite as important a

subject of interest as an increasing volume of business.

It is only a natural sequence that several years of un-

usual prosperity should have produced profligate habits.

In our zeal to attain big results, we become blind to

the little wasteful leaks that start here and there, and
which are just as destructive in their final results as

the grub whose life begins when the tree is in all the glory

of its blooming season.

The head of the firm, who is exacting to a militant de-

gree on the subject of economy and efficiency, is to be

heartily endorsed, rather than condemned. If he repri-

mands with profane emphasis, it is probably because

waste in any form causes him acute pain.

One is constantly seeing in a home, especially where
untrained help is employed, examples of waste and dis-

regard of values in domestic economy that are sufficiently

appalling to emphasize the value of proficiency in com-
mercial organizations.
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The twelve principles used by Earrington Emerson in

his articles on the ''Philosophy of Efficiency" in the En-

irineering Magazine include the following:

Ideals.—If ideals are clearly set forth, they can at

once bo given an efficiency rating and plans he made ac-

cordingly.

Common Sense and Judgment.—There are those who

would condense all principles into common sense.

Competent Counsel.—The fields of knowledge, experi-

ence and activity are too vast for any one man to rely

entirely upon himself; hence competent counsellors are

needed.

Discipline.

—

Discipline means the subordination of the

individual to the more important common good.

The Fair Deal.—Applicable everywhere, it follows and

is interwoven with discipline.

Kccords; Reliable, Immediate, Accurate—Progress,

from inefficiency to efficiency, can be measured only by

comparative records.

Planning and Dispatching.—These make the difference

between the regulated channel of one river and the shal-

lowing, inundating Hood of another.

Standards and Schedules.—The difference between

music and noise; an army and a mob. is that standards

and schedules have been adopted by music and armies,

and not by noise and mobs.

Standardized Operations.—The camera that finds and

shows the approaching comet, and the spectroscope thai

reads the motion and materials of distant stars, show the

possibilities and reach of standardized operations.

Written Standard Practice Instructions.—Efficiency is

both attained and maintained by the help of written in-

st met ions.

Efficiency Reward.—When the principle of reward is

directly woven into an efficiency struggle, it pushes irre-

sistibly upward. The form it takes is not essential, but

if it is disregarded, even the best weary of well-doing.

Just as the man of large affairs is concentrating his

attention on these principles, it becomes the retailer to

also study them closely, so that he may the more efficiently

lend his co-operation to these plans of conservation and

thereby anticipate the return of an era of wide prosperity.

Principles of Salesmanship.

Skill, Perception, Decision—these are the bedrock

bases of salesmanship. Skill sweeps away the obstacle

of non-acquaintance and creates a favorable impression.

Perception recognizes an opening for what it is—a lead

to opportunity. Decision materializes the opportunity by

closing the bargain on the spot. Create—see—decide, and

von will sell.

FAKING HURTS BUSINESS.

Fake bargain offers hurt business. "Special sales''

that are not special should be barred by every retail

establishment. They bring all special sales into disre-

pute, making the buying public distrustful of all such

announcements.

Advertise the truth and people will find it out and

flock to your doors. Always stack to the offers made in

your advertisements. Don't hold fake sales or near-fake

sales. Don't fool the people; don't even attempt to

fool them.

By keeping constantly to this policy the merchant will

eventually win the reputation among his local public for

telling the truth, "even in his advertisements."

People will find out the truthful advertiser and re-

ward him in less time than he thinks. They will have

confidence in him. and business is based on confidence.

News Notes of the Stationery Trade

Items of Interest From East and West— a Vic-

toria Illustration of Characteristic Western
Hustle—Dealers Anticipating Record-Breaking

Holiday Trade.

\V. H. Bone, manager of the T. X. Hibben Co., Vic-

toria, B.C., is spending a holiday in the East, being ac-

companied by Mrs. Bone. They will spend part of their

time in Ontario and proceed to New York. The Hibben
company's new five storey business block is now neariny;

completion. It is an office building. The whole of the

ground floor will be occupied as the Hibben Co. 's book and

stationery store. It will be recalled about the middle of

November last year the Hibben 's old store was completely

destroyed by fire. With characteristic western hustle

temporary quarters were secured and with a remarkably

short loss of time the business was going on again full

steam up and it is worthy of note that the firm's holiday

trade was as good as in the previous year notwithstanding

the serious handicap of the fire and the fact that the tem-

porary store was simply an old wooden shack covered with

tin.

"Harbutt's Plasticine Limited" is the name of the

new concern succeeding William Harbutt, Plasticine

Works, Bathampton, Bath. William Harbutt is the gov-

erning director and associated with him as directors are

Noel C. Harbutt, Eric J. Harbutt. and W. H. Hawling.

J. P. Starmainan. who had conducted a picture and

variety store in Berlin for over thirty-five years before

selling out to his son, W. A. Starmaman two years ago,

died at his home in that town on August 18th. He was

71 years old.

O. J. Timberman, secretary of the Samuel C. Tatuin

Co.. spent a few weeks vacation in the "Houn' Dawg"
state, after having attended the stationers' convention at

Omaha. Mr. Timberman "s family after having spent the

summer in Missouri, returned with him to Cincinnati.

Charles Sumner Dennison, president and treasurer of

the Dennison Manufacturing Co., died on August 22nd

at his summer home at West Falmouth, Mass.. after an

illness of about three weeks.

Mr. Dennison, the second son of E. W. Dennison, foun-

der of the company, was born in Boston June 20, 1858.

He was educated in private and public schools, the High-

land Military Academy and Massachusetts Institute of

Technology, and in 1878 entered the machine shop at the

Dennison factory in Roxbury, where he received further

training. Tn 1880 he was transferred to the New York

store, and, as salesman, traveler, etc.. became proficient

in the sales department. On the opening of the London

branch in 1884, he was given charge and for three years

devoted himself to the introduction of the company's man-

ufactures in Great Britain and the Continent. In 1887

he was recalled and appointed purchasing agent : in 1892

was elected vice-president; in 1896. treasurer, and in 1909

was elected president of the company.

Miss Alice M. Hancock, who has for some time been

conducting a book and stationery store at Ridgetown, has

disposed of the business to W. A. Bressey, of Woodstock.

Mr. Bressey took possession early in September.

F. E. Hallett, Osliawa, was among the September buy-

ers in Toronto.'

A new stationery store is being established at Wadena.

Saskatchewan, bv H. F. Linde.
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WORK OF CATALOGUE COMMISSION.

The work of recommending minimum retail selling

prices based upon the study of the cost of doing business,

a review of ;ill available catalogues-, both of manufac-

turers and dealers and a thorough knowledge of the situa-

lion in its broadest aspects, will continue to be a most im-

portant branch of (lie work of the catalogue commission

appealing to the best brains in the Association, and the

willingness of members to devote their time and money
on behalf of the industry al large, will continue to reflect

the exalted ideals which underlie the National Association.

The Association is fortunate in the class of men who have

been prevailed upon to lake ap the difficult task so long

borne by Fletcher B. Gibbs and his associates. The new
commissioners are: James A. Dorsey, Dallas, Texas,

chairman; \V. (i. Youmans. of the W. 15. Carpenter Co.,

Cincinnati; and W. J. Kennedy, a former president of the

National Association. Ralph S. Boner, Lynn, Mass.. is

Mich.; J. H. Einstein, New York: William Rodiger, San-

ford Mfg. Co., Chicago; Eberhard Faber, New York; W.
D. Bevin, of Boorum & Pease Loose Leaf Book Co., New
York; L. A. Hawkes, of the C. Howard Hunt Pen Co.;

M. L. Willard, Superior Type Co., Chicago, and Charles

S. Cooke, Cooke & Cobb.

Thanksgiving Day and Hallowe'en.

The general preparation for fall business and Christ-

mas trade is apt to detract unduly from Thanksgiving Day

and Hallowe'en as trade-bringing agencies. There are

various confections pertaining to these days running the

whole gamut of production from dainty cards, letters,

folders and post cards to comic and Creak conceptions ap-

pearing more particularly to children. The stationery

store is where the bulk of the business occasioned by

these days is done, but the stationers by concentration

could vastly increase the volume of this business. It's

worth while.

A Harvest Window Trim of Boxed Stationery. — By Eric Jacques, of the show room staff of

Warwick Bros. & Rutter.

the remaining member of the Commission, and Charles A.
Stevens, Chicago, continues in the position of secretary.

The full list of new officers of the National Association

of Stationers and Manufacturers of the United States

is as follows :

—

President, Robert D. Patterson, St. Louis; first vice-

president, Frank D. Waterman, New York; second vice-

president, James A. Dorsey, Dallas, Texas; third vice-

president, George C. Whittemore, of Thomas Groome &
Co., Boston; secretary, Mortimer W. Byers, New York;
treasurer, Chas. A. Lent, New York; auditor, Ralph S.

Bauer, Lynn, Mass. Directors from Stationers—Frank I.

Ellick, Omaha. Neb.; Charles N. Bellman, Toledo, Ohio.;

John Brewer, New York; A. Pomerantz, Philadelphia; E.

D. L. Sperry, St. Paul; A. S. Childs, Chicago; W. J.

Youmans, Carpenter & Co., Cincinnati; R. D. Sanders,

Roberts Co., Cleveland; Charles H. Langbein, of Kurtz,

Langbein & Swartz, Pittsburg; Frank M. Dameron, of

Dameron & Pierson Co., New Orleans, La. Directors

from Manufacturers—Frank B. Towne, Holyoke, Mass.

;

James Logan. Sqringfield, Mass.: E. J. Weis. Monroe,

Recent Trade Enquiries

Moccasins (fancy) and Indian leather goods.—An
Australian firm of manufacturers' agents is desirous of

receiving price lists and catalogues, etc., of moccasins

for house wrear and full particulars concerning Indian

leather hangers and kindred goods. Prices should be

quoted f.o.b. Montreal or St. John.

Snowshoes.—A Sydney indent house asks for cata-

logues and price lists of Canadian snowshoes, for which

there is a limited demand for mountain resorts in Aus-

tralia. Prices upon the basis of f.o.b. steamer Montreal
and St. John, with quotations for suitable moccasins.

Stationery.-^A firm in Santa Clara wishes to corres-

pond with Canadian manufacturers of stationery.

Paper Bags.—One of the largest importers of paper

bags in Cuba would like to hear from Canadian manu-
facturers of brown paper bags made of ordinary wood
pulp. Local consumption is about fourteen millions per

month. Bank references offered.
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"Something new every
day" should be the

dealer's motto. Not
always new goods but
new methods of dis-

play and of introduc-
ing goods. Employes'
help should be enlist-

ed by inviting ideas.

Team work begets en-
thusiasm.

h

ADVERTISING
Reasonable Advertising

Imagination and the Art of Persuasion Should Be
Combined, but Imagine Possibilities — Not
Falsities.

Some excellent comments on advertising of especial

interest to booksellers appeared in the Century's "Open
Letter" department. This letter purports to be from "A
Retiring Theorist to a Manipulator of Publicity.'" Here
are a few extracts

:

"

' The commercial fortunes of your house were built

up out of humble beginnings through years of wise and
resolute effort by methods which we of an older generation

considered highly enterprising. On that point, however, I

know you have your own opinions. Where we saw sys-

tem, you have sometimes found mere routine plodding.

Here and there you have even detected symptoms of dry
rot. Among other things you have chafed at your father's

failure to recognize the value of that potent factor in the

world of modern business—advertising. At the present

moment—this much I gather from such excerpts fi*om

your letters as your father chooses to favor me with dur-

ing the hour of noonday communion on the hotel veranda
—you are planning an elaborate compaign of publicity in-

volving the expenditure of sums which are to me posi-

tively disconcerting. But your father has faith in you,

and so have I.

Well, then, if it's advertising, let me call your atten-

tion to what I consider a happy little piece on the back
cover of the current number of the "Continental Maga-
zine.'' Who am I to speak of such matters? My dear

boy, it is the advertising pages in the magazines that I

read almost exclusively nowadays. I find in them a sense

of reality which I miss too frequently in the body of the

magazine. But more than that, I find in the advertising

pages almost the only survivals of English prose as

Thackeray used to write it. When I want to call up the

charm of those easy, amiable days when Warrington lec-

tured to Pendennis on the ways of the world and Fred
Bayham buttonholed you for the loan of five shillings

on the stairway, then I go to the advertising supplement.
I find there the atmosphere of half-bottles of port, church-
warden pipes, and mellow, persuasive talk.

The little piece in the "Continental Magazine" to

which I have referred, is a quarter-page notice of some new
mechanical device for office use. Beneath a picture of the

invention there is just one sentence: "We do not assert
that this machine cannot be surpassed; not even to satisfy
our own vanity would we set a limit to the capacities of
civilization." The sentence stuck. I thought it such an
admirable example of the new art of advertising which is'

fast driving from the field the old circus style of pub-
licity. You know the text, set to a calliope accompani-
ment, concerning the best, cheape$t, greatest, most uni-
versally acknowledged and most totally unprecendented
razor ever offered to bearded mankind. It was a style

that deceived very few people other than the advertiser;

and he, too, has now awakened to its futility. Only the

other day a convention of advertising men declared against

the kind of publicity that makes use of misrepresentation.

Ah, those bad, blatant days of stupid assertion! Those

automobiles that could be run on the Sahara Desert and on

seven cents a day! Those brain-giving patent foods that

would turn a yokel into a college president ! Those physi-

cal-culture systems that turned a drygoods clerk into a

Hercules by the mere act of taking thought! Houston

—

you remember Fred Houston, who has done so well witli

the Axiom Chemical people?—Houston and I were walk-

ing down Broadway one afternoon when he was seized with

a vast longing for a handsome leather portfolio in a shop

window. It was only five dollars, but we were assured it

was worth three times as much.

"How?" asked Houston.

Well, it was made by a manufacturer who overproduced

and got into difficulties, and was sold to a wholesaler who
had over-stocked and gone bankrupt, and so landed with

this retailer, who was anxious to put in a new line, and so

willing to sell at a loss.

"I don't believe I'll take the bag," said Houston. "I
shouldn't like to pick it up every little while and be re-

minded of so much human misfortune."

The man of sense is distrustful of miracles. It was

Houston who refused to purchase a $1,500 automobile that

was represented as being equal to any $5,000 machine. "I
refuse," he said, "to subscribe to a principle that would

justify the president of the Axiom Chemical company in

replacing me with a $l,500-a-year man who is just as good

as I am."

Please do not misunderstand me. I do not wish to

reduce the science of advertising to a mere dull statement

of specifications and price. Imagination and the art of

persuasion must go together. The point is that one should

imagine not falsities, but possibilities. In a certain highly

important sense, there is implanted in all of us the desire

of getting not something for nothing, but something for a

little less than the next man can get it for. It is not every

one that can taste the rare joy of picking up a piece of

Wedgwood or Chippendale at a bargain. The average man
must be content to derive that satisfaction from picking

up a silk umbrella, a new spring suit, or, let us say, a mo-

dest, little electric runabout at something less than its

normal value.

And frequently the opportunity for getting a cut price

does present itself to the man in the street. But more often

it is not by cutting prices, but by enhancing the use value

of your commodity, that customers are made. It seems odd

for an amateur like myself to be advising you on business

methods. But if I were advertising a new edition of

Dickens's novels in a handsome binding, I would not make
the claim that my fifty-dollar set could not be duplicated

for three hundred dollars. I would admit that finer bind-

ings and better paper are to be had, but I would not hesi-

tate to fix the whacking sum of ten thousand dollars as

representing the value of the joy and the solace, the feli-
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<-itous days and nights, the splendid spiritual adventures,

that are to be derived from my fifty-dollar Dickens. I

would be candid, but I would also be imaginative. If I

were selling: a popular book of reference, I would not hesi-

tate to remind the father of the American small boy of

the part a few useful books have played in the making of

a Lincoln, a Herbert Spencer, or James Watt. In the

realm of psychological values the initial cost does not

count. Be candid as to facts, and you win your custom-

er's confidence. Be imaginative as to the value his own
personality can impart to his purchase, and you flatter

others until the store will become a civic pride. Cus-

tomers will bring visitors to show them a live store. Good
salesmanship is, of course, essential to turn such publicity

to advantage.

In looking about for new ideas eidist the help of your

assistants. Inspiration will come to each of them. Cus-

tomers also will frequently offer good suggestions. If

they show an inclination to talk about your business, even

if it is "knocking," let them go ahead. Encourage them

—the chances are that they will say something that will

give you a valuable idea. Take notice of what dealers in

Jardine's Select Book Store
Sumnieraide and Kensington

Loads in the march of progTes3 in up-to-date goods of correct value—We cannot itemize everything we
carry in stock, but give below a partial list—We invite your personal inspection of the goods.
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Rollo Books for Boys
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Hymn Books
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We Have Refused
Another Offer

This advertisement of a progressive Prince Edward Island merchant occupied two-thirds

of a page in a Summerside newspaper on August 2Hth.

his pride. An Irish friend of mine summed up the science

of salesmanship when lie said: "Don't take a man by the

throat. Take him by I lie buttonhole; that's the only way
to lead him to the water and make him drink."

•'Something new every day" should be the motto of

;ill booksellers and stationers.

That phrase does not necessarily mean new goods

daily, although as a matter of fact most booksellers and
stationers do get daily shipments of one sort or another.

Sometimes the "new" feature of the day will be a strik-

ing window display, then the introduction to the notice

of customers of one of the new articles of merchandise

continually making their appearance; the arrival of a

hook which has had liberal advance notices; a new method

of attracting attention to the post-card department, to

fountain pens, to office specialities and other goods in

turn. The idea is to show life continually. That will

make customers want to come back if only to see the new
idea of the day. Get the people into the store and bus-

iness will surely follow. The merchant who adopts this

scheme will find that it will enliven not only the store staff

and quicken sales, but the enthusiasm will spread to

other town? are doing. Sometimes they may be followed

literally, and often modifications or improvements will

suggest themselves to suit the situation.

The show-window is one of the most valuable of the

bookseller and stationer's auxiliaries, yet many dealers

fall far short of utilizing them successfully. The mission

of the window is to attract attention and with the many
naturally attractive articles going to make up the stock

in these stores, the proposition should be a comparatively

easy one. Suggestions should be invited for attractive ar-

rangements and original effects and trims should be made

on a systematic plan having in mind the maximum general

benefit to the business. But such a schedule should, of

course be revised when this is made advisable by special

events or conditions giving occasion for window trims of

an expedient nature. The same applies to counter dis-

plays and the different business-promoting methods in-

cluding newspaper advertising.

It is a good thing to realize that employes are often

capable of doing things better than the employer can.

There's nothing remarkable in that and consequently no

reason for being backward in admitting it.
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Encourage team-work. It will begei enthusiasm thai

will oil tin wheels of business and enhance results in

general.

Unique Advertising Scheme.

On,- of the most unique advertising scheme- ever at-

tempted, has been pulled off by- a German automobile

company, which uses the blank space on the German 100

mark bank notes for its ads. These read: "Anybody who
drives these cars saves many of these bills." Naturally,

the ad. caused great excitement, and although official

circles have tried to stop this kind of advertising, it is

said nothing can be done to enjoin the company from

this practice.

HAZEN-TWISS LIMITED
STATIONERS, PRINTERS, BINDERS

Th« SASKATOON OFFICE OUTFITTERS Corner 3rd Ave. and 20th St.

Roll Top

Flat Top

Typewriter

BookeepersT

Everything in Sundry

Office Equipment,

Including:

De.k Treyi, Wule
Baskets. Letter Scales,

Inkstands. Numbering

Machinei, Deters, Ink

Pads, Pencil Sharpen-

ers, Pencils, Steel Pens,

Ink, Mucilage, Paste,

Blotting, Files, Clips.

TABLES, CHAIRS and

STOOLS, FILING CABI-
NETS. CARD INDEX
OUTFITS. STEEL FIL-

ING CABINETS, TYPE-
WRITER STANDS.

We Carry* complete stock of

Architects and Engineers In-

struments and supplies

We Sell and

GUARANTEE
"Sterling" Fountain Pena and

believe them to be the mott aatii*

factory and beat value Fountain Pen

made.

We specialize in

Loose Leaf Ledgers

Bindera and all Looae

Leaf Devices and

Supplies.

Typewriters

Ribbons, Carbon Papers

Note Books and all
Typewriter Supplies

Office Supply Advertisement of Western Firm.

Retail vs. Mail Order Catalogue

Stationers fight Catalogue Houses With Their

Own Weapons—Scheme of Western Merchant

—

Success Achieved hy Other Firms.

The menace of the mail order house has resulted in

stirring up retail dealers to a greater degree of activity

than they might have exhibited if left to themselves.

A share at least of the improvement noted of late years

in retailing methods has been due to the pressing opposi-

tion of the catalogue house. It might even be said that

the mail order system has not, for that reason, been an

unmixed evil. Having stirred a certain number of deal-

ers out of the semi-apathy created by lack of telling

opposition, the system has in that sense, been of benefit

to the trade.

The dealer who strives to keep pace with that enemy
from afar, has an incentive to improve his store, put in

attractive window displays, carry a better stock and
advertise systematically. He will often hit back at the

''soulless corporation," which is invading his territory

with its wily sales-campaign. The latest development
in the way of a counter move is the issuing of catalogues

by retail dealers. A number of progressive merchants

Two Valuable

Books
MODERN IXLCMINATION

A Handbook of practical informa-
tion for usts of electric light, archi-
tects, contractors and. electrician*,

by Horstman and (fcO f\(\

PIPE FITTING CHARTS
For steam and hot water and galvan-
Izpd iron piping: fur fan and indirect

systems, by Wm. G. ©I iJX

White &Bindon, Ltd.
113 Hastings street west.

Booksellers and Stationers.

1_^j

Effective use of small space for
advertising books.

have followed this plan in Canada with unvarying suc-

cess, so that the plan seems to be fully as feasible as

might be expected on reviewing the situation.

What more natural than that the dealer should adopt

the same means as the mail order house to reach the

people in his district ; If the catalogue house can sell

uoods solely through the power of the catalogue, surely

the home dealer can do the same.

In conversation with the writer, one merchant stated

that he had put out as many as 14,000 booklets at one

time. He had covered, not only his own immediate terri-

tory, but districts not too far removed, which lie knew
were not covered very well by any other dealer.

"It cost me $240," he stated. "I got quite a number
of cuts from jobbers and manufacturers, and that saved

me some. At that, I used a good grade of paper and did

not skimp on the get-up. '

'

"And did it pay?"

"Well, judge for yourself from these figures," was
the reply. "Our business for the last four months is

$2,000 ahead of the same period last year. A general

development will account for some of that, but a good
part of the increase is due to our catalogue campaign."

PRICE TICKETS MAKE SALES.

During the holiday season, when stores are crowded,

special attention should be paid to price tickets, which

the average customer, primarily, is most interested in.

Holiday shoppers, as it were, just float around looking

for things that suit both their pocketbooks and them-

selves. Price tickets in a busy store makes shopping easy

and is appreciated by every intelligent buyer. These tick-

ets also tend to greatly increase sales. When a customer

says, "Please g'ive me this," a sale has been made, which

is not always true when an impatient customer asks a

busy clerk "How much?"



ArtN
Season Card}. Folder?, Letters and Greetings

For all Occasion^

How About Personal Christmas

Cards?
Are You Taking Advantage of the Opportunity

of Corralling Orders by Sending Canvassers Out
With Sample Books to Meet Outside Competi-
tion ?

What aboul your personal Christmas greeting card

trade? Have you started your campaign? [f not, it is

high time for you to get busy. For weeks itinerant sales-

men have been going- up and down the land with books of

samples under their arms, getting business that ought to

be yours. There is no use wasting time bemoaning the

fact that outsiders are able to capture your business in

this way unless you can think of a remedy and how can

the evil be met without united action by retail stationers

in general—just another evidence of the need of an asso-

ciation. In the meantime the thing to do it to meet the

intruder at his own game. Send out representatives in

your town with sample books which the card publishers

will be only too pleased to furnish. The people in your
town will patronize you rather than an outsider. That

\pes without saying, all the more so because you will be

able to show better cards. The best houses sell to the

trade only and the cards that get into the hands of itin-

erants are frequently inferior productions or "job lots"

consisting of left-overs from last year's offerings of the

reputable publishing houses.

The Post Card Trade.

Real photo post cards are enjoying great popularity

at present and they are to be had in all conceivable

varieties from the ever in demand local views to the

"freak"' variety which have had so great a run during
the past year. Notable among the popular real photo
numbers are those of children which give place only to

local views as contenders for best selling honors. The
general demand for these cards has had the effect of

lifting the tone of the post card trade in general and
there is evident a greater proportion than ever before of

high grade art productions in post cards. This is a mos:

satisfactory trade condition in every way, not the least

so in the added profits which the increased sale of better

cards nets the dealer. These characteristics are notice-

able in the new Thanksgiving holiday productions as

well as in the cjeneral lines.

Some of Menzies' Real Photo Host Cards.

T. H. Pugh, of the Pugh Specialty Company, has just

returned to Toronto after a trip to the Pacific Coast.

Speaking of the post card trade lie said be found in the

The p >pularity of silhouette designs has extended
to Post Cards, as indicated by this reproduction

of one of Sutcliffe's new cards.

West as in the East an notable revival in the demand for

good comics, a particularly popular line being those with

mountings of miniature felt pennants. Wherever he

went, almost without exception, he found the post card

trade in a healthv condition.
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INITIAL SEAL POST CARDS.

A new line of postcards which have been introduced

by the Pugh Specialty Co., is t lie "Initial Seal" post card

which by reason of the dainty designs and resemblance to

| am Solomon the wise
And my knowledge none denies.
1 can show that life's worth livincj

That yood friends are worth the having.
And a message, thus I spc.i\k

"They never find who never se.ek'."

A Billiken Kival.

monogram correspondence paper, is being well received

even by people who are not ordinarily attracted to post

cards other than views. These cards can be had with anv

LJ Li
a a

$m •

irctrtnips
^-'/antt •

retain-?

Boxed assortments of Autograph Christmas Cards.-
by the Musson Book Co.

Shown

initial, and in three colors, red,^lue and purple. They
are put up six cards in a tissue envelope, and packed in

cartons with a display cover.

SELL MORE CHRISTMAS CARDS.

As a means of increasing the number of Christmas

cards sold to each customer, manufacturers have adopted

I lie scheme of putting up assortments, with envelopes, in

artistic boxes, all the cards being different but sufficiently

similar to make all of them likely to suit the individual

taste. In introducing them the salesman can point out

that they are all good subjects, selected with the idea of

easing the problem of the customer, saving time and worry
in searching around for suitable cards. What will especi-

ally appeal to the dealer in this connection will be the

National Thanksgiving Post Card — Shown by The
Richmonde Sales Co.

aggregate saving of time in waiting on customers and
that more customers can be waited upon. This is an im-

portant consideration when the rush nature of holiday-

shopping is considered. In addition to that it will result

in a greater total of sales and consequently increased net

profits. Consequently this new dealer's help is one that

will appeal to the trade.

Looking Ahead.

The 1012 holiday trade in Canada promises to eclipse

that of all previous years. Never has the country enjoyed

a greater measure of prosperity7
. The people have more

money to spend and naturally they'll spend it. The mer-

chants can therefore look forward to bigger things than

ever. The merchants should fully prepare to take advan-

tage of the unprecedentedly favorable prospects and be

ready for the big things sure to come their way as the

holiday season approaches. Much of the buying was done

in the early months of the year, but naturally there are

always many articles which are not available until the

autumn. Now is the time to complete the campaign ar-

rangements leaving no stone unturned' tdmake the Christ-

mas trade of this year a record-breaker. The opportun-

ity is here. The wise ones will seize it.



Some New Ideas in Picture Frames
Popularity of Dull Finished Burnished Gold in Combination With Mahogany
Framers.

Hints for Picture

Burnished gold and mahogany are among the season's

most popular colors for picture frames and simplicity of

design is the marked feature of the new styles. The
burnished gold that is enjoying the most popularity has

a dull appearance ; so dull as to blend well when used to-

gether with mahogany, giving an effect having a greater

appeal to discriminating tastes than the old style of fram-

ing with wood and a strip of gilt next the glass.

An authority on art furnishing is responsible for the

in forma) ion that the gold alone, the wood alone and the

two in combination may be used to successfully frame all

kinds of pictures that are generally hung on walls of liv-

ing rooms, parlors, libraries and bedrooms.

Narrow frames, from one to two inches, are correct

for medium-sized pictures, while for smaller subjects, such

as photographs, only a half-inch frame is required. The
latter is usually of dark wood, beautifully polished to show
the grain.

Wooden frames are flat and plain, except in a few
cases, when a little carving is seen as a motif placed in

the centre of the top of a square frame. The plain frames
are, however, considered better taste.

Gold frames are exceedingly dainty in design, small,

delicate moulding being preferred to bold patterns. In-

deed, some of the frames give the impression of being

worked with the needle and gold thread used generously

rather than moulding.

In a business like that of picture and frame trade,

where styles and finishes are continually changing, and
new goods must be added frequently to keep the stock up-

to-date, the dealer is very often confronted with the prob-

lem of an accumulation of stock that is rapidly becoming
back numbers and therefore, unsalable. The remedy for

this question lies entirely with the buyer and the sales-

man; the former should know his trade well enough to

approximate very closely their needs for the season, and
the latter should push the sale of undesirable stock at

every opportunity. Short pieces, representing tail ends

of a pattern which has been dropped, should be cut into

regular-size frames at once, and the stock will be cleaned

up as far as that particular pattern is concerned. As less

than throe feet of one-inch moulding is required to make
a cabinet-size frame, you can easily see that the odds and
ends can be worked up almost to the last foot.

Cleaning Glass.

A simple and most effective glass cleaning compound
is made by mixing one ounce of sal soda to one pound of

whiting. Dissolve the sal soda in water and mix with

the whiting adding enough water to make a thick paste.

Pour the composition into convenient sized boxes, and
when it dries it is ready for use. Tie a sponge on the

end of a stick and wet slightly and rub on the composition

then rub it over the glass. With a soft cloth rub it off

while wet (do not let it dry first or it makes a dust and is

too hard to get off). Then polish with a piece of cheese

cloth. The sal soda eats off the dirt and the rubbing

polishes the glass.

Coloring Edges of Mats.

The inner edges of gold mats are often required to be

bronzed. To do this neatly and without soiling the mat

requires careful handling. To simplify this let the work-

man place a piece of glass on the mat parallel with the

opening. The edge of the glass forms a guide for the

brush and prevents it from slipping onto the top surface.

Cream and colored mats often look fine by having the

cut edges painted black. The above process may be

adopted in this case, but the glass must be pressed hard

on the mat so that no color gathers below the glass during

the passage of the brush over the bevelled edges. Get a

little artist's lamp black, mix it with a few drops of water,

then apply lightly over the edges and the result is a "de-

light to see." Should any spot get on the surface use a

sharp pocket knife to scrape it off.

A Good Paste That Will Keep.

This paste is mildew and vermin proof. Take one

quart of good wheat flour, mix with one quart cold water

(be sure and mash out all the lumps) ; to this add a lump

of blue vitrol, as large as a nutmeg, dissolved in water.

To the above add five quarts boiling water, stirring while

adding, cook on a slow fire until thick enough to hang to

paddle. If too thick when cold add a little warm water.

Use Up The Pieces.

Pieces that are too small for regular size pictures can

often be made up into cheap frames for post cards, etc.

Putting in Screw Eyes.

Screw eyes will often break in hard oak frames. If

you bore a small hole and stick the screw eye point into

a cake of soap it can be screwed into hardwood with the

fingers. For very narrow mouldings use screw eyes size

V2AI or get common blind staples and drive carefully into

the moulding. If these are not available the brass passe-

partout rings can be put into the backs.

To Make Glue Putty.

Ordinary oil putty takes too long to dry and does not

take the color as well as glue putty. Thin your glue to

half its strength with water, then add whiting till it

makes a good soft putty. To keep it in condition for con-

tinuous use, place a lump the size of a lemon in a glass

wrapped in a wet cloth and put another wet cloth over

that. Keep your cloths moist and your putty will keep for

weeks. We like any oil putty, but in smoothing off after

the putty is dry, wet the finger and wash off the surplus

putty. This putty should dry stone hard in an hour.

EFFICIENCY TABLOID.
(J. N. Kimball in "Office Appliances.")

The duty of the sign-post is to pose—to stand before

the public as a teller of truths—to preach and not to prac-

tise; and just as long as it preaches the truth you pin

your faith to it and you do well to follow its instructions.

But you must know where you want to go—don't forget

that point. If you want to go to Jericho don't ask advice

from a guide-post which points the road to Babylon.

Rate yourself at your just value, for no one knows so

well as yourself what your real capabilities are, and if

you exercise good judgment in that rating you need have

no fear for results.

The world's progress calls for new requirements which

must be met and which will be met, and these require-

ments are to be found in every sphere of existence—noth-

ing is the same as it was a quarter of a century ago.

It would seem to be good advice to say, "Know your

business." Don't be satisfied with knowing a little of it,

know it all, top, bottom and sides.

Few, if any, succeed at anything they do not like. If

you are not in love with your work, get another job—-you

will never be very successful in doing that which you

dislike to do. All the training in the world can hardly

alter this fact.



Office Equipment

Stimulating Office Supply Sales

Show the New Things—Use Energetic Methods

—

Thus Dealers in Other Lines Will be Discouraged

From Invading the Stationery Field.

If you have a reputation for enterprise, it will help you

in selling new lines. People like to be considered up-to-

date and if you can be known in your territory as the sta-

tioner who has "All the new things," it will aid you in

selling them to your trade. Your show windows are a

valuable means for introducing goods to the public, and

should be used largely for displaying and demonstrating

new goods and devices. People surely want to be shown

in these days and there is no better way to show an office

appliance like a new duplicating machine, for instance,

than to show one in actual operation in your window. A
live, moving- display of this kind with a bright demonstrat-

or turning out the actual work in your window, will at-

tract more attention and show better results than any still

life picture, no matter how artistic, that you can arrange.

The best substitute for a window demonstration, is a dis-

play with signs, pictures or other printed matter shown

with the goods so that the purpose and use of the goods

may be readily understood by this means.

You can also get excellent advertising for new lines by

making use of the printed circulars, catalogues, etc., which

almost every manufacturer now sends out with his ship-

ments. To get the best results from this printed matter,

which costs you nothing, consider carefully what part of

your regular trade (and of your competitor's trade too),

could profitably use the new line of goods you have stock-

ed. Make a list of these and mail to everyone the adver-

tising matter furnished by the manufacturer or jobber, to-

gether with a circular letter of your own making a special

bid for business, offering to demonstrate the use of the

articles described in the booklets or circulars.

This style of publicity may be profitably followed in

introducing many office devices, large and small; the iden

in each case being to bring to the attention of people who
are alrsady your customers, the utility and advantage of

the new g< ods. The public is always ready to buy a new
article if convinced of its value as a convenience or time

saver, and there is always a large class of people who are

willing to pay an extra price for something that they think

is of extra quality.

Stationers must be alert if they would preserve their

position as purveyors of office supplies, for there is keen

competition on every side from dealers in other lires of

trade who are constantly adding to their stocks, goods

which primarily belonged to the stationer.

There is no end to the new goods coming under the head

of stationery and office supplies that are placed on the

are being improved upon and added to in a way that

makes the selling of stationery a more complex problem
market every year. Even the old stand-bys of the trade

every day. Such a thing as yellow second sheets for tak-

ing carbon copies of letters would not seem susceptible

to much change, but a new second sheet paper was recently

put on the market which, in time will probably come to

have a large sale. It is the Duplex yellow manilla, a very

thin yellow paper of good strength, finished rough on one

side for carbon copy work and smooth on t lie other for

mimeograph use. The price is less than the old yellow

second sheets and those who use it are united in their

praise. Other articles long associated with the stationery

trade are being improved upon and supplanted by others

of larger use or more convenience. The old gelatine pan
for reproducing letters is being superseded by the many
new appliances for producing fac-simile letters, and the

public must be kept advised of these changes. The ordin-

ary business man does not know the difference between a

$5 duplicator, and a Multigrapb and the uses of each,

must be explained to him if lie is in the market for a de-

vice of some kind for reproducing letters or other forms.

In this connection, it would seem as if every stationer, at

least in the cities, could profitably handle the agency for

one of the higher priced machines, such as Multigrapb.,

Writerprcss, etc., by which lettters resembling typewriting

may be produced. There is a growing demand for these

machines in every city and a sale represents a larger

amount than almost any other single item usually found

in a stationery store. A machine can be stocked and kept

in good working order in the store so that its merits may
be quickly shown and its work demonstrated, to any one

showing an interest in the device. If you do not handle

these larger machines and devices the department stores

will do so in your territory or some enterprising fellow will

rent an office and open an agency for them, taking trade

which you in your position of office supply man to your

customers, could handle much better and with profit to

yourself at no large expense of money or energy.

By all means keep abreast of the times by keeping in

stock the new things in the stationery line. Let your

store be known as the home of new goods of merit, by ad-

vertising in every possible way the new lines which you

add from time to time and forestall damaging competition

by such °ncrgetic methods of selling as will discourage

dealers in other lines from invading the stationery field.

It goes without saying that to make any appreciable

degree of success you must be equal to the majority, and

as that majority is possessed of much greater ability than

was possessed by the majority of fifteen, or even ten

years ago, you will immediately see that you have to labor

much harder to catch up with the procession than did

those who have preceded you, and granting that those

people had brains equal to your own, the problem simplifies

itself into this* result—you have to work longer and hard-

er than they did to attain the end they attained.—J. N.

Kimball in "Office Appliances.*'



.Athletic Goods, LeatHer Goods
Fancy Goods and Toys

NEW IDEAS IN LEATHER GOODS.

Stationers in England sell such articles as writing

cases or portfolios to a far greater extent than do these

dealers in Canada, but indications are that with the new

styles being brought out, these articles will make a strong-

er appeal in this country. Hitherto stationers have been

prone to allow .jewelers to largely monopolize trade of this

holder, ink-bottle and paper knife. The attache case is a

new thing and quite popular in England and on the con-

tinent. Thomas Menzies, of Menzies & Co., just back
from England, speaking to Bookseller and Stationer, said

that on the return trip he noticed many Canadians and
Americans bringing these articles back with them. The
contents are similar to what is contained in the regula-

tion portfolios, but the pad fits into a lift-out tray and
the case when opened becomes a desk. They are put out

in all leathers and have hick and key.

New Portfolios, Showing them Open and Closed.

nature rightly belonging to the stationery trade. There

are new cases put up with writing pads, particularly with-

in the scope of the stationery trade. They come in two

and three-fold style, with letter and note size pads, and

in a variety of colors and designs. Besides the pads these

portfolios include envelopes matching the paper, pen and

Attache Case -Open and Closed.

JAPANESE WATER TOYS.

The Japanese toy trade is booming, of that there is

very little doubt. An ingenious toy, with which the

children in the Far East have amused themselves for

years past, is a strange expanding water toy. These, in

appearance, are not much to look at, and are something

like broken matches. However, when they are thrown
into the water they at once expand almost indefinitely.

As the size increases it opens and shapes into various

designs. Thus, one stick will develop into a flower,

another into a flower pot and so on. The designs are

wide and varied, and animals, figures, and the like, are

also developed. The sticks are kiln-dried, but the manu-
facture is a trade secret.—Toy and Fancy Goods Trader.

A writer in the Daily Mail, of London, says that after

being satisfied with small hatpin heads for a compara-
tively short space of time, the whirligig of fashion has

changed and brought into wear more gigantic pin-heads

than ever were seen before. The more extraordinary in

appearance the large hatpin head is, the better it is liked,

but it must also be valuable. To wear a huge and obvious-

ly inexpensive disc does not suffice.

Ornamental Articles in Good Demand.

"Hair goods are good," is the word in the hair goods

and hair ornament trade.

New methods of dressing the hair, while not in any
way freakish or pronounced, have brought with them the

need for suitable ornamentation.

Continued on page 64



Lesson i5«Complete Course in Cardwriting
Presenting the Up-and-down Style of Roman Lettering Executed With the Round Writing or

Square Pointed Pen—Favored Style of Lettering for Fine Show Card Work and Price Tickets.

J. C. Edwards. Copyright, Canada, 1911.

Larue glaring letters make good signs, but not show

cards for modern, refined advertising. Some stores, of

course, want bold, black letters, but the up-to-date store

that caters to the better trade does not want such scream-

ing announcements with their display. This is where pen

lettering comes in for a goodly share of recognition.

The Pen for Small Work.

For price tickets and for the finer grade of work the

round writing or square-pointed pen, in its various sizes,

is a prime favorite with up-to-the-minute card writers.

There are two different makes, but practically no differ-

ence exists between them, so that a cardwriter cannot

make any mistake in asking for the square-pointed pen

for show card lettering.

It is Not Mechanical.

Pen lettering has not the mechanical appearance that

the shading pen, that double-pointed impractical contri-

vance, has. Like other pens the lettering pen is steel, but

there is not the mechanical, ready-made look about the

work that the shading pen work has, whether poorly or

well executed.

The Pen and the Sizes.

In style this pen is made much the same as ordinary

pens, with a fairly deep hollow of oval shape in the centre

which retains the ink. The point of the pen is square,

but not square across. It slants a trifle to the right as you

hold it in position. This allows for the natural position

while writing with the right hand. A left-hand person

would find considerable difficulty in learning to operate

the pen owing to this fact. The pen is made in about

eleven sizes ranging from 1, the broadest, which is about

one-eighth inch wide, to No. 6, a pen practically no wider

than a narrow stub and of little use to card writers.

The Best Sizes to Use.

For the larger cards, where a letter stroke is needed

about one-eighth inch wide, the No. 1 pen is the best

;

then, I would suggest Nos. IV2, 2% and 3y2 , and for very

fine work a No. 4; anything smaller than that is little

better than an ordinary pen. You will notice in the il-

lustration the sizes of the work done by the different pens.

This picture, of course, is greatly reduced, but you can get

an idea of the comparative sizes of the strokes each pen

makes.

Holding the Pen.

Take the pen holder (any ordinary holder with suffi-

cient grip to insure against slipping) in your hand as illus-

trated above without cramping the fingers. Allow the

hand to rest lightly on the side of the small finger, be-

tween the tip and the first joint. Let the pen rest firmly

on the cardboard at the angle suggested by the illustration.

Note the stroke and the position of the pen point. The
fine line of the stroke is made by the edge of the pen and
the wide part by the width. Don't turn the pen to ac-

complish this. Just practice. Practice a sure, quick

stroke and you will get cleaner edges on your lines.

Eccentric Letters Not Practical.

You will notice in the plate that the letters "L" and

•"X" are eccentric, or are carried beyond their usual face

area, either over or under the line. This may be used to

some extent, but it is not practical for all styles of show
cards. The right hand strokes of "V " and " Y " may
also be made the same as the "X."

The first or top ticket shows the inscription and the

price of equal strength. In this case one is as import-

ant as the other and should catch the eye at one time.

To do this, it is unwise to have a long catch phrase ; some-

thing short and crisp is better. The second ticket gives

prominence to the price, which stands out larger and is

the first to attract one's attention. The lower ticket,

while it quotes the price, does not tend to bring it out as

the main feature, but rather invites your attention to

style or quality of the article. A ticket like this is quite

in keeping with the first style showing.

Many and varied are the styles and sizes of price

tickets attached to articles on display', but the regulation

ticket is made according to a scale. A full size sheet of

cardboard measures 22 inches by 28 inches, the longest

way being divided in each case; the quarter size is 11 in-

ches by 14 inches, eighth size is 7 inches by 11 inches, and
the sixth, as shown above, is 5% inches by 7 inches. The
last named is the best size for tickets for large articles

such as clothing. Every card-writer should use his best

judgment in selecting tickets for the various articles and

it is often advisable to vary them by way of relieving

monotony.

Always carry out one idea throughout an alphabet.

When you commence to make one style of letter such as

ending the first stroke of the lower case "a" with a spur,

always carry this point out in such letters as "h," "d,"'

"k, " and so on; but if you make it rounding, do the same
with the rest of the letters where a letter ends with a com-

plete stop as the above mentioned.

Tlie pens here Ishown, with the size of each marked, and the
comparative width of work done by them. The proper position of
the pen in the hand while lettering is demonstrated.



B O O K S E L 1 . K R A N I) S T A T I ( > N E H 63

PlateN?l5~ Straight Pen Lettering
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A practical useful letter for pen work is described in this cut. Note particularly sizes of pens to use for different grades
of work. See article.
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Price tickets, emphasizing the various strong features.

WHY MIDDLEMEN MUST EXIST.

The man who says the "middlemen" must be elimin-

ated, has as much chance to see the realization of his

dream as a boiled snowball has to exist. Middlemen are

those who come between the producer and consumer, and
while we may be able to get along with less middlemen,

yet we cannot without them at all. Tliey are an absolute

necessity.

On another page of this issue there are some very in-

spiring extracts from a speech made some time ago by

Mayor Gaynor of New York City. The Mayor was talk-

ing to middlemen—-in this case they were commission men
from various parts of the country—and he told them in

simple language and by simple illustrations why middle-

men were necessary. The article should be read by every

dealer because of the simplicity and forcefulness of the

conclusions arrived at.

Gaynor would be quite pleased to see the farmers and
other foodstuff producers come into New York and sell

direct to the consuming public if they wanted to; but

they don't. They haven't time to stay a week peddling

their wares about the city. If they did that, they would
have a storage to maintain, and an office as well as extra

help. This is not their purpose. The majority want to

get their produce to a market as quickly as possible, and

with the least work and worry. Price comes next. So

naturally it has to go through the hands of men who have

facilities for storing those products and selling them
when a market arrives.

Featuring Paper Specialties

Among the many articles coming under the heading

of paper specialties in stores which can be classed as

up-to-the-times, the following may be mentioned:—Paper

napkins, table covers and doileys, paper towels paper

cuspidors, confetti, paper dishes, creped paper, paper

drinking cups, paper canisters, paper combs, etc. The

innumerable articles which have for years formed the

backbone of the stationery business are not included

here among the specialties, but they naturally link in

with them, and thus the scope of the stationery business

is considerably widened. With the continually increas-

ing number of such items, all of a nature making them
profitable for stationers to handle, it behooves the dealers

to feature them, and if necessary sacrifice less profitable

lines now occupying an undue share of attention. Inves-

tigation will prove that some of the latter show no profit

whatever. The ambition of a merchant should not be

simply to see the volume of sales mount up, but to in-

crease the annual profits based on fair prices. Following

out that plan will mean occasional revisions of the lines

of merchandise carried. Some things spring into demand
suddenly, but are good sellers for only a compara-
tively short time. These are the lines to be particularly

careful about. If they show marked signs of becoming
a drug on the market drop them and turn to something
else that will give quicker returns.

ORNAMENTAL ARTICLES IN DEMAND.
Continued from page 61.

This gives side combs, back combs, barettes and kin-

dred articles a sure vogue and one that will not be marked
by cessation at any time early or late in the season.

Fancy hairpins, jeweled and otherwise decorative orna-

mentations will Lave full vogue. v

Jet goods of all kinds are to be strong, judging from
advance orders received by manufacturers, and the type

of hair ornamentation characterized by the Grecian ban-

deau has shown strong evidences of an unqualified popu-

larity.

It may be said here that good profit is always a possi-

bility in hair goods. The demand for all the adjuncts to

stylish and comfortable coiffure is now a settled thing and
hair goods are in as steady demand as any standard arti-

cles of ready-to-wear and all lines of staple merchandise

of a distinctly feminine nature.

It is a mighty indifferently conducted hair goods de-

partment that will not get steady and interested notice

from women shoppers nowadays, and if such a department

does not pay a good profit on the investment it is the

fault of the merchant, not of conditions.

@
A Useful Decorative Art.

Pyrographic scroll work is absolutely new and com-

bines the already popular pyrography or wood burning

with pyrographic scroll into a most useful household dec-

orative art. No knowledge of drawing or painting is ne-

cessary. Any child of ten years can manipulate the tools,

and the art is not only interesting and fascinating, but

can be made very remunerative. All this will add to the

quick selling nature of pyrography scroll work in the

retail stores, provided the goods are properly pushed.

In the simplicity of the operation lies, in part, the se-

cret of the great popularity of pyrogTaphic scroll work

;

the decorative beauty and the utility of. the finished pro-

duct, be it a wall panel, a match-safe, a necktie rack, a

lamp shade, a jewel box or what-not, add to the unques-

tioned popularity of the art.
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Methods of Promoting Sales

Suggestions from the Newspaper Advertisements

and Business-Getting Schemes of Live Dealers,

Showing How to Ginger Up Trade.

M. A. Eby, Yorkton, Sask., uses an eight-inch double

column newspaper space for his advertising. A recent

ad. devoted to the kodak department had this heading:

•'To the owner of a camera the world is always full of

interest." An argument for the particular kind carried

there, followed, and a footnote addressed to out-of-town

customers advised that a post-card would bring a cat-

alogue.

In a ten inch two column advertisement of new school

books E. A. Caugheel, an Aylnier bookseller, included this

paragraph :

—

Text Books.—We've the correct kinds. There have

been many changes in the Text Books during the last few

years which lias led to much confusion. To save you
(and ourselves) trouble we have, this year, procured from

the Educational Department in Toronto, a full list of

Text Books prescribed Por use in the schools in East Elgin

for the eoming term. So, if you buy here you are sure to

get the right books.

Opinion is divided as to the advisability of giving priz-

es in connection with the campaign for school opening bus-

iness. Some dealers steadfastly decline to adopt this

method but the majority appear to favor the idea. Cun-

ningham's, of Waterford, held a voting contest, giving a

doll carriage and doll to the girl getting the most votes,

the winning boy's prize being a hand sleigh. The basis

of the voting was a ballot for each ten cent purchase.

MacAdam's Bookstore, of Sydney. O.B., recently drew

attention to the department, of School Supplies by using

in their newspaper advertising space an illustration of a

slate. In white outlines on the black background appeared

one of the familiar ''This is Teacher" sketches together

with this bulletin in outstanding type: "School Supplies

—Everything for Boas and Girls."

In a school opening advertisement A. Bedford, of

Salmon Arm, B.C., urges people to buy there. This the

advertisement states is "'Not only important from the

standpoint of the savings effected, but because economy

is one of the best lessons to teach your children, bring

or send (hem to us and they will get the most and best for

the money. You cannot expect them to make progress

unless they get the most enjoyment out of their work,

and this is only possible when they are properly equip-

ped.'' A footnote contains an offer of a fountain pen free

to every purchaser of school supplies.

A New Window Feature.

A new idea in the way of a window attraction which

recalls an article in a recent issue of Bookseller and

Stationer, advocating the pushing of news bulletins in

shop windows to attract regular attention, is a series of

current event photographs supplied by a New York house

to merchants. The Harold A. Wilson Co., are among the

Toronto firms who have introduced this feature in con-

nection with t heir show window publicity. The scheme

appears to be an outcome of the series of "Current

Event" films—run in moving picture shows, these pictures

for merchants windows being views of recent events of

outstanding news interest. The photographs are neatly

framed and conspicuously hung in the windows with an

invitation to watch the space regularly for pictures of

current events.

Pencils and Sharpeners.

The Ari Metropole, in a recent window display of

pencils, erasers, pastels, etc., attracted special attention

to a certain pencil sharpener, and to the quality of the

pencils by showing long coils of cuttings, the points of

some pencils being left in the sharpeners, giving an illus-

tration of the process, while others displayed the complet-

ed job showing the five points obtainable by the use of the

sharpeners.
(

Some McKenna Ideas.

J. P. McKenna has installed a series of new display

racks for magazines, novels, post cards, tablets, etc., in

his store on Yonge Street, Toronto. These metal racks

add to the good appearance of a store which has always

been noted for its effective methods of interior display.

An excellent effect in displaying pictures utilized at,

McKenna 's is to hang them diagonally across the window
space from the point where the window meets the wall to

the back of the window next the door. This does not in-

terfere with displays of books, stationery or other merch-

andise. In fact it not only makes the window do double

duty, but adds to its attractiveness, stopping many pedes-

trians who would otherwise pass by.

'

' Special.
'

'

"Special, 25c each," this sign on an extensive display

in a Toronto department store, of the regulation shilling

books sold by most booksellers is another indication of the

foolish notion that some merchants have that they cannot

compete with the department stores. True the big houses

do frequently have special sales with books priced lower

than seems necessary, but isn't the same thing often true

of booksellers in small towns? Else why the oft repeated

cry against the evils of cutting prices'?

Featuring Art Requisites.

A silent salesman wholly devoted to displaying paint

boxes, water colors and oils, brushes and similar requi-

sites was one of the recent interior displays in one of the

Toronto department stores and indicates what can be done

in the way of showing these goods in an effective manner.

Ketail stationers would do well to adopt a similar plan.

These art goods do not receive sufficient attention in the

average stationery store. In the same store at the same
time were whole showcases devoted to showings of foun-

tain pens, paper specialties, plasticine and other special

lines. It pays to specialize in making displays.

New Lighting Scheme.

Window illumination is accomplished in a new store in.

Kansas City by a system of curtains which diffuse the light

directly on the goods and yet hide the lamps. One cur-

tain is dropped down on the glass about 20 inches, another

hung from the ceiling about 12 inches back from the glass,,

with a third and fourth partition running down the front

and back, making a perfect square. The light is placed

in this square and while there are 32 (00 watt) Tungsten

lamps in the window, it is impossible to see a single globe.

Advertisements on Sales Slips.

The sales slip is a good medium for advertising and

we recommend a. few brief items of general information

about the store printed at top of the duplicate given to

customer. The slip is usually read because there is likely

to be information there about certain rules and regula-

tions pertaining to purchases. Care must be taken that

the advertising feature is not overdone, however.
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AMATEUR PHOTO CONTESTS.

Contests for amateur photographers can be most suc-

cessfully conducted by dealers in cameras and supplies,

as has been repeatedly demonstrated. Experience has

proved that, with very few exceptions, such competitions

when instituted by dealers, prove more successful than

when undertaken by a camera club or some other organi-

zation. In the latter case the scope is limited. Frequently

only members are allowed to compete and even when

thrown open to the public, difficulty is experienced in

awakening general interest. On the other hand, the

merchant has the advantage of the most effective sort

of publicity—his show windows and newspaper space.

Besides that, he is continually "on the job," at the heart

of things. The public will realize that it is essentially

a business promoting scheme. Straightforward bids for

public attention usually accomplish their purpose. People

will respond all the more readily to appeals of an un-

usually interesting nature, so that the whole idea will

succeed or fail on its merits. The merchant will be able

to offer good prizes because it will pay him to do so.

The effect of the contest would be nullified by offering

meagre prizes, because not only would the incentive for

competing be discounted, but a skimped prize list would

be "negative" advertising.

In most towns, such an undertaking, by reason of

the general interest created, will have a genuine local

news value and the. newspapers will devote space to it.

This publicity will co-operate most effectively with the

dealer's advertising schemes and besides proving a direct

help to the camera department, will benefit the business

generally.

October the Time to Start.

October is a good month in which to inaugurate a

competition of this kind. The amateur photographers

will have more photographs and a greater proportion of

negatives of merit than at almost any other time because

of the general activity in taking pictures during the

summer and on vacation trips. The possession of these

would naturally suggest entering them in the competition

but of course many would set out in search of new sub-

jects, using special efforts to produce good results. That

would mean added sales of films or plates, paper and

other requisites. Not only that, but more people would

become interested in photography and consequently in-

creased sales of cameras would follow.

This is touching upon only a few of the benefits to be

derived. Others will readily suggest themselves. The

point is for the dealer to take the initial step in inaug-

urating one of these contests—the rest will naturally

follow. This is the year to do it. Don't wait until next

year because you can have another one then—a better

one, because of the experience you will have gained.

Divided Column in Thermometer.

For the "Practical Hints" department of "Amateur

Photography," L. J. Gough writes:

Some time ago the mercury column in my photo-ther-

mometer became divided. I tried persistently the "shake

vigorously" remedy always recommended, but to no avail.

I also tried everything else I could think of, without suc-

cess, till finally in despair I tried plunging the thermo-

meter into hot water (considerably below boiling) for an

instant. This had the desired effect immediately. Of

course the danger of breakage is obvious; however, this

will be lessened if the thermometer is warm to begin with.

Another contributor, S. C. Pierce, says:—A reliable

thermometer to use in tank development or elsewhere may

be secured for the small expenditure of ten cents. Buy a

common unmounted thermometer, with a metal back about

five inches long. In selecting it, be careful to get one the

temperature reading of which agrees with that of the more

expensive thermometers at the same counter. Remove the

glass tube and dip the metal back into melted paraffin.

Then replace the tube, and the thermometer is ready for

nse in any chemical solution. It is very convenient to

use a piece of bent wire to hang it on from the edge of

the tank.

Reddish Stains on Prints.

Replying to a correspondent who sent in prints hav-

ing reddish and brownish stains irregularly spread over

the surface, although paper maker's formula and chemi-

cals were used, the following information was given:

—

The trouble is due to hypo in the developer. You must

have carried or spattered some fixing bath into the devel-

oper. Metol-hydrochinon is extremely sensitive to min-

ute traces of hypo, which is one of the reasons why dura-

tol-hydrochinon or edinol-hydrochinon are preferable,

neither of which seems +o be affected by hypo unless m
rather large amounts.

®

A USEFUL TIP FOR DRYING NEGATIVES.

Cut off ordinary garden hose, either \-2 or % in. inter-

nal diameter, pieces about % in. long, place on shelf, and

rest the negatives cornerwise in the tubing, the top corner

resting against the wall; the water will then run on to the

shelf, leaving the plates dry, and without fear of capillary

attraction drawing dust, etc., on to the plates, and also

keeping them' in position without the chance of them

slipping.



List of the Best Selling Books
Checked Up From Returns Submitted by Repre-

sentative Booksellers— Reports of Publishers'

Best Sellers.

CANADIAN SUMMARY.
1. Between Two Thieves (Dehan) 07

2. Street Called Straight (Basil King) 55

3. The Harvesters (Stratton-Porter) 32

4. Halcyone ( Elinor Glyn 31

5. He Who Passed (Anon) 28

6. A Man in the Open (Pocoek) 22

BEST SELLERS IN THE UNITED STATES.

As Compiled for Baker & Taylor's Bulletin.

1.—The Street Called Straight. By the author of "The
Inner Shrine. '

'

2.—The Harvester. Gene Stratton-Porter.

3.—The Reason Why. Elinor Glyn.

4.—The Man in Lonely Land. Kate Langley Bosher.

5.—The Melting of Molly. Maria Thompson Daviess.

6.—Halcyone. Elinor Glyn.

7.—Tante. Anne Douglas Sedgwick.

8.—The Just and the Unjust. Yaughan Kester.

9.—The Price She Paid. David Graham Phillips.

10.—Stover at Yale. Owen Johnson.

The Macmillan Co. has issued "Songs Out of Books,"

by Rudyard Kipling, in cloth and leather, uniform with

the other Kipling- volumes.

Frank Shoemaker, of the Penn. Publishing Co., Phila-

delphia, was a trade visitor to Toronto in September.

©

Publishers Best Sellers

Musson Book Co :

—

1—The Wind Before the Dawn.
2—The Guest of Hercules.

3—The Street Called Straight.

The Copp, Clark Co.:—
1—The Destroying Angel.
2—Good Indian.

3—Daddy Long Legs.

Cassell & Co. :

—

1—Four Gates.

2—The White Gauntlet.
3—The Adventures of Napoleon Prince.

McLeod & Allen:

—

1—Their Yesterdays.
2—The Streets of Ascalon.

3—Friar Tuck.

Henry Frowde:

—

1—Between Two Thieves.

2—The Master of the Oaks.
3—Tile Scout Master.

McClelland & Goodchild:-

1—The Mountain Girl.

2—C. Q.

3—The Blue Wall.
Bell & Cockburn :

—

1—Sunshine Sketches of a Little Town.
2—Earth.
3—Carnival.

William Briggs:

—

1—The Price She Paid.

2—Tante.

3—My Lady Caprice.

The Macmillan Co.:

—

1—My Lady's Garter.

2—The Lovers.
3—Phrynette Married.

$

Parcels Post in the United States
Measure Was Passed Despite Strenuous Opposi-
tion—Third Class Printed Matter Not Included
But Revision May Follow—Effect on Booksellers.

1

A parcels post law has been established in the United
States despite the strong fight put up against the measure.
The provisions, however, do not include books. The Pub-
lishers' Weekly in discussing the measure, speaks of the
possibility of amendments being passed to overcome the
failure to include third-class printed matter, an omission
represented as working out to the disadvantage of the lo-

cal bookseller and the rural library. '

Following is in part what the Publishers' Weekly has
to say on the question :

—

"The parcels post was fought bitterly by representa-
tives of the small country retailers, and, however much of
their opposition was inspired by large and consistently
inimical interests, there exists, without doubt, a wide
spread belief that the parcels post will injure small-store
business. So far, the bookseller has expressed little anxi-
ety on this score. Certainly, the Publishers' Weekly does
not for a moment believe that this would be the effect of
the parcels post. There will be readjustment; but cheap
transportation and wide distribution is in line with all

modern progress. No dealer who adapted himself to the
changed order—as he easily could—would lose by it. The
Publishers' Weekly believes in the bookstore, in the small
bookstore. It believes in the increase of the bookstore's
proportion of mail-order book business to a maximum.
It believes the parcels post, by enabling the small dealer
to get orders quickly and cheaply, would really play into
his hands. To keep up an adequate stock of books is to
impose a financial load upon the bookseller comparable
with that of few other small retailers in magnitude, for
a book is an individual thing, and substitution is rarely
possible. But given an easy ordering' method for 'pick-
ups' on the one hand, and a cheap delivery method- on the
other, and the retailer is strengthend, not weakened, in
his position. The area of his effective selling efficiency is

widened; his local mail-order book business becomes an
important department, instead of an odd-moment adjunct.
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THE SPIRIT OF CO-OPERATION.

New York, Sept. 16th.—The past twelve months have

been a somewhat critical period in the book trade, and

the results from the general adoption of the net priee

system have been closely watched by publisher, whole-

saler and retailer. The experimental stage seems to be

passed, and if one can judge by reports of well sustained

sales and better profits, the new policy may be said to

be safely launched. The retailer no longer carries books

because "he has to," but for the satisfactory reason that

it pays, and his efforts to promote sales are proportion-

ate. At no other time, perhaps, has the spirit of co-oper-

ation been so marked as at present, and the untiring zeal

of The Booksellers' Association, helped in a practical

way by the publishers, is earning its reward. The huge

sales of certain leaders during the year have been of the

material service in driving the fixed price idea well into

the public mind. It only remains for the express com-
panies to supplement this good work by reducing their

rates on small packages, and every bookseller will be

keenly interested in the final result of the searching

investigation by the Interstate Commerce Commission.

@
GOOD REPORTS FROM THE WEST.

E. \V. Walker, manager of William Briggs' wholesale

department has just returned after a trip to the coast.

Speaking to Bookseller and Stationer he said the subject

of chief concern everywhere was of course the crop pros-

pects, and although many were worrying, the messages he

had received since his return to Toronto were reassuring.

The outstanding feature of this trip was the remarkable

activity he had found at Victoria. In fact this might be

extended, lie added, to include the whole of Vancouver
Island, which appears at last to be gettings its turn. New-

lines of railways are being pushed through, opening up
the Island and big things are looked for at Victoria. The
people confidently hope that the Pacific capital will eventu-

ally again challenge Vancouver for supremacy.

Another city making remarkably rapid strides at pres-

ent was Moose daw. Booksellers and stationers in all

parts of the West, counting upon a bumper crop, were

expecting the best fall and holiday business they have

ever had.

Will Tour Canada.

Rev. J. E. Watts-Ditchfield will tour Canada this fall

in the interests of "The Church of England Men's So-

ciety. In the course of his addresses lie will have occasion

to refer to the several books he has written, among them
two which have recently been issued by Robert Scott, his

London publisher, entitled "Here and Hereafter," and

"Fishers of Men.'' Booksellers will benefit through this

publicity and the press reports and dealers in the towns

where Mr. AVatts-Ditchfield is to speak, will do well to pre-

pare now to take full advantage of the opportunity this

special occasion affords them, to make extra sales.

JUSTIN MCCARTHY'S LITERARY ACTIVITY.

Justin Huntly McCarthy, who died recently,

had a wealth of literary work to his credit. He was the

author of several novels, including: "The Waterdale

Neighbors," 1867; "My Enemy's Daughter, 1869; "Lady
Judith," 1871; "A Fair Saxon," 1873; "Linlev Roch-
ford." 1874; "Dear Lady Disdain," 1875; "Miss Mis-

anthrope," 1877; "Donna Quixote," 1879; "The Comet
of a Season," 1881; "Maid of Athens," 1883; "Cami-
lla." 1885; "The Dictator," 1893; "Red Diamonds,"
1893; also, in collaboration with Mrs. Campbell-Praed,

"The Right Honorable," 1886; "The Rebel Rose," 1887,

and "The Ladies' Gallery," 1888. He has also written

"Con Amore," a volume of critical essays, and "Pro-
hibitory Legislation in the United States." His most im-

portant work, however, was "A History of Our Own
Times," 1878- '80, extending from the accession of Queen
Victoria to the general elections of 1880. Other historical

studies by Mr. McCarthy are "A History of the Four
Georges," "The Epoch of Reform," and a life of Sir

Robert Peel. Mr. McCarthy had been in the last years

of his activity a political writer on one of the London
daily papers.

Canadian Writers and Their Books
Something About New and Forthcoming Books

—

Brief Paragraphs About Canadiana.

Among the particularly important new Canadian works
to appear this fall, important both in point of literary

and trade value, is Sir Richard Cartwright 's volume of

"Reminiscences." Sir Richard had an intimate rela-

tion with public men and public life for nearly sixty

years, so that the inside of politics must be familiar to

him. The coming volume is said to embrace Sir Richard's

recollections from his entrance into public life down to the

accession of the Liberals to power in 1896, and will have

much of value on Confederation and the tariff struggles of

a generation ago. Sir Richard's "Reminiscences" is

due to be published early in October. In connection with

the announcement of this book it had been stated just a

few days previous to Sir Richard's death that it was h's

intention to follow up this volume with another, bringing

the reminiscences down to date.

ARTHUR STRINGER
Canadian Poet and Author.

An important contribution to the history of education

in Canada is the volume just put out by William Briggs,

entitled "Egerton Ryerson and Education in Upper Can-

ada," by J. Harold Putman, M.A. D. Paed. Dr. Putman
is known as an advanced educationist and is Chief In-

spector of Schools for Ottawa.

Mrs. Arthur Murphy, "Janey Canuck," of Edmonton,

author of "Open Trails" has heen visiting her brother

W. N. Ferguson. ('.('., in Toronto. She spent a day in

Hamilton recently and at a reception there was presented

with an address of welcome by Controller Bailey on behalf

of the city. Other addresses were presented by the Can-

adian Club, the Women's Canadian Club, the Daughters

of the Empire and the Press Club.

William Brooks Cabot's "In Northern Labrador" will

he published by I'.ell and Cockburn. It will be profusely

illustrated.

"Some Reminiscences of Old Victoria," is the title of

a book by Edgar Fawcett, included in Briggs fall publica-

tions. Mr. Fawcett settled in Victoria about half a mi-
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turj ago and his honk will mala' a strong appeal to the

people of the Pacific Province .

Another interesting volume of local history is Judge

Savary's "History of Annapolis Royal, N. S."
S. A. White, author of "The Stampede," has a n< \

hook this fall, "The Wildcatters," a story of the mining

regions of the Cobalt district.

"The Songs of Frank Lawson," is the title of a hook

of poems by the late Frank Lawson, of London, Ont., the

poems being selected by his son Ray Lawson, and pub-

lished through the house of Briggs.

Robert W. Service was in Toronto in the latter part

of September, in collection with the publication of his

forthcoming book, "The Rhymes of a Rolling Stone."" by

Briggs. Two editions in keeping with the $1.00 and $1.50

ROBERT W. SERVICE

volumes of "Sourdough"* and " Checkako, " will be

brought out this fall and next year miniature limp leather

edition will follow.

Harold Bindloss, who has this year added "The Long
Patrol" to his list of novels dealing with the West,
has recently returned from a bicycle trip through remote

parts of Western Canada. He knows the West thoroughly,

having been a rancher, lumberman and prospector in his

younger days, before he ever thought of "copy." His
latest novel is a tale of forests and rivers. A lonely

journey of two men results in the death of one and
suspicions of foul play are eventually confirmed after an
exciting race in the forest, the shooting of great rapids

and swift action in the open.

The fact is generally overlooked or forgotten that there

are mighty rivers in Canada still unexplored. "New
Rivers of the North," by Herbert Footner, tells the story

of how two men set off to find one of them. This was
the Hay River of Northern Alberta and the Territory of

Mackenzie, which is probably the longest river as yet

unmapped. On it they found a tribe of Indians living

in primitive simplicity, and the Alexander Falls, a mag-
nificent cataract, of which the first photographs appear
in this book.

Prof. George Jackson of Victoria College has pub-
lished his ninth book. It is "The Preacher and the

Modern Mind. '

'

Colonel Andrew Haggard, a brother of Sir Rider, and
himself a successful author, is at present in Vancouver
Island on a hunting and fishing trip. His new book "Two
Worlds'' just published deals with Victoria and Van-
comer Island. In October Col. Haggard will meet Sir

Rider in Vancouver. The latter will be there on a mission

for the British Government. Col. Haggard is accompanied
by Mrs. Haggard on his hunting trip.

"Our Task in Canada" is the title of a new book by

Rev. R. G. Macbeth, dealing with the Presbyterian home
mission Held.

Among the new novels with Western Canada as the

setting, is G. B. Lancaster's "The Law Bringers," to be

published by the Copp, Clark Co.

Canada lost a lecturer ami writer of exceptional abil-

ity and greal promise in the death by drowning at the

summer resort of Go-Home in the Muskoka District, oi

Prof. George John Blewett, 1'h.l).. of Victoria Univer-

sity. His latest work. "The Christian View of the

World," was just recently published, being a series oi

lectures delivered at Yale in 1010. Prof. Blewett publish-

ed in 1907 a valuable volume of studies in idealism under

the title, "The Study of Nature and the Vision of God."
This book was received with cordial praise nol only by

the daily press, but by such competent publications as

the London Quarterly Review, The Expository Times,

The London Spectator, The Philosophical Review, the

Revue de Metaphysique et de Morale of Paris, and the

Review of Theology and Philosophy of Edinburgh.

"The Wilderness of the North Pacific Coast Islands"

is the title of a new book by Charles Sheldon, announced

by .Maemillan 's.

The Champlain Society is doing a commendable work

in republishing a number of Canadian works long out

of print. This year it is issuing "Journey From Prince

of Wales Fort on Hudson Bay to the Northern Ocean.

17(19-1772," and "The History of New France," by
Marc Lescarbot. Among those in course of preparation

are: Captain John Knox's "Journal of the Campaigns
in North America, 1757-1760," edited by Dr. Doughty;

"The Works of Samuel de Champlain," edited by H. P.

Briggs; "The Journals of La Verendrye, " and "Louis-

bourg: From Its Foundation to Its Fall," edited by J. S.

McLennan. An important work, extending to three

volumes, with much new material, will be "The Canadian

War of 1812," by Col. AVilliam Wood.
La Salle, the great explorer, figures conspicuously in

a new book among Bell & Cockburn's publications. It is

"A Wilderness Wooing," by W. Victor Cook, and gives

a series of vivid pictures of the days when the great

pathfinder was carrying the lilies of France at great

hazard into the Western wilds.

Errol Bouchette, F. R. C. S., clerk of the parliamen-

tary library and one of the best known of Canadian lit-

erateurs died in a hospital at Ottawa on August* 13th, of

typhoid fever. He was in his 49th year, and had been il!

only a few days.

"Terres et Peuples du Canada," by Emile Miller, is

the title of a book concerning, Canada published by the

Librairie Beauchemin, Limitee, of Montreal. There is a

preface by Abbe Adelard Desrosiers.

Longfellow's "Evangeline" has just been published

in French, marking the 1,000th anniversary of Normandy.
The translation is by A. Bollaert, who is also the publisher.

The medium of expression chosen by M. Bollaert is the

French Alexandrine, which sufficiently preserves the time

of Longfellow's meter, making up for the monotony of

accent with the monotony of pause and rhyme.

"Down the Mackenzie and up the Yukon*' is the title

of a book by a Toronto writer." E. S. Stewart, announced
for early publication by Bell and Cockburn. It will be

illustrated- from photographs taken by the author who
made the trip to the Northland in connection with Can-

adian Government forestry work.

"Voices from the range." is the title of a volume of

Western verse by Rhoda Shell, of Medicine Hat. Mrs.
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Si\c]| produced an edition locally which sold so quickly

thai she decided to have the work published so that it

would reach a Larger field. William Briggs is putting the

hook on l he market.

Ralph Connor was in Toronto in September in con-

nection with the publication of "Corporal Cameron," the

publication of which is announced for October 20th.

During his slay Ln Toronto the author was the guest of

\V. E. Robertson, manager of the Westminster Company.
The Westminster Company expects to publish a new

novel next year, by Marion Keith, author of "Duncan
Polite."

An interesting visitor to Toronto this month will be

Prof. David Smith, of Londonderry, well known as the

author of "In the Days of His Flesh." While in Toronto

he will be the guesl of W. E. Robertson, of the West-
minster ( 'o.

W. II. Drummond's complete poems in cloth and lea-

ther is one of the especially interesting offerings in the

list of McClelland and Goodchild's Canadian offerings this

fall. Another of this firms books by Canadian authors is

"Mrs. Spring Fragrance," by Edith Eaton, of Montreal,

who writes under the pen name of "Sui Sin Far."
Another new book by a Canadian author announced

for October by Briggs is Earnest Thompson Seton's

"Book of Woodcraft."
Hon. James Young's "Public Men and Public Life in

Canada," in two volumes, will be issued in October by
Briggs.

Arthur Stringer's new novel. "The Shadow," will be

published early in January. While "The Shadow" is full

of action and the atmosphere of modern New York, the

story is primarily a psychological study, after the manner
of this author's earlier "Silver Poppy," its principal

character being a supposedly great man, who is in reality

a weakling. Mr. Stringer's novel of theatrical life, en-

titled "The Call," will be brought out later in the year.

NELLIE L. McCLQNG
Author of " Black Creek Stopping House."

HOW TO GET THE MONEY IN.

Some time ago the English Publisher's Circular printed

a note from one of the provincial papers telling how the

local bookseller of a certain Smithtown had found a way
to make slow-paying customers dig up.

"For a long time," said this report, "he sent out

monthly duns urging prompt settlement, but little if any
attention was paid to them. Geting impatient, he sent a

bill to an old lady who had been owing him three or four

months, containing several items that did not belong on

the bill, and the effect was almost magical. She came in

snorting mad the next day with the bill in her hand, and
the way she went after the young man for trying to swin-

dle her brought blushes to his cheeks.

"He finally made her believe the error was uninten-

tional, and she settled on the spot for what she owed.

Since then the young man sends out bills of about twice

their proper size to slow creditors, and he says it brings

them in every time, and invariably mad all over at his at-

tempt to cheat them. He says he can even make a dead
beat wrathful by dunning him for a larger amount than he

owes. '

'

The above suggestion, reprinted in the Publishers'

Circular, drew the following comment from a "retired

bookseller."

"The bookseller in Smithtown, mentioned in the Pub-
lisher's Circular last week, has more luck than I had,

when I tried to settle a payment difficulty, although i:i

somewhat different circumstances. A ten-guinea book was

sold by a young assistant newly appointed, when I was

REV. G. A. BIRMINGHAM
Author of " The Lighter Side of Irish Life"

and other popular books.

absent. He proudly stated the fact on my return to my
shop, but to my natural request who the customer was,

he appeared not to have asked, saying :
' Ob, I thought you

would know. ' He came from a' small shop, where ten-

guinea book buyers were rare . So I instructed my ledger-

clerk to put it on the bills of all my well-to-do customers,

hoping that they would flare up who had not had the

book.
' One afternoon I personally received payment from

one of these, and saw that the book was on the bill. So

after my customer had left I told the clerk :
' Mr. So-

and-So paid for the book, so we know who is who.'
'

' To which the clerk answered, in gloomy tones :
' That

book has been paid for already by twelve of your cus-

tomers. '"

RECENTLY COPYRIGHTED BOOKS.
'

' The Canadian Annual Review of Public Affairs,

1911." By J. Castell Hopkins, F.S.S. Eleventh Year of

Issue. Illustrated. (Book.) The Annual Review Pub-

lishing Company, Limited, Toronto, Ontario.

"School Management, a Text-Book for Country Train-

ing Schools and Normal Schools." By Albert Salisbury.

The Educational Book Company of Toronto, Limited, To-

ronto.

"An Old Time Ladies' Aid Business Meeting at Mo-

hawk Crossroads. " Drama. By Clara E. Anderson. Clara

E. Anderson, Ottawa, Ontario.

"Manitoba Muses; or, Gentle Joseph and other po-

ems." By Isaac S. White. Rev. Isaac S. White. Riding

Mountain, Manitoba.

"The Public Library. Its Place in our Educational

System. '

' Book. By E. A. Hardy, B.A., William Briggs,

Toronto, Ont.

"St. John's' Portrait of Christ." Book. By Rev.

J. A. MacFarlane, M.A. Rev. J. A. MacFarlane, St.

Anne de Bellevue. Que., 9th April, 1912.
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Books Received
The Cameo of the Empress. Sigmund Krausz. Chicago:

Laird & Lee. Cloth, $1.25 net.

The scene of this novel is laid in Pompeii, Naples and

Capri, the principals being American pleasure-seekers,

touring Italy. A succession of unexpected situations and

surprises, together with an entirely novel employment of

the occult in the final development of the story are features

that add to its merit and there is a thread of delightful

humor which occasionally changes to pathos as the three

love affairs reach t lie climax.

The Bride's Hero. M. P. Revere. Toronto: Henry

Frowde. Cloth $1.25 net.

Published over an assumed name, this novel is by one

of the leading writers of fiction, whose books have been

sold into the millions. The author wishes to make a test

of popularity, and has chosen to issue this latest work

without disclosing identity.

The Master of the Oaks. Toronto : Henry Frowde. Cloth,

$1.25.

A deeply moving story, with a nobility of purpose, deal-

ing with real people and legitimate situations.

"The Evolution of Christiantiy, or Origin, Nature, and

Development of the Religion of the Bible." By E. G.

Smith. Gospel Trumpet Co. Anderson, Indiana:

Cloth, $1.00.

This book is a presentation of what Christianity is and

what it has done in the world. It presents in a strong,

courageous way the hope and joys of Christianity in this

life, and the glorious reward it holds for the future.

Heathen poets, statesmen, historians, and philosophers, as

well as the wealth of Christian literature, are all made to

contribute to the purpose of the author in the presentation

of his subject. It is interspersed with frequent word il-

lustrations and narratives that lend themselves to the em-

phasis of the points presented.

Rowena's Happy Summer. By Celia Myrover Robinson.

Chicago : Rand McNally & Co. Cloth, 75c.

A book for children under fifteen.

A Races Redemption. John Leard Dawson. Boston

:

Sherman French & Co.

The theory expounded by this volume is that the races

redemption will be a process of evolution. In his preface

the author says: "The goal of redemption will be attain-

ed when man reaches that summit where the spiritual in

him will assimilate all to itself, causing even his coarse

clay to disappear in the process."

Fifteen Years With The Outcast. By Florence Roberts.

Andierson, Indiana : The Gospel Trumpet Co.

Cloth, $1.00.

Relates the author's experience in her work, chiefly in

Californian cities, among the outcast and the fallen giving

graphic descriptions of self-sacrificing missionary labors

without a salary, in behalf of inmates of prisons and vic-

tims of debasing habits.

In the Dark. Donald Richberg. Chicago: Forbes & Co.

Cloth, $1.25.

Gilbert Winston, walking home late at night, finds a

beautiful young woman, faint with hunger. He takes her

to his apartment, gives her food, learns a little of her

story, and then gives her his sister's room to rest in. He
is awakened by some one trying to choke him, discovers it

is Curlew, a neighbor, who demands to see the girl. When
they go to call her they find she has fled. A story of mys-

tery and excitement is developed from this situation.

Between Two Thieves. Richard Dehan. Toronto: Henry
Frowde. Cloth, $1.25.

By the author of "The Dop Doctor." Scenes are laid

in France, England and Russia, before and during the

Crimean war, and among the characters are Napoleon

III, and Ada Merling, a thinly disguised picture >i Flor-

ence Nightingale.

My Lady's Garter. Jacques Futrelle. Chicago: Rand,

MeNally & Co. Cloth, $1.35 net.

Around ;i jeweled garter famed in history as the ob-

ject which called forth a monarch's rebuke—"Iloni soit

(|iii mal y pcnse"—is woven this complex, absorbing, and

baffling story, the last work of any magnitude from the

pen of one whose activity of brain, heart, and hand was
stilled by the icy waters that engulfed the ill-fated steam-

er "Titanic." The book is a masterpiece of detective

ingenuity.

A Race's Redemption. John Leard Dawson. Boston:

Sherman French & Co. Cloth $1.50 net.

"God Cultivates Reality" is a pithy sentence from this

book which might be taken as the key-note of the discus-

sion. The volume contains what is virtually a new and

most suggestive life of Jesus, where He can be seen in

His peison and His whole work as the Son of the Redeem-

ing Father. The author suggests that the Virgin Birth

may prove the key to the origin of species.

Modern Business Methods. William P. Teller and Henry

E. Brown. Chicago. Cloth, 75c.

A book designed to cope with problems to be con-

fronted in every branch of commerce.

It provides definite information as to forms of bus-

iness correspondence, gives explicit directions for the

transmission of money orders and telegrams, for shipping

by freight or express, for the deposit and withdrawal of

money in various forms in banking, the making of con-

tracts and leases, and the forming of partnerships. It

tells how to deal in stocks and bonds, how to give deeds

and mortgages, and how to settle estates.

Wesley's Veterans. Compiled by Rev. John Telford, B.A.

Vol. III.—John Nelson, Thomas Lee, John Prickard.

London: Charles H. Kelly.

Lives of early Methodist preachers as told by them-

selves.

Protestantism and the Prayer Book. By Rev. Dyson

Hague. London: Charles J. Thynne. Cloth.

A volume prepared as the author states in the pre-

face: "In the earnest hope that it will strengthen and

confirm all true churchmen in their love for the grand old

Catholic and Apostolic Church of England."

The Half-Tone Process. By Julius Verfasser. London:

Iliffe & Sons. Cloth, 7s 6d.

A practical manual of photo engraving in half-tone on

zinc, copper and brass and with chapters on three-color

work and photo-lithography for offset printing, with num-

erous illustrations including color plates.

The Rat Trap. By Daniel Woodroffe. Werner Laurie,

London, fis.

This story will appeal to those readers who appreciate

literature of a strong flavor. It is an exciting story show-

ing the details of two miserable marriages. In the one

case there is a captain whose wife is wretchedly hysterical

and finally ends her fretful life in a madhouse. In the

other case we become acquainted with the mother of a

heroine, who tires of beinu' a young widow and gets mar-

ried to a coarse German adventurer, under whose skilful

treatment her small fortune is spent. In the meantime

the heroine and the captain fall in love with each other

and in the end live together. This proceeding is regarded

by the author as an act of heroism.

Footprints of Famous Americans in Paris. London: John

Lane. 12s fid. net.

This work contains interesting accounts of the doings

of many famous Americans who have resided in Paris



72 B OOKSELL E R AND S T A T I ( ) K E 1

!

since the period of the American resolution. Longfellow,

Whistler. Franklin, James Munro, Jefferson, Couverneur
Morris, Tom Paine, Robert Pulton, La Fayette, Paul Jones,

and some others have a chapter each devoted to their do-

ings. There are thirty illustrations.

The Golden Venture. London :" Everleigh Nash. 3s. 6d.

net.

A young inventor, Laurence Workman, lias invented

a motor Tor an airship which will make it possible to cross

the Atlantic in one unbroken flight of 30 hours. The plans

and drawings of this invention Laurence Workman carries

about with him in a ease attached to his wrist by a light

si eel chain. lie has not, however, put on paper the great

secret if the invention, t lie exact nature and application

of the motive power to be used. The story of how those

who have stolen his papers try by various means to gain

possession of this great secret on which a large fortune

depends and how he and his invention are saved from an

outrageous plot, is one which holds fast the reader's inter-

est from first to last.

Songs Out of Exile. By Mr. CuHen Gouldsbury. London:

T. Fisher Unwin. 3s (id. net.

This book of verse is strong and impressive. The

"Exile" was spent in South Afrcia and the poems will

appeal strongly to all admirers of vigorous and picturesque

verse.

Borrowers of Fortune. By Mrs. J. L. Herbert son. Lon-

don : Heinemann. 6s.

Is a simple tale of modern middle class English life,

dealing with the fortunes of the differing members of one

family in which the author presents a clever study and

an interesting and well written story.

A Tale of Two Conventions. By William Jennings Bryan.

New York: Punk & Wagnalls Company, Publishers.

Cloth, +1.00.

Reports by Mr. Bryan of the Republican and Demo-
cratic Conventions, together with an outline of the Pro-

gressive Convention.

The British Battle Series. By Hilaire Belloc Ltd. London,

England : Stephen Swift & Co.

A series of monographs upon actions in which Brit-

ish troops have taken part. Each battle is dealt with in a

separate booklet, illustrated with colored maps, showing

the movements described in the text, together with a large

number of line maps explaining the successive details of

the action.

The Race of Circumstance. H. R. Campbell. London,

England : Stephen Swift & Co., Ltd.

A story of modern Americans in America and Eng-

land, this novel deals with the suffering bequeathed by the

malice of a dead man to the woman he once loved. In

imposing upon her son the temptations of leisure and

great wealth he is a means of making him a prey to in-

herited weakness and the train of events thus set in motion

leads to an unexpected outcome.

Shadows Out of the Crowd. Richard Curie. London Eng.

:

Stephen Swift & Co., Ltd.

A book of twelve stories of a curious and psychological

kind, about each of which there is the fatalistic spirit of

the Russians.

David Dunne. Belle Kanaris Maniates. Chicago: Rand
McNally & Co. Cloth, $1.25.

Tells the story of a young man who forges to the fore-

front in life despite the fact that he was hampered in

youth by a parentage from which no uplift save that of

loval affection can be drawn.

Budget of Notes about Books
Something About Interesting New Publications

Now Being Offered the Canadian Trade—A Help

to Dealers in Initiating Business.

When ••The Dop Doctor," appeared, man}- critics

asked anxiously about the identity of "Richard Dehan,"
who was given as the author. Now that Richard Dehan 's

new novel, "Between Two Thieves." has appeared, the

publishers have officially announced that "Richard De-
han" is Miss Clotilde Graves, the Irish dramatist. Many
novelists have taken up play-writing after making a re-

putation. Miss Craves has done the opposite. Among her

dramas are "The Bond of Ninon." "A Tenement Tra-

gedy," "A Maker of Comedies," "St. Martin's Sum-
mer," "a Matchmaker," "A Mother of Three," and
"Death and Rachel." Besides her plays, her books "A
Lover's Battle," "Dragon's Teeth," and others have had
a good reception.

"The Mountain Girl" has reached five Canadian
editions.

Trade interest in the Home University Library of

Useful Knowledge is still further enhanced by the leather-

bound volumes brought out this season. They will retail

at 75c each.

Under the title of "Masterpieces of Fiction." Samp-
son Low, Marston & Co., announce a series of the best

stories bv the leading English and French authors, issued

at a popular price, printed in clear type and illustrated

by leading artists. It will include volumes by Alexandre

Dumas. Jane Austen, Victor Hugo, Charles Lever. Al-

phonse Daudet, Edward Bulwer Lytton. George Eliot,

Samuel Lever, etc.

From John Ouseley, Limited, Fleet Lane, Farringdon

St., London, conies a catalogue of books published for

Autumn, including classic miniatures, year-round gift

books, general and theological literature, fiction and verse.

The works of fiction of all publishers have been com-

bined in one list just issued by McClelland and Goodchihl.

In October, Brigg's will issue Lord Milner's speeches

and addresses.

Henry Frowde has issued a fifty cent edition of "The
Dop Doctor."

Among the new publications of McClelland & Good-

child are Edward Mott Woolleys "The Junior Partner."

being the inner secrets of seven successful business men as

told by themselves; "Our Household Foes." a household

science book by Alice Ravenhill: Johnny Blossom, a juv-

enile, by Emilie Polsson ; "Cattle, Sheep and Pigs," and

"Roads. Bat lis and Bridges." in the Young Fanner's
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Library; "The Betrayal," by Lord Charles Beresford;

"Art of Golf," by Joshua Taylor; "China's Revolution,"

by Edward •). Dingle.

Holiday books being offered t he trade by .McClelland

and Goodchild this Kail include, "On the Road to Bethle-

hem," by the author of "Our Syrian Guest." The book
conies boxed and contains a number of excellent illustra-

tions in sepia. Other books on the same firm's list arc:

"Christmas Tales and Christian Verse," by Eugene
Field; a new edition of •'The Bird's Christmas' Carol,"
with colored illustrations; "Best Stories to Tell Children,"

by Sarah Cove Bryant; "A Camera Crusade on Horse-

back," "Dickens' Children," illustrated by Jessie Will-

eocks Smith, and a holiday edition of "The Broad High-
way," with 24 colored illustrations by Brock.

(Jay £ Hancock, London, England, have added to their

Is. series of fiction:

—

"Curly". A tale of the Arizona Desert, by Roger
Pocock; "A Frontiersman," by Roger Pocock; "Paving
the Way," a romance of the Australian bush, by Simpson
Newland; and "My Lady of the Bass," by Sidney Herbert

Burchell.

D'Aulnoy; "Omar Khayam," royal edition with decora-

tive head and tail, designs by the I'ancoast studios, pho-

tographic, studies from life by A. Hanscorn and Blanche

Cummings, hand colored by the Pancoast studios and re-

produced by colored photogravure printing, a $12 book;

"Butterflies and Moths at Home," by II. Holland Brown;
Strindberg's "The Spirit of Revolt"; "A Great Russian

Realist—Dostoevsky, by A. T. Lloyd; "A Wanderer in

Florence," E. V. Lucas; "Autobiography of T. Dewitt

Talmage; "Diary of Frances Lady Shelly;" "Memories
of -lames Macneill Whistler," by Thomas R. Way; "Hill

the Minder," an elaborate art book for children and

adults by W. Heath Robinson; an edition de luxe of

Black Beauty ;" Christmas in Ritual and Tradition." bj C.

A. Miles; "Modern Problems," by Sir Olive Lodge; "On
Natures Trail," by F. St. Mars, and "Tapestries—Their

Origin, History and Renaissance."

"Christianity and Business" is the title of a new
book by Edward Grubb, editor of the "British Friend."

It is published by T. Fisher Unwin, and had its origin

in a discussion on business at the yearly meeting of the

Societv of Friends last year. The aim of the book is to

Interior view of Albert Britnell's bookstore, Yonge street, Toronto. In thin store, which includes
store room above and spacious basement, there are over 200,000 books.

Bookseller and Stationer acknowledges receipt of these

and also nine volumes of the well known works of Ella

Wheeler Wilcox.

Amelia E. Barr, who has reached the age of 81, and has

written sixty-three novels during the past thirty years, is

now at work on her auto-biography, at Cornwall-on-the-

Hudson. She was born in England.

H. D. Millen, manager of the book department for

The Henry Morgan Co., Montreal, was a September buyer

in Toronto.

William Bell, of Bell & Cockburn, just back from Eng-

land, while not enthusiastic in what he has to say about

the sort of service the weather man has been giving over

there, has plenty of it when it comes to "talking shop",

and can talk volumes about new books. The books to be

brought out or controlled in Canada as the result of ar-

rangements made by Mr. Bell on this trip, include: "The
Girlhood of Queen Victoria," to be published at $10 ; "The
Letter Bag of Lady Elizabeth Spencer Stanhope," by

Mrs. Stirling, in two volumes, another $10 work; "The
Correspondence of Sarah Lady Lyttelton, 1787-1870";

"Memoirs of the Court of England," by Marie Catharine

investigate as to how far the modern competitive'business

system is in harmony with and how far opposed to the

principles of Christian ethics.

@—
PRIZE NOVELS.

The first prize in Messrs. Holder & Stoughton's $5,000

novel competition has been, won by Miss Rose Maeaulay,

with "The Lee Shore," which is regarded by the adjudi-

cators—Miss Beatrice Harraden, Sir W. Robertson Nicoll

and Mr. Clement K. Shorter—as "easily first among the

competition novels."

Miss Maeaulay, who is a daughter of Mr. G. C.

Maeaulay, lecturer in English at Cambridge, is the author

of "Views and Vagabonds,'"' recently published by Mr.

John Murray.

The second prize of $2,000 has been awarded to Mr.

David Hennessey, an Australian author, for "The Out-

law," which is described by the adjudicators as "cer-

tainly the best bush-ranging novel since 'Robbery Under

Arms.' "

"The Outlaw" is the only novel Mr. Hennessey ha-

written during the past ten years.
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Recently Issued Copyrights

Works of Fiction Brought Out by Canadian Pub-

lishing Houses During the Past Month.

Adams, Samuel Hopkins. The Secret of Lonesome Cove.

Toronto: McLeod & Allen. Cloth, $1.25.

Arnold, Winnifred. Miss Bassett's Matrimonial Bureau.

Toronto: Henry Frowde. Cloth, $1.00.

Bacon, Josephine Daskam. The Inheritance. Toronto:

McLeod & Allen. Cloth, $1.25.

Bey .Djelal Noury. The Sultan. Toronto: Cassell &
Co. Cloth, $1.25.

Belasco, David. The Return of Peter Grimm. Toronto:

William Briggs. Cloth, $1.25.

Bindloss, Harold. The Long Portage. Toronto: McLeod
& Allen. Cloth, $1.25.

Blackwood, A. Pan's Garden. Toronto: The Macmillan

Co. Cloth, $1.25.

Buck, Charles Neville. The Portal of Dreams. Toronto:

McLeod & Allen. Cloth, $1.25.

Chambers, Robert W. The Streets of Ascalon. Toronto

:

McLeod & Allen. Cloth, $1.25.

Cody, H. A. The Long Patrol. Toronto : AVilliam Briggs.

Cloth, $1.25.

Deeping, Warwick. Sincerity. Toronto: Cassels & Co.

Cloth, $1.25.

Douglas, Hudson. The White Blackbird. Toronto: Mc-
Clelland & Goodchild. Cloth, $1.25.

Downing, Hall. Nell Gwynne. Toronto: Copp, Clarke

Co. Cloth, 75c.

Edwards, Albert. The Man's World. Toronto: The
Macmillan Co. Cloth, $1.25.

Edington, May. The Adventures of Napoleon Prince.

Toronto, Cassell & Co. Cloth, $1.25.

Ferber, Edna. Buttered Side Down. Toronto: Copp,

Clark Co. Cloth, $1.00.

Freeman, Austin. The Vanishing Man. Toronto: Wil-

liam Briggs. Cloth, $1.25.

Futrelle, Jacques. My Lady's Garter. Toronto: The
Macmillan Co., of Canada. Cloth, $1.55.

Ford, Sewell. Trying Out Torchy. Toronto: McLeod &
Allen. Cloth, $1.25.

Germaine, Quincy. The Even Hand. Toronto: McClel-

land & Goodchild. Cloth, $1.25.

Howard, Arthur. The Man Who Bucked Up. Toronto:

McClelland & Goodchild. Cloth, $1.25.

Harrison, Edith Ogden. Lady of the Snows. Toronto:

McClelland & Goodchild. Cloth, $1.25.

Henry, 0. Rolling Stones. Toronto: McClelland &
Goodchild. Cloth, $1.25.

Hewlett, Maurice. Mrs. Launcelot. Toronto: Copp,

Clark Co. Cloth, $1.25.

Hotchkiss, C. C. The Red Paper. Toronto: McLeod &
Allen. Cloth, $1.25.

Hughes, Rupert. Miss 318 and Mr. 37. Toronto: Henry
Frowde. Cloth, 75c.

Johnson, Mary. Cease Firing. Toronto: Wm. Briggs.

Cloth. $1.50.

Jones, Alice. Marcus Holbeach 's Daughter. Toronto

:

McLeod & Allen. Cloth, $1.25.

Knight, William Allen. At the Crossing With Dennis
McShane. Toronto: McClelland & Goodchild. Cloth,

60c.

Lee, Jeanette. Mr. Achilles. Toronto: Wm. Briggs.-

Cloth, $1.00.

Le Feuvre, Amy. Four Gates. Toronto: Cassell & Co.

Cloth, $1.25.

McLaren, Amy. With the Merry Austrians. Toronto:
McClelland & Goodchild. Cloth, $1.25.

McCutcheon, George Barr. The Hollow of Her Hand.
Toronto: William Briggs. Cloth. $1.25.

Peter, Maud Howard. The Sand nary. Toronto: McLeod
& Allen. Cloth, $1.25.

Phillpotts, Eden. The Lovers. Toronto: The Macmillan

Co. Cloth, $1.25.

Pocock, Roger. A Man in the Open. Toronto: McLeod
& Allen. Cloth, $1.25.

Raine, William McLeod. Brand Blotters. Toronto: Bell

& Cockburn. Cloth, $1.25.

Revere, M. P. The Bride's Hero. Toronto: Henry
Frowde. Cloth, $1.25.

Rice, Alice Hegan. A Romance of Billy Goat Hill. Tor-

onto: William Briggs. Cloth, $1.25.

Rinehart, .Mary Roberts. Where There's a Will. Tor-

onto: McLeod & Allen. Cloth, $1.25.

Ryan, Marah Ellis. The Bondwoman. Toronto: Copp,

Clark Co. Cloth, 75c.

Sangster, Margaret E. Eastrove Parish. Toronto: Henry
Frowde. Cloth, $1.00.

Smith, F. Hopkinson. The Armchair at the Inn. Tor-

onto: McLeod & Allen. Cloth, $1.25.

Soutar, Andrew. Broken Ladders. Toronto: Cassell

& Co. Cloth, $1.25.

Stanley, Caroline Abbott. The Master of the Oaks. Tor-

onto: Henry Frowde. Cloth, $1.25.

Swan, Amie. A Favorite of Fortune. Toronto: Cassell

& Co. Cloth, $1.25.

Terhune, Albert Payson. The Woman. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Thurston, Mrs. I. T. Scout Master of Troop 5. Toronto

:

Henry Frowde. Cloth, $1.00.

Waller, Mary E. The Cry in the Wilderness. Toronto:

McClelland & Goodchild. Cloth, $1.25.

Warwick, Sidney. An Irregular Marriage. Toronto:

Copp, Clark Co. Cloth, $1.25.'

Wason, Robert A. Friar Tuck. Toronto: McLeod &
Allen. Cloth, $1.25.

Weymess, Mary C. E. Prudent Priscilla. Toronto: Mc-
Clelland & Goodchild. Cloth, $1.25.

White, Stewart Edward. The Sign of Six. Toronto:

McLeod & Allen, Cloth, $1.25.

Whitelaw, David. The Secret of Chauville. Toronto:

Copp, Clark Co. Cloth, $1.25.

Wyndam, Martyn. All the World to Nothing. Toronto:

McClelland & Goodchild. Cloth ,$1.25.

Wynne, May. The Gallant Graham. Toronto: Copp,

Clark Co. Cloth, $1.25.

Woodrow, Mrs. Wilson. The Black Pearl. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Wright, Harold Bell. Their Yesterdays. Toronto: Mc-
Leod & Allen. Cloth, net $1.30.

COPYRIGHT LEGISLATION.

Ottawa. Sept. 19.—The minister of justice has prac-

tically completed negotiations with the imperial govern-

ment for a redrafting of the new imperial copyright bill,

now before the British parliament, so as to fully protect

the rights of Canadian authors and publishers against

piracy by publishers in the United Stales. At present

there is practically no such protection. The general prin-

ciples of the new imperial copyright were agreed upon, in

so far as they affect Canada, when Mr. Doherty was in

London.

Details as to 'wording, etc., are now being settled by

correspondence with the president of the British Board of

Trade.
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Harold MacGrath
AT HIS BEST

The Place of Honeymoons

WILL APPEAR OCTOBER 26th

You know from past experience that a new book by

MacGrath is always among the top-notch sellers.

Therefore

Be sure that your order is for a sufficient supply to meet

the strong demand there is sure to be for "The Place of

Honeymoons"—a demand that bids fair to eclipse pre-

vious records, because in this novel the readers will find

MacGrath at his best.

THE PLACE OF
HONEYMOONS

HAROLD MACGRATH

€| Como—Queen of Lakes, is the place of Honeymoons.

Cfl Nora, from Tuscany, the heroine, is a Grand Opera Singer
and a peerless beauty.

^ An Austrian Prince, incognito, is a conspicious character.

^ Courtlandt, the young American hero, is a typical MacGrath
creation. Reputed wild, he is really whimsical, delighting in

feminine charm, and so rich that he cannot get rid of his

money fast enough.

<J "New Rich" characters add spice, and no love plot was ever

more original.

f| Decidedly this is a book to feature strongly for your fall and
holiday trade.

<I Illustrations by Arthur I. Keller.

CLOTH WITH STRIKING JACKET, $1 25

McLEOD & ALLEN, Publishers
Toronto
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Delegates attending the First Convention of the Canadian Window Trimmers' Association held in Toronto.

Suggestion for Background of Window for Christmas Display.
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THE FIRST SUCCESSFUL SELF-FILLING
FOUNTAIN PEN

ALWAYS THE LEADER-WITHOUT A PEER

l"vvl

1 1" 131

ml

Its self-filling feature is exclusive. Filled
simply twisting the button, holding the pen in
the ink, and, by a reverse twist, the pen is filled.

The "A.A." Self-filling fountain pen, for which
there is no substitute, gives universal satis-
faction.

Every dealer handling our self-filler appreciates its exclusive selling
features. There is no joint to stick, break or leak, the reservoir is guar-
anteed for two years, and our gold pens are furnished in such a wid<
variety of styles and sizes that you can suit your most fastidious
customer.

This pen has long since passed the experimental stage and has been per-
fected to such a point that we can absolutely guarantee satisfaction.
Every part entering into the construction of the barrel of the pen and
the gold pen point is made in our shop under the most modern methods,
by experienced workmen, with the most up-to-date equipment and from
the best material obtainable.

The "A.A." Clip, our latest achievement, excels by far any foun-
tain pen clip yet produced. Made in one piece of German silver,
Sterling Silver, Gold Filled and Solid 14 kt. Gold. It holds per-
fectly firm and can be attached almost instantly.

With your initial order for one dozen clips, we will send you gratis,
tools for attaching the "A.A." Clip to any cap. For catalogue
and trade discounts, write your local jobber or

ARTHUR A. WATERMAN & COMPANY
22 THAMES ST., NEW YORK

NOT CONNECTED WITH THE L. E. WATERMAN CO.
If it isn't an "A. A." it isn't a "MODERN."

Idrnl

£ — ia^ai



New Goods Described and Illustrated

Paragraphs of Interest arid Value Concerning Recent Introductions, Designed to be of Practical Benefit to the
Retail Stationery and Kindred Trades.

Slotted Top Binders.

Two binders incorporating- new features have just been

introduced by the Samuel C. Taturn Co.

These binders are ('ailed the '"Slant Slot" and the

"Panama." Many points of superiority are claimed for

both. The "Slant Slot" has a slotted top binder with

a positive lock and a push of the button does the work.

1 1 is a suitable binder for filing shipping receipts, order

blanks, eity delivery tickets, time sheets, deposit slips,

or other records, 1 lie slotted top. cover affording easy ac-

cess to sheets. The "Slant Slot" has two solid posts

3-16 inch in diameter, six inches high, and a locking device

which is very strong and of positive action.

The "Panama" has the features of the "Slant Slot"

as described except that it has sectional instead of solid

posts.
• • •

Interlocking Brushes.

A new handbag of the pocketbook style in this sea-

son's productions of the Brown Bros., is illustrated here.

Interlocking Brushes.

The same design is used for bags of various sizes, colors

and varieties of leather.

A novelty in the Sutcliffe line this season is a series

of Christmas gift advice cards. They are in keeping with
other holiday card productions but serve a special use
in offsetting such annoyances as Christmas packages being
delayed in the mails until after Christmas Day or when
they go astray. The cards going by first-class mail have
the right of way and reach their destination without delay
carrying holiday cheer as per schedule.

An Armadillo Basket.

A series of articles new to the Canadian stationery
trade are being introduced by the Mexican Armadillo

Curio Co., of Chicago, with a Canadian branch at Lon-
don, Ont. A conspicuous item being featured is an Arma-
dillo basket.

The Armadillo is a curious animal which lives prin-
cipally in the rocky hills of Mexico and has nine bands of
shell armor encircling his body. After this shell is re-

moved from the Armadillo, it may be shaped to suit the

fancy and by fastening the tails to the nose, a handle is

formed making an attractive and serviceable basket. In

appearance, this shell is almost like tortoise shell. The
baskets come in various sizes and are lined with silk in all

colors with bows of ribbons to match.

A New Reversible Combination Hair Waver.

A new reversible hair waver, which is not only per-

fectly designed to accomplish the waxing of the hair,

but can be satisfactorily used as a barrette when desired,

has just been put on the market by a prominent manu-
facturer. This waver is interchangeable; that is, it can



BOOKSELLER AND STATIONER 79

Loose Leaf Accessories

In order to get the maximum of service from a

device, attention should be paid to the little things
that help to make important things more important.
Such helps are:

Muslin Hinges and Muslin Eyelets

for Loose Leaf Records

Best Blank Book Offer

The best <>jj< r in Blank

Books is a Frey. Patent Flap

Opt' ll ill
(J Book, tninih ill full

sheep ends and bands with

Byron Weston Paper.

BOORUM & PEASE CO.
Factories and Executive Offioes

BROOKLYN NEW YORK

Perhaps your customer has
trouble with his loose leaf ring-

book sheets because the perfora-

tions tear out.

A price book for example or a

record of stock or materials or

any one of the man)' permanent
ring-book records that business
houses keep nowadays—may be
giving just this kind of trouble.

B. & P. Empire Muslin Eyelets
may be just what your customer
is looking for. They can be in-

stantly attached, as they are
gummed—ready for use. They
are so strong that they will last

as long as the records.

Here are the actual sizes we
carry in stock. Every ring-book
user should know about them.

They come one hundred (lOO'i

in an envelope, and 10 envelopes
to the box. Their cost is small.

Get the details from the Boorum
& Pease Standard Loose Leaf
catalogue—page 113.

Or perhaps he has valuable records that cannot
he transcribed which he wants to file—then offer

him any of the Muslin Hinges above shown.

These come 25 in an envelope.

Boorum & Pease Loose Leaf Book Co

MAKERS OF

"Standard" and "Sieber & Trussell"

LOOSE LEAF DEVICES
MAIN OFFICE

109-111 Leonard St.

New York

FACTORIES
Brooklyn, N. Y.

St. Louis, Mo.

SALESROOMS
109-111 Leonard St., New York. Republic Bldg., Chicago, 111.

220 Devonshire St., Boston, Mass. 4000 Laclede Av., St Louis, Mo.
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be used from the righl or left by simply sliding Hie up-

per part from end to end. In order to wave the hair

all that is necessary is to dampen and wind the hair over

either seel ion and lock for. twenty or thirty minutes.

To remove simply unlock the waver and withdraw. They

are nicely put up for sale on a neat lithographed card.

four in a set, which retails at twenty-five cents ;i card.

homes. A recent British consular report for Newchwang
gives an importation of old newspapers from England to

the value of $70,000.

New Bag shown by The Brown Bros.

Two new hinders just introduced hy the Samuel C.

Tatum Co., are called the "Slant Slot" and the "Pana-

ma." The only difference in them being that one has

solid and the other sectional posts.' The slant slot in the

top cover is calculated to ensure a perfect lock.
* * *

"Interlock Brushes" combine a novelty feature with

usefulness, enabling the placing of the brushes back to

back in leather cases instead of the usual manner. Thus

the bristles are protected. The idea is worked out in other

combinations as well as that illustrated here.

* # $

Small wafers, round and square, gummed on both

sides, have recently been added to Dennison's specialty

productions. They are designed for use in scrap book and

stamp albums and also for mounting pictures and cards,

fastening circulars and pictures to walls or windows and

other uses will suggest themselves.
* * *

Changeable scarf pins have been introduced, so eon-

structed as to permit the changing of stones to match the

tie the owner chooses to wear. Six varieties of stones

are sold with the pin. The prices range from 25c. to $3.50

retail. Many stationers find low-priced jewelery item's of

this nature ready sellers netting them' a good margin of

profit.
* * *

Campaign knives have been introduced in the present

presidential campaign in the United States, pictures of

the candidates appearing on the sides of the knife handle.

Being combined with a useful article the makers consid-

ered that they would stand a better chance of general

popularity than campaign buttons.
* * *

A London firm, it is reported, are preparing to put on

the market paper clothes. Paper hats and sunbonnets

have been successfully introduced for children's wear sell-

ing at sixpence each.
* * *

A new use for old newspapers, putting them in the

export class, is the demand for them in China for papering

TACT WITH CUSTOMERS.
Some merchants and salesmen have an easy and off-

hand way of calling attention to articles which is very

pleasing to customers; as, for instance: "We have just

received some very attractive novelties, Mrs. A., which
are certain to make a hit with the youngsters, and I

thought that you would like to see them; you see, this

one works by a new arrangement which," etc. Such in-

vitations appear like polite attentions; they are pleasing

and acceptable, while they also serve the purpose of bring-

ing the goods into notice.

Price cutting is responsible for the formation of more
trusts than all other causes combined. Big men see the

folly of cut-throat competition and, recognizing that it is

impossible to reform individuals possessed with the mania,

they wisely consolidate and retire the price cutter on a

pension. In many respects trust magnates are public

benefactors.

CO-OPERATE WITH COUNCIL.

A Peterborough merchant gets after the City Council

of that city for their failure to confer with "people who
pay the largest percentage of taxes" on matters of civic

improvement, such as the paving of an important section

*

New picture published by Close.
Graham & Scully.

of street. The town or city that attends to these mat-
ters in an enterprising manner is investing in good adver-

tising and if merchants are not members of council they

should, at least, give their representatives the benefit of

their advice.

Every man is worth while shaking hands with for one

reason or another.

Run your business in such a manner as to stamp it

with your personality. Do cot follow beaten paths. Try

lo do things better I ban they have been done before.

It is not generally considered to be the best policy

to advertise by circular, the consensus of opinion favoring

a newspaper campaign. Certainly, however, it is wise

to fight the mail order house with its own weapons. It

is worth noting that in all cases mentioned above the

catalogue campaign was backed up by effective newspaper

advertisements.
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Condensed or "Want" Advertisements

AGENCY WANTED

MANUFACTURER'S AGENT WANTS SAM-
ples—experienced in stationer; and fancy
g is. Alberta or B.C. Would go on road
on salary or commission. Box 290, Bookseller
& Stationer.

FOR rSALE

FOR SALE — A WELL ESTABLISHED
stationery, toy and fancy goods business in
Victoria, B.C. For particulars apply to A.
Edwards. P.O. Box 839, Victoria, B.C. 3t

SITUATION WANTED

SITUATION WANTED:—EXPERIENCED AS
sist.int in bookselling and stationery trade
requires responsible position. Excellent testi-
monials. Rox '2U4. Bookseller & Stationer, To-
ronto.

SITUATIONS VACANT

WANTED—EXPERIENCED HEAD CLERK
for book and stationery store in a growing
city in Western Manitoba. Apply Bookseller
& Stationer, Box 289.

A YOUNG MAN WITH $1,000 TO $2,000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver, B.C. Write to G. T., care
of this paper. (3t)

STATIONERY TRAVELLER WANTED —
stationery traveller for Western city trade:
must he well up in office stationery and fur-
niture line, energetic and ambitious. Apply,
stating experience, qualifications, etc., to
Hazen-Twies, Limited. Stationers and Office
Outfitters. Saskatoon.

STATIONERY TRAVELLER EOR WEST-
ern city trade. Must be well up in office sup-
plies, thoroughly honest and energetic. Ap-
ply, stating age and experience and salarv
expected, to Box 285. Bookseller & Stationer.

WANTED—LADY CLERK FOR TOY AND
fancy goods department. Must be experi-
enced and good saleswoman. Wages $50.00
per month. Apply, stating experience, to
Christie's Bookstore. Brandon, Man.

WANTED—PARTNER FOR BOOK AND STA-
tionery business in thriving Ontario town.
While some capital is necessary, this Is not so
important as energy, good ability, and a thor-
ough knowledge of the retail book and sta-
tionery trade. Apply Bookseller & Stationer.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square. London, E.C.

CALENDARS AND BLOTTERS

CHRISTMAS CALENDARS AND BLOTTERS—wholesale stationers only who are interested
in these lines are requested to communicate
with us for particulars of a new line in real
photogravure. Very liberal discounts. Felix
Rosenstiel, 17-18 Chapel Street, London, Eng-
land. 2t

MISCELLANEOUS

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of au hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend this

as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your re-

quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,

office and factory 29 Alice Street, Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 120

Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-

ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor

either as stock room or as extra selling space,

at the same time increasing space on your
ground floor. Costs only $70. Write for

catalogue "B." The Otis-Fensom Elevator
Co.. Traders Bank Building, Toronto. (tf)

Manager Wanted
For office furniture and stationery

business, in a Western City of

38,000. Good opportunity for live

young man. Salary and commis-
sion will be paid. State experi-

ence, and give reference as to

character and ability.

Box 292

Bookseller and Stationer

Salesmen For

1913

Well established publish-

ing house located in Toronto

wishes to engage two experi-

enced salesmen for Ontario

and Western Canada.

Applications, which will be

treated with the strictest con-

fidence, should be addressed

Box No. 284, care of Book-

seller and Stationer, Univer-

sity Avenue, Toronto.

Post Card

Calendar Mounts

The finest assortment of Post
Card Calendars or Photo-
graph Mounts in calendar
form that can be made. Both
brown and grey tones with
pads to match and silk cords
at top. The greatest value
for the money that has ever
been offered the trade. Price
$4.00 and $5.00 per hundred,
with envelopes for mailing.
Order now for future ship-

ment.

The Chas. H. Elliott Co.
North Philadelphia, Pa.

Canadian Representative^ :

A. R. MacDougall & Co.
Toronto - - Canada

—O*
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NEW GOODS DESCRIBED AND ILLUSTRATED.

(Continued From page 80.)

The accompanying illustration is of a new stationery

case being shown by Buntin, Gillies Co. of Hamilton. It

is highly finished and divided into three compartments,

each subdivided by moveable partitions. It may be used

either on top. or fastened to the side of desk or table.

NEW WRITING COMPANIONS.
Two new "Writer's Companion" sets have been issued

by the American Lead Pencil Company, and besides pen-

cils, penholders, etc., assortment H. T. illustrated here is

of holly design, made especially for holiday trade. It in-

cludes paper clips, rubber bands, and other desk essentials

that the business man always wants on his desk, but sel-

dom finds there.

For ordinary trade with imitation leather covering

this is assortment "T. " A larger assortment "S" and

"H.S. " includes clips, paper fasteners, labels, tube of

paste, tape for binding together paper and torn letters,

and little hangers for pasting on the back of pictures.

Boxes contain the little divisions and compartments that

can be put to innumerable uses after the contents are

taken out.

A new type of tracing paper being introduced by Satori

Kato, College Court, London, W., manufactured in Japan,

is claimed to possess the advantage that it may be folded

and unfolded without risk of tearing or splitting along the

creases. It is made in "Imperial'" size and is said to be

specially adapted for the production of blue prints.

A NEW LINE OF SHADES.
Among the new productions being offered the trade by

Sutcliffe & Co., items which the firm says are creating a

great deal of interest are a series of shades for incandes-

cent lamps. They come in several different designs and
assorted colors, a feature making them especially attrac-

tive to the trade, being that they fold flat, and therefore

occupy little space in the packages. There are designs for

use, both with upright and suspended lights. The frame
work is of artistic design, and when the light shows

through the transparent material, the effect is most pleas-

ing. This material is substantial and not easily destroyed.

"Double Holly Tyings" is the name given to a new
idea in Sea Island twine with which Sutcliffe & Co., re-

port having good success. One string red the other green,

hence the name, "Holly Tyings." Besides appealing to

merchants for their own use in tying up Christmas parcels,

it is a good item for general holiday selling.

The paragon moistener is a new article which has just

been introduced by the Frank A. Weeks Mfg. Co., of New
York. The makers claim for it that it requires filling

but once in six weeks. The parts consist of a glass res-

ervoir and bulb and black rubberoid roller. The roller

picks up the right amount of water for either sealing en-

velopes or moistening stamps.

THE YOUNG SCOUT.
The "Boy Scout" in the accompanying picture which

is presented by the courtesy of Sutcliffe & Co., agents for

the Drydale Co., of Chicago, is the son of one of the officers

in the Illinois National Guards. The picture was taken

while his father's regiment was in camp at Springfield,

111. The publishers have sent Bookseller & Stationer a

copy of a picture "The Young Scout" mounted on a

"The Young Scout "

matt 14 x 7 inches in size. The picture is hand-colored.

It is also sold unmounted and plain as well as colored

This in addition to the post-card reproductions of the

same subject.

®
CATALOGUES RECEIVED.

From the Chicago Flag and Decorating Co. comes

a 64-page catalogue illustrating and describing a variety

of lines, such as flags, bannerettes, fan draperies, pennants,

flag trimmings, carnival pennants on strings, canes, shields,

decoration sets, celluloid buttons and novelties, sleeve,

sweater and hat ornaments, crepe decorations, paper novel-

ties and lanterns and a variety of other similar produc-

tions suitable for retail stationers.
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ARMADILLO
BASKETS

and

FRENCH POODLE
DOGS
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Will sell readily from now until CHRISTMAS. The
ARMADILLO BASKETS are lined or unlined. One of the

latest, rarest, and (because of its history) most valuable

novelties ever shown in CANADA or the United States.

Come in various sizes—lined with good grade silk—all

colors—such as Holly Red; Cadet Blue; Canary Yellow;

Deep Purple; Emerald Green and Lavender. Flowers and
ribbons to match. Never before offered Canadian trade.

Splendid opportunity to win a bunch of business between

now and CHRISTMAS. Write NOW—before you turn

over this page—and get quotations and details of Arma-
dillo goods to

Mexican Armadillo Curio Co.
160 N. Fifth Ave. CHICACO, ILL.

TRUE TO THEIR NAME

CARBON PAPER

itutttn tetanoid BiUv Mf£G

TYPEWRITER RIBBONS
and CARBON PAPERS

THREE REASONS
WHY IT IS TO THE BEST ADVANTAGE OF
THE DEALER TO STOCK THESE PRODUCTS
1— Every "Peerless" typewriter ribbon and every sheet of

"Peerless" carbon paper is produced with the end in

view of causing the user to want more of the same kind.

2—The "Peerless" line gives satisfaction on BOTH SIDES
OF THE COUNTEE, as regards both Price and Quality.

3—Because in handling "Peerless" ribbons and carbon
papers you can rest assured that your competitor cannot
possibly sell better goods than you do, as the highest

grade Sea Island cotton, joined with the best pigments,
is used in the manufacture of the ribbons, and "Peerless"
carbon paper is made with the most expensive tissue and
colors. Thus you protect your own interests by giving
the acme of value to your customers.

WRITE FOR SAMPLES AND AGENCY TERMS FOR YOUR TOWN

Peerless Carbon and Ribbon Mfg. Co., Limited
176 Richmond Street West TORONTO, Canada
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Increasing Phonograph Sales

Dealers Should Adopt Aggressive Methods —
Advantage of Card index System for Listing

Customers and Their Individual Tastes—Sales of

Better Machines Create Demands for Better Re-

cords.

To make the selling' of phonographs and records a suc-

cess requires both application and enthusiasm. Many
booksellers and stationers have in their stores live and

profitable departments devoted to this branch. The sales-

man himself must be enthusiastic about the proposition

before he can hope to enthuse or even interest pros-

pective customers. If the dealer will adopt aggressive

and progressive methods he can build up a trade that will

he not only profitable in itself, but a means of advertising

his store in such a manner as to benefit his business in

general.

There are few branches of the trade in which the

dealer can have such effective co-operation as from the

several makers of well-known talking machines and re-

cords. Here is an instance of it taken from a bulletin

recently issued by a manufacturing concern:

"Frequently a dealer will have a number of prospects

who are more or less interested, but it is difficult to get

them to the point of definitely considering a purchase

—

chiefly because they do not give enough thought to the

subject. A good convincing letter, pointing out the bene-

fits to be derived from the possession of an instrument,

will quite often crystalize their interest to the point whei'e

the dealer can easily step in and close the sale. Our sales

department will undertake to write personal letters to such

prospects, if a list of names and addresses is supplied

by the dealer and make the letters and printed matter

of such a character as will bring about the desired re-

sult. This is genuine co-operation and should prove of

great benefit. Get your list in right away. '

'

A card index should be kept, listing the customers

and bearing notes as to the particular tastes of each.

They will serve as ticklers to remind the dealer to write

personal letters about new arrivals of records likely to

have a personal interest. Wherever possible there should

be individual demonstration rooms so that customers may
listen to records without the disturbance of other ma-

chines going at the same time, creating general discord.

Every owner of a talking machine in the district should

receive a monthly circular listing new records and telling

when they will be placed on sale. The manufacturers

will supply all the lists required.

Intelligent efforts directed in the promotion of sales

will frequently result not only in increasing the actual

number of sales, but in the sale of higher-priced machines

to the more well-to-do customers than they would other-

wise purchase. This is a most important point. For
instance, a wealthy customer may take a sudden notion

to buy one of these instruments. If he is handled in the

right manner by the salesman, it is probable that he will

be induced to purchase a high-priced machine. In that

case the chances will be equally good for selling records

of the highest quality. What will be the result? The
customer will have an outfit which will be a pride in

his home and additional sales of high-priced records will

follow. The results of the same methods applied all

along the line, scaled to meet the purchasing ability of

customers, will be vastly increased total results.

Judicious advertising is another method that will

rapidly build up business. The use of newspaper space,

window displays, demonstrations and recitals, together

with the co-operative advertising of the manufacturers
will be bound to create sales and each sale made will be

an additional advertising force. The newly purchased

phonograph will be operated for the entertainment of

friends and the chances are that among them will be new
purchasers whom the dealer had not even looked upon
as prospective buyers.

By being constantly on the look-out for ideas for

improving merchandising methods and acting upon them,

more business will be done with an increased proportion

of net profit.

©

The Hustler Gets the Trade
Local Dealers by Lack of Enterprise Lose Out

to Out-of-Town Competitors for Sheet Music
Business.

In every town, no matter how small, there is a demand
for sheet music of all classes, and also for folios and
albums, etc. Who is getting the orders? You should be

getting your share of this business. Are you?
What do you do toward getting orders for choir music

and music to be used at Sunday school entertainments and

other local events?

This is a field that must be cultivated. You can't sit

still with folded arms and expect this business to come
to you. You must hustle for it! Out-of-town concerns

reach right into your territory with advertising matter

in the shape of circulars and letters that brings them
orders that should and would be yours if you were alive

to your opportunities. What are you going to do about

it?

Get busy now and prepare to get the best possible

results this fall and in the holiday season. Get in touch

with every choir leader and organist; with the music
teachers and all others likely to have bulk orders. For
individual orders use the best 'advertising methods you
can devise. The publishers will be only to glad to help

you in your campaign. Write to them about it without

delay.

If you are among the live dealers who have been

doing all these things, keep on doing them. Don't let

up or the other fellow will gain upon you!

RECENTLY COPYRIGHTED MUSIC.
'

' Towsee Mon ga Lay. '

' Words and music by Grahame
Jones. Jerome H. Remick & Company, New York, N. Y.

"Within Your Eyes." Words by E. Ray Goetz.

Music by Nat. Osborne, Waterson, Berlin & Snyder Co.,

New York, N. Y.

"I Just Can't Get Rid of That Plaster." Words and
music by Les. Copeland and Jean Havez. Watterson,

Berlin & Snyder Co., New York, N.Y.

"The Election in Jungle Town." Words by Seymour
Brown. Music by Bert Grant. Jerome H. Remick &
Company, New York.

"Loves Me—Loves Me Not." Words by Sydney R.

Ellis. Music by Al. H. Wilson. Ellis and Wilson Music
Company, New York.

"The Twilight Call." Words by Sidney R. Ellis.

Music by Al. H. Wilson. Ellis & Wilson Music Company,
New York, N.Y.

"My Lady Fair." Words by Chas. Noel Douglas.

Music by Al. H. Wilson. Ellis and Wilson Music Com-
pany, New York, N. Y.

"Golden Glow. " (Syncopated). Waltzes. By Joseph
F. Cohen. Whaley, Royce & Co., Limited, Toronto.

"Merry Wedding Bells." Lyric by Edward Madden.
Music by Jean Schwartz. Jerome & Schwartz Publishing

Company, New York, N. Y.
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SHEET MUSIC AND MUSIC
BDOKSOF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a
very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street - TORONTO

"Profitable Side Lines"
Send for our 800 page illustrated.

It will be mailed to you free of any expense
on your part.

Wholesale only and One Price to all.

Booksellers and Stationers can be easily

interested in profit-making merchandise in

connection with their business.

LET US CONVINCE YOU.

The Oskamp Nolting Company
New Address: 26-30 Seventh Ave. W., Cincinnati, Ohio.

ARTISTS' AND SCHOOL SUPPLIES

The most complete line of WATER COLOR BOXES,
Agents for WINDSOR & NEWBONS OILand WATER COLORS.

DRAWING BOARDS, TEE AND SET SQUARES.
WATERMAN'S AND OTHER HIGH GRADh. DRAWING

PAPERS.
MAP MOUNTING A SPECIALTY.

THE ART METR0P0LE, 241 YongeSt., TORONTO

Dalton's Auction Bridge
UP-TO-DATE

PRICE, $1 NET.

WYCIL & CO.,
83 Nassau St. NEW YORK

Liberal terms to the trade.

MUSICAL LITERATURE
OF-

EDUCATIONAL VALUE
music AM) its APPRECIATION j or. The Foundations

of True Listening. By Stewart Mn< I'hcrson, Royal
Academy of .Music-, London. Price ¥i 00. 1'osi Free.

THE APPRECIATIVE ASPECT OF MUSIC STUDY.
(Some Educational Thoughts and Suggestions). By
Stewart Macl'herson. Price 16 Pouts, Post Free.

PIANOFORTE PLAYING, on its Technical and Aesthetic
sides, by Charles Rrddie, Professor of the Piano-
forte .'it the Royal Academy of Music, London.
Price, .$1.00, Post Free.

STUDIES IN PHRASING AND FORM. By Stewart MaC-
Pherson, author of "Form in Music, Practical Har-
mony," etc., etc. 7.

r
) cents. Post Free.

THE TECHNIQUE OF' THE MODERN ORCHESTRA. (A
Manual of Practical Instrumentation). By Ch. M.
Widor. Stiff covers, gilt lettering. Price, $2.50, Post
Free.

THE ORGAN ACCOMPANIMENT OF
SERVICES. By H. W. Richards,
Professor of the Organ and Choir
Royal Academy of Music, London.

LIVING MUSIC. By Herbert Anteliffe.
duction to the methods of Modern Music in two parts.
Part 1, Historial and Personal Part 2. Technical
and Aesthetic. 75 cents, Post Free.

COMMON SENSE AND SINGING. By John Kennedy.
Introductory, Analysis and Synthesis. Price 30 cents.
Post Free.

Apply for descriptive Catalogue of Educational
Works on Music direct to the publishers. Special
terms to the trade!

THE CHURCH
Mils. Doc, etc..

Training at the
Price, $1.00.

A popular intro-

JOSEPH WILLIAMS, LTD.

32 Great Portland St. London, W., Eng.

Spencerian

Steel Pens
Sold by the leading jobbers of stationery

in the United States and Canada.

Samples to the trade on application.

THE SPENCERIAN PEN CO.
NEW YORK CITY

BOOKS Out-of-print books supplied. No matter what subject
Can supply any book ever published. We have 60,000
are books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
U
S
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. I—I. GOETTINO, A. L.E. DAVIES. Canadian Representative

114-115 Stair Bldcj. The Largest Music Jobbing House in tne World TORONTO, ONT.
PRCES
THE

LOW**t

SERVICE
THE
BEST

M
U
S
I

c
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"At the Gate of The Palace of Dreams." AVords by
Charles E. Baer. Music by Johano C. Schmidt. Jerome
H. Bemiflk & Company. New York, N.Y., U.S.A.

"What Made the Boys. Like Rosie." Words by A.

Seymour Brown. Music by Nat. D. Ayer and Bert Grant.

.Jerome H. Remick & Company, New York. N.Y., U.S.A.

"I Just Came Back From Dear Old Dixie Land."
Words and music by David Stamper. Jerome H. Remick
& Company, New York, NY., U.S.A.

"My Little Lovin' Sugar Babe." Words by Stanley

Murphy. Music by Henry I. Marshall. Jerome H.
Remick & Company," New York, N.Y., U.S.A.

"Ou Long Island Sound." Words by Earle C. Jones.

Music by Cbas. N. Daniels. Jerome H. Remick & Com-
pany, New York, N.Y., U.S.A.

"I'd Li're to Flirt with You-oo-oo." Words by Harry
S. Kuklin. Music b}' Edmund Brahain. Whaley, Royce
& Company, Limited, Toronto, Ontario.

"Spirit of Independence." Military March and Two-
Step. By Abe Holzmann. Jerome H. Remick & Com-
pany, New York, NY.

"The Elevator Man. Goin Up, Going Up, Going Up,
Going Up!" Song. By Irving Berlin. Waterson, Berlin

& Snyder Company. New York, N.Y.

"St. John My Own New Brunswick Home." Words
and Music by W. A. Brown. Arranged by D. A. Fox. W.
A. Brown, St. John, New Brunswick.

"The Loss of the Titanic." Song. Words and Music

by Arthur S. Leslie. Arthur S. Leslie, New Westminster.

British Columbia.

"Ragtime Soldier Man." Song. By Irving Berlin.

(Words and Music.) Waterson, Berlin & Snyder Com-
pany, New York, N.Y.

A new ; ssue in improved binding of "The Great Musi-

cians' Series" for some years out of print has just been

brought out by the Scribners. This is a collection of bio-

graphies of the greatest composers in concise form, each

volume having been prepared by special experts. It is

edited by Francis Hueffer, who was for a number of years

music critic of the London Times, and occupied a very re-

sponsible position among the English music writers, being

a special authority on Wagner and his music. Among the

volumes now ready in the series are the following:

—

"Life and Works of Beethoven" by H. A. Rudall, "Life

and Works of Handel" bv Mrs. Julian Marshall, "Life

and Works of Mendelssohn" by W. S. Rockstro, "Life

and Works of Mozart" by F. Gehring, "The Life and
Works of Wagner" by F. Hueffer, and others.

A name that has long been familiar to those who move
in the musical world is that of Francesco Berger, and
therefore a book of his memories is sure of a warm
welcome. The work, announced by Sampson, Low, Mars-

ton & Co., will be illustrated, and will contain allusions to

people with whom the author came into close contact,

including Charles Dickens, Santley, Sims Reeves, Tschaik-

owsky, Saint-Saens, Clara Schumann, Marie Corelli,

Sophie Menter, Jenny Lind and Annie Lascelles, who
afterwards became Mr. Berger 's wife. Tlien there are

Strauss, Paderewski, Grieg, Sarasate, Kubelik, Dvorak,
Gilbert and Sullivan.

Price of Imported Instruments to Advance.

The announcement that the smaller musical instru-

ments and musical merchandise which are imported from
abroad Avill go up in price this fall is not unexpected.

Those in touch with the foreign markets in these lines

state that this advance, which has been threatening for

long, will he to the extent of from 10 to 20 per cent, on
nearly all lines.— Canadian Music. Trades Journal.

A report from London England, states that the talk-

ing machine companies advanced prices of records on
Sept. 1st, as a result of the new copyright act, which be-

came effective on July 1st. •

William G. Fischer, music publisher, who is widely

known in connection with the hymns of which he is the

author, died recently, and is said to have left an estate of

over $100,000.

@
TASTE FOR ARTISTIC WALLPAPERS.

Something About the Designs for Spring Shown
by Canadian Manufacturers.

Wall paper manufacturers are this year catering to

the popular demand for a large line of goods a little

above the ordinary styles, and while not neglecting the

cheaper grades, have manufactured them in better values

than ever, have given special attention to making goods

that will be very decorative in character at moderate

prices. New lines are especially strong on neat bedrooms

with cut-out borders, which have become so fashionable

that every dealer of any standing must stock them.

"There is also a great demand for decorative goods

for halls, dining-rooms, libraries and dens in medium and

darker grounds," states one manufacturer, "and we have

accepted the popular verdict, and have made a large

range of goods to suit that demand. Crown borders which

came into vogue two years ago have more than held their

own and are being used very extensively this season; we
have prepared ourselves for the trade in this respect also.

Silks are now, as always, the proper thing for parlors

and while other goods are frequently used for parlors,

silks are par excellence, the parlor papers. The country

has taken very kindly to the cork velours and oatmeals,

both plain and printed, and in this respect also we have

spared no pains to meet the popular demand.

"To sum up the situation, the facts are that the con-

stant endeavor of the wall paper manufacturers of Canada
to cultivate a taste for artistic goods at moderate prices

has resulted in an increased demand for nice goods, and

we are reaping our full share of the missionary work done

in the past."

Other lines shown for spring are making a strong fea-

ture of embossed papers. These include a number of

handsome combination designs, some rich in gilt, some

with only a tracery, while others are in self colors with

gilt outline. Linen and crash effects, faithfully reproduce

the weave of the fabric. Denim effects, special borders

and decorations and ceiling papers are done by one house

in a new embossing process which gives permanency to the

impression. For parlor or dining room there is an ex-

tensive range of independent embossed silk damasks in

which the color treatment is very effective. Crown and

base designs in beautiful colors, neat, self-toned papers

and embossed crashes with appropriate cut-out borders or

sometimes with trimmers and panelling decorations, also

beautiful fabric embossed chintzes in Oriental patterns

with 9-inch draped borders easily cut out are some of the

treatments featured for the bed-chamber or sitting room.

Not only do oatmeals and ingrains in full color ranges

occupy a prominent place, but plain silk fibres, curl fibres,

and onyx veneer are shown with watching decorations or

borders.

Special borders include Persian friezes in Oriental

colorings and hydrangea friezes done in veiled convention-

al designs with well assorted landscape friezes, Japanese

designs on black grounds, metal lines in gold, silver, cop-

per, bronze, and delicate greens are in the rich variety

featured bv one of the Canadian houses.
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NEW
ARRIVAL

DE LUXE
QUALITY

Being fully aware of the requirements of the Canadian

market, and its weak spots, we are introducing the Lotus

Lawn line of note paper, envelopes and tablets, to sell at

the popular price of ten cents. Heretofore it has been

impossible to obtain a real white linen faced paper of good

quality to allow a satisfactory profit to the dealer. In

this respect the Lotus Lawn has no competitor—the value

is unprecedented and its success is assured.

SAMPLES ON APPLICATION

Warwick Bros. & Rutter, Limited
MANUFACTURERS

TORONTO
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Live Display Card Questions Discussed
Use of the over-refined card—Not Adaptable to every Kind of Display—The Use of Distemper

Colors—How the Card Should be Placed in the window—Message Should be Clean-cut—Avoid

Screamers.

Are stores, in general, ready to accept the over-refined

card—that it, the card that is smaller than usual and with

very fine lettering? It is my opinion that, if it must come,

the trade will have become educated to it very gradually.

One cannot very easily lose, sight of the fact that the card

must be adapted to the display. The small, dainty card

is in its place in a jewelry window, where it is nearer the

level of the eye and seems to fit in with the highly artistic

specimens of workmanship displayed, but for larger goods

such as clothing, hjousefurnishings, massy merchandising

displays of any kind a larger card with clear lettering

and bright wording is never out of place.

Placing the Show Cards.

Where should the show card be placed in a display

window? The card should not be the most prominent

thing in the window. It should harmonize with the gen-

eral setting, yet with sufficient contrast to attract the eye.

It can do this and still be a part of the whole. The card

should never be placed against goods displayed. It must

stand in relief and its place is on the floor, not raised high

enough to interfere with a clear view of the goods.

Under no circumstance should a card be placed flat against

the glass. It should come within the same focus or per-

spective as the goods.

Avoid the Screamer.

The wording on a show card should never partake of

the nature of a scream, nor should it suggest the midway
spieler. These are alright for the front of a circus tent,

hut the average merchant can surely select the news fea-

tures in the goods displayed and tell the people exactly

what they want to know. The customer who can always

he relied upon detests screams, howls, and obtrusive langu-

age of anv kind.

Distemper Colors.

Use distemper colors in preference to mixing from dry

colors or glossy preparations. These colors are ground

very fine and are mixed with water. They do not dry

glossy, give a nice even finish, can be blended the same
way as any other color to get a desired tone or shade and
show cards will not stick together. Distemper colors can

be obtained at any hardware store. By mixing a small

quantity of the desired color with a little mucilage—good

mucilage—and diluting with water to the desired consist-

ency, a preparation is obtained which can be used with

either pen or brush.

Coat-of-Arms on Cards.

Use and abuse of coat-of-arms on cards. A card re-

cently came to my notice bearing the British coat-of-arms

above an American shield with stars and stripes, to sug-

gest Anglo-American organization, and to emphasize the

fact that the clothing advertised consisted of British

goods, and American-tailored styles. It was an excellent

idea, but the question that occurred to me at the time

was, would not such a combination in a Canadian window

be resented by certain people who might otherwise be cus-

tomers? The man who designed the card tells me that

some comment of the kind had been made and that the

matter had been remedied by placing in the window a neat

card of explanation. There are times when a card-writer

must be very careful lest his cards be open to double mean-

ing likely to give offence to some part of the community

in which the store is doing business
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There is no Greater Delusion than that

of Getting Something for nothing

\rOU are paying fair living- prices for a good standard line.

* Along comes someone with "just as good at half the

price," the talk is "persuasive" and you "bite." What is the

sequel? You soon realize it's "stung," then back come your

orders to the maker of the real goods, but you have on hand

a stock that you must give away to get rid of it.

How much has

the experiment

cost you ? What
is the moral

and what the

remedy ?

You dealers

must recognize

that below certain

prices standard

goods cannot

be made.

REMEMBER—The value of a reliable article, like gold, does

not depreciate "one half," and particularly remember that we
are the largest manufacturers of

STANDARD TYPEWRITER RIBBONS
AND-

CARBON PAPERS
in the world. Therefore,

We meet every condition. We fill every requirement.

MITTAG & VOLGER, Inc.
Sole Manufacturers for the Trade

Principal Office aud Factory: PARK RIDGE, N.J., U.S.A.

261 Broadway
NEW YORK, N. Y.

BRANCHES:
205 W. Munroe St.

CHICAGO. ILL.

AGENCIES: All Over the World

7 and 8 Dyers Bldg.,

Holborn, E. C, LONDON
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Made in Canada
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No. 356 St. Antoine St., Montreal

Carter's

Inks and Adhesives
A reliable, dependable, salable line,

made in Canada, in a modern factory

fully equipped to meet every need of

Dominion dealers.

There are possibilities for sales and

profits in this line which demand the

attention of every progressive dealer.

By way of better business, write for

trade terms.

CARTER'S
FOUNTAIN PEN

FLUID

all sizes and styles

—for desk and trav-

eling use.

No. 242 4-oz. Panel,

combined stopper

and filler, in decorat-

ed carton. An at-

tractive money
bringing staple.

THE CARTER INK CO.
Montreal, Canada.

Venus
PERFECT PENCILS

This popular brand of lead
pencils, both black and copy-
ing, rej3resents the very
best in Pencildom. Because
we put quality into them,
satisfaction comes out of

them. They will satisfy

your most particular trade,

and satisfied customers are
your best asset.

Moreover, "VENUS"
Perfect Pencils give dealers

a bigger profit than any
other high grade pencil on
the market. Made in 17

black and 2 copying degrees.

Also manufacturers of the fol-

lowing standard lines, without
which a stationer's stock is in-

complete :

"VELVET" STYLES
"CARBON"
"SENATOR"
"PNEUMATIC" Penholder*

"MILO" Rubber Bands

and other leading styles of pencils,

penholders, rubber erasers, rubber
bands, Writer's Companion Sets,

novel assortments, etc.

CATALOGUES ON APPLICATION

Correspondence Solicited

American Lead Pencil Co.
220 Fifth Avenue, New York

' CLAPTON-LONDON-ENG.
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The pencil

bigger than

question is

you realize

l| You have no idea what a
large and profitable trade

can be built up with

Blaisdell Paper Pencils.

Their field is practically unlimited. They appeal

to the best and biggest users.

One large American concern, that used 436,800 pen-

cils in a year, cut down their pencil-bills one-half by us-

ing Blaisdell pencils. Think of the saving! And many
other concerns have saved in similar proportion.

Blaisdell's are time-savers, money-savers, neat, conveni

ent, of high-quality and suited to every use in every business.

They are one of the best "leaders" you can have to capture the entire

stationery trade of any progressive concern. They are one of the best stor e

attractions you could show.

A good display of Blaisdell pencils in your store

—

showing the

full line and pointing out their great advantages to all your customers

—

means a far-reaching influence for you.

Why not start after it now?

Send in your order or write us for further information to-day.

The Blaisdell Line Includes:

—

Standard black lead pencils filled with
best Bavarian graphite in all degrees of

hardness.

Indelible copying pencils.
Heavy checking pencils.
Marking pencils.

Colored crayon-pencils. In 9 colors

besides black.

A nd each the best quality pencil of its kind that can be made.

Blaisdell Paper Pencil Co.

v

if
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HIGGINS' and ADHESIVES
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THE HIGGINS INKS AND ADHESIVES, through honest

merit in their originality and quality and honest American
enterprise and push in their exploitation, have penetrated to the

most remote points of civilization, until now they are well

known and largely used in Canada, Central and South America,

Mexico, Great Britain, South Africa, Australia, New Zealand,

Philippines, Japan, China, Norway, Sweden, etc., etc., as well

as ever maintaining their unique position in their birthplace,

the United States of America. The home trade has always

shown its appreciation of and reliance on these goods, and it

will always be our effort to merit the confidence of the trade

in every respect.

Write for Prices and Discounts

CHAS. M. HIGGINS & CO., Saa
c.°u"er

a

s

n
o
d
f
Inks and Adhesive*

NEW YORK CHICAGO LONDON

MAIN OFFICE: 271 Ninth Street
)

FACTORY; 240-244 Eighth Street J
BROOKLYN, N.Y., U.S.A
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For the Fall Trade!

HOMERIAN
Deckle Edge Stationery—

a

distinctive, high grade note
paper for smart correspon-
dence.

JOHN DICKINSON & CO., Ltd.
PAPER MAKERS MONTREAL

XF YOU WANT SOME-
THING AND DON'T

KNOW WHERE TO GET
IT—WRITE US-WE'LL
TELL YOU.

BOOKSELLER AND STATIONER
Special Service Department

Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Go.
118 East 28th Street New York

Premium Mucilage, Lithograms

and Lithogram Composition.

Acme Cleaning and Washing Powder
for Printers and other purposes.

Coal Saving and Smoke Consuming Com-
pound. English Boiler Purger and Belt Syrup,

it saves the belts and increases the Power.

AULD MUCILAGE CO.
23 Bleury St., Montreal

^ri&l balance.

Trial Balance Books
THESE books are made to accommodate

from 500 to 5000 names. They have

a system of cut leaves, which obviates the

the necessity of rewriting- the names of

each month. In the back of each book
are extension recapitulation sheets.

The binding is very attractive, back and
corners being of Russia Leather, the sides

black cloth, the edges green, and gold

stamping on the side. This is the best

Trial Balance Book on the market. Offer

it to your trade.

National Blank Book Co.
HOLYOKE, MASS.
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British America Assurance Company
Incorporated A.D. 1833

HEAD OFFICE, TORONTO
(FIRE ASSURANCE)

BOARD OF DIRECTORS
Hon. Geo. A. Cox. President. W. R. Brock, Vice-President.

Robert Bickerdike. M.P.. W. B. Meikle. E. W. Cox,
Geo. A. Morrow, D. B. Hanna, Augustus Myers,

John Hoskin, K.C., LL.D., Frederic Nicholls, Alex. Laird.
James Kerr Osborne. Z. A Lash, K.C., LL.D.,

Sir Henry M. Pellatt. E. R. Wood.

W. B. Meikle, General Manage

-

Assets over .....
Losses paid since organization over

$ 2,000,000.00
35,000,000.00

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

THE M.J.O'MALLHY (id.

umrummamvr S™ ,L ,J"AmJS
'
()IL ,M,AHDS

MICH I5HAI1E STOCK

WHITE rilH SAMPLES

sphi Nt;n hi.ij Massachusetts

"Sports" Playing Cards

The Best gs

Value

in (he

Market

One

of

Many

Varieties

Leaders in

a second

grade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Successors to The Union Card and Paper Company, Montreal

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,

tenacious and pure muci-
lage, secure against the

corrosive influences affecting

the average productin this line,

induced us to put upon the

market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine

and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,

non-corrosive, non-sedimentary
and pleasant to sight and scent.

It is put up in both bottles and

safety shipping cans, and will be found not only

convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS* AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK. CHICAGO LONDON

Main Office and Factory, BROOKLYN, N.Y., U.S.A.
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^-Direct-to-you

—

^ from the makers
m

Genuine

Photo

Post Cards

SEND IN ANY PHOTOGRAPH, ANY SIZE,

AND HAVE 100 POST CARDS MADE . . . OUR
COPY DEPARTMENT IS RUN ON SCIENTI-
FIC PRINCIPLES AND EXCELLENT RESULTS
FOLLOW IN LESS THAN TEN DAYS. :: :: ::

H
Retail Price

2 for 5

cents

Present capacity 3000 cards per hour.

The Photo Specialty Co
Sample cards on request.

Streetsville, Ont.

Kindly mention this

paper when writing

to advertisers.

WESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over $3,570,000,000

54,000,000.00
Losses Paid Since Organization

of the Company, over -

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

MADE IN CANADA

« C °

UG9EM il©@KP
Tub Sized and Lofl Dried

Perfect conditions of manufacture have been largely responsible for the excellence of

SUPERFINE LINEN RECORD
Made in all weights and sizes.

WHITE—AZURE ana BUFF
Loose Leaf Sizes a specialty. Samples furnished on request.

THE ROLLAND PAPER CO., Limited

General Offices

MONTREAL, P.Q.

Mills at

ST. JEROME
and

MONT ROLLAND, P.Q.
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BUYERS' GUIDE
-*mzrr triner's

are good
Postal Scale*

Time hae proved their
superiority.

Include them in your
order through the
Johber. They will net
you a goad profit.

TRINER SCALE
& MFG. CO.

2714 W. 21. t Street. Chicago. HI.

The Topaz Pencil
As good as any at any price.

Better than any at the same price.

HB| H* with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationer*, TORONTO.

ACCOUNTANTS AND AUDITORS.

JENKIMjJ & HArtDY
Aisixneos, Chartered Accountants, Estate and

Fire Insurance Agents.
151 Toronto 8t. 52 Oan. Life Bldg.

Toronto Montreal

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,

Chicago, 18»3, and Province of Quebec Exposi-
tion, Montreal. 1897

YOUR AD. HERE
WOULD BE READ
BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND
STATIONERS.

ART SUPPLIES.
A. Ramsay & Sou Co., Moutreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 2G5 Youge St., Toronto.

BLOTTING FAI'ERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buntin, Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
Alfred Guggenheim, 529 Broadway, N.Y.

•
s.i.io > Bartholomew, .Montreal.

Leubrie & Elkus, 456 Fourth Ave., New York,
N.Y.

Menzies & Co., Toronto.
Raphael Tuck & Sons, Montreal.
The Sutcliffe Co., Toronto.
Valentine & Sons. Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers.

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros.. Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 61-53 Maiden Lane.

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative*.
L. B. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Arthur A. Waterman Co., Ltd.
Conway, Stewart & Co., London. Lee &

Williamson, Toronto, Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS. MUCILAGE AND GUMS.
Chas. M. Higgins & Co.. Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York. Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co.. Toronto.
H. C. Stephens. London. Eng.

LEAD AND COPYING PENCILS.
Johann Faber Co., Nuremburg, Germany.
"Blatsdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. &. Rutter, Toronto.
Brown Bros., Ltd.. Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co.. Toronto.
The Western Leather Goods Co.. Toronto.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver
National Blank Book Co., Holyoke, Mass.
Warwick Bros, ft Rutter, Toronto.
W. J. Gage & Co.. Toronto.
The Heinn Co.. Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros., Ltd.. Toronto.
Boorum *• Pease Co.. Brooklyn.
Samuel C. Tatum Co., Cincinnati.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.
NEWSDEALERS.

Imperial News Co., Montreal and Toronto.
Gordon & Goteh, 132 Bay St., Toronto.

Toronto News Co. .

Montreal News Co.
PAPER FASTENERS.

The O. K. Mfg. Co.. Syracuse, N.Y.
The Barrett Bindery Co.. Chieajro.

ART SUPPLIES
Winsor & Newton's Oil Colors

" Water Colors

" Canvas
" Papers;
" Brushes
" Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, <Ssc.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

Guest Cards
of Merit

Tally Cards
of Originality

Post Cards
of Rare
Excellence

ALL RIGHTLY PRICED

SAMPLES ON REQUEST:
NO CATALOGUES.

LEUBRIE & ELKUS
456-460 Fourth Ave.

New York

THE
MERCHANTS MERCANTILE CO.

300 St. Jamee St.. Montreal

Mercantile Reports and Collection!
Our method of furnishing- commercial reports

to our aubscribere gives prompt and reliable is
formation to date. Every modern facility for the
collection of claims. Tel. Main lMs
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BUYERS' GUIDE
When Considerint School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., tJtSS"
77 York St., Toronto, Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible

assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a

re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, N.Y.

Have You a

Picture Framing Department?

If not let us do your framing.
We will furnish you with a set

of samples and allow you a
commission on all orders taken.

Write for ou proposition.

STARNAMAN'S PICTURE STORE
BERLIN. ONT.

You Can Never Forget

With a Monitor Set

The Universal Desk Set
Made in three types to meet different

business requirements

The Daily Monitor Desk Set
The Monthly Monitor Desk Set

The Oliver Phone Desk Pad

The new Oliver Trio—is a paper

weight—a 4x6 pad with knife to

cut 3x4 memos.—a Daily Monitor

Pad—a Monthly Monitor Pad—

a

Telephone Card Inder Directory

—

a pencil and holder and a "Right

in Sight" Memo. Clip. Send for

full descriptions, prices and dis-

counts. Good proposition for es-

tablished agents and deilers.

Manufactured by the

Oliver Manufacturing Co.
Philadelphia, - U.S.A.

Frederick E. Robson & Co.
23 Front St E., - TORONTO

Canadian Representatives

PAPETERIES AND WRITING PAPERS.
Warwick Bros. & Rutter, King St. and Spa-

dina Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.

PLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Tatum Co., Cincinnati, O.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St., Toronto.
A. H. Goetting, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers.

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers. Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., E.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
I'erry & Co., Birmingham, Eng.
Fsterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.

TALLY CARDS, DANCE PROGRAMMES,
ETC.

The Chas. H. Elliott Co., North Philadelphia,

Leu brie & Elkins, 456 Fourth Ave., New York,
N.Y.

Warwick Bros. & Rutter, Toronto.

TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOY MARBLES.
The F. M. Chrlstensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.

BOOK PUBLISHERS.
(Canadian).

McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Maemillan Co., of Canada, Toronto.
Bell & Cockburn. Toronto.
Montreal News Co., Montreal,
Imperial News Co., Montreal and Toronto.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chleago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
J. S. Ogilvie Co., New York, N.Y.
Laird & Lee, Chicago, 111.

Small. Maynard & Co., Boston, Mass.
W. A. Wilde & Co., Boston. Mass.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-
TEREST TABLES

at 2y2 , 3 or 3y2 per cent, each on
separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLE*
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 36c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A complete catalogue of all the ahov* publication! fit

free upon application.

Morton, Phillips & Go.
PUBLISHERS

1 1 5 and 1 1 7 Notre Dame St. We.t, MONTREAL

N.B -The BROWN BROS., Ltd., Toronto, carry

a full line of our publication*.

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel In

OTTAWA, ONT.

JAMES K: PAISLEY, - Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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TRADE MARK TRADE MARK

LEAD and COPYING

PENCILS
ARE THE

BEST 10 CENT PENCILS
for DRAWING and COMMERCIAL USE

IN THE WORLD

«S'

No. 1250 " APOLLO "i LEAD PENCIL, hexagon, yellow polish, 15 DEGREES, viz:

6B, 5B, 4B, 3B, 2B, B, H-B, F, H, 2H, 3H, 4H, 5H, 6H, 7H

,., r„,;
;

i«r;|W'!"'"" -!_^=^^T^

niajrwiTn
^j^.

No. 1255 "APOLLO," Copying Ink Pencil, round, yellow'polish, medium degree, violet ink.

" 1259 "APOLLO" Copying Ink Pencil, " " hard degree " "

" 1254 "APOLLO" Copying Ink Pencil, hexagon, " " medium degree " "

" 1268 "APOLLO" Copying Ink Pencil, round, peacock polish, medium degree, blue ink

VERY POPULAR ARE ALSO

JOHANN FABER'S "APOLLO" PROPELLING POCKET PENCILS

IN VARIOUS COLORS AND SIZES
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THE BADGER LOOSE-LEAF LINE
::c a::

Notice Socket in Back for Pencil

&f>e "RIGHT KIND"

ALUMINUM
SHEET HOLDER
<J Built for hard, knock-about wear—no fussing

to open it—one cover is a bit larger than the

other—opens up with a touch right away.

fj S T R O N G— S I M P L E—S IGHTLY,
<| Standard capacity i to ioo Sheets. No rivets-

Other sizes to order.

Representatives for Western Canada FEILMAN, GIBSON & JARDINE., Syndicate Block, Portage Ave., Winnipeg.
Representatives for Eastern Canada: LEE & WILLIAMSON, Carlaw Bid., Wellington St. West, Toronto.

Ord'r Sheet Price Ord'r Sheet I'riee

No. Size U.S. || No. Size U.S.

l.V 2 x :VA 9.60 7A 6 x 9% $1.50
2A •iV-,x 5% .75 8A 7Mjx 0V2 1.75
3A 3M.X 6«/2 1.00 9A 8 x 9'/2 1.85
4A 4»/2 x 6>/2 1.25 10A 8Vixll 2.00
5A 4M.X 8'/> 1.40 11A 9V2X12 2.25
15A 5M..Y 8V2 1.45 12A 8V2xl4 2 . 25
10A SM-xll 1.60 13A 11 x 8»/2 2.15
SA 5%x i>V, 1.50 14A 12 x 8% 2.25

nc

imis\wmm
::i

Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

—10 TDRON12

NIAGARA PENNANT CO.

NIAGARA FALLS, 0NT.

Cheapest, most perfect workmanship

and designing in Souvenir, School and

College Pennants, Cushions, Sweater

Crests, Arm and Hat Bands, etc.

Send for Catalogue.
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WHY YOU SHOULD STOCK

SWAN PENS
Simplicity of construction re-

lieves the clerk of irksome
explanations.

Every SWAN sold sells ten

more SWANS.
The SWAN manufacturers are

established right in your
midst at Toronto and
without delay can fill

all orders.

The SWAN manufac-
turers have no agents.

They sell direct only

through experienced
assistants.

The SWAN manufac-
turers have established

a reputation for Repair
Service, and have ma-
chinery in Toronto
capable of despatching
any SWAN repair with-

in 24 hours.

SWANS are only
handled by bona-fide

Stationers and Jewellers.

None of your competi-
tors have SWANS on
consignment.

SWAN discounts are

liberal and straight.

SWAN prices are protected

—

No dealer cutting our prices has

an opportunity of repeating the

breach.

No dealer stocks SWANS sim-

ply because he has to but

because he wants to.

The Manufacturers are:

MABIE, TODD & CO.
LONDON, ENG.

CANADIAN OFFICE: TORONTO, ONT.

FAMOUS IN THE PEN WORLD FOR 70 YEARS

WANTED
The advertiser, who is thoroughly

experienced in the Wholesale Station-

ery, Fancy Goods and Publishing

Business, as Manager and Salesman,

desires position with an established

firm. Is thoroughly acquainted with

Canadian trade and conditions, is

well recommended, could commence

}n January 1913.

For appointment address Box No. 293

c/o Bookseller and Stationer

143 University Avenue,

Toronto, Ont.

NEW RESERVOIR MOISTENER

No. 9 PARAGON
MOISTENER

A Moistener that requires rilling but once
in six weeks. It is

sanitary, the parts
consisting of glass
reservoir and bulb
and black rubber-
oid roller. Has no
felt or sponge to
gum up and hard-
en over night. It is

5! always ready for
use. SolemanfYs.

FRANK A. WEEKS MFG. CO., 93 JOHN STREET
NEW YORK

Sold by all leading Canadian Jobbers.

PAPER
FASTENERS

'. : J

75,000,000 "0. K."
SOLD the past YEAR should

convince YOU of their

1 SUPERIORITY.
They Add TONE to You,

! Stationer* in the OFFICE.BANK.
SCHOOL or HOME.

There is geouine pleasure in

their use as well as Perfect Se-

curity Easily put on or taken

off with the thumb and finger.

Can be used repeatedly ant3

I'lheu always work-
" Made of brass in 3 sizes. Put up in brass

I boxes of 100 Fasteners each. _
1 Handsome. Compact. Strong. No Slipping, NEVER

!

All stationers. Send 10c for sample box of 50. assorted.

I Illustrated booklet free. Liberal discoun (to the trade.

The 0. K. Mfg. Co., Syracuse, N. Y.. U. S. A. n°ib

,f

«£
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"KOH-I-NOOR" PENCILS
A Profitable Investment for Retailers

^fcCJIIlBMiMi

K0HWNMR

TO assist dealers who desire to increase their sales and profits, we will supply

a Handsome Expanding Show Case, fitted as Illustrated. This case

measures It 1
/? inches long, 8 inches high and 8% inches deep, and is finished

in polished wood, gold lettered, and divided into compartments to permit of

the assorting of the best grades for retail sales.

Price Complete $20.58 Retail Value $31.80

The Outfit complete includes the following list of "Koh-i-noor" pencils

1 Dozen each, 3B, 2B, B, F, HB, H, 2H,

3H, 4H, 5H, 6H, 7H, 4B, 5B, 6B, and
copying.

y2 Dozen each, 8H and 9H.
1 Dozen No. 1517 Half Length HB degree,

with protectors.

1 Dozen No. 1562 Half Length Copying.

with protectors.

y2 Dozen No. 1568 HB.
'., Dozen No. 1568 Copying.

y2 Dozen No. 1568A HB.
% Dozen No. 1568A Copying.

Apply to your jobber, or to

L. E. Waterman Company, Limited
107 Notre Dame Street West - - - MONTREAL
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Store Management-Complete
16 Full-Pafte
Illustruti

Store

Comply

272 Pagea
Bound in Cloth

ABSOLUTELY NEW

ANOTHER NEW BOOK
BY

FRANK
FARRINGTON
A Companion Book to

Retail Advertising

Complete

$1.00 POSTPAID
"Store Management

—

Complete" tells all

about the management
of a store so that not
only the greatest sales
but the largest profit
may be realized.

THIRTEEN CHAPTERS

Here is a sample:

CHAPTER V.-THE
STORE POLICY- What it

should be to hold trade.
The money-back plan.
Taking back goods.
Meeting cut rates.
Selling remnants. De-
livering goods. Sub-
stitution Handling
telephone calls.
Courtesy. Rebating
railroad fare. Courtesy
to customers.

JUST PUBLISHED

Stnd us $1 .00. Keep the book ten days and if it isn't worth the

price return it and get your money back.

Technical Book Dept., MacLean Publishing Co.

TORONTO

HOW'S TRADE

— Business Development

Do you ever feel that your present occupation pre-

vents the development of your business talent?

Many a young man is engaged in office or store

clerking. Owing to the nature of the business, he lias

but a narrow range in which to exercise his talent.

He cannot relinquish his position to seek one giving

better opportunities and paying a larger salary. To
do so would be to give U P his only source of revenue,

and some one may need his support. Yet it is impera-

tive that he increase not only his business, but also

his salary.

We will solve the problem for you. We have need

of paid time salesmen. Men who can devote spare

hours to our work and make as much, and in many
cases, more money than they can from their regular

occupation. Many of these men we develop into regu-

lar road men, with a high salary. Do you feel that

there are latent forces in you, waiting for an oppor-

tunity to assert themselves? If so, we want you to

let us show you how to discover them. Write at once

for the particulars.

MacLean Pulishing Co.

Circulation Dept.

143-149 University Ave. Toronto, Canada

IN

WIRE BASKETS—?

—

If you have not lined up with the progresive

stationers who have put in the

ANDROCK LINE
"Canadian Made for Canadian Trade"

Send to-day for Catalogue and Price List

that will surpprise you in the ADDED
PROFITS that may be YOURS.

WHY PAY DUTY?

THE ANDREWS WIRE WORKS of Canada

Watford • - Ontario

THE

FAULTLESS
PEN AND PENCIL

HOLDER
gives the largest

sales—the greater

profits to dealers

and most satisfac-

tion to their cus-

tomers. Sold by

all leading jobbers

L. D. Van Valkenberg
Manufacturers

Holyoke - - Mass., U.S.A.
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CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

R^Noafji
f ^^ TRADE

(rayol
V ^^' MARK-

SCHOOLN^tRAYONS
FOR EDuc^|0NAL C0l0R*™ K

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

a AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

Binney & Smith Co.
81-83 FULTON ST. NEW YORK

A Canadian Firm
of

Manufacturers' Agents

Wants several strong

lines of British-made

goods suitable for the

Stationery Trade—in-

cluding leather goods.

Apply c/o Bookseller and Stationer,

Box 296

PEN POINTERS
FOR YOUR

HOLIDAY TRADE

I j

Imortoh
"fEWVSMlYOU can get the

Christmas foun-

tain pen business

in your town at en-

hanced profits by con-

centrating on "THE
MORTON," which
you can buy in such

an infinite variety of

styles and mountings

that it is not neces-

sary to carry more
than one line. Thus
you will be enabled to

buy in larger quanti-

ties. Advantage of

this is obvious.

Every Morton Pen
has our guarantee be-

hind it. You and your

trade are both pro-

tected.

A postal will bring

you information of

our plan for imprint-

ing names of colleges,

etc., on our fountain

pens.

Send for Catalogue.

Made by

J. MORTON & GO.
New York

Canadian Agents :

MENZIES & COMPANY
LIMITED

152-154 Pearl Street - TORONTO
IMPORTERS OF

Christmas Cards, Calendars, Ball Programmes,
Menus, Fancy Card Blanks, Ball Programme

Pencils, Post Cards, etc., etc.

m.
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Dealers

Read This

If you want to build up a profit-

able and permanent ribbon and
carbon paper business, you can

do it by pushing Carnation
Brand. These goods make satis-

tied customers who come back
and re-order. We also make a
full line of typewriter ribbons
and carbon papers which, whiit

selling at lower prices than the

Carnation Brand, are the best

goods on the market at their

prices, and put the dealer in

position to control the trade of

customers who are looking for

low prices as well as quality.

Write to-day for our sample out-

tit and dealers' proposition.

We Sell to the Trade Only.

Miller-Bryant-Pierce Co.
AURORA, ILLINOIS

Harold F. Ritchie & Co., Ltd.

Canadian Sales Agents

32 Church Street - Toronto, Canada

Never Requires Sharpening
Manufacturers Improved Push. Point Pen-

cils, high (Trade standard Pencils, Penhold-

ers and Erasers. Special attention given to

imprint work Si--nd for illustrated Catal, g
and sample Push Foist Pencil.

Lippincott Pencil Co., 221-227 North 23d St., Philadelphia, Pa.

BUSINESS FOR SALE
.1 W IIAMI.Y. OF I'M Tu\. WISHING T"
retire from business, offers bis stock, r-.msist-

i 1 1 tr of books, stationery, fancy goods, wall-

paper, china, etc., for sale. The business was
established twenty years ago, Mini has grown
steadll] erer since. There is no Immediate
burry abonl the disposal <>t it. but would
like t" communicate with possible purchaser
wanting to start business in a year mi- s>>.

ADS and SALES
By HERBERT N CASSON

A Study of Advertising and Selling from the

Standpoint of the New Principles

of Scientific Management

Something in it for Every Advertiser, Advertising Manager,

Corporation, Salesman, Sales Manager, American

Business Man.

CONTENTS
Chapter

II. Can thePrinciples of Effici-

ency be Applied to Sales ?

II. Efficient Salesmanship
III. A Sales Campaign—How

to Start It

IV. Face to Face Salesmanship
V. The Evolution of Adver-

tising

VI. The Weak Side of Adver-
tising

Chapter
VII. The Principles of Effici-

ency Applied to Advertis-
ing

VIII. The Building of an Adver-
tisement

IX. An Analysis of Current Ad-
vertising

X. The Future 01 Advertising

XI. Public Opinion

XII. The Professional Outsider

PRICE, $2.00 NET
Postage, 13 cents additional

TECHNICAL BOOK DEPARTMENT

MacLean Publishing Co.,

143-149 University Avenue, Toronto

XF YOU WANT SOME-
THING AND DON'T

KNOW WHERE TO GET
IT—WRITE US — WE'LL
TELL YOU.

BOOKSELLER AND STATIONER
Special Service Department
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SOLD ALL OVER THE EARTH

The standard of quality everywhere. Highly
absorptive, excellent in durability and perfect

in colors. We manufacture exclusively ab-

sorptive papers for all purposes. Our most
popular qualities are

"WORLD," "HOLLYWOOD," "RELIANCE"
Regular Blottings

"DIRECTOIRE" and "VIENNA MOIRE"
Fancy Desk Blottings

For high class printing, "Albemarle Half-

Tone" and "Albemarle Enameled" are un-

equalled. Samples furnished on application.

Our papers are sold by all of the lead-

ing dealers in Canada and the States

THE ALBEMARLE PAPER MFG. CO.
BLOTTERS ONLY

Richmond, Va., U. S. A.
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Instantly Appeal

Exclusive improvements that are practical

—

beautiful finish—high quality—low prices make

Sanford & Bennett
Fountain Pens

the most popular and profitable line—the fastest

selling pens you can carry.

We allow you the imprint privilege on the best

self-filler and the best safety ever devised.

THE AUTOPEN (Self-filler)

THE COMMERCIAL SAFETY (Non-leakable)

We guarantee them to you—you can uncon-

ditionally guarantee them to your [customers.

Sanford & Bennett Fountain Pens never disappoint.

Write for prices and discounts.

Get ready for the Holiday demand.

Sanford & Bennett Co.
51-53 Maiden Lane New York City

Ready to
Write

Ready to Fill Ready to

Write



BooksellenStationer
OFFICE EQUIPMENT JOURNAL

VOL. XXVIII. No. 11. PRICE, $1.00 PER YEAR

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bldg. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, NOVEMBER, 1912

o

>>
•a
«

en

at

C/5

2
'-3

t*

u
E

5
o
(J

Autopen Ready to Write

i!h~~3is
a

Autopen Ready to Fill

1!

bo
c

o
A

«
a
o

y

Dependable Holiday Sellers
Make sure of a good, steady, profitable fountain pen business

this Christmas. Feature these two popular

SANFORD & BENNETT
Fountain Pens

Every writer will appreciate the advantages of the AUTOPEN
and the COMMERCIAL SAFETY (Non-Leakable). You
ought to sell two or more to every customer, the prices are so

low—the quality so high and the improvements so practical.

Let us put your name on them. You can absolutely guarantee

every San ford & Bennett pen to give satisfaction or money back.

Write for prices and discounts.

SANFORD & BENNETT CO.,
51-53 Maiden Lane

NEW YORK
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TV /IOST Merchants who know "Crown" pens have made them their

* » * leader. You are probably numbered among the wise ones—if not,

we will tell you why these keen merchandisers rely upon the "Crown"

pens to supply the demands of their most exacting pen purchasers.

"Crown" pens are gilded with the very best quality of gilt, making

them as nearly impervious to corrosion as is possible. Their non-corrosive

quality is attested to by thousands of users.

They are made in a very generous selection of 1 2 different styles

comprising every known point, giving every degree of hardness in fine,

turned up and ball points.

Stocking up with " Crown " pens means pen satisfaction to your

customers and assures you of their future trade.

Warwick Bros. & Rutter, Limited

WHOLESALE DISTRIBUTORS FOR CANADA
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PLAYING CARDS
WITH THE

STAMP OF QUALITY j

GOODALL'S
THE LINE THAT MAKES GOOD

Sold in a large assortment of hand-

some designs in the following grades:-

IMPERIAL CLUBS, COLONIALS
Gold Edges

SOCIETY, SULTAN AND SALON
Gold Edges. Cloth Boxes.

LINETTES
*

Many a Stationer has adopted a well-

paying business and an enviable

reputation by selling

Goodall's English

Playing Cards

YOUR IMPRINT ON THE BOXES

ASK YOUR JOBBER FOR PRICES

AUBREY O. HURST
REPRESENTATIVE

24 SCOTT STREET - TORONTO
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LEATHER GOODS
We are now showing a splendid

assortment

New Goods—Suitable for Holiday Trade

Vanity Purse and Card Case
Made of German Silver—Leather Pockets

GERMAN SILVER MESH BAGS
The Links in this Bag are guaranteed unbreak-

able, being made
in a new style
called the

"CUSHION LINK"

Also a large

assortment of

LADIE'S

HAND BAGS
Crepe Seal, Pin Seal

and

Fancy Calf Leathers.

FRAMES IN SEVERAL SIZES AND STYLES

BROWN BROS., Limited

51 Wellington Street West, TORONTO

There's satisfaction in handling- a line of goods that
has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,
Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO

THE "SLANT SLOT" binder

Compare it

with others
and note the
superiority.

A Slotted]
Top Binder]

with a
PositiveJ|
Lock.

A push of

the button
Patent applied for does the

work.

Can be ^
furnished
with either
Regular I

or Special
Centers.

No', ice the slant slot, insuring positive look

Made also with 3-16 in. Sectional Posts,
Style "PANAMA"

FURTHER INFORMATION ON REQUEST

THE SAM'L C. TATUM CO.

Main Office and
Factory :

CINCINNATI. OHIO

New York
Office :

180 FULTON ST.

CANADIAN REPRESENTATIVES :

HAROLD F. RICHIE & CO., LIMITED
32 CHURCH ST.. Queen City Chamber*. TORONTO. ONT.
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A Page from W. J. Gage & Co.'s Catalogue

Now is the time to order your
stock of Invitation Cabinets

INVITATION CABINETS
Each Cabinet contains 25 Invitation Cards and 25 Envelopes to match, suitable

for Invitations or Correspondence.

HOLLAND LINEN SERIES.
Tradi Mark Regiitered

Cloth Finished Cards and Envelopes.

No. Size of Card. Price per 100
1164 Billet or Visiting Card, Plain, Holland Linen Stock 2%x3% $15 00
1160 Countess, Plain, Holland Linen Stock 3 x4% 18 00
1159 Oxford, Plain, Holland Linen Stock 3%x5 20 00
1157 Royal, Plain, Holland Linen Stock 3%x5% 24 00
1158 Royal, Engraved, "At Home," etc., Holland Linen Stock. 3%x5% 30 00

1158% Royal, Engraved, "Afternoon Tea," etc., Holland Linen.. 3%x5% 30 00
1167 Royal, Engraved, Request the Pleasure, etc., Holland Linen. 3%x5% 30 00
1168 Royal, Engraved, At Home, Dancing, etc., Holland Linen.. 3%x5% 30 00

OLD BERKSHIRE SERIES.

Velvet Finished Cards and Envelopes.

1193 Billet or Visiting Card, Plain, Old Berkshire Stock 2%x3% 14 00
1190 Oxford, Plain, Old Berkshire Stock 3%x5 17 00
1191 Oxford, Printed, "At Home," etc., Old Berkshire Stock... 3%x5 20 00
1192 Oxford, Printed, "Afternoon Tea," etc., Old Berkshire

Stock 3%x5 20 00

INVITATION CARDS
No. How packed. Size. Price per M.
79 Plain BeveUed Edge Card 250's 3%x4% $5 00

80 GUt Bevelled Edge Card do 3%x4% 6 00

85 Plain Bevelled Edge Card do 4 x5 6 50

86 QUt BeveUed Edge Card do 4 x5 7 50

1173 Holland Linen Board, Countess 500 's 3 x4% 4 50

1174 Holland Linen Board, Octavo do 3%x4% 5 50

1175 Holland Linen Board, Oxford do 3%x5 5 20

1176 Holland Linen Board, Royal do 3%x5% 6 00

1177 Holland Linen Board, Engraved, "At Home,''
etc., Royal 100 'b 3%x5% 7 50

St. John

Toronto

Paper Mills:- ST. CATHARINES

sample rooms W. J. GAGE & CO., Limited

Montreal Ottawa Office Factories and Warehouse

Winnipeg Vancouver Toronto, Ont.
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to your
customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and
PRIZE MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND
ABSORBS MORE THAN ANY OTHER BLOTTING.

Every Quire of FORD'S BLOTTINGS is Banded in a manner shown in these Illustrations; with Registered

Trade Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTING will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. IN-

FERIOR BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM,
and subsequently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity

soon causing them to smear.

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is

stocked by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal
THE BUNTIN-REID CO., 13 Colborne Street, Toronto
BUNTIN, GILLIES & CO.. LIMITED, HamUton
CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg
SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, Limited. Snakely Mills, Loudwater, High Wycombe, Bucks, England
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Sir Isaac Brock

Busts—2 sizes—$5.50—$23.50, less trade discount.
Orders executed.

Valentines

" Things Different " in Valentines

Howe's THINGS DIFFERENT.
Nickerson's THINGS DIFFERENT.
Carpenter's THINGS DIFFERENT.
Drysdale's THINGS DIFFERENT.

"Get in touch." Unnecessary to state more.

Easters
"Things Different" in Easters

Howe's THINGS DIFFERENT.
Nickerson's THINGS DIFFERENT.
Carpenter's THINGS DIFFERENT.
Drysdale's THINGS DIFFERENT.
Could any combination be so strong?

Avail yourself of the opportunity.

Were it not easy to call forth criticism that might
seem possible to be well founded, we should feel in-

clined to offer our services in the selection of a tidy,

well assorted range of each of the above season's
productions.

HERE'S WHAT WE WILL DO.
To those who care to make us responsible for open

orders placed up to Dec. 15th, we will ship early in
January—and if not to entire satisfaction will accept
back within one week after your receipt of them

—

any series or all—and we will pay the express back.

Don't hesitate, we're serious. We have confidence
in the goods, and in the values.

(Guaranteed Satisfaction)
Seems Safe '

SPECIFY THE VALUE OF VALS., ALSO OF
EASTERS.

Valentine Terms, net 30 days, as Feb. 1st Draft.
Easters' Terms, net 30 days, as April 1st draft.
Or a combined Val. and Easter order as March 1st.

References on new accounts always appreciated.
Dandy lines on the Valentine and Easter Postals also.

Sentiment, but no slush.

Mention this Publication.

QCfje S)utcliHe Co.
Importers and Commission Merchants

77 York Street—Nordheimer Building—Toronto

Thousands of people have used

Esterbrook pens from their

school-days.

Why not make these

people your customers ?

The Esterbrook Steel

Pen Mfg. Co.
Works : Camden,

New Jersey
95 John St. .New York

The Brown Bros.
Limited
Cat ndifiu

Agei ts

Toronto

yd\ir
Statior\er

250 Styles

JsterJbrooK
Steel Pens

. DEALER
A report has been circulated to the Trade that we

have advanced the prices on our line of "O.K." Paper

Fasteners to the extent that dealers did not find a sufficient

profit to warrant futher handling them.

There is no truth in this report whatever. It is mal-

icious, and in our opinion significant of substitution.

Notwithstanding the many advances in the prices of

raw material during the past two years, we have not ad-

vanced the price on our fasteners; to the contrary we are

now making and putting on the market these fasteners in

nickel-plated steel, in addition to our regular line of brass

fasteners, at a lower price.

Accept no substitute. Our trade mark "O.K." is

stamped on every fastener and every box, and this Trade

Mark is your protection.

THE 0. K. MFG. CO., Syracuse, N. Y., U.S.A.

JAS. V. WASHBURNE, PR£S.
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CHRISTMAS BOOKS
Fiction Miscellaneous Juvenile

The Destroying Angel.

By Louis Joseph Vance

Illus. Cloth, $1.25.

The Unknown Quantity.

By Henry Van Dyke

Illus. Cloth, $1.50.

Sky Island.

By L. Frank Baum

Illus. Cloth, $1.25.

Daddy-Long-Legs.

By Jean Webster.

IIIub. Cloth, $1.00.

American Types.

Illustrated by Clarence F. Underwood

In Box, $2.50.

Kidnapped by Moors.

By Captain Brereton

Illus. Cloth, $1.50.

London Lavender.

By E. V. Lucas

Cloth, $1.25.

The Wilderness of the North
Pacific Coast Islands.

By Charles Sheldon

Illus. Cloth, $2.00.

A Boy of the Dominion.

By Captain Brereton

Illus. Cloth, $1.25.

The Twins of Suffering

Creek.

By Bidgwell Cullum"

Illus. Cloth, $1.25.

The Joy of Gardens.

; .By Lena May McCauley

Cloth, Illus., $1.75.

The English Fairy Book.

By Ernest Rhys

Illus. Cloth, $1.50.

Mrs. Lancelot.

By Maurice Hewlett

Illus. Cloth, $1.25.

Two Years Before the Mast.

By R. H. Dana
'

Cloth, Illus., $1.50.

Fairy Tales.

By Charles Perrault

Illus. Cloth, $1.50.

Good Indian.

By B. M. Bower

Illus. Cloth, . $1.25.

Nature Poems.

By Percy Bysshe Shelley

Beautifully Illustrated. Cloth, $2.50.

The Magic Aeroplane.

By L. H. S. Henderson

Illus. Picture Boards, $1.00.

Blue Anchor Inn.

By Edwin Bateman Morris

Illus. Cloth, $1.25.

Guinevere.

By Alfred Tennyson

Illus. by Florence Harrison. Boxed, $4.00

The Flight Brothers.

By L. H. S. Henderson

Illus. Picture Boards, $1.00.

Buttered Side Down.

By Edna Perber

Illus. Cloth, $1.00.

Poems of Love.

By Ella "Wheeler Wilcox .

Illus. Cloth, 75c.

Piggy Wiggy.

By Grace G. Wiederseim.

Cut-out Picture Cover, 50c.

THE COPP, CLARK COMPANY, Limited
Publishers Toronto
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JACK'S BEAUTIFUL BOOKS
The story of the Exploration of the World From the

Earliest Times to the Finding of the South Pole.

A BOOK OF DISCOVERY
By M. B. SYNGE, F. K. Hist. 8.

Author of "The Story of the World," etc.

With colored and other authentic illustrations, maps, &C.
Large square 8vo, eloth gilt, $2.50.

New Volume Illustrated by WALTER CRANE.

ROBIN HOOD
And the Men of the Greenwood.

By HENRY GILBERT. With 10 Plates in Color by
Walter Crane. There are no more fascinating stories
than those which centre in Robin Hood.
Larue Square 8vo, binding design by Walter (rune,

eloth, gilt, $2.50.

THE UFFIZI GALLERY
WITH FIFTY REPRODUCTIONS IN COLOR OF ITS MOST FAMOUS PICTURES. By PAUL G. KO.NODY.
The text will be found elear and illuminating, and the plates form a representative eolleetion of the most famous and
deservedly popular pictures in the richest art-treasury in the world.
The volume from its comprehensive nature will undoubtedly become the standard work on the subject, while ils in-

trinsic beauty will commend it to all lovers of art. In one volume (8 X 10% inches), eloth gilt, with design by Joseph
Simpson, $7.00.

AN ENTIRELY NEW SERIES OF MUSIC BOOKS.

MASTERPIECES OF MUSIC
General Editor of the series E. HATZFELD

Size (9 x 12), the favorite size for the Piano.
Each volume contains a choice selection of the finest

music in the world.
Each volume is by the greatest living authority, and
the text is illustrated.
Each volume is artistically bound in stiff boards.
Each volume has as frontispiece the finest presentment
of the musician.

There is no other series extant in which an apprecia-
tion and criticism of the musician's work is illustrated
by examples of the music itself which can be performed
at the piano.

THE FIRST SIX VOLUMES NOW READY
Beethoven. By Prof. Corder, F.R.A.M. Moiart. By Sir
Frederic Cowen. Mendelssohn. By Sir Frederic Cowen.
Tschaikowsky. By Prof. Landon Ronald. Schumann.
Bv Prof. Landon Ronald. Wagner. By Prof. Corder.
F.R.A.M.

The volumes are issued at the remarkably low price of

50 cents per volume.

THE STORY OF ROME
By MARY MACGREGOR, Author of "The Story of

France," etc.

Illustrated with 20 Colored Plates by Paul Woodroffe,
Dudley Heath, and W. Rainey.

Miss Macgregor is probably the most popular writer
of history now living. Of her "Stories of King Arthur's
Knights" ("Told to the Children" Series) over 60,000

copies have been sold. Here she tells in her inimitable
way the stories of the Great Romans whose deeds boys
and girls the world over ought to know by heart.

Large square 8vo, cloth gilt, $2.50.

OUR ISLAND SAINTS
By AMY STEEDMAN, Author of "In God's Garden,"
etc. With 8 colored plates by Mrs. M. D. Spooner. Tells

the stories of St. Alban, St. Augustine of Canterbury.
St. Keutigern, St. Patrick, St. David, St. Molios, St

Bridget, St. Cutnbert, St. Edward the Confessor. St.

Columba, St. Margaret of Scotland, St. Hugh of Lin-
coln—our own heroes of the Cross.

Large square 8vo, cloth gilt, $2.50.

THIRTY OLD-TIME
NURSERY SONGS

The Piano Music arranged by JOSEPH MOORAT.
Pictures in Colors by Paul Woodroffe. The binding is

also designed by Mr. Woodroffe.

New edition, quarto Music size. Price 75c.

AGENTS IN CANADA:

THE C0PP, CLARK CO., Limited, TORONTO

^" A NURSERY

^ oFE^GtAND
'
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SOME GOOD THINGS
Choice Selections

SIR RICHARD CARTWRIGHT

AT THE
BLACK. CREEK
SIOiTOJ-HDIlSE

..?&':

CANADIAN BOOKS
FAVORITES FOR HOLIDAY TRADE

Reminiscences,

Bv The Eight Honorable SIR
RICHARD CARTWRIGHT,

G.C.M.G.

ONE OF THE BIG BOOKS OF
THE YEAR.

A wealth of Anecdote in connec-
tion with a long Parliamentary ca-

reer. Side lights upon Political

Situations of the Past Fifty Years.
In substance an Autobiography.

Public Men and Public

Life in Canada.
2 Volumes. Vol. 1, 2.00 net.

Vol. 2, $2.25 net.

By HON. JAMES YOUNG.

Two Volumes. The first volume
ends with Confederation, the second,
from Confederation up to the pres-

ent time. No contribution to Cana-
dian literature is of greater import-

ance than this set of books.

The Long Patrol, $1.25.

By H. A. CODY,

Author '
' The Frontiersman. '

'

Rhymes of a Rolling

Stone.

By ROBERT W. SERVICE,

Author of "Songs of a Sourdough."
In Two Editions, $1.00, and Illus-

trated, $1.50.

The Black Creek Stop-

ping House, $1.00 net.

By NELLIE L. McCLUNG,

Author "Sowing Seeds in Danny."

The Wildcatters, $1.25.

By S. A. WHITE,

A stirring tale of the Cobalt mines.

With the Indians in the

Rockies, $1.25.

By A. WILLARD SCHULTZE.

The Book of Woodcraft,

$1.75 net.

By ERNEST THOMPSON SETON.

Dr. Drummond's Poems.

Complete Edition.

- - - $2.50Cloth

Leather $3.50

Speeches and Addresses,

$2.50 net.

Bv LORD MILNER.

ROBERT W. SERVICE

Maidens Fair, $3.50 net

No holiday season is

complete without a
Harrison Fisher book. The
Harrison Fisher girl is

the most popular in all

creation ; she greets you
from the covers of the
periodicals and smiles at
you from the covers of
the six best selling novels.
She is omnipresent and
ever welcome.

WILLIAM
27-29 Richmond Si. W.
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FROM BRIGGS' LIST
for Holiday Trade

INSPECT THIS LIST
FICTION AND GIFT BOOKS

The Hollow of Her Hand,
$1.25.

By GEO. BARK McCUTCHEON.

The Closing Net, $1.25.

By HENRY C. ROWLAND,
Author "The Magnet."

A Romance of Billy Goat
Hill, $1.25.

By ALICE HEGAN RICE,

Author "Mrs. Wiggs of the Cabbage
Patch. '

'

George Helm, $1.25.

By DAVID GRAHAM PHILLIPS,
Author "The Price She Paid," etc.

Mr. Achilles, $1.00.

By JENNETTE LEE,
Author "Uncle William."

The Return of Peter
Grimm, $1.25.

By DAVID BELASCO.

Just Boy, $1.25.

By PAUL WEST.

The Adventures of Dr.
Whitty, $1.25.

By G. A. BIRMINGHAM.

Back Home, $1.25.
By IRVIN S. COBB.

Mis' Beauty, $1.00 net.

By HELEN S. WOODRUFF,
A Second "Mrs. Wiggs."

Cease Firing, $1.50.

By MARY JOHNSTON,
Author "To Have and to Hold."

The Inner Flame, $1.25.

By CLARA LOUISE BUBNHAM,
Author "The Open Shutters,"

"Jewel," etc.

American Belles. Garden
of Girls, $1.50 net.

HARRISON FISHER Gift Books.

These are NOT reprints, but the
regular $3.50 net books of 1911 and
1910.

The Bluebird, $4.50 net.

Illustrated.

By MAETERLINCK.

Cathedrals of Spain,

Versailles,

Greater Abbeys of

England,

The Rhine,

Beautiful Children,

Each, $2.75 net.

BRIGGS
TORONTO, ONT.

Kitty Cobb
$2.25 net

Illustrated.

Bv JAMES MONTGOM-
ERY FLAGG.

On- of the leading Am-
erican gift books.

H. A. CODY

THE "*

WILDCATTERS

NELLIE L. McCLUNG
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URGENT
ORDER

YOUR

WINTER
STOCK OF

GLUCINE
NOW

From your Jobber or direct to

MENZIES & CO., Limited
TORONTO

SOLE CANADIAN AGENTS

LYONS INK LIMITED - Manchester
Manufacturers Glucine Sealing Wax and Ink

Local View Post Cards

HUNT'S REAL PHOTO
PROCESS

Toned Glossy and Mat Surface.

Are the finest cards in the market.

Customers' own subjects reproduced
in the best quality, at lowest prices.

— 250 each subject upwards —

PHILIP G. HUNT
Electric Automatic Machine. Bromide Printer.

WORKS :

BALHAM,
ENGLAND

Export and Colonial Dept.

34 Paternoster Row,
LONDON, E. C.

The largest producer of Real Photo.

Local Post Cards for the wholesale
trade.

Canadian Agents :

Menzies & Company, Ltd.
152-154 Pearl Street, TORONTO, Ont.

Send for samples and trade list and
place your orders NOW for next season.

YOU
cannot afford to handle goods that do not
measure up to a standard that will satisfy

your customers. Their interests should be your
aim in the goods you sell them, because that will

hold their trade—talk quality and give it ! Then you
won 't hear much about price, and if a customer occasion-

ally "bites" on low priced inferior goods offered by others,

he'll come back to you.

CARBON PAP6R

"ANUFAt.

T
^»LLY

"£H«A^pA1H™ „
BEING THf ? Nr«USE0 A1

SEND FOR SAMPLES AND AGENCY TERMS
FOR YOUR TOWN.

BRAND

This is an age of high grade supplies for the office. The
business man demands quality as well as good value.

Sell Him Peerless Carbons and Ribbons

Non-Filling, Non-Drying Ribbons. Non-Drying,

Non-Smutting Carbons, Clear-Cut impres-

sions, Maximum Quality and Best

Value obtainable, he is bound
to be satisfied.

PEERLESS CARBON & RIBBON MFG.
CO., Limited

176 Richmond St. W. TORONTO, Canada



BOOKSELLER AND S T A T I O N E It 11

m » » <<^ < « k - <v> J 9 W P * * » » p m* » >' -> »

i

4 >

Mainly About Ourselves

USING THE TRADE PAPER.
In considering the various methods

available for increasing your business

do not fail to take full advantage of

Bookseller and Stationer as a medium
for providing you with help of various

sorts. Every page of every issue has

something of practical interest to

every bookseller and stationer. The
readers of the paper are all in the

book, stationery and kindred trades,

consequently the advertising an-

nouncements appeal to every reader

and it is the same with the editorial

contents. The editorial pages are

full of practical help in the way of

trade information and suggestions in

no measure less important than the

direct announcements of the different

wholesale and manufacturing firms,

because these advertisements are not

only appeals for business but contain

intelligence for the trade frequently

putting dollars into the merchant's

pockets. No dealer can afford to miss

reading a single advertisement of any
issue of the paper because there is no
telling when they will contain some-

thing of exceptional importance. The
necessity for this vigilance will be

all the more apparent when the deal-

er remembers that his competitor is

in all probability doing the same
thing.

Another manner of using the trade

paper for furthering the interests of

your business is to use the special

service department. By this service

dealers can clear up many difficulties

that have been handicapping them.

We are in a position of vantage for

affording information frequently hard

for retailers to obtain, although

legitimate intelligence which can be
disseminated without any breach of

confidence. It will naturally be un-

derstood that anything of the latter

nature would not be considered at all

as coming within the scope of the

Special Service Department.

**un^

In the news about new books or

other recently introduced merchan-

dise there are times when it would

be unwieldy to introduce the names

of the concerns bringing them out but

this information is always available

through the department referred to

and we would remind the subscriber

that the dollar he pays for his sub-

scription entitles him not only to

twelve issues of the paper but to this

special service as well.

• • •

BROUGHT NEW ACCOUNTS.
Speaking of the intention of Well-

ington & Ward the wholesale camera

and photo supply firm with Canadian

headquarters at Montreal, to again

include Bookseller and Stationer in

their 1913 campaign, the advertising

manager said that had the reeent ser-

ies of three quarter pages resulted in

opening but one new account they

would have considered the investment

a good one. But those three small

advertisements resulted in their open-

ing half a dozen new accounts. This

aside from results the advertisements

brought them from firms with whom
they had previously established rela-

tionship.
• • •

DOING GOOD WORK.
Since the inception of the Camera

and Photo Supply Department as a

regular feature of this paper, there

have been numerous communications

indicating that the number of station-

ers adding this line to the merchan-

dise carried in their stores, is gradu-

ally increasing and in view of the re-

markable success which these dealers

are having it is more than probable

that before long practically all the

book and stationery stores will have

camera departments. The benefit of

Bookseller and Stationer to the trade

in this connection cannot easily be

overestimated.
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ELABORATE HOLIDAYVOLUMES
TO HELP YOU DO A BIGGER AND BETTER BOOK BUSINESS

A CHOICE ARRAY OF MONEY-MAKERS

DAVID COPPERFIELD
By CHAS. DICKENS

TEXT IN FULL. TWENTY-FIVE PLATES IN
COLOR BY FRANK REYNOLDS. R. .

HANDSOMELY BOUND IN CLOTH, BOXED.
Quarto S5.00.

Its importance comes by reason of this artist's
wonderful success with a similar treatment of
"Mr. Pickwick," and as "David Copperfield"
was Dickens' masterpiece, so is this the master-
work of Reynolds.

PICKWICK

THE BELLS
AND OTHER POEMS
By EDGAR ALLAN POE

With a Series of Full Page Plates
By EDMUND DULAC

Remarkable for their lightness of
touch and fertility of imagination.

AN ARTIST IN EGYPT
By WALTER TYNDALE, R.I.

With Twenty-seven Full Page Colored
Plates

$5.00

GOLDEN LEGEND

THE IDYLS OF THE KING
By TENNYSON

WITH 21 PLATES IN COLOR BY ELEANOR F.
BRICKDALE.

HANDSOMELY BOUND IN CLOTH. BOXED.
QUARTO. $5.00. A SERIES OF TABLEAUX—

A PAGENT OF MENTAL PICTURES.

Miss Brickdale has depicted their heroic spirit
with a large interpretativeness of imagination.
Her pictures have movement, lyric quality and
passion. They are tapestry effects and seem to
arrest in paint epic moments of scenes which
actually happened.

THE ARUNDEL LIBRARY OF
GREAT MASTERS

1 .-BOTTICELLI 2.-VAN DYCK
By A. E. OPPE By LIONEL CUST

QUARTO. CLOTH. HANDSOMELY BOUND.
BOXED. $5.00.

The reproductions, twenty-five in each volume,
have been done under the direction of artists, so
that the delicate shades and half-tones of the
originals have been fully preserved.

THE SCHOOL FOR SCANDAL
By RICHARD BRINSLEY SHERIDAN

WITH THIRTY FULL PAGE COLORED PLATES
BY HUGH THOMPSON

Marginal Decorations in Black and White
Handsomely Bound in Cloth, Boxed, $5.00.

TALES FROM HANS CHRISTIAN
ANDERSEN

WITH 30 PLATES IN COLOR BY EDMUND
DULAC.

Handsomely Bound in Cloth. Boxed. Quarto.
$5.00.

The Work of the Prince of Fairy-Tale Writers.
and the Prince of Fairy-Illustrators.

PORTRAIT MINIATURES OF
FIVE CENTURIES

By ERNEST LEMBERGER
LIMITED EDIT;ON OF 500 COPIES

A Short History of Miniature Paintings and
75 Colored Fac-simile Plates Representing

Selected "Master Miniatures."
PRICE $10.00.

AESOP'S FABLES

SHE STOOPS TO CON-
QUER

OR THE MISTAKES OF A NIGHT
By OLIVER GOLDSMITH

ILLUSTRATED BY A SER ES OF
REMARKABLE FULL PAGE COLOR
PLATES BY HUGH THOMPSON.

$5.00

THE SLEEPING BEAUTY
And other Fairy Tales from the Old

Retold by A.T.QUILLER-COUCH
WITH 30 PLATES IN COLOR BY

DULAC
Handsomely bound in Cloth. Boxed.

Quarto $5.00.
This volume includes "Beauty and the
Beast," "Blue Beard" and "Cinder-

ella."

SLEEPING BEAUTY

THE PETER PAN PORTFOLIO
PICTURES BY ARTHUR RACKHAM from PETER PAN IN KENSINGTON GARDENS

By J. M. BARRIE
Bound in Half Parchment and Silk, Cloth Sides

LIMITED EDITION EACH COPY NUMBERED AND SIGNED PRICE $25.00

THE MUSSON BOOK COMPANY, LTD.
TORONTO



A Plea for Cash System in Retail Stores
How the Evils of the Credit System Undermine the Chances of Building Up a Business on a

Sound and Profitable Basis—Cash System Largely Eliminates Business Worries—Gives Merchant

Better Standing in the Trade.

If retail merchants were more familiar with the exact

nature of the evils of the credit system or if they gave

the subject more attention, looking conditions squarely in

the face and giving them intelligent consideration, there

would be an enormously greater proportion of strictly

cash selling than there is to-day.

The cash system is generally admitted to be an ideal

one, but nine merchants out of ten will tell you that a

strictly cash business is impracticable, with the possible

exception of immense concerns, such as the department

stores in the large cities where the personal element is

almost completely submerged.

In small cities and towns a rigid cash system is not

looked upon as being feasible, because there are always a

certain number of people of unimpeachable credit toward

whom the enforcement of a spot-cash rule or even the

mere suggestion of it, would be considered a piece of

utter folly resulting only in chasing away what they be-

lieve to be the very best available trade, a belief which is

open to question for reasons that will be taken up further

along in this article. The consequence is, according to the

theory of such merchants, that as credit is permitted in

these cases, the fact cannot long be kept from spreading

to people to whom it would be deemed advisable to refuse

credit, even though the merchant considered them en-

tirely reliable. Following out that course, it is obvious

that the system would be a questionable venture. But

there must be no such compromising—the cash system is

either right or wrong-. If right, it should apply to all

—

rich and poor alike.

The principle is accepted by practically all merchants

as being right and proper but when it comes to the prac-

tice they hedge. The reason for this is embodied in one

word—fear. They are afraid of the consequences; that

the. local near-Carnegies and Rockefellers, and on down
the scale of the wealthy and not so wealthy citizens, may
desert them. But it must be remembered that just those

people are the ones that generally belong to the class of

successful business men. Therefore they are all the more
open to arguments backed up by sound business principles

and it is not difficult to present such arguments.

Consider the vast amounts of money that are annually

lost by merchants in the way of bad accounts. If that

loss were suddenly to cease the actual receipts and total

net profits would be so materially increased that trade

competition would practically force price reductions. Not
to the extent of sacrifice, however, and the result would
be lower prices to the consumer by reason of the existence

of the cash system and, not imaginary, but genuine profits

for the retailer, because he would no longer be including

among his assets, book accounts at two, five or ten times

what would eventually be realized for them.

That suggests another source of trouble traceable to

the credit system. The book debts mount up gradually

both good and bad. Some prove not only total losses of

the apparent amounts but are really sources of expense

because the interest and buying power of that money is

lost. Other accounts are settled on a compromise basis,

the dealer sometimes considering himself fortunate to get

even part of an account which has become a familiar

figure on his books. But even in the case of the accounts

that are eventually paid in full, the expense of book-

keeping, billing, postage, loss of interest and consequently

attentuated buying capacity, must not be ignored.

There is another aspect which* in importance is not

dwarfed by any of those which have been dealt with.

That is the loss of business which the credit merchant

must suffer by reason of the very fact that he sells on

credit. Any merchant who has been in business, of the

credit-granting variety, for any length of time, will know
that people who owe him money stay away from his store

for that reason. This means that had they been paying

cash they would still be coming to the store, bringing more
cash! Instead of that they are either getting credit or

paying cash at some other store. In either event the

merchant such customers formerly patronized is no longer

getting the trade.

Think of the elimination of worry, the saving of time,

the enhanced credit with the wholesale houses, the in-

creased pleasure of doing business and the added zest

bringing with it enthusiasm consequently developing bet-

ter mercantiling methods and making it possible to de-

velop the business along the soundest lines and providing

against any possibility of failure.

Then, who can continue to argue for credit against

cash trading?

Referring again to the assumption of most dealers that

the comparatively few wealthy people among their pat-

rons as compared with the middle-class buyers, constitute

the most important portion of their trade, they will

be well-advised to "think twice" in this connection. They
have no doubt given the question thought very frequently,

but the chances are that it was the same thought every

time. Hence the admonition to think twice, i.e., consider

the question from another standpoint. The logical con-

clusion will be that the dealer has attached undue import-

ance to the business he has been getting from wealthy

people as compared with those having less of this world's

goods, but who, by the fact of their number being infin-

itely greater, pour an immensely greater amount of money
into the merchants' coffers. The people of the latter clast

are the ones who are really the main support of the mer-
chant and it is a significant fact that they are less prone
to run accounts. Another thing to consider is i;hat they
are less likely to go to the larger centres for their more
important purchases. They are more loyal to the home
town and consequently, if the dealer is going to assume a
different attitude to the different classes, it is not the
comparatively insignificant portion of the population,

made up by wealthy citizens, that should have the greatest

amount of consideration.

This, however, must not be construed to mean that
there should be a curtailment of the merchant's efforts to

get the patronage of the rich. Obviously, that would be
a foolish thing to do. The point is he must abstain from
showing partiality, and in doing that, he will naturally be
as solicitous in his attitude toward each individual among
the small buyers as in the case of those whose individual
purchases are much greater because of their wealth. It
is well also to look to the future, because some of the
people now hampered by straitened circumstances, may
have better days ahead of them and the good attention
given them will blossom out into bigger things in the
way of purchases than would ensue in the ordinary course
of events prescribed by the policy which has been the
object of criticism here.
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Bookseller and Stationer
and Office Equipment Journal

THE MACLEAN PUBLISHING CO., LIMITED
JOHN BAYNE MACLEAN - President.

Publishers of Trade -Newspapers which circulate in the Provinces
of British Columbia, Alberta, Saskatchewan, Manitoba, Ontario,
Quebec, Nova Scotia, New Brunswick, P. E. Island and New-
foundland.

CABLE ADDRESSES
CANADA: Macpubco, Toronto. ENGLAND: Atabek, London, Eng.

OFFICES
Montreal 701-702 Eastern Tp. Bk. Building. Phone Main 1255.

Toronto - - 143-149 University Avenue. Phone Main 7324
Winnipeg - - 34 Royal Bank Building. Phone Garry 2313
Vancoutrr, B.C. - - H. Hodgson, 18 Hartney Chambers
London, Engr. E. J. Dodd, 88 Fleet St. E.C. Phone Central 12960
New York R. B. Huestis, 115 Broadway, N.Y. Phone Rector 2009
Chicago A. H. Byrne, Suite 407 Marquette Bldg., 140 Dearborn St.

France John F. Jones & Co., 31bis Faubourg Montmartre, Paris

SUBSCRIPTION
Canada, $1; United States, $1.50; Great Britain and Colonies, 4s.

6d. ; elsewhere 6s.

PUBLISHED MONTHLY.

MAKING THE MOST OF HOLIDAY BOOK TRADE.
Harvest time for the bookseller is at hand. Between

now and Christmas Day more books will be sold than in

all the previous months of the vear put together, owing
to the unequalled popularity of books as Christmas gifts.

For the very reason that there is certain to be an immense
book trade, booksellers should do their utmost in prepar-

ing for it, because creating extra business under such

conditions is a far easier proposition than in the case of

merchandise which is not in great demand. The dealers

who have not actively begun their holiday book trade cam-

paigns should do so at once. Every sale made now not

only prevents the possibility of some other bookseller

getting that sale, but means the spreading of trade over

a longer period and consequently alleviating the crush

in the later and busier days, thus lessening the number
of customers obliged to leave the store in those last

strenuous days on account of the salespeople being unable

to wait upon them. Now is the time to arrange the whole

layout of the stock as to achieve the highest possible

measure of business-creating display. Prepare plenty

of plainly priced show cards because they will save much
valuable time that would otherwise be taken up by the

staff in answering questions. Frequently such cards ac-

complish everything except the final act of wrapping up
the parcel and taking the money. Full advantage should

be taken of every possible agency for enhancing trade. It

is better to be able at the end of the year to bank the

money coming from these extra efforts than to realize, too

late, the big things that might have been accomplished.

CHARGE ENOUGH FOR YOUR GOODS.
Charge enough for your merchandise. That may sound

rather like a superfluous statement, but it would be well

for the merchant to make a thorough investigation as to

whether he really is getting high enough prices for his

goods. Many booksellers and stationers who are ever com-
plaining of not getting sufficient returns for the labor

and time they put into the running of their establish-

ments, are themselves to blame for this undesirable state

of affairs for the simple reason that they sell their mer-
chandise too cheaply. They forget that there is always
this possibility as well as that of asking too much.
A reputation for low prices is dearly gained and pat-

ronage so obtained of little value if the net result is an
unprofitable or not sufficiently profitable business. The

public will naturally buy at the lowest possible price just

as the retailer himself seeks to purchase his wares to the

best advantage, but it must be remembered that the pub-

lic is willing to pay reasonable prices for satisfactory

goods. When too high a price is asked, the customer will

point out that it is unreasonable, but when the price is

too low and consequently just as "unreasonable," natur-

ally there is no protest from the buyer. The attitude of

the public will be a sufficient barrier against excessive

charges, but it takes eternal vigilance on the part of the

dealer himself, to guard against the danger of selling too

cheaply. Building up trade by establishing a reputation

for honest values and reliability is better than making
low prices the chief plank of the advertising platform.

®
ARE YOU ON THE "STAR LIST."

Manufacturers, publishers and jobbers are as a gen-

eral rule willing to extend assistance to the retailer in

his publicity campaigns and will furnish advertising

booklets, catalogues and circulars imprinted or with blank

space for the dealer's name, and also electros for news-

paper advertisements. Some of the concerns go even to

the extent of preparing completed advertisements to be

furnished the dealers. The usual practice is to supply

these advertising helps to the "Star List" of dealers.

Star list dealers are all enterprising merchants—live men
who take advantage of the various helps for dealers that

are available. Is your name written there? If you are

not represented on the star list there has either been a

blunder on somebody's part or you are not classed among

the live ones. It doesn't matter which of these reasons

accounts for a dealer's absence from that list, it is up to

him to see that his name is included by demonstrating that

it belongs there. 1

@
EXCESSIVE FREIGHT CHARGES.

The cost of transportation is an element of expense in

carrying on business, that should have more attention

than it is given by the average retailer. Take freight

charges for instance. It does not take long to check these

over and the total results at the end of the year from

claims for overcharges will be well worth the time spent.

First of all the merchant should get from the local railway

agents or other sources the correct freight rates on the

different lines of goods carried. Railway clerks have been

known to be careless, consequently there is a danger of

shipments being given too high a rate. The railway em-

ployee can be depended upon to see that the rate is not

too low, because in that case he has to make good the

loss. Therefore when the clerk is in any doubt, the entry

is likely to be at an excessive rate. This is one of the

questions that might well be taken up by the retail book-

sellers' and stationers' association if one existed in

Canada.

CLERKS AND NEW SYSTEMS.

System is a splendid thing, but it must always be

remembered that the man who formulates the system is

not the one upon whom its success depends. It is the

man behind the counter who is largely responsible for

the success or failure of the plan. It is therefore very

necessary to secure the co-operation of the man behind

the counter.

Perhaps dealers hardly give sufficient time to advising

their clerks of the new systems they are introducing.

Such explanations are absolutely necessary to the success

of these schemes. How is the clerk to enter into the
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spirit of the project if it is not properly presented to

him?
In different stores the appeal to the clerks may be

made in different ways. One large establishment has a

recreation club, and at meetings of this, brief announce-
ments of new systems are made, the saving or the better

service these are expected to give, being thoroughly ex-

plained, and the clerk's co-operation asked.

In another establishment, of smaller size, the pro-

prietor explains his new projects to each clerk. He- never

fails to get whole-hearted co-operation.

Clerks are generally willing to do their best for the

man who employs them, but it is human nature that they

will be more thoughtful of their employer's interests if

these interests are laid before them in a tactful way.

Orders are all very well, but more genuine co-operation

is secured by asking, and consulting, than by giving

orders. The merchant who succeeds best is the one who
can inspire his employees with the feeling that they are

working with him but not for him.

CHRISTMAS NUMBERS AND ANNUALS.

British Christmas numbers, annuals, picture books, and
almanacs are in such demand that this business deserves

better attention on the part of dealers than it has had in

previous years. The immense increase in immigration in

the last few years has greatly increased the demand for

publications of this nature and for British literature gen-

erally. This is in addition to the demand there always

has been from native Canadians for the better known
publications. But the variety of the annuals and Christ-

mas numbers sold in Canada now is much greater and the

sales of the better known publications many times what

they used to be. This trade, however, has been handi-

capped because many of the dealers neglected to order

early enough to ensure a supply adequate to the demands
of their trade, not to mention the increased sales that

could have been made were special effort directed that

way.

The different distributing houses have mailed their

lists "to the trade and these lists are a benefit not only

to them but to the retailers as well, simplifying the work
of intelligently making up the orders. They should have

the prompt attention of the trade.

GOING OUT AFTER NEW BUSINESS.

The average stationer sticks too closely to his store.

He does not concern himself enough with the possibilities

of new business outside. To get in touch with people who
are not yet his customers, and to enlarge his sphere of

business operations, he should not be satisfied merely with

serving those who live in his neighborhood, but those liv-

ing farther away; in fact, he should be satisfied with

nothing less than to make his store the centre of attrac-

tion for the whole town—the whole community in which

he lives. A little extra, well directed, effort will do much
toward the accomplishment of this object.

Both staple as well as seasonable goods, but more

especially new lines, should be brought to the attention of

the whole town. The aggressive merchant can do this by

making good use of his city directory.

Again, how many dealers keep on the lookout for new
residents? How many make personal calls upon them?

That going after the new-comers would pay handsomely

is a foregone conclusion, and the sooner the average sta-

tioner realizes that his sphere of business is as much with-

out as within his store, the sooner will his profits begin

to double, without materially increasing his cost of doing

business. In all such missionary work for bigger business,

he will have the hearty support of the manufacturers
whose goods he is handling. They will be more than glad

to lend a helping hand, by supplying him with literature

about their respective lines for liberal distribution among
prospective customers.

CAREFUL MARKING OF CHARGE CHECKS.

On all charge checks there should invariably appear
not only the full name of the person in whose name the

account stands, but also the full name of the person who
makes the purchase. If the charge customer makes the

purchase in person, add on the line below her name, "by
self." If the purchaser is some other member of the

family, set down the name correctly. Sometimes there are

several members of a family who buy on the same charge

account, and it is not sufficiently definite to set down
"daughter." This is apparently a trivial matter, but it

sometimes turns out to be important. Where bills are

rendered at intervals of thirty days, and are not always

paid promptly, the customer may easily forget one among
many purchases. It is, therefore, just as well, for the

store's protection, to be able to state positively by whom
the purchase was made.

®

POINTED EDITORIALS.

Never write an order on both sides of the paper.

* * *

Be as careful of the appearance of your store as you

are of your personal appearance.

* * *

There's no law compelling a merchant to advertise

except the law of business success.
o \

* * *

Getting out after the business you need but which

won't come to you if you wait for it—that's outside sales-

manship.
* * *

In asking favors of the wholesalers when ordering

goods think of their interests as well as your own. Such
consideration begets good treatment.

* * *

If you have trouble in getting your mind off your busi-

ness, cultivate a hobby and ride it in spare hours and
moments. A good hobby will help any man along life's

pathway.
* * *

To know the book and stationery business properly the

merchant simply has to read his trade paper thoroughly

because conditions are ever changing and the trade paper

is the business barometer.

Sometimes your customers will overlook a dusty

counter on a dry and dusty day when the wind blows the

dust through the open door, but an enamel of dust on

goods inside a show case is inexcusable!

* * *

Occasional advertising, as someone has said, is like a

light rain. The good effects pass off and the old dryness

sets in. But after a good steady shower, the sun comes

out and the earth takes on a new freshness and beauty.
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Current New s of Stationery Trade
Personal Items and Brief Paragraphs Concern-

ing Men and Events—Revival of Old Stationery

Fashions—Presentation to E. J. Kastner.

Montreal, Oct. 21.—Twenty-one years ago to-day a

small lad was engaged as ol'iice boy by a firm in New York.

To-day thai boy was tendered a "tin pail breakfast" by

the firm with which he first started to work. The boy

was Ed. Kastner, now Canadian manager of L. E. Water-

man and Company.

F. I). Waterman, president of the company, with sev-

eral of the directors, came from New York to attend the

breakfast, which was given in the general offices of the

company at St. Lambert. He spoke of the service Mr.

Kastner had given, and by way of emphasizing the com-

pany's appreciation gave Mr. Kastner an envelope which

proved to contain $1,000—$500 in Canadian and $500 in

United States money. Naturally Mr. Kastner found it

a little hard to reply, but he expressed his appreciation,

not only of the handsome gift, but of the cordial rela-

tions which, throughout his twenty-one years' service,

have existed between him, the directors and those in all

departments of the large fountain pen concern.

A feature of this social gathering, which was full of

features, was a brief speech made by Mrs. A. D. Crosher,

of New York, who as cashier of the company had hired

Mr. Kastner when he was generally known as "Eddie."

Among the guests from outside, who sat about eating

the dainty breakfast which had been put up in tin pails,

were F. D. Waterman, president of the company, Walter

Randall and W. J. Ferris, directors; J. Seiler, A. J. Tul-

ley, R, C. Liddell, W. H. Kernan, F. P. Seymour, J. C.

Stell, Mrs. A. D. Crosher, Miss J. DeWitt, all of New
York ; Mayor F. Webster, St. Lambert ; Dr. E. M. Desaul-

nier and Mrs. Ed. Kastner.

Burglars got a small amount of cash at Shaw's 5,

10 and 15 cent store at Arnprior on the night of Oct. 6th.

They effected an entrance by pulling a board off the back

door.

The prospect of having joint annual conventions of the

National Association of Stationers and of the National

Association of Engravers of the United States has been

knocked on the head because of the decision of the former

body to meet in future in October, a month which finds

the engravers so busy that they would not marshall a

corporal's guard.

The cult of the aesthetic in stationery has reached

high-water mark in Paris, according to tho correspondent

of a leading London daily. The friends of a nobleman
well known in literary and social circles noticed that the

envelopes which contained the notice of his brother's

death bore not half-penny, but four-shilling, stamps.

Later they ventured to ask him the reason. The noble-

man replied that his artistic sense had been outraged by
the lack of harmony between the crude colors of the half-

penny stamp and the black edging of the envelope. Only
the delicate purple of the four-shilling stamp, he found,

was suited to the sad circumstances

!

The newest stationery fashions, says The Stationery

World, show a tendency towards the revival of old modes
in some particulars, and especially in the use of quill

pens and sealing wax on the writing table of the fashion-

able. The quill pen, however, is in most cases used as

a holder for the modern steel nib, while the sealing wax
is supplied to match the shade of the notepaper, or, in the
case of white paper, the narrow colored border which it

bears. Consequently, red sealing wax is not popular, the

prevailing shades being mauve, blue, and chocolate brown,

while a cream-colored wax is the thing for plain white

or blue envelopes.

W. S. Campbell has opened a branch of his Vancouver
store at Port Mann, B. C, having erected a two-storey

building to house the new business. In addition to sta-

tionery, a stock of builders' supplies and shelf hardware
will be carried in this store.

Since the death of S. S. Barrett, the management
of the Barrett Bindery Company, of Chicago, has been

assumed by his brother, Arthur M. Barrett. The Barrett

Bindery Company was established in 1867 by John R.

Barrett, father of Arthur and Saxton. At his death in

1893 the business was incorporated. A. M. Barrett, who
was formerly connected with this company, is well ac-

quainted with all the details of the business and is the

inventor of the Ambart Punch and the Torsion Binder,

two of the leading specialties of the company.
Rand-McNally & Co., booksellers, in their new building

at Clark and Harrison streets, Chicago, are devoting a

large part of the first floor to a display of office furniture.

The Davis-Smith Company has just been organized at

Boston to manufacture advertising novelties. A. M.
Davis, Kilby P. Smith and T. P. Smith, Jr., are the prin-

cipals This is the third enterprise which Mr. Davis has

initiated. The others are the A. M. Davis Company,
manufacturers of seasonable cards, and Davis & Bond,
publishers of Christian Science books.

The Canadian Art Studio and Stationery Store is the

name of a new concern about to open its doors at 479

Yonge Street, Toronto.

Marin and McKenzie have succeeded W. H. Arthur in

the book and stationery business at 202 Arthur Street,

Port Arthur.

W. A. Clarke, formerly manager of the book, stationery

and drug store at Berlin purchased recently by C. E.

Swaisland, is now engaged in the real estate business with

headquarters at Port Arthur.

J. Taylor's book and stationery business at Hanover
has been sold to J. Musgrove.

George Mason, the Wingham bookseller and stationer,

has joined the ranks of the automobilists, having pur-

chased a Reo car a few weeks ago.

Thom & Co. have opened a fancy goods store at Prince

Albert, Sask.

Chatham, Ont.—Lindsay S. Parrott has disposed of

his book and stationery business to James E. Gray, pro-

prietor of Gray's China Hall, and will leave shortly for

Regina, where he has recently purchased a business. Mr.

Gray will combine the two businesses here, conducting

them at the Parrott stand. He will continue to handle

china, fancy goods and toys, but will give up the handling

of stoves and hardware.

Brewster's have opened a new 5c. to 25c. store at

Tillsonburg.

Leonard Edmonds has succeeded H. F. Mann in the

book and stationery business at Alliston.

©
MAY MANUFACTURE IN CANADA.

F. E. Greenwood, a director of the English firm of

Elliott & Sons, Limited, manufacturers of photographic

materials for nearly sixty years at Barnet, near London,

is in Canada and in an interview reported in a Winnipeg

paper, the firm is said to have been considering the pos-

sibility of manufacturing in Western Canada. It re-

mained to be demonstrated whether the water and

climate of Manitoba were adapted to the purpose.

Mr. Greenwood went through to the Pacific coast.



Office Equipment

WINDOWS AS TRADE PULLERS.

The Canada Drug and Book Co., of Regina, one of

whose window trims is illustrated in this issue, recently

had their store front remodelled giving a spacious double

entrance flanked on either side by a window over twenty

feet in width giving ample scope for the skill and in-

genuity of the window trimmer. These people are thor-

ough believers in the value of window displays as trade

pullers and the illustration of the showing of office sup-

plies excellent as it is, may be considered as simply being

representative of a long series of displays covering the

different lines of merchandise they carry.

A favorite expression heard much during the past few

months in regard to publicity matters of all kinds is, "the

ad. with the punch," says C. D. Crain, Jr., in the Inland

Stationer, dealing with the subject of window displays

^

SELLING OFFICE FURNITURE.
Practically every dealer in office furniture to-day re-

alizes that the best aid in selling his goods on the floor is

to display them in some way that will attract the atten-

tion and please the eye of the prospective buyer. An
effort should be made to group pieces into sets that belong
together. Even if the grouping is nothing more than a

roll-top desk with a- swivel chair in front of it, an effort is

made to effect something of this nature. Many wide-awake
dealers are showing their office furniture grouped in model
offices: a desk, swivel chair, typewriter desk and chair,

waste-basket, filing devices, etc. Some displays show how
the furniture is adapted to some particular line of busi-

ness. It is well to have a filing device in every display.

If the display is to represent a real-estate office, files that

should be used in that line of business should be in that

display: Legal-blank sections, document-file sections, card

sections with the proper labels in each label-holder, so the

prospect can see without being told just what each file is

to be used for and how much of a time and labor-saving

device it reallv is.

Creditable office equipment display of a Regina store. Trimmed by James F. Walsh, of the Canada Drug and Book Co.

and advertising. Everybody understands what is meant
by that graphic phrase : it refers to the quality that strikes

home, that reaches the vital point of the argument, and
rings the little bell concealed in the mental apparatus of

the onlooker.

In the stationery business it is recognized that there

is more need for sales talk, advertisements and window
displays that have' "the punch" than in nearly any other

line. People seldom want to buy office equipment ; many
regard it as an expense, and it is hard to convince the

prospective user of its investment value. Consequently

the most striking argument is not too effective to use in

connection with the simplest proposition of this kind, while

in connection with the more elaborate propositions ordi-

nary sales talk flows gently over the indifferent exterior

of tie prospect without even making a ripple.

LYNN, MASS., PATRONIZES HOME INDUSTRIES.

The policy of the Municipal Council and the City Pur-

chasing Department of buying all city supplies from Lynn

merchants, where there is no material difference in price,

has resulted this year in the contract for all lead pencils,

pens, erasers, penholders and drawing compasses to be

used in the Lynn schools this coming year, being awarded

to the R. S. Bauer Co., Central square stationers. Almost

every large stationery and school supply house in New
York and Boston were in competition for this contract,

and the figures submitted by the R. S. Bauer Co. were

found to be as low as those of the largest stationery firms

in the country. It would seem from this that Lynn mer-

chants are best equipped to serve Lynn interests at lowest

known prices.—Geyer's Stationer.
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Methods of Progressive Retailers

What Some of Canada's Prominent Booksellers

and Stationers are Doing to Promote- Business

—Suggestions From Advertisements.

A Quebec dealer's method of advertising post cards

is to run "local" advertisements in the newspapers. The

paragraph appearing in a column containing news para-

graphs, items of interest. Here is one of his recent ads

of this sort:

Mr. T. II. O'Neill, the well known post card dealer, is

having a great cheap sale of comic post cards. The letter

carriers will be sure to earn their salaries for some time

to come.

A Welcome to Students.

Here is a paragraph from a recent advertisement of

The Robert Duncan Co., of Hamilton, addressed to Normal
School students:

"We have a stock of everything you will need for use

in the ensuing term, text books and art supplies—in fact,

everything necessary can be obtained from our depart-

ment. We would be glad to have you make your head-

quarters at our store at all times.

You will find the service good and the prices right."

Many other dealers in college towns have found that

it pays to make it a point to extend special privileges to

students, letting them use the telephone or leave their

books at the store after school hours. Little things like

that are appreciated and they can be depended upon not

to take undue advantage of you in the matter of such

privileges. On the other hand it will give you their friend-

ship and friendship begets trade.

In Saskatoon.

Hazen-Twiss, Limited, the new firm, of Saskatoon,

office outfitters, show their enterprise by the liberal use

of newspaper space for advertisements that are models

of effectiveness. A recent ten-inch four-column adver-

tisement illustrated four representative filing outfits "One
eacli of four distinct lines, each complete in every detail."

The advertisement told of the efficiency of filing cabinets,

following this up by a paragraph on the construction fea-

tures of the lines offered. The advertisement ends with

this paragraph: "Economy—They cost you less because

exclusive sales agents and buy in large quantities for

cash."

Good Side Lines.

Speaking of side lines here is what one dealer said

recently

:

"I find that souvenir post-cards pay very well, better

than anything else in the store. You can take local pic-

tures yourself and have them made up into photographic

cards. These sell very well. Besides, we have birthday

and holiday cards. I buy cards in quantity, and they net

me from one hundred to five hundred per cent, profit.

One must have as big a variety as possible and select sub-

ject s that are more or less seasonable the year round.
" Graphophones are also very profitable, particularly

in the fall and winter. Every one loves music. If you
have a good line of records, people will listen to the pieces

you play for your own pastime, and this often leads to the

sale of a graphophone. I was surprised at the number
I sold in two months. The first cost is small considering

that it means a customer for new records each month.
This line pays very well—about forty per cent.

"Then in the summer I handle fishing tackle. Every
fisherman knows that when he starts to buv there is no

end. Fishing tackle pays very well—from one hundred to

one thousand per cent. Make an attractive window with

everything used in fishing, and you can sell every fisher-

man an outfit. Offer a prize for the biggest catch or big-

gest fish caught and brought to your store, and you will

have success in the sale of fishing tackle."

@
SUGGESTIONS FOR CLERKS.

A writer in the Twin City Commercial Bulletin in giv-

ing advice to clerks said:

To find out where everything is, so that you can put

your hand on any article in the entire stock when called

for by a customer should be the aim of every clerk.

Get out of the habit of depending on the other clerks

to tell you where this or that article is. It makes a bad

impression on the customer if when asking a clerk for

some certain article, he asks another clerk if it is in stock.

Yes, more is expected of the clerk at the present time

than years ago. He is expected to know if the goods he is

selling are of a good quality and also how they are used.

If your boss has stocked some new articles, first satisfy

yourself as to the quality and then learn all about it,

where it is grown, the process used in packing and how it

is prepared.

The clerk who is interested in the goods he is selling

will learn everything that will be of interest to a pros-

pective customer, by telling him he can sell more goods

than the clerk who must state he does not know.

To be known as a clerk who can wait on the most par-

ticular customers and satisfy them is a good record to

have.

FACTORS IN FAILURE.

"Well, you know there are all kinds of wholesale man-
agement: and if a retailer doesn't get discouraged in the

search, ho is quite likely to find a house that will sell him
—on credit—-three times the goods he ought to have. I've

known a lot of business men who failed because somebody
insisted on selling them too many goods at sixty or ninety

days, and I've really known instances where the banks

broke up promising houses by saddling them down volun-

tarily with loans that shouldn't have been dreamt of.

"So, whatever business a man may be in, he should

watch out for those credit fellows. Don't make a mistake

of believing that the credit man, just because he happens

to be holding that job, has a mortgage on all the credit

wisdom in America. I used to think that credit men wore

halos. Some of them undoubtedly do; there are brainy

chaps among them who do more than anybody else to put

young business men on their feet; but there's another

kind, and if you hunt around in the debris of a business

wreck you'll usually find a halo that has slipped off the

credit man 's pate.

"Now I figured that in my particular case I must add

forty-three per cent, to the cost of my merchandise in

order to show a gross profit of thirty per cent., mark-

downs, losses and shrinkage included. This is a simple

problem in arithmetic, but I believe it to be the problem

that gets the wrong solution oftener than any other mathe-

matical puzzle in business. I've known lots of men to buy7

goods for a dollar, say. and add thirty per cent, to get

their selling price. Then they couldn't understand why
they went broke."—Edward Mott WooleyT

,
in Saturday

Evening Post.



In planning your ad-
vertising see that you
get the full benefit of

every general move
you make.

Newspaper advertis-

ing, circulars and other

publicity should co-

operate with window
displays.

GOOD
advertising;'

To make the most of the time, money and effort you

devote to your advertising, lose no chance to get the full

benefit of each genera] move you make.

For example, if a newspaper advertisement you use

strikes you as particularly good, tell the printer to use

the same type for some circulars to be mailed or other-

wise distributed. Thus you secure circulars and news-

paper advertisement at the cost of one setting 1 of the type.

If the newspaper advertisement, or the part of it that

seems good enough for the purpose, is too small, have it

held until enough other matter has accumulated to make
in all a circular of the size and kind you do wish to use.

Make your circulars, letters, etc., supplement your

newspaper advertisement and repeat the story they tell

in your show windows. By thus making all your outside

advertising work together, results will be greatest.

In newspapers, circulars, etc., as in show windows,

present something new often enough to avoid staleness,

which in the eyes of the modern public is the unpardon-

able sin in storekeeping.

And, above all. when your outside advertising does

rccomplish its purpose, does draw people into the store,

lose none of the. benefits by failure to give just what it

leads people to expect.

THE PRICE OF THE ADVERTISED ARTICLE.

It is not often that advertising is viewed by the dealer

or consumer as an economy in place of an expense. It

is a common idea that the cost of an extensively adver-

tised article is materially increased by the advertising

expense and is hidden somewhere in the selling price. But

and they walk
yes, and they have been walking each day
into the hearts of the little ones. We were
afraid that our stock would not last, but an-

other shipment has just arrived.

Bing Bros.' Famous

Walking Dogs
Jli? $1£ %2-Si %221

This is but one of a thousand interesting

things to be found in this shop. There's

music, pictures, novelties; something for

Him or her, and of the different sort

|
Calendars and Christmas Cards, Ic Up

|

"When It's Music or Pictures Co Where the Crowds Co.".

Jhe ^Sonf^S/io/x

One of the effective newspaper advertisements
of the J. H. Remicke Co.

here comes along a hard-headed business man and upsets

that by the statement that advertising is positively au

economy.

The ALLSTEEL Line of Office Furniture

Will Eventually Supersede Wood in Modern Offices

The Aetna! Construction of ALLSTEEL W: ,i ',

GeMraJ Dc*ip Eumlfiuia ] W&

More Capacity Yet Leu Floor Space

'"TktUU/FO. Tk. Skum>1 File

Half-page office furniture advertisement by the Paquet Company of Quebec.
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Ee is a manufacturer of an article of general use and

has experimented with a policy of no advertising and ex-

tensive advertising. He comes out flat-footed in favor of

extensive advertising. He says:

"Through the power of our advertising we have creat-

ed a public demand so strong that we p,re at the smallest

possible expense in selling.

•The money we expend for advertising is nothing

compared to the amount this advertising saves our cus-

tomers (Inough the greatly increased volume of our

business."

The J. H. Remick Co., conduct "Song Shops" in To-

ronto and in several of the larger cities of the United

States but in addition to songs, they sell various novel-

ties .pictures, toys, etc. One of their recent newspaper

ads is reproduced here

:

The first line of type "And They Walk" has the sub-

ject "dogs" in picture form directly above and is a

unique and commendable way of opening an ad of this

kind. The type selection could hardly be improved upon

and reflects considerable credit on the man who drew i!:

up. The walking dogs attract instant attention and are

given an advantageous position in the paper and there-

fore should be productive of very good business.

®
HOW TO DEVELOP THE NEWS TRADE.

Most of the Canadian booksellers do a good business

both in magazines and newspapers, but there is room for

big improvement. It is not sufficient to spread on the

counter, indiscriminately, whatever comes along from

the news company. The standing order should be revised

regularly and closely watched so that the supply may be

what is best calculated to meet the wants of your trade.

Practically exerybody is interested in magazines—even

people who cannot read can enjoy the pictures. The dou-

ble-spread illustrations in such periodicals as the Illus-

trated London News, The Graphic or Life can be made
good drawing cards if posted in the windows. This is

another method attracting attention to windows constant-

ly, by means of new features similar to those that have

been described in previous issues of Bookseller and

Stationer. The magazines usually have attractive covers

which lend themselves readily to attractive displays and,

as in other lines, there is the opportunity for specializa-

tion—a showing of Canadian magazines for instance or

of fashion journals. In the latter case there is the addi-

tional prospect of selling paper patterns as the result of

the publicity given to fashions based on particular pat-

terns obtainable from the publishers. There is an almost

unlimited field for fostering trade in this department and

by systematic attention to it the merchant can manipulate

his trade so as to double the number of daily visitors to

his store. The oftener people come to the store the better

are the chances of interesting them in other merchandise

carried. The thing spreads too—the interest created in one

customer is naturally spread by him. to others and thus,

without effort on the merchant's part, his business grows

on the cumulative plan.

All this is accomplished by sane and healthy meth-

ods—a cogent contrast to the obnoxious method of trying

to force sales which is a penny wise and pound foolish

policy because it creates something akin to fear in the

customer, preventing him from freely entering the store

unless he is dead certain of making a purchase there.

The wise merchant will welcome people even when they

do not come to buy and will studiously avoid creating the

impression that they are under any obligation whatever

in that connection. The news counter can be inade a po-

tent force in making a beaten path of that nature lead to

your door. Therefore it should have the constant and
best attention of the wide-awake bookseller.

Development of the news trade does not necessarily

mean that the subscription business should be ignored or

sacrificed. <>n the other hand it has frequently been

demonstrated that the dealer doing a big subscription

business in also successful in his monthly sales of maga-
zines and newspapers over the counter.

Nearly Twenty Years in Picton
Brief Sketch of the Successful Career of

J. W. Hambly in the Book, Stationery and
Fancy Goods Business—Started on Capital

of $150.

The illustration presented on this page is a view in

the store of J. W. Hambly, at Picton. It will be seen that

in addition to books and stationery, Mr. Hambly carries

a pretentious stock of fancy china. Another striking fea-

ture of the picture is the effective manner of displaying

sheet music, one that not only brings these publications

prominently before visitors to the store but adds to its

attractiveness.

Mr. Hambly started in business over twenty years ago

at Campbell beginning with a capital of $150. To-day his

sto.re at Picton houses a stock of about $20,000.

Sectional view in Ihe store of J W. Hambly. Picton, Ont.

Port Hope was his birthplace. At the age of fifteen —
upon the sudden death of his father, he was obliged to

leave school and help in the support of his mother and

seven younger brothers. He entered the employ of W.
Williamson book, stationery and fancy goods dealer at

Port Hope, remaining there for six years. Then he went

to Toronto, joining the staff of the old wholesale fancy

goods house of Smith and Fudger. After two years there

he went to Belleville, taking almost complete control of

the fancy goods store of J. C. Overall, remaining there

for four years.

In the four years spent at Campbellford. Mr. Hambly

worked up a good business in books and stationery and

kindred lines and then opened in Picton. His first store

there was a small one, and he has twice moved into larger

quarters, the present store being 150 feet long.

Mr. Hambly has announced his intention of retiring

from business as* soon as he can make satisfactory ar-

rangements to do so.



-Athletic Goods, Leather Goods
Fancy Goods and Toys

Fancy Goods for Stationers

Something About New Productions Rich in Op-

portunities They Provide for Extending Business

in Novelty Goods.

In fancy goods, some of the present season's latest

productions include hair ornaments of light and dark

tortoise shell with inlays of silver and gold. Many of

them have rhinestones and imitation jewels embedded in

the design. A feature of these new Paris hair ornaments

is the lightness, most of the combs and barrettes being

hollow.

The welcome news that hair ornaments once again bid

fair to be a feature of the season's trade has stirred up
manufacturers, and the new sample lines contain many
new and attractive numbers.

Hatpins especially designed for the crepe trimmed hat

have flat heads of black enamel or gun metal. A novelty

in hatpins is one formed of hard polished coal. The coal

resembles onyx, but of course is much cheaper and the

light weight of the pins recommend their use.

Now that sashes are again in fashion, sash pins, whicli

have not been seen for several years, are again appear-

ing in the shops. These pins are square, oval or round

and are dainty affairs of filagree metal with settings of

colored stones.

Bar pins, too, are meeting with a splendid sale. All

kinds are popular, but those of the slender variety set

with rhinestones and other imitation jewels seem to. be

most favored. Enamelled bar pins in various colors, set

with a single rhinestone in the centre, are also meeting
with a good demand. These are popular just now for the

reason that they can be had in so many handsome shades.

Imitation Ivory Goods.

The popularity of articles made of pyroxylin or imita-

tion ivory still continues; in fact the demand for these

goods is larger than ever and promises to increase rather

than diminish.

The new sample lines include amongst other things

photo-frames, calendars, thermometers, desk sets, shoe

horns, pin cushions, clock frames, jewel boxes, trays, salve

boxes, tooth brush and tooth powder holders, hair re-

ceivers, puff boxes, whisk broom holders and a large line

of manicure supplies.

Circular Shelves For Columns.

Wanamaker's New York toy department makes effec-

tive use of the columns which occur at regular intervals

throughout the toy display, surrounding them with a

series of circular shelves upon which merchandise is dis-

played with excellent results. Moreover, this is done in

6uch a manner that nothing is lost by the practice.

The construction of these shelves is simple and in-

expensive. Saw half circular pieces out of thin boards,

first marking off the semicircle with a pair of dividers

or a pencil and string. Next cut out the centre in order

to make it fit around the column. Then put each half of

the circle into position making it fast with two steel shelf

brackets. ,

These shelves can then be covered with colored crepe

paper or some colored fabric. A series of four shelves,

the lower being the largest, and tapering in width towards
the uppermost gives a good display effect.

Booming the Toy Department.

To arouse additional interest in their Toyland a To-

ronto store is holding a doll dress contest for which the

prizes are a diamond ring, a sewing machine, solid gold

locket and chain, gold bracelet, child 's Dresden tea set,

French dolls, etc. There are five classes in four of which

the dolls are to be dressed entirely by the competitor,

and the fifth is for the best dressed doll of any kind owned
by the girl who shows it.

NEW ARRIVALS IN TOYLAND.
Many new arrivals are recorded in Toyland and this

year's holiday season promises to be more interesting

than ever. The United States manufacturers have natur-

ally been influenced by the presidential campaign in that

country and as a result we have the redoubtable '
' Teddy '

'

astride a bull moose tramping down the G. 0. P. ele-

phant and Woodrow Wilson on the Democratic donkey
putting both the bull moose and the elephant out of com-
mission. These statuettes are ivory finished and come in

two sizes.

A novelty in the way of educational playthings is

"The Child's Welfare Table," made of metal and set

upon wheels. The inside of the table top is a blackboard,

while the compartments beneath contain novelty sand
toys, plasticine, colored crayons and other articles with

which the children can enjoy themselves and at the same
time be taught something worth while.

A boy's telegraph outfit has made its appearance, hav-

ing the Morse alphabet, receiver and ticker. With it a

boy can learn telegraphy.

Chinese dolls are now being offered in fancy form
over candy boxes. These dolls are also offered as twenty-

five cent items with bright dresses and celluloid faces.

"The Teddy Bull Moose" is a stuffed and jointed

animal with unbreakable head and antlers, of the same
material as the well known "Campbell Kids."

Other new items in dolls are "The Brick Top Twins,"
"The Wall Eyed Dolls," "Jack and Jill," in attractive

dresses, peach bloom complexions and with glass eyes

that can be turned by a twist of the finger to produce a

variety of sentimental and humorous expressions. These

dolls are of unbreakable material.

Turkey-trotting turkeys and grizzly-bearing grizzlies

are among the season's new productions in grotesque

animal toys.

Joy dolls and gloom dolls based on the newspaper
cartoons of T. E. Powers are other new arrivals this

season.

%
The Daily Graphic, of London, England, issued an

illustrated Football Number, giving pictures of the win-

ners of the Cup Finals and of the other competing teams
in the principal leagues. A history of the rise of the

game, league records, table of English cup winners and
dates of international fixtures were included.
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MOVING PICTURES IN THE HOME.

Activities in Toyland must keep pace with the progress

of the world. Hence, in accordance with the growth of

moving picture theatres, w« have the development of

magic lanterns to the extent of machines which, in ad-

dition to projecting such objects as post cards, reproduc-

ing them in actual colors, will reflect animate objects,

such as the movement of a watch. For the use of the

magic lanterns of the sort which have for many years

entertained the children of the land, it was necessary

to provide new slides to give a change of program and
frequently, for one reason or another, this was not done.

Moving picture machine for the home.
Photographic Stores.

-Courtesy United

The constant repetition of the same old subjects killed

interest. In the new style of lantern there are inexhaus-

tible opportunities for varying the entertainment, because

it will reproduce in picture, anything not too large to be

accommodated by the size of the machine. Thus it keeps

pace with the world's progress, because pictures and para-

graphs from the newspaper can be reproduced, continually

providing new sources of interest. The sale of reels for

moving pictures provides additional opportunities to ex-

tend trade. Machines on the market include styles for

use with either gas, electric light or acetylene.

f ~
I

Stands for Displaying Dolls.

For the purpose of assisting in the display of dolls,

stands have heen perfected adjustable to various sizes by
which they may be shown upright as indicated in the

accompanying illustrations presented through the courtesy

of J. B. Timberlake & Sons, of Jackson, Mich.

Extending the Stationers' Field

In the United States booksellers and stationers are be-

ginning to pay more attention to sporting goods, phono-
graphs, celebration novelties and other good selling lines

which afford great opportunities for extending profitable

trade. Dealing with sporting goods the American Sta-

tioner in a recent issue said:

Stationers should study the possibilities for Business

Building in connection with the sports of the country.

In foot balls there is a large variety made, the prices

of which range from $1 to $5. The better grades of these

balls are made of a grained leather case with pure Para
rubber bladder inflaters and rawhide laces. Those that

can be retailed for $1 to $1.50 are made of pebbled grain

cases and pure Para rubber bladder. Stationers could

carry a few of these lower priced balls and could refer

customers to the maker's catalogues and take the orders

whenever there is a chance to sell one of the better kind.

Next in order after the ball as a necessary part of the

game are the pants and jackets for the players. Both of

these can be made of a number of different materials, the

ones most in use, however, being canvas or drill, in either

white or brown. In the more expensive grades the pants

are made with curled hair, felt and other padding. The
jackets are of the regulation sleeveless pattern and are

white or light brown in color.

Among the accessories that go to make up a football

outfit are shoes, stockings, elastic and leather belts, shoul-

der pads, collar bone protectors, sweaters, head harness

of all kinds, knee, thigh and shin guards, ankle supporters,

suspensories, wrist supporters, etc. These and other in-

cidentals afford chances to increase profits.

The equipment for the Rugby style of football adds

to the possibilities for making sales, as Rugby has gained

in favor in the past five years and has increased the num-
ber of those playing the game. There are also other

varieties of the game, namely, Soccer and Gaelic.

At the time that football is being played there is al-

ways a revival of interest in indoor athletics. With the

end of the football season, basket ball and hockey have

their innings. These with outfits for gymnasium work
and for the outdoor winter sports add greatly to the call

for athletic goods.

TWENTY YEARS AGO.

From the November, 1892, Issue.

Extract from a letter written to the editor by A. T.

Cooper, of Clinton, one of a number of communications

from dealers following the publications of an article on

"Collections":

"I was much interested in your article on Monthly

Collections in your August issue. The next best thing to

doing business for cash only is strict credit limits. Most

certainly "Cash and One Price" are carrying the large

departmental stores to victory, but to change suddenly

from cash and credit to cash only would be found difficult,

unless there were many advantages to be gained by the

customer. The interest in monthly accounts is a modern

one, and I believe a stepping stone to entire cash."

As far as can be ascertained the first trade journal

ever published in the world was a monthly, devoted to the

•bookselling line. It was called Mercurius Librarius, and

made its first appearance in 1648.

Editor's note.—rIt is interesting to add that Bookseller

and Stationer is Canada's oldest trade paper, founded in

1884 by the late J. J. Dvas.



Extending the Art Supplies Department
Field of Ceramics One That is Rich in Opportunities for Book and Stationery Stores, Adding

Prestige and Enhancing Trade and Profits—Something About the Nature of the Requisites.

There is an extensive field open to book and stationery

stores for developing trade in art requisites. Such articles

as pencils, erasers, brushes, paints, water colors, drawing-

paper and other familiar items have long been identified

with the stationery stores, but why should there not be a

full complement of art requisites of all descriptions in

all such stores? Where there is room, this should be sup-

plemented by carrying the complete art subjects them-

selves.. Many dealers have extensive departments devoted

to pictures, and do an extensive and profitable business

in them.

There are similar fields open in pyrography, metal-

lurgy, ceramics and others that will suggest themselves.

Of those mentioned, ceramics is probably the one that

has had the least attention from stationers. But when
the growing popularity of china painting is considered,

the opportunities for profitable business which it offers

are obvious. Books on the subject should be featured,

affording still further sales prospects.

The field of ceramic art has during the past few years

been much enlarged and broadened owing to a very sub-

stantial reduction in the price of the outfits and materials,

colors that formerly cost 20c to 75c may now be bought
at retail for 10c to 25c, and beginners' outfits may be

sold as low as $1.50 and a complete outfit may be had
for $3.50, and they are fully guaranteed to give perfect

satisfaction.

Another item that helps the business is the outline

studies for the use of those who have never learned to

do their own designing and drawing, these designs made
especially for china may be had in nearly a thousand
different designs for only 10c each and they are by the

foremost artists throughout the world.

In these days of strenuous and high living and the

entrance of women into commercialism, it is well to call

the attention of ladies in all walks of life to something
that will be of value commercially and for a bona-fide

profit-producing occupation nothing equals china paint-

ing, the presents for holidays, weddings, birthdays and
other occasions may be painted at considerable saving
and then during leisure hours there can be produced
many pieces that can be sold at a nice profit.

Among the articles required by ceramic students are

the white china, china colors, Roman golds, outfit boxes,

palettes, decorating kilns, pens, pencils, papers, studies, and
for the inevitable accidents, mending cement is in demand.
As in other lines, there are different makes of the various

articles required, and thus the extent of the goods in

demand is increased.

There are almost invariably one or more young women
employed in book and stationery stores, and they would
naturally be interested in china painting, with the prob-
ability of actively taking up the art, and thus fitting

themselves for intelligently taking care of this depart-

ment. Naturally the results at first will not be as good as

in subsequent years, but don't procrastinate. That will

mean not only lost opportunities this season, but also the

loss of the increase that would surely follow next year
by reason of the experience gained and the benefits in

the way of publicity and additional patronage attracted

by reason of the establishment of such a department in

your store.

Another field in connection with the art department is

that of partly prepared motto cards, place cards, calen-

dars, etc., for selling to water color artists there being

blank spaces- for filling in the water color sketches. Other
similar productions have designs and wording printed ;n

faint grey to be gone over by the artist in water colors.

Throw-in card to go with Christmas gifts. — Shown by Sutcliffes.

MAKING A "WING" DISPLAY RACK.

Wing display racks are particularly effective in dis-

playing post cards, pictures, valentines, etc., as they show

a maximum amount of merchandise in the minimum
amount of space. Perhaps because of the expense at-

tached or perhaps because of lack of interest these useful

articles are still unknown to many stores. But this is no

reason why they should not be placed in immediate use—
for anyone in the store at all handy with tools can make
one. This is how. Construct six or eight frames about

7x3 feet with the corners braced inside. Then cover the
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A number in the Musson Book Co.'s Easter line for 1913.

frame with one inch poultry wiring, covering this in turn

with red or green burlap on both sides.

Then the frames or wings can be fastened to the wall

by means of strap hinges. Screw three pieces of board

to the wall, fastening the hinges to these and the trick is

turned.
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List of the Best Selling Books
Checked Up from Returns Submitted by Repre-

sentative Booksellers—Reports of Publishers'

Best. Sellers.

Canadian Summary.

Their Yesterdays (Harold Bell Wright) 74

Between Two Thieves (Dehan) 46

The Streets of Ascalon (R. W. Chambers) 44

Chronicles of Avonlea (L. M. Montgomery) 18

The Street Called Straight (Basil King) 18

Sunshine Sketches of a Little Town (Stephen Leacock) 17

Publishers' Best Sellers.

Bell and Coekburn :

—

1. Sunshine Sketches of a Little Town.
2.. Smoke Bellew.

3. Pomander Walk.
Wm. Briggs :

—

1. A Romance of Billy Goat Hill.

2. The Hollow of HerHand.
3. George Helm.

Cassell & Co. :

—

1. Four Gates.

2. Napoleon Prince.

3. The Virgin Fortress.

The Copp, Clark Co. :—
1. The Destroying Angel.

2. Daddy Long Legs.

3. London Lavendar.

Henry Frowde:

—

1. Between Two Thieves.

2. Pujol.

3. The Master of the Oaks.

Macmillan Company:

—

1. My Lady's Garter.

2. The Lovers.

3. Phrynette Married.

McClelland and Goodehild:—
1. A Cry in the AVilderness.

2. The Tempting of Tavernake.
3. The Mountain Girl.

McLeod and Allen :

—

1. Their Yesterdays.

2. The Streets of Ascalon.

3. Friar Tuck.

Musson Book Co. :

—

1. The Net.

2. The Street Called Straight.

3. The Wind Before the Dawn.

Libel on Canada is Nailed
London Publisher Answering Statement in Corn-

hill Magazine That "Nobody Reads in Canada"

Says This Dominion Consumes More Books Per

Head Than Any Other English Speaking Country.

Canada's hook trade and newspapers have been the

subject of a press controversy in England and John Lane,

the London publisher who was in Toronto a few months
ago completing arrangements with Bell & Coekburn to act

as his representatives in this country, has taken up the

cudgels in Canada's defence.

An article in the Cornhill has described Toronto as

"a city of 350,000 inhabitants, which subsists on four

book-shops of unequal merit"; and Mr. Lane neatly con-

victs the writer of living in a glass house and throwing
stones by pointing out that Bristol, a city with a literary

past, "possesses nearly 400,000 inhabitants, a university,

a cathedral, a great public school, an ancient grammar
school and a baker's dozen of reputed millionaires. . . .

And yet, with all these superlative advantages, Bristol

has only two modern bookshops that approach the stand-

ard of those of Toronto." Countering the Cornhill state-

ment that "nobody reads in Canada," Mr. Lane remarks:
"I should say, with some knowledge of the book trade

in Britain, America and the Colonies, that Canada con-

sumes more books per head than any English-speaking

country in the world."

.
@

An Australian author, David Hennessey, with the only

novel written in the last ten years won the second prize

Some Managers Would Tell Him.

In a book store, recently, a clerk was heard to ask the

manager: "What does 'The Hereafter' look like?"

DAVID HENNESSEY
Winner of Second Prize of $2000 in Novel Competition.

of $2,000 Hodder & Stoughton's $5,000 prize novel com-

petition. The name of the book is "The Outlaw." The

half-tone illustration of the author is presented through

the courtesy of the Musson Book Co., representing the

English publishing house.
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Canadian Books and Authors
Death of Robert Barr—New Record for Can-

adian First Edition—Items of Interest About
Canadiana.

London, Oct. 22.—Robert Barr, the novelist, died sud-

denly to-day at bis home at Woldingham, Surrey.

Robert, Barr was born iu Glasgow sixty-two years ago.

When five years old his parents moved to Wallaeetown,

Ont. He was educated at Toronto, and taught for several

years at Windsor. Canada.

Among the works, of Mr. Barr are: "In a Steamer

Chair" (1892): "From Whose Bourn" (189:?); "The
Face and the Mask" (1894): "In the Midst of Alarms"
(1894); "A Woman Intervenes" (1890); "The Mutable

Many" (1897); "The Countess Tekla" (1899); "The
Strong Arm" and "The Unchanging Fast" (1900); "The
Victors" (1901): "Over the Border" (1902); "The Tem-
pestuous, Petticoat" (1905); "A Rock in the Baltic"

(1906); "The Measure of the Rule" (1907); "Stran-

leigh's Millions" (1908); "Cardillac" (1909).

Ralph Connor's new book "Corporal Cameron" will

he out November 10 and the initial printing is a Canadian

edition of .'10.000 copies, a record for first editions in

RALPH CONNOR

Canada, and the publishers expect that with subsequent

editions it will mean that the record of 45,000 copies of

the last Connor book, sold in Canada, will be surpassed.

A new book by Adeline Teskey is to be brought out by

Cassell & Co. in the spring. It will deal with pioneer

life in Canada and will be called "Candlelight Days."
Bishop Boyd Carpenter, Canon of Westminster, for-

merly Bishop of Ripon, was a recent visitor to Toronto

where he delivered several addresses.

A tale of French Canada and New York is Mary F.

Waller's "A Cry in the Wilderness," which is one of the

month's issues by McClelland and Goodchild. The pub-

lishers report that the initial sales have been remarkable

and that the book promises to eclipse in popularity this

author's previous success "The Wood Carver of 'Lym-

pus.
'

'

In the Peeps at Many Lands Series of Macmillan's a

new title is: "Newfoundland," by Ford Fairford. It con-

tains twelve full page illustrations in color by C. G.

Lowther.

"Sunshine Sketches in Canada," the new Stephen Lea-

cock book just published by Bell & Cockbum is not only a

delightful volume, but so remarkable a picture of life in

the average small town of Ontario as to constitute it a

Canadian epic. Reading this book you will meet people

whose characteristics are almost identical with individuals

to be found in any Ontario town that may be named.

While the author's sketches are somewhat in the nature of

caricatures, it is good natured fun and it is to the people

familiar with life in any little town that, "Sunshine

Sketches" will make the straight appeal.

A generous tribute is paid Oana'da in the sumptuous

work published by the Religious Tract Society, London,

under the title "Canadian Pictures." Tt consists of re-

productions in color of three dozen pictures by Harold

Copping, an English artist, who has made frequent visits

to this country. Each picture is on a separate card,

accompanied by a page of explanatory letter press by Miss

Emily P. Weaver, whose broad familiarity with Cana-

dian life and history has enabled her to do her part with

accuracy and discrimination.

Robert Shields, of Toronto, was in the central Alberta

country recently to gather material for his new book,

"The Lure of the Canadian West." Robert Stuart Mc-

Arthur, LL.D., of New York, who has examined advance

proofs of several chapters, says it will make a book of

value and interest, as "the recent phenomenal Canadian

development is commanding the attention of the contin-

ent and the world. The agricultural* and business op-

portunities of the great West have captured the imagina-

tion of two continents."

Charles G. D. Roberts has written a series of his de-

lightful animal stories for the new volume of St. Nicholas.

Two of the titles are: "Teddy Bear's Bee Tree" and

"The Little Furry Ones That Slide Down Hill."

A plain unvarnished record of experiences during a six

months' tour in Western Canada in 1911, where home

helps are in great demand is Ella C. Sykes' "A Home

Help in Canada." The author, although under no neces-

sity to do so, occupied five posts in succession, and met

with great kindness, and she trusts that her investigations

may prove useful to girls who wish to try their fortune

in the Dominion. The book is being brought out by

Smith, Elder & Co.

An unusual contribution to our knowledge of the so-

cial and religious history of Japan is found in "Just Be-

fore the Dawn," the work of a Canadian author, Rob-

ert Armstrong, published by Macmillan's. This is not a

book about the Japanese by a foreigner, but is rather a

foreigner's translation, classification and exposition of

Japanese works on the life and teachings of the peasant

sage of Japan, Ninomiya. Sontoku. A great and eco-

nomic reformer who met moral and religious problems

in carrying out his reforms, a man who found that im-

moral men were not good citizens from a purely economic

point of view, and who used whatever forces he could

find in their religious views to stimulate their moral

lives—that was Ninomiya Sontoku. The fact that the

Japanese see that it is quite possible to be a follower of

Ninomiya and of Christ at the same time makes the story

of the former's life peculiarly significant to Christian

readers.

The Canadian Almanac is hereafter to be issued in one

edition only, cloth $1.00. This action has been taken be-

cause of the wider scope of the work necessitating the ad-

dition of many more pages than' in former years, the pub-

lishers consequently finding it inadvisable to issue the book

paper bound. The forthcoming volume will be the 66th

annual volume.

"An Irish Evolution" is the title of a book recently

published by Watson Griffin, of Brandon, Manitoba.
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Authors and Their Books
Interesting Items Providing Pointers of Prac-

tical Help to Booksellers in Promoting Sales.

.lames Bryce, British Ambassador, at Washington,

returned to America in September after a tour of Aus-

tralia. His book- "South America: Observations and

Reflections," is a recent issue by MacMillan's.

A scries of three books published at 35 cents and de-

signed to meet a demand, for religious titles suitable for

Christmas giving, have just been published by Henry

Prowde. The titles are: "The Story of Jesus: for Little

People," "The Story of Joseph the Dreamer" and "The
Story Of David: the Idol of the People."

"Once-Upon-a-Time Tales" by Mary Stewart, are de-

scribed as real fairy tales having the simplicity and dra-

matic quality of Anderson and Grimm, Carrol and Lang.

The volume includes "The Way to Once-Upon-a-Time"

by Henry Van Dyke. It is a Frowde publication.

Important among the new fall books published by

William Briggs is a new book by the late David Graham
Phillips under the title of "George Helm." This was
one of the MSS. left by the author and given to the public

by his executors. Another outstanding novel included

among the fall issues of the same house is Mary John-

son's "Cease Firing." Booksellers will recall the im-

mense success of her first novel "To Have and To Hold."
Books novelized from dramas do not very often attain

great success but in the novelized version of David Be-

lasco's "The Return of Peter Grimm" the publishers

confidently expect that there will be an exception to the

general rule.

A New Boys' Annual.

A new comer in the field of boys' annuals is "The
Captain Annual," being its first appearance as an annual

although the Captain Magazine "for boys and old boys"
is now in its 26th volume. The publishers are George

Newnes, Limited, of London, Gordon & Gotch being their

Canadian representatives. They report a gratifying sale

throughout Canada. The book has nearly 1,200 pages and

weighs six pounds. There are stories by well-known writ-

ers, numerous illustrations and articles on models and

model building, stamp collecting, cycling, motor cycling,

photography, rowing, cricket, football and other hobbies

and pastimes. The volume will retail at $1.75.

By oversight in the advertisement of McClelland and
Goodchild in last month's issue, the last word in the title

of F. Phillips Oppenheim's new novel was printed as

"Tavernoke" instead of "Tavernake" and the word
"Abou" appeared "Abdu" in "The Gift of Abou Has-
san."

The present conflict in the Balkans has occasioned the

publication by Cassell's of a cheap edition of John Foster
Fraser's "Pictures in the Balkans." The same house
has issued a popular edition of Chesterton's "What's
Wrong With the World," and a new edition of Profes-
sor Morley's "First Sketch of English Literature," with
a supplement, including Swinburne, Meredith and other
writers who came into prominence after the appearance of
the first edition.

A new juvenile in McClelland & Goodchild 's list is

"Uncle Noah's Inspiration," by Leona Dalrymple. The
same house has published Dwight Elmendorf 's "A Camera
Crusade on Horseback Through the Holy Land," with
one hundred full page illustrations.

Books Received
The Unknown Quantity. Henry Van Dyke. Toronto:

Copp, Clark Co. Cloth, $1.25.

This new volume by the author of "The Blueflower,"

and "The Ruling Pashion," is uniform with those volumes

in size and binding. It is a book of romance containing a

number of the modern fables published serially as "Half-
Told Tales" and eleven longer stories. The thread which

unites the stories is described in the preface as being

similar to the little river that binds together the chain of

lakes, "a necklace of lost jewels," in the Laurentian

Mountains in Quebec, "each with its own character and
therefore its own charm." Most of the stories end hap-

pily even after sorrow. The "unknown quantity" is the

connecting thread of the stories, being "the secret, in-

calculable influence of one life on another . . . the web
of circumstance woven to an unseen pattern."

Sky Island. L Frank Baum. Toronto: Copp, Clark Co.

Cloth, $1.25.

Further adventures of little Trot and Cap'n Bill, the

ingenious pair who provided such delightful entertainment

for children in "Sea Fairies." There is a brillant cover

inlay in full color and over a hundred other illustrations.

The Destroying Angel. Louis Joseph Vance. Toronto:

Copp, Clark Co. Cloth, $1.25.

In order to save a girl from the consequences of an

indiscretion by giving her the protection of his name the

hero suddenly marries a girl at a time when he is con-

demned by the doctors soon to die. He goes to the South

Seas and is believed to have died but in reality is cured.

Returning to New York after several years he recognizes

his wife in a celebrated actress. Adventures follow

typical of Vance novels including an all-night chase in a

motor boat and a wreck on a deserted island before all

the mysteries and difficulties are cleared away.

Mrs. Launcelot. Maurice Hewlett. Toronto: Copp. Clark

Co. Cloth, $1.25.

The sub-title is "a Comedy of Assumptions."
The love of three men for a beautiful woman provides

plenty of scope for a typically passionate Hewlett novel

told with all the exquisite characterization and vivid

MAURICE HEWLETT

beauties of phrase for which the author is noted. The
husband is a dry ambitious man, unlovable, but to be

pitied because ambition pulls him one way and love for

his wife, the other. The other two men are the Duke
of Deirzes and Gervais Poore "a luscious and perfervid

young poet." The Duke takes the party of four by coach

through France to Italy to the "vine-bright hills" above

Rapallo where Gervase "set up a school of love and taught

her the mysteries
t
of it," surrounding her "with all the

wild observances of which youth and genius ever pay to

beaut v and gentleness."
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The Twins of Suffering Creek. Ridgeway Cullum. To-

ronto : Copp, Clark Co. Cloth, $1.25.

Suffering: Creek is a Montana mining camp in the

Rocky Mountain foothills. The hero is a weak type of

manhood but looms into greatness by reason of the won-

derful breadth of his love and devotion to his wife, rising

above her desertion of him to run away with another man
and finally accomplishing her redemption.

London Lavendar. E. V. Lucas. Toronto: Copp, Clark

Co., cloth. $1.25.

This is a book that will appeal strongly to the many
Canadian readers who have a weakness for the charm of

old London.

The Keynote. Alphonso de Chafeaubriant. Toronto:

Musson Book Co. Cloth, $1.25.

This is the novel which won the Prix Goncourt annu-

ally awarded to the greatest piece of French imaginative

writing for the year.

Chats With Children of the Church. James M. Farrar,

D.D. New York: Funk and Wagnalls. Cloth, $1.29

net.

The third of a series books written with the same object

in view. The other titles are "A Junior Congregation"

and "Little Talks to Little People."

A Christmas Party and Santa Claus. Ida M. Huntingdon.

Chicago: Rand McNally & Co. Cloth, 75c.

A holiday juvenile with eight full page colored illus-

trations by Henry Thiede.

The Little King and Princess True. Mary Earle Hardy.

Chicago : Rand McNally & Co. Cloth, boxed, $1.25.

A holiday gift book for children, illustrated in black

and white for drawings by Milo Winter and from photos.

Daddy-Long-Legs. Jean Webster. Toronto: The Copp,

Clark Co. Cloth, $1.25.

The House Not Made With Hands. David Lyall. Toronto

:

Musson Book Co. Cloth, $1.25.

The Makeshift Marriage. Mrs. Baillie Reynolds.

©

Recently Issued Copyrights

Works of Fiction Brought Out by Canadian Pub-

lishing Houses During the Past Month.

Anonymous. The Master of Mysteries. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Anonymous. My Escapes. By a Bachelor. Toronto:

McClelland & Goodchild. Cloth, $1.25.

Adams, Mary R. S. The Marshall. Toronto: McLeod
& Allen. Cloth, $1.25.

Beach, Rex. The Net. Toronto : Musson Book Co. Cloth,

$1.25.

Belloc, Hillaire. The Green Overcoat. Toronto: Mc-
Clelland & Goodchild. Cloth, $1.25.

Burnham, Clara Louise. The Inner Flame. Toronto:

Wm. Briggs. Cloth, $1.25.

Castle, Agnes and Egerton. The Lure of Life. Toronto:

Musson Book Co. Cloth, $1.25.

Comstock, Sarah. The Soddy. Toronto: Musson Book
Co. Cloth, $1.25.

Chester, George Randolph. The Jingo. "Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Davis, Richard Harding. The Red Cross Girl. Toronto:

McLeod & Allen. Cloth, $1.25.

De Chateaubriant, Alphonse. The Keynote. (Translated

by Lady Theodora Davidson.) Toronto: Musson
Book Co. Cloth, $1.25.

Duncan, Norman. The Best of a Bad Job. Toronto:

Henry Frowde. Cloth, $1.25.

Doyle, A. Conan. The Lost World. Toronto: Musson
Book Co. Cloth, $1.25.

Edwards, Albert. A Man 's World. Toronto : Macmillan.

Cloth, $1.25.

Footner, Herbert. New Rivers of the North. Toronto:

Musson Book Co. Cloth, $1.75.

Graves, Clo. Maids in a Market Town. Toronto: Bell

& Cockburn. Cloth, $1.25.

Glass, Montague. Elkin Lubliner: American. Toronto:

Musson Book Co. Cloth, $1.25.

Griswold, Latta. Deering of Deal. Toronto: Macmil-
lan. Cloth, $1.25.

Haslitt, John. The Mesh. Toronto : McClelland & Good-
child. Cloth, $1.25.

Herzog, Rudolf. The Adventurer. Toronto: McLeod &
Allen. Cloth, $1.25.

Henry, 0. Rolling Stones. Toronto : McClelland & Good-
child. Cloth," $1.25.

Jackson, Charles Tenney. The Midlanders. Toronto:

McLeod & Allen. Cloth, $1.25.

Leacock, Stephen. Sunshine Sketches of a Little Town.
Toronto : Bell & Cockburn. Cloth, $1.25.

Little, Frances. The Lady Married. Toronto: Mussou
Book Co. Cloth, $1.00.

Locke, William J. Pujol. Toronto: Henry Frowde.
Cloth, $1.25.

Lippman, Julie M. Martha By the Day. Toronto: Mc-
Clelland & Goodchild. Cloth, $1.00*.

London, Jack. Smoke Bellew. Toronto: Bell & Cock-
burn. Cloth, $1.30.

Ludlow, James M. Avanti. Toronto: Henry Frowde.
Cloth, $1.25.

Lyall David. The House Not Made by Hands. Toronto:
Musson Book Co. Cloth, $1.25.

McKenna, S. The Reluctant Lover. Toronto: Bell &
Cockburn. Cloth, $1.25.

McClung, Nellie L. The Black Creek Stopping House.

Toronto: Wm. Briggs. Cloth, $1.25.

Maartens, Maarten. Eve. Toronto: Bell & Cockburn.

Cloth, $1.25.

Marchmont, Arthur W. The Eagrave Square Mystery.

Toronto : Musson Book Co. Cloth, $1.25.

Marsh, Richard. Judith Lee. Toronto : Bell & Cock-
burn. Cloth, $1.25.

Mason, Grace Sartwell. Licky and His Gang. Toronto:

Bell & Cockburn. Cloth, '$1.00.

Norris, Kathleen. The Rich Mrs. Burgoyne. Toronto:

Macmillan. Cloth, $1.25.

Oppenheim, E. Phillips. The Tempting of Tavernake.

McClelland & Goodchild. Cloth, $1.25.

Peterson, Maud Howard. The Sanctuary. Toronto: Mc-
Leod & Allen. Cloth, $1.25.

Riley, W. Windyridge. Toronto: Bell & Cockburn.

Cloth, $1.25.

Rowland, Henry C. The Closing Net. Toronto: Wm.
Briggs. Cloth, $1.25.

Seltzer, Charles Alden. The Coming of the Law. Tor-

onto: Musson Book Co. Cloth, $1.25.

Stacpoole, H. De Vere. The Street of the Flute Player.

Toronto: Bell & Cockburn. Cloth, $1.25.

Symons, Beryl. The Roses of Crein. Toronto : Bell &
Cockburn. Cloth, $1.25.

Tracy, Louis. Mirabel's Island. Toronto: McLeod &
Allen. Cloth, $1.25.

Thurston, E. Temple. The Antagonists. Toronto:

White, S. A. The Wildcatters. Toronto: Wm. Briggs.

Cloth, $1.25.

Wells, H. G. Marriage. Toronto: McLeod & Alien.

Cloth, $1.25.

Woolley, Edgar Mott. The Junior Pardner. Toronto:

McClelland & Goodchild. Cloth, $1.25.



Lesson 1 6 — Complete Course in Cardwriting
Deals with the Slant Lettering as Executed with the Square-Pointed Pen.

A Speedily Made Letter, Used for Price Tickets and Show-cards and Readers.

By J. C. Edwards. Copyright, Canada 1911.

As with other slanting or italic letters, the slanting

pen lettering is much more speedily made than the

straight. This brings it in for a big share of use amongst

eardwriters of to-day. For small, neat cards or price

tickets this style of lettering is unequalled and is very

effective, and not altogether inornate when the eccentric

lines are worked in nicely.

Eccentricities Not Necessary, But—
In glancing down the plate you will notice that a few

of the letters are exaggerated to very good effect. Letters

such as A, B, D, E, L, etc., may be made plain or as shown

in the x^late, which, when nicely executed, add greatly to

the relief of a card. Letters such as A, V and Y may also

he given an eccentric or irregular touch without detract-

ing from the legibility of the inscription. The right hand

stroke of any one may be given a graceful, sweeping

curve over the top of the rest of the word.

Similar to Brush Script.

The style of the short pen work is not unlike brush

script in general lines, but varies some in details and the

letters must never be connected as the script is, but a

nice, uniform letter kept at all times, with the letters

always on the same slant. Some practice will be required

to get the letters to slant the same. Letters such as A,

W, X, Y and V, that already having slanting strokes are

the most difficult to get right; however, if you follow

the plate and practise them there should be no difficulty.

The Panel a Pen Card.

A favorite card with stores of the better class is the

long panel, and being long and narrow it is adapted to

pen-lettering more than brush work. Pen lettering is

neater than that made by a brush of a similar width.

The panel, when well lettered and an'illuminated capi-

tal or fancy corner piece used, makes an effective sign and
is much more refined in appearance than the larger card

with heavy black face lettering.

The panel as shown here shows the adaptation of the

first word heading, i.e., the first word forms the heading
and reads right on without breaking. The paragraphed
idea is also used in this card as it is recommended for

use in all kinds of advertising. Each paragraph should

contain a well defined thought, so that if only one is

read it will convey a meaning and not depend on the

others. People will read a series of short, crisp para-

graphs and get the whole story in a. nutshell, whereas, if

the same matter were written in solid, the tendency is

for them to overlook it. For instance, t he statement,

"the simpler the form of decoration the better." You at

once get the meaning and it is simply tins, the use of

elaborately decorated cards is not convincing, for the

mind is taken from the wording and centred on the decor-

ative parts, which should be avoided.

Forget speed sometimes and practise perfection. The
greal tendency to-day js to try to get the speed before the
real formation of the letters is mastered. This leads to

the indifferent appearance of cards so often seen in our
stores— it promotes carelessness.

Good Pen Practice.

A practice which is beneficial to the beginner is the

series of scrolls as shown in the lower right hand corner
of the plate (No. 16). Hold the pen firmly, but not

cramped, and try a right to left motion, giving quick,

sure strokes. Then try the reverse and you will find that

it will instil confidence in yourself. Note the position of

the pen in the hand as illustrated in the corner of the

plate. Use Letterine slightly reduced with water if too

thick to work freely.
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THE RETAILER AS A BUSINESS MAN.

By Theodore Roosevelt.

The great mass of business is, of course, done by men
whose business is either small or of moderate size. The
middle-sized business men form an element of strength

which is of literally incalculable value to the nation.

Taken as a class, they are among our best citizens. They

have not been seekers after enormous fortunes; they have

been moderately and justly prosperous, by reason of deal-

ing fairly with their customers, competitors and employes.

They are satisfied with a legitimate profit that will pay

their expenses of living and lay by something for those

who come after, and the additional amount necessary for

the betterment and improvement of their plants.

The average business man of this type is, as a rule, a

leading citizen of his community, foremost in everything

that makes for its betterment, a man whom his neighbors

look up to and respect; an integral part of his community,

bone of its bone and flesh of its flesh.
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This plate describes the various strokes used in the formation of the popular slanting pen lettering.



New Goods Described and Illustrated

Paragraphs of Interest and Value Concerning Recent Introductions, Designed to be of Practical Benefit to the
Retail Stationery and Kindred Trades.

Gordon & Gotch have introduced a new book, magazine
and sheet music holder called "The Radnor Book Rack,"
of which an illustration is presented here, showing the

manner in which it holds the books, giving attractive and
i Unlive display. They are made in two sizes. The illus-

tration shows the upper portion of the holder for standard

size magazines and hooks', having one tier of six divisions.

As demonstrated, each section will hold three magazines

or hooks. The withdrawal of any one of them does not

disturb the other contents and it will hold one magazine

as rigidly as when full. Its own weight keeps it taut.

This new holder belongs to the "silent salesman" variety

of helps for dealers. Although devised for the use of

booksellers and stationers, it can be utilized for certain

other lines, so there is the additional advantage of mak-
ing sales to other merchants.

ican and National League men participate, there be i

choice of six pitchers and two catchers with each of the

sixteen clubs. Players play in all positions on the field

and go to bat from the benches in regular batting order.

A New Book Rack.

Phillip G. Hunt, the English art publisher, is now
represented in Canada by Menzies & Co. Bookseller and
Stationer has received from the London house samples
ul the several lines of genuine photographic postcards
in which this house specializes. The cards received in-

clude a variety of interesting subjects, including rural
scenes, landscapes, picturesque waterfalls, views of the
Houses of Parliament and other noted public buildings,
both exterior and interior, indicating different classes of
work available for reproducing local view post cards.

Baseball for the Home.
The Major League Baseball Game is a new offering'

which has caught on very well on the other side, it com-
bines all the principal plays that come up on the real

baseball diamond and affords much amusement and excite-

ment. It plays sixteen clubs in batting order—240 Amer-

Cobb may steal second,
r

iesreau may strike 'em out,

Speaker may knock a home run.

A NEW FALL SHADE.

"Eclipse" is the name of a new fall shade that has

been added to Crane 's Linen Lawn. This new shade conies

from Paris, where it had its conception in the exquisite

half-tones occasioned by the recent total eclipse of the sun
visible in Paris.

The new shade is extremely beautiful and refined. It

has been produced in both paper and correspondence cards

with new envelopes somewhat large than usual, with full

round wallet flaps, designed to take the sheet without fold-

ing
* * *

The "Daily Reminder Pocket Calendar>" size 3 x b\'\,

brought out by W. J. Gage & Co., Ltd., is something en-

tirely new—designed to help salesmen. It combines a
daily leaf calendar, printed on bond paper with 12 month-
ly pads, leather cover and metal page holder to carry two
months at a time. Also a 36-page memo book for per-

manent data, and 365 blank pages for estimating, etc.

The cover includes a ticket and card case. When yester-

day's leaf is torn out you see to-day's engagements.

The accompanying illustration shows the design of

the new fabric finish notepaper just added to Warwick
Bros. & Rutter's line of correspondence papers.
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Every Bookseller and Stationer can increase his Holiday
Sales and Profits and suit his most fastidious customer
by adding tojiis line

THE "AA" SELF-FILLING FOUNTAIN PEN

ml

Its self-filling feature is exclusive.

Filled by simply twisting the button,

holding the pen in the ink, and, by a

reverse twist, the pen is filled.

A Display Case
will be furnished to booksellers and stationers

adding our lines for convenience in displaying

our goods during the holiday season.

Every part entering into the construction of the barrel

of the pen and the gold pen point is made in our shop

under the most modern methods by experienced work-

men, with the most up-to-date equipment and from the

best material obtainable.

For new catalog and trade discounts write your local

jobber or

ARTHUR A. WATERMAN & COMPANY
.^THAMES ST., NEW YORK

NOTfiCONNECTEDiWITH THE L. E. WATERMAN'CO.

Ural
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MODEL BUILDERS.

Among the new mechanical toys designed to appeal to

boys of a constructive turn of mind is the model builder,

introduced by Nerlich & Co., by means of which many
different models may be constructed along; the lines sug-

gested by the accompanying illustration. With little diffi-

culty any boy or girl may devise original models. Thus
the firsl steps in practical mechanics may be taught.

The parts in all the outfits are interchangeable and
are made of brass and steel and heavily nickel-plated and
polished to prevent tarnishing, ma kin- the outfits prac-
tically indestructible. All such parts as pulleys, flanged
and grooved wheels, gears, pinions, bush wheels, eccentric
drive wheels are made with a brass collar and set screw,
so as to provide a positive fastening when used in any of
the working models.

Every model built with the model builder will work,
and each model may he taken apart and the parts used
in Hie construction of other models, enabling the youth
to build and design his own toys, and at the same time
train the mind along practical lines.

This model builder is made in seven progressive sets,

numbered from 1 to 7, a complete manual accompanying
each set, giving detailed instructions and descriptions of
every model. Additional parts may be purchased at any
time.

* * *

A new offering by the Art Metropole is the improved
Climax pencil sharpener, the features of which are thai
it -rips the pencil, being adjustable for any thickness, and
moves it along while being sharpened automatically stop-

sharpen artists" stick charcoal to a needle point and that

there are no springs or interior mechanism that will get

out Of older.

• • •

Bookseller and Stationer acknowledges receipt of two
new toj banks introduced by Victor If. Grab & Co., of
Chicago. The keyless basket bank holds $30 in dimes.
The first dime locks it and every fiftieth dime unlocks it.

"You can't open it with an ax once it's locked," is a

statement in a descriptive circular. Crab's Book-Bank
will hold large coins and hills as well 'as small coins, there

being a special opening for each and a claim made for it

is that money cannot fall or he shaken out of it after once
deposited. Still another new hank is the lucky horse shoe
bank, made to carry on a key ring or watch chain. It

cannot be opened until ten dimes have been deposited.

» » *

A NEW MOISTENER.
Another new item placed on the market by the Tatum

company is the moistener illustrated herewith. It has

a glass base with renewable felt top and is 3 x 0V2 in-

ches in size. An extra felt pad is supplied with each
moistener.

» * *

The illustrations run with paragraphs in this depart-

ment last month, describing two articles introduced by
Brown Bros., were transposed, a cut of the interlocking

brushes being run with a paragraph describing a new
handbag, leading' to some confusion.

ping at a (

brea king 1

1

ertain point so that there is no possibility of

e point. The makers assert that it will even

New case supplied by Mouzie & Co.. for displaying Glucine.

A new paper fastener introduced by Victor M. Grab
& Co. has been received by Bookseller and Stationer. It

is a useful device resembling a ticket punch. A slight

pressure 011 the handles operates it and fastens sheets by
means of a half-oval cut. a portion of which is turned
hack, folded and inserted in a slit where it is firmly held.

An advantage on which the makers lay stress is that there

is no cost to operate as by automatically cutting, folding

and inserting the paper it makes its own fastener.
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BLANK BOOKS

Here's SomethingThat Will

Interest Every Housewife

Condensed Advertisements

FAMIUY EXPENSE.

Thrifty housewives like to know where their

finances stand—especially in these days of "High

cost of living."

The B & P STANDARD expense record is

already in use in thousands of homes.

This book is printed with a special double

record form showing the detail of receipts and

expenditures for the maintenance of the home.

It is the kind of record that helps both Mr. &
Mrs. Provider and they will recommend it to their

friends.

Bound in full black cloth, cut flush, with plain

edges. Retails for 6oc. You should have at least

a dozen in stock right away.

Boorum & Pease Company
Manufacturers of

"The Blank Book Line of 10,001 Numbers"

HOME OFFICES

:

Bridge. Front & York St*.
Brooklyn. N. Y.

FACTORIES:
Brooklyn. N. Y.
St. Loui«. Mo.

109-111 Leonard St..

New York

SALESROOMS:
Republic Bide, 220 Devonshire St.. 4000 Laclede Ave.
Chicago, IU. Boston. MtH. S>. LouU, Mo.

The best offer in blank books is a Frey patent flat opening book, bound

in sheep ends and bands, with Byron Weston's paper.

FOR SALE
FOR SALE — A WELL ESTABLISHED
stationery, toy aud fancy goods business in

Victoria, B.C. For particulars apply to A.
Edwards. P.O. Box 839. Victoria. B.C. 3t

FOB SALE—AFTER DEC. 31ST, 1912—THE
oldest established b/>ok, stationery aud fancy
goods business in New Westminster, B.C. Ou
exceptionally favorable terms. Established 25
years. For full particulars write Box 333,
New Westminster, B.C.

SITUATION WANTED
SITUATION WANTED:—EXPERIENCED As-
sistant in bookselling and stationery trade
requires responsible position. Excellent testi-
monials. Box 294, Bookseller & Stationer, To-
ronto.

SITUATIONS VACANT
A YOUNG MAN WITH $1,000 TO $2,000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver, B.C. Write to G. T., care
of this paper. (3t)

STATIONERY TRAVELLER WANTED —
stationery traveller for Western city trade;
must be well up in office stationery and fur-
niture line, energetic and ambitious. Apply,
stating experience, qualifications, etc., to
Hazen-Twiss, Limited, Stationers and Office
Outfitters, Saskatoon.

WANTED—LADY CLERK FOR TOY AND
fancy goods department. Must be experi-
enced and good saleswoman. Wages $50.00
per month. Apply, stating experience, to
Christie's Bookstore, Brandon, Man.

WANTED—LADY CAPABLE OF TAKING
charge of stationery, book and wallpaper de-
partment in western Alberta town. Must be
good saleswoman. Address Box 297, Book-
seller & Stationer, stating experience, refer-
ence and salary expected.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

CALENDARS AND BLOTTERS
CHRISTMAS CALENDARS AND BLOTTERS
—wholesale stationers only who are interested
in these lines are requested to communicate
with us for particulars of a new line in real
photogravure. Very liberal discounts. Felix
Rosenstiel, 17-18 Chapel Street, London, Eng-
land. 2t

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost • Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend this
as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of bands, we can
supply you with a machine suited to your re-

quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,

office and factory 29 Alice Street. Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 129
Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor

either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otia-Fensom Elevator
Co., Traders Bnnk Building, Toronto. (tf)



34 BOOKSELLER AND STATIONER

In the Music Department

Paragraphs of Trade Interest—Tips for Sales-

men—List of Recently Copyrighted Sheet Music.

There are men in the talking* machine trade who are

a hindrance to it by reason of indifference and inability

to help the customer do his buying. Fortunately for the

progress of the business, most people know what they

want when they go after records or a machine. On the

other hand, there are a lot of people who do not know ex-

axctly what they want, and consider the salesman, by

reason of his position and experience, to be in a position

to help them.

It follows then, that the salesman must be familiar

with his stock, but also should be able to suggest some

titles to the customer, who comes in and says, "I want

to get a few waltzes and three-steps," instead of hand-

ing a catalogue with the admonition to "'just look

through that and see if there is anything there you
want. ' '—Music Trades Journal.

@
MUSIC TRADE NOTES.

The Music Supply Co., exclusive Columbia jobbers in

Ontario, have enlarged their premises at 88 Wellington

Street West, Toronto.

In addition to the regular Columbia lines, they are also

marketing Columbia-Rena records, imported from Eng-
land. A new catalogue of these records has been pre-

pared.

One of the many reasons that talking machines and
records are such an admirable line, is the fact that prices

are fixed by the manufacturers.

The formation of singing societies and other musical

organizations should be sufficient impetus for the dealer

in music, in his search for new prospects for business.

Get right after the association's officers and have their

orders come your way.

RECENTLY COPYRIGHTED MUSIC.

"Still, Still With Thee." (Anthem.) Words by
Harriet Beecher Stowe. Music by W. F. Pickard. The
Anglo Canadian Music Publishers Association.

"From Ocean Unto Ocean" (Anthem.) Words by Rev.

Robt. Murray, LL.D. Composed by Geo. Ross, Mus.Bac.

A.R.C.O. The Anglo-Canadian Music Publishers Associ-

ation.

"Hepaticas." Poem by Katherine E. Wallis. Music
by Alice H. Roger. The Anglo-Canadian Music Publish-

ers' Association.
'

' Dublin Bay. '
' Words by Gus Kahn. Music by Grace

Le Boy. Jerome H. Remick & Company, New York, N.Y.

"Come Back to Me." Words by Arthur Angyalfi.

Music by Elsa Gregori. Jerome H. Remick & Company,
New York.

"That Old Girl of Mine." Words by Earle C. Jones.

Music by Egbert van Alstyne. Jerome H. Remick & Com-
pany, New York.

"Love is the Leaven." Lyric by Grant Stewart.

Music by Robert Hood Bowers. Jerome H. Remick &
Company, New York, N.Y.

"In Apple-blossom Time." Lyrics by E. M. Harding.
Music by Harry P. Guy. Jerome H. Remick & Company,
Detroit, Michigan, U.S.A.

"What Might Have Been." Words by W. H. Barry.

Music by Geo. H. Finzel. Jerome H. Remick & Company,
Detroit, Michigan, U.S.A.

"Heaven is My Home." Words by J. R. Taylor.

Music by Roland Diggle. Whaley, Royce & Co., Limited,

Toronto, Ont.

"When I Am Dead." Words by Christina Rossetti.

Music by Robert Stuart Pigott. Whaley, Royce & Co.,

Limited, Toronto, Ont.

"Oli! What a Difference Since the Hydro Came."
Words and music by Claud L. Graves. Graves & Spicer,

London, Ont.

"Scarlet Lily" (Three Step). By F. H. Losey. Van-
dersloot Music Publishing Company, Williamsport, Penn-

sylvania, U.S.A.

"Sign of the Rose." (Waltzes.) By F. H. Losey.

Vandersloot Music Publishing Company, Williamsport,

Pennsylvania.

"Kings and Queens." (March Two Step.) By Abe
Losch. Vandersloot Music Publishing Company, Will-

iamsport, Pennsylvania.

"Something Tells Me You're the Girl." Words by

Geo. J. Moriarty. Music by J. R. Shannon. Jerome H.

Remick & Company, Detroit, Michigan.

"Love is a Weaver of Dreams." Written by Earle

C. Jones, L. Lockwood Moore, Neil Moret. Jerome H.

Remick and Company, Detroit, Michigan, U.S.A.

"Mister Moving Picture Man." Words by Geo. J.

Moriarty. Music by J. R. Shannon. Jerome H. Remick
& Company, Detroit, Michigan.

"That Dandy Rag," by W. J. Rand. (Musical com-

position.) Jerome H. Remick & Company, Detroit, Michi-

gan, U.S.A.

"Molly Malone. " Words by Nellie Dunbar Ward.
Music by Arthur Campbell. Jerome H. Remick & Com-
pany, Detroit, Michigan, U.S.A.

"Virginia Love." Words by Earle C. Jones. Music

by Chas. N. Daniels. Jerome H. Remick & Company,
Detroit, Mich., U.S.A.

"Over in God's Better Country." Words and Music
by Helen Grace Jones. Jerome H. Remick & Company,
Detroit, Michigan, U.S.A.

'

' Visions d ' Amour. '
' By Edwin F. Kendall. Jerome

& Schwartz Publishing Co., New York, N. Y., U.S.A.

"Come Back to Me, My Melody." Words and Music
by Berlin & Snyder. Waterson, Berlin & Snyder Com-
pany, New York, N.Y., U.S.A.

Mirandy and Me." Words by Earl Benham. Music

by Billy Vanderveer. Waterson, Berlin & Snyder Com-
pany, New York.

From Joseph Williams, Ltd., 32 Great Portland St.,

London, W., come the following books on music : .

"The technique of the Modern Orchestra, a Manual of

Practical Instrumentation," by Ch. M. Widor. Price 10s.,

net cash.

"Music and Its Appreciation" or the Foundations of

True Listening by Stewart Macpherson. Price 3s., net

cash.

"Pianoforte Playing" on its Technical and Aesthetic

Sides by Charles F. Reddie. Price 3s., net cash.

"Studies in Phrasing and Form" by Stewart Mac-

pherson. Price 2s. 6d.

"The Appreciative Aspect of Music-Study," some

Thoughts and Suggestions, by Stewart Macpherson.

Price 6d.

Among the new songs announced by Ashdown's are

"A Waltz Episode" by Maud Ashton; "Kings of the

Road" and "The Admiral's Broom ""by Frederic Bevan;

two love lyrics "Song of Rest" and "Welcome" by

Howard Had ley; "Babette" by Daisy McGeoch; "A Per-

sian Lullaby" by Alice Borton; "A Song of Gladness"

by Tom Sutton, and many others, besides a goodly list of

sacred songs, song cs'cles and useful encore songs.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWNS MUSIC STORE

144 Victoria Street - TORONTO

ARTISTS' AND SCHOOL SUPPLIES

The most complete line of WATER COLOR BOXES.
Agents for WINDSOR & NEWBONS OIL and WATER COLORS.

DRAWING BOARDS. TEE AND SET SQUARES.
WHATMAN AND OTHER HIGH GRADE DRAWING

PAPERS.
MAP MOUNTING A SPECIALTY.

THE ART METROPOLE, 241 Yonge St., TORONTO

Its Quality Never Varies

For Bookkeeping and Records

SANFORD'S
PREMIUM

WRITING FLUID
For many years

THE STANDARD INK OF AMERICA

Write (or illastraled catalogue of foil line.

SANFORD MFG. CO.
CHICAGO NEW YORK

THE ANGLO-FRENCH ART CO., CHICAGO
The largest American Jobbers. Manufacturers and Importers of

Colors and Materials for China Painting. Over 700
Studies for China, Motto Cards, Calendars, Place Cards,
etc., with Mottoes printed on for Water Color Artists.

40 Page Catalogue Free. Let ua tell you all about it.

YOU SHOULD STOCK THE BEST

LOOSE LEAF
LEDGER SYSTEM

We can supply the

National Ledger Binders
in the regular sizes with Standard Ledger

rulings.

THE No. 8143 LEDGER AND
ACCOUNT SERIES

(Size of sheet 9% x 11#)

For this size Binder can be supplied the

ordinary Ledger Rulings and also the Special

Duplicate Account Sheets.

Full particulars and prices on application.

Smith Davidson & Wright,
Limited

Wholesale Stationers and Paper Dealers

Vancouver, B.C.

Spencerian

Steel Pens
Sold by the leading jobbers of stationery

in the United States and Canada".

Samples to the trade on application

.

THE SPENCERIAN PEN CO.
NEW YORK CITY

apfr /"\ /~\ fy £* Out-of-print booka supplied. No matter what aubjact
Ijlllll^^^ Can aupply any book ever publiahed. We hava 60.000^"^ ^"^ ^"^ ^"^

are books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

M
U
s
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and most representative stock in Canada to bur from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. OOETTINO, A. L. E. DAVIES. Canadian Representative

114-115 Stair Bldg. The Largest Music Jobbing House in the World TORONTO, ONT.

RRICMS
THE

LOWfST

SERVICE
THE
BEST

M
U
S
I

c
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CAMERAS FOR CHRISTMAS TRADE.

The last two months of the year should be especially

successful ones in the camera department. Now is the

time to lay stress on the camera selling. They make ideal

Christmas gifts for children or adults with a range of

prices for the different sizes and grades that make it pos-

sible to exactly meet every possible requirement. Map
out a campaign covering November and December. Get

your staff to extend themselves to the limit in their efforts

to make camera sales. Sell the particular machine that

yon think will suit the requirements and means of any
prospect whose interest you have awakened to the pur-

chasing point but if he hedges on the price do not be too

rigid in holding out for the sale of an expensive camera.

Remember that, even if he takes a lower priced one,- he

will still be a good prospect for the sale of a more ex-

pensive camera—a better prospect, in fact, because of

becoming vitally interested in the hobby or art.

Feature cameras in your windows, make good counter

displays of cameras and of good photographs taken by
amateurs. Place striking show cards in conspicuous spots

about the store. Devote a good share of your newspaper
advertising to cameras—always emphasizing their suit-

ability as Christmas gifts. Introduce them to the people

who come into the store. There is so much interesting

information to impart regarding amateur photography

that yon can accomplish your purpose without the least

possibility of boring your customers or running the dan-

ger of their thinking that you are unduly endeavoring

to force a sale.

Co-operating with the "Movies."

There is a good scheme for stationers in promoting

their camera departments suggested by the practice in

vogue in England on the part of enterprising photog-

raphers in some of the smaller cities, supplying photo-

graphs of local subjects bound to interest patrons of the

moving picture theatres. The projector is almost invari-

ably fitted up with a second lens and attachment for an-

nouncement slides which are of the usual standard size.

Good amateur photographs of local fetes, parades, cele-

bration features, a turn-out of the fire brigade, a fire scene,

a train wreck or other pictures of current news interest

all and serve to fill °aps that otherwise exist in the pro-

gramme and add interest to the entertainment besides

keeping it up to date. In return for supplying these the

dealer should be able to get a cash return but even more
readily he could obtain advertising privileges such as

having business announcements thrown on the screen or

advertising cards or circulars distributed to those present

either inside the theatre or at the door as the people pass

in or out. A suitable camera enables the operator to

make a dozen negatives the right size for contact printing,

while the slides are as easily made as bromide prints.

The following was included in recent answers to cor-

respondents in the British Journal of Photography:

While-Yon-Wait Process.—A friend of mine in South

Africa wishes to open one of those "finished-while-you-

wait " studios which seem to have been run rather largely

in England within the last few years. He has asked me
to get all information, so I should esteem it a favor if

you will, if possible, let me know who are the makers of

the camera, lighting apparatus, caricature screens, etc.,

through the medium of your esteemed paper.—Lightning.

is quite novel. There is a ruby glass cylinder with a
metal top, and a metal bottom. The great feature is the

oil arrangement. The receptacle into which the oil goes
is completely filled with wick, which soaks up the oil as

you pour it in. Result—the lamp is absolutely non-leaking

—as there is no free oil in the oil-well. All the metal
parts are oxidized, and the whole lamp fits in a metal

case, which is still further protection for those who may
use the lamp when travelling.

This lamp retails at 50c. It seems to be an ideal lamp

for amateurs, and certainly the price is very attractive.

©

NEW DARK ROOM LAMP.
A new lamp is now being put upon the Canadian mar-

ket. This lamp is called the "Luxol." Its construction

CATALOGUES RECEIVED.

Nerlich &"Co's. catalogue for 1912-13 which has just

been issued has over 500 pages. By far the greater pro-

portion of the goods illustrated and described form part

of the stocks usually carried in by book, stationery and

fancy goods dealers, including dolls, toys, games, books,

pictures, post cards, holiday novelties, toilet sundries, lea-

ther goods, smallwares and notions ; sporting goods, sleighs,

besides fancy chinaware and cut glass stocked by many
of these retailers. The extent, thoroughness and general

get-up of this catalogue makes it a credit to the house.

Many new items are included.

• • •

A forty-page catalogue issued by the Anglo-French

Art Co., of Chicago, 111., lists the various requisites for

ceramic art, including colors, oils, inks, Roman gold, pal-

lettes, brushes, kilns, outfits, books on ceramic art, out-

line studies, and various requisites for the art besides

motto cards for water color work.

• • •

Advertising Helps.

The Dennison Manufacturing Co. have prepared a

series of electros with special designs for holiday adver-

tising leaving blank space for dealer's name and showing

the word " DennisonV in characteristic lettering at the

top. These electros are supplied free to all dealers car-

rying good assortments of the firm's Christmas line.

• • •

Boorum & Pease, of Park Ridge, N.J., have issued their

1913 trade catalogue giving detailed information concern-

ing their line of typewriter ribbons, carbon papers, inks,

oils and other supplies. In a letter to the trade sent out

with the new catalogue the firm gives assurance of every

co-operation with the retailers at all times.
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C
THE 5ADGER LOOSE-LEAF LINE

BE au
Notice Socket in Back for Pencil

Ortl'r Sheet Price Order Sheet Price
No. Size is. No. Size U.S.

1A 2 xaYt $.60 7A 6 x 9Ms $1.50
-\ ay2x5y2 .75 8A 7y2x 9y2 1.75
3A ay.x6y2 1.00 9A 8 x 9y2 1.85
4A 4%x«% 1.25 10A 8y2xii 2.00
5A 4y2x8y2 1.40 11

A

9y2xl2 2.25
ISA sy2x8y2 1.45 12A 8y2xl4 2.25
16A sy2xii 1.60 13A ii x 8y2 2.15
«A 6%x9% 1.50 14A 12 x sy2 2.25

s*e "RIGHT KIND"
Aluminum
Sheet Holder
<fl

Built for hard, knock-about wear—no fussing

to open it—one cover is a bit larger than the

other—opens up with a touch right away.

q STRONG— SIMPLE — SIGHTLY.
€fl

Standard capacity i to ioo Sheets.

Other sizes to order.

No rivets

Representatives for Western Canada : FEILMA*», GIBSON &JARDINE, Syndicate Block, Portage Ave., Winnipeg
Representatives for Eastern Canada : LEE & WILLIAMSON, Carlaw Bid., Wellington St. West, Toronto

RC v* £_ j ..

THE HEINN CO. MILWAUKEE
UE £5fe 3S

Dont
Guessl

Pelouze" Postal Scales National 4 lbs.

Union 2% lbs.

are scientifically made. They ^r
1

.

mbian
; ; ;;; ; ; ; \ }„?

show exact weight in ounces, Crescent l lb.

also cost in cents on all classes of mail matter.

Banks and large business houses

use "Pelouze" Scales because

of their accuracy, reliability and

durability.

Made in several styles.

Ask for a "Pelouze" Scale

For Sale by the Best Dealers

Order through your Jobber

Pelouze Manufacturing Co.
232-242 E. Ohio Street

CHICAGO

Mail and Kip lfi lbs.

Commercial 12 lbs.
U. S 4 lbs.
Victor..... VA lbs.

=V=

Xmas Post Cards
and Booklets

We are well equipped for the sorting
trade. Thousands of

XMAS POST CARDS
50c. to $15.00 perJIOO.

NEW YEAR POST CARDS
50c. to $5.00 per 100

XMAS FOLDERS AND BOOKLETS
50c. to $50.00 per 100.

SEALS, TAGS, LITTLE CARDS, Etc.

A post card will bring you our Xmas
Catalogue. Full of good things.

Pugh Specialty Co., Ltd.
1 and 3 Jarvis Street, Toronto, Canada

P.S.—We are making the best Felt Pennants in
Canada. Your name on a post card for our cata-
logue.
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British America Assurance Company
Incorporated A.D. 1833

HEAD OFFICE, TORONTO
(FIRM ASSURANCE)

BOARD OF DIRECTORS
Hon. Geo. A. Cox. President. W. R. Brock. Vice-President.

Robert Bickerdike. M.P.. W. B. Meikle. E. W. Cox.
Geo. A. Morrow, D. B. Hanna, Augustus Myers,

John Hoskin. K.C.. LL.D.. Frederic Nicholls. Alex. Laird.
James Kerr Osborne. Z. A. Lash, K.C., LL.D..

Sir Henry M. Pellatt, E. R. Wood.

W. B. Meikle, General Manage -

Assets over .....
Losses paid since organization over

$ 2,000,000.00
35,000,000.00

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

THE M.J.O'MALLEY 00.
MANurAirmnnns tir

STENGIL I30ARI3S, OIL I30ARHS

HIGH GRADE STOCK

WRITE nm SAMPLES

spniNtirmj] Massachusetts

"Sports" Playing Cards

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Snccessors to The Union Card and Paper Company, Montreal

HIGGINS'
TAURINE MUCILAGE

THE demand for a clean,

tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,

non-corrosive, non-sedimentary
?nd pleasant to sight and scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the World

CHAS. M. HIGGINS & CO., Manufacturer.

NEW YORK CHICAGO LONDON

Main Office and Factory, BROOKLYN, N.Y., U.S.A.
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For the Fall Trade!

HOMERIAN
Deckle Edge Stationery—

a

distinctive, high grade note
paper for smart correspon-
dence.

JOHN DICKINSON & CO., Ltd.

PAPER MAKERS MONTREAL

AN
IRRESISTIBLE
TEMPTATION
TO CHILDREN
H Make a window display of them.
1 Christensen Toy Marbles with their beautiful design and attractiveness will appeal to youthful tastes and creata
quick sales.

t Accurately made and of exceptionally fine finish, they come in National Onyx, Green and Brown, Royal Blue, American
Cornelian, Red striped; Persian Turquoise, Oriental and Imperial Jade.

WRITE TO-DAY FOR CATALOGUE AND PRICE LIST

THE M. F. CHRISTENSEN & SON COMPANY, AKRON, OHIO, U. S. A.

STORE MANAGEMENT—COMPLETE
16 Full-Page
Illustrations

*J Store

;.|
Managem
Compfc*'

272 Pairs
Bound in Cloth

ANOTHER NEW BOOK
By FRANK FARR1NGT0N

I A Companion book to Retail Advertising Complete

$1.00 POSTPAID
Store Management—Complete" tells all about the

management of a store so that not only the greatest sales

but the largest profit may be realized.

THIRTEEN CHAPTERS
Here is a sample:

CHAPTER V.-The Store Policy—What It should be
to hold trade. The money-back plan. Taking back goods.

Meeting cut rates. Selling remnants. Delivering goods.
Substitution. Handling telephone calls. Rebating railroad

fare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and if it isn't

worth the price return it and get your money back.

Technical Book Dept., Maclean Publishing Co.
TORONTO

WESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,570,000,000

Losses Paid Since Organization
of the Company, over - 54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

The Standard Office Ink

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING
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Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Go.
118 East 28th Street New York

Trial Balance Books
THESE books are made to accommodate

from 500 to 5000 names. They have
a system of cut leaves, which obviates the

the necessity of rewriting the names of

each month. In the back of each book
are extension recapitulation sheets.

The binding is very attractive, back and
corners being of Russia Leather, the sides

black cloth, the edges green, and gold
stamping on the side. Thia is the best

Trial Balance Book on the market. Offer

it to your trade.

National Blank Book Co.
HOLYOKE, MASS.

606. CongreSS Playing Cards
GOLD EDGES. AIR-CUSHION FINISH.

(TRADE MARK)

Packed in

Bridge Pairs

if desired

Twelve new designs

now ready— 76
designs in Congress

_ GOLD EDGEDPLAYING C/Q. f=> d S
New Transparent Lid 2- Pack Box.

CONGRESS cards are expertly made, the designs are works of art — each pack
is wrapped, sealed and placed in a substantial telescope case, but we want the
purchaser to receive CONGRESS packs clean, bright and new, just as they leave

our splendidly equipped factory.

To accomplish this CONGRESS cards will from now on be put up in our
new transparent lid 2-pack box, (see cut) three to each half-dozen carton.

In these new boxes dealers can display the actual packs of CONGRESS,
without danger of the telescope cases becoming soiled or worn.

Copyright. 1912. bj «

The United States Playing Card Company, Cincinnati U. S. A.
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fc
Just nick

the paper

and Pull

.;;-,-

Q '<ai

fl That is what makes

Blaisdell Paper Pencils

appeal to your best and

biggest customers.

The time saved, the

convenience, the economy

of the Blaisdell has caused it

to displace ordinary pencils

in many of the largest concerns

in the United States and Canada.

The same result is bound to come in your territory.

It has started already. Why shouldn't you get the

benefit? Why not put yourself in line for big orders?

Carry a full assortment of Blaisdells. Make them a feature of

your store display. Be identified as the Full-line Blaisdell dealer

in your locality.

This means not only a good pencil trade, but increased business from

progressive concerns along your whole line of stationery.

The Blaisdell is the best kind of an entering wedge
for new trade.

We will send you some convincing facts and figures to show your cus-

tomers the advantages of the Blaisdell to them ; and that will also show

the increased profit in it for you.

Write us for these facts to-day. Why not?

Blaisdell Paper Pencil Co., Philadelphia

No whittling. No waiting. No soiled fingers. No broken points. Just nick the paper; and pull.

Pencils
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i Pari* tell that the

raw's cfinen c&w
[the correct \writinc paper] x_"ORRECT ^<WR1T

Newest fashions in 'T'HEnewfaiicoior
• M. in'Crane's.Lincn

correspondence papers Lawn is &#».
It is easy to go wrong on writing paper utt.iad«i

and hard to be right. You can always feel

safe in using Crane's Linen Lawn or any
of the Crane Writing Papers foryour cor-

respondence. They not only have behind
them the .most thorough knowledge of

the manufacture of fine writing paper,

but they have the approval of men and
women whose taste and feeling for what °r~a"t

is correct and fine are unerring.

tied Ethfu. Ii

n ha, rcr-ulrcd in one of the

tractive paper* ol thi. famous

Wl.cn combined with a narrow

hnrdcr of crimron or a ocauti-

hoth much larger tlian i

being in accordance

latest advice* from Pari,.

/-•;

§BJ' EATON, CRANE & PIKE COMPANY
.oTao,.* New York Pittsfield, Mass.

Our November Magazine Advertisement

You are familiar with the quality and tex-

ture of Crane's Linen Lawn, and its popular-

ity among discriminating people. Hence
you will be interested to know that in the

November magazines we will concentrate the

whole force of our advertising on Crane's

Linen Lawn.

This advertising, to fifteen million people,

will go far toward creating a strong demand
for this high quality paper in your com-
munity. To help you get these buyers into

your store we offer you these aids:

First, window displays—displays that are attractive,
artistic and compelling.

Second, newspaper advertisements, tying up closely
with our magazine advertising, for you to run in your
local papers.

Third, sample books, showing specimens of papers,
finishes, tints and monograms, for you to show your
customers.

An intelligent and consistent use of these

aids can have but one result—more business

for you. To learn more about this co-

operative plan address

EATON, CRANE & PIKE COMPANY
New York, Pittsfield, Mass.

MR. DEALER
It should interest you to know that we are now making and

putting on the market Washburne's Patent "O.K." Paper Fasten-

ers in STEEL (nickel-plated) in addition to our line of Brass Fast-

eners. 1 his steel fastener is our Competing Fastener. It is in no way
inferior, although sold at a much lower price. It is made of the

best cold rolled Besmer steel and finished in bright nickel, put up

in bright nickel-plated boxes of 1 00 fasteners each, 1 boxes to a

carton. It should prove a good seller in connection with this Cel-

ebrated Line.

The Washburne Adjustable Paper

Fastener is mechanically perfect.

Having the advantage of an open

recess on one side, adapted to re-

ceive and protect the paper-pierc-

ing point on the other, allows both

sides of the fastener to lie flat on

the paper and to hold with a "bull-

dog grip."

(Enlarged foe clearness)

The fact that These Celebrated Fasteners have the enormous

yearly sale of over seventy-five million puts their superiority be-

yond question. Our trade

Mark "O.K." is stamped

on every fastener and

every box.

There is nothing just as

good. Accept no other.

We advertise exten-

sively and always with

the request to buy from

YOU.
A postal from you will bring electro plates, samples and enclosures

for advertising, without charge.

We would be glad to place in your hands our new illustrated

and descriptive booklet, showing our other stationery specialties in

addition to this line.

Should you meet with difficulty in getting prices or having your

orders filled, through your jobber, we would refer you to Henry

Bainbridge & Company, Kimpton Harbottle & Haupt, New York,

or any of the following list of our other large distributors.

Chicago, 111., A. C. McClurg & Co.

Stevens, Maloney & Co.

San Francisco, Cala., Cunningham, Curtiss & Welch.

Schwahacher Frey Stationery Co.

Cleveland, Ohio, Burrows Bros. Co.

R. P. Andrews Paper Co.

The H. H. West Co.

H. Niedecken Co. •
Marcus W. Wolf & Co.

Samuel Ward Co.

Wm. M. L. McAdams.
Pittsburg, Pa., A. W. McCloy Co.

St. Paul, Minn., Wright, Barrett & Stillwell Co.

St. Louis, Mo., Blackwell—Wielandy Book & Stationery Co.

Jacksonville, Fla., The H. & W. B. Drew Co.

CANADA:
Toronto: The Brown Bros., Ltd. Grand & Toy, Ltd.

Montreal and Winnipeg: McFarlane Son & Hodgson, Ltd.

Winnipeg: Willson Stationery Co.

L. & C. HARDTMUTH, Kingsway, London. England,

Selling Agents for Europe, Asia, Australia, New Zealand & South Africa.

A. M. CAPEN'S SONS, 60 Pearl St., New York City,

Sole selling agents for Latin America.

Washington, D.C.,

Milwaukee, Wis.,

Baltimore, Md.,
Boston, Mass.,

THE 0. K. MFG. CO., Syracuse, N.Y.

JAS. V. WASHBURNE, PRES.

U.S.A.



B O K S E L L E R AND S T A T 1 O N E R 4.'5

Tower Manufacturing and Novelty Company-New York.

TOWER'S TRADE TOPICS
We have made claims in our former advertisements that our prices are the lowest and that

we have in our vast stock many goods which we control, and which cannot be bought elsewhere,

that are big values, leaders and business getters, we now present

A Demonstration of Tower Values

TOWER'S ]MM INKSTANDS
The Tg£g3 Inkstands

are as satisfactory in

every respect as the high

priced inkstands of the

same style now on the

market. The construc-

tion is precisely the

same, while the "Temco"
is all glass and in addi-

tion has a cover which

keeps out the dust and

makes a perfect stand.

We are the sole dis-

tributors of the

'EM^O Inkstands
•BRAND*

and have just receiv-

ed the first shipment.

Send in your order

and be the first to

offer these big values

to your trade—liberal

discounts.

No. 135. RETAIL PRICE, 50 CENTS

L
E
A
D
E
R

No. 125. RETAIUPRICE, 25 CENTS No. 105. RETAIL PRICE, 10 CENTS.

SEND IN A TRIAL ORDER—NOW.

Tower Manufacturing and Novelty Co.
WHOLESALE DISTRIBUTING AND MANUFACTURING STATIONERS

306-308-310 and 350 BROADWAY, NEW YORK
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SELL
FOUNTAIN PENS

FOR HOLIDAY GIFTS

Don't wait for people to ask for

them. Sell them. You will be sur-

prised at the ease with which you
can double, yes, treble your
fountain pen sales by concentrat-

ing on this line.

November and December will be
the best months of the year for

fountain pen trade. Make the

most of it. Put in a stock of

"MORTON" pens and you will

be able to show a variety of de-

signs particularly suitable for

Christmas trade and guarantee
satisfaction in every particular.

That is how you will be backed
up by the makers.

Perfect Pens At
Surprisingly Low Prices

The demand for them in both
the U. S. and Canada is growing
wonderfully. The list of dealers
handling "Morton" pens and sell-

ing them extensively is rapidly in-

creasing.

The time has arrived for you
to line up with these wide-awake
and progressive merchants.

"Morton" Fountain Pens will
give your customers the best of
satisfaction and you will make a
good margin of profit — It is a
reasonable proposition which you
should look into immediately. Do
it to-day.

Send for Catalogue

Made by

J. MORTON & CO.
New York

Canadian Agents

:

Menzies & Company
Limited

152-154 Pearl St. - TORONTO
Manufacturers' Agents

Representing Publishers and Manufacturers
of Stationery Lines

m

ii ii

kH

a i

Ii

®
u

Holly Tieings

for

Xmas Packages
Double Tieings consist of contrasting colors

in fine soft finished cord, Dressy and Smart.
The cord is wound side by side and peels off

as if one cord. Does not cockle, twist, nor
get you into thinking "nasty words" be-

cause it's wound extra tight and comes only
when you call for it. Further, it is wound
in an attractive manner in Bright Red and
Green for selling, especially as a Holly Tieing
for Xmas Packages. This has the Sea Island

one strand beat a mile in its appeal to the

customer—the effect is what does it.

Mighty nifty for an individual tieing for

your store use, in the following colors:

—

Purple and Violet

Lt. Green and Dk. Green

Royal and Green

Lt. Brown and Dk. Brown

Red and Green

Packed 8 Balls in a box of any of above com-
binations solid. Price, 50c box. 10 Box
Lots, 48c. 25 Box Lots, 45c.

ART ELECTRIC SHADES.
As a Seller—as a Decoration,

Cannot be beaten as a live, effective retailer.

Collapsible, takes little
v

room. Effective,

very—and exceedingly reasonable. Retail
for a quarter, and come in 3 shapes, Mission,
Conventional and Fruit Designs, producing
Amber, Green and Red hue illuminations.

Bear a good profit.

Should these be sold in your locality in

quantity to confine, we could not naturally
fill an order for that town. $1.80 doz., $12.50
per hundred.
Plenty of Little "Gisty" Things That are

"Different."
Parcel Post and Express Advice Postals, 3

designs. Should your parcel be delayed your
Postal gets there Xmas morning. Per C $1.00.

"Thank You" Postals, a "hurry up" recog-
nition of Xmas gift received. Easy too. Per
C $1.50
Magazine Advice Postals, pithy and to the
point. C, $1.50
Enclosure folders, with comfortable sized

envelopes. Useful, and adds a dignity to
little gifts that otherwise might be under-
estimated.
"Throw in" Cards of the "Sutcliffe Sort,"
tidy hand-colored. Many with individual en-

velopes; clever in their get up; "different."
Many little Xmas helps that are real help-

ers and appreciated "Business Bringers.

"

P.S.—Include your open or repeat orders for
Good Store Postals at same time

Wbt gmtcittfe Co.
Importers and Commission Merchants

77 York St., - Toronto
Canadian Distributors of Worthy, Catchy,

Card Creations.
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are two
items inTHESE BASKETS

the " Androck" Line of stationers' wire goods, that will

net you a bigger profit on these goods, besides giving
your trade the maximum of value. Our big advantage,
and yours, is that the Androck line is made in Canada.

NO DUTY TO PAY.

T
'T>Tv*'i« " »'i»«»i»'»•! >•» l/IH'.'

Andrews Wire Works of Canada

WATFORD, ONTARIO

THE CATALOGUE
OF THE DAY

JUST RECEIVEDi
FROM
THE PRINTER

>
Pause for a moment and consider an

800 PAGE
ILLUSTRATED BOOK

at your command for the asking.

The great benefit it has given to others it certainly
can give to you.

ONE PRICE ONLY TO ALL, AND THIS
IS STRICTLY WHOLESALE.

The Oskamp-Nolting Company
26-30 Seventh Ave. Cincinnati, O.

NEW RESERVOIR MOISTENER

No. 9 PARAGON
MOISTENER

A Moistener that requires filling but once
in six weeks. It is

sanitary, the parts
consisting of glass
reservoir and bulb
and black rubber-
oid roller. Has no
felt or sponge to
gum up and hard-
en over night. It is

always ready for
use, Solemanfrs.

FRANK A. WEEKS MFG. CO.,
93 JOHN STREET
NEW YORK

Sold by all leading Canadian Jobbers.

METAL PARTS FOR

LOOSE LEAF LEDGERS, POST
BINDERS, PRONG BINDERS, Etc.

TRADE ONLY SUPPLIED-

METALS ARE MECHANICALLY CORRECT
WORKMANSHIP IS THE BEST

PRICES ARE LOW.

Send for particulars

BRITISH LOOSE LEAF
MANUFACTURERS

LTD.

25 FInsbury Street

LONDON, -::- ENGLAND

,. -
:

;

iiiji

§> <2
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BUYERS' GUIDE
TiTe Topaz Pencil

As good as any at any price.

Better than any at the same price.

HB, H, with rubber tips,

HB.H, 2H,3H,4H,B, 2B
without rubber*.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.00OUNTANT8 AND AUDITORS.

JENKIN8 & HARDY
Assignees, Chartered Accountants, Estate and

Fire Insurance Agents.

15J Toronto St. 52 Oan. Life Bldg.
Toronto Montreal

PAYSON'S INDELIBLE INK

Trado cupplied by all Leading Wholesale
Drug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centannial, Philadelphia, 1876; World's Fair,
Chicago, 1898, and Province of Quebec Exposi-
tion, Montreal. 1897

YOUR AD. HERE

WOULD BE READ

BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND

STATIONERS.

AKX SUPPLIES.
A. Ramsay & Sou Co., Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 265 Yonge St., Toronto.

BLUTX1MU PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Taper Co., Kichinouil, Va.
The Standard Paper Mfg. Co., Kicbmoud, Va.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
.National Blank Book Co., Holyoke, Mass.
Kuutin, Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
Alfred Guggenheim, 529 Broadway, N.Y.
Lonsdale & Bartholomew, Montreal.
Leubrie & Elkus, 456 Fourth Ave., New York,

N.Y.
.Uenzies & Co., Toronto.
Raphael Tuck & Sons, Montreal.
The Sutcliffe Co., Toronto.
Valentine & Sons, Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Biuuey & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Yonge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennlson Mfg. Co., Boston.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 51-53 Maiden Lane.

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representatives.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Arthur A. Waterman Co., Ltd.
Conway, Stewart & Co., London. Lee &

Williamson, Toronto, Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York, Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co., Toronto.
H. C. Stephens. "London, Eng.

LEAD AND COPYING PENCILS.
.Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros., Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
The Western Leather Goods Co., Toronto.
LOOSE LEAF BOOKS, BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co., Toronto.
The Heinn Co., Milwaukee, Wis.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros., Ltd., Toronto.
Boorum & Pease Co., Brooklyn.
Samuel C. Tatum Co., Cincinnati.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.
NEWSDEALERS.

Imperial News Co., Montreal and Toronto.
Gordon & Goteh, 132 Bay St., Toronto.

Toronto News Co. ,

Montreal News Co.
PAPER FASTENERS.

The O. K. Mfg. Co., Syracuse, N.Y.
The Barrett Bindery Co., Chicago.

ART SUPPLIES
Winsor & Newton's Oil Colors

Water Colors

Canvas

Papers'

Brushes

Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Sod Co.
MONTREAL

Agents for Winsor & Newton, London

Guest Cards
of Merit

Tally Cards
of Originality

Post Cards
of Rare
Excellence

ALL RIGHTLY PRICED

SAMPLES ON REQUEST:
NO CATALOGUES.

LEUBRIE & ELKUS
456-460 Fourth Ave.

New York

THE
MERCHANTS MERCANTILE CO.

260 St. James St., Montreal

Mercantile Rbports and Collection!

Our method of furnishing commercial reports
to our subscribers gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tel. MainlM*
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BUYERS' GUIDE
When Considering School Supplies

write ui for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., -GJUET
77 York St., Toronto. Can.

1000 Put up to suit, solid

IIP TO HATF or in greatest possible
U r- 1 U-UA 1 C assortment of all va-

POST CARDS rieties, Love Sets,

49 (\f\
Landscapes, Comics,

3>£.UU Flowers, Birthdays,
Greetings, Season Cards, etc. Order a

box for trial. Your re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, N.Y .

Have You a

Picture Framing Department?

If not let us do your framing.
We will furnish you with a set

of samples and allow you a

commission on all orders taken.

Write for our proposition.

STARNAMAN'S PICTURE STORE
BERLIN. ONT.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

PAPETERIES AND WRITING PAPERS.
Warwick Bros. & Rutter, King St. and Spa-

dina Ave., Manufacturing Stationers,
Toronto.

Tbe Brown Bros., Ltd., Toronto.
VV. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.

PLAYING CARDS.
Uoodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Tatum Co., Cincinnati, O.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St., Toronto.
A. H. Goetting, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers.

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers, Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., B.C., London,

Eng.
Ilinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
1'erry & Co., Birmingham, Eng.
ICsterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.

TALLY CARDS, DANCE PROGRAMMES,
ETC.

The Chas. H. Elliott Co., North Philadelphia,
Pa.

Leubrie & Elkins, 456 Fourth Ave., New York,
N.Y.

Warwick Bros. & Rutter, Toronto.

TYPEWRITER RIBBONS AND CARBONS.
i'eerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, 111.

TOY MARBLES.
Tbe F. M. ChrlBtensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.

BOOK PUBLISHERS.
(Canadian).

McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodcnild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmlllan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.
Montreal "News Co., Montreal.
Imperial News Co., Montreal and Toronto.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G. & C. Merriam Co., Springfield, Mass.
Page & Co., Boston.
J. S. Ogilvie Co., New York, N.Y.
Laird & Lee, Chicago, 111.

Small, Maynard & Co., Boston, Mass.
W. A. Wilde & Co., Boston, Mass.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-

TEREST TABLES
Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES' SAVINGS BANK IN-

TEREST TABLES
at 2V£> 3 or 3y2 per cent, each on

separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 36c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 76c.

A comcltte catalogue of all the alow publication in
/ree upon application.

Morton,Phillips & Go.
PUBLISHERS

IIS and 117 Notra Dame St. We.t. MONTREAL

N.B The BROWN BROS.. Ltd., Toronto, crry
a full lino of our publication..

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel In

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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hristmas Annuals

Are Nearly Ready

You want your supply of these

at the earliest possible moment.

Therefore, place your orders at once.

We have HOLLY LEAVES,
' GRAPHIC, SKETCH,

ILLUSTRATED LONDON NEWS,

and others.

Have You The New Joke Books?

The coming holiday season is a

season of story telling. Many de-

light to tell stories. Others delight

to read them. There are laughs on

every page of the IRISH, YIDDISH,

TRAMP, COON and DUTCH joke

books.

They sell readily at 10 cents

and that yields the retailer a good

profit.

American Paper Bounds at 15c,

Many love an exciting book. Why
should they not have these when

books by Jesse James, Old Sleuth,

Jeff Clayton and other writers of

thrilling detective and love tales can

be supplied for retailing at this at-

tractive figure?

Imperial News Co., Ltd.
Montreal Toronto Winnipeg

IF

I

I

t

A 20 th Century
Triumph

arbe Seal $en
The Summit of Safety Ten Perfection

(Registration Applied or in Canada and U.S.A.)

The Seal Pen is the newest and best idea

in Safety Reservoir Pens. >. arry it how
you will, ink cannot spill. It will toil,

but never soil. It writes right and is ink tight.

The Seal Pen has a secure projection lock,

has no outside threads, a d has a larger ink

capacity thai any other pen of similar size-

The Seal Nib is of bold and strong design,

made of 14-carat gold tipped with iridium.

The Seal Pen is made in 3 sizes : Long, Middle
and Short, and stocked in 12 nib patterns.

The Seal Pen is guaranteed for iwo
years and excellent profits are secured
for the trader.

Write for Terms.

W. H. SMITH & SON
Manufacturing and Export Stationers

186 Strand, London,England

1

n

i
i

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES:

Lancaster Street,

BIRMINGHAM, - ENGLAND

Si
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THE EVENT OF THE AUTUMN

CORPORAL CAMERON
BY RALPH CONNOR

A TALE OF THE MACLEOD TRAIL

FIRST CANADIAN
PRINTING 35,000

CLOTH ONLY, $1.25

THE WESTMINSTER CO., Limited
PUBLISHERS TORONTO

"KOH-I-NOOR" and "MEPHISTO"

PENCILS

N2 77. "33Iep6l:6lo 'COPYING, made by l& C.HARDTMUTH in Austria.

It is not necessary to mention the quality of these Pencils,

everybody recognizes their superiority.

We carry a full line, of "Koh-i-noor" from 9H to 6 B and

four grades in " Mephisto."

paPe r Muis at W. J. GAGE & CO., Limited
St. Catharines, Ont. Toronto
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"SWAN"
PENS for CHRISTMAS

The great Season
for"SWAN" Fount-
pens is but a few-

weeks away and it is

now full time for you
to do some sound
planting for the

Season's Harvest.

Begin now to at-

tract "SWAN" trade

to your store. A
bold and tempting
window display will

command attention

and create local

terest.

in-

m

m

Remember the

"SWAN" is the

most popular of all

Gifts.

It is all that a Pen
and a Gift should be.

Stock, Display
and Push the higher

priced "SWANS".
Handsome profits
certain.

Use our electros

on your Stationery,

and in your Christ-

mas lists.

Complete list sent

on request.

The Manufacturers are :

MABIE, TODD & CO.
LONDON, ENG.

CANADIAN OFFICE: TORONTO, ONT.

FAMOUS IN THE PEN WORLD FOR 70 YEARS

— Business Development —
Do you ever feel that your present occupation pre-

vents the development of your business talent?

Many a young man is engaged in office or store

clerking. Owing to the nature of the business, he has

but a narrow range in which to exercise his talent.

He cannot relinquish his position to seek one giving

better opportunities and paying a larger salary. To
do so would be to give up his only source of revenue,

and some one may need his support. Yet it is impera-

tive that he increase not only his business, but also

his salary.

We will solve the problem for you. We have need

of part time salesmen. Men who can devote spare

hours to our work and make as much, and in many
cases, more money than they can from their regular

occupation. Many of these men we develop into regu-

lar road men, with a high salary. Do you feel that

there are latent forces in you, waiting for an oppor-

tunity to assert themselves? If so, we want you to

let us show you how to discover them. Write at once

for the particulars.

Maclean Publishing Co.

Circulation Dept.

143-149 University Ave. Toronto, Canada

Hold the Hive

London (Eng
Export Agency,
8 St. Bride St.,

LONDON, E.C

Here's the line to hold

—

John Heath's Telephone
Pen. You will not hold it

long because it sells so
quickly. There's quality

about it. It writes
smoothly, never corrodes,

and lasts long. Get con-

nected with the Telephone
Pen for quick sricc.

Supplied by (rZl

the I eaa-i ;tg
wholesale houses
iu Toronto and

Montreal.

XF YOU WANT SOME-
THING AND DON'T

KNOW WHERE TO GET
IT—WRITE US— WE'LL
TELL YOU.

BOOKSELLER AND STATIONER
Special Service Department
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Genuine Photo ^ _
Post Cards
Jk To Retail at TWO FOR FIVE CENTS

FIVE VIEWS TO EACH THOUSAND CARDS
gives you an advantage over the inferior post-
cards—allowing you to offer a much greater
variety and make many more sales at a better
profit.

NO CULLS—EVERY CARD SALEABLE—THE
IDEAL LOCAL VIEW CARD, clear and brilliant.
Delivery in two weeks from receipt of photo-
graphs or negatives. We are selling to dealers
in the West and all parts of Canada YOU should
stock this fast selling line of post cards.

Write To-day For Samples

THE PHOTO SPECIALTY CO.
Streetsv ille, Ontario

Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

HINKS,WELLS &C°
B I R MJ N C H A N/L „-^

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
ki> date tools to one of the best equipped factories.

Sold in 6d., Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

Our new fall catalogue, just out of the

press, illustrates the most complete

line of College, School and Souvenir

PENNANTS
together with Sweater Crests, Hat and

Arm Bands, Cushions and anything

needed in this line for Clubs, Colleges,

Schools, etc. Send for one. Our prices

are much the lowest on the market.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

New Edition containing New Count Royals (Lilies)

PRICE, $1 NET
WYCIL & CO. - 83 Nassau St., New York

Liberal Terms to the Trade

Kindly mention

this paper
when writing

advertisers.
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You Can Never Forget With a Monitor Set

PAPCR KNIFE

The Universal Desk Set
Made in three types to meet different business requirements.

The Ihiil.v Monitor Desk Set
Tlie Monthly Monitor Desk Set

The Oliver Phone Desk Pad

The now Oliver Trio— is a paper weight—a 4x6 pad with
knife to out :ix) memos—a Daily Monitor Pari—a Monthly
Monitor Pad—a Telephone Card Inder Directory—a pencil
and bolder and a "Right in Sight" Memo. Clip. Send for
full descriptions, prices and discounts. Good proposition
for established agents and dealers.

Manufactured by the

Oliver Manufacturing Co.
PHILADELPHIA, U.S.A.

FREDERICK E. ROBSON & CO.
23 Front Street East - - Toronto, Ont.

Canadian Representatives

CONWAY, STEWART & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPHIC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our
Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO

ACRY IN THE WILDERNESS
By Mary E. Waller.

Author of "The Wood Carver of Lympus."

The first new long
novel by the popular
:i litlitu- of "The Wood
Carver of Lympus" in
two years. Miss Wal-
ler's book is marked
by the same power of
narrative, the same
soreness of characteri-
zation, most of all the
same nobility of feel-
ing which has made
tin- author's books so
popular with all class

es of readers. It is a

story of to-day. The
people are both Cana-
dians and Americans.
The principal events
take place in a seig-
niory on the St. Law-
rence, in Quebec, and
in New York. TTlic
story possesses all the
qualities that have sold
28 editions of "The
Wood Carver o f

Lympus."
From "A Cry in the Wid rness.

Cloth, 428 pages, frontispiece in colors.

$1.25.

PRUDENT PRISCILLA
By Mary C. E. Wemyss.

Author of "Tlie People of Popham," etc.

$1.25.

THE JUNIOR PARTNER
By Edward Mott Wooley.

$1.25.

ONE MAN'S VIEW
By Leonard Merrick.

$1.25.

Second Canadian Edition

THE TEMPTING OF TAVERNAKE
By E. Phillips Oppenheirn.

$1.25.

THE UPAS TREE
By Florence Barclay.

Author of "The Rosarv." etc.

$1.25.

An Important Work

THE GIRLHOOD OF QUEEN VICTORIA
2 Volumes, $10.00.

The New Automobile Authority

THE MODERN GASOLINE AUTOMOBILE
Its Construction, Operation, Maintenance and

Repair.

By Victor W. Page, M. E.

Net, $2.50.

A Unique Gift Book, the Best of the Year

ON THE WAY TO BETHLEHEM
By William Allen Knight.

Author of "The Song of Our Syrian Guest."

Beautifully illustrated, boxed.

Net $1.00.

McClelland & Goodchild, Limited

Publishers, TORONTO
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SOLD ALL OVER THE EARTH

The standard of quality everywhere. Highly
absorptive, excellent in durability and perfect

in colors. We manufacture exclusively ab-

sorptive papers for all purposes. Our most
popular qualities are

"WORLD," "HOLLYWOOD," "RELIANCE"
Regular Blottings

"DIRECTOIRE" and "VIENNA MOIRE"
Fancy Desk Blottings

For high class printing, "Albemarle Half-

Tone" and "Albemarle Enameled" are un-

equalled. Samples furnished on application.

Our papers are sold by all of the lead-

ing dealers in Canada and the States

THE ALBEMARLE PAPER MFG. CO.
BLOTTERS ONLY

Richmond, Va., U. S. A.
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Fancy Holiday Papeteries
Special Assortments at all prices—Write for particulars.

Buntin, Gillies & Company, Limited
Hamilton and Montreal

RARE QUALITIES DISTINGUISH OUR GOODS

TYPEWRITER RIBBONS

CLEAR PERMANENT
SHARP BOLD

WRITE IMPRESSIONS

EUREKA M. M.
y
b
el
o
l0
£

CARBON PAPERS

GREATEST
DURABILITY
POSSIBLE

(TYPE

NON I
FILLING

j
BLURRING
DRYING

PROGRESS

M. M.

MITVOL

COMPETITOR

EUREKA

SILK-SPUN

GALLINIPPER

EACH

AN

INDIVIDUAL

TYPE AND

EACH

PERFECT

IN ITSELF

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES
NEW YORK, N.Y., 261 Broadway CH1CACO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Ruilding, Holborn, E.C
AGENCIES in every part of the world—in every city of prominence.



BookselleaStationer
OFFICE EQUIPMENT JOURNAL

VOL. XXVIII. No. 12. PRICE, $1.00 PER YEAR

The only publication in Canada devoted to the Book, Stationery and Kindred
Trades, and for twenty-seven years the recognized authority for those interests.

MONTREAL, 701-702 Eastern Townships Bank Bldg. TORONTO, 143-149 University Ave. WINNIPEG, 34 Royal Bank Bldj. LONDON, ENG. 88 Fleet St., E.C.

PUBLICATION OFFICE: TORONTO, DECEMBER, 1912

Sell

a Set

of Pens
To Each Customer

NF
£uTOI

MEW VOftK.CSAl

Autopen
Ready
to Write

and
Ready to

Fill

Commercial
Safety Ready
to Write

Sectional

View of

Safety Device

The Commercial Safety for pocket—the Autopen for the desk. A fine nib for
red ink, a soft stub for notes and a firmer nib for signatures. Almost every man
and woman who writes much will want two or more

SANFORD & BENNETT
FOUNTAIN PENS

when you show them how superior and reasonably priced they are.

Our AUTOPEN and COMMERCIAL SAFETY have exclusive improve-
ments that make them the most ready sellers obtainable. Study the cuts and
you'll see why.

We'll put your name on barrel and box if you say so.

Write for prices and discounts.

SANFORD & BENNETT CO., 51-53 Maiden Lane, NEW YORK



BOOKSELLER AND STATIONER

Desk Blotting Pads

*J A handsome line of Blotting Pads for

either office or library use, with

leather corners of Red Roan, Black

Roan, Russia and Morocco.

tj Made in two sizes,— 12 x 19 at $3.00

per doz., and 19 x 24 from $3.50 up to

$10.00 per doz., containing three sheets

of heavy blotting paper, extra quality,

assorted colors. Some are flexible,

others rigid.

•I Order a few of these. We guarantee

the quality, and you will find them a

seasonable and profitable line to carry.

Warwick Bros. & Rutter, Ltd.
Manufacturing Stationers

TORONTO
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Goodall's English

Playing Cards

To the Trade

Your best interests willjbe^served

by concentrating upon GOODALL'S in

supplying your Playing Card trade.

You will be certain of giving your cus-

tomers the best possible quality that

can be put into Playing Cards, at

the different prices at which they are

available, besides affording them an in-

finite variety of designs excelling in

artistic beauty and popular appeal,

besides * -tting you a maximum mar-

gin of profit.

IMPERIAL
CLUBS

COLONIALS

£$&. SALON

SOCIETY

YOUR IMPRINT ON THE BOXES

ASK YOUR JOBBER FOR PRICES

AUBREY O. HURST

^IIIIHIIIIIIIIIIItllllllllllHIl'^

REPRESENTATIVE

24 SCOTT STREET TORONTO
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A SUGGESTION TO THE STATIONERY TRADE WHEN FILLING UP YOUR LINES OF

BLANK BOOKS
FOR SPRING TRADE, 1913

JEWEL LOOSE-LEAF 600KS
This line carried in stock. Can be had in different rulings

THE

Do Not Fail to See Samples of the

High Class Goods

Manufactured by

BROWN BROS., limited
Manufacturers of Blank Books and Leather Goods

Publishers of Canadian Diaries

51-53 WELLINGTON STREET WEST, TORONTO

COLUMN BOOKS. 6 to 24 Cash Columns. Foolscap and Demy
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NO N- LEAKABLE
FOUNTAIN PEN

Hits The High
Sales Mark
Every Time.

THE AIM OF EVERY DEALER
is to stock such goods as lie can readily turn into good profit.

^ Moore Pens not only bring good profit but afford a basis upon

which the dealer can build up a substantial fountain pen trade.

Their many selling features place them in a class by themselves.

fJTake for instance the tightly fitting screw cap— a positive

safeguard against the common nuisance of leaking.

^ Most fountain pens require shaking to start the ink flow, but

the construction of the Moore is such that the pen point is

always moist and ready to write with the first stroke. No
joints to get out of order— easiest pen to fill— a free and

even flow day in and day out.

^ Order a Christmas stock—an ideal gift—profitable and

satisfactory to bolh dealer and customer.

W. J. GAGE & CO., Limited
Office, Factory and Warehouse :

TORONTO
CANADIAN DISTRIBUTORS

PAPER MILLS:

St. Catharines

SAMPLE ROOMS:

St. John Ottawa

Montreal Winnipeg

Toronto Vancouver
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SAMPSON LOW,MARSTON & CO'S
Telegraphic Address:

'Riv.iftm. Boroh. London"
Code A. B.C. 5th Edition AUTUMN LIST

City Office:

TUDOR HOUSE
32. WARWICK LANE. E.C.

or GREATEST IMPORTANCE TO ALL LOVERS OF ART.

THE ART OF THE GREAT MASTERS.
\s exemplified by Drawings in the Collection of Kmile

Wauters, Membre de 1'Acadeniie Boyale de Belique.

By FREDERIC LEES, Author of "A Summer in

Touradne." Colombia 4to, (8ya by 11% ins.), cloth.

Detailed Prospectus post free.

V WORK OF THE GREATEST VALUE TO DECORATIVE
ARTISTS AND HANDICRAFTSMEN.
GEMS OF JAPANESE ART AND HANDICRAFT.

This superb work is illustrated with (54 plates in col-

ours and gold, and others in monochrome. The coloured

plates are veritable triumphs of the chromo-lithograph-

er 's art in the remarkable rendering of the different

materials represented. The work is accompanied
with an Essay on Japanese Art and Handicraft, by
GEORGE ASHDOWN AUDSLEY, LL.D., Author of

''Notes on Japanese Art," "The Ornamental Arts of

Japan," "The Practical Decorator," "Peinture Mur-
ale Decorative," and joint Author of " Keramic Art
id' Japan," etc., etc The work is small folio, en-

cdosed in a handsome portfolio. The plates, being
loose, are suitable for framing for educational or de-

corative purposes. Price 5 Guineas net. A few copies

of Artist's Proofs, printed throughout on finest Jap-
anese vellum paper, enclosed in a handsome decorated
portfolio, boxed. Price 8 Guineas net. The edition is

strictly limited, the stones being destroyed. Full

Prospectus on application.

DAYS OF LONG AGO.
IN THE DAYS OF LONG AGO.
By FANNY HOMAN. Crown 8vo, cloth gilt. 3s. 6d.

net.

THILHARMONIC AND OTHER REMINISCENCES.
REMINISCENCES, IMPRESSIONS AND
ANECDOTES.
By FRANCESCO BERGER, Hon. R.A.M. Demy

8vo, handsomely bound in buckram, gilt extra, gilt

top, with oval photogravure portrait of author inlaid

on cover. 10s. 6d. net. Full Prospectus on Application.

COSTUME HAS ALWAYS A SIGNIFICANCE DEEPER
THAN THE WHIMS OF FASHION.
DAME FASHION, 1786-1911.

By JULIUS M. PRICE, special Artist Correspond-
ent of the "Illustrated London News," Author of
"From the Arctic Ocean to the Yellow Sea," "The
Land of Gold," '.'From Euston to Klondike," etc.

Demy 8vo. 150 plates mostly coloured. . Cloth gilt, gilt

top. £2 2s. net. Detailed Prospectus post free.

A BOOK FOR ALL STCDENTS OF' HISTORY.
MASSON'S HISTORY OF FRANCE.
From the Earliest Times to the outbreak of the

Revolution. An Abridgment of Guizot's History of
France by GUSTAVE MASSON, B.A., Univ. Coll., Offi-

rier d'Academie, late Assistant Master and Librarian,
Harrow School, and Member of the Soeiete de l'His-
toire de France. With portraits. 8vo. 3s. 6d. net.

BART KENNEDY'S MASTERPIECE.
A TRAMP IN SPAIN FROM ANDALUSIA TO
ANDORRA.
By BART KENNEDY, Author of "The Human Com-

pass," etc. Demy 8vo, cloth gilt, 320 pages, 40 full
page illustrations, and special map of Spain showing
the author's route. 6s. net.

THE ONLY WORK ON THIS IMPORTANT SIBJECT.
COLOUR IN DRESS.
By W. G. A. AUDSLEY, LL.D., author of "Taste

versus Fashionable Colours." Ordinary Edition, faney
(doth, crown 8vo, 133 pp., with two illustrations, Is. net.

Choice Gift Edition, quarter parchment, boxed, 2s. 6d.

net.

A HUMAN DOCUMENT OF ABSORBING INTEREST.
ROUGH ROADS:
THE REMINISCF;N(ES OF A WASTED LIFE.
By DYKE WILKINSON, Crown 8vo, cloth. Price

2s. 6d. net.

In no book since Rousseau's Confessions has an
author dealt so frankly with himself and his doing as
Mr. Wilkinson in "Rough Roads."
A MOST IMPORTANT ADDITION' TO THE MUSIC
LOVER'S LIBRARY.
A SHORT HISTORY OF MUSIC IN ENGLAND.
By ERNEST FORD, F.R.A.M. Illustrated, cloth

gilt. Crown 8vo. 5s. net.

This book is not in any sense technical. It is an
attempt to give a simple and rational, though in a
volume of this size necessarily incomplete, account of
events that have led to the complex state of music
existing in England at the present time. Detailed
Prospectus post free.

If you have not commenced to collect Caldecott Pictures
BEGIN NOW.
RANDOLPH CALDECOTT'S SKETCHES.
With an introduction by HENRY BLACKBURN,

Author of "Memoir of R. Caldecott," etc., etc. Crown
4to., cloth gilt. 116 illustrations. Second Edition.

3s. 6d. net. Detailed Prospectus post free.

BY THE AUTHOR OF "THE THREE' PARSONS."
THE SON OF THE SCHOOL,
OR DARING DEEDS IN DANGEROUS DAYS.
By ROBERT OVERTON, Author of "The King's

Pardon," "Lights Out," "After School," etc. Crown
8vo., cloth, with 34 Illustrations by J. B. Greene.

3s. 6d.

A DELIGHTFUL BOOK FOR CHILDREN.
ROUND THE YULE LOG:
NORWEGIAN FOLK AND FAIRY TALES.
By P. BHR. ASBJORNSEN, translated by H. L.

BRAEKSTAD, with an introduction by Edmund W.
Gosse. Small 4to. Handsomely bound, cloth gilt, gilt

top. Carefully boxed, neat label.

FOR THE IMPERIAL MARITIME AND OTHER LEAGUES
TALES OF PLUCK AND DUTY.

Edited by Mrs. FREWEN LORD, of the Imperial

Maritime League Junior Section. Specially written by
Famous Authors, such as Captain Mahan, etc. Crown
8vo., handsomely bound, cloth gilt, illustrated, price

3s. 6d.

TRAVELS IN FOUR CONTINENTS.
ROUND THE WORLD FOR GOLD.
A SEARCH FOR MINERALS FROM KANSAS TO

CATHAY. By HERBERT W. L. WAY. Medium 8vo,

cloth, with special Maps. £1 Is. net.

A STRIKING GIFT-BOOK FOR CHILDREN.
AS IT IS IN HEAVEN.
By ALFRED CLARK. Large crown 8vo., cloth

cover, bound in white buckram, with special design

in gold; gilt edges. Colored Illustrations by Frank
C. Pape. Neatly boxed. 7s. 6d. net. Detailed Pros-

pectus post free.

Write for Low's Complete Catalogue of New and Forthcoming Books

and Colonial Editions.

LONDON: 100 SOUTHWARK ST., S.E. and 32 WARWICK LANE, E.C.
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Mucilages
and Paste

are Made in Canada

Catalogues mailed to the trade on request.

Canadian Factory and Offices at

122 & 124 Wellington St. West, Toronto

Local View Post Cards

HUNT'S REAL PHOTO
PROCESS

Toned Glossy and Mat Surface.

Are the finest cards in the market.

Customers' own subjects reproduced
in the best quality, at lowest prices.

— 250 each subject upwards —

PHILIP G. HUNT
Electric Automatic Machine. Bromide Printer.

WORKS :

BALHAM,
ENGLAND

Export and Colonial Dept.

34 Paternoster Row,
LONDON, E. C.

The largest producer of Real Photo.

Local Post Cards for the wholesale
trade.

Canadian Agents:

Menzies & Company, Ltd.
152-154 Pearl Street, TORONTO, Ont.

Send for samples and trade list and
place your orders NOW for next season.

EsterbrooK
Steel Pens a
250 Styles j g

|8iSl
When you sell E^>-|
your customers £> 1

Esterbrook
^ 1

ft; _i V
Steel Pens

you sell them 1
satisfaction. B 1 X.

A style for every
taste and every

purpose.

llJThe Brown Bros-
Limited

Canadian Agents : IV
Toronto

f
The Esterbrook Steel Pen Mfg. Co.

95 John StreetNewYork

Works,Camden,N. J.

There's satisfaction in handling a line of goods that

has been tested and has "made good."

DAVIDS'
CELEBRATED INKS

will meet all your requirements. Keep a liberal stock
of OUR Writing, Copying, Marking, Show Card and
Indelible Inks. We also make Mucilage, Paste,

Sealing Wax and Letterine.

MADE BY

THADDEUS DAVIDS COMPANY
NEW YORK

Established 1825

Brown
Bros. Ltd.

Canadian
Agents,

TORONTO
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WARD, LOCK & COS. LIST
THE CHRISTMAS

WINDSOR
SPLENDID DOUBLE NUMBER

Complete Stories and Articles by

William J. Locke.

H. G. Wells.

Eden Phillpotts.

E. F. Benson.

S. Macnaughtan.

Barry Pain.

Keble Howard.

Maurice Hewlett.

Justus M. Forman.

Robert Barr.

Halliwell Sutcliffe.

Max Pemberton.

Charles G. D. Roberts.

H. B. Marriott Watson.

1 r FINELY PRINTEDU COLOURED PLATES 15

POPULAR FICTION
ffl>| <-)r Handsomely Bound in Cloth &i tc
**•*«' Coloured Pictorial Wrapper fl 1 --^

Princess Katharine ----- Katharine Tynan.

A Daughter of the Bush - - - Ambrose Pratt.

God and Mammon ----- Joseph Hocking.

My Lord the Felon ------ Headon Hill.

The Rose of Life ----- Effie A. Rowlands

Lady Dorothy's Indiscretion - - Arthur Applin.

The Missing Miss Randolph - Marie C. Leighton.

Those Other Days ----- E. P. Oppenheim.

The Mystery Queen ----- Fergus Hume.

The Open Door ------ Fred M. White.

Violet Dunstan ------ L. G. Moberly.

The People of the River - - - Edgar Wallace.

Seaford's Snake ----- Bertram Mitford.

WARD, LOCK & CO., LIMITED, LONDON

KOH-I-NOOR
DROP ACTION PENCILS

Attractive display case containing

a one dozen assortment.

Finger pressure releases pencil from

holder

Koh-i-noor screw refills for above.

L. E. WATERMAN COMPANY, LIMITED

107 Notre Dame St. West, Montreal
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An Ideal Gift Volume

E. Pauline Johnspn's
Collected Poems

Especially promising for the Holiday Hook trade is this

appealing volume, which is bound to take first rank as a

popular Christmas gift. It is handsomely hound in blue cloth

with gilt lettering. It contains an interesting biographical

sketch of the Indian poetess and the frontispiece is a photograph

of the author. By gracious permission, the volume is dedicated
to His Royal Highness, the Duke of Connaught, wno is Head
Chief of the Six Nations Indians.

Flint and Feather
is the name which has been given this collection, on account of

the association of ideas, "Hint" suggesting the red man's
weapons of war, and "feather" the eagle plume that crests

the head of a warrior chief.

In connection with the biography, there is a full-page plate

of " Chiefswood," the house in which the Indian poetess was
horn on the Six Nations Reserve, near Brantford.

The White Wampum is the first series of poems in the book, followed by Canadian Born and miscellaneous

verse.

These points will be sufficient to convince the booksellers of the exceptional opportunities they have for

developing sales by means of this interesting book, which should be in the library of every Canadian.

Cloth, Gilt, Illustrated. $1.25

Watch These
Books by authors with a record behind them—sure sellers.

counter, order to-day.

If not on your

The Net
By Rex Beach

Cloth, Illustrated. $1.50

The Land of Footprints
By Stewart Edward White

Cloth, Illustrated. $1.50

The Lost World
By A. Conan Doyle

Cloth, Illustrated. $1.25

The Heather Moon
By C. N. and A. M. Williamson

Cloth. $1.25.

The Lady Married
By the author of The Lady of the Decoration

Cloth. $1.00

MUSSON BOOK COMPANY, TORONTO
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Briggs' Holiday Leaders

AROMANCEOF
B1LLYG0ATHILL
ALICE HEGAN RICE

A Romance of Billy Goat Hill. ^ 25

By ALICE HEGAN RICE,
Author ''.Mrs. Wiggs of the

Cabbage Patch."
An irresistible combination of

Cabbage Catch comedy and high
romance. This is considered the
best piece of work yet done by
Alice Hegan Rice.

The Black Creek Stopping House
$1.00 net

By NELLIE L. McCLUNG,
Author '

' Sowing Seeds in

Danny. '

'

This volume of stories is full

of the Western atmosphere.

Rhymes of a Rolling Stone

By ROBERT W. SERVICE,
Author of "Songs of a

Sourdough.
'

'

Jn Two Editions, $1.00, and
Illustrated, .$1.50.

The Long Patrol, $1.25

By H. A. CODY,

Author "The Frontiersman."

Some Christmas Trade Winners
The Hollow of Her Hand

$1.25

By
GEO. BARR

McGUTCHEON,.
it. is new, it is different

—

tense, dramatic and
powerful.

Reminiscences
By

The Right Honorable
SIR RICHARD
CARTWRIGHT.

Cloth, with Frontispiece
Portrait, Quarto $3.00 net.

Mr. Achilles, $1.00

Bv
JENNETTE LEE,

Author '
' Uncle William. '

'

Not "Uncle William"
with its great vogue can
touch it. The two lovers

are real. We have never
read a more exquisite

story.

The Wildcatters, $1.25

By S. A. WHITE,

A stirring tale of the

Cobalt mines.

Opportunities For Live Dealers

The Vanishing Man
$1.25

By
R. AUSTIN FREEMAN
The exceptional detec-

tive story.

George Helm, $1.25

By
DAVID GRAHAM

PHILLIPS
Author "The Price She

Paid," etc.

Mr. Phillips' novels are
always in demand.

Kitty Cobb,
$2.25 net
Illustrated.

Bv JAMES MONT-
GOMERY FLAGG.
One of the leading

American gift
books.

Maidens Fair,
$3.50 net.

No holiday season
Is complete with-
out a Harriso n
Fisher book. The
Harrison Fisher
girl is the most
popular in all crea-
tion ; she greets
you from the cov-
ers of the periodi-
cals and smiles at
you from the cov-
ers of the six best
selling novels. She
is omnipresent and
ever welcome.

THE ADVENTURES OF

KITTY COBB

PICTURES ft TMT H
JAMES MONTGOMERY FLAGG

William Briggs,
27-29 Richmond Street,

Toronto, Canada
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DO YOU WANT INCREASED SALES
DURING THE HOLIDAY SEASON?

J
1ST because it's Christinas

everyone will entertain the

idea of buying a Fountain

Pen—It's the safest and most ac-

ceptable present that anyone can

think of—show them—that's all.

No. 1. Suggestion—Buy a gross of

our special Pens, costing you 70c

each—in gross lots. We supply

imprint free. Sell it at $1.50 and

your customer gets a $2.50 Pen in

appearance and quality—and it

couldn't work better if it cost

$10.00.

No. 2. Suggestion—Buy a Christ-

mas assortment to the extent of

$35.00 or more, including gold

and silver-mounted designs. For

this quantity order we give you
handsome case free—pick your
own numbers if you like. Let us

get together with some kind of

a proposition. Time is fleeting

and there is good money to lie

made.

Canadian
Agents

Made by J. Morton & Co., New York

MENZIES & CO., Limited, 152-154 Pearl St., TORONTO

— Business Development —
Do you ever feel that your present occupation pre-

vents the development of your business talent?

Many a young man is engaged in office or store

.hiking. Owing to the nature of the business, he has

but a narrow range in which to exercise his talent.

He cannot relinquish his position to seek one giving

better opportunities and paying a larger salary. To
do so would be to give up his only source of revenue,

and some one may need his support. Yet it is impera-

tive that he increase not only his business, but also

his salary.

We will solve the problem for you. We have need

of part time salesmen. Men who can devote spare

hours to our work and make as much, and in many
cases, more money than they can from their regular

occupation. Many of these men we develop into regu-

lar road men, with a high salary. Do you feel that

there are latent forces in you, waiting for an oppor-

tunity to assert themselves? If so, we want ytiu to

let us show you how to discover them. Write at once

for the particulars.

MacLean Publishing Co.

Circulation Dept.

143-149 University Ave. Toronto, Canada smm

Xmas Post Cards
and Booklets

We are well equipped for the sorting
trade. Thousands of

XMAS POST CARDS
50c. to $15.00 per 100

NEW YEAR POST CARDS
50c. to $5.00 per 100

XMAS FOLDERS AND BOOKLETS
50c. to $5.00 per 100

SEALS, TAGS, LITTLE CARDS, Etc.

A post card will bring you our Xmas
Catalogue. Full of good things.

Pugh Specialty Co., Ltd.
1 and 3 Jarvis Street, Toronto, Canada

P.S.—We are making the best Felt Pennants in

Canada. Your name on a post card for our cata-

logue. ^



io BOO K S E I. L E R AND S T A T I X E R

4 IMPORTANT BOOKS
THE GREAT TRAVEL BOOK OF THE YEAR

THE CONQUEST OF THE SOUTH POLE
A full account of CAPTAIN ROALD AMUNDSEN'S Daring and Successful Expedition to the Antarctic.

Written by Himself. 2 Vols. Demy 8vo.: with Illustrations and Maps. $12.00 Net.

While as Englishmen, we may regret that the actual conquest of the South Pole was not
achieved by an explorer of our own race, there is no lack of admiration in this country
for Captain Amundsen and his companions in the "Fram, " whose successful endeavor to
reach the. pole, as briefly detailed a few months ago in the "Daily Chronicle," aroused
extraordinary interest. The complete record of one of the most striking achievements in

the annals of polar research and exploration is now published and will be found to contain
not merely a well-told, fully illustrated story of a fine achievement finely done, but a
unique contribution to scientific knowledge.

The Great Literary Event of the Season

THE LETTERS OF GEORGE MEREDITH
Collected and Edited by his Son. Demy 8vo. 2 Vol. With 4 Photogravure Plates. $4.00 Net
A vivid and characteristic selection of the poet and novelist's letters from 1844 to the year
of his death has been brought together in these two volumes. The correspondence is

highly representative, written at every period of the author's career, and has been selected
aud edited by George Meredith's surviving son and representative. It is furnished with
notes and a running commentary, sufficient to make the salient features, his upbringing,
early struggles, literary prime and varied friendships, perfectly intelligible. The volumes
are illustrated with four portraits in photogravure and provided with a full index

THE GIRLHOOD OF QUEEN VICTORIA
Extracts from the private diary of Her Majesty from her 13th year (1832) till her marriage
(1840). Edited with an introduction by Viscount Esher, G.C.B., G.C.V.O. 2 Vols. With
illustrations. Medium 8vo. $10.00 net.

His Majesty the King has graciously given permission for the publication of Queen Vic-
toria's Early .Journals. Almost from the time she could write the Princess kept a diary in
which were recorded regularly and minutely the events of each day. But the chief value
and attraction of this remarkable record, which begins on August 1st 1832, is the insight
it gives into the growth of the Queen's mind and character. We see the constraint of
childhood gradually giving way before the growing development and sense of responsibility
of the Heir to the Throne and of the Sovereign. As the years advance we find that the
records pass from childish entertainments to affairs of state. They contain accounts of
conversations with King Leopold, Lord Palmerston, and others, but especially with Lord
Melbourne, and we see with what tact and skill the Prime Minister was training his Sov-
ereign in statesmanship, and in that knowledge of men and affairs, which was to stand her
in such good stead during her long reign,

PICKANOCK
A Story of Settlement Days in Older Canada by Wm. Bertal Heeney. Cloth, $1.25.

In Pickanock, by Bertal Heeney, we see types of men and women who, while making
their homes in the backwoods incidently left the impress of their own strong characters
on Canadian life. Wm. Hanley, once a parish clerk and lawyer's assistant in Ireland,
devotes himself in the new world to teaching the youths of the settlement, planting the
church and administering justice. Luke, his son, is a typical struggler with the forest, a
man of high character, sinewy arm and strong resolve, who fights to save Bill Armstrong,
loves Kathleen Howard, and r failing to get her father's consent, takes her through the
window by night and carries her off to Ottawa to marry her. Jack Walsh fights a bear
to save Eliza, the cook, in Luke 's lumber camp. Martin Bosworth, the clergyman, comes
to the settlement through the efforts of Wm. Hanley and after a number of years falls in

love with Evlyn, the sweet, but questionably pretty daughter of the school master. Dr.
Riley, Balylis, the scoffing postman, and Sylvester, the bailiff, all have their places in the
life of the community. Tim Hazen, after giving Sylvester no amount of trouble, is arrested
for blocking the highway. The writer has a first hand knowledge of his subject, and the
story throughout, to use the language of the short foreword, is full of "the sights, the
music and the breath of nature." The various formative influences at work in settlement
days of older Canada are given place and the whole forms a true and lively picture of those
fascinating times. The description of our early Canadian Christmas is delightful.

BELL & COCKBURN, TORONTO
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Mainly About Ourselves

** »

OF COURSE.

In a letter to Bookseller and Sta-

tioner announcing their purchase of

the book and stationery store former-

ly conducted by W. H. Arthur, A. J.

Marin, of the succeeding firm of

Marin & Mackenzie, states: "Of
course we still want to continue Book-

seller and Stationer. The writer has

read Bookseller and Stationer for the

last nine years and has always found

it full of useful hints."

» * *

INTERCHANGE OF IDEAS.

Retail book sellers and stationers

and their assistants are cordially in-

vited to co-operate with the editor in

his effort to present interesting and

practical reading matter and illustra-

tions in each succeeding issue of

Bookseller and Stationer. Methods
being used with success in one store

will generally be useful as suggestions

for the merchants in other towns. If

you have an effective business pro-

moting scheme in force in your store

tell the editor about it or write a des-

cription of it for Bookseller and

Stationer. Ideas in use for increasing

the power of window or interior store

display, arrangement of stock, adver-

tising, delivery, or the handling of

newspapers, pictures, wall paper,

sporting goods or any other special

departments, will at all times be wel-

comed. It will widen the scope of the

paper in affording practical helps tc

dealers. You will lose nothing by
giving your brother merchants the

benefit of such business-helps because

they in turn will be able to offer other

suggestions that you can adopt to ad-

vantage. That is the spirit of co-

operation that should exist in the

trade and will do much toward for-

warding the movement for a new and

representative association of Cana-

dian booksellers and stationers.

* * *

Have you a window or counter dis-

play of more than ordinary merit?

Send a photograph of it to us so that .

we may reproduce it in Bookseller

and Stationer.

CN

*-*-*• v v
'

News of trade interest is always
welcome, such as descriptions of new
stores, new store systems or equip-
ment, new fronts, etc.

Moncton, N.B., Sept. 9.

Bookseller & Stationer,

Toronto.

Gentlemen :

—

Will you kindly let me know where
we can get stamp afifixers for using
stamps in rolls 1

R. R. Culpitts.

These may be had through
the Canadian jobbing houses. The
firms making such articles include:

—

The Natural Method Stamp Affixer

Co., 72 State St., Detroit Mich.; The
Standard Stamp Affixer Co., Boston,

Mass.; The Postcraft Co., 165 Broad-
way, N.Y.; The Simplex Mfg. Co., 90
West St., N.Y. ; The Office Appliance
Co., Providence, R.I. ; and the Bun-
Stamp and Sealing Co., Rochester,

N.Y.

The following paragraph appeared
in the October number of "Office Ap-
pliances":

—

Bookseller & Stationer (Toronto)—
August.— This exceptionally well

printed and up-to-date organ of the

Canadian stationery trade has for its

leading article a discussion of "Sell-

ing Cameras all the Year Round."
The editorials are also a feature of

this number, particularly those on

"The Use and Abuse of Holidays"

and "The Man Who Stood Still."

There is a brief but well informed de-

partment devoted to office equipment,

showing that the Canadian stationer

is wide awake to the importance of

office furniture lines as a logical part

of his business, and some sensible

words on dealer advertising by a con-

tributor. (September number.) In

connection with an appreciative re-

port of the Omaha Stationers' Con-

vention, an editorial urges the or-

ganization of a similar Canadian or-

ganization and its affiliation with the

American Association.

>
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YOU SHOULD STOCK THE BEST

LOOSE LEAF
LEDGER SYSTEM

We can supply the

National Ledger Binders
in the regular sizes with Standard Ledger

rulings.

THE No. 8143 LEDGER AND
ACCOUNT SERIES

iSize of sheet 9J4 xi.lj4)

For this size Binder can be supplied the

ordinary Ledger Rulings and also the Special

Duplicate Account Sheets.

Full particulars and prices on application.

Smith, Davidson & Wright
Limited

Wholesale Stationers and Paper Dealers

Vancouver, B.C.

Our new tall catalogue, just out of the

press, illustrates the most complete
line of College, School and Souvenir

PENNANTS
together with Sweater Crests, Hat and
Arm Bands, Cushions and anything

needed in this line for Clubs, Colleges,

Schools, etc. Send for one. Our prices

are much the lowest on the market.

f

Ndtio/Vdl

Trial ©alance

Trial Balance Books
THESE books are made to accommodate

from 500 to 5000 names. They have
a system of cut leaves, which obviates
the necessity of rewriting- the names ot

each month. In the back of earh book
are extension recapitulation sheets.

The binding is very attractive, back and
corners being of Russia Leather, the sides

black cloth, the edges green, and gold
stamping on the side. This is the best

Trial Balance Book on the market. Offer
it to your trade.

National Blank Book Co.
HOLYOKE, MASS.

CRAYONS
"STAONAL"

For Kindergarten, Marking and Checking

"DUREL"
Hard Pressed for Pastel Effects

f
~̂*> TRADE

IRAYOL
V ^^-" MARK

DJ?ED/

SCHOOL^CRAYONS
f°R EDUCATIONAL COIOR^ORK

,£
BINNEY & SMITH CO

"CRAYOLA"
For General Color Work, Stenciling, Arts and Crafts

"AN-DU-SEPTIC"
Dustless White and Colored Chalks

Samples furnished upon application

Binney & Smith Co.
81-83 FULTON ST. NEW YORK



Public Libraries and the Book Trade
Interests of Booksellers are Greatly Furthered by These Institutions, but Benefits Can be Mater-

ially Enhanced by Active Co-operation—Toronto Public Library's First Exhibition of Books for

Children.

One of the very greatesl agencies for developing a

demand for books is the Public Library, bul many book-

sellers fail to appreciate this, and instead of seeking

to co-operate with libraries, they seem to look upon 1 hem
as detrimental to the retail trade. Booksellers who enter-

tain this prejudice have not given t lie subject very deep

thought, or their attitude would bave been changed.

It they were to canvass their customers individually,

they would find that a very large proportion of them
had become book buyers because of their interest in books

having been inspired, or at least fostered, in their younger

days, by the Public Library. Consequently it is to the

influence of these institutions that a large measure of the

book sales made to-day are attributable and this includes

books purchased for presentation purposes, at Christmas
tunc and oilier occasions.

Development of Book Shows.

A late development in library work, pursued in United

States cities for the past two or three seasons and insti-

tuted by the Toronto Public Library this year for the

first time, is the holding of exhibitions of books suitable

for Christmas gifts. In Toronto the books shown were
restricted to those for children.

The object ol the show is to aid parents and others

to make the best selections for holiday gifts to children.

Asked by Bookseller and Stationer as to whether the

exhibition would eventually be extended on the lines of

the Xew York book show, Dr. Locke, the librarian, said

that this was not the present intention, the real object

being to protect the interests of the children. It was
really an extension of the children's department of lib-

rary work, he said.

Helps Book Trade.

Booksellers cannot fail to realize that exhibitions of

this nature will prove a great help to them.

Persons who attended the show at the Toronto Library

were able to see an extensive array of many of the year's

best productions of the various publishers, classified, not

according to the different publishing' houses, but under
such branches as books suitable for tiny tots; books for

boys from eight to twelve years of age, and girls from
eight to twelve; books of travel and adventure; books for

the home; nature books; books about Canada and the

Empire; poetry for children; fairy tales; handicraft books,

Christmas stories, etc.

Selections could thus be made under especially favor-

able circumstances and to still further help visitors, at-

tendants were ready to answer questions and offer sug-

gestions calculated to help people toward making the best

selections.

The books included in the show were all the property

of the Toronto Public Library, and thus the Library Board
was under no obligation whatever to publishers; but no
books were sold, nor were orders taken, each individual

beinu left perfectly free to proceed to the particular

bookseller he patronized to make his purchases. ' To still

further help both purchaser and dealer, the show was held,

and will in future years be held, in the third week of

November, thus providing ample time for the bookseller

to procure books not in stock.

In this manner people are enabled to choose their

books away from the rush and excitement of book ''shop-

ping','" thus relieving congestion in the book shops—

a

most important consideration for the bookseller, particu-

larlv at this time of the year.

The show at the National Ails Club, (Iramercy Park.

New York, was held at the same time as the one in Tor-

onto, and this exhibition also was visited by a representa-

tive of Bookseller and Stationer. Tlfere the exhibits were

arranged according to the different publishing houses. In

fact the books were simply loaned lor the purpose- of

the Exhibition, and as all branches of literature were

included, the show was naturally more extensive and

elaborate. Twenty-two New York publishing houses were

represented there, and the whole array was a magnificent

one, including the finest and most expensive books of the

year as well as fiction and other popular priced volumes.

That show also included art publications, such as the pic-

tures and calendars which enjoy such high favor these

days as Christinas presents.

The event at the National Arts Club is held essentially

in the interests of its members, but during certain hours

of several days of the show, the doors are open to the

public and the event is attracting more general attention

each year.

Good Examples to Follow.

The examples set by these shows, particularly that of

the Toronto Public Library, could well be followed in other

cities and towns. There is no reason why a general

scheme of this sort should not be feasible By seeking the

co-operation of Public Library Boards. It comes within

the scope of the work public libraries are intended to

accomplish, and booksellers would not only be benefiting

themselves in lending their influence toward that end.

but would be rendering a valuable civic sen ice.

It will be too late to take action this year, but now is

the time that the usefulness of such an exhibition will

appeal most effectively, and it is to be hoped that book-

sellers will be so influenced as to lead to the holding of

many similar book shows in the different provinces of the

Dominion in the autumn of 1913.

Periodicals for Libraries.

This is the time of the year when the periodical lists

of libraries are revised and orders made up for the fol-

lowing- year; so, while the subject of co-operation is being

considered, it is appropriate to pass on to this and other

branches of library work affording opportunities for book-

sellers to develop business. The dealer can, without

spending' very much time, if he gets a thorough grasp of

the subscription business, quote successfully against all

comers and in many cases library boards will favor a

local firm even at slightly higher prices. This is done by

reason of good relationship established between bookstore

and library—i.e., co-operation. In the same manner the

bookseller can successfully compete with outside firms in

selling books to the library. He should not expect, how-

ever, to get the full retail prices from libraries. That is

an unreasonable attitude to assume. Booksellers should

take an active interest in all branches of public library

work, because it will make them. better booksellers. They
will find that this policy will not only benefit them indi-

vidually but the association with others actively inter-

ested in the work, will naturally help to develop business

for their stores.

The bookseller can be of service in many ways in ad-

vancing the interests of public library work and the call

of good citizenship should be a sufficient incentive.
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THE STATIONER AS AN EDUCATOR.

Some customers get in the habit of buying stationery

of a certain grade, for no other reason, perhaps, than the

fact that they learn to expect it at the store where they

trade. If a dealer carries goods of cheap quality and

charges accordingly, his customers will expect to pay

small prices.

No one is benefited by selling the same grade of goods

year after year when the people might be educated to

appreciate a better grade. As soon as people realize that

it pays to buy good stationery just as truly as it does to

buy good food and clothing, there will be a wider demand

for better quality. But just so long as dealers are content

to handle inferior goods there will be a sale for them

among a certain class of trade.

Dealers and salesmen have the opportunity of becoming

an educational influence, for as they raise their business

standards their customers become more broadminded and

liberal. Goods of higher quality require more skill of

workmanship and salesmanship, so all around the standard

of living is raised.

That better goods will cost more should not be con-

sidered a serious objection, for in the long run quality has

always paid those who have contributed to the advance-

ment of civilization. The progressive merchant is always

looking for opportunities of development. He is usually

alive to the chances in new fields, but it will also pay

him to give careful attention to more arid better business

in old fields.

THE ACCEPTANCE OF DRAFTS.
There are yet a great many retail dealers who look

upon the draft system of collecting accounts with dis-

pleasure. Why this should be, is difficult to ascertain.

No doubt the average reason would be that it is con-

sidered a reflection on the credit of the dealer. But there

are no grounds whatever to substantiate this. An ac-

countant closely in touch with methods of banks and fin-

ancial agencies, when asked if the acceptance of a draft

had any tendency to lower the credit standing of the

merchant in the eyes of these institutions, said

:

"Emphatically no, no bank or financial agency would
think of such a thing as long as the dealer had money
in the bank to meet the account." In fact, he claimed
it would tend to strengthen the credit of such a merchant,
because if he paid by cheque he might occasionally delay
payment and thus possibly lower his credit standing in

the eyes of the bank and the financial agencies.

Payment by draft helps particularly the dealer who has

not much time to spare in looking after a number of

books. When the draft comes in all he has to do is to

see that the amount is correct and accept. Many whole-

sale firms are given considerable unnecessary trouble

through this unwarranted prejudice against- the draft.

It is an easy, sound, business method of disposing of ac-

counts and does not at all reflect on anybody's credit so

long as it is accepted.

®
SERVE CUSTOMERS PROMPTLY.

It is human nature to grow impatient when a person

is forced to wait, and especially when it is some one else's

fault.

You have seen the man who is waiting for a train. His
surroundings may be beautiful, and of a kind which under

ordinary circumstances he would enjoy, but just because

he is forced to wait, instead of enjoying it he becomes
impatient, and has all kinds of nasty things to say about

the railroad and the service which it gives.

The merchant and clerk will see that this is applicable

to the book and stationery business. The customer who
is forced to wait is apt to be put in a bad buying mood and

also to form unfavorable opinions regarding the store and

its service. Therefore serve your customers as promptly

as possible.

WHEN WOMEN TALK.

What do the gossips say of your store? This is im-

portant, especially in the small town, where a large major-

ity of your customers have an interchange of conversation.

It is surprising how the good and bad points of the mer-

chants in the town are brought out at assemblages of

women, such as sewing clubs., etc., or even in the conver-

sation between a couple of women in the town. It is a

means of advertising for your store, but it may be either

good or bad. More often it is that the bad points are

brought out and the good ones overlooked. Merchants
should as far as lies in their power try to conduct their

store in such a method that the gossips may find no faults

which might serve as a subject of conversation.

@
A DOG IN THE MANGER POLICY.

The intense dislike which the long established mer-
chant feels for a new competitor in business is a phenom-
enon that is hard to understand, but it is a factor which

the majority of young business men have to meet in lay-

ing the foundations of their establishment. As a general

thing it wears off in time, and the veteran ceases to

regard his rival as an interloper, while the younger man.
on his part, no longer looks upon the other as an over-

bearing tyrant endeavoring to subvert his honest efforts

to make a living.

An aggravated case of this kind recently came to the

writer's attention. Some four years ago two young men
with good business ideals opened a store in a live city

where there was ample room for another establishment of

this kind. As they became established, they gradually

won the confidence of the pioneer dealers in the town,

and, finally, were on good terms with all but one.

This one merchant had entered business when the

town was young, and had become wealthy as it grew in

population and importance. He is now independent of his

store as he has many other interests which yield him a

large income. Nevertheless he could not bear to see the

young men gain a footing in the city, and openly threat-

ened that he would put them out of business. By cutting

prices and combating the new store in every way he could.
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he has endeavored to carry out his threat, but the store

is still doing business.

The dealer who is willing to sacrifice his own profits

in order to keep some one else from making money, is

surely adopting a dog in the manger policy which will,

in time, react upon him. Far better would it be for him

as well as for his young competitors, if a friendly spirit

could be established, to remove the petty worries which

take the pleasure out of business.

®
ABOUT FOUNTAIN PENS.

As yet certain very cheap unities of fountain pens,

generally referred to by manufacturers as "junk," have

not made much headway in Canada and this is fortunate

tor all concerned. There are pens put out, made to have

the appearance of the better grade, which, however, can-

not give any degree of satisfaction because, not only are

the nibs inferior, lacking proper proportion of gold, but

they are pointed with platinum instead of iridium. This

was the practice even when iridium was $90 an ounce and

cheaper, but recently the market price of this valuable

commodity has jumped to $140 an ounce, so it will he

seen that there is no probability of good fountain pens

becoming any cheaper. In fact if the present upward

tendency continues the wholesale prices will eventually

have to be advanced. Canadian dealers will do well to

post themselves thoroughly on the fountain pen question

and determine to offer their trade the product of only

sucb linns win »c pens will stand the fullest investigation.

WORK FOR AN ASSOCIATION.

In this busy season it would be out of the question to

endeavor to interest booksellers and stationers to the

extent of attending a meeting to reorganize t lie Book-

sellers' and Stationers' Association, but steps toward this

end should have first place in the programme for 191.1.

One of the first questions would be to decide whether to

reorganize independently or to revive the organization as

a section of the Retail Merchants' Association of Canada.

If the association were in working order at present, the

question of co-operation with public libraries, taken up
in an article in this issue, could be actively pursued with

the prospect of early fruition. Besides promoting book

shows in the public libraries, the association could insti-

tute a Business Show, say in Toronto, or in different cen-

tres of the country. This would be an especially good

stroke of business because it would tend to strengthen the

hold of retail booksellers and stationers on the office

equipment trade. Just at this time when that branch

is showinu such remarkable development it is most impor-

tant that nothing should he left undone that would pre-

serve this field for the legitimate stationery trade rather

than allowing it to pass into the hands of furniture deal-

ers, mail-order houses and free lance men operating from

the larger cities.

@
THE IDEAL CHRISTMAS WINDOW,

The ideal Christmas window is a seller of goods rather

than merely a pleasing picture. An elaborately con-

structed display—a Christmas panorama depicting Santa

Claus with reindeer and sleigh, the snow chimney and all

the rest of it—may make up the most gorgeously Christ-

massy window in town, but when, from the doldrums of

January, the merchant looks back upon the time, labor

and money spent in putting together htat final Christmas
window, will the merchant not be likely to ask himself

"After all, was it worth the trouble?" Equally probable

is it that the answer will he "No." The most effective

Christmas window will be a strong invitation to come
inside the store. Merely shouting "Merry Christmas"
to passersby is not enough. There must be a strong ap-

peal that will he irresistible. The window-trimmer must
spell out his arguments in goods, show cards and price

tags in a plain, convincing and appealing manner, induc-

ing people to enter the store and buy.

Just as in your newspaper advertising, your special

Christmastide letters and printed booklets, so in your

Christmas window display, you chat, with the present and
prospective customer. The more specific, definite and

appealing your line of talk, the more effective its results.

HAVE ADEQUATE HELP.

The need of adequate help is recognized by all mer-

chants. Nothing is so detrimental to business as lack of

clerks at rush times. If customers find it hard to get

attention in certain stores, they are very likely to go

elsewhere. Not only will they transfer their own custom

but in all probability will mention to others that - 's

store is getting behind the times and that one cannot hope

to be waited upon promptly there. That sort of thing

does not take long to spread and it tells heavily against

a firm's reputation. During the Christmas season the

volume of business is so great that a larger staff will be

required for several weeks, if the merchant d- sires to

cope with the trade. It would be wise to make such

arrangements early in the season and see that the "subs"
are given a certain amount of preliminary training. The
utterly uninformed clerk is the prime nuisance of the

Christmas trade and the wise dealer will endeavor by

every means in his power to create a certain degree of

efficiency in his extra salesmen prior to the commence-

ment of the real rush.

EDITORIAL COMMENT.

'"What is worth doing is worth doing wyell " is an

adage that should be kept in mind especially in preparing

for Christmas trade.

How do you utilize your clerks' time when they are

not busy ? There are a hundred and one ways that spare

moments can be turned into profitable employment if a

little thought is given to the subject. Clerks waiting idly

for customers during off hours not only gives an unfavor-

able impression, but it is a useless waste of time as well.

Many of the world's greatest achievements are done dur-

ing spare hours.

It is not necessary to have a reproduction of trains

running through Rocky Mountain tunnels or some such

complicated mechanical contrivance in order to have an

effective holiday toy window. Spectacular windows are

generally good business bringers but frequently there are

displays of very simple arrangement having every bit as

much force in pulling trade.

The silent speech of the show card often talks more
convincingly than some of the alleged salesmen in the

store.

A good window display, backed up by a convincing

show card, and both backed up by live salesmen behind

the counter—and you have an effective selling combina-
tion.

There should be more co-operation among dealers in

looking after the "dead beat." This individual is a

menace to the trade and combined effort will do much
to head him off.
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Annual Business Show at New York
Important Event Attracted Thousands of Spec-

tators—The Typewriting Contests—Features of

Some of the Exhibits.

New York City, November 18.

An important November event was the annual Busi-

ness Sliow held this year in the 69th Regiment Armory.
The show attracted immense crowds and. was a big suc-

cess in every way. Great interest centred in the type-

writing contest. The victor this year was Florence E.

Wilson, with last year's champion, H. 0. Blaisdell. a close

second. Miss Wilson's record was 117 words a minute,

thus entitling her to the .+1,000 trophy awarded by Office

Appliances of Chicago.

Typewriters, adding- and calculating machines and
office equipment as well as general business stationery

lines were extensively shown by various exhibitors and
the demonstrations attracted the keen interest of thou-

sands oJ spectators. The proceedings were enlivened by
daily musical programmes.

,

Thaddeus Davids & Co. 's exhibit included a large show
case used by the company at (the Centennial Exhibition

at Philadelphia in 1876. It was filled with the numbers
comprising the company's present line.

A young lady was kept busy tilling the fountain pens
(it visitors with the silk-filtered, perfumed fountain pen
ink recently introduced by this concern. "The men are

.just a- keen as the ladies to get perfumed ink but they

won't admit it," remarked the young woman in charge

to Bookseller and Stationer's representative. Another
Peatun of the Davids' display was the showing of another
late production called "Signature" ink. During the show
request- for ink to he used for many unusual purposes
were received, some practical and many ridiculous. One
man wanted an ink that could be used to stamp on the

-kins of sausages, the name of the. sausage making con-

pern, without being injurious to the sausages. Strange

as the request sounds, the necessary arrangement was

concluded with, the sausage-maker. This exhibit was in

charge of the New York staff of salesmen and the presi-

dent. ). W. R. Merkcle, found time to be there frequently.

The Tower Manufacturing and Novelty Company had

an elaborate exhibit of stationery lines, including office

specialties, loose-leaf devices and supplies, inks and foun-

tain pens. Tooth-picks have for many years been a spe-

cialty of the Tower concern and during the show thou-

sands ol samples were distributed.

The 0. K. Manufacturing Co., of Syracuse, was in

charge of the president, J. V. Washburne. The exhibit

included O.K. fasteners, as well as this firm's other

"O.K.'' lines id' patented inkwells and sanitary erasers.

Among the other interesting exhibits were those of the

(Hit Steel Oahinet Co., New York; Automatic Pencil Co..

Chicago; Collins Office Equipment Co., Philadelphia; C.

W. Jean & Co.. New York, makers of Jean's combination

letter copying hath and press; O. I',. Graff, Boston, vise

clips and improved document expanding envelope-; (',. \V.

Todd iv Co.. Rochester, check protector-; Arithstyle Co.,

New York, calculating machines and checking systems;
Barretl Adding Machine Co., Philadelphia; Burrows Add-
ing Machine Co., Detroit; Felix F. Dans Duplicator Co..

New York: the Edison Phonograph Co.. the National Cash
Register Co., and mo-* of the typewriter manufacturing
firms.
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CABINETTES

Little Sections of Quality

Cabinettes, built in sections, so small

that no matter what your requirements

are, or what your line of business may
be, you can be satisfied perfectly.

For every .lass of business—for every purpose untlej ilir sun where

§; '''"'K I'i'l ''» ;"• nscd, tli« Cabinc-ttc line is partieuluriy adaptable.
o^ Cabiiicttes represent tl„. very highest prwlml of the rabiiiet makers' art.

gi Judged from ivery point of WORKMANSHIP. CONSTRUCTION, MATER
^ IA1* MECHANICAL features and adaptable utiliti-, Uiev have honestlym earned the title ol'

1 "LITTLE SECTIONS OF QUALITY"

p Have you seen our desks

with Brains? Yes Brains!

I only by The Willson Stationery Co. Ltd.

p The largest exelusivc Office and Legal Supply.Howie in the Prairie Provinces

p Willoughby Sumner Block Third Avenue
pi Phone 2366 Saskatoon J. c. Walkinshaw, Manager.

m Winnipeg. Regina Calgary

I $

Office equipment advertisement of a live Western
Concern

Last month there was reproduced in Bookseller and
Stationer the advertisement of a Quebec firm featuring

steel filing cabinets. This month the advertisement of

a AVestern firm is reproduced. Both occupied liberal news-

paper space and it is significant that there is a growing

number of Canadian book and stationery firms adopting

extensive newspaper advertising campaigns. Office equip-

ment is receiving a large measure of attention. In some

cases, however, it is in advertisements of department

stores or furniture dealers. The office equipment line

belongs legitimately to the stationery stores, but where
stationers do not do it justice, other merchants will

corral the business.

@
Some interesting particulars are published by the

Postal Union relative to the circulation of post cards in

different countries of the world. Germany still leads the

way with 1,500 millions. Japan follows with 894 millions,

and Great Britain with S45 millions. For other countries

the numbers given are: Austria, 432 millions; Russia, 290

millions ; Italy, 137 millions ; Hungary, 113 millions.

France only sends out thirty millions, probably on account

of the bight rate of postage—ten centimes.
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Remarkable Growth of West

Toronto Store

From a Start With Fifty Dollars Capital to an

Immense Store Carrying a $17,000 Stock in a

Dozen Years—The Career of W. H. Baldwin.

From assets of fifty dollars twelve years ago to a book,

stationery and fancy goods store with a $17,000 stock,

tells the tale in a nutshell of the business of W. H. Bald-

win, of West Toronto. The business is now the W. H.
Baldwin Company, Limited, located in an immense store

with a frontage of 25 feet and a depth of 126 feet. The
room in which this retail business had its inception

twelve years ago was about ten by twelve feet. From
there Mr. Baldwin moved into a store renting at $25 a

month ; then to the present site at 1694 Dundas St. At
that time, hoewver, the store was only half its present

size, and rented for $50 a month, whereas the rental is

now $125.

These facts are sufficient to indicate the exceptional

measure of success which Mr. Baldwin has had.

Besides books and stationery the stock now carried in-

cludes fancy goods and china, leather goods, trunks and
valises, wallpaper, cameras and photographic requisites,

a year-round toy department, jewelry specialties, novel-

ties, dolls, doll cabs, sporting goods, phonographs and
records and the company's news and magazine trade is

one of the biggest in Toronto.

Mr. Baldwin, speaking to Bookseller and Stationer,

attributed much of the success of the business to the

fact that he permits no misrepresentations of goods, and
accepts return of goods, refunding the full price, provid-

ing of course, that they come back in good condition. This,

he said, had inspired confidence and made permanent cus-

tomers.

On the day before Christmas last year 3,800 customers

were waited upon in the Baldwin store. That will serve

as an indication of the extent of business done. It is a

wonderful contrast to the receipts of the first day's busi-

ness in the little ten by twelve store of a dozen years ago.

Whe.n Mr. Baldwin counted up the cash on that memorable
day the total was twenty-seven cents, and the aggregate

takings for the first week amounted to $1.27!

Harking back to the days of that small beginning Mr.

Baldwin told of misfortunes that would have daunted
many a man. He had about $125 with which to begin

business and just as he was doing so, he was laid up with

an attack of fever and the expenses incurred reduced

his capital to $50. The straitened circumstances meant a

considerable period of hardship, but eventually the silver

lining appeared and business prosperity ensued. The
receipts of the single big day of Christmas trade last year

exceeded the total sales of the first year's business.

Mr. Baldwin pays special attention to the news trade

and sells every week about 3,000 copies of British periodi-

cals alone. He does no subscription business whatever.

For the satisfactorily handling of periodical orders, a

system is used similar to that in use in post offices to-

gether with an alphabetical index book listing the different

periodicals taken by each customer.

In the front position of the store there is a large stock

of books and stationery on one side, and on the other side

fancy goods, trunks and valises, frames and sporting

goods. In the middle of the store is a large display stand

containing books, prominent among which are trade and

technical volumes in which the firm does a big business,

both in store sales and in mail orders. Prominently situ-

ated cases display Bibles, prayer and hymn books, cameras

and supplies, harmonicas, toilet sets and leather goods,

souvenir china.

In the rear part of the store, in cases, on tables and on

the shelves, are extensive showings of postcards, dolls,

china and glassware, toys, wallpaper, phonographs and

records, baskets, trunks, doll cabs and express waggons.

The case of the W. H. Baldwin Co., Limited, stands

as a rebuke to the men who assert that the age of oppor-

tunity is past.

@ '

TRIALS OF THE TRAVELING MAN.
One of the tribulations of the traveling man is the

practice some merchants have of always being ready with

a" kick, " real or fancied. This sort of thing seems to

grow into a habit with some merchants and the traveler

naturally gets to expect it, the chances being that, a big

fuss is being made about something of minor importance

which could well be left until later in the interview. The

traveler is entitled to a pleasant greeting as well as the

customer, all are parts of the retail system and each is

necessary to the other.

Speaking of complaints, there are of course occasional

genuine causes for them, perhaps due to a misunderstand-

ing or some mistake on the part of some member of the

staff of the firm shipping the goods. Being subject to

human frailties the same as the retailer it is not to be

expected that there will never be reason for complaint

by the latter against the wholesaler. But a fact greatly

to be regretted is that retailers have been known to

"fake" complaints in order to get something to which

they are not really entitled. The traveler frequently has

to do with both varieties of complaints and sometimes

finds it hard to correctly classify them. He should be

wary of either admitting or denying the justness of a

complaint made to him, without making a thorough inves-

tigation of the facts about the case. Then if the customer

is right amends should be promptly made. If the opposite

is the case the traveler should be firm in his stand for

the best interests of his firm. Upright dealing is in the

interests of both parties and getting over rough spots of

that nature ultimately leads to the confidence on the part

of both buyer and seller.

TWENTY YEARS AGO.
Every magazine dealer should be hustling for

subscriptions now. They must be sought after by

all legal means. The highways and the byways

need searching.

Editor's Note.—This advice of twenty years ago is

reprinted because it applies now with even greater force

on account of the greater number of agencies In the field

competing with the local dealer for this trade..

How to properly advertise new books is a

question that interests publishers, authors and

booksellers. The present method is admittedly

unsatisfactory. After a publisher has invested

his money in a book (which may be a very un-

certain quantity) he sends out about 300 copies

for review to the newspapers and magazines, and

he may insert a brief announcement once or twice

in some literary paper, and then the book is left

to tight its own way.

Editor's Note.—Great advances have been made since

those days and the efficiency of aggressive advertising in

bringing the merits of good books to the notice o-f book

buyers has repeatedly been demonstrated, running sales

in notable instances up into hundreds of thousands, which

could not have been accomplished under the conditions

of twenty years ago.
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Methods of Progressive Retailers

What Some of Canada's Prominent Booksellers

and Stationers Are Doing to Promote Business

—Suggestions From Advertisements.

The Fullbrook-Sayers Stationery Co., who have suc-

ceeded the Standard Stationery Co. at Victoria, B. C, in

their advertising, feature a trade mark in the form of a

seal with the wording: "Blue Seal Goods Are Right." A

recent advertisement contained these paragraphs:

—

"Books you'll buy and he glad to have the chance to

buy. That's the only kind we put on our shelves and

we assure you we don't keep them there very long. The

home of Blue Seal Goods is fast being recognized as

THE place for live literature of every description.

We choose books with discrimination of knowledge

and we've no room for "dead 'uns.

"

Latest Fiction, Current Topical and Standard Tech-

nical Books. All the Standard Works and Classics. Here

are to-day's best sellers: "The Streets of Ascalon,"

$1.25; "Their Yesterday's" $1.30; "The Jingo," $1.35.

Sweeney & McConnell, the Victoria stationery firm,

featuring a certain make of carbon paper in a recent

newspaper ad., said: "Will give 150 impressions you

can read. For pen or pencil, we buy it in large sheets

which we cut to the particular size you require."

"The Farmers' Encyclopaedia," "Farm Engines and

How to Run Them," "The Traction Engine, Its Use and

Abuse," "Dr. Gunn's Family Physician," are among the

books prominently advertised recently in the Lethbridge

newspapers by Robertson's Bookstore.

In a six-inch three-column newspaper ad., Lee's, Lim-
ited, of New Westminster, feature cork office flooring and
the advertisement contains an appeal for office desk,

typewriter and filing device orders.

Appealing to Book Lovers.

"Do you love a good book?" That was the display

line of a recent newspaper ad. of Jepson Bros., of Na-
naimo, followed by this paragraph

:

Then read some of those cracking good stories

of love and adventure, of achievement and en-

terprise by Chambers, Phillips, Rex Beach, Ralph
Conner, Owen Weister, Tracey, John Fox, Jr.,

and other equally as good authors.

These books are cloth bound, and are the

regular $1.25 bonk, recently out of copyrights.

We are selling them for 75 cents.

A newspaper ad. of Sweeney & McConnell, of Victoria,
dealing with private Christmas cards, contained these
paragraphs

:

We've made elaborate arrrangements to print

your cards, and all you have to do to ensure
absolute satisfaction is to place your order now.

Let us show you samples and quote you prices.

You take no chances when you order these cards
here and you eliminate all risks of mistakes.

Our printing will be in keeping with the best
of Christmas wishes.

Desks, office chairs, filing cabinets from $7 to $42.75
advertised by Wright's, Limited, of Sydney, C.B., indicate
the greater profit opportunities that are available for
retail stationers by featuring office equipment and thus
making sales at prices considerably higher than the aver-
age cost of goods carried in the restricted stocks of sta-
tionery stores of the old school.

AN EFFECTIVE WINDOW TRIM.
The creditable window display illustrated here is that

of the Douglas Company, Limited, of Edmonton, Alberta,

the work of W. H. Noble, of the staff there. In forward-

ing the photo to Bookseller and Stationer, Mr. Douglas

stated thai this display bad been remarkably successful

in promoting sales of the book advertised.

Unique and effective window display by the Douglas
Company, of Edmonton.

STUDY THE STOCK IN STORE.
The dealer equipped with the best selling force is the

one who knows his goods.

Almost every dealer who has attained any degree of

success will say that it was through gaining the confidence

of his customers that he has extended his trade.

To get and hold his customers' confidence he sold

quality goods, which returned him fair profit, and he never

attempted to misrepresent them. This would have been a

suicidal policy.

The point is this: that to talk about your goods in

stock intelligently you must study them. Their selling

points are what are required at your tongue's end the

moment you see your opportunity for a possible sale.

While cost and selling price are important features to

have in your mind, it is your ability to talk about your

goods at the vital moment that counts. When what is

important is said it is time to stop; overrun the mark
and you lose the sale.

The latest type of slot machines for stamping letters

to be tried in London does not stick the ordinary postage

stamp on the letter, but stamps the letter in the same
manner as the stamping machines used in a post-office to

cancel stamps. That is. when the sender inserts his letter

in the machine, and places a penny in the slot, the envelope

is impressed with a circle of red bearing the words "Lon-
don, Id. [one penny] postage paid," and also with the

numerals designating the section of London in which the

letter was stamped.
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Current News of Stationery Trade

Personal Items and Brief Paragraphs Concerning

Men and Events—Harold A. Wilson Company's

Store Gutted- by Fire.

B. Warburton, stationer of Wilkie, Sask., has moved

into larger premises to accommodate his growing- business.

Lane's Dominion Stores have opened a second 5, 10

and 15 cent store at Calgary, Alta.

Improved Pin Ticket Company, Boston, has been incor-

porated by John C. St. John, Thomas J. Anderson and

William F. Greeley; capital stock, $50,000.

John Hope, inventor of the pantograph machines used

extensively for engraving purposes, especially of bank,

notes by the Governments of the United States, Can-

ada, China and Japan, and founder of the John Hope
& Sons Engraving and Manufacturing Company, Provi-

dence, R. I., died on the 8th inst., in his ninety-second

year.

With the idea of enabling stationers to collect more
promptly their outstanding accounts, the Loumans Coin

Wrapper Company, Cincinnati, has prepared a number
of signs, which might be of use to dealers in making some
of their customers realize their responsibility. One of

these reads, "Pay Me, so I can pay the person that

Owes You."

William H. Bliss has bought from the heirs of the

late Levi L. Tower all their interests in the Cutter-Tower
Company, Boston. He has also taken an option for the

purchase of the entire business of the International Manu-
facturing Company, manufacturer of toothpicks, etc.,

Phillips, Me., in which he is already a large stockholder.

Mr. Bliss has for some years been treasurer of this con-

cern and of the Cutter-Tower Company since 1891.

A new concern which recently established in Toronto
is the North American Sales Co., with offices at 28-30

Wellington Street West. The manager is S. W. J. Mat-
thews, and among the lines controlled by this firm for

Canada are the Leitz files, Kamenstein's line of station-

ers' tinware and the Columbia Ribbon and Carbon Co.'s

products.

Burglars made a large haul of money and goods at

the sporting goods store of Percy A. McBride, 343 Yonge
street, Toronto, on the night of November 1st. The store

was in a great state of confusion when Mr. McBride ar-

rived in the morning.

Harry Wilson, of the Wilson Stationery Co., of Win-
nipeg, was a November trade visitor to Toronto. This
firm recently opened stores at Edmonton and Saskatoon,
making five stores in all, the other three being at Win-
nipeg, Regina and Calgarj'.

J. R Wells, one of the progressive booksellers and
stationers of Hamilton, will be a candidate for alder-

manic honors in the Ambitious City in the forthcoming
municipal elections.

G. B. Salmond was a trade visitor to Toronto early in

November on a buying expedition for the newly es-

tablished Regina Book Shop, Limited, of which concern
he is managing director.

Farmer Bros., 492 Spadina Ave., Toronto, have ac-

quired the business and stock of the Petersen Art Co.,

who formerly conducted a store on Yonge street, To-
ronto.

The C. & C. Stationery Co. has opened a new store at

North Battleford, Sask.

While Mr. F. B. Towne was in Europe lie found much
amusement in reading various business signs displayed

by enterprising advertisers. In a shop window in Exeter,

England, he encountered this one: "When I came to this

shop, I stopped." By some typnotic power, this simple

sentence did stop the people on the street, and they did

not move on again until the contents of the window had
been thoroughly scrutinized.-—The National.

Between $50,000 and $00,000 is the estimated loss

by a fire which gutted the store of the Harold A. Wilson
Company at 297 Yonge Street, Toronto, on November
18th. The flames had made considerable headway before

the firemen arrived, having started in the basement a

considerable time before the first alarm was sent in. The
loss is covered by $42,000 insurance on the stock and
$10,000 on the building. This was the fourth fire in the

history of the Harold A. Wilson Co.

Because they are looked upon as nuisances, the Edmon-
ton City Council is arranging to have all book agents
assessed $2 a week for the privilege of soliciting in that

city.

Miss Hambly, of the Hambly Stationery Co., London,
Ont., was a November buyer in Toronto.

C. S. Hammond & Co., of New York, have issued a
new folding map, meeting a demand created by the Balkan
War.

The Staunton wallpaper factory is being operated four
nights each week, this extra work being necessitated in

order to turn out orders ' in ample time for spring
business.

The Copp, Clark Co. had expected to move into their

new warehouse at Wellington and Portland Streets in

December but the building will not be ready for occupa-
tion until early in the new year.

Mrs. Eleanor Tatum, widow of the founder of the

Samuel C. Tatum Company, died suddenly at her Avon-
dale residence in Cincinnati, Ohio, on Thursday, October
31, in her eighty-second year. She had long been inter-

ested in charitable work and for more than a quarter of

a century a member of the Board of Managers of the

Widows' Home, which institution she visited on the day
preceding her death.

The deceased is survived by one daughter, Mrs. Eliza-

beth T. Long. Another daughter, former wife of 'Mr. S.

E. Hilles, president of the Samuel C. Tatum Company,
died several years ago, leaving one son, Wm. T. Hilles,

now an instructor at the University of the Philippines,

Manila.

A Manchester firm received from another Manchester
firm this letter:

"Dear Sir,—To-day we have given your Mr. X. an
order, thanks to his colossal impudence. Where did you
find him?"

Mr. X. had only just started on the road, and this was
an order from a firm that all his predecessors had can-
vassed in vain. The head of Mr. X.'s firm called him in

and questioned him about the charge of "colossal im-
pudence." "Well," the young traveller explained, "you
told me to adapt myself to all manner of circumstances
and behave to possible customers in their own way. In
this case the head didn't look up for three minutes after
I went in, and then he said: 'Well, what blood-sucking
firm do you represent?' I gave him my card and said.

'These rotten vampires,' and it seemed to tickle him."



planning your ad-

vertising see that you
<,'et the full benefit- of

every general move
you make.
Newspaper advertis-

ing, circulars and
other publicity should

co-operate with win-

dow displays.

GOOD
ADVERTISING'

An Awakening is Needed
A Surprisingly Small Number of Booksellers and
Stationers Can Qualify as Good Advertisers

—

Too Many "Dead Ones" in the Trade.

Booksellers and stationers should be newspaper adver-

tisers. There are at all times so many novelties in their

lines, in which sales can be promoted by publicity that it

would be only natural to see practically all of these deal-

ers in the ranks of the progressive retailers who use print-

ers' ink to extend their business.

Consequently when existing conditions are investi-

gated, it is surprising to find what a small number of book-
sellers and stationers are represented in the advertising

pages of the newspapers and still more so when the

paucity of really good advertising is contemplated.

It is evident that there should be an awakening- in

their ranks.

The absence of enterprise this reveals accounts for the

frequent criticisms that are heard concerning- booksellers

and stationers. There are, of course, a goodly number
of progressives who rank with the ablest merchants in the

country but they serve to still further accentuate the

inactivity and lack of progress on the part of those to

whom the travelling men are prone to designate "dead
ones." There are numerous "dead ones" and too many
dealers are drifting in the same direction.

Are You Drifting?

If you are one of the drifters pull yourself up short.

Get out of the rut. Wake up yourself and shake up your

staff. Make a noise in your town to good effect. Take

a space in the newspaper—make it plural if your town

boasts more than one. Give the construction of the adver-

tisements the best that is in you. Extend your efforts in

a similar manner to the other publicity methods such as

your windows, counter displays, the circulation of such

advertising helps as booklets and circulars placed at your

disposal by wholesalers and manufacturers.

Haven't you been getting any of these? Perhaps it

was because your name hadn't been put on their "star

lists." But if you do your part it will be an easy matter

for you to be enrolled there. Be a "star" dealer. Make
the most of your opportunities. If you want any help

in your advertising- write Bookseller and Stationer. It is

published in your interests and the Special Service De-

partment is at your disposal for just such contingencies.

Book Store news
Now is the time to renew your

Subscriptions for your

Papers | Magazines
We are selling agents for

all Newspapers and
Magazines

Family Herald & Weekly Star

Manitoba Free Press

Winnipeg Telegram

Farmers Advocate

Winnipeg Saturday Post

Toronto Mail and Empire

ALSO ALL
LEADING MAGAZINES

Haslam's
..BOOK STORE..
Main Street, Oarbfrrrr, MaD.

ARE YOU GETTING GOOD SER-
VICE?

The two examples shown on this page

may be taken as an indication of the

vast improvement that is needed in the

newspaper advertising of booksellers,

but the first of these, "the horrible ex-

ample," indicates that the dealer is

not always at fault for the poor appear-

ance of advertisements. Frequently the

choice of type and display is left to the

man who sets the advertisement on the

assumption that lie is supposed to know

how. This ad. looks like the work of

the printer's devil. It is not surprising

that advertising- men sometimes find it

difficult to enthuse merchants in news-

paper advertising where service such as

this is given. Example 2 shows how

easily it would have been to set the same

matter so as to make the advertisement

effective and attractive.

BOOKSTORE NEWS

Kxiiinpli 1

Now is the Time to

Renew Your Subscrip-

tion for Your

PAPERS AND
MAGAZINES

We are telling agents for all News-

papers and Magazines:—Family

Herald and Weekly Star, Manitoba

Free Press, Winnipeg Telegram,

Farmers Advocate,WinnipegSatur-

day Post.Toronto Mail and Empire,

also all Leading Magazines.

HASLAM'S
BOOK STORE
Main St., Carberry, Man.

Example 2
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PHOTOGRAPHIC DEALERS ORGANIZE.

Permanent organization of the Photographic Dealers'

Asociation of America became an accomplished fact at

the National Convention recently held in Philadelphia.

The attendance at the meetings was very encouraging

to the dealers who started the movement which should

be so effective in promoting still further the friendly

relations which exist between dealers and those manu-

facturers who conduct their business on fair principles.

The offices of the association are located at 223 West
Thirty-third Street, New York City, and President Chas.

S. Huesgen particularly desires all photographic dealers

who are not members of the association to communicate

with him in order that the aims and objects of the organ-

ization may be explained in detail to all dealers. The

other officers are: First vice-president, E. H. Goodhart,

Atlanta, Ga. ; second vice-president, W. A. Bell, Philadel-

phia, Pa. ; third vice-president, A. E. Schaeffer, Houston,

Texas; fourth vice-president, H. S. Smith, Boston, Mass.;

secretary, Wm. Hartman, New York: treasurer, H. M.

Bennett, New York.

TERMS USED TO DESCRIBE NEGATIVES.
Negatives may in a general way be described as

"Cohtrasty" (or Hard), "Normal," "Soft" and "Flat"
(or Weak).

They are also frequently referred to as being

"Dense" or "Thin." These terms may, without con-

tradiction, be used in conjunction with those in the fore-

going paragraph.

The term '

' High Lights '

' as applied to negatives means
the parts which have received the impression of the

strongest rays of light passing through the lens of the

camera at the time of making the exposure. The stronger

the light, the greater, of course, the reduction of silver;

therefore, these parts develop black or nearly so in the

negative and print white or very light colored on the

paper.

The term "Deep Shadows" is the opposite of "High
Lights." It indicates the parts of the negative least

affected by light and which in consequence are nearly

transparent upon development. They print black or dark
upon the paper.

A Contrasty negative is one in which the demarcation

between High Lights and Deep Shadows is sharp and
abrupt. To offset this condition it is necessary to use a

paper that will provide the softness which the negative

lacks.

A Normal negative is one over which the light at the

time of exposure has been properly and evenly distributed

and in which the lights and shadows appear much as they

do to the eye when looking at the object itself.

A Soft negative is one in which there is a gradual and

easy blending of lights and shadows.

A Flat or Weak negative is one in which is almost

totally lacking in contrast between lights and shadows.

Dense negatives are those in which from over-exposure

or over-development the maximum reduction of silver has

taken place. They appear black or dark in nearly all

parts when held to the light. Thin negatives are usually

the result of under-development.

Hints for Printing Out Paper.

Daylight printing papers, such as Disco, Solio, etc.,

must be printed deep enough to allow for bleaching in the

toning and fixing solutions.

There are two standard methods of toning. The first

is to tone and fix in separate baths and the second is the

use of a bath in which the toning and fixing chemicals are

combined and the whole process is completed in one

operation. For quality and absolute permanency of re-

sults the separate baths are advisable.

For toning in separate baths, print about one-third

deeper than you would wish the finished results to appear.

That is, if a print reaches the depth you would like to

have it when finished in nine minutes, allow it to remain

in the light about three minutes longer. A little experi-

ence will enable one to judge the depth of printing ac-

curately.

Wash the prints in five or six changes of water, or

until water ceases to look milky after standing a few

minutes and tone in the following bath, keeping them

moving while toning.

Water 40 ounces

Chloride of Gold 1 grain

Add a sufficient quantity of borax to turn red litmus

paper blue. Tone prints to the desired shade and stop, as

they will not change in fixing bath.

Fixing bath prepared as follows:

Water 48 ounces

Hypo 2 ounces

About fifteen minutes in this bath is sufficient. Keep
prints separated.

Wash prints thoroughly after fixing. Upon this de-

pends their permanency.

In warm weather it is advisable to add a very little

alum to the fixing solution and all baths should be kept

as cold as possible ; or in lieu of alum add 3 ounces of

acid hardener.

For combined toning and fixing print a deeper shade
than would be necessary when using the separate toning

process.

For blue-black tones print darker than for warm
brown.

In toning place only a few prints in the bath at a

time, using enough solution to cover the prints thoroughly.

No preliminary washing is required.

Place them in the tray face up, and see that any air

bells which adhere to the surface are broken up.



.AtHletic Goods, Leather Goods
Fancy Goods and Toys

IMPORTANCE OF TOY DEPARTMENTS.

The toy departments were in full swing at the Toronto

department stores just after the middle of November and

the aggressive manner in which these concerns foster this

trade should be a good example for other dealers to fol-

low. Considering the great possibilities for doing a big

business by reason of the natural demand for these goods,

it is hard to understand why the toy departments in the

stores of booksellers and stationers have not been devel-

oped to a greater extent. The trouble, frequently, is that

this line is left to shift for itself, and consequently, with

the genuine interest of the proprietor practically ending

when his usually too meagre purchases for the season have

been made, the department does not get a fair show.

Some dealers seem to look upon it rather in the light of

a necessary evil, leaving it to the mercies of the appren-

tice or a five-dollar-a-week girl. How can the department

make good under such conditions?

It is time for a change ! The possibilities of the toy

department are so rich that it deserves as careful atten-

tion as any other branch of the business. The country is

enjoying unprecedented prosperity. Everybody has money,
and the children make the strongest appeal of all to the

giver of presents. If it were possible to get the statistics

of amounts spent for Christmas presents, classified ac-

cording to children and adults, the result would provide

an argument strong enough to convince any merchant that

goods for children merit his best attention. If you
haven't prepared to get a big share of the Christmas toy

trade thai is sure to be done, it is not yet too late to

arrange for taking care of it. But it will mean quick

action. Map out a general plan and follow it out ag-

gressively. Intelligent buying of these goods backed up
by an efficient selling scheme will increase your volume
of business, enhance the importance of your store and
materially swell your profits.

SOME NEW TOYS.

Among the season's new productions in toys, miniature
reproductions of well known express trains of U. S.

railways are included in the line of Bing Bros, of New
York, and next year this will be extended to include
Grand Trunk and Canadian Pacific flyers. These toy
engines and trains are true imitations in many details.

other interesting items in the same line, which are
attracting much attention on the part of visitors to
Bing Bros.' demonstration rooms in New York are toy
submarines, battleships and diving fish. The submarine
boats shoot down into the water and back to the surface;-
the battleship runs "out to sea" and fires a volley of
shots ;md the fish is a remarkably life-like looking object
as it dives and rises to the surface and swims about
under water.

The Bughouse Puzzle is a newcomer this year, intro-

duced by the E. T. Horsman Co., 365 Broadway, New York.
It consists of sixty squares in accordance with a checker-

board and the puzzle is to put them together. Notwith-
standing that there are said to be five distinct ways
of accomplishing this, any one of them requires such
persistent effort that the puzzled ones readily endorse the
name.

ON FRAMING PHOTOGRAPHS.

For the best results in picture framing, mounting and
framing must harmonize with the print and the three com-
bined form one complete whole. As in the mounting of

a photograph, it may be easily made or marred, so in the
method of framing.

Here are a few don'ts that cannot be too strongly
emphasized and it will be well for the picture framer to

follow them :

—

Don't use a heavy frame on matt. It swamps the pic-

ture, especially if the matt should be tinted or dark.

Don't use a frame light in color with a dark mount
under the mistaken idea that there must be a contrast

to "show up'" the picture. The darker the subject, the
darker the frame should be.

Don't make the frame obtrusive; that is, it should
not force the eye, but hold itself in the background, so

to speak.

Don't use the passepartout method oftener than is

necessary. This method has a drawback, inasmuch as

the glass is too easily broken; also, if the work is done
while the photograph or mount is damp, it is apt to warp
and crack the °lass.

IT'S UP TO YOU.

If you are set to polish a desk, and if that's your job,

and if you accept it as your job, make up your mind that

you will polish that desk just a little better than anyone
else ever did it. If you can't make up your mind to do
that don't accept the job; but whatever you accept and
attempt to do, whether it be polishing desks or managing
a business, do it right

—

that's the way to succeed!

And when I say "succeed" I mean succeed along righl

lines. Use no method of which later on you may be

ashamed ; for it is possible, remember, to succeed in-

gloriously, just as it is possible to earn honor in defeat.

There are various kinds of pleasure, but none of them
exceeds that which the normal man gets out of his work.
Learn to love your work, so that you can know what Van
Dyke meant when he wrote.

"This is my work—not my doom;
Of all who live, I am the one by whom
This work can best be done, in my own way."

Your task should be approached with the conviction

that you can and will master it. If your mind dwells on
failure, that is the surest way to fail; but if you yourself

become convinced that you will win. at that moment the

battle is almost over.—P. V. Bunn in the "Y. & E. Idea."
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CATER TO BEST POST CARD TRADE.

Some years ago, when the post card craze first made
its appearance throughout the country the merchant really

made money on the goods. So did the jobber, and like-

wise the manufacturer. Then somebody thought he would
go the other fellow one better, and cut his price. The
syndicate seized upon the cheaper product like hungry
wolves and put out cards at 5 for a nickel. Then, not to

be outdone, some other store offered them ten for a nickel.

And then the bottom fell out! There was no money in

it for anybody. Where is the merchant that can pay
$3.00 or $3.50 a thousand for his cards and sell them ten

for a nickel? At this rate he would receive $5.00 for each

one thousand sold. That, on the face of it, looks like a

profit, But is it?

The post card department must bear its proportionate

share of the rental expense, lighting, heat, salaries,

wrapping envelopes, insurance, advertising and dozens of

other tilings. Figure all these things in and continue to

sell post cards that cost you $3.50, for $5.00 a thousand,
and where will you land?

Besides, what's the use? Not one person in ten cares

whether he gets ten cards for a nickel or five. Five are
enough, and in most cases the two-for-a-nickel kind sell

just as easy. And there's more in it. The latter cost

you about $10.00 a thousand and you get $25.00 for them.
That leaves a margin of $15.00 against $1.50 on the cheap
variety. With this sort of a margin you can make money
and so can your jobber and manufacturer.

The better class of people are willing to pay a feu-

cents more and get something superior. Why cater to the
rest of them and lose monev?

that really clever novelty and comic cards are always big

sellers.

Mr. Williams displays his cards on a rack fifty feet

long. He also devotes one of his windows to the display

of one of his lines of cards.

One of the lines pushed by the Williams store is a

series of high-grade view cards reproducing scenes in

Worcester and surrounding territory. Mr. Williams re-

cently received a shipment of 700,000 of these local view

cards which were purchased from one of the larger view

card houses. Among other lines featured by the Williams

store might be mentioned the following: A dainty line of

imitation water color cards enclosed in envelopes and
which retail at from 10 cents up; motto cards and book-

lets at from 10 cents to 50 cents; a line of straight souvenir

cards retailing at from two for a nickel up; pennant cards

at 5 cents each.

@
POSTCARD RACK FIFTY FEET LONG.

J. 1. Williams, proprietor of Williams' Bookstore at

Worcester, Mass., has been a close student of the trend of
trade in the post card business and points out some in-

teresting facts in a recent letter to The Novelty News.
It is the opinion of this successful dealer that the sale

of high-class season cards, such as Christmas, Easter, St.

Patrick's Day, birthdays, congratulations, etc., is gradu-
ally increasing and that it is the sale of such high-grade
cards that make up a larger part of his business from
month to month. He says that novelty cards are gradu-
ally falling off in popularity. This he says is more than
likely due to the grade of cards produced, for it has been
the experience of dealers in other sections of. the country

CHRISTMAS GARLANDS.

New styles of garlands appear every year, and the

trend seems to be now toward the type carrying small

insignia or attachments appropriate to a holiday or season.

So, we have the Easter gar-

land (purple with white

flowers), the Patriotic

(with small colored flags),

the Hallowe'en (orange and
black with pendant witches

and pumpkins), the Christ-

mas (green with red flower)

and the Holly (a holly

green garland with hanging
clusters of red berries),,

while there are many com-
binations of colors >as well

as the plain colors of gar-

lands.

Very few users, how-
ever, seem to attempt more
than the commonplace
hanging or festooning from
pillar to post. Yet, with

the aid of a few wooden
supports, or a rough frame-
work, easily made, many
elaborate designs may be

successfully accomplished

with these garlands.

The illustration shows a

Holly garland, arranged as
a ball pendant. These long ropes of green and red
berries, ending in the large ball of holly at the end, are
wonderfully effective. The frame may be long wires bent
at the end into a ball, paper covered, or it may consist

of a cord with a ball made of cotton and covered with
green paper.
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2. The Lost World.
.'{. Land of Footprints.

List of the Best Selling Books
Checked Up from Returns Submitted by Rep-

resentative Booksellers—Reports of Publishers'

Best Sellers.

CANADIAN SUMMARY.
The Net (Rex Beach) 82

Their Yesterdays (Harold Bell Wright) 58

Sunshine Sketches of a Little Town (Stephen Lea-

cock) 44

The Hollow of Her Hand (George Barr McCutcheon)

.

38

The Master of the Oaks (Caroline Abbot Stanley) .
. 25

Between Two Thieves (Dehan) 24

BEST SELLERS IN THE UNITED STATES.

(As Compiled for The Bookman.)

1—Their Yesterdays.

2—The Armchair at the Inn.

3—The Street Called Straight.

4—Where There's a Will.

5—The Harvester.

6—The Melting of Molly.

Publishers' Best Sellers.

Bell & Cockburn :

—

1. Sunshine Sketches of a Little Town.

2. Pickanock.

3. Carnival.

Wm. Briggs :

—

1. The Long Patrol.

2. The Black Creek Stopping House.

3. A Romance of Billy Goat Hill.

Cassell & Co.

1. Four Gates.

2. Napoleon Prince.

3. The Virgin Fortress.

The Copp, Clark Co. :

—

1. The Destroying Angel.

2. Daddy Long Legs.

3. The Unknown Quantity.

Henry Frowde :

—

1. Between Two Thieves.

2. The Master of the Oaks.

3. Pujol.

Macmillan Company :

—

1. The Rich Mrs. Burgoyne.

2. Kipling's Songs From Books.

3. My Lady's Garter.

McClelland and Goodchild:

—

1. A Cry in the Wildnerness
2. Mountain Girl.

3. Martha by the Day.
McLeod and Allen:

—

1. Their Yesterdays.

2. The Streets of Ascalon.

3. Mirabel's Island.

Musson Book Co. :

—

1. The Net.

CREATING A DEMAND FOR BOOKS.

Henry Van Dyke Says Aim of English Literature

Instruction in Colleges is to Make Intelligent,

Sympathetic and Joyful Readers.

In a letter to the New York Times, dealing with Sir

Gilbert Parker's criticisms of modern methods of instruc-

tion in English literature, Henry Van Dyke points out

that there have been great improvements since the days

when Sir Gilbert and himself were in college but admitted

that his criticism and his warning may still be needed

and salutary. After setting forth the character of the

present aim Prof. Van Dyke concludes

:

"Our handicap is the distressing fact that so many of

our students come to us from homes in which the habit

of thoughtful and happy reading is a thing unknown.

The main object of our courses in English literature is

not to manufacture novelists, poets or critics—an impos-

sible task. It is simply to make more and better readers

ARNOLD BENNETT
Whose new book "Your United States"

is among this season's publications.

—intelligent, sympathetic, joyful readers who like good

literature and know why they like it.

"May I close this letter with a personal reference?

A couple of years ago the Times printed a supposed inter-

view in which I was represented as saying that I was

'tired of teaching boys to read.' I never said, or felt,

anything of the kind. On the contrary, I enjoy this plain

and friendly work more than ever. And the best reward

of thirteen years of service as a teacher in the English

department is to hear a fellow say to me, now and then,

that he has learned to love reading, both prose and poetry,

and that he has begun to collect a little library of his

own favorite books."

RECENT COPYRIGHTS.
"Premiers Secours aux Blesses" par James Cantlie,

M.A., M.B., F.R.C.S. St. John Ambulance Association,

London, England.

.

"In Praise of the Wasp." By Henry Irving. War-
wick Bro's & Butter, Limited, Toronto, Ont.
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Canadian Books and Authors
Sir Richard Cartwright's Book Creates Sen-

sation—Many Interesting New Volumes—
Items of Interest About Canadiana.

Sir Richard Cartwright's " Reminiscences" appeared

on November 20 and created a sensation, all the Toronto

newspapers making it an outstanding feature of t lie day.

This publicity and the general interest it has created will

prove of much value to booksellers in pushing sales of

the book.

"Flint and Feather" is the name of E. Pauline John-

ston's collected works just published through the Musson
Book Company. The book is dedicated to H. R. H. the

Duke of Connaught, who is head chief of the Six Nations

Indians, by his own permission. In the foreword the

author says she chose the name "Flint and Feather"

because of the association of ideas, both bearing the hall

mark of her Mohawk blood. The frontispiece is an excel-

lent half-tone reproduction of the Indian poetess and

along with the biographical sketch with which the book

opens, is an illustration of " Chiefswood," Miss John-

ston's birthplace on the Six Nations Reserve on the Grand
River near Brantford. Following the biography comes

"The White Wampum," then "Canadian Born," followed

by miscellaneous poems.

"Twentieth Century Impressions of Canada" is the

title of a work being prepared on encyclopaedic plans by

Lloyd's Greater Britain Publishing Company. The gen-

eral manager, L. T. Delaney, is at present in Canada in

charge of the work, upon which a staff of fifty men is

engaged. Lloyd's have already brought out volumes on

Natal, Ceylon, Egypt, Argentina, Western Australia, etc.,

have a work on Brazil now on the press.

"We shall cover every country in the world," said

Mr. Delaney, "but we are now putting all the energies

of our organization into the coming countries. I mean
those countries just in the infancy of their development,

but which in the course of half a century will be the great

powers of the world.

"Canada is a big proposition," he added, "Argentina
and Brazil were big affairs, but I begin to think that this

last undertaking of ours is as big as anything we have

yet taken hold of."

Graeme Mercer Adam died in New York on October 31,

aged 73. He was a native of Scotland. Coming to Canada
in 1858 he assumed the management of the Canadian book

house of Rev. Cunningham Geikie, later being identified

as a partner in the firm of Adam, Stevenson & Co. In

1876 he and the late John Lovell founded in New York
The United States Publishing Co., and subsequently re-

turning to Toronto he embarked in an active literary

career, being asociated with Goldwin Smith in founding

the Canadian Monthly, of which he was editor for five

years. He was later business manager of The Bystander

and became Goldwin Smith's secretary and literary assist-

ant. He edited many school text books and published in

1885 "The Canadian Northwest, Its History and Its

Troubles" and was the author of a series of books. For
six years he edited Self-Culture Magazine at Chicago and
later at Akron, Ohio, and then returned to New York,

where he remained until his death. He was a Royal Mili-

tary School graduate, served in the Queen's Own Rifles

and commanded a company at Ridgeway in the first

Fenian Raid.

The new novel of Western Canada and the Northwest

Mounted Police, by G. B. Lancaster, to be entitled "The

Lawbringers," will be published in England and Canada

by 1 bidder & Stoughton.

The general impression prevails that in Canada, be-

yond the confines of the great cities, the average man has

the choice of only two occupations fanning and mining.

Mr. Frederick Talbot is publishing with Messrs. Black a

book entitled "Making Good in Canada," which should

dispel this fatal mistake. It introduces the reader to a

score of other varied means of earning a livelihood. The

same publishers are also publishing "Ranching in the

Canadian West," by Mr. A. B. Stock, which deals with all

essential details connected with horse, cattle and sheep

raising on a small scale.

Mrs. Alex. Tweedie, author of "The Maker of Modern
Mexico," has written "Thirteen Years of a Busy Wo-
man's Life." It cannot be called an autobiography, but

it is personal and describes famous people in England,

the United States and Canada, such as Col. Roosevelt,

General Diaz, Col. John Hay, Sir Wilfred Laurier, Lord
Strathcona, Dr. Drummond and many others.

"Nova Scotia, the Province That Has Been Passed

Over" is the name of a new book by Beckles Willsen, with

an introduction by Premier Murray. The diversified re-

sources of the province are treated in an interesting and
practical manner and its early history is graphically dealt

with. There are numerous illustrations depicting the

natural beauties of the province.

Pickanock is the name of a tale of settlement days

in older Canada by William Bertal Heeney, who has set

forth types of the men and women who as pioneers have

left the impress of their own strong characters on Cana-
dian life. As stated in the foreword it is full of "the
sights, the music and the breath of nature, giving place to

the various formative influences at work in the settle-

ment days and affording a realistic and lively picture of

those fascinating times. There is a delightful description

of an early Canadian Christmas and the strong story of

love and adventure which is unfolded makes the book one
of absorbing interest.
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A new novel, entitled "The Woman Hater," by J. A.

11. Cameron, author of "A Colonel From Wyoming." It

will be published by tbe Copp, Clark Co. Mabou, Nova

Seotia, was formerly Mr. Cameron's home, but he is now

a resident of Montreal.

"Athabaska Dick" is one of Robert W". Service's

new heroes in his volume, "The Rhymes of a Rolling

Stone." issued in November by Briggs. Advance sales

indicate that it will be a strong contender for popularity

with the poet's other volumes, "The Songs of a Sour-

dough" and "Chechako," the total sales of which have

aggregated over 200,000 volumes.

.John Reade, a well known Canadian writer, celebrated

the seventy-fifth anniversary of his birth in Montreal on

November 13th. The most prominent volumes this writer

has produced is his ''Prophecy of Merlin, and other

Poems."
Rev. Prof. William Clark, of Trinity University, Tor-

onto, died on November 12th. Professor Clark had been

actively connected with Trinity for quarter of a century.

He was a noted preacher, a staunch churchman and a

learned writer. His last book was "Kingsley's Water

Babies," with explanatory notes published last year.

Recently Issued Copyrights
Works of Fiction Brought Out by Canadian Pub-

lishing Houses During the Past Month.

Adams, Joseph. Ten Thousand Miles Through Canada.

Toronto: McClelland & Goodchild. Cloth, $1.50.

Ade, George. Knocking the Neighbors. Toronto: Mus-

son Book Company. Cloth, $1.00.

Albanesi, Maria E. Olivia Mary. Toronto: Bell & Cock-

burn. Cloth, $1.25.

Allen, James Lane. A Heroine in Bronze. Toronto:

Macmillan Book Company. Cloth, $1.25.

Barclay, Mrs. Hubert. In Search of Blue Roses. Tor-

onto: Musson Book Company. Cloth, $1.25.

Begbie, Harold. The Distant Lamp. Toronto: Musson
Book Company. Cloth, $1.25.

Bower, R. M. Good Indian. Toronto: Copp, Clark

Company. Cloth, $1.25.

Brown, A. Secret of a Clan. Toronto: Macmillan Book
Company. Cloth, $1.25.

Brown, Ritter. When Dreams Come True. Toronto:

MeLeod & Allen, Cloth, $1.25.

Burke, Edward. Bachelors' Buttons. Toronto: Bell &
Cockburn. Cloth, $1.25.

Byron, May. St. Francis of Assisi. Toronto: Musson
Book Company. Cloth, .30.

Calcord, L. The Drifting Diamond. Toronto: Macmil-
lan Book Company. Cloth, $1.25.

Carlton, William. New Lives for Old. Toronto : MeLeod
& Allen. Cloth, $1.25.

Chambers, Robert W. Blue Bird Weather. Toronto:
MeLeod & Allen. Cloth, $1.00.

Clarke, Helen A. Browning and His Century. Toronto:
Musson Book Company. Cloth, $1.50.

Cook, W. Victor. A Wilderness WT
ooing. Toronto: Bell

cV Cockburn. Cloth, $1.25.

Dallas, Captain Oswald. Private Smith. Toronto: Bell

& Cockburn. Cloth, $1.25.

Dreiser, Theodore. The Financier. Toronto: Musson
Book Company. Cloth, $1.50.

Ellis, Beth. The King's Blue Ribband. Toronto: Mus-
son Book Company. Cloth, $1.25.

Elmdorf, Dwight M. A Camera Crusade in the Holvland.
Toronto: McClelland & Goodchild. Cloth, $3.00i

Field, Edward Salisbury. The Rented Earl. Toronto:

MeLeod & Allen. Cloth, $1.25.

Fischer, Dorothy Canfield. A Montessori Mother. Tor-

onto: McClelland & Goodchild. Cloth, $1.25.

Fox, Martin. The Beautiful Hour. Toronto: Bell &
Cockburn. Cloth, $1.25.

Frederick, Arnold. The Ivory Snuff Box. Toronto: Me-

Leod & Allen. Cloth, $1.25.

Gibson, L. S. The Oakum Pickers. Toronto: Bell &
Cockburn. Cloth, $1.25.

Hayling, G. and M. The Owner of Tryfield. Toronto:

Musson Book Company. Cloth, $1.25.

Henderson, W. J. The Soul of a Tenor. Toronto: Mc-

Clelland & Goodchild. Cloth, $1.25.

Irvinf Will. The Red Button. Toronto: MeLeod &
Allen. Cloth, $1.25.

Jackson, Gabriel. Peggy Stewart at School. Toronto:

Macmillan Book Company. Cloth, $1.25.

Johnson, E. Pauline. Complete Poems. Toronto: Mus-

son Book Company. Cloth, $1.50.

Kipling, Rudyard. Songs from Books. Toronto: Mac-

millan Book Company. Cloth, $1.25.

Knapp, George L. The Face of Air. Toronto: Bell &
Cockburn. Cloth, $1.25.

Knight, William Allen. On the Way to Bethlehem. Tor-

onto: McClelland & Goodchild. Cloth, $1.00.

Lincoln, Joseph C. The Rise of Roscoe Paine. Toronto:

MeLeod & Allen. Cloth.

Lucas, E. V. London Lavender. Toronto: MeLeod &
Allen. Cloth, $1.25.

Lynde, Francis. Scientific Sprague. Toronto: MeLeod

& Allen. Cloth, $1.25.

MacGrath, Harold. The Place of Honeymoons. Toronto:

MeLeod & Allen. Cloth, $1.25.

Merrick, Leonard. This Stage of Fools. Toronto : Mc-

Clelland & Goodchild. Cloth, $1.25.

Monroe, Anne Shannon. The Making of a Business Wo-
man. Toronto: McClelland & Goodchild. Cloth,

$1.25.

Montgomery, Louise. Mrs. Mahoney of the Tenement.

Toronto : McClelland & Goodchild. Cloth, $1.00.

Morris, Edwin Bateman. Blue Anchor Inn. Toronto:

Copj), Clark Company. Cloth, $1.25.

Munro, H. H. The Unbearable Bassington. Toronto:

Bell & Cockburn. Cloth, $1.25.

Norris, Kathleen. Mosher. Toronto: Bell & Cockburn.

Cloth. $1.25.

Pasture, Mrs. Henry Dela. The Honourable Mr. Garry.

Toronto : McClelland & Goodchild. Cloth, $1.25.

Powell. E. The Last Frontier. Toronto: McClelland &
Goodchild. Cloth, $3.00.

Sands, John. Designing Fate. Toronto: Musson Book

. Company. Cloth, $1.25.

Smith, F. Berkeley. The Street of the Two Friends.

Toronto : Musson Book Company. Cloth, $1.25.

Spearman, Frank H. The Mountain Divide. Toronto:

MeLeod & Allen. Cloth, $1.25.

Swayne, Martin. A Sporting Instinct. Toronto: Musson
Book Company. Cloth, $1.25.

Turner, Ethel. Forts and Happy Havens. Toronto : Mus-

son Book Company. Cloth, $1.00.

Tyrrell, Dorothy a Beckett. Sister-in-Chief. Toronto:

Casell & Company. Cloth. $1.00.

Way, Norman. Moccasins of Gold. Toronto: MeLeod
& Allen. Cloth, $1.25.

Webster, Jean. Daddy Long-Legs. Toronto: Copp,

Clark Company. Cloth, $1.25.

Wharton, Edith. The Reef. Toronto: MeLeod & Allen.

Cloth. $1.25.

White, Stewart Edward. The Last Frontier. Toronto:

Musson Book Company. Cloth, $1.50.
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Authors and Their Books
Information of Trade Value to Booksellers —
Pointers to Help the Dealers to Sell More Books.

'•Wayfarers in Libyan's Desert" by Frances Gordon

Alexander and a collaborator, which Putnam's have just

issued, is a record of the adventures and impressions of

two women who got together a caravan and camping out-

fit, and under the guidance of a dragoman and his attend-

ants, ventured into the Libyan Desert—one of the most

awe-inspiring regions of Northern Africa, a region that

lias as yet escaped the invading hordes of tourists that

threaten the seclusion of Nature's choicest haunts. Here

the patriarchal East pursues serenely its traditional

course.

The Catholic Encyclopedia.

The editorial organization which has just completed

the "Catholic Encyclopedia" will remain intact. Now
that the seven years' labor of the editors on the fifteen

volumes is over, it has been found that-a large and fertile

Held of work remains for them in selecting, editing and

publishing manuscripts of a religious nature. In such

work the advantage of an efficient editorial staff already

organized is great, and for this reason the stall which

produced the Encyclopedia will not be dispersed. In

December a public celebration, under the direction of

Cardinal Farley, will be held in honor of the completion

of this great Catholic enterprise.

Frederick Warne & Co., the London publishers, have

issued Beatrix Potter's "The Tale of Mr. Todd" in a

new style with illustrations in color and black and white.

It is a shilling edition.

A new book which the small boy will pronounce "a
dandy is Grace Sartwell Mason's "Licky and His

Gang." The "gang" is typical— it has a leader, a meet-

ing place, a sign, a Great Oath, and all the other insignia.

Of course, it gets into scrapes, its best intentions go

ludicrously astray, and chapters that hold the small boy

breathless will draw from the older a reader a reminiscent

chuckle.

Messrs. John Ouseley, Ltd., will in future publish "The
Literary Year Rook," which will be ready in December.

The first volumes in the Loeb Classical Library the

comprehensive series of classical texts, referred to in

previous issues of Bookseller and Stationer, will he

Euripides, volumes I and II ; Confessions of St. Augus-
tine, volume I, and Philostratus, volume I.

An interesting announcement from Henry Frowde is

that of a novel by the writer of the anonymous work
"He Who Passed." The remarkable success of that book

has led the author to write a work of fiction to be entitled

"The Life Mask." It will be included among Frowde's
November issues.

From Laird and Lee comes the "Diary and Time
Saver" for 1913. There are fourteen maps in colors and
sixteen pages of interesting and valuable information.

Harold Bell Wright, author of "Their Yesterdays,"

was born in Rome, N. Y., but now lives on his ranch in

Southern California. Beginning his career as a painter and
decorator, Mr. Wright passed to landscape painting, then

for ten years served as minister in the Church of the

Disciples, mainly preaching in Kansas and Missouri. In

1908 he retired from the ministry. Five years before that

he had produced his first novel, "That Printer of Udell's,"

and every year he writes a novel always sure of unnum-
bered readers.

The Turko-Italian war in Tripoli is the subject of an

unusual work by Gustaf Janson, the Swedish novelist.

"Pride of War" gives graphic studies of Italian and Arab

alike, and at the same time shows the futility and trag-

edy of war. The book is announced for autumn publics

tion by Little, Brown & Company, who also add to their

previous announcements "The Union of South Africa,"

by W. Basil Worsfold; and "The Sea Trader; his Friends

and Enemies," by David Hannay.

From Rand McNally & Co., Chicago, come two titles

of the eight, comprising the "Mother Goose Series."

They are illustrated in color by Blanche Fisher Wright

and are intended to retail at 25c each, being designed

especially for children under seven years of age.

"Cheer," "Friendship,' 1 "Sweethearts." and
"School-days" are the titles the Copp, Clark Co. 's Friend-

ship Series of presentation books printed on deckle-edged

paper and bound in white boards with parchment tissue

jackets.

The Langham Bibelots, are among the smaller volumes
for holiday trade offered by .the Copp, Clark Co., consist-

ing of eight Ella Wheeler Wilcox titles. "The Rubaiyat
of Omar Khayyam" and "Sonnets from the Portuguese,"

retailing at 15c. each.

The name of Stewart Edward White's new book has

been changed from "The Last Frontier" to "The Land
of Footprints." It is to be published by Musson's.

One of the Season's Holidav Book:-

"Famous Paintings" issued with signal success in

serial form by Oassell & Co., is now available as a volume

published at $5. The book contains fifty pictures. There

is an introduction by G. K. Chesterton. The reproductions

are restricted to the work of great artists who have at-

tained or are likely to obtain immortality.
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Technical and Educational Books
A Field of the Book Business Not Sufficiently

Developed by Canadian Retailers—Some
Titles That Could be Advantageously Brought

to the Attention of Customers Whom the

Particular Subjects Are Likely to Interest.

In the field of technical and educational books the

Canadian retail bookseller has the opportunity of culti-

vating a trade that would place the book business on a

much more important plane in this country. There is

a deplorable lack of concentration and the slip-shod

method of conducting the book business, together with

the absence of enterprise or even common "horse sense"

in the attitude of alleged booksellers, is a common source

of something akin to despair on the part of the whole-

salers and publishers. Frequently these shortcomings

are true of merchants who display sagacity and a faculty

for good business-building so far as other lines they carry,

are concerned. It is evident, therefore, that the average

bookseller in this country fails to appreciate the chances

that are his for extending book trade by energetically tak-

ing up the various classes of books and merchandising

them in the same thorough and enterprising manner
adopted when it comes to other lines which in reality

have no points of superiority over books as respects pos-

sibilities for business building.

The present vogue of the automobile makes books on

that subject especially important as providing excellent

opportunities for booksellers. A comprehensive new work
on this subject is Victor W. Page's, "The Modern Gaso-

line Automobile: Its construction, operation, mainten-

ance and repair. Mclelland and Goodchild are the pub-

lishers of the Canadian edition.

New books on this subject recently published by the

D. Van Nostrand Co. include Faults and How to Find
Them," "Care and Operation of Automobiles," and
"Motor Car Construction."

"Motor Cars and Their Story" is the interesting title

of a book announced for early publication by Cassell &
Co.

"The Best Motor Routes in Europe," is a new pub-

lication by McClelland and Goodchild.

Books on trades and manufactures recently issued in-

clude "Practical Upholsterer and Cutter-out," "Artis-

tic Leather Work," "The Expert Wood Finisher," "Rub-
ber Hand Stamps and the Manipulation of Rubber" and
"Searchlights on Some American Industries."

In view of the article on ceramics in this issue spe-

cial interest attaches to a series of books on this subject

listed in Van Nostrand 's Record of Scientific Literature.

Besides practical volumes there are such titles as "The
Life of Josiah Wedgewood," and "The First Century of

English Porcelain. '

'

"Examples of Colonial Architecture," with 52 plates,

is a recent work by E. A. Crane and E. E. Soderholtz.

Among the books on drawing, included in McClelland
and Goodchild 's lists are: "Linear Perspective Self-

Taught;" "Self-taught Mechanical Drawing and Ele-

mentary Design" and "Practical Perspective."

"How to Become a Successful Electrician," by Prof.

T. 'Conor Sloan, "Standard Electrical Dictionary," by
the same author; "Machine Shop Arithmetic," by Colvin-

Cheney; "Shop Kinks," by Robert Grimshaw should pro-

vide the means for a considerable number of sales to men
engaged in the trades involved.

A new issue by Maemillan's is "The First Book in

German," by E. W. Bogster-Collins, associate professor
of German in Teachers' College, Columbia University.

"Thought Building in Composition," by Robert Wil-

son Neal (Macmillan), is described as a training manual
in the method and mechanics of writing with a supple-

mentary division on journalistic writing as a means of

practice.

The Macmillan Company of Canada lias isued a new
classified catalogue of educational books including the pub-

lications until recently issued by the Morang Educational

Co.

News Notes of the Book Trade
Paragraphs of Trade Interest—Change of

Managers at Musson's—Planning for Meth-

odist Book and Publishing Company's New
Home.

J. G. Oliver, the manager of The Musson Book Co.,

Limited, who last June paid his first visit to the Can-

adian West, was so attracted by its possibilities that he

has decided upon making his future home in the Pacific

Province.

Mr. Oliver gained his first experieuce m the book

trade in a retail establishment in Hull, England, later

entering the employ of Simpkin, Marshall, Hamilton,

Kent & Company, of London, following which engagement

he came to this country, joining the staff of E. M. Renouf,

Limited, at Montreal. He remained with that concern

for four years and since that time has been with Musson 's.

The change will take place at the first of the year, but

before proceeding to the coast, Mr. Oliver will spend a

short holiday in the United States. In the nine years in

which he has been identified with the wholesale book

trade in Canada, Mr. Oliver has become widely known,

and it will be a source of interest to the men of trade to

learn of his intended move, in which he will be followed

by their best wishes for success.

Similar interest attaches to the coming of another

English bookman, Mr. W. Wilkins, to succeed Mr. Oliver.

Mr. Wilkins until recently was connected with the man-
agement of the well known London publishing firm of

Thacker & Co.

Rev. J. J. Redditt of the Methodist Publication Board

returned recently from a two weeks' trip to United States

cities. His mission was to secure ideas respecting large

modern publication buildings. The information secured

will be presented in the form of a written report to the

special committee on the new building.

Rev. Mr. Redditt stated that it would probably be

over two years before the new building on the Beverley

Robinson site, on West Queen Street, was completed.

The newspaper rumor was not correct that the present

Wesley Building, Richmond Street, had been disposed of.

It was thought probable that some satisfactory offer for

it would be received in the course of time, but it would

only be sold with a proviso that possession would not be

given for two years, or until the West Queen Street build-

ing was ready for occupancy.

William Copp, of the Copp, Clark Co., and M. G.

Hay, the company's sales manager, spent the week of

November 18 in New York. Mr. Copp proceeded to Phila-

delphia and Chicago.

W. A. Gardener, a bookman of wide experience, who
came to Canada recently, has associated himself with

Cassell & Co., and will represent them on the road, cover-

ing Ontario, the Maritime Provinces and Newfoundland.



Lesson 17—Complete Course in Cardwriting
Presenting the Up-and-down Style of Roman Lettering Executed with the Round Writing or

Square Pointed Pen—Favored Style of Lettering for Fine Show Card Work and Price Tickets.

J. C. Edwards. Copyright, Canada, 1911.

BEFORE the square end brush was introduced into card-

writing' the brush outline letter was almost exclus-

ively used in all the different styles from the heavy block

to the dainty, fine, line script.

To-day it is seldom used, only for very fine work,

where speed is no object.

The Various Treatments.

The outline letter is treated in various ways, accord-

ing* to the effect desired. One style is outlining and filling

in with the solid color, as is shown in the plate in black.

The colored letter with the black outline gives a desir-

able effect when used as a heading;. Another style is the

bare outlined letter such as the P, R, S, T, U. V. W and X.

This style, when shaded, as the word "style," in the small

card, gives a pleasing touch to a showcard.

Care to be Taken.

In executing this letter, care must be exercised in

always making a uniform stroke and never over-running,

thus cutting off the spur, as has been done in some of the

letters to demonstrate. Letters such as B, D, K and P
show this, making it necessary then to cut the vertical

lines short before the spur is reached, or as is shown in

letter A, end or begin the stroke with the spur curve.

Practice, of course, will teach you the best way to work

up these details.

A Uniform Letter Face.

Another thing necessary when the letter is to show

the outline, is to always leave a uniform space between

the lines, i.e., the face of the letter. To do this it may be

wise to outline the letter in pencil first before the brush

or square pen is applied. It may also be advisable to use

the T square to make sure the strokes are perfect. How-
ever, this is not necessary, if the letter is filled in solid

the same as the outline.

The Pen or Brush to Use.

In making a letter about 1V2 inches high, a soennecken

pen should be used that would give a stroke about 1-16 of

an inch, or if a brush be used, which is preferable in most

cases, a number 3 or 4 red sable square end brush drawn

down to a nice, small, square point, is the best. Some
writers, however, use a red sable pointed brush, but it is

difficult to bring a stroke to a square end when it is neces-

sary. The brush used in the accompanying plate, as well

as in the cards, was the former, and may be procured at

any shop where the regulation size (No. 7) is kept. (Ask

for No. 3 or 4 red sable in albata with square end.)

To Fill In With Color.

As is shown in the plate, a very good effect is obtained

by filling in the face of the letter on the wide strokes with

color. This may be done in two different ways. One way
is, first, to do the whole letter in the color, then make
the outline in whatever color is desired, of course being

careful that the outline does not mix with the filler caus-

ing an endless amount of trouble. The outline should

always be darker than the centre. The other way is to

make the outline first, then run in the color afterwards.

If letterine be used to make the outline, it is almost sure

to dissolve into the color, so we advise using black India

ink (waterproof) for the outline—on sale at all stationery

stores.

Brush Stroke Decorations.

Practice with the brush t lie free hand scrolls and curves

shown, and it will enable you to do* some rather effective

stunts in decorating a card. Always take a good sweep

when practising, and don't be afraid to move quickly, for

in speed your success lies when it comes to making scrolls.

The simple novelty decorations shown in the four small

cards illustrated were done with the No. 4 brush used in

lettering the plate and cards.

These scrolls and curves are easily made, and when
applied in some dainty shade (not black) to a card gives

a very pleasing change. Say, for instance, you take the

ribbon design and make an outline of purple and fill it in

with mauve, which is obtained by adding white to the

purple. The letters should be outlined after, if they are

to be left with the mauve centre, but if a white centre is

desired, which we think would improve it, they should be

outlined before the mauve is added to the background.

Experiment is a good teacher—try it.

DM
Finish'

Suggestions for show card illumation, executed with a
small brush and made effective by the use of colors.

RECENT TRADE ENQUIRIES.

Gramaphone Horns.—A London manufacturer of a

novelty in gramaphone horns desires to communicate with

a firm in Canada with a view to arranging exclusive

agency for that country.

Vacuum Cleaner.—The London manufacturers of a

new portable electric vacuum cleaner are looking for sole

agents in Montreal, Winnipeg and Vancouver.
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This plate illustrates the brush or pen outline Roman- letter used especially for fancy headlines.
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Every Bookseller and Stationer can increase his
Holiday Sales and Profits and suit his most fas-
tidious customer by adding to his line

THE "AA" SELF-FILLING FOUNTAIN PEN

Its Self-filling feature is exclusive. Filled by simply twist
ii)« the button, holding the pen in the ink, and, by a reverse
twist, the pen is filled.

A display case similar to the one shown below will be fur-

nished to booksellers and stationers adding our lino for
convenience in displaying our goods during the holiday
season.

Every part entering into the construction of the barrel of
the pen and the gold pen point is made in our shop, under
the most modern methods, by experienced workmen, with the
most up-to-date equipment, and from the best material
obtainable.

For new catalog and trade discounts write your local jabber, or

ARTHUR A. WATERMAN & COMPANY
22 THAMES ST., NEW YORK CITY

NOT CONNECTED WITH THE L. E. WATERMAN CO.

Idral



New Ideas in the Stationery Trade
Paragraphs of Interest and Value Concerning Recent Introductions, Designed to be of Prac-

tical Benefit to the Retail Stationery and Kindred Trade.

Two pencil assortments recently introduced by the

American Lead and Pencil Company, are illustrated here-

with. These assortments are gotten up so as to arrest

the passing glance and draw attention to the goods dis-

played. With these assortments fife dealers run no risk

of fines for exceeding the speed limit— in sales. One of

the assortments contains a quarter gross and the other

a half gross of pencils.

An entirely new idea in fountain pen clips has been

introduced in connection with the Parker Lucky Curve

Fountain Pen. It is called the "Level Lock Clip—the

Clip that disappears.".

The clip is above the surface of the cap only when
the pen is ready to go into the pocket. As soon as the

cap is taken from the pen-point the clip is immediately

flush with the level of the surface of the cap, becoming

simply a neat little nickel plate which can be engraved

if desired. Bnntin, Gillies & Co. are marketing this new
product in Canada.

By developing the office equipment department, sta-

tioners can work into an ever extending field, and mailing

machinery with their supplies, for general office use, de-

[see that]

V PLATE /

serve attention. The illustration presented here shows
one of the address plates used in connection with tiie

Montague system, described t ully in a catalogue received

from the Montagne Mailing Machinery Co., of Chatta-

nooga, Term. These plates are interchangeable, so that

(hey can be used with the different styles of machines
made by the company. Alterations or corrections can
easily be made, and they form an index of all names on
the list. When in use they are fed automatically from
the drawer in which they are filed, and are refiled auto-

matically without losing their arrangement.

A new line for which Menzies & Co. have obtained the

selling rights for Canada is the "Steel Type" series of

expanding envelopes, folders, etc. Advantages claimed

are that they fasten instantl.v and securely and safely

hold one or one hundred papers, expanding only with their

contents.

Expanding Document Files

The cuts presented here were intended to appear with

the paragraph in this department last month describing

the Victor M. Grab Company's toy banks, but were de-

layed in the Customs House until too late for the Novem-
ber issue. In their advertising literature sent to Book-

seller and Stationer along with samples- of these banks,

they are referred to as "stepping stones to wealth."

"Personal photo tags made from your own photo"
is a new idea launched by the Patina Company, 146

Lansdowne Ave., Toronto. They are designed to be

attached to gifts for all occasions. The picture identifies

the sender, so that no writing is necessary.
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TYPEWRITER RIBBONS
AND CARBON PAPERS

Write
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Leading dealers in every

province are selling

PEERLESS Ribbons and

Carbons because they use

extreme eare in choosing

any staple line to be

bandied in their stores.

With these dealers, the

PEERLESS line won out

after being subjected to

strict tests and compari-

sons.

We welcome opportunities

to make demonstrations

because our goods are

made to stand such tests.

What does that mean?

It means that the manu-

facturers have the interest

of the ultimate user al-

ways in mind. Naturally,

this includes satisfaction

as to prices, as well as in

the quality of the goods.

There is price advantage

for the dealer, too.

These are Canadian made

goods and consequently

THERE IS NO DUTY TO
PAY.

That gives you

Better Goods at Better

Prices.

If you are not a PEERLESS
dealer, get our proposition.

Peerless Carbon and Ribbon

Mfg. Co., Ltd.

176 Richmond Street West

Toronto - - Canada

The Best Operas

To Retail Cheaply

New lies' Music Lovers' Library, in

I k fonn, puis the works of the

Masters within the reach of all.

We have fifty different books which wc

can supply so reasonably thai you need

have no hesitation about selling, and

also reaping a good profit.

Think of it! The great Operas, the

works of CHOPIN, BACH, WAGNER
—the old songs which "trouble our

heart strings"—think how they will sell

at this holiday season, and throughout

the winter at a price never dreamt of

before.

Comic Opera Scores

Are Also To Be Had
Young people delight to sing these.

THE BOHEMIAN GIRL — THE
DOLLAR PRINCESS—THE CHIN-
ESE HONEYMOON—these and other

Operas which contain the most popular

song hits are also available.

There are Pianoforte selections, too, and
song collections containing CHERRY
RIPE, COMING THROUGH THE
RYE, and others of the old favorites.

Each Book has an attractive Picture

Cover and a full stock of all parts on

hand.

Christmas Annuals
We are carrying a surplus stock to

accommodate any of our customers

requiring any extras.

Imperial News Co., Ltd.
Montreal Toronto Winnipeg1
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THE TRI MEE PUNCH. has two depths, one for stub and longer pens, thus pro-

Due to the already large and increasing number of
vidinS a8ainst overloading the pen.

Ring books in use, there has long been a demand for a

punch suitable for the accurate punching of Ring Book

sheets.

The Samuel C. Tatum Company has just completed

such a punch, a cut of which is shown herewith.

In construction and operation, this punch is similar to

the company's other new punches. Three heads on the

TRI MEE punch are set at fixed distances, together with

the adjustable side guage to insure accuracy in punching.

NEW WEEKLY CALENDAR.

A new Favorite Weekly Calendar has just been put on

the market by The Samuel C. Tatum Company, of Cincin-

nati. This calendar has Sunday dates, is printed in two

colors on a white (taper for use with either pen or pencil

and contains calendars of the past, present and future

years.

As can be seen from the illustration herewith, the cal-

endar has a page for each week and a space for each dn.y.

A NEW INK WELL.

A new production just introduced by The House of

Tower is the Automobile Mascot Ink Well. A new prin-

ciple in construction is used, the neck of the reservoir be-

ing provided with a ball valve to stop the ink flow when
the reservoir is lifted off the base and stood bottom up
while being cleaned or when a fountain pen is being filled

from the reservoir. The well holds 414 ounces of ink.

The ink is fed automatically into a shallow well which

As the ink is used down to a certain point, a little air

is automatically let into the reservoir, with the result,

that sufficient ink escapes, to again fill the shallow well,

thus preserving the ink pure until the last drop is con-

sumed. The glass parts are heavy with pen rest on each

side and the valve is made of a composition impervious

to the action of the acid in ink.

NEW PHOTO TAG.

The photo tag of which an il-

lustration is given here, is a

novelty introduced by The Pa-

tina Company, of Toronto.

Many uses for it can be sug-

gested. Where a tag contains

the photo of the person sending

a parcel, the necessity of indi-

cating the identity of the sender

in any other way, is obviated.

THE PRACTICAL TICKLER
CALENDAR.

MEMO DESK

A new calendar pat manu-

factured by Picard and Cham-

berlain, of Detroit, is being

introduced in Canada through

Menzies & Co. It is called

"The Practical Tickler-Memo

Desk Calendar." It is made

of sheet steel, with black enamel

finish, has a patented self-lock-

ing tongue on which each succeeding year's pad may he

instantly fastened.

Price tickets relieve trade congestion. They answer

questions thus saving the time of busy clerks. They en-

courage the timid shopper.

Buy to meet the requirements of your business. Getting

closer prices by* taking quantities that will overload your

shelves is not good buying.
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Condensed Advertisements

FOR SALE

FOR SALE — A WELL ESTABLISHED
stationery, toy and fancy goods business in

Victoria, B.C. For particulars apply to A.
Edwards. P.O. Box 839, Victoria, B.C. 3t

COMMISSION AGENT WANTED
TO PAPER AGENTS, WHOLESALE STA-
tioners, etc.—A well known and old estab-
lished firm of English colored paper manufac-
turers want to appoint a first-class Canadian
firm who will take over n stock of these
papers and store them r.ir sale on commis-
sion as their sole Canadian agents. Apply.
with full particulars, at once, to Thomas ,v

Green, Ltd., Woburn, Bucks. England,

SITUATIONS VACANT
A YOUNG MAN WITH $1,000 TO $2,000
cash can have management and practical pro-
prietorship of a stationery business in best
part of Vancouver, B.C. Write to G. T., care
of this paper. (3t)

STATIONERY TRAVELLER WANTED —
stationery traveller for Western city trade;
must be well up in office stationery and fur-
niture line, energetic and ambitious. Apply,
stating experience, qualifications, etc., to
Hazen-Twiss, Limited, Stationers and Office
Outfitters, Saskatoon.

WANTED—LADY CLERK FOR TOY AND
fancy goods department. Must be experi-
enced and good saleswoman. Wages $50.00
per month. Apply, stating experience, to
Christie's Bookstore, Brandon, Man.

CANADIAN REPRESENTATIVE WANTED
for British firm manufacturing metal photo
frames, calendars, novelties and advertising
articles. Apply, stating trade connection
qualifications, and references fully. British
United Manufacturing Agency, 4a, Paternoster
Square, London, E.C.

CALENDARS AND BLOTTERS
CHRISTMAS CALENDARS AND BLOTTERS—wholesale stationers only who are interested
in these lines are requested to communicate
with us for particulars of a new line in real
photogravure. Very liberal discounts. Felix
Rosenstiel, 17-18 Chapel Street, London, Eng-
land. 2t

MISCELLANEOUS
ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend this
as an excellent combination—employes' time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your re-
quirements. Write for catalogue. Interna-
tional Time Recording Co. of Canada, Ltd.,
office and factory 29 Alice Street. Toronto.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter forms,
real printing for stationery and advertising,
saving 25% to 75% of average annual printing
cost. American Multigraph Sales Co., Ltd., 129
Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted in all classes of busi-
ness. The Copeland-Chatterson Co., Ltd., To-
ronto and Ottawa. (tf)

DOUBLE YOUR FLOOR SPACE. AN OTIS-
Fensom hand-power elevator will double your
floor space, enable you to use that upper floor
either as stock room or as extra selling space,
at the same time increasing space on your
ground floor. Costs only $70. Write for
catalogue "B." The Otis-Fensom Elevator
Co.. Traders Bank Building, Toronto. (tf)

B & P Standard Loose Leaf Devices

Two Catalogues in One
Suppose you are familiar with the stock number, of a loose leaf item

—

and want price and si/.e quickly. You can turn to the Numerical Index

—

in the new B&P STANDARD Catalogue—and get this information instantly

—without referring to the body of the book.

Tn other words, every item is listed two ways, at least.

And if it was formerly a 8IEBEE & TRUSSELL line item, there is a

separate index by the old S&T numbers.

This is just one of the many time-saving, order-getting features of this

new B&P Loose Leaf catalogue.

If by any chance you didn't get your copy—write us.

Boorum & Pease Loose Leaf Book Co.

MAKERS OF

"Standard" and "S&T"
LOOSE LEAF DEVICES

MAIN OFFICE &• 1

Y
1

„
1

,k
Leonard St

- FACTORIES Irfewo.Y.

SALESROOMS
4000 Laclede Ave.

St. Louis, Mo.
109-1 1 1 Leonard St.. Republic Bids., 220 Devonshire St

New York Chicago, 111. Boston, Mass,

CANADIAN REPRESENTATIVE
Harold F. Ritchie & Co., Ltd., 32 Church Street, Queen City Chambers

TORONTO, ONT.

An Experienced Salesman

FREE at Your Service
Sometimes your customer wants to know something unusual about

Blank Books. We have a man in your territory who is there to help you

land such orders.

B&P salesmen are really servicemen. On the job to serve you in every

way. Write or wire us whenever you need their special experience.

The best offer in Blank Books is a Frey Patent Flat Opening Book
bound in full sheep ends and bands with Byron Weston's Paper.

Boorum & Pease Company
MANUFACTURERS OF

Standard Blank Books
The Line of 10,001 Numbers

HOME OFFICES UJiKvSrSV*
Y°rk Sts" FACTORIES fcaSEft*

SALESROOMS:
109-111 Leonard St., Republic Bids-. 2 20 Devonshire St . 4000 Laclede Ave .

New York Chicago, 111. Boston, Mats. St. Louis, Mo.

CANADIAN REPRESENTATIVE
Harold F. Ritchie & Co., Ltd., 32 Church Street, Queen City Chambers

TORONTO, ONT.
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In the Music Department

Paragraphs of Trade Interest—List of Recently Copy-

righted Sheet Music.

"A Practical Guide to the Modern Orchestra," by

James Lyon, Mus. Doc, has been issued by the Macmillan

Co.. of Canada, in conjunction with Stainer & Bell, form-

ing Vol. IV. oi the Musician's Library.

A. I\ Farquharson succeeds to the management of the

Canadian business of the Columbia Phonograph Co.,

.lames P. Bradt, the former manager, having left the

service of that concern. Mr. Farquharson is an English-

man and is naturally pleased to be back under the British

Bag, having for the past two years been the Columbia

special representative in the South Western States.

Augustine Barrett, better known as Leslie Stuart, the

composer of "Floradora," "The Silver Slipper," "The
School Girl," "The Bell of Mayfair," "The Slim Prin-

cess," "Havana," and "Peggy," is a bankrupt ^with

liabilities of $60,000 and $7,500 assets. The failure is

attributed to the pirating of his music by which the com-
poser is said to have lost $100,000 in the ten years follow-

ing 1899. According to the statement, Stuart 's royalties

from Floradora alone were $100,000.

ASHDOWN'S NEW MUSIC.

New song cycles at Ashdown's music store include:

Four Songs for Children, by John Ayre; Six Love Songs,

by Landon Ronald; Songs of the Desert, seven songs, by
George Clutsam; Eighteen Selected Songs, by Grieg; Six

Songs for High or Low Voice, by Richard Strauss; The
Songs of England, The Songs of Scotland, The Songs of

Ireland, cloth bound volumes to retail at $1.50 each.

William C. Thompson has opened a music store at

Peterboro and will handle also ceramic supplies and other

requisites for artists.

RECENTLY COPYRIGHTED MUSIC.

"You're the Girl." Words by Grant Clarke and Ed-

gar Leslie. Music by Jean Schwartz. Jerome and
Schwartz Publishing Co., New York, N.Y.

"One of My Own Hussars." Words by Grant Stewart.

Music by Robert Hood Bowers. Jerome-H. Remick & Co.,

New York, N.Y.

"The Call to Arms." Words by Grant Stewart.

Music by Robert Hood Bowers. Jerome H. Remick & Co.,

New York, N.Y.

"The Girl That I've Had in Mind." Words by A. C.

Delamater. Music by Anatol Friedland. Jerome H. Re-

mick & Co., New York, N.Y.

"I Never Knew What Love Could Do." Words by
Seymour Brown. Music by Anatol Friedland. Jerome H.

Remick & Co., New York, N.Y.

"When Sally, In Our Alley, Sings Old Time Songs to

Me." Words by E. T. Farran. Music by Nat. Osborne.

Waterson, Berlin & Snyder Co., New York, N.Y.

"A Little Bit of Everything." By Irving Berlin.

Waterson, Berlin & Snyder Co., New York, N.Y.

"Oneita." March Two-Step. By J. H. Losey. Van-
dersloot Music Publishing Co.. Williamsport, Pa.

"Cupid's Bouquet." Waltzes. By C. E. Duble. Van-
dersloot Music Publishing Co., Williamsport, Pa.

"Dance of the Fairies." By Harry J. Lincoln. Yan-

dersloot Music Publishing Co.. Williamsport, Pa.

"Flip Flap." By II. Von Burg. Vandersloot Music

Publishing Co.. Williamsport, Pa.

"Ragtime Eyes." Words by Grant Clark and Edgar
Leslie. Music by Jean Schwartz. Jerome and Schwartz

Publishing Co., New York, N.Y.

"Frisky Frances. " By Harold L. Frankensteen. Jer-

ome H. Remick & Company, Detroit, Michigan, U.S.A.

"Inspiration." By Harry J. Lincoln. (Musical Com-
position.) Vandersloot Music Publishing Company, Will-

iamsport, Pennsylvania.

"Adrift on the Sea of Love." Words by Harry S.

Kuklin. Music by Edmund Braham. Whaley, Royce &
Co., Limited, Toronto, Out.

"If Ever I Forget You." Lyrics by Frank Tannehill,

Jr. Music by Ted. S. Barron. Jerome and Schwartz Pub-
lishing Co., New York, N.Y., U.S.A.

'

' I Am a Man of Rank. '

' Lyric by Grant Stewart.

Music by Robert Hood Bowers. Jerome H. Remick &
Company, New York, N.Y.

"Mary Cary." Words by Stanley Murphy. Music

by Henry I. Marshall. Jerome H. Remick & Co., New
York, N.Y.

"Be My Little Lady Bug." Words by Stanley Mur-
phy. Music by Henry I. Marshall. Jerome H. Remick
& Co., New York, N.Y*

"The Vale of Aching Hearts." Words and music by

Albert E. MacNutt. Arranged by Prof. Byron C. Tapley.

Albert E. MacNutt, St. John, N.B.

"We Couldn't Get Along Without the Irish." Words
by A. G. Delemater. Music by Anatol Friedland. Jerome
H. Remick & Co., New York/ N.Y.

"Following Behind the Girl Behind the Smile." By
E. Ray Goetz and A. Baldwin Sloane. Waterson, Berlin

& Snyder Co., New York, N.Y.

"Hiram's Band." By Irving Berlin and E. Ray
Goetz. Waterson, Berlin & Snyder Co., New York, N.Y.

"The Little Girl Who Couldn't Care." By E. Ray
Goetz and A. Baldwin Sloane. Waterson, Berlin & Snyder

Co., New York, N.Y.

"I Never Would Do in Society." By E. Ray Goetz

and A. Baldwin Sloane. Waterson, Berlin & Snvder Co.,

New York, N.Y.

"Ginger." Lyric and music by E. Ray Goetz and A.

Baldwin Sloane. Waterson, Berlin & Snyder Co., New
York, N.Y.

"Come, Holy Spirit." Words by Isaac Watts. Music

by John Adamson. The Anglo-Canadian Music Publish-

ers' Association, Limited, London, England.

"The Lord Doth Build Up Jerusalem." Psalm
CXLVII. 3, 4. Music by C. E. Wheeler. The Anglo-

Canadian Music Publishers' Association, Limited, London,

England.

"Father, Lead Me by Thy Hand." J. A. Butterfield.

Arranged by Ernest R. Bowles. The Anglo-Canadian

Music Publishers' Association, London, England.
1

' Down in My Heart. '

' By Irving Berlin. Waterson,

Berlin & Snyder Co., New York, N.Y.

"Eileen." (Syncopated Waltz.) By Ernest J. Schus-

ter. Arranged by Warner C. Williams. Whaley, Royce

& Co., Limited, Toronto, Ont.

"Lonely Moon." Lyrics and music by E. Ray Goetz

and A. Baldwin Sloane. Waterson, Berlin & Snyder Co.,

New York, N.Y.
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SHEET MUSIC AND MUSIC
BOOKS OF THE BETTER CLASS

We are sole representatives in Canada of the
leading English music publishers and carry a

very complete stock of standard publications
for educational and general use.

NEW SONGS, PIANO MUSIC, VIOLIN and
ORGAN MUSIC, ANTHEMS and CHORUSES
in great variety. Liberal discounts to the trade.

ANGLO-CANADIAN MUSIC PUBLISHERS ASSOCIATION, Ltd.

ASHDOWN'S MUSIC STORE

144 Victoria Street - TORONTO

THE IMPROVED CLIMAX
PENCIL SHARPENER

Adjustable to pen-
cils of any thickness.

Grips the pencil
and moves it along
while being sharp-

ened. There is no
possibility of break-
ing the point, no
springs or interior

mechanism to get
out of order. Thor-
oughly efficient.

THE ART METROPOLE.241 Yonge St., TORONTO

THE KNOWN "LINE" IN THE STATES!

Will Rossiter POPULAR MUSIC

Famous for its "STAGE HITS"

"STEADY SELLERS"

and "BEAUTIFUL COLOR TITLE PAGES"

Send to-day for FREE !

samples and leaflet telling you just what you

should know BEFORE ordering

IS THE BEST TOO GOOD FOR YOU?

Please write
to us to-day WILL ROSSITER "The Chicago Publisher"

136 W. Lake St., Chicago, 111.

BROWN & ARMOUR
Manufacturers' Agents

P.O. Box. 175 Station "B" Montreal. Que.
Before completing arrangements for additional sample
room space, we are prepared to represent two or three first-

class firms in Montreal and Eastern Canada, or covering
the whole of Canada if necessary.

Highest credentials as to character and ability can be furnished.

DALTON'S AUCTION BRIDGE
UP-TO-DATE

New Edition containing New Count Royals (Lilies)

PRICE, $1 NET
WYCIL & CO. - 83 Nassau St., New York

Liberal Terms to the Trade

M
U
s
I

c

IS A MONEY MAKER AND BUSINESS GETTER FOR THE BOOKSELLER AND STATIONER
An account with me means the largest and moit representative stock in Canada to buy from.

Everything in Sheet Music and Music Books
MUSIC PUBLISHER ESTIMATES FURNISHED ON APPLICATION

A. M. OOETTINO, A. L. E. DAVIES. Canadian Representative

114-115 Stair Bldg. Tn« Largest Music Jobbing House in the World TORONTO, ONT.
PRICES
THE

LOWSST

SERVICE
THE
BEST

M
U
s
I

c
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TEN HIGHEST AWARDS

FORD'S GOLD MEDAL
ABSORBENT BLOTTING

This paper is a Luxurious Economy, and gives entire satisfaction and the greatest pleasure to your
customers when being used.

It is being very extensively advertised in the Dominion at prices which give a good margin

of profit to the Trade.

It is entirely British Made by the original Inventors of Blotting Paper, their large Mills being solely

employed in its manufacture. Long experience, combined with all the latest improvements, enable them
to manufacture the finest quality Blotting Paper in the whole world.

These Blottings are well adapted for EXPORTATION, and have obtained TEN HIGHEST AWARDS and

PRIZE MEDALS after sea voyages. The STANDARD OF EXCELLENCE in Blotting Paper. BULKS AND
ABSORBS MORE THAN ANY OTHER BLOTTING.

Every Quire of FORD'S BLOTTINGS is Banded in a manner shown in these Illustrations', with Registered

Trade Mark and Prize Medals. None other genuine.

FRONT REVERSE

Owing to their purity FORD'S BLOTTING will keep on absorbing until worn out and never lose color, but will

maintain their pristine condition if kept for years. This is especially the case with the WHITE Blotting. IN-

FERIOR BLOTTINGS are ORIGINALLY deficient in whiteness, and after keeping a time turn to a DIRTY CREAM,
and subsequently to a DINGY BROWN, precluding their use on account of their abject appearance, their impurity

soon causing them to smear.

,

i

7,

This shows how the Half Reams of FORD'S 428 MILL Gold Medal Absorbent Blotting are packed. It is

stocked by the following Wholesale Stationers in Canadian weights and sizes:

—

W. V. DAWSON & CO., 16 De Bresoles Street, Montreal
THE BUNTIN-REID CO., 13 Colborne Street, Toronto
BUNTIN, GILLIES & CO.. LIMITED, Hamilton
CLARK BROS. & CO., LIMITED, 143 Portage Avenue East, Winnipeg
SMITH, DAVIDSON & WRIGHT, LIMITED, Vancouver

Manufactured by T. B. FORD, Limited. Snakely Mills, Loudwater, High Wycombe, Bucks, England
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LEONHARDI'S INKS
are the best

!

Writing Inks

Copying Inks

Coloured Inks

Liquid Gum
Stamping Inks

Stamping Pads

Typewriter Ribbons

for every system,

in all colours, copy"

ing and record.

Carbon Paper

AUG. LEONHARDI

Dresden, Germany

Largest and oldest Ink Factory in Germany.

Manufacturer and inventor of the world.known

Alizarin Writing and Copying Ink.

aHere is Your Answer;" in
WEBSTER'S

NEW INTERNATIONAL
The Merriam Webster

Even as you read this publication

you likely question the meaning of

some new word. A friend asks

:

"W hat makes mortar harden ?" You
seek the location of Loch Katrine or

the pronunciation of Jujutsu. What
is white coal ? This NEW CREA-
TION answers all kinds of questions

in Language, History, Biography, Fic-

tion, Foreign Words, Trades, Arts and
Sciences, with final authority.

India Paper Edition: Pl

thin

strong, expensive India

Paper, imported for this

edition. One Half the

thickness and weight of

the regular edition.

Weight 7 lbs. Size I2| A

12- Weigh

in. x 9<4 in. x 2,\ in.

Regular Paper W§

Edition: Printed on
^^^^^™ strong book
paper of the highest quality.

I4| lbs.

409,000 Words Defined. 2700 Pages. 6000 Illustrations. A striking

feature is the new divided page,—a "Stroke of Genius."

WRITE to \sour Jobber for Terms, Full Particulars, etc., or address

G. & C. MERRIAM CO., Springfield, Mass, U.S.A.

SPENCEMAN^
STEEL

S
THE STANDARD AMERICAN BRAND FOR OVER 50 YEARS

among expert and careful writers, and recognized by accountants and correspondents as

THE BEST
Works : Birmingham, England. Imported by all the leading stationers in Canada.

Proprietors, Spencerian Pen Company, New York City

WESTERN
Incorporated

1851

ASSURANCE
COMPANY

FIRE

AND

MARINE

HEAD OFFICE, TORONTO, ONT.

Assets over - $3,570,000,000

Losses Paid Since Organization
of the Company, over - 54,000,000.00

HON. GEO. A. COX, President

W. R. BROCK, Vice-President

W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

British America Assurance Company
A.O. 1S33

FIRE & MARINE
Head Office, Toronto

BOARD OF DIRECTORS
Hon. Geo. A. Cox. President. W. R. Brock. Vice-President.

Robert Bickerdike. M.P., W. B. Meikle. E. W. Cox.
Geo. A. Morrow, D. B. Hanna. Augustus Myers.

John Hoskin. K.C.LL.D.. Frederic Nicholls. Alex. Laird,

James Kerr Osborne. Z. A. Lash. K.C.. LL.D.
Sir Henry M. Pellatt. E. R. Wood.

W. B. Meikle Goncral Manager.

CAPITAL $1,400,000.00
ASSETS 2. 061. 374. JO

LOSSES PAID SINCE ORGANIZATION 35.000.000.00
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SELL

Homerian Deckle
Edge Stationery r I Rt

—a high grade note paper

for smart correspondence. |j
[omi.rianB 0-

' ^m& W&- * "w

Size :- Regents

JOHN DICKINSON & CO., Ltd.
NRmpMPV

MONTREAL

METAL PARTS FOR

LOOSE LEAF LEDGERS, POST
BINDERS, PRONG BINDERS, Etc.

•TRADE ONLY SUPPLIED-

METALS ARE MECHANICALLY CORRECT
WORKMANSHIP IS THE BEST

PRICES ARE LOW.

Send for particulars

BRITISH LOOSE LEAF
MANUFACTURERS

LTD.

25 Finsbury Street

LONDON, -::- ENGLAND

THE M.J.O'MALLEY 00.
MANUrACTUHEHS" i)\"

STENCIL HOARDS, OIL HOARDS

HIGH [HADE STOCK

WRITE FUR SAMPLES

SPRINGFIELD MASSACHUSETTS
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S ANFORD'S
UTOPIAN

LIBRARY PASTE

Nos. 531. 532. 533. 534

Qts..Pts.,8-oz., 5-oz. Chicago

THE ORIGINAL WATERWELL JAR
Pure White Sticks Instantly

The Standard Wherever Paste is Sold.

Write for illustrated catalogue of full Hoes.

SANFORD MFG. CO.
New York

Hold the line
Here's the line to hold

—

John Heath's Telephone
Pen. You will not hold it

long because it sells so
quickly. There's quality

about it. It writes
smoothly, never corrodes,

and lasts long. Get con-

nected with the Telephone
Pen for quick sales.

Supplied by frtt

I he leading
,/iolcsale houses
in Toronto and

Montreal.

Pulling in the

Christmas Profits

T HEBE'S a whole lot of everything sold

around Christmas time—just because it's

Christmas. This year* there's going to

be a whole lot of Baton, Crane & Pike writing
paper sold—not only because it 's Christmas time,
hut also because the Baton, Crane & Pike Com-
pany are engaged in a Christinas sales-build-

ing campaign of the most thorough-going kind.

The dealer who stocks and pushes

(jranes
men ^o^

and the other well-known Baton, Crane & Pike
papers is going to reap handsomely.

Eaton, Crane & Pike Co.
Pittsfield, Mass.
New York Office

Brunswick Building, 225 Fifth Avenue

For Social Play.

CONGRESS
Playing Cards

Gold Edges. Air-Cushion Finish.

Club Indexes—Idea! For Bridge.

AIR-CUSHION FINISH

CONGRESS
PLAYING CARDS

606 ;

COLD EDGES
COPYRIGHT. BY

TheU.S.PlayingCardCo.
CINCINNATI. U S.A.

Look for the name "CONGRESS" on every box.

CONGRESS cards are expertly made — the designs

works of art. Each pack is wrapped, sealed and
placed in a substantial telescope case—then packed in

transparent lid 2-pack boxes — three to each half-

dozen carton — the actual packs can be displayed

without the telescope cases becoming soiled or worn.

For General Play.

BICYCLE
Playing Cards

Ivory or Air-Cushion Finish.

Club Indexes— Easy on the Eyes.

Front of box.

Each year millions of players in all parts of the world
use BICYCLE cards with their matchless qualities.

Not one cent do you pay for BICYCLE reputation —
you pay but a popular price for the qualities which
made that reputation—qualities which are kept up by

special skill and exceptional facilities.

THE UNITED STATES PLAYING CARD COMPANY, Cincinnati, U. S. A.
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A 20 th Century
Triumph

Otoe £>eal $en
The Summit of Safety ^Pen ^Perfection

(Registration Applied or in Canada and U.S.A.)

The Seal Pen is the newest and best idea

in Safety Reservoir Pens. Carry it how
you will, ink cannot spill. It will toil,

but never soil. It writes right and is ink tight.

The Seal Pen has a secure projection lock,

has no outside threads, and has a larger ink

capacity than any other pen of similar size-

The Seal Nib is of bold and strong design,

made of 14-carat gold tipped with iridium.

The Seal Pen is made in 3 sizes : Long, Middle
and Short, and stocked in 12 nib patterns.

The Seal Pen is guaranteed for iwo
years and excellent profits are secured
for the trader.

Write for Terms.

W. H. SMITH & SON
Manufacturing and Export Stationers

186 Strand, London,England

1
1

I
ll

it

II

"Sports" Playing Cards

Leaders in

a second

grade

Good
Luck

and

St.

Lawrence

LACROSSE DESIGN

Special card for whist players, Colonial Whist

We are headquarters for Playing Cards—Made
in Canada—Style and finish equal

to Imported Cards.

Advertising Cards of all sorts, Novel designs

Sorted Litho. and Book Papers

FOR SAMPLES AND PRICES APPLY

CONSOLIDATED LITHOGRAPHING AND MANU-
FACTURING CO., LIMITED

Socctssors to Ihe Union Card and Paper Company, Montreal

MR. DEALER
It should interest you to know that we are now making and

putting on the market Washburne's Patent "O.K." Paper Fasten-

ers in STEEL (nickel-plated) in addition to our line of Brass Fast-

eners. This steel fastener is our Competing Fastener. It is in no way
inferior, although sold at a much lower price. It is made of the

best cold rolled Besmer steel and finished in bright nickel, put up
in bright nickel-plated boxes of 1 00 fasteners each, 1 boxes to a

carton. It should prove a good seller in connection with this Cel-

ebrated Line.

The Washburne Adjustable Paper

Fastener is mechanically perfect.

Having the advantage of an open

recess on one side, adapted to re-

ceive and protect the paper-pierc-

ing point on the other, allows both

sides of the fastener to lie flat on

the paper and to hold with a "bull-

dog grip."

(Enlarged for clearness)

The fact that These Celebrated Fasteners have the enormous
yearly sale of over seventy- five million puts their superiority be-

yond question. Our trade

Mark "O.K." is stamped

on every fastener and

every box.

There is nothing just as

good. Accept no other.

We advertise exten-

sively and always with

the request to buy from

YOU.
A postal horn you will bring electro plates, samples and enclosures

for advertising, without charge.

We would be glad to place in your hands our new illustrated

and descriptive booklet, showing our other stationery specialties in

addition to this line.

Should you meet with difficulty in getting prices or having your

orders filled, through your jobber, we would refer you to Henry

Bainbridge & Company, Kimpton Harbottle & Haupt, New York,

or any of the following list of our other large distributors.

Chicago, 111., A. C. McClurg & Co.

Stevens, Maloney & Co.

San Francisco, Cala., Cunningham, Curtiss & Welch.

Schwataacher Frey Stationery Co.

Cleveland, Ohio, Burrows Bros. Co.

R. P. Andrews Paper Co.

The H. H. West Co.

H. Niedecken Co.
Marcus W. Wolf & Co.

Samuel Ward Co.

Wm. M. L. McAdams.
Pittsburg, Pa., A. W. McCloy Co.

St. Paul, Minn., Wright, Barrett & Stillwell Co.

St. Louis, Mo., Blackwell—Wielandy Book & Stationery Co.

Jacksonville, Fla., The H. & W. B. Drew Co.

CANADA:
Toronto: The Brown Bros., Ltd. Grand & Toy, Ltd.

Montreal and Winnipeg: McFarlane Son & Hodgson, Ltd.

Winnipeg: Willson Stationery Co.

L. & C. HARDTMUTH, Kingsway, Loudon, England,

Selling Agents for Europe, Asia. Australia, New Zealand & South Africa.

A. M. CAPEN'S SONS, 60 Pearl St., New York City,

Sole selling agents for Latin America.

THE 0. K. MFG. CO., Syracuse, N.Y., U.S.A.

JAS. V. WASHBURNE, PRES.

Washington, D.C.,

Milwaukee, Wis.,

Baltimore, Md.,
Boston, Mass.,
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HIGGINS'
TAURINE MUCILAGE

T'HE demand for a clean,
tenacious and pure muci-
lage, secure against the

corrosive influences affecting
the average product in this line,

induced us to put upon the
market Higgins' Taurine Muci-
lage. It avoids the defects of

the cheap and nasty dextrine
and the dear and dirty gum
mucilages. It is stronger,
catches quicker and dries more
rapidly than any other mucilage,
and is perfectly clear, clean,

non-corrosive, non-sedimentary
snd pleasant tosightand scent.

It is put up in both bottles and
safety shipping cans, and will be found not only
convenient for use, but entirely satisfactory so far

as its working qualities are concerned. It will

please your trade.

HIGGINS' AMERICAN DRAWING INKS
BLACKS AND COLORS

The Standard Liquid Drawing Inks of the Word

CHAS. M. HIGGINS & CO., Manufacturers

NEW YORK CHICAGO LONDON
Main Offic and Factory, BROOKLYN, N.Y., U.S.A.

Every Ambitious Merchant

SHOULD
READ

SALES
PLANS
A collection of

three hundred
and thirty-three

successful ways
of getting busi-

ness, including a
great variety of

practical plans
that have been
used by retail
merchants to

advertise and
sell goods.

PRICE $2.50

All Orders Payable in Advance.

TECHNICAL BOOK DEPARTMENT
MacLEAN PUBLISHING CO.
143-149 UNIVERSITY AVENUE :: TORONTO

You Can Never Forget With A Monitor Set

PAPCR KNIFE

The Universal Desk Set
.Made in three types to meet different business requirements.
The Daily Monitor Desk Set

The Monthly Monitor Desk Set

The Oliver Phone Desk Pad
The new Oliver Trio -is a paper weight—a I x 6 pad with
knife tn cut ''< x -I memos—a Daily Monitor Pad a Monthly
Monitor Pad— a Telephone Card Inder Directory—a pencil
and bolder and a "Right in Sight" Memo. Clip. Send tor
full descriptions, prices and discounts. Good proposition
fur establshed agents and dealers.

Manufactured by the

Oliver Manufacturing Co.
PHILADELPHIA, U.S.A.

*

FREDERICK E. ROBSON & CO.
23 Front Street East - - Toronto, Ont.

Canadian Representatives

ADS and SALES
By HERBERT N. CASSON

A Study of Advertising and Selling from the

Standpoint of the New Principles

of Scientific Management

Something in it for Every Advertiser, Advertising Manager,

Corporation, Salesman, Sales Manager, American

Business Man.

CONTENTS
Chapter

I. Can thePrinciples of Effici-

ency be Applied to Sales ?

II. Efficient Salesmanship
III. A Sales Campaign—How

to Start It

IV. Face to Face Salesmanship
V. The Evolution of Adver-

tising

VI. The Weak Side of Adver-
tising

Chapter
VII. The Principles of Effici-

ency Applied to Advertis-
ing

VIII. The Building of an Adver-
tisement

IX. An Analysis of Current Ad-
vertising

X. The Future ot Advertising

XI. Public Opinion

XII. The Professional Outsider

PRICE, $2.00 NET
Postage. 13 cents additional

TECHNICAL BOOK DEPARTMENT

MacLean Publishing Co.,

143-149 University Avenue, Toronto
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BUYERS' GUIDE
TiTe Topaz Pencil

As good as any at any price.

Better than any at the same price.

HB, H, with rubber tips,

HB,H,2H,3H,4H,B,2B
without rubbers.

INDELIBLE COPYING
Medium and Hard.

Write for Samples to

Warwick Bros. & Rutter, Limited

Wholesale Stationers, TORONTO.

A.00OUNTANTS AND AUDITORS.

JENKINS & HARDY
Aq?i?aee3, Chartered Aocountants, Estate and

Fire Insurance AgentB.

15J Toronto St. 52 Oa n. Life Bldg
Toronto Montreal

PAYSON'S INDELIBLE INK

Trade supplied by all Leading Wholesale
Urug Houses in the Dominion.

Received Highest Award Medal and Diploma
at Centennial, Philadelphia, 1876; World's Fair,
Chicago, 1893, and Province of Quebec Kxposi-
Uon, Montreal, 1897

YOUR AD. HERE

WOULD BE READ

BY OVER 85% OF

CANADA'S BOOK-

SELLERS AND

STATIONERS.

ART SUPPLIES.
A. Ramsay & Sou Co., Montreal.
Artists' Supply Co., 77 York St., Toronto.
Art Metropole, 265 Youge St., Toronto.

BLOTTING PAPERS.
T B Ford, Limited, High Wycombe, England.
The Albemarle Paper Co., Richmond, Va.
The Standard Paper Mfg. Co., Richmond, Va.

BLANK BOOKS.
Boorum & Pease Co., Brooklyn, N.Y.
Brown Bros., Ltd., Toronto.
Warwick Bros & Rutter, Toronto.
The Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
National Blank Book Co., Holyoke, Mass.
Buutin, Gillies & Co., Hamilton.
CHRISTMAS AND PICTURE POST CARDS.
Alfred Guggenheim, 529 Broadway, N.Y.
Lonsdale iV: Bartholomew, Montreal.
Leubrie & Elkus, 456 Fourth Ave., New York,

N.Y.
Menzies & Co., Toronto.
Raphael Tuck & Sons, Montreal.
The Sutcliffe Co., Toronto.
Valentine & Sons, Toronto and Montreal.

CODE BOOKS.
The American Code Co., 83 Nassau St, New

York. CRAYONS.
The Standard Crayon Mfg. Co., Danvers,

Mass.
American Crayon Co., Sandusky, Ohio.
Binney & Smith, New York.
ENGRAVING—STEEL AND COPPER

PLATE.
J. Chas. Skene, 181 Youge St., Toronto.

ENVELOPES.
Warwick Bros. & Rutter, Toronto.
Copp, Clark Co., Toronto.
W. J. Gage & Co., Toronto.
Buntin, Gillies & Co., Hamilton.
Brown Bros., Limited, Toronto.
FANCY PAPERS, TISSUES AND BOXES.
Dennison Mfg. Co., Boston.
Menzies & Co., Toronto.

FOUNTAIN PENS.
Sanford & Bennett Co., 61-53 Maiden Lane,

New York.
Mabie, Todd & Co., 124 York St., Toronto.
J. Morton, New York, Menzies & Co., Can.,

Representative*.
L. E. Waterman Co., Montreal.
Paul E. Wirt Co., Brown Bros., Ltd., Toronto,

Canadian Agents.
Write Away Fountain Pen Co., Berlin, Ont.
Arthur A. Waterman Co., Ltd.
Conway, Stewart & Co., London. Lee &

Williamson, Toronto, Canadian Agents.
W. H. Smith & Son, 186 Strand, London, E.C.

INKS, MUCILAGE AND GUMS.
Chas. M. Higgins & Co., Brooklyn, N.Y.
The Carter's Ink Co., Montreal.
Thaddeus Davids Co., New York, Brown

Bros., Ltd., Toronto, Canadian Agents.
Stephens' Inks, Montreal.
S. S. Stafford Co., Toronto.
Lyons & Co., Manchester, Menzies & Co., To-

ronto, Canadian Agents.
INDELIBLE INK.

Payson's Indelible Ink.
Carter's Ink Co., Montreal.
S. S. Stafford Co., Toronto.
H. C. Stephens. London, Eng.

LEAD AND COPYING PENCILS.
Tohann Faber Co., Nuremburg, Germany.
"Blaisdell" Paper Pencil, New York.

LEATHER AND FANCY GOODS.
Warwick Bros. & Rutter, Toronto.
Brown Bros., Ltd., Toronto.
The Fancy Goods Company of Canada, Ltd.,

Toronto.
The Copp, Clark Co., Toronto.
The Western Leather Goods Co., Toronto.
LOOSE LEAF BOOKS. BINDERS AND

HOLDERS.
Smith, Davidson & Wright, Ltd., Vancouver.
National Blank Book Co., Holyoke, Mass.
Warwick Bros. & Rutter, Toronto.
W. J. Gage & Co., Toronto.
The Heinn Co., Milwaukee. Wis.
Bnntln, Gillies & Co., Hamilton.
The Copp, Clark Co., Toronto.
The Brown Bros.. Ltd.. Toronto.
Boorum & Pease Co., Brooklyn.
Samuel C. Tatum Co., Cincinnati.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.
NEWSDEALERS.

Imperial News Co., Montreal and Toronto.
Gordon & Goteh, 132 Bay St., Toronto.

Toronto News Co.
Montreal News Co. .

PAPER FASTENERS.
The O. K. Mfg. Co.. Syracuse. N.Y.
The Barrett Bindery Co., Chicago.

ART SUPPLIES
Winsor & Newton's Oil Colors

Water Colors

Canvas

Papers'

Brushes

Boxes

All kinds of goods for artists : Crayons,

Oils, Mediums, Easels, Studies, &c.

Send for Catalogue.

A. Ramsay & Son Co.
MONTREAL

Agents for Winsor & Newton, London

Guest Cards
of Merit

Tally Cards
of Originality

Post Cards
of Rare
Excellence

ALL RIGHTLY PRICED

SAMPLES ON REQUEST:
NO CATALOGUES.

LEUBRIE & ELKUS
456-460 Fourth Ave.

New York

THE
MERCHANTS MERCANTILE CO.

260 St. Jame, St., Montreal

Mbrcantilb Reports and Collection,

Our method of furnishing commercial reports
to our subscriber, gives prompt and reliable in-

formation to date. Every modern facility for the
collection of claims. Tel. Main ttti
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BUYERS' GUIDE
When Considering School Supplies

write us for prices on

Paints, Paint Boxes,

Brushes and Gen-

eral Artists' Sup-

plies.

Artists' Supply Co., *&.££EuropeanManufacturers

77 York St., Toronto. Can.

1000
UP-TO-DATE
POST CARDS
$2.00
Greetings, Season
box for trial. Your

Put up to suit, solid

or in greatest possible

assortment of all va-
rieties, Love Sets,

Landscapes, Comics,
Flowers, Birthdays,
Cards, etc. Order a

re-orders will follow.

ALFRED GUGGENHEIM & CO.
529 Broadway NEW YORK, N.Y.

For $25.00 a Year

Your Advertisement

Inserted in One of

These Spaces Will

Go to 85 Per Gent,

of the Booksellers,

Stationers and Fancy

Goods Dealers of

Canada

PAPETERIES AND WRITING PAPERS.
Warwick Bros. & Rutter, King St. and Spa-

diua Ave., Manufacturing Stationers,
Toronto.

The Brown Bros., Ltd., Toronto.
W. J. Gage & Co., Ltd., Manufacturing Sta-

tioners, Toronto.
The Copp, Clark Co., Toronto.
Buutin, Gillies & Co., Hamilton.
Eaton, Crane & Pike, Pittsfleld, Mass.

rLAYING CARDS.
Goodall's English Playing Cards, A. O. Hurst,

Scott St., Toronto.
Consolidated Lithographing and Mfg. Co.,

Ltd., Montreal.
U.S. Playing Card Co., Cincinnati, O.

PUNCHING MACHINERY—HAND AND
FOOT POWER.

Samuel C. Taturn Co., Cincinnati, O.
British Loose Leaf Manufacturers, Ltd., Lon-

don, England.

SCHOOL SCRIBBLERS.
Warwick Bros. & Rutter, Toronto.
Gage & Co., Toronto.
Buutin, Gillies & Co.. Hamilton.
The Copp, Clark Co., Toronto.
Smith, Davidson & Wright, Vancouver, B.C.

SHEET MUSIC
Anglo-Canadian Music Pub. Assn., 144 Vic-

toria St.. Toronto.
A. H. Goetting, 114-115 Stair Bldg., Toronto.

STATIONERS' SUNDRIES.
Brown Bros., Ltd., Wholesale Stationers,

Toronto.
The Copp, Clark & Co., Wholesale Stationers,

Toronto.
W. J. Gage & Co., Wholesale Stationers,

Toronto.
Warwick Bros. & Rutter, Wholesale Station-

ers, Toronto.
Buntin, Gillies & Co., Hamilton.

STEEL WRITING PENS.
John Heath, 8 St. Bride St., B.C., London,

Eng.
Hinks, Wells & Co., Birmingham, Eng.
Spencerian Pen Co., New York.
Perry & Co., Birmingham, Eng.
Esterbrook Pen Co., Brown Bros., Ltd., Tor-

onto, Canadian Representatives.

STENCIL BOARDS.
The M. J. O'Malley Co., Springfield, Mass.

TALLY CARDS, DANCE PROGRAMMES,
ETC.

The Chas. H. Elliott Co., North Philadelphia,
Pa.

Leubrie & Elkins, 456 Fturth Ave., New York,
N.Y.

Warwick Bros. & Rutter, Toronto.

TYPEWRITER RIBBONS AND CARBONS.
Peerless Carbon Co., Toronto.
Mittag & Volger, Park Ridge, N.J.
Miller-Bryant-Pierce Co., Aurora, III.

TOY MARBLES.
The F. M. Christensen & Son Co., Akron,

Ohio.
WALL PAPERS.

Staunton's, Ltd., Toronto.

BOOK PUBLISHERS.
(Canadian).

McLeod & Allen, Toronto.
The Copp, Clark Co., Toronto.
Cassell & Co., Toronto.
McClelland & Goodchild, Toronto.
William Briggs, Toronto.
Henry Frowde, Toronto.
Westminster Co., Toronto.
Musson Book Co., Toronto.
Macmlllan Co., of Canada, Toronto.
Bell & Cockburn, Toronto.
Montreal News Co., Montreal.
Imperial News Co., Montreal and Toronto.

(United States).
Hurst & Co., New York.
A. C. McClurg & Co., Chicago.
T. Y. Crowell & Co., New York.
G, & C. Merrlam Co., Springfield, Mass.
Page & Co., Boston.
J. S. Ogilvie Co., New York, N.Y.
Laird & Lee, Chicago, 111.

Small, Maynard & Co., Boston, Mass.
W. A. Wilde & Co., Boston, Mass.

STANDARD COMMERCIAL PUBLICATIONS.
Morton, Phillips & Co., Montreal.

Standard
Commercial Works
CANADIAN CUSTOMS TARIFF

HAND BOOK.
Enlarged and revised to date,

Price, $1.00

MATTE'S INTEREST TABLES
at 4 to 10 per cent Price, $3.00

MATTE'S INTEREST TABLES
at 3 per cent Price, $3.00

HUGHES' INTEREST TABLES
and book' of days combined, at 3 to

8 per cent Price, $5.00

HUGHES' SUPPLEMENTARY IN-
TEREST TABLES

Price, $2.00

HUGHES' INTEREST TABLES
at 6 and 7 per cent., on folded card,

Price, $1.00

HUGHES* SAVINGS BANK IN-
TEREST TABLES

at 2y2 , 3 or 3y2 per cent, each on
separate card Price, $1.00

BUCHAN'S STERLING EX-
CHANGE TABLES

Price, $4.00

BUCHAN'S STERLING EQUIVA-
LENTS AND EXCHANGE

TABLES.
Price, $4.00

BUCHAN'S PAR OF EXCHANGE
(Canadian)

Mounted on card Price, 35c

IMPORT COSTS
A new Advance Table . . Price, $1.50

THE IMPORTER'S GUIDE
Advance Tables Price, 75c.

A compltlt calalogut of all the about publication! in
/r«e upon application.

Morton.Phillips& Go.
PUBLISHERS

1 1 5 and 1

1

7 Notr. Dame St. West. MONTREAL

N.B.-Tha BROWN BROS.. Ltd.. Toronto, carr y
a full Una of our publication..

HOTEL DIRECTORY.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONT.

JAMES K. PAISLEY, Proprietor

HALIFAX HOTEL
HALIFAX, N.S.
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THE LARGEST
MANUFACTURING AND DISTRIBUTING

STATIONERS IN THE WORLD

Our great buying and manufacturing facilities are at your service,

it will be to your advantage and profit to give us your trade. Our new
building has been so arranged as to afford every modern advantage in

displaying, packing and shipping with a view of minimizing errors as

well as handling orders promptly. Tower service will mean satisfaction.

TRADE MARK REG.
IN U. S. PAT. OFF.

Tower Manufacturing & Novelty Co.
Broadway, Pearl and Worth St»., New York, U.S.A.

TRAOC MARK REG.
IN U. S. PAT. OFF.
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THE CATALOGUE jjotrkeived.

OF THE DAY the printer

Pause for a moment and consider an

800 PAGE
ILLUSTRATED BOOKfft at your command for the asking.

The great benefit it has given to others it certainly

can give to you.

ONE PRICE ONLY TO ALL, AND THIS
IS STRICTLY WHOLESALE.

The Oskamp-Nolting Company
26-30 Seventh Ave. Cincinnati, O.

NEW RESERVOIR MOISTENER

No. 9 PARAGON
MOISTENER

A Moistener that requires filling but once
in six weeks. It is

sanitary, the parts
consisting of glass
reservoir and bulb
and black rubber-
oid roller. Has no
felt or sponge to
gum up and hard-
en over night. It is

always ready for
use. Sole manfrs.

FRANK A. WEEKS MFG. CO., 93 JOHN STREET
NEW YORK

Sold by all leading Canadian Jobbers.

Dorit
Guess!

"Pelouze" Postal Scales National i lbs.

Union 2'A lbs.

are scientifically made. They ^t°ir
imbian

; / ;;;?£?

show exact weight in ounces, Crescent l lb.

also cost in cents on all classes of mail matter.

Banks and large business houses

use "Pelouze" Scales because

of their accuracy, reliability and
durability.

Made in several styles.

Ask for a "Pelouze" Scale

For Sale by the Best Dealers

Order through your Jobber

Man and Exp 16 lbs. Pelouze Manufacturing Co.
Commercial 12 lbs.
TJ. S 4 lbs. 232-242 E. Ohio Street
Victor".'..'. i'/2 lbs. CHICAGO

Genuine Photo

Post Cards
A To Retail at TWO FOR FIVE CENTS

FIVE VIEWS TO EACH THOUSAND ('AIU)S
gives you an advantage over the inferior post-
cards—allowing you to offer a much greater
variety and make many more sales at a better
profit. '

NO CULLS—EVEKX CARD SALEABLE—THEIDEAL LOCAL VIEW CARD, clear and brilliant.
Delivery in two weeks from receipt oi photo-
graphs or negatives. We are Belling to dealers
in the West and all parts yf Canada ¥OTJ should
stock this fast selling line of post cards.

Write To-day For Samples

THE PHOTO SPECIALTY CO.
Streetsville, Onts

Registered

The pen your customers will like, the famous

"Rob Roy" Pen
Known throughout the world as a high-grade popular
brand. Made from the best material by the most up-
to-date tools in one of the best equipped factories.

Sold in 6d., Is. and gross boxes.

Manufactured by the proprietors

Hinks, Wells & Co., Birmingham, Eng.

CONWAY, STEWART & CO.
LIMITED

33 Paternoster Row :: LONDON, ENGLAND

Manufacturers of

Every Description and Design of

FOUNTAIN and STYLOGRAPBIC

PENS and GOLD NIBS

Prices from $12.50 per gross upwards.

Specialties

NON-LEAKABLE PENS
SELF-FILLING PENS

SELF-FILLING SAFETY PENS
SELF-FILLING STYLOS

Pens and Boxes specially imprinted without extra charge.

Write for full particulars to our
Sole Canadian Agents

Lee & Williamson
507 Carlaw Buildings, Wellington Street West

TORONTO
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Profit in Toys
The store that carries a line

of Toys attracts the most

profitable trade—the family

trade.

Why Not
Investigate ?

Send for a free sample copy

of "PLAYTHINGS," the

trade journal that tells all

about toys, dolls, games

and juvenile sporting goods.

McCready Publishing Co.
118 East 28th Street New York

THE "SLANT SLOT" SYnder

Compare it

with others
and note the
superiority.

A Slotted
Top Binder

with a
Positive
Lock.

^^ A push of
the button

Patent applied for does the
work.

Can be
furnished
with either
Regular

or Special
». < a. i .. i i ii Centers.
l\o ice the slant slot, insuring positive lock

Made also with 3-16 in. Sectional Posts,
Style "PANAMA"

FURTHER INFORMATION ON REQUEST

THE SAM'L C. TATUM CO.

Main Office and
Factory :

CINCINNATI. OHIO

New York
Office :

180 FULTON ST.

CANADIAN REPRESENTATIVES :

HAROLD F. RITCHIE & CO., LIMITED
32 CHURCH ST.. Queen City Chamber*. TORONTO. ONT.

Perry's World-famed

Pens

Perry & Co., Limited, are the largest

makers of Steel Pens in the world.

QUALITY UNSURPASSED

ENQUIRIES SOLICITED

Special attention given to orders for

Imprint Pens

WORKS AND HEAD OFFICES :

Lancaster Street,

BIRMINGHAM, - ENGLAND

The Standard Office Ink

LsL" FluidM

Sold by dealers who

take pride in the fact

that their stock is made

up of the best of each

kind.

CARTER'S

H.

IS
CARTER'S

WRITING
FLUID

The attractiveness of the

package sells it on sight.

The sterling quality of

the ink makes it a lead-

ing re-order number.

The Carter's Ink Co.
Canadian Factory—Montreal

Boston, New York, Chicago

PERMANENT, FREE FLOWING
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SEASONABLE TRADE SUGGESTIONS

CHECK LIST OF IMPORTANT
BOOKS FOR CHRISTMAS TRADE

Mrs. Lancelot. Bv Maurice
Hewlett ' $1.25

London Lavander. By E. V.
Lucas 1.25

The Unknown Quantity. By
Henry Van Dyke 1.50

Daddy Long Legs. By .lean

Webster 1.00

The Destroying Angel. By
Louis Joseph Vance 1.25

The Twins of Suffering Creek.
Bv Ridewell Cullum 1.25

The Recording Angel. By
Corra Harris 1.25

The Old Nest. By Rupert
Hughes ' 1 . 00

Sky Island. By Frank Baum. 1.25

Treasure Island. By Robert
Louis Stevenson. l(i Full

Page Illustrations 2.50

The Wilderness of the North
Pacific Coast Islands. By
Charles Sheldon Net 2.00

Two Years Before the Mast.
By Richard II. Dana. New
Illustrated Edition 1.50

The Christmas City, Bethlehem
Through the Ages. By Lewis
Gaston Leary 1.25

Kipling's Collected Verse. Illus-

trated in Color. By Heath
Robinson ..Net 3.50

American Types. Pictures by
Clarence Underwood ....Net 2.50

No. 890

f *

No. 888

Tally Cards
No. Designs l'er 100 Per 1000
888 5 Heads in Sepia $0 CO $5 00
800 4 Landscape scenes in Sepia . . 60 5 00
1523 2 Heads in photogravure $0 75
1510 4 Heads in colors 80
1543 2 Heads in colors 85
1559 2 Figures in colors 85
1540 2 Figures in colors, large double card 1 50
1550 2 Heads in colors, double card 1 50
1334 4 Dutch figures in colors, double card. 1 75
1344 4 Animals in colors, double card.... 1 75

Progressive 500 Score Cards
2500 2 Figures in Sepia, double card 1 25

Bridge Tally Cards
2721 2 Heads in colors, double card 1 50
25(53 4 Bridge sayings cleverly illustrated

double card 2 00

The Canadian Almanac
1Q1Q A NATIONAL DIRECTORY 1Q1Q
lt/I«J Edited by Arnold W. Thomas lUiO

For sixty-five years The Canadian Almanac
has regularly made its appearance, and lias been
a welcome visitor and an indispensable handbook
to every merchant, teacher, business and profes-

sional man in the broad Dominion. The Can-
adian Almanac was first issued in 1S47, and from
a modest pamphlet of about 100 pages lias grown
to a substantial book of over 500 pages, filled

with useful and valuable information. It con-

tains among other things:

—

Astronomical Calculations
Tide Tables, Halifax, Que-

bec, St. John
Census of 1911
Customs Tariff of Can-
ada— Alphabetically ar-
ranged

Value of Foreign Coins
Patents in Canada
Banks in Canada with
Branches and Names of
Managers

British Army and Navy
Complete Canadian Militia

List
Postal Information and

List of Post Offices,
showing Railroad on
which located or nearest
Railway Station.

Newspapers and Maga-
zines published in Can-
ada.

Titled Canadians
The British Government

Dominion and I'rovincial
Governments

Arms of the Provinces
A Complete Clergy List
Legal and Judicial Infor-
mation

Townships, Cities, Towns
and Villages

A Law List of the Domin-
ion

Educational Institutions
Miscellaneous Societies
Life Assurance

^

Fire and Accident Insur-
ance in Canada

Bank and other Stocks,
showing highest and low-
est price sold on To-
ronto Exchange.

Maps of Ontario (show-
ing new territory of
Patricia), Alberta, Sas-
katchewan, Nova Scotia,
New Brunswick and
Prince Edward Island

The Canadian Almanac, including Maps
above, in Cloth covers, Price $1.00.

as

THE COPP, CLARK COMPANY
LIMITED

64 Front Street West, TORONTO, Canada

.1!
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YOUR CUSTOMERS WANT THESE BASKETS

*TM1E strength and serviceability of
1 ANDEOCK Win- Baskets and

Trays have built up an ever-increas-

ing desire for this line of stationers'

wire sjoods.

You can easily secure the larger trade

and profit of your locality by supply-

ing it with ANDROCK Wire Goods.

Your customers want the best. They
will appreciate the ANDROCK line.

And remember—the ANDROCK line

is made in Canada—no duty to pay.

Send in your Christmas orders now.

ANDREWS WIRE WORKS
OF CANADA, Ltd., WATFORD, ONT.

BOOKS Out-of-print books supplied. No matter what subject
Can supply any book ever published. We have 50,000
rare books.

BAKER'S BOOK SHOP, John Bright St., Birmingham, Eng.

TO PUBLISHERS OP SUBSCRIPTION BOOKS ON THE
Instalment System. Messrs. Virtue & Co., of London, will be glad
to hear from a good Canadian firm willing to take up and actively
push several New Books now in course of publication, suitable
for the Canvassing and Instalment trade in Canada. Please write
and also send Catalogues of Publication to Virtue & Co., 7 City
Oarden Row, City Road, London.

BOOK, STATIONERY AND FANCY GOODS BUSINESS IN THE
bustling city of Sault Ste. Marie. Stock on Jan. 1st will amount
to about $1,000. No better opening ever offered in this line.
Business has been established over ten years. Address J. J.
Taylor, Sault Ste. Marie, Ont.

YOUNG MAN WITH EXTENSIVE WHOLESALE AND RETAIL
experience. At present salesmanager for large Western stationery
house, is open for position first of year, either on the road or
inside. Position wanted where energy and ability are appreciated.
Apply Box 298, Bookseller and Stationer.

HEADQUARTERS
FOR

RULERS
We sell to Jobbers only.

Westcott- Jewell Co.
RULER MAKERS

SENECA FALLS, N.Y.

Once You Display

CHRISTENSEN
TOY MARBLES
all the little fellows in your

locality will be eager to buy.

Their pleasing assortment of

beautiful colors, lustre and fine

finish will at once attract and

appeal to youthful tastes and

create quick sales.

They are accurately made,

in several sizes and in a

large assortment of colors.

Our catalogue describes

them fully. Send for it

to-day.

THE

M. F. CHRISTENSEN

& SON CO.

Akron, Ohio, U. S. A.

R. H. DAVIS & CO., Limited, Yarmouth, N.S.
MANUFACTURERS AND WHOLESALERS

Blank Books,
Blank Forms,
Loose Leaf

Systems and
Binders,

Bridge Score

Pads, "500"

Score Pads,
Drive Whist
Scores.

Booksellers and Stationers in the Maritime Provinces can rely upon the

best of service, prompt shipment and complete satisfaction in dealing
with this house. We are showing an unusually attractive line of new
importations of European Toys and Novelties.

If you find at the last minute you have not a sufficient Toy Stock to run

you over the Xmas Season, send us an order for a $25.00, a $50.00 or a
$100.00 assortment. If you are a new account with us, send Bank refer-

ence with order.

BE FULLY PREPARED FOR CHRISTMAS TRADE

Largest

Direct

Importers

of

Toys

East of

Montreal.
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WE STAND BEHIND
OPEN ORDERS

Whether as "holes" to fill for Christmas, or a

"little" to "big" general order, we will, in a

sense, guarantee its suitability, for if not thor-

oughly satisfactory it is returnable within a reason-

able time after checking. But we don't send goods

out to "try out"—we ask you to be fair with us.

If you have had our lines, you will see the reason

for our confidence in our goods. If not, you need

not hesitate, they'll produce within you the confi-

dence we feel. All are of HIGH MERIT, whether

it is the penny post card or the 5c line—whether

the tidy 5c letter or the 75c item.

Nothing too exclusive for tidy trade.

Lines selected for Canadian trade suitable for

Canadian prices—art lines at everyday juices that

go up against ANY competition. Try us out, even

if you're critical.

Stock Toronto. Sold F.O.B, Toronto. Net 30 Days,

tEfje gmtcltfte Co.
Importers and

Commission Merchants

77 York Street, - Toronto

Nordheimer Building

6<XM>0<><>CK><><>0<KX>CK><^^

Here's a Real Money

Maker For You

Book and Stationery dealers will find it highly re-

munerative to carry as a side line our Novelty
Photo Stamps.

Novelty Photo Stamps are genuine reproductions
made from a photograph of any size, reduced down
to postage stamp size, gummed and perforated.

80% Profit
An average of 8o% profit on this line can be easily

realized.

Prices

20 Stamps.
40 Stamps,
100 Stamps.

Wholesale
.25
.45
.65

Retail

.50

.75
$1.00

Send in Your Order Now.

The Patina Company
146 Lansdowne Ave., - Toronto, Can.

Oxford University Press

Canadian Branch

BETWEEN TWO THIEVES
By Richard Dehan.

Author of "The Dop Doctor."
Net ... . . $1.25

"J have no hesitation in affirming that "IV-
tween Two Thieves' is one of the few really great

prose epics of war of any age or of any country.

Jn its more personal aspect, tracing the life strug-

gle of a single human soul under the stress of

peculiar temptation, it is one of the strongest

books that I have been privileged to read during
the past decade. '

'—Frederic Taber Cooper, former
editor of "The Forum."

Cloth

NOW EEADY,
THE DOP DOCTOR,'

PUJOL
By William J. Locke.

50c

$1.25

1.25

1.25

1.25

human,

Net
Also "The Glory of Clementina," net

"Simon the Jester," net

"Septimus," net ....
As a creator of characters, lovable am

Mr. Locke has no equal.

SCOTT'S NOVELS
COMPLETE OXFORD EDITION.

In 24 volumes, with over 900 illustrations. Each
volume contains a list of characters and a com-

plete new Glossary

THE EIGHTEEN PENNY EDITION.

24 vols., Paste Grain - - $0.75 per vol.

INDIA PAPER EDITION.

24 vols., Lambskin - - - $1.25 per vol.

THE OXFORD THACKERAY
THE FIRESIDE EDITION.

17 vols., Paste Grain - - $1.25 per vol.

INDIA PAPER EDITION .

17 vols., Lambskin - - - $1.25 per vol.

THE OXFORD DICKENS
THE FIRESIDE EDITION.

22 vols., Paste Grain - - - $1.25 per vol.

THE EIGHTEEN PENNY EDITION.

20 vols., Paste Grain - - - $0.75 per vol.

INDIA PAPER EDITION.

17 vols., Lambskin - - - $1.25 per vol.

HENRY FROWDE
TORONTO
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CONTENTS:
1 Violin
1 Violin
1 Violin
1 Accordeon . .

.

1 Accordeon . . .

(i Metal Flageolet
2 Jews Harps .

.

2 Jews Harps .

.

(i Harmonicas . .

.

li Harmonicas . .

2 Harmonicas . .

.'5 Violin Bows

.

1 Violin Bow ..

12 E Violin Strin
12 Violin Strings
30 Violin Strings .

15 A Violin Strings
15 I> Violin Strings
12 G Violin Strings
1 Violin Tailpiece .

1 Violin Tailpiece .

3 Violin Bridges .

<i Violin Pegs . . .

:! Violin Resin ...

1 Violin Resin . . .

1 Violin Chin Rest

Total

.30

.03

.20

.35

.£5

.75

1.00

.05

.10

.15

.15

.15

.10

.05

.10

.15

$ 3.50
COO

13.50
3.00
3.50
1.80

.06

.40

2.10
8.110

1.50
3.00
1.50
.(()

1.20
4.50
2.25

2.25
1.20
.15

.20

.15

Xff
.45

.25

.60

.$58.10

You Get This

$15.00 Show Case

Free
by stocking' the articles listed below for your Christmas
trade.

It gives you a Musical Instrument Department right in

one Show-case that can lie quickly and easily dressed,
moved around and displayed to good advantage.

The Show-case is arranged with a pyramid in the centre,

having a space underneath for keeping surplus stock of
Strings, Harmonicas, etc. The Case has glass front and
sides; the back is arranged as a door, for the convenience
of putting goods in or taking them out.

Made of the finest quality birch, finished in oak or

mahogany. Dimensions, 36 inches high, 26 inches wide.
20 inches deep.

A Chance to Get Some
Extra Christmas Trade

This Show-case is valued at $15. By laying in a stock
of Musical Instruments and accessories, "as listed below,
every one of which will have a ready sale, especially during
the coming Christmas season, you secure this beautiful

case absolutely free, and at the same time make a big
profit on the goods.

Christinas shopping is already under way, and you
will miss a mighty big opportunity if you delay ordering
this outfit. Order from the nearest branch and save time
—addressing Department "W.

"

Retail, Instruments, etc.

Value, Show Case - -

Total

Total Price to You

$58.16

15.00

$73.16

32.50

If this outfit does not meet your needs, ask for our big

500-page trade catalogue

™ WILLIAMS'JgSg
421 McDermott Ave. 308 1 1th Ave. E. 59 St. Peter St. 143 YongeSt.

Winnipeg Calgary Montreal Toronto
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This trade is

worth

your while

The trade of big prosperous
/ enterprising concerns.

They are the sort who best appreciate

the Blaisdell Paper Pencil. They use it in

large quantities. They use large amounts of other

stationery too. And if you are not getting as big a

share of this profitable custom as you want---

The Blaisdell Pencil will help you to get it.

This is the most economical pencil made. Its sav-

ing of time and pencils is remarkable. It is the most
convenient of pencils; the neatest; the highest quality. And it is adapted for

every use.

By carrying the full line of Blaisdells and making them a leading feature

ofyour store display you attract the most desirable class of trade for your entire line.

We will be pleased to send you facts and figures showing the actual economy
effected by some of the largest corporations in America through the use of

Blaisdell Pencils—A convincing argument for your customers; and for you, too,

if you have any doubts on the subject.

Have you seen our handsome display case, and
striking "ear mark" counter-card? You'd better write us

for full information TO-DAY.
Standard black lead pencils in all degrees of hardness.
Heavy marking pencils and checking pencils.

Copying pencils (indelible).

Crayon pencils in 10 colors.
No whittl ng. No waiting. No soiled fingers.

No broken points. Just nick the paper, and pull.

Blaisdell Paper Pencil Company, - Philadelphia

m
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If You Run Short

Our stock is still complete

Holiday Papeteries

Tags, Labels and Seals

Xmas Post Cards

New Year Post Cards

Greeting Booklets

Fountain Pens

Dimity

Colored Tissue

Crepe Tissue

Holly Wrapping

Playing Cards

Tally Cards

Place Cards

Dutch Fabrik

Buntin, Gillies& Co.,Ltd.
Hamilton and Montreal

THE QUALITY of our goods MAKES THEM UNIQUE

TYPEWRITER RIBBONS
OF THE

BEST POSSIBLE CONSTRUCTION

We embody in our line every

necessary property

1

SILK-SPUN

CARBON PAPER

WE FILL EVERY
REQUIREMENT v .*

CARBON PAPERS
FOR EVERY PURPOSE
Distinguished for Durability

and Permanency

We have CREATED
the standard

WE SUIT EVERY PURPOSE

MITTAG & VOLGER, Inc.
Manufacturers for the Trade only

Principal Office and Factories, PARK RIDGE, N.J., U.S.A.

BRANCHES *

NEW YORK, N.Y., 261 Broadway CHICAGO, ILL., 205 W. Monroe Street

LONDON, 7 and 8 Dyers Building, Holborn, E.C
AGENCIES in every part of the world—in every city of prominence.














